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We're quite impressed with our distinguished ar

ray of authors in this special issue. All of us work

ing on TIMELY TOPICS want to express our grati

tude to them for taking the time to answer in such 

detail some of the questions which are so vital to 

everyone in our Company. 

Understanding of a problem and knowledge of 

the action being taken to solve it is the first and 

most important step in creating an atmosphere of 

group cooperation. 

THE EDITOR 



HAMILTON RECREATION ASSOCIATION 

SCHEDULE OF COMING EVENTS 

CARD PARTY Thursday Nov. 15th 8:00 P.M. 
Hamilton Cafeteria 500-Bridge-Pinochle 
Prizes galore including turkeys! 
HRA member and one guest: 50 cents each 
Non-members $1.00 each 

PRO FOOTBALL Sunday Nov. 18th Bus leaves . 10:30 A.M. 
At Phila. EAGLES VR. BROWNS 

vlEEK-END IN 
NE\v YORK CITY 

ICE FOLLIES . . 

CHRISTMAS 
GIFT DANCE 

1957 COMING 
EVENT S: 
TJ an. -::-&--=F=-e-=-"b. ) 

Price incluaes BEST seat on field and transDortation 
$6.00 per person. " 

Sunday Nov. 25th Bus leaves 10:30 A.M. 
At Baltimore. COLTS VR. RAMS 
Price includes excellent seat and transnortation 
$5.00 per person. 

December 15th & 16th 
$9.50 includes room at McAlpin Hotel and bus 
transportation. 
Make reservations NOI" for Radio City 18 big Christmas 
show. Other tours arranged enroute. 
Free TV tickets! 
Bus departs 5:00 A.M. (15th) Returns 6:00 P.M. (16th) 

Tuesday December 4th 6:30 P.M. 
At Hershey Arena 
HRA member and one guest: $3.00 each 
Non-members : 4.00 each 
Includes $2.75 reserved seat and bus transDortation 

Saturday December 8th 9:00 P.M. to 12:30 A.M. 
Brunswick Hotel Ballroom 
Admission: Wrapped Christmas gift (approx. $2 ) 
Please mark either "BOY" or "GIRL" and approx. age. 
Gifts will be distributed by HRA to needy. 
Music by Eddie Humpf and orchestra 

Ice Hockey 
Card Party 
Mixed Bowling Tournament 
Roller Skating 
Dance 

FOR RESERVATIONS TO HRA EVENTS CONTACT PERSONNEL OFFICE. 



Many questions have been raised recently about our Company's plans for the future. They arise 
from our decision to import watch movements and from the recent cutbacks in the level of watch 
movement production here in Lancaster. These are decisions that have been made after careful con
sideration of the competitive factors in our industry. 

For the past ten years, Hamilton has been faced with one principal problem. However complex 
the details of that problem might be, it can be stated quite simply: The Swiss can make watch move
ments for less money than similar movements can be made in the United States. 

Here at Hamilton we have been working in many different ways to solve this problem. I think 
it is important that everyone in the Hamilton family understands what we are doing. We have been 
working to have the tariff on imported watches raised. We have also been attempting to find new 
products to make in our factory here in Lancaster. This issue of TIMELY TOPICS has been prepared to 
tell you some of the background of this work. You will see that what we have done involves almost 
every phase of our operations: marketing, finance, factory and our activities in Washington. 

Read this issue carefully. I think you will more fully understand the decisions that have been 
made if you will start at the beginning and read straight through to the end, where 1 have briefly 
summarized. If you have any further questions after you have finished it, I will be happy to answer 
them at any time, either in my office or through later issues of TIMELY TOPICS. 
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TARIFFS 
and 

SWISS COMPETITION 

Government Action Helps Equalize Costs of 
Swiss and Domestic Watch Manufacturing 

The watch industry, as we know it today, is the result of 
American skill and manufacturing genius. It was Amer
ican craftsmen who first hit on the idea of making the 
parts for a watch using mass-production techniques. Be
fore that, watches were handmade articles of great value 
owned by only a few wealthy people. Today this has 
cbanged and almost anyone who wants a timepiece can 
afford to purchase it. 

Yet, between 1951 and 1954, production of watch 
movements in the United States went down from over 
three million a year to about one million seven hundred 
thousand a year. What caused this? 

