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An Elgin Factory Axpert Fitted
1500 Mainsprings

in watches with a loss, by breakage, of but two springs—an almost
perfect score, made possible by the use of the right springs, the right
tools and methods of handling.

Breakage of mainsprings is annoying and expensive. A larger percentage of break-
age is caused by incorrect handling and improperly formed tools than is generally
supposed.

Ae Service Bureau Bulletin
on how to handle mainsprings will be
mailed to you in a few weeks. This bul-
letin will be profusely illustrated and will
treat of the subject in comprehensive man-
ner. The first bulletin, devoted to balance

truing, was mailed to our correspondents
in eOctober and expressions of opinion re

from watchmakers everywhere
indicate that this series of bulletins is ap-
preciated.

A Few Comments from Our Jeweler Friends follow .•
" I have followed and trued my balances in
exactly the way you state in bulletin and
have never had any trouble."

" You are on the right path, helping he
watchmaker to help himself."

" A very fine and valuable piece of work."

" Yourbulletin received. Thanks. Await-
ing the next one."

" Please send all future bulletins."

" I would appreciate very much if you would
furnisi me with your entire series."

" I have sold many Elgin watches and can
give them the best recommendation of any
watch made. If it was to save my bfe by
putting a watch together with my eyes blind-
ed I would choose an Elgin."

" Thank you kindly for your Balance Tru-
ing- bulletin. It will do us all good."

" I read it with pleasure and profit."

" Such emanations from a great factory are
of great value."

" In last fifteen years have repaired many
hundred of your movements. They are
really a f tvorite with me as I find they have
a go to them I do not find in some popular
makes."

" A series of these bulletins bound will com-
prise a book of knowledge that I shall prize
greatly."

" I am pleased with the bulletin and received
considerable benefit from it and hope to see
more of them coming right along."

" I also desire to express my appreciation for
the educational lvork you have undertaken
in the issue of such ' Service Bureau Bul,e-
tins ' containing practical information of
daily use which all watchmakers will great-
ly value."

" We consider it a valuable addition to our
literature on horology and will look forward
with eager anticipation to the publication of
your future bulletins."

" While we have been at the bench for
thirty-five years, still this booklet gave in-
formation that would have saved us months
of time had we had it years ago. We ap-
preciate it and if you have issued former
booklets on I his line or are going to issue
more in the future, kindly put us on your
'nailing list."

 1912
ELGIN NATIONAL kVATCH CO.

ELGIN, ILLINOIS
Dear Sir:

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is under000d that no charge
is to be made for this service. Yours,

Name 

Address 

City.
O If employed give name cf firm.

1:?
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Have you registered your name yet with the Service
Bureau ? If not please do so at once. The Service Bureau
will he glad to mail the bulletin on mainsprings. Sign your
name and address in the coupon and mail it today.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS

0

•

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

Constructed like

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL
ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

a watch—looks like a watch—runs like a watch

The E. Ingraham Company CONNECTICUTBRISTOL

•
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in watches with a loss, by breakage, of but two springs—an almost
perfect score, made possible by the use of the right springs, the right
tools and methods of handling.

Breakage of mainsprings is annoying and expensive. A larger percentage of break-
age is caused by incorrect handling and improperly formed tools than is generally
supposed.

The Service Bureau Bulletin
on how to handle mainsprings will be
mailed to you in a few weeks. This bul-
letin will be profusely illustrated and will
treat of the subject in comprehensive man-
ner. The first bulletin, devoted to balance

truing, was mailed to our correspondents
in October and expressions of opinion re-
ceived from watchmakers everywhere
indicate that this series of bulletins is ap-
preciated.

A Few Comments from Our Jeweler Friends follow .•
" I have followed and trued my balances in
exactly the way you state in bulletin and
have never had any trouble."

" You are on the right path, helping the
watchmaker to help himself."

" A very fine and valuable piece of work."

" Your bulletin received. Thanks. Await-
ing the next one."

" Please send all future bulletins."

" I would appreciate very much if you would
furnis!i me with your entire series."

" I have sold many Elgin watches and can
give them the best recommendation of any
watch made. If it was to save my life by
putting a watch together with my eyes blind-
ed I would choose an Elgin."

" Thank you kindly for your Balance Tru-
ing bulletin. It will do us all good."

" I read it with pleasure and profit."

" Such emanations from a great factory are
of great value."

" In last fifteen years have repaired many
hundred of your movements. They are
really a f tvorite with me as I find they have
a go to them I do not find in some popular
makes."

" A series of these bulletins bound will com-
prise a book of knowledge that I shall prize
greatly."

" I am pleased with the bulletin and received
considerable benefit from it and hope to see
more of them coming right along."

" I also desire to express my appreciation for
the educational work you have undertaken
in the issue of such Service Bureau Bolie-
tins ' containing practical information of
daily use which all watchmakers will great-
ly value."

" We consider it a valuable addition to our
literature on horology and will look forward
with eager anticipation to the publication of
your future bulletins."

" While we have been at the bench for
thirty-five years, still this booklet gave in-
formation that would have saved us months
of time had we had it years ago. We ap-
preciate it and if you have issued former
booklets on this line or are going to issue
more in the future, kindly put us on your
mailing list."

ELGIN NATIONAL WATCII CO.
ELGIN, ILLINOIS

  1912

Dear Sir:
Please register my name as entitled to the privileges of consul-

tation with your Service Bureau. It is underitood that no charge
is to be made for this service. Yours,

Name 

Address 

City.
If employed give name Lf firm.
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Have you registered your name yet with the Service
Bureau ? If not please do so at once. The Service Bureau
will be glad to mail the bulletin on mainsprings. Sign your
name and address in the coupon and mail it today.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS
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AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL
ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL
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The COLONIAL D DAME LINE
"The Line ID of Quality"

ASK YOUR
JOBBER FOR
"THE LINE
OF QUALITY"

L 4283

LOCKETS

BRACELETS

FOBS

4224

QUALITY MARK

L 4335
SOLD
ONLY

THROUGH
JOBBERS

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

HEYWORTH BUILDING
CHICAGO, ILL.

SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

4233

CHARMS

SCARF PINS

BUTTONS

YOURS FOR A SUCCESSFUL YEAR
IF you buy HELLER'S NEW LINE STERLING SILVER
"1" NOVELTIES—it can't help but be successful. These have been
designed to sell. The designs are original, the workmanship of the highest
order, the quality the best. This line contains:

Bar Pins
Scarf Pins

Pendants
Brooches

La Vallieres
Earrings

Wc will still continue to make our line of "Heller's Featherweight" Combs and
Barrettes, also our regular line of Hat Pins, Combs, Barrettes, etc.,

Heller Co.,
Joseph W, set with Sparkling Rhinestones. Send for selection package on these goods.
Providence, R. I. 70,tb
Please send me a •

sample assortment of
your NEW STEkLING
SILVER NOVELTIES, also
descriptive pamphlet. .46

Name

Street

City  

State 

JOSEPH W.
White Stone Novelties

HELLER CO.
Manufacturing Jewelers

144 Pine Street PROVIDENCE, R. I.

3
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THE NON-RETAILING COMPANY
JOBBERS IN WATCHES AND CHAINS

LANCASTER, PA.

The Home Jobbers
Hamilton Watches

Made in Lancaster

Place your orders with us and be assured of getting goods fresh from
the factory. Descriptive list with prices sent on application.

We carry a large stock of ELGIN, WALTHAM, HAMILTON and
NEW YORK STANDARD movements, HOWARD and NEW

ENGLAND Watches, Boss, Crescent and Crown Cases.

0 0,0,0-leraaMMAD 060Gaasatiaa,(31,00.1,,CIOICK0

(A WORD OF THANKS
We desire to thank the entire retail jewelry trade for their
liberal patronage during 1911 and to express the hope that the
present year may be full of good cheer and prosperity.

We shall continue to produce the same excellent line of 10
Karat Solid Gold and Gold-Filled jewelry as we have in the past,
which includes a very extensive and wide variety. Drop us a
postal for a Spring Selection Package

Let us help to boom things during 1912

THE BASSETT JEWELRY CO.
93 SABIN STREET PROVIDENCE, R. I.
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in fact our entire line of Link Buttons, Sash Pins,
complete. Ask your jobber for our make of goods.
unexcelled, quality guaranteed.

NEW YORK OFFICE, 3 Maiden Lane
CHICAGO OFFICE, 8-11 Heyworth Bldg.

wish to announce
that their men are
already showing a
new line for the
Spring Trade.

Our Bracelet line is
up-to-date in every
particular; many
new and original
designs. Our as-
sortment of Frill
and Bar Pins is
very beautiful in

  design and finish,
Coat Chains and many other novelties is
You will find the prices reasonable, finish

41. We wish to announce that our factory equipment has
been increased to care for any amount of bracelet orders.
In the past we have refrained from advertising or pushing
our bracelets for the reason the demand far exceeded
the supply.
41. The beautiful designs, fine finish and quality created
the enormous demand it was our good fortune to experience.
41 But with our increased factory equipment we are en-
abled to supply a still greater number of customers than
has been possible in the past.

Therefore let us cater to your bracelet wants.
Our spring line contains some new beautiful designs.
These are now being shown and our salesmen will be

only too pleased to show them to you.

WE are constantly CREATING
and placing on the market NEW
DESIGNS and ORIGINAL

IDEAS in our line of LINK BUTTONS,
TIE CLASPS, SCARF PINS, FOBS, Etc.
Therefore, OUR FRIENDS in the JOB-
BING TRADE can always be certain our
SAMPLES are "RIGHT UP TO THE
MINUTE," and they will always "BE IN
RIGHT" by inspecting OUR LINE every
time OUR TRAVELER calls.
FINISH ALWAYS THE BEST

(I, Our lockets will still be made with the same painstaking care as in
the past and our designs will be as innumerable as ever.
41 When the locket question comes• up demand the best—Oastiglioni
Company's Lockets.
41 To stock these means to have a constant demand regardless of time,
conditions and other depressing features. 41 Sold through live jobbers.

A sample assortment from a very exten-
sive line. Write for further particulars.

Manufacturing Jewelers

Attleboro : Massachusetts

NEW YORK OFFICE: 71 Nassau St., Room 1204
Representative, CHARLES ALTSCHUL

CHICAGO OFFICE: 505 Powers Bldg.
M. NEUBURGER

Pacific Coast Office: SAN FRANCISCO, CAL.,
710 Jewelers' Bldg., J. H. MERRILL

CASTIGLIONI COMPANY
Factory, 116 Chestnut Street : PROVIDENCE, RHODE ISLAND

 MANUFACTURING JEWELERS 
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WHEN a manufacturer places a TRADE-
MARK on his jewelry you can be positively
certain that the quality will be as guaranteed.

The TRADE-MARK in itself does not make the QUALITY,
the DESIGNS, the ORIGINALITY; but you can be sure
that when a manufacturer has the conviction to thus identify
his product he will be pretty apt to give just what he claims.

T. a Prot lam at Co.
North Attgeboro Massachusetts

MAKERS OF io AND 14 KARAT JEWELRY

STAMPED WITH THIS

The

NASSAU Lighter

you can be morally certain the QUALITY is as designated.
In succeeding issues we will portray a few of the
many ORIGINAL DESIGNS our line contains.
YOUR JOBBER can show YOU the entire line.
Remember this TRADE MARK is on every

DIAMOND "F"

This TRADE-MARK also represents the high standard of
FINISH our goods possess.

ljJ For thirty-four years we have consistently endeavored
to produce a line of SOLID GOLD JEWELRY that could not be
excelled in QUALITY and FINISH
ci The successful career of this cbmpany has been due to a
strict maintenance of this ideal.

14/e rnaiee:We are constantly increasing our styles and designs.

DIAMOND MOUNTINGS SCARF PINS
LA VALLIERES BAR PINS
BROOCHES EARRINGS

Ask our SALESMEN to show our entirely
NEW and ORIGINAL line of TIE CLASPS

THE C. G. BRAXMAR CO.
10-12 Maiden Lane, New York City

MANUFACTURERS OF

PRESENTATION JEWELS
CHARMS AND EMBLEMS

FOR ALL SECRET SOCIETIES

FIRE and POLICE
BADGES

SEND FOR CATALOGUE
OR SPECIAL DESIGNS

 II lI -JI It  CI   

EATURE the Nassau Lighter in

your stock. It is taking the

men of this country by storm.

The Nassau is the one practical pocket

lighter. It controls the basic Patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,

engine-turned and engraved.

German silver, gold plate, sterling silver, and

solid 14K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

H.KROLL 6,CO.
A NU FA CT U RING

' F.VVU,ER—S
36-38 JOHN ST
NEW YORK

 We Make  
RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT
WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,
BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish. Also make a line of GOLDOIN LOCKETS;
and will make the entire line in GOLDOIN if desired.
These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples

OVIOUNTINGS
THAT HELP SELL

DIAMONDS Box 653 ATTLEBORO, MASS.
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NEW YORK OFFICE FACTORY CHICAGO OFFICE

3 Maiden Lane ATTLEBORO, MASS. 811 Heyworth Bldg.
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To the Jewelry Trade of the Country
Gentlemen:
Once more we wish to thank you for your splendid
patronage and feel very grateful for another Prosper-
ous Year. We have no complaints to make. Our
business has been very good: -
Our salesmen are now showing the jobbing trade
our up-to-date line for the spring season. Ask your
wholesaler for BIGNEY'S "MIRROR FINISH"
Chains, Lockets, Bracelets, etc. Also ask for our
new creations in cigar perforators, the most original and only article of the kind
on the market. Patents pending. We are already receiving nice orders for them.

S. 0. BIGNEY & CO.

Ple

TO THE TRADE
IF you break a stone or need one to match; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

or IF your customer has a cushion diamond to recut round; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

OSMERS, DOUGHERTY COMPANY
SEED  

MANUFACTURING JEWELERS

ACTUAL •P PLATINUM ..,•:,PEARL 51Z E . 4( AP
It.tr ..i0.*

Lf .-vv.
t' „il..,.. 4-1:4,4

BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

  Send for our
CIRCULAR

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

9

1887

T
HE year 1912 is for us an exceed-
ingly eventful year, marking, as it
does, the beginning of our second

quarter century in business.

q Starting in a small shop twenty-five years
ago, we had no idea of the expansion which
was to come.

q That Sternauware is widely known, and
that the demand for it, in all its varied and use-
ful forms, has increased and is still increasing,
is not due to ourselves, as we thoroughly
realize ; for no merit nor beauty in our
goods, no personal qualities in us, would
alone have brought us to our present position
had we not been generously supported by
our good friends, the retail merchants.

q Looking backward, we recall that our
efforts have not always equaled our intentions,
but this has been largely due of late to our
inability to acquire manufacturing room in
which to meet the increased demand for
Sternauware. This handicap, however, will
disappear after the completion of our new
factory, into which we expect to move about
February 1st, 1912.

q Our new ten-story building wi 11 have
odern equipment throughout and the

1912
increased space for our various departments
will permit us to handle our orders and ship-
ments with more promptness and despatch.
The great Jay Street Terminal, through
which shipments can be made to any part of
the country, is directly opposite and will
naturally be of great benefit in this connection.

q We celebrate our twenty-fifth anniversary,
resolved to go forward, not backward ; to
add to the merits of Sternauware ; to give
better service and to satisfy our large number
of customers and welcome their criticisms
and suggestions.

q We take this opportunity of thanking our
friends for their many past favors and
assistance in building up our business and
wish them all our personal sincere good
wishes for a happy and prosperous New Year.

CR We shall be pleased to see any of our
friends at any time, and whenever they can
find the opportunity to visit the scene of
the evolution of

STERNAU WARE
rest assured that they will find "Welcome "
on the door mat and the latchstring outside.

S. STERNAU & COMPANY

NEW SHOWROOMS

305 Broadway
N. W. Cor. Duane Street
NEW YORK CITY

MAlutilSONVIOalat

MAKERSAW

Itsiaxavk
COMPRISING

4

t%1
Fancy Teakettles, Chafing-dishes
and their Accessories, Coffee-

machines, Trays, etc.

OFFICE and FACTORY

195 Plymouth Street
BROOKLYN, N. Y.

21u1212121212121212121
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Thank You
For a Very Prosperous Year

When we inaugurated the dired by mail selling plan we
realized that we were making a radical change in the established
method of marketing silverware.

But we had confidence in the progressive spirit of the aver-
age American business man. We believed that, once convinced
of the sincerity of the plan, he would give his loyal support to an
effort to eliminate any expense which increases the cost of the
goods without enhancing the value one penny.

You Have Proved Us Right
and we want to here express our appreciation of the cordial re-
sponse of the trade that in the past two years has done so much
to make our selling plan a distinct success. Your universal
approval increases our enthusiasm and encourages us to continue
this advanced method of merchandising.

We pledge ourselves to offer even more attractive values in
the year opening before us, to maintain the same excellence of
quality and to exert every effort to conscientiously carry out your
wishes, realizing that only as we completely please you may we
hope to obtain the largest measure of lasting success.

Woodside Sterling Company
Silversmiths—Established 1895

1 70 Broadway New York
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Beauty and Quality Bastian Motto

Mr. Jeweler:—Be Sure to Get
Our Designs and Estimates if

You Want to Please Your

Customers.

In asking for designs give quality and
quantity wanted and any suggestions

on which we may enlarge.

This cut illustrates but one of many pages
of our catalog.

Write for copy and discounts to-day.

You are sure to have some inquiry.

BASTIAN BROS. CO. Dept. 746 Rochester, N. Y.

SOLID

STERLING FINISH

441=

Before filling in your stock for the Spring season be sure and see our
up-to-date line. We have the very latest, snappiest selling designs in
Bristol Silver, sterling finish. Our Spring line has been designed to sell.

LEATHER FOBS

Made of best imported leather, well
trimmed and finished, which can be
retailed for twenty-five, fifty and
seventy-five cents each, and net a
good profit.

BRACELETS

The most up-to-date line of Bristol
Silver, sterling finish. Will wear far
better and are much more durable
than the thin sterling silver bracelets
now on the market. Sell at attractive
prices. Plain, chased and split-top
styles. Exceptionally good finish.

NOVELTIES

Sterling Silver Front Sash Pins. Stone
set, plain, Engine Turned, and Hand
Engraved effects. Cigarette Cases,
Match Boxes, also complete line of
Vanity Articles.

Additional sheets illustrating our Spring line will be mailed to those
who request them, and can easily be added to our Fall Catalog

BRISTOL SILVER
is a fine white metal, heavily silver
plated, sterling finish, not easily
dented. More durable than sterling
silver.

BRISTOL JEWELRY CO., ATTLEBORO, MASS.
Silversmiths and Makers of

Sterling Plated Ware, Leather Fobs, Novelties, etc.

4

EXTREME CARE
IN EVERY DETAIL

characterizes all the work
Krementz Factory, whether
most expensive jewelry or
Plate Collar Button.

turned out by the
the product be the
a Krementz Rolled

Sawed in half to show construction

Bodkin-Clutch
Vest Button

As an example of the perfection with which even
inexpensive goods are manufactured we illustrate
the construction of our Rolled Plate Bodkin-Clutch
Studs and Vest Buttons, mounted with mother-of-
pearl. In the ordinary construction of such goods
the metal is left with a raw edge, so that the hard
metal backing is exposed to perspiration and will
oxidize and turn green or discolor.

Note the Krementz Construction
A rabbet (C) is turned on the upper face of the
mother-of-pearl, against which the edge of the bezel
that secures it butts (B), exposing only the thin
sheet of gold that has been rolled on the backing.

The lower edge of the
bezel is turned under
(A), so that by no pos-
sibility can the hard
metal backing ever be
exposed to any corro-
sive influence or be
visible at any point.
This also adds strength
to the bezel.
No solder joint is used
at any point in the con-
struction.
All this requires

specially constructed and expensive automatic
machinery, but no initial expense is too great in
order that we may insure absolute perfection in
every article that bears the Krementz Stamp.
We invite comparison. For booklet, "Solid Facts,"
describing the Krementz Bodkin-Clutch Studs and
Vest Buttons, write to

ROLLED GOLD
PLATE SURFACE

MOTHER OF PEARL

A METAL
BACKING

ROLLED GOLD PLATE
SURFACE

Enlarged to show construction

KREMENTZ & CO.
NEWARK, N. J. New York, 286-288 Fifth Avenue

San Francisco, 722 Shreve Building

PARKS BROS. & ROGERS, Providence, R.
Selling Agents to Jobbing Trade for U. S. and Canada
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HOW IS YOUR STOCK

There must be lots of holes in your stock that need

filling, after the holiday business, and for this purpose

you will find The Hussey catalog very valuable.

Just at this time of the year you don't want to buy

very heavily, still you want to have your stock complete.

In going through you will find that you need four of

one article and six of some other, and so on, through

your stock.

Take our catalog and make a list of the articles of

jewelry that you need. If you find that you need only

a few articles, don't put off ordering until you need

more ; send us the order. We are in business to give

you what you want when you want it, whether it is one-

sixth dozen or one gross or more.

Our catalog is of great service to hundreds of

retailers; it will be of as great service to you. If you

use our catalog it will be possible for you to keep

your stock complete at all times. Buy your jewelry of

The Hussey Co. and the people in your town will soon

find that they are able to buy of you as economically as

they can out of town.

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE RHODE ISLAND
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YOU NEED
THIS BOOK

E
VERY retail Jeweler
relieswith confidence

  on the steady, con-

tinued patronage of certain

good customers; they are

his regular source of income

—his " bread and butter."

And he should have at

least one Catalog constantly

in his possession upon

which he can rely with

equal confidence, as a

source of supplies. It should

be a Catalog in which he

places unwavering trust

in season and out of season

—one that he knows will

not fail him when he has

occasion to order from it.

If you did not get our great

1912 book before the holi-

days, order it now. It is good

for ten months more of

constant use and will prove

to be your " friend indeed."

It is plumb full of good and

new things as well as all

the staples and will stand

you in good stead.

v
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Greater Value For
Your Investments

TUST study for a moment the meaning
of this HEAD LINE. Figure out what

it means to YOU during the SPRING

SEASON.
Think of itl for every dollar you invest, if spent

with us, you get GREATER VALUES. We'd

like nothing better than to prove this assertion.

Just a small order from YOU will suffice.

Why not try a sample order of the above

Sash Pins. Say a half dozen different designs.

They sure will stimulate business for YOU.

Is our "BENS" SILENT SALESMAN

coming to YOU ? If not, better send in YOUR

NAME. It's issued monthly and contains a full

description of the new goods we are placing on

the market.

WILLIAM BENS CO.
PROVIDENCE :: RHODE ISLAND

STERLING

BENS
It, Trade-Mark

BRANCHES AT STERLING

NEW YORK . . 3% Broadway

CHICAGO . . . The Wellington

SAN FRANCISCO, Jewelers' Building
BENS
Trade-Mark
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Turn Over
RESOLVE

To Make
Banner
"Drive thy
Let it not

J There is more truth than
statement.

aI You are either driving
driving you; and if it is the
surest method to become
situation is to

APPLY

ARNSTINE CATALOG
TO YOUR

BECAUSE:

It has stood the acid test.
It is in a class by itself.
It is endorsed by repeated
It has increased the sales

high as 300 per cent.

c We supply the merchandise
stock pages and also can
merchandise you carry in
over 3,000 retail jewelers, and
dise in enormous quantities,
to supply our customers
from the leading manufacturers

WRITE FOR PARTICULARS

THE ARNSTINE
Prospect Ave. and East Ninth St.

a New Leaf
NOW

1912 Your
Year

business:
drive thee."
--BENJAMIN FRANKLIN

fiction in the above

your business or it is
latter, the quickest and

the master of the

THE

SYSTEM
BUSINESS

orders year after year.
of our customers as

illustrated on our
illustrate any line of
your store. Supplying
buying our merchan-
we are in a position

with first - class jewelry
at the right price.

BROS. CO.
CLEVELAND, OHIO

...„......„
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HIGH-GRADE REGULATOR
TO CLOSE

$31.00 net cash

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can cive the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 116
of this issue.

Write for further information.

used in equipping the new, thoroughly

up-to-date jewelry store of H. J. Howe,

Syracuse, N. Y.

41. The illustration shows what can be

done in the arrangement and equip-

ment of a second-floor store, providing

ease of access to the merchandise, and

excellent facilities for display.

1011 Chestnut St., PHILADELPHIA, PA.
Established 1891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

We have made a special study of

the peculiar needs of the jewelry busi-

ness, constructing fixtures that har-

monize in beauty and elegance with

the merchandise, and display it to the

best advantage.

Write for our catalogue
or our representative

159 to 167 Ann Street :: CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

SWISS REGULATOR

No. 25. $35.00 Less 6 Per Cent

Quarter Sawed Oak. Height 74 inches. Width 22 inches. Swiss movement, 
eight-day,

weight time. l2-inch porcelain dial, sweep second, solid cut pinion, retaining power.

movement encased in metal to keep out dust. Hand rubbed. Made in solid oak and birch,

mahogany finish. Correct timekeeper.

Norris, Alister & Co.,CHICAGO, ILL.
HEYWORTH BUILDING

New York Office-806-807, 1 West 34th St. MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK
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is the name that has been given to a

new pattern in the best known brand of

silver plate.

Nineteen twelve will be an "Old Colony"

year. The name is so closely interwoven

with a plan of publicity and promotion

that the effect upon the spring trade

of each dealer handling the line must

be instantaneous. Our representatives

will be supplied with samples and full

particulars.
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American National Retail
Jewelers' Association

President Steele F. Roberts Sends New Year
Greeting and Message of Hopefulness to the
Retail Trade

Pittsburgh, December 27.—May the new year
hold in its wake for you and all those dear to
vou life's choicest blessings—good health, exceed-
ing happiness and unqualined prosperity.

All things considered, the retail jewelers of the
country have much to be thankful for, as out of
a lean year's business the month of December
brought forth a fatness of good trade to the jew-
elers in many localities.
From the west and south many cities and towns

report an increased volume of holiday business
over previous years, though in some localities
business was below normal, while the cast, report-
ing very little early buying in December, was sur-
prised with an unusually large trade during the
ten days preceding Christmas, the estimate for
the entire country showinw a loss of about 20 per
cent compared with the December business of
former years.
The retail jewelers were conservative in their

fall buying, and having disposed of much of their
accumulated stock in December will, even with a
decreased business, find themselves in a better
condition financially and with greater reduction
in stock than for many years past.
The general aspect of trade and business con-

ditions throughout the country has greatly im-
proved during the past two weeks. A more opti-
mistic tone and well-grounded opinion prevail
among bankers, manufacturers and merchants that
the return of normal, prosperous conditions will
be ushered in with the new year.
The retail jeweler has suffered greatly during

the depression of the past few years, particularly
so from the abuses prevailing in the trade and
fraudulent competition, but I have abiding faith in
the signs that prosperity is near at hand and that
in the last analysis honesty and truth in merchan-
dising will prevail and that eventually the jew-
eler will come into his own, and for this happy
consummation let us all as co-members of the
craft assiduously work and watch and wait.

Window Smashed for Third Time

Chicago, Ill., December 28.—For the third time
within two months window smashers looted the
show window of Berg tsz Co., jewelers, in the Con-
gress Hotel building, between 4 and 5 o'clock the
morning of December 2. Part of the exhibition
of ancient Egyptian jewelry was taken, and the
total haul of the thieves was about $3,000. The
thieves smashed the window with a heavy brick
wrapped in a bit of blanket to deaden the crash
of the glass. As in the two previous robberies
of the same window the police are without a clue
to work on. Herbert M. Berg, who lives at the
Lakota Hotel, was called out of bed and informed
of the robbery.
A peculiar fact in connection with the three

successful robberies is that the store, theoretically
at least, is guarded by three agencies—the city
police, with a detail out of the Harrison street
station, the South Park police and a private-
watchman agency.
The Egyptian jewelry stolen was part of a

$10,000 collection loaned the Berg company by
Signor Perera, a famous collector of antique jew-
elry. How much of the loss was from this col-
lection and how much came from the modern
stock on display can not be determined until a
complete inventory has been made. At 5 o'clock
that morning a passerby discovered a hole two
and one-half feet in diameter in the window and
notified the management of the Congress Hotel.

Mr. Berg, after being notified of the robbery
by telephone at the same time that the police
were told of it, arrived at the store before the
latter, according to his story. "This is the third
time that we have been robbed within two months,
and the police protection we are getting is a
farce," he said. "I had to dress and drive from.
Michigan avenue and Thirtieth street and got
here ahead of the police. That shows their
methods. The first robbery occurred November
18, when the thieves got jewelry worth $1,000.
The second time, on November 27, they got $800
worth of articles."

Alleged Murderer of Jeweler
Adolph Stern Acquitted by Jury

Court Ruled That State Failed to Prove
Its Case—Identification Testimony Weak
Against the Accused

New York, December 22.—Justice Marcus di-
rected the jury to acquit Martin Garvey, charged
with the murder of Adolph Stern, the Sixth ave-
nue jeweler's clerk, after two rebuttal witnesses
had testified this morning for the prosecution.
The court said that the evidence produced by the
people was weak and unsatisfactory so far as the
identification of the defendant was concerned.
When the testimony was concluded Francis L.

Wellman, chief counsel for Garvey, moved that
the court direct the jury to acquit on the ground
that the evidence produced by the people failed
to remove the reasonable doubt as to the guilt
of the defendant, the most sacred right of an
accused man. Assistant District Attorney Nott
replied at length in opposing the motion and urged
all the points of his case.
"Garvey's first statement to the police as to

having learned of the robbery first from the
papers of July 23 has been contradicted by his own
witnesses," said Mr. Nott. "For they all swore
that he was in the saloon when it was told. Five
unimpeached and absolutely honorable witnesses
have identified him as the actual murderer or that
they saw him in the vicinity on the night of the
crime.
"The alibi made by the witnesses for the de-

fense has been contradictory in itself, and such an
alibi if not believed should be taken as an assump-
tion of guilt on the ground that an innocent
person is not under the necessity of concocting an
alibi. The fact that the jeweler's tray was found,
not in Harlem or in Jersey City, but within two
blocks of Garvey's home, immediately after the
robbery is a strong proof that he was the right
man. The state has proved a clear case agaist the
defendant."
Justice Marcus revolved his gavel in silence

for a moment before replying:
"I am not overly keen in interfering in any

case," said the court, "or in taking any case from
a jury, but in this instance the identification tes-
timony, I must say, has been rather weak and un-
satisfactory and I am inclined to grant the motion
of the defendant's counsel. I wish to say, how-
ever, that in regard to the testimony put in by the
people in this case I view it as the best possible
that could have been put in under the circum-
stances. It shows considerable work on the part
of the police and the district attorney's office, hut

can not see where it was beyond reasonable
doubt. I therefore grant the motion."
Turning to the jury the court continued:
"Gentlemen, you are instructed to return a ver-

dict of not guilty in this case."
The clerk of the court conferred for a moment

with the foreman of the jury. Then Justice Mar-
cus ordered Garvey to stand while the clerk went
through the form of asking the jury whether it
had arrived at a verdict.
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A Call and Plea for Organization
Among the New England Trade

Aroostook County Jewelers' Association Takes
the Initiative—Issues Call to the New Eng-
land Trade to Organize

Fort Fairfield, Maine, December 27.—It has
been a matter for much comment among the trade
in recent years that while organization has ex-
tended to the retail jewelers in most sections of
the country New England has thus far taken no
active interest in the movement. This has been
doubtless more due to lack of proper initiative
than to any apathy on the part of the New Eng-
land trade. It will interest our readers generally,
therefore, to learn that a systematic effort to
spread the organization movement throughout
New England, beginning with the state of Maine,
has been inaugurated by the only association now
existing in that section, namely, the Aroostook
County Retail Jewelers' Association. The secre-
tary of this organization, A. F. Goodhue, of this
city, has issued the following call to the jewelers
of New England:

At the last annual meeting of the National Re-
tail Jewelers' Association held in August, 1911, at
Richmond, Va., there were more than thirty state
retail jewelers' associations represented by dele-
gates, but not a single New England state was
represented.
There are no state associations in New Eng-

land; in fact, the only retail jewelers' association
in New England at the present time is the
Aroostook county association, which was organ-
ized two years ago and is today in a most flour-
ishing condition, and has accomplished a great
deal of good work in this section.
In view of the vast amount of good that the

associations . in other states have accomplished,
not only as individual associations but also by co-
operation with the national association, it would
seem that there was every reason why the retail
jewelers of the state of Maine should form an
association and co-operate in this movement.

It has therefore been decided to invite the
retail jewelers of the state of Maine to form
themselves into an association, and a convention
has been called to meet on February i, 1912, at
Bangor, Maine, for the purpose of the election of
officers, adoption of a constitution and by-laws and
such other organization business as may come
before the meeting. The dues will be $2 per
annum, an amount which is insignificant in com-
parison with the direct benefits which each and
every member is bound to derive from our asso-
ciation, and we trust that if you are unable to
attend the convention you will at least lend us
your moral support in behalf of the general ben-
efit to the business in which you are engaged by
signing and returning the enclosed membership
application form. We want our craft so fully
represented that the state of Maine can join with
the National Retail Jewelers' Association at its
next annual meeting as one of its best state asso-
ciations and that we can point with pride to the
motto of our state, "Dingo."
Among the many evils which beset our trade

and which a properly organized state association,
jointly with the national association, can do much
to eradicate or correct there is perhaps no greater
one than that of price cutting, and it is proposed
to present a bill to the next federal congress legal-
izing the establishing of fixed selling prices so
that a legitimate profit may be obtained.
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American National Retail
Jewelers' Association

President Steele F. Roberts Sends New Year
Greeting and Message of Hopefulness to the
Retail Trade

Pittsburgh, December 27.—May the new year
hold in its wake for you and all those dear to
vou life's choicest blessings—good health, exceed-
ing happiness and unqualified prosperity.

All things considered, the retail jewelers of the
country have much to be thankful for, as out of
a lean year's business the month of December
brought forth a fatness of good trade to the jew-
elers in many localities.
From the west and south many cities and towns

report an increased volume of holiday business
over previous years, though in some localities
business was below normal, while the east, report-
ing very little early buying in December, was sur-
prised with an unusually large trade during the
ten days preceding Christmas, the estimate for
the entire country showing a loss of about 20 per
cent compared with the December business of
former years.
The retail jewelers were conservative in their

fall buying, and having disposed of much of their
accumulated stock in December will, even with a
decreased business, find themselves in a better
condition financially and with greater reduction
in stock than for many years past.
The general aspect of trade and business con-

ditions throughout the country has greatly im-
proved during the past two weeks. A more opti-
mistic tone and well-grounded opinion prevail
among bankers, manufacturers and merchants that
the return of normal, prosperous conditions will
be ushered in with the new year.
The retail jeweler has suffered greatly during

the depression of the past few years, particularly
so from the abuses prevailing in the trade and
fraudulent competition, but I have abiding faith in
the signs that prosperity is near at hand and that
in the last analysis honesty and truth in merchan-
dising will prevail and that eventually the jew-
eler will come into his own, and for this happy
consummation let us all as co-members of the
craft assiduously work and watch and wait.

Window Smashed for Third Time

Chicago, Ill., December 28.—For the third time
within two months window smashers looted the
show window of Berg tsz Co., jewelers, in the Con-
gress Hotel building, between 4 and 5 o'clock the
morning of December 2. Part of the exhibition
of ancient Egyptian jewelry was taken, and the
total haul of the thieves was about $3,000. The
thieves smashed the window with a heavy brick
wrapped in a bit of blanket to deaden the crash
of the glass. As in the two previous robberies
of the same window the police are without a clue
to work on. Herbert M. Berg, who lives at the
Lakota Hotel, was called out of bed and informed
of the robbery.
A peculiar fact in connection with the three

successful robberies is that the store, theoretically
at least, is guarded by three agencies—the city
police, with a detail out of the Harrison street
station, the South Park police and a private-
watchman agency.
The Egyptian jewelry stolen was part of a

$10,000 collection loaned the Berg company by
Signor Perera, a famous collector of antique jew-
elry. How much of the loss was from this col-
lection and how much came from the modern
stock on display can not be determined until a
complete inventory has been made. At 5 o'clock
that morning a passerby discovered a hole two
and one-half feet in diameter in the window and
notified the management of the Congress Hotel.

Mr. Berg, after being notified of the robbery
by telephone at the same time that the police
were told of it, arrived at the store before the
latter, according to his story. "This is the third
time that we have been robbed within two months,
and the police protection we are getting is a
farce," he said. "I had to dress and drive from
Michigan avenue and Thirtieth street and got
here ahead of the police. That shows their
methods. The first robbery occurred November
18, when the thieves got jewelry worth $1,000.
The second time, on November 27, they got $800
worth of articles."

Alleged Murderer of Jeweler
Adolph Stern Acquitted by Jury

Court Ruled That State Failed to Prove
Its Case—Identification Testimony Weak
Against the Accused

New York, December 22.—Justice Marcus di-
rected the jury to acquit Martin Garvey, charged
with the murder of Adolph Stern, the Sixth ave-
nue jeweler's clerk, after two rebuttal witnesses
had testified this morning for the prosecution.
The court said that the evidence produced by the
people, was weak and unsatisfactory so far as the
identihcation of the defendant was concerned.
When the testimony was concluded Francis L.

Wellman, chief counsel for Garvey, moved that
the court direct the jury to acquit on the ground
that the evidence produced by the people failed
to remove the reasonable doubt as to the guilt
of the defendant, the most sacred right of an
accused man. Assistant District Attorney Nott
replied at length in opposing the motion and urged
all the points of his case.
"Garvey's first statement to the police as to

having learned of the robbery first from the
papers of July 23 has been contradicted by his own
witnesses," said Mr. Nott. "For they all swore
that he was in the saloon when it was told. Five
unimpeached and absolutely honorable witnesses
have identified him as the actual murderer or that
they saw him in the vicinity on the night of the
crime.
"The alibi made by the witnesses for the de-

fense has been contradictory in itself, and such an
alibi if not believed should be taken as an assump-
tion of guilt on the ground that an innocent
person is not under the necessity of concocting an
alibi. The fact that the jeweler's tray was found,
not in Harlem or in Jersey City, but within two
blocks of Garvey's home, immediately after the
robbery is a strong proof that he was the right
man. The state has proved a clear case agaist the
defendant."

Justice Marcus revolved his gavel in silence
for a moment before replying:
"I am not overly keen in interfering in any

case," said the court, "or in taking any case from
a jury, but in this instance the identification tes-
timony, I must say, has been rather weak and un-
satisfactory and I am inclined to grant the motion
of the defendant's counsel. I wish to say, how-
ever, that in regard to the testimony put in by the
people in this case I view it as the best possible
that could have been put in under the circum-
stances. It shows considerable work on the part
of the police and the district attorney's office, but
T can not see where it was beyond reasonable
doubt. I therefore grant the motion."
Turning to the jury the court continued :
"Gentlemen, you are instructed to return a ver-

dict of not guilty in this case."
The clerk of the court conferred for a moment

with the foreman of the jury. Then Justice Mar-
cus ordered Garvey to stand while the clerk went
through the form of asking the jury whether it
had arrived at a verdict.

A Call and Plea for Organization
Among the New England Trade

Aroostook County Jewelers' Association Takes
the Initiative—Issues Call to the New Eng-
land Trade to Organize

Fort Fairfield, Maine, December 27.—It has
been a matter for much comment among the trade
in recent years that while organization has ex-
tended to the retail jewelers in most sections of
the country New England has thus far taken no
active interest in the movement. This has been
doubtless more due to lack of proper initiative
than to any apathy on the part of the New Eng-
land trade. It will interest our readers generally,
therefore, to learn that a systematic effort to
spread the organization movement throughout
New England, beginning with the state of Maine,
has been inaugurated by the only association now
existing in that section, namely, the Aroostook
County Retail Jewelers' Association. The secre-
tary of this organization, A. F. Goodhue, of this
city, has issued the following call to the jewelers
of New England:

At the last annual meeting of the National Re-
tail Jewelers' Association held in August, 1911, at
Richmond, Va., there were more than thirty state
retail jewelers' associations represented by dele-
gates, but not a single New England state was
represented.
There are no state associations in New Eng-

land; in fact, the only retail jewelers' association
in New England at the present time is the
Aroostook county association, which was organ-
ized two years ago and is today in a most flour-
ishing condition, and has accomplished a great
deal of good work in this section.
In view of the vast amount of good that the

associations in other states have accomplished,
not only as individual associations but also by co-
operation with the national association, it would
seem that there was every reason why the retail
jewelers of the state of Maine should form an
association and co-operate in this movement.

It has therefore been decided to invite the
retail jewelers of the state of Maine to form
themselves into an association, and a convention
has been called to meet on February f, 1912, at
Bangor, Maine, for the purpose of the election of
officers, adoption of a constitution and by-laws and
such other organization business as may come
before the meeting. The dues will be $2 per
annum, an amount which is insignificant in com-
parison with the direct benefits which each and
every member is bound to derive from our asso-
ciation, and we trust that if you are unable to
attend the convention you will at least lend us
your moral support in behalf of the general ben-
efit to the business in which you are engaged by
signing and returning the enclosed membership
application form. We want our craft so fully
represented that the state of Maine can join with
the National Retail Jewelers' Association at its
next annual meeting as one of its best state asso-
ciations and that we can point with pride to the
motto of our state, "Dingo."
Among the many evils which beset our trade

and which a properly organized state association,
jointly with the national association, can do much
to eradicate or correct there is perhaps no greater
one than that of price cutting, and it is proposed
to present a bill to the next federal congress legal-
izing the establishing of fixed selling prices so
that a legitimate profit may be obtained.
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A bill prohibiting fixed selling prices was pre-
sented before congress at the last session and
there will be a determined effort made to bring it

up again at the coming session. It is not neces-
sary to tell you who the people back of this bill

and urging its passage are—that you know—and if

they succeed you can well understand what the
effect on the retail jewelers' business will be. We
are confident that by united action we can pre-
vent the passage of such a bill with its inestimable
injury to our trade, and that we shall also be suc-
cessful in the legalizing of the fixed selling price
within proper limitations.
Another very important bill is being prepared

for presentation to congress in connection with
which all of the various state associations as well
as the national association have already placed
themselves on record as being strongly in its
favor, and that is a bill to prevent fraudulent ad-
vertising. The evil effect of fraudulent and mis-
leading advertising is too well known to every
retail jeweler to need comment.
Many other trades are joining with the jewelers

in this movement, so that we can present such a

force at Washington that it will command the
attention of the people there and secure its pas-
sage, and thus put a stop to one of the greatest

evils that beset the jewelry trade—the fraudulent
guarantee. It is the guaranteeing of watches by
auctioneers, gift concerns and fakers of all kinds

that is misleading our customers, as, to the public,

all guarantees look alike; and it is the fraudulent

guarantee that sells these goods, as you see every

day by people coming into your stores and com-
plaining of the manner in which they have been
swindled by some advertisement. It is this fraudu-

lent guaranteeing that is causing so many dealers

in other lines of business in your city to become

your competitors, and that is slowly but surely

destroying the standing of the jeweler.
The question of future sales is becoming a mat-

ter of great importance to the retail jewelers, as

nearly everything we sell today is covered by guar-

antees, and this is not very promising for future

business, except in taking care of the goods that

we guarantee to the public, and by reason of our
endorsement of these guarantees making possible

all kinds of fraudulent advertising.
These are but a few of the evils that we want

to correct that can only be regulated by national

legislation. That this is possible is proved by the

pure-food bill, and the public are certainly as fully

entitled to protection on what they wear as on

what they eat.
Another great benefit to be accomplished by

forming an association is the getting together and

becoming acquainted with each other, and thus

putting an end to the giving away of our profit in

competition with our brother jewelers. Instead

of entering into fierce competition for trade that

belongs to us we should enter into brotherly co-

operation.

Arrested for Selling
Without a License

Richmond, Va., Authorities Arrest Peddler.

Comes from Baltimore

Richmond, Va., December 20.—Lewis Pearl,
reputed to be a wholesale jeweler of Baltimore,
was placed under arrest and booked at the Second
precinct station on the charge of peddling without

a license.
A grip containing $3,000 worth of diamonds,

which Pearl had with him when taken into cus-
tody, was sent to police headquarters for safe-
keeping.
N. Cohen, 6 West Broad street, who said he had

known Pearl for many years, furnished $5oo bail.
Friends of the accused man said he had visited

Richmond periodically for the last fifteen years in

the capacity of a wholesaler.
Pearl's arrest resulted, it is said, from informa-

tion received several days ago from a negro who

pawned an expensive diamond ring in a Broad

street pawnshop. A detective who knew of the
transaction viewed it suspiciously and looked up

the negro to ascertain how he came into posses-

sion of the ring.
The negro is alleged to have stated that he

bought the ring from Pearl. Being in need of

funds he carried it to the pawnshop, it is said.
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Assurance League of America

Calls for Higher Life Premiums

Formerly a Jewelers' Organization and Mem-

bers Mostly Jewelers—Claim Readjustment

to Be Legal and Necessary

Members of the Assurance League of America,
who are largely men employed in the jewelry
trades, and who number nearly 1,7oo in the coun-
try, as a whole, are greatly stirred up over a
notice they have received proposing a readjust-
ment of their insurance policies which will result
either in their paying considerably higher assess-
ments or accepting a much reduced amount of
insurance. These notices offer four options, and
the members are informed that they must act on
them before January 2, 1912.
Under the first option a member now paying

$18.75 a month for $5,000 of insurance would con-
tinue to pay the same for $2,385 of insurance.
Under the second he would pay $33.85 a month
for $5,000 of insurance, but the insurance would
be paid, not in a lump sum but in ten annual
instalments after his death. Under the third
option his certificate would stand at $5,000, and
instead of paying the full increased amount he
would pay $27.10 in cash, and $12.20 a month, with
interest at 5 per cent, would be deducted from
the $5,000. The fourth and last option provides
for transferring his insurance to what is called
the level-rate plan, the member paying according

to age, in the case under consideration $39.30 in-

stead of the present $18.75.

Origin of the Organization

Maiden lane is full of local members of the
Assurance League of America, and as the time
draws near for their response to the circular they
become more bewildered and more indignant.
They see that, according to its terms, they must
largely increase their payments or sacrifice a ma-
terial portion of their insurance. Some of them
have complained to the state insurance depart-
ment. Others have joined together and retained
the legal services of Felix H. Levy, of 37 Liberty
street, who is now looking into the matter to see
what can be done.
The league, under one name or another, has

been in existence since 1877. It was originally

the Jewelers' League of New York. It started
out on the assessment plan, by which each mem-
ber paid a certain amount whenever a member
died. In the early years, naturally, the members

had little to pay, but as time went on the assess-
ments increased rapidly. In 1906 there was a
readjustment, and the "step-rate plan" was
adopted. This is similar to term insurance, the
member paying a certain premium fixed by his
age. Every five years the amount increased until

he was sixty-five, when it remained stationary
until his death.
This, like the assessment plan, proved burden-

some to the older members who had reached a
time of life when their incomes in many cases
were reduced. To overcome this difficulty the

league adopted the "level-rate plan," by which the
members paid the same rate throughout their

lives, as in the case of ordinary life insurance.

Secretary's Statement

James E. Kerr, secretary and treasurer of the
league, whose offices are at zoo William street,
declared that the members had nothing to com-
plain of.
"They have had $5,000 of insurance for years,"

he said, "and they have not been paying the actual
fcost o it. Under the law in this state we are

not only authorized but compelled to levy extra
assessments on the members when their payments
are not sufficient to meet the claims. The
propositions we have made are options, just as
they are labeled. No member has to accept any
of them. If he doesn't, however, he will remain
liable to assessments, which may become very
large. What we have tried to do in offering the
options is to make it possible for the members to
keep up their insurance, either to the full amount
or to as large an extent as they can.
"Our actuary has figured these proposals out

with that in view. We can not continue to give
insurance at less than cost, and the law will not

permit us to do so. The rates we are proposing
represent the actual cost of the insurance we
offer. We have had in mind the fact that some
of the members are not financially able to pay the
larger sums, and for that reason have suggested
modified policies. Our only object in proposing
under one option the payment of the insurance
in ten annual instalments is to make the policy
cheaper. The proposed rates are practically the
same as they would be in any insurance company.
"In this way we are not penalizing the mem-

bers for the insurance they have had in the past
at less than cost. That will be compensated for
by the reserve fund. As to the idea that because
they have paid in a certain sum, greater than the
amount of insurance they will have, it is, of
course, elementary that that money has gone to
pay for insurance they have had and which would
have been paid if they had died. The mere fact
that a man doesn't die does not relieve the corn-
pany of the expense of carrying his insurance
any more than the fact that he doesn't have a
fire relieves an insurance company of the expense
of carrying fire insurance. Somebody else dies
or somebody else has a fire, and, of course, the
money goes to pay these claims."

Action by Executive Committee

In a circular letter sent out by the league it is
stated that the executive committee took the fol-
lowing action:
"It being apparent to the national executive

committee of the Assurance League of America
that it would be necessary to continue the levying
of additional assessments upon the members in its
step-rate plan competent advice was sought, and
after giving due consideration to the hardships
of such extra payments has decided to rerate the
members in its step-rate plan, so that the mem-
bers can feel confident that their monthly assess-
ments will remain uniform hereafter. Every
member of the step-rate plan in good standing on
January I, I912, shall be rerated according to his
age at nearest birthday for the amount of benefit
provided in his certificate, and shall have the
privilege of electing to take any one of certain
options at his discretion."
This is stated to be in pursuance of the league's

obligation to its members of "providing adequate
protection for their families when the bread-
winners are no longer here."
Those members who have written to the state

insurance department have received a letter over
the name of the superintendent saying that the
rates of assessment in fraternal orders "are
always subject to readjustment either in the regu-
lar rates devised, if the contract or general agree-
ment entered into between the society and the
members specifically so stated, otherwise in levy-
ing extra assessments if the actual mortality ex-
perienced were such that the amounts being col-
lected were inadequate to meet the beneficiary
claims." Previous readjustments are reviewed,
and it is stated that these did not change the
nature of the contract as one subject to readjust-
ment.

Another Robbery by
Window Smashing

St. Louis, Mo., December 21.—Diamond rings
valued at several hundred dollars were stolen by
a robber who smashed one of the display windows

of the store of Raymond Arth, in Collinsville,
Ill., at 9 o'clock the night of December 20. The

thief escaped.
Arth and his son, Raymond Arth Jr., were

standing in the rear part of the store talking to a
customer at the time. The man had been loitering
about the neighborhood for half an hour, said
persons who heard the crash of glass. The win-
dow was broken by a large wooden club.
Young Arth, who is sixteen years old, realizing

what had taken place, ran out through the front

door in time to see the man running across Main

street.
The fugitive ran two blocks through a dark

alley with young Arth in pursuit. Without drop-

ping either the tray or any of the rings that it

contained he disappeared among a number of

buildings.
Persons who noticed the man loitering in the

neighborhood said he was young, average height

and had dark hair.
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International Silver Salesmen Meet

Over Forty of the Company's Men Meet at

the Factory—The Lines for the Next Season

Shown—A Notable Gathering

Meriden, Conn., December r5.—Rcpresentatives
of factory E. of the International Silver Com-
pany, to the number of about forty-two, held a
meeting here the last three days and discussed
the sales and advertising problem of the business
and got some line on the next season's trade.
This is the usual custom of the company, and
the meeting was an annual one. The difficulties
that arose the last year were discussed and ques-
tions that came to the attention of both the sell-
ing and manufacturing ends of the business were
given attention. As in the past, to insure full
co-operation between the two branches, the new
patterns, novelties and goods for the coming sea-
son were shown and explained by the technical
men in the manufacturing end.
The salesmen met on the third floor of the

new addition to the factory, in the convention
hall, which was recntly built with meetings of
this character in mind. Decorations were ap-
propriate, consisting of reproductions of the
various advertisements which the International
Silver Company is placina all over the country
in newspapers, magazines and on billboards and
street cars, and all the various publicity efforts
of the company were exploited for the benefit of
the salesmen. Special praise was heard for the
Christmas holly design plaques which were
shown, and also a considerable interest was given
by photographs of window displays collected
from all parts of the country. The well-known
"1847 Girl," which has been used extensively in
advertising old colony and other colonial pat-
terns, had a prominent part in the advertising
and window decoration. Part of the hall was
given up to an exhibition of the new articles in
plated ware, which were artistically arranged
on four large velvet-covered tables. Confer-
ences and discussions took the greater part of
three days, the remainder of the time being oc-
cupied in pleasure-seeking.
December 14 a dinner was given to the sales-

men at the clubhouse in Westfield, at which many
speeches were made and a large amount of good-
fellowship developed. The feature of the occa-
sion was the reading of a poem written especially
for the banquet. The menu was as follows:

Canape Orientale
Spanish Olives Salted Almonds

Consommé Double en Tasse
Celery Diablotins

Filet de Sole, a la Venitienne
Tournedos, a la Pompadour

Punch, a l'Imperiale
Guinea Chicken, a l'Etuvee

Pomme Paille Cauliflower Polonaise
Salade Ninon

Frozen Pudding Bon-Bons
Roquefort Cheese Toasted Crackers

Cafe Noir

I. E. Beach acted as toastmaster and read a
telegram from George H. Wilcox, the president of
the company, regretting that important business
kept him away from the gathering. The main
speaker of the evening was George M. Curtis,
treasurer of the company, who gave an interest-
ing talk on "Ancient Silver." After Mr. Curtis
spoke the toastmaster called on various men in
the company and salesmen, who made addresses.
A novelty which created considerable amuse-

ment brought the evening to a close. A screen
was hung up and stereopticon pictures were
shown of about twenty-five of the salesmen as
delineated by the pencil of a clever cartoonist,
and each picture brought from the banqueters a
roar of laughter as some well-known quality of
the person pictured was held up to public view.
Among those who attended the convention were:
H. P. Baker, A. Barker, C. A. Barnum, I. E.
Beach, A. Bradshaw, J. E. Bucher, H. C. Butler.
J. A. Cope, George M. Curtis, J. M. Curtis, C. K.
Decherd, E. P. Dreher, W. S. Dudley, C. P.
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Dungan, H. W. Dunham, C. L. Flood, W. P.
Fogel, Andrew Forbes, C. V. Fuller, L. E. Greu-
lich, E. J. Greulich, H. S. Hardin, D. H. Havens,
L. C. Hiller Jr., C. A. Hulstrom, C. A. Keane,
J. F. McDonnell, A. B. Mensing, George Ohl.
Charles Phillips, W. H. Race, W. H. Rowland,
W. Taylor Smith, W. G. Snow, H. L. Stevenson.
C. H. Stockder, H. H. Stockder, G. G. Tibbals,
H. 0. Vandenburg, George H. Wilcox, F. N.
Wilcox, E. E. Wilcox, W. C. Wood.

Passes Bad Check

Stranger Victimizes Washington Man—Pre-

tsuernets Traveler's Check with Forged Signa-

Washington, D. C., December 20.—Passing

himself off as William L. Adams, the president of
a western bank, a neatly dressed man walked into
an F street jewelry store recently and, after mak-
ing a small purchase, tendered a traveler's check
drawn on the American Bankers' Association of
New York for $50 in payment, and received in
change $37.50. The firm cashed it without hesi-
tation. They did not give it another thought
until the check was returned from New York
with the statement from the bankers' association
that the signature is a forgery.

Detectives are endeavoring to find out if other
firms have received a similar traveler's check, as
the man had sufficient time to pass others be,fore
the first was returned from New York. The
check was drawn on the First National Bank of
Hoquiam, Wash., and drawn through the Amer-
ican Bankers' Association of New York. It was
signed by William L. Adams, president of the
First National Bank. As stated, the shopper
claimed that was his name. It was not noted at
the time that the check was not properly made out.

Investigation by the New York association re-
vealed that William L. Adams is the president of
the First National Bank, but that the signature
to the check is a forgery. The man who is
charged with perpetrating the fraud is described
as being between forty and forty-five years old,
about five feet eight inches tall; has fair, smooth
face and weighs about 180 pounds. He was fash-
ionably dressed in a dark suit and overcoat and
wore a large solitaire diamond ring on his left
hand.

Hull Brothers' Employees Meet

Toledo, Ohio, December 23.—The third annual
banquet of the Fidelities Club was held on De-
cember 21 at the big factory of the company on
Summit street. The organization is of a social
character, affiliated with the Young Women's
Christian Association, and is composed of em-
ployees of the Hull Brothers Umbrella Company.
The purpose of the organization is the conserva-
tion of the mutual interests and the creation of a
deeper feeling between employer and employee
through co-operation on social and uplift lines.
Covers were laid for about zoo, including a num-
ber of guests of the club. An interesting talk was
given by Superintendent Charles Roper, who em-
phasized the benefits of organization, the loyal and
excellent services of the employees and the many
evidences of appreciation shown by the company.
He suggested further organization and the pro-
vision of a sick-benefit fund. An address of wel-
come was delivered by Miss Lillian Chambers,
secretary of the Young Women's Christian Asso-
ciation, who is also the head of the club. An
entertaining program of music and literary num-
bers preceded the banquet, The music of the club
quartet was excentionally enjoyable, as were reci-
tations by Miss Esther Schroeder and monologue
by C. Rush. Miss Martha McCullough, chairman
of the banquet committee. came in for a liberal
share of praise. A number of local business
houses contributed to the enioyment of the occa-
sion by donating the use of piano, flowers and
chinaware and other needed articles. The meet-
ing was one of the most successful of the kind
ever undertaken in Toledo, and proved of so much
profit that R. P. Hull. president of the company,
expressed the wish that two such meetings may
he held hereafter instead of holding sessions
annually. •

Missing $80,000 Trunk Found

-

Exchange of Trunk Checks Sends Salesman's
Trunk Wandering—He Got Lady's Baggage.
Recovered Safely

Racine, Wis., December 22.—The mystery sur-
rounding the disappearance of a trunk containing
$8o,000 worth of diamonds and jewelry belonging
to John Lindley, representing a New York jew-
elry firm, was cleared up after a score of Chicago
detectives and others in various cities had
searched forty-eight hours for the missing prop-
erty. The trunk was found in St. Paul, Minn.,
bound for Winnipeg.

It appears that in Chicago Lindley got his
checks mixed up with those of Miss Sax, who had
just arrived from a tour of London and was on
her way to Winnipeg.

Lindley did not notice the change until after
he had registered at the hotel here and opening
the trunk found it filled with wearing apparel.

Benedict Mfg. Co.'s Salesmen
Hold Semi-annual Convention

East Syracuse, N. Y., December 27.—In ac-
cordance with their custom of many years the
traveling sales force of the Benedict Manufactur-
ing Company, manufacturers of silver-plated ware
and metal goods, East Syracuse, N. Y., will as-
semble here and hold their semi-annual convention
beginning January r. The salesmen are twenty
in number and cover territory comprising the en-
tire country. The purpose of the convention is
the discussion of matters of interest in their bus-
iness for the corning year. Their suggestions,
based on experience on the road, are valuable to
the company, the officers working in perfect har-
mony with their representatives, and all striving
individually and collectively to still further spread
the fame of the products and expand the business
of the Benedict Manufacturing Company, whose
specialties are now so widely knoWn.
In addition to the business program there will

be one of entertainment for the visiting salesmen,
the company acting as host. An important part of
the work on the occasion will be the making up of
full sample lines for spring trade. The men will
leave with these lines for their respective terri-
tories within the following two weeks. They have
excellent reports to present for their year's work,
and all look forward to an improvement in bus-
iness conditions and a higher record for the
coming year.

Magnifying Glass Is Cause of Fire

Ackley, Iowa, December 23.—Fire with a pecu-
liar origin threatened to destroy the jewelry
store of G. D. Elliott.
Mr. Elliott was working in the store when he

noticed smoke arising from a display window,
and quickly investigating found that a quantity
of velvet, which had been placed there as a back-
ground for a window display, was on fire. The
blaze was quenched before it had done much
damage, but Mr. Elliott was much puzzled to
account for its origin. Then in examining the
window he noticed that a reading-glass placed
upright in the window was focusing a very bright
ray almost in the center of the burned area. He
placed another piece of velvet there and it took
fire within fifteen seconds.
The glass had been there several days, but there

had been no sunlight at that hour of the day since
that time until the day of the fire.

Death of Col. Watson J. Miller
Derby, Conn., December 26.—Col. Watson J.

Miller, a director and general manager of the
International Silver Company's Derby factory,
died on the day before Christmas at his home in
Shelton, Conn. He was sixty years old, and de-
scended from Thomas Miller, one of Connecticut's
pioneer manufacturers, and from Benjamin Mil-
ler, a colonial governor. He himself served on
the staffs of three governors and in the legisla-
ture. He was married four years ago to Maude
Marion Patchen, daughter of Judge Frank E.
Patchen, of Derby.
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Start the New Year Right With Last Year's Best Seller

MOST
JEWELERS
KNOW
ITS

EXCEPTIONAL
QUALITIES.

ITS
WEARERS
NUMBER

THOUSANDS.

THEY
ALL

ADMIRE
IT.

PEARL STRANDS-15 Inches—Colors: White, Cream, Rose and Black.

Richelieu Quality A. $18.00 per Strand and up.
Richelieu Quality B. $10.00 per Strand and up.
French Hard Pearl Necklaces, $21.00 per dozen.

JOS. H. MEYER BROS.
"THE SKETCH BOOK HOUSE"

The Richelieu

Pearl is the

only artificial

pearl that will

wear like the

real.

Snaps beauti-

fully designed

in Platinum,

mounted with

precious stones.

Guaranteed to wear indefinitely, every pearl carefully selected.
Guaranteed to wear like the real.
$2.25 a Selection, which is equal to that represented by others to be as good as the Richelieu.

59 NASSAU STREET

NEW YORK 

 AGENTS. 

ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston
J. D. BOYLE, Chicago and Vicinity

DIAMONDS 
We take this opportunity at the begin-

ning of the New Year to thank all of

our customers for the patronage they

have given us in the past. We hope

to enjoy your confidence and good will

during the coming year by continuing

a policy, now generally recognized, of

never misrepresenting our goods.

•

CROSS & BEGUELIN
23 Maiden Lane

U.

Memorandum Package Sent Upon Request

•
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Import and Export Figures

Foreign Trade in Jewelry and Kindred Goods.

The Tendencies of the Market—Demand for

American Clocks and Watches Increasing

The figures of the imports and exports for No-
vember, 191I, as just issued by the department of
commerce and labor, show some interesting tend-
encies in the trade between the United States and
foreign countries in the jewelry and kindred lines.
In some cases the imports of a certain line are
falling off, while the exports of the same line to
foreign countries are increasing, while in others
just the reverse is noticed.

In the figures for the imports of clocks and
watches and parts of is noticeable a falling off in
the month of November, 1911, from November,
1910. During November, 1910, the value of the
imports of clocks, watches and parts of was $305,-
925, while in November of last year the figures
reached only $278,771. The figures for the eleven
months ending with November, 1909, 1910 and
1911, however, show that this decrease is not a
part of a steady movement in that direction, but is
rather an unusual occurrence. According to the
eleven months' figures the imports of clocks,
watches and parts of are very slowly increasing.
During the eleven months ending November, 1909,
the value was $2,334,975; during the same period
in 1910 there was an increase to $2,696,569, while
during the same period in the year just past the
figures were $2,874,711.
The exports of the same line reveal a steady

increase in the demand abroad for American
clocks and watches. During November, 1910, ex-
ports of such goods were valued at $264,589, and
in November, 191t, the exports valued at $317,207.
The figures for the eleven months ending Novem-
ber, 1909, 1910 and Iglu, show that this increase
for November is the part of a steadily increasing
demand for American products in that line
abroad. During the eleven months ending No-
vember, 1909, the exports of clocks and watches
are valued at $2,324,375. During the same period
of 19ro there was a rise of $200,000 to the figures
of $2,523,238, while during the same period last
year the rise was from $60o,00o to a total of

$3,114,159.

Precious Stones

Imports of precious stones during November,
1911, fell off considerably over the exports for
the same month in 1910. During November, Iwo,
precious stones to the value of $3,463,089 were
imported, while during November, 1911, the im-
ports reached the value of only $2,939,813. The
eleven months' figures, however, show that im-
ports of precious stones during the last three
years have remained practically constant. During
the eleven months ending November, 1909, the
value of the precious stones imported was $39,-
975,059; during the same period in 1910 $3,494,-
372, and during the same period last year $39,-
353,498. It is to be noticed in these figures that
in each year there is a slight decrease over the
figures for the preceding year, but considering the
portion of loss it is negligible. These figures in-
clude diamonds uncut, cut but not set, pearls un-
strung, and all other precious and semi-precious
stones, whether cut or uncut, and also imitation
gems. The head of the list in value is, of course,
taken by cut diamonds.

The Diamond Imports

The diamond imports for the month of Novem-
ber, 19u, fell off considerably over the same
month in 1910. During November, 1910, cut dia-
monds to the value of $2,054,910 were imported,
while during the same month last year the figures
read $r,682,512. The eleven months' figures show
an interesting state of affairs in the diamond
importations. Nineteen hundred and nine was the
best of the three years, when the cut diamond im-
ports during the eleven months ending with No-
vember reached the value of $25,214,541. During
the eleven months ending November, 1910, the im-
ports fell to $23,960,382, while during the same
period last years imports rose over that of 1910
but did not quite equal the figures of iyug, the
imports being valued at $24,318,66g.
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Pearl Imports

Pearls show a good increase during the month
of November, 1911, over 1910. In November,
Iwo, pearls to the value of $81,232 were imported,
while during the same month last year the value
of pearl imports reached $150,241. The eleven
months' figures for some reason or other are not
given by the governmental statistics, except for the
last year, during which, up to and including No-
vember, the pearl imports reached the value of

$1,333,484.
The Export Figures

As is well known, this country exports very
little jewelry. The figures for clocks and watches
have been given above, and the only other entry in
the governmental statistics consists of the head-
ing "jewelry." Under this classification goods to
the value of $118,533 were exported in November,
1910, and in November, 1911, goods to the value

of $144,385 were exported, showing a small in-
crease. That this is a part of a slowly growing
demand, if it can be called such, for American
jewelry is shown in the eleven months' figures,
namely, eleven months ending November, 1909,
$887,109 worth of goods was exported. During
the same period in rpm the figures stand at $i,-
120,376, while during the corresponding period of
last year the figure were $1,240,440.

Pin-tongue Suit Decided

After Ten Years' Litigation Suit Reaches Last

Court and Is Settled—D. M. Watkins Com-

pany Wins

Providence, R. I., December 16.—The more or
less pin-tongue suit, which has been hanging fire
in various state and federal courts for over ten
years, has been at last finally decided. The de-
cision makes the D. M. Watkins Company, of this
city, the present owner of the Greenwood patent,
which was in dispute, and was given in the United
States circuit court of appeals at Boston. The
case was a famous one in manufacturing jewelry
circles, its history being quite interesting and
intricate. The case was brought up through court
after court through a long series of conflicting
decisions—appeals, reversals and new decisions.
The case began over ten years ago, when George
W. Dover, the president of the then George W.
Dover Company, which company is now suc-
ceeded by the Metal Products Corporation, made
application for a patent on a pin tongue. Before
the patent was granted Thomas F. Greenwood
filed an interference, claiming priority of the in-
vention. The case was dragged through the
patent office for several years and finally decided
in favor of Mr. Greenwood, who in the mean-
time had sold his rights in the patent to the D. M.
Watkins Company. Dover appealed, and the de-
cision gimen upon this appeal was in his favor.
From this decision the Watkins company made an
appeal, and the latest decision was in conclusion
of the hearing on this appeal. The Greenwood
interests, as represented by the D. M. Watkins
Company, now have full rights to the patent.

Rodgers Sues Trade-mark Infringer

Alleged Infringing Trade-mark Causes Con-

fusion

Indianapolis, Ind., December 20.—William A
Rodgers, Limited, manufacturer of silverware, has
filed suit in the federal court against the Ontario
Silver Company, of Muncie, Ind., demanding
$10,000 damages alleged to have resulted from the
defendant's use of a trade-mark similar to that
used by the complainant. The bill of complaint
asks that the Muncie firm be ordered to stop
using the trade-mark. The trade-mark of the
Rodgers company is described as "a maltese cross
preceding the letters W. R., and followed by a
keystone." The trade-mark of the Muncie firm
is described as follows: "W. H. R.—X." The
complainant states that the buying public has con-
fused the two brands of silverware.
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Interest Rate Usurious

National Discount Company's Petition to

Court Rejected—Rate Amounted to Over

25 Per Cent

New York, December 22.—The interest charges
of the National Discount Company on loans
granted to the bankrupt firm of 1, ishel, Nessler &
Co., wholesale jewelers, of 556 Broadway, on col-
lateral consisting of assignments of accounts due
to the firm were recently pronounced usurious in
an opinion tiled by Judge Hough, of the United
States circuit court.
Before the filing of a bankruptcy petition on

November 3, 1910, the firm borrowed money on
assigned accounts from the National Discount
Company, the Traders' Commercial Company and
Bloomingdale Brothers, and in several instances
the same account was assigned to more than one
lender. After the bankruptcy the lenders asked
the court to decide the priority of the various
claims.
In rejecting the petition of the National Dis-

count Company and charging it with one-third of
the expense of the reference Judge Hough said he
could not imagine a plainer case of actual and
actually intended usury. After quoting the gen-
eral business law, which limits the interest on a
loan to 6 per cent, which he said might appear
archaic but could not change the duty of the court,
Judge Hough reviewed the transaction in question,
and said:
"To me it appears plain beyond any doubt what-

ever that the parties to this transaction agreed
perfectly that if Fishel would suffer a charge of 6
per cent on money loaned and 5 per cent on col-
lateral hypothecated therefor the discount com-
pany would forego its usual (or at all events stipu-
lated) method of doing business and do absolutely
nothing but loan money, unless a breach of con-
tract on Fishers part required them to take further
proceedings; but this last the company would
have been obliged to do, agreement or no agree-
ment.
"Contemporaneous construction, evidenced by

the actions of the contracting parties before
breach, shows the discount company in the .exact
position of a lender on collateral with legal title
to the same—in effect a chattel mortgage—charg-
ing agreement before loan 6 per cent on the loan
and 5 per cent on the face of the collateral,
equivalent to a ninety-day accomodation of over 25
per cent per annum."

Window Smashers Caught

Chicago Men Caught Smashing Window—Be-

lieved to Be Guilty of the Recent Window-

smashing' in the City

Chicago, Ill., December 20.—Two men, believed
by the police to be "window-smashing thieves,"
who have robbed several loop jewelry stores of
thousands of dollars' worth of jewelry, were cap-
tured after they had broken a plate-glass window
in the store of A. Wolf & Co., 29 South Clark
street, and obtained a quantity of diamonds, rings
and watches.
The men, surprised at their work, tried to

escape. They were headed off by two private
watchmen and a policeman, and gave battle,
fighting desperately with monkey wrenches until
overcome.
The police suspect the arrested men are the

same ones who twice broke windows in the store
of Berg & Co., in the Congress Hotel.
According to the police two watches, three gold

cases set with diamonds and a quantity of other
jewelry, the value of which was placed at $5oo
by Mr. Wolf, had been collected by the men
before they were surprised.
The robbers with the use of two monkey

wrenches had broken padlocks to wire screens
which protected the window, and had then shat-
tered the glass and reached in the opening for the
jewelry. They were just turning to run away
when they were stopped by the watchmen and the
policemen.
The men suffered from lacerations of their

hands and wrists.
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Robberies Among the Trade

THE KEYSTONE

As Reported to the Jewelers' Security Alliance.

Lists of the Articles Stolen

C. M. Wilson, of Salem, Ohio, reports that a

pad. of cuff links was stolen from under his show

case by some one who was familiar with the con-

ditions at the store, and he thinks that these
goods will be offered for sale in Canton or some
nearby city.
L. Friedman, of 1324 Third avenue, New York,

reports that two cards of lodge buttons, valued

at about $10, were stolen from the show case in
front of his store by four boys, two of whom
have been arrested and have confessed, naming

the other two, who will probably also be found.

These show cases have been robbed several times

lately, probably by the same gang.
Robert L. Chance, of Annapolis, Md., reports

that his window was smashed on the morning of

December 12 and about $100 worth of watches

stolen.
Louis H. Pohlman, of Wichita, Kan., reports

that his window was smashed on the morning of

December to and the following goods, amounting

to about $100, stolen: two 16-size, 7-jewel Ex-

celsior watches, 20-year filled; one 0-size, 7-jewel

Excelsior watch, 20-year filled; twelve gold-filled

bracelets; three thirty-second degree Masonic

rings; one thirty-second degree Masonic charm;

six filled lockets, medium size.
A. A. Woelfel Company, of Centralia, Wash.,

reports that a small diamond pin, valued at about

$20, was stolen from its store by a sneak thief.

who afterward sold it to a bartender, which led

to his arrest and the recovery of the pin.
J. P. Laupus, of seymoUr, Ind., reports that

a brick was thrown through his show window

in the early evening of December II while the

street was full of people and a tray of diamond

and other valuable rings was snatched by the
thief, who dashed around the corner, through an

alley and disappeared. In his haste a majority of

the rings were dropped out of the tray and
twenty-four were recovered, the value of the

missinv property being about $25o. This robbery

was carefully planned and a wire was stretched

across the alley to trip any one in case the pur-

suit was close.
The Clemens-Oskamp Jewelry Company, of

Cincinnati, Ohio, reports that at about noontime

on December 6 two young men came into the

store and asked to see some watches. While one

of them was looking at the watches the other

one went to the rear of the store and attempted

to steal three or four watches out of a tray
which was on the show case, but was detected by
a clerk, who called to him to drop them, and

both of them ran out of the store without secur-
ing any goods. The police have arrested two
suspects, giving the names of W. Vanderpohl, of
New York City, and Fred Wilson, of Chicago,

Ill., who at first claimed not to know each other,
but when searched a picture was found of the
two taken together.

Michie Brothers, of Cincinnati, Ohio, report
that their show window was broken with a
padded brick wrapped in flypaper on the early
morning of December 4 and the following prop-
erty stolen, amounting to about $100:
Three watches, engine-turned, shield center;

case numbers 7973707, 8010079, 7990536; move-
ment numbers 3375670, 3296888, 3289119.
Four watches, open face, top and bottom en-

graved; case numbers 8181892, 8181671, 8204804,
8180833; movement numbers 3284692, 3329908,

3389489, 3385424.
One watch, open face, nickel, plain; case num-

ber 443584; movement number 3291127:
One watch, open face, black, plain, gun metal;

case number 391768; movement number 3308265.
One watch, open face, plain nickel; case num-

ber 400791; movement number 3380825.
L. M. Butch, Circleville, Ohio, reports that in

the early morning of December 12 thieves cut
out the glass in his front door and stole watches,
chains, cuff buttons and silverware to the amount
of about $500.
George S. Kerns, of Indianapolis, Ind., reports

that his show window was broken on the morning
Of December 4 and about $roo worth of goods
stolen.

William Dorer, of Bellaire, Ohio, reports that
his window was broken on the morning of De-
cember ro and the following property, amount-
ing to between $200 and $300, stolen: Fifteen
bracelets, gold-filled, valued at $4.50 to $5.50 each;
four la vallieres, with small. diamonds and
pearls, $32 to $40 each; eight gold-filled and five
solid gold lockets, valued about $82; three solid
gold brooches, valued at $6 each. Two of the
thieves were caught at Barnesville while dis-
posing of some of the property and have been
brought back for trial with a part of the jewelry
in their possession, also a blackjack and a jimmy.

J. H. Miskimen, of Glendive, Mont., reports
that his store was entered by breaking the glass
in the store window and the following property
stolen: Ten Conklin fountain pens, two fur-collar
overcoats, cost $30 each; several pairs of pants,
and $15 out of the cash drawer.
The window of the Adolph Enggass Jewelry

Company, Detroit, Mich., was broken on the night
of December 16 and four watch cases, amounting
in value to about $20 to $25, stolen. There is no
clue to the thief and Mr. Enggass was unable to
give the numbers of the stolen cases.
The burglars who robbed L. M. Butch, of

Circleville, Ohio, of about $5oo worth of watches
and jewelry were arrested in Chillicothe, Ohio,
one of them giving the name of Williams and
claiming to be from Cleveland, while the other
is an Italian whose name is not known. A bag-
gage check for a suit case was found in their
possession, and on securing it from the Baltimore
and Ohio station it was found to contain prac-
tically all of the stolen jewelry.
On account of the prevalence of window.

smashers in the loop district of Chicago among
members of the Jewelers' Security Alliance the
Pinkerton Detective Agency detailed a number of
men in citizens' clothes, who were stationed at in-
tervals for the evress purpose of catching the
window-smashers, and as a result John Cum-
mings and Pat O'Donnell were arrested in the act
of breaking the window of Wolff Brothers' store,
and have been held by the grand jury under
bonds of $2,00o, which they were unable to fur-
nish. Cummings has been arrested a number of
times for holdup robberies, burglary, picking
pockets, etc., and has a very bad record, and it
is thought is responsible for most of the recent
window-smashing cases.
The following is a description of the property

stolen from M. L. Aron, of Springfield, Ohio,
when his window was smashed : About eighteen
watches and a half dozen bracelets were stolen. He
can not give the numbers of any of the watches,
but can give a fair description of them. There
were six ladies' size, seven-jewel Standard move.
ments, cased in Royal .20-year hunting cases;
about six 12 X 6 size Victory 10-year cases, hunt-
ing, with Progress movement, and about six i8-
size North American Watch Company open-face
cases, with Elgin movements. The bracelets were
wide oval bands engraved and two of them had
white cameos in them.
It is reported that some person or persons en-

tered the store of the Matthews Jewelry Company,
of Coffeyville, Kan., between 12 and s o'clock
noon, while Mr. Matthews, the proprietor, and
his clerk were at lunch and robbed the place of
about $500 worth of jewelry. The entrance was
gained by entering the alleyway door in an ad-
joining building, which is empty, thence through
a rear hallway,• and then by. forcing a transom
over the rear door of the jewelry store. The
thief or thieves took ten diamond rings, one dia-
mond watch case, one diamond brooch, one dia-
mond stud and $r6 from the cash drawer. The
robbery was a very bold one, as the thieves went
to the front show window and took the diamonds
from it in full view of the people on the street.
If they had been discovered their only escape
would have been through the transom, as all the
other doors were locked and bolted. The rob-
bery was not discovered until the clerk returned
from his lunch and was surprised to find that
there was no money in the cash drawer. Upon
his calling Mr. Matthews' attention to it it was
discovered that the cash drawer had been cleaned
out. Further investigation showed that several
diamonds were missing also.
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Bauman Loss $50,000

Defalcation of Schroeder Will Amount to This

Sum—Firm Makes Statement to Creditors

St. Louis, Mo., December 26.—Alvin L.

Bauman, president of the L. Bauman Jew-

elry Company, stated to THE KEYSTONE corre-
spondent that the extent of the defalcation of
Henry H. Schroeder, their confidential man for
twelve years, who was discharged November II
when irregularities in his accounts were discov-
ered, will amount to $50,000. Schroeder has con-
fessed to a $20,000 shortage and all the facts will
be placed before the grand jury for action. Mr.
Bauman also stated that the firm will liquidate
and retire from business, and with this announce-
ment they have issued the following letter to their
creditors and all interested:

"An audit of our books, which has just been
completed after a thorough examination, discloses
the fact that our cashier, a trusted employee of
more than twelve years, is an embezzler to the
extent of approximately $50,000. As a result our
stockholders have voted that the corporation dis-
continue business and that the same shall be
liquidated.
"The misappropriation of more than one-half

the funds embezzled was occasioned by improper
payment to the cashier by our bank.
'We are advised by our counsel that the bank

is liable to us for this amount.
"Our capital is impaired, but the company is

solvent and abundantly able to pay its creditors
in full and still have a substantial surplus for its
stockholders, but we will not be able to pay our
liabilities as they mature.
"We shall proceed to collect our accounts re-

ceivable as speedily as possible, and to sell our
merchandise as quickly as we can without sacri-
ficing it. We will pay all moneys in hand every
sixty days, beginning February 1, 1912, to our
creditors, ratably and without any priority, until
all are fully paid.
"A bimonthly statement will be issued on the

clay of each distribution.
"This is the only honorable way for us to do.

and the well-known integrity of those conducting
this business since its organization in 1844 is
proof that foregoing statement may be implicitly
relied on.

"Yours very truly,
"(Signed) L. BAUMAN JEWELRY CO.,

"A. L. Bauman, President."

Schroeder is forty-one years old. He lives with
his wife, two sons and two daughters at 3669
Humphrey street, this city. It is stated that he
owns a farm near Jefferson City, Mo. His friends
state that he had no bad habits, did not dissipate,
and was apparently devoted to his family.
One method alleged to have been used by

Schroeder was to represent to his employees that
a note would be due on a particular day at a
bank where the company kept an account. Hay.
ink full confidence in him, the officers of the
company would direct him.to pay it, without in-
quiring what note it was. Instead of drawing
a check payable to the bank, it is said Schroeder
would draw one in his own favor, present it at
the bank and draw currency on it. Most of the
money is said to have been obtained in this man-
ner. Officers of the company contend that it was
irregular for the banks to honor these checks and
contemplate having their attorney bring suits
against the banks for the recovery of the money
paid out in this manner.
The defalcations are said to have extended

over a number of years.

Retail Jeweler Assassinated

Laredo, Texas, December 24.—G, I. Levytansky,
a jeweler, was assassinated in his store and the
safe robbed of diamonds and other jewelry to the
amount of over $30,000. The murder was discov-
ered shortly before noon December 23, when a
friend of Levytansky noticed the store was closed
and went to make an investigation. Mayor Ma-
comb has offered a personal reward of $2,500 for
the arrest and conviction of the guilty parties.
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The Keystone Celebrates Its Thirtieth Anniversary

Progress and Achievements of the Journal in the Past Quarter of a Century.
Its Assured Success and Bright Future as a Semi-monthly—A New Record
in Subscriptions and Advertising Patronage

AS the present issue Of THE KEYSTONE
inaugurates the thirtieth year of its
existence, and as its success as a

semi-monthly publication has been established
beyond peradventure by its remarkable
progress during the past six months, it is
appropriate at this time to make some brief
allusion to the aims, methods and policy by
which it has reached its present position of
pre-eminence in the field of jewelry-trade
journalism. So intimate has been the rela-
tionship of THE KEYSTONE to the trade
during the past quarter of a century that
its nation-wide constituency may be re-
garded not as an army of readers merely
but as a body of friends who feel a direct
interest in its work, who thoroughly under-
stand its broader purposes and mark with
warm approval each step of progress.
Nor is this close relationship in any sense

remarkable when it is considered that such
a publication is a great co-operative under-
taking in which the trade constitute the chief
factor. It is their support which makes all
things possible to the publisher, and they, in
as material a sense as he, are the beneficiaries
of its success. The very fact that our read-
ers can today secure twenty-four issues of
so valuable and indispensable a journal for
one dollar per year is in itself proof that
each subscriber is, in a sense, part proprie-
tor, sharing in its success and individually
interested in its policies and progress.

THE first issue of THE KEYSTONE, pub-
lished in 1882, was in the form of a
four-page circular as unpretentious

in appearance and typography as in size.
From the first the literary matter was gradu-
ally increased in quantity and improved in
quality until the little journal, then distrib-
uted free, became a welcome and valuable
monthly visitor to the trade. Even at this
early stage the matter was given the prac-
tical turn and pertinency to the work of the
jeweler which are today the distinguishing
characteristics of the semi-monthly. In a
few years after its initial publication it
evolved into a full-fledged trade journal,
for which a subscription price of fifty cents
per year was charged, a price which was
willingly paid by a goodly proportion of the
trade. A few years later, fortified by the
assured support of the jewelers, improve-
ment fast followed improvement, until in a
short time the publication so increased in
size and cost that the subscription price was
raised to one dollar per year, and then was
started the comprehensive paid subscription
list which now comprises 75 per cent of the
trade of the United States. No other trade
journal rejoices in so large a proportion of
paid subscriptions from one particular trade
to which it is devoted, and it is appropriate
here to remind our readers that while its
publication as a semi-monthly has involved

much additional expense there has been no
advance in the subscription price, which re-
veals one of the many ways in which the
jeweler is personally interested in its pros-
perity and progress.

As THE KEYSTONE, in its present form,
represents the ideal in a trade jour-
nal, so its history is the story of the

development of modern trade journalism,
now so great an influence in the industrial
development of the country. When THE
KEYSTONE first saw the light the trade jour-
nal of the time was a nondescript advertis-
ing publication, with the literary matter
devoted mainly to insincere and indiscrim-
inate puffery of the business and goods of
its advertising patrons. Its value to the
advertiser was little and to the reader less.
There are even today trade papers of this
primitive character, but they are mere
lingerers on the modern industrial stage and
subsist largely on the charity or indulgence
of liberal-minded advertisers.

All authorities concede that in the great
science of modern journalism there is no
higher, purer or more useful branch than
that devoted to the interests of particular
trades. Journalism, in its more general
sense, as represented by our big dailies, is,
of course, a necessity of this lightning age,
when scientific progress has made our planet
a gigantic household, and when it is advis-
able that the mutually dependent members
of the great family should be kept posted
on the general happenings. While, for this
reason, a good deal of the news in the daily
press is useful, or even necessary, much of
it is neither. We might go further and say
that a fair proportion of it is undesirable,
and not a little absolutely injurious.
The trade journal, on the other hand,

strictly confines itself to such news and in-
formation as common sense, judgment and
experience suggest as useful, necessary or
entertaining to the members of the trade to
which it is devoted, and when the journal is
a high-class one it is further a technical edu-
cator, giving free of charge abundant prac-
tical instruction on the intricacies of its
favored art. This latter feature, which is
essential to the highest success in trade jour-
nalism, is one of very great importance,
being an all-powerful factor in the advance-
ment of science and the spread of technical
knowledge.

MOST trade journals practically con-
fine their efforts to the mere pro-
curing and compiling of general

information, but the sphere of usefulness of
THE KEYSTONE has no such limitation. It
is, of course, well that the jewelers should
be informed of the organization of a new
trade association, of failures or removals, of
swindling operations in their vicinity, of new

legislation affecting their business, etc. This
knowledge is serviceable and necessary and
is thoroughly covered in our news depart-
ment, but there are many other things a jew-
eler wishes to know which are of great
practical benefit to him. The queries which
we are constantly receiving impressively
prove the truth of this. One subscriber
desires a suitable system of bookkeeping,
another a design for a show window, an-
other an advertising circular or newspaper
announcement, another some method of im-
proving his store arrangement, illumination,
and so forth. The bench worker wishes to
know how to do enameling, to make an easy-
flowing solder, to solve some puzzling ques-
tion in watch work. We answer all such
questions, publishing in our columns as many
of the most useful as space will permit and
forwarding the remainder by mail, in every
case taking extreme pains and sparing no
expense to assure satisfaction to inquiring
subscribers.

AS a semi-monthly THE KEYSTONE
starts the new year with the bright-
est prospects in its history. Supple-

mentary to its news service it has planned to
cover thoroughly all phases of modern mer-
chandising, buying, keeping and selling all
stock ; designing and decoration of show
windows, effective arrangement of goods
and fixtures, the science of salesmanship,
treatment of customers, choice of stock and
help ; how, where and when to advertise
properly, with samples of the most approved
publicity ; in fact, all the details of success-
ful storekeeping.
As a semi-monthly the usefulness of our

journal has been practically doubled with-
out additional expense to readers. Conclu-
sive proof of its increased usefulness to all
branches of the trade will be found in the
very substantial increase in advertising
patronage and the many hundreds of new
subscribers added to our list during the past
six months, with the certainty of still
further additions during the present year.
We have entered on the new year, there-

fore, in a mood unqualifiedly optimistic, and
feel confident that despite the somewhat
vexatious factor of political activity the
present year will be a material improvement
on that just ended. That it will mark the
end of the period of unrest and inaugurate
another great epoch of national prosperity is
the belief of many and the hope of all.

A Seasonable Resolve

An excellent New Year resolution is em-
bodied in the following, which is credited
to the late Marshall Field, the great mer-
chant:
"To do the right thing, at the right time,

in the right way ; to do some things better
than they were ever done before; to elim-
inate errors; to know both sides of the
question ; to be courteous ; to be an ex-
ample ; to work for love of the work ; to
anticipate requirements ; to develop re-
sources ; to recognize no impediments ; to
master circumstances ; to act from reason
rather than rule ; to be satisfied with noth-
ing short of perfection."
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The Old Jeweler is the Waltham Missionary at
large. To the public he represents the practical watchmaking
experience behind the Waltham watch. To the retail jeweler,
the fraternal spirit of the Waltham organization — the
Waltham co-operative ideal of working through the jeweler.

WALTHAM
WATCH

Waltham consistently refuses to deal with mail order houses and is bringing
suits whenever necessary to maintain price standards which allow jewelers a legitimate living

profit. Co-operation was the business ideal of Waltham founders, and next to making the

best watches in the world, is the most energetic principal of Waltham organization today.

Eighteen million Waltham watches are in use throughout the world. Have you the Waltham

slogan in your store :—
"It's Time You Owned a Waltham."

WALTHAM WATCH COMPANY, WALTHAM, MASS.
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Holiday Trade and the Outlook

The holiday season of 1911 was in sev-

eral respects the most remarkable in the

history of the trade. It proved conclusively

that the extreme conservatism which per-

sisted during the fall was rather a state

of mind than the result of actual business

conditions. From almost every.part of the

country, and particularly from the large

centers of population, reports come to us

from our local representatives that the holi-

day trade was a most agreeable surprise and

far surpassed expectations. The height of

the season, in fact, found the stocks of a

large proportion of the trade seriously de-

pleted, and urgent reordering created a rush

which the wholesale trade in many instances

pronounced unparalleled, compelling in

some cases double shifts of help and con-

tinuous work throughout the entire night

for some days before Christmas.