Swiss manufacturing similar to ours 
Early in this century the Swiss saw the value of mod

ern watch manufacturing methods to their economy. 
They adopted the American methods. Today the Swiss 
manufacture watches just about the same way we do 
here in Lancaster. It is true, of course, that their man
ufacturing facilities are set up as separate factories. 
Each part of a watch is made in a separate factory, 
which then supplies that part to other business firms 
who assemble the watch. Within each of these factories , 
however, the only substantial difference between their 
manufacturing methods and ours is that we use an as
sembly line while the Swiss continue to use individual 
craftsmen as assemblers to fit together all the pieces of 
a single watch movement. Some improved productivity 
in the manufacture of parts offsets most of our advan
tage in assembly, and basically it requires about the 
same number of man-hours to produce a watch move
ment in Switzerland as it does in the United States. 
However, in any small precision instrument which has 
many tiny parts, the total cost of material is very small. 
The principal cost is people. Over 80% of the cost of 
a watch movement is labor. 
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Richard J. Blakinger 
(Sec. & General COllnsel) 

Swiss labor rates lower 

The fact that most of the cost of a product is made 
up of the cost of labor is not important so long as the 
product is manufactured in a single country. But when 
products are being manufactured in two countries for 
a single market, the relative standards of living be
tween the two countries becomes important. In Switzer
land the standard of living is not so high as it is in the 
United States, and this directly affects the wage rates. 
Although watch workers in Switzerland are highly paid 
in comparison with other workers there, the rates are 
pitifully low when compared to American standards. 

For example, the latest figures we have show that the 
average earnings of Swiss watch workers, including all 
benefits, are about 70¢ an hour in American money. 
Products turned out with this low cost labor are then 
shipped to the United States. The cost of transporta
tion is negligible. Contrast this with the average hourly 
earnings in the American watch industry of over $2.00 
an hour including all benefits. 

Inflation 

Twenty years ago the difference in the cost of labor in 
Switzerland and the United States was not this great. But 
through the years general wage increases in this country 
have been greater than in Switzerland. Inflation is caus
ing an already bad situation to be worse. 

Taxes 

There is also a very big difference in the rate of taxes. 
American corporations pay state and federal taxes of 
approximately 56¢ out of every dollar that has been 
earned. In Switzerland these taxes are about 25¢ of 
each dollar. Add all of these factors together, and it is 
very easy to see why the Swiss can make and sell watch 



Typical Tariff Rates (on 17 jeweled movements): 

Pocket 
Man's 
Automatic 
Ladies (large) 
Ladies (small) 

1936-53 

$1.80 
1.80 
2.30 
2.25 
2.70 

Total After 
1954 Increase 

$2.60 
2.70 
3.45 
3.371;2 
3.85 

J. If the imported movement is cased, additional 
duty is charged. 

2. All watch movements having more than 17 
jewels pay a duty of $10.75. 

movements for less money than they can be made in the 
United States. 

The only way that all of these cost factors can be 
equalized is through a tariff on the watch movement
a tax imposed by our Government at the time a product 
is brought into the United States. 

American watch production stops during war 
One other factor contributed to the slow-down of our 

production of watch movements. Until about 1936 half 
of the American watch market was supplied by Ameri
can-made movements and the other half by imports. In 
1936, tariffs on import movements were cut drastically. 
Naturally, imports began to increase immediately. 

By the beginning of World War II, they had increased 
to slightly over two million units a year. We all know 
that during World War II virtually all American produc
tion for the civilian market was stopped, and all the 
American companies concentrated exclusively on de
fense production. 

The importation of watches, however, was being en
couraged. By the end of the war, imports totaled over 
nine million watch movements a year. The American 
market had been lost to the Swiss. 

When we started watch production again at the end 
of the war, the domestic watch companies knew they 
faced a real threat. We started to work in Washington to 
have imports slowed ' down while we were getting back 
into the watch business. In 1947, an agreement was 
reached with the Swiss to voluntarily limit imports dur
ing one year. However, that agreement was never satis
factorily enforced. Production in the United States did 
increase a little after the war because jewelry stores 
were building up their inventories. But by 1950, it was 
clear that the Swiss retained their hold on the American 
watch market. 

Government assistance sought 
Under these circumstances the domestic watch com

panies applied to have the 1936 cut in tariff rate can
celled out. This was done in 1951. However, even 
though the Tariff Commission supported our position, 
the request for an increased watch tariff was turned 
down by President Truman. 

By 1953, watch production in the United States was 
at an all time low, and we again tried to get some help 
under the tariff law. Finally, after long hearings, the 
tariff duties were increased to what they had been in 
1936. In over 20 years of operation under the Recipro
cal Trade program, this was the first time tariffs had 
been increased to protect a domestic manufacturing 
industry. 

Increased tariff not complete solution 
Although we did get as much of an increase in tariffs 

as the law permitted, the question still remained of 
whether the help was adequate. Production did increase 
slightly in the United States, but not enough to restore 
the industry to a healthy condition. 

C. M. KENDIG-1947 
Before Committee on Ways and Means, 
House of Representatives 

"For the past 3 years this in
dustry has been seeking relief 
from a very difficult situation, 
created in part by the watch
duty reductions of the 1936 
trade agreement with Switzer
land, and in part by the unre
stricted importation of watches 

into this country from Switzerland during the 
war years while this industry was devoting its 
entire time and energy to helping defeat the 
Axis Powers; a cause essential not only to the 
preservation of our own nation, but equally 
essential to the preservation of non-belligerents, 
among them Switzerland itself ... American 
industry has been assured that the reciprocal 
trade agreements program would not be admin
istered to its detriment, and, that should there 
be any harmful effects to American industry, 
means of obtaining relief therefrom would be 
available. The statement is difficult to believe 
in the light of the experience of this industry, 
past and present. Nor do we agree that there is 
nothing more you can do." 
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Today we are appearing again in Washington to once 
more present the facts about the watch industry to a 
Government agency. The Office of Defense Mobiliza
tion is considering the question of whether or not the 
domestic watch industry is essential to national defense. 
Under a recent law, an industry that is essential may be 
protected by direct action of the President to increase 
tariffs, impose quotas or give such other relief as may 
be required. 