The demand, too, seemed to be for goods

of the better grade and remunerative prices

were secured. One welcome development

of the season was a materially increased in-

quiry for watches, and the sales of diamonds

proved that the popularity of these gems

was well maintained. Other lines were in

good demand, and the variety of feminine

jewelry added materially to the results.

Altogether the season has been most effect-

ive in destroying the pessimistic spirit and

extreme conservatism, creating, instead, a

confidence and hopefulness that are already

reacting very favorably on New Year trade.

Depleted stocks, we are informed, are being
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liberally and promptly replenished, a fortu-
nate and favorable condition being that
little has been left for the once customary
after-holiday clearance sales.
While the manufacturing branch of the

trade is indisposed to find fault with the
aggregate results of the year just ended they
are much gratified by the holiday develop-
ments and have entered upon the new year
in a more confident spirit. Many of the
large jewelry factories, like the wholesale
houses, found their facilities taxed during
the season and in consequence much more
enthusiastic in their preparations for spring
trade.

Organization in New England
With the new year may be expected a

resumption of organization activity, and the
most important and gratifying development
so far is the call which has been issued for a
meeting on February i to organize the trade
ill the state of Maine. That New England
should so long hold aloof from the organi-
zation movement in the admirable form in

which it is now conducted has been a fertile
subject of comment among the trade in

other sections. For this reason, and for

many others, the announcement of the call

above referred to will be unusually gratify-

ing. New England contains a large propor-

tion of the substantial men of the trade, and
a national association which does not in-

clude representation in this section can

scarcely be said to completely justify its

title. New England has had its state asso-

ciations in the past, and discouraging expe-

riences at that time may possibly partly

explain its seeming apathy toward the

present movement. Conditions have rad-
ically changed, however, and the malcon-

tents of an earlier day have given place to

constructive reformers who, by the cultiva-

tion of a spirit of fraternity and co-

operation among all three branches of the

trade, have secured material benefits for

every member thereof.

The call to the Maine trade, as printed in

full on page 23 of this issue, catalogs a num-

ber of matters of vital importance which

suggests the necessity of national and state

organizations more comprehensive in mem-

bership and financially stronger than at

present. The program includes the eradica-

tion of price cutting as far as possible, oppo-

sition to the threatened legislation prohibit-

ing fixed selling prices, the suppression of

fraudulent advertising by effective legisla-

tion, the abolition of fraudulent guarantees,

and the other demoralizing factors and

fakes which now press so hardly on the

trade.

It should be kept in mind that the jewel-
ers' organizations will not be compelled to
battle single-handed for these reforms, as
they will have the support of other
branches of retail trade, all being now alive
to the evils which threaten their livelihood.

Suppressing the Trade Parasites

The holiday season of 1911 has one ex-
cellent achievement to its credit in the
encouraging progress that was made in the
movement to eliminate and suppress the

trade parasites in the shape of itinerant
vendors, fake auctioneers, etc. The few
cities which were fortunate in having had
passed ordinances for this purpose pro-
tected their merchant citizens to the extent
of many hundreds of dollars, the jewelry
trade reaping the chief advantage. A num-
ber of other cities were unable to have such
ordinances passed before the holidays

owing to the late date on which the matter
was taken up, but this municipal legislation
will be vigorously pressed, and next year
will find the operations of these trade de-
moralizers materially curtailed.

All over the country in large and small
cities, and even in towns, the.trade agitated
their right to municipal protection, and in
most cases to good purpose. In some in-
stances they were handicapped by the fact

that local jewelers held legitimate auctions,
in several cases the usual practice of adding

to the stock being resorted to. A local jour-

nal in a Massachusetts city of 20,000 re-

ports the action taken by the local trade to

prevent this practice, and states that com-

plaints were entered with the police that

goods were being brought into the city and

sold at the jewelry store, which accounted

for the unlimited stock. The matter was

turned over to the city solicitor, and it is

said that the attorney for the out-of-town

auctioneer agreed that all such goods should

be returned to the place from which they

came, and only goods of the jewelry stock

should be offered.
This shows what can be accomplished by

a just spirit of resentment. All merchants

who pay taxes and support the local schools,

churches and other institutions are certainly

entitled to some protection in return, and in

no case brought to our attention has this

been denied them if formally requested and

insisted on.
In this age of strenuous competition

there can be no toleration for demoralizing

factors of this character, and it is to be

hoped that with the encouraging beginning

made the present year will see their com-

plete elimination.
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The Fad of the Mona Lisa

Judging by the tons of reproductions,

good, bad and indifferent, of the Mona Lisa

that have been purchased since its mysteri-

ous disappearance one might almost suspect

that its theft was merely an artistic bit of

publicity work on the part of an enterprising

art dealer.
Through the mysterious disappearance of

the masterpiece reproductions of it and its

equally mysterious smile have been spread

broadcast across two continents, and what

was formerly known only to art lovers and

tourists has become a household word.

Here in America the picture has attained

those twin pinnacles of publicity, the Sunday

supplement and the feature story. Popular

interest is held not only by the story of the

painting and the mystery of its disappear-

ance but by the picture itself. Even in its

poorest reproductions there is the mysteri-

ous quality of the smile which baffles inter-

pretation, and the wandering eye is brought

back again and again to the picture.

Here is a chance the jeweler should not

neglect. With popular interest excited re-

productions of this picture will sell well.

Those who carry pictures and paintings

would do well to buy a few good reproduc-

tions of the Mona Lisa, or Gioconda, as it is

also called.
Workers in enamel and photo miniatures

would also do well to turn out reproduc-

tions. Good ones may be obtained from

almost all large art dealers to serve as

models.

Imports of Gems in 191 I

Although the official report of gem im-

portation for the year just ended has not

yet been announced it is certain that the

total will considerably surpass in value the

imposing amount of $41,000,000. The year

was remarkable, not only for the total of

its imports but also for its sales of gems,

reflecting sound conditions and an abun-

dance of cash for investment in luxuries, not

alone among the so-called wealthy but

among the people generally, the sales of dia-

monds being a notable feature of the season.

Last year the gem imports exceeded

$40,566,448, which surpassed any previous

year except 1906, when the total was $43,-
573,488. In 1908 only $12,862,896 worth of

gems reached the United States, but since

that time the receipts have indicated a

healthy condition in the trade.

A welcome story for the sensational

press, and one of not a little trade interest,

announced over a half dozen recent pur-

chases of pearl necklaces by Americans for

amounts which make a new record for these

gems. The popularity of the pearl grows

with its scarcity, and whatever of fiction

there may be in regard to the "half-million-

dollar necklaces" there is no doubt of the

extraordinary popularity and remarkable

prices obtained for these gems. The other

precious and semi-precious stones continue
in high popular favor also, and the fad is

one which it will pay the trade well to

cultivate.

"It Sure Pays to
Read The Keystone"

The plausible and prepossessing pair of

swindlers whose practice it has been to im-

pose on the trade in the western country
by securing loans on diamond jewelry have
had their operations considerably curtailed

by the publicity of their methods in the col-
umns of THE KEYSTONE. The most serious

factor in connection with this swindle seems

to be that even when the twain are caught
in the act there is no way in which they can
be successfully prosecuted, a fact of which
they seem to be perfectly well aware and

which acts as a tonic to their activity and

audacity. The following letter from one of

our subscribers, S. C. Harmony, Waynoka,

Okla., will be interesting to our readers in

that section of the country :
"In THE KEYSTONE of August r and No-

vember i you warned us to beware of a

man and woman going around this section

of the country trying to secure loans on

diamond brooches and rings. The woman

was here in town on the 15th. She first

visited my store and requested a $100 loan

on a cluster diamond and sapphire ring, and

when I refused she suggested that she would

throw in her ear screws and another small

diamond ring. I still refused. She then

tried the banks and a real estate man. All

brought the goods around for me to inspect,

a fortunate thing, no doubt, for the intended

victims. As soon as she left my store I

looked up THE KEYSTONE with the descrip-

tion of the lady, and it fitted her to a dot. I

then gave it to the real estate man and he

read it to her. She simply laughed at him

and said she guessed 'he had her.' Their

game, it appears, is so smooth that you can't

get them on any charge. It sure does pay

to keep in touch With THE KEYSTONE."

In view of the above recent experiences

we reiterate our warning in order that none

of our subscribers may become victims of

this plausible pair.

Prize Offered to Watchmakers

On page 99 of this issue we announce a
prize offer to watchmakers as an induce-

ment to the competent workmen in the trade
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to lend their assistance in solving puzzling

queries in repair work. Our readers have

no doubt noticed the discussion of the sub-

ject of watch cleaning in recent issues of

our Technical Department and continued in

the present number. These contributions

are highly instructive, and it is to encourage

bench workers to use our columns for this

purpose and express their views freely that

we have made the prize offer referred to.

Progress in Trade Fraternalism

One of the developments of the past year,

to which it is very gratifying to refer at this

season of peace and good-will, is the ma-

terial progress made among the jewelers in

what may be termed the fraternization of

the trade. The jewelers for some reason

have generally been credited with a double

dose of original sin in the form of individual

antagonism in the conduct of their business.

While organization and acquaintanceship

have done much to eliminate or minimize

this spirit it still exists to some extent, a fact

which is frequently impressed on us by cor-

respondence from our subscribers. A case

in point was brought to our attention in the

past few weeks, the location being a pros-

perous town in Oklahoma. In this instance

a jeweler who had been long established in

this town resented the advent of a competi-

tor to such an extent that he introduced a

policy of price-cutting that caused general

demoralization among the local trade. It is

appropriate at this season for those guilty

of such ethical, if not moral, transgressions

to meditate on the error of their ways and

the shortsightedness of their business policy.

Cutting prices to a profitless minimum,

underselling a neighboring competitor, slan-

dering his personal character or depreciating

the value of his goods is a false variety of

competition and by no means the kind that

is usually defined as "the life of trade."

This latter consists in keeping a stock of

reliable wares and choicest assortments, in

using modern methods to build up an honest

trade and selling at prices that assure a

remunerative margin of profit.

A bill in equity has been filed by the

United States against The Keystone Watch

Case Company in the circuit court of the

United States for the eastern district of

Pennsylvania. The bill alleges that The

Keystone Watch Case Company is conduct-

ing its business in a manner contrary to the

provisions of the Sherman act.
The company's attorneys will, at the

proper time, file an answer to the govern-

ment's allegations.

1835 RAVALLACE
THE ARLINGTON

NEW pattern in silver plate

that resists wear.

The design consists entirely

of beautiful curves, soft, rip-

pling lines and a graceful contour — the result

being a rare and delightful combination of

symmetry and simplicity.

The narrow threaded edge is flat, the polished

center raised and slightly convex—a novel

and pleasing effect, almost lost in the

illustrations.

On all the staple pieces a heavy sectional

plate is added, thus increasing the wear-

resistance threefold.

The Arlington is finished bright and has all the out-

ward appearance of sterling silver.

Though the design is delicate, every piece is strongly

constructed and the purchaser is fully protected by

our broad and unrestricted guarantee.

R. Wallace & Sons Mfg. Co. GUARANTEE that

1835 R. Wallace silver plate that resists wear will

give absolute satisfaction, and agree to stand

behind and replace every piece of goods

bearing the "1835 R. Wallace" trade-

mark that does not give satisfactory

service in any household.

Write for illustrations and prices of the

Arlington pattern and for our complete

illustrated catalogue of "1835 R. Wallace"

silver plated flatware.

,f

R. WALLACE & SONS MFG. CO.
Box 140

WALLINGFORD, CONN.

New York Chicago
London

San Franciaco
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The Fad of the Mona Lisa

Judging by the tons of reproductions,

good, bad and indifferent, of the Mona Lisa

that have been purchased since its mysteri-

ous disappearance one might almost suspect

that its theft was merely an artistic bit of

publicity work on the part of an enterprising

art dealer.
Through the mysterious disappearance of

the masterpiece reproductions of it and its

equally mysterious smile have been spread

broadcast across two continents, and what

was formerly known only to art lovers and

tourists has become a household word.

Here in America the picture has attained

those twin pinnacles of publicity, the Sunday

supplement and the feature story. Popular

interest is held not only by the story of the

painting and the mystery of its disappear-

ance but by the picture itself. Even in its

poorest reproductions there is the mysteri-

ous quality of the smile which baffles inter-

pretation, and the wandering eye is brought

back again and again to the picture.

Here is a chance the jeweler should not

neglect. With popular interest excited re-

productions of this picture will sell well.

Those who carry pictures and paintings

would do well to buy a few good reproduc-

tions of the Mona Lisa, or Gioconda, as it is

also called.
Workers in enamel and photo miniatures

would also do well to turn out reproduc-

tions. Good ones may be obtained from

almost all large art dealers to serve as

models.

Imports of Gems in 1911

Although the official report of gem im-

portation for the year just ended has not

yet been announced it is certain that the

total will considerably surpass in value the

imposing amount of $41,000,000. The year

was remarkable, not only for the total of

its imports but also for its sales of gems,

reflecting sound conditions and an abun-

dance of cash for investment in luxuries, not

alone among the so-called wealthy but

among the people generally, the sales of dia-

monds being a notable feature of the season.

Last year the gem imports exceeded

$40,566,448, which surpassed any previous

year except 1906, when the total was $43,-
573,488. In 1908 only $12,862,896 worth of

gems reached the United States, but since

that time the receipts have indicated a

healthy condition in the trade.

A welcome story for the sensational

press, and one of not a little trade interest,

announced over a half dozen recent pur-

chases of pearl necklaces by Americans for

amounts which make a new record for these
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gems. The popularity of the pearl grows

with its scarcity, and whatever of fiction

there may be in regard to the "half-million-

dollar necklaces" there is no doubt of the

extraordinary popularity and remarkable

prices obtained for these gems. The other

precious and semi-precious stones continue

in high popular favor also, and the fad is

one which it will pay the trade well to

cultivate.

"It Sure Pays to
Read The Keystone"

The plausible and prepossessing pair of

swindlers whose practice it has been to im-

pose on the trade in the western country

by securing loans on diamond jewelry have

had their operations considerably curtailed
by the publicity of their methods in the col-

umns of THE KEYSTONE. The most serious

factor in connection with this swindle seems

to be that even when the twain are caught

in the act there is no way in which they can

be successfully prosecuted, a fact of which

they seem to be perfectly well aware and

which acts as a tonic to their activity and

audacity. The following letter from one of

our subscribers, S. C. ITarmony, Waynoka,

Okla., will be interesting to our readers in

that section of the country :
"In THE KEYSTONE of August i and No-

vember i you warned us to beware of a

man and woman going around this section

of the country trying to secure loans on

diamond brooches and rings. The woman

was here in town on the 15th. She first

visited my store and requested a $too loan

on a cluster diamond and sapphire ring, and

when I refused she suggested that she would

throw in her ear screws and another small

diamond ring. I still refused. She then

tried the banks and a real estate man. All

brought the goods around for rue to inspect,

a fortunate thing, no doubt, for the intended

victims. As soon as she left my store I

looked up TIIE KEYSTONE with the descrip-

tion of the lady, and it fitted her to a dot. I

then gave it to the real estate man and he

read it to her. She simply laughed at him

and said she guessed 'be had her.' Their

game, it appears, is so smooth that you can't

get them on any charge. It sure does pay

to keep in touch with THE KEYSTONE."

In view of the above recent experiences

we reiterate our warning in order that none

of our subscribers may become victims of

this plausible pair.

Prize Offered to Watchmakers

On page 99 of this issue we announce a
prize offer to watchmakers as an induce-

ment to the competent workmen in the trade

to lend their assistance in solving puzzling

queries in repair work. Our readers have

no doubt noticed the discussion of the sub-

ject of watch cleaning in recent issues of

our Technical Department and continued in

the present number. These contributions

are highly instructive, and it is to encourage

bench workers to use our columns for this

purpose and express their views freely that

we have made the prize offer referred to.

Progress in Trade Fraternalism

One of the developments of the past year,

to which it is very gratifying to refer at this

season of peace and good-will, is the ma-

terial progress made among the jewelers in

what may be termed the fraternization of

the trade. The jewelers for some reason

have generally been credited with a double

dose of original sin in the form of individual

antagonism in the conduct of their business.

While organization and acquaintanceship

have done much to eliminate or minimize

this spirit it still exists to some extent, a fact

which is frequently impressed on us by cor-

respondence from our subscribers. A case

in point was brought to our attention in the

past few weeks, the location being a pros-

perous town in Oklahoma. In this instance

a jeweler who had been long established in

this town resented the advent of a competi-

tor to such an extent that he introduced a

policy of price-cutting that caused general

demoralization among the local trade. It is

appropriate at this season for those guilty

of such ethical, if not moral, transgressions

to meditate on the error of their ways and

the shortsightedness of their business policy.

Cutting prices to a profitless minimum,

underselling a neighboring competitor, slan-

dering his personal character or depreciating

the value of his goods is a false variety of

competition and by no means the kind that

is usually defined as "the life of trade."

This latter consists in keeping a stock of

reliable wares and choicest assortments, in

using modern methods to build up an honest

trade and selling at prices that assure a

remunerative margin of profit.

A bill in equity has been filed by the

United States against The Keystone Watch

Case Company in the circuit court of the

United States for the eastern district of

Pennsylvania. The bill alleges that The

Keystone Watch Case Company is conduct-

ing its business in a manner contrary to the

provisions of the Sherman act.
The company's attorneys will, at the

proper time, file an answer to the govern-

ment's allegations.

NEW pattern in silver plate

that resists wear.

The design consists entirely

of beautiful curves, soft, rip-

pling lines and a graceful contour — the result

being a rare and delightful combination of

symmetry and simplicity.

The narrow threaded edge is flat, the polished

center raised and slightly convex—a novel

and pleasing effect, almost lost in the

illustrations.

On all the staple pieces a heavy sectional

plate is added, thus increasing the wear-

resistance threefold.

The Arlington is finished bright and has all the out-

ward appearance of sterling silver.

Though the design is delicate, every piece is strongly

constructed and the purchaser is fully protected by

our broad and unrestricted guarantee.

R. Wallace & Sons Mfg. Co. GUARANTEE that

1835 R. Wallace silver plate that resists wear will

give absolute satisfaction, and agree to stand

behind and replace every piece of goods

bearing the "1835 R. Wallace" trade-

mark that does not give satisfactory ;

service in any household.

Write for illustrations and prices of the

Arlington pattern and for our complete

illustrated catalogue of "1835 R.Wallace"

silver plated flatware.

R. WALLACE & SONS MFG. CO.

Box 140

WALLINGFORD, CONN.

New York Chicago San Francisco

London
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Rings
Scarf Pins

Hat Pins
Studs
Screw Earrings

Bead Neck Chains

Charms
Neck Chains

Vest Buttons

Collar Buttons

Fob Seals

Silver and Gold
Thimbles

Cameo Goods

Brooches

Fobs
Crosses
Baby Pins
Ring Mountings
Festoons
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Emblem Goods

Pocket Knives

Silver and Gold
Match Boxes

Alberts

Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons

Veil Pins

Tie Clasps
Locket Rings

Cigar Cutters

Lapel Buttons

Rope Chains

Class Rings

Lorgnette Chains

-.ten .tniAtailruhr Z.91.32MISIEVIM'MV=CV -711M111111r • .‘1111■11111W-

POPULAR PRICES

33 — 43
GOLD ST.
NEW YORK

•

MAKERS OF

JGOLIFY
or (he

, . 
,

.norr avy 6•■

35

1912
Now comes a new year, and just at this time we

look for new and better things in merchandise.

Styles and fashions change as do the wants and tastes

of the people.

While the prevailing taste in tableware of the past

year has been for the severely plain patterns, this year

there will be a demand for slightly ornate designs--

for patterns of simple character which have just

enough ornamentation to give beauty to table settings.

Monticello and John Hancock patterns fill these re-

quirements and meet this new demand, and will make

for you permanent, profitable patrons.

Ask for catalogues of these patterns.
Better still, send for a spoon of each.

TRADE MARK

Rogers, Lunt & Bowlen Co.
SIL VERSMITIIS

Main Office and Factory, Federal and Kenwood Streets

Greenfield, Massachusetts

NEW YORK SAN FRANCISCO CHICAGO

15-17-19 Maiden Lane 717 Market St. Cor. Madison and Wabash

MONTICELLO
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GET THE BEST
In no other line does QUALITY play so

important a part as in Jewelry and its allied

lines. The Jeweler who succeeds in building
up a large and profitable patronage DEPENDS
MORE LARGELY for his success ON
THE QUALITY OF THE GOODS he
sells than on anything else.

IN SILVER DEPOSIT WARE
THERE ARE ALL KINDS TO BE HAD
—some are CHEAP, not only in price but
also in quality ; others are good all the
way through, but marketed to the trade at
prices out of reach to the Jeweler who caters
to the SUBSTANTIAL MEDIUM-PRICE

TRADE.

ELECTROLYTIC ART
999/1000 FINE SILVER DEPOSIT WARE

Moderately Priced

STRIKES A HAPPY MEDIUM. In it the
Jeweler has a Silver Deposit Ware to offer his
trade that EMBODIES THE HIGHEST
QUALITY in both material and workmanship

AT A MODERATE PRICE, and a line that
he can GUARANTEE to his customers TO
THE LIMIT. We stand back of him with our
own guarantee that our trade-mark on a piece of
Silver Deposit Ware "GUARANTEES SATIS-

FACTION AND WARRANTS THE DE-

POSIT FOR THE ENTIRE LIFE OF THE
PIECE." How could a guarantee be made
stronger.

Be sure and see that your

trade-mark which guarantees

rants the deposit for the

deposit ware bears this

0 satisfaction and war-

entire life of the piece.

Why not carry THE BEST at a moderate
price and backed by our iron-clad guarantee.

The
Electrolytic Art Metal Co.

Makers of 999 1000 Fine Silver Deposit Ware and
Manufacturing Silversmiths

TRENTON, N. J.
Send for a copy of Our New Catalogue " B." It's FREE
and will show you a line of ready sellers. Complete

with illustrations and prices.

Solid Gold Front Tie Clips

Our line of SOLID GOLD FRONT GOODS is too high-
grade to employ any but the most skilled labor to pro-
duce same.

Our product chiefly recommends itself on account of the
high character of work. When we stamp an article with
our trade-mark it means that we absolutely guarantee
that article to give perfect satisfaction.

ASK YOUR JOBBER TO SHOW OUR LINE. TRADE-

MARK STAMPED ON BOTH CARDS AND GOODS.

Tie Clips

Cuff Links

Coat Chains

Coat Chain Tops

Fobs

rUHIS

Trade SSI, Mark

kettistered in United States and Canada

GUA R ANT EES THE PRODUCT

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO : MASS.

I3ar Pins

Scarf Pins

Cuff Pins

Collar Pins

Waist Sets

Crosses

AFTER-HOLIDAY WATCHWORK

/MO
INNEN.

TI IE rush of work has now been transferred from
sales counter to work bench. Much of this work

will be the repair of railroad and other watches

which calls for skill and competency in the watchmaker.

No bench worker who values his reputation should

face this task without having at his service a copy of

The Watch Adjuster's Manual
which he will find to be a practical guide in his work

and a most useful reference volume in cases of difficulty.

This book covers thoroughly not only repair work

generally, but also that of adjustment for isochronism,

position, heat and cold.
The extension of the railroad watch inspection system

to cover practically the entire country has raised the

standard of watchwork, and any worker who has any

doubt of his competency will find this treatise a safe-

guard to his position.

Sent postpaid to any part of the world

on receipt of $2.50

PUBLISHED BY

THE KEYSTONE PUBLISHING CO.
809-811-813 N. 19th St. PHILADELPHIA, PA.
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Greetings for 1912
We Wish You A Prosperous New Year

Martha Washington
Neck Chains

Vest, Coat, Dickens
Waldemar and

Opera Chains

Works and

Main Office

Attleboro, Mass.

Gold Filled and Sterling Silver

Sold Through Jobbers Only

Pendants
Lockets

Bracelets, Baby Sets
La Vallieres, Fobs

Chatelaine Pins

New York Office

Room 607

9 Maiden Lane
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The Simplest and Best
Self-adjusting Bracelet

EXTENDED

CAN BE SOLD AT A POPULAR PRICE

W
E have perfected an original method of manufacture which so reduces

the cost that you can sell this beautiful Compression Spring Bracelet

to your trade at a price that will appeal to every one.

We have successfully solved the problem of BEAUTY, QUALITY and

DURABILITY in the

TRIPLE CROWN BRACELET

BEAUTY of design and finish in double color and Old English.

QUALITY-made from the well-known Triple Crown Gold-filled Stock.

DURABILITY-Concealed compression springs that stand the most exacting

tests of wear and minimize repair troubles.

Each TRIPLE CROWN BRACELET is mounted on a plush pad in a neat
silk case.

A large stock ready for immediate shipment.

Ask your JOBBER to show samples at once

OSTBY• Co' • BARTON • CO.
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Distinctive Types of
Jewelry Advertisements

A New Type Illustrated-Page Display Adver-

tising Special Days-A Western Innovation

of Refreshing Newness

Elsewhere in this issue we refer at some

length to what is claimed, with apparent

truth, to be the largest jewelry advertise-

ment ever published in a single issue of any

daily paper. Since commenting on this

unique advertisement we have received

many samples of jewelers' advertisements

of the "big-spread" variety, occupying

double pages, single pages and half pages

of local papers. Some of these embodied

ideas of exceptional trade interest that

might well be kept in mind for future use.

One of these is the announcement here re-

produced in reduced form of F. C. Calhoun,

Pawnee City, Neb. This advertisement was

seventeen by twelve and a half inches, and is

here shown reduced to one-third its original

size. It was in every respect an imposing

advertisement, well planned and well set,

attractive in appearance and interesting in

matter. It announced seven special discount

days at the Calhoun store, commencing on

Saturday, December 16. On

that date and the six bus-

iness days of the following

week a special discount was

offered on some one depart-

ment each day, the first

being Fountain Pen day,

followed by Silverware

day, Clock day, Cutglass

and China day, Ring day,

Chain day and Watch day.

This jeweler had in his

window each of these days

a different display to corre-
spond with the advertise-

ment, which no doubt

greatly enhanced the re-

sults from his advertise-

ment.
In connection with this

general announcement we

reproduce what is unques-

tionably one of the most

attractive one - thing- at - a -

time advertisements ever

brought to our attention.

A noted advertisement

writer directed attention to

this advertisement in a re-

cent issue of Printer's Ink,

and in connection therewith

stated certain facts in con-

nection with advertising

which are worth remem-

bering by our readers.

Said this writer:

KEYSTONE

"Some advertisers find it best to use big

space all of the time. Others find it advis-

able to use big space only at certain times.

Still others find small or medium-sized ad-

Fruit
Knives

Highest quality imported
pearl handles, heavy
sterling-silver ferrules,

\
and the finest steel blades,
silver plated.

Set of six

oil
da l

$4
Mail Orders Promptly

Filled

accard Jewelry Co.
1017-1019 Walnut

vertisements always bring returns at the

lowest cost.

"The big-space advertiser commands at-
tention by the very size of his spread, and

with the goodly number of big spreads in

Seven Special 

Gift 
  Days

17e Gift Store

39

publications these days the small-space man

must look out or he will be blanketed.
"The small-space man may, however, take

comfort in the fact that the eye at ordinary

reading range can take in only a little space
at a single glance. Therefore, if he so han-

dles his space as to make the advertisement

stick out strongly he need not worry about
the big fellows. And, after all, despite the
attention that seems to be devoted to the pre-

paring of advertisements, there are so few

small or medium-sized advertisements that

stand out strongly and so many common-
place ones that it is no great task to make a

small advertisement big in effect.

"There are various things that an adver-

tiser may do in order to make a small adver-

tisement stand out. They are : (I) strong

display of headline ; (2) careful placing of

the illustration, if one is used ; (3) giving a

general distinctive shape to the advertise-

ment ; (4) skilful handling of white space.

"The writer is aware that various adver-

tising men in high positions have intimated,

or asserted outright, that display, arrange-

ment of illustration, etc., really amount to

nothing, that the copy is the only thing that

counts.

Commencing on Saturday, December 16th, we are going to have seven days with a Special Discount
on some one department each day-Saturday, December 16th will be Fountain Pen Day. Monday
will be Silverware Day. Tuesday will be Clock Day. Wednesday will be Cut Glass and China Day.
Thursday will be Ring Day. Friday will be Chain Day. Saturday will be Watch Day. : : :

Monday, Silverware
Day t...:::.,?1,17.ke.,edtir;,..,„„,„,,,,. en. yy

_!,,r,,,I.,,,,r..,.. ..... $4,50
iniS Ynivesand 3.38

feelw for

"2e'r'T ..!! . '.*.'!". 9.00.11.... • 1.35

ugner:::•.°^•''''.  1:2.(5'
4B7...°°.  4.50

"Yolr..!......:... ...... . . 5.40
:74

wile oar. Nether will .r.t.IIPIV[Ilde,e.. 1.74=,
rTiiiIs 'lt,°"d. slif4'lliP"..l. :

a...,,,,,111V,VILl7g:ro..."."''

Fountain Pen Day . --- December 1 6th
At this rale you an art a fountain pen for PS mon.* that hes this intamniais behind Ili If Y. am .t

ilified your money Ler," We do not know how io maim e nuarenme etrunsen They are the bast irednini.
ui,LI fountain peon un emth. We wIll alao glee a ape. discount on our regular line of Moore, Nom

hie .d Conklin Fountain perm

"," $1.80 "t,,', 'r.!.$2.70 ",''$3.l5
"i.;`.- $3.60 "L''m .$4.50 ',°0",''''' .$5.40
At the present time nearly everyone urn if fuu man pen. It may be Am the MA you have Leen leotard, for.

Saturday, the Big
VI; Day, Will
".....? Be Watch
' Day

ad

., 11.i, 'will In

,„,„ ' In t

:ZI"'"g:giiilibr'lL '"
11 Inarenoll 90c
'

S Plelrele slivenn. .

"ele't ir.!!'''."^-
...xidpory..■.' • ' 9.00- -
Ilt.w.ten

for   13.50
.1.01d watch 22.50
'" - ' ........ -i'.. IIN LA01/3 M Abe II

$1:412.71::!!!!'.r $ 9.00
ulLot.liiii.idi  1125
4.,01,,,..idi   13.50
Ilsharobt watch,., 16.20

..,.. ,,..
and ood

, it If 
""•..°rjn.1 extufled Nadel •III ct it

Wedn'day, Cut Glass
and China Day

On Wednesday we will

V:ifiiii'",„%n '
of ebb china ile well 

eri

""n°

,7,-.11

.0i/•'tik / ,

Thursday
h Ring
Day

Tio. i. 0,„ day

It° .,,

di MIN

algTn/
0...

„.0„,,,,„,
m 90c

Mgr.,.

S, w

.. • 
,

‘ Ara

. r .

'elnIier. '""1" . ''''' .... '
II. hab1 rWr

fur - ....... ..... .... .. - ,UC

",f,1-"- .$1.80
siggia. $1.35
14.00 MAW

naLrream and Aura 
. 1.80
  4.50

::,,,,,  

7.20,o,  
112 Tea Pet 9.90
11,5. ,,,, - . , $18.00

.!,',7"til,,VirtelAWZilrii
Chine et a &meat.

_-.11,,,
. 't•-•:',.,_ I"
AIN/ ''''
ik„)64.11Il.

.1,1.- • 'llIl
a •eeeeett....4.4„r
141.4."ItL Ark,

"i'::!!!!'.f. ..... .......... 2.m
'f't'ir.'..n! .... .. ..... ... ... 4.50

',,,iT,!......- ..... 9.00
,,r.'"!... ........ .. $13.50
li•  21.50
1,.....stsi $157.50

fit!..-- • ...... - .... . .

, „E. Nem
• ;r,,,,,,,. , ,.:,,,,:,.

Tuesday, Clock Day

p.,

, r•\ . li 'II o
Teery.lfen.1.1fMern.d niarm...
:ottr.F4F47:„....::„Vd :1'14.w
with e pretty mantel clod da. ii
elide fof your wife to harlot,' nweis

Onkt!IVIVeniVnitnIfVeltliTr'f%
:merit • Clams peek, en Marro

111.:Wilatm Clock 90c
iiit,,lr ..... .„ $1.13
Ca Kiiiii.;iiciiiiii."'
u 00 iiii.h.. i iiili 3.60
PI en Pante., el., la

' .... 4.05
POO Stentel chns

' 
6.30

Pia) hInntel Omit
.... - ..... 9.90

N"d: 1„:t ..-^' ,-;81,..." si... ' iii.,,,..P.lino,• new eleelt. Re theilay.Tueeden

pi.
on

..___
Wednesday Will Ille the Day
For You to Get T hal. Piece of
Gut Glass You Have Seen Went-
ths 0, GO, fOr So Lot%

el .1YeUe'k:Ife'aluierliert;
,.,,, fftl wwf ....WO ...ma P.• .

eri,,,,r,....„...,,,,,,,rao.7..bivido.,3,,,,s,

/... ,.

It'll;
-MA .10

'Ail
41414.• ..-..iiimi.„...;

Friday is Chain Day
0 mil Include= r4

''.. PSI

Lull

Dab. " uS
''''it!'.'w ''''' $1.80

.... .. -TAO

Bargain Table•
it',:!:,,,, ,,i .

 A' '

VA
k.

up aii,i;;: ... ... $1.80.at.......,ro,  nai..i.,, Tray 
 4.5o

''''. ii.”.. twn bon dobee,sii.... •

l','.741.:1.."74.1.:" ""''' lane

';07:ili!`Pir ., Oa awe dn.
non line of

Ow not.'

nu. 
ef al . .

,_....-...,.--7
..i's

A/
.1 IN

el!

Fe

.

so.11 6.40
.i%,,.by,,,...
"' • ' " '" '

90

Vi 

:i7.1i:::"'r'i1.:1:1:;r;'i''''''''''''''',,:t7i,,4,8.`i;..5.:0.8;;.

the

had

R'11:r2le1:.'7e:mil'e';'':'Ir°:iii::'''.„'̀ .r.
......., d., ■ i ysern. enerInsn

Watch Our Show Window---Something New Each Day
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F. C. CALHOUN, The Jeweler
Where the Quality is Always Right. Pawnee City, Nebr.

"An entire article might

be devoted to the effective

placing of illustrations. The
advertising m a n should
place the illustration in first
one position and then an-
other, giving proper con-
sideration for balance with
the headline or subdisplays,
and then finally decide
where the picture has the
greatest drawing power. it
would be difficult indeed
to find a finer example of
effective placing of illustra-
tion and generally effective
display in ,small space than
No. 5, and yet how simple

it is

Turning a Smash Into
Cash

One of the best forms
of advertising is that which

turns to account local hap-

penings upon which the
popular interest is fastened.
One jeweler in a western
town recently made very

good use of a runaway
which crashed into his

store. He immediately ad-
vertised : "Even the horse

couldn't withstand o u r
stock."
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E TAKE pleasure in extending the Season's
Greetings to our customers and friends in the
trade and wish them all a Very Happy and

Prosperous New Year.

We also take this opportunity of advising you that
we have made a change in our selling force and that
we shall be represented on the road during 1912 by the
following salesmen : Mr. Henry Freund, Mr. Louis Freund,
Mr. Leo Goldschmidt, Mr. F. G. Story and Mr. Solly Goudeket.

We bespeak for them a continuance of the kind
patronage heretofore extended to us, and of which
we are sincerely appreciative.

HENRY FREUND 0 BRO.—The Elk House
"SELLERS Qf SELLERS" 71 Nassau St., NEW YORK
Diamonds, Watches and Jewelry Fraternal Goods a Specialty

4,3,7

49'30

Illustration size. Set 2344 includes 4840

and 4950 in Leather Case

Lockets and Charms
Brooch and Bar Pins
Shoe Buckles

Hat Pins
Lapel Chains
Crosses

1912  1912

Fa A Happy New Year
We take this opportunity to thank our patrons

for their liberal patronage for 1 91 1 and assure
them of a continuance of our best efforts to serve
them during this coming year of 1 91 2.

Our Sterling Silver Line Includes

Toilet Goods
Card Cases
Match Boxes
Eye Glass Cases
Table Goods

Manicure Goods
Purses
Cigarette Cases
Spectacle Cases
Novelties

Vanity Cases
Vanities
Picture Frames
Jewel Cases
Etc.

Our Rolled Gold Plated Line Includes

Link Buttons
Lapel Buttons
Pendants

Scarf Pins
Baby and Collar Pins
Collar Buttons

Earrings
Chains
Tie Clasps

Necklaces
Bracelets

THEODORE W. FOSTER & BRO. CO• Manufacturing Jewelers an
d

100 RICHMOND STREET :: PROVIDENCE, RHODE ISLAND

NEW YORK-13 Maiden Lane CHICAGO Heyworth Building CANADA—Kingston, Ont.
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The Efficient Salesman

The Qualities Necessary to Make Him—Developing a Salesman—Keeping
a Good One

What are the qualities requisite to make

an efficient salesman ? First, in my opinion,

he must have a pleasing personality—not

necessarily an Adonis in looks, but affable

in manner, cheerful in demeanor, neat in

apparel, one whose appearance will attract

rather than repel a customer. Secondly, he

must be honest, truthful, possess at least

average intelligence, plenty of energy and

an ambition to not only succeed but to excel

his competitors, whether in his own or an-

other firm.
I hardly think it is expected of me to tell

you in this address how a good salesman

can be developed. If I were competent to

do that I would be tempted to open an

academy for the training of young men as

salesmen for the trade and furnish you with

all that I would not need for my own estab-

lishment. I think there should be money

in such an institution. In a general way,

however, I may formulate certain princi-

ples and practices as will serve as sugges-

tions in the evolutionary process of devel-

oping from the raw material an intellectual

live wire. First of all, don't expect the

transformation to take place without assist-

ance from you. The florist, when he de-

sires to obtain some rare horticultural spec-

imen from grafting, watches and tends the
budding plant with the greatest solicitude
and care. He leaves nothing to chance; he
labors to accomplish a result—the achieving
of a triumph in his art. Now, the mind and
faculties of a human plant are more sus-
ceptible of training in development and
growth, but they require quite as much
attention as the floral species. Study your
man. Find out in what he is proficient and
in what deficient. Seek to correct the lat-
ter. Encourage him to acquire a compre-
hensive knowledge of the details of the bus-
iness, to study the stock, to learn the dif-
ference in the values of goods and why, so
that when he runs up against a competitive
bid he is able to explain the reason why
there is a possible difference in cost.
Knowledge and confidence are valuable at-
tributes in a good salesman, as they beget
confidence in the fellow you're dealing with.
Impress upon the aspirant for salesman-

ship honors the necessity of patience and
politeness in waiting upon a customer,
whether the order is large or small. Trifles
sometimes turn the tide of trade and a good
impression created is capital stock for
future transactions. It is in this connection
that a pleasing, courteous personality in a
salesman is of greater business-getting value
than the self-important "know-it-all" of the
trade.
A good salesman not only takes orders—

he creates them. Suggestions to a customer

of his needs, without offensive persistence,
are invariably productive of added orders
to that covering the immediate want. Ad-
vice along this line would be valuable in-
struction. A conference daily, or two or
three times a week, between the proprietor
or manager and the selling force ought to
be time profitably spent. An interchange
of views often brings on some point which
can be utilized to advantage. Moreover,
intercourse of this character makes the em-
ployer and employee more intimately
acquainted, especially where the manager
makes it apparent that the object of confer-
ence is to consult and advise rather than
to criticize and censure. To ask the opinion
of the salesman about this or that feature of
the business is usually required as an im-
plied compliment to his sagacity and judg-
ment which he is not slow to appreciate, and
it inspires confidence in his ability.

Finally, there is the holding on of induce-
ment as the ultimate reward of successful
efficiency. Make your productive salesman
feel that he is something more than the in-
animate part of a machine. Stimulate his
energy in trade expansion by offering him a
sliding per cent basis on his increase of
business. Make his opportunities worth
while. Possibly he has the same ambition
as you had before you branched out with an
establishment of your own. If the salesman
is in other respects desirable it is not a too
extravagant suggestion to offer him an in-
terest in the business. Assuming that his
trade is profitable it is more valuable to you
to hold on to than to let it go elsewhere,
and if the man is of the right strain the
prospect of a partnership will prove an
incentive to greater effort on his part.

This, in a measure, answers the question,
"How to retain a good salesman in your
employ after he has been developed." There
are minor means which may be adopted,
such, for example, as a kindly consider-
ation on the part of the employer for the
welfare and comfort of his employee, with-
out showing in any sense subserviency or
too high an estimate of his value. As Uncle
Abe says, "Nothing goes further than a little
kindness 'cept butter in a dairy lunch."

In conclusion I wish to emphasize the fact
that good salesmen are not born but made.
That the process of making is often a slow
and tedious one. In the development much
depends on the character of the material to
be developed. Select as the objects of your
instruction young men who give promise of
adaptability, who possess most or all of the
attributes I have enumerated. Don't waste
time on the others. As the men develop
selling efficiency pay them according to their
productivity in trade—that is, what they are
worth to you. Make the inducement and
the environments such that they will have
neither desire nor incentive to leave your
employ after they have established a trade
and take it elsewhere. •

Federation of Retail Merchants
and the Reasons for Its Being

Preface to the pamphlet reports of the
National Association of Retail Merchants,
explaining the purposes and necessity for
the organization:

I. Because it is as necessary as a general as-
sembly, general conference, association or con-
vention over the synod, district conference, as-
sociation or convention ; as supreme courts over
lower courts and as national over state govern-
ments.
2. Because all other lines of successful en-

deavor are organized nationally, including the
farmer, laboring man, manufacturer, educational
and charity associations and political parties.

3. Because it will foster, strengthen, preserve
and in nowise minimize the state and local asso-
ciations.

4. Because, just now, the retail merchant is the
object of attack from every quarter as being
the cause of the high cost of living and an un-
necessary cog in the business world.
5. Because certain interests are attempting to

concentrate the distribution of merchandise into
the hands of the few.
6. Because legislation, both state and national,

results in damage to those who are the least or-
ganized to oppose it and is just now especially
directed against the retailer.

7. Because the anti-trust laws are being per-
verted to the extent that the little man in bus-
iness is the one who bears the odium and feels
the effects of the efforts of law officers and courts
rather than those for whom they were intended.
8. Because a campaign of denunciation and

misrepresentation has been so waged against us
that we are bound to engage in a counter-cam-
paign of education to remove the prejudice of the
public mind against us.
9. Because in matters of legislation we are the

least regarded, and the time seems opportune
for the retailer to assert his political rights and
independence.

To. Because united force and effect will be
added to our demands.

II. Because none other will fight our battles
for us and "the Lord helps those who help them-
selves."

12. Because the million or more of retail mer-
chants in this country are the real "buffer" be-
tween monopoly and the consumer, and it is our
duty to maintain this position and prevent the
greatest possible monopoly, the monopoly of dis-
tribution.

13. Because what the retail merchants of our
neighboring country, Canada, have done we can
do.

14. Because our elimination would depreciate
farm and town property, create a backwoods
population where we now have thousands of
thriving cities and towns, populate the large cities
and depopulate the smaller towns and communi-
ties, without beneficial results to the former;
create new and increasing social and political
problems, make empty storehouses now occupied
by owners of small businesses who are their own
landlords, throw traveling salesmen out of em-
ployment, drive our boys and girls to clerkships
in department stores and mail-order houses, de-
prive the present prosperous communities of the
taxes now paid for city, county, state and
school purposes ; close up the country church and
upset the customs and methods of distribution of
the necessities of life that have existed since the
advent of civilization.

55. Because in our enthusiasm for our political
principles we have forgotten our own business
and the effects of political action upon our future
income and occupation.

16. Because, in the great revolution in business
now going on in this country, we must unite for
our protection or lose ground as a heretofore
necessary part of our national economy.

17. Because, when united, for the price of a
cigar we can demand and secure our reasonable
rights before congress, courts aid legislatures.

18. Because a hostile public sentiment, fostered
by most of the daily press, the farm journals,
subsidized by mail-order advertising, and the poli-
ticians, is against us. Therefore, we must either
fight, run or hide.
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E TAKE pleasure in extending the Season's
Greetings to our customers and friends in the
trade and wish them all a Very Happy and

Prosperous New Year.
We also take this opportunity of advising you that

we have made a change in our selling force and that
we shall be represented on the road during 1912 by the
following salesmen : Mr. Henry Freund, Mr. Louis Freund,
Mr. Leo Goldschmidt, Mr. F. G. Story and Mr. Solly Goudeket.

We bespeak for them a continuance of the kind
patronage heretofore extended to us, and of which
we are sincerely appreciative.

HENRY FREUND ei BRO.—The Elk House
"SELLERS d SELLERS" 71 Nassau St., NEW YORK
Diamonds, Watches and Jewelry Fraternal Goods a Specialty
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Lockets and Charms
Brooch and Bar Pins
Shoe Buckles

Hat Pins
Lapel Chains
Crosses

1912 1912

Fa A Happy New Year
We take this opportunity to thank our patrons
for their liberal patronage for 1911 and assure
them of a continuance of our best efforts to serve
them during this coming year of 1912.

Our Sterling Silver Line Includes

Toilet Goods
Card Cases
Match Boxes
Eye Glass Cases
Table Goods

Manicure Goods
Purses
Cigarette Cases
Spectacle Cases
Novelties

Vanity Cases
Vanities
Picture Frames
Jewel Cases
Etc.

Our Rolled Gold Plated Line Includes

Link Buttons
Lapel Buttons
Pendants

Scarf Pins
Baby and Collar Pins
Collar Buttons

Earrings
Chains
Tie Clasps

Necklaces
Bracelets

THEODORE W. FOSTER & BRO. CO. 
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET :: PROVIDENCE, RHODE ISLAND
NEW YORK-13 Maiden Lane CHICAGO Heyworth Building CANADA—Kingston, Ont.
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The Efficient Salesman

The Qualities Necessary to Make Him—Developing a Salesman—Keeping
a Good One

What are the qualities requisite to make
an efficient salesman? First, in my opinion,
he must have a pleasing personality—not
necessarily an Adonis in looks, but affable
in manner, cheerful in demeanor, neat in
apparel, one whose appearance will attract
rather than repel a customer. Secondly, he
must be honest, truthful, possess at least
average intelligence, plenty of energy and
an ambition to not only succeed but to excel
his competitors, whether in his own or an-
other firm.

I hardly think it is expected of me to tell
you in this address how a good salesman
can be developed. If I were competent to
do that I would be tempted to open an
academy for the training of young men as
salesmen for the trade and furnish you with
all that I would not need for my own estab-
lishment. I think there should be money
in such an institution. In a general way,
however, I may formulate certain princi-
ples and practices as will serve as sugges-
tions in the evolutionary process of devel-
oping from the raw material an intellectual
live wire. First of all, don't expect the
transformation to take place without assist-
ance from you. The florist, when he de-
sires to obtain some rare horticultural spec-
imen from grafting, watches and tends the
budding plant with the greatest solicitude
and care. He leaves nothing to chance ; he
labors to accomplish a result—the achieving
of a triumph in his art. Now, the mind and
faculties of a human plant are more sus-
ceptible of training in development and
growth, but they require quite as much
attention as the floral species. Study your
man. Find out in what he is proficient and
in what deficient. Seek to correct the lat-
ter. Encourage him to acquire a compre-
hensive knowledge of the details of the bus-
iness, to study the stock, to learn the dif-
ference in the values of goods and why, so
that when he runs up against a competitive
bid he is able to explain the reason why
there is a possible difference in cost.
Knowledge and confidence are valuable at-
tributes in a good salesman, as they beget
confidence in the fellow you're dealing with.
Impress upon the aspirant for salesman-

ship honors the necessity of patience and
politeness in waiting upon a customer,
whether the order is large or small. Trifles
sometimes turn the tide of trade and a good
impression created is capital stock for
future transactions. It is in this connection
that a pleasing, courteous personality in a
salesman is of greater business-getting value
than the self-important "know-it-all" of the
trade.
A good salesman not only takes orders—

he creates them. Suggestions to a customer

of his needs, without offensive persistence,
are invariably productive of added orders
to that covering the immediate want. Ad-
vice along this line would be valuable in-
struction. A conference daily, or two or
three times a week, between the proprietor
or manager and the selling force ought to
be tinie profitably spent. An interchange
of views often brings on some point which
can be utilized to advantage. Moreover,
intercourse of this character makes the em-
ployer and employee more intimately
acquainted, especially where the manager
makes it apparent that the object of confer-
ence is to consult and advise rather than
to criticize and censure. To ask the opinion
of the salesman about this or that feature of
the business is usually required as an im-
plied compliment to his sagacity and judg-
ment which he is not slow to appreciate, and
it inspires confidence in his ability.

Finally, there is the holding on of induce-
ment as the ultimate reward of successful
efficiency. Make your productive salesman
feel that he is something more than the in-
animate part of a machine. Stimulate his
energy in trade expansion by offering him a
sliding per cent basis on his increase of
business. Make his opportunities worth
while. Possibly he has the same ambition
as you had before you branched out with an
establishment of your own. If the salesman
is in other respects desirable it is not a too
extravagant suggestion to offer him an in-
terest in the business. Assuming that his
trade is profitable it is more valuable to you
to hold on to than to let it go elsewhere,
and if the man is of the right strain the
prospect of a partnership will prove an
incentive to greater effort on his part.

This, in a measure, answers the question,
"How to retain a good salesman in your
employ after he has been developed." There
are minor means which may be adopted,
such, for example, as a kindly consider-
ation on the part of the employer for the
welfare and comfort of his employee, with-
out showing in any sense subserviency or
too high an estimate of his value. As Uncle
Abe says, "Nothing goes further than a little
kindness 'cept butter in a dairy lunch."

In conclusion I wish to emphasize the fact
that good salesmen are not born but made.
That the process of making is often a slow
and tedious one. In the development much
depends on the character of the material to
be developed. Select as the objects of your
instruction young men who give promise of
adaptability, who possess most or all of the
attributes I have enumerated. Don't waste
time on the others. As the men develop
selling efficiency pay them according to their
productivity in trade—that is, what they are
worth to you. Make the inducement and
the environments such that they will have
neither desire nor incentive to leave your
employ after they have established a trade
and take it elsewhere.

Federation of Retail Merchants
and the Reasons for Its Being

Preface to the pamphlet reports of the
National Association of Retail Merchants,
explaining the purposes and necessity for
the organization:

I. Because it is as necessary as a general as-
sembly, general conference, association or con-
vention over the synod, district conference, as-
sociation or convention ; as supreme courts over
lower courts and as national over state govern-
ments.

2. Because all other lines of successful en-
deavor are organized nationally, including the
farmer, laboring man, manufacturer, educational
and charity associations and political parties.

3. Because it will foster, strengthen, preserve
and in nowise minimize the state and local asso-
ciations.
4. Because, just now, the retail merchant is the

object of attack from every quarter as being
the cause of the high cost of living and an un-
necessary cog in the business world.

5. Because certain interests are attempting to
concentrate the distribution of merchandise into
the hands of the few.
6. Because legislation, both state and national,

results in damage to those who are the least or-
ganized to oppose it and is just now especially
directed against the retailer.

7. Because the anti-trust laws are being per-
verted to the extent that the little man in bus-
iness is the one who bears the odium and feels
the effects of the efforts of law officers and courts
rather than those for whom they were intended.

8. Because a campaign of denunciation and
misrepresentation has been so waged against us
that we are bound to engage in a counter-cam-
paign of education to remove the prejudice of the
public mind against us.
9. Because in matters of legislation we are the

least regarded, and the time seems opportune
for the retailer to assert his political rights and
independence.

10. Because united force and effect will be
added to our demands.

II. Because none other will fight our battles
for us and "the Lord helps those who help them-
selves."
• 12. Because the million or more of retail mer-

chants in this country are the real "buffer" be-
tween monopoly and the consumer, and it is our
duty to maintain this position and prevent the
greatest possible monopoly, the monopoly of dis-
tribution.

13. Because what the retail merchants of our
neighboring country, Canada, have done we can
do.

14. Because our elimination would depreciate
farm and town property, create a backwoods
population where we now have thousands of
thriving cities and towns, populate the large cities
and depopulate the smaller towns and communi-
ties, without beneficial results to the former;
create new and increasing social and political
problems, make empty storehouses now occupied
by owners of small businesses who are their own
landlords, throw traveling salesmen out of em-
ployment, drive our boys and girls to clerkships
in department stores and mail-order houses. de-
prive the present prosperous communities of the
taxes now paid for city, county, state and
school purposes; close up the country church and
upset the customs and methods of distribution of
the necessities of life that have existed since the
advent of civilization.

55. Because in our enthusiasm for our political
principles we have forgotten our own business
and the effects of political action upon our future
income and occupation.

16. Because, in the great revolution in business
now going on in this country, we must unite for
our protection or lose ground as a heretofore
necessary part of our national economy.

17. Because, when united, for the price of a
cigar we can demand and secure our reasonable
rights before congress, courts aid legislatures.

18. Because a hostile public sentiment, fostered
by most of the daily press, the farm journals,
subsidized by mail-order advertising, and the poli-
ticians, is against us. Therefore, we must either
fight, run or hide.
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WI SEAMLESS GOLD RINGS
TRADE-MARK

TR "DE-MARK

FACTORY,
BROOKLYN

The vital points of a wedding ring
are uniformity of shape, hardness of
surface to insure brilliancy of finish
and wearing qualities, and the metal
you pay for. Our rings excel in per-
fection of shape and durability, and
we guarantee every one plump assay.
Prices right.

All weights and shapes

10K, 14K, 18K, 22K.

HAYDEN W. WHEELER & CO
2 Maiden Lane

• New York

RING MAKERS

There are few other articles that the jeweler can handle
with such thoro satisfaction.
There is everything in this cultured pearl that will appeal to
every prospective buyer of pearl jewelry.
Like the finest Oriental, this pearl is the product of the
Pearl Oyster.
Like the Oriental, it is beautiful and fascinating.
Unlike the Oriental, it is an ornament that is not confined to
the exclusive uses of the wealthy. The cost of the Japanese
Cultured Pearl is sufficiently moderate also for the modest
purse.
Think of the capacity this pearl can develop as seller of
your pearl jewelry.
Think what a vast and profitable trade it affords you.

Here the oysters lie until they reach their third
year, when, with the help of the Cultivator, the
process of pearl formation begins. Another four
years and we find that the mollusk has invested
the nucleus with numerous layers of nacre, and
has, in fact produced a Pearl.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY

NEW YORK PARIS SAN FRANCISCO PROVIDENCE IDAR
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Room 7102 JEWELERS' BUILDING, 9-11.13 MAIDEN LANE,

NEW YORK, December 28.

Despite anti-holiday misgiving as to trade possi-

bilities the season just closed has given an excel-

lent account of itself. Even those who, some

weeks ago, were confirmed in their pessimism now

confess freely that the season far surpassed their

expectations in results, and the fact will neces-

sarily have a most beneficial influence at this

beginning of a new year.
Maiden lane assumed its holiday appearance as

early as in previous years. There were the same

gorgeous displays of gems, silverplate and

jewelry in the shop windows, the same hurrying

thousands of eager purchasers, the same crowded

elevators in the larger office buildings, and as

many busy letter-carriers and expressmen as

ever before.
Times are not hard and money is fairly ready,

if the amount of large purchases, and especially

of expensive Christmas gifts, forms an index to

the state of the popular purse. A canvass of

leading firms dealing in luxuries made the day

before Christmas by the New York Times showed

in nearly every case that those persons who make

expensive purchases are not holding off a bit this

year and that the present season is showing as

much "large buying" as any other Christmas sea-

son in the past.
It has been an $800,000,000 year for the jewelry

trade. The secretary of the National Jewelers'

Board of Trade is our authority. Two hundred

million dollars, he says, was paid across the

counters of the retail jewelers of the country

in the month of December. Two hundred mil-
lion dollars! Think of it!
You could support the army of the United

States for two whole years with that sum.
Where are the false prophets who said the

jewelry business was going to the dogs?
It is the same old story. Yet the older and

more conservative men in the trade were not
dismayed by the discouraging remarks of some
jewelers.
"You hear them every year," said Louis Fried-

lander, of the well-known jobbing firm of R. L.

& M. Friedlander, "but when the jeweler figures
up his books at the end of the year he is likely

to find that his receipts run about as usual, with
chances for a tidy increase."

Leading jewelers and silversmiths were busy
with large crowds of Christmas shoppers who
hadn't done their Christmas shopping early. The
volume of sales, as well as the size of individual
purchases in the way of Christmas gifts, was said
to be well up to the normal for the season.
"December this year has been one of our best

months," said one prominent Fifth avenue jew-
eler. "There is a growing demand for finer and
finer articles for the Christmas season, and espe-
cially for expensive diamonds. The entire year
now closing, in fact, will be regarded by jewelers
as distinctly a 'diamond year.' "

A member of a leading firm of silversmiths
said:

This Christmas season is fully up to former
seasons, and even better in volume of trade and
in size of individual sales, many of which went

into several thousands of dollars. We have not
seen any evidence of hard times or money short-
age on the part of our customers."

Jewelers were unwilling to specify individual

large sales, as such mention, it was pointed out,

too frequently leads to the identification of phe-

nomenally expensive gift jewelry, often by friends

of the donor; and some donors, even married

men, it was explained, prefer to make some gifts

incognito.

"We couldn't have looked for a better year,"
said Hugo Keller, of the firm of L. H. Keller
& Co. "Our factory has been running full time
for the last seven months. In fact, as Christmas
approached we had difficulty in filling our or-
ders."
Some of the manufacturers of 14-karat goods

complained of a falling off in business. Most
of the to-karat and plated lines of jewelry, how-

ever, kept the factories running to their utmost
capacity during the greater part of the year.

Pearls Popular

Dr. George Frederick Kunz, one of the leading
gem experts in the country, is authority for the
statement that pearls are selling today at record-
breaking prices, particularly those in all sizes
above six grains. An ordinary ten-grain pearl
sells at from $14,000 to $15,000. A prominent
Fifth avenue wholesale dealer recently handled
a single fifty-grain pearl which sold at $100,000.
Another drop pearl for a pendant brought $120,-
000. "Pearls have a right to be costly," said
Doctor Kunz. "They are the only gems that
are worn as they are found, that possess their
greatest beauty as born to the natural world,
and never were they in greater demand. The
recently reported gifts of high-priced necklaces
serve as an indication. The greatest call for
pearls of the best grade is right here in our
own country. I suppose that this is because the
gems are worn so much by daylight in front of
the most critical public in the world."
A petition has been filed against Solomon

Weinstein, Samuel Hirson and Isaac Silverman,
doing business as the Diamond Importing Com-
pany, at 71 Nassau street, by Joseph Rosenzweig,
attorney for several creditors. It is said that in
September the firm declared that they had assets
of $75,000 to $80,000, and liabilities of $40,000,
while now they say their entire assets are only
$8,000, and liabilities $ioo,000. They recently
called a meeting of creditors and offered to
settle at twenty-five cents on the dollar, payable
five cents cash and the balance in four notes at
two, four, six and eight months, and declared
that was all they could pay.
Six diamond rings, four wedding rings, three

gold watches, a bracelet and $1,481 in small bills
were found sewed up in small pockets in the
skirt of Mrs. Lena Stamon, 58 East io2d street,
recently, after she had been taken to the West
125th street station on a charge of stealing
pocketbooks on the street.

Members of the ladies' auxiliary of the In-
vincible Club, an organization of Republicans
living in the exclusive Bedford section of Brook-
lyn, were all aflutter recently over an advertise-
ment placed in a morning paper by Mr. and Mrs.
John N. Murphy, of 94 Quincy street, Brooklyn,

which contained a veiled threat of trouble unless
three diamond rings belonging to Mrs. Murphy's
daughter, Mrs. Lillian Wiggins, were returned at
once.
A $1o,000 necklace, belonging to Mrs. B. P.

Steinman, of the Hotel Belmont, Tuxedo Park
and London, was picked up, a few days before
Christmas, as it lay in the gutter in Fifth avenue,
near Thirty-seventh street, by James Scully, a
fourteen-year-old errand boy. It was not until
the youngster saw a lost advertisement in one
of the daily newspapers that he discovered the

real value of his find. Upon returning the neck-

lace to its owner Scully was presented with a

new $too bill.
Eli Solomon, for the last two years with

Schmitz, Moore & Co., will hereafter be con-
nected with the Eastwood-Park Company, manu-
facturing jewelers, of Newark.

S. Munde, of the Fred D. Jones Company, of

Chicago, spent a week in New York just previous

to Christmas. Mr. Munde says that business with

his firm has been better this season than for a

good many years.
A. V. Davidson left New York on December

17 for the Pacific coast to take charge of the

branch office of the National Jewelers' Board of
Trade at that point. It is the desire of the board
that all members and the jewelry trade in general
will not hesitate to use the board in any way
that it may be of assistance on the Pacific coast.
Representatives and salesmen of eastern concerns
intimate touch with the reports and the advice
which the board will be able to extend to its mem-
bers by the opening of this office.
Rosenberg Brothers, of 139 Canal street, have

opened up a new store at 103 Canal street, where
in the future they will conduct their jobbing bus-
iness in watches and jewelry.
Hundreds of persons completed their Christ-

mas purchases at the sale of 437 odd lots, lost,
strayed or seized, that Uncle Sam put up at
auction in the appraiser's stores, Greenwich and
Christopher streets, on December 20. A large
amount of jewelry found ready customers at the
sale.
Late in December a private detective agency

sent, through police headquarters, to be read
aloud in the stations throughout the city, an
offer of $3,000 reward for information leading to
the recovery of jewels belonging to Julian Royce
and his wife, leading members of the cast of
"Passersby," said to have been stolen from their
rooms in the Hotel Belleclaire on the night of
December 4. Mr. Royce when asked about the
matter said that the total value of the jewelry
taken amounted to something over $2o,000.
McRae & Keeler, Attleboro, Mass., are now

represented in their New York offices by Irving
N. Looker.
Morris Gurland, formerly with Lambert Broth-

ers, has opened a store at 42 East Fifty-ninth
street, where he will conduct a business of re-
pairing fine jewelry, complicated watches and
clocks, and make a specialty of antique jewelry.
The Metropolis jewelry store recently opened

its doors at 2782 Third avenue. It will carry
a complete line of up-to-date jewelry.
On Friday, December 22, the committee upon

monthly noonday luncheons for the jewelry and
kindred trades met at the office of the National
Jewelers' Board of Trade and appointed a sub-
committee to perfect details for the next luncheon,
which will probably be held on January 16. The
name of the speaker and his subject will be an-
nounced soon, and it is hoped by the committee
that during the winter and spring these luncheons
may be honored by the presence of President Taft,
Governor Wilson, of New Jersey, and Mayor
Gaynor, of New York.
The Keystone Watch Case Company will move

into its new office, on the tenth floor of the Sil-
versmiths' building, 15 Maiden lane, on Janu-
ary 2. The new quarters are spacious and enjoy
splendid light. The desks, cabinets, furnishings
and woodwork are entirely of mahogany. Un-
sightly pillars and even the new safes which have
been installed are incased with the highly pol-
ished wood, giving an appearance of richness that
is not surpassed in any other offices in the city.
There are a number of private offices for the
executives, while the shipping and other depart-
ments are so arranged as to greatly facilitate the
workings of the concern.
Henry Freund & Bro. announced a change

among their traveling men for the coming year.
F. G. Story will represent the firm in the middle
west. Solly Goudeket will call on the trade in
New York City and vicinity. Henry Freund,
Louis Freund and Leo Goldsmith will continue
to call on their old customers as usual. Pictures
of these travelers will be found on another page
of this issue. Mr. Cohn, of this firm, states that
during the coming year he will introduce to the
trade a number of new articles of considerable
interest.
Commendatory expressions of the efforts of the

National Jewelers' Board of Trade to create a
more friendly feeling among those engaged in
the jewelry and kindred trades are constantly
heard from not only those who attended the last
monthly noonday luncheon but also those who
were present at the November luncheon and were
unable to be present in December. The commit-

tee will meet at an early date to perfect arrange-

ments for the January luncheon, which will be

held either January 9 or 16, at which time an
eminent official will be present and deliver a

fifteen-minute talk upon some subject, yet to be

decided upon, of interest to the jewelry and
kindred trades.
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During Nineteen Twelve Build
Up Your Diamond Department

4(:[, Nothing individualizes your business and adds
tone and dignity to your store as a successful
diamond department.

41„ You will find our diamond department your
first aid in building up this end of your business.

([, We pleased thousands of retail jewelers during
nineteen eleven. The high average of quality
maintained by us for many years has been
diamond insurance to them.

41, Link your store with our diamond department,
make it your source of supply. It is your logical
diamond market the safest and surest way to •
increase your diamond sales.

BEN J. ALLEN & CO.
CHICAGO, ILLINOIS
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WESTERN BUREAU Or THE KEYSTONE,
Room 1201 HEYWORTH BUILDING,

CHICAGO, December 27.

Nineteen hundred and eleven exists now only in
memory. Ushered in with more or less commer-
cial misgivings, it has been replete throughout
its twelve months with fears and uncertainties.
No other industry has been more concerned with
the year's misgivings than has the jewelry bus-
iness, nevertheless if all the various lines of
trade closed the year as successfully as did the
jewelry business in Chicago the year may well
be considered a successful one. Speaking solely
for Chicago wholesale jewelers, it can be truth-
fully said that the windup of the year has been
very satisfactory; in fact, several of the larger
jobbers have expressed themselves as surprised
with the volume of holiday business. There is
absolutely no complaint to be heard from any
quarter of the Chicago jobbing fraternity. The
real holiday rush started later than ever before.
Warm weather prevailed throughout the entire
middle west and in some sections rain fell up
until the middle of the month. This had its re-
tarding effect upon business. When the real rush
set in, however, it came with tremendous force.
It struck the catalog houses first, but it was only
a day or two before the non-catalog firms felt it.
That the retailer was caught with short stocks

is very apparent. He undere'stimated his possi-
bilities this season as never before. A big share
of the rush was due entirely to the fact that re-
tailers were too anxious to get along with as little
new stock as possible. Hundreds of reorders
were sent to Chicago jobbers on bills purchased
as late as the middle of November, and up until
the last minute that would insure delivery in
time for Christmas buying orders were sent in
by telegraph, telephone and special delivery.

Watches Running

The quality of goods handled was good, and in
most instances above that of last season. Watches
came in for their share of the rush. A canvass
among the heads of watch departments indicates
that there was a healthy demand for the better
grades of watches. The manager of one of the
largest exclusive watch houses in Chicago is on
record as stating that the year wound up above
his expectations. This was one of the most hope-
ful developments of the holiday rush. Diamonds
sold well, as they have throughout the year.
Sterling silver, especially flatware, had a big
demand. No line in particular was what could
be called dull.

Year Closes Well

The year's business has by no means been a
record-breaker for Chicago jobbers, but this much
is certain; it closed better than most jobbers had
expected. The reticence on the part of the re-
tailer to enthuse over the outlook and the general
feeling of unrest in the business world led the
jobbers to be very conservative in their expecta-
tions. To a degree at least this season has
demonstrated that the general public will buy
jewelry in spite of the retail jeweler. The way
the reorders came in shows that the public was
forcing the retailer to order more goods. It
would be interesting indeed if definite informa-
tion was at hand from retail jewelers throughout
the middle west, for the situation this season was
somewhat novel. From the manner in which the
retailer bought early in the fall and from the
way he talked everything indicated that he would
have been satisfied if he had sold much less than
the holiday rush demonstrates he did. He is no
doubt as much surprised with his Christmas trade
as is the Chicago jobber.
Nowhere is satisfaction over Christmas bus-

iness more general than among the retail trade in
Chicago. All the fears, misgivings and uncertain-
ties which infested the jobbers were prevalent
among the larger retailers here. November
showed little activity among the larger stores.

December showed life and action, and from
about the loth of December up to the Saturday
before Christmas these stores were crowded.
One of the largest and most exclusive stores in
the city will look back upon the season just closed
as one of the most successful in its career. This
statement was made to us by a member of this
firm. It is none the less worthy of credence
because his name is withheld. On December 19
this house sold more goods than it did in any
other one day in its existence, and it is one of the
oldest in Chicago. Although all retailers may
not boast of such a record, no complaint has been
heard from any Chicago retailer.

It was truly a merry Christmas season in Chi-
cago. General satisfaction is expressed in all
lines. The general improvement of conditions
this season over last is reflected in a statement
issued by Postmaster D. A. Campbell, to the effect
that the total tonnage of merchandise handled by
the Chicago office this Christmas exceeds that of
last by 5Y2 per cent.

Trade News

Sampson, Bacharach & Co., wholesalers of
men's jewelry, with headquarters at 408 South
Fifth avenue, made an assignment the early part
of December. Their liabilities are in the neigh-
borhood of $4o,000. They recently inaugurated
an extensive advertising campaign in an attempt
to popularize a collar button bearing the name of
one of the members of the firm.
John Kilbourne, an employee of the Illinois

Watch Case Company in its factory at Elgin, at-
tempted to commit suicide at his home in Elgin
the night of December 23. He slashed both wrists
and an ankle with a razor. Medical attendance
was summoned in time to stop the flow of blood,
and physicians say he will recover.

Charles F. Monahan, secretary of the Illinois
Retail Jewelers' Association, announces that he
has received considerable encouragement from
Chicago retail jewelers in the matter of forming
a local jewelers' club. In all probability a meeting
will be called for some time this month, at which
time the preliminary arrangements will be corn-
pleted. Such an organization, it is believed, will
serve several good purposes in addition to creat-
ing a more friendly feeling among its members,
chief of which is the passing of a more rigid or-
dinance governing the holding of auctions in this
city. Recent experiences of local jewelers' clubs
in Detroit, Milwaukee and Pittsburgh give ample
proof that this great evil can be eliminated to a
large extent if the interests of the trade are safe-
guarded by a proper ordinance. The draft of
an ordinance is at present being prepared and will
be presented to the Chicago city council in the
near future. It is hoped when the call is issued
for this meeting that a large number of retailers
will respond.
Present indications are that the annual dinner

of the Chicago Jewelers' Association, which will
be held at the La Salle Hotel, January 17, will be
the most successful one ever held in the history
of the organization. The arrangement committee
has already received enough replies to indicate
that the attendance will be fully equal to that
of last year, which was a record-breaker. The
banquet hall at the La Salle is nearly twice as
large as the one at the Blackstone, and there is
no danger whatever of a recurrence of inade-
quate accommodations such as was experienced
at the Blackstone last year.
Fred L. Gross, president of the National Trav-

elers' Association, is on the trail of the "tipping
trust" in Chicago. The two men who compose
the "tipping trust" in this city, and who it has
been proved have paid as high as $8,000 for the
checkroom concessions in some of the hotels of
the city, recently aired their difficulties in court
before Judge Petit. One of them demanded an
accounting and a division of the profits from the
other. On a statement of the judge that he was
inclined to the belief that both men had no stand-
ing in court on the grounds that their business was
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not a legitimate one the case was withdrawn.
The judge contended that the tips being extorted
by this syndicate were nothing more nor less than
a. form of beggary and in violation of an or-
dinance prohibiting begging. President Gross, of
the travelers' association, has already taken the
matter up with the state attorney's office in an
attempt to get a definite ruling on this point.
Two thieves giving the names of John Cum-

mings and Patrick O'Donnell were arrested by
two Pinkerton detectives after they had smashed
the show window of A. Wolf & Co., 29 South
Clark street. The crooks had removed a screen
from the window and thrown a wrench through
the plate glass. They were caught in the act of
removing the jewelry on display. The detectives
were disguised as tramps.
Charles Fash, formerly with E. Metz, has been

engaged by Hug King as his assistant.
J. L. Andrews, western representative ot

George L. Brown & Co., of Attleboro, was in
Chicago the latter part of the month with the
company's new lines.

Charles Brown has been engaged by Stein &
Ellbogen to represent them in northwest terri-
tory. He fills the position made vacant by the
resignation of Mr. Trew.
W. S. Percy, who for the past year has repre-

sented Sproehnle & Co. in central west territory,
has resigned his position. He returned from his
wind-up trip a few days before Christmas. At
present he is enjoying a vacation in Canada.
William Kenna, of the New York office of the

Elgin National Watch Company, spent the Christ-
mas holidays in Chicago.
George Wettstein, a Cedar Rapids, Iowa, jobber,

was in Chicago the latter part of the month on
business.
Henry G. Pfordresher, the Chicago and west-

ern representative of the Eastern Jewelry Com-
pany, left Christmas night on a trip over the east-
ern end of his territory.
Herbert Crompton, of the Weidlich Jewelry

Company, of St. Louis, spent Christmas with his
parents in Chicago. Herb is well known to the
Chicago trade and his many friends enjoy his
annual visits. Speaking of holiday trade in St.
Louis, Mr. Crompton stated that it was satis-
factory in every respect.
Victor Hume, who was formerly in southern

territory for the Charles E. Hancock Company,
will in the future have charge of the Chicago and
western business of the company. He succeeds
Alexx Thanhauser, who, up until a few months
ago, represented the firm in this territory.
Earnest M. Lunt, manager of the Chicago office

of the Towle Manufacturing Company, made a
trip to the company's factory at Newburyport,
Mass., and to the New York office the middle of
the month.
Becker & Heckman, well-known watch case re-

pairers in the Silversmith building, have recently
installed additional machinery in their factory.
A short time ago they turned out a unique solid
gold case for a chronometer. The entire case
was made in their factory.
Charles F. Manahan, who for the last five years

has been connected with S. C. McKnight, the well-
known South Side jeweler, has purchased the
entire business and will hereafter conduct it. The
name will be changed to Charles F. Manahan.
Mr. Manahan has had full charge of the business
during most of the time he has been connected
with the firm. Mr. Manahan is secretary of the
Illinois Retail Jewelers' Association and has been
very prominent in the association movement. He
has many friends, both in Chicago and throughout
the state, who will wish him abundant success.
The store is one of the largest on the South
Side and is located at 359-361 West Sixty-third
street.
R. T. Burge, a well-known jeweler of Kansas

City, Mo., was in Chicago several days the early
part of the month on business.
Robert W. Barlow, known to almost every re-

tail jeweler throughout the middle west as just
plain Bob, died very suddenly at Wyoming, Ill.,
the middle of the month. For nearly thirty years
he has represented the C. H. Knights-Thearle
Company in the central west. He was on a bus-
iness trip for the company and was waiting for

(Continued on page 49)
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The firm of Tuttle & Stark, manufacturing jew-
elers, has been dissolved by mutual consent, the
business being purchased with the good-will
of the firm by Asher A. Stark, who will continue'
under the same name and style as heretofore. J.
Harry Tuttle, having sold his interest to Mr.
Stark, has retired from the business. The firm
was organized twenty-one years ago under the
firm name and style of Coombs, Tuttle & Stark.
Mr. Coombs, an old-time jeweler, died about two
weeks ago at the advanged age of 85. He re-
mained in the first organization about six months,
when his interest was bought by Messrs. Tuttle
and Stark, who conducted the business under the
present firm name as copartners since. Mr. and
Mrs. Tuttle will, it is understood, go south for
the remainder of the winter. Mr. Stark will
make no change in the policy of the company
nor in the present line of product.

Gold Chalice

One of the most unique chalices ever manufac-
tured in- this country was recently turned out by
the Gorham Manufacturing Company on the
order of A. Bergeda & Bro., Nashville, Tenn.,
for the Scottish Rite bodies of that city. The
chalice is nine inches in height, the bowl six inches
across the top, and has a depth of five inches.
The chalice has a weight of thirty ounces of gold.
The base of the chalice is quatrefoil in shape,
and on the face of each section is etched the
name of one of the bodies, and above, on the
top suifaCe of the base, is the raised emblem of
the body, with its distinctive colors enameled.
The center of the chalice stem has four large
amethysts imbedded, upon the face of the bowl
is a large passion cross composed of thirteen red
rubies, while on the opposite side is the inscrip-
tion engraved, "To the Glory of God, and in Lov-
ing Memory of Benjamin Bentley Allen."
The history of the chalice is interesting. About

eighteen months ago Benjamin Bentley Allen,
who was • then the director of the work of the
Scottish Rites bodies in Nashville, had the idea
of having a chalice made from the voluntary con-
tributions of old gold from members of the order,
and this idea was received with a ready response
on the part of members of the order, and wed-
ding rings, watch charms, breast pins, stick pins,
watch cases, gold chains, in fact all sorts of heir-
looms, went into the fund. The death of Mr.
Allen did not cause the work to stop, but it was
turned .over to Aaron Bergeda, who carried out
the idea, as conceived by Mr. Allen, to its com-
pletion. The chalice was completed recently and
was forwarded to the city in time for the twelfth
semi-annual reunion.
- Sidney Israel, of the S. & B. Lederer Company;
E. A. Reed, of Reed & Barton, and Charles L.
Drown, of the Ostby & Barton Company, were in
Pittsburgh the week of December g.
The indebtedness of the L. Bauman Jewelry

Company, of St. Louis, is approximately $50,000
for manufactured goods. The company, through
its president, has sent notices to creditors of steps
about to be taken in liquidation. Eastern creditors
are, having their interests looked after by a special
committee, including Fred D. Carr, of the Ostby
& I3arton Company; Alfred K. Potter, of the
E. A. Potter Company, and Henry Untermeyer,
of Charles Keller & Co. Horace M. Peck, who
was in. New York recently in connection with the
case; was assured by Nathan Frank, attorney for
the Bauman company, that his client was able to
pay too cents on the dollar.

Patent Suit Decided

The pin tongue patent suit of Greenwood et :1.
vs. Dover et al. has been decided by the United
States circuit court of appeals, at Boston, in favor
of the D. M. Watkins Company, the present
owners of the Greenwood patent, the decree en-
tered by the court reading as follows : "The decree

of the circuit court is reversed and the case is
remanded to that court with directions to dismiss
the bill, with costs for the respondents in that
court and on appeal."
About ten years ago, it is stated, George W.

Dover, then of the George W. Dover Company
(now the Metal Products Corporation), applied
for a patent for a certain pin tongue. Thomas
F. Greenwood, of Providence, before the patent
was granted, filed an interference, claiming
priority of invention. The case was in litigation
for some time before it was finally decided in
favor of Greenwood, who sold the patent to the
D. M. Watkins Company, of Providence. Later
on the case was reopened before the circuit court
of the district and was decided in favor of Dover,
or his successors, the Metal Products Corpora-
tion. An appeal to the circuit court of appeals
resulted as stated above. The Metal Products
Corporation calls attention to the decision in its
advertising and states that it has no connection
wih the pin tongue which that company has been
making for about seven years. Pictures of the
pin tongue made by that concern are included in
the advertisement to show the style of their
article.
A renewal of a patent on a barrette pin has

been granted to James C. and James A. Doran,
of this city.
Frederic Watkins, of the D. M. Watkins Com-

pany, has gone to Bermuda for a few weeks.

The many friends of Ernest B. Richard, sales-
man for the W. C. Greene Company, formerly
with Williams & Payton, presented him a wedding
gift of silver-mounted cut glass recently, the col-
lection including several very handsome pieces.
Mr. Richard was married the week of December 9.

A. W. Bartlett, formerly of the Bartlett-Com-
stock Company, glassworkers, has bought a glass-
working plant at 77 Sabin street, this city, and
will engage in business under his own name.

Rodenberg & Dunn contemplate the erection of
a factory building on Eddy street, opposite Baker
street, this city, near Washington Park. The
ground is now being leveled in preparation for
the beginning of work on the foundations of the
proposed new structure.
The Bugbee & Niles Company, of North Attle-

boro, has taken one-half of the top floor of the
A. T. Wall building, on Clifford street, for its
plant in this city.
L. S. Hodges, Gustav Saacke, L. J. Roy, Mr.

Ostby, Victor H. King and Isadore Himmereich,
all of this city, were in New York the week of
December 9.
Heinrich Hoffmann, the head of the Heinrich

Hoffmann Company, manufacturer of imitati
precious stones, Austria, has been in this city for
two weeks, returning to New York City after
completing his visit here.
H. A. Carpenter, of H. F. Carpenter & Son, re-

finers, has been confined to his home for several
days by throat trouble.

Col. Harry Cutler, of the Cutler Jewelry Com-
pany, this city, appeared before the house com-
mittee on foreign affairs at Washington a few
days ago to advocate the abrogation of the treaty
of 1832 between the United States and Russia
on account of discrimination against American
citizens Of the Hebrew faith.
Three floors of the Ostby & Barton Company's

building, at 113 Richmond street, were damaged
by water recently, the water flooding from a
broken hose pipe on the fourth floor at an early
hour in the morning. The water filtered througn
to the third and thence to the second floor. The
principal damage was done in the tool room on
the third floor. The protective company was
summoned by the watchman of the building and
they spread the rubber covers over the stock on
the several floors, saving the company from a
much greater loss.
Mayor Henry Fletcher will be one of the prin-

cipal speakers at the annual dinner of the city
government of Providence, at the West Side

Club, on the evening of December 28. The dinner
is given each year by the city council to the re-
tiring members of the city government. Former
United States Senator Nelson W. Aldrich, who is
a former member of the city council, has been
invited to attend and speak.

Irving S. Looker, formerly with R. L. Moore-
head & Co., will take charge of the New York
line of McRae & Keeler, of North Attleboro,
after January 1.
Miss Margaret Fisher, formerly with J. M.

Bander, of Warren, has opened a retail furnish-
ing and jewelry store at Warren.
Horace W. Steere, of Arnold & Steere, has

been receiving sympathy from his many friends
in the business world on the death of his wife,
Mrs. Harriet Hanna Steere, who was a distant
relative of the late Senator Mark Hanna.
The Ostby & Barton Company has been receiv-

ing some very good orders from Charles L.
Drown, who is now traveling the middle west.
The municipal court of this city has appointed

Evelyn L. Foster, daughter of the late Reuben L.
Allen, administratrix of the estate, with bond of
$20,000.

The S. & B. Lederer Company has been re-
ceiving some very satisfactory orders from Sidney
H. Israel, who is representing that firm in the
middle western territory.
M. F. Loomis, who is covering the middle west

trade for the C. Sydney Smith Company, this
city, is reporting very good business.
George W. Rhodes, who up to last spring had

been a foreman of the Gorham Manufacturing
Company, at the Elmwood plant, has been named
for appointment as deputy sheriff of the county
of Providence.
T. Charles Hudson, with the Hudson Jewelry

Company, and his wife left the city a few days
ago for a three months' stay in California.
A. L. Greene & Co., manufacturer of enameled

goods, has removed its plant from Eddy and
Clifford streets to 43 Sabin street.
Royal Dexter Horton, who was formerly the

head of a manufacturing jewelry concern in this
city, a veteran of the civil war, died at his home
in Barrington, R. I., December 17, his death, it
is believed, having been hastened by a kick which
he received from his horse several months ago.
He was in his seventy-seventh year and had
been in failing health for some time.
Mr. and Mrs. Edward C. Buckland, this city,

have issued invitations for the wedding of their
daughter, Miss Dorothy Buckland, and Ralph G.
Ostby, at noon, January to, at the First Congre-
gational Church. The wedding will be followed
by a wedding breakfast at their home on Angell
street. Mr. Ostby is assistant sales manager of
the Ostby & Barton Company, this city.

Nathaniel Barstow has been granted permission
by the inspector of buildings department of this
city to erect a two-story house on Langham road.
E. J. Dingee, the manager of the wholesale

department of the Gorham Manufacturing Com-
pany, will represent the company at Pensacola,
Fla., at the delivery of the silver service made by
the company for the battleship Florida on Jan-
uary 18.
The Hope Finding Company, of 9 Calender

street, this city, is being conducted by Charles F
King, Thomas C. Clarkson and Richard B. Mor-
gan.
C. Frederick Munroe, who is back from an

extended trip for George M. Baker, of this city,
reports a lively interest throughout the trade.
Earl H. Leavitt, of the manufacturing jewe,

ers' board of trade, this city, upon a recent visit
to New York found the interest there in the or-
ganization very keen and secured several applica-
tions for membership in the board.
L. S. Ansheu Company is the name of a new

manufacturing jewelry company recently incor-
porated in this state with a capital stock of $.o,-
000. The incorporators are Louis J. Ansheu,
Isaac Dreayer and W. W. Covell.
The creditors of the American Adjustable Hat

Pin Company held their first meeting a few days
ago in the office of the referee in bankruptcy,
Chester W. Barrows. Harry J. Williams was
appointed trustee in bankruptcy, with a bond of

sP700.
Charles Phillips has been engaged to represent

J. Schwarzkopf & Co. in the western territory,
and is now on a long trip for that firm.
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The executive committee of the manufacturing N. Lichtenstein, who was formerly with Fred
Kaufman, will represent the Westcott Manufac-
turing Company, of this city, in New York.
Custodian Gardiner, of the new federal build-

ing in Providence, has received a petition from a
large number of business men of the city asking
for the installation of a clock in the postoffice
lobby. The petition was headed by the name
of Mayor Henry Fletcher, of the Fletcher-Bur-
rows Company.
Robert H. Drew, representing Parks Brothers

& Rogers, is on an extended southern trip.
Alexander M. Thanhauser has severed his con-

nection with the Charles E. Hancock Company,
this city, and will be succeeded by Victor Hume,
who will be that firm's western representative,
with headquarters in Chicago.
Among the jewelery buyers in the city for the

second week of the buying season were the fol-
lowing: Herman Pichel, of Samstag & Hilder
Brothers; V. Greenbaum, of Guthman, Solomon
& Co., New York; Sol Prentke, of Prentke
Brothers, and W. H. Billstein and Nathan Klop-
per, of Klopper & Co., Cleveland; L. Weisman, of
Weisman-Phillips Company, Detroit; Eugene and
Lafayette Stern, of Stern Brothers, Philadelphia;
E. Rothschild, of the American Comb and Novelty
Company; J. L. Florsheim, of J. Florsheim &
Co.; E. M. Lindahl, of Lindahl, Lavick & Co.,
Chicago; H. J. Friedman, of the F. & M. Jewelry
Company, Indianapolis; D. Cromer, of Charles
Wolfson, New York ; F. M. Pudans, of F. M.
Pudans & Co., Springfield, Mass.; W. Rosefeld,
of Birmingham, Ala. The buyers of the F. W.
Woolworth Company have also been in the city
for the week, the list being as follows: F. B. Car-
penter, New York City; B. H. Banks, Wilkes-
Barre, Pa.; F. M. Faunce, Fall River, Mass.;
E. E. Mickler, Buffalo, N. Y.; E. S. Bennett,
Scranton, Pa.

jewelers' board of trade was in session De-
cember 20, President Frederick D. Carr, Everett
L. Spencer and Alfred K. Potter being present.
The committee decided to secure two rooms ad-
joining the headquarters of the board for use
as private offices and consultation. It was re-
ported after the meeting that in two years the
membership of the board had doubled and its
business trebled.
Fred C. Lawton, superintendent of the Gorham

Manufacturing Company, has been re-elected
pianist of the Sunday school of the Calvary Bap-
tist Church, this city.
The Outlet Employees' Beneficial Association

held its annual meeting at the Elysium a few
days ago, the following officers being elected:
President, Herman Wonderlich; vice-president,
Max Getz ; treasurer, J. M. Hamburger ; direct-
ors, Joseph Samuels, Leon Samuels, Joseph S.
Gettler, William H. Smith, George Weston,
George Hearne and Frederick Lipp. The organ-
ization now has a membership of 1,400.
Among the manufacturing jewelry firms which

contributed materially to the fund for the over-
seer of the poor to provide Christmas dinners for
the poor of this city were Ostby & Barton Com-
pany, E. L. Spencer Company, Sulzberger Broth-
ers, Charles F. Irons, Hamilton & Hamilton Jr.

Two special clocks have been installed by the
E. Howard Clock Company, Boston, in the new
building of the Army and Navy Young Men's
Christian Association, at Newport.
Edward White, of the firm of Brown & Mills,

this city, visited New York the week of December
23 and called upon the trade.
Frank P. Somes, the New York representative

of Arnold & Steere, this city, has been visiting
the factory.
Ralph Brahe, formerly with F. H. Cutler & Co.,

North Attleboro, has taken a position in the New
York office of the Gorham Manufacturing Com-
pany.
Charles H. Drown, who is covering the south-

ern district for the Ostby & Barton Company, is
reporting very satisfactory business.
The Costello Manufacturing Company, which

recently took out a charter, has surrendered it,
and Sidney H. Nordlinger has disposed of his
interests in the concern to John Costello, who
will continue the business at 234 Chestnut street
under the old firm name of Costello & Co.
L. Schoenberg, the New York representative of

the Lyons Manufacturing Company, this city, has
been at the factory the last few days looking
over the new line.
Horace M. Peck, manager of the manufactur-

ing jewelers' board of trade, has been appointed
receiver of Samuel Elroff, of New York City,
who disappeared several weeks ago.
A quarterly dividend of one and one-half per

cent on the preferred stock has been declared by
the Gorham Manufacturing Company, payable
January 2, 1912.
The Carpenter-Howard Company has incor-

porated for the business of jewelers' supplies, etc.
The capital stock is placed at $r5,000, the incor-
porators being Albert J. Carpenter, Frederick F.
Howard and Harry C. Curtis.
George A. Schultz, representing the Snow &

Westcott Company, is reporting good business
from the western trade.
G. M. Kittridge, who has been at 326 West-

minster street, this city, for about twenty years,
is disposing of his stock, as his lease is about
to expire and the building is to be torn down.