In presenting this case we are stating frankly to the 
Government that a decision should be made once and 
for all, one way or the other, whether or not a domestic 
jeweled watch industry should be preserved in the 
United States. All of us know that the skills of our in
dustry are necessary to produce defense items in time of 
war, but stability cannot be brought to the industry 
without a firm stand by our Government to support the 
industry. 

Briefly then, this is the background of the problem 
and what we have been doing so far as the Government 
is concerned, to solve it. As you read the other articles 
in this issue of TIMELY TOPICS, you wiII see what other 
actions were taken to help solve the problem of Swiss 
import competition . 

IMPORTS 
Why Do We Sell Imported Watches? 

It must be kept in mind that the marketing policy of our 
Company is that we will never import a watch that we 
can make on a competitive basis in Lancaster. Cus
tomers are demanding watches with a higher jewel 
count, and we're making them here. They demand 
waterproof and shock-resistant features, which we are 
also making here. Shortly we are going to manufacture 
a domestic 17 jeweled movement which will replace an 
imported movement. 

Why imports? 
Perhaps the easiest answer to the question of why we 

sell imported watches at all is that many customers are 
buying less expensive watches, many of which have fea
tures that we cannot afford to make in the United States. 
No matter what we might like to do as a company, 
ultimately we have to supply what the customer de
mands, or we will lose our place as one of the leading 
watch companies on the American market. 
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SHARE OF U.S. JEWELED WATCH CONSUMPTION 

Domestic us. Imported 

(G,'aph pre/Jared trom /nociuction dala compiled trom reports 0/ individual 
produce rs to U .S. Tm'iD Commission: im port and export. data from official 
slal;s/;cs of u.s. Del,t . of Commerce ) 

1936 1'140 1944 194 8 1952 1956 

90 "k l-+-I--t--H--t-+--l-+-t-+-!-+-+-t-I--!--H 

80 a"" I-j--I-t-I-++H - ...... -;--
--

70 "'" H--t-+--l-++.Lt-I--!--+-h-I--b""""~-I---t-I --
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50 % -\,. . 

'0 % I-+-I--t--H--t-l \\-+--l-+-t--P-1=i>-<d::>--k-,\ -t-t-t--t-1 

2o,," I-+-I-+-H--t--H -+-)'-+-!-+-+-+-I"'-I-..... '/<-j--j 

00 % H -++-H-t-+--+-+-I-+--+-++H-++-H 
1--1-1-1- -I- - 1-- - t---t-+-t--!--I-H--I 

___ Domestic : U.S. jeweled watch production minus 
exports. 

--------- Imports: U.S. watch imports minus re-exports (not 
including 7 jewels or less and not including diameters 
over 1.2 inches) . 

R. A. Fulton 
(V. P.-Marketing) 

It all goes back to what Art Sinkler said at the be
ginning of this issue, " the Swiss can make watch move
ments for less money than they can be made in the 
United States". This means that the great majority of 
their watches sell much cheaper than our own Hamil
tons . Thousands of customers every day walk into the 
jewelry store to buy these less expensive watches. 



Complete line wanted 

Hamilton watches are sold through jewelry stores and 
department stores across the country. Over 85% of all 
jeweled watches are sold through these channels. The 
majority of dealers throughout the country like to carry 
a complete line of merchandise. A complete line, as far 
as watches are concerned, includes low priced models, 
medium priced models, high priced models , and all 
kinds of specialty watches. It stands to reason that if 
they can't buy a complete line from Hamilton, they'll 
buy it from somebody else. 

Hamilton cannot afford to manufacture this com
plete line and still maintain the present high wage scale. 
Therefore, since many jewelers will not stock any of our 
watches, including those made in Lancaster, unless they 
are offered a complete line, we are forced to sell imports. 

U. S. Watch Production vs. Imports (2 jewels 
and over). (From 1956 Report to Presi
dent by U. S. Tariff Commission) 

Total U. S. Production 

1946 1,720,000 
1947 2,364,000 
1948 3,018,000 
1949 2,793,000 
1950 2,480,000 
1951 3,162,000 
1952 2,433,000 
1953 2,365,000 
1954 1,716,000 
1955 1,926,000 
1956 1,900,000 (est.) 

Other reasons 

Swiss Imports for 
U. S. Sale 

9,040,000 
7,357,000 
7,831,000 
6,839,000 
8,075,000 
9,128,000 
9,187,000 

10,615,000 
7,954,000 
6,988,000 
8,200,000 (est.) 