J. L. Crandall has given up his toolmaking bus-
iness at 220 Eddy street and has accepted a posi-
tion as toolmaker for the Martin-Copeland Com-
pany.
John Kelso sustained severe contusions on the

face and wrist, cuts on the nose and hand
and the loss of several teeth by a fall which he
had a few days ago as he was on his way to his
office from his home. He undertook to jump
over a low fence, and his heel catching on the rail
he was thrown heavily to the ground.
A bronze standing statue of heroic proportions

of George Washington, and which was cast by the
Gorham Manufacturing Company, has been
shipped to Buenos Ayres.
H. White, of Mills & White, is on an extended

western trip.
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Attleboro, Mass., December 27.—With the close
of I9I I the manufacturing jewelers are com-

mencing to compare the year with others in the

amount of business transacted, and they say they

have no cause for complaint. The year was not
a record-breaker, but business was steady and

good at times. The fall business among the At-

tleboro factories was brisk in some lines and dull

in others.
The silver shops were busy, but there was not

the terrific rush of a year ago. Just before

Christmas many of them were rushing nights in

order to get orders out, but it was the tail-end

of the season. The general line of jewelry was

quite popular during the fall and no manufacturer

can be found who states that business was poor.

Traveling Men Out

The traveling men are now in the field with
spring goods and it is said that the season is
opening up good. Salesmen expect to find excel-
lent business under way in the course of another
month. Several shops closed down for a few
days at Christmas, but all were ready to resume
work before New Year with the first of the spring
orders.

Autoists Kicking

All Attleboro jewelers who drive automobiles
are quite indignant over the new rules of the
police department which require that the driver
shall blow his horn at every corner. Two or
three have neglected this and have been in court.
The fine imposed for each offense was $15, and
this has caused the trouble.
Miss Lydia Keeler, daughter of Mr. and Mrs.

Charles P. Keeler, and one of the young society
leaders, was painfully but not seriously injured
on the evening of December 23 when an auto-
mobile in which she was being driven home by
Leon Simms collided with a post and threw her
against the windshield. The glass of the shield
broke and inflicted several cuts on the young
lady's face. She was taken to a specialist in
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order that the cuts might not leave serious scars,
and it is expected she will recover with no serious
effects.

Interested in developing an appreciation of art
in Attleboro and in the establishment of a per-
manent art collection, a committee of ladies and
gentlemen has started a campaign to raise $2,0oo
to purchase an excellent canvas; "Toilers of the
Sea," by Arnold Slade, the Attleboro artist. The
committee intends to interest fifteen manufactur-
ing jewelers, and subscription papers will be
placed in all of the shops. It is proposed to make
the subscriptions representative of all classes in
order that the canvas, if purchased, may repre-
sent a public-spirited movement. It is proposed
to place the canvas in some public building.
The proprietors of the Sturdy factory in

Chartley, which was destroyed by fire recently,
have not yet decided whether they will rebuild.
As soon as William M. Sturdy, the principal
owner, returns from the south a decision will be
reached. Citizens of Chartley and vicinity hope
that the proprietors will see their way clear to
erect a modern and well-equipped factory on the
old site, because they believe it will give business
ill their village a big boom.
There are several good shops in Chartley at

present, but a new one would undoubtedly attract
new concerns and add considerably to the enter-
prise and business of the town. All of the con-
cerns damaged by the fire are now located in
other quarters and are continuing business.
Ernest M. Bliss has taken charge of the New

York office of Bliss Brothers until Edward M.
Coe recovers from his recent illness.
Chester Howard, of the W. E. Richards COrp-

pany, has returned to New York and resumed his
duties in the New York office.
John F. Killian has been granted a patent on a

bracelet and has assigned it to the Attleboro
Chain Company.
Peter Dondley, of the concern of A. A. Gobin

& Co., has gone on an extended trip. Mr. Dond-
ley's concern is one of the youngest in Attleboro,
but is growing rapidly and its line of gold-front
goods is quite popular.

William H. Saart entertained a large party of
jewelers Christmas day at his camp at Lake Mir-
rimich. An excellent dinner was served. Those
who have sampled Mr. Saart's cuisine know that
it is one of the best.
David E. Makepeace has been re-elected presi-

dent of the Jewelers' Club, and • Stephen H.
Garner is secretary.
Forest Andrews has gone on an extended trip

for the George L. Brown Company.
Raymond Witt is home from a trip in the in-

terests of the Watson & Newell Company. '
Roy Inman is home from a New York trip for

J. T. Inman Company. •

Charles H. Webb has taken charge of the New
York office of F. H. Sadler Company.
The employees of Dagget & Clap had a big

Christmas tree in the packing-room December 23
and there was the usual exchange of gifts.

Friends of Charles H. Tappan are pleased to
learn that he is gradually recovering his health.
Mr. Tappan has a host of friends who would be
pleased to see him well again.
George L. Shepardson, of the C. A. Marsh

Company, has returned front a New York trip.
Miss Smith, head chef at Watson's restaurant,

on Park street, has endeared herself to many of
the jewelry salesmen by the tempting dishes she
obligingly prepares for them. In recognition of
her efforts several of them contributed toward a
handsome traveling bag and it was presented to
her at Christmas. Charles H. Eden, of the C. H.
Eden Company, was among those who had charge
of the gift.

Explosion Causes Fire

A fire occurred recently at the C. D. Lyons
jewelry shop, Mansfield, and while no great
amount of damage was done it was thought for
a time that the factory was in danger of being
destroyed. A watchman was examining the
wooden shaft which carries the acid fumes out-
doors, and in order to see he put a lamp in the
shaft. The flame caused the gases in the shaft
to explode. The shop was filled with smoke in an
instant and there was considerable excitement
among the employees. No great amount of dam-
age was done.
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A relief association has been formed among the
employees of F. M. & J. L. Cobb, Mansfield.
The officers are: President, H. L. White; vice-
president, R. H. Hall; directors, William Tingley
and Velma Ball. The association is for the
usual relief purposes and will be carried on by a
system of small assessments.

William H. Penfold has gone west for F. H.
Sadler Company.
Thomas Heath has added considerable floor

space to his die-cutting establishment.
Nick Handley has entered the employ of the

Bristol Manufacturing Company as a salesman.
Arthur A. McRae and William E. Coles have

gone to North Carolina on a hunting trip.
Arthur R. Crosby, who was recently afflicted

with a shock, is able to be out and take daily
walks. He is improving steadily. Mr. Crosby is
the senior partner of Smith & Crosby.
The copartnership existing between England &

Gosselin, manufacturers of buttons at Chartley,
has been dissolved. James A. England retires
from the business and J. Damase Gosselin will
continue the business under his own name. The
concern was recently damaged in the fire that
destroyed the Sturdy factory.
The Moore & Lonnergan Company has been

incorporated under the laws of Massachusetts.
The concern is one of the youngest in Attleboro,
but has been making steady progress.
S. A. Bigney & Co. report excellent business

this fall and orders on hand indicate a continua-
tion for the spring business. For several days
during December there was a night schedule in
effect at the factory.
. Irving S. Looker, formerly with R. L. Moore-
head & Co., of Providence, is to have charge of
the New York office of the McRae & Keeler Com-
pany.
George A. Livingstone Jr. has gone west for

the Watson & Newell Company in place of the
regular salesman, who is ill and unable to make
the trip.
The addition to the Watson & Newell Company,

the basement of which is to be occupied by the
boilers and engines, is nearly finished. It is a fine
brick structure and adds considerably to the ex-
ternal appearance of the plant. A 125-foot
chimney has been erected in the rear of the new
section.
Irving Fitch, the popular superintendent of the

James E. Blake Company, and Miss Louise Wil-
bur, of Providence, were united in marriage at
Attleboro on the evening of December 23 by
Rev. Fred A. Moore, of the Universalist Church.
The ceremony was performed at the parsonage.
The bride was formerly head bookkeeper at the
Blake factory, but has lately been employed in
Providence. After an extended wedding trip Mr.
and Mrs. Fitch will reside in Providence.
C. 0. Sweet & Son are sending attractive cal-

endars to the trade.
Many jewelers of Attleboro, North Attleboro

and Mansfield attended the annual Christmas day
exercises of Bristol Commandery, Knights
Templar, in Masonic Hall. Winthrop F. Barden
was the master of ceremonies.

Bliss Brothers report an exceptionally fine bus-
iness this fall on the Colonial Dame jewelry re-
cently added to their lines.
John M. Fisher has returned from Chicago,

where he attended the meeting of the national
committee which selected Atlantic City as the
place for the annual convention. The meeting
will be held between June 2o and July 2o. Mr.
Fisher has been an ardent worker for the party,
at one time having been the candidate for gov-
ernor of Massachusetts.
A Boston financier has been in Attleboro en-

deavoring to interest business men in a new
enterprise for manufacturing an automatic
phonograph. He proposes to erect a large fac-
tory in Attleboro provided the business men of
the town will show enough interest in his propo-
sition. One or two meetings have already been
held, but nothing definite has been decided.

Bliss Brothers Company is sending out a very
pretty calendar for 1912 to the trade. It is of
the sort that will be kept and used by the re-
cipient.
The D. & D. Chain Company, formerly at 17

County street, has moved to 5 Maiden lane.
The N. C. Wallenthin Company has taken a

contract to manufacture Too,000 cigar lighters of
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an improved pattern. The concern has been
rushing night and day to fill the order. Those
who have seen the lighter say it is a very prac-
tical affair.

Charles H. Carrol, an expert engraver and an
employee in the Attleboro factories for a number
of years, died recently. At the time of his last
illness he was foreman of the H. A. Allen Com-
pany.

First place in the jewelers' bowling league is
a tie between the McRae & Keeler and Bates &
Bacon teams.
Martin L. Chapman, Ernest D. Gilmore,

Walter Marble and Mark E. Rowe were the
jewelers selected to be pall-bearers at the funeral
of Almon H. Tucker, who died recently.
The handsome new residence of Frank Sweet

on Park street will soon be ready for occupancy.
It will be one of the finest in town and is finished
in old colonial style. Contractor Daniel Young
is building the house.
A number of young maple trees have been set

out on the Finberg playground, which was a gift
to the town by Joseph Finberg, of the Finberg
Manufacturing Company.
The Howard & Bullouch American Machine

Company, of Attleboro, one of the biggest New
England enterprises, is in process of reorganiza-
tion with a capitalization of $3,000,000. It is an
English corporation and manufactures textile
machinery. Its annual tax to the town of Attle-
boro amounts to over $16,000.
Clarence M. Dunbar, a prominent member of

Bristol Commandery, Knights Templar, has been
appointed deputy for the third capitular district
of the Grand Royal Arch Chapter of Massa-
chusetts. Mr. Dunbar formerly lived in Attle-
boro and was a member of the firm of Dunbar,
Leach & Garner, now known as Leach & Garner.
William T. Hopwood, a well-known jewelry

worker and leader of the Attleboro Band for
several years, died recently. He was sixty-five
years old and had a wide circle of friends.
Burton Greenhaw, an employee of the W. E.

Hayward Company, had a narrow escape from
serious injury recently when a pin stem that he
was polishing flew out of his hand and pierced
his eye. As quick as was the flight of the pin
toward his eye, the eyelid was quicker and closed
before the pin struck, thereby saving his eye-
sight.

NORTH ATTLEBORO

North Attleboro, Mass., December 27.—Jewel-
ers are looking forward to an excellent opening
of spring business in a short time. The fall
season just closed was all that could be desired,
and North Attleboro factories report good bus-
iness. Some had rush orders that kept large
forces at work until within a few days of Christ-
mas, and others had about the average Christmas
trade.

New Factory

The contract for a new jewelry factory at Plain-
ville to replace the one recently destroyed by fire
has been awarded to N. J. Magnan, of North
Attleboro. The factory will afford accommoda-
tions for several concerns and about 200 hands.
The funds for this factory were subscribed after
the Plainville fire, which destroyed one of the
oldest factories in this vicinity. Judge F. B.
Byram, of North Attleboro ; Fred A. Howard, of
the F. M. Whiting Company, and Judge E. J.
Whittaker, of Wrentham, have been made trus-
tees of the fund and the building will be erected
under their supervision.
Two sections in the factory have already been

leased. Schofield, Melcher & Schofield and
Maintein Brothers & Elliot have taken quarters,
and other concerns are making overtures. It is
expected there will be little difficulty in filling the
building, as it is to be equipped with every con-
venience.
The plans were made by Wheelock & Betton,

of Lynn, and the plumbing contract has been
awarded W. M. Hall, of North Attleboro. The
plant is to derive its power from the Foxboro
Electric Light Company, which recently secured
a franchise to extend its electric wires into the
town. Interests behind the electric light company
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and the Union Electric Company, of Franklin,
assured the building. The subscriptions made
by Plainville citizens were not wholly sufficient,
but the above-mentioned concerns supplied the
rest.
C. D. Parker & Co., of Boston, bankers, are

interested in the project and have issued an invi-
tation to all persons concerned to attend a dinner
at the Emerson House, North Attleboro, or in
Plainville, when the building is ready for occu-
pancy, which will probably be in about six months.
A relief association is being planned among

the employees of the Whiting & Davis Company.
Charles A. Whiting has already made a very lib-
eral donation for this purpose.
Mrs. Albert E. Burton, of Plainvills, died re-

cently at Phoenix, Ariz., where she had been stop-
ping for several weeks in the hope of improving
her health. Mr. Burton is connected with the
Plainville Stock Company.
John Miller, of the firm of Doran, Bagnall &

Co., who has been ill at the hospital for some
time, is improving.
The expense of dedicating the new soldiers'

monument was borne by several public-spirited
men, and among them were the following jewel-
ers: Mason Box Company, W. B. Ballou, W. W.
Sherman, E. L. Hixon, G. C. Hudson, W. G.
Clark & Co., J. P. Bonnett & Son, E. B. Wil-
marth, C. Ray Randall, H. K. Sturdy, W. & S.
Blackinton Company, Sturtevant & Whiting, A.
H. Bliss and George Cheever. Sums ranging
from $r to $15 were donated.
Fred Howard is home after a business trip

to New York.
A. L. Lindroth, of A. L. Lindroth & Co., haa

gone west for his concern.
James Reynolds is home from a trip in the

interest of the F. M. Whiting Company.
P. W. Wilkinson has gone west for J. J. Som-

mer & Co.
Walter Boss, of the firm of Boss & Baldwin,

has gone west on an extended trip.
A new boiler is being installed at the Union

Power building on Chestnut street.
Claramon Hunt, whose death occurred recently

in Providence, was well known to North Attle-
boro jewelers. He was formerly connected with
one of the prominent concerns and was well liked.
He was father of Postmaster Harry D. Hunt.
Mr. Hunt was a native of Blackstone, Mass., and
as a young man became connected with the
Wauregan mills, at Wauregan, Conn., but left
there to establish the Sterling Dye Company, at
Sterling, Conn. After leaving Sterling Mr. Hunt
went to North Attleboro, where he organized the
George L. Paine Company and became its treas-
urer. About three years ago he withdrew from
the business and formed a partnership with his
son-in-law, F. A. Decker, in the hay and grain
business in Providence, and he has since resided
there. During his associations in North Attle-
boro Mr. Hunt became known as a good business
man and had many friends.
The dimensions of the mesh-bag business can

be seen from an order recently taken by the col-
oring plant of John P. Bonnett & Son. The order
was to color 100,000 mesh bags. Orders as large
as this are not rare, and they indicate that many
thousands of bags are annually made and dis-
posed of.
John Winter observed the fifteenth anniversary

of his wedding recently, entertaining a large gath-
ering of friends. Mr. Winter is connected with
the Winter Brothers Tap and Die Works, Wrent-
ham, and has many friends in the Attleboros.

J. T. Edwards, salesman for the B. S. Freeman
Company, has gone west for the concern.
Louis Blackinton left last week for an extended

trip in the interest of W. & S. Blackinton Com-
pany.
F. W. Reed, western salesman for Paye &

Baker, has been visiting at the factory.
James Doyle Jr. has gone to New York as the

representative in that city of Ford & Carpenter.
W. E. Moteram, salesman for F. M. Whiting &

Co., has been at the factory for a few days.
George Kettelty, salesman for A. H. Bliss, is

home from at extended trip.
At the last meeting of the board of trade there

was an excellent turkey supper, served under a
committee headed by Orin Clifford and Louis
Freeman.
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Holidays Bring Rush of Business—Dinners
Proposed—News of the Trade

The holiday season in this city exhibited the
same characteristics as in the other large centers
of population. While business continued disap-
pointingly dull until late in the season, and while
expectations were by no means sanguine, a rush
developed as Christmas approached, with such ex-
cellent results that the season as a whole is con-
sidered fairly satisfactory. The larger houses
enjoyed a fine business, which taxed to the utmost
the sales forces. The unusually low stocks left
in show cases and shelves on Christmas day spoke
well for the season, and prompt replenishing was
necessary. Aggregate sales showed that there was
little justification for the extreme conservatism
that prevailed during the fall season.
The Z. J. Pequignot Company, at 1331 Walnut

street, has opened a pearl showroom in the Louis
XVI. style, but the walls are elaborately finished
in wood carved in the French period, and the
tapestry and furniture are also of the same style.
The furniture is of Circassian walnut, and the
room is lighted by a magnificent crystal chande-
lier.
The dinner committee of the jewelers' club has

announced that the annual banquet will be held
at the Bellevue-Stratford on February 17. Elab-
orate preparations will be made for this dinner,
and the committee promises that it will be the
most elaborate and noteworthy that the club has
ever given. The nominations for the 1912 officers
for the jewelers' club will be made at a special
meeting which has been called for January 6.
The Sansom Street Business Men's Association

will meet January 9, when Finley Acker will ad-
dress the gathering on the subject of "Modern
Business Methods." The regular January monthly
meeting will be held on the 30th and Thomas
Martindale will speak. At this latter meeting the
subject of swinging signs is marked up for dis-
cussion.
Members of the jewelers' club held open house

Christmas day and the usual Christmas tree was
trimmed. C. C. A. Baldi, one of the members of
the club, is arranging an Italian night, which will
be held in a few weeks. The Tuesday evening
collations and entertainments for traveling men
are being well attended.
The "shop-early-in-the-day" campaign had its

effect this year and met with considerable appro-
bation from the trade. A few jewelers kept open
late in the evening, and those who did reported
small business. Of course, there were the usual
number who kept their repair and engraving de-
partments working in order to take care of the
holiday rush in that line, but sales were not very
numerous. The crusade against late-in-the-even-

tradesmen and shoppers, seems to rejoice in the
finagct.shopp

now taken hold of the city, and every one, both
ing which started several years ago has

The store of William Gibbons, 5 South Fortieth
street, was entered recently, but the thieves were
scared away by policemen before they had made
away with any goods. Entrance was gained
through the cellar door, which was jimmied.
N. Snellenburg & Co.'s jewelry department has

been the subject of several robberies recently.
Edward Moore, eighteen years old, and John Stir-
nagle, nineteen years old, both of Baltimore, were
arrested during the holiday week by a store de-
tective, being caught in the act of taking several
pieces of jewelry from the counters. They were
held in $5oo bail.
J. G. Kock has resigned his position as head

watchmaker for C. R. Smith & Son. A. Haas,
formerly with J. E. Caldwell & Co., has been en-
gaged to fill the vacancy.
C. 0. Montgomery has joined J. E. Caldwell &

Co., having severed his connection with C. F.
Rumpp & Sons.
An exhibition of scientific jewels was held in

the rooms of Maxwell & Berlet and attracted con-
siderable attention.
Mr. Albertson, of the Bridgeton, N. J., firm of

Al beAlbertson-Cook Company, was a recent Philadel-
phia
The police have at last found the man who

robbed Lewis Cohen's pawnshop at Tenth and
Tasker streets last June. They arrested a few
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days ago Charles Thomas, known to pugilistic
fame as "Kid Thomas." The robbery was traced
to him by means of a watch which he had pawned.
The detectives found him at the ringside just
about to sail into a bout, and not wishing to spoil
the pleasure of the assembled crowd considerately
waited until after the event, when they placed
Thomas under arrest. Several articles were found
in his rooms which he had taken from the pawn-
shop.

J. J. Shellberg, of 1822 Susquehanna avenue,
has opened a new store on Twenty-second street
above Cambria.

Women Invade the Sacred District

Maiden Lane Eyrie Shelters Women Art Jewel-
ers—Leave the Studio for the Workshop.

Safe at Last from the Wiles of Fudge and
Friends

New York, December 28.—Three women makers
of jewelry have established themselves in a work-
shop of their own in the Maiden lane district, and
this week they will be as busy as any men artificers
in that region of gold and gems, says the Herald.
They are the first craftswomen to turn from the
attractive studio surroundings of the upper city
to the dust and moil of the business district.
There they compete with men. They climb the

dusty and creaky stairs which lead to the dingy
shops of the lapidaries. They bargain with dia-
mond sellers, take contracts for the execution of
necklaces and rings and brooches of special de-
sign and do the work of goldsmiths with their
own hands. They do just as do men manufactur-
ers of ornaments.
They are getting acquainted with rival mer-

chants and craftsmen and enjoy the stir of the
mart for gems. The studios shall know no more
the Misses De McCarty, Deming and Mills. In
their eyrie in a loft building in Fulton street they
are happy and busy.

Getting Away from Their Friends

"Why did you come down here?" they were
asked last Saturday afternoon by a reporter, who
discovered them in their realm of blowpipes and
furnaces, with the air redolent with the fumes of
fusing metals.

To get away from our friends," replied Miss
Eleanor Deming frankly. Pausing long enough
in her examination of the enamel furnace she
proceeded to explain that friends do not drop in
casually when one is in a busy part of the city.
"They bother you to death if you have a studio

uptown," added Miss Deming. "Their casual calls
take up so much of your time that there is little
left for real work."
"And, besides, everybody imagines that making

jewelry is merely a matter of using your hands,
when it takes the greatest concentration of mind
to do good work," contributed Miss De Ma-
Carty, lifting her eyes for a moment from an
oblong bit of silver which was fast taking the
form of a quaint saltspoon under her skilful
lingers. 
Miss Helen K. Mills, the third member of the

firm, arrived at this moment, discarding her wraps
and hat and getting into a voluminous brown hol-
land work apron which entirely concealed her
dress.

Downtown Advantages

''Then there is another advantage in being down
here," added this late arrival. "It isn't every up-
town studio that would let you put in an enamel
furnace, which we must have for our work. And
we need gas for the blowpipe. With the good
north light from our windows, looking out upon
dusty roofs and chimney pots, we feel that ours
has been the gain in choosing to establish our-
selves down here."
Taking up a piece of lead she began modeling

a design for a chalice which is to be reproduced
in silver for one of the leading churches in Wash-
ington.

The Specialties

Each of the trio has her special kind of work.
One prefers making ecclesiastical ornaments, an-
other devotes her time to the fashioning of jew-
elry, while the third models quaint pieces of silver

out of battered forks and spoons which are old
and ugly in pattern. Many women possessing
such pieces to which a sentiment still clings are
having the same silver made over into more at-
tractive designs.
Wedding rings, too, are melted and wrought

into ornaments of such beauty and distinction that
they will remain a joy forever.
An interruption in the form of a knock caused

one of the workers to quit her bench for a mo-
ment. Perhaps, after all, the dreaded intruder,
the casual caller, had arrived.

The Gem Man's Treasure

But from the half-lit doorway there emerged
the quaint figure of a man holding something
precious in his hand.

"It's a gem ot the first water," exclaimed the
queer little man moving toward the three women,
whose interest was at once attracted by the spark-
ling lavender stone. They examined it while the
gem dealer turned it more toward the light for a
better view.
Being gem experts themselves the three women

put the stone through every test known to the
gem wise, and finally one of them decided to
buy it. The little, old man beamed with pleasure
and told them that he would rather have them get
it than any of the men in the business.
"You see we would never run across such

opportunities if we were not on the ground, as
it were," Miss Deming explained. "Sometimes we
have to go to the dealers in precious stones to find
just what we want, but often they come to us, now
that they are beginning to know we are here.
That's another advantage of the downtown work-
shop."

CHICAGO
(Continued from page 45)

a train at the depot when death resulted from a
heart attack. He was credited with having been
one of the oldest jewelry travelers in point of
service in the country. Up to the time of his
death he was apparently enjoying the best of
health. His first position as traveler was with
the old firm of W. B. Clap & Co. When the firm
changed to Clap & Davis he remained with them
until 1885, when he went with C. H. Knights &
Co., now C. FL Knights-Thearle & Co. Since then
he has traveled continuously for this company in
Missouri, Kansas, Illinois and Indiana. He was
born in Springfield, Vt., and was sixty-one years
of age. His remains were taken to his old home
for burial. He was a thirty-second degree Mason.
Bob had many friends in the trade who were
shocked by the news of his sudden death. He is
survived by a widow and one daughter.
The many friends in the trade of C. A. Winship

will extend to him their sympathies upon the
death of his wife, which occurred early in the
last month.

Billy Lamb, the genial traveling salesman for
George H. Fuller & Sons Company, returned to
Chicago to spend the holidays. He speaks in
glowing terms of a few days of exciting duck
shooting he enjoyed the last month in Texas. ,

North Attleboro
(Continued from page 46)

R. J. Booth, New York representative of Stur-
tevant & Whiting, has returned to New York
after a short visit to the factory.
Joseph L. Sweet, of the R. F. Simmons Com-

pany, Attleboro, addressed the Universalist
Ladies' Club. His subject was "Japan" and his
talk included personal observations and ex•
periences in that country.
Murdoch Graham, for several years an em-

ployee of the T. I. Smith Company, has resigned
his position to accept another with a Providence
concern. His fellow employees presented him
with a handsome gold-handled umbrella and a
shaving set when he left the factory.
Thomas N. Foster, engineer at the company

shops for the last twenty-five years, has resigned
his position. When he left Mr. Foster was pre-
sented with a substantial purse by George W.
Cheever, of the firm of Cheever, Tweedy & Co.
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c7Vlake Money by using the new Elgin Jewel Pin
Assortment and Jewel Pin Gauge.

Being suitable for all makes and sizes of watches, it will decrease the ex-
pense of your material department. Price of one gross assorted, com-
plete with Gauge, put up in handsome wood cabinet, - - $8.01

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS' FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELERS

Aller-Wilmes Jewelry Co.

COur travelers start early in July with the

most up-to-the-minute line of goods ever

shown on the market. It will pay you to

wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building

St. Louis :: Missouri

LET'S HEAR FROM YOU
E want to hear from live, wide-awake jewelers
and opticians who are looking for Bargains. We

liv 
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick
sales and short profits " is our motto. 41We are ready to
show you. Write us. Everything in the jewelry and opti-
cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BURKE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri

THE NEW LINE FOR THE JEWELER
Manufactured by

Se Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief
Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low— Quality the Best

WEIDLICH JEWELRY CO.
Write for Illustrations and Prices 623 Washington Ave.. ST. LOUIS

"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not
yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special
order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
610-1/-14-16 Pine St. •••• ST. LOUIS, MO.

Diamonds Watches Jewelry'

BAUMAN-MASSA
JEWELRY COMPANY

COMMERCIAL 6th and Olive Sts.

BUILDING ST. LOUIS, MO.

Tool Material Optical Goods

NO FALLING OUT IN OUR SETTING

.
Diamonds and Engraving and

Precious Stones MARIT Z 
Designing

Jewelry Mfg. Co. Medals and
Fine Enameling

J. W. CART J. H. STEIDEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jtwelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

TELEPHONES { lIZIlogi, ve
 
Central 3040

302 and 303 Globe-Democrat Building

Diamond Work
217 North 6th Streetand

Jewelry Repairing 13.W.Cor. 6th & Olive Its.
Long Distance

St. Louis, Missouri Telephones:

Give Us a Trial JP Olive 247
Central 2607

nitrin=rwx5
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Handsome Stores Greet the Holiday Shoppers—Trade About the Same as Last

Year—Crop Statistics—News of the Territory

St. Louis, Mo., December rg.—The holiday

jewelry shoppers were welcomed into handsomely

decorated stores typical of the season, shown

magnificent displays of gift offerings, and served

by largely increased corps of salesmen, who had

been secured for the heavy trade expected. Trade
opened fairly early and gradually worked better
until the last ten days before Christmas, when
it greatly expanded, and closed with a volume that
was hardly anticipated.
The holiday trade this year is reported to have

.been about the same as last year, although some
houses showed a gain. This was offset by some
that showed a falling off. The showing is con-
sidered good, as quite a number of the trade had
expected quite a falling off compared with the
holiday season of Iwo.
Statements issued by St. Louis banks and trust

companies, under a call issued by the comptroller
of currency, as of December 5, showed the de-
posits continuing large. A comparison of the
present statements of ten of the largest financial

. institutions with their last previous statements,
on September I, showed little fluctuation in the
loans, deposits, cash and sight exchange. Ninety-
five days have elapsed since the last previous
statement. Their total loan decrease shows
$6,312,500. Their total decrease in deposits was
$16,082,649. Their total cash and sight exchange
shows an increase of $333,916. Local business in-
terests consider this an excellent showing.

Sales Managers Meet

St. Louis sales managers and representatives of
the press held a conference recently at the Mer-
cantile Club on methods to bring about better
and closer relations with southeast Missouri.
Southeast Missouri has the largest percentage of
growth in population of any section of the state
shown by the last census, and in other lines it
has made great strides. Efforts will be made to
create a feeling of strong business friendship
with that section.
The Whelan-Aehle-Hutchinson Jewelry Com-

pany has been made the sole local agent for the
Tecla Company, of Paris, and are making a fine
display of their Tecla pearls.
F. Dienstbier, of the Dienstbier Jewelry Com-

pany, celebrated his twenty-fifth wedding anni-
versary recently. Fifty guests were entertained
with a fine orchestra, dancing and supper.
Charles F. Bates, of the diamond department

of the Mermod, Jaccard & King Jewelry Corn-
pany, who was away about a month on account
of sickness, has again assumed his duties.
G. H. Konert, secretary-treasurer of the E. H.

Kortkamp Jewelry Company, celebrated his
birthday on December 4.
On December 13 two men were arrested and

$15o worth of silverware was found in their
possession. The goods were identified by a
special agent of the Wabash Railroad as part of
a large consignment shipped from St. Louis a
day before. The men were held for the grand
jury in $800 bail.

Plans for the trip of members of the Business
Men's League are being perfected and it is now
announced that probably too members will make
the trip. The party will go by way of New Or-
leans, and the trip is scheduled to consume
twenty-five days, starting February 6 and return-
ing March 2.

Crop Statistics

Despite drought and other unfavorable condi-
tions which might have proved disastrous to other
states less resourceful than Missouri this state
has produced for the year 1911 corn to the value
of $111,406,117, wheat worth $28,432,076, and oats
valued at $3,862,655, the total value of these crops
being $143,700,848.

F. W. Hoyt, president of the Hoyt Jewelry
Company, returned December 13 from a month's
trip through Missouri, Oklahoma and Arkansas.

Albert Devries, a salesman for M. M. Burn-
stine, the jeweler at 612 Olive street, was recently
arrested for .,.the embezzlement of $541.70.
Devries was an outside salesman. He took out
jewelry in sample cases and lists were made
of the goods in his possession. The money he
realized on the sale of these articles, he said,
was part of the missing money, which was lost
in gambling. He admitted the embezzlement as
soon as he was arrested and said that he had
well-to-do relatives who would settle the matter
by paying his shortage. Up to the present time
no settlement has been made and Mr. Burnstine
will prosecute him.
The Colonial Art Glass Studio, of St. Louis,

has been incorporated with a capital of $5,00o.
The incorporators are Milford Bettman, twenty-
two shares; James M. Smith, eleven shares;
Israel H. McGready, Clarence L. Wallace, ten
shares each; Otis A. Rugh, seven shares. To
manufacture, buy, sell and deal in art glass, glass-
ware, etc. Capital stock, 5o per cent paid.
Arthur Uhl, president of the Furstenwerth-

Uhl Jewelry Company, celebrated his fourth an-
niversary on December 8.
H. Friedman & Son have opened a jewelry

store at 505 Olive street, in the Lasalle building.
Miss Estalla L. Borgading, bookkeeper for the

Eisenstadt Manufacturing Company, and Good-
man King, president of the Mermod, Jaccard &
King Jewelry Company, were active members of
the Business Men's League who have been trying
to secure the national conventions of the Repub-
lican and Democratic parties for this city.
Ralph Loewenstein, president of the R. Loewen-

stein Jewelry Company, returned December 8
from a two weeks' trip through Kentucky and
Tennessee.

William Weidlich, president of the Weidlich
Jewelry Company, left on December 26 to spend
two weeks visiting his old home in Connecticut,
and the jewelry centers of the east. Lawrence
°betting, W. E. Garcia and 0. L. Tribble, sales-
men for this firm, are all spending the holidays
here.
S. Ruby, 409 North Sixth street, has just

erected a handsome E. Howard street clock in
front of his store at a cost of $1,000.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, returned December 8 from a
four weeks' trip through the southwest.
Frank Hoevel, of the L. Bauman Jewelry Corn-

pany, returned to his duties December 15 after
being confined in the hospital one week from the
effects of an operation to remove a growth in his
head.
L. A. Fassett, of Weiss & Fassett, the diamond

dealers, leaves January 3 on a six weeks' trip
to Europe to visit the diamond centers there.
M. Stiffelman, of M. Stiffelman & Co., returned

December 17 from a week's western trip.
L. Harris, president of the Harris Diamond

Importing Company, returned December 8 from a
short western trip.
In the recent suit of Mr. Beckermann against

the E. H. Kortkamp Jewelry Company, in which
the plaintiff secured a judgment in the circuit
court for personal injuries sustained at the de•
fendant's store, an appeal has been taken by the
latter to the court of appeals.
F. J. Bross, who has been connected with the

L. Bauman Jewelry Company as salesman for the
last twenty-three years, resigned November r but
left the service of this concern on December 15.
He has accepted a position as traveler for the
Hoyt Jewelry Company. He will cover Illinois,
southeast Missouri and Arkansas, his old terri-
tory. Mr. Bross is well and favorably known.
E. W. Cosgrove, formerly sales manager with

the Mermod, Jaccard & King Jewelry Company,
is now in the service of the Hess & Culbertson
Jewelry Company.

John L. D. Rodgers, formerly of the firm of
the McCoy-Rodgers Jewelry Company, is now
connected with the J. Bolland Jewelry Company.
All the city salesmen have been aiding in wait-

ing on the visiting customers during the holiday
rush.
The store of the Franklin Jewelry and Optical

Company, 1004 Franklin avenue, was slightly
damaged by fire recently.
All the salesmen of the Marschmeyer-Richards

Silver Company have been spending the holidays
here.
Mr. Hickox, attorney of the jewelers' board of

trade, New York, spent several days here re-
cently.
Walker's jewelry and pawn store will move

from its present quarters, 211 North Seventh
street, to 420 and 412 North Twelfth street on
March I.
The traveling staff of the Eisenstadt Manu-

facturing Company will spend the holiday sea-
son as follows : Frank H. Moore, Denver ; Edgar
A. Garcia, New Orleans; H. J. Bouchard, Chi-
cago; Charles J. Cederstrom, Minneapolis, Minn.;
Roland R. Evans, Kansas City; A. F. Eisenbeiss,
Nelson W. Hagnauer, William F. Geier, E. U.
Hugunin and Lou R. Richards, St. Louis.
Joseph Auer, traveler for the Bauman-Massa

Jewelry Company, returned December 12 from a
two weeks' trip through Kentucky. Charles
Welzmiller, traveler for the same concern, re-
turned December 16 from a several weeks' trip
through Kansas. S. L. Loewenstein, traveler for
the same concern, returned recently from a three
weeks' trip through Missouri.

All the traveling salesmen of the Aller-Wilmes
Jewelry Company are spending their holidays
here except Mr. Wilmes, who is in Kansas City.
Al P. Wolff, traveler for the Elliott Jewelry

Company, is spending his holidays at his home
in Paducah, Ky. The other travelers of this firm
will also spend the holidays at their respective
homes.

Gorges Auction

Diamonds and jewelry valued at $20,000 were
put on sale at auction at Sheriff Nolte's office,
in the courthouse, recently under attachment pro-
ceedings that have been brought by Morris M.
Shinderman against the Charles Gorges Loan and
Mercantile Company, 1416 Market street.
The St. Louis lodge of the Elks recently held

its annual memorial service for its deceased mem-
bers. Morris Eisenstadt, exalted ruler of this
lodge, presided and a number of jeweler members
were present.
Oscar F. Blankenmeister, who is now in bus-

iness here for himself, returned December 18
from a two weeks' trip through the southwest.
Meyer Bauman, director of the L. Bauman

Jewelry Company, celebrated his sixty-fifth birth-
day on December 18.

The Visitors

Recent visitors here were A. S. Higbee, Rood-
house, Ill.; G. A. Donaldson, Girard, Ill.; L. F.
Cornwell, Pueblo, Colo.; T. H. Edwards, Clarks-
ville, Mo.; Peter Haas, New Athens, Ill.; Charles
Gumally, Perryville, Ill.; R. G. Rutherford, Mt.
Vernon, Ill.; Arthur Chenue, Chester, Ill.; A. P.
Wolff, Paducah, Ky.; E. J. Longden, Bluffton,
Ind.; Adam A. Hafner, Desoto, Mo.; J. H. Booth,
Alton, Ill.; J. C. Parker, Flat River, Mo.; B.
Massie, Granite City, Ill.; A. G. Pape, Bluffton,
Ill.; J. W. Covington, Flat River, Mo.; F. S.
Brickey, Desoto, Mo.; Will Kronmeyer, Murphys-
boro, Ill.; C. J. Sinn, La Plata, Mo.; Mrs. Fred
Marcus, Denison, Texas ; H. Adolph, Ironton,
Mo.; T. H. Vinyard, Piedmont; W. G. Myerley,
Rich Hill, Mo.; F. A. Woolford, Steelville, Mo.;
R. A. Brady, Clinton, Ky.; W. A. Milligan,
Coulterville, Ill.; J. A. Hasenritter, Herman, Mo.;
A. Calvert, Medora, Ill.; Ernest Armbruster,
Springfield, Ill.; S. 0. Harvell, Harvell-Randall
Jewelry Company, Springfield, Ill.; W. A. Meth-
vin, Temple, Texas; J. W. Bader, Blytheville,
Ark.; A. J. Gaffner, St. Jacobs, Ill.; Chris. Bauer,
Mounds, Ill.; W. H. Jahn, Pacific, Mo.; Albert
Ament and wife, Chandlerville, Ill.; William
Tetley and wife, Bonne Terre, Mo.; Charles T.
Gattenger, Anna, Ill.; F. C. Weber, Alton, Ill.;
G. C. Lemley, Cape Girardeau, Mo.; J. M. Terry,
Eldorado, Ark.; J. N. Bucher, Hillsboro, Texas.
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Cost of Doing Business

Business Men at Sea in Figuring the Cost—The Basis for Calculation--Some

Examples

Retail interests are now fully alive to the

importance of the cost of doing business

as a factor in successful modern merchan-

dising. The following practical talk on this

subject by John B. Fay to his brother sta-

tioners at a recent convention will be found

equally instructive by the jewelers with

whom neglect of this subject was for many

years a proverbial shortcoming.

A friend who is engaged in the hardware

business and who had just attended a con-

vention of his guild remarked to the writer

the other day, while conversing about pres-

ent business conditions, that it was aston-

ishing how little some merchants know

about the cost of doing business. This

gentleman said, "Why, one man stated in

one of our meetings that it cost him about

10 per cent, and I am sure it costs him at

least 20 per cent." When this gentleman

was told that there are stationers who make

similar mistakes he expressed surprise ; and

after paying them a compliment by attrib-

uting to them, as a class, superior intelli-

gence, he went on to say that it was care-

lessness more than incompetency that leads

to such errors, as nearly all business men of

the present day understand percentage, but

that many fail to make use of their knowl-

edge of it in a practical way.

Percentage Confuses

However that may be, it was recently

stated in an assemblage of stationers by a

gentleman who said he had been talking

percentage for years that there was not one

man in ten that could not be confused in

percentage in five minutes. The same gen-

tleman stated, "If a man's cost of doing

business is 25 per cent, then there must be

an advance of 33 1/3 per cent to cover the

cost of doing business." It is true that if

you subtract from a number 25 per cent of

itself you must add to the remainder 33 1/3

per cent of itself to again produce that,

number ; but if one whose cost of doing

business is 25 per cent on his sales thinks

that all he would obtain for an article of

merchandise over invoice price plus 33 1/3

per cent would be net profit he is mistaken.

An Example

As an example : Suppose a man should
say to himself, "I will be satisfied this year

with a net profit of io per cent on my sales,"

and should proceed to fix selling prices by

adding to invoice cost 33 1/3 per cent to

cover expenses and then, using this sum as

a base, add II I/I00 per cent for his io

per cent profit. Suppose, too, that he sells

in one year what cost at invoice prices

$42,000, then his sales would amount to

$62,221.6o, leaving a gross profit of

$20,221.60, from which deduct expenses-

25 per cent on sales—and we have a net

profit of only $4,666.20, whereas a net profit
of io per cent on sales would be $6,222.16.

All this leads up to the question, Are there
those in the retail stationery business who,
through a lack of knowledge of per-
centage as applied to merchandising, have
been for years selling goods at prices which
do not yield what fair-minded business men
would consider an adequate profit, all things
considered?
The writer has known something about

the gross profit made by retail stationers for
a long time, but he did not know that it cost
many of them so much to do business.
There are retail stationers all over the coun-
try buying goods for $2, $4, $6, $8 and $12
per dozen which they are selling for 25
cents, 50 cents, 75 cents, $1 and $1.50 the
piece—an advance of only 50 per cent on
cost, and it will be found by any one who
cares to figure it out that a merchant whose
expenses are 25 per cent on sales and who
wishes to make a net profit of a> per cent
must advance the invoice price of his wares
54 per cent.
Perhaps these merchants are under the

impression that they are making a gross
profit of 50 per cent, and if it costs them
25 per cent to do business think that they
are making a net profit of 25 per cent,
whereas the fact is they are making a net
profit of only 8 per cent.
A stationer who reads the trade journals

said to the writer the other day, "It costs me
a trifle over 24 per cent to do business, and
I am thinking of adding my expenses to the
cost of my goods before fixing selling

prices."
"What percentage would you add?"
"I would add 33 1/3 per cent, and then

if I sold an article, say for $2 that cost me
$1, I would know that I had made 66 2/3
cents clear profit."
"That ought to be very satisfactory, but

would you make so much as that? What
would your expense figure on that sale at
the 25 per cent rate?"
"Why, the expense would be 50 cents,

wouldn't it? So I would only make 50

cents net, and the expense would be 50 per
cent on the cost, and I see that if I should
sell an article for $3 that cost me $1 I
would make only $1.25 and the expense
would be 75 cents, an advance of 75 per

cent on cost. Say, this percentage game is
great, isn't it? But, knowing that my ex-

penses are about 25 per cent, suppose I
should want to price some goods so as to

make a net profit of, say, 15 per cent, how
would I go about it?"
"I think you can figure that out. What

percentage does a sale represent?"
"One hundred per cent, of course."
"Well, your expenses and profit are fig-

ured on the same base, are they not ?"
"Oh, I see. The sum of expenses and

profit would be 40 per cent of the sale, con-

sequently the cost would be 6o per cent of

the sale, and as 40 is 66 2/3 per cent of 6o

I would have to advance the cost 66 2/3 per
cent. That is only a grammar-school prob-
lem after all, but I am surprised at the large
percentage I must add to invoice cost in
order to make 15 per cent on my sales."
The quickness with which this stationer

saw his error would go to prove that "nearly
all business men of the present day under-
stand percentage, but that many of them
fail to use it in a practical way." Well, if
there are many men who fail to use it in a
practical way, there are a very great many
who do so use it—and their use of it helps
them to avoid some of the many pitfalls of
business and is a large factor in bringing
them success. The writer is well acquainted
with three of these men, all buyers in the
same house, who left school early today, but
they could hardly be confused in per-
centage as used in fixing selling prices.

Must Understand Percentage

The writer believes it is just as necessary
for a merchant to understand percentage
and discount as it is for a banker to under-
stand them. Who knows but that mer-
chants who have become known to their
wiser competitors as "cutters, demoraliz-
ers," etc., are innocent of the harm they
are doing and make the mistakes they do
simply because they fail to use their knowl-
edge of percentage in a practical way.

There have been wholesalers in the past
whose cost of doing business must have
been 20 per cent (the writer knows of none
now), and it was evident from the way
they priced goods that they were not aware
that 33 1/3 per cent added to the cost of
goods yielded them a profit of only 5 per

cent, and out of this had to come bad debts

and excesses of cash discounts, for they

gave a larger cash discount than they

obtained.
In a former article the writer referred to

the method so long followed by some manu-

facturers of selling by the list price and dis-

count plan as being a disadvantage to

wholesalers and commercial stationers who

sell to large consumers, and, following

along the same line, he would ask if the

time has not arrived when those whole-

salers who publish catalogs, all prices in

which take the same discount, should not

discontinue that plan.
The catalogs referred to have been pub-

lished and distributed for upward of

twenty-five years, and a large number of

people outside the trade have very natur-

ally come to know both the trade and cash

discounts. There are probably thousands

of men today not in the stationery trade

who some time during the last quarter of

a century have "clerked it" in a book or sta-

tionery store and who not only know these

discounts but probably impart their knowl-

edge to others. Then, too, nearly all large

consumers have come to know these dis-

counts, and all this knowledge in the pos-

session of people outside the trade tends to

reduce the profits of the retail dealer.

Perhaps a new plan embracing nearly as

many discounts, if not quite as many, as

there are lines of goods—no list price to be

lower than the maximum retail price—

would be appreciated by the trade.
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KANSAS CITY
Greeting

We extend to the trade the Compli-
ments of the Season, and our sincere
thanks for the liberal patronage with
which they favored us during the
past year. We will endeavor to.
show our appreciation by an even
more satisfactory service in 1912.
We are already prepared with ample
supplies in all lines to replenish
holiday depletions and enable you to
begin the New Year to best advantage.

MEYER JEWELRY CO.
TOOLS AND MATERIALS

12th and Walnut Kansas City, MissouriBoley Building

Don't forget A. N. R..1. A. Convention, Kansas City, 1912

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT. L MISSOURI

THE

E. 8z S. CATALOGS

I T-1 6RED,
ipuut

El

Contain EVERYTHING in
Jewelry, Watches, Diamonds, Clocks,
Silverware, Cut Glass,Tools, and Material.

Edwards 8z Sloane Jewelry Company
KANSAS CITY MISSOURI

Woodstock-Hoefer
Watch &Jewelry Co.
 JOBBERS OF 

American Watches,
Jewelry and Kindred Lines

Orders filled from any
Catalogue Published

NO RETAIL 

"If you don't trade with us,
we both lose."

9th and Walnut
Keith & Perry Bldg. Kansas City

January I, 1912 ri% H E

MINNEAPOLIS AND ST. PAUL

Fine Holiday Trade—Sues Government for Seized

Eyes

Minneapolis, Minn., December 19.—Holiday
business is at its height at the present writing
and from all indications it will be all that
was expected. It seemed for a time as though
Christmas would pass without snow, but from the
present indications there will be plenty.
The engravers are the most rushed of any-

body connected with the jewelry business and
most of them have been compelled to turn work
away for over a week before Christmas.
A large amount of jewelry, a fur coat and

other minor articles, alleged to have been
smuggled from Canada, were seized December 20
by George E. Foulkes, special agent of the cus-
toms service. The goods were taken from em-
ployees on trains running from the Canadian line.
It is thought the goods were intended as Christ-
mas presents. The seizures are the result of a
long investigation by Special Agent Foulkes and
his assistants. A special agent was detailed to
the St. Paul office during the holidays, as it was
thought that smuggling would be extensively
practiced during that time.

Disastrous Fire

Fire recently broke out in the basement of the
building of the Third Street Jewelry Company,
22 South Third street, Minneapolis. The damage
to stock and store was considerable, it amounting
to $6,000. They carried an insurance of $8,000.
This store is owned by A. E. Paegel, who opened
a new store at 802 Nicollet avenue recently,
changing the name of the old store to the Third
Street Store.
Mr. Pervious, formerly with the Jacobs Jewelry

Company, of Minneapolis, has accepted a position
as engraver with George R. Holmes, St. Paul.
H. Jorgenson, jeweler of Superior, Wis., was

in the Twin Cities during the last two weeks
buying goods and attending to other business
interests.
Oscar Holmes, of Cambridge, Minn., was re-

cently in the Twin Cities calling on the wholesal-
ers and jobbers.
Arthur Williams, manager of the optical de-

partment of Sischo & Beard, St. Paul, Minn.,
reports business as being greatly improved dur-
ing the last two months.
A. R. Sather, of Spooner, Wis., was one of the

retailers calling on the jobbers during the last
two weeks.
S. W. Crane, of Fairchild, Wis., was one of the

out-of-town retail jewelers seen in the Twin
Cities during the last two weeks.
F. W. Mitchell, of Brookings, S. D., was in

the Twin Cities recently buying goods.
Mrs. Walter Fairbanks, of Mora, Minn., was

in the Twin Cities buying goods during the last
two weeks.
Benson & Benson recently opened a new store

at 420 Central avenue, Minneapolis.
Bert Parker, former traveling salesman of

Sischo & Beard, has entered into the retail jewelry
business in partnership with his father-in-law,
G. H. Crain, of Park Rapids, Mimi. Mr. Parker
had the coast territory for Sischo & Beard, St.
Paul.

After an exciting race through the downtown
streets early in the morning of December 7, the
thief who broke a plate-glass window in the
clothing and jewelry store of H. Fegelson, 408
Cedar street, St. Paul, dropped his loot, which
was a heavy sheepskin coat, and then outdistanced
Patrolman Nicolas Lucius. The police have
caught a suspect, but his name is being withheld.
Two years ago Fegelson's store was broken into
in the same manner twice, the robberies being
three weeks apart. At that time rifles valued at
$100 were stolen. The robbers were never caught.

Sues for His Eyes

W. H. Kindy, optician, at 388 Wabasha street,
St. Paul, who instituted a suit in the state of
New York against Bruno C. T. Schulze, of Ho-
boken, N. J., for the value of the 600 glass eyes
recently seized by George P. Locke, special agent
of the customs service, because they were alleged

K EYST ONE

to have been smuggled, received a letter recently
from Mr. Schulze asking him to withdraw his
suit, as he thought he would be successful in
proving that the eves were illegally seized.
Mr. Schulze seems confident that he has a good

case against the government, and that they have
no case against him, contending that as the eyes
were seized before the government had proved
that they were srnugoied they were seized il-
legally. Mr. Kindy refused to withdraw his suit,
however.

Visitors

Following are the names of some of the out-
of-town jewelers visiting in the Twin Cities dur-
ing the last two weeks : Hans Clare, Dallas, Wis.;
N. S. Nelson, Hutchinson, Minn.; Albert Mellin,
Stillwater, Minn.; John J. Nygaard, Buffalo Lake,
Minn.; Mr. Mills, of Benson & Mills, Waseca,
Minn.; W. E. Palmer, Mankato, Mimi., and H.
Sorenson, Superior, Wis.

News from About the State

Mr. Holman, formerly with the Gittelson
Jewelry Company, has accepted a position as
watchmaker with S. Jacobs & Co., of Minneapolis.

L. Metzger, of S. Jacobs & Co., Minneapolis,
recently invested in a hotel building, located at
the corner of Ninth street and Nicollet avenue.
An eastern party has a joint interest in the
hotel building. This building is nine stories in
height.
Charles Ferguson, alias John J. McCann, re-

cently pleaded guilty in the United States district
court to a charge of forging postoffice money
orders. It is said that he stole a book of 130
order blanks from the postoffice at Devil's Lake,
N. D., last August and to have made a special
stamp with which he was able to stamp the orders
after forging the postmaster's name. He sent
orders to numerous jewelers throughout the
country. He had his mail directed to St. Paul
and forwarded from St. Paul to Mankato, Minn.,
at which place he was filially placed under arrest.
It is said that the orders filled out by him exceed
$t,3oo.
George H. Johantgen, of Minneapolis, recently

opened a retail jewelry store at Lindale and
Twentieth avenues north, Minneapolis.

W. E. Palmer, of Mankato, was in the Twin
Cities during the last two weeks calling on the
jobbers and manufacturers and buying goods.
Mr. Palmer reports business as being all he could
expect.
R. P. Patterson & Co. have succeeded to the

business of Robert Patterson, of Barnesville.

The jewelry firm formerly known as Thorn &
Scott, at Rugsmore, has been succeeded by N. C.
Thorn.
M. H. Doolittle, of Sauk Centre, recently made

a trip to the Twin Cities for the purpose of buy-
ing goods and attending to other business matters.

J. C. Herdliska, jeweler of Princeton, recently
called on the Twin City manufacturing jewelers
and jobbers.
Mr. and Mrs. F. \V. Leaman, of Hastings, were

recently in the Twin Cities buying holiday goods
and attending to other business matters.

Fritz Kahle, jeweler, of Belle Plain, recently
made a trip to the Twin Cities for the purpose
of buying goods.
Mr. Woker, of Owatonna, recently visited the

Twin Cities buying goods.
0. V. Karlberg has succeeded Karlberg & Mc-

Millan at Houston.
H. W. Petersen, formerly of Fort Benton,

Mont., recently moved his jewelry stock to Anoka.

L. E. Hoffman, of Rochester. Minn., recently
purchased the jewelry stock and business of the
Quality Drug and Jewelry Company, located at
Bird kland, Minn.
Peder Gaalaas, of Stillwater, recently made a

trip to the Twin Cities for the purpose of buying
goods and attending to other business matters.
E. 0. Sone, of Zumbrota, Minn., made a trip

to the Twin Cities during the last two weeks for
the purpose of looking after some business mat-
ters.
A. G. Scherf, of Redwing, recently made a trip

to the Twin Cities buying holiday goods.
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KANSAS CITY

Holiday Trade Swamps the Retailers—Volume

of Business Exceeds That of Last Year.

Stores Sell Christmas Cards

Kansas City, Mo., December 23.—Contrary to
the expectations of almost all of the retail jewel-
ers of Kansas City the holiday trade, which
opened early in December in a listless and un-
promising way, became suddenly active two weeks
before Christmas and increased in volume until
the stores were fairly swamped. While thousands
of people in Kansas City followed the many admo-
nitions to do their Christmas shopping early the,
crowds in the retail district the week before
Christmas were quite as large as at any time in
the city's history. While all of the retail stores
hired plenty of extra help even this precaution
made it difficult for all customers to be waited
on. Many of the stores were handsomely deco-
rated, and the window displays were especially
attractive. The jobbers and wholesalers worked
right up to the day before Christmas, many with
night forces, taking care of the nearby trade. It
is believed by local jewelers that the volume of
business this year will equal and probably exceed
that of last year.
A number of retail jewelers in Kansas City did

a good business in Christmas cards this year.
They anticipated the revival of the old-fashioned
custom of exchanging greetings through the mails
and stocked up on the prettiest and most artistic
cards that have been seen in this territory. There
was none of the usual tawdry variety of cards
with its trite sentiment. Every little missive was
a gem of good taste. The J. R. Mercer Jewelry
Company and the Cady & Olmstead Jewelry Com-
pany showed a number of English importations
that were unique in their decorations and beau-
tiful in their sentimental expressions. The Jac-
card Jewelry Company had pretty engraved cards
with dignified quotations and hand decorations in
water colors. The cards brought the fancy prices
they merited, and were nearly all disposed of
before the real Christmas rush began. The fore-
sighted jewelers had displayed them advanta-
geously the first days in December and continued
to do so through the entire month, or at least until
their stocks were disposed of.
The employees of the Meyer Jewelry Company

presented Louis Meyer, the president, with some
beautiful furniture as a Christmas present.
The C. B. Norton Jewelry Company will begin

its annual inventory some time this month.
The Elf, the paper published by the Edwards &

Sloane Jewelry Company, was sent to the cus-
tomers of the house last month. It was filled with
suggestions to the country jeweler on how to buy,
carry on business and advertise during the Christ-
mas shopping season.
A. M. Reid, formerly with Dana B. Ward &

Co., is now with the H. H. Hawley Company,
Dallas, Texas. He is in the material department.
Miss Harriet Lindsay, an employee of the

Meyer Jewelry Company, resigned her position
December 15 and was married two days later.
T. S. Simrall and Leslie White, travelers for

Dana B. Ward & Co., were in the house during
the latter part of December helping out in the
Christmas rush.
The Porter & Wiser Jewelry Company worked

a force of men at night during the last two weeks
in December getting out its orders in design work.
The following called at the wholesale houses

last month : W. S. Noble, Drexel, Mo.; J. O. Stott,
Paola, Kan.; R. C. Libby, Weir City, Kan.; W. H.
Meyer, Lawson, Mo.; J. H. Whiteside, Liberty,
Mo.; R. F. Bebb, Monroe City, Mo.; N. B. Jeter,
Butler, Mo.; W. H. Watkins, Breckinridge, Mo.;
W. F. Kirkpatrick, Winchester, Kan.; Mr. Beck,
of Fick & Beck, Collinsville, Okla.; E. H. Morri-

son, Olathe, Mo.; W. L. Moran, Herington, Kan.;

W. E. Ireland, Wellsville, Kan.; L. Megede, Rich-

mond, Mo.; J. 0. Parker, Collinsville, Okla.; A.
Buchmann, bay Center, Kan.; A. Rosenfield,
Leavenworth, Kan.; E. Freeman, Paola, Kan.;

G. H. Spangle, Chetopa, Kan.; J. L. Betz., of the

Joplin Watch and Jewelry Company, Joplin, Mo.;

C. W. Palm, Hale, Mo.; J. L. Walton, Enid,

Okla.; B. B. McCormick, Holden, Mo.; P. W.

Smith, Winchester, Kan.; W. B. Thompson, Rus-

sellville, Mo.; H. L. Ford, Pleasant Hill, Mo.
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Jeweler May Know
the Possibilities of His Business

Exclusively for THE KEYSTONE by B. F. Coffin, Organization Engineer

During my recent trip to Texas I had the

pleasure of an interview with an important

jeweler in one of the leading cities of that
state. In my conversation I inquired as to

the amount of business his house was doing.

The reply was, "I do not know ; we have

never kept any records of our sales."

Through further inquiry I formed an ap-

proximate estimate as to the amount of the

annual sales. I next inquired as to the

investment. He informed me that an in-

ventory had been recently taken, the first in

several years. In comparing this figure with

my estimate of sales I found the stock on

hand to be double the amount of annual

sales at retail price. For years this business

had been accumulating stock in place of

profits, stock which was depreciating in

value and some day would have to be sold at

prices far below the original cost. This

merchant had never drawn a dollar out of

his business except for simple living, or, I

might say, an existence. He was a thrifty
and honest character who would deny him-
self the comforts of life to pay his honest
debts, a merchant whose one great fault
seemed to be to please and make happy the
traveling man or manufacturer.
His method on the surface looked very

bright for the manufacturers, but they were
both losing. I had the opportunity of serv-
ing this merchant, and today his house is
selling more goods than ever before and is
destined to be the leading store in his city.
He reduced his stock to a normal condition,
Which results in an increase in output. The
interests of the manufacturers are best
served by assisting the retail merchant in
keeping his investment at a normal figure.

Did Not Know His Annual Sales

One would be surprised to find a mer-
chant who did not know his annual sales.
Soon after my trip to Texas I had the op-
portunity of calling on a leading merchant
in one of our largest eastern cities. This
merchant informed me that his annual sales
exceeded $500,000. I inquired as to the
amount of watch sales and he stated that he
did not know. I replied, "If you do not
know the amount of sales how do you know
how much you can afford to invest in this
department ?" Here was a concern whose
sales in watches exceeded the total business
of my Texas jeweler. I fail to see the dif-
ference between the Texas merchant and
the merchant in our eastern city. There is
more excuse for the former, as the latter
was in a position to avail himself of this
information because of sufficient capital and
in a market where competent service is
easily attainable. .

If a merchant does not know the sales in

each of his various departments how can he
know the amount to be allotted to each de-
partment ? He is operating by guesswork
and controlling his business by his whimsical
fancies. He is not a financier, and an in-
vestment in jewelry to produce the greatest
return requires correct financing equally as
much as an investment in any other
business.
There is a small selling percentage in

every department of a jewelry establish-
ment. When you have correctly calculated
these percentages you will know what your
possibilities are. You are not going to in-
crease your profits by extensive buying in
any particular line or department. In fact,
concentration of your efforts in one depart-
ment is a possible detriment to other depart-
ments. If you are doing a business of
$200,000 a year you are not going to mate-
rially increase the sales in your watch de-
partment above $ro,000 annually by carry-
ing a $20,000 stock. An $8,000 inventory
will make you more money.
In a recent interview with a jeweler doing

a business of $400,000 a year he informed
me that his watch sales amounted to $20,000
a year. He said, "We should be selling
twice as many watches; our .sales should
double this amount; we do not advertise
enough." I said to him : "You do not know
your possibilities. You are doing a normal
business. You can not expect to double the
output of this department until you double
the amount of your total sales. The ex-
pense for your advertising venture would
be greatly in excess of the profits on the
increased sales above your normal selling
percentage. If you are not satisfied with
the results of this department why do you
not investigate other existing conditions to
locate this loss ? The trouble is that for the
amount of business you are doing your in-
vestment does not show a fair amount of net
profit. When you have reduced your invest-
ment from twenty-six to thirteen thousand
dollars the result will look much different to
you. You are excessively overstocked, and
this is affecting your profits. This condition
is furthermore affecting your sales, for the
reason that you are not buying when you
sell. This permits of keeping your stock up
to date, acquiring new designs, styles and
models. This nattrally builds business, and
therefore when the stock is below normal
the sales are affected, when above normal
profits are affected."
This condition exists in almost every jew-

elry store in the country. I have found it so
with every merchant I have visited, and I
have interviewed over one hundred within
the past two years.

An Interesting Case

I was much interested in my interview
with a small jeweler doing a business of
$6o,000. He told me that his father had
established the business forty years ago and
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was a skilled watchmaker. After stating to
me the population of his city I told him that
I was much surprised that he was not doing
a business of at least $ioo,000. I was suffi-
ciently interested to inquire as to the amount
of his watch sales, which he stated to be
about $12,000. He was much surprised
when I told him that a merchant doing a
business of $2oo,000 should be proud of a
watch department selling this amount.
When he told the amount of his investment
I was amazed to find his total stock sales at
a figure which I term normal. Rather un-
usual, for, as I previously stated, every jew-
eler seems to be suffering with excessive
overstock.
The largest investment in a jewelry stock

should be diamonds, for this department
shows the greatest percentage of business.
For this reason I inquired as to the amount
of stock carried in this department. My
little merchant informed me that his invest-
ment averaged $4,000. This convinced me
of the cause of the loss of business, which I
had estimated at $40,000, and accounted for
the total investment being at normal. This
merchant had concentrated his efforts on the
watch department to the detriment of other
departments. If he had developed all other
departments in proportion to this depart-
ment he would have far exceeded my esti-
mate of a hundred-thousand-dollar business.
The centralizing of his efforts along one par-
ticular channel had resulted in the over-
developing of one department out of pro-
portion to all others. If he had known that
the watch sales were but 5 per cent of the
total sales and the diamond sales exceeded
40 per cent he would not have permitted
himself to neglect this important department
of his business.

Featuring Certain Lines

This condition accounts for the local repu-
tation of some jewelers who feature or
overdevelop certain departments. One will
educate the consumer to believe that his
establishment is the only place to buy silver-
ware, others that they are the leading dia-
mond, jewelry or watch merchants. Ac-
quaint yourself with your selling per-
centages and operate each department so as
to produce this ratio of business. If you
are selling $500,000 a year insist that the
manager of your silverware department
show a return of $125,000 on a $75,006 in-
vestment. If your watch sales are $8,000 a
year you will not increase the sales of this
department by a $16,000 inventory ; in fact,
this condition is going to affect the sales.
You will sell more watches when you reduce
your investment to $5,000.
The average jeweler is not alone over-

stocked collectively, but we find him under-
stocked in some one or several departments.
For illustration : In taking the inventory of
an establishment selling $200,000 I found an
inventory in silverware of $18,000 when the
stock should have been at least $3o,000; the
inventory in jewelry amounted to $26,000
when a stock of $15,000 would have been
sufficient. I have never found it neces-
sary to tell a jeweler that he was carrying an
insufficient amount of watches. The over-
estimated possibilities of a watch depart-
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How the Jeweler May Know
the Possibilities of His Business

Written Exclusively for THE KEYSTONE by B. F. Coffin, Organization Engineer

During my recent trip to Texas I had the
pleasure of an interview with an important

jeweler in one of the leading cities of that
state. In my conversation I inquired as to
the amount of business his house was doing.

The reply was, "I do not know ; we have

never kept any records of our sales."

Through further inquiry I formed an ap-

proximate estimate as to the amount of the

annual sales. I next inquired as to the

investment. He informed me that an in-

ventory had been recently taken, the first in

several years. In comparing this figure with

my estimate of sales I found the stock on

hand to be double the amount of annual

sales at retail price. For years this business

had been accumulating stock in place of

profits, stock which was depreciating in

value and some day would have to be sold at

prices far below the original cost. This
merchant had never drawn a dollar out of

his business except for simple living, or,

might say, an existence. Ile was a thrifty

and honest character who would deny him-
self the comforts of life to pay his honest

debts, a merchant whose one great fault
seemed to be to please and make happy the
traveling man or manufacturer.
His method on the surface looked very

bright for the manufacturers, but they were
both losing. I had the opportunity of serv-
ing this merchant, and today his house is
selling more goods than ever before and is
destined to be the leading store in his city.
He reduced his stock to a normal condition,
which results in an increase in output. The
interests of the manufacturers are best
served by assisting the retail merchant in
keeping his investment at a normal figure.

Did Not Know His Annual Sales

One would be surprised to find a mer-
chant who did not know his annual sales.
Soon after my trip to Texas I had the op-
portunity of calling on a leading merchant
in one of our largest eastern cities. This
merchant informed me that his annual sales
exceeded $500,000. I inquired as to the
amount of watch sales and he stated that he
did not know. I replied, "If you do not
know the amount of sales how do you know
how much you can afford to invest in this
department ?" Here was a concern whose
sales in watches exceeded the total business
of my Texas jeweler. I fail to see the dif-
ference between the Texas merchant and
the merchant in our eastern city. There is
more excuse for the former, as the latter
was in a position to avail himself of this
information because of sufficient capital and
in a market where competent service is
easily attainable. .

If a merchant does not know the sales in
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each of his various departments how can he
know the amount to be allotted to each de-
partment ? He is operating by guesswork
and controlling his business by his whimsical
fancies. He is not a financier, and an in-
vestment in jewelry to produce the greatest
return requires correct financing equally as
much as an investment in any other
business.
There is a small selling percentage in

every department of a jewelry establish-
ment. When you have correctly calculated
these percentages you will know what your
possibilities are. You are not going to in-
crease your profits by extensive buying in
any particular line or department. In fact,
concentration of your efforts in one depart-
ment is a possible detriment to other depart-
ments. If you are doing a business of
$200,000 a year you are not going to mate-
rially increase the sales in your watch de-
partment above $10,000 annually by carry-
ing a $20,000 stock. An $8,000 inventory
will make you more money.

In a recent interview with a jeweler doing
a business of $400,000 a year he informed
me that his watch sales amounted to $20,000
a year. He said, "We should be selling
twice as many watches; our ,sales should
double this amount ; we do not advertise
enough." I said to him : "You do not know
your possibilities. You are doing a normal
business. You can not expect to double the
output of this department until you double
the amount of your total sales. The ex-
pense for your advertising venture would
be greatly in excess of the profits on the
increased sales above your normal selling
percentage. If you are not satisfied with
the results of this department why do you
not investigate other existing conditions to
locate this loss? The trouble is that for the
amount of business you are doing your in-
vestment does not show a fair amount of net
profit. When you have reduced your invest-
ment from twenty-six to thirteen thousand
dollars the result will look much different to
you. You are excessively overstocked, and
this is affecting your profits. This condition
is furthermore affecting your sales, for the
reason that you are not buying when you
sell. This permits of keeping your stock up
to date, acquiring new designs, styles and
models. This natttrally builds business, and
therefore when the stock is below normal
the sales are affected, when above normal
profits are affected."
This condition exists in almost every jew-

elry store in the country. I have found it so
with every merchant I have visited, and I
have interviewed over one hundred wiihin
the past two years.

An Interesting Case

I was much interested in my interview
with a small jeweler doing a business of
$60000. He told me that his father had
established the business forty years ago and

was a skilled watchmaker. After stating to
me the population of his city I told him that
I was much surprised that he was not doing
a business of at least $100,000. I was suffi-
ciently interested to inquire as to the amount
of his watch sales, which he stated to be
about $12,000. He was much surprised
when I told him that a merchant doing a
business of $200,000 should be proud of a
watch department selling this amount.
\\ lien he told the amount of his investment
I was amazed to find his total stock sales at
a figure which I term normal. Rather un-
usual, for, as I previously stated, every jew-
eler seems to be suffering with excessive
overstock.
The largest investment in a jewelry stock

should be diamonds, for this department
shows the greatest percentage of business.
For this reason I inquired as to the amount
of stock carried in this department. My
little merchant informed me that his invest-
ment averaged $4,000. This convinced me
of the cause of the loss of business, which I
had estimated at :40000, and accounted for
the total investment being at normal. This
merchant had concentrated his efforts on the
watch department to the detriment of other
departments. If he had developed all other
departments in proportion to this depart-
ment he would have far exceeded my esti-
mate of a hundred-thousand-dollar business.
The centralizing of his efforts along one par-
ticular channel had resulted in the over-
developing of one department out of pro-
portion to all others. If he had known that
the watch sales were but 5 per cent of the
total sales and the diamond sales exceeded
40 per cent he would not have permitted
himself to neglect this important department
of his business.

Featuring Certain Lines

This condition accounts for the local repu-
tation of some jewelers who feature or
overdevelop certain departments. One will
educate the consumer to believe that his
establishment is the only place to buy silver-
ware, others that they are the leading dia-
mond, jewelry or watch merchants. Ac-
quaint yourself with your selling per-
centages and operate each department so as
to produce this ratio of business. If you
are selling $500,000 a year insist that the
manager of your silverware department
show a return of $125,000 on a $75,006 in-
vestment. If your \watch sales are $8,000 a
year you will not increase the sales of this
department by a $16,000 inventory; in fact,
this condition is going to affect the sales.
You will sell more watches when you reduce
your investment to $5,000.
The average jeweler is not alone over-

stocked collectively, but we find him under-
stocked in some one or several departments.
For illustration : In taking the inventory of
an establishment selling $200,000 I found an
inventory in silverware of $18,000 when the
stock should have been at least $30,000; the
inventory in jewelry amounted to $26,000
when a stack of $15,000 would have been
sufficient. I have never found it neces-
sary to tell a jeweler that he was carrying an
insufficient amount of watches. The over-
estimated possibilities of a watch depart-
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merit seems to be a peculiar form of malady
which has affected nearly every jeweler. I
do not know whether this disease creates a
fascinating desire to purchase this class of
merchandise or whether the conditions occa-
sioned by the manufacturers have been suc-
cessful in placing on their staffs the best
class of selling men. I can not say that this
method has been most successful for the
manufacturer. It looks good on the surface,
but I still maintain that an overstocked con-
dition affects the retailer's sales. I know of
a concern selling $16,000 in watches on a
$26,000 investment. In three years this in-
vestment was reduced to $15,000 and the
sales had increased to $27,000. This was
good business for the manufacturer, for the
house was buying more watches at the close
of the three years than it ever bought,
and it was buying as it sold. This is the
safest kind of business for the producer.
The stock, being held at its normal condi-
tion, stimulated business, and consisted of
only new models, styles and designs, which
meant a greater output.

It is much easier to sell from a limited
number of makes if the lines are complete.
It is almost certain that they will be com-
plete if the investment is normal. A sales-
man will put forth his best ability of sales-
manship when he confines himself to a
limited number of makes, and, furthermore,
he is less liable to confuse his customer. I
can imagine the average jeweler taking up
with the automobile business, entering the
market and purchasing every style and make
offered him, returning to his home town and
securing salesrooms sufficiently large to hold

a presidential convention. He shows his
customer the stock and loses a sale by the
confused mind of the prospective purchaser

and his own inability to concentrate his

efforts along the lines of a particular make.
This is illustrative of the operating of a
watch department. The most successful
watch departments are operated by judi-
ciously limiting the number of makes.

Multiplicity of Flatware Patterns

I have been informed that there are sev-
eral hundred active sterling silver flatware
patterns on the market. If you are carrying
twenty, did you ever stop to think that you

could do a greater business and make more
money by handling ten? By concentrating
your interests on limited lines and develop-
ing the highest plane of efficiency your sell-
ing force works better. If your business re-
quires an investment of $1,000 in cuff pins
and you are carrying $4,000 your stock is
burdened with a $3,000 overstock, classed as
dormant and unsalable merchandise. A mer-
chant doing four times the amount of bus-
iness would class this amount of stock as
normal, active and selling.

We naturally work through the channels
of least resistance, accepting unto ourselves
that which is easiest to do. It therefore
collies easier for your salespeople to sell
the new stock. This does not always please
you. You are inclined to say any one can
do that. Selling the old stock would be
much more creditable. Do not forget that
you are dealing with a natural condition, not
a fault. It is your duty to meet a natural
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condition ; the fault may be yours. You
would not take exception to the selling of
new goods unless you were suffering with
an overstocked condition ; therefore the
fault is yours. Just remember that when
your stock is normal you are in the market
to buy as much as you sell, and buy when
you sell. The future success of all business
is in comparison with what has been done
today and in time past. Compile your com-
parative record and make it the compass to
guide your future buying based on your
possible selling.

A Pet Pattern

I was amused by the remark of a mer-
chant who informed me that he had recently
added to his silverware stock a very salable
flatware pattern. 1-le said that the pattern
had been so salable that his clerks would
sell nothing else. He had made up his mind
to lock it up, only to be shown to customers
on inquiry. "Every day I am placing orders
for this pattern, increasing my purchase
account." My dear friend, when you have
your stock under control and held to a
normal condition it will be a pleasure to you
to place these orders. Your overstock is not
alone worrying you, but you are using
methods which are affecting your sales.
Your selling people acquire the habit of

selling new goods by natural inheritance.
When an important customer comes into
your store and insists that you wait on her
your one desire is to please and consum-
mate a sale. Your customer is familiar with
your stock and your sale depends on your
new goods. Your clerks are quick to per-
ceive this and believe the right to sell new
goods belongs to them. It is at the time
your regular customers make frequent
visits to your store that you realize the
extent of your overstock, and it becomes an
eyesore and nightmare to you. You look
upon it in the same light as a competitor.
At active seasons of the year you rush into
the market, buy quantities of new goods, be-
lieving this influx of new stock will cover
up and help you to forget these dormant
lines. But the season is soon over and you
find they are still with you.

Overbuying in Jewelry Lines

The majority of merchants are inclined
to purchase too much jewelry. There is no
department where the fashions change more
quickly. The fashions in jewelry are con-
trolled by the fashions in dress. Nearly
every jeweler can show you extensive stocks
of this unsalable merchandise, proving that
his buying has exceeded his possible selling.
In a recent inventory I found a jewelry
stock $26,000 where $io,000 would have
been sufficient for the business. This mer-
chant did not know the amount of his jew-
elry sales; therefore it is reasonable to sup-
pose that he did not know how much to
buy. A jewelry establishment should turn
at least three times in two years. If it takes
a merchant two years to turn this stock then
two-thirds of his stock must be considered
as unsalable, undesirable, dormant, eating
up interest, depreciating in value and affect-
ing profits.
At least 20 per cent of your gross bus-

iness should be done in this department,
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realizing a 50 per cent gross profit. In the
larger cities it is sold at a lesser percentage
of profit. I contend this is a mistake, but
since the retailer establishes his own selling
price he jeopardizes his own net profits and
can blame only himself.
A merchant selling $100,000 a year should

sell at least $20,000 in jewelry on a :3 to,000
inventory. Few merchants are controlling
their business on these figures. When they
departmentize their stock and analyze the
various lines which go to make it up they
will find that their salable lines of merchan-
dise are within this figure and that the
amount of stock exceeding this figure con-
sists of unsalable and dormant sh ick. 1•,)tir
output naturally controls your ;alable ,f, ■ck.
Your excess purchasing proporti, match, in-
creases the amount of your unsalable st, ,ck.
I found a concern doing a business of $1,500
in women's set rings and inventorying a
stock of $4,000. A $1,000 inventory would
have been more than sufficient to handle the
business. This condition meant to this mer-
chant $3,000 in unsalable rings.

He Featured Clocks

in an eastern city I was attracted by the
expensive stock of clocks carried by one of
the leading jewelers. I had the pleasure of
an interview with the head of this establish-
ment, and in conversation remarked that I.
was much surprised to see so extensive a
stock. I said, "Your business does not war-
rant you carrying so large a line." I le
agreed with me, stating that it had always
been their custom to carry a big stock of
clocks. I inquired as to the amount of sales
and Ile did not know. I said: "That is why
you have so many. If you knew the amount
of your sales in comparison to your invest-
ment you would more fully realize the neces-
sity of reducing this stock. Your selling is
but one and a half per cent of your total
sales. You can not sell $5,000 in this stock,
and are carrying $15,000, permitting it
to occupy valuable show space in your store,
thereby jeopardizing the selling or more im-
portant merchandise."

A Fallacious Idea

I observed in another store a handsome
show case containing umbrellas and canes
standing next to a diamond case. 1 in-
quired of the merchant why he had placed
this case in so important a position. He
replied, "We do not sell many of these
goods, and I believed that it would help sell-
ing by placing them in this location." I re-
plied, "The fact that they do not sell is the
best reason why they should be placed in
some less important location. The merchan-
dise that you do sell should occupy the best
locations in your salesroom."

It is not a question as to your ability to
establish and successfully operate a jewelry
establishment. My experiences bear me out
in the fact that most merchants have not
studied the principles of scientific manage-
ment.

It has been estimated that efficiency in
operating increases the net profits of a bus-
iness 2 per cent to 3 per cent. The im-
portant question is, What is your inefficiency
costing you ?
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ment seems to be a peculiar form of malady
which has affected nearly every jeweler. I
do not know whether this disease creates a
fascinating desire to purchase this class of
merchandise or whether the conditions occa-
sioned by the manufacturers have been suc-
cessful in placing on their staffs the best
class of selling men. I can not say that this
method has been most successful for the
manufacturer. It looks good on the surface,
but I still maintain that an overstocked con-
dition affects the retailer's sales. I know of
a concern selling $16,000 in watches on a
$26,000 investment. In three years this in-
vestment was reduced to $15,000 and the
sales had increased to $27,000. This was
good business for the manufacturer, for the
house was buying more watches at the close
of the three years than it ever bought,
and it was buying as it sold. This is the
safest kind of business for the producer.
The stock, being held at its normal condi-
tion, stimulated business, and consisted of
only new models, styles and designs, which
meant a greater output.

It is much easier to sell from a limited
number of makes if the lines are complete.
It is almost certain that they will be corn-
plete if the investment is normal. A sales-
man will put forth his best ability of sales-
manship when he confines himself to a
limited number of makes, and, furthermore,
he is less liable to confuse his customer. I
can imagine the average jeweler taking up
with the automobile business, entering the
market and purchasing every style and make
offered him, returning to his home town and
securing salesrooms sufficiently large to hold
a presidential convention. He shows his
customer the stock and loses a sale by the
confused mind of the prospective purchaser
and his own inability to concentrate his
efforts along the lines of a particular make.
This is illustrative of the operating of a
watch department. The most Successful
watch departments are operated by judi-
ciously limiting the number of makes.

Multiplicity of Flatware Patterns

I have been informed that there are sev-
eral hundred active sterling silver flatware
patterns on the market. If you are carrying
twenty, did you ever stop to think that you
could do a greater business and make more
money by handling ten ? By concentrating
your interests on limited lines and develop-
ing the highest plane of efficiency your sell-
ing force works better. If your business re-
quires an investment of $1,000 in cuff pins
and you are carrying $4,000 your stock is
burdened with a $3,000 overstock, classed as
dormant and unsalable merchandise. A mer-
chant doing four times the amount of bus-
iness would class this amount of stock as
normal, active and selling.

We naturally work through the channels
of least resistance, accepting unto ourselves
that which is easiest to do. It therefore
comes easier for your salespeople to sell
the new stock. This does not always please
you. You are inclined to say any one can
do that. Selling the old stock would be
much more creditable. Do not forget that
you are dealing with a natural condition, not
a fault. It is your duty to meet a natural
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condition ; the fault may be yours. You
would not take exception to the selling of
new goods unless you were suffering with
an overstocked condition ; therefore the
fault is yours. Just remember that when
your stock is normal you are in the market
to buy as much as you sell, and buy when
you sell. The future success of all business
is in comparison with what has been done
today and in time past. Compile your com-
parative record and make it the compass to
guide your future buying based on your
possible selling.

A Pet Pattern

I was amused by the remark of a mer-
chant who informed me that he had recently
added to his silverware stock a very salable
flatware pattern. He said that the pattern
had been so salable that his clerks would
sell nothing else. He had made up his mind
to lock it up, only to be shown to customers
on inquiry. "Every day I am placing orders
for this pattern, increasing my purchase
account." My dear friend, when you have
your stock under control and held to a
normal condition it will be a pleasure to you
to place these orders. Your overstock is not
alone worrying you, but you are using
methods which are affecting your sales.
Your selling people acquire the habit of

selling new goods by natural inheritance.
When an important customer comes into
your store and insists that you wait on her
your one desire is to please and consum-
mate a sale. Your customer is familiar with
your stock and your sale depends on your
new goods. Your clerks are quick to per-
ceive this and believe the right to sell new
goods belongs to them. It is at the time
your regular customers make frequent
visits to your store that you realize the
extent of your overstock, and it becomes an
eyesore and nightmare to you. You look
upon it in the same light as a competitor.
At active seasons of the year you rush into
the market, buy quantities of new goods, be-
lieving this influx of new stock will cover
up and help you to forget these dormant
lines. But the season is soon over and you
find they are still with you.

Overbuying in Jewelry Lines

The majority of merchants are inclined
to purchase too much jewelry. There is no
department where the fashions change more
quickly. The fashions in jewelry are con-
trolled by the fashions in dress. Nearly
every jeweler can show you extensive stocks
of this unsalable merchandise, proving that
his buying has exceeded his possible selling.
In a recent inventory I found a jewelry
stock $26,000 where $10,000 would have
been sufficient for the business. This mer-
chant did not know the amount of his jew-
elry sales ; therefore it is reasonable to sup-
pose that he did not know how much to
buy. A jewelry establishment should turn
at least three times in two years. If it takes
a merchant two years to turn this stock then
two-thirds of his stock must be considered
as unsalable, undesirable, dormant, eating
up interest, depreciating in value and affect-
ing profits.
At least 20 per cent of your gross bus-

iness should be done in this department,
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realizing a so per cent gross profit. In the
larger cities it is sold at a lesser percentage
of profit. I contend this is a mistake, but
since the retailer establishes his own selling
price he jeopardizes his own net profits and
can blame only himself.
A merchant selling $100,000 a year should

sell at least $20,000 in jewelry on a $10,000
inventory. Few merchants are controlling
their business on these figures. When they
departmentize their stock and analyze the
various lines which go to make it up they
will find that their salable lines of merchan-
dise are within this figure and that the
amount of stock exceeding this figure con-
sists of unsalable and dormant stock. Your
output naturally controls your salable stock.
Your excess purchasing proportionately in-
creases the amount of your unsalable stock.
I found a concern doing a business of $1,500
in women's set rings and inventorying a
stock of $4,000. A $1,000 inventory would
have been more than sufficient to handle the
business. This condition meant to this mer-
chant $3,000 in unsalable rings.

He Featured Clocks

In an eastern city I was attracted by the
expensive stock of clocks carried by one of
the leading jewelers. I had the pleasure of
an interview with the head of this establish-
ment, and in conversation remarked that I
was much surprised to see so extensive a
stock. I said, "Your business does not war-
rant you carrying so large a line." He
agreed with me, stating that it had always
been their custom to carry a big stock of
clocks. I inquired as to the amount of sales
and he did not know. I said : "That is why
you have so many. If you knew the amount
of your sales in comparison to your invest-
ment you would more fully realize the neces-
sity of reducing this stock. Your selling is
but one and a half per cent of your total
sales. You can not sell $5,000 in this stock,
and are carrying $15,000, permitting it
to occupy valuable show space in your store,
thereby jeopardizing the selling or more im-
portant merchandise."

A Fallacious Idea

I observed in another store a handsome
show case containing umbrellas and canes
standing next to a diamond case. I in-
quired of the merchant why he had placed
this case in so important a position. He
replied, "We do not sell many of these
goods, and I believed that it would help sell-
ing by placing them in this location." I re-
plied, "The fact that they do not sell is the
best reason why they should be placed in
some less important location. The merchan-
dise that you do sell should occupy the best
locations in your salesroom."

It is not a question as to your ability to
establish and successfully operate a jewelry
establishment. My experiences bear me out
in the fact that most merchants have not
studied manage-
ment.

 the principles of scientific manage-n

It has been estimated that efficiency in
operating increases the net profits of a bus-
iness 2 per cent to 3 per cent. The im-
portant question is, What is your inefficiency
costing you?
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L. GUTMANN .& SONS
DIAMONDS, WATCHES

and JEWELRY

  WHOLESALE ONLY  
We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our Stocks are always complete
and we guarantee Quick Service.

WHOLESALE ONLY

Traction Building Cincinnati, Ohio

The Oskamp -Nolting Co.

Mammoth Wholesale

Jewelers

411-413415417 Elm Street : Cincinnati, 0.

Our Reliable Jewelry Catalog
will keep you posted on the very latest and best
things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio

JOS. NOTERMAN & CO.

DIAMONDS

014anufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI OHIO

57-52.525252

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade

  OUR SPECIALTIES  
Diamond Mountings, Jewelry, Case-Repairing,

Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Distance PhoneMain 2536 Cincinnati 0•

Established-1868 Incorporated-1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East
CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers
Fahys Cases
Dueber Cases
14 K. Gold Cases
Hamilton Movts.
Illinois Movts.

Dueber-Hampden
Complete Watches

Gold and Gold-filled
Chains, Fobs
Lockets, Charms

TOOLS AND SUPPLIES

Neck Chains
Bracelets
Tie Clasps

George A. Klein

8
A

0

Eugene A. Frommeyer Edward M. Klein

KLEIN BROS. CO. II
Wholesale Jewelers

A
WATCHES, DIAMONDS and JEWELRY L
GOLD and GOLD FILLED JEWELRY

SEND US YOUR ORDERS

14-16 E. 4th Street : Cincinnati, Ohio
Boylan Building

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT INTERESTING

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Ste. :: CINCINNATI, OHIO

52525252525252-5252.52525252EFSA
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Holiday Rush Was Big—Fighting the Auction.

A Few Robberies

Cincinnati, Ohio, December 23.—With Christ-
mas only a few days off Cincinnati jewelers find
themselves in the biggest rush of the year, and
the wholesaler finds that his "put-off" customers
are now so busy that they are losing sales because
they have not supplied themselves well. There
are hundreds of rush orders coming in daily,
causing much confusion and an unnecessary
amount of work. There is not a jobbing house
in the city that is not, and has not for the last
week, been working its regular force and rush
force into the small hours of the night. In sev-
eral cases the rush has occasioned a necessity for
two shifts, one working from 8 a. m. until 8 p. m.,
the night shift coming on at this time and work-
ing until 8 a. m. the aext morning. That the re-
tailer in and around the vicinity of Cincinnati has
been caught napping this year is the current
opinion among the jobbers. This condition will
not occur next year, they say, if the distribution
of literature will do any good.
The retail trade in Cincinnati has made up for

lost time in the last two weeks, although the
weather has not been as favorable as might be.
The commercial houses got together and helped
the "shop early" campaign by having a poster on
the front of every street car going into town with
these words in big type, "Shop Early and Avoid
the Rush." Undoubtedly this scheme helped out
wonderfully.

Fighting the Auction

The existence of holiday auction stores, stores
which the Retail Jewelers' Association of Cin-
cinnati has every reason to believe are fakes and
are daily fleecing the public, has led to an appeal
to the city council for interference. Following
the examples set forth by Detroit and Pittsburgh
the Cincinnati trades affected—principally the
jewelry and optical—have brought before council
an ordinance levying a heavy license on all
itinerant venders wishing to do business in Cin-
cinnati during the holidays. This ordinance has
the endorsement of the Cincinnati Commercial
Club, but the campaign this year was started
practically too late to have much weight. The
ordinance came up for passage several weeks
ago, but was referred to the committee on law to
test its constitutionality. It came from his corn-
mittee in fine form and was referred back to
council, where it has remained. The fight for
the retailers was led by Mr. Ratterman, and for
the opticians by Mr. Winston and Mr, Zangers.
While the ordinance, if passed, will not do much
good this year it will have the desired effect in
1912.
The business of W. C. Ackman, the Covington

jeweler-optician who died recently, has been taken
over by ,his nephew. His widow retains the con-
trolling share, but will not interfere in the man-
agement of the establishment.
Another bold theft occurred last week when a

nicely clad young woman entered the store of
S. A. Amirian, a Vine street jeweler, asked to
be shown some articles and after looking over
them snatched up a ring and bracelet and fled.
She disappeared among the crowd. No trace of
the woman has as yet been found.

After much trouble and a persistent fight by
detectives and the Cincinnati police force the ring
which was stolen from Max Greenwald, the
owner of the Gem jewelry store, on Walnut
street, has been recovered. Four men have been
apprehended, one of whom the police say has
confessed to the theft. It was this confession

that led to the recovery of the diamond ring,

which was valued at $210.
C. Oskamp Daller, a prominent jeweler of this

City, addressed the ways and means committee
of the Cincinnati Commercial Association at the
noonday meeting held at the Sinton Hotel on
Tuesday. December 12. Mr. Daller's theme was,

"Why Cincinnati Business Men Should Buy Cin-

cinnati-made Goods."
While the store of the Clemens-Oskamp Com-

pany, 417 Vine street, was thronged with Christ-
mas shoppers during the noon hour Tuesday, De-
cember 13, two young men, thought by the police
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to be professional "pennyweighters," attempted to
steal several watches. According to one of the
clerks, the two young men approached him and

inquired about a watch. Several timepieces were

shown, but none of them suited until the finer

grades were reached. Then, while one of them

engaged the salesman's attention as though he

were going to close up the deal, the other, in-

timating that other watches appealed to him more,

went toward the back of the store. Suddenly a

cry of "drop those watches" came from a nearby

clerk, who saw the man step from behind the

counter. With this everything was in confusion,

and the men, seeing that their trick had been dis-

covered, pushed and scrambled to the door, where

they escaped.
Eugene Frommeyer, of Klein Brothers, has re-

turned from his Illinois and western trip report-

ing a nice business.
Otto Mehmert, of the Joseph Mehmert Jewelry

Company, supply line dealers, came in last week

from Indiana and Kentucky.
Richard Aukenthaler, formerly in the employ

of the E. & J. Swigart Company, is now with

Newstedt & Co. as watchmaker.

Guard for Windows

Tiingaman & Co. have a special guard watching

their windows both day and night while the holi-

day rush is on. They are showing some very
valuable diamond displays, and for this reason

the extra precaution was taken.
F. C. Thienemann, 1634 Vine street, lately re-

moved from Franklin, Ohio, suffered the loss of

a ring by theft. Three men entered his store,

looked at some rings, took one and then left.
Thienemann was helpless to do anything.
A thief entered the rear of Joe Reinstatler's

store, 848 Clark street, while the family was

away and stole jewelry and clothing valued at

$5,000. This estimate is probably too high.
The girls of the Lindenberg & Fox Company

are planning to give a select dance at the Mansion

December 26.
A. J. Oswald, of Charles Swigart & Co., is still

in Crawfordsville, Ind., auctioning his retail stock.
Reports from Mr. Oswald come to the effect that

lie will remain, auctioning until after New Year's

day.
Lucian Hayes, the negro who attempted to rob

the pawnshop of Abe Levine, 325 West Sixth

street, was caught hiding in the vicinity of the

store and was arrested.
Max Shapiro, who opened a jewelry store on

Vine street for the holiday rush, has been very
busy. Max is the watchmaker for the D. Jacobs
Sons Company and this is his first adventure. •
Saul Bingaman, Bingaman & Co., has returned

from a short hunting trip in the woods of Ken-
tucky.
A removal sale of Gradison & Co. has been

advertised prior to the firm's removal from their
present quarters on Vine street.
Hassman & Sauer, manufacturing jewelers,

have moved from 8o6 Main street to 512 Race
street.
The December meeting of the Cincinnati

Wholesale and Manufacturing Jewelers' Associa-
tion will be held at the usual time at the Sinton
I Intel on Thursday, December 2L

Pawnbrokers Organize

The pawnbrokers of Hamilton county have or-
ganized in order to combat the legislation now
before council establishing a municipal pawn-
shop. The organization is known as the Hamil-
ton County Pawnbrokers' Association and will
hold its meeting on the first Wednesday of every
month. Harry J. Levy is president of the asso-
ciation, Dan Smith vice-president, Ed Raisbeck
s-cretary and S. J. Levi treasurer. The associa-
tion is considering the adoption of an insignia,
which will be displayed in the windows of those
pawnbrokers who belong to the organization, thus
insuring their customers a square deal. It is
claimed that a strict enforcement of the law now
in force will elevate the standing of the pawn-
brokers and that much of the agitation now going
on will die out.

Visitors

The following retail trade were recent visitors
in the Queen City: Robert Weaver, Germantown,
Ohio; Charles Hammond, Vanceberg, Ky.; J. C.

Fisher, Flemingsberg, Ky.; L. C. Die fenbaugh,
Lewisberg, Ohio; Frank Kehl, Connorsville, Ind.;
C. A. Allen, Newcastle, Ind.; E. M. Doering,
Armstrong, Ala.; W. H. Cooper, Hodgenville,
Ky.; R. J. Timmermann, Batesville, Ind.; J. W.
Roop, Dayton, Ohio; A. E. Ike, Felicity, Ohio;
D. A. Lamb, Wilmington, Ohio; William Shire,
Paris, Ky.; C. H. Everett, North Vernon, Ind.;
Edward Mueller, Hamilton, Ohio; David Effron,
Georgetown, Ohio; Albert Bland, Greenfield; E.
Israel, Harrison, Ohio; L. W. Ensey, Dayton,
Ohio; V. Duncanson, Lynchburg, Ohio; E. W.
Mentz, Hillsboro, Ohio; William Drapier,
Liberty, Ind.; J. H. Noyes, Osgood, hid.; Mr.
Scott, Batavia, Ohio; Owen FIiggens, Laurel,
Ind.; Mrs. F. B. Cary, Lebanon, Ohio; F. C.
Lindsey, Dayton, Ohio; R. W. Mitchell, Greenup,
Ky.; R. C. McClellend, West Union, Ohio; A. I.
Polan, Charleston, W. Va.; H. S. Cook, Mt.
Sterling, Ohio; W. J. Gurlitz, Port Royal, Ky.,
and E. E. Reeder, Columbus, Ohio.

The Village Smithy Up to Date

Under a spreading blacksmith sign
The village blacksmith sat;

He heard the chuf-chuf-chuf and said,
"Where is my business at?

The road is full of horseless things,
And bikes and such as that."

The smith was deeply in the dumps;
Ah! that was plain to see.

His wink-eye winked a knowing wink
Up at the chestnut tree;

And then he said, "These horseless things
Have put a horse on me."

And through his crisp and curly hair
His sinewy hand he ran. .

Says he, "I'll get some different tools,
As well as any man

I'll mend a punctured rubber tire—
I'll charge whate'er I can."

He fixes up a charging plant
To work at sixty amps.

He charges automobile cells,
Keeps pumps and oil for lamps;

In fact, there's nothing he don't sell,
From sparking plugs to gamps.

Week in, week out, from morn till night,
His bellows blow no fires,

Instead it feeds a rubber tube
That blows up rubber tires.

He has a tank of gasoline,
And cement, pipes and wires.

And children coming home from school
Rubber in at the open door;

They rubber at the rubber tube
A-rubbering 'round the floor;

They rubber at the rubbersmith,
Who rubbers tires that tore.

He can't go, Sunday, to the church,
For that's his busy day.

Some city chauffeur's in the lurch,
And here is work—and pay.

The chauffeur buys some gasoline
And chu f-chufs on his way.

But never mind, his daughter's there,
Up in the choir stand ;

And as she holds the hymn-book high
Shows diamonds on each hand;

For daughter's buying jewelry
And dad is buying land.

Repairing, pumping, mending,
Onward through life lie goes;

Each morning sees some tire break,
Each evening sees it close.

Something mended, somebody done,
Puts money in his clothes.

Thanks, thanks to thee, my worthy friend,
On the lesson I'll meditate.

All must at times get different tools,
This world will never wait;

If we would live the strenuous life,
We must keep up to date.

—Electrician and Mechanic.
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You Can't Pluck
Feathers From
An Unhatched Chick

—Nor can you get the best
" buying results" unless you
have a copy of the GREAT
AMERICAN RETAIL
JEWELERS' CATA-
L 0 G U E. Some jewelers get
along without it. Those who
use it wonder why the others
insist on carrying such a handi-
cap. Business today is a race.
If you would win, see that you
get an even break. Start right.
Use the GREAT AMERI-
CAN. Yours for the asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio.

Brighten Up the New Year
CANDO

The Silver Polish That Has Come to Stay
WILL SERVE TO DO THIS

For 20 years the standard polish recognized
and quoted by a host of imitators and "just-
as-goods."

Carefully Prepared from the Finest
Ingredients. Contains no Grit, Acid
or Poisonous Substances.

Cando is used by the best silversmiths for polishing
new goods and is used and recommended by more
jewelers than any other polish.
Cando never scratches nor injures the,finest sur-
face, never injures the hands, requires a less
quantity, less time and less rubbing than other
polishes, and, used as directed, never fails to please.

For Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS

MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

Artistic Hand-Made Banquet Rings
SILVER, WITH GOLD ORNAMENTATION

REAL STONES OF ALL KINDS

I K KO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

High Grade Masonic Rings
Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

Goods sent
on approval

'•■■:.11 to reliable
Jewelers

Our Specialties:
Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MAX C. LAN'G- MANUFACTURINGJEWELER

Claypool Bldg., Indianapolis
Send us a trial package of repairs Pine Platinum special order work
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Good Holiday Trade—Package Style Receives

Attention—News of the Local Trade

Indianapolis, Ind., December 21.—Christmas
buying is at its height at this writing, and
judging from the crowded stores the jewelers
are getting their full share of the trade. Almost
all the retail dealers have decorated their stores,
both inside and out, with Christmas greens.
While there are no special designs in the win-
dows, the displays are rich and beautiful.
More than usual attention has been given to

boxes, stickers, tags and all the little details that
give "tone" to a package. The days for carelessly
done up packages, in stock boxes, are gone for
Indianapolis jewelers. The idea has been to have
individuality.
After observing the above fact THE KEYSTONE

correspondent was not surprised to find that the
Dennison Manufacturing Company, through its
Indianapolis office, had enjoyed a fine trade with
the jewelers during 1911. The office force was
busy getting ready for the arrival of samples for
the spring trade of 1912.
H. J. Breen, of the Smith Jewelry Company, in

the Claypool building, is assisting Dan I. Murray
with his auction sale of the F. M. Herron stock.
The sale will probably continue until the first of
the year.
Traveling men for the local jobbers are all at

home and report their year's road business as
very good.
Mrs. Emma T. Herron, wife of Fred Parvin

Herron and daughter-in-law of F. M. Herron,
died December 14 at the home of her sister in this
city. Mrs. Herron returned about three weeks
before her death from Seattle, where she had
spent the summer with her husband. Mrs. Her-
ron is survived by her husband, F. P. Herron, for
many years connected with his father in the retail
trade on North Pennsylvania street.
Vehling & Loechle, 142 South Delaware street,

is a new plating establishment. The refinishing
of jewelry, silverware and church fixtures is a
special feature of the business. J. F. Vehling was
formerly with the James R. Neff Company, of
this city.

J. C. Sipe tells a number of interesting ex-
periences he and his wife and sister-in-law, Mrs.
J. F. Sipe, of New York City, had in their camp-
ing trip in the Yellowstone Park last October.
Both Mr. Sipe and his wife are great hunters and
know how to camp in the most sportsmanship
way. Mr. Sipe says: "To those who enjoy good
scenery and living close to nature I can heartily
recommend this trip through the park via the
Cody road."
Robert Paskins is filling the position of city

salesman for C. W. Lauer & Co. The firm re-
ports a very satisfactory trade with mail orders,
on the hurry-up line, keeping them busy.
Harry Reed came home from Purdue Uni-

versity for the holidays and was, as he expresses
it, "roped in" for the Christmas engraving at his
father's (J. H. Reed) store. Harry Reed is a
good, all-around jeweler and engraver, but pre-
fers an outdoor life. He is a student of scientific
agriculture at Purdue.

It will be good news to the friends and cus-
tomers of John T. Gardner, traveling representa-
tive for Baldwin-Miller Company, to learn that
he has decided to continue in the jewelry trade a
while longer instead of making the race for the
nomination, on the Republican ticket, for sheriff
of Marion county. While Mr. Gardner's friends
and political backers still urge him to make tne
race he feels that the political situation, at the
present time, is not propitious.

Traveling Men Meet

The annual meeting of the Commercial Travel-
ers' Association of Indiana will be held at the
Claypool Hotel, in this city, December 30. New
officers will be elected. The report of the secre-
tary will show that the organization has 1,000
members, 200 of whom were added during the
present year. A large reception and dance will
be given on the evening of the 30th. John T.
Gardner is chairman of the committee on ar-
rangements.
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Miss Clara Martin, a jewelry saleswoman for
H. D. Burgheim, of this city, was all ready to
go to Los Angeles in obedience to a summons
from District Attorney Fredericks to testify that
she had sold John C. McNamara the alarm clocks
used by the dynamiters to time their explosive
charges when the news came that J. J. and J. B.
McNamara had made a confession. It was in
the spring of 1908 that J. J. McNamara first vis-
ited the store of H. D. Burgheim and asked Miss
Martin for small alarm clocks, saying he had an
order for one dozen. Later the Burgheim store
was moved to the Park Theatre building and was
again visited by McNamara; this time he pur
chased seven alarm clocks. The Burgheim store
was moved to its present location, when another
call was made for a dozen small alarm clocks;
this time the visitor proved to be a Burns de-
tective. Both Miss Martin and Mr. Burgheirn
readily picked out J. J. McNamara's picture from
seven or eight pictures shown them by the detec-
tive. They also identified the clocks found in the
basement of the Central American Life Insurance
building as those purchased by McNamara. Miss
Martin was not a little disappointed to have her
California trip so suddenly spoiled, as she had
anticipated the trip west with much pleasure.
Ikko Matsumoto, working away ill his manu-
facturing shop on the third floor, or at his drop
hammer in the basement of the Central Life In-
surance building, was in happy ignorance of the
quantity of dynamite stored in the basement.
Elmer Simcox, with the Klabel Jewelry Com-

pany, of Springfield, Ill., has removed to this
city and is in the employ of George S. Kern, 7
North Meridian street.
F. C. Allen, representing Sansbery & Ellis,

Newark, N. J., called upon the Indianapolis trade
last month.

Census Report on
Clocks and Watches

Preliminary Report for 1909 Giving the Census
Figures on the Manufacture of Clocks and
Watches—Good Increase Over the 1904
Figures Shown in Every Item

Washington, D. C., December 13.—A prelimi-
nary statement of the general results of the thir-
teenth census of establishments engaged in the
manufacture of clocks and watches, including
cases and materials, was issued today by Director
Durand, of the bureau of the census, department
of commerce and labor. It includes, in addition
to ordinary clocks, tower and advertising clocks,
automatic clock devices, time registers, electric
signaling gongs, and clock cases; all kinds of
watches, watch movements and watch cases; also
dials, pendulums, pendants, springs and other
clock and watch materials. The report was pre-
pared under the direction of William M. Steuart,
chief statistician for manufactures, bureau of the
census, and contains a summary which gives the
general figures for 1904 and 1909. The figures are
subject to such revision as may be necessary after
a further examination of the original reports.

The general summary shows increases in all the
items at the census of 1909 as compared with that
Of 1904.
The number of establishments increased 24 per

cent; capital invested, 36 per cent; the gross value
of products, 18 per cent; cost of materials, 13 per
cent; value added by manufacture, 21 per cent;
average number of wage-earners employed dur-
ing the year, 6 per cent; amount paid in wages,
9 per cent; number of salaried officials and clerks,
22 per cent; amount paid in salaries, 33 percent;
miscellaneous expenses, 32 per cent ; primary
horsepower, 39 per cent.
There were 120 establishments engaged in this

industry in 1909, and ninety-seven in 1904, an in-
crease of 24 per cent.
The capital invested as reported in 1909 was

$57,5oo,000, a gain of $15,311,000, or 36 per cent
over $42,189,000 in 1904. The average capital per
establishment was approxixmately $479,000 in
1909 and $435,000 in 1904.

Rates of Increase

The value of products was $35,197,000 in 1909
and $29,790,000 in 1904, an increase of $5,407,000,
or 18 per cent. The average per establishment
was approximately $293,000 in 1909 and $307,000
in 1904.

Cost of Materials Used

The cost of materials used was $ti,131,000 in
190o, as against $9,872,000 in 1904, an increase of
$1,259,000, or 13 per cent. In addition to the com-
ponent materials which enter into the products of
the establishment for the census year there are
included fuel, rent of power and heat, and mill
supplies.

Value Added by Manufacture

The value added by manufacture was $24,066,000
in 1909 and $19,918,000 ill 1904, .an increase of
$4,148,000, or 21 per cent. This item formed 68
per cent of the total value of products in 1909
and 67 per cent in 1904. The value added by
manufacture represents the difference between the
cost of materials used and the value of products
after the manufacturing processes have been ex-
pended upon them. It is the best measure of the
relative importance of industries.
The miscellaneous expenses amounted to $3,630,-

000 in 1909 and $2,752,000 in 1904, an increase of
$878,000, or 32 per cent. Miscellaneous expenses
include rent of factory or works, taxes and
amount paid for contract work, as well as such
office and other expenses as can not be elsewhere
classified.

Salaries and Wages

The salaries and wages amounted to $15,125,000
in 1909 and $13,530,000 in 5904, an increase of
$1,595.000, OT 12 per cent.
The number of salaried officials and clerks was

1,529 in 1909 and 1,249 in 1904, an increase of 22
per cent; their salaries increased from $1,638,000
to $2,181,000, or 33 per cent.
The average number of wage-earners employed

during the year was 23,857 111 1909 and 22,579 in
1904, an increase of 6 per cent; their wages in-
creased from $11,892,000 to *12,944,000, or 9 per
cent.

CENSUS

_

Per cent of
Increase

1904 to 19091909 1904

Number of establishments 120 97 24

Capital  $57,500,000 $424890300 36

Cost of materials used $11,131,000 $ 9,872,000 13

Salaries and wages $15,125,000 $13,530,000 12

Salaries  2,181,000 $ 1,638,000 33
Wages  12,944,000 1,892,000 9

Miscellaneous expenses 
Value of products 

3,630,000
35,197,000

2,752,000129,790,00o 32
18

Value added by manufacture (products
less cost of materials)  $24,066,000 $19,918,000 21

Employees:
Number of salaried officials and clerks 1,529 1,249 22
Average number of wage-earners em-
ployed during the year 23,857 22,579 6

Primary horsepower 14,957 10,731 39
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Using the Ideas of Others

The Study of Advertisements in Your Line—How to Use Them—The Ethics
of the Case

For years past we have reproduced from

time to time the best of the current adver-

tisements of the jewelers as seen in the

newspapers and elsewhere, and many of our

readers have written us on this subject.

These have expressed appreciation, saying

that the ideas which others used have been

of much value to them. A few, however,

seemed to have some doubt as to how far

they were privileged to use these ideas.

Most jewelers are in very much the same

position as the man of whom the poet sings:

"There is nothing original in me
Except original sin."

They need not despair, however, nor con-
sider that all the good things in advertising
are coining only to those who are original.

Originality is quite a rare virtue in this

twentieth century. Long ago Solomon said

that "there is nothing new under the sun."

We suppose that when the monkeys saw
Eve hand Adam the apple they said some-
thing of the same sort. The greatest men in
history have been those who have taken
what others have done and molded it into a

triumph. Aristotle and Adam Smith were

said to be "endowed with the most valuable
sort of originality in being able to draw
with independence upon all preceding writ-
ers." Emerson said, "Thought is the prop-
erty of him who can entertain it and of him
who can adequately place it."

Work Up Another's Idea

Emerson here certainly wrote a condensed
sermon for the advertising man. When you
see a good idea it is yours. Work it up;
mold it "nearer to the heart's desire." The
idea is the thing. After you have analyzed
the appeal of the advertisement that you
wish to imitate and discover why it attracts
throw the advertisement into the furnace
and forget about it. Then sit down and in
your own words work out that idea, and if
you don't look out what you get will be
better than the original.
Even this is difficult and almost impos-

sible to some men. Many men have power-
ful individualities which impress all who
come in personal contact with them, and
their ideas may flow smoothly and swiftly
while talking, but to put them down on
paper seems an impossibility. Many men
grow timid when it comes to expressing
their thoughts in writing. Their mentality
seems to shrink in upon itself in an agony
of embarrassment, and the result is but a
feeble array of limp and halting words
which present but a dim and distorted re-
flection of the mind which produces them.
The originality in a man can not always

be made to materialize in written words,
and there must be a substitute.

The one obvious thing for these men to
do is to make use of the advertisements of
others, to adapt the good things found in
others' ads to their own particular needs.
So help yourself to the advertisements pub-
lished in these pages. Some may have con-
scientious scruples on the subject and
wonder if they are not violating the eighth
commandment. Certainly an author has as
much right to the product of his brains as
has the inventor, and this is reflected to
some extent in the present copyright regu-
lations in this country, but the day seems
far off when the same legal protection will
be given to literary efforts that are given to
mechanical invention. This fact indicates
that adaptation of literary efforts is not to
be very harshly condemned. The situation
is very much like that of a community living
in glass houses, and what once is printed is
the property of all.

Make a Mosaic

Nevertheless, we should at least preserve
a semblance of decency in the matter and
not steal bodily—rather appropriate from
here and there the things which seem best.
What would seem to be legitimate from the
ethical standpoint would be to make use of
parts from various advertisements, turning
out a mosaic, so to speak. From one ad-
vertisement might be gotten the type or
arrangement for the head; from another
might be gotten an idea for a border, while
from the third might be obtained a new and
original style of expressing the thought.
When it comes down to style, that elusive
thing which grammarians and literary folk
can't define, it is, of course, almost impos-
sible to do anything else but capture the ad-
mired piece of work bodily, changing a few
words here and there when necessary to fit
the business. There are many good bits of
advertising which have a quality in their
literary style that is beyond definition and
to most people beyond imitation. When
such things are in general form they may
be copied word for word. Phrases, sen-
tences and paragraphs of this sort should
be watched very carefully. Very often
around a particularly choice phrase may be
built an advertisement that will make the
readers sit up and read again and then re-
solve to come and see you.
Of course, in all this adapting from a

variety of other sources there is some talent
and skill involved, for the pieces must fit
perfectly without any seams showing. An
advertisement that does not fit together in
sentences is worse even than one set in a
half dozen different styles of type. A bee
rifles a thousand flowers and the nectar from
each one has a distinctive quality of its own,
yet the honey which the bee makes is uni-
form and reflects very little the varying
sources. An advertisement collected from
a number of sources should partake some-
what of the quality of the honey, namely, be
a perfect blend.

January I, 1912

In hunting for available advertisements
it is well to cover a large field as far re-
moved. from your locality as possible. It
would never do to copy an idea from your
competitor, "Better that a millstone be
hung upon your neck and that you be cast
into the sea." Go far afield for your ma-
terial so that the local eye will not spot
the sources of your inspirations. Let them
say if they will, "Well, I didn't know
Henry Jones had it in him," but don't let
them know the source of your inspiration.
Read and study the good advertisements

of local men outside of your territory.
Keep a file or scrapbook and paste in it ads
that you think worth while. When you see
a snappy heading, a good phrase or a con-
vincing argument capture it. Put it in the
scrapbook. Borders that seem to be appro-
priate and strengthen the ad should be espe-
cially carefully watched for. The subject
of borders is today being carefully consid-
ered both from the artistic as well as bus-
iness standpoint, and presents a subject in
itself which will be treated in these pages at
some time in the future. Any type arrange-
ments that please you should be carefully
clipped and kept as specimens to show your
printer. When you come to make up an
ad look over your scrapbook and TIIE KEY-
STONE and then make your mosaic. Put it
together well, give it to a good printer, and
then, if not heaven, at least your customers
should reward you. S. W. S.

Dining-room Table as a
Window Display

A notably handsome window display, and
one which seemed to be given exceptional
attention, especially by the female shoppers,
was a dining-room table set in accordance
with the latest decrees of fashion and good
taste in one of the windows of a leading
department store in Philadelphia. Every
detail was handled with the utmost accuracy,
the intention being that the table should be
an object-lesson to those who would see it.
The wares used included china, glassware,
flatware, vases, etc. The fruit dish in the
center of the table contained real fruit and
the vases real flowers. The candlesticks
were imposingly pretty, and the favors and
place cards were given due attention. The
crowds that continually surrounded this
window proved the human interest created
by the very beautiful display, which was in
truth a credit both to the store and window
trimmer. The idea is one which could be
very happily used by the jeweler, as practi-
cally all the tableware can be procured from
his stock. The table cover, of course,
should be immaculately clean and everything
connected with the display scintillating.
The same department store had as the

feature of one display an American flag
composed of $15,000 worth of precious
stones. A diminutive Uncle Sam was gently
pulling the flag rope, which kept the flag in
slight motion, giving a dazzling effect.

A business man once grew rich with
three assets—common sense, a warm hand-
shake and a friendly smile.
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AMONG THE TRADE

British Columbia

While Doctor Ramage, who is owner of a
jewelry store on Granville street, Vancouver,
B. C., was absent, a bold thief entered the store
and took two dozen diamond rings from the show
window in full view of passersby. The stolen
diamonds were valued at $3,000.

California

Riverside has a new jewelry store, the Pol-
lock Jewelry Company having opened a store in
the Reynolas Hotel block with a complete line of
new and up-to-date jewelry, silverware and cut
glass.

Milton Haney has purchased the jewelry bus-
iness ot the Hornung Drug and Jewelry Company
and will move back to his place of business in
Marysville.
'The Naylor Gem Company's enlarged store

was opened recently in San Diego. This concern
formerly occupied only half of one of the D
street storerooms in the U. S. Grant building,
but it now occupies the entire room, having put
in a general line of jewelry, silverware and
watches, in addition to the large showing of
native gems.

Marysville folks have been noticing a new coat
of white paint on the front of the Belcher build-
ing, 228 1) street, which is now occupied by a
new jewelry store. Mr. Itadke, the proprietor,
is continually improving the place, until now it
is about finished and presents a very neat appear-
ance.

Colorado •

Floyd M. Smith, secretary of the F. M. Smith
Jewelry Company in Grand Junction, died re-
cently. His death was sudden and was due to a
hemorrhage.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Company, Denver, left December 20 for
the east. He will meet his wife in Pennsylvania,
and from there they will go to Montreal, Canada,
and spend Christmas with his folks at his old
home.
Meyer Hellerstein will move January 1 to more

spacious quarters across the street from his pres-
ent location in Denver. He will occupy the entire
store, while at his present location he occupies
only half of it.
Hiram New, for many years connected with

Hammel, Riglander & Co., of New York, and for
the past three years representing them in the
west and making Denver his headquarters, died
at his residence, 1245 Elizabeth street, Denver,
Monday, November 27, of pneumonia. His death
was very sudden and proved a great shock to his
relatives and friends throughout the country. He
was forty-three years of age, was born in Cleve-
land, Ohio, and entered the employ of Hammel,
Riglander & Co. twenty-six years ago.
S. T. Hawthorne has been appointed trustee of

the Francis Jewelry Company, at 502 Sixteenth
street, Denver, operating a wholesale and retail
business and also operating a store in Boston,
Mass. The company is not insolvent, as its
assets will probably realize at least $25,000, while
the liabilities are placed at about $22,000. The
trusteeship was deemed best to conserve the in-
terest of the concern and its creditors. The com-
pany is incorporated with a capital of $22,000, of
which $5,000 was paid in. Walter E. Eldridge is
president, Edna F. Eldridge treasurer and K. E.
Keenan secretary.
A. P. Wood, of Wood & Jones Company, Los

Angeles, Cal, and his wife spent a few days in
Denver last month. They were en route for
Chicago.
T. B. King, of the W. W. Hamilton Jewelry

Company, Denver, is making a short business trip
through the western part of the state.
The following out-of-town jewelers were in

Denver this month: C. L. Beard, Longmont ; I. C.
Dunn, Victor; Ralph Birdsall, Berthoud; Mrs.
C. J. Yardley, Greeley; Mrs. G. G. Baker, Love-
land; L. E. Gardner, Longmont; W. H. Brannan
and wife, Loveland; L. W. Keil, Pueblo; S. Sala-

mon, Platteville; F. A. Curtis, Castle Rock;
Alvin Herman, Brighton; Mr. Crowder, of Payne
& Crowder, Boulder; W. R. James, Arvada; W. P.
Jones, Englewood.

J. I. Schwartz, of Denver, has not yet found the
diamond ring which was said to have been swal-
lowed by Juan Sombrino, a Mexican, in an at-
tempt to steal the ring. Both Sombrino and his
Indian accomplice are in jail awaiting trial, which
has been assigned to the West Side court.
W. I. Kidder, who recently located in Fern,

Neb., has accepted a position with the American
Jewelry Company, of Leadville, Colo.
Miss Inez Bently, daughter of J. S. Bently, of

Boulder, Colo., has returned from a three months'
visit in Spokane, Wash.

Connecticut

H. C. Reid opened his new jewelry store, De-
cember 4, in Bridgeport. Souvenirs were distrib-
uted. Mr. Reid has been long established in the
jewelry business and is favorably known as having
always carried the very highest grade of goods.
Some time ago, upon being forced to vacate his
former store at 1085 Broad street, Mr. Reid placed
his stock on sale at auction, and having removed in
this way a large part of his stock he replaced the
same with a large shipment of up-to-date jewelry,
silverware, cut glass, umbrellas and Christmas
novelties of all descriptions.
Frank J. Porter, of New Britain, has two very

old-fashioned clocks in his store. He bought
these while he was abroad this past summer in
Scotland. One of the clocks is fully Ito years
old. It has the name of William Chalmers, Edin-
burgh, on the face of it.

J. Hooper, of New York, is conducting an
auction sale for H. P. Levy, of Hartford, who is
closing out his stock.
M. P. Leghorn, of New Britain, has offered a

large reward for the arrest of the thief or thieves
who recently robbed him of $1,000 worth of
diamonds.
A. Frank, of Bridgeport, has announced that

he is going to close out his jewelry stock at public
auction and that he is going to devote his time
to the optical business.
Frank Basted, Meriden, had his hands and both

arms severely burned while he was heating a
solution of alcohol and pitch.

William Henry Golden, of Meriden, recently
celebrated his sixty-sixth birthday and fifty-third
anniversary of his employment with the Meriden
l3ritiannia Company, of that city. Mr. Golden
has been a foreman in factory E of the Inter-
national Silver Company.

District of Columbia

Quite a surprise was sprung in criminal court
No. 2 when the bondsmen of Frank C. Davis,
Washington

' 
D. C., surrendered him. Davis has

been located since his arrest with his wife in Chi-
cago. He came to this city about ten days ago
upon receipt of a telegraphic request from his
bondsmen, but expected to return to Chicago to
spend the Christmas holidays, but was instead re-
manded. In July last Davis is alleged to have
passed a number of bogus checks in this city,
among those being interested in his retention
here being the Saks Optical Company, 708 Sev-
enth street, N. W. from whom he obtained quite
a large variety of goods, and the Kahn Optical
Company, 627 Seventh street, N. W., who parted
with a watch and chain valued at $60. He gave
these firms checks which the banks upon whom
they were drawn refused to honor.
Mr. and Mrs. Harry Salmon, in criminal court

No. 2, Washington, D. C., pleaded "guilty" when
arraigned on charges of embezzlement of jewelry
and furs from the Reiner Jewelry Company. At
the same time a request was made by their at-
torney that they be placed on probation. Their
case was not, however, completed.

Salvatore Desio, 926 F street, N. W., Washing-
ton, D. C., has complained to the local police that
he was another victim of "Walter Adams," the
man who was successful in floating forged tray-
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elers' checks here. The man called at his store
and, "purchasing" a german-silver mesh bag valued
at $8.5o, tendered one of these checks in the
amount of $50, receiving the balance in real
money. The check came back with protest fees
of $1.50 attached thereto. Although the police
have been very active in the matter no trace of
the crook has yet been obtained.
Bernard F. Mahoney, Washington, D. C., was

arrested during the holidays while trying to obtain
jewelry to the value of $120 from J. Selinger, 820
F street, N. W.,• on a worthless check for $250.
It is alleged that the man tried to pass this check,
which was drawn on the Riggs National Bank and
which bore the signature of "Joseph I. Weller," a
well-known local real estate dealer, and attempt-
ing to defraud Mr. Selinger by false pretenses is
the specific charge. Several more blank checks on
the Riggs bank were found in his possession at
the time of his arrest.
That the year igit has proved to be a most suc-

cessful one is the opinion of the majority of
Washington, D. C., jewelers. During the summer
there were several months when business was very
dull, but this was more than offset by the holiday
period. The week preceding Christmas was a
record-breaker for all, and every one is happy
over the prospects of a very successful 1912. Due
to the efforts of the Retail Merchants' Association
most of the stores were kept closed on Christmas
day, giving the clerks a much-needed two days'
rest.
During the rush the notification bureau of the

retail merchants' association of the District of
Columbia was ready to give information of any
crooked work that might be pulled off in any of
the stores, and in the case of the travelers' bank
check swindle all members were notified in a very
prompt manner. However, things went along
pretty smoothly, and this was practically the only
time when a warning had to be sent out.

Idaho

C. E. Newman, of Sandpoint, has recently in-
stalled handsome new fixtures in his jewelry
store.
H. R. Newman, of Twin Falls, has decided

to retire from the business and is now selling
out his entire stock. Mr. Allen, who is owner
of the watch department of Mr. Newman's store,
has not made any announcement as to what his
future plans are.

Illinois

Mrs. Harry Goldstein, wife of the Peoria jew-
eler, died of typhoid fever December 12.
John Riehemann, Elgin lodge member and poli-

tician, has been appointed business manager and
assistant superintendent of the Modern Wood-
men sanatorium at Colorado Springs, Colo. He
resigned his position as assistant foreman at the
Elgin watch works.
L. A. Holdener, the West Main street jeweler,

Bellville, has moved his business to 203 West Main
street, in the store formerly occupied by T. J.
Christi-fiat-in, the wallpaper dealer.
The Weisser Jewelry and Optical Company, in

Peoria, held its Christmas opening on December 2
and distributed a large number of souvenirs. The
store in its holiday attire presented a very at-
tractive appearance, and a large number of visitors
were in evidence.

Iowa

The plans for the proposed Clinton coliseum
and commercial club building. were on exhibition
recently at Howes Brothers' Jewelry store, corner
Second street and Fifth avenue, and were seen
by hundreds of Clinton people.
A deal has been closed by the terms of which

Harry L. Purcell, formerly employed in the store
in Atlantic, and more recently of Marshalltown,
becomes the owner of the stock and business of
the P. F. O'Connell Company, and is now in pos-
session of the same. Mr. Purcell is an experienced
watchmaker and all-round jeweler, and that he
will do well with the business is a foregone con-
clusion.
Herman Idzal, the well-known Des Moines

jeweler, is now doing business in his new location
on the corner of Ninth and Walnut streets. He
has been in business in Des Moines for a number
of years and shows his confidence in the city's
growth by taking a long-time lease on this corner.
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Will H. Cleaver, the Dubuque jeweler, 1113
Main street, has made extensive improvements in
his store, which add materially to its attractive-
ness and the convenience of patrons. New fix-
tures have been put in, these doubling his former
show-case display. These fixtures are of quarter-
sawed oak and French plate glass of the latest
design.

Indiana

J. Lanhe, of Walkerton, has moved to Gary
and opened a jewelry store.
The jewelry store of W. H. Parmenter, on East

Second street, the oldest jewelry stand in Misha-
waka, formerly owned by Joseph de Lorenzi, has
been so changed in appearance in the last few days
that it can not be recognized as the same store.
A splendid vestibule front of copper and plate
glass has been put in, giving two elegant display
windows. A novel feature is two additional dis-
play windows under the large ones, usually filled
with a wooden panel. The electric-lighting system
of the store has been changed and is strictly up
to date.
The South Bend Watch Company, in South

Bend, has begun work on an extension to its
factory. The new building will be three stories
high and of brick and stone. It will be used for
stockrooms and the timing and adjusting depart-
ments.
S. F. Thomas, of Pendleton, purchased the

jewelry business of M. I. Kirkman. January I
Mr. Kirkman removed from Pendleton, Ind., to
Jamestown, Ohio.
Frank S. Day, jeweler and optician at Angola,

has gone to New Mexico to remain until spring
in hopes of regaining his health. During his
absence his store will be under the able manage-
ment of his daughter, Miss Flora M. Day.
George Homrighous, of Flora, Ill., was a De-

cember buyer in the Indianapolis market. He was
anticipating a nice holiday business.
A stranger shattered a large plate glass in the

show window of the J. G. Laupus jewelry store
at Seymour, Ind., early in the evening of De-
cember ix, snatched a tray of diamond rings and
jewelry valued at about $1,00o, and escaped
through an alley. In his haste to get away the
thief dropped most of the rings and they were
returned to Mr. Laupus. The net loss was about
$300. Several searching parties took up the chase
and all outgoing trains were watched, but no clew
was found. The Laupus store is at one of the
best lighted corners in Seymour and many shop-
pers were on the streets.
E. A. Sutherland, who recently sold out at

Culver, Ind., contemplates locating in the west
or south. After Christmas Mr. Sutherland will
begin a course in engraving at the L. R. Douglas
school in this city.
M. H. Douglas, the well-known material man,

will assist Frank Haseltine, of the Ross J. Hasel-
tine Company, Kokomo, Ind., during the holiday
season.

Charles Ham, of Frankfort, Ind., has been
making some extensive improvements to his store
building. A handsome new front and prism
glass has greatly added to both the exterior and
interior appearance. The work was completed in
good time for the Christmas display.
T. M. Jackson, of Seymour, Ind., is confined to

his home on account of a bad attack of illness.
"Uncle Tom," as he is familiarly called, has a
host of trade friends who hope to soon hear of
his recovery.
Squires & Lay and Oberreich & Arnold, jewelry

firms at La Porte, Ind., are official headquarters
for the sale of Red Cross Christmas seals.
Brooks & Chapman, jewelry and optical estab-

lishment at Madison, Ind., was beautifully dec-
orated for the holiday season. A very large
bunch of Kentucky mistletoe, tied with red and
white ribbons, was the admiration of the Christ-
mas shoppers, as it hung in the entrance to the
store.
S. Steinberg, La Porte, Ind., has adopted for

his store slogan, "Steinberg's—Busiest, Biggest
Little Jewelry Store in Laporte."
W. McGriff, formerly located at Anderson,

Ind., has removed to Muncie, Ind.

Kansas
Mr. and Mrs. William Manifold left Yates

Center recently for Altoona, where they will take
charge of a music and jewelry store just being
opened by the E. E. Miller Music Company.
Mr. and Mrs. Manifold are both well prepared
to handle a business of this kind, having had
several years' experience. Mr. Miller is extend-
ing his trade territory, having established several
branch stores.
Somebody broke into the jewelry store and

pawnshop of Gordon Brothers, 400 Kansas avenue,
some time during the night of November 24 and
succeeded in escaping with a quantity of articles.
The list of articles stolen includes two suits of
clothes, nine rings, a watch, a revolver and a suit-
case.
Emmett Brooks, formerly of the firm of Brooks

& Dillman, of Kansas City, has started in the
jewelry business again at Clarksdale.

J. ta. Marley is a new jeweler at Spickard.
Benjamin W. Sands, who has been in the em-

ploy of H. A. Tibbals, at Emporia, Kan., is now
with W. F. Kirkpatrick & Co., St. Joseph.
H. M. Heckart, in the jewelry business at

Springfield for the past thirty years, is now sell-
ing out his stock at auction preparatory to re-
tiring.
E. 0. Alexander, formerly in business at Enid,

is now with N. 0. Barnhill, of El Reno.
George Marquis, of Pong Creek, has the dis-

tinction of being the only jeweler in his town.
G. H. Avery,- of Stigler, recently moved his

stock into a larger store.
The Strange Jewelry Company, of Sherman,

has opened a branch store at Francis. J. A.
Busby, an old employee of the firm, is in charge
of the new store.
W. F. Dodd, of Caddo, is putting in new show

cases for his increased stock of jewelry.
C. S. Blake, formerly in business at Parnell,

Mo., has opened a store at Colony.
C. D. Howe, at one time in the Jewelry business

at Salina, is now in Ottawa with Armstrong &
Armstrong.
Otto Brefeld, who has been in the jewelry bus-

iness at Concordia, recently sold out to J. F.
Broughton.
Ed Bennett, formerly of Concordia, is now in

the employ of the Buchmann Jewelry Store at
Clay Center.
Allen C. Hamlin is a new jeweler at Coffey-

ville. Mr. Hamlin was formerly in the employ
of Joseph Mossbacher, of that city.
R. H. Kilgore, who was formerly engaged in

the jewelry business at Monday, has moved to
Marietta, Okla.
William Stedman, who has been in business at

Mercedes, sold out last month to D. J. Young
& Co.
W. C. O'Neal, who has been in the jewelry bus-

iness at Dallas, is now in the employ of E. Hall,
of Dallas.

Kentucky
The police of Louisville are looking for a hand-

some, stylishly dressed young woman, who re-
cently substituted a $1.50 Masonic charm for one
worth many times that amount at the store of
William Kendrick's Sons, and tried the same trick
at other places. A clerk in the store of Matt
Trion inadvertently got the better of the same
woman, who made no complaint, though he se-
cured from her a pair of earrings for which he
gave nothing in return.

Charles C. Wright & Co. have opened a new
jewelry store in the Tyler Hotel building in
Louisville. The company consists of C. C.
Wright, Otto R. Biery and Dr. Samuel Rodde.
All were formerly connected with George Wolf &
Co. An optical department will be maintained
in charge of Doctor Rodde.

Massachusetts
Minot Daniels, a jeweler in Woburn, recently

suffered considerable loss through a fire in the
building in which he was located. The damage
was principally by water and smoke.
The store of the Colonial Jewelry Company,

at 265 Main street, Springfield, was broken into
recently and property valued at between $500
and $600 was taken. Entrance was gained
through a rear window that had been unlocked,
leaving access easy through the open alleyway in
the rear of the Springfield Power Associates
building. It is believed the stolen property must
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have been quite bulky, as most of the jewelry
was not very valuable. The loot included a large
number of watches, rings and bracelets. The
watches were all gold-plated and silver in several
different makes, and the rings also were gold-
plated, consisting of plain band rings, signet rings
and stone-set rings.

Fire in the tailor shop next door injured the
jewelry store of A. E. Pero, in Worcester, re-
cently to the amount of about $350.
R. S. W. Roberts, optometrist and jeweler, has

just opened his new store on Church street, Whit-
insonville. The store is to be one of the most
attractive in the Blackstone valley.

J. R. Dean, of Malden, was recently announced
as engaged to Miss Bessie Hannerberry, of
Malden.
Charles A Ward, of Malden, is preparing to

close out his business in that city by holding a
clearance sale.

J. F. Bacon, of North Cambridge, has been
doing some fancy ice skating in the Boston
arena recently. Mr. Bacon is a former champion
fancy skater of this country.
Joseph H. Colitis, of New Bedford, Mass., has

moved his business from New Bedford to Artie,
R. I.
F. S. Hall, of Fitchburg, has recently purchased

a six-cylinder automobile.
Charles M. Murphy has resigned his position

with the Waltham Watch Company and has ac-
cepted a position in the jewelry department of the
Jordan-Marsh Company.

Maine

George A. Drew, Lewiston, recently conducted
a successful sale in diamonds, celebrating the fif-
tieth anniversary of his business.
E. H. Morin, of Oakland, has moved from that

city to Livermore Falls, Maine.

• Michigan

A new Detroit retail branch of Weyhing Broth-
ers, manufacturing jewelers, has just been opened
to the public on the second floor of the Annis Fur
building for the sale of diamonds and jewelry, in
charge of George L. Weyhing, vice-president.
Every item in their choice line of diamonds and
other precious stones, watches, brooches, rings,
chains, bracelets, pins of all kinds, necklaces, etc.,
is new and of fine quality.
Edward Avery, a prominent jeweler of Grand

Haven, has undergone a successful operation for
an abscess on a lung at a Detroit hospital.

Fire early December 5 in Bellevue caused a loss
of $15o,000 in the city. The following stores were
burned out: Sevey, jeweler; M. A. Youngs, gro-
cery; A. G. Butler, dry goods; Martin Grocery
Company and D. E. Mason Grocery Company.
These places are all on the east side of the street.
E. R. Van Duzer has moved back to his former

location in Ithaca, the store having been entirely
remodeled since the fire and completely refur-
nished with fine cases and cabinets. A new and
complete stock has been purchased.
The stock of the late C. E. Monfort, of Utica,

is being sold by auction by Ward Switzer, of the
firm of Switzer Brothers, Mount Clemens.
The window in George Schaffner's jewelry

store, at 324 Woodward avenue, Detroit, was
broken with a couple small blocks of wood Mon-
day night and twenty-one watches and fourteen
alarm clocks taken. The watches were of a cheap
make, and the total loss on the jewelry is only
$34. The loss on the broken window is much
greater.
George Switzer, of Ypsilanti, will spend a couple

of months this winter in Florida in hopes the
change will benefit his health, which for several
weeks has been such that he has been unable to
look after his business. He is suffering from a
nervous breakdown.
A pickpocket attempted to walk away with a

solid gold fob from Hugh Connolly's store, in
Detroit, last week, but the watchfulness of a sales-
man prevented her getting away with the jewel.
The woman had been examining fobs and started
to leave, saying that she would return. Before
she reached the door the clerk stopped her. After
a little show of indignation the woman dropped
the fob and hurried out.
H. B. Rogers, of Seville, Ohio, has taken pos-

session as watchmaker with Henry Staats & Co.,
Detroit.

(Continued on page 75)
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Decision Is a Wholesale Virtue

If the positive man makes a mistake he is
not likely to be long rectifying it, but the
man who never makes up his mind until he
has consulted everybody, and then is always
ready to open up every question for con-
sideration, will never accomplish anything.

Roosevelt says, "The man who doesn't
make a mistake is no good." The man who
is always after a sure thing, who has no
dare in his nature, who is afraid to risk

anything until dead sure that
it is going to turn out right,
never amounts to much. It is
a thousand times better to
make a mistake now and then
than never to settle anything,
but to be always balancing,
weighing and considering.

A man who does forceful
work must be able to dismiss
a subject from his mind when
he is done with it, so that he
can do something else. This
increases his power of mental
grasp for the thing under con-
sideration. But if the mind
is entangled ill confused sur-
roundings, in a hundred and
one half-decided things, if its
energy is split up, the focusing
power is impaired.
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A Happy New Year to All
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WE are more than pleased with the year just past, and we hope
every jeweler in the country has found it equally as profitable.

From the volume of goods we have shipped from this factory we
should judge there are a good many live retail jewelers who enjoyed
a successful and profitable year. Now, how about 1912 ? It's here
and must be reckoned with.
Our FAMOUS CARMEN BRACELET will be just as popular as ever
and will make a good, live Spring seller to push.
In fact you do not have to push it. Merely have a liberal window
display and watch the sales develop. Have you taken advantage of
our special FREE offer ? If not, write us at once.
Our Spring Lines are ready.

Your jobber has Carmen Bracelets or will get them from us. Ask him for
our new tube designs, original with us and Produced exclusively by us.

D. F. BRIGGS CO., Attleboro, Mass.
180 Broadway

NEW YORK CITY, N. Y.
Heyworth Building, 29 Madison St. 62 Hatton Garden

CHICAGO, ILL. LONDON, ENGLAND
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The Store That Smiles

It is bound to be a successful store. No
man has yet been able to compute the full
value of a smile. It is at once an invitation
and a stimulant. It loosens the heartstrings
and the pursestrings alike. It places the
bestower and the recipient on a friendly
footing and hastens the approach of the
psychological moment. Among the least of
its powers is that of selling goods. More
than once it has been a life preserver ; more
than once it has changed the course of em-
pire. Why not then invoke its aid in bus-
iness life? Not only by way of greeting a
customer by the salesman but to follow out
the natural sequence and make the whole
store smile.
A column of business helps recently

printed in a national weekly quotes a suc-
cessful merchant thus : "I have tried to make
the store one that smiles at you." At the
head of one of the largest metropolitan
stores and largely responsible for its success,
he freely admits the value of the smile in
business. And the whole store glistens in
harmony with this policy.
But the smiling store needs careful plan-

ning. It must be no false, affected smile
which greets the customer on his entrance.
.Above all avoid a set, stiff arrangement of
the interior. A smile to be effective must
be spontaneous, free, open and without a
suspicion of premeditation. The store that
smiles must have its fittings in harmony
with its stock. This means, for the toy
nian, that they must be rich, but quiet and
unobtrusive, while lending themselves to a
general scheme of brightness, serving as a
contrasting background to the articles onIi 

Plenty of light is an all-important fea-
ture. Daylight if possible ; strong, white,
artificial light if it must be. It naturally
follows that a constant war with dust must
be kept up. Every nook and corner must
shine with cleanliness. Daily polishing of
plate glass, beginning with the window and
following with counter and wall cases, fre-
quent recarding of small articles, all tend
1(1 make the smile of the store more ap-
parent. The window trim is worthy of more
thought than is usually given to it. This in
many cases is the introduction
to the store, and an introduc-
tion \ vithout a smile is seldom
fidlowed by a close friendship.
Begin with the window mid
make the whole store smile !
—Playthings.

Faking Hurts Business

dvertise the truth and
people will find it out and
llock to your doors. Always
stick to the offers made in
your advertisements. Don't
hold fake sales or near-fake
sales. Don't fool the people.

UV keeping constantly to
this policy the merchant will
eventually win the reputation
for telling- the truth, "even iii

his adyertisements."--.
can Stat ion e r.

The Little Store with the Big Stock

The Smallest Jewelry Store Containing a Com-
plete Stock in All Lines—Repair Department
with Electric Motor Power and Modern
Equipment

In the business world of today will be
found jewelry stores of all dimensions,
many of them architecturally beautiful

TI-TE "LITTLE STORE WITH THE BIG STOCK"

structures of large proportions and many
stories. Some of these we have illustrated
on our pages from time to time. In the
illustrations herewith are shown what is
probably the most unique jewelry store in
the country, and which is styled by its p10-
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prietor and known to those in its vicinity as
"The Little Store with the Big Stock." This
interesting establishment is the property of
C. S. Osgood, of lloulton, Maine, a highly
respected, enterprising and successful mem-
ber of the trade. The front of this store is
only seven feet wide and it tapers back to
six in the rear, being thirty-six feet deep.
The dimensions are probably not so re-

markable as the fact that it carries a com-
plete stock of all lines pertaining to the
trade, besides doing a large and profitable
repair business. Mr. Osgood finds sufficient
repair work for two watchmakers besides
himself all the year, also extra help during
the holiday season. The stock carried
ranges in value from $5,000 to $8,000, the
display of which is naturally much ham-
pered by lack of space. The surplus stock
is kept in trays and drawers NA,ithin easy
reach. The watches repaired in this unique
store number as many as 6,000 in a year,
this in addition to miscellaneous jewelry
repairs of all kinds and engraving. There
is also the necessary equipment to do the
most difficult repairs sent in by the trade,
power being obtained from three electric
motors.

It is needless to add that the attainment of
such success in such contracted quarters
called for much enterprise and liberal adver-
tising. Mr. Osgood uses freely folders, cir-
culars, newspaper announcement, etc.; in
fact, every form of up-to-date publicity, and,
as will be seen, with excellent results. If
there be any smaller store doing as large a
business we would be pleased to hear from
its proprietor, as it would be a matter of
much trade interest.

INTERIOR VIEW
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Nothing Speculative About Our Holders

They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.

A tray of these holders in your shop
window or on your show case with
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

WE ARE SHOWING MANY NEW DESIGNS

LOOK FOR OUR NAME ON EVERY HOLDER

1 53

NEW CATALOGUE SENT UPON

Gold and Silver Thimbles

If you appreciate the commercial value
and reliability resulting from

78 Years' Experience

which goes into every T himble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

REQUEST

We furnish Gratis Attractive Newspaper Cuts and Advertising
Copy for Use in Your Local Papers. Send for Them.

Established 1832

KETCHAM & McDOUGALL  Manufacturers
15 - 17 - 19 MAIDEN LANE NEW YORK

NEW STOCK FOR THE NEW YEAR

OLDEST

WATCH

HOUSE

IN

AMERICA

ESTABLISHED

1814

Our

preparations for

after-holiday replen-

ishing are as complete

as for the Xmas rush, and

all orders—for whatever

grades and sizes—can

be filled as soon as

received.

ELGIN

WALTHAM

HOWARD
AND

HAMILTON

WATCHES

A

SPECIALTY

H. 0. HURLBURT & SONS vin iELAso i;NT TT 

6( )

"CRESCENT"

GOLD-FILLED

12-SIZE

EXTRA-THIN MODEL

ONLY

The HOWARD "CAVETTO" WATCH

THE "Cavetto" is one ofthe special
Howard models that no progressive

jeweler can afford to ignore.

It has now been before the public for some three years.

It has won decided favor among critical buyers and

a very active demand wherever it has been featured

properly.

With the new " Doric" Howard, it makes a window display

that commands attention your best possible introduction to your

townspeople as the Howard headquarters of your community.

Show both the plain and engine-turned models-21, 1 9 and

17 jewels, Crescent gold-filled only.

Order from any representative jobber.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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Discrediting the Bargain Idea

Educating the Public by Editorial Advertisements—How Jewelers in Various
Parts of the Country are Working to Secure Honesty in Advertising and Sales

One of the results of the educational
advertising of recent years has been the
gradual discrediting of the bargain idea
which had been for a long period the chief
factor in drawing trade, more particularly
to the department store. An interesting
evidence of the new development is a series
of what has been styled "editorial adver-
tisements" now being used by the firm of

arshall Field & Co., Chicago, under the
caption "The Service tild Spirit of a Great
Store." This great house has been running
in the Chicago newspapers two-column edi-
torials Iyhich are not only models of force-
ful publicity but of unusual literary
quality. These argumentative announce-
ments discuss business questions of general
interest without pointed reference to the
Field establishment, tild are \ vell worthy
of perusal by retail merchants. One of
them, entitled "The Passing of the Bargain
Idea," embodied arguments of special in-
terest to the jewelry trade, as may, be in-
ferred from the following extract:

The merchant of today who is wedded to
his Bargain Idea still no public in-
telligence. Ile assumes that penny-saving is
the chief object of people purchasing goods.
I le centers effort on buying merchandise that
will be tempting by reason of the hare prices
he can mark upon it. Value and quality are
taken into account last of all—somelintes
;lever. This sort of merchant offers the pub-
lic a disconnected string of "price sensations."
1 esterday it was marked-down ribbons, to-
day bargain shoes, tomorrow a terrific slaugh-
ter in clothespins. Everything is haphazard,
and stocks have little relation to the wide
needs of the modern family.
Rut a merchant guided by The Service

Idea, on the other hand, has a broad con-
ception of the public's intelligence, sees his
community's needs as a whole and under
stands his own function in it. He knows
that customers weigh points of value as well
as prices—purity, durability, appearance,
convenience, originality. He searches the
world for the latest and most beautiful prod-
ucts. Even though he has but a small estab-
lishment his stocks will be cfmiplete, rehre-
scntatirc, adequate to meet the whole demand
in his line of the average family, and they
\vill be maintained with a view to progress
in that line. Shopping. is made agreeable.
(3rowth and reputation come from cus-
tomers' satisfaction after goods are in use
and price forgotten. . . .
The Bargain Idea in its general acceptation

is certainly passing away. If an article said
to be worth a dollar is offered at seventy cents
there is exactly thirty cents in value missing
somewhere. Haphazard bargain hunting is
steadily giving way to intelligent. constructive,
economical buying for the needs of the home.

As the jewelers are more ;.trid more each
year exploiting quality in preference to low
price they will be pleased to learn of the
important innovation of this great drv guods
store an 1 w... 1 .lope for an extension >f this
kind of publicity among the other large
stores of the same character. There was
recently brought to our attention an in-

.stance of a prosperous town il l are
located two jewelers. I .g)th are believers in
advertising, and while one uses chiefly the

argument of quality his competitor continu-
ally exploits price reduction. It will be
interesting to note the result of this local
publicity battle. A typical announcement
of the jeweler who makes reliable quality
his slogan is the following:

The House of Quality
Quality stands for distinction, superiority

of workmanship and high standard. That is
what you get when purchasing goods with a
name and where the manufacturer is back
of the quality of his product. NVe handle
only such goods as we can recommend to our
customers and stand ready to exchange any
goods not giving satisfaction, or you can have
your money back. Our repair department is
personally looked after and nothing but the
best of material and workmanship go to
make this department one that is a credit to
the community. Your old broken silverware,
Pius, chains, belt buckles, rings and brooches
can all be made to look like new. We wish
to call special attention to tile repairing of
watches and clocks which demand the most
careful attention. Call in at any time and
have your watch regulated or ask questions
regarding anything in our line, and get ac-
quainted with the prices, which service is at
your command always.

Nowadays much is written on the psy-
chological side of publicity and the power
of suggestion in connection therewith. An
effective way to use this factor is illustrated
in the following advertisement, which is
vell calculated to create a doubt in the
minds of the public who would otherwise
be attracted by bargain prices. It will be
noticed that in making this announcement
the jeweler is careful not to include his
brother jewelers in the indictment—an idea
xyhich might well be taken to heart by many
members of the trade who are not quite so
C( nsiderate. The advertisement is clipped
from that excellent paper of national fame,
The Baltimore Sun, of December IA:

A Personal Word
If the "Watch Fakers" of Baltimore

should advertise the truth for One Day
their advertisements would read as
follows:

"Brass Watch, Imitation American Move-
ment, built to sell only, never will keep time
and never intended to do so, with less than
ten cents' worth of gold on the case, $3.98,
etc."

Did you ever part with good money
for one and feel satisfied ?

This criticism does not apply to the
legitimate Jewelry and Watch trade in
laltimore.

C. C. CROOKS
HERE IS REAL V AIX E

$35 Men's Solid I 4k Gold thin no )(1 el Open
Face Watch, with a 17-Jewel Adjusted move-
ment, guaranteed to keep time within 30 sec-
onds a week, $17.50.
$30 Ladies' Solid 1 4k Gold heavy case watch,

engraved, plain polished, (o- chased, with
Elgin or Waltham movement, $2o.
IVe are Official Railroad Watch Inspectors

and offer you the Sallie serz'ice that has given
us 011r Sianding.
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In connection with the above we have
before us an advertisement by a retail jew-
eler who desires our opinion in regard to its
character and the policy which it proclaims.
We reproduce it as follows:

This Is the Day of Small Profits and Large
Sales

This is the principal of the modern jewelry
store. Yes, I am going to sell good jewelry
at a bargain. I am going to sell good jewelry
than has ever been sold before by a store in
a city the size of ours. I have a few different
ideas. I believe that jewelry can be sold on
the same margin of profit as other goods.
appeal to you for your jewelry business.

If you haven't yet had an opportunity to
get acquainted NV ith me, the next time you are
near my store step in, no matter whether you
intend buying or not.
We have the lialdin and Schubert special

pearl key pianos.

C. w. \v.\ (•E

mum/ AND M 511 DEALER

\‘' Man, 111.

It is quite true that the keynote to mod-
ern retail business is "quick sales and small
profits," but in applying this dictum to the
jewelry business there are certain impor-
tant considerations. r.rhe retail merchant
who .sells shoes or hats would naturally
not need to make so large a profit as the
merchant who sells watches, as a watch
may last the purchaser for a lifetime,
whereas he will frequently have to return
to the shoe or hat store. For this reason
Nye would take exception ill the first place
IC) the phrase "good jewelry at a bargain,"
\vhich in itsel f implies a certain contra-
diction, and detracts, we think, from the
strength of the advertisement. The asser-
tion that "jewelry can be sold on the same
margin of profit as other goods" is one
vhich Will appeal to the public, and Ina V
for that reason be good advertising.

On Advertising

\Vhen a fireman saves a dozen, a score or
a hundred lives at a fire the crowd cheers
and the papers are tilled with vivid descrip-
tions of the thrilling episode and the man
receives a Carnegie hero medal.
When a society carries on a campaign for

pure milk and by the success of this cam-
paign saves the lives of thousands of chil-
dren there is no mention made in the daily
press and little credit is given to the asso-
ciation.
What is the essential difference between

these two cases? What is missing from
one that has rendered the other a matter of
national knowledge? There is an advertis-
ing value in the spectacular that is missing
from the slow campaign. The thrilling
rescue is known over the country, while the
commonplace saving of a few thousand lives
through pure milk is little known and less
heralded, though greater from a humani-
tarian aspect. If you have something worth
while advertise it. Some businesses, like
that of the fireman, have in themselves an
advertising quality, while others need to be
endowed with the magic of printer's ink.
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The Jeweler and the Mail-order Business

How an Iowa Jeweler Pursues the Mail Order—His Catalog—A Coupon

System

We believe we can assert without laying
ourselves open to a charge of making in-
vidious distinctions that the Iowa trade is
blessed with an exceptionally large propor-
tion of up-to-date, enterprising merchants
who study and practice in the conduct of
their business the latest and most approved
methods. The names of a number of Iowa
jewelers who merit
this tribute will occur
to our readers. Our
remarks in this case
are inspired by a copy
of a mail-order cata-
log now before us
used by J. H. Lepper,
.fason City, Iowa.
This jeweler long
since harbored the
belief that he was en-
titled to his share of
the mail-order bus-
iness in his section of
the state, and in order
to secure it adopted
the methods which
experience proved
most effective. That
he has succeeded we
have no doubt, and
that a still greater
success awaits him we
may predict with cer-
tainty. The catalog used by Mr. Lepper is
entitled "A Bargain Bulletin," and the in-
troductory page strikes us as being excep-
tionally forceful in its character of a
"heart-to-heart" talk, with a straight, honest
ring to every statement. Using two excel-
lent half-tone illustrations of himself and

his manager Mr. Lepper introduces both in
the following manner:

A WORD WITH YOU

I want you all for my friends, whether I

am acquainted with you or not. I want to
get acquainted with you and hope you will
come and get ac-
quainted with me. I
am sure it will be to
our mutual advantage.
For in no other line
of business should
the buyer know the
seller as in the jewelry
business. When you
know the jeweler to
be "on the square" it
gives you the utmost
confidence and you
know what he says to
be true and not said
just to sell goods.
That's just the reason
I want you to get ac-
quainted with me and
iny helpers.

1 N'ant you to know
what we tell you

about our goods is gospel truth, and not told
just to get your money. I f you buy goods
at my store and do not get one hundred
cents or more value with every dollar you
spend with me I don't like it any better than
you do. If at any time you feel that this is
the case I want you to return the goods at
once and have them exchanged or get your

acquainted and know each other better.
Yours truly, J. H. LEPPER,

I want to introduce you to Mr. A. E.
Templeman. .

r. Templeman is my right-hand man
and my assistant manager, and should you
call and not find me in he is "It." Mr. Tem-
pleman has complete charge of all repairs
or shop work, the manufacture of special
jewelry, designing, engraving, etc. He
started as a boy with me sixteen years ago,
and knows the business from A to Z. In
fact, is one of the very best men in north-

ern Iowa. My object in calling your atten-
tion to Mr. Temple-
man is: My business
is so large and my
time is so taken up I
do not get time to
meet all of my friends
and customers person-
ally, and I want you
to have the same con-
fidence in Mr. Tem-
pleman that you do in
having nte wait on
you. You can trust
him implicitly with
your watch, diamonds
or other valuables and
they will be properly
accounted for. He
has handled thou-
sands of dollars of my
money, diamonds, etc.,
for years, without
bond or security, and
I have yet to find
where one penny has

been misapplied. Whatever he tells you
about the goods you can rely upon, for I
have never known him to misrepresent a
single article to a customer in the sixteen
years we have been together. I mention
these facts for the reason that you should
have the utmost confidence in your jeweler.
Not that jewelers as a rule are dishonest,
but for the reason if you do have confidence
in your jeweler he will understand your
wants better and will only recommend such
goods as will fill your requirements. We
want your confidence and wish to be your
jeweler. If we don't treat you right it

won't be because we
don't try.
Yours sincerely,

J. H. LEPPER.

The above letters,
apart front their can-
dor and manifest hon-
esty, reveal a mutual
confidence 1) et ween
proprietor and man-
ager zmd team work
that appeal most fav-
orably to the public.
The well-placed confi-
dence of man in man
at all times impresses
favorably, and partic-
ularly so in a case of
this character, where
it doubt of such mu-
tual confidence might
affect the business.

Save This Coupon — It Means Money to You! I 75 :
If presented or mailed with your ordor on or befOre December '25, 1911, this •::*

Y Coupon is good at the following rates on the purchase of any article in my store:— 4.
Good for 500 on any purchase of • $5 00 to $9.00

1: Good for 750 on any purchase of $10.00 to $14.00 
•:.•
i'

, XGood for $1.00 on any purchase of $15 00 to $19.00 :
A 
. * 

Good for $1.50 om any purchase of $20.00 to $30.00 . y,
4 .t
t MONEY SAVED; IS MONEY EARNED. BUY .WHERE YOU CAN SAVE. 4

.4:

A
A
•'7,!•

*
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1 $ I • 50 if.
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4. •..J. H. 1...EF9PEFI, Jeweler...
.. :
.,.. 209 S. Main St., - MASON CITY, IA.

ii••• XWThis cash discount does not apply if you accept the silver gifts offered on the
other side of thls card.

"HONES r GOODS AT HONEST PRICES."

1 .00 No No Discounts Allowed Without This Card.

money. I came to Mason City ten years

ago and started my present business with

only a "little corner" in another store, and

now this December, 1911, by strictly hon-

est, square dealing with my customers, I

have probably the largest and most com-
plete stock of watches, diamonds, clocks,
jewelry outside of the large cities. To
accomplish this in ten years a man would

have to be either a "scamp" or pretty

square.
I want your friendship, your influence

tild your trade. Come, shake! Let's get

X This Counon Good only until December 25. 1911.

Present this card when paying for your purchase and get

X
...Free of Charge...

*:1:
010

054:

.0k

•036

7k.

6.0

..-.. 

. 4
,.,...4...j ..::

This Genuine Rogers silver souvenir Teaspoon FREE with every $2.00 
purchase +

A Citnuine Rogers Silver Sugar Shell FREE with every $3.00 purchase. or :t.

A Genuinc.. Rogers Silver Butter Knife FREE with every $4.00 purchase, 
xi

Or the Sugar Shell and Butter Knife FREE with a purchase amounting 
to $7.00. +

0-...i) These gifts are not given if you accept cash 
1.

discount as described on other side of this card. J. H. LEITER, Jeweler, 1
ti.

No giftN given without this card. 
MASON CITY, IA. .,.t
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BACK OF' COUPON
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A POINTER FOR 1912
The American Public Will Need Watches

no matter who is President,

But They Will Spend Sparingly
until the Presidential Campaign is over,

Demanding Full Value for Every Dollar

Offer Your Customers
The World's Standard Medium-priced Watches

"NEW ENGLAND" LEVERS

Hale
12 Size 16 Size

To Dealers . . $2.90 to $6.00
To Consumers . $2.50 to $5.00

Genuine Watches. Jeweled. Guaranteed.

Cavour

Accurate
l'imekeepers

Gold-Filled
Sterling

15 Ligne

Each one tested
in its own case

Gun Metal
Nickel

To Dealers . . $6.80 to $14.50
To Consumers $5.00 to $10.25

Dealers' Prices Subject to Keystone Key

Alden
16 Size

To Dealers . . $6.00 to $14.50
To Consumers $5.00 to $11.00

And You'll Have a Steady Business Throughout the Year
Prices on " New Englands" Are Strictly Maintained
50 Profit to the Retail Jeweler on Every Sale

The Most Comprehensive, Profitable Line You Can Carry
Our Missionary-Salesmen

and the

Salesmen of the Leading Jobbers Will Show You Samples and Give You Complete Information

THE NEW ENGLAND WATCH CO., Waterbury, Conn.
Pacific Coast Agents—THE B. W. FREER CO., San Francisco.

January I, 1912 THE KEYSTONE

Fallacy of Some Folks' Figuring

One of the Chief Causes of Commercial Fail-

ures Is the Common Want of a Few Hints

• on Ordinary Arithmetic and Common Sense

Among the causes of commercial failures
appears in heavy percentage "incompe-
tence," and incompetence shows itself more,
probably, in ignorance of what gross profit
must cover than in any other way. Be-

sides leaving out of consideration certain
elements of expense which can not possibly

be escaped the fallacy of figuring the per-

centage of profit on the cost price instead

of the selling price is frequently committed,
and it would be well if the selling end of
every business might do what it could to
expose this fallacy among the weaker cus-
tomers of the house before wrong methods
have brought the inevitable.

The Expense Account

The following explanation should sim-
plify this subject and make it easy of mas-
tery : Every house should instruct the sell-
ing force in these important principles so
that our salesmen may stir our customers
up to the adoption of correct methods. One
of the most important things for a mer-
chant to consider is whether or not he has
added to the expense account everything
that belongs there. He will not forget his
rent, or the salaries of his employees, nor
will he fail to add light, heat and the cost of
maintaining his horse. But has he figured
in something for wear and tear on his
equipment, for things will not last forever
when in daily use, and, more important, for
more often neglected, has he taken account

of his own salary? He must have his living

and it should be reckoned the same as the
wages of any one in his employ.
Suppose, for example, he does business

for one year, and finds at the end of that

time he has sold goods to the amount of

$2o,000. Then if he has faithfully kept his

books he can cast up his expense account

something like this:

Salary for self $1,800.00

Employees' wages   1,100.00

Advertising   250.00

Heat and light  200.00

Wear and tear on fixtures  5o.00

Horse .  300.00

Miscellaneous expenses   300.00

Total . $4,000.00

If he sold in the year goods to the amount

of $20,000, and it costs $4,000 to do so, it is

clear that the expenses were 20 per cent of

the gross amount of the sales. Bear this

particularly in mind—this percentage is

figured on the gross amount of the sales,

and not on the cost price of the goods.
Faulty profit figuring consists, in the first

place, in taking the cost price of the goods

to be sold, adding to it the percentage of ex-

pense figured on sales plus the amount of

profit wanted and expecting to realize the

desired percentage.
A Calculation

For example, suppose the cost of doing
business is 20 per cent, and one purchases

a hundred dollars' worth of some line he
wishes to use as a leader, and is willing to
sell at cost. He adds to the $ioo $20, sell-
ing for $120, and thinks he breaks even.
But he does not. He loses 5 per cent.
Why? Because that 20 per cent must be
figured on selling and not on cost price.
He should have added $25, selling for $125,
and the $25 he received above the $too of
cost would equal just 20 per cent of the
$125 for which he sold the goods.

Now, then, suppose one desires to start
the year right, having determined to make
his store pay a gross profit of to per cent.
He has found that he must add 25 per cent
to cost price to come out without loss, so
with the first hundred dollars' worth of
goods he has to price he adds $25 for cost
of doing business, and then adds to per
cent of that, or $12.50, and sells the lot for
$137.5o. Does he make to per cent?
Surely not. Deducting 20 per cent of
$137.50, the gross selling amount, which is
$27.50, there is left $11o, or $to more than
the first cost of the goods, and this is but
little more than 7 per cent of the $137.50
for which the stock was sold.

From this one finds that he must add

more than 375/a per cent to the original cost,
so he tries a little more, and makes it 40 per

cent, thinking this is surely enough, and
again he falls short, for 40 per cent added
to the first cost yields a trifle under 9 per

cent of profit. So he goes a little farther,
and discovers finally that where cost of

doing business is 20 per cent and desired
profit is to per cent there must be added
to the laid-down cost of goods sold 43 per

cent. This is easily figured. Cost of

goods, $too; add 43 per cent and sell for

$143 ; deduct 20 per cent of selling amount,

or $28.60; and one has left $114, or $14.40

more than first cost, and this is a trifle more
than to per cent of selling figures.

Bear this in mind thus : Cost of doing
business, zo per cent ; desired gross profits,
to per cent ; add 43 per cent to cost of goods
laid. down at store. Fifty per cent added to
cost price will yield a gross profit of 13 per
cent.

If the cost of doing busines is only 15 per
cent, then 33 1/3 per cent added to cost
price will yield to per cent gross profit, and

43 per cent added will yield 15 per cent

gross profit.
If cost of doing business is 18 per cent,

40 per cent added to the cost price will yield
10 per cent, and 43 per cent added will yield
12 per cent gross profit.

The explanation given here will illustrate
the principle, however, and any merchant
can go ahead and figure out for himself
what he will have to add to make the profit
he desires. The whole thing lies in figuring
from the selling amount and not from the
cost. It is on the business done, or the
sales made, in other words, that the profit
is to be made, and not on the price paid for
goods which are yet to be sold.

It is surprising how many experienced
merchants go wrong on this proposition of
making prices to obtain a reasonable per-
centage of profit. It is because they begin
at the wrong end, and as a result they will
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not be able to make their accounts balance
when they come to determine just where
they stand.—Brains.

Comparisons in Salesmaking

Many sales have been lost by the sales-
man making a comparison of his goods with
those of his competitor at a time when the
customer was not really thinking of other
goods.
The only time to compare your goods

with those of a competitor is after the cus-
tomer has first brought the matter up. But
when the time does come for making com-
parison you want to be dead sure that the
relative points of your goods are made to
stand out in such contrast with those of
your competitor's that there can be no doubt
whatever in the mind of your customer as
to the great advantage your goods possess
over the others.

Don't fool yourself by saying, "I never
run down another man's goods." You don't
have to run them down, but simply show
by actual demonstration that, while the
other fellow's wares may be very good,
yours are much better.
In making comparisons always be pre-

pared to state just wherein your goods are
superior. Don't be like the other fellow of
whom the following true story is told:
A certain ex-railroad official, who thought

his many years' experience in railroading
would give him a great advantage in selling
railroad supplies, was induced to start out
to sell a track-jack ; and, as every one with
whom he had spoken about it assured him
that the jack was the best thing of its kind
on the market, he went forth with un-
bounded enthusiasm and brilliant hopes of
big stocks of orders.
But he had overlooked a bit. The very

first purchasing agent upon whom he called,
and to whom he declared that his "jack was
better and different from all others," asked
him to explain in what way his jack was
different from the others.
He tried to sidestep this query by saying

that he "was not there to run down other
people's goods, but to sell his own." To
which the purchasing agent replied, "I don't
want you to run down anybody's goods, but
if I should buy your jack and my people
should ask me why I bought yours in pref-
erence to the other fellow's I want to be in
a position to tell them."
The result of it was that the salesman had

to return to the factory and learn what he
could about all other railroad jacks in order
to sell his own.
In making comparisons never do so in a

general way, but always in a specific man-
ner. That is, compare a particular point in
your goods with a particular point in that
of your competitor's.

In laying your proposition before your
customer for the first time always state it
as clearly and forcibly as your abilities will
permit without regard to other people's
goods, as it is your business to impress your
customer with the advantage your goods
possess for him, and no mention should be
made of competing goods until the customer
forces you to do so.—Salesmanship.
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A POINTER FOR 1912
The American Public Will Need Watches

IU) matter who is President,

But They Will Spend Sparingly
U ntil the Presidential Campaign is over,

Demanding Full Value for Every Dollar

Offer Your Customers
The World's Standard Medium-priced Watches

"NEW ENGLAND" LEVERS

Hale
12 Size 16 Size

To Dealers . . $2.90 to $6.00
To Consumers . $2.50 to $5.00

Genuine Watches. jeweled. Guaranteed.

Cavour

ACCII rate
"l'imekeepers

Gold-Filled
Sterling

15 Ligne

Each one tested
in its own case

Gun Metal
Nickel

To Dealers . . $6.80 to $14.50
To Consumers $5.00 to $10.25

Dealers' Prices Subject to Keystone Key

Alden
16 Size

To Dealers . . $6.00 to $14.50
To Consumers $5.00 to $11.00

And You'll Have a Steady Business Throughout the Year
Prices on "New Englands" Are Strictly Maintained
5W Profit to the Retail Jeweler on Every Sale

The Most Comprehensive, Profitable Line You Can Carry
Our Missionary-Salesmen

and the

Salesmen of the Leading Jobbers Will Show You Samples and Give You Complete Information

THE NEW ENGLAND WATCH CO., Waterbury, Conn.
Pacific Coast Agents—THE B. W. FREER CO., San Francisco.
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Fallacy of Some Folks' Figuring

One of the Chief Causes of Commercial Fail-

ures Is the Common Want of a Few Hints

• on Ordinary Arithmetic and Common Sense

Among the causes of commercial failures
appears in heavy percentage "incompe-
tence," and incompetence shows itself more,
probably, in ignorance of what gross profit
must cover than in any other way. Be-
sides leaving out of consideration certain
elements of expense which can not possibly
be escaped the fallacy of figuring the per-
centage of profit on the cost price instead
of the selling price is frequently committed,
and it would be well if the selling end of
every business might do what it could to
expose this fallacy among the weaker cus-
tomers of the house before wrong methods
have brought the inevitable.

The Expense Account

The following explanation should sim-
plify this subject and make it easy of mas-
tery : Every house should instruct the sell-
ing force in these important principles so
that our salesmen may stir our customers
up to the adoption of correct methods. One
of the most important things for a mer-
chant to consider is whether or not he has
added to the expense account everything
that belongs there. He will not forget his
rent, or the salaries of his employees, nor
will he fail to add light, heat and the cost of
maintaining his horse. But has he figured
in something for wear and tear on his
equipment, for things will not last forever
when in daily use, and, more important, for
more often neglected, has he taken account
of his own salary ? He must have his living
and it should be reckoned the same as the
wages of any one in his employ.
Suppose, for example, he does business

for one year, and finds at the end of that
time he has sold goods to the amount of
$2o,000. Then if he has faithfully kept his

books he can cast up his expense account

something like this :

Salary for self $1,800.00

Employees' wages  1,100.00
Advertising  250.00

Heat and light 200.00

Wear and tear on fixtures so.00

Horse  300.00

Miscellaneous expenses  300.00

Total  $4,000.00

If he sold in the year goods to the amount

of $20,000, and it costs $4,000 to do SO, it is

clear that the expenses were 20 per cent of

the gross amount of the sales. Bear this

particularly in mind—this percentage is

figured on the gross amount of the sales,

and not on the cost price of the goods.
Faulty profit figuring consists, in the first

place, in taking the cost price of the goods

to be sold, adding to it the percentage of ex-

pense figured on sales plus the amount of

profit wanted and expecting to realize the

desired percentage.

A Calculation

For example, suppose the cost of doing

business is 20 per cent, and one purchases

KEYSTONE

a hundred dollars' worth of some line he
wishes to use as a leader, and is willing to
sell at cost. He adds to the $too $20, sell-
ing for $120, and thinks he breaks even.
But he does not. He loses 5 per cent.
Why? Because that 20 per cent must be
figured on selling and not on cost price.
He should have added $25, selling for $125,
and the $25 he received above the $too of
cost would equal just 20 per cent of the
$125 for which he sold the goods.

Now, then, suppose one desires to start
the year right, having determined to make
his store pay a gross profit of to per cent.
He has found that he must add 25 per cent
to cost price to come out without loss, so
with the first hundred dollars' worth of
goods he has to price he adds $25 for cost
of doing business, and then adds io per
cent of that, or $12.50, and sells the lot for
$137.50. Does he make io per cent?
Surely not. Deducting zo per cent of
$137.50, the gross selling amount, which is
$27.50, there is left $110, or $to more than
the first cost of the goods, and this is but
little more than 7 per cent of the $137.50
tor which the stock was sold.

From this one finds that he must add
more than 3772 per cent to the original cost,
so he tries a little more, and makes it 40 per
cent, thinking this is surely enough, and
again he falls short, for 40 per cent added
to the first cost yields a trifle under 9 per
cent of profit. So he goes a little farther,

and discovers finally that where cost of

doing business is 20 per cent and desired
profit is io per cent there must be added

to the laid-down cost of goods sold 43 per

cent. This is easily figured. Cost of

goods, $too; add 43 per cent and sell for
$143; deduct 20 per cent of selling amount,
or $28.60; and one has left $114, or $14.40

more than first cost, and this is a trifle more
than io per cent of selling figures.

Bear this in mind thus : Cost of doing
business, 20 per cent ; desired gross profits,
Jo per cent ; add 43 per cent to cost of goods
laid down at store. Fifty per cent added to
cost price will yield a gross profit of 13 per
cent.

If the cost of doing busines is only 15 per
cent, then 33 1/3 per cent added to cost

price will yield to per cent gross profit, and

43 per cent added will yield 15 per cent

gross profit.
If cost of doing business is 18 per cent,

40 per cent added to the cost price will yield
to per cent, and 43 per cent added will yield
12 per cent gross profit.

The explanation given here will illustrate
the principle, however, and any merchant
can go ahead and figure out for himself
what he will have to add to make the profit
he desires. The whole thing lies in figuring
from the selling amount and not from the
cost. It is on the business done, or the
sales made, in other words, that the profit
is to be made, and not on the price paid for
goods which are yet to be sold.

It is surprising how many experienced
merchants go wrong on this proposition of
making prices to obtain a reasonable per-
centage of profit. It is because they begin
at the wrong end, and as a result they will
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not be able to make their accounts balance
when they come to determine just where
they stand.—Brains.

Comparisons in Salesmaking

Many sales have been lost by the sales-
man making a comparison of his goods with
those of his competitor at a time when the
customer was not really thinking of other
goods.
The only time to compare your goods

with those of a competitor is after the cus-
tomer has first brought the matter up. But
when the time does come for making com-
parison you want to be dead sure that the
relative points of your goods are made to
stand out in such contrast with those of
your competitor's that there can be no doubt
whatever in the mind of your customer as
to the great advantage your goods possess
over the others.

Don't fool yourself by saying, "I never
run down another man's goods." You don't
have to run them down, but simply show
by actual demonstration that, while the
other fellow's wares may be very good,
yours are much better.
In making comparisons always be pre-

pared to state just wherein your goods are
superior. Don't be like the other fellow of
whom the following true story is told :
A certain ex-railroad official, who thought

his many years' experience in railroading
would give him a great advantage in selling
railroad supplies, was induced to start out
to sell a track-jack; and, as every one with
whom he had spoken about it assured him
that the jack was the best thing of its kind
on the market, he went forth with un-
bounded enthusiasm and brilliant hopes of
big stocks of orders.
But he had overlooked a bit. The very

first purchasing agent upon whom he called,
and to whom he declared that his "jack was
better and different from all others," asked
bin-i to explain in what way his jack was
different from the others.
He tried to sidestep this query by saying

that he "was not there to run down other
people's goods, but to sell his own." To
which the purchasing agent replied, "I don't
want you to run down anybody's goods, but
if I should buy your jack and my people
should ask me why I bought yours in pref-
erence to the other fellow's I want to be in
a position to tell them."
The result of it was that the salesman had

to return to the factory and learn what he
could about all other railroad jacks in order
to sell his own.

In making comparisons never do so in a
general way, but always in a specific man-
ner. That is, compare a particular point in
your goods with a particular point in that
of your competitor's.

In laying your proposition before your
customer for the first time always state it
as clearly and forcibly as your abilities will
permit without regard to other people's
goods, as it is your business to impress your
customer with the advantage your goods
possess for him, and no mention should be
made of competing goods until the customer
forces you to do so.—Salesmanship.



„,ANA.1VNIA4 High-Grade

Jewelry Store

NO. 600. WALL CASE

Fixtures
A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

J

UST figure up the fuel cost of remelting. When "Omega”
Guinea Gold will give you a perfect alloy with one melt
isn't it short-sighted to "save" a few cents by using scrap

or inferior alloys?

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

• 4.."Omega Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper--and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. .I.

January I, 1912 T E

Among the Trade
(Continued from page 69)

Michigan—Continued

The Engass Jewelry Company, which has been
located for many years on Gratiot avenue, near
Woodward, Detroit, has purchased the block at
the southwest corner of Woodward avenue and
Montcalm street. This section of Woodward is
rapidly becoming the center of the city's retail
district.
A lease of the store at the corner of Woodward

and Jefferson avenues, Detroit, now occupied by
the United Cigar Company, has been taken by J.
Friedberg & Son. As soon as the lease of the
cigar company expires Friedberg & Son will open
a branch store.
Everitt C. Ogden, a watchmaker, took out a

marriage license recently to marry Miss Gladys
Maple, of Detroit.
Friends throughout the state will regret to hear

of the loss sustained by H. J. Sevy, of Bellevue,
whose store and stock were completely destroyed
by fire recently. Mr. Sevy has had a struggle for
several years to build up a successful business,
and was just getting to a point where he was in
a fair way to make money when his business
was wiped out. Corning as it did in the midst
of the holiday business added to the severity of
the loss.
Nathan Schrebnick, of Detroit, has had an un-

fortunate experience with burglars during the past
few weeks. On November 28 the front window of
his store at 1534 Michigan avenue was broken and
goods valued at $150 taken. On December 7 the
same window was broken and goods worth about
$100 carried away.
A new front, new fixtures and complete rear-

rangement of his store have given Walter Gepp,
of 984 Forest avenue, East, one of the neatest
business places in Detroit.
A new business has been started in Pontiac by

Pearl Pettit, formerly of Buffalo.
Arthur Diegel, formerly with Wright, Kay &

Co., and one of the most expert designers in
Detroit, has gone into business for himself. He
will make a specialty of designing and modeling
for the trade.
R. C. Allan, of Harbor Beach, is refitting his

store, in which he carries on a drug and jewelry
business.
A new jewelry business was opened in Manton,

Mich., recently by W. H. Campbell. Mr. Campbell
is an old jeweler, and for several years has been
engaged in other lines.
Burglars visited the store of Wilson L. Camp-

bell, in Millington, recently and got away with
jewelry valued at $100. Local parties are sus-
pected, but arrests have not yet been made.
One of the finest jewelry stores in the smaller

cities of the state is that of W. H. Skeeman, of
Wyandotte, who recently moved into the new
building which he erected. The building is a two-
story structure of brick, of modern construction
and conveniently arranged. Mr. Skeeman has
spared no expense in fitting his store, which is a
credit to himself and to the city of Wyandotte.
C. Henry Schlander and Fred Seyfried, who re-

cently opened a new store in Battle Creek, bought
most of their Christmas goods in Detroit.
The Mount Clemens Loan and Trust Company,

one of the oldest businesses in Mount Clemens,
became the property of M. L. Green & Son last
week. Mr. Green has managed the business for
many years. The loan end of the business was
eliminated several years ago, and it will be con-
tinued as a straight jewelry business.
H. A. Wright, senior member of the firm of

Wright, Kay & Co., Detroit, whose improvement
after a long illness was noted in a recent issue, is
now suffering from sciatica.
Local wholesalers have been working nights and

Sundays during the past two weeks filling rush
orders of Christmas goods. The following re-
tailers from the state called on Detroit jobbers re-
cently for the purpose of replenishing stocks:
Fred Wagner, of Monroe; Theodore Dahlman,
Rochester ; Charles Martin, Brooklyn; A. B. Mil-
kins, Wyandotte; Fred Tews, Richmond ; L. H.
Cooper, Oxford; 0. F. Kleckner, Milan; J. L. P.
Gentil, Monroe; J. S. O'Rourke, Richmond; B. D.
Robinson, Albion; M. Cooley, Flint.
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Minnesota

- Bienhorn & Meier, of Winona, have purchased
the building on East Third street now occupied
by the Kratz Palace of Sweets, and in all proba-
bility they will eventually move their jewelry store
there, though Mr. Kratz has a lease that runs for
three years more.
A. G. Scherff, of Red Wing, was recently in

the Twin Cities buying goods and looking after
other business interests.
F. C. Brace, of Worthington, recently had his

store completely destroyed by fire.
T. J. Sine, of Albert Lea, was in the Twin

Cities buying goods and looking after other
business matters.
John Dwyer, formerly with Tripp & Class, of

Chishol, has accepted a position with H. G. Burn-
ham, of Hibbing.

Missouri

Charles H. Geery, whose jewelry business in
Columbia has been steadily increasing for- sev-
eral years, has been compelled to seek more com-
modious quarters and has moved from his Broad-
way location to rooms at 9 South Ninth street,
which have been remodeled into a modern store
building.

Montana

C. L. Christie, son of Mr. and Mrs. W. J.
Christie, is in Butte to spend the holidays. Mr.
Christie is traveling salesman for Christie-Lews,
wholesale jewelers, of New York. After the
holidays he will continue his trip to the coast.

New Jersey

The jewelry store of Emanuel Gershuny, on
Ferry street, South River, was broken into No-
vember 29 at 3.30 o'clock. The thieves got away
with several watches.
The fine storeroom at 303 Broadway, Camden,

upon which workmen have been employed for
several months, is now completed. It will be
occupied by P. L. Baer, the Market street jeweler.
It is said that Mr. Baer will establish a. branch
on Broadway and will continue in business at his
present store.
. A fire from an unknown cause destroyed the
jewelry store of S. N. Nathanson, in Rutherford,
recently. Nathanson's loss is fixed at $4,000.

Ohio

A lighted cigar stub thrown in the doorway of
the Thomas & Brand jewelry store, in Findlay,
in the heart of the business district, ignited gas
which had accumulated under one of the show
windows, causing an explosion which wrecked
the entire front of the store and hurled watches
and several thousand dollars' worth of diamond
rings, which were displayed in the windows, into
the street. Ernest Huffman, a candy salesman of
Perrysburg, Ohio, was struck by flying glass
which severed an artery at the base of the
brain. Glenn Yake, an engraver, seated near the
window, was buried in ruins but escaped unhurt.
The loss is estimated at $5,000.
C. C. Miller, the Massillon jeweler, has leased

the- room at ig South Erie street and will remove
there the first of the year. One side of his new
store will be occupied by W. F. Breed as a mer-
chant tailoring shop.
The authorities of Bellaire were notified re-

cently of the arrest in Barnesville of the two men
suspected of robbing the jewelry store of W. M.
Dorer, of Bellaire, and that they were caught
with a large part, if not all, of the stolen goods
in their possession. Four lockets, five watches
and several bracelets and other valuables were
found.