Of course, this isn't the only reason for having them 
in our line. A good share of the Company's watch sale 
profits is also derived from imports. These profits, in 
turn, make it possible for Hamilton to spend more 
money on national advertising. This naturally results in 
making a greater impact on the buying public. Increased 
advertising, of course, stimulates sales for both im
ported and domestic watches. 

Having imported watches in the line also reduces the 
cost of selling the domestic watches. The more watches 
a salesman can show and sell to retailers, the less it 
costs to seIJ each watch. 

At first we tried to sell our imported watches under 
a different brand name. But this didn't work because it 
divided the attention of jewelers and they weren't selling 
our domestic line as they should. Recently we began to 

R. M. KANT-1951 
Before Committee on Finance, 
United States Senate 

"There is only one jactor in 
comparing the cost of domes
tic and imported watch move
ments that is of any impor
tance . That is labor. There is 
no volume oj and practically 
no cost oj material, and trans
portation is not a factor." 

sell imported and domestic watches under a single 
brand name. 

Types imported 
At the present time there are 269 models in the 

Hamilton line being offered for sale. Of this number, 
approximately 20% are imports, including automatics, 
specialty and all others. This may increase in the future , 
depending on marketing developments, but even with a 
substantial increase the percentage in relation to the 
total will still be low. 

The types of watches we import are those which can
not be made profitably in our own factory. They fall into 
two categories-specialty watch movements and those 
required to fill out the low price end of our watch line. 

In the first category of specialty movements, by far 
the largest number are automatics. Although automatics 
have become extremely popular, our volume of sales is 
not yet great enough that we can make them economi
cally in this country, particularly considering the fact 
that they have 30% more parts than an ordinary watch. 
The other specialty watches are such things as the 
Traffic Special, a very inexpensive pocket watch; nurses 
watches; and alarm wrist watches, being introduced 
soon. 
To summarize, we sell imports for the following reasons: 

1. Many customers are buying less expensive watches 
with features we cannot afford to make in the U. S. 

2. Many jewelers prefer to stock a complete watch line. 

3. We cannot manufacture watche~ cheaply enough to 
compete with the Swiss because of the wage differ
ential in the two countries. 

4. Selling imports creates profits which permit us to 
spend more money on national advertising for both 
imported and domestic watches. 

5. Selling imports together with our domestic line re
sults in the most efficient use of our sales force. 
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THE FACTORY 
and 

NEW PRODUCTS 

A Competitive Solution 

All of us take pride in our free enterprise system here in 
America. However, we seldom have occasion to con
sider the obligations it imposes on us as individuals and 
as employees of a business firm. Competition is the key
note of our free enterprise system. This means that the 
customer is king. 

It is easy to get the idea, working in production, that 
the factory is concerned only with manufacturing. But 
it is not. It isn't enough to merely manufacture high 
quality merchandise. Our thinking must start where 
marketing thinking starts-with the consumer. In our 
competitive free enterprise system, we must manufac
ture something that people want to buy, and we must 
manufacture it at a price they are willing to pay. We 
must be competitive. 

·Competitive problems 
With watches, we have not been competitive in our 

prices. Although technological advancement has reduced 
the number of hours it takes to produce a watch here in 
our factory, our costs have continued to increase be
cause of our policy to pay wages equal to other industries. 

We make very high quality watches, but we have not 
been successful in meeting the prices set by our compe
tition. It's not just Hamilton, but the entire domestic 
jeweled watch industry has been unsuccessful in meeting 
this competition, and fewer and fewer consumers in the 
American market have bought domestically made time
pieces. 

The situation is not entirely hopeless, but the remedies 
become more difficult each year. The most obvious 
method is to reduce costs. We have been doing this for 
years by improving our production methods and, with 
the cooperation of everyone, our efficiency. As progress 
is made, however, further advancements become more 
and more difficult. 

Further progress toward making our domestically 
manufactured watches competitive can be made through 
development of a new type of watch requiring fewer 
parts. We are working now on an electric watch with 
fewer parts, which we hope will help us compete on a 
more favorable basis in the watch market. 
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R. Raver 
(V.P.-Manufacturing) 

The problem of providing enough jobs and using our 
equipment and buildings also has to be met b~ d~velop
ing new products. We have approached thiS 10 two 
ways. First of all, it was necessary to find products r~
quiring the use of people and facilities presen~ly aVail
able here at Hamilton. Only six years ago, 10 1950, 
almost 100% of the total business of our Company 
consisted of the sale of watches made here in the United 
States. Today this has been drastically reduced. O?~ .of 
the first products we made with employees and facilities 
formerly used in the manufacture of watches was fuzes 
for the Government. More recently, as the fuze program 

ARTHUR B. SINKLER-1955 
Before Committee on Ways and Means, 
House of Representatives 

"This committee must understand that the 
United States has come very close to complete 
loss of an essential security industry whose 
skills, once dissipated, could not be reestab
lished in time to be of any benefit in event of 
war, however badly needed . . . If the United 
States industry had collapsed, the only remain
ing jeweled watch industry of consequence in 
the free world would have been located in the 
heart of Europe . .. The jact is that our profits 
and our sales are coming from the imported 
line and from other products which we are now 
making. Never again are we going to rely solely 
on the manufacture of watches domestically as 
our only product." 



comes to an end, we have started to make automobile 
clocks, using much of our watchmaking equipment in 
the production of parts. Another example is the manu
facture of parts for other companies by the Allied Prod
ucts Division. These products are designed to use our 
idle facilities. 

Long range goals 

For long range plans, however, we must establish 
different goals. In addition to using the facilities and 
skills we have available, we must also find other things 
that people want to buy-and learn to make them at a 
price that is competitive. We have to do this, even if it 
means buying new equipment and teaching ourselves 
new skills. When considering new products, many things 
must be taken into consideration: 

1. The seasonal sales pattern of a new product should 
offset the peaks and valleys of watch sales and thus 
eliminate that old bugaboo of seasonal layoffs. 

2. The product should strengthen the company finan
cially on a long term basis. (It should be kept in 
mind that this can sometimes be accomplished even 
though immediate earnings are not adequate or ap
parent.) 

3. If possible, the new product should be of the type 
that we can manufacture with our existing facilities 
or market with our existing sales force, or it should 
complement some product now being manufactured. 

4. The new product should certainly be of such a na
ture that there is no threat of foreign competition 
overtaking the American market. 

5. In manufacturing the product, we should not be de
pendent upon one source of supply for the compo
nent parts, such as watch jewels which must be pur
chased in Switzerland. 

6. If possible, in manufacturing the new product, we 
should be able to utilize the skills and wealth of in-

KWIK-CHEK, high precision gage, one of Hamilton's new 
products. 

Hamilton's defense assignments include the development of a 
series of safety and arming devices for various new missiles 
and rockets. Above are outlined two such Hamilton devices 
already developed. Left: Honest John, a surface-to-surface 
rocket; Sparrow, an air-to-air missile. The Nike, a surface-to-air 
missile is not shown. 

dustrial know-how we have already at hand in our 
production, technical, engineering and scientific em
ployees. 

7. Ideally, the product should also be a new develop
ment in a market growing more rapidly than our 
general economy. 

We have found that it is almost impossible to dis
cover a single product which meets all these require
ments. What we must do is try to meet as many as pos
sible. 

How to accomplish goals 
How do you go about accomplishing these objec

tives? One method, of course, is outright purchase of 
another company. As you know, we did this with Ralph 
W. Biggs and Co. in 1952, and the Hathaway Instru
ment Company in 1955. 

Manufacturing rights to a patented product can also 
be purchased, as we have done with the automobile 
clock and the Kwik-Chek gage. Governmental needs 
also present a good source of new products. Research 
and development contracts and other bidding lead to 
production as with the Zuni and the Nike and other 
rockets and missiles. 

The last, and probably most important method, is to 
develop new products through our own Research and 
Development program, as we are doing with the electric 
watch and clock, metals processing, the phase meter and 
other instruments in the developmental stage. 

Products considered 

Just to give an idea of some of the products we've 
studied in carrying out this program, here is a partial list : 

Diamond Laps 
Butane Cigarette Lighters 
Ear Microphones 
Jewelers and Auto Clocks 
Aerial Navigation Devices 

7 



Mechanical Counters 
Timers, Parking Meters, etc. 
Gages 
Electric Razors 
Transistors, Thermistors, and Transducers 
Relays 
Time Computers 
Servo and Gear Heads 
National Standard Miniature Screws, etc., etc., etc. 

Two of these products (gages and auto clocks) were 
selected as meeting our long range plan, and, in order 
to enter the market quickly, we purchased the manufac
turiAg rights of existing designs. Development work is 
proceeding on improved models and an enlarged line. 

New product cautions 

An important factor in carrying out our program of 
diversification is marketing. Although we may be com
pletely familiar with the selling of watches, the market
ing of an industrial product is an entirely new field to 
Hamilton. Experience must be acquired, and we must 
proceed cautiously-sometimes even slowly. When a 
company goes into new fields with new products, it is a 
slow process which cannot be accomplished overnight. 

NEW PRODUCTS 

THROUGH PURCHASE 

OF OTHER COMPANIES 

In 1950, Hamilton was a one product company. Our 
total sales volume came from manufacturing and selling 
watches. To change this, we started making different 
products here in Lancaster and teaching ourselves new 
skills in manufacturing and distribution. We also started 
to look outside of our Company to see what firms could 
be acquired that would strengthen us. 