Charles. C. Noble, of Cleveland, formerly a
clerk in the -employ of Bert Ramsey, jeweler,
was recently found guilty of embezzlement and
fined $25 and costs. Noble was arrested Sep-
tember II on evidence gathered by Ramsey's
clerks, who watched him take $8.50 in one hour,
they said. According to Ramsey, Noble had been
taking sums every day.
Jewelry thieves, Williams and Orea, claiming

Cleveland as their home, who were captured at
Chillicothe, are the pair who robbed Tresch's jew-
elry store, Marietta, of five hundred dollars' worth
of jewelry a month ago, the police believe.
An accident which might easily have proved

more seriously occurred Thursday night when
George Kapp Jr., of the J. G. Kapp Company, re-

tail jewelry concern on Summit street, Toledo, at-
tempted to board a speeding fire department tower
en route to a downtown blaze. Mr. Kapp was in
the store about io o'clock when he heard the fire
department rushing by. He rushed out and at-
tempted to catch the vehicle as it passed. In doing
so he was thrown under the wheels, which passed
over both legs. He was rendered unconscious by
the shock and was taken to his home on Wood-
ruff avenue, where three doctors were called to
attend his injuries. At this time he is resting
easily and the physicians report that his injuries
will not result seriously unless unexpected compli-
cations set in. He is badly bruised and will not be
able to attend to his duties at the store for some
time.
M. Bautnan, of M. Bauman & Co., Maiden lane,

New York City, was in Toledo this week calling
on local jewelers and transacting other business.
That honesty is not a forgotten principle in

Toledo is attested by an item which appeared in
local newspapers this week seeking to find the
owner of a handsome lady's watch picked up at
the corner of Summit and Adams streets. The
owner has not yet responded and the watch is in
the hands of the police department awaiting iden-
tification.
There will be a grand family reunion held at the

home of L. Comlossy, the Madison avenue, To-
ledo, jeweler, including Christmas and lasting for
several days. Harold Comlossy, of Chicago;
George, who is attending the Michigan .Agricul-
tural College at Lansing, Mich., and Arthur, who
is a student at the Ohio State University, are all
expected at the family table for the occasion.
George Smith, of Toledo, and James Cardano,

of Cleveland, were granted a new trial by the cir-
cuit court. They were recently convicted of bur-
glarizing the Miller Brothers jewelry store at
Tiffin, Ohio, and getting away with $1o,000 worth
of jewelry on last February 4. The case was
taken to the higher court on the ground that sev-
eral of the jurors visited the premises when not
under the escort of an official, and that this con-
stituted misconduct- on the part of the jury, and
the circuit court sustained the contention. They
welrde. sentenced at the former trial to indeter-
minate terms in the state reformatory at Mans-
fie

W. R. McFadden, Summit street jeweler, To-
ledo, together with his wife, will spent several
days at the home of Mrs. McFadden's mother in
Mansfield, Ohio. They will spend Christmas
there and return some time next week..
The J. J. Freeman Company, Toledo, reports an

unexpectedly large trade during the past two
weeks. "We are far ahead of last year," said
N. E. Hascall. "We have had an exceptionally
fine line of goods, especially in imported novelties,
and our business has been -large. Diamonds have
been moving splendidly."

The.entire front of the Thomas & Brand jew-
elry store at Findlay, Ohio, was recently blown
out by an explosion. Escaping gas and a lighted
match were responsible for the accident. A pas-
senger waiting for a car lighted a cigar, throwing
the match through a grating into the cellar, where
the gas had accumulated. H. M. Smith, a Tiffin
traveling man, who was standing in front of the
store, was painfully burned. Ernest Hoffman, of
Perrysburg, had several arteries of the face sev-
ered by flying missiles. C. G. Altman, of Chicago,
was thrown a distance and badly stunned, and
others received minor injuries. Watches and jew-
elry were scattered over the scene of the ex-
plosion.
Miss Elsie Barge has been helping with the

handling of customers during the Christmas rush
at the A. J. Heeson store, Toledo.
M. Howard Nusbaum was recently presented

with a handsome watch in appreciation of his
services for the past four years as president of
the Wholesale Merchants and Manufacturers'
Board of Commerce Club, of Toledo. The pres-
entation was made by Howard I. Shepard. About
sixty members were present.

Oregon

A tower clock will soon be installed on the Odd
Fellows' hall in Roseburg. E. C. Micelli and
E. V. Hoover have charge of installing it.
F. B. Wines, of. Tacoma, Wash., has been in

Portland for several days.
(Continued on page,811)'



The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in .every case relating to their business saw at once
the beauty, utility and cheapness of our 'IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
' ornamented with egg and dart,

A BEAUTIFUL CASE

Made and sold by

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
inside. Doors slide up, fastened to Morton's steel chains and weights. Inside of ease and
shelves lined with black felt. Made to ship iu the knock down.

Net price, $58.00. Worth $70.00

Union Show Case Co 
Salesroom, Office and Factory

Take the Blue Island Avenue Car

1. Maximum light in minimum space.
2. Better distribution of light.
3. Increasing sales value of each show

case or show window.
4. Improved Lighting at half the operat-

ing cost.
5. Does not heat up the case, thus per-

mitting display of almost any kind
of perishable goods.

6. Does not spoil outline or appearance of case or window.
7. Throws light on goods, not in spectators' eyes or on sidewalk or walls.
8. Absolute control of light just where desired.
9. Permits thorough cleaning of case.
10. Easily installed—no initial installation expense.
11. With J-M Tungsten Lamps true daylight color value for matching

fabrics.
12. Goods are sold with least possible handling when well lighted and

displayed.

Write our nearest Branch for Interesting
Catalog No. 407.

SAKS & CO., New York.
Show window lighted with

J-M Linolite Lamps.

• 
56-66 Frank Street, CHICAGO

A MECHANIC ORy There is big money in expert
NI! 0 

watch repairing. The demand
for good workmen is larger than the supply. (

7 Vz,.....-,  
ILJ 

- 
Don't be a mere mechanic, a drudge at , , P":

your work. Be an expert watch ( k (0)41111..0  repairer. We have helped more than xp,
...s.... 

BOO young men to get an expert know-
"f/Air--- 0 ledge and training as watch repairers-

1 , we can help you. It is easy by our 'il-Iffri
/ method. Our experience,DeSelmsPatented

Charts, text books, special methods and equipment give
our students unusual advantages. Quick a n d sure ad-
vancement. We will give you more knowledge and training Ina few

k
months than you can possibly get In a store apprenticeship in as ..-61264tosAmany years. We will put you in a position to select
your own job and name your own salary. Decide right
DOW to be an expert watch repairer. Come to our $2000 V4)
school at your earliest convenience or If you cannot 

Plbicome to us we will come to you by mall In your own A500home. You can employ your evenings or any spare -g. 0 e illetime learning without giving up your present

now wili get you a larger salary later.
..mployment AMU° time and money spent AWaliWV

Write for our booklet telling you how we will make _
• trained expert watch repairer of you. It Is FREE.

The DeSelms Watch School
no Perry Street Attics, Indiana

Baltimore Cleveland Kansas City

CrIctgno Detraosit 
larwAkungeeeles

For Canada:—THE CANADIAN H.
Toronto, Ont. Montreal, Que.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Minneapolis Omaha San Francisco

Pit ?Clans racluerlg'is 
Seattle 
St. Louia

W. JOHNS-MANVILLE CO., LIMITED
Winnipeg, Man. Vancouver, B. C.

(1467)

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces fumished.

Work called for and delivered.Before Repairing After Repairing

LOUIS J. MEYER, P8H"I W
ALNUT
LA

EL. sF.Ta EI EAT

ESTABLISHED 1892
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The Most Elaborate Advertisement
in the History of the Jewelry Trade

Iowa Firm Uses Eleven Full Pages in Local Paper—Celebrates the Thirty-

fourth Anniversary of the Firm

During the holiday season we were
favored by subscribers with many samples
of unique advertising. At least one of these
announcements established a record. This
was an advertisement of the Will H. Beck
Company, Sioux City, Iowa, a highly pro-
gressive city of about 50,000 population and
noted for the enterprise of its local press
and merchants. The advertisement referred
to filled eleven of the twenty pages of the
Sioux City Daily News of December 9!
Advertising specialists are wont to criticize
the enormous advertising spread made occa-
sionally by the great stores of the country,
but the grounds for such criticism did not
exist in this case. Section two of the paper,
comprising ten • pages, was devoted entirely
to the Beck concern, the first page being a
write-up of the firm, incorporating a history
of the retail jewelry business and its devel-
opment in recent years. Portraits of the
officers of the firm, a picture of the store
and a group photograph of the employees
lent diversity to this page. The other pages
were announcements of the stock, each line
being given a special advertisement.
The journal in which this announcement

appeared claims that this was the largest
jewelry advertisement ever published in a
single issue of a newspaper, and we have
no reason to question the truth of this state-
ment. The occasion was the thirty-fourth
anniversary of the business, and the celebra-
tion of the occasion right in the middle of
the holiday season no doubt justified this
elaborate publicity. We should add that the
advertisement reached not only among the
regular subscribers of the paper but was
mailed to the people in the country around
Sioux City, thus greatly increasing the
results.
The write-up of the firm states that "for

a third of a. century in which the Beck store
has been a part of the commercial life of
Sioux City its fame has spread for hundreds
of miles in all directions, few business insti-
tutions having done so much to advertise
Sioux City to its best advantage."
None will controvert this statement who

had their attention directed to this record-
breaking advertisement. From the story of
the later history of the firm we learn that in
1903 it was deemed advisable by .Mr. Beck
to incorporate the growing business into a
stock company, giving to his son, W. Cor-
nish Beck, J. S. Casey and a number of
other faithful employees a personal interest
in the business. And so it grew and grew
until the location became too crowded and
contracted, so in the winter of I9o9 a pur-
chase of a new location was made. In the
summer of 1910 the new store was opened,
and results since have fully justified the ex-
pensive venture.
One feature that has proved a great factor

in the business development has been the
beautiful annual catalog issued by this firm.

Commencing ten years ago with a modest
circulation of 2,500 it has grown until the
present year 15,000 of these trade-getters
will be mailed to every state of the middle
west and the northwest, they going as far
west as Washington and Oregon.
To give some idea of the magnitude of

this business and of its growth we might say
that commencing with only one employee the
business today requires a force of over
twenty men and women, a number of whom
have been with the firm from ten to twenty-
five years.
'THE KEYSTONE takes advantage of the

opportunity to congratulate the firm on its
remarkable success and on the unusual spirit
of enterprise shown in its unique advertise-
ment. Such success is attained only on a
basis of integrity and satisfactory treatment
of the public, and the results in this case fur-
nish an object-lesson to the entire trade.

Take the Clerk Into Your Counsel

When making out your list of goods to
be ordered take your clerk into your plans.
He is in direct touch with the people every
day. He gets the inquiries for certain
articles. He observes whether this or that
gives most general satisfaction. He knows,
or should know, the general demand along
special lines. If he has had several calls for
a certain article or style which you have
never taken up it is time to give it serious
consideration. And in any new phase of the
business it is wise to consult him, and let
him know that you respect his opinions,
even if you do not always concur with them.

If the supply of any standard article is
short he will be sure to remind you of it.
He can tell even better than you about the
probabilities of future sales along special
lines and how large the order should be.
The little details which are liable to slip your
memory will be more apt to occur to him :
first, because he is not carrying the • entire
weight of the business, only that of the
sales ; second, he is in his daily duties re-
minded of the lowering of certain - goods.
You might find it necessary to make a little
inventory of the stock on hand, while he
could tell it without so much as a glance.
He will take a more active interest in the

business when he has proof that he is more
to you than .a mere machine. Observations
which can be turned to no practical use
soon cease to be made. But when he sees
his efforts appreciated, his ideas incor-
porated with your own, or sometimes over-
balancing them, ambition increases. He be-
comes impressed not so much with his own
importance as with his real use. He puts.
his soul into the work. He becomes a better
salesman, a more conscientious employee, a
more careful student of the business in all
its phases.—Grand Rapids Furniture
Record.

Personal Solicitation of
Business for Retail Store

The enterprise and originality of method
noticeable in our western country, and due
in some measure to their freedom from the
shackles of conventionality, are frequently
responsible for valuable innovations in the
matter of attracting, soliciting and securing
trade. At a recent convention of the Okla-
homa Hardware Merchants' Association
one of the members told of a plan of bring-
ing trade to the store which would have in-
teresting possibilities in other branches of
business as well.. Discussing the best
method of advertising a retail store this
hardware man said :

"A firm in our town last year that caters
to the country trade adopted a plan that pro-
duced good results. It got out a catalog and
hired a fellow with a horse, and he traveled
through the country and made every farm-
house within ten or fifteen miles of Tulsa.
He would leave one of these catalogs at each
house and would give them a little talk, and
a little card that didn't cost very much, and
when he got through this new firm was
known by every farmer within ten or fifteen
miles of Tulsa.
"Now, no one else there had been doing

anything of that kind, and I know for a fact
that they got in with the farmer trade. The
catalogs cost them $88 a thousand. I don't
remember just how long it took them, but I
know the expenses did not total up very
heavy, and for getting in with the farmer
there is nothing better on earth in the way
of advertising along this method. I went
out for two weeks with a cream separator
and I know it paid me from the time I went
out, and the friends I made came into the
store.
"Of course in handling city trade you have

to use a different line of advertising and do
many different things, but where you handle
farm trade the above line is the most profit-
able. You can also take certain articles out
of your stock and sell them as you go along
and make your expenses, and when you
come in you have your advertising done and
without a cent of extra expense. We use
general publicity in the city business, fix up

our show windows, changing them fre-
quently.
"A year or two ago I sent a party to every

house in town and paid him $2 a day. He

left a chance on a $25 gas-heating stove.

When he came in lie had not only left the

chances but had a list of the names of the

people who were in the market for stoves.

When he called he would ask them if they

were in the market, and we took the list and

afterward mailed advertising to them. We

pulled the drawing off before Christmas and

I took the stove out on the sidewalk and ran

the gas out from the store and connected up

the stove. We advertised that unless each

P°" holding a chance was there in 
person

his ticket would not be honored ; conse-

quently, we had about 2,000 people in front

of the store. I tried to count them but could

not. We got good results and it did not cost

us much."



The Ideal Plating  Machine
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the IDEAL
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PATENTED MAY 19, 1908 jeweler.
An electro-plating machine that anyone can use. Just the thing to put

the new finishes on your old goods. Plates ROMAN, RED, ROSE, GREEN,
SILVER, COPPER and NICKEL.

FORMULAE for making solutions and full directions for plating all above
colors come with each machine. These alone are worth the price charged for
the outfit.

BATTERIES are ordinary dry cell and give 13/2, 3, 6, 9 and 12 volts
current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good; material of Oak, wood work nicely finished.
Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and
are self-sealing. Plating tank or bowl of best enamel ware. One each pure
gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, M inches long, 9 inches high and 64
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F. 0. B. Kansas City, Mo.

Tof.,ROSLIQ:
IPA Sifoira:o.o.

The Ideal Plating Solution
RICH WITH GOLD SURE IN RESULTS n

FULL AND COMPLETE DIRECTIONS
FOR PLATING ON EACH BOTTLE

Rose Gold Plating Solution, 12 Oz. BoWo. Price $2.25
Red Gold Plating Solution, 12 Oz. Bottle, Price 2.25
Roman Gold Plating Solution, 120z. Bottle Price 2.25
Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution, 12 Oz. Me Price .75

These solutions are not a new thing or an experi-
ment. We have been supplying them for some time to
jewelers who had difficulty in getting the pure chemicals
necessary for a perfect solution.

The success we have met with has induced us to
put them on the market.

Each Gold Solution of 12 ounces contains 45 grains
of chloride of gold, making an exceedingly rich and rapid
solution. All chemicals used are of uniform strength
and exactly suited to the amount of gold and solution.

To those who use the IDEAL PLATING MACHINE, for which these
solutions were first compounded, we guarantee absolute satisfaction in every
instance. Where used with any other plater you obtain better and quicker
results than with any other solution.

M IDEAL
PLATING SOLUTION

ROMAN
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worn Jewelry
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following
Rose, Roman, Rad and
Green Gold, Silver,
Copper end Nickel.

RICOMILNDLD

THE IDEAL RATING MACHINE

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler
If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY 1013-15 Grand AvenueKANSAS CITY, MO.

OF EVERY DESCRIPTION
Roman, Rose and Green Gold Coloring.
A specialty made of repairing, relining
and replating Mesh Bags. Work by mail
or express returned same day.

Send for Our Price-List

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

FRANK B. PIERDON, Pres. and Treas. M. S. PIERDON, Sec.EDMOND B. PIERDON, Vice-Pres, F. STANLEY PIERDON
125 FULTON STREET, NEW YORK CITY
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THE 1Z. OIL
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L. Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO

=-=---- ------:---=-----=------ Grand Rapids Show Case Co.. --„,....,.,,_ ---,
1 VASOSII, I 0612.Flimilffi GRAND RAPIDS, MICH. j.1 '14i
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■N r--- laits 1M. 4111;=411350.1e1 Architectural Woodworking Co., Grand Rapids Mich.0 I*2 rillrg WU . 7::: 0 0 i 0 0 0 0 0 . ii, 0 . voi

S 1211r010110.11114°W.1" 
Offices and Showrooms, Under Our Own Management

724 Broadway - - New York CityNo. 216 Jeweler's Wall Case 51 Bedford Street - - - Boston American Beauty Display Case No. 465
1329-133 I Wash. Ave. - - St. LouisPlans and estimates on 316-318 W. Jackson Blvd. - - Chicagospecial work on request Write for Catalog C

The Largest Manufacturers of Store Fixtures in the World
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Excellent Trade in All Lines—Wholesale
Rush Over

Pittsburgh, Pa., December 22.—Just prior to
the close of the holiday season it would hardly be
safe to tackle the average retail jeweler in Pitts-
burgh for any kind of information. Ile is the
busiest man of all and has little time to talk
except to customers. If lie says anything between
breaths it is that the present holiday season has
been one of the best in years. The crowded con-
dition of the shops indicates the truth of this in
every detail.
Early in the fall predictions were made that the

present season for holiday shopping would be a
good one. It was based on the fact that people
in Pittsburgh were busier in their mills and fac-
tories than for some years and pay-rolls would be
large. That prediction has come true. It went
beyond some of the most sanguine predictions.
Trade in all lines has been excellent. And the
future is regarded with more confidence than for
many years past, for the belief now is that the
long season of depression is over for the time
and activities will be the order in all lines.

Holiday Activity

A sample of the present season comes from
John M. Roberts Sons' Company. This extensive
retail jewelry store in Market street has a force of
to8 clerks, the largest number it ever employed.
It is also showing the most alluring display of
goods. The store this season is also illuminated
Oil the street front by 1,000 electric lights, making
a dazzling display, while the entire length of
Market street has been likewise illuminated by
merchants. Mr. Roberts said that the present
season was one of his best in point of business.
E. P. Roberts' Sons say that there has been a

steady trade all of December and the season has
been most satisfactory. The Ilardy & Hayes Com-
pany has also given a rosy report on the share of
trade of that handsome store with its fine stocks.
W. W. Wattles and Siedle & Sons report the
same conditions. Terheydens and Gillespie
Brothers say they have been busier than for many
seasons and are delighted with the general results
obtained. '

Wholesale Rush Over

In the manufacturing and wholesale lines the
main rush is over at this writing. Thier, Kraus &
Beam report that their trade has been exception-
ally .fine this past year. There have been many
large orders from suburban districts, and the gen-
eral run of trade for the year has more than
maintained its record for volume of business.
Announcement was made that W. E. Parish, a
well-known jewelry salesman of this district, has
been appointed a salesman for this house, and for
the ensuing year will cover Ohio and the middle
west territory. Mr. Parish will be in a field where
he is well and favorably known and where he has
hosts of friends.
Marsh, Brown & Mather say that their trade

has been steadily increasing and that in their
opinion the sluggish sentiment that bothered the
trade for so many months past has disappeared.

Mr. Mather is now on the road, and his reports to
the office have been most favorable even at this
late season. Hereen Bros. & Co. have a very en-
couraging report of improvement in trade, with a
holiday season one of the most satisfactory in
some time past. Mr. Hereen says that with many
others he regards the possibilities of 1912 as of

the very best.
Sam F. Sipe says that his house has enjoyed one

of the best holiday seasons in his experience and
that trade continues from all directions. His
attractive advertising and novel features in dis-
playing holiday sentiments in electric lights
throughout the city have made his name familiar

to hundreds of thousands of shoppers.

Few Robberies

With the unusually large crowds about at this
season the reports of depredations by the criminal
class have been comparatively few, but enough of
it has occurred to serve as a warning to the trade.
On December 12 last a small jewelry store at 2810
Penn avenue was robbed in the afternoon by a
negro, who held up the owner, Mrs. Mary Fried-
man, at the point of a revolver and took five
watches out of a show case and disappeared In
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spite of the fact that the cries of Mrs. Friedman
were heard and a chase was made by the police
and citizens the desperate criminal escaped with
his loot, valued at about $1oo. Out in McKeesport
a Greek passed bogus checks on M. A. Potosky, a
retail jeweler, securing a gold watch and two dia-
mond rings with them. He was subsequently ar-
rested and the property recovered.
In the larger department stores jewelry

counters were made the object of attack by shop-
lifters, but little loss was reported owing to the
thorough system of protection maintained. The
dealers as a whole report a generous run on
leather goods and silver novelties this year in
addition to the standard stocks. Cut glass and
fine chinaware are also said to have been quite
popular with the shoppers of Pittsburgh.
The closing of the year 1911 leaves in its wake

the tail end of a most unpleasant business de-
pression. The worst of this was over early in the
summer, and since the fall began there has been
a steady improvement in all lines of business.
The steel trade today is at a higher ratio of activ-
ity than at any tune since 1907, and there is a
steady gain in volume from week to week. More
men are employed and more mills are running,
while a greater tonnage is being produced in iron
and steel than for four years. In the commercial
and financial lines the conditions are showing sim-
ilar conditions.

DALLAS

Shoppers from All Over State Visit Stores.

Good Holiday Rush

Dallas, Texas, December v.—For the past two
weeks Dallas has been astir with preparations for
Christmas, and during the entire month the streets
have been crowded throughout the day with shop-
pers of this city and neighboring towns. In many
instances it has been necessary to have the doors
guarded by policemen, who are kept on the alert
caring for the interests of the merchants.

All the wholesale houses have a double force
working, and many are busy throughout the night
preparing for shipment the immense and various
orders for the holiday trade.
H. L. Ardis, of Comanche, Texas, was in the

city recently making a few purchases in the jew •
elry and material line.
T. H. Benninger, jeweler of Cleburne, Texas,

was also in Dallas recently and reports business
in his city very good.

J. T. Wilson, well-known jeweler of Navasota,
Texas, spent a day in Dallas recently shopping.
A. T. Threadgill, traveling salesman for the

Moore-De Grazier Company, of this city, has been
called in off the road and is very busy in the
office assisting with the holiday rush.
W. J. York, traveling salesman for the

Houghton-Reardon Company, of this city, is just
in from a long trip and reports business good.
Mr. York will remain in Dallas until the Christ-
mas rush is over, at which time he will resume his
duties on the road.
Mr. Shuttles, president of Shuttles Brothers &

Lewis, of this city, has been called to Georgia to
attend the bedside of his mother, who is reported
quite ill.
The Crawford Jewelry Company has recently

moved from Temple to Waco, Texas.
W. T. Moye, of this city, was a recent loser of

jewelry amounting to about $100 as a result of
robbers breaking in through the window at his
place of business on Elm street.
W. H. Matthews has recently opened up a jew-

elry store at Temple, Texas, and his friends will
be glad to learn of his unlimited success in his
new enterprise.
George E. Cordill, in the jewelry business at

Lone Oak, Texas, spent a day in Dallas recently
calling on the trade and making numerous pur-
chases for the Christmas rush.
Sig Stark, who for some time has been con-

nected with Linz Brothers, of this city, has ac-
cepted a temporary position with A. Everts & Co.,
also of this city.

Tekulski & Freedman, in the jewelry business
at 1213 Main street, were recently robbed of jew-
elry valued at about $400.
S. F. Turner, well-known jeweler of Sherman,

Texas, died very suddenly on the morning of the
12th. The cause of his death is unknown.

A very mysterious robbery took place in Little
Rock, Ark., on December 12, when diamonds
valued at $1o,000 were taken from the Little Rock
Credit Diamond and Jewelry House. No arrests
have been made as yet, but investigations are
being made.

J. 0. Baker, of the Brown-Baker Company, at
Van Alstyne, Texas, spent the day in Dallas re-
cently calling on the trade and doing his Christ-
mas shopping.
Walter R. Howard, of Cleburne, Texas, was in

Dallas recently making a few purchases in the
material line.
Mr. McMillan, traveling salesman for the

Moore-De Grazier Company, has just returned
from an extended trip and is quite busy assisting
with the rush orders, which necessitate night work
for the employees of that company.

SAN FRANCISCO

Holiday Season for the Jobbers Closed with a
Boom—News of the Local Trade

San Francisco, Cal., December 20.--We are all
taking a much-needed rest. The time-clocks
have been neglected; the boys and girls catching
up for their lost sleep incident to the rush of
the last fifteen days of December. The season
closed with a boom and it has left the jobbers'
stocks in a depleted condition. The number of
memorandum packages that were sent out just
before the holidays were less than any previous
season, and the reports that are coming in now
on these packages indicate that the retailers
throughout the Pacific coast have had good bus-
iness. As soon as all of these packages are in
the annual task of stocktaking will be begun, and
then we will be ready for a record year in 1912.
The wholesale jewelry trade are looking for-

ward with considerable pleasure to the second
annual banquet of the San Francisco Jewelers'
Board of Trade, which will be held in this city
on Saturday evening, January 13. We hope to be
in a position to give our absent friends a corn-
plete history of this function in our February
issue.
Sorensen & Co., the progressive retail jewelers

of 715 Market street, San Francisco, utilized their
mammoth street clock as a. base for a Christmas
tree during the holidays. The entire clock and
pedestal were surrounded by a mass of Christmas
firs and artistically draped through the greenery
were 250 colored electric bulbs. The entire com-
bination made a very striking appearance when
illuminated.
Frank J. Golden, one of the leading retail

jewelers of the Pacific coast, passed away in San
Francisco on December to, 1911. Deceased for
a number of years was recognized as the leading
retail jeweler in Nevada. Ever since the gold
rush to this state he has been one of the most
prominent men in the developing of the interests
of his state. Mr. Golden is survived by two
sons, to whom THE KEYSTONE extends its sincere
sympathy in their bereavement.
C. J. Auger, retail jeweler at 118 Kearny street,

San Francisco, had his front window broken into
a short time ago, the burglars getting away with
about $200 worth of merchandise, which was part
of this retailer's night display.
Harry Levy, of M. Schussler & Co., has just

returned from Los Angeles, where he spent all
of December looking after the interests of his
firm. Harry reports the outcome of his trip as
being a very flattering one.
G. P. Martin, our enterprising retail jewelry

friend of Watsonville, Cal., exercised his usual
forethought and sent a fine specimen box of
Watsonville apples, which were greatly enjoyed
by one of the local wholesale jewelry houses.
F. E. Smith, the pioneer jeweler of San Jose,

accompanied by his daughter, was among the
out-of-town tradesmen seen shopping among the
local wholesalers just before the holidays.
The principals of the California Jewelry Corn-

pany, importers of diamonds, are making their
annual changes. L. Levison, who has been in
their European offices for a year, is coming home
to take charge of their San Francisco establish-
ment at 704 Market street, G. Marcus and R.
Levison going to the European offices. The latter
gentlemen expect to be away from home for at
least six months.



How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the
. charges both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving leak and
does work both satisfactorily and at next to no cost? And so
quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.
Write now.

mQ&INE  THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

• Wholesale Jewelers and Opticians
Morrison, 210 W. Madison Street, CHICAGO, ILL.

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND
OPTICIANS
EBTAB• leg,

Chicago, III.

Gordon &

WHEELING METAL CEILBIGS
REMEMBERED FOR FOURTEEN YEARS

SMOLA BROTHERS' Department Store, 919-21 W. State St., FREMONT, 0.
Wheeling Corrugating Co., Wheeling, W. Va.
Gentlemen:—

Enclosed please find our check for Metal Ceiling shipped us. We
have it all up and are well pleased with it, as it is Just like the ceiling we
purchased of you fourteen years ago in our other room. We will and
have recommended people in need of ceilings to write to you, as your
goods are entirely satisfactory. Yours truly,

SMOLA BROTHERS
Full information will be given by nearest office.

NEW YOkIc
ST. LOUIS

BRANCH OFFICES AND STORES:

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA

No. C. DIAMOND BALANCE

MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE
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Parcels Post and
the Retail Merchant

The Views of Senator Bourne, Who Will In-

troduce a Parcels-post Bill—No Cause for

Apprehension on Part of Retailer

In an article in the Saturday Evening Post

by United States Senator Bourne, who is to

introduce a parcels-post bill in congress, he

has the following to say in regard to the

effect of such an institution on the country

merchants :

"It is a very natural belief, and one very
generally entertained by country merchants,
that the establishment of a general parcels
post would very greatly increase the business
of mail-order houses, with ruinous results
to the small retailers throughout the coun-
try. This impression, however, I believe to
be groundless. Both reason and experience,
in my opinion, prove that there is no cause
for apprehension on the part of the country
merchant.
"In view of the demonstrated fact that the

mail-order houses of the United States have
grown up without the aid of a modernized
parcels post it is manifestly impossible to
ascribe their success to a governmental serv-
ice or to assume that their continued suc-
cess would be materially affected thereby.
An inquiry into their methods of doing bus-
iness proves that their success, so far as it
relates to transportation, has been achieved
through use of freight rather than mail
service. These establishments get their
orders by mail, but they ship their goods by
freight or, in the case of small shipments, by
express.
"It is true that the mail-order house has

an advantage in the fact that its catalog,
even if weighing five pounds, can be sent
through the mails at one cent for two ounces,
or eight cents a pound, but this is not a
parcels-post rate. A package of merchan-
dise must be limited to four pounds and
postage thereon paid at one cent an ounce,
or sixteen cents a pound.

"Instructions given in the catalog of every
mail-order house show the methods by which
these enterprises have developed their bus-
iness. Customers are urged to ship by
freight, and since railroads make a minimum
charge based on a one-hundred-pound ship-
ment purchasers are encouraged to order
goods enough to make a one-hundred-pound
shipment or get their neighbors to join in
the order, and thus secure the relatively low
freight rate. One resident of a community
thereby becomes a solicitor of business for
the firm he wishes to patronize. This would
not be true if he could secure his goods in
small shipments.
"Under a general parcels post, as at pres-

ent, many of the forces influencing human
action would favor the country storekeeper
rather than the distant metropolitan store.
A customer desiring any particular article
usually wants it as quickly as possible, and
whenever he can obtain it there the local
Store will have his patronage.
"The average person would rather inspect

his purchases before finally accepting them,
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and this he can do more conveniently by
trading with the local dealer. He would
rather use the telephone or give his order
personally than write a letter. Presumably
he will have less trouble in buying on credit
from his neighbor and friend than in bor-
rowing the cash at a bank or in opening an
account with a large metropolitan store.
Most customers realize that they can
return an unsatisfactory article more easily
if they buy it locally on credit than if they
pay cash for it and its return means re-
transporting it a considerable distance.

"The country merchant, furthermore,
would participate in an improved and cheap-
ened method of transportation which would
enable him to conduct his business with less
capital or to carry a greater variety of
goods."

Machines Which Think

It is said that when the inventor of the
typesetting machine first endeavored to dem-
onstrate the practicability of his mechanism
it was laughed at and pooh-poohed by old
printers. "In order," said they, "to make
a machine that will set type you must invent
a thing .that will think." But the inventor
triumphed, and today the result of his labor
is one of the most valuable of mechanisms.
And each year adds to the list of machines
that do the work of brain-workers. From
the corn-miller's little bell, that sets up a ter-
rible amount of tinkling the moment the
hopper runs empty, up to the complicated
calculating machines that are seen in every
bank there are so many mechanical substi-
tutes for brains that it is really difficult at
times for one to realize that after all these
machine are machines and not things of in-
telligence.

In screw factories one will see a machine
that, taking a rod of metal, will pull it
along rapidly, giving the end of it the gen-
eral shape of a screw, cutting the thread
around it and the slot in the head, filially
turning out a perfect screw. So far the
process does not strike one as being any-
thing so remarkable in this age of wonderful
inventions, but when the machine exhausts
its material and emits a sharp, impatient
ring of a bell to summon an attendant to
bring more metal then does an eery sensa-
tion chill one's spine, for the contrivance
seems to actually think.
There is a machine for printing railway

tickets that affords an amusing instance of
"thinking" invention. It is interesting to
watch this machine do its work. The tickets
that it turns out are not, as might be sup-
posed, printed in large sheets and then cut
up. On the contrary, the cardboard is first
cut into tickets, which are printed after-
ward, one by one. These small blank cards
are inserted into what might be termed a
perpendicular spout, being arranged in a
pile. The machine slips a piece of metal
beneath the bottom of the spout and pushes
out the lowest ticket in the pile to be printed
and consecutively numbered. There is no
chance to "fool" the machine by offering a
bad ticket, for in an instant the mechanism
detects the imperfect blank, with which it
utterly refuses to have anything to do.

An Underground Window Display

A novel idea in show-window construc-
tion was carried out by the Pennsylvania
Hardware Company, of Pittsburgh, Pa.
The window will be interesting to jewelers
owing to its novelty, if for no other reason,
and it might be utilized by some to display
accessory lines.

This display is really constructed under-
ground, arranged so that not only the win-
dows but a large amount of space in the
basement may be used for exhibition pur-
poses.
The accompanying illustration, repro-

duced from Iron Age Hardware, will show

how these unusual results are accomplished.
The illustration represents a vertical cross-
section of one of the windows.
The floor of the windows is supported by

cantilevers about eighteen inches above the
regular level and extends to within about
eighteen inches of the glass front. Below
the windows is space twenty-seven by fifteen
feet extending underneath the sidewalk and
with the rear and sides lined with mirrors.
An elaborate display is arranged underneath
the sidewalk and is reflected upward by the
mirrors, which are set at the proper angle.
The passetby, therefore, not only sees the
contents of the windows but can also look
down at the entire display beneath his feet.
The effect is of a very large room filled

with articles arranged in a most artistic man-
ner, for the trim is reflected again and again
by the mirrors, and gives the appearance of
perfect symmetry. It need hardly be said
that a great deal of skill is required to ar-
range the display properly so that the result
is not hopelessly confused.
These windows attract a great deal of

attention, especially in the evening, when the
underground display is illuminated by
hidden lamps. The illustration shown was
made while the windows were filled with
electric heating and cooking apparatus and
small domestic motors. The signs which
mark each device are made of glass. The
text was painted on first and then covered
with white paint. Each sign, therefore,
reads backward, but is properly transposed
when reflected by the mirrors.
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Indiana

Bloomington, Ind,
Your check is all right. You

beat me about $140. My esti-
mate of scraps was$14.00 ; yours
was 815.90.

Al. Smith.

Kansas

Hill City, Nano.
Your check received today

and was very satisfactory. Was
a little above what we had
figured. Thanks foryour prompt
reply.

Noe St Noe.

New Mexico

Vaughn, N. M.
Your check for old gold

watch case is satisfactory,
$20.16. Will send. you all that
we get and as often as we can.

W. K. Hodges Sc Co.

Oregon

Hood River, Ore,
Check received 0.K. Thank-

ing you for sante,
W. F. Laraway.

Hanging Up A Record
isn't of any importance, except for
what it demonstrates. So when we
tell you that 1911 was the largest
year in our history, breaking all
records for forty-five years, we
aren't saying it boastfully we'd just
like you to note

"What It Demonstrates"
Large as this institution is, it has not yet
reached the zenith of its development. We're
breaking records every year—records for the
number of jewelers that we serve—the satis-
factory values we place on your shipments—
the number of testimonials from satisfied
customers—records for "Out and Out"
SUPERIORITY.

New York

Buffalo, N. Y.
Check for old gold received

and thoroughly satisfactory.
Will give you all future bust-
ness.

S. V. Dickinson.

Maine

Farmington, Me.
G. B. S. it R. Co.,
20 John St., New York.
Cheek received perfectly

satisfactory. I think we came
pretty near in our estimation.
I titade it $112.50 and your
check was $112.55.

Yours respectfully
J. A. Blake.

Pennsylvania

Pitcairn, Pa.
Goldsmith Bros.,
20 John St., New York.

Dear Sirs:
I received your check for

old gold all 0. K. and was sur-
prised at the size of it. Thank-
ing you for past favors, I
remain,

T. S. Hull.

New York

Troy, N. Y.
G. B. S. dt R. Co.,
20 John St., New York.
Your letter and check re-

ceived and I wish to say that
the same is satisfactory. 1 han k-
log yott for your promptness,
I atn, Yours respectfully,

Paul C. Sachleig.

The growth of this business seems to be automatic: the high standards of service
and the policy of satisfying every shipper of old gold, silver and platinum in this
country lead our customers not only to
come again and again, but send their friends. The List Keeps Growing

Old Gold
Old Silver
Gold Plate

Filled Cases
Filled Frames
Platinum

Floor Sweepings
Bench Sweepings
Polishings

For forty-five years we have rigidly adhered to right principles, always giving our customers'
interest the RIGHT OF WA Y. The struggle has been a long one, but it has paid in every sense.

Why not make us a trial consignment of

Old Gold, Silver, Platinum, Sweeps
anything containing gold. You run no risks. We make accurate valuations and
hold consignments subject to your acceptance. We stand the expense of
reshipment if valuation is not satisfactory.

Goldsmith Bros. Smelting and Refining Co.
k .
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Among the Trade
(Continued from page 75)

Oregon—Continued

A very unique offer was that of Sigmund Lud-
strom, of Lebanon, Ore., who offered a good,
fat, live turkey to every custotner at his store who
bought to the amount of $15 during the holidays.
He gave the offer a great deal of advertising.
Mr. Ludstrom is also installing a modern lapidary
plant at Lebano, especially for polishing the
stones found in Oregon. Mr. Watson, an expert
from Los Angeles, Cal., is now associated with
Mr. Ludstrom.
Frank M. Upp, who for the past four years

has been connected with jewelry firms of Klamath
Falls, has now gone into business for himself.
Mr. Upp is located in the Willits building,
Klamath Falls.
A. Kaufman, of Lakeview, has recently re-

turned from a vacation trip. Mr. Kaufman
visited San Francisco and other points of inter-
est in California.
C. 0. Anderson, jeweler and lapidist, of Albany,

recently rettirned from a visit to his former
home at Brownsville.
D. Holsman has recently entered the jewelry

business at Portland, having opened a new store
at 29 North Sixth street.
M. L. Kreamer, jeweler, has been appointed

watch inspector for the Southern Pacific Rail-
road Company at Eugene and Junction City.
Mr. Kreamer is located with the Red Cross
Drug Store, Eugene.
H. S. Tuthill, of Portland, has returned from

a visit to San Francisco, Cal.

0. D. Short, of Water street, Port Townsend,
has installed a number of machines and will
open a manufacturing department of considerable
dimensions.

NI. J. Reddy, of Medford, is displaying in
his show window the checks which he recently
received, from the Jewelers' Security Alliance as
a reward for the arrest and conviction of a thief
who broke into his store and stole goods amount-
ing to $1,000. The reward of $too which was
given for the arrest of the burglar will be divided
between the three officers who made the arrest.
After having been in the jewelry business in

Eugene for the last twenty-eight years J. 0.
Watts announces that he will retire from the bus-
Mess and devote his entire time to his profession
as an optician. Mr. Watts has inaugurated a
closing-out sale and from now on till the large
stock of jewelry is sold sale prices will prevail.
Roseburg has another optical and jewelry store,

which was recently opened. J. Shore, an optician
from Portland, is the proprietor. He is assisted
by Mr. Shirley, an experienced jeweler. The
store is located in the A. C. Marsters block, on
Cass street, in the rooms recently vacated by the
plumbing firm of Ward & Averill.

Pennsylvania

The work of remodeling the interior of the
Brehm Jewelry House, Brighton avenue, Roches-
ter, has been completed, and the store was opened
recently. , A cotnplete new set of fixtures has
been installed. The woodwork is of solid ma-
hogany, fitted with bevel plate glass. A new
lighting system is also an added feature.
Sunbury is rejoicing in a new and up-to-date

jewelry store, W. W. Fisher having recently com-
pletely remodeled his store on Market street. This
store is now one of the most handsome and best
equipped jewelry stores in central Pennsylvania
and carries a stock valued at some $50,000. Be-
sides his repair shop there is also an optical
department, and Mr. Fisher is able to handle any
branch of the jewelry or optical business.
Mr. Exley, who has a jewelry store in Morgan-

town, is starting a branch in Point Marion in the
Conn building, on Jane street.
A holiday opening of the jewelry store of Gus-

tave Lanz, in Norristown, attracted a consider-
able amount of attention. An extra force of
clerks was kept quite busy showing visitors the
stock. The store was beautifully decorated with
potted plants and cut flowers. Souvenirs were
distributed.
Two thousand people, it is said, attended the

holiday opening of Cohen Brothers' jewelry store,
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528 Penn street, Reading, Friday evening, between
the hours of 7.30 and io o'clock. The admirers of
pretty art designs and jewelry found an abundance
of stock to select from. Fahrbach's Orchestra
rendered delightful concert music during the
evening.

Leveling a revolver at Mrs. Mary Friedman
and threatening to shoot her if she made an out-
cry an unknown negro robbed her jewelry store
at 2810 Penn avenue, Pittsburgh, taking five
watches valued at $100. He then backed out of
the store, still pointing the revolver at her. Five
doors below Policeman James Delehanty was
standing at the corner. When notified of the rob-
bery he and a number of citizens formed a search-
ing party, but the negro escaped.
The E. Howard Clock Company, of Boston, re-

cently installed a number of clocks for the United
States National Bank of Johnstown.

Frederick Meig has opened a jewelry store on
Fayette street above First avenue, Norristown.

Texas

A fire in Waxahachie on November 28 caused
a considerable loss to G. C. Newton & Son, the
jewelers. The loss is covered by insurance.

Entrance by unknown parties into the jewelry
store of Tekulski & Freedman, on Main street,
Dallas, added another to the extraordinary series
of burglaries reported in Dallas recently.

Announcement is made that the Copeland
jewelry store, in Palestine, will shortly occupy
the entire building in which it is now located.
The Mitchell tailoring establishment, which has
occupied the rear of the building, will find other
quarters, and it is Mr. Copeland's plan to make
of his store one of the most attractive in this
section of the state.
After an illness of only a few weeks' duration

Mrs. Flora Schwartz Levytansky, wife of the
prominent San Antonio Jeweler, died at her home,
177 North street, December 14. Mrs. Levytansky
was born in Hallettsville in 1870.

For the third time within a year the jewelry
store of H. W. Bounds, in Dallas, has been
robbed. Burglars recently pried the front door
of the shon open and got away with some $1,00o
worth of jewelry. Two trays, each containing
twenty-four diamond rings with small settings,
were taken. Eight gold watches and a diamond
brooch were also among the loot secured.

Washington

W. H. Cobb has bought the business of the
Pacific Jewelry and Optical Company, Vancouver.
T. J. Thomas, of Aberdeen, recently installed

an electric motor in his shop and a new rolling
machine, grinder and polisher of improved pat-
terns.
A robbery was committed in the store of

Herbert Knox & Co., of Pasco, when the
store was left unguarded for a moment during
the absence of Mr. Knox. A thief entered the
premises, went behind the counter and appropri-
ated rings, watches and watch cases valued at
about $175. Mrs. Knox, who was in the rear
room, heard the door open, but concluded it was
her husband returning, so she did not make any
effort to investigate. No trace of the thief has
been found.
With the increasing of its storeroom space

and the installing of handsome plate glass fix-
tures in rich Honduras mahogany frames the
Simenson jewelry store in Olympia now presents
a modern appearance that will compare favor-
ably with any establishment of the kind on the
sound.
Thieves entered the jewelry store of Myron

H. Lyman, 1417 Third avenue, Seattle, and car-
ried off jewelry and silverware valued by the
firm at about $80.

West Virginia

At a meeting of the directors of the Tristate
Poultry Association recently at Wheeling it was
decided to give, in addition to the regular cash
prizes for single entries, a silver loving-cup to
each pen exhibited. It may mean that the asso-
ciation must provide something like sixty cups,
but it stands ready to do so in order that all the
exhibitors shall have an equal chance to carry off
honors. In addition to the cups mentioned there
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will be the board of trade cup, which will be given
the exhibitor having the best general display, and
the business men's association cup, to the ex-
hibitor having the best display in any variety.

Wisconsin
The Louis Esser Company has established a new

jewelry store at 11 i Wisconsin street, just east of
the Gerretson store, in Milwaukee. The opening
was on December 4. The store is tastily finished
throughout in French gray maple, inlaid with
ebony and ivory, giving a rich silver-gray tone in
the soft glow of the indirect lighting system.
John P. Hess, the Fond du Lac jeweler, cele-

brated, December 2, the twelfth anniversary of the
opening of his store at 88 South Main street. Mr.
Hess engaged in business for himself in 1899, and
during the past twelve years has met with wonder-
ful success, and his store today ranks among the
best in Wisconsin.
John Hall, of Eau Claire, has recently put a

new front in his store, which makes quite an
improvement to his store.
W. W. Rubvor, of Rice Lake, has been

hunting deer this fall. We have not heard from
him as to the luck he had, but it is almost
safe to say that he got his share.

Novel Advertising Scheme
A novel advertising scheme which was prac-

ticed by a firm in the middle west recently was
a great success and at a cost that was small com-
pared with the results in bringing a large number
of people into the store in question. The start
of the campaign was upon the appeal to the
curiosity idea. Advertisements were placed in
the local papers, reading, "Button, button, who's
got the button?" without any name or identifying
mark. Conspicuously placed in good position,
the cryptic sentence attracted much attention and
aroused considerable curiosity among the people
of the town and vicinity. The- next day • a num-
ber of boys were sent around and aistributed to
each house a button of celluloid, each button bear-
ing a different number. With the button was also
delivered a slip of paper bearing the wording,
"keep the button safe and read next week's
paper." Obviously this aroused still more
curiosity and the whole vicinity was agog with
speculation as to the nature of what would be
disclosed in the paper.
The promised announcement was eagerly read

and the curious ones discovered that if they would
go to a certain store with their buttons they
might find something waiting for them, there
being quite a number of articles on display, each
one being numbered, and the party who had the
button whose number corresponded with that on
any article should have the article.
As may be imagined, there was quite a crowd

of button-bearing persons immediately following
this announcement. The articles were of value
and worth having.
The cost, of course, was a considerable item,

but in view of the fact that nearly everybody
in town got into the store in a day or two, and
that it was the talk. of the locality, the scheme
was certainly a cheap one.
For a new store, especially, it should he of

value. Of course, with the numbered articles to
be given to the button-holders would be dis-
played all the stock of the store, and the prizes
and the regular stock should be so mixed up that
the people would have to hunt somewhat for the
former, adding considerable interest.

Wrapping Parcels
It is the little things that count. Do not

imagine that it makes no difference how you put
up your parcels. There are a great many people
who are fastidious about carrying parcels, and
when they are compelled to do so they naturally
wish to have them as neat and compact as pos-
sible. See that your clerks know how to wrap
up goods in such a way as Will add credit to
your establishment. There is a right and a wrong
way about everything, and the right way always
pays. There is art in doing up parcels just as
much as in anything else, and a well-made and
securely tied parcel gives as much pleasure as
being thoroughly waited upon.



(Taken May I, 1911)

THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not thechance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. True, one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the time to coach apprentices.Three-fourths of the young men at Bradley are from the trade. Some of them sons of jewelers ; some have been in business for themselves and realize that they need more in order to give their customers valuereceived, or young men who have been working in a store and find that they are getting along slowly and are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-cient interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi-vidual instruction and is advanced as rapidly as his ability and application to the work will permit.
A person can enroll at any time for the

reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics. "HOROLOGICAL" Dept. K PEORIA, ILL.,. for catalogue.
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Our 25th Year

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

" Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

WRITE FOR CATALOGUE

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only corn-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. V. U. S. A.
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Selecting Gems in
Historic Surroundings

Women May Match Their Jewels with Furnish-
ings Which Recall the Reign of the Bour-
bons—Contrasts and Comparisons Are Said
to Be Wonderful

Shades of Versailles! There has just been
opened an establishment in Fifth avenue, New
ork, says the Herald, where women who would

buy jewels try them on in various rooms, fur-
nished in the period in which those beautiful
adornments are fashioned.
Does the possible purchaser wish a necklace of

the design which obtained when the beauty of the
feminine pervaded all France she sits before a
Louis XVI. toilet table. She looks at the shining
strand as reflected in a mirror rimmed with a
gold-plated frame. Yonder is her hat, lying upon
a curved-legged console, and above her the soft
light gleams from electroliers suggesting the van-
ished glories of eighteehth-century palaces. She
walks upon a floor of polished hardwood, and
she sees the contrast of brilliant ornaments of
diamonds and of pearls against panels of neutral
French gray.
Does she wish to know whether the tiara she

would have sent home is adapted for the ornate
surroundings for which it is intended she can
imagine herself almost in a throneroorn, so
ornately adorned are the rooms in which women
may test the effect of precious gems.
In these days when the homes of many dwellers

in New York are like abodes of grand monarchs
of other days the innovation is useful. It gives
the seelcer after jewels the opportunity of seeing
just how these things would look in the environ-
ment for which they are being considered.
The counter is forgotten for the salon. The

jewels are revealed not only in setting of plat-
inum and of gold, but are seen in an atmosphere
of painted panels, gilded and carved woods and
rugs of subtle hues.

Simplicity Also Is Considered

Here are surroundings in which woman may
appreciate how wondrous is the charm of pearls
and of rubies. It is a matter of atmosphere and
temperament. If the feminine purchaser would
like something simple she is ushered into a room
on the style of the brothers Adam.
In a twinkling she is sitting on a graceful and

slender chair of satinwood. Her eyes rest upon a
writing desk, with a picture on it, after the man-
ner of Angelica Kaufman. Yonder is a Wedge-
wood vase. Something simple but effective did
you say?
This room is dedicated to the light of day, and

the ornaments tried on before the narrow-framed
little shield-shaped looking glasses are adapted
for morning and afternoon wear.
Things are ordered with fitness in this new

establishment which Theodore B. Starr, Inc., an
old New York firm, has opened at Fifth avenue
and Forty-seventh street in a building modeled
to meet these novel requirements. Here is the
first shop in New York to provide such alluringly
artistic surroundings. Here are compartments
which are in themselves boudoirs.
There appears one which seems like a replica

of some room in the Grand Trianon, a wonder-
fully furnished salon where are exhibited gems
suitable for evening wear. Before the table in
the style of Louis XVI. the woman customer is
thinking of pearls.
The salesman presents the shining booty of

ocean on a pad of velvet, soft of pile and as blue
as a tropical sea. There is a charm about this
combination of blue and pearl that holds the
senses in thrall.
But the customer-to-be does not like it. She

does not wear blue. That cerulean background
is gone in an instant and here are the pearls
resting on silk of shimmering ivory tones.

Color Themes for Diamonds

Diamonds are shown on black velvet, of course,
but suppose that the visitor is thinking of the
color of her newest gown for the opera. The
clerk knows that before she does. As the colors
of sapphire and of turquoise and of ruby vary
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here come from a carved cabinet as if by magic
silken fabrics of rose and green and yellow.

Surely there are aureate tints spread in this
room devoted to diamonds and emeralds and
rubies. Mirrors are everywhere, great wall panels
enclosed in gold-plated moldings and reflecting
the forms of gold-coated brackets and chande-
liers and many other articles encrusted with the
precious metal.
Here is the last word in the comfort and ease

with which one may exchange bits of paper with
names written on them for shining gems.
If the prospective customer, after comparing

silk and satin squares with precious stones, and
after being sure that her evening gown is
matched, raises any question about laces such an
inquiry is speedily answered. The environment
required appears on the instant. A satin-covered
form emerges from behind a panel; rare traceries
of thread are fitted about the collar. On the
inanimate throat is placed the jewel, sparkling
as if from imprisoned fire.
This same effigy serves to show the effect of

corsage jewels at a distance, and on the same
figure, with its covering of black, are shown
necklaces and pendants. So complete is the set-
ting that the visitor seems no more of this age,
but is back again in days of luxury and beauty
and romance such as there were when Bourbons
reigned.

Rediscovery of an Emerald Mine

Colombia the Home of the Gem—Bloody His-

tory of Emerald Mining—Prospector's

Search Richly Rewarded

The continued increase in the values of emer-
alds during the last ten years, until at present
they outrank diamonds, lends considerable interest
to the recent rediscovery of one of the old Indian
emerald mines in the South American Andes
which was lost for over a century.
The real emeralds, as distinguished from Sibe-

rian stones, which are not at all comparable in
beauty to the South American gems, are entirely
produced from one mining district called Muzo, in
the republic of Colombia.
The gem was mined by the native Indians for

centuries previous to the discovery and conquest
of the plateau of Bogota in the Andes, and the
Indians operated three mines widely separated
geographically—Muzo, Cosquez and Somondoco.
About 1555, under Captain Pedro de Valen-

zuela, the Spanish conquistadores took over the
mines, enslaved the native Indians and compelled
them to work the mines.
So eager were the Spaniards to get rich quickly

that atrocious cruelties were practiced on the
Indian workers, and this was carried so far that
finally the priests complained to the crown (king
of Spain) that the innumerable deaths of the In-
dians employed in the mines adversely affected the
ecclesiastical revenues.
This resulted in the importation of African ne-

groes, but eventually the mines were partly closed.
During the war of independence in 1816 and later
the whole region was so desolated that two of the
mines, Cosquez and Somondoco, were entirely
lost, and Muzo has produced all the gems since
that time.

It has been prolific, but the output has been
steadily declining during the last ten years, and
according to the very best information the ulti-
mate practical abandonment must come in the
near future unless new veins are uncovered, which
is deemed improbable by the English engineers
formerly in charge of the workings.
For several years a Colombian named Fran-

cisco Restrepo, guided only by a few hints con-
tained in ancient Spanish parchment maps in the
government archives of Popoyan, wandered far
and wide looking for the lost emerald mine of
Somondoco.
Senor Restrepo knew nothing of geology nor

emeralds, yet in 1896 he came upon traces of
ancient workings and later uncovered very ex-
tensive workings which proved to be the real
treasure-trove, the lost emerald mine of Somon-
doco, which gives every promise of duplicating
the wonderful record of Muzo, which probably
was $2,000,000 to $4,000,000 annually for a century
and for unknown centuries in pre-Spanish mines.

Census Figures on Pearl Industry

Illinois Reported 52 Per Cent of Total Value
of Shell Product and One-half of Pearls

Some interesting information regarding the
pearl and button industry is offered by the United
States census bureau. Mussel-shell fishing in the
United States, it is shown, has attained the pro-
portions of an industry since 1891, and it is
shown that pearl hunting has uniformly preceded
the traffic in mussel shells.
There have been pearl "crazes" in various parts

of the country for many years. The earliest ex-
citement of the kind was in Ohio in 1878. Other
noted "crazes" were in Wisconsin, in 1889; Ar-
kansas, in 1895; Tennessee, in 19o1; Indiana, in
1903, and Illinois, in 1906. During the excitement
in Arkansas io,000 persons were engaged in pearl
hunting. Now there is not much pearl hunting,
but fishing for mussel shells is followed in seven-
teen states.
The census bureau gives some statistics for

1908, at which time Illinois was far in the lead of
all other states in mussel-shell output. The value
of the shell product in Illinois in that year was
$184,000, while the value of pearls and slugs was
$170,000. Indiana's shell product was valued at
$81,000; pearls and slugs at $74,00o. Arkansas,
Iowa, Kentucky and Tennessee follow in the order
named, but their product is small compared with
that of Illinois. Kentucky reported an output of
3,413,000 pounds of shells, valued at $03,00o, and
pearls and slugs amounting to $2,000. Tennes-
see's shells were valued at $9,400 and her pearls
and slugs at $4,200.

Illinois reported 52 per cent of the total value
of the shell product and considerably more than
one-half of the value of the pearl and slug
product.- The fisheries of the Ohio river and
its tributaries during 1908 were more prolific than
those of the Mississippi river proper. Of the
total value of the Illinois product $114,000 Caine
from the Ohio river. This, added to the yield
from Indiana, Ohio, Kentucky .and Tennessee,
made a total of $300,000 as the value of the Ohio
river's mussel product. Considerably more than
half the pearls and slugs came from the Ohio
river district. The mussel product, though of
recent development, was more valuable in the
Ohio river district than in all other fishery prod-
ucts combined.
The total shell output for 19o8 showed an in-

crease of 72 per cent in quality and 81 per cent
in value as compared with 1899. In the returns
for 1899 only five states were represented—Illi-
nois, Iowa, Minnesota, Missouri and Wisconsin.
There are now many button factories in the
United States which are utilizing mussel shells.

A Curious Property of Water

Most people are vaguely aware that if water
is allowed to drop upon a piece of heated metal
it will only fizzle when the metal is comparatively
cool. If very hot, the water runs off without making
any noise, and this fact is utilized by laundresses
to test the heat of their irons. An interesting
experiment can be made by allowing drops of
water to fall upon a plate of metal heated over
a spirit lamp. At first it will boil away with
the usual noisy ebullition, but after a time each
drop will be seen to take a spherical form and
roll about the plate without the least hissing
noise and without production of any bubbles of
steam. If the eye is now brought to a level with
the plate it will be seen that the drops of water
are not in contact with the metal. They roll
about, in fact, as if the plate were well greased.
But if the lamp is removed and the plate per-
mitted to cool, the water will suddenly begin to
boil and quickly disappear.
The explanation is simple. When the plate is

very hot the water evaporates so rapidly that a
cushion of steam is interposed between the plate
and the drop of liquid. This serves to protect
the fluid from the heat of the plate, and keeps it
at a short distance from the latter.
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(Taken May 1. 1911)
THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not thechance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. True, one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the time to coach apprentices.

Three-fourths of the young men at Bradley are from the trade. Some of them sons of jewelers ; some have been in business for themselves and realize that they need more in order to give their customers valuereceived, or young men who have been working in a store and find that they are getting along slowly and are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-cient interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi-vidual instruction and is advanced as rapidly as his ability and application to the work will permit.
A person can enroll at any time for the

reason, as previously stated, that all work Is given Drop a postal
"HOROLOGICAL" D K PEORIA, ILL.,by individual instruction. Our branches are Watch card addressed , ept. s for catalogue.Work, Jewelry Work, Engraving and Optics.
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Our 25th Year

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING

WRITE FOR CATALOGUE

without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

"Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only corn-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING

January I, 1912 THE KEYSTONE

Selecting Gems in
Historic Surroundings

Women May Match Their Jewels with Furnish-
ings Which Recall the Reign of the Bour-
bons—Contrasts and Comparisons Are Said
to Be Wonderful

Shades of Versailles! There has just been
opened an establishment in Fifth avenue, New
York, says the Herald, where women who would
buy jewels try them on in various rooms, fur-
nished in the period in which those beautiful
adornments are fashioned.
Does the possible purchaser wish a necklace of

the design which obtained when the beauty of the
feminine pervaded all France she sits before a
Louis XVI. toilet table. She looks at the shining
strand as reflected in a mirror rimmed with a
gold-plated frame. Yonder is her hat, lying upon
a curved-legged console, and above her the soft
light gleams from electroliers suggesting the van-
ished glories of eighteenth-century palaces. She
walks upon a floor of polished hardwood, and
she sees the contrast of brilliant ornaments of
diamonds and of pearls against panels of neutral
French gray.
Does she wish to know whether the tiara she

would have sent home is adapted for the ornate
surroundings for which it is intended she can
imagine herself almost in a throneroom, so
ornately adorned are the rooms in which women
may test the effect of precious gems.
In these days when the homes of many dwellers

in New York are like abodes of grand monarchs
of other days the innovation is useful. It gives
the seeker after jewels the opportunity of seeing
just how these things would look in the environ-
ment for which they are being considered.
The counter is forgotten for the salon. The

jewels are revealed not only in setting of plat-
inum and of gold, but are seen in an atmosphere
of painted panels, gilded and carved woods and
rugs of subtle hues.

Simplicity Also Is Considered

Here are surroundings in which woman may
appreciate how wondrous is the charm of pearls
and of rubies. It is a matter of atmosphere and
temperament. If the feminine purchaser would
like something simple she is ushered into a room
on the style of the brothers Adam.
In a twinkling she is sitting on a graceful and

slender chair of satinwood. Her eyes rest upon a
writing desk, with a picture on it, after the man-
ner of Angelica Kaufman. Yonder is a Wedge-
wood vase. Something simple but effective did
you say?
This room is dedicated to the light of day, and

the ornaments tried on before the narrow-framed
little shield-shaped looking glasses are adapted
for morning and afternoon wear.
Things are ordered with fitness in this new

establishment which Theodore B. Starr, Inc., an
old New York firm, has opened at Fifth avenue
and Forty-seventh street in a building modeled
to meet these novel requirements. Here is the
first shop in New York to provide such alluringly
artistic surroundings. Here are compartments
which are in themselves boudoirs.
There appears one which seems like a replica

of some room in the Grand Trianon, a wonder-
fully furnished salon where are exhibited gems
suitable for evening wear. Before the table in
the style of Louis XVI, the woman customer is
thinking of pearls.
The salesman presents the shining booty of

ocean on a pad of velvet, soft of pile and as blue
as a tropical sea. There is a charm about this
combination of blue and pearl that holds the
senses in thrall.
But the customer-to-be does not like it. She

does not wear blue. That cerulean background
is gone in an instant and here are the pearls
resting on silk of shimmering ivory tones.

Color Themes for Diamonds

Diamonds are shown on black velvet, of course,
but suppose that the visitor is thinking of the
color of her newest gown for the opera. The
clerk knows that before she does. As the colors
of sapphire and of turquoise and of ruby vary

here come from a carved cabinet as if by magic
silken fabrics of rose and green and yellow.

Surely there are aureate tints spread in this
room devoted to diamonds and emeralds and
rubies. Mirrors are everywhere, great wall panels
enclosed in gold-plated moldings and reflecting
the forms of gold-coated brackets and chande-
liers and many other articles encrusted with the
precious metal.
Here is the last word in the comfort and ease

with which one may exchange bits of paper with
names written on them for shining gems.
If the prospective customer, after comparing

silk and satin squares with precious stones, and
after being sure that her evening gown is
matched, raises any question about laces such an
inquiry is speedily answered. The environment
required appears on the instant. A satin-covered
form emerges from behind a panel; rare traceries
of thread are fitted about the collar. On the
inanimate throat is placed the jewel, sparkling
as if from imprisoned fire.
This same effigy serves to show the effect of

corsage jewels at a distance, and on the same
figure, with its covering of black, are shown
necklaces and pendants. So complete is the set-
ting that the visitor seems no more of this age,
but is back again in days of luxury and beauty
and romance such as there were when Bourbons
reigned.

Rediscovery of an Emerald Mine

Colombia the Home of the Gem—Bloody His-
tory of Emerald Mining—Prospector's

Search Richly Rewarded

The continued increase in the values of emer-
alds during the last ten years, until at present
they outrank diamonds, lends considerable interest
to the recent rediscovery of one of the old Indian
emerald mines in the South American Andes
which was lost for over a century.
The real emeralds, as distinguished from Sibe-

rian stones, which are not at all comparable in
beauty to the South American gems, are entirely
produced from one mining district called Muzo, in
the republic of Colombia.
The gem was mined by the native Indians for

centuries previous to the discovery and conquest
of the plateau of Bogota in the Andes, and the
Indians operated three mines widely separated
geographically—Muzo, Cosquez and Somondoco.
About 1555, under Captain Pedro de Valen-

zuela, the Spanish conquistadores took over the
mines, enslaved the native Indians and compelled
them to work the mines.
So eager were the Spaniards to get rich quickly

that atrocious cruelties were practiced on the
Indian workers, and this was carried so far that
finally the priests complained to the crown (king
of Spain) that the innumerable deaths of the In-
dians employed in the mines adversely affected the
ecclesiastical revenues.
This resulted in the importation of African ne-

groes, but eventually the mines were partly closed.
During the war of independence in 5856 and later
the whole region was so desolated that two of the
mines, Cosquez and Somondoco, were entirely
lost, and Muzo has produced all the gems since
that time.

It has been prolific, but the output has been
steadily declining during the last ten years, and
according to the very best information the ulti-
mate practical abandonment must come in the
near future unless new veins are uncovered, which
is deemed improbable by the English engineers
formerly in charge of the workings.
For several years a Colombian named Fran-

cisco Restrepo, guided only by a few hints con-
tained in ancient Spanish parchment maps in the
government archives of Popoyan, wandered far
and wide looking for the lost emerald mine of
Somondoco.
Senor Restrepo knew nothing of geology nor

emeralds, yet in 5896 he came upon traces of
ancient workings and later uncovered very ex-
tensive workings which proved to be the real
treasure-trove, the lost emerald mine of Somon-
doco, which gives every promise of duplicating
the wonderful record of Muzo, which probably
was $2,000,000 to $4,000,000 annually for a century
and for unknown centuries in pre-Spanish mines.

85

Census Figures on Pearl Industry

Illinois Reported 52 Per Cent of Total Value
of Shell Product and One-half of Pearls

Some interesting information regarding the
pearl and button industry is offered by the United
States census bureau. Mussel-shell fishing in the
United States, it is shown, has attained the pro-
portions of an industry since 1891, and it is
shown that pearl hunting has uniformly preceded
the traffic in mussel shells.
There have been pearl "crazes" in various parts

of the country for many years. The earliest ex-
citement of the kind was in Ohio in 1878. Other
noted "crazes" were in Wisconsin, in 1889; Ar-
kansas, in 1895; Tennessee, in 19o1; Indiana, in
1903, and Illinois, in 1906. During the excitement
in Arkansas to,000 persons were engaged in pearl
hunting. Now there is not much pearl hunting,
but fishing for mussel shells is followed in seven-
teen states.
The census bureau gives some statistics for

1908, at which time Illinois was far in the lead of
all other states in mussel-shell output. The value
of the shell product in Illinois in that year was
$184,000, while the value of pearls and slugs was
$170,000. Indiana's shell product was valued at
$81,000; pearls and slugs at $74,000. Arkansas,
lowa, Kentucky and Tennessee follow in the order
named, but their product is small compared with
that of Illinois. Kentucky reported an output of
3,413,000 pounds of shells, valued at $18,000, and
pearls and slugs amounting to $2,000. Tennes-
see's shells were valued at $9,400 and her pearls
and slugs at $4,2oo.

Illinois reported 52 per cent of the total value
of the shell product and considerably more than
one-half of the value of the pearl and slug
product.' The fisheries of the Ohio river and
its tributaries during 1908 were more prolific than
those of the Mississippi river proper. Of the
total value of the Illinois product $114,000 came
from the Ohio river. This, added to the yield
from Indiana, Ohio, Kentucky .and Tennessee,
made a total of $300,000 as the value of the Ohio
river's mussel product. Considerably more than
half the pearls and slugs came from the Ohio
river district. The mussel product, though of
recent development, was more valuable in the
Ohio river district than in all other fishery prod-
ucts combined.
The total shell output for 19°8 showed an in-

crease of 72 per cent in quality and 8t per cent
in value as compared with 1899. In the returns
for 1899 only five states were represented—Illi-
nois, Iowa, Minnesota, Missouri and Wisconsin.
There are now many button factories in the
United States which are utilizing mussel shells.

A Curious Property of Water

Most people are vaguely aware that if water
is allowed to drop upon a piece of heated metal
it will only fizzle when the metal is comparatively
cool. If very hot, the water runs off without making
any noise, and this fact is utilized by laundresses
to test the heat of their irons. An interesting
experiment can be made by allowing drops of
water to fall upon a plate of metal heated over
a spirit lamp. At first it will boil away with
the usual noisy ebullition, but after a time each
drop will be seen to take a spherical form and
roll about the plate without the least hissing
noise and without production of any bubbles of
steam. If the eye is now brought to a level with
the plate it will be seen that the drops of water
are not in contact with the metal. They roll
about, in fact, as if the plate were well greased.
But if the lamp is removed and the plate per-
mitted to cool, the water will suddenly begin to
boil and quickly disappear.
The explanation is simple. When the plate is

very hot the water evaporates so rapidly that a
cushion of steam is interposed between the plate
and the drop of liquid. This serves to protect
the fluid from the heat of the plate, and keeps it
at a short distance from the latter.
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let us say, for $2,000. That leaves a further
mortgaging value of $8,000, which can
easily be encumbered the second time by a
second mortgage of $2,000 or even $3,000.
Occasionally I have known a third mortgage
to be put upon it if the margin was large
enough. Instalment mortgages are con-
stantly increasing in vogue, particularly
when they are second mortgages. As their
name implies, they provide that a certain
percentage of the principal shall be paid off
at each interest period.

Deeds of Trust

Deeds of trust have taken the place of
mortgages in some states. They are deeds
conveying the property to be held until the
debt is paid. Like the modern mortgage,
they do not give the lender the right to
immediate possession.
The laws of all states provide for the re-

cording of a mortgage, and its recording is -
exceedingly important to the man who has
loaned money on it. Let me illustrate by
a recent case : A is a large wholesale mer-
chant who tip to six months ago owned the
building in which his business was located.
It was fairly worth $30,000. He needed
money and mortgaged it to the extent of
$15,000. The mortgagee (lender of the
money) was a careless and eccentric indi-
vidual and failed to record the mortgage
for about nine months. Before he finally
had it recorded the wholesaler sold the prop•-
erty. Later, the interest having been un-
paid, the holder of the mortgage attempted
to sell the property, but the court said no.
While the mortgage was good as between
the wholesaler and the holder of the mort-
gage, it was void as against the property
in the buyer's hands, because it had not-been
recorded, where the buyer could have found
it when he searched to see • what encum-
brances were against the property.
A mortgage doesn't prevent either the

mortgagor or mortgagee from selling the
property or selling the mortgage, as the
case may be. A can sell his real estate just
as freely after he has mortgaged it as he
could before, while B, who holds the mort-
gage, can assign the mortgage to C, and C
can again assign it, and so on indefinitely.
Moreover, neither party needs the other's
consent.
Here is a very important phase of mort-

gage law—the liability of the man who
buys a property that is subject to a mort-
gage. It is a general principle that the
buyer of a mortgaged property is not per-
sonally liable for the mortgaged debt—un-
less he specifically assumes it—although the
property is liable. For instance, A owns -a
business property and places a mortgage on
it with C, after which he sells it to B. The
interest is not paid, and C, the holder of the
mortgage, forecloses upon it in the hands
of B. The mortgage is for $10,00o, and the
property brings only $8,5oo. That leaves
somebody still owing'C $1,5oo. Whether A,
the original debtor, owes it or B depends on
whether B has personally assumed it. He
would, of course, have been foolish to
assume it, but if he didn't watch out when
he got his deed he may find, greatly to his
surprise, that he bought the property subject
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to the express condition that he should
assume the whole debt. If he didn't assume
it C's only remedy is to go against A for his
remaining $1,500 on the bond which A.gave
with the mortgage. If B did assume the
debt C can sue him,
This is the reason, then, why a bond and

mortgage are usually given together—be-
cause they afford double security.

Foreclosing a Mortgage

There are several ways of foreclosing a
mortgage when the interest is not. paid,
which it is -unnecessary to go into here.
Usually they comprehend the sale of the
mortgaged property, no matter whose hands
it is •in, and if there is a good margin there
is usually no trouble to recover the sum at
stake without suing on the bond also.
A word as to the distribution of the pro-

ceeds, and what happens to other mortgages
and liens on the property.
A mortgages his property on first mort-

gage for $5,000 on January 1, 1912. At that
time there are no other liens againt it. In

- April, 1912, judgment is obtained against
him for $500, which becomes a matter of
record, and in July, 1912, he places a second
mortgage of $2,000 on it. During the year
The' city also files two liens against him—one
for 1912 taxes and the other for municipal
improvements. Early in 1913 the interest
on the first mortgage is defaulted upon, and
the property is sold for $6,000. Where does
the money go-? First, the arrearages for
taxes and municipal improvements are paid,
for they are always paid first, even though
they accrue long after the mortgage is
placed. Next the first mortgage, with all
expenses of collection, is paid ; next the $500
jugdment, for that comes next in point of
date, and what little is left goes to the sec-
ond mortgage, which is wiped out. The
buyer takes the property free and clear of
everything, and all the liens are swept away:
In other words, practically all liens found

against a property when it is sold under
foreclosure proceedings are paid off in the
order of their date, except public liens, such
as taxes, municipal claims, etc., which
almost invariably come first without regard
to their date.
There is often considerable uncertainty in

the mind of the tenant of a mortgaged prop-
erty when it is sold under foreclosure as to
his status. Had it been an ordinary private
sale the lease would remain undisturbed,
for the property would be sold subject to
it. And the mortgage sale may not disturb
it either—it depends on which had the
earlier date, the lease or the mortgage. If
the lease was made by the original owner'
of the property before the mortgage was
given it is good until the end. But if the
mortgage was made and then the lease the
buyer of the property at foreclosure sale can
order the tenant immediately out, for his
right was created before the lessee's.

Customers are known as much by the
goods they don't buy as by the goods they
do. Watch the unsalable stuff. A care-
ful analysis will disclose much concerning
your trade.

86

Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO ! ! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net; in dozen lots, $1.3o per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

Big Profits in Old Scraps
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Sweeps, Sink Waste containing Old
Gold, Silver or Platinum, if properly
refined.

OUR NEW PLANT

enables us to do this.
Our prices are the highest.
Our returns are prompt.

Tr you are not satisfied with your check, your
shipment will be returned intact.
Resolve to send us your business this year,
and get a square deal. Assaying and smelting
our specialty.

W. E. MOWREY :: St. Paul, Minn.

BEFORE REPAIRING

We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined
For $1.25

BEST WORKMANSHIP ••
40

Mail orders given
prompt attention.

MODERATE PRICES

Don't you think we ought
to get acquainted?

BRESLAVSKY BROTHERS
51-53 Maiden Lane (ESTABLISHED 1886) NEW YORK

■■,

AFTER REPAIRING

January I, 1912 T H E

Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—ED.1

XXII—Useful Information Regarding the Law
of Mortgages

Most laymen have a general idea of what
a mortgage is, but there are certain phases
of the law of mortgages which very few
laymen know, although they come into force
every time a mortgage is given or taken.
A mortgage is simply a lien on real estate

given as security for the payment of a debt.
It is practically always accompanied by a
bond, which is really the evidence of the
debt—the mortgage is merely the security.
A mortgage can be given without a bond,
and a bond can be given without a mortgage,
but almost the universal custom is to give
them both. The reason I will explain
further on.
Under the old common- law the man who

loaned money on mortgage got immediate
possession of the property, but he had to
give it back again when the debt was paid.
The modern view is quite different. In prac-
tically all of the states, either by statute or
court decision, a mortgage is looked upon
as mere collateral security, passing no title
and giving no right of possession.
There is a regular prescribed form for a

mortgage, as well as for the bond which
accompanies it, and the only safe way to
give or take it is after the prescribed method.
Sometimes, however, the courts will con-
strue as a mortgage a transaction which
upon its face does not appear to be one at
all.

An illustrative Case

For instance, a few months ago a small
manufacturer owning the property in which
his plant was operated became financially
involved and a trust company which held
a first mortgage on it foreclosed it and was
about to sell him out. The manufacturer
induced his brother-in-law to buy it in and
hold it until he (the manufacturer) could
get the money together and take it over
again. This arrangement was clearly made
between them and was mutually understood.
It was not in writing, but was made, or
rather repeated, in the presence of a witness.
Much sooner than he expected the manu-

facturer had a windfall and went to the
brother-in-law with the money to redeem.
The latter had gotten the property very
cheaply and refused. The matter got into
litigation, and the court held that the trans-
action was an equitable mortgage—that the
parties clearly understood it as such—and
that the brother-in-law must disgorge.
In this case the manufacturer, having

nothing in writing, was much more than
usually fortunate. With him it was good
luck rather than good management. The
only thing to do in such cases is to have
every detail in writing.
Of course it is generally known that first

and second and even third mortgages are
given on the same property. A piece of
real estate worth $1o,000 can be mortgaged,
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and where they do their work.

IN our twenty years of splendid progress Dee & Company have, by reason of theirconsistent dependability, won the absolute confidence of the large army of live,
wide-awake, progressive jewelers all over this broad land who, when they are anxious to
realize " topnotch" prices for their

Old Gold Filled Cases Floor Sweepings
Old Silver Filled Frames Bench Sweepings
Gold Plate Platinum Polishings

are sure to send their shipments to us.

There are plenty of reasons why our satisfactory methods of doing business have
influenced so many jewelers to come our way. You don't have to take our word for it:
thousands of satisfactory replies to our remittances tell the story—perhaps you are one of
them.

WE DON'T PRETEND
to pay you more than your goods are worth, but we do pay you more than any one else
can possibly allow for them. Send us a trial shipment, and it's a safe guess that our
liberal methds of valuation and promptness of remittance will convince you that we are
in a class by ourselves.

Check for old gold and silver by return mail. If our offer is not up to
yours we will return shipment intact, charges prepaid.

THOMAS J. DEE & COMPANY
Gold, Silver and Platinum Refiners

OFFICE, 24 and 26 W. Washington St. WORKS, 317 E. Ontario St.
(Old Number 67 and 69)

CHICAGO, ILLINOIS

January 1, 1912 T H

LETTERS FROM THE TRADE

An Advertising Job Envelope
EDITOR THE KEYSTONE:

I have been a reader of your journal from its
inception and have a complete file from the days
of the four-page pink sheet. I take four trade
journals, but always look for THE KEYSTONE, as
I enjoy it more than any other and I think derive
more benefit from it.
My business is principally in the repairing line,

and i find that it pays me to advertise extensively
on my job envelopes. At first it was my custom
to use very few words, but experience taught me
that even busy city folks read all that I print on
both sides of the envelope, and also keep it for
the sake of the ten-cent allowance on the next
job, as announced in the advertising matter. I
enclose a sample of the envelope which I now
use, and as there is no copyright on the idea you
are welcome to use it for the benefit of the trade
if you so desire. On a previous envelope which
I used the matter was printed lengthwise, and
when the envelope had large articles in it the
hulking broke the continuity of the reading mat-
ter, and on this account I consider the present
design superior. Yours truly,

Rochester, N. Y. CHARLES H. BARKER.

Our subscriber's idea is an excellent one
and we commend it to the attention of his
brother jewelers. Mr. Baker has a very
good conception of advertisng, which is
strongly in evidence on his letterhead.

I'veill allow you fic for one of these envelopes on any
work costiog $1.00 or upwards, provided it is left within
80 days of date this job was left.

CHAS. H. BARKER
... JEWELER ...

-
510 South Avenue, near Alexander Street

Rochester, N. Y.
Check No. Date Received Date Promised Charges

Article

Name

Address

instructions

for thisI Thank You you will
and advise

patronage, and trust
bring me more work,

your friends to do
the same.

I Put Into .iyTaiTsiezegnainceedshiinp;
ed by

My Work 
gtrlaidneectiw4owl%rektpgeirni

galoouwr --

terms at three different
experience

many years prac-
my own shop and fur-
month as the result og

of this trade.

workshops,
tice in

ther skill is gained each
studying the leading Journals

Not responsible for work left over SO days

FRONT OF BARKER'S JOB ENVELOPE

Across the top of the latter is printed the
following motto: "Let all thy work show
thy skill ; if it pays to do it it will pay to do
it well." He also has printed on the letter-
head unobtrusively but legibly on either side
of his name and address the following:

WHAT WORK DO I Do?

Design and make specialty jewelry ;
Cut and polish stones to order;
Repair watches, clocks, jewelry,, silverware and '

spectacles;
Replace broken spectacle lenses;
Stone-setting and engraving.

KEYSTONE s()

I PUT INTO MY WORK

A four years' apprenticeship;
Professional advice in designing;
A term at horological institute;
A course at school of engraving;
Experience in seven workshops;
Continuous study of trade journals.

CHAS. H. BARKER
JEWELER

510 South Avenue
Near Alexander Street

ROCHESTER, N. Y.

I %yin gladly do either of these
three things

FREE OF CHARGE
1—Examine your Watch, and give you

my honest opinion as to its condition.

2 —Examine the settings of rings, brooch-
es or earrings, to see if stones are
secure in setting3.

3—Measure and record your frame and
lease measurements, so that should
you lose or breab your glasses I can
duplicate them. '

will allow you 10c for one of
these envelopes on any work cost-

ing $1.00 or upwards, provided it is
lelkwithin 80 days from date this job was.

BACK OF BARKER'S JOB ENVELOPE

Wedding Stationery and Gifts
EDITOR THE KEYSTONE:
As we conduct a high-grade stationery depart-

ment in connection with our jewelry business,
thus furnishing to a large extent both the sta-
tionery and the gifts for weddings and the social
functions in this vicinity, there are certain points
on which we are frequently called to give infor-
mation, among these being the following:

I. Should an invitation to a church wedding be
acknowledged?

2. Is there any instance in which the married
initials of the bride could be placed on the gift?

3. Is there any decree of fashion as to the
gift most suitable for the bridegroom to present
to the bride?

4. How many days before the marriage should
presents be sent?

5. Is it in accordance with matrimonial eti-
quette for the bride to place the gifts on display?
Some up-to-date information on these points

would doubtless be of importance not only to
myself but to other members of the trade simi-
larly situated. Yours very truly,

B. S. C.

I. Fashion decrees that invitations to a
church wedding require no acknowledg-
ment unless accompanied by a card for the
reception. One's presence, then, constitutes
an acceptance, but a card must be sent to

the bride's parents—who are the hosts—if

one is unable to attend. An invitation to a
wedding breakfast requires a prompt note
of acceptance or regret, as for a formal

dinner.
2. When wedding gifts are marked the

initials of the bride's maiden name should
be used. This is not due altogether to the
fact that they are sent to the bride before

•

her marriage, but rather because it sets the
gifts apart as her wedding outfit and indi-
vidual property, always thereafter to be
cherished with special interest. A belated
gift, sent after the wedding day, should be
marked with the initials of the married
name.

3. Fashion and sentiment alike decree
that the bridegroom's offering should be
something for the bride's personal and ex-
clusive use which will not be affected by
wear or time. Jewelry best fulfils these
conditions. He may not offer her wearing
apparel, however valuable, according to the
traditional convention. The bride does not
always make a gift to the bridegroom.
When she does sentiment suggests some
personal gift.

4. Presents may be sent at any time from
several weeks before the marriage until the
day thereof, but good manners dictate that
the present be not sent till the invitation to
the marriage is received. Those very close
to the bride need not, of course, regard this
limitation, as the certainty of an invitation
may be taken for granted. It is the custom
to send the gifts by messenger, or prefer-
ably to have them forwarded direct from
the store where they are purchased to the
bride's home, with a visiting-card bearing
some brief expression of good wishes. Only
relatives or close friends may offer their
gifts in person.

5. There is nothing- against the decrees
of fashion in displaying the wedding gifts
at the wedding. Whether they are dis-
played or not is a matter of individual taste.
Whatever objection there is to the custom
arose from the fact that love of ostentation
tempted some to hire articles to be shown
among the bona-fide offerings, and the fear
of such suspicion influenced some sensi-
tive brides not to show their presents at all.
In the higher spheres of society the more
intimate friends of the family, together
with all who have sent gifts, receive a note
from the bride or her mother, or a line on a
visiting-card, inviting them to come on a
certain afternoon, two or three days before
the wedding, and see the presents.
The human as well as the sentimental

factor must be taken into account, however,
and inasmuch as many gifts are sent to be
seen it is logical that they should be. On
such occasions the bride must be denied no
gratification, even that of exhibiting her
gifts.

An Aeroplane Advertising Wrinkle

An advertising stunt that I have used off
and on for two years—with good success—
is as follows, says a writer in Brains: Ours
is a four-story building and during the sum-
mer months I used a new type of aeroplane
kite, ten feet from tip to tip, to draw up a
banner three feet wide by fifteen feet long,
made of silkolene• or colored cheesecloth,
either white or yellow, lettered in black, with
the concern's name as large as possible,
which was fastened so as to hang straight
down from the kite cord about I5o feet
below the kite, and as most of the winds are
traveling strata of wind it is possible to fly
the tcl at a great distance over the town.

...■••■■■■••
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

-

$ .96

- .04 I.00

$ .03$

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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New K. & D. Tools

No. 147. TURRET BENCH KEY

Latest improvement in bench key. Made with three

different size pipes, three different size squares, all in one

tool. Locks automatically and position of turret can be

changed by pressing button on end. Finely made, chased

rubber handle and steel parts nickeled.

Price - - - 85 cents

`'6?trLtw

No. 309-A. AUTOMATIC JEWEL TWEEZERS

Designed for handling roller pins, unset hole jewels and
end stones. This tool will pick a roller pin or jewel from a
flat surface and hold it securely. Very convenient to hold a
roller pin while trying it in the fork. For holding hole jewels
while gaging or trying on a pivot, also for holding while clean-
ing set jewels ; jaws close automatically, the jewel is held
securely when the tool is laid down. Gun-metal handle,
neatly knurled in a diamond pattern, hard-rubber head, jaws
of finely tempered steel. K. & D. quality. An excellent tool.

Price - - - - $1.25

g-owin r,1111N11 11 I. 1,11,

No. 131. JEWEL HOLDER

4
Made for holding jewels in setting for cleaning. Also

will hold jewels securely while fitting pivot. Jaws close
automatically. Made in two sizes ; No. 131 for large sizes,
No. 131-A for small sizes.

Price - 75 cents

POISNINo.
G40T8FOOL

This is our Unique Jeweled
Poising Caliper, mounted on
a non-magnetic base. The
frame is adjustable through
about 2000 in the vertical
plane.

Tse frames will fit our
standard rubber handle, so the
tool may be used in the hand,
or on the base, as each work-
man may prefer.

A practical book on poising
with each tool.

No. 408F. Complete, beauti-
fully finished and nickeled,
price  $$20.5500

No. 408G. Rubber handle
only, price  

No. 408H. Base only, price,
$0.50

No.400

No. 400. PIVOT STRAIGHTENER

This is a New tool for straightening
bent pivots ; built on right principles,
and will do the work, where it is prac-
ticable to do it at ea
The points of support and pressure

are adjustable and under perfect con-
trol. The bending lever also serves as
an indicator, to show when pivot is
perfectly true; lever is moved by screw
and cam mechanism; delicate,
POWERFUL.

This tool will straighten many pivots
that would be broken by ordinary
means; and all pivots not bent to the
elastic limit, it will straighten quickly
and perfectly.

It is The Special and COMPLETE
device for the purpose.

Its range covers all train pivots likely
to be bent, and all balance pivots.

A circular of practical instructions in
the use of the tool, free.

No. 400. Beautifully finished and
nickeled, packed in neat box, price, $5.00

No. 146. TURRET SLEEVE WRENCH
.10 Bits. New, Novel, PRACTICAL

Any of the bits automatically held rigidly in
line with the knurled handle.
To bring another bit into position: simply

"press the button" and turn the turret.
You can move the tightest

sleeves with this wrench and not
cut your fingers; the flat, smooth
case affords great grip for starting
tight sleeves; normally moving
sleeves quickly turned in or out, by
twirling the knurled handle.
For a long time we have made

good bits; but we believe those in
No. 146 are the best we have ever
made. We have a new brand of steel
particularly suited to this purpose;
this, with our unequaled facilities for
hardening and tempering, produces
bits hard, tough and strong; they fit
all standard sleeves.

This tool is a great time-saver; most sleeves can be removed, a new
one inserted and adjusted, in about half the time required with other
styles. The Best Sleeve Wrench. See it. Feel it; Try it. BUY IT!

No. 146. Finely finished and nickeled, price $1.50

KENDRICK & DAVIS CO.
LEBANON

Manufacturers  

NEW HAMPSHIRE

Sussfeld, Lorsch & Co.
 Wholesale Agents 

90-94 Maiden Lane NEW YORK
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WEBSTER-WHITCOMB
The
Lathe

of

Quality
Backed by Years
of Development
and Experience.

PAT. APPLIED FOR.

OVER 20,000 NOW IN USE

Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 15 to 20 years with-
out repairs. All workmanship guaranteed.

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

Actual
Size of IRMO

Webster-

Whitcomb

LATHE, with Taper Chuck, Screw Chuck, 6 ;‘ in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00

LATHE, less Tailstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00
Snyder Chuck 8  00 Universal Face Plate , . . . 9.00

In a watchmaker's lathe the vital point is the spindle and
its bushings. In the Webster-Whitcomb the bearing surface
of the spindle and the bushings touch throughout their entire area,
insuring truth, free running and greatest durability. This
quality is maintained by workmen of long experience in the
operation of special machines devised for this particular work.
(I The Webster-Whitcomb chucks are absolutely perfect in
form, proportion and workmanship.
ci The American Watch Tool Co. have added new and
especially designed machinery to guarantee accuracy and
improved facilities. Every part of their lathes and attach-
ments is inspected after each operation up to assembling,
and each assembled tool is carefully inspected up to the
point of packing.

FOR SALE BY JOBBERS

SUSSFELD LORSCH & CO !:0 Maiden Lane, NEW YORK
*/ --- WHOLESALE AGENTS --

''11111 1 1:,11,P1
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Duplex Base Anti-Friction

Engraving Block
NICKEL PLATED

Designed by an Engraver for Engravers

THE GENUINE

are stamped

BEWARE OF IMITA-

TIONS. LOOK FOR
THE MAKER'S STAMP

A HIGH-CLASS BLOCK made of the best material, th
e mechanical work being first-class throughout.

They are manufactured by Mr. Ad. Muehlmatt, the wel
l-known maker of high-grade Engraving Blocks.

Complete, including 26 attachments, leather pad, etc., $5
.50.

NEW STYLE

CULMAN
BALANCE CHUCK

"Eilt LOOK FOR STAMP
Made with three interchangeable

screw-on plates, drilled with No. 8,

10 and 12 holes.

Plates are made like the screw bezel

on a watch and can be changed

instantly, they increase the holding

capacity of the chuck ten-fold, mak-

ing it pr a c tic a I for many train

wheels now difficult to chuck.

Price, $4.00

UNIVERSAL
WATCH STAND

(PATENT APPLIED FOR)

An excellent device for displaying

watches. Very attractive for the

show window. Useful

for the desk and home.

Price, per dozen
75 cents

Manufactured by

C. CULMAN,
Maple and Hazel Avenues,

MAPLEWOOD, MISSOURI

Send for Circular and FREE

Sample Pair of Torpedoes

HALE
WATCH PROTECTOR

Price

PAT. FEB. 2, 1909

SIZES: 12, 16 and 18

COLOR: Tan shade

FITS LIKE A GLOVE

Made of fine, soft leather

. $1.00 per dozen

BEWARE OF IMITATIONS

The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,
celluloid, ebony, wood handle umbrellas, etc. Monofil has

many advantages : it fills cuts flush with the surface and
is not damaged by water or ordinary chemicals, and 

sticks

tight in the monogram cuttings.
You know from experience how much trouble 

engravers

have in doing monogram inlay work. ,Monofil car. be

applied without heating—simply by rubbing it 
over the

monogram.

ASSORTMENT No. 1. In six colors—dark blue, light 
blue,

red, pink, black and white. Packed 6 sticks in a box for $1.00

ASSORTMENT No. 2. Dark blue, royal purple, golden

brown, green, lavender and black

Any of above colors
Gold
Silver

  25 cents each

  35 cents each

 35 cents each

$1.00

FOR SALE BY JOBBERS

SUSSFELD LORSCH & CO./ — WHOLESALE AGENTS
90-94 Maiden Lane, NEW YORK
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SWARTCHILD SPECIAL
WEBSTER-WHITCOMB
PATTERN LATHE, with
TIP-OVER T REST
This Lathe represents the highest
class of experienced Workman-
ship in every particular. Each
and every part fits perfectly.

Illustration

Showing

Exact Size

of Chuck

No. 11487. 2-Chuck Combination ; Lathe with 1 Screw Chuck, 1 Taper Chuck,6 one-quarter inch Cement Brasses, 1 each one-half and three-quarter inch
Cement Brasses, one each Male and Female.Centers, Chuck Block with Glass
Cover and Belting.   $25.00No. 11487A. 10-Chuck Combination ; this includes 2-Chuck Combination, com-
plete as above, and 8 additional Wire Chucks   28.75

This Lathe is patterned after
the

WEBSTER-
WHITCOMB

Model and any Genuine

WEBSTER-
WHITCOMB

Attachment is warranted to
fit exactly

We Guarantee

this Lathe in

Every Respect

No. 11487E. 20-Chuck Combination ; this includes 2-Chuck Combination, com-plete, and 18 additional Wire Chucks   $33,50No. 11487C. 30-Chuck Combination; this includes 2-Chuck Combination, corn-plete, and 28 additional Wire Chucks   38.25Extra Wire Chucks for above Lathe, each   .50Extra Wheel Chucks for above Lathe, each   .75
SEND FOR OUR NEW LARGE CATALOGUE, No. B14-the largest and most complete Material Catalogue in the Country. Sent FREE upon application

REMEMBER, IF YOU WANT A " CRACKER-JACK " MAINSPRING, GET THE "BLACK SHIELD "-THE BEST THAT CAN BE HAD

SWARTCHILD Sc COMPANYTHE LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY HOUSE IN THE. VVCDF21_1=it HEYWORTH BUILDING. MADISON ST. 5( WABASH AVE. CHICAGO, ILL.

,

•

„ -

1"ZYMMEr.(7,..17N.V7-7-1E.''

-
„"

W. BERGER a 60-.'•

The" B & C Glasses
WATCH GLASSES

are known to be the BEST
They are guaranteed to be strictly first-quality glass without bubbles or scratches

The only medal at the Chicago World's Fair for
watek glasses was awarded to the W B g C brand

<P_A

W B & C glasses
tw than other and
L't brands, and are

C'ftv leading jobbers
States as fol-

The prices on
are not higher
much inferior 0
sold by the
of the United
lows:

Q' otp Per gross Per doz.
Geneva   $ 4.00 $ .40
MI-Concaves 4.00 .40
MI-Concaves, Extra Thick . . 10.00 .90
Flat Parallels   8.00 .75
Lentilles   12.00 1.25
Flat Concaves . . .   12.00 1.00
Flat Concaves, Extra Thick .   15.00 1.23
Patent Genevas   8.00 .75
Lunettes   3.00 .23

Discount. 6 Per cent.

UNRIVALLED
37 South Wabash Avenue (POWERS BUILDING)

LEARN ALL YOU CAN
ABOUT THE MOSELEY

The new auxiliary slotted conoidal chuck is the best, the greatest

improvement in years. Has sixteen advantages, sixteen good

reasons why it is the best which we will be glad to send to anyone

on application. Be sure and write for Fully Illustrated Descriptive

Circular explaining in detail the many advantages of this new chuck.

It's to your interest to know.

We handle the

MATERIAL HOUSE
CHICAGO

Jessen & Rosberg Benches,
renowned for quality all over the

world.

/1.

_ =A' 

AMERICAN
AND

FOREIGN
PATENTS
PENDING

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley lathes and can fill all orders.

promptly. Write to us about them.

will be made in the prices of the American Self-winding Clocks to

take effect May 1, 1912. The manufacturers feel justified in advanc-

ing the prices in order to maintain the excellent standard of quality

which they have adopted.

No better clock value has been placed before the trade in years and

we would advise every jeweler to take advantage of the low prices

now prevailing. Send for our catalogue of these popular clocks.

The only medal at the Paris Exposition of 1900tbe
watch glasses was awarded to the W B S. C brand.

1-E, Holland

Height-1634 inches.

Width-13 inches.

Dial-63' inches, Brass, Silver

Finished.

Case-Solid Oak, Finished in

Silver Mission, Golden Oak

or Early English.

Movement-Anchor Escapement.

A very popular design.

Price, $3.00 Net

Be sure to send for catalogue

of these clocks.
_

Over 25 Silver and Gold Medals awarded to the W B & C Glasses at the Different Exhibitions of the World Since 1826
Everybody knows that the WBIC glasses HAVE BEEN, ARE, AND WILL ALWAYS BE the leading brand of glasses in the market. Their finish, clearness, flexibility and correctness Of BIZ° make them sothat the leading Jobbers in the United btates will use no others at any price. 1. our-tifths of the case manufacturers are using them on account of their accuracy; and perfect roundness. They used tobuy a cheaper grade of goods, but soon found out the wisdom of the old proverb, The Best is the Cheapest at the End."WATCHMAKERS?! If you wish to save time and money and give good satisfaction to your customers (if you are not using them), try the WIIIC and don't be deceived by bluffing and humbuggingadvertisements, Showing a lot of nonsensical figures. The W B & C glasses are in existence over sixty years, and during that time a great many brands have sprung up in one day, and never heardfrom afterwards. II IS A GOOD AND MAKI GLASS YOU WANT. WHICH IS THE W B & C.

Jewelers who have

been contemplat-

n g additional
watchmakers', jewelers', en-
gravers'or opticians' furniture
should order same at once in

order to gc.t prompt shipments,

as later on they will be obliged

to wait in many Instances, caused by rush of

Tt orders, railroad trouble, etc., which generally

begins late in October and lasts well intoJanuary.

We recommend this furniture to be well made in every

particular, of the best seasoned and kiln-dried lumber

We shall be pleased to send you the manufacturers

catalogue No. 15 upon request.

HENRY PAULSON & CO., 37 S. Wabash Ave., Chicago, Illinois
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$ .15 per Dozen1.50 per Oros*

Flat Poising Cutters

•
No. 17, Price SOc

New Style Flat Poising
Cutters, made of the best

quality stubbs steel

Contains three upright flatsurface Cutters, same us usedby High Grade Swiss andsome American manufac-turers.
AVM answer for all sizes ofbalance screws. Cutters havedifferent diameter holes, fitstand on taper and num-bered from 1 to 3.
Place screw on cutter andturn with ordinary screwdriver.

A

$ .75 per Dozen
7.50 per Gross

Height 3.

Height 4.

Height 5.

New Model Webster-Whitcomb Lathe with New Model Tip-over Hand Rest and Tailstock.
Full Nickel-plate. Price, $31.00

which includes Taper Chuck, Screw Chuck, Six yrilieh CementChucks and 9 ft. Round Belting.

Height 6.

Height 7.

Height 8.

Genevas .
PRICE-LIST Thick MI-Concaves.  . 4 0

$4.9 per cross ; $ .40 per doz.
.40 "Mi-Concaves, Extra Thick 10.00 " .90 "Parallels .. . 8.00 " 75 "

BLANK ORDER SHEETS FOR WATCH GLASSES SENT UPON APPLICATION

$ 1.00 per Dozen
10.50 per (truss

411111111111=1•1111111
PARALLEL.

LENTI LLE.

,00111=11111ssesINNIIIMIN

PATENT CENEYA4

EXTRA THICK MI-CONCAVIL

THICK MI•CONCAVE •.
Patent Genevas . moo per gross ; $ .75 per doz..Lentilles . 12.00 " 1.25 "Antiques . . . 8.00 " .75 "Lunettes . . . . 3.00 " .25 "

Steel Wire
Clock Cord
(Non Rust)
Made in 3 sizes

Put up In 11 ft. Coils

Prices Small Size . . $1.50 per doz. CoilsPrices Medium Size . 2.50 per doz. Coils
Prices Large Size . . 3.00 per doz. Coils

0 0 0 0 0 0 
0 . 

STANDARD STONE SIZES

$ .75 per Dozen
7.50 per Gross -

Poising Underc utters

deR,r9.
411110 

-I•t•

No. 18, Price 75c
Set of five upright Poising
Undercutters, made of bestquality stublis steel, fitted tostand on taper and num-bered from 4 to 8. Will under-cut all kinds of balance screws.No. 4-Waltham, Elgin andSwiss, 0 size.No. 5- Howard, Waltham,Elgin and Swiss, 12 size.No. 6 - Old style 0 sizeWaltham and all kinds of6 size.
No.  7-All regular 18 and16 size.
No. 8-Elgin and Swiss, 18size, with small threadand large head.
Place screw on cutter and tarswith ordinary screw driver.
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We are closing out One HundredGross, Swiss steel, Fancy Assort-ed Hands at $1.00 per Gross. FirstCome, First Served.

This Cabinet FREE with your FIRST order for OneGross Regent Imported American Mainsprings

CROSS & BEGUELIN

Closing out a large stock of
ROUND SILK GUARDS
that were $3.00 and $4.00
.per dozen at $1.00 per dozen

,• a; .1 01.24,§

The JEWELER'S COMPANION, consisting of 23:', Gross Stonegat 50 Cents per Gross. Total S1.25. Well assorted for Repairing.
Importers, Exporters and Manufacturers

Silver-Plated Ware, Etc.
Watches, Diamonds, Jewelry, 23 Maiden Lane New York

Should the Roller-jewel Be Oiled?

Three Prizes Are Offered for the Best Three

Answers to the Above Query-Enter the

Contest and Help Settle This Question

Some good watchmakers favor oiling the

roller-jewel ; some condemn it. This is a

peculiar and interesting question.

We never hear any disputes between

watchmakers as to whether or not the pivots

should be oiled, or the pallets. On these

points there is only one way of thinking, but

the diversity of ideas on the subject of oil-

ing the roller-jewel makes it an interesting

topic for discussion.

This discussion we propose to have car-

ried on in the columns of our Technical

Department, hence this invitation to all

readers of THE KEYS.TONE

Write to the Editor, stating whether you

do or do not oil the roller-jewel in the

watches you repair, and explain your rea-

sons why. Make the best argument you

can why your way is right and the other

way wrong.
For the best paper submitted we will give

a prize of a three years' subscription to THE

KEYSTONE ; for the second best, two years'

subscription, and for the third best, one

year's subscription.
Do not sign your name to your paper,

but number it and enclOse with it a separate

sheet similarly numbered and bearing your

own name and address. The papers will be

handed to the judges, as is customary, with-

out anything on them to designate who are

the authors. Every one can be assured of

an absolutely impartial judgment of his

paper. -
Address papers to Technical Editor, THE

KEYSTONE, Philadelphia, Pa. All papers

must be in his hands not later than Febru-

ary 20, 1912.

More Suggestions on Watch Cleaning

By M. J. HUTSON, Black Rock, Ark.

I have been a constant reader of THE

KEYSTONE for many years and I have no-

ticed lately quite a large number of methods

of cleaning watches. Every one has their

own way and experience is the best teacher.

My way, and the one with which I have had

no trouble, is as follows : First I take the

watch down, then I examine all parts care-

fully. Then I poise the balance. Then

place the train and plate in benzine of the

proper strength. Afterward brush care-

fully with a half-soft brush, the plate and

train laid on clean paper. Then place the

plate and train in a cyanide solution of one

part of cyanide and sixteen of water, leav-

ing it in for only a few seconds. After re-

moving I wash it in soap and water, brush

carefully, then place in the alcohol. Brush

carefully again and then dry in sawdust. I

then peg out the holes carefully, remove the

balance-cock jewels and peg out the jewel

holes and oil. I next carefully brush and

polish, wash in alcohol again and then dry

in sawdust. I then have a watch cleaned

and looking as good as new. I examine

every part to see that it is in good condition,

clean the balance in benzine and polish and

peg out the pin holes. I consider a job

worth doing at all worth doing well.

Twenty years a jeweler.

By H. H. BURNHAM, Fryeburg, Maine

I have noted the several excellent articles

in THE KEYSTONE about cleaning watches

and wish to state my own experience. I

obtain good results with this work by brush-

ing the parts in soap and warm water, using

any good soap, then rinsing in clean water

and then putting all parts, except balance

and lever, in grain alcohol. These two are

excepted because they have cemented jewels.

I rinse in ether, kept in tight cup or jar, and

dry the whole in .boxwood sawdust. Of

course, it is necessary to peg out the jewels

and pinions after this.
I do not think using gasoline will make a

watch absolutely clean, and I do not think

too favorably of much cyanide. I say this

on the strength of twenty-seven years in the

business. However, I do not claim to know

it all.

By C. G. A. JOHNSON, Kiron, Iowa

I have read with interest the discussion

on watch cleaning in recent issues of THE

KEYSTONE. My method of cleaning is about

the same as described by the old gentleman

Of South Bend, Ind., on page 2299 of THE

KEYSTONE. After cleaning I polish the

parts, especially the plates, etc., using a good

half-stiff brush and good polishing powder,

such as electro-silicon, etc. This process

removes any film that may be left by the

benzine or gasoline, and also gives the parts

a good polish so they look clean and bright,

and then peg out all the holes. For my part

I don't see the necessity of using such

poisonous and dangerous stuff as the

cyanide method. The reason I. mostly

object to the cyanide is that to prevent

damage to the parts one must do the after-

cleaning thoroughly. But there's the rub.

Many workmen slight this, and thus irrepa-

rable damage is done. I never wash the bal-

ance and pallets in alcohol any more, for I

have found that the jewels are sure to get

loose if they don't fall out altogether. This,
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I think, is caused by the effect of Ow alculi
on the shellac cement which holds the jewels

in place.

A Pallet-stone Adjuster

By D. E. ARNOLD, Westerly, R. I.

Having seen in "Workshop Notes" an in-
quiry about a pallet-stone adjuster that will
adjust each stone separately I wish to give

you a drawing of one I made myself and
which I find very convenient.

First, take a piece of heavy brass wire 12

inches long, bend both ends (Fig. i ) and

flatten quite thin, and with file cut two

notches 2Y2 inches from each end g. inch

Y.)

-F

wide (BB Fig. 2) and bend in center to

make handle and form body of tool

(Fig. 3).
Secondly, take a piece of smaller brass

wire 4 inches long, turn down one end .Yt

inch to hold spiral spring (C Fig. 4), drill

hole in the other end (D) large enough to

slip over pallet arbor, and bend at right

angles V2 inch from end D and inch froT

end C. Flatten in center (E) and drill hole7

Thirdly, cut from sheet brass two pieces

A. by 34 inch (Fig. 6), rivet these in notches
B Fig. 3, rivets to go through both arms and

pieces, and bend at F enough to take Fig. 5

at E. The tool complete is shown (side

view) at Fig. 7. Either stone can be heated

separately or both at the same time.

"Wound Too Tight?"

W. Goodell, Waverly, Mimi., writes : "I

would like to hear if any of the trade ever

found the watch or clock that 'is wound toe)

tight.' I have examined many specimens

which were supposed to have this ailment,

but so far always found something else

wrong."
Here is a subject on which every watch-

maker can give an opinion based on expe-

rience. Let us hear from you. It
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WELL?

1911 IS PAST 1912 IS HERE
What are you going to do about it ? Are you going to still
plod along in a self-satisfied manner waiting for that day
that never comes?
Did you last year intend to tear off the coupons attached to
an advertisement of ours and clean forget to?
If so, here's your opportunity. Let us get in touch with you
personally. We never can tell you through printer's ink as
much as we can in an interview about our plan to help
you plan your future. We've a tale to unfold.

! ! ! JUST TEAR OFF COUPON NOW ! ! !

Waltham Horological School
WALTHAM - MASSACHUSETTS

TEAR OFF

Waltham Horological School
Waltham Massachusetts

Plesls send me Pro- pectus and Outline of your entire course. This
request entails no obligations on my part.

Name  Street 

City.   State  

OW that the sea-
son ,s rush is over,

be prepared to take care
of any repair work by
the use of an OLIVER
Quality Jeweler s Foot
Lathe. 
Then, again, it is an invalu-

able iaddition to the shop n
the manufadure of special
articles of jewelry that can be
made to order for your
customers. Unique designs,
something that cannot be bought
elsewhere, always command ready
sales at large prices.

Its easy-running qualities enable
you to work without a tired feeling.
If interescted, let us know and details
will be described to you.

The W. W. Oliver Mfg. Co.
1490 Niagara Street, BUFFALO, N.Y.

January 1, 1912 THE

Improvements in the Electro-
plating of Plaster of Paris

Those who have attempted to electroplate
plaster of paris have found that the principal
difficulty lies in rendering the plaster impervious
to water. Unless this is done, when it is placed
in the plating solution the solution itself will
soak in and cause the air in the pores of the
plaster to ooze out in the form of small bubbles,
which will prevent the electro-deposited metal
from adhering. In order to successfully electro-
plate the plaster it is absolutely necessary to
render it impervious to water, or, in other words,
to make it perfectly waterproof.
The coating of the plaster with shellac or other

varnishes is satisfactory theoretically, but when
it comes to actually doing it in practice there are
some obstacles in the way. The difficulty is in
completely and thoroughly coating the surface.
Even the slightest pin prick or hole will allow
the solution to permeate and thus spoil the whole
operation. In order to render the electroplating
positive, therefore it is necessary to use some
other method than varnishing, and this feature
constitutes the improvement.

Making the Plaster Waterproof

It has been found that the only satisfactory
way is to soak the plaster in some waterproof ma-
terial, such as a wax or resin, so that the pores
will be penetrated and the whole made so that
no water can enter. In order to do this, how-
ever, care must be used in selecting the wax or
resin. Ordinary paraffine is good, but it leaves
the surface too smooth for the copper powder
or graphite to adhere. Beeswax is good, but is
also rather smooth. Ordinary resin is good as
far as the surface is concerned, but it has too
high a melting point. The best material that
has been found up to this time is the following
composition :

Beeswax  I lb.
Resin  I lb.

The beeswax and resin are melted together and
are ready for use.
In order to saturate the plaster with this com-

position it must be dry. When first cast an article
of plaster of paris contains a large amount of
water. This should be expelled by heating for
some time at a rather low heat. A temperature
of about 200° F. or slightly above that of boiling
water is good until the greater part of the water
has been expelled. The use of a higher tempera-
ture at first usually results in drying the plaster
so rapidly that it may crack. After it appears
dry increase the temperature to about 300° F.
in order to expel all the water and leave the
plaster bone-dry.
When thus dried the plaster is immersed

in the mixture of beeswax and resin,
which is kept just barely melted (no higher).
If allowed to rise too high the plaster is apt to
crack. The melting point of this composition is
about 250° F. and it should be maintained at
this temperature. When the plaster is first im-
mersed in the molten mixture of the resin and
beeswax fine air bubbles begin to come off. This
is the air being expelled from the pores of the
plaster. After five or ten minutes the bubbles
will cease, showing that the plaster has been
saturated with the composition. It is then re-
moved and allowed to cool. It will then be found
that the plaster has become heavier and is sat-
urated with the composition so that it is water-
proof. The surface, too, will be smooth, as the
composition soaks in.

Varnishing the Surface

The next operation is to varnish the surface
of the plaster with ordinary cheap furniture var-
nish. Any kind will do. The varnish should be
thin enough to spread evenly, and if not add a
little turpentine to it. Then give an even coat
to the plaster article.
Allow the varnish on the plaster article to

nearly dry so that it becomes "tacky" or sticky.
Then apply copper powder to the surface by
means of a soft camel's-hair brush. The whole
surface is carefully brushed over, and be sure
enough is put on to cover the whole surface,
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Do not dust off, but leave the excess on. Now
leave for about twenty-four hours until the var-
nish dries hard. A quick-drying furniture varnish
is preferable on this account. When dry, dust off
the excess of the copper powder with a soft
brush, and the plaster is ready for plating.
The copper powder is known as "copper-

bronze" powder in the trade and is copper
powdered to an impalpable condition so that no
grains can be felt. It can be obtained in the
market from dealers in bronze powders. It
should be as fine as possible or it will not answer
the purpose. When good it is as fine as electro-
platers' graphite.

The Final Operation

The plaster article thus covered with the copper
powder is immersed in the following solution:

Water  I gallon
Nitrate of silver 5 oz.
Potassium cyanide 5 oz.

If the cyanide does not dissolve all of the
nitrate of silver (on account of free acid in it),
add a little more. The object is to have a solu-
tion with no free cyanide.
The plaster, when immersed in the solution,

will immediately become covered with a coating
of silver on account of the precipitation of the
silver by the copper. This operation renders it
easy to deposit the copper subsequently plated on.
The article is now plated in an acid copper

solution in the usual manner. The acid copper
solution is made as follows:

Water .
Sulphate of copper. 
Sulphuric acid 

 I gallon
2 lbs.
I oz.

The article should have plenty of anode sur-
face around it in order to obtain a uniform de-
posit. The current should be weak so that the
deposit will be smooth and free from burning on
the edges. From one to one and one-half volts
are suitable for this purpose. A copper deposit
of suitable thickness will take several hours on
account of the low rate of deposition, but if
forced it will be rough and burned on the edges.
Th success of the operation depends upon two

things: (I) The complete drying of the plaster;
(2) avoiding overheating the beeswax and resin
mixture in order to prevent the cracking of the
plaster.

Gilding and Silvering
Soft-soldered Repairs

Articles of gold and silver that have been re-
paired with soft-solder are very difficult to gild or
silver at the places where they have been soldered,
because their surfaces, notwithstanding that they
may have been scraped quite clean, are acted upon
by the cyanide, which turns the spots a black
color, and this prevents the cohesion of the gold
or silver from taking effect like it does on the
other parts, says the Jeweler and Metalworker. It
is the lead and tin which causes the trouble, but
this may be overcome by first coating those places
with a deposit of copper. The following will be
found a very good plan to adopt, which will give
a slight coating of bright, clean copper:

Acetate of copper,  I oz.
Water.. .   5 ozs.

Dissolve the acetate in the water and apply a
little of the solution to the soldered spot by means
of a camel-hair brush and then touch it with a
clean piece of iron or steel, when an immediate
deposit of copper will take place over the soldered
connection. The operation is repeated if not en-
tirely coated by the first application, but the steel
or iron tool must be cleaned each time to remove
the copper. which also deposits itself on the iron
or steel through galvanic agency, for when the
latter metals become coated with copper no further
deposit can be given to the solder until it is re-
moved. If the coating of copper is a sound one
the gilding or silvering may be proceeded with
without any further trouble or difficulty, for both
of these metals readily deposit on copper, and the
latter metal favors their adhesion.

Equalizing Outside and Inside Drops
EDITOR KEYSTONE:—In the article on page 2417,

December I issue, B. L. Codding, of Somerville,
Mass., describes very interestingly a way of
equalizing outside and inside drops. I can not
agree with him that this is the only proper way.
There are several methods, and which one would
be best depends oh certain circumstances in each
particular case, which no one can know exactly
without having the watch to examine. He as-
sumes conditions in this case to be as they are in
a watch factory, but a watch that comes into a
repair shop may make a great difference ; the
escapement parts when they come to the matcher
in a factory have not had the "adventures" which
many watches go through in the attempts of in-
competent watchmakers to adjust the escapement,
so that the watchmaker in the repair shop must
look out for some faults which a factory escape-
ment matcher never encounters, and your answer
to "Pallet Jewels" illustrates this.
Mr. Codding overlooks the fact that in correct-

ing the drops by pulling out and pushing in the
pallet stones he changes the draft angles, which
in recorrecting may require spending more time
and trouble than to recorrect the lockings, to
avoid which is the reason he advocates using the
method he suggests.
These discussions in your paper are most in-

structive and have a value that may be reckoned
in dollars for every watchmaker, no matter how
competent he may be.

Yours truly,
Elgin, Ill. J. S. C.

Pencils for Writing on Windows
Pencils for writing on glass, porcelain, metal,

etc., may be made by incorporating talc in melted
wax, adding the desired pigment, as lamp black,
zinc white, chrome yellow, vermilion, etc., and
rolling, as a pill mass is rolled, to form into the
desired shape. About equal parts of wax and
talc may be used.

Letter to Jewelers
Number Ten

The time to adopt an improvement
is quick, while it is an improvement.
Next year, the novelty of it is gone;
the better it is, the more the novelty of
it is gone. But be sure it is an improve-
ment.

The Vatti rosary is itself a little
nicer and better than any before ; and
the way of supply is such as to give it
the preference even before one sees it.
Two dollars and money returned if
wanted; your money returned if wanted.
What money we take is returned if the
buyer wants it, and almost nobody takes
it. That's how to do good business.

The best rosary selling seasons of
the year are coming—Lent, Easter,
month of May (rosary month), First
Communion, and Commencement. Get
ready. All these occasions—with our
special advertising for each—can be
made as good as a Christmas ; and Vatti
jewelers have doubled, trebled and
quadrupled their Christmas rosary trade.

Write for particulars. Or, rather,
send five dollars for four colors as
samples ; we'll send the particulars.

Vatti Rom? co., 106 Fulton Street, New York.
—Adv.
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IF you want a Lathe that has stood the test for accuracy and rigidityfor the past 27 years, then you should get the RIVETT LATHE.
It is recognized the world over by the leading

Watchmakers for its qualities.

THE RIVETT LATHE MFG. CO. Brighton, BOSTON, MASS.
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January I, 1912 TVIE KEYSTONE

Laying Out a Badge Design

By Lawrence B. Robbins in "The Metal Industry"

Laying out a design for a badge, emblem or
medal is the most important step in its building.
The margin can not be changed, the size reduced
or enlarged or the position changed after finish-
ing without seriously impairing the looks. Place
your design exactly where you wish it, allowing
proper spacing, and the result is sure to be sat-
isfactory, other things being equal.

First of all, suit yourself that your design is the
final cumulation of your ideas. It will save re-
peated erasings and alterations and insure a much
neater and cleaner drawing than would otherwise

be the case.
No better impression is conveyed to a pro-

spective customer than to place before him a clean,

FIG. I. HOW TO LAY THE TRACING OVER THE

DRAWING PAPER

well-handled design, bearing the earmarks of neat-
ness and precision. It is a well-chosen preface to
a book.
With this in mind let me refer to two methods

generally used to put the idea on paper, so as to
make a neat and attractive appearance. The first
and most practical one for designs of irregular
shape and outline is to draw the design carefully
directly upon the paper to be used. In fact, it is
the only way for such designs and needs no fur-
ther comment. For designs of symmetrical out-
line the tracing-paper method is by far the neatest
way to lay out your drawing. While the subject
appears simple, yet, as before stated, it is those
essentials which in a great measure determine the
general appearance of the finished design and,
incidentally, its sale.

Materials

Before proceeding allow me to say a word
about materials. I am in favor of using a medium
pencil, preferably an H. B. or a B. A hard
one will leave marks which no amount of rubbing
will entirely efface, while a soft pencil is difficult
to handle to advantage, the lines being very liable
to smooch. Strathmore board (hot pressed) has
always been my choice for paper. The hot pressed
has the advantage of being suitable for either
wash, water-color, pen and ink or pencil. It is
heavy enough to withstand water without bulging,
but at the same time is not cumbersome. A very
thin tracing-paper is most adaptable to fine work
of this nature, but should be purchased with a
view to toughness as well as transparency.

Method of Using Tracing-Paper

The method generally used to lay out designs,
as I said before, is to draw correctly your idea
on a piece of scratch paper, then transfer to your
drawing-paper by means of tracing-paper. But
bear in mind this method can only be used ad-
vantageously with symmetrical designs; that is,
designs which have their opposite sides with ex-
actly the same contour. To proceed secure your
paper firmly to a board or table and rule a light
line down the exact middle as a guide line.
Now, from the temporary sketch make a careful

tracing. When finished fold down the center,

so as to lay one-half of the drawing exactly over
the other (Fig. I) ; open and lay face downward
upon the drawing-paper, placing the crease along
the dividing line previously drawn. With the back
edge of a knife or blunt edge of a pencil rub
firmly over the tracing-paper. By rubbing every
line, on lifting the tracing, a perfect reproduction
will be found transferred to the drawing-paper
(Fig. 2). No marks will have been made, as the
lead is.simply deposited from the tracing, and, if
necessary, erasures and changes can be made with-
out injuring the surface of the paper in the least.
When transferred go over with a sharp-pointed
pencil and fill in the outline complete, after which
the transfer marks may be removed with art-gum
or similar agent. Then refinish very carefully to
bring out every detail.
The drawing is now ready for its application

of pen and ink, wash or water-color, as the case
may determine, or may simply be finished in lead
pencil. The tracing-paper method can be put to
use in a great many other ways aside from that
just outlined. If you are working from dies and
cutters of some stock patterns you wish to include
it is much simpler to trace from them by simply
rubbing with the blunt end of a soft pencil than
to copy by measurement. Cuts, photographs, etc.,
may also be reproduced exact size by this method.
Sometimes it saves work if you are originating
a design to draw only one-half of it, trace that
half and fold the tracing as before stated, and
trace the opposite side from the first.
Again, in even quicker work, paste the tracing-

paper (by its edges) over the rough sketch and
apply the color directly to it. The result is
pleasing, although it has not the finished look of a
well-worked drawing.
Mention should also be made of laying out a

drawing in case tracing-paper is not available. Of
course, the use of instruments is necessary to
secure the best results. Compasses should be used

FIG. 2. REPRODUCING THE SKETCH ON THE DRAWING-

PAPER

for all circles and curved lines wherever possible,
and all straight lines ruled. Always rule the di-
viding line through the center of your paper. It
centers your design and gives a point to work
from. Of course, drawings, and neat ones too, can
and have been Made without a thought to such
preliminaries and operations, but one must admit
in this case "the longest way 'round is the shortest
way home" with the average designer, and that is
who this article is intended for. System is adapt-
able to all things. Maybe the reader has methods
radically different from mine and can get the
same results. Well and good. It's results we are
looking for, not poor results but good ones, and
the good ones usually spring from a good cause.
Provide yourself with good tools and materials
and a simple system of laying out your work such
as I have here outlined, and you will be unlikely
to go wrong.
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How Price of World's
Diamond Crop Is Regulated

Unique Methods of Diamond Syndicate—Prices
Still Advancing—Growing Scarcity of High-
grade Stones

The DeBeers syndicate owns and controls over
96 per cent of the world's output of diamonds.

It is the most powerful syndicate in the world;
in fact, the diamond business is the world's one
feature of commerce which is absolutely domi-
nated by one group of interests. Having practi-
cally no competition it is able to dictate to the
trade, and it has inaugurated a most independent
policy which is, to say the least, original, clever
and dominating.

It has a limited list of buyers. Their names
come up in regular order, and one at a time these
buyers are allowed what is called "a sight" at the
goods for sale. They are shown a "melange" or
miscellaneous lot of stones, worth perhaps
$25o,Ooo, which they must take at the fixed price
or leave. The buyer's name then goes to the
bottom of the list, and he can not purchase or see
any more goods until his name comes to the top
again.

Continual Advances in Price

In nearly every house the buyer is advised of a
raise in price, generally 5 per cent (in the rough).
The syndicate does not deign to advise any one
of such advance until called upon. When the
buyers are notified of the advance their brokers
cable to New York.
The wholesale buyers have been satisfied with

this arrangement, but this year the syndicate
handed .them another little joker which startled
even the experienced buyers.
Heretofore they would offer a "series" of stones

of seven qualities, the last two being off color,
every grade running on an average of 5 per cent
perfect. This year they took out the top quality,
'which they sell in Separate lots. Then the lowest
grade was forced into the quality above, and so
on up to the highest grade. In addition to this
the buyer was notified that he would be required
to take Jo per cent of his purchase in "melee"—
small stones from a sixty-fourth up to one-
quarter karat. On a purchase of the size men-
tioned above this melee would amount to $25,000.
This provision of the syndicate forces the

wholesaler to regrade and reclassify his pur-
chases in order to be able to sell both melee and
large stones. It is a plan of raising prices with-
out any notification, and it is almost an impossi-
bility to tell the advance figures on any certain
lots. Comparative purchases, however, show the
increase (in the first cost) to be about $17.50 per
karat. Adding duty, interest, wholesale and retail
profits makes the advance run from $15 to $37.50
per karat higher in America.

All of the centers in the United States got to-
gether and wrote a complaint to the syndicate
objecting to this method of selling. The reply
from the syndicate was to the effect that it had
never received such an "impudent communica-
tion."

Increase in Imperfect Diamonds

A few years ago the average output of dia-
monds ran 5 per cent perfect. Today the average
output of "clean" or perfect stones is less than
20 per cent.

Just ten years ago the Saturday Evening Post
published an interesting article by two authorities
on "The American Jewel Market." They showed
that the finest quality of diamonds had actually
increased 175 per cent in ten years, the other
grades averaging about if per cent yearly for the
same period.
For twenty-five years the jewelers all over the

world have asked themselves what is to be the
outcome of the diamond business. The answer is
in the hands of the syndicate. In the article men-
tioned above the writers stated that the syndicate
fixed a schedule of prices for a steady increase
(quarterly) for a period of twenty years or more.
Every country in the world might be in the grip
of hard times, but the scale of prices fixed by the
syndicate would not fall.
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Clement Combined Lathe Attachment
For
Watchmakers

(Patented)

Fitted to any
lathe

Complete as
shown

$40.00
strictly NET

Sold on
monthly
payments
if desired

New Catalog
just out

Fully
illustrated

Attachment
sent on
trial free

W. D. CLEMENT
Waltham, Mass.

5
5

7, ROUNDINO.UP TOOL. RUSTY' PINION POLISITAZ II. TURRET FIEAD,

6. FILINO FIXTURE,

MILLINU10. Pitorittivo. .3. SWW.01 REST JEWELINO CALIPER. 3-C. PIVOT POLISIIER
Rona ANGLE OBLIQUE.

Many .watchmakers wish our attachment, but their lathe itself is, for some reason, unsatisfac-
tory; they wish it different; to buy, sell or exchange; What Do You Wish? We can assist you.

11•1111111, 

Replacing
1—Plain Tailstock
2—Screw Tailstock
3—Swing Rest

Jeweling Caliper
4—S1ide Rest
5—Pivot Polisher
6—Filing Fixture
7—Rounding-up Tool
8—Milling Fixture
9—Rusty Pinion

Polisher
10—Profiling Fixture
11—Turret Head
12—Table Rest

Does

Turning
Facing
Recessing
Shouldering
Boring
Reaming
Milling
Drilling
Tapping

CounterborIng
Sawing
Filing
Stoning
Surfacing
Jeweling
Traverse grinding
Polishing
Sniffling

DamaskeenIng
Rounding up
Etc.

NEW CATALOG

CARBORUNDUM WHEEL
AND MOUNT

Price fitted . each, $3.50

JUMBO
CHUCK

Price
each,
$2.00 2 inch, four jawed chuck - $10.00

2.! inch, four jawed chuck . 12.00

HARDINGE BALANCE CHUCK, Price fitted, each $3.75

Fitted to No. 38 or 90 Wire Chuck

Brass Jeweling Chuck, per set, $1.50
Steel Jeweling Chuck, per set. 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

Improved Roller Remover
Price. - each, $1.75

Trued Pivot Drill Chuck
Price • each, 75c.
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Opportunities for the Metal Worker

How a Tin and Sheet Iron Worker Got Into the

Art Brass Trade—Spare Time Work Leads

to a Big Business

For thirty years a friend of mine who was in
the sheet iron and tinning business stood in his
doorway during each holiday season and watched
the Christmas shoppers pass his store, writes
J. H. Parry, in Opportunity. Christmas he had
come to regard with actual dread. It represented
to him a period of the year when his losses con-
sumed a good part of his profits. His plant for
years had been practically idle during the weeks
just preceding the Yuletide festival. Every man
on his payroll stood for a loss in dollars and
cents. In a purely business way it was to him
the hardest and most trying season of the year.
Then one day there came a change. His wife.

having succumbed to the fad for brass novelties,
suggested to her husband—whom we shall call
Jones—that he make for her at his shop a brass
jardiniere. At first Jones laughed at her. Then
he remembered his idle employees and agreed to
try out her idea. Patterns were easily obtained,
while the metal at wholesale prices was compara-
tively cheap. A few new tools were necessary,
but, on the whole, the shop was adequately fitted
for brass work. And the first jardiniere, delivered
to his wife a week later, was a huge success.
Then a few were made by Jones for his friends.
and they too proved beyond doubt the artistic
possibilities of the tinsmith's shop.
Jones' eyes were opened by this—this and a

trip downtown which disclosed the fact that the
stores were asking $15 and $20 for jardinieres
not half so good as his. And so, right then and
there, Jones decided to add brass working to his
sheet iron and tinning business. As a starter a
few jardinieres of various sizes and patterns were
placed in his window. Within a week they were
sold. More were made—and again they sold.
Then Jones went to the big stores and secured
orders for brass goods, and, as exclusive designs
were thus obtained and freight charges saved.
the stores proved ready buyers of his wares. To-
day—four years after the first jardiniere was made
for Mrs. Jones—the tinsmith's shop has evolved
into a brass-goods factory five times its original
size and Jones' brasses are known wherever metal
novelties are bought.

Popularity of Brass Ware

A great variety of brass ware has since been
added and with each succeeding year the work-
manship and quality of the Jones products have
been increased. No longer does Jones stand in
his doorway and watch the Christmas procession
pass his store, but, on the contrary, the holiday
season is the big period of his year—the time
when his factory works in day and night shifts,
while the owner himself sits back in his office and
wonders every now and then at the opportunity
that passed him by for three decades of his bus-
iness life.
And right here, in the makinrr of art brasses,

is a big chance for the individual as well. One of
the big mercantile establishments of the west buys
practically all of its brass candlesticks from a
husband and wife who manufacture them at odd
times in their own home. An exclusive pattern
is owned by them, though the candlesticks, as a
matter of fact, could hardly be more simple in
design. A good portion of the material used is
obtained from a big brass plant in the vicinity
and, being in the nature of scraps, costs but a
fraction of its real value.
The husband is. of course, employed during the

day in a regular line of business and devotes only
his evenings to the manufacture of the candle-
sticks, but an income running as high as $30 a
week has been made by the couple as a result of
their handicraft. The finished candlesticks are
sold to the store handling them for $7 each, the
store itself charging from $ro to $15—a price
it has no difficulty in obtaining because of the
handwork on the goods.
There are many similar chances for the in-

dividual in the making of brass and other metal
goods: A young man in Chicago, who is em-
ployed in the railroad business, puts in his spare
moments in the manufacture of copper novelties,
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and has cleared as high as $300 by selling to the
Christmas trade. Hammered copper spoons and
paper knives, corners for desk pads, and lamp
shades are his specialties, and from the sale of
them he is enabled to maintain a fairly comfort-
able income and to enjoy many of the luxuries
that would be denied him if dependent on his
railroad salary.

Artistic Metal Work in Demand

All sorts of metal work pays well and a ready
market is quite easily obtained. Hammered,
etched and pierced work all bring good prices
and are in constant demand. A certain amount
of natural talent is of course desirable, but it is
nevertheless surprising how proficient one may
become after a little practice. Outfits especially
designed for the worker in brass may be obtained,
as also books of designs and patterns for the
follower of the metal craft. Etched brass is prob-
ably the hardest of the arts to acquire, but once
understood the rewards are exceptional. Dessert
sets and nut bowls of etched brass sell at a high
figure and are gaining in popularity each year.

For the man worker hand-made jewelry fur-
nishes yet another opportunity for profit. A
Boston man who was regularly employed in the
advertising business took up in his odd moments
the making of silver novelties. At first his work
was purely in the nature of a hobby, but as his
proficiency increased his friends began offering
him high prices for silver trinkets, his stickpins
especially having earned for him a wide reputa-
tion. Unwillingly at first he undertook to fill this
rather unexpected demand, but finding the profits
unusually high, he was gradually drawn into the
business and utimately found it advantageous to
give up his advertising line entirely and devote
himself to the making of silver novelties. Many
of these were made almost exclusively from
silver wire, but the artistic knack the man
possessed gave them an individuality quite their
own. Today he does an extensive mail-order
business and employs several men and two women
in the making of silver novelties. Similar to this
instance is that of a western man who gave up
the real estate business in order to devote him-
self to the making of hand-carved gold rings, at
which, as an amateur, he had developed unusual
talent. This work, of course, requires natural
ability, but the profits derived are larger than
those in most of the other jewelry lines.

ITEMS OF INTEREST

The American Fountain Pen Company, Boston,
Mass., is pushing the Moore fountain pen vigor-
ously by taking space in a long list of the general
magazines, It is finding a ready market among
business men. For many years it seemed doubtful
whether the fountain pen would ever be reliable
and simple enough to take the place of the steel
pen in the business world. All doubt, however,
has now been dispelled. The Moore pen simply
can't leak on account of the cone in the cap which
screws into the end of the barrel, and when not in
use the point is submerged in ink, so that it is
always ready to write at the first stroke.
A. A. Heller, of the firm of L. Heller & Son,

New York, will arrive home on January 6 from
Europe. Mr. Heller left for the Paris office of
the concern about one month ago.
The Nassau Lighter Company, New York, re-

ports excellent business during the holiday sea-
son. In fact, according to the management, it 15
20,000 lighters behind in its orders. During the
coming year it will have a large force of traveling
men, who will visit every point in the country.
They will introduce to the jewelry trade many
new models in the form of lighters.
Dan F. Pickering will have charge of the jew-

elry. department for Cross & Beguelin, New York,
after the first of the year. J. Le Roy Patterson
will represent this concern hereafter in the south.
Eugene H. Valle, head of the diamond depart-
ment of the firm. was confined to his home for a
few days after Christmas with a severe cold.

C. 0. M. Smith, of Smith Brothers, Holyoke,
Mass., spent a few days in New York after the
Christmas holidays.
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The South Bend Watch Company, South Bend,
Ind., announces that as a result of continued
increase in its business the plant has reached its
fullest capacity and an addition to the factory is
necessary. The new addition will be three stories
high and will give 4,800 square feet of additional
floor space. The first floor of the addition will
be occupied by the stockroom, which will allow
more room for the plate department. The offices.
which are now on the third floor, will be moved
to the new addition on the second floor, which
will give more space to the finishing department
and timing and adjusting rooms. The Stude-
baker railroad watch, which was placed upon the
market by the South Bend Watch Company last
fall, has proved a great success, and this fall it
has been almost impossible to meet the heavy
demand for this model. The company is looking
forward to the greatest year in its history during
1912.
Louis Adel, New York representative for the

Catlow-Barton Company, Providence, visited the
factory during December to talk over matters and
to bring his line up to date with new samples
which this company has produced for the spring
season. He is at present covering New York
state and is finding exceptionally good business.
Frank T. Barton is covering the middle west for
this company and is reporting great business in
that territory.
W. D. Clement, Waltham, Mass., has announced

a new bulldog model of the Clement combined
lathe attachment. The new model is stronger
and heavier built in every way and contains all
the good features of the other model, which is
still very popular. It takes the place of twelve
distinct lathe attachments and still retains thirty
advantages besides. Any live watchmaker inter-
ested in furthering his business chances can obtain
further information by writing for a descriptive
pamphlet on this new model.
Brennan & Critchley, 227 Eddy street, Provi-

dence, R. I., gave to their trade a very neat
Christmas gift in the way of a reference book
of a very novel nature.
The Kansas City Watchmaking and Engraving

School, Kansas City, Mo., has issued a prospectus
in which is explained the courses given at the
institution on watchmaking and engraving, to-
gether with the rates of tuition, etc. Those in
that section who are interested in perfecting them-
selves in these branches would do well to secure
a copy of this prospectus.
Louis Selig, Elizabeth City, N. C., writes that

he finds business this year 20 per cent better than
last year, with watches slow but diamonds moving
nicely. Mr. Selig passed out pretty little souve-
nirs to holiday customers which combined utility
and advertising and were much appreciated.

Phil. Stachler, Portland, Ind., has made exten-
sive improvements in his jewelry store, which is
now most attractive. He extended the room some
forty feet and installed a private office, diamond
and cut-glass room lined with mirrors. He en-
joyed a prosperous holiday trade.
James M. Cox, of Halls, Tenn., has moved his

jewelry business into his new store, which is in
every respect a modern structure, especially
planned for the jewelry business. This store was
built since the business of Mr. Cox was burned
out last May, he having occupied temporary
quarters in a small building in the meantime. He
signalized his removal to the new building by a
formal opening day, when an unusually large
stock was on exhibition and tokens were pre-
sented to the lady visitors. We congratulate Mr.
Cox on his quick recovery from his calamity of
last summer and wish him every success in his
new quarters.
C. R. Johnson, formerly of Gooseberry, Ore.,

has purchased the jewelry business of Arthur
Smith, of Heppner, Ore., who has been in business
in that place for twenty years.
P. 0. Borg, a pioneer jeweler of Heppner, Ore.,

has sold his business to his son and will make
his future home in Portland, Ore.
H. Silver & Co., Inc., 715 Second avenue, Seattle.

Wash., are closing out their entire stock. valued
at $15o,00o, consisting of high-grade diamonds.
gold jewelry and sterling ware. The sale is being
conducted by the well-known jewelers' auctioneer,
Herman G. Briggs, of Chicago. It has been con-
tinued for over six weeks and is most successful.
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SPECIAL INTEREST TO YOU  
MR. SO-CALLED WATCHMAKER

I don't believe that you fully understand the advantages and the opportunities that there are
in this country for first-class watchmakers, engravers and opticians.
I am sure if you did you would not hesitate one moment to invest and time to become a first-
class workman.
These opportunities are going to increase, they are increasing every day, and I can honestly
say to you the sooner you become a first-class watchmaker and engraver the sooner you will
reap the benefit and earn a good salary. The demand for $25.00 to $40.00 per week workman
is greater than the supply.
We are in a position to make a first-class watchmaker and engraver of you in the shortest
possible time and with the least expense.
Our college is conducted upon a principle that is entirely different from any other institution in this country.
Every instructor is a thorough, practical workman in his particular line of work, with years of experience, and has
the faculty of teaching. Our instructors do not earn their salary by doing work at the bench, but each and every
minute of their time is given up to showing you how to do your work properly.
You are not compelled to waste a month or two on theory, or making useless tools, etc., but you are put at practical
work the day you enter the college. You are not taught in a class, but you are given individual, practical instruc-
tions ; therefore, you can advance in your work as rapidly as possible. I honestly do not know of any other insti-
tution in this country that will give you the attention and such practical instructions as we do.

YOU CAN MAKE THE YEAR 1912 THE
MOST PROFITABLE ONE IN YOUR HISTORY

By taking a course at our college and letting us make of you a practical watchmaker, engraver and optician we will
double your salary and we will guarantee you a position the day you leave our college, if you let us make a
thorough workman of you; and our guarantee is worth something.
Our college has been right here in Philadelphia for over eighteen years and we own our college building.
The small amount of money that you will spend to take our course will be the best investment you have ever made.
It will bring you greater returns and a steady income.
If you are interested and want to know more about our college, drop me a postal card and we will send you a few
booklets that will prove mighty interesting reading to the man who desires to increase his salary.
Send the postal today. It will be a penny well invested.

To all our former students and jewelers, A Happy and Prosperous New Year

The Philadelphia College of Horology pBrHoiaLdA&DSEorperHseitAS:rpeAets.
F. W. SCHULER, Principal : ESTABLISHED 1894

THE HIGHEST

DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine Is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know anyone who has one who would do without it. Give it
a trial for ten days. Any jobber will furnish one.

Order from your Jobber or Seed to us Direct. Price, $16.00, iittiartes

A. J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA.
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Workshop Notes

Subscribers wishing inquiries answered in this dep
art-

ment must send name and address—not for 
publication,

but as an evidence of good faith. No attention will be

paid to anonymous communications. Questions will be

answered in the order in which they are re
ceived.

RESILIENT.—Is a resilient mainspring (for watch)

any better or does it possess any advantage

over the old-style spring; if so, why? So far

our experience at the bench fails to prove it

to us.
Our impression of this matter is that there i

s

no practical difference between the effects of a

mainspring coiled in a plain spiral and one with

the outer end bent backward when the spring 
is

new, before putting it in the barrel. The preser-

vation of shape of a mainspring—that is, its non-

liability to "set"—depends on its inherent elas-

ticity, not on the shape it is bent into previously

to being put to use. The original idea in pack-

ing mainsprings in the "recoiled" shape was, 
we

believe, that it would be a distinguishing feature

of the maker's or dealer's particular brand of

spring—a trade‘mark, so to speak. If any

springs of this shape are particularly good it is

not on account of their shape, but because they

are of excellent material and workmanship.

HAIRSPRING.—In your method of watch cleaning

in issue of October i nothing is said concerning

the hairspring and lever. Should the hair-

spring be removed from the balance and cleaned

separately, and will the alcohol affect the shellac

on the pallet stones in the short time it remains

in the alcohol? A great many watchmakers are

averse to removing the hairspring on account

of the adjustment.

Alcohol will not loosen the shellac in which

pallet stones and roller jewels are set, unless

they are allowed to remain in it for a time un-

necessarily long for the purpose of cleaning.

Clean pith dipped in pure grain alcohol can be

used to remove heavy dirt, but either in this or in

dipping parts containing shellac the work must

de done quickly.
The hairspring need not be removed from the

balance ordinarily, but the balance, with hair-

spring attached, should be cleaned separately;

that is, put on a separate wire loop and dipped

in cyanide solution, then taken off the loop and

washed with soap and water and a soft watch

brush, replaced on the loop and rinsed in water

and in alcohol and dried in sawdust. With a

tine brush remove any light particles of sawdust

which may be adhering, and be sure that all the

crevices around the hairspring collet are perfectly

dry. If the top of the balance rim has lost its

polish lay the balance on a flat piece ot cork with

a hole in it to accommodate the lower end of the

staff, and polish the rim with a flat chamois buff

stick, slightly charged with powdered rouge. If

the side of the rim is to be polished use a stiff

watch brush charged with either rouge or some

other polishing powder and hold the balance be-

tween the two halves of a balance protector; you

can buy these protectors in sets, covering all

sizes, from any dealer in watchmakers' supplies.

It saves considerable time to clean the balance

with the hairspring on, and a careful workman

can do it without risking injury to it ; of course,

if the balance has some rust spots on it, or needs

any other radical treatment, the hairspring must

be removed.

NON-MAGNETIC —Will you please advise me what
is meant by non-magnetic shield? Some time

ago I worked for a jeweler who was a railroad

watch inspector, and noticed the query: Is the

watch protected by a non-magnetic shield?

A non-magnetic shield is an outer cover to be

put over the case of a watch to protect it from

magnetism. The shield is made of soft iron, cov-

ered inside with velvet or chamois skin to prevent
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scratching the case, and generally japanned black

on the outside. The two halves are hinged to-

gether in combination with a light spring, which

keeps them closed together, but does not offer

much resistance to opening them when it is de-

sired to see the time. The device is often called

a "watch insulator"; under that name you will

find them listed in the catalogs of most of the

material dealers.

BALANCE COCK.—Please explain the most practical

method to remove the balance cock and balance

wheel in taking down a watch; also assembling

same. I am always afraid of spoiling the hair-

spring by handling with stud fast to balance

cock. (b) Is it best to charge a customer for

a new mainspring in case the old one breaks

while watch is in your shop, whether you have

had any work connected with the spring or

not? I find some people are very indifferent in

such a case.
(a) It is important to loosen the hairspring

stud before you take off the balance cock in all

cases where the stud is held in place by a screw

or a screw-fastened cap. In some watches the

stud can be entirely detached from the cock be-

fore _the cock is removed ; this is the advantage

offered in greatest degree by the Waltham

triangular-blockstud.
When you can not detach the stud entirely

loosen its screw before you loosen the cock

screw ; remove the cock carefully first, then take

the balance out.
In watches wherein the stud is held friction-

tight in a hole in the cock the balance and cock

must be removed together, then, holding the cock

near the bench with the lower balance-pivot rest-

ing on the bench or very near it, push out the

stud with a stud-removing tweezer or plier. In

assembling, the reverse order of operations is

followed in each of the above-mentioned cases.

(b) We would advise, by all means, not charg-

ing a customer for a mainspring which breaks

while the watch is in your hands for repairs. It

is true that the spring would have probably

broken anyway, but it seems to your customer

that you should be responsible for anything hap-

pening to the watch while you have it, and while

he might pay you, he would, nevertheless, do it

with a feeling that you have been unjust, and

you would likely lose his patronage. It would be

better to replace the spring and say nothing about

It.

CLOCK CLEANER.—I would appreciate it very
much if you would give me a few suggestions

on clock cleaning through your "Workshop
Notes" at your earliest convenience. I always

take them apart and wash every piece in gaso-
line, but I find that after the clock has run
for a month or two the oil will become black

and the clock will stop. Could you suggest a
better way of cleaning them?

The method to use in cleaning clocks should

depend on the kind of clock. French clocks,
Vienna regulators, Boston carriage clocks, and
other high-grade, finely. finished clock movements

should be cleaned by the same method as is used

in cleaning watches, for which detailed directions

are given on page 1893 of the October I KEY-
STONE. In case there are deeply corroded spots

on the highly polished brass of these movements

they should be polished out on a jeweler's lathe,

or by hand with any good metal polish before

the clock is put through the cleaning process, so

as to avoid the necessity for cleaning such parts

a second time.
Ordinary clocks, with punched brass plates, are

best cleaned with benzine alone, but the important

thing to do in such cases is to clean the holes out
thoroughly after cleaning and before putting the

clock together. If you have neglected doing this

that would account for the blackening of the oil

at the pivots.
To clean a hole use hard pegwood and then inspect

the hole to see that it has no hard, blackened

oil adhering inside which pegwood can not re-
move. If it has, take a polishing (round) broach

and carefully rub the black out. There is a knack

in doing this so as to remove the black without

removing metal and enlarging the hole; it is
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simply to push the broach not tightly into the
hole, but allow a little freedom, and then give
the broach a rotation and an eccentric motion
both at the same time, following the inside of the
hole and keeping the acting side of the broach

parallel with the side of the hole as you go

around. This takes a little skill, but no man lit

to be called a workman will find it at all difficult,
because he will have general manual dexterity
sufficient to enable him to do it. Atter the broach-
ing clean the hole with pegwood to make sure of

no loose particles of dirt being in it. The hole
will now be in perfect condition.
One other thing you must be sure of is that

your oil is of good quality. To test oil, polish a

flat piece of brass perfectly bright and put a

.drop of oil on it. Cover it with a large move-
ment cover to exclude dust ; from time to time ex-

amine it. If the oil remains in good condition

for several months you can depend on it for
good results in your work. If the oil is not good
YOU will soon notice that it attacks the polish on

the brass, giving the surface a cloudy appearance;

the oil may also turn dark and thicken.
This testing often covers a long period of time

before results can be known; it is not necessary
if you buy an oil of well-known reputation; the

names of the standard brands can be learned by
looking through the advertisements in THE KEY-
STONE.

Why Fused Nitrate
of Silver Should Be Used

Nitrate of silver is extensively used in electro-
plating and in chemistry, and the usual method of
making it is to dissolve metallic silver or the so-
called fine silver (which is simply pure silver) in
dilute nitric acid. When dissolved the solution is
evaporated and the nitrate of silver crystallizes
out.
By redissolving these crystals in water and evap-

orating again it is possible to obtain them pretty
free from acid, but unless this is done and the
first crop of crystals are used they are quite acid,
so much so, in fact, that they can not be used for
some operations.
In making test solutions nitrate of silver is used,

and it must be pure and free from acid. In order
to do this it should be fused. The nitrate of silver
crystals are placed in a porcelain dish and heated
until they melt. It will be found that they melt
down to a clear liquid. No further heating is re-
quired. Any free nitric acid and moisture will

be driven off by this heating. The nitrate of silver
when it cools will be white and pure and is readily
broken up for use.
The fusing of nitrate of silver is so easily

accomplished and the fused material thus obtained
is so pure that it is to be recommended when a
good article is desired and one that can be used
for every purpose.—The Brass World.

Securing a Fork in a Stag Handle

I had a stag-handle carving fork which came
apart, and, as it was too good to throw away, I
mended it as follows: I warmed the handle by

standing it in boiling water, open end up, being

careful to keep the water out of the hole. When

it was thoroughly hot I poured melted sealing

wax into the hole until it was nearly full, and

then forced the tang of the fork, which I had

previously notched with a file, into the wax until

the shoulder came against the end of the stag

handle. This made a good repair, which was not

affected by hot dishwater.

A Fountain Window Display

An attractive window display can be made of

an inverted flask which is supplied with water

through tubes in the manner of a syphon, causing

a miniature fountain within the flask. The two

tubes entering the flask must be of the same

size. They are fitted tightly in holes in the cork

of the flask. The flask is partly tilled with water.

The relative positions of the tubes must be as

shown in the sketch. The flow of water is started

the same as a syphon. The waste water, flowing

from the tube may be caught in a vessel and

returned to the tank.
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Effects of Friction on Clockwork
Erroneous ideas have a wide existence, says a

writer in the Leipziger Uhrmacher Zeitung, in
regard to the effects of friction in the wheel
work of a clock, whether caused by bad pivots,
defective depthing or worn holes, most watch-
makers maintain that a somewhat worn pivot or
defective depthing can not influence the rate of
a clock, the great power with which the wheels
are propelled overcoming all small obstacles.
How fundamentally wrong is such a supposition!
I will permit it to pass as regards a slight rub-
bing, but when we come to a worn pivot or de-
fective depthing these cause a friction that is out
of proportion to the driving force, for with in-
creasing power in greatly augmented degree fric-
tion and resistance in depthing increase. I allow
myself to compare the worn pivot with a file.
This attacks the metal only when a suitable pres-
sure is exercised on it; similar pressure in the
clockwork is produced by the driving power.
An opportunity to see the diastrous effect of a
worn pivot is often afforded us in the exceedingly
delicate weight regulator.
The by no means insignificant weight, hanging

from the cylinder, exercises a comparatively high
pressure on the pivots affected, so that like a
file they attack the brass and work themselves
fast. That a clock may go for decades with these
pivots and in addition with completely resinified
oil need not cause astonishment, for bad oil
forms a tough, slippery layer between pivot and
hole, so that the former hardly touches the metal
of the bearing. By cleansing this substance is
removed and thin fluid clock oil replaces it
about the pivots. The pressure of the pivot
forces this thin oil from the friction point, and
the rough pivot can proceed unrestricted with
its work of destruction, working the hole larger
downward and finally becoming jammed in it.
From what has been said, it may be seen that

it is quite impractical to use thin fluid oil on
large pivots. Wall clock oil would be much bet-
ter, because it possesses greater cohesion and,
consequently, reduces pivot friction.
Regarding the depthings, I may remark that

in case a fourth wheel depthing should be as
sensitive as that of the barrel we could hardly
avoid providing a remedy. That this is not the
case we owe to the peculiarity of the escape-
ment, the tooth, through the quick jumps of the
scape wheel, finding neither time nor resistance
that would make a butting of the teeth possible.
It is altogether different with the barrel depth-
ing. If this is not perfectly certain and true
we shall in a short time. observe impressions in
the teeth. These would inevitably cause the tooth
to set if, owing to the gradual wearing of the
holes, the depthing were not forced apart.
We can therefore see that it is of the greatest

importance that depthings and pivots of wheels
in direct connection with the operating power
should be conscientiously tested.

Closer consideration of the purport of these
lines will probably convince readers that my
remarks are not without foundation and that it
is very desirable that friction in large clock
works should be given more attention than has
hitherto been the case.—Horological Journal.

French Gray on Mesh Bags

To get a French gray on silver-plated mesh bags
The Brass World says: "You will find nothing
more simple and satisfactory for this work than
liver of sulphur. Use three ounces of liver of
sulphur and one gallon of water, and use warm
but not boiling. A temperature of about 120/150
degrees Farenheit is quite satisfactory. First give
your mesh bags a fairly heavy coating of silver
(a flash coating will not do, as it will come off in
the liver of sulphur dip), and then oxidize in the
liver of sulphur dip. Then scratch-brush and
finally relieve with pumice. The mesh bags should
then be lacquered. The black produced by the
liver of sulphur is quite tenacious and hangs to
the silver well. This method is the one used
more than any other for French-gray work, as
it is cheap and easy to work, does not fade and
wears remarkably well."

Cuttlefish Bone and Its Uses

Much Used by Moulders and in the Jewelry
Industry—Large quantities Needed by Manu-
facturing Jewelers

Cuttlefish bone is familiar to most people as
it is seen thrust between the bars of a bird cage
for birds to peck at; birds clean their beaks on
it and they like to eat it. But cuttlefish bone has
other and more interesting uses.
The cuttlefish bone of commerce is imported

from Trieste and from Marseilles. It is the
bony body found within the back of the cuttle-
fish (sepia officinalis) of European waters, which
is of the same group as the octupus. This bone
is composed of numerous fine layers closely con-
nected, making a porous mass that is lighter than
water and when dry is white. It is something
like a watermelon seed in shape, though thicker,
and it may be from two to ten inches in length.
In a little pouch within its body the cuttlefish

secretes a blackish brown liquor which at times
it expels to darken the surrounding water for
its own protection. The material within this
pouch, when dried, is used in making sepia
colors and in the manufacture of India ink.
Around the shores of the Mediterranean the
flesh of the cuttlefish is eaten, as it is in various
other parts of the world.

Uses of the Bone

Cuttlefish bone is not a great article of corn-
merce in dollars and cents, and yet it is imported
in large quantities. It comes in boxes containing
from twenty to twenty-five pounds each, with
four boxes secured together, such a package
being called a strap. Thousands of such boxes
are Imported yearly.
The bone is used in the manufacture of tooth

powder and of polishing powder and in the mak-
ing of a prepared food for birds, but perhaps
the most interesting of its uses is in the making
of molds in which to cast gold rings.
Some gold rings are cast in tiny flasks con-

taining molds of fine sand; others are stamped
out with a die. Wedding rings are made from
a drawn tube of gold in which the rounded outer
shape of the ring is produced on a mandrel, the
several sections thus formed being then sawed
off even when finished and polished to form a
perfect ring. But of the vast number of solid
gold rings produced by manufacturing jewelers,
including rings to be mounted with stones, 75
per cent are cast in cuttlefish bone molds.
Such a mold can be used but once, and so

the manufacturing jeweler uses a lot of cuttlefish
bone. The molds may be made in two, three,
four or five parts, according to the elaborateness
of the ring to be molded. The bone serves both
as flask and as molding material.

Using the Mold

Suppose the molder is to make, for a ring
comparatively simple in shape, a three-part mold.
He sits at a bench on which he has brass patterns
of the rings to be molded. The manufacturing
jeweler has hundreds, many hundreds, of these
pattern rings, to which he is continually adding
designs.
Handy by the molder has a box of cuttlefish

bone. Only bone of the finest quality and finest
texture is used, and such bone serves for this
purpose admirably. Under pressure of an object
upon it this bone breaks down perfectly, and
with no surrounding fractures or fissures. It
takes an impression practically as perfectly as a
plastic material would do, while at the same
time it stands up perfectly around the impression
made.
The molder takes a cuttlefish bone, now in its

familiar oval shape, and with a little sharp toothed
saw he saws off the tapering sides and the ends.
leaving a keystone-shaped or an oblong block.
Then straight across he saws off one end of this
block about a quarter of its length from the end,
and then the larger piece he saws through from
side to side midway of its thickness. Now he has
the original block of bone divided into three parts.
He rubs the face of each of these parts per-

fectly smooth on a metal plate set before him con-
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veniently in the bench and then the material is
ready for use as a mold. The molder turns one
of the two bigger blocks over on the bench with
the smoothed surface up and picks up the model
ring and with a deft, sure touch he presses this
model down for half its thickness all around into
the delicately fragile but evenly textured bone;
this, in the case of a three-piece mold at one end
of the block, leaving the head or cap of the ring
projecting beyond the end edge. Next he picks up
the other half of this block, turns its smooth face
down and presses that down upon the ring as it
lies with half its thickness projecting above the
surface of the lower block, and now he has a
mold of the ring complete, except for the project-
ing head.
At this stage he picks up that end piece of the

bone that he had sawed off and presses that with
its smooth face down upon the ring's head, so
taking an impression of that, and then he has the
mold complete but with the model ring inside of it.
Now he scores lightly this model outside, across

its side edges and he scores lines from the top
block to the sides, so that when he has taken the
mold apart he can put it together again precisely
as it should be, and then he opens it and takes
out the pattern, and if anywhere the molded form
should require a touch of smoothing he does that,
and then, beginning small and opening out wider,
he cuts out in the inner sides of the two halves
of the big block from the bend of the ring mold
out to the end of the block an opening, the gate,
through which the molten gold will be poured
when the ring is molded. Then he puts the pieces
of the mold together again and binds them with
soft wire, and there's your cuttlefish bone mold
perfect and complete.
Sometimes they bind half a dozen or a dozen

of such molds together and cut little channels
inside from the gate to each one of the separate
molds within, and then when they pour the gold
they mold half a dozen or a dozen rings at once.

How to Measure for Metal Ceilings
First take the actual dimensions of the room in

feet and inches, then add to each dimension twice
the depth of the cornice to be used. Add to this
4 inches for variation. For example, take a room
the measurements of which are Is feet o inch .by
39 feet o inch.

If your cornice extends down on the wall 12
inches add 24 inches to each dimension, and then
add 4 inches for variation to each dimension,
which is tabulated as follows:

Size of room 15 ft. o in. x 39 ft. 0 in.
Cornice   2 ft. 0 in. x 2 ft. o in.
For variation   o ft. 4 in. x o ft. 4 in.

Total  17 ft. 4 in. x 41 ft. 4 in.

We now have the dimensions, 17 feet 4 inches
by 41 feet 4 inches; multiplied, gives the actual
number of square feet of metal in the entire ceil-
ing, cornice, etc., namely, 16 square feet.
The deeper the cornice the greater the cost of

the material. The selection of its depth shall be
governed by the height of the ceiling. For a room
12 feet high the depth of plate must be considered
in making a selection of designs. After the selec-
tion has been made and the price agreed upon,
multiply the cost of the metal by the square feet
in the ceiling. To this must be added the cost of
labor for erecting.—Edwards Manufacturing
Company's Catalog.

A Timekeeping Globe

A Seattle inventor has patented an ingenious
globe which tells at a glance the time of day at
the city in which it is kept, and the hour and
minute at any other part of the earth. The globe
is split in two at the equator, and over a metal
equator which is stationary move two metal
ribbons, one marked with the hours and one with
the minutes. A metal indicator marks the city
where the globe is located, and points to the
present hour and minute. By glancing along this
equator and tracing down the meridian of any
other spot on the earth's surface the hour and
minute at that point can be learned.
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,010,739. Barrette pin. James C. Doran and
James A. Doran, Providence, R. I. Filed
August 17, 1908. Serial No. 448,815. Renewed
April 21, 1911. Serial No. 622,58r.
I. A barrette pin, having a double pin-tongue,

and a back-plate provided with a joint for said
pin-tongue, and also having integral with it and

5

4.20 Z/

cupped up from its body a hollow projection hav-
ing its top wall depressed and divided to form
division walls in said hollow projection and pro-
vide a guard-catch in which there are two pockets
having curved side walls, said pockets separated
from one another by said depressed portion to
independently receive the points of the limbs of
the pin-tongue and conceal them and hold them
apart, the said curved walls serving as guides to
direct the points of the pin-tongue into said
pockets.
2. A barrette pin, having a double pin-tongue,

and a back-plate having a hollow joint adapted to
receive the head of the double pin-tongue, and
provided with separate slots through which the
limbs of the pin-tongue project, and also having
integral with it and cupped up from its body a
hollow guard-catch having its top provided with a
central longitudinal depression dividing the said
catch into two lobes having curved tops, said lobes
cut away at front and separated by a central
opening in the bottom of said depression, whereby
there are formed independent pockets in the
guard-catch having curved side walls adjacent to
said central opening and in which pockets the
points of the limbs of the pin-tongue are
separately concealed and held apart, the said
curved side walls serving as guides for directing
the points of the pin-tongue into said pockets
through said central opening.

1,010,506. Watch-glass grinder. Edward Rich-
ard Matters, Neosho, Mo., assignor of one-half
to Jay A. Seagroves, Neosho, Mo. Filed March
24, 1910. Serial No. 551,310. Renewed April
29, 1911. Serial No. 624,146.
1. A device of the class described comprising

spaced arms ; axially alined shafts rotatably
mounted in the arms transversely of the same, one

of the shafts being slid-
ably mounted ; grind-
ing heads upon the
adjacent ends of the
shafts ; means for ad-
vancing the slidably
mounted shaft; and a
device operating gravi-
tationally to bear
against the advancing

means, to lock the same.
2. A device of the class described comprising

spaced arms ; axially alined shafts rotatably
mounted in the arms transversely of the same,
one of the shafts being slidably mounted ; grind-
ing heads upon the adjacent ends of the shafts; a
pin slidably mounted in one of said arms and
arranged to bear against the slidably mounted
shaft; and a cam mounted in the last named arm
arranged to bear against the pin.

3. A device of the class described comprising a
supporting member having spaced arms ; axially
alined shafts rotatably mounted in the arms trans-
versely of the same, one of the shafts being slid-
ably mounted; grinding heads upon the adjacent
ends of the shafts ; a pin slidably mounted in one
of said arms and arranged to bear against the
slidably mounted shaft, the pin having a longi-
tudinally disposed slot terminating within the con-
tour of the pin ; a shaft transversely mounted in

the last-named arm and having a cam face ar-
ranged to bear against the pin within the contour
of the slot, the shaft being transversely grooved
to provide for the passage of the pin into its sup-
porting arm.

1,010,525. Lady's hat fastener. Elizabeth Scott,
Armath, Scotland. Filed July 18, 19ro. Serial
No. 572,527.
In a fastening device for hats, the combination

of a comb formed on the arc of a circle and
adapted to enter the hair, a tongue projecting from
the back of the comb and
being in the same curved
plane therewith, the tongue
being narrower at its junc-
ture with the comb than at
its outer extremity, and a
resilient bar adapted to be
attached to the hat for en-
gaging the narrow portion
of said tongue, substantially as described.

Io1:4978. Hat-pin point protector. Kalman
Szentivanyi, Hartford, Conn., assignor of fif-
teen one-hundredths to Rudolph F. Horvath,
Nartford, Conn. Filed May 26, 1911. Serial
No. 629,623.
A hat pin point protector comprising a cylin-

drical pin having a tapering end provided with a
longitudinal groove substantially rectangular in

cross-section, the bottom wall of
said groove being provided with
teeth, a guard body having a
longitudinal bore for the recep-
tion of the pointed end of the
pin and further having a taper-
ing seat to prevent the point of
the pin from being injured, said

/7 body having an opening formed
in one side near its inner
end, and a catch including a
longitudinally extending fixed
end portion, an inwardly extend-
ing resilient end portion and
further having an outwardly
extending angularly disposed en-
larged intermediate portion con-
stituting a finger grip, said end
portion secured to the periphery

of said body in proximity to said opening and said
resilient portion disposed at substantially right
angles with respect to said fixed portion and ex-
tending through said opening and adapted to
engage in one of said teeth to arrest outward
movement of the pin.

1,010,603. Barrette pin. James C. Doran and
James A. Doran, Providence, R. I. Filed
August 17, 1908. Serial No. 448,816.
I. A back-plate, for a double pin-tongue bar-

rette pin, having a double pin-tongue joint, and a
guard-catch drawn up integrally from the back-
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plate as a hollow projection having a middle front
wall, a closed-in top and rear wall, and com-
municating front and side openings on opposite
sides of said middle wall, said guard-catch afford-
ing pockets for concealing the points of the
double pin-tongue.

2. A back-plate, for a double pin-tongue bar-
rette pin, having integral therewith and with one
another a double pin-tongue joint, a double catch.
and a bar projecting upwardly from said back-
plate and extending longitudinally thereof be-
tween said joint and catch, said bar being of
hollow construction and drawn up from the back-
plate to form side walls thereon.
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1,010,532. Hat-pin protector. Simon Toomey,
Glace Bay Nova Scotia, Canada, assignor to
Robert Hillgrove, Glace Bay, Canada. Filed
May 15, 191I. Serial No. 627,365.
A pin protector comprising in combination a

casing having a bell shaped form and having its
edges turned inwardly, said casing having holes-

in the sides thereof, a filling
5 within said edges having a

transverse hole therethrough,
said hole through the filling

a extending to the casing and
adapted to permit the passage

7 6 of the pin therethrough, said
hole being in registry with

said holes in the casing, and a piece of resilient
material disposed within said casing and beyond
said filling.

1,010,911. Watch fob. Charles L. Hille, Boston,
Mass. Filed February 18, 1910. Serial No.
544,638.
I. A fob comprising a strap bent upon itself so

as to form a back having a plurality of slits there-
in, a front, the lower portion of which is reduced

kL <
11

and bent on itself, said reduced portion carrying
a stud, passing through the lower slit in said back
thereof, thence through the upper slit between the
front and back portions, a retaining strip carried
by the back portion, said retaining strip surround-
ing the several parts, a clasp carried by said back
portion and retaining strip, and strap supporting
means secured to the strap near the juncture of
the front and back portions.

2. A blank for fobs comprising a strap of leather
or the like having a clasp and retaining band
secured thereto at about midway of its length, the
strap to one side of said retaining band having a
plurality of slits therein, and the-opposite side of
said retaining band having a reduced portion to
the end of which is secured a stud.

1,010,636. Bracelet. John F. Killion, Attleboro,
Mass., assignor to Attleboro Chain Company,
Attleboro, Mass., a firm. Filed April 13, 1911.
Serial No. 620,923.
A bracelet comprising two tubular sections,

hinge members carried by the respective sections
for pivotally connecting said members, a tongue

carried by one hinge
member, a spring
carried by the other
hinge member and
engaging said tongue,
said spring acting to
normally force said
sections to open posi-
tion, a catch carried
by one bracelet sec-

tion and adapted to engage the other section to
hold the bracelet sections in closed position in
opposition to said spring, and a guard member
for limiting the opening movement of the brace-
let sections under the influence of said spring.

1,010,648. Electroplating rack. Clarence E. Lef-
fel, Meadville, Pa., assignor to the Spirella
Company, Meadville, Pa., a corporation of
Pennsylvania. Filed June 26, 1909. Serial No
504,448.

I. A cathode hanger for electro-
7 plating comprising a non-conducting

body, a conducting hanger therefor,
and a conducting support detach-
ably connected to the body, and
electrically connected to the hanger,
the said support comprising a con-
ducting strip provided with a plu-
rality of integral supporting projec-
tions.

8 2. A cathode hanger for electro-
plating comprising a non-conducting
body, a conducting hanger therefor,
and a conducting strip detachably
connected to the body and electric-
ally connected to the hanger, said
conducting strip being provided with

a series of work supporting projections in perma-
nent and intimate electrical connection therewith

(Continued on page 111)
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Thin Flat Shape
"Note the Difference"

Press the Button and
You Have a Light

THE
Easy Renewing of
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Lighter Guaranteed

Patent Applied for
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Made in Nickel Silver Plated, Gold Plated, Sterling Silver, 14 K. Gold, Pearl, withemblems and a farge assortment of fancy styles. " Hahway Sterling Silver and SolidGold Cases and fancy styles are a lifelong proposition because any defective partsthrough long usage can easily be replaced. Only the • Hahway lighter can easily betaken apart. Each lighter is guaranteed.
Sole Agent for America and Canada, M E BERNHARDT, 157 Chambers St., New York

LEARN WATCHMAKING
This Trade School is Officially Endorsed

by the

WISCONSIN RETAIL JEWELERS' ASSOCIATION

If you have the inclination to learn, we will do
the rest. Write today for Prospectus, Terms, etc.

The Drexler Trade School for Watchmaking
1002-1003 Pabst Bldg. Milwaukee, Wisconsin

WATER BURY,
CONN.

NANU FACTU OF NIGH GRADE
GERMAN SILVER BRONZE GILDING METAL
PLATERS BARS LOW BRASS AND OTHER SPECIAL

ALLOYS IN SHEETS AND ROLLS
Quick D ELI VER I ES

January 1, 1912 T H E

Recent Patents of Interest
to the Jewelry Trade

(Continued from page 109)

T,0i2,010. Self-winding clock. Timothy Bernard
Powers, London, England. Filed March ix,
1911. Serial No. 613,681.
I. In a self-winding clock, a mainspring for the

clock movement, circuit closing means comprising
a conducting resilient member secured to the
barrel of the mainspring, a metallic projection on

0 0
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the resilient member in contact with the outer
convolution of the mainspring, metallic projec-
tions upon the outer surface of the resilient mem-
ber arranged one behind the other, a resilient
contact arranged in the line of movement of the
projections, an insulated surface upon the con-
tact and a metallic surface upon said contact, said
insulated surface first engaging one of the pro-
jections on the member of the spring barrel
whereby the resilient contact is first deflected and
then allowed to spring back, establishing a firm
and prolonged contact between the metallic sur-
face and the second pin on the spring barrel.

1,012,412. Hat-pin guard. William J. Morrison,
Sioux City, Iowa, assignor of one-half to J. A.
Tracy, Des Moines, Iowa. Filed March 22
1911. Serial No. 616,173.
A safety device of the class described, com-

prising a hollow body having a closed end and
an opposite open end, a

_LcQ4 
1r 

central tubular stem extend-
If A. ing inwardly from the closed

Prtk"--"Fil 
end of the body and having

r9 1 a flared mouth, finger con-
trolled locking means
mounted within the body
independent of and spaced

from the stem for locking a hat pin therein, and
a spring within the body acting upon said means
to normally hold the same in locked position and
having an opening alining with the stem for
guiding such pin thereinto when inserted in the
body.

KEYSTONE

1,011,937. Pin fastener. Lewis G. Francis, Pasa-
dena, Cal. Filed February 24, 1911. Serial No.
610,51I.
In a pin fastener, a curved wire band having

one end pointed and having an eye formed at
the other end, said eye being bent outward to

•

allow the opposite end of said band to be passed
through it ; a hook formed on said band adapted
to engage the pointed end of said wire; and a
guard between the hook and eye adapted to pre-
vent the point from injuring the user.

1,012,542. Finger ring Alexander Grabhorn,
Hoboken, N. J. Filed May 27, 1911. Serial
No. 629,754.

7

A finger ring having a
crown presenting a lateral
opening and permanently
secured to said band at
one end thereof, said band
having at the other end a
tongue movably arranged
in said opening and pre-
senting a spur limiting the
movement of said tongue.
a catch for locking said
tongue in said opening,
and means located and
operable outside of said
crown for releasing said
catch.

1,011,437. Winding indicator for timepieces.
William L. Johnson, Canton, Ohio. Filed April
24, 1911. Serial No. 622,906.
I. A winding indicator comprising, in combina-

tion with a spring actuated device provided with

•
If

a mainspring, a going-barrel having gear teeth
thereon, and a click wheel; a pivotally operable
click engaging said click wheel, said click pro

III

vided with a portion extended beyond the point
of pivotal mounting thereof, an arm pivotally
connected at one end to said extended portion,
said arm provided at the other end with a plural-
ity of teeth and provided intermediate its ends
with a curved face, a ratchet wheel, a stationary
pin, said arm normally adapted to bear with its
curved face against said pin and adapted, when
moved forwardly, by the oscillation of the click,
to operatively engage said ratchet wheel with
said plurality of teeth, said stationary pin and
curved face being adapted, when the oscillation
of the click retracts said arm from said ratchet
wheel, to throw said arm out of engagement with
said ratchet wheel, and indicator mechanism
operatively connected with said ratchet wheel and
adapted to be actuated thereby.

1,012,222. Separable button. Elisha A. Phinney,
Pawtucket, R. I. Filed July 20, 1911. Serial
No. 639,515.
A separable button comprising in combination

with a hollow shank having a head on one end
and an interior annular shoulder at its other end.
and a lock releasing tube telescoping said hollow

shank, of a button head, a
hollow shank carried by

C. said head to telescope the
releasing tube, said hollow

j el shank having transverse
slots extending from a

Ii point near the outer end
to a point near the inner

• end of the tube, and a V-
. shaped locking member

mounted in said hollow
shank, said locking mem-
ber comprising a pair of
arms having enlarged
outer ends extending

through the slots, the outer faces of said enlarged
ends being beveled outwardly and. engaged by the
releasing tube when the latter is forced inwardly
to force said ends within the shank, the inner
ends of said arms cc,:,nected together and having
depressions at a point beyond their connection,
the said hollow shank being compressed into said
depressions for securing the locking member in
the hollow shank.

ss/

1,012,501. Gem-display holder. Martin L. Alsop,
New York, N. Y. Filed November 22, 1910.
Serial No. 593,748.
A gem-display holder made of a single strip

of resilient metal and bent to form a U-shaped
finger engaging member and terminal arms ex-
tending from said U-shaped member, 6

said terminal arms being connected to
said member by outwardly extending -5
portions and curved against the lugs
of said U-shaped member and having 5.--e
gem-gripping jaws on their ends, said
arms being normally held away from a U-shaped

member and being adapted to be moved away

from each other by applying pressure on the out-

wardly extending portions.

(10.. •`,

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs

For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate

and reliable make on the market. Neat and up-to-date in

every way. Send for illustrated booklet of all kinds of

Complicated Watches and place your order early, as these

goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO: 103 State Street :; NEW YORK: 37 Maiden Lane
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RING THE NEW YEAR
AUCTION BELL : with hope and gladness. The one-just closed has indeed been a thankful year for ourpatrons and us. To the Trade that has made this grateful spirit possible we hope the New Year thehappiest and most successful ever. Looking back over the past year's work, we have made a record ofhonest services rendered it has been one of wonderful achievement-we have made every hour count, haveagain proven we have imitators but no competitors. That we have served you well is proven in having beencalled back to the same cities to repeat former successes again and again. The year has brought us at leastsome degrees of cooler judgment, clearer acquaintance with Human Nature and increased ability to drawand hold an audience. Have associated with me the best talent in America, men of moral character; gentle-men of education. During the past few months we have made Schaul 8z May's sale, at Atlanta, Ga.,amounting to over $200,000 cash, almost exclusively diamonds. A grand sale for H. Silver & Co. of over$100,000, in Seattle, Wash., lasting six weeks, and many others whose names will be given in the near future.In this calling am a Specialist; it's my life's work. Will pay my expenses to your city, and after a study ofconditions will give you a bonded guarantee as to results. Am an expert and prove the same by neverhaving- made a failure.

Sales Made Since I Dis-
solved Partnership:

The Geneva Watch Z. Optical Co., LOS
Angeles, Cal.

Sheff Bros., Wheeling, W. Va.
Snyder Jewelry Co., El Paso, Tex.
H. S. Sumner GP/ Co., Akron, Ohio.
T. R. J. Ayres CM, Sons, Keokuk, Iowa.
A. Rothschild, Brunswick, Ga.
S. A. Fess, Kearney, Neb.
Amos Plank, Hutchison, Kans.
King sbacher Bros., Pittsburgh, Pa.
A. Kurtzburn Z. Sons, St. Louis, Mo.
The Maier Jewelry Co., Aberdeen, Miss.
The J. P. Trafton Stock, Los Angeles,

J. E. Jones, Tucumcari, N. M.
Globe Jewelry Co., Globe, Ariz.
United States Government Collector of

the Port.
Benj. Rice, Tulsa, Okla.
Burt Ramsay, Cleveland, Ohio.
Walker-Ellis Co., West Point, Miss.
P. H. Lindholm, Lexington, Miss.
A. X. Jobe, Jackson, Tenn.
Prontaut Jewelry Co., Augusta, Ga.
H. H. Lichtig E. Co., Mt. Clemens.
Schaul CS, May, Atlanta, Ga.
H. Silver al), Co., Seattle, Wash.
A. Swartz, Sacramento, Cal.
H. Harrison, So. Mich., 3d sale.
Sigler Bros., Cleveland, Ohio.
Geo. W. Kales, Newton, Kans.
I. Neril Cli). Son, Muscatine, Iowa

and others.

THE MAN THAT MADE THE SALES
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MIGHTY MAN O' THE HAMMER,

HERMAN G. BRIGGS

AND THE SALES THAT MADE THE MAN:
Mermod-Jaccard CM. Co., St. Louis $100,000 F. B. Lewis M. Co., Cleveland . . 50,000 W F Kirkpatrick CB1. Co., St.Joseph 25,000Duhrne Bros., Cincinnati  75,000 Oscar Heinze, Quincy  20,000 C. E. Buhre, Topeka  28,000Rogers Pollinger, Louisville . . . 50,000 Sigler Bros., Cleveland  100,000 W. H. McKnight C-13/. Sons, Louis-Geo. W. Briggs, Pittsburgh . . . 70,000 G. A. Schlechter, Reading . . . . 25,000 ville 50,000King, Moss GR. Co., San Francisco 85,000 Becker Ga. Lathrop, Syracuse . . 38,000 The Pairpoint Co., Chicago . . . . 100,000Keil 01. Hettich, Chicago . . 65,000 J H. Havil Estate, Hamilton, Ont. 25,000 A. N Hill, New Orleans  200,000C. D. White CS. Co., Minneapolis . 40,000 L. J. Marks, Kansas City . . . . 60,000 Knickerbocker Co.. New York . . 50,000Hight S. Fairfield, Butte • • . . . 65,000 Burns, Barry Co., Memphis . . . 50,000 Morseman C. Feagan, St. Paul . 60,000E. H. McBride, Akron  25,000 Sipe M. Sigler, Cleveland  175,000 W A. Gill, St Louis  70,000Freeman Jewelry Co., Atlanta . . 40,000 L. Luckhardt, Johnstown . . . . 27,500 R. Van Kuren, Savannah . . 38,000

illia ms, Barker S. Severn--over 1,60
pieces of Diamond Jewelry and
Watches to the trade in Chicago.

William Kutz, Bellevue, Ohio.
The Gabriel Jewelry Co , Mobile, Ala.
Kingsbury C61. Lambert, Ripon, Wis.
C. C. Younglove, Newberry, Mich.
L. F. Dresser, Michigan City, Ind.
Alvin Powers, Salem, Ore.
Wette CS. Wieting, Peoria, Ill.
Col. Carl Von Scutter, Jackson, Miss.