Standards to be met 
When purchasing new companies, there are certain 

standards that have to be met. I can't discuss all of 
these in this article, but a couple of them are important 
because they show our thinking and how we approach 
an action of this kind. 
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Understanding this is of vital importance. Even with the 
most careful planning and analysis, progress will be slow. 
It is a "one-in-a-million" chance that a new product will 
be successful immediately. There isn't a corporation in 
America today that plans for immediate success when 
introducing a new product on the market. The usual 
pattern is that four out of five slowly wither and die. 
Only one out of five is ultimately successful-and only 
occasionally does a new product skyrocket to impor
tance in the American market. 

What makes one product succeed while another fail s? 
The American consumer-the buying pUblic. What 
makes one company succeed while another fails? The 
ability to satisfy customers-to manufacture products 
people want to buy at prices that are better than any 
others. The principal privilege of the free enterprise 
system is the privilege of competition. We can compete 
successfully only by being more efficient than other 
firms. 

Hamilton is going to continue broadening its product 
line by the method outlined in this article. Although in 
many cases the results will not be immediately apparent, 
new horizons are being envisioned to insure the future 
growth of our Company and its important role in Amer
ican industry. 

Robert B. Thompson 
(Exec. V. P.) 

First of all, the company that we buy should be in a 
growth industry. By a growth industry we mean an area 
in our economy that is increasing in importance each 
year at a rate that is faster than our general economy. 
One of the fastest growing fields today is the field of 
electronics. The Hathaway Instrument Company, ac
quired in 1955, has a very fine reputation in this field. 

Secondly, now that we have established a toe hold in 
the field of electronics, any other acquisition should per
mit the distribution of the product through our sales 



ARTHUR B. SINKLER-1956 
Before Subcommittee on Foreign Economic 
Policy of the Joint Economic Committee, U. S. 
Senate 

"There is no such thing as the stockpiling of 
skills for the manufacture of particular defense 
items. And this is one point on which there 
seems to be unanimity of opinion of all the wit
nesses . . .. I suppose that raw materials can 
be stockpiled, although in our experience 
this has never been overly suc;,cessful; but all of 
our experience proves that skills cannot be 
stockpiled. The only way to have a mobilization 
base for the manufacture of timepieces, for ex
ample, is to maintain continuous production of 
watch movements." 

force here in Lancaster or through the Hathaway sales 
organization. 

The new company should also offer some potential 
for bringing work into our Lancaster plant, such as the 
manufacture of parts or the manufacture of complete 
products developed by the new firm . 

These are only some of the things that have to be 
considered as we search for new firms. There are other 
considerations that could also make an acquisition at
tractive to us even if it does not satisfy these standards. 
Tn the case of the Biggs Company, for example, we ac
quired a firm that manufactured watch cases-a prod
uct we have always purchased in large quantities. We 
are also on the lookout at all times for the kind of busi
ness, whether or not it meets the standards discussed in 
this article, that could be moved completely from its 
present location and put into our buildings here in 
Lancaster. 

Finding companies that meet these qualifications is 
not easy. The trouble is that every company for sale is 
for sale simply because it has some problem of one type 
or another. It might be that the company does not have 
enough cash, or that the management is retiring and 
new management is not available; or perhaps a sales 
organization has- not been developed and is suddenly 
badly needed. 

In most cases, the problems are obscured and hidden 
and sometimes not even clearly recognized by the sell
ers of the firm . Unless the problems are clearly spotted 
before an acquisition is made, we might be merely pur
chasing new headaches instead of curing some of our 
own. 

Advantages of Hathaway purchase 
Basically, an acquisition will be successful only when 

there are mutual advantages to both companies in
volved. This can be illustrated by our acquisition of the 
Hathaway Instrument Co. Among the many advantages 
for us in purchasing Hathaway were the following : 

1. An established name and position in the precision 
measuring field. 

2. A part of the skyrocketing electronics industry. 
3. Well established regular customers in the electric 

power, oil production and aircraft industries-all 
growth industries-as well as being a producer for 
the medical profession. 

4. A record of growth and stability in its selected fields 
with a minimum of reliance on U. S. Government 
work. 

5. A nucleus of inventive, development and engineering 
talent in the desirable electronics field. 

6. A potential source of many new products. 
Hathaway lacked several things which we were able 

to supply: 
1. Adequate financial resources for expansion. 
2. A broad nationally recognized prestige name. 
3. The broad experiences and abilities found in a large 

organization. 
4. Sufficient experience in the metals working area. 
5. Adequate physical plant and equipment. 

The work of joining our resources and those of 
Hathaway into a productive unit has not yet been 
completed. An example of what can be done, however, 
may be seen by the Hathaway parts being made here in 
Lancaster right now, and the research being completed 

Sketch of Hamilton's new Hathaway Instrument Division now 
under construction in Denver, Colorado. 

on a miniature tuning fork which might very well be 
manufactured in its entirety in Hamilton's Lancaster 
plant. As this program develops we plan that additional 
new products will be developed in Denver, Colorado, 
for manufacture in Lancaster and that additional parts
manufacturing will be required. 