Yearly Sales Record of
Continuous Progress

1896-7  $ 97,500
1897-8  108,200
1898-9  142,500
1899-0  174,600
1900-1  180,275
1901-2  190,300
1902-3  201,400
1903-4  240,650
1904-5  284,100
1905-6  293,400
1906-7  346,700
1908-9  347,200
1909-10  352,480
1910-11 over  410,000

N Sands, Cleveland  40,000
Geo. P. Winder, Troy  28,000
Lippman Bros., Altoona  25,000
J. P. Stevens, Atlanta  25,000
Listner Co., Los Angeles  35,000
A. M. Goldman, Seattle  38,000
Kennedy S. Kossler, Detroit . . . 31,000
Jos. Fields, Galveston  28,000
J. C. Melichamp, Atlanta  25,000
B. Wingerten, Akron, Ohio . . . 33,000

HERMAN G. BRIGGS 5132 Kimbark Ave., Chicago, Ill.9 Phone 4745 Hyde Park Correspondence Confidential

Established 22 Years "Rees School, founded
on merit"

for Watchmakers, Engravers
and Jewelers

is the highest grade institution of its kind

THE REES SCHOOL IS THE OLDEST

The Rees School is strictly the best. You cannot afford not to attend The Rees

School. In this school each student is taken as a private student. Instruction is

given entirely by the president of the school personally. Each student is taught

scientifically, practically, personally, and with the most modern methods, by a

system fully protected by copyrighted charts, and used only by this school.

IS what you are after, and business is secured by confidence I con-Business fidence is obtained by demonstrating your ability. Then get the

business by becoming a fine workman. IT PAYS. Our method and equipment

enable us to teach you to do better work quicker and easier. Write for our new

catalogue. It's free, and a thing of art.

We have the finest equipped school in the world, and we

want to tell you all about it, so write for our catalogue.

ASK FOR A CATALOGUE OF THE SPECIAL TOOLS USED IN

THE REES SCHOOL
Rochester G R. A NITE

BUILDING New York
FRED 11. REES, President Rev. M. S. REES, Dl)., Vice-President

BIRD LE G. REES, C. E., Secretary

Again Something New

Here is a combined Bunsen burner and
blowpipe. The illustration shows the burner
as a Bunsen. When blowpipe is desired,
set the blowpipe head-shown lying on
table-over top of Bunsen gas tube, and
attach air blast to it. If desired, it can be
used with air blast from the mouth, forming
a very fine needle-point flame for the most
delicate soldering. A universal joint in the
stand allows it to be tilted in any direction.
Write for circular, and catalog "Bk."

No. 4-C Combined Blowpipe and
Bunsen Burner. $3.00.

BUFFALO DENTAL MANUFACTURING COMPANY
BUFFALO, N. Y., U.S. A.

• For Many Years
we have specialized

15 MONOGRAMS
in making pierced

ESTABLISHED 1892 correct in every detail. Our
Catalogue No 10, tells all about these. Write for it.

Chicago Art Metal Works
302 West Lake Street CHICAGO, ILLINOIS

0.W. DREYER
ENGRAVER rfpiTit..411.1911, hr asear 117 //P.p./

Learn to Engrave
Our correspondence course of
engraving is now completed.
Two years in trial and prepa-
ration. Complete and practical
in every detail. Now publicly
offered for the first time.

By employing your spare time during the
next few months in the study of this course
you can become competent to do fine
engraving by next Christmas.

Send for our Correspondence Course pro-
spectus, and synopsis of subjects taught. This
Art Booklet also contains some very fine
examples of the engravers' art. It is free for
the asking. A postal will bring it.

Kansas City Watchmaking
and Engraving School
OSCAR IV. DREY ER, Principal

815 E. 12th Street Kansas City, Mo.
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New Year's
Greetings

To All Of Our Friends
whose patronage has made the past year the
most successful we have ever enjoyed ot sot

We trust that by conscientious atten-
tion to your wants, prompt service and
honest goods at reasonable prices to re-
tain your confidence and good-will in
the future, with the result that this and
the succeeding years will be prosperous
for us all.

JOSEPH LANDSMAN
51-53 Maiden Lane -:- NEW YORK

Quality
OUR SLOGAN OF

Finish Originality
is exemplified in our students output.

We will be pleased to demonstrate by

sending pupils plates and catalog on

request.

The W. L. Newmeyer School of Engraving
New England Building

Cleve . Ohio

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, IL

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time—no age limit—day
and night classes.
Write for free catalogue containing

full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
tittide," the finest book published for inventors.

Best references. Established 20 years.
WM. N. MOORE

Loan and Trust Bldg., Washington, D. C

The Massachusetts School of Optometry

Klein School of Optics
The Former Incorporated and ReeTtered with

the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Catalogues and particularson application.

The Massachusetts School of Optometry
185 Summer Street BOSTON, MASS

When writing to advertisers kindly mention
The Keystone

AUCTIONEER
FOR THE LEADING JEWELERS

Twenty years
in the work.
Ability not ex-
celled. Have
made the largest
sales ever made
in Oklahoma
and Texas.
References from
all over the
United States.

q-
,e1;7

1

.v

D. 0. HERNDON 1202 Commerce Bldg.
KANSAS CITY, MO.

HOME PHONE, MAIN 2341

"The greatest book ever published in the Trade."
"Worth ten times its price to any engraver or beginner,"
"The Author's name is proof of its worth."
"A Sure Guide. Interesting and instructive."
"Most instructive; a child could understand
This is what they say of the new book by FRED HOLMES REES

The Art of Monogram
Designing and Engraving
Also author of " Modern Letter Engraving," " The Art of
Engraving, "and President of the Rees School, Rochester, N.Y.

q A complete monogram book, showing all the styles
used, and giving detailed instructions how to designand engrave same. q Alphabetically indexed, enabling the reader to refer toany style of monogram at a moment's glance, and to most troubles in mono-gram work. q The book shows and gives instructions how to make 75 differentstyles of monograms. q The book is beautifully bound and illustrated, show-ing over 75 cuts from original plate engravings. q The price of the book is$2.00, mail postpaid. Money refunded promptly if not worth many timesits cost to you. q Just the book you ha,ve always wanted. A book everyjeweler should have. ig Send your order at once. Orders filled as received.

The Rees School THE GRANITE BUILDING

ROCHESTER, N.Y.

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen
LINDNER & CO., Cincinnati, Ohio

I BUY JEWELRY STOCKS
!raison pays liberal cash prices for Diamonds, Watches and Jewelry.
Send stocks no matter how large or small and get lm -nediate returns. Goods will bereturned if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago,
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HARRY A. HERSHFIELD
JEWELERS' Auctioneer

OU are entitled to the same Big Results 1 am bringing

Yothers! There are Auctioneers and Auctioneers. I am
one of the New School of Cashable Conversation!

Everlasting Energy and Enthusiasm are Essential Elements in
Every Successful Sale!

I put them into my work every minute I am on the
Block. These things, Combined with Forceful Salesmanship
and Resourceful Methods, have brought Gratifying Results
to Each and Every Client. Be sure to write me if you
contemplate a sale.

I will convert your old, unsalable stock into cash, as
well as your up-to-date goods. I personally conduct all sales,

attend to the advertising for you and stay from the start to the
finish. You will stand
better and have more
customers in your lo-
cality after one of my
personally conducted
sales than you did be-
fore. All correspond-
ence treated as strictly
confidential. I have a
little time open after
January 1st; write now,

I  bas Only ook such
sales as I can give my
personal attention.

REFERENCES
AS TO MY

Financial Reliability

R. G. Dun & Company

Bradstreet's Mercantile Ag'cy

Jewelers' Board of Trade
New York City

Mfg. Jewelers' Board of Trade
Providence, R. I.

National Bank of Republic
Kansas City, Mo.

LATELY I HAVE SOLD FOR
THE FOLLOWING FIRMS:

J. T. R. Ayers & Co., Keokuk, Iowa
-Chas. Bachman, Ottumwa, Iowa
Ball & Putman, Joplin, Missouri

Crellin & Feller, Kansas City, Mo.
B. Bronston, Wichita, Kansas
L. Rosenfield Albuquerque, N. M.
A. Rosenfield, Leavenworth, Kans.
Phillip Jacoby, Kalispell, Montana
Haver Jewelry Co., Haver, Mont.

Morris Cohn, Denver, Colorado

And hundreds of other leading, wide-awake Jewelers throughout the
United States and Canada.

Joplin (W. & J.) Co., Joplin, Mo.
John Schmidt, Parsons, Kansas
G. B. Gustofson, Lawrence, Kans.
I. M. Blitz, Topeka, Kansas
B. B. Pollock, Oklahoma City, Okla.
Bright & Kight, Elizabeth City, N. C.

HARRY A. HERSHFIELD
Main 3570 1Long Distance Bell 'Phone 5 E. 5th Street, KANSAS CITY, MO.
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DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Perfect
Sell-Conforming Ring Adjusters.
Ask your jobber for them, or I
will send prepaid at once (only
on receipt of price) sizes as
assorted ill (4101 unbroken
dozen at the following pries:
1 doz. 10 K. gold, $3.75; 1 doz. gold
filled. $2.00; 1 doz. metal, 85c.

Samples of one small situ one riled him-large gold
filled and one metal adjuster will be sent for
Me., stamps or M. 0. Address

CHESTER WELLS, Meshoppen, Pa.

JEWELRY REPAIRING

We manufacture and repair anything
in the line of Jewelry. Also watch
preairinp,'• TRY US.

CHAS. G. GRENZEBACH
913 "0" Street :: LINCOLN, NEB.

ana 
of Oold,Silver and
Platinum in anyREFINERs
shape—solids or

Sweep Smelters 1.1„,(441,desdiTiUsg(!
filings. Prompt

Established 1889. returns.

THE W. L. ROBERTSON CO.
13 and Is Franklin Street, Newark, N. J.

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt and efficient service. Write for shipping stickers.
M. S. BOWER, Mgr.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Auy goods proving unsatisfactory
cheerfully exchanged.

CARPENTER fic WOOD, Manufacturers
04 Calender St.. Providence. R.L

DIAMONDS and IN2E,CIOUS S-roNs

BOUGHT AND SOLD

FOR SPOT CASH
Appraisements made for estates or individuals

J. J. COHEN
1011 Chestnut Street, PHILADELPHIA,

Established 1891
Write for further information PA.

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGHAVir-R

206 Weybosset St., Providence, R. I.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

EXPERTS
ON

FineWatch Case Repairing
Manufacturers of Special Cases,

Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

STATG OAP 'TOIL

ENGRAVED SOUVENIR SPOONS
Send as Spoons and we wi'l Engrave

Buildings, $3.50 doz. Names, $1.20 007. STONE SETTING

-- --
"THE REES SPECIAL" GRAVER

The finest Graver in the WORLD. NO QUESTION about it. Moneyback if not delighted. Hand forged from finest GERMAN Razor Steel.Especially prepared. Result of years of experimenting.
Mounted, Ready to Use, 60c. each Send $1.00 for TWO

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOK
"Hew to be a Watchmaker.'
Postal brings it.

STONE'S SCHOOL OF WATCHMAKINO
HI Globe Building, ST. PAUL, MINN.

Catalogue for the Asking
REES SCHOOL, Granite Building, ROCHESTER, N. Y.

CATCHY
ENGRAVING
In SPOON BOWLS at
Popular Prices

I LET US ENGRAVE
A SAMPLE

ArtistieMonocram and Letter

Engraving. Gilding.

4- 
Send for price-list.

UL,L,STIRCIINI a CO.

Ashland Nebraska'

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

MI ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem-Wind
Movements

The Timph  'ru Jewelers  Lamp
A 300 Candle Power Lamp for Home
Store, Shop, Week Bench, Library, Desi it
—wherever a safe, powerful light is -
wanted or stand lamp can be used At
Turns up and down like gas; carried
amend with greater safety than kero-

ik

sene lamp; gives 10 times more light TFt LI P
at less than 34 cost tooperate. which a child
can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
Oils why. Get It and decide whie'l
line you want. Send for it at once. Today. I 5 f ree

BRILLIANT GAS LAM? COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

PC SPOT CASH for Jewelry Stocks
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mall
National bank references upon request. If offer is not satisfactory will return g000s

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
Lay residence telephone Drexel 5323, or °Moe telephone Randolph 1418

THE ONLY
PERFECT

WATCH CHECK
A Time Saver

Makes money for you. Now
is the time to invest Christ-
mas profits in time. Saving

equipment.

Write and Ask About It.

W. G. LANDT
1531 Normal Ave.
CHICAGO

Established
1889

Just a Fnendly Tip
If you are thinking of buying
a Plating Dynamo and want
your money's worth of

Capacity,
Efficiency
and

Durability

stake your
money on a
Holtzer.Cabot
product.

Write us for our FREE Bulletin
30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.
Boston, Mass. Chicago, Ill.

Special Cases made to order in Gobi and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

NEWARK BRUSH 
COMPANY

BRUSHES

253 
MULBERRY STREET 

NEWARK, N. J

Polishing Set Co
mplete, $2.00, 

Prepaid.

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE POLISHING 
BRUSHES

SAT1sFecTI0R 
GOARANTERD OR MONE

Y 
FIRFulipio)

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, Lalic;:e,0st., New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free

CROUCH & FITZGERALD

Jewelril Sample Trunks and Gases
Extra Deep Trunks and Cases Always In Stock

177 Broadway z54 Fifth Avenue
Het. Cortlandt Si Dey Sta. Corner 20th Street

723 Sixth Avenue
Between 41st and 42d Streets

NEW YORK

Beckealleckmall
Successors to G. F. Wadsworrh

Watch Case
Manufacturers

and Repairers
Lverythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turn i ng
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Oiri COMPS
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

O'REILLY'S tn-gii Corning, N.Y.
Free Sample on Request

Vast improvement over "OLD WAY" of
MAIUNG WATCH MATERIAL

Ask your jobber for "IT" or sent you on
receipt of price.

One Gross, $3.00 114 Gross, 90c.

I-1. M. O'REILLY, 83 E. Market St., Corning, N.Y.

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size arid descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY, 
83 NASSalviTylga

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

1 Canadian Horological InstituteS. W. Cor. Church and Wellesley Sts.

TORONTO, ONTARIO

H. R. PLAYTNER, Director

Makers of

TOWER an STREET CLOCKS
For partieuliirs, write us, mentioning

T 11 E KEYSTONE

E. HOWARD CLOCK CO.
Est'd 1842 BOSTON, MASS., U.S.A.

When writing to advertisers kindly mention
The Keystone

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
N , address, Initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the let of the
following month, and by the 10th of
the month for the issue of the 15th of
the sante month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS In postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.

Advertisers who are not subscribers
should send 10 cents (special issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-8H-813 N. 19th STREET, PHILADELPHIA, PA

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements. THREE CENTS per word.
No advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

POSITION as watchmaker; also do jewelry
repairing; salary $14 per week; At ref-

erences fttrnished. Address Box 403, Mor-
risonville, III.

BY young man to finish trade: some ex-
perience in the jewelry business; own

tools and furnish good reference; Minne-
sota or Dakotas preferred. E. Nelson,
Box 424, Litchfield, Minn.

WOULD like to correspond with some one
wanting a good, all-around man, watch-

maker and jeweler; young man, married,
no bad habits; own tools; position must he
permanent; capable of taking charge. "II
895," care Keystone.

FIRST-CLASS watchmaker, At on all
high-grade work; capable of taking posi-

tion as head watchmaker or manager of
store; age 38. married; furnish best of
references. "F 913," care Keystone.

GOOD engraver, clockmaker and jewelry
repairer desires permanent position. "S

9o8," care Keystone.

POSITION by young man; am watch-
maker, graduate optician; wife is good

engraver and clerk; had three years' ex-
perience since finishing; good school ref-
erence furnished. A. F. Quigley, Casper,
Wyo.

WATCHMAKER with modern tools wants
position; used to railroad work and in-

specting; can furnish 0. K. references.
Address Thomas Angers, Main street, Ply-
mouth, N. H.

YOUNG lady, good plain engraver, also
two years' experience at watch repairing

and waiting on trade, desires a steady
position. "F 917," care Keystone.

FIRST-CLASS watchmaker desires posi-
tion with railroad inspector; engraver,

jewelry repairer and knowledge of optics;
habits temperate; best references. "N 915,
care Keystone.

Ar OPTICIAN, salesman, watchmaker and
jeweler wants position of trust and re-

sponsibility; capable of managing; age
thirty; best references. Address "G 916,"
care Keystone.

BY watchmaker and jeweler of eight years'
experience; competent on nigh-grade

work; own tools, sober and steady; best
reference. "jeweler,' z 9 East Eighth
street, Little Rock, Ark.

AFTER January 0 by a man of twenty
years' experience, position as watch re-

pairer, optician, jeweler and good salesman;
sober, good habits, neat and rapid; thirty-

six years old, wide-awake, best references;
want permanent position where a man can
make good. Gail B. Douglas, Carrollton,

Mo.
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SITUATIONS WANTED

A NI ERICAN, thirty-five, single, healthy,
wants permanent position after January
; strictly temperate, best or habits, genial;

clean record, good watchmaker and repair-
man; nice plain engraver; several years'
store experience; also year and half at
Bradley's; want genial climate; prefer
small town California; have tools; no
pawnshops; best of recommendations. "A.
W. M.", care Crawford, the Jeweler, Lub-
lock, Texas.

SITUATION wanted by young man as
watchmaker, jeweler and plain engraver;

own tools. "A. L. 22," 1201 Heyworth
building, Chicago.

BY reliable man as clock and jewelry re-
pairer; also plater; will consider any

city or town. Address "A. L. 0," 1201
Heyworth building, Chicago.

WATCHMAKER, competent workman, age
twenty-one; three years' experience;

complete set of tools, good engraver, with
best of references, desires position after
January i ; salary expected, $i5 per week,
with prospects of advancement. Address
Elmer Schmidt, West Bend, Wis.

WANTED, position by February 05 as en-
graver; can do jewelry repairing; south

or west preferable; can furnish reference;
have had some experience; permanent posi-
tion. Address "0. C. M.," Box 327, Els-
berry, Mo.

WANTED, a position as second watch-
maker with privilege of advancement;

can do plain wata,h and clock work.
Chester Hawley, Greenville, III.

WATCHMAKER, engraver and Food sales-
man, with fifteen years experience, will

be open for position about February 1;
capable of managing store. "F 905," care
Keystone.

BY young man as salesman in retail store
or wholesale house, where I will have a

chance for advancement. "S 904," care
Keystone.

AFTER February r, good watchmaker and
engraver wants position; reference fur-

nished as to ability and character. F. 0.
Nelson, El Paso, Ill.

A FIRST-CLASS watchmaker desires a
position with a relate jewelry establish-

ment; west or south preferred. "T 892,"
care Keystone.

SITUATION wanted as assistant watch-
maker, jeweler, repairing and engraving;

complete set of tools. Stanley H. Cook,
Linton, Ind.

BY a watch, clock, jewelry repairer and
salesman; seven years' experience; salary

$r8 per week; own tools and give good ref-
erences; middle states preferred. "K 898,"
care Keystone.

MANAGER of watch department, salesman
and engraver, wants permanent position

with good, reliable firm; can furnish At
references; had experience with railroad in-
spection; neat appearance, no bad habits;
twenty-seven years of age; salary $30. "T
876," care Keystone.

WATCHMAKER, engraver and optician
wishes to make change in position January

15; registered optometrist in Iowa; age
twenty-three; six years' experience; can fur-
nish references; salary $22.50 a week. "B
" care Keystone.

YOUNG man, twenty-eight, thorough ex-
perienced jewelry and diamond salesman;

very influential; make and hold friends; will
command good trade; capable of taking
charge; sober, not afraid of work; will not
consider less than $125 per month or work-
ing interest in well-paying jewelry business:
also do engraving. "L 929," care Keystone.

YOUNG man. good jewelry salesman, to
secure traveling position ; know the selling

art of the business thoroughly; can ac-
complish where others fail; no road ex-
perience, but am a live wire and willing
to start in. "L 930," care Keystone.

WATCHMAKER, engraver and plain
jewelry repairing; can accept position

Febasary To; best of references; am lo-

cated.-in Nebraska. "S 935," care Keystone.

FIRST-CLASS watchmaker, jeweler and
fair engraver desires good positions at

once; twelve years' experience, four years
as railroad watch inspector; strictly sober
and reliable; can take full charge if neces-
sary; good salesman, best reference; Cali-
fornia, Arizona or Nevada. Address
"Watchmaker," Box 25, Le Grand, Cal. 

WATCHMAKER, young man, desires posi-
tion January i ; first class on high-grade

American and Swiss watches; competent on
railroad work; no bad habits, sober and re-
liable. C. R. McDonald, 30i West Third
street, Duluth, Minn.

(Continued on page t8) •
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EXPERT engraver wishes position; willsend samples and photo and references."G 934," care Keystone.

IMPORTERS attention! Energetic youngman (French), of character, ambitious,
wishes position (as assistant buyer pre-
ferred) with importing firm; ten years' ex-
perience in jewelry business; knowledge inart goods and novelties; good correspond-ent, Ac references. "B 926," care Key-stone.

SITUATION as second watchmaker in Cal-ifornia is desired; am willing to beginat a very reasonable price. Max Arm-
strong, Flora, Ind.

POSITION as traveling salesmen; can giveany kind of reference; have had retailjewelry store experience. Address Box 434,Lufkin, Texas.

WATCHMAKER wants position by Feb-ruary I; can assist as engraver and
salesman; speak German; young man,
twenty-four, character, habits and refer-ences the best. "F 927," care Keystone.

FIRST-CLASS watchmaker, jeweler, plain
engraver; industrious, no bad habits; cancome at once; Pennsylvania or west pre.ferred. C. Kuhler, Murray Hotel, Dur-ham, N. C. 

A GOOD Ai watchmaker; also clock re-
pairer and jewelry; one who can furnishgood references; married, wants position in

Vermont or New Hampshire by February15, 1912. Lock Box 167, Bristol, N. H.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result tothe advantage of advertisers under this
classification if they will indicate their local-ity in their advertisements.

I WANT a first-class watchmaker; one who
can engrave preferred; must be able toadjust railroad watches to run accurately;

wages $30 per week. Address C. M. Bur-gom, P. 0. Box i38, Cristobal, C. Z.,Panama.

YOUNG man of good appearance as watch-
maker, engraver, jeweler and salesman;must have good habits and Ai references;

state age and salary expected; also state
full particulars. Address Joseph Gumm,149 South Burdick street, Kalamazoo, Mich.

WATCHMAKER and plain engraver
wanted; steady position. Inquire Grennan,at 34 North Main street, Jamestown, N.Y.

WANTED-An experienced house materialman; one with long experience, who un-
derstands the line thoroughly; steady posi-tion for the right man, with chance to take
interest in the business; must furnish bestof references. J. H. Mednikow & Co.,
Oklahoma City, Okla.

WANTED immediately, two experienced
material traveling salesmen to representus in southwestern state; must furnishbond only those qualified need apply; op-

portunity to take interest in business. J. H.
Mednikow & Co., 212 West First street,Oklahoma City, Okla.

ASSISTANT watchmaker and engraver atonce; position permanent; send refernce,
photo and samples of engraving; this is agood position for a good live man. W. II.Potts, Mason City, Iowa.

BY large jobbing house in the middle west,with a general line, a high-class travelerwith ac9uaintance in Illinois, Indiana and
Missouri. "K 91o," care Keystone.

A FIRST-CLASS watchmaker, position per-
manent; splendid opportunity; must be

able to handle high-class trade; send ref.
erences and photograph. Albert Edholm,
Jeweler, Omaha, Neb.

AT ONCE, watchmaker and engraver; some
knowledge of optics; position permanent.

"R 902," care Keystone.

A HOLLOW plated ware manufacturer
making an up-to-date line of hollow platenware, toilet-ware and novelties requires an

experienced salesman in this line for the
territory west and northwest of Chicago;none but experienced men having connec-
tion in this territory need apply. "V 847,"
care Keystone.

A FIRST-CLASS watchmaker and en-
graver, one accustomed to railroad work

preferred; good salary, permanent position
to right man. Greenwald & Adams, Tucson,
Ariz.

AT ONCE, watchmaker and optician; per-
manent position, good salary. John E.

Weiland, New Lexington, Ohio,

HELP WANTED

GOOD watchmaker and engraver; opticianpreferred; one of good personal address,with good reference. "M 877," care Key-stone.

Ai WATCHMAKER, familiar with Ameri-can and Swiss watches; man of good ap-pearance; must be accurate and rapid; noothers need apply; references required; ex-cellent salary to right man. Address CohenBrothers, 528 Penn Square, Reading, Pa.

MANUFACTURER of quick-selling line ofdiamond jewelry wants salesman to carrysame on commission basis; state territoryand references. "S 894," care Keystone.

GOOD second watchmaker who can dojewelry repairing and wait on trade; musthave best of references as to honesty; per-manent. W. F. Stricker, Chester, S. C.

FIRST-CLASS salesman, on commissionbasis, to represent us from the factorywith a large line of high-grade silver-platedand nickel-silver hollow ware on the Pacificcoast and adjacent territory; only one ofexperience and with an established tradewill be considered. "P 872," care Keystone.

MANUFACTURING jeweler, diamond-setter and engraver, who is fully quali-fied and rapid workman; good salary andpermanent position to right man. "P 928,"care Keystone.

AGED partner retiring, succeeding workingpartner desired; established growingmanufacturing business; should have $3,000;trade drawn from 300,000 population;modern machinery, electricity. "T 920,"care Keystone.

FIRST-CLASS watchmaker and jeweler totake charge of repair department; mar-ried man preferred. D. D. Henderson, 55South Laurel street, Bridgeton, N. J.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stock; sendsurplus stock to me and get money byreturn mail. Emil Noel, 541 East Forty-sixth place, Chicago, Ill.

TO buy a street clock with luminous dial;one in good order and cheap for cash."E 906," care Keystone.

JEWELRY store, about $1,500 to $2,000;New England preferred. "S 903," careKeystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

AFTER January i jewelry stock, invoiceabout $4,900, stock and fixtures; 6,000inhabitants; railvoad town; bad health rea-son for selling. W. W. Woodward,Sweetwater, Texas.

JEWELRY store, old stand, all staplegoods; booming city; about $4,000 stock;
investigate. "A 893," care Keystone.

JEWELRY, optical and piano business inthe best farming community in Wiscon-sin; all up-to-date stock; good reason forselling; investigate. "L 923," care Key-stone.

OWING to failing health will sell the old-est established jewelry business in centralIllinois; largest stock in the city; popula-tion over 12,000; factories employ 2,100,coal mines about 2,000; work bench keeptwo men busy; own building, will rentto purchaser; snap for man that wants agood thing; stock invoice $16,000 to $18,-000; write quick, want to get out at once."F 924," care Keystone.

ONLY jewelry store in town; will sell fix-tures for $200, rent building and sell anypart of the stock; if your capital is limitedIt will pay you to look into this. Addres.,J. C. Riley, Marathon, Iowa.

SOUTH TEXAS fig, orange and onicii,
land in ten-acre tracts, $5o per acre;

preserving land is within half mile of rail-road station, where preserving factory takes
entire product; terms, one-third cash, bal-ance one and two years. G. A. Bahn,Austin, Texas.

WELL-ESTABLISHED repair shop ingrowing Tennessee town of 3,500; slight
competition; excellent opportunity for
young man; good reason for selling. In-
quire "I-I 911," care Keystone.

GOOD established business; stock and fix-
tures can be reduced to $5,000; an ele-gant location at head of lakes. For further

information address "J 918," care Key-
stone.

FOR SALE

Stores, Stocks and Businesses

ONLY jewelry store in best town in east-ern Washington; population 1,2oo; near-est competition twenty-six miles; stock
$4,000, can reduce to $2,500; sales andrepair work average $8,000 per year; goodreasons for selling. Oscar Slette, Odessa,Wash.
- - 
SPLENDID jewelry and optical business,building included; $200 will handle;
write for particulars. H. G. Laubach, Box56, Holbrook, Neb.

GOOD-PAYING jewelry store and fixturesin Detroit, Mich., for sale at a sacrifice;
good location, low rent; will reduce stockto suit purchaser; rare opportunity for man
with small capital. "K 825," care Keystone.

A NICE little jewelry business in one of
the large cities of Florida; a beautiful

and healthy climate: repairing alone more
than pays expenses; not much money re-
quired; good proposition. "R 901," care
Keystone.

PROSPEROUS jewelry and optical bus-
iness and new residence; town 1,5oo, in

richest agricultural section in northwestern
Ohio; competition light, cheap rent, time
lease; store has best of reputation; $4,000
to $6,000; other business demands our timein city. "N 907," care Keystone.

THE Ordway Jewelry Store, located in
Ordway, county seat of Crawley County.

Colo., population 1,000; only jewelry and
repair shop in county; fine climate, health
resort; good farming country; price $2,000,
can reduce stock; must retire from indoor
work. Address M. A. Rhodes, Jeweler,
Ordway, Colo.

RARE opportunity for practical man with
small capital to own only jewelry bus-iness in manufacturing town of 1,3oo; best

location, low rent, modern improvements;
fine school and churches. Write D. E. Gor-
don, Hillsboro, N. H.

A PAYING jewelry business in good live
Minnesota town of 7oo; invoice about

$1,500; can furnish Ai reference. "L 874,"care Keystone.

ESTABLISHED jewelry business after
January I; stock will be about $2,000,

fixtures invoice $1,050; county seat, col-
lege town of 5,000 in Boise Valley, south-
ern Idaho; write for particulars. "H 88o,"
care Keystone.

A BARGAIN-George Gemming & Son's
manufacturing jewelry shop for sale at

a bargain; good trade established. Address
George Gemming, 304% Main street, Hous-
ton, Texas.

A SWELL little jewelry store in Oakland,
Cal.; mahogany and plate glass fixtures;

clean, up-to-date stock; will invoice about
$3,500; will give terms on a part to re-
sponsible party. Address Box 57, Station

Oakland, Cal.

GOOD-PAYING, established seven years,
jewelry and optical business; clean, up-to-

date stock and fixtures in a live western
Oregon county-seat city, 2,500; capital re-
quired, $4,000 to $5,000; a rare opportunity.
"S 869," care Keystone.

AFTER January 1, good growing jewelry
business in a progressive Alberta, Can.,

town, surrounded by rich farming district;
three coal mines in operation within two
miles of town; stock $2,000, fixtures $650;
repairing averages $200 per month; stock
well bought and clean; business has been
established on one price and cash only;
no opposition; population 800; two rail-
roads entering town. "K 890," care Key-
stone.

A SNAP-Having to leave on account of
wife's health, I have reduced my stock to

$5oo in town of 2,000 inhabitants, center
of gas and oil belt; no competitor closer
than twenty-five miles; $1 cio per month
bench work; no fixtures to buy; in best
drug store in town. For further informa-
tion address Box 117, Bristow, Okla.

MUST sell at once, old-established jewel-
er's stand of forty years; a great oppor-

tunity for a cash buyer; watch, clock and
jewelry repairing will average over $3,000
a year; rent $40 per month; good location,
good sales; will reduce stock to $2,000; do
not correspond unless you have the cash.
Address Box 247, City Postoffice, Washing-
ton, D. C.

SPLENDID opportunity for practical
watchmaker who has $2,000 cash to invest

in modern, up-to-date store located in the
second largest town in Wisconsin with every
indication of becoming much larger in a
short time; this will stand the closest in-
vestigation and offers an opportunity for
future development seldom met with; this
won't laat long. "H 89s," care Keystone.

FOR SALE

Stores, Stocks and Businesses

$1,800 CASH will buy established jewelrybusiness in Long Island town, population3,600; good opportunity for right man."II 912," care Keystone.

STOCK and fixtures, invoice about $1,700;best location in factory and railroad townof 8,000 population; good run of work;cheap rent; best farming country in south-ern Kansas. "A 865," care Keystone.

JEWELRY and loan business in good livetown 45,000 inhabitants; reasonable rent,good location; plenty watch work, $40 perweek profits; $4,000 invested; arrange tosuit buyer. "S 931," care Keystone.

GOOD jewelry business in one of the bestmining towns in Kentucky; will sell atinvoice; stock $800; $25,000 pay roll permonth. "M 932," care Keystone.

SOMETHING worth looking for, an old-established jewelry and optical businessin southern Michigan with a fifteen-yearreputation; do not write unless you have$2,000. "M 925," care Keystone.

$6,000 CASH will purchase a good payingjewelry and optical business, includingproperties; only store in Pennsylvania townof 2,200; plenty of repairing and large terri-tory and smaller towns without jewelers todraw from; any one wishing can sell prop-erties and reduce the price. If interestedwrite and get full information. "B 919,"care Keystone.

ABOUT $5,ocio will buy new jewelry store;6,000 population; mining, farming,smelter and big railroad point; centralColorado; best health resort in state; alti-tude 6,842 feet; cash; cleared $8,000 intwo and one-half years. "F goo," care
Keystone.

JEWELRY and stationery store in Ohio
county seat town of 3,000; nearest com-petitor of any consequence twenty-onemiles; established seventeen years; all oneman can do, and a money-maker; can re-duce stock to suit; reason for selling, failing

health. "W 933," care Keystone.

A SPLENDID opportunity; we have thebest proposition in a high-class, up-to-date
jewelry store in the northwest, stock and
fixtures amounting to about $3,000; this isthe opportunity of your life if you mean
business and have one-third of the inventoryprice in cash. "J 853," care Keystone.

IN Colorado, fine climate, nice town of
3,500 population; January i will sell at

good discount; all new goods; will reduce
to $i,5oo; going out of the business. Ad-
dress "I. L. M. 3i i," Fort Morgan, Colo.

NORTHEASTERN Indiana jewelry bus-
iness, established forty years; population

about 4,000; lots of watch work; collegetown; automobile factory and summer re-
sort; opportunity of a lifetime for right
man; going away on account of health. F.
S. Day, Angola, Ind.

JEWELRY and optical business in central
Colorado; fine fixtures, clean stock; about

$1,000 to $1,500 takes everything. Ad-
dress Hamilton Jewelry Company, Denver,
Colo.

FOR SALE

Miscellaneous Merchandise and
Equipment

UNDER THIS HEADING THREE CENTS PER WORD

$286 WATCHMAKER'S outfit $125, in-
cluding safe, 2,50o pounds; absolutely

like new. "R 897," care Keystone.

LATHE at a bargain. Address "N 822,"
care Keystone.

UNIVERSAL indexing engines, index
plates, pointers, idlers, pallet stone tools,

laps, cutters, gears to order, counterbores,
oilers, punches, imported lathes, chucks and
attachments. F. Freistadter, Waltham, Mass.

FIXTURES, tools and material; have gone
out of business; will make good price.

For full particulars address C. A. Coffman,
Buckhannon, W. Va.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

WANTED to exchange a $1oo typewriter
for good watchmaker's lathe. Oscar

Spurlio, Ellenboro, N. C.

WILL trade all or part of $5,000 worth
of first-class staple jewelry for desirable

real estate, farm lands preferred. Ad-
dress Jasper A. Roberts, General Delivery,
Los Angeles, Cal.

FOR SALE OR EXCHANGE

FARM lands offered in exchange for jewelry
stocks or will exchange for any part of

a jewelry stock. Address 6o1 Plymouth
building, Minneapolis, Minn.

ONE Yale gasoline lighting plant, good con-
dition, for engraving machine, or what

have you? F. S. (yeidel, Breckenridge,
Minn.

EXCHANGE-32o acres unimproved west-
ern Kansas land for clean stock jewelry,

$3,500. "N 839," care Keystone.

WOULD like to exchange desirable jewelry
for good second-hand jeweler's set of fix-

tures and reliable street clock. "S 014,"
care Keystone.

IRON show case stands, hanging regu-
lators, watch bench, watch sign, polishing

lathes, oak screen, outside jewelry display
case, lot of bench tools and lathe, and
new Victor and Edison talking machines,
records, supplies and cabinets, for cash or
new American I6-size movements. "P 909,"
care Keystone.

JURGENSEN or other fine pocket chron-
ometer or diamond wanted in exchange

for a motor grinder (or buffer): power
motor, plating dynamo, or electric drill;
goods are brand new, high grade, and will
be sent on trial to responsible parties. F. J.
Lamb, Grand Rapids, Mich.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

HIGHEST cash prices paid for diamonds
and watches; Immediate returns mane,

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

I PAY zo per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking School, St.
Louis, Mo.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collaterial Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

WATCHWORK, the kind you call your
own. The Winslow Company, Not Inc.,

1112 Masonic Temple, Chicago, Ill.

WHEN you invoice your stock to begin
the new year send the bad order watches

and loaners to us; have them made like
new. The Winslow Company, Not Inc.,
1112 Masonic Temple, Chicago, Ill.

FOR RENT, a jewelry store, with steam
heat, floor tiled, large plate glass front;

Hastings' population 4,000; electric line to
St. Paul July 1; my tenant going to
Florida; building will be empty January 1;
rent $30 per month. Dr. A. M. Adsit,
Hastings, Minn.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY the highest prices for watches, dia.
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

BUSINESS NOTICES

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I Murray, broker, 3 Maiden
lane, New York.

WANTED-Every one desirous of improv-
ing themselves in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad inside back cover.

NOTICE-I have removed from 727 Sansom
street to 807 Sansom street, Philadelphia,

where I will continue to buy all kinds of
gold and silver; also refine all kinds of
jewelers' waste containing gold and silver.
Send by mail or express and receive prompt
attention. J. L. Clarke, established 1870.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

PATENTS in original and rejected applica-
tions. Alexander Wedderburn, Registered

Patent Attorney, Washington, D. C. 

CANTON Horological School, repairing de-
partment; railroad time service; watches

a specialty; prompt work. C. R. Kinehan,
Ervin Block, Canton, Ohio.

THE only exclusive watch repair house in
the west. The Winslow Company, 1112

Masonic Temple, Chicago, Ill.

THE Omaha Watch Repairing, Engraving
and Optical Institute is a practical school

for young men, where they teach watch
repairing, engraving and optics. This is
the best equipped school in the west. We
are pioneers at the business. The course
given and system of instructions are beyond
question. We will teach you to become an
expert workman by giving you a practical
course, individual instructions and actual
experience in the school room. Call and
see our school and be convinced as to its
character. Everything modern and up to
date. This is the school that gave a new
meaning to the word modern. Write us.
Tarbox and Gordon.

Repairing
For the Trade
of Complicated and Ordinary

Watches, W heel and Pinion Cut-
ting, Demagnetizing, etc., care-
fully and promptly done by an
expert. A. JETTE

Established 109 Lancaster, Pa.

Advertising Cuts for Jewelers

No. 602 25 cents No. 868 85 cents
Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809-811-813 North 19th Street

PHILADELPHIA, PA.

IllSkoff
atiwor

THE•KIND YOU • CALL YOUR OWN •
Room 1112 Masonic Temple,Chicago,111.

When writing to advertisers kindly mention
The Keystone

LEARN
cJEWELERS
ENGRAVING
"The School that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly aud prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make hint master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10. Page Bldg. CHICAGO

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate itI Send for our new art
catalogue. it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
NS E. 12th St. : Kansas City, Ms.
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P. E. POPE

ONE OF THE OLD GUARD

Is

12 Years of Continuous Success

MR. JEWELER, are you going to commence the year 1912
right or are you going to continue nursing the business along?
Wouldn't it be a sane business proposition to put on a sale and

cut down your stock, clean it out, pay off the bank, pay off your accounts,
get rid of that accumulation of stickers you have, get the cash, and then
sit tight for the next six months until we see what is going to happen)
I cannot tell you all that I want to tell you or ought to tell you in this
ad. A postal will bring you my printed matter, and especially my
treatise on Auctioneers' Guarantees, etc. Better have it; send today.
Am fairly well known all over America. Can refer to hundreds of
successful sales, among them

Chris. Wenger, Victoria, Vancouver Ross & Heyer, Fort Worth, Texas
Louis I. Stephenson, Jacksonville, Fla. Chas. Dyke, Yarmouth, N. S.

C. H. Knight, Chicago, Illinois

Dates are filling fast. Can make only one sale at a time.

Jewelers' Auctioneer
CANADIAN ADDRESS

COBOURG, ONTARIO
HOME ADDRESS

FOND DU LAC, WISCONSIN

P. S. If you have a cheap, shoddy stock, don't send for me; I am not in that business.

Important Message
READ CAREFULLY

41 We will protect you against loss. g We will pos-
itively make money for you or no pay. g We

will prove at the last seven sales we conducted we

made from 23 to 42 per cent. profit. g We had over
20 years of experience. q We will send hundreds of
references to prove our way is the surest, safest and

most profitable way. g First compare our references
with others, then you will positively select us.

WRITE US TODAY FOR PARTICULARS

GOTTLIEB & O'NEIL
AUCTIONEERING CO.

ill Ashland Block :: CHICAGO, ILL.

Telephone, Randolph 882

 tS%

TYLER 8z GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

52 Firms wrote us for dates in November or December. We contracted only what we could conduct
in person. We practice what we preach; no substitute or assisting talent sent to fill our dates.
We do not misrepresent goods nor impair future business. Our original ideas in advertising

bring the buyers ; our up-to-date methods sell the goods. The prices we are able to get and the amounts

we sell in a day make our services a profitable investment. If you are figuring on a sale write or wire us,

giving full particulars and amount of stock and size of room. No stock too large or fine for us to sell at a profit.

A LETTER FROM TEXAS

Tyler 8c Gregory, Chicago, Ill. Palestine, Texas, Dec. 2, 1911.

Gentlemen :-The sale just closed for us a success in every way. Your contract with us filled to the letter, and should we

ever put on another sale want you to conduct it for us. There is more in having two auctioneers than we thought. Two

men selling a strong card, more hours for selling, more money and larger profits, which taken all together makes it a big

winner. Use this letter any way you wish as reference, we will be pleased to answer any letters to us.

Yours very truly, J. D. McKINNEY, Jeweler
Allen Campbell, Mgr.

Past records should be carefully scrutinized when engaging an auctioneer. By honest dealing we are able to furnish unsolicited testimonials from largest and

best jewelers.

J. C. Pkrik, Springfield, Ill.

P. C. Pulse, Oakland, Cal.

W. P. Hanna, New Castle, Pa.

A. M. Hill, New Orleans, La.

J. A. Stapf, Dunkirk, N. Y.

J. J. Devine. Salt Lake, Utah.

L. \V. Sturdevant, Newark, Ohio.

Gee & Nuesbaum, Cleveland, Ohio.

TESTIMONIALS
J. F. Reicho, Los Angeles, Cal.

II. M. Heckhard, Springfield, Mo.

H. J. Whitley Co., Los Angeles, Cal.

Anderton & Son, Dayton, Ohio.

J. Lowe & Co., Monroe, La.

S. Nankin, Edmonton, Alberta.

A. H. Snyder, El Paso, Texas.

A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.

Wingate & Nuesbaum, Cleveland, O.

J. M. Goldberg, Alexandria, La.

Kezel & Pulse, Milwaukee, Wis.

Vaughn & Coward, Jacksonville, Fla.

Henry Kessler, Logan, Ohio.

Humphrey & Son, Huntsville, Ala.

A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.

W. H. Balch, Shelby, Ohio.

A. K. Camp, Milwaukee, Wis.

Davidson Jewelry Company, Mont,

gomery, Ala.

Geo. Chatterton, Springfield,

James Bros., Columbia, Tenn.

It is acknowledged by the trade we have to our credit more real successful sales than any auctioneer or firm of auctioneers.

 ,■11■11En■

WE wish you a most HAPPY and PROSPEROUS NEW YEAR. That your PROSPERITY may be ASSUREO,
we have ANTICIPATED your wants by making up a COMPLETE line of SPECTACLES and EYEGLASSES of
SUPERIOR QUALITY A-1 STYLE, MATERIAL and WORKMANSHIP the BEST, which we will sell you at

most reasonable prices.

Another Reduction
in Price INIPROVED " SANITARY ORILIKIT2! 

SHELL GUARDS

In Gold and Gold-Filled Mountings tind With Him or Frames.

SPECIAL OFFE11.-One sample set of gold-filleil 12 " Ilikit" znountings, etched iin
lenses, in neat velvet-lined ease for fitting, $7.50 11 it.

BOCKIND AND 111011) GUARDS Per. Doz. Per jr.
Gold-Filled !tintless 1/10-12 K.   $ 6.60 $ .60
(.old-Filled 12 K. 110 ILI K IT Shell Guard  • •'   6.60 .60
A ',WINO ILI K IT .sanitury Guards 1 10 .45
I:old-Filled Rimless 1,30-12 K   5.00
Solid 10 K. Gold, Rimless . . 10.00 1.40

When elle 110Zell or more aro purchased at ,me time we allow 10 per cent. On for ellfill.
Reisner's Improved lens 'Measure at   Net, 83.00 each

"FLEXO BO"

This frame, the " Flex° Bo," is manufactured ivith

special view to the com fort. of the wearer, to avoid all

irritation of the ears, undue pressure on nose and tem-

ples when fitted with extra large or heavy lenses and

to produce a neat, beeeillieg and stylish frame for any

face, no matter what the shape of it inay be.

In the make-up of the above illustration of liii

"Flex° Ito" you will see that the ear-pieces of the

temples are wound around with fine Gold-Filled or

A lutnno thread, which makes it soft and pliable, and

removes all disagreeable pressure from the fare, Stith

118 is caused by the old style or miff temples. For com-

fort always the " Flex° Bo."

" Flexo Bo" Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled "Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousani (12,0001 Satisfied Ownevs
of the Audemair Prove Our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as Cie Special.

SPECIAL
If you order soon we will furnish you a
fine Zylonite Shell Large Round Eye
Spectacle, straight or half-riding bow, for
$7.50 a dozen, and the same in Eyeglass
from $8 to $12, according to the style.
Al goods. Special reduction in Polished

Aluminum Spectacle and Eyeglass Cases.

GOLD-FILLED SPECTACLE FRAMES
No. I, 0,00 Eye. Mode by i he I M PROV Eli 'AI ETU( /Id

EXTRA FINISH, WELL TEMPERED, 1116111,1 LUSTERED.

V5525. 12 K., 1-10 Frames, " Elexo Bo" (able Temple'  l'er 110%011, $7.50

5524. 12 Ix., 1-10 Riding Bow I. rallies   0.60

5525. 12 K., 1-10 Riding Bow Cable "  
0 0 1%00

1564. 10 K., 1-10 Biding Bow  
0 0 5.40

1.5f15. 10 K., 1-10 Biding Bow Cable "   " 6.60

5354, 10 K., 1-30 Iiiiling Bow   " 4 •00

5355. 10 K., 1-30 Biding Bow Cable " . . . " 5.00

QUALITY GUARANTEED, same as BILLED 

Gold and Gold-Filled Riding Bow Mountings
1194 10 K., Gold, Hiding Bow ......

F5594 1-10 12 E., Ruling ROW Mountings
1,•594 1-10 10 K., Riding Bow Mountings

Per 110%
$21.75

$5.60; Cable, 6.75
  5.-10; Cable, 6.60

,,P,14 1-30 10 K., Riding Itow Monotinvs . . .  4.00; Cable, 5.00

5154 1-40 10 K., Biding Bow and 'tintless Mount ings . . . . 3  25

INTERCHANGEABLE EXTRA WHITE
dozen

1st (bud. 2,1 Quid.

Double Convex. 1 eye . . . $ .91 .77
Periscopic Convex, 1 eye . 1.27 .01
Periscopic COIIVeX, 0 eye . 1.33 1.00
Periscopie Convex, 00 eye . 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, 1st Quality

0 rye . I 2-1iole It-hole 4-hole
00 Eye . $1.54 $1.61 $1.68 per dozen

Periscopic Convex, 2 I Quality
0 Eye . ( 2-Ittile 3-hole 4-11ole

1,0 Eye . 1 $1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25.
Usual advance on strong numbers.

Cemented Biftwals, 1st Quality,
"Interchangeable."

1 Eye, $3.00 (I Eye, $3.10 00 Eye, $3.25
per (10%011

From 8 1).

IVItere not otherwise stated, We Will 11110W

eeSII lliSeellia 10 per cent.

it, Work. Kryptoks and Stevens Quality, 6 / Cash Only : Agents for atevens & Co., loc.,
Goll-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 
5-7 Maiden Lane (Near Broadway)

NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MAKERS OF THE CELEBRATED OCULOMETROSCOPE
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P. E. POPE

ONE OF THE OLD GUARD

12 Years of Continuous Success

MR. JEWELER, are you going to commence the year 1912
right or are you going to continue nursing the business along?
Wouldn't it be a sane business proposition to put on a sale and

cut down your stock, clean it out, pay off the bank, pay off your accounts,
get rid of that accumulation of stickers you have, get the cash, and then
sit tight for the next six months until we see what is going to happen?
I cannot tell you all that I want to tell you or ought to tell you in this
ad. A postal will bring you my printed matter, and especially my
treatise on Auctioneers' Guarantees, etc. Better have it; send today.
Am fairly well known all over America. Can refer to hundreds of
successful sales, among them

Chris. Wenger, Victoria, Vancouver Ross & Heyer, Fort Worth, Texas
Louis I. Stephenson, Jacksonville, Fla. Chas. Dyke, Yarmouth, N. S.

C. H. Knight, Chicago, Illinois

Dates are filling fast. Can make only one sale at a time.

Jewelers' Auctioneer

CANADIAN ADDRESS

COBOURG, ONTARIO
HOME ADDRESS

FOND DU LAC, WISCONSIN

P. S. If you have a cheap, shoddy stock, don't send for me; I am not in that business.

CIO 

mportant Message
READ CAREFULLY

ciWe will protect you against loss
. c We will pos-

itively make money for you or no pay. c We
will prove at the last seven sales we conducted we

made from 23 to 42 per cent. profit. (I We had over
20 years of experience. q We will send hundreds of
references to prove our way is the surest, safest and

most profitable way. q First compare our references
with others, then you will positively select us.

WRITE US TODAY FOR PARTICULARS

GOTTLIEB & O'NEIL
AUCTIONEERING CO.

111 Ashland Block :: CHICAGO, ILL.

Telephone, Randolph 882

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

52 Firms wrote us for dates in November or December. We contracted only what we could conduct
in person. We practice what we preach; no substitute or assisting talent sent to fill our dates.
We do not misrepresent goods nor impair future business. Our original ideas in advertising

bring the buyers ; our up-to-date methods sell the goods. The prices we are able to get and the amounts
we sell in a day make our services a profitable investment. If you are figuring on a sale write or wire us,
giving full particulars and amount of stock and size of room. No stock too large or fine for us to sell at a profit.

A LETTER FROM TEXAS

Tyler & Gregory, Chicago, Ill. Palestine, Texas, Dec. 2, 1911.

Gentlemen :-The sale just closed for us a success in every way. Your contract with us filled to the letter, and should we

ever put on another sale want you to conduct it for us. There is more in having two auctioneers than we thought. Two

men selling a strong card, more hours for selling, more money and larger profits, which taken all together makes it a big

winner. Use this letter any way you wish as reference, we will be pleased to answer any letters to us.

Yours very truly, J. D. McKINNEY, Jeweler
Allen Campbell, Mgr.

Past records should be carefully scrutinized when engaging an auctioneer. By honest dealing we are able to furnish unsolicited testimonials from largest and

best jewelers.

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio,

TESTIMONIALS
J. F. Reiche, Los Angeles, Cal,
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

It is acknowledged by the trade we have to our credit more real successful sales than any auctioneer or firm of auctioneers.
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WE wish you a most HAPPY and PROSPEROUS NEW YEAR. That your PROSPERITY may be ASSURED,
we have ANTICIPATED your wants by making up a COMPLETE line of SPECTACLES and EYEGLASSES of
SUPERIOR QUALITY A-1 STYLE, MATERIAL and WORKMANSHIP the BEST, which we will sell you at

most reasonable prices.

Another Reduction
in Price IMPROVED "ILIKIT19 SANITARY OR

SHELL GUARDS

In Gold and Gold-Filled Mountings and With Rim or Frames.

SPECIAL OPPER.-One sample set of gold-filled 12 "Ilikit" mountings, melted on
lenses, in neat velvet-lined case for fitting, $7.50 net.

ROCKIND AND RIGID GUARDS Per. Doz. Per l'r.
Gold-Filled Rimless 1/10-12 K.   $ 6.60 $ .60
Gold-Filled 12 K. 1/10 ILIKIT Shell Guards  4   6.60 .60
AEUMNO 11.IKIT Sanitary Guards 3 50 .45
Gold-Filled Rimless 1/30-12 K   5.00
Solid 10 K. Gold, Rimless   1 5.00 1.40

IVIten one dozen or more are purchased at ohe time ,.e allow 10 per cent. 0 tr for cash.
Reisner's Improved Lens Measure at   Net, 63.00 emit

"FLEXO BO"

This frame, the " Flexo Bo," is manufactured with
a special view to the comfort of the wearer, to avoid all
irritation of the ears, undue pressure on nose and tem-
ples when fitted with extra large or heavy lenses and
to produce a neat, becoming and stylish frame for any
face, no matter what the shape of it may be.

In the make-up of the above illustration of the
"Flexo Ito" you will see that the ear-pieces of the
temples are wound around with Site Gold-Filled or
A lumno thread, which makes it soft and pliable, and
removes all disagreeable pressure from the face, such
as is caused by the old style of stiff temples. For com-
fort always the " Flexo Bo."

" Flexo Bo " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled " Flexo Be." $7.50.

Do31 Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand '12,0001 Satisfied Owne.'s
of the Audemair Prove Our Claim for the World
Renowned Trial Case.

For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as tlle Special.

SPECIAL
If you order soon we will furnish you a
fine Zylonite Shell Large Round Eye

Spectacle, straight or half-riding bow, for
$7.50 a dozen, and the same in Eyeglass

from $8 to $12, according to the style.
Al goods. Special reduction in Polished

Aluminum Spectacle and Eyeglass Cases.

GOLD-FILLED SPECTACLE FRAMES
No. 1, 0, 00 Eye. Made by the IMPROVED METHOD.

EXTRA FINISH, WELL TEMPERED, HIGHLY LUSTERED.
V5525. 12 K., 1-10 Frames, "Flexo Bo" Cable Temples   Per dozen, $7.50
5524. 12 K., 1-10 Riding Bow Frames   0.60
5525. 12 K., 1-10 Riding Bow Cable "  16 66 

'7.00

1564. 10 K., 1-10 Riding Bow 5.40
1,565. 10 K., 1-10 Riding Bow Cable "  61 46 6.60

5354. 10 K., 1-30 Riding Bow  14 0 4.00
5355. 10 K., 1-30 Riding Bow Cable "  0 41 5.00

QUALITY GUARANTEED, same ns BILLED 

Gold and Gold-Filled Riding Bow Mountings
1194 10 N., Gold, Hiding Bow Mountings

F5594 1-10 12 K., Riding Bow Mountings
F594 1-10 10 K., Riding Bow Mountings

l'er dog
21.75

65.60; Cattle, 6.75
  5.40; Cable, 6.60

5194 1-30 10 K., Riding Bow Mountings . . .  4.00; Cable, 5.00

5154 1-40 10 K., Riding Bow and Rimless Mountings 3  25

INTERCHANGEABLE EXTRA WHITE
Per dozen

lot Quad 2.1 Qual.

Double Convex. 1 eye . . . $ .91
Periscopic Convex, 1 eye . 1.27
Periscopic Convex, 0 eye . 1.33
Periscopic Convex, 00 eye . 1.47

$ .77
.91
1.00
1.12

SKELETON OR RIMLESS
Periscopic Convex, tat Quality

0 Eye ( 2-hole 3-hole 4-hole
0) Eye . $1.54 $1.61 $1.68 per dozen

Perlseopie Convex, 2 I Quail! y
0 Eye . f 2-hole 3-hole 4-hole
GO Eye . t$1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25.
Usual advance on strong MI mbers.

Cemented Bifocals, lot Quality,
"In t Tehangeable."

1 Eye, $3.00 0 Eye, $3.10 00 Eye, 23.25
per dozen

From 8 D. up
Where not otherwise stated, s will allow
cash discount 10 per cent.

1?„ Work. Kryptoks and Stevens Quality, 6 % Cash Only : Agents for .tevens & Co., Isec..
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, NEW YORK
5-7 Maiden Lane (Near Broadway)

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MAKERS OF THE CELEBRATED OCULOMETROSCOPE
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0An Elgin Factory Expert Fitted
1500 Mainsprings

in watches with a loss, by breakage, of but two springs—an almost
perfect score, made possible by the use of the right springs, the right
tools and methods of handling.

Breakage of mainsprings is annoying and expensive. A larger percentage of break-
age is caused by incorrect handling and improperly formed tools than is generally
supposed.

Ihe Service Bureau Bulletin
on how to handle mainsprings will be
mailed to you in a few weeks. This bul-
letin will be profusely illustrated and will
treat of the subject in comprehensive man-
ner. The first bulletin, devoted to balance

truing, was mailed to our correspondents
in October and expressions of opinion re-
ceived from watchmakers everywhere
indicate that this series of bulletins is ap-
preciated.

Few Comments from Our Jeweler Friends follow:
" I have followed and trued my balances in
exactly the way you state in bulletin and
have never had any trouble."

" You are on the right path, helping the
watchmaker to help himself."

"A very tine and valuable piece of work."

" Your bulletin received. Thanks. Await-
ing the next one."

"Please send all future bulletins."

" I would appreciate very much if you W OU Id
furnish me with your entire series.''

" I have sold many Elgin watches and can
give them the best recommendation of any
watch made. If it was to save my I fe by
P utting a watch together with my eyes blind-
ed I would choose an Elgin."

" Thank you kindly for your Balance Tru-
ing bulletin. It will do us all good."

" I read it with pleasure and profit."

" Such emanations from a great factory are
Of great value."

" In last fifteen years have repaired many
hundred of your movements. They are
really a fivorite with me as I find they have
a go to them I do not find in some popular
makes."

" A series of these bulletins bound will com-
prise a book of knowledge that I shall prize
greatly."

" I am pleased with the bulletin and received
considPrable benefit from it and hope to see
more of them coming right along."

" I also desire to express my appreciation for
the educational work you have undertaken
in the issue of such ' Service Bureau Bul e-
tins ' containing practical information of
daily use which all watchmakers will great-
ly value."

" We consider it a valuable addition to our
literature on horology and will look forward
with eager anticipation to the publication of
your future bulletins."

" While we have been at the bench for
thirty-five years, still this booklet gave in-
formation that would have saved us months
of time had we had it years ago. We ap-
preciate it and if you have issued former
booklets on his line or are going to issue
more in the future, kindly put us on your
mailing list."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

Dear Sir:
Please register my name as entitled

tation with your Service Bureau. It is
is to be made for this service.

Name.

Address 

City.  
If employed give name of firm.

I 912

to the privileges of consul-
underitood that no charge
Yours,

12—Key.

Have you registered your name yet with the Service
Bureau ? If not please do so at once. The Service Bureau
will be glad to mail the bulletin on mainsprings. Sign your
name and address in the coupon and mail it today.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS

0

0

0

1 2 1

G. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Ask your Jobber to show you
G. L. P. Co.'s line of Beveled
Edge Bracelets.

Design, Quality and Finish
have always been the high
standard of our goods.

Retail Jeweler, just ask the
Jobber to show you goods
manufactured by G. L. P. Co.

"THAT'S ALL"

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry because they
are on the G. L. P. Co.'s cards, we stamp every
piece of goods made by us—G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding
the interest of all the jewelry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane

nM acinvOof
rflt: North Attleboro, Mass.
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An Elgin Factory Expert Fitted
1500 Mainsprings

in watches with a loss, by breakage, of but two springs—an almost
perfect score, made possible by the use of the right springs, the right
tools and methods of handling.

Breakage of mainsprings is annoying and expensive. A larger percentage of break-
agp is caused by incorrect handling and improperly formed tools than is generally
supposed.

The Service Bureau Bulletin
on how to handle mainsprings will be
mailed to you in a few weeks. This bul-
letin will be profusely illustrated and will
treat of the subject in comprehensive man-
ner. The first bulletin, devoted to balance

truing, was mailed to our correspondents
in October and expressions of opinion re-
ceived from watchmakers everywhere
indicate that this series of bulletins is ap-
preciated.

Few Comments from Our Jeweler Friends follow .•
" I have followed and trued my balances in
exactly the way you state in bulletin and
have never had any trouble."

" You are on the right path, helping the
watchmaker to help himself."

"A very fine and valuable piece of work."

" Yourbulletin received. Thanks. Await-
ing the next one."

" Please send all future bulletins."

" I would appreciate very much if you would
furnish me with your entire series."

" I have sold many Elgin watches and can
give them the best recommendation of any
watch made. If it was to save my I fe by
putting a watch together with my eyes blind-
ed I would choose an Elgin."

'Thank you kindly for your Balance Tru-
ing bulletin. It will do us all good."

" I read it with pleasure and profit."

" Such emanations from a great factory are
of great value."

" In last fifteen years have repaired many
hundred of your movements. They are
really a f worite with me as I find they have
a go to them I do not find in some popular
makes."

" A series of these bulletins bound will com-
prise a book of knowledge that I shall prize
greatly."

" I am pleased with the bulletin and received
considerable benefit from it and hope to see
more of them coming right along."

" I also desire to express my appreciation for
the educational work you have undertaken
in the issue of such ' Service Bureau Bul e-
tins ' containing practical information of
daily use which all watchmakers will great-
ly value."

" We consider it a valuable addition to our
literature on horology and will look forward
with eager anticipation to the publication of
your future bulletins."

" While we have been at the bench for
thirty-five years, still this booklet gave in-
formation that would have saved us months
of time had we had it years ago. We ap-
preciate it and if you have issued former
booklets on this line or are going to issue
more in the future, kindly put us on your
'nailing list.' 

ELGIN NATIONAL WATCH CO.
ELGIN, II.LINOIS

Dear Sir:
Please register my name as entitled

tation with your Service Bureau. It is
is to be made for this service.

Name 

Address 

City.
0 If employed give name of firm.

12—Key.
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to the privileges of consul-
understood that no charge
Yours,

Have you registered your name yet with the Service
Bureau ? If not please do so at once. The Service Bureau
will be glad to mail the bulletin on mainsprings. Sign your
name and address in the coupon and mail it today.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS
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G. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Ask your Jobber to show you
G. L. P. Co.'s line of Beveled
Edge Bracelets.

Design, Quality and Finish
have always been the high
sctandard of our goods.

Retail Jeweler, just ask the
Jobber to show you goods
manufadured by G. L. P. Co.

"THAT'S ALL"

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry because they
are on the G. L. P. Co.'s cards, we sctamp every
piece of goods made by us—G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding
the interegt of all the jewelry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane awiacinvr'oct, North Attleboro, Mass.
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FOR SELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I.

LET US SERVE YOUR

Emblem Wants

OUR line of ODD

FELLOW EM-

BLEMS is very com-

plete. Our catalog

will serve to show

how extensive our

entire line is.

Write Today for Particulars

Jobbers Only

E. L. Logee & Company
Emblem Manufacturers

235 EDDY STREET PROVIDENCE, R. I.

NEW YORK
OFFICE

65 NASSAU
STREET

CHICAGO
OFFICE

1203 HEYWORTH
BUILDING

C. H. ALLEN Established 1896 W. H. LAMB

"Right Up to the Minute"

WE are constantly CREATING
and placing on the market NEW
DESIGNS and ORIGINAL

IDEAS in our line of LINK BUTTONS,
TIE CLASPS, SCARF PINS, FOBS, Etc.
Therefore, OUR FRIENDS in the JOB-
BING TRADE can always be certain our
SAMPLES are "RIGHT UP TO THE
MINUTE," and they will always "BE IN
RIGHT" by inspecting OUR LINE every
time OUR TRAVELER calls.
FINISH ALWAYS THE BEST

C. H. ALLEN & CO.

GOLOIMI

TRAot whkon.

Manufacturing Jewelers

Attleboro : Massachusetts GOLDINE

I23

High-Grade Gold-Filled THEFMR1Sa2LINE

The variety

of QUALITY

GOODS made

by us is portray-

ed, in a limited

way, in these re-

productions.

The new line

is certainly the

most extensive

it has ever been

our pleasure to

produce.

The JOBBING

TRADE now

have a repre-

sentative line of

these goods.

Ask them to

show you the

GOODS TRADE-

MARKED

C.A. M.& Co.

This TRADE-

MARK stands

for QUALITY,

FIRST, LAST

and ALWAYS.

If any of the

illustrated goods

please you, ask

your JOBBER

to show them.

Order by
Number.

C. A. MARSH & CO• Attleboro, Massachusetts

THE LINE THAT RESISTS WEAR
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SOLID

STERLING FINISH

■001■.■%,,

Before filling in your stock for the Spring season be sure and see our
up-to-date line. We have the very latest, snappiest selling designs in
Bristol Silver, sterling finish. Our Spring line has been designed to sell.

LEATHER FOBS

Made of best imported leather, well
trimmed and finished, which can be
retailed for twenty-five, fifty and
seventy-five cents each, and net a
good profit.

BRACELETS

The most up-to-date line of Bristol
Silver, sterling finish. Will wear far
better and are much more durable
than the thin sterling silver bracelets
now on the market. Sell at attractive
prices. Plain, chased and split-top
styles. Exceptionally good finish.

NOVELTIES

Sterling Silver Front Sash Pins. Stone
set, plain, Engine Turned, and Hand
Engraved effects. Cigarette Cases,
Match Boxes, also complete line of
Vanity Articles.

Additional sheets illustrating our Spring line will be mailed to those
who request them, and can easily be added to our Fall Catalog

 ..]BRISTOL SILVER
is a fine white metal, heavily silver
plated, sterling finish, not easily
dented. More durable than sterling
silver.

BRISTOL JEWELRY CO•, ATTLEBORO, MASS.

Silversmiths and Makers of

Sterling Plated Ware, Leather Fobs, Novelties, etc.

141

ESTABLISHED 1877

aT. G. Prottih-vir irTrn & Co.
North Attgeboro Massachusetts

MAKERS OF 10 AND 14 KARAT JEWELRY
STAMPED WITH THIS

Trade Mark

DIAMOND -F"

This TRADE-MARK also represents the high standard of
FINISH our goods possess.

• 

For thirty-four years we have consistently endeavored
to produce a line of SOLID GOLD JEWELRY that could not be
excelled in QUALITY and FINISH
cJ The successful career of this company has been due to a
strict maintenance of this ideal.
We are constantly increasing our styles and designs.

We make:
DIAMOND MOUNTINGS SCARF PINS
LA VALLIERES BAR PINS
BROOCHES EARRINGS

Ask our SALESMEN to show our entirely
NEW and ORIGINAL line of TIE CLASPS

SOLD THROUGH JOBBING TRADE ONLY

Look for Trade-Mark
as shown above Diamond "F"

/4rAvAr—A-w4r-ArAire--42C=EL-x-10--- 7"----‘11w-

A TRADE-MARK

WHEN a manufacturer places a TRADE-
MARK on his jewelry you can be positively
certain that the quality will be as guaranteed.

The TRADE-MARK in itself does not make the QUALITY,
the DESIGNS, the ORIGINALITY; but you can be sure
that when a manufacturer has the conviction to thus identify
his product he will be pretty apt to give just what he claims.

When you see this TRADE
TIE CLASPS
BRACELETS

LOCKETS

MARK stamped on
CHAINS

FOBS

ETC.

you can be morally certain the QUALITY is as designated.
In succeeding issues we will portray a few of the
many ORIGINAL DESIGNS
YOUR JOBBER can show
Remember this TRADE
piece of jewelry we

LOOK v

our line contains.
YOU the entire line.
MARK is on every
produce.
FOR IT

George L. Brown Co.
ATTLEBORO - - MASSACHUSETTS

MR. JEWELER
What are YOU going to do to
increase your business this year?

Are you going along in the same old way with the
speed. of the old horse cars of lower New York, or are

YOU going to hitch your wagon to a star by handling goods
that are so well advertised that they will sell themselves?

jI Offer the world what it wants in the way it wants it and
you needn't worry an awful lot about putting in a moving
sidewalk to your place of business.

If your goods are right somebody is sure to find it out,
and, instead of having to hunt customers, customers will
hunt you.
441 If you write a better book or preach a better sermon, or
build a better mouse-trap than your neighbor, even tho you
live in the midst of a forest, the world will make a beaten
path to your door.
You will find a few of those better goods in our Spring line, which is

now ready for your inspection, in Attleboro, Providence, New York,
Chicago and San Francisco.

I25



■

I 26

Ell

Sternauware
Season is NOW
ci You might set that down on every leaf of
your calendar. Usefulness and beauty are always
in fashion. Occasions for gifts of Sternauware—
Weddings, Anniversaries, Birthdays, etc. Make
daily sales—opportunities for progressive dealers who
keep Sternauware attractively displayed where
gift-seekers are sure to see it.

Housekeepers who have made one purchase
of Sternauware are certain to call for more of it.
Do not disappoint them. Give them what they want
when they want it. Thus do you strengthen your
reputation for enterprise and go-ahead-ness.

• 

It does not take a community long to find out
which dealers are live wires and which are has-
beens. Those who are stocked with Sternauware
all the year round are recognized leaders in the
live-wire class. Are you one?

• 

Watch our announcements for news of
novelties. They will be numerous, interesting
and profitable to you.

41 Send for the Blue Book, full of ideas for creating
more business. Handsomely illustrated. Free on
request.

S. STERNAU & CO.
MAKERS OF

Office and Factory
195 Plymouth Street
Brooklyn, N. Y.

New York Showroom
305 Broadway

N. W. Cor. Duane Street

ION

INN

•

.11/ t 111

YOU NEED
THIS BOOK

F
VERY retail Jeweler
relieswith confidence4 

  on the steady, con-

tinued patronage of certain

good customers; they are

his regular source of income
—his " bread and butter."

And he should have at

least one Catalog constantly

in his possession upon

which he can rely with
equal confidence, as a

source of supplies. It should

be a Catalog in which he
places unwavering trust—

in season and out of season
—one that he knows will
not fail him when he has
occasion to order from it.

If you did not get our great

1912 book before the holi-

days, order it now. it is good
for ten months more of
constant use and will prove
to be your " friend indeed."

It is plumb full of good and
new things as well as all

the staples and will stand

you in good stead.

1 Manufacturing Jewelers

PROVIDENCE - RHODE ISLAND.

frrrfrrrirrirrii 

DON'T LET UP.
Before Christmas you were bending every effort to

increase your sales—you put in extra stock and dressed
your store in holiday style, all of which is as it should be.

But why stop here --- why not continue the more bus-
iness campaign throughout the year? The fact is one

half of your yearly business is done during the Christmas
season, that leaves half yet to be done, so you can't
afford to stop now.

There are whist parties, birthday gifts, Easter gifts and

/30 on down through the year. You can have your share

of the business from these events if you keep your stock
complete and attractive. Now is it?

How about your cuff links — have you a good assort-

ment? Just take a look at your brooches, belt pins,

scarf pins and right on through your stock, then take our

catalogue and pick out the numbers that are different in

design from what you have in stock, so as to give you a

good assortment of designs.

With a good assortment of Hussey jewelry you need

have no fear of being undersold by anyone and yet you

can make more profit and sell better goods if you carry

The Hussey guaranteed line.

To our customers this is old news—to you who haven't

tried out our line remember,. "The proof of the pudding

is in the eating."

If yo u haven't our catalogue send for it.

THE HUSSEY CO.
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., 9 Indianapolis Ind.
Makers of Emblem Rings and Special Jewelry

THE ALLISON MANUFACTURING CO.

in fact our entire line of Link Buttons, Sash Pins,
complete. Ask your jobber for our make of goods.
unexcelled, quality guaranteed.

NEW YORK OFFICE, 3 Maiden Lane
CHICAGO OFFICE, 8-11 Heyworth Bldg.

wish to announce
that their men are
already showing a
new line for the
Spring Trade.

Our Bracelet line is
up-to-date in every
particular; many
new and original
designs. Our as-
sortment of Frill
and Bar Pins is
very beautiful in
design and finish,

Coat Chains and many other novelties is
You will find the prices reasonable, finish

cALLISON cYMFG. CO.

I 29

The

NASSAU Lighter
An Important Specialty

for Jewelers

Made in America

F
, EATURE the Nassau Lighter in

your stock. It is taking the

men of this country by storm.

The Nassau is the one practical pocket

lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,

engine-turned and engraved.

German silver, gold plate, sterling silver, and

solid 14K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

Nassau Lighter Company
65 Nassau Street

New York
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THE RICHELIEU PEARL

To Pearl Admirers

The RICHELIEU has
all the beautiful and
splendid qualities of the
genuine pearl, giving the
wearer continued satis-
faction and the pleasure
that is enjoyed by the
display of the genuine
pearl.

Pearl Strands 15 Inches
Colors—White, Cream, Rose

and Black

Richelieu Quality A.—$18.00 per
Strand and up. Guaranteed to
wear indefinitely, every pearl
carefully selected.

Richelieu Quality B.—$10.00 per
Strand and up. Guaranteed to
wear like the real.

JOS. H. MEYER BROS 59 NASSAU STREET
• NEW YORK

" THE SKETCH BOOK HOUSE"

 The Very Latest 
Button Strap Patent Safety Fob

This fob is designed to meet

the requirements of the trade

in general. The safety device

on the back of the fob can be

attached to the vest or the

trouser's pocket and same will
prevent the wearer from los-

ing his fob. The above photo

shows the thief caught in the

act. All fob wearers will even-

tually adopt this fob, as it is

the only practical one on the

market. There is also a safety

spring device inside the strap

which will prevent the wearer

from losing the pendant. The

button attachment is an en-

tirely new arrangement, doing

away with all buckles and

making it the newest and

most practical fob obtainable.

Demand this fob from your
PATENT APPLIED FOR jobber or write us at once and

let us supply you with a sample dozen or more of the Twenty-five, Fifty
and One Dollar grades. Manufacturing trade supplied with these patent

fob straps unmounted in orders not less than one gross. Trade also

supplied with the regular unmounted fob straps and buckles.

H. J. COLLIS MANUFACTURING CO.
Fob Specialists TAUNTON, MASS.

Six Months Later
Heretofore artificial
pearls after six months'
wear had to be discard-
ed because they lost
their lustre and peel.
Like the real pearl, the

RICHELIEU
will last a lifetime.
The only one of its kind.

Pearl Strands 15 Inches
Colors—White, Cream, Rose

and Black

French Hard Pearl Necklaces,
$21.00 per dozen. $2.25 a Selec-
tion, which is equal to that
represented by others to be as
good as the Richelieu.

ALL LIVE JOBBERS ARE SUPPLIED WITH
THE CATLOW-BARTON SPRING LINE

It Will Pay You to Investigate Our Prices and Designs

NEW ORIGINAL CLEVER

rtr-713111FITVW7".'"7"7-7—"--7*Irr'-----------
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 AGENTS. 
ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston
HARRY S. AICHER, Chicago, and the Far West

3455

ESTABLISHED 1892

For Many Years
we have specialized
in making pierced

MONOGRAMS
correct in every detail. Our

Catalogue No 10, tells all about these. Write for it.

Chicago Art Metal Works
302 West Lake Street .. CHICAGO, ILLINOIS

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses ill making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MARK

16-13 Maiden Lane, NEW YORK

Makers of GOLD CHAINS ()revery kind

3433

WE have originated some snappy selling designs for the spring trade. Designs that will lure customers to you.
Our Bracelets are far more extensive than ever. We have a special selling assortment of Children's Brace-
lets cased in a neat plush-lined box. The assortment consists of stone-set, signet and hand-chased effects,

with either polished, Old English or Roman finish.
c We positively guarantee our Bracelets to give entire satisfaction.
tj In QUALITY, FINISH and PRICE we stand alone. Our 14 Karat Solid Gold Front Bar Pins are very nifty, thoroughly guar-
anteed and made to stand engraving. Come engraved, chased and stone set.
Ig Our PENDANTS are the latest Parisian designs, embodying artistic execution, and are far above most of the designs made in
Solid Gold. They are set with the latest creations in stones.
q In justice to YOURSELF, YOU should take the opportunity to inspect this line when our salesmen call.

Ask your JOBBER to quote prices on these goods. LOOK FOR TRADE-MARK.

OUR LINE 1. 
SCARF PINS

JABOT PINS
BROOCHES

LA VALLIERES COAT CHAINS

SASH PINS
BRACELETS PENDANTS

LOCKETS INDESTRUCTIBLE
MESH BAGS

10 KARAT SOLID GOLD FRONT HANDY PINS

TRADE THE
CATLOW-BARTON CO.

MARK Factory, PROVIDENCE, R. I. NEW YORK OFFICE, 35 Maids. Liao
LOUIS ADELS - Manager

TRADE

M AR K
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The COLONIAL D DAME LINE
"The Line CO of Quality"

ASK YOUR
JOBBER FOR
"THE LINE
OF QUALITY"

L 4283

4224

LOCKETS

BRACELETS

FOBS HEYWORT'H BUILDING
CHICAGO, ILL.

QUALITY MARK

L 4335
SOLD
ONLY

THROUGH
JOBBERS

BLISS BROTHERS COMPANY
A'TTL,B012.0, MASSACIHIUSETTS

SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

4233

CHARMS

SCARF PINS

BUTTONS

 .1■1111■ 
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To the Jewelry Trade of the Country
Gentlemen:
Once more we wish to thank you for your splendid
patronage and feel very grateful for another Prosper-
ous Year. We have no complaints to make. Our
business has been very good.
Our salesmen are now showing the jobbing trade
our up-to-date line for the spring season. Ask your
wholesaler for BIGNEY'S "MIRROR FINISH"
Chains, Lockets, Bracelets, etc. Also ask for our
new creations in cigar perforators, the most original and only article of the kind
on the market. Patents pending. We are already receiving nice orders for them.

S. 0. BIGNEY & CO.
NEW YORK OFFICE

3 Maiden Lane
FACTORY

ATTLEBORO, MASS.

CHICAGO OFFICE

811 Heyworth Bldg.
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WENDELL'S PERFECT SAFETY CATCH

()PEN

SETS CLOSE TO BODY OF PIN.
PROTECTS POINT OF PIN TONG
HANDILY LOCKED AND UNLOCKED.

ABSOLUTELY SECURE.

See The

@>
Book of Designs

For

Class Pins

Greek Letter
(General and Loc)ll)

Fraternity Pins

Trained Nurses
Pins

Or
Write for Samples

We Are Headparters

WENDELL & COMPANY
NEW YORK-47 John Street CHICAGO-337 NV. Madison Street
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OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

PLATINUMSEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

WHITE METAL GOODS FREE
A SAMPLE FOR THE ASKING

 We Make  
RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT
WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,
BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish. Also make a line of GOLDOIN LOCKETS;
and will make the entire line in GOLDOIN if desired.
These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples

Enterprise Jewelry Co..
Box 653 ATTLEBORO, MASS.

WHEN
A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 205
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Tulpstraat 10 London, Audrey Nouse, Ely Place

Thin Flat Shape
"Note the Difference" THE "HAHWAY" LIC —ITER

Each "Hallway"
Lighter Guaranteed

Press the Button and
You Have a Light Easy Renewing of

Ceric Iron Flint

Patent Applied for

Can Easily Be Taken Apart and
Any Part Replaced

"Hah-
way"
easy

charging
with

Benzine

To Importers and Jobbers: We offer you the best proposition. The smallest thin
model and most perfect lighter in the world, having all up-to-the-minute improvements.
Our prices are lowest. We make prompt shipments from stock F. 0. B., NEW YORK.
Write for our 1912 quotations and illustrated catalogue.
Manufactured solely by The. Progreas NItuschlrien I ii d uatrlo

MUNCHEN G. M. B. IL GERMANY
11u WAY

Made in Nickel, Silver Plated, Gold Plated, Sterling Silver, 14 K. Gold, Pearl, with
emblems and a large assortment of fancy styles. " Hahway Sterling Silver and Solid
Gold Cases and fancy styles are a lifelong proposition because any defective parts
through long usage can easily be replaced. Only the " Hallway " lighter can easily be
taken apart. Each lighter is guaranteed.
Sole Agent for Ainsrlca and Wads, M. E. BERNHARDT, 157 Chambers St., New York

GOOD OPENINGS FOR JEWELRY

STORES IN THE HEALTHFUL

PROSPEROUS SOUTHWEST

(H-1) A growing town of about 2000 population;
commercial center of one of the most fertile farm-
ing sections in Texas. There is one jeweler in
town, but a live man with a capital of about fifteen
hundred dollars would have no trouble in building
a good business in a short while.
(F-2) A good West Texas town in successful irri-
gated farming section. Present population about
2500. Should have great future. No jeweler in
town. Most advantageous opening for young
man with capital of about one thousand dollars.
(E-1) Thriving town of about 3000 population
in rice growing district of South Texas. There
is one jeweler in this town but a fine opening exists
for an active man of good personality with a capital
of about two thousand dollars.
(V-2) This South Texas town has a population
of about 5000 and is probably the richest town of
its size in Texas. There are a few small dealers
there but there would be plenty of business for a
fine store carrying a stock of about ten thousand
dollars.
(B-1) A Southwest Texas town that has rapidly
attained a population of 10,000; situated in a very
fertile and healthful section. Only one good store
there. A wide-awake man with a capital of about
five thousand dollars could do extremely well.

If you will write us, stating amount you want to invest,
we will gladly tell you about these and other good
openings we know about.

PAYING JEWELRY STORE FOR SALE
IN GOOD LOUISIANA TOWN

A customer of ours desires to sell his paying jewelry business
located in a good town in Central Louisiana. The town
is a county seat, has a present population of about 3500 and
is growing in population and wealth.
Sales for 1911 exceeded fourteen thousand dollars. Sales
during December amounted to nearly five thousand dollars.
Repair work averages one hundred and fifty dollars per
month. Total running expenses are about one hundred and
twenty dollars per month.
Stock and fixtures now amount to about $6000 but can be
reduced to about $3500 and let buyer have choice of goods.
Fixtures consist of two large safes, wall cases and floor cases.
Store has no competition and is well located in nice brick
building.
Store is making money for present owner, who has good
reason for selling. Other interesting particulars gladly
given prospective buyer.

SHUTTLES BROS. & LEWIS
WHOLESALE JEWELERS FOR SIXTEEN YEARS

DALLAS, TEXAS
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HIGH-GRADE SILVER PLATE
These frames and holders are of the best nickel silver, heavily silver
plated. They are artistic in design and make the common glass
bottle and pottery cooking dish actually ornamental. This line has
proved very popular and profitable to handle.

Write for Illustrations and Prices
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Swindler with Credentials
Imposes on Jewelers

Showed Santa Fe Watch Inspector His Yearly
Time Sheet as an Engineer and Then Bought
Christmas Presents with Forged Drafts

Ottawa, Kan., January 3.—One of the clever-
est forgeries that ever struck Ottawa was un-
covered recently, when two supposedly genuine
drafts for $40 each on the United States Health
and Accident Insurance Company, of Saginaw,
Mich., were turned back and two Ottawa jewelers,
J. C. Armstrong and Fred Melluish were in-
formed of the frauds.
The drafts were drawn in favor of Jesse H.

Moore, who represented himself to be a Santa
Fe engineer just out of a hospital with minor
injuries to a foot, and in each case the drafts
were said to be in payment of the accident policy
held by the alleged Moore. The drafts were
executed on serially numbered blanks of the
company and the signature of W. L. Gilbert,
treasurer of the company, was forged to each.
The signature was very similar to the original
signature of Gilbert, which was received by
Messrs. Melluish and Armstrong when they were
notified of the fraud.
Moore came into the Armstrong store on the

Friday before Christmas and claimed he was
just out of a hospital—he didn't make it clear
what hospital of the Santa Fe company—and that
he wanted to buy some Christmas presents. He
said he had been an engineer running between
Topeka and Argentine for the last fifteen years.
He made $20 worth of purchases and presented
the $40 draft from the insurance company.
The draft appeared genuine in every way.
"But I don't know you," commented Mr.

Armstrong.
"I am not known here, but I can prove that

I am who I say I am." With that he produced
a regulation engineer's yearly time service card
and also a monthly rate card, two things with
which Mr. Armstrong, in his capacity as official
Santa Fe watch inspector, is familiar. Tht sup-
posed engineer had a glib tongue and talked
much, mentioning the names of the watch in-
spectors at Topeka and Argentine and in several
other towns. He had Mr. Armstrong fully con-
vinced until he mentioned the matter of having
been awarded a $20 St. Gaudens gold piece by
the company as a reward for meritorious service.
Mr. Armstrong shied at this statement. Then
the man hedged. He said the $2o gold piece was
given him by the claim agents of the company in
lieu of an agreement not to sue for damages
because of his injury. He told Mr. Melluish the
same story about the coin and hedged when Mr.
Melluish remarked about it being an unusual
thing for the company to do this.
Moore bought only $lo worth of goods at the

Melluish store. Mr. Melluish is not sure whether
it was on Friday or on Saturday before Christ-
mas that he was in the store. He told substan-
tially the same story to him that he did to Mr.
Armstrong.
The fake engineer appeared to be a man about

thirty-five years of age, of medium height and
he limped. In addition to his time service and
monthly rate card he showed several employee's
passes. These and the other things he carried
indicate that Moore may be a discharged em-
ployee of the company. Mr. Armstrong has
written the railroad officials, calling their atten-
tion to the circumstances.
A lettter to the People's National Bank from

the United States Health and Accident Insurance
Company states that this same forger, or one
who uses the same methods, has been at work
in various towns in Oklahoma, Texas, Louisiana,
Arkansas and Missouri.

Directors Nominated for National
Jewelers' Board of Trade

New York, January 4.—The nominating com-
mittee of the National Jewelers' Board of Trade
has nominated the following for directors of the
board for the ensuing year:
Robert W. Adams, of T. W. Adams & Co., New

York City; Emanuel Arnstein, of Arnstein Bros.
& Co., New York City; Irving G. Day, of Day,
Clark & Co., Newark, N. J.; Arthur Henius, of
Bruhl Bros. & Henius Company, New York City;
A. V. Huyler, of N. H. White & Co., New York
City; Charles H. Ingersoll, of R. H. Ingersoll &
Bro., New York City; Jonas Koch, of Jonas Koch,
New York City; Ives L. Lake, of Waltham Watch
Company, New York City; Ludwig Nissen, of
Ludwig Nissen & Co., New York City; H. B.
O'Brien, of Alvin Manufacturing Company, New
York City; M. D. Rothschild, of American Gem
and Pearl Company, New York City; A. L.
Stearns, of Roy Watch Case Company, New York
City; Seth E. Thomas Jr., of Seth Thomas Clock
Company, New York City; George H. Tomes, of
Cross & Buguelin, New York City; George R.
Whitehead, of Marchand Bros. & Co., New York
City; Benj. Allen, of Benj. Allen & Co., Chicago,
Ill.; Emil M. Despres, of Despres, Bridges &
Noel, Chicago, Ill.; John H. Hardin, of F. A.
Hardy & Co., Chicago, Ill.; W. F. Juergens, of
Juergens & Andersen Company, Chicago, Ill.;
A. L. Sercomb, of International Silver Company,
Chicago, Ill.; F. G. Thearle, of C. H. Knights-
Thearle Company, Chicago, Ill.; George H. Ca-
hoone, of George H. Cahoone & Co., Providence,
R. I.; Theo. W. Foster, of Theo. W. Foster & Bro.
Company, Providence, R. I.; Charles E. Hancock,
of Charles E. Hancock Company, Providence,
R. I.; H. W. Patterson, of Smith-Patterson Com-
pany, Boston, Mass.; Charles T. Paye, of Paye &
Baker Manufacturing Company, North Attleboro,
Mass.; Everett I. Rogers, of Parks Bros. &
Rogers, Providence, R. I.; Clarence L. Watson, of
Watson & Newell Company, Attleboro, Mass.;
George K. Webster, of Webster Company, North
Attleboro, Mass.; Morris Eisenstadt, of Eisenstadt
Manufacturing Company, St. Louis, Mo.; Freder-
ick B. Hurlburt, of H. 0. Hurlburt & Sons, Phila-
delphia, Pa.; W. J. Johnston, of W. J. Johnston
Company, Pittsburgh, Pa., and A. G. Schwab, of
A. G. Schwab & Sons, Cincinnati, Ohio.
The annual election will take place January 25,

1912.