One of the important things to remember about our 
acquisition program is that there are no vacuums in the 
American market; there are no firms that don't have 
competition of one type or another; and there is no easy 
road to success. Even in buying other firms we are 
competing with other companies also interested in di
versifying. 
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GROWTH REQUIRES 

CAPITAL and PROFIT 

Money needed to manufacture new products 

When a company is facing the problem of operating 
within an industry that is declining, it cannot wait until 
the last minute to take corrective action. To carry out 
the plan of manufacturing new products and acquiring 
other firms , our Company needs money. We must invest 
in the equipment and services needed to manufacture 
new products-and take the necessary risks involved 
in such ventures. 

A corporation can continue to exist only by making 
products which can be sold to customers-and sold at 
a profit. As it becomes increasingly difficult to com
pete with Swiss imports because of the wage differences, 
we must convert more and more to the production of 
articles other than watches. To continue watch move
ment production past the point where it is profitable 
can result only in business failure. 

Price increase 

To increase profits on domestic watches, we recently 
took some corrective action. For many years the prices 
of Hamilton watches were not changed. Although labor 
rates today are more than twice as high as labor rates 
in ] 946, the average consumer of Hamilton watches has 
continued to purchase a watch at approximately the 
same price as he did in 1946. In an effort to meet the 
price competition of imported watches, we were selling 
our product for so little that profits were disappearing. 
Without profits, research and capital expenditure were 
also going down, and the future of the Company itself 
was in danger. For that reason prices were increased 
early this year to provide a return on the investment of 
our money closer to what is required to continue a com
pany such as ours. 

Another problem in managing the funds of the Com-
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H. G. Thomas 
(V.P.-Finance & Comptroller) 

pany is to prevent large stocks of unsold products from 
being bui lt. When inventories are high, our money is 
tied up and cannot be used for more productive pur
poses. When our inventories are high, we also run the 
risk of taking serious losses if the market declines. At 
the end of last year there were too many watches in our 
vault. We continued production at about the same level, 
hoping that sales this year would increase and use up 
these extra watches. Within the past few months, how
ever, we discovered that we are building watches faster 
than we are selling them, and that our stock of watches 
will again be high at the end of the year. For this reason 
we had to cut back on production. 

Accomplishments encouraging 
We have accomplished a great deal here at Hamilton 

in meeting the challenge presented by Swiss competi
tion. In 1950, 100% of our then $19,000,000 of sales 
was accounted for by the sale of domestic watches. To
day, with annual sales at about $28,000,000, approxi
mately 50% of our total dollar volume is earned from 
watch cases, our fuze business, government research and 
development work, sales volume of our electronics in
strument subsidiary in Denver, Colorado, and imported 
watches. The remaining 50 % is from the sale of do
mestically manufactured watches. 

In the past few years we have also greatly improved 
the financial condition of our Company. Most of the 
earnings from the sale of fuzes, watches and other prod
ucts have not been paid out in dividends but have been 
retained. Inventories have been closely controlled reduc
ing the amount of money tied up in products we are 
holding. With the money obtained in these ways, we 
have reduced the debts of the Company. Four years ago 



What The Tariff Means to 
American Industries 

By PERCY W. BIDWELL 

(Published by Harper & Bros. , N. Y. for 
the Council on Foreign Relations) 

H ••••• the watch manufacturers have done an 
excellent job of adjustment to increased foreign 
competition. But defense, as Adam Smith re
marked, is more important than opulence. It 
the President and his advisers should decide 
that the watch industry is essential to national 
security, it should be maintained, irrespective ot 
economic gain or loss." 

I've got a question 

Ques: Why are auto clocks being assembled at East 
Petersburg when we have idle assembly depart
ments here in Lancaster? 

Ans: In deciding where the clocks should be as
sembled, many factors were taken into considera
tion: 

(a) The engineers recommended East Peters
burg because facilities that required little 
modification were already available. The 
assembly bench with conveyor belt was the 
proper height, whereas all assembly benches 
at Lancaster were not. East Petersburg was 
also equipped with the special testing equip
ment for vibration and shock to which auto 
clocks must be subjected. 

(b) A second engineering consideration was the 
skills and normal work pace of the em
ployees available. Because of the extreme 
precision and small size of watch parts re
quiring the use of tweezers and loupe on 
every operation, the normal assembly pace 
on watches is considerably slower than it 
would be on clocks. 

Hamilton owed $8,100,000 at this time of the year, and 
today our total debt is down to $1,500,000. We have 
worked hard so that we now have money and credit 
available for new products and for the acquisition of 
other firms . 

In a number of ways we are doing relatively better 
than other companies in the industry in meeting these 
problems, but we still have a long way to go to match 
the record of other manufacturing companies in the 
United States. 

Financially, our plans for the future are to keep 
Hamilton strong-strong so that new work and new 
products can be added here in Lancaster. Our plans 
are for strength built on financial resources that will 
permit us to enter new fields of activity with confidence. 

-
(c) Efficient plant use also indicated that auto 

clocks be assembled at East Petersburg. All 
of our assembly areas in Lancaster are air
conditioned, whereas East Petersburg is not. 
The auto clock does not require assembly 
in an air-conditioned plant. It was agreed 
that our air-conditioned departments be re
served for assembly of new precision prod
ducts currently under development. 

(d) Another factor was that East Petersburg 
must be kept in operation because the small 
pilot line assembly of devices for rockets 
and guided missiles required the handling of 
explosives which cannot be done in Lancas
ter. Because of this, the East Petersburg 
plant could not be closed, and to operate it 
with only 20 employees would be most in
efficient. 

(e) Because the clock is so much larger than a 
watch, the handling, storing and shipping 
of parts and clocks would have been diffi
cult at Lancaster. Material handling costs 
would have been much higher at Lancaster 
because of the necessity of trucking between 
Traffic and the fourth floor. 

11 



Ques: What is the difference in the wage scale between 
Swiss and American employees in the watch in
dustry? 

continue to rise, the already prohibitive differen
tial between Swiss and American costs will 
increase. 

Ans: This question can best be answered by quoting 
from a statement of the American Watch Indus
try to the Commission on Foreign Economic 

Ques : How many people are employed in the American 
Watch Industry? 

Ans: See the following table: 
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Policy (Randall Commission) in 1954. " ..... . 
the Tariff Commission, in its investigation of the 
industry, found that 'labor costs average about 
80% or more of the total current costs of pro
ducing watches in the United States'. The record 
showed that rates in the domestic industry in 
1950 averaged about $1.71 per hour as against 
$.61 per hour, or a differential in favor of the 
Swiss producer of about 2112 to 1. This differen
tial has increased substantially since 1950, due to 
wage increases granted in the domestic industry 
through collective bargaining. Latest figures show 
average hourly earnings in the American watch 
industry of over $2.00 an hour, including all 
benefits. In 1936, when the Swiss Trade Agree
ment was executed, the averages were about $.60 
and $.30 per hour, respectively. The differential 
has thus increased from $.30 to over $1.10 per 
hour. . . . As American wage and other costs 

Average number of Employees in the U. S. 
Jeweled-Lever-Watch Plants: 

Watches, parts Other 
Year and service products Total 
1946 8,565 351 8,916 
1950 7,761 50 7,811 
1955 4,072 3,938 8,010 
1956 (Jan .- 4,012 3,279 7,291 

March) 

I'VE GOT A QUESTION! 
Please publish the truth in TIMELY TOPICS about 
the following question or rumor: 

Thanks for peace and liberty, for food and raiment , for corn and wine 

and milk, for every kind of healthful nourishment, Good God, I thank Thee! 

Thanks for the common benefits of air and light; for useful fire and 

delicious water, Good God, I thank Thee! 

Thanks for knowledge and literature and every useful art, for my 

friends and their prosperity, and for the fewness of my enemies, Good God, 

I thank Thee! 

Thanks for all Thy innumerable benefits; for life and reason and the 

use of speech; for health and joy and every pleasant hour, My Good God, I 

thank Thee! 

- BENJAMIN FRANKLIN 



Conclusion ... 
I have read these articles with real interest because they summarize quite well the work that we 
have been doing to plan for the future of Hamilton. These are plans that can be accomplished 
only with the cooperation of everyone. 

Our hope for the future lies in our ability to compete more efficiently than other companies in 
our economy. This is not merely competition in planning and managing our finances, but it is 
competition of all employees to make every phase of our Company operation more efficient. We 
plan to make watches here in Lancaster for many years into the future, but we are not going to 
rest there. We plan also to make many other products. Only by learning new things as rapidly 
and as welI as possible can we find the future that we want for Hamilton in these other markets. 

What have we done to this end? 
First, we have consistently sought Government assistance so that we could strengthen our 

organization and be able to carry out our long range plans, and because we know that our Com
pany is essential to the defense of the United States . 

Second, we have added imported watches to the line at the low price end and in the specialty 
category. The reasons for this action are outlined in the article written by Mr. Fulton. In general, 
this move put our Company on a more competitive basis in the watch market. 

Third, we are carrying out a program of product diversification through the purchasing of 
other companies and the manufacturing rights to existing products. Also, we are developing new 
products through our own Research and Development program. 

And last, we are maintaining a stable financial condition to keep the Company strong so that 
new work and new products can be added here in Lancaster, and we can enter new fields of ac
tivity with security and confidence. 

In conclusion, let me repeat what I said at the beginning of this issue. If you have further 
questions I should like to answer them at anytime, either in my office or through later issues of 
TIMELY TOPICS. 

Arthur B. Sinkler 

Arthur B. Sinkler-1956 
Before World Trade Writers Association 

"The Swiss compete in the American market with labor that costs one-third as much as 
American labor, using all of the techniques of interchangeability in the manufacture of parts 
on a product where transportation costs are almost non-existent . .. The Hamilton Watch 
Company was one of the first companies in the world to mass-produce high quality watch 
movements using an assembly line technique. But the economies can never be sufficient to 
overcome the difference in labor rates between the USA and Switzerland." 