St. Louis Men Get
Special Railroad Rates

St. Louis, Mo., January To.—The Interstate
Merchants' Association of St. Louis, which is
composed of about 15o wholesale merchants,
bankers and business men, has procured a pas-
senger rate of two cents a mile for customers
over all railroads of the Southwestern Passenger
Association, which covers Texas, Oklahoma, Ar-
kansas, Louisiana west of the Mississippi river
and Missouri.
The rate of two cents a mile is good both ways

and is on the certificate plan, which enables the
association to reserve the privilege for customers
of the firms which are members of the associa-
tion. The same rate has been procured over all
railroads of the Western Passenger Association,
which covers Kansas, part of Colorado, Ne-
braska, Iowa, Wisconsin, Minnesota, South Da-
kota and North Dakota.
A special round-trip rate has been procured

from the Illinois Traction Company for all points
in Illinois for one and one-third fares.
These rates go into effect on all railroads Jan-

uary 20 and continue until March 30.
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Jewelers' 24-Karat Club
Holds Annual Meeting

J. Warren Alford Elected President of the
Largest Social Organization of the Trade.
Associate Membership Abolished — Great
Preparations for the Banquet

New York, January 4.—The annual meeting of
the Jewelers' 24-Karat Club of this city was held
December 28 in the rooms of the club in the
Silversmiths' building, 15 Maiden lane. This
club is the largest social organization in the
trade, and the usual good fellowshin and jovial
spirit pervaded the meeting. The business was
transacted without delay. The various officers
made their reports and showed that the affairs
of the club were in fine shape, while the prepara-
tions for the next banquet give ample promise
that it will be the largest and most successful
in the history of the club.
The meeting, numbering about thirty-five, was

called to order by President Gough, and the
regular routine of business was followed. After
the reading of the minutes of the last meeting
and their approval President Gough made the an-
nual address as follows:

The President's Address

Gentlemen :—I beg to congratulate you at the
close of another successful year in the history of
the club. The success attending each of the
functions held during the year must be very
gratifying to all of our members. The high
standard which we have been able to maintain
has placed the 24-Karat Club of New York in
the front rank, and today we are representative
of all that is best in the jewelry and kindred
lines. The position we now hold is one of which
we may well feel proud, and the members will, I
am sure, do everything in their power to sustain
and keep the club where it stands.
The members will, I am sure, appreciate the

honor conferred upon the club by the consent of
His Excellency, the President of the United
States, to be our guest at the next annual banquet,
to be held January 20.
Before retiring from the office of president of

the 24-Karat Club I wish to thank the members
and officers for all the kindness and consideration
they have shown me during the past year.
The proposed changes in the constitution to be

voted upon today will, I trust, meet with your
approval. If adopted they will, I think, do much
to add strength to the organization.
The treasurer then made a report which

showed the club to be in splendid financial con-
dition. The secretary's report covered the ac-
tivities of the organizations during the past year
and showed that seven regular meetings, one
special meeting and six meetings of the board
of directors had been held. The total active
membership figures were given at 150, and it was
announced that with the acceptance of recent
applications this number would be raised to 183.
During the last year three deaths occurred in the
membership of the club, two active members—
Alfred Krower and W. S. Ginnel—and one as-
sociate member—E. M. Williams.
The banquet committee, through its chairman,

Leo Wormser, reported progress. This is the
kind of a report that usually comes from com-
mittees that are resting on their oars, but it was
well known to all present that the banquet prep-
arations are going forward in great shape. The
banquet, which will be held on January 20, will
be the largest which the club has so far pro-
moted, and it is expected that between 6p and



700 persons will be in attendance. The chairman
of the speakers' committee, Col. J. L. Shepherd,
reported that his end of the banquet was prac-
tically arranged and that besides having President
Taft as guest of honor the committee has secured
an imposing array of speakers which might well
be said to be the greatest gathering of after-
dinner speakers in the city.
Charles F. Brink, chairman of the board of

directors, submitted a report giving a synopsis
of the work of the board during the year and
calling attention to the activities of the club.
The report reads as follows:

New York, December 28, 1911.

To the members of the Jewelers' 24-Karat Club
of New York:

As chairman of your board of directors I wish
to report that your board has had a number of
meetings during the past year, has also approved
of the applications for membership and transacted
what business has come before the board satis-
factory to the board members and always for
the club's interest.
What meetings the board has held almost every

member responded regularly to the call of the
chairman, which shows the interest the members
take in the club's affairs. I wish to say that
it is very gratifying to me to have such interest-
ing board members, and wish to thank them one
and all for their valuable assistance.
Regarding our ex-presidents, I want to say

that since the club's organization we have been
very wise in selecting good men to lead us
through the past eleven years so successfully,
whereas today our organization stands most
prominent as a trade organization, not only in
New York, but throughout the United States.
Our retiring president, Mr. Gough, has without

exception been a most efficient presiding officer,
and has given considerable of his time looking
after the club's interest. There is just one inci-
dent I wish to refer to Mr. Gough's thoughtful-
ness and which the board adopted unanimously,
and that is the amendment to the club's by-laws
which we vote on today, and that is to increase
our membership to 200 active members and doing
away with the associate membership.
We have lost during the last year two active

members and one associate member—Alfred
Krower, who was an active member and most
always attended our social affairs, and William
S. Ginnel, also an active member.
Elwood M. Williams, who was an associate

member and a resident of Philadelphia, was very
much interested in our organization. He always,
since being elected a member, attended all the
club's social gatherings by coming to New York
and bringing his friends with him. Had he lived
he would have been an active member—this he
told me it was his desire at our last outing.
In closing I wish to say a word about our

treasurer, Mr. Bowden. It would be perfectly
proper to call him the "watch-dog of the treas-
ury," for he watches the club's finances so
closely, and is after the delinquents and succeeds
in getting every penny.
Our secretary, Mr. Stebbins, is the right man

in the right place, and the club should be con-
gratulated in having one so efficient, and I have
noticed his method of keeping the club's papers,
etc., which is up to date in every respect.

Sincerely, CHAS. F. BRINCK,
Chairman Board of Directors.

Amendments to the constitution of the club
were then considered and changes were made
which did away with associate membership, mak-
ing all members either active or honorary. An
important change which was also made was one
limiting the actual membership to 200. Following
the abolition of associate membership twenty-
eight who were associate members of the club
during the last year applied to be admitted as
active members and were accepted. They were:
E. M. Childs, G. F. Gilmore, Charles Kroll, E. T.
Holmes, N. H. Rogers, F. Zirnkilton, G. H. Nie-
meyer, F. R. Hollister, E. I. Rogers, H. H. Col-
lard, W. F. McDonough, J. P. Archibald, Charles
AI Haney, W. T. Schneider, W. G. King, B. W.
King, M. J. Averbeck, T. Edgar Willson, C. A.
Holbrook, I. T. Clark, Henry Freund, Louis
Freund, Louis Cohn, Irving Allsberg, Frank
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Sloan, D. L. Safford, G. B. Beiderhase, J. P.
Holland. Six new members were also proposed
and accepted. They are: Charles Holmes, Louis
D. Bement, William Hollweg, James Miner,
Cyrus Price, Joseph P. Meurer.

Election of Officers

The election of officers was the next business
on hand and Mr. Brinck nominated J. Warren
Alford for the office of president, making a very
neat and cleverly worded speech of nomination.
Leo Wormser was the seconder and the landslide
in favor of Mr. Alford was fairly started. The
election was unanimous. Mr. Alford was cere-
moniously escorted to his chair and in response
to energetic requests for a speech spoke as fol-
lows:

Gentlemen :—I wish to thank you for the honor
which you have conferred upon me in electing
me president of the Jewelers' 24-Karat Club of
New York.
This office carries with it great responsibilities,

and it is with some trepidation that I assume

J. WARREN ALFORD

them, especially in view of the high standard of
efficiency which has been fixed by the gentlemen
who have preceded me.
From the high pinnacle of duty well performed

the former presidents, many of whom I see
before me this afternoon, can sit comfortably
back and look on while I tremblingly preside at
the coming banquet, now so near at hand. The only
consolation which I have is in thinking that he
who will succeed me one year hence may perhaps
have the same twelve months of anxious con-
templation of what just now seems to me a very
formidable ordeal. It is remarkable how much
this anxiety grows as the days slip by—and they
slip by even more rapidly than usual now when
they are shorter than at any other time of the
year.

It has been my privilege, gentlemen, to watch
the 24-Karat Club grow from its original mem-
bership of twenty-four to its present membership
of 200. The club has attained an age and it now
has traditions behind it—traditions which are all
creditable, and traditions which must be upheld
in the future.

It shall be my earnest purpose to give my best
efforts to walk worthily in the steps of those who
have preceded me, and in making this effort I
ask, and know that I will have, the co-operation
of every member of the Jewelers' 24-Karat Club.

The office of vice-president was next to be
filled, and John W. Sherwood was unanimously
elected. The treasurer, M. Luther Bowden, was
re-elected for another year, the vote being unan-
imous, as was the case with the re-election of
the assistant treasurer, Charles Jung, and the
secretary, George T. Stebbins. The board of
directors was elected, as follows: Charles F.
Brinck, Leo Wormser, H. C. Larter, Charles L.
Power, David Kaiser, John L. Shepherd, William
T. Gough.
The retiring president, Mr. Gough, was then

given a vote of thanks by the members for his
service during the past year and the meeting
adjourned.

Cracksmen Operate on
Philadelphia Thoroughfare

Philadelphia Firm Robbed of $1,000 in the
Early Evening—Robbers Leave Tell-tale

Finger Prints

Cracksmen who have been operating success-
fully in the central business district of Phila-
delphia added another robbery to their list
January 5, when they broke open the safe in the
jewelry store of John P. Goehl and Charles L.
Flood, on the third floor of the Espen building,
1020 Chestnut street. They got away with
plunder valued at $1,000.
The robbery was discovered when the night

watchman found the door open shortly before
midnight. A clock in the office, which had been
pushed to one side, stopped at 8.32, and it is
believed that this was the time the robbers
operated.
Entrance to the offices was gained by forcing

the transom, and the police think they have a
clue in the finger prints found on the glass.
Apparently the robbers began their work by

jimmying two rolltop desks. Nothing of value
was found in them, so after scattering papers
around the room they turned their attention to
the safe, which was concealed in a closet match-
ing the wardrobe adjoining.
The safe was rolled to the center of the

room, where its hinges were removed and the
combination smashed. When the door still re-
sisted their efforts they broke in the back of
the safe with a five-pound hammer, which they
left behind in their flight.
Among the articles comprising the loot were

a number of unset diamonds, watches, rings,
brooches, gold mountings and fobs.
The thieves did not take any of the sample

line of table silverware belonging to Charles T.
Flood, representative in this city for the Inter-
national Silver Company, of Meriden, Conn.,
who occupies the same rooms. The silverware is
valued at about $4,000, and the only reason which
the police can attribute to the fact that none of
it was taken is that the robbers had by this time
gotten all of the loot which they could carry.

Annual Dinner Boston Jewelers' Club

Boston, Mass. January 12.—The twenty-fourth
annual dinner of the Boston Jewelers' Club was
held on the evening of January 9 at the Hotel
Somerset with an attendance, including members
and guests, of 15o. The banquet was a brilliant
success from every point of view. The cuisine
was of the finest, the menu comprehensive, the
oratory entertaining and the vocal efforts of high
grade. The musical program was rendered by
Brown's Orchestra and the Appleton Ladies
Quartet.
The speakers and invited guests were as fol-

lows: Hon. Eugene F. Foss, governor of Massa-
chusetts; Hon. John F. Fitzgerald, mayor of
Boston; Hon. Robert Luce, lieutenant governor
of Massachusetts; Grafton D. Cushing, speaker
of the house of representatives; Rabbi Charles
Fleischer, Cambridge, Mass.; Rev. R. Perry Bush,
D.D., Chelsea, Mass.; Rev. Willard Scott, D.D.,
Brookline, Mass.; J. Warren Alford, president
24-Karat Club, New York ; E. L. Spencer, presi-
dent New England Manufacturing Jewelers and
Silversmiths' Association, Providence, R. I.; L. P.
White, president Philadelphia Jewelers' Club;
Benj. C. Allen. president Chicago Jewelers 1 Club.
The reception committee consisted of Edward

D. Cole, chairman; Carl D. Smith, Henry L. Rey-
nolds, John Kelso, Woodbury Melcher, C. S. Cook
Jr., 'I'. J. O'Connell, George A. Briggs, Herbert
E. Slater, Frank T. Cram, Herbert A. Sawyer,
Edwin E. Hardy, J. C. Bachelder and Benj. F.
Griscom.
The officers of the club are as follows: Presi-

dent, James S. Blake; vice-president, Francis S.
Sherry ; secretary and treasurer, Fred E. Chick ;
executive committee, Henry W. Patterson, Fred-
erick R. Hollister and Albert R. Kerr,
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Southern Jewelry
Travelers' Association Meets

Officers Elected at the Annual Meeting—The
Work of the Past Year

New York, January 5.—Parlor L of the Astor
House, this city, was the scene on the evening of
January 2 of the annual meeting of the Southern
Jewelry Travelers' Association and the election
of officers for the coming year. President A. E. J.
Winter called the meeting to order at 2.35 p. m.
and the usual routine was gone through.

Reports of the secretary and treasurer showed
the association to be in fine financial condition,
while the report of the directors showed that one
meeting had been held during the year and that a
relief committee had been appointed. L. D. Rey-
nolds, the chairman of this committee, reported
that he had not been called upon to perform any
duties during the year. Mrs. Lissauer, the widow
of Morris Lissauer, the former vice-president of
the association, expressed in a letter, which was
read at the meeting, her appreciation of the kind-
ness of the travelers during the sickness and after
the death of her husband. A letter from J. R.
Finley was read telling of his father's
death and regretting that he was unable
to attend the meeting.
The election of officers for the ensuing

year was then proceeded with, and the
following were chosen : President, L. D.
Reynolds; vice-president, C. L. Krugler ;
secretary and treasurer, Louis Bernheim;
directors, N. T. Sherwood, H. H. Day,
Louis Berger, Milton Keppler, A. E. J.
Winter and William Kinscherf Jr.
The past president, Mr. Winter, in

turning his office over to Mr. Reynolds,
thanked the members for the support
they gave him during his administration,
and gave particular mention of the aid
which the chairmen of the various com-
mittees had given him and praised the
work of the retiring secretary, William
Kinscherf Jr.
The new president and secretary were

installed and Mr. Reynolds was prevailed
upon to make a speech. He thanked the
members for the honor which they had
done him and asked for the hearty sup-
port of every one, stating that the or-
ganization had done splendid work in the
past and should be proud of its accom-
plishments, but that there still remains
much to do.
Following this the meeting discussed as to what

would be the best time to hold the annual meeting
and banquet, and the outcome of the deliberation
was that the annual meeting be held at 2.30 p. rn.
on the last Friday in December, while the annual
banquet be held on the last Saturday night in
December. The annual banquet this year was
held January 4 at Louis Martin's, Forty-second
and Broadway, and about one hundred members
and guests attended. It was a great success and
cemented more strongly than ever the ties of
friendship which have bound the members of the
association together.

Cincinnati Wholesale Jewelers and
Manufacturers' Association Holds

Annual Celebration

Cincinnati, Ohio, January 8.—The grand social
reunion, which is now an annual function of the
Cincinnati Wholesale Jewelers and Manufactur-
ers' Association, was held in the Sinton Hotel
on the evening of January 6. The entertainment
committee, which had charge of the function,
consisted of Joseph Noterman, chairman; Louis
Homan, Julian Schwab and Sig. Strauss.
The social reunion this year surpassed any

of its predecessors in the number in attendance
and also in its brilliancy. The large number of
richly costumed ladies added eclat to the oc-
casion and some iso guests took part in the
dance which preceded the dinner. The hall was
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Bold Window-smashers Caught

Two Men Captured After Revolver Battle and

Chase—Part of the Booty Recovered

Milwaukee, Wis., January 5.—In the arrest
of William Schultz, aged forty-two years, a
barber, and Edward Crosby, aged 26 years, an
electrician, after a running fight in which seven
shots were exchanged between the two men and
Patrolman Albert Koehler, of the north side
station, a daring robbery was frustrated by the
bravery of the patrolman in capturing the men
in the face of shots fired almost pointblank at
him.
The robbery took place in the jewelry store

of Alfred W. Fuchs, 1403 Green Bay avenue,
shortly after eight o'clock at night, while Mr.
Fuchs and several customers were inside the
store.
According to the police, two men stationed

themselves in front of the store just after eight
o'clock. Crosby drew two revolvers from his
pockets and stood guard, while Schultz picked
up a brick and hurled it through the large plate
glass window. He then reached in and started
picking out the small boxes in which the highest.

priced rings were glittering.
Patrolman Koehler was but a half

block away when he heard the crash of
the glass. Drawing his revolver he ran
for the store, only to be greeted with two
shots from the revolvers held by Crosby.
He returned the fire and the two robbers
made off toward Burleigh street, with the
patrolman following. Suddenly Schultz
dodged into a clump of bushes, while
Crosby kept going straight ahead.
On reaching the bushes Patrolman

Koehler ordered Schultz to drop a ‘re-
volver, pointed at his head, whereupon
Schultz fired another shot. The bullet
missed its mark and the next minute the
revolver was knocked from his hands.
In the meantime a crowd had joined

in the chase and after a short sprint
Crosby, who had in the meantime thrown
his revolver away, was captured by a
citizen who had heard the shooting and
came upon ' him unawares. Crosby put
up a fight but was quickly subdued.
The two men were brought to the

central station, where three diamond
rings, valued at several hundred dollars,
were found in the pocket of Schultz. Both
men also had about forty loaded cart-
ridges in their pockets.

How much jewelry was taken could not be
ascertained, but the police believe that the thieves
threw away a quantity when they saw that es-
cape was impossible.

Traveling Jewelers'
Association Re-elects Officers

New York, January 3.—The Traveling Jewelers'
Association held its annual meeting here yester-
day, January 2, in the rooms of the Jewelers' 24-
Karat Club. About twenty-five members were
present, and Albert T. Carter presided. Reports
of the secretary and treasurer showed satisfactory
progress during the past year, with an addition
of eleven new members, making a total of 167.
At the election of officers Mr. Carter was re-

elected, as was also William H. Kass, secretary
and treasurer. The executive committee was
elected as follows : A. T. Carter, S. P. Kent and
Irving Day. Following this the meeting ad-
journed to meet again on January 13 at a special
session.

ORIGINAL AND APPROPRIATE MENU CARD

beautifully decorated and illuminated, and the
scene was impressively brilliant.
At ii p. m. the guests took their seats at the

banquet table in the tea-room, which was also
most artistically decorated in their honor. The
menu maintained the reputation of Cincinnati's
great hostelry and was thoroughly enjoyed by all.
We reproduce herewith, in reduced form, the
unique menu card, which was in the shape of a
mesh bag and which was designed and worked
out by Sig. Strauss, who was an energetic mem-
ber of the entertainment committee. The
originality and appropriateness of the idea were
much commented on and Mr. Strauss was the
recipient of a flood of congratulations on the
pretty progeny of his ingenuity.
After the coffee had been served the jovial

toastmaster, Joseph Noterman, introduced Presi-
dent Thoma, who inaugurated the post-prandial
program, which proved a most enjoyable feature
of the occasion.

It was evident to those present that these
annual functions are very effective in creating
and maintaining fraternal feeling among the
wholesale and manufacturing trade of the city.
Cincinnati has in recent years assumed vast im-
portance, not only in the distribution, but also in
the manufacture of jewelry, and this was chiefly
accomplished by the spirit of co-operation that
exists among the Cincinnati trade. The success
of this latest reunion assures the permanence of
the function, and all will look forward with pleas-
ure to these agreeable occasions. The entertain-
ment committee merits a special wofd of praise.

Levytansky Murder Problem Solved
San Antonio, Texas, January to.—The mystery

surrounding the death if G. J. Levytansky, of
Laredo, Texas, the jeweler who was murdered
and robbed of $50,000 worth of diamonds and
$50o in cash December 21, was explained on Janu-
ary 2 in two confessions.
One confession made on the night of January I

to the sheriff by Lonnie A. Franks, a former sol-
dier, was confirmed and substantiated by the con-
fession of his accomplice, J. B. Compton, also a
former soldier, who is under arrest at Laredo.
Both men asserted the other instigated the

crime, but the confessions agree that it was Comp-
ton who struck Levytansky with an iron pipe,
concealed in brown paper, and that it was he who
also stabbed the unconscious man with a knife.
According to Franks, the crime was committed

to provide funds for Compton's marriage. The
latter was married in December to a Laredo
woman.
The men met by appointment in a saloon close

to the jewelry store. Compton previously had pro-
vided himself with an iron pipe and went ahead.
Franks followed and, stepping up to Levytansky,
asked him to regulate his watch. As Levytansky
turned to address him Compton swung his iron
cudgel and the jeweler dropped to the floor.
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Annual Meeting of the
Jewelers' Security Alliance

New York, January 13.—The twenty-ninth an-
nual meeting of the Jewelers' Security Alliance
of the United States was held yesterday after-
noon at the offices of the alliance, in this city.
President A. K. Sloan occupied the chair and
delivered his annual address, which was as fol-
lows:

President Sloan's Address

Gentlemen :—There does not seem to be any
occasion for me to do more than congratulate
you on another successful year as we assemble
for the twenty-ninth annual meeting.
The report of the executive committee gives

the details of the year's work, and you will be
fully informed if you give it the attention and
consideration it merits.
The alliance has had such good success and

has accomplished so much against burglars, that
there seems to be an opportunity to undertake
some additional protection for the members
against other thieves, as outlined in the proposed
amendments to the constitution and by-laws,
which I trust will be adopted, and will prove of
value.
While the condition of the jewelry trade in

I911 has not been as favorable as might be
wished, we have gained in members and re-
sources, and can look forward to 1912 with con-
fident expectations of continued growth and
still greater usefulness.

The chairman of the executive committee then
presented the annual report, which has excep-
tional interest for the trade at this time. The
report is as follows :

Report of the Executive Committee

The executive committee has held eleven regu-
lar and two special meetings during the year, at
which 424 new members were admitted; 274
members have withdrawn, principally on account
of failure or retirement from business, leaving a
net gain of 150 for the year, and the total mem-
bership January I, 1912, 5,729,
During 1911 the trade papers reported 497 cases

of burglary of all kinds at jewelry stores, which
is quite a large increase over the previous year,
but this may partly be because of more accurate
reports. In thirty-seven of these burglaries an
attack was made on the safe, as compared with
twenty-five cases last year. In most instances the
safes were opened by the use of explosives, but
in a number of cases the "can opener" tool was
used successfully, and several times the safe was
opened without violence, probably because not
completely locked.
There were 278 cases of burglary in which the

store was broken into and goods stolen without
any attack being made upon the safe, forty
more than was reported last year, and there were
182 cases of window-smashing, twenty-two more
than in 1910; most of these were at night, but
there was more window-smashing in the day-
time than for a number of years, with large
losses because of the more extensive displays at
such hours.
In many of the reports the amount of the loss

is not stated, but it is certain that more than
$75,000 was stolen from safes, more than $100,-
000 by burglars who did not attack the safes, and
over $50,000 by window-smashers, making the
enormous total of $225,000 lost by jewelers
through burglary during a single year, which em-
phasizes the great need of such work as our or-
ganization is doing.
Of the thirty-seven cases of safe burglary only

five were at the stores of our members, and in
two of these no loss occurred, while the largest
loss was more of a sneak-thief case than a bur-
glary, it having occurred while the store was
closed at noon, and the safe robbed was left un-
locked with the doors standing open.
No. r. On January 30 D. Charak, of 14 Clinton

street, New York City, reported that his safe had

been attacked but that the burglars had been
frightened away before completing their work
and no property had been lost.
Mr. Charak lives in the same building and on

returning from an entertainment about midnight
he was unable to open the door and was obliged
to climb through a window, when he found that
a lot of pillows and blankets had been taken
from his bedroom, upon which the safe had been
tipped over with the door up. The zombination
had been knocked off and several holes drilled in
one corner by means of which a plate had been
pried off, and the burglars were digging out the
cement around the lock when something must
have frightened them away, leaving behind two
small crowbars, a brace with a drill in it, and a
set of drills. The job was a very crude one and
evidently the work of inexperienced men. No
one saw the burglars either coming or going
from the place, and there were practically no
clues upon which to work, so no arrests have
yet been made, though detectives have been work-
ing on the case and will resume if any further
clues can be found.
No. 2. On July 14 Anna L. Silviera, of San

Francisco, Cal., reported that while she was at
lunch, between 2 and 2.40 p. m. the store, which
had been closed, was entered through the front
door and watches and jewelry to the value of
about $10,000, and $350 in currency, taken out
of the safe, which was left unlocked, with the
doors standing open. As stated in our constitu-
tion and by-laws, we can not be called upon for
assistance in such cases unless the safe is fully
and completely locked. Out of sympathy for
Miss Silviera, quite a little detective work was
done, but it was impossible to locate the thieves
or recover any of the property. The fact that
the safe was left unlocked made it unnecessary
for the burglars to use any force or to take more
than a very few minutes of time to do the job,
at which nobody saw them at work, so that they
could not be identified, and although lists of the
stolen property were sent out, none of it was
offered for sale or pawn so far as we have been
able to learn, and the reward of $too for the
arrest and conviction of the thieves did not have
the desired result.
No. 3. On September 8 J. E. McKee, of Wad-

dington, N. Y., jeweler and postmaster, reported
that his safe had been blown open and $1,000
worth of stamps, and watches and jewelry to
the value of about $1,200, had been stolen. The
door was shattered and the handle nd combina-
tion broken off, apparently nitro-glycerin hav-
ing been used. Waddington is a small town
without any police force or watchman, and the
burglars were not seen by anybody either coining
or going, or during their stay in the neighbor-
hood, but are supposed to be of the "yegg" type,
who had blown open the safes in a number of
postoffices and stores in that vicinity. The only
clue on which to work was the fact that three
strange men had bought provisions and soap
about that time at a general store not far from
Waddington. An attempt was made to have the
proprietor and clerk identify the burglars, but
they were unable to recognize any of the pictures
which were shown to them. A considerable
amount of detective work has been done on the
case and is still going on, but like the similar
burglary at Fillmore, N. Y., a year or so ago,
it is a very difficult case and it may be some time
before the burglars can be found and arrested,
though we expect to get them eventually.
No. 4. On October 4 A. E. Gribi, of Hanford,

Cal., returned to his store after closing to place
some money in the safe, and on unlocking the
door and walking in was surprised to find two men
just behind the safe. With his hand in the at-
titude of drawing a gun, although he had none,
he ordered the intruders to throw up their
hands and go out the front way. This they did
in single file, Mr. Gribi following until they came
to the city hall, where the prisoners were turned
over to a deputy sheriff. When the men were
searched one of them had an automatic revolver
and a billy, and the other a 38 caliber Smith &
Wesson. An examination of the safe showed
that an attempt had been made to open it, but
having no tools but a hammer and a large pair
of scissors, all that resulted was a few dents
and the knocking off of the outside of the corn-
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bination. No property was stolen and the thieves.
who pleaded guilty, were sentenced to terms of
twelve years each in the penitentiary.
No. 5. On December 29 J. Levinski, of Waco,

Texas, reported that his safe had been opened
by burglars and diamonds and the cash drawer
taken. The burglary was discovered by his clerk,
who carried the key to the store, and on unlock-
ing the front door found the safe open and part
of the contents on the floor and show cases. The
cash drawer and the drawers containing loose
diamonds and mounted diamond goods had been
forced and the contents removed.
Of the 278 petty burglaries forty-eight were

at the stores of our members, and through the
offer of the reward of $too for the arrest and
conviction of the thieves, in seventeen cases
twenty-four burglars have been arrested and sen-
tenced, or are awaiting trial.
Of the 182 window-smashings seventy-seven

were at the stores of our members, and in
twenty-five cases twenty-nine burglars have been
arrested and sentenced or are awaiting trial.
In many of these cases the property, or a

large part of it, was recovered, and in quite a
number of cases the Police were so watchful,
having been notified of the reward offer, that the
burglars were caught before they had time to
get anything.
Thirty-four rewards were paid during the

year. You will note that private citizens inter-
ested themselves in capturing the thieves in a
number of instances for the sake of the reward,
without which no arrests would have been se-
ciAred.
One hundred and sixty rewards have been paid

in all and the $16,000 expended in this way has
been a• good investment, more than 200 burglars
having been thus put behind the bars, every one
of whom knows that the reward offer caused his
imprisonment, and will not only avoid the stores
of our members in future himself, but will warn
all his associates to do likewise.
During the year igii 181 requests from mem-

bers for assistance and advice were attended to,
and 898 reports were received from the Pinker-
ton Detective Agency upon matters which had
been placed in their hands for investigation.
There was a very alarming increase in "hold-

ups" and other violent attacks upon jewelers last
year, in several cases resulting in murder being
committed by the thieves in making their escape,
while in others jewelers were beaten into in-
sensibility.
We have records of twenty such cases with

more than $50,000 stolen, and while in ten cases
the robbers were captured and considerable prop-
erty recovered, in the others no arrests have been
made.
Expert sneak-thieves were also unusually active

and successful in getting large amounts of dia-
monds and diamond jewelry from unwary jewel-
ers, and a number of heavy losses have been
caused by window-smashers taking advantage of
the elaborate and costly displays which many
jewelers persist in making in spite of the great
danger of loss which it involves.
Since the efficient work of the alliance has

practically driven professional safe burglars
away from the stores of the members, and the
'reward offer will undoubtedly have a similar
effect upon petty burglars and window-smashers,
the executive committee feels that the time has
come to broaden the scope of the organization,
and have, therefore, proposed amendments to
the constitution and by-laws which will, if
adopted, enable them to work on all kinds of
thefts from which the trade suffers, as far as
they may deem it expedient to do so. It will be
impossible to take hold of a great many of the
cases for lack el.!. clues, but the committee hopes
that they will be able to do as good work in this
line as has been accomplished against safe bur-
glars.

The business routine was then taken up and
election of officers proceeded with. A vote of
thanks was extended to the trade papers for
their liberality in publishing during the last year
information in regard to alliance matter.

January 15, 1912 T H E

Annual Meeting of the
Jewelers' Safety Fund Society

Gratifying Reports for the Year—President
Urges Extreme Care on the Part of the
Insured—Change in Class "A" Policy

The Jewelers' Safety Fund Society held its
annual meeting on Wednesday, January io, at 2
o'clock, at the offices of the society, 15 Maiden
lane, New York.
After reading the minutes of the last meeting,

which were approved, the secretary read his re-
port. According to his report the number of
members on December 31, 1911, carrying policies
in class A was 662, an increase of 35 for the year.
The number of members carrying policies in class
B on the same date was 40, an increase of I, and
the total membership, 702, an increase of 36. The
number of members on December 31, 1911, carry-
ing policies in both classes was 330, an increase of
15 for the year.
The treasurer's report showed the society to be

in good financial standing.
President William T. Gough, in his address,

spoke as follows:

"In opening my address I am glad to be able
to congratulate the society on the fact that we
have one more successful year behind us. We
are all aware of the conditions governing our
business and trade in general during the year
1911, and it is a pleasure to be able to show a good
balance sheet at the end of a year during winch,
to say the least, enthusiasm has not been a factor
in control of affairs ill the mercantitle world.
Even under these conditions the volume of our
business has increased slightly, which is some-
thing to be able to say. I regret, however, to tell
you that we have sustained one or two heavy
losses, but the total percentage of loss to the
volume of business done is not greatly above the
normal of other years.
'In dealing with claims paid for losses it is

especially gratifying to tell you that claims arising
from railway accidents have been practically nit.
In fact, I believe that there has been but one claim
for loss from this source. The losses sustained
by the society through the acts of criminals have
been numerous, some of which, it would seem,
might have been avoided if greater care had been
exercised by the persons in charge of the prop-
erty. The rules of the Jewelers' Protective Union
should be closely observed, and the members, for
their own sakes, should endeavor to urge upon
their representatives the necessity for carrying out
the instructions of the union, and further instruct
them to try and take the same care of the prop-
erty entrusted to their care as if the property were
not protected by insurance.
"The directors working in your behalf have re-

cently made some changes in the policy issued in
class A, which I think will be of benefit to the
members, and they have also increased the amount
of insurance to be obtained in class A, which will
enable those requiring larger amounts to increase
their insurance. The maximum amount to be ob-
tained is $100,000 on a single risk.
"Gentlemen, I will ask you to join me in ex-

pressing your regret at the society's great loss by
the death of its former president, J. C. Aikin, who
died in March last. Mr. Aikin was one of the
founders of the society, president for nearly six
years and a director at the time of his death.
His memory is held in loving affection. The di-
rectors at a meeting held on March i i last passed
suitable resolutions expressing their regret at Mr.
Aikin's death and extended sympathy to his
family.
"In closing, gentlemen, I beg to bear testimony

to the untiring zeal of the secretary and assistant
secretary, and to thank the directors for their
careful and faithful performance of their duties.
I can assure you the affairs of the society are in
excellent condition."
Before the close of the meeting the following

directors were elected : Ira Goddard ; Charles G.
Alford, of C. G. Alford & Co., Inc.; Louis Kahn,
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of L. SE M. Kahn & Co.; Frederick H. Larter, of
Larter & Sons; Oliver G. Fessenden, of Hayden
W. Wheeler & Co.; William T. Gough, of Carter,
Howe & Co.; August Oppenheimer, of Oppen-
heimer Brothers & Veith; fvl. Luther Bowden, of
J. B. Bowden & Co.; George W. Street, of George
O. Street & Sons; Henry Untermeyer, of Unter-
meyer-Robbins & Co.; Harry Durand, of Durand
& Co. Harry Durand was elected to succeed
James C. Aikin, of Aikin-Lambert Company, who
died during the past year.
The inspectors of election elected were Augus-

tus K. Sloan, of Sloan & Co., and David Kaiser,
of David Kaiser & Co.

PRESIDENT WILLIAM T. GOUGH

At the regular quarterly meeting of the direc-
tors of the Jewelers' Safety Fund Society, held on
Thursday, January 12, the following officers were
re-elected: William 'F. Gough, president; Louis
Kahn, vice-president; Charles G. Alford, second
vice-president; Ira Goddard, secretary-treasurer;
Fred L. Goddard, assistant secretary-treasurer;
Frederick H. Larter, Oliver G. Fessenden, Charles
G. Alford, August Oppenheimer, M. Luther Bow-
den, the president ex-officio, the vice-president ex-
officio, executive committee.

Annual Meeting of
Brotherhood of Traveling Jewelers

New York, January 8.—The Brotherhood of
Traveling Jewelers held their twenty-second an-
nual meeting at the Astor House here on last
saturday, January 6, a large number of the mem-
bers attending. The officers for the coming year
were elected and other important business trans-
acted. President R. H. Schley called the meeting
to order shortly after 2 p. m., and in an informal
speech spoke of the welfare of the organization
and wished every one a happy and prosperous new
year. Routine business in the evening was carried
forward as usual. Report of the executive com-
mittee showed that a number of meetings of this
committee had been held during the year and also
a number of informal gatherings. During the
past year very few of the members were sick, only
one case being reported where flowers were sent,
it being the policy of the brotherhood to send
flowers and fruit to sick members and render
assistance where necessary. One member was
lost to the organization through death last year,
Charles A. Boynton passing away on October 6.
Mr. Boynton at one time was president of the
organization. The members of the organization
now total in number 247, thirteen new members
having been added during the past year.
Thanks to the plan which was adopted last year

of having more than one candidate for the various
offices in the annual election, this year's election
was marked by a friendly and spirited contest.
The result was as follows : R. H. Schley, re-
elected president ; H. B. Kennion, vice-president;
A. L. Woodland, re-elected secretary and treas-
urer ; executive committee, "Jack" Townsend,
W. I. Royce and William Kaas. A new nominat-
ing committee was elected as follows: E. H. Eck-
feldt, N. B. Elting, Robert B. Allen and A. F.
Reeves. The meeting then adjourned.
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New Members of Jewelers'
Protective Union

Forty-two New Members Gained During the
Past Year—Changes in the Organization

New York, December la—The total member-
ship of the Jewelers' Protective Union is now
699, this being the final figure for last December,
during which month Paul Wittstein, of Chicago,
was admitted to the union and given one sales-
man's certificate of registration. This is a gain
of 48 members during the year, as on December
31, 1910, there were 651 members. The total
number of certificates now in force registering
for protection of goods in the charge of traveling
salesmen throughout the country is 2,086, as coin-
pared with 1,952 on December 31, 1910, a net gain
of 134 certificates. Of these 2,086 certificates all
but 57 cover traveling salesmen's stocks, the 57
covering goods in the custody of brokers and
messengers. This latter branch of the union's pro-
tection is a comparatively new feature and is
meeting a long-felt want quite successfully. The
more important changes which have taken place
in connection with members and traveling sales-
men of the members, as reported to the union dur-
ing the week ending December 30, 1911, are given
below. Traveling salesmen who held certificates
of protection for one member and who have
joined the force of another member, becoming
custodians of other stocks, are as follows : George
S. Trow, Irving Manufacturing Company, New-
ark, N. J., formerly with William L. Sexton &
Co., New York ; Claire C. Gross, the Edson
Adams Company, San Francisco, Cal., formerly
with Aiken-Lambert Company, New York; John
G. Irwin, Norris Alister & Co., Chicago, formerly
with J. L. Tetters & Co., Lincoln, Neb.

Captures Crook at Pistol Point
Jersey City, N. J., January 3.—"Hold up your

hands and don't move."
This was the command of Henry Meyer yester-

day afternoon in his store at 427 Grove street
after he had picked up a revolver from behind
the counter and pointed it straight at a man
booked as Chester Smith, of 104 Prince street,
Brooklyn.
Smith, thinking that he had some one easy, went

into the store and asked Meyer to see some of his
best gold rings. Meyer looked his man over. He
did not look very good to him, and he decided to
keep his gun near when he was dealing with the
man. He kept his eye on Smith and detected him
substituting a cheap plated ring for one of the
good rings that he took out.
Meyer immediately asked him if he was going

to steal his rings or purchase one. Smith was
handed back the cheap ring and told to return
the good ring right away. He said that he had no
ring on him.

''All right," said Meyer, pulling out the gun
from behind the counter, "you just throw up your
hands and don't move until I tell you."
Smith, seeing the determination of Meyer, did

not take a chance and just stood like a piece of
statuary until a few minutes later, when Lieuten-
ant Hoffman, of the Second precinct, arrived and
placed Smith under arrest.

Sues for False Arrest
San Francisco, Cal., January 8.—Joseph G. Hen-

ricks, who gives his occupation as a manufactur-
ing jeweler of Oakland, recently filed suit in the
superior court for $10,00o damages for false
arrest and imprisonment, the defendants in the
suit being the Southern Pacific Company, A. Wil-
son, chief of police of Oakland, and W. J. Wells
and Antone Fostavilla, two state detectives in the
employ of the railroad company.
Henricks alleges that he was arrested on Feb-

ruary 4, Ign, by Wells while he was riding on a
local Southern Pacific train between the Oakland
mole and the city of Oakland. He declares that
he was shackled, taken to prison and kept locked
up for three days under suspicion of being a rob-
ber. As damages to his reputation and standing
in the community he demands $io,000.
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Paper Boxes and
Satin Lined Cases

Sparkles with new styles and original ideas, the product
of years of close observation and study of the needs of
Jewelers who are ever desirous of presenting their
merchandise in up - to - date and attractive "put - up."
A few of these ideas are here illustrated.
Our Octagon DoMe Top Jewelry Boxes, made in
twelve sizes, a fitting companion to our Popular 1600
line of Paper Cases.

The New Idea Shallow Jewelry Boxes, sizes three
to eight, in all styles from shut-over cover to Dome Top.,
and the Crown of all our new

Royal or 2100 Line
of Paper Cases, the highest product of the Box Makers' Art.
These and many other novelties will he shown you on our
salesman's next visit, or call and see the at any of our
offices.

k

2eituieolt e)Alatilifmcitizitt9

BOSTON

26 Franklin St.

NEW YORK
15 W. 27th

PHILADELPHIA
1007 Chestnut St.

CHICAGO
62 E. Randolph St.

ST. LOUIS
413 N. Fourth St.

January 15, 1912

THE KEYSTONE

THE

Volume 33 JANUARY 15, 1912 Number 2

A meml-montbly Journal, published on the 1st and
15th of each  th, devoted to the interests of
the Watch. Jewelry and Kindred Trades. T he
purpose and policy of this journal are the pro-
tection and promotion of all trade interests. A
rigid censiorship assures the reliability and worth
of all reading matter. and the exclusion of all
that is not trustworthy or relevant. We decline
to inmert advertisements that are unreliable, or
misleading in representation. defamatory in state-
ment or detrimental to the welfare of the trade.

Subscription—One Dollar per year, postpaid, to all parts of
the United States, Hawaii, Porto Rico, Philippines,Guam,
U. S. Island of Samoa, Cuba and Mexico; single copies,
regular issues, 10 cents; special issues, 25 cents. To
Canada, $2.00 per year. To Foreign countries, $3.66
(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone." when sent by mail, should
be made by Postoffice Money Order, Bank Check or
Draft, or Express Money Order. When neither of
these can be procurer, send the money in a Registered
Letter. All remittances should be made payable to
The Keystone Publishing Company.

Change of Address — Subscribers desiring their address
changed should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d
of each month to insure insertion in the issue of the 1st
of the following month, and by the 8th of the month for
insertion in the issue of the 15th of the same month.

Address all communications to

THE KEYSTONE PUBLISH1NO COMPANY
NEW YORK 809-811-813 N. 19th St.
1102 JEWELERS SLOG.

PROVIDENCE, R. I. Philadelphia, Pa.
824 HOWARD BLDG.

CHICAGO LONDON, STEVENAGE HOUSE

1201 HEYWORTH BLDG. 40-44 HOLDORN VIADUCT, E. C.

A Year of Great Promise

After-holiday developments have already

convinced the most skeptical that there is no

longer even a remote possibility that bus-

iness in this presidential year will go to

what Mr. Mantilini picturesquely described

as the "Demnition Bow-wows." On the

contrary, the indications are unmistakable

that we have entered upon a year of excep-

tional promise for all who plan intelligently

to take advantage of the improving condi-
tions. The value of "a good beginning" is
proverbial, and the infancy of 1912 in its

business developments has been a most

agreeable surprise to a doubting business

world. Already uncertainty has been
largely allayed and confidence proportion-

ately restored, and the change in sentiment

is founded upon an impregnably solid basis.

In an article on business conditions in the

current issue of The Outlook by the accom-

plished president of Marshall Field & Co.,
Chicago, John G. Shedd, we find the state-
ment : "There is nothing the matter today
with the country itself. Our 15,000,000-
bale cotton crop is only typical of the way
nature has favored us. I have been forty-
four years in active business, and in all that

period there never was a time when manu-
facturers and merchants were carrying so
little surplus stock as now. The era of
liquidation through wbich we have lately
passed has brought us apparently to rock
bottom, and every condition is ripe for a
splendid forward and upward movement."
The liquidation of which Mr. Shedd speaks
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has been particularly noticeable in the jew-
elry business. What with the ultra-con-
servative purchasing of holiday supplies and
the unexpectedly large holiday demand, the
stocks of the jewelers have in truth touched
bedrock, and it is the recognition of this
fact and the absolute necessity of prompt
and liberal replenishing that have been re-
sponsible for the well-sustained after-
holiday business.

All the recognized business barometers
which reliably indicate the immediate future
are unusually favorable. The agricultural
situation is promising. The iron and steel
industry, which is probably the most in-
dicative of all, has apparently entered on a
new era of prosperity. The railway inter-
ests are in good condition, as is evidenced
ill the immense orders recently placed for
rolling stock, including locomotives and
Pullman cars. Practically every industry
reflects the more confident feeling, including
those which provide the staple stocks of the
trade. Seldom, indeed, notwithstanding
the depressing influence of the cooling
political battle, has a year opened more
auspiciously, and there is reason to believe
that the activity in prospect may do much
to allay for all time the bogie attaching to
presidential year.

Wherein Progress Has Been Made
A most gratifying and beneficial result of

the holiday "clean-up" was the practical
elimination of the customary after-Christ-
mas "clearance sale." Comparatively little
was left to justify sweeping cut-price offers,
and the year has thus opened practically
without this disturbing factor. The marked
modern tendency, therefore, in the direction
of quality and more stable prices can pro-
ceed unchecked.

In this connection one feature of the
holiday situation is worth recalling. It
would seem as if the severe penalty of over-
stocking in former years had driven the
trade to the opposite extreme during the
season just ended, and with some detriment
to the volume of business transacted.
Those who are quick to respond to the les-
sons of experience will doubtless hereafter
strike the happy medium in the matter of
stock purchasing. The enterprising mer-
chant who has mastered modern methods
need not fear any ill effects from keeping
on hand a liberal stock. As a matter of
fact, comprehensive supplies with a quick
turn-over are an important factor in modern
competition, especially with the mail-order
houses. A realization of this, coupled with
the holiday depletion, is one reason why
manufacturers and wholesalers look for-
ward to an active and profitable spring trade
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both for themselves and their retail cus-
tomers.
A trade triumph of the past year worth

recalling at this time was the several con-
victions in New York state under the gold-
stamp'og law, and the extension of this law
in several other states.. These convictions
are an important step toward trade purifica-
tion, as is also the growing sentiment
against misleading and fraudulent advertis-
ing. While satisfactory legislation against
this latter abuse has not been secured thus
far the influence of adverse sentiment is
already an effective substitute. The Adver-
tising Men's League of New York at a
meeting last month appointed a grievance
committee which will receive complaints of
fraudulent advertising, gather evidence,
place it in the hands of the public prose-
cutor and cause arrests if necessary. It will
also receive and consider complaints against
advertising men with a view to disciplining
those of their own body violating the new
code of ethics. As misleading publicity
weighs especially heavy on the jewelry trade,
the new movement will be proportionately
appreciated by our readers. Material prog-
ress was also made in the direction of price
maintenance and placing a check on reck-
less outside competition. It will thus be
seen that the past year has been fruitful in
the direction of trade protection and the
amelioration of grievances, and that the
present year finds the trade more conscious
of their strength, more firmly entrenched
and better equipped than ever before to
prosecute their calling profitably and satis-
factorily.

Retailers Vote on
Price Maintenance

In our issue of December i we com-
mented editorially on an important an-
nouncement made by the Eastman Kodak
Company in regard to the question of a
fixed selling price. In a circular letter in-
forming the trade of its discontinuance of
price restriction on goods of its own manu-
facture not covered by patents, in accord-
ance with a recent decision of the supreme
court of the United States, the company
took advantage of the opportunity to obtain
a plebiscite of the retail trade on the general
question of a fixed selling price on any of
its products, whether patented or not, stat-
ing its willingness to leave the decision in
the hands of the dealers who handle its
product. This action on the part of the
manufacturers of kodaks had special interest
for the jewelry trade, who would naturally
regard the fixed selling price question from
the same point of view as the kodak dealers.
As a matter of fact, quite a number of jew-
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elers handle kodaks profitably as a side line.
The result of the vote reveals practical unan-
imity in favor of a fixed selling price, as
stated in the following extract from an
article in the January number of the East-
man Company's Trade Circular:

TERMS UPHELD

DEALERS PRACTICALLY UNANIMOUS FOR OUR PRICE

M Al NTEN A NCE AND EXCLUSIVE SALE POLICY

There is to be no change in our sales policy as to
patented goods.
Our dealers, by their recent vote, have gone on

record as almost unanimously in favor of a con-
tinuation of our sales policy. Recent decisions of
the United States courts have confirmed a number
of .similar decisions made during the past ten
years, upholding the right of a manufacturer to
control the resale price on patented goods.
With our dealers strongly in favor of our pol-

icy, with recent decisions upholding the legality
of the price maintenance policy on patented goods
and with our own belief that such policy is fair-
est for all concerned—consumer, dealer and man-
ufacturer—the course to pursue is plain: Our
patented goods are to be handled only upon the
conditions given in our terms of sale, dated No-
vember 15, tom.
We have been confident all along that the gen-

eral attitude of the trade was favorable to our
policy. Had we not believed ourselves to be
acting in harmony with our dealers, our policy
would have been discontinued long ago, but even
so we were gratified at the almost unanimous
support received in the recent referendum.
Up to date 903/4 per cent of our dealers have

voted and of the votes received over 98 per cent
are in favor of a continuation of our price re-
striction and exclusive sale policy.

Our readers who see in the fixed selling
price one important factor in the regener-
ation of the jewelry trade will be gratified
‘vith the result of the vote as stated above.
It vil1 have the further effect of removing
all doubt that might be entertained by manu-
facturers as to the attitude of the retailers
on this question.

Alarming Statistics
of Robbery and Crime

The reports published all too frequently
of trade robberies and violence during the
past year are summarized in the annual
report of the executive committee of the
Jewelers' Security Alliance just issued. The
statistics show that there has been a mate-
rial increase in every form of burglary, of
which 500 cases in round numbers were re-
ported for the year. There were 278 cases
of burglary in which the store was broken
into and goods stolen without any attack
on the safe—an increase of forty over the
previous year. The window smashings
were 182 in number—twenty-two more than
in 1910. There is some consolation in the
fact that the increase in the latter is by no
means as large as was anticipated from the
frequent reports of such crimes published
in the daily press.
As to the losses sustained by the trade

an entirely accurate calculation is impos-
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sible, but the most careful estimates indicate
that more than $75,000 was stolen from
safes, more than $wo,000 by burglars who
did not attack the sales, and over $50,000
by window smashers, making the enormous
total of $225,000 for the year. These fig-
ures emphasize the necessity of such an
organization as the alliance, the protective
efficiency of which is proved by statistics
in the annual report. Of the thirty-seven
cases of safe burglary reported only five
were at the stores of the members of the
alliance. In two of these instances no loss
was sustained, while the largest loss was of
the sneak-thief variety rather than a bur-
glary, having occurred while the store was
closed at noon with the doors of the safe
left standing open.
The most alarming feature of this notable

criminal record was the increase in hold-ups
and attacks of violence upon the jewelers.
In one case, at least, in New York City,
actual murder was committed, while in a
number of cases the jewelers were beaten
into insensibility, sustaining serious injuries.
The records tell of twenty such cases for the
year, with more than $50,000 stolen. In
ten cases the robbers were captured and
considerable of the property recovered, but
in. the other cases no arrests have yet been
made.
The year 1911 has to its credit the final

incarceration of the trio of burglars who in
February, 1910, burglarized three jewelers'
safes—one in Philadelphia, one in New
Haven, Conn., and one in Boston, the plun-
der aggregating, it is estimated, $5o,000.
This dangerous trio, after being arrested,
succeeded in having their heavy bail con-
siderably reduced, forfeited same and es-
caped to Europe. Their capture involved a
chase covering an entire year and necessi-
tating 20,000 miles of travel. The results
justified the effort, however, and their con-
viction has no doubt been a salutary lesson
to their brethren.

It may allay somewhat the alarm which
the above figures are likely to create to
state that the large number of robberies and
much of the loss can be directly traced to
carelessness. When, for instance, thou-
sands and thousands of dollars' worth of
goods are left exposed in the show window
during the night, when most of the window
smashings take place, little excuse can be
offered by the jewelers who suffer. The
figures above quoted should be regarded
rather as a reason for extra care than as a
cause of unjustifiable alarm. The talent of
the professional burglar is greatly over-
estimated, and ordinary care would in most
instances effectively prevent his depreda-
tions.

Organization Prospects in 1912
Now that the after-holiday work has re-

ceived due attention the season of organiza-
tion activity will be very appropriately
inaugurated by what promises to be an un-
usually large meeting to organize the jew-
elers of Maine. This meeting will be held
at Bangor on February 1, and will be the
initial step in extending organization among
the New England trade. The announce-
ment of this meeting, which appeared in full
on page 23 of our issue of January 1, con-
tained unanswerable arguments in favor of
a comprehensive organization in each state
in New England, with prospective affiliation
with the national association. There are
many matters of vital trade interest on which
the organized trade will be called upon to
take action, both defensive and aggressive,
during the present year. The expected on-
slaught on the fixed selling price and the
projected institution of the parcels post are
samples of intended legislation for or
against which the trade will be expected to
present a solid front. Then there are the
questions of fraudulent adVertising, fraudu-
lent guarantees and other forms of imposi-
tion on the public which call for prompt
rectification in order that the reputable jew-
eler no less than the public may have the
protection to which he is justly entitled.
A few days ago a bill of considerable

trade interest was introduced in the house of
representatives. This measure provides
that the manufacturer of any article or com-
modity that enters into foreign or interstate
commerce shall print or stamp his name and
address on the article. It also provides that
Any person, firm, company or corporation of-

fering for sale or rent or otherwise disposing of
any property intended for interstate or foreign
commerce shall furnish therewith the name and
address of the manufacturer or manufacturers of
said articles: Provided, that nothing in this act
shall be construed so as to prohibit such manu-
facturing firms placing any other name, as deal-
ers, upon articles of manufacture in addition to
the name of the manufacturer.

This measure is a foretaste of legislation
of exceptional trade interest to be intro-
duced in Washington, and at least evidences
the tendency to compel honest and straight-
forward business methods.

We trust that the retail jewelers of Maine
will see the advisability of getting together
in response to the call issued, and that the
first successful meeting of the trade this
year can be credited to New England.
Apart from the other benefits of organiza-
tion, the chief one must not be forgotten,
which, in the words of the announcement of
the Bangor meeting, "is the getting together
and becoming acquainted with each other,
and thus putting an end to the giving away
of our profit in competition with our brother
jewelers."
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FAB HAVE YOU PLACED

AN ORDER FOR SIDE RUFFLE PINS?

Our line is now complete. We are
showing here but a few of the many new
designs we have made especially for the
1 9 1 2 season.

THESE SIDE RUFFLE PINS ARE NEW, HANDSOME
AND CAN BE SOLD AT A POPULAR PRICE

Pin No. Pin No.

4841 Platinum finish, Brilliants 4847 Platinum
4843 Platinum finish, Brilliants 4848 Platinum
4844 Platinum finish, Brilliants 4849 Platinum

4850 Platinum finish, Brilliants
Pins 4841 and 4850 have center stone set as ordered

finish, Brilliants
finish, Brilliants
finish, Brilliants

THEODORE W. FOSTER & BRO. CO
100 RICHMOND STREET :: PROVIDENCE, RHODE ISLAND

NEW YORK-13 Maiden Lane CHICAGO—Heyworth Building

Manufacturing Jewelers and Silversmiths
•

CANADA—Kingston, Ont. A
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Solid Gold Front Tie Clips

II
Our line of SOLID GOLD FRONT GOODS is too high-
grade to employ any but the most skilled labor to pro-
duce same.

Our product chiefly recommends itself on account of the
high character of work. When we stamp an article with
our trade-mark it means that we absolutely guarantee
that article to give perfect satisfaction.

ASK YOUR JOBBER TO SHOW OUR LINE. TRADE-
MARK STAMPED ON BOTH CARDS AND GOODS.

Tie Clips
Cu( Links

Coat Chains

Coat Chain Tops

Fobs

THIS

Trade Si Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO : MASS.

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins

Waist Sets

Crosses

SYSTEMATIZE YOUR
REPAIR DEPARTMENT

Now is the logical time to introduce system in your
repair department. The first essential of such system is a
complete record of watch repairs. To keep such a record
with a minimum of trouble, you should procure a copy of

The Keystone Record Book
of Watch Repairs

which has space for 1600 entries of repairs with printed
headings. A companion book for the repair department is

The Keystone Book of
Repair Guarantees

The use of these guarantees will give your customer
confidence in your work and assure his permanent patron-
age. Either of these books will be sent postpaid to any
part of the world on receipt of

Price, $1.00 each

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street PHILADELPHIA, PENNA.
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Pearls Costly But Popular

Why Luxurious Givers Sink Fortunes in Pearl Necklaces—Where the Best
Come From—White Gems Not Alarmingly Short Lived, Says an Expert

"Pearls have a right to be costly. They
are the only gems that are worn as they are
found, that possess their greatest beauty
as born to the natural world, and never were
they in greater demand. The recently re-
ported gifts of high-priced necklaces serve
as an indication. The greatest call for pearls
of the best grade is right here in our own
country. I suppose that this is because the
gems are worn so much by daylight in front
of the most critical public in the world."
The "rain of pearls" in our present holi-

day season, in which Judge Gary is said to
have given his wife a half-million-dollar set
of pearls, and Frank Jay Gould has given
his wife a pearl necklace valued at half a
million dollars, and Col. John Jacob Astor
has presented his young bride with another
string worth $200,000, had just been men-
tioned to Dr. George Frederick Kunz, mem-
ber of a dozen scientific societies and one
of the leading gem experts of the world, as
he was sitting in the office of the Fifth ave-
nue jewelry firm of which he is a vice-
president.

An Expert's Views

"But, still," continued Doctor Kunz, "it
doesn't pay to put too much stock in all these
jewel stories. There was a time, you know,
when actresses used to get advertising by
being robbed of jewels which they never
possessed. Then certain fancy-mongers got
to circulating stories of enormous purchases
of jewels by society folk. The next step
will doubtless be the creation of a 'Raffles'
to make away with these unowned collec-
tions."
"Does the fact that pearls do not last as

long as other gems have anything to do with
their price?" Doctor Kunz was asked.
"In reference to that I may say that there

is current a mistaken impression of the so-
called 'death' of pearls. Of course, their
animal origin precludes the possibility of
their lasting forever, but those pearls which
are reported as dying in short periods of
time were usually of little good in the first
place. Now, that splendid necklace belong-
ing to the Princess Eugenie is apparently in
as good condition today as when it passed
into the hands of the second empire's un-
fortunate empress. The pearls in the im-
perial collection at St. Petersburg, as well
as those disposed of in the sale of the French
crown jewels in 1886, seem to show no
appreciable evidence of age.
"Of course, care should be exercised.

Strings of pearls should never be dipped
into a solution of any kind, because the
string that passes through them is likely to
absorb the liquid and draw it up into the
pearl, which, since it is made up of con-
centric layers, may become stained through
capillary action."

"Is the parasitic origin of pearls gener-
ally accepted ?"

"Certainly. And one interesting incident
is that at one time an effort was made by
pearl fishers to kill the very parasite that
produced the gem."

Genesis of the Pearl

The theory of formation referred to is
that the pearl is formed in the mussel or
oyster through the agency of a trematode
or parasite worm. Its larvae enter the con-
nective tissue of the mantle, where they
come to a rest and assume spherical forms
which are visible to the naked eye as little
yellow spots. Soon the tissues form a layer
which becomes the pearl-sac. Centers of
calcification arise. From this point the
growth of the pearl is on the same lines as
that of the shell.
When asked concerning the great pearl

markets and centers of supply Doctor Kunz
said:
"Paris and London, particularly the

former, are the two great markets. Amer-
ican buyers make frequent trips abroad.
The pearls are brought loose and strung
after they reach this country. This is
because of the high duty on pearls in a
necklace.
"There are several sources of supply.

The fisheries of the Persian Gulf, which
ordinarily give employment to 30,000 divers;
those of the Dutch East Indies, parts of the
coast of Australia and reefs along the coast
of Venezuela are among the points that sup-
ply them. Pearls are also found in our own
country in the Mississippi Valley and along
parts of the Pacific coast, as well as in sev-
eral other sections."

World's Greatest Collections

Since pearls were probably the earliest
gems known to prehistoric man it is not sur-
prising that many legends about them have
been handed down the ages. Single pearls
of great price and costly necklaces form the
basis of many tales of oriental mystery.
Marvelous collections were made by ancient
rulers of the east, and rivers of blood often
flowed in their defense. Queen Elizabeth
of England was famous for her collection of
pearls, which she wore in the form of neck-
laces, earrings, pendants and even medal-
lions on her shoe bows. The unfortunate
Mary Queen of Scots had one of the most
beautiful collections in Europe. In the gal-
leries of the Louvre in Paris a pearl neck-
lace formerly owned by the wife of Presi-
dent Thiers is displayed. It consists of 145
pearls in three rows, and is probably worth
more than $200,000 at the present time.
One of the largest single pearls known is

the famous Hope pearl, one of a collection
of gems made in the first half of the last
century by Henry Phillips Hope, a London
banker. It is an oriental pearl of an irreg-
ular pear shape. It weighs r,800 grains, or
three ounces, and measures two inches in

147

length and four and one-half inches at the
broadest circumference. Its value, how-
ever, does not run in proportion to its size,
owing to its irregular shape. Its present
price is quoted at £9,000.

Pearls are selling today at record-break-
ing prices, particularly those in all sizes
above six grains. An ordinary ten-grain
pearl sells at from $14,000 to $15,000. A
prominent Fifth avenue wholesale dealer re-
cently handled a single round fifty-grain
pearl which sold at $100,000. Another drop
pearl for a pendant brought $120,000.
Some of the pearls found in the Missis-

sippi are of considerable value. A pearl
from this region brought $5,000 in market
not long ago. Buyers in this country, how-
ever, hesitate in paying full value for Amer-
ican pearls. In speaking of this reluctance
a Maiden lane jeweler said:
"A pearl is not without honor save in its

own country. I have invariably found that
I can get a higher price for American pearls
from Parisian dealers than I can get over
the counter in my own store."

The Watchmaker as Salesman
Some twenty years ago the writer called

to see a friend, a retail jeweler, in a small
town in central Pennsylvania. While wait-
ing for the friend to return from the barber
the writer was interested in witnessing a
sale which the watchmaker was making to
a customer. Soon after, at dinner, the fol-
lowing dialogue took place:
"Is that watchmaker of yours a good

workman ?"
"No—he's a bungler ; seems to have no

mechanical sense. I'll have to fire him and
get another."
"Well, you are great at the bench—an

expert, I'm told. Is that right ?"
"I suppose I may claim it, since every-

body 'round here says so."
"Why don't you take the bench and let

that young chap take care of the sales?"
My friend exploded. "WHAT? I let

him do the selling and I do the repairing?
Are you crazy?"
"No, I'm perfectly sane. That boy is the

greatest natural salesman I've ever seen,
and you are one of the best watchmakers.
Swap places and you'll get rich. He is not
a natural mechanic, probably never can be
made a good repairer, but he'll earn more
for you at the counter than you'll get out
of any three fine watch repairers. You've
got a treasure here that you don't appreciate
—a rare thing—a salesman in love with the
work for the work's sake. Get wise to it."
But he didn't; he could not yield his

pride, and they separated. And now?
Well, my friend is still a struggling old

jeweler, but the young fellow is in charge
of the jewelry sales of one of the biggest
Broadway stores at a salary of $10,000 a
year.
Keep an eye on your watchmaker when

he is making a sale. He may have mistaken
his place when he took to the bench. And
don't forget that a really good salesman is
rarer than a good watchmaker.

•
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& the Power to Make More NoneuC.
OR months the brainiest advertising and merchandising men in America have worked, on original plans for you. In addition to our national advertising—which will be more, stupendous and more far-reaching than ever—we give you an individual campaignthat will positively increase your general business—which means increasing your profits.

)`‘• A two-cent stamp is all that is necessary to procure all privileges and rights of these4. ,Tt:; original ideas for you exclusively.

A. B. Warner's Editorial
on

"MORE PROFIT FOR THE
RETAIL JEWELER."

It is absolutely necessary for the retail
jeweler to make good profit. When the average
retail jeweler wants to do more business he
is inclined to mark down prices.
That was the old-fashioned way. The mod-

ern method is keeping up the profit by putting
on extra pressure in the way of publicity.
Now, publicity means advertising, and ad-

vertising represents various forms of publicity.
Good window trims and window attractions,
in conjunction with proper store arrangement,
is one way of advertising. Good store service
—which means courteous treatment and agree-
able manners—is another form of advertising.
Newspapers are, of course, the best medium

of advertising, providing the space you buy
contains the right kind of copy.
However, back of all these various forms of

publicity there must be energy, and a great
deal of it. Energy defined simply is the
power of doing work ; vigorous operation
strength. Energy should be part of every
jeweler's daily life.
Now, energy coupled with good advertising

'ill increase business and increase profits pro-
viding you have a line of goods that will
stand a healthy margin. It is absolutely neces-
sary that the retail jeweler realize the Im-
portance of carrying products that have a
value ibeyond their intrinsic worth, namely, n
marketability—products that are easy to sell
at a good profit—products that bring prestige
to his store.

Vkratch your merchandise and your methods
for the quality that serves; you will find
plenty of profit in it, and a good deal more
than profit.

Sell merchandise that offers you an asset
of public favor, which is one of the most val-
uable things a jeweler can get.

/or

Our New Mechanical Window

Display Is the Marvel of

the Age

Several years ago we originated the
mechanical window display for the re-
tail jeweler. Years of experience
have aided us in developing a wonder-
ful display for this year.

The display given you last year was
truly remarkable. It sold thousands
of rings for the retailer and attracted
nation-wide attention. The display this
year, however, is far superior to any-
thing we have ever attempted. It
combines the features of educating the
people as to their birthstones and
demonstrating why they should buy
the W.W.W. Ring,

The fixture is made of mahogany
and ivory, and represents two char-
acters taken from mythology, showing
how the stones stay in W.W.W. Rings.
This display is more than simply beau-
tiful. It is so remarkable that it prac-
tically talks. Nobody can possibly
pass your window without being at-
tracted by it.

We Stop Everybody Right in

Front of Your Window!

It is certainly worth a great deal to
you to be able to stoRpractically every
man, woman and child in front of your
window. The people of your com-
munity will spend hours looking at this
most wonderful piece of modern
mechanism that does everything but
talk.

Pictures and words are totally in-
adequate to describe the beauty and at-
tractiveness of this window display.
To appreciate it you must see it. No
jeweler can afford to be without it. It
is the best medium of advertising that
has ever been originated for the jew-
eler. It is given away absolutely free
to the buyers of W.W.W. Guaranteed
Rings.

This display is devised exclusively
for us. We control it—it is worth
the total of your ring purchase as an
advertisement and as a salesman. You
must see it to appreciate it. If you
wish one reserved for you, sign the
coupon.

WHITE WILE &
MAKERS OF RINGS IN WHICH THE STONES DO STAY

BUFFALO, N.Y.

4

4

4

1Your Success the Coming Year ends_ yEntirely Upon the Methods
, HIS coupon holds the secret of how to make more money. This

coupon is the key to the vault that treasures original thoughts
and plans that have been prepared exclusively for you. Sign
the coupon--unlock this vault of money-making ideas, and give
yourself the benefit of these unusual plans that will make your
business the coming year a larger and more profitable one.

Our $50,000 Spent for Advertising

Has Made W.W.W. Rings Dominate

the Market

We have just closed another contract
for a big advertising campaign for the corn-
ing year. This year's campaign will be
larger and more extensive than ever. We
will use more mediums and larger space.

Hundreds of jewelers have written us
that people have actually asked for W.W.W.

Rings, having seen them advertised in the

magazines. Hundreds of jewelers have

actually written us that our rings have been
easy to sell owing to the advertising we
have done for them.

The advertising we did for you last
year was done intelligently and judiciously.
It was done at the right time of the year—

it was done after you had finished buying—

it was done when it was your time to begin

to sell. Our money was spent in the heart

of the holiday season, and all of our adver-

tisements suggested W.W.W. GUARAN-
TEED RINGS as Christmas gifts.

The sincerity of our campaign is proven

by the fact that we spent our money in the

months when you needed the business. Our

campaign this year will be conducted on the

same sane and intelligent lines—it will be

carried on in your interest for the purpose

of having you sell more W.W.W. RINGS.

WARNER

The Only Free

Service

Personal Advertising

in the World

Others may offer ready-made advertise-
ments that do not fit your particular and
individual needs. We offer the services
of an advertising expert, prepared at any
and all times to write advertisements,
letters, booklets and other matter that fit
your requirements.

The best jewelers in this country have
taken advantage of this personal advertis-
ing service, which is given absolutely free
and which is worth hundreds and hundreds
of dollars to the retail jeweler.

If you are not buying W.W.W. Guaran-
teed Rings, this service alone entitles us. to
your business.

We Do More Than Make Good

Rings

It is not enough that a
produces good goods—it is not enough that
they be priced right. The time has come
in the mutual relationship of the manufac-
turer with the dealer that the manufacturer
aid the dealer in marketing his product.
And, likewise, the interests of the dealer
are inseparably with the manufacturer who
does so aid the dealer in marketing his
product.
Hence our advertising to the consumer;

therefore, our expenditure taken from our
profits and as an assessment on our in-
creased business to acquaint the American
people with a standard value in rings—The
W.W.W. Guaranteed Quality Set Rings.

manufacturer

/v00'

/40

WFIITE
WILE

8;

WARNER
Advertising Dept.

BUFFALO, N. Y.

GENTLEMEN :—Without obligating
myself in the least, I would like to have

you send me absolutely free full particulars
regarding your new Mechanical Window

Display and your free personal advertising service.

/

Address

Name  
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Triple Crown Bracelet
The most distinctive of all arm adornments

Extended

Pat. An. 20, 1907

STAYS WHERE PLACED

Closed

Pat. Aug. 20, 1907

Made of Triple Crown Gold

Filled Stock, in double color and

Old English.

Concealed Compression Springs that stand

the most exacting tests of wear, and mini-

mize repair troubles.

II A beautiful and unique brace-
let that has caught the popular
favor.

q A self-adjusting bracelet, con-
structed on correct principles.

q Combines beauty, quality, dura-
bility and individuality to a degree
never before attained.

q Each bracelet attractively
mounted on plush pad, in a
neat silk case, making a hand-
some package.

SOLD AT A POPULAR
PRICE.

q Get sample from your Jobber
and make personal inspection.

Ask Your Jobber

OSTBY• 6' • BARTON CO.
PROVIDENCE en"? RHODE • ISLAND

1TAIDEND 424 5Ou2H
LANE c19ROADW44Y7
.NEW CYORZC L05 ANGELES
.Ar. - - eX AL

31,./17072771
OTATE .5T
CHICAGO
ILL.

" Everything in Rings"
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Art in Jewelry Wearing

Lillian Russell Drops Some Ideas on the Sub-
ject—Comparison of the Jewelry of the Old
and Modern Times

Lillian Russell, who is famous for her his-
trionic ability, her beauty, her jewels, and her
marriages, is regarded as an excellent authority
on the artistic use of gems for personal decora-
tion. In a recent contribution to the New York
Herald Miss Russell incorporated some ideas on
the wearing of gems which, while primarily in-
tended for the benefit of the public, contain much
that is interesting to the trade. She said:

Personal ornaments appear to have been among
the first objects on which the invention and
ingenuity of man were exercised, and among the
modern oriental nations we find almost every
kind of personal decoration from the simple
caste mark on the forehead of the Hindu to the
gorgeous examples of beaten gold and silver
work of the various provinces and cities of India.
These old ornaments are always beautiful, and

the workmanship shows loving care and indi-
vidual taste. Of much greater worth is any one
of these old Egyptian pieces of hammered work,
with its evidence of incising and chasing, and
its combination of layers of gold plates with
colored stones, the handicraft being more com-
plete in every respect than the wretched results
of the rococo of Louis XIV. or the inanities of
what modern revivalists of the Anglo-Dutch
school call "Queen Anne."
When we compare this extravagantly made

modern jewelry with the examples from India
we are compelled to acknowledge that in spite
of the sometimes inferior workmanship the
oriental jeweler knew his business and carried
it out with singular simplicity of method. His
combinations were always harmonious and the
result aimed at always achieved.

Beauty of Nature the Greatest

He seemed to understand there is more of
God's handiwork shown in the irregular pearls of
a barbarian collar than in all the cut emeralds
and diamonds in the world.
I had in my possession at one time an oriental

bracelet of old workmanship. It was studded
with rubies and strung together with pearls. I
wanted to give it to a friend, and for this pur-
pose had made at one of the largest jewelry
shops in London a clasp—my order was "match
it as nearly as possible." When it came to me
it was most interesting to notice the difference
between oriental and occidental workmansnip.
The clasp was beautifully made, after a pattern,
but it had none of that beauty which hung
around the band itself, where every separate
piece of gold plate had a little individuality of
its own, being worked out with the care that
one sees in an oriental rug. My friend, who is
a connoisseur of old jewelry, was especially de-
lighted with this bracelet because it combined
the craftmanship of both the ancient and modern
goldsmiths and workers in jewels.
The wearing of jewelry is one of the most

important factors of the makeup of a beautiful
woman's appearance. Plain women may wear
more than the ordinary share of ornaments to
make up for what they lack in beauty, but good
taste should always be displayed.
A lovely woman should never put on many

pieces of jewelry at a time, nor should they be
so brilliant and beautiful as to detract from her
own beauty.

Eyes' Brilliancy Dimmed by Diamonds

No woman should wear diamond earrings, as
they detract from the brilliancy of her eyes. A
woman of certain type can wear a diamond at
the center of her forehead, just at the edge of
her hair, catching it back among her tresses with
a slender gold chain. This is much more artistic
and beautiful than the diamond tiaras and
crowns worn by our American women of wealth.
Jewels of this kind spell only ostentation. On
the American head they stand for nothing but the
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almighty dollar. Crowns and coronets are only
properly worn as insignia of rank, and with
us "rank is but the guinea's stamp."
All women love jewels, however. Indeed, a

learned professor tendered the idea the other
day that woman had never become quite civil-
ized, and spoke of her admiration of gew-gaws
and jewelry as an illustration of it.
Women of wealth own fortunes in jewels and

sometimes make most vulgar displays of them.
The "horseshoe" at at the Metropolitan Opera
House in season is only an advertisement of the
wealth of New York's society set. It does not
stand for the most artistic use of jewels nor
taste of the wearers.
Again, when you wear jewels, be sure of their

fitness to your station and environment. A string
of blue Italian beads on the collarless throat of
a sixteen-year-old maid is more beautiful than a
diamond dog collar.
Pearls are becoming to almost every one, al-

though they do not look well on old people, but
until you are sixty you can wear pearls—pro-
vided your income allows it—with a feeling of
their fitness.

Pearls Worn on All Occasions

There is another virtue in a string of pearls—
it is like your great-grandmother's black silk
dress—it can be worn on all occasions. Although
they are the most expensive gems in the world,
yet they never have the look of ostentation. For
parents in affluent circumstances there is no
more beautiful gift to their daughter on her
birthday anniversary than a beautiful pearl. Then
when she is eighteen years old she will possess
a splendid bit of personal ornamentation in un-
impeachable taste, which will last her all her life.
Don't wear a number of different precious

stones in rings. The harmony of colors is quite
as important a matter in the selection of jewels
as it is in your apparel—and you must be careful
not to "kill" your gowns by adding to your cos-
tumes inappropriate jewels.
Most women, however, wear jewels only in a

way that marks them as walking advertisements
of their husband's prosperity. If the market
goes his way he brings his wife a diamond soli-
tare that reminds one of a headlight.
The fastidious woman fixes her attention on

one or two stones, and wears them to the ex-
clusion of all others. Of all my rings I find
myself wearing most often two—one a black and
the other a white pearl. Find out what stone is
most becoming to you and then keep to it, and
remember a few fine stones are a better choice
than many inferior ones.

Variety in Feminine Jewelry

The Wealth of Ornaments in Metals and Gems
Used by the Modern Woman of Fashion.
A Great Opportunity for the Jeweler

Feminine gee gaws are everywhere. One won-
ders what the estimable prophet whose "Vanity of
vanities, all is vanity," has rung down the ages
would have said about the collection of trinkets of
modern belles. Thousands of dollars are spent
now in the jewelry shops, not for substantial dia-
monds, rubies and emeralds that have a definite
intrinsic value, but for a host of frivolous little
trinkets, pretty enough in their way, but all owing
their existence to some transient fad.
Every woman who makes any pretense toward

being smartly dressed these days must own, be-
sides her watch, well-set rings and several useful
brooches (the necessary jewelry of a gentle-
woman), a bracelet or two for bridge wear, sev-
eral sets of earrings to match costumes and hats,
a jeweled placque on a slender neck chain, a
string of pearls to wear with Dutch-necked
bodices, a long guard chain with some trinket on
the end, special jeweled pins for veil, buttonnier
and jabot, one or two sparkling coiffure orna-
ments for evening wear and from ten to a dozen
other trinkets, including perhaps a jeweled
lorgnette, vanity outfit of gold or silver and a
tiny cigarette case with her monogram on one side
in diamonds.
These jeweled cigarette cases are dainty affairs
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scarcely larger than a woman's visiting card, for
the perfumed Egyptian cigarettes designed for
woman's enjoyment are much smaller than those
bought by men, and come in little perfumed,
tissue-wrapped boxes that are dainty as jewel
cases in themselves. On each cigarette is a gold
monogram matching in design the larger mono-
gram wrought in brilliants on the gold case.
/About the same size are the little vanity cases
of etched or plain gold which open to reveal a
beveled mirror in one side and a fiat, covered box
of powder with a tiny puff in the other. There
are also memorandum tablets and coin purses in
this diminutive size, and all these trinkets come
provided with chains attached to rings which
may be carried over the linger or hung on a
chatelaine pin. Another chatelaine ornament
much fancied nowadays is the lip-stick case. To
the unsophisticated this slender gold or silver
tube might appear to be an innocent pencil, of the
sort that telescopes upon itself when not in use;
but one end of the metal case opens on a tiny
hinge and within is revealed the stick of jelly-
like lip rouge, which more women than one would
believe use now. This soupcon of color on the
lips is a great addition to a pale or tired face, and
the artifice is not easily detected if a very small
amount of the lip rouge is applied. Many a
woman who would not think of coloring her
cheeks resorts to the lip stick to give to her lips
an appearance of rosy health.
Earrings are as fashionable as ever, but there

are two sorts—the single stone, worn flat against
the ear lobe for the street, and the pendant ear-
ring with several small jewels strung on a gold
wire or chain for use with house or evening dress.
No woman who knows how to dress would think
of wearing the swinging earring in the street
with a tailored suit and small hat, yet these ear-
rings are worn in such manner by many women
who ignore the canons of good taste. The flaw-
less diamond solitaire is worn as a single stone
by women who can afford it. Flat pure white
baroque pearls are a satisfactory substitute when
diamonds are beyond one's purse, and there are
imitation baroque pearl ear-screws which are hard
to tell from the real sort and which are worn by
many well-dressed women in the street. There
is no gainsaying the fact that earrings do lend a
knowing and smart touch to a smart costume, but
the are becoming only when the hair is drawn
well down over the ears and only the lobes with
the ornament thereon visible. In the evening the
swinging earrings may match the costume or the
coiffure ornament. Young women bind wide soft
ribbon over the front of the head in what is
called the "bandage" filet, and match the band
with earrings in very smart effect, though only
the young or piquant face can stand the severity
of this style. All coiffure ornaments are more or
less trying to middle-aged faces, especially when
the ornament has a scintillating effect. A grace-
fully arranged hairdressing with one or two jew-
eled pins thrust among the coils or braids is a
far safer style unless the face is young and rosy
and glowing.
A chain of some sort about the neck is the

almost invariable accompaniment of every femi-
nine costume now. This chain may be a slender
affair, as fragile as a bit of silk, and serving
only as a support for a handsome locket, or
"placque," as these ornaments are called. The
placque is a dainty filigree affair of silver set
with diamonds and other jewels, and the more
striking the contrast between the rich jewels and
the thread-like delicacy of the filigree mounting
the more beautiful the placque.
Some of the guard chains which women wear

outside the tailored coat are exquisitely dainty
also. On the end of such a chain may be a tiny
watch, a lorgnette or a convenient pencil, the
trinket is slipped into the breast pocket of the
coat, the handsome chain falling in a graceful
festoon over the coat front. There are fine guard
chains of oxidized silver with rhinestones, ame-
thysts or imitation pearls set at intervals. Gold
chains, with small pearls every inch or two, are
also rich and refined in style. More conspicuous
chains have balls of red Japanese coral, jade .or
the vivid lapis lazuli, and very handsome chains
of this sort are set with genuine jewels. Miss
Mary Garden, on her arrival in New York re-
cently, wore over a smart black tailored coat a
superb chain of fine gold set with diamonds and
rubies.
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HENRY FREUND

F. G. STORY

11

EwE TAKE pleasure in extending the Season's
Greetings to our customers and friends in the
trade and wish them all a Very Happy and

Prosperous New Year.
We also take this opportunity of advising you that

we have made a change in our selling force and that
we shall be represented on the road during 1912 by the
following salesmen : Mr. Henry Freund, Mr. Louis Freund,
Mr. Leo Goldschmidt, Mr. F. G. Story and Mr. Solly Goudeket.

We bespeak for them a continuance of the kind
patronage heretofore extended to us, and of which
we are sincerely appreciative.

HENRY FREUND Ce BRO.—The Elk House
'SELLERS Qf SELLERS" 71 Nassau St., NEW YORK
Diamonds, Watches and Jewelry Fraternal Goods a Specialty

Ginger and Judgment forms a "Rich Mixture"

11Our Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

THE PAIRPOINT
ORIGINATORS OF

PAIRPOINT CUT GLASS
and

PAIRPOINT SILVER PLATE

You will display

good JUDGMENT

by showing a few of

our goods in your Line

CORPORATION
Factories and Main Offices

NEW BEDFORD MASS.
NEW YORK -
MONTREAL -
SAN FRANCISCO

BRANCHES
38 MURRAY STREET

CORISTINE BLDG., ST. NICHOLAS ST., WEST
- - - 717 MARKET STREET
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New York Diamond Imports
Valued at $40,000,000

New York Custom House Records Reach That
Figure—Trade Now Almost Back to the
High Level of 1906—Gain Due to the Higher
Prices of the Rough Stones

New York, January to.—Imports Of diamonds
and other gems at the port of New York in 1911
exceeded $4o,000,000 in value, as shown by figures
compiled at the custom house. Maiden lane
dealers who saw the figures said that the trade
was now practically back to its high level of
1906, when all records were broken by imports
valued at $43,000,000. They said, however, that
the present gain was not so much in the quantity
of diamonds as in the higher prices of the rough
stones. The years 1907 and 1908 were lean
periods for the diamond trade, but a revival
started early in 1909.
The government's figures this year give definite

information as to the relative proportion of
various gems imported. Diamonds amounted to
85 per cent of all. Pearls came almost up to $t,-
500,000. Nearly 95 per cent of all the imports
of precious stones into the United States came
through the port of New York.

Scarcer and Dearer

Cheap diamonds are a myth, the dealers say,
except in undesirable grades. A dealer who has
been in the business many years said that fine
stones were scarcer and dearer in Maiden lane
at present than he had ever known them to be.
He said that for clear brilliants a fair quality
weighing a karat fully $18o is now paid at whole-
sale, while ten or fifteen years ago he bought the
highest grade of Jagersfontein diamonds of the
same size for $120.

Stones weighing a half karat, of ordinary
grade, are now sold at the rate of $15o a karat,
he said, as against $8o a decade ago, and
quarter-karat stones have risen in the same time
from $60 per karat to $110. The value per karat
of diamonds decreases rapidly in the smaller
sizes, so that two half-karat gems are together
worth less than a one-karat diamond.
According to the dealers, the various discov-

eries that have been heralded from time to time
as likely to bring cheaper diamonds, have not had
any important effect. Within a couple of years a
few diamonds have been discovered in several
parts of the United States and in Canada, but no
gems are coming to market from any of these
places. The latest report from the Canadian dia-
monds is that they are of microscopic size and
explode on exposure to light or heat.

No Artificial Demand Scare

The various methods of making artificial dia-
monds have proved futile in a commercial way.
Maiden lane's importers, who were a little
alarmed by the early reports of laboratory dia-
monds, are now satisfied that the hand of man
can never make a diamond that will stand corn-
parison with the natural gems.

Natural diamonds are made by volcanic action,
and unless man can make volcanos he can not
make diamonds, say the dealers. Besides, it prob-
ably took hundreds of years even for the vel-
canos to make diamonds, so where is the man
who can wait that long to complete his work?
A more threatening danger to diamond prices

than any of the others in the last two years was
the competition of two comparatively young com-
panies with the De Beers Company, which for
years had a monopoly of 95 to 98 per cent of the
diamond mining business. The younger com-
panies are the Premier and the German Syndicate,
or Regie, and together they showed that they can
control the market for the smaller sizes of dia-
monds, weighing one-quarter karat or less, and
known in the trade as melees.
The Premier Company has the largest produc-

ing diamond mine in the world. Its total output
is more than one-half that of the De Beers group
of mines in weight, but does not compare in quan-
tity or value with the output of the older mines,
so the dealers say, and they add that the com-
paratively small proportion of fine stones from
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the Premier mine are just as dear as any other
fine stones.
The tiny diamonds dropped a little in value

a year or so ago, when the German company was
putting large quantities of the melees on the mar-
ket, but since then the little stones have got back
to their former high level. The importers say
that the output of the German fields, vast for a
short time, is falling off, as has often happened
in new diamond mines.
Some of the dealers have another reason to

account for dear diamonds and it is that the
three big companies have reached a complete
selling agreement. The De Beers and Premier
companies formerly had such an agreement, but
it expired. The supposition of the dealers is
that it has been renewed. The German company
formed a partial agreement early this year as to
the sale of boart, the rough, dark stones used
chiefly for mechanical purposes, and it is believed
that this agreement has recently been extended
to the gem grades.
The annual report of the De Beers company,

recently received in Maiden lane, shows that
nearly $25,000,000 was paid at the mines for the
company's output in the last fiscal year. The
company reports a decrease in the quality of dia-
monds sold, but an increase in prices obtained.
The United States, according to the statistics,

buys 6o per cent of the world's output of dia -
monds and pays more at the docks for its share
than the aggregate receipts of all the mining
companies. The increase in value is explained
in part by the fact that about two-thirds of the
diamonds are cut and polished in Europe before
importation to New York, so the price is en-
hanced by the cost of labor, besides profits of the
middlemen, including the selling syndicates in
London.
An authority in the trade figures that the earth

taken from the diamond mines in the process of
getting diamonds in the last year would fill the
largest cathedral in the world, while the dia-
monds extracted would fit easily in a little box
of three feet in cubic dimensions. •
The same authority figures that South Africa,

since the discovery of diamonds there in 1868,
has yielded fully 100,000,000 karats, of which
less than 6o per cent have been suitable as jewels.
The grand total of valuation at the mines is put
at three-quarters of a billion dollars, and the
diamond-wearing public has paid fully two billion
dollars. South Africa's production has exceeded
many times that of India and all other diamond-
producing countries of former ages of which
there are records.

Cleveland Thief Arrested

St. Louis Man Captured After a Struggle.
Confesses to the Theft

St. Louis, Mo., January to.—The police of this
city were notified by the police authorities of
Cleveland that the jewelry store of John Hueter,
at 88o6 Wade Park avenue, that city, was robbed
on November 30. They asked the St. Louis
authorities to watch out for R. Paul Dunlap Jr.,
and gave an address here.
On New Year's Day five city detectives called

at this address and found it to be the home of
Dunlap's father and that Dunlap was then in the
house taking dinner. The detectives raided the
house, and after a terrific struggle arrested Dun-
lap. He is twenty-three years old and a trained
athlete. In his efforts to escape he dived through
a glass door.
He is accused of stealing about fifty diamond

rings and other jewelry to the value of probably
$5,000. Sixteen rings were found tied to a string
beneath his underclothing.
After Dunlap had been placed in confinement

he broke down and confessed, stating that he had
sold a large portion of the goods stolen in Chi-
cago and that he had expected to sell the rest
here. He agreed to return to Cleveland without
a requisition.
The robbery in Cleveland was a very thrilling

one. Dunlap entered the store, which was in
charge of a lady clerk. When he seized the tray
and ran she pursued him with a revolver, but he
escaped.
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Window Insurance High in Chicago

Depredations of the Padded-brick Men Scare
the Insurance Firms—New Rates Almost
Prohibitive

Chicago, Ill., January to.—The window dis-
plays of Chicago jewelers have become classed
as undesirable risks by the insurance companies
on account of the many recent robberies through
the medium of broken plate-glass windows.

Practically all of the large companies dealing in
this line of guaranty refuse absolutely to write
policies of this nature in the downtown district
or in several of the well-defined business centers
of the city, such as Chicago avenue.

It is said to be impossible today for a single
merchant in the "loop" or on Michigan boulevard
to obtain an ordinary window burglar policy
from an American company, even at the high rate
of $45 per $1,000 per annum.

Until recently these companies found the risks
of the big downtown jewelers a lucrative source
of income at the rate of $36 per $1,000, but the
activity of the men with the newspaper-wrapped
bricks has been such that they positively decline
to make any further contracts of this sort,-and
hasten to cancel every outstanding policy of this
sort at the earliest possible moment.

Chance of Loss Too Heavy

As one insurance broker expressed it, the loss
through the looting of one window more than
eats up the premium for the year, and sometimes
a window will be robbed in this manlier two or
three times a year.
The only recourse the jewelers have from this

decision on the part of the insurance companies
is a policy in Lloyds of London, which is now
being used by most of the large jewelers who
have been recent and repeated victims of this
method of theft.

It is said, however, that Lloyds refuse to issue
a policy of this nature for less than $1,000 as
the minimum annual premium, and this naturally
cuts off all the small dealers who can not afford
such an expensive yearly charge.
Chicago insurance brokers say they have al-

ways refused to take the window risk—consid-
ered the most precarious of all the various forms
of insurance—unless they could have the policy
upon the entire stock in the safe and in the
display cases, but even with this proviso their
losses within the last four years have been so
heavy that they have been compelled to refuse
the business altogether.

Police Tell Difficulties

According to the police, it is almost impossible
to detect this sort of criminal. The man with
the brick walks the brightly lighted street in-
nocently and without attracting attention. He
waits until the window is unprotected and then
suddenly breaks the glass, grabs what valuables
he can reach and runs before he is even seen.
The jewelers are divided in opinion upon the

subject. Most of them blame the police. They
claim that they are entitled to as much protection
for the goods in their display window as any
one else who happens to have less valuable goods
on sale.
The police say the valuable goods in jewelry

windows are a temptation which it is almost
impossible for a thief to resist, and that it is im-
possible to protect them without stationing a
man in front of each window. The police blame
the dealers for exposing the goods and the deal-
ers claim they have a right to display their wares
and that it is up to the police to protect them by
night as well as by day.
The insurance companies have not entered into

this phase of the discussion. They have merely
declined to stand any more losses of this nature.



152

HENRY FREUND

KoaR

IlillIltIll ' I IJ 

1'11(11

E TAKE pleasure in extending the Season's
Greetings to our customers and friends in the
trade and wish them all a Very Happy and

Prosperous New Year.
We also take this opportunity of advising you that

we have made a change in our selling force and that
we shall be represented on the road during 1912 by the
following salesmen : Mr. Henry Freund, Mr. Louis Freund,
Mr. Leo Goldschmidt, Mr. F. G. Story and Mr. Solly Goudeket.

We bespeak for them a continuance of the kind
patronage heretofore extended to us, and of which
we are sincerely appreciative.

HENRY FREUND & BRO.—The Elk House
"SELLERS Qf SELLERS" 71 Nassau St., NEW YORK
Diamonds, Watches and Jewelry Fraternal Goods a Specialty

Ginger and Judgment forms a "Rich Mixture"

IlOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

THE PAIRPOINT
ORIGINATORS OF

PAIRPOINT CUT GLASS
and

PAIRPOINT SILVER PLATE

ci You will display

good JUDGMENT

by showing a few of

our goods in your Line

CORPORATION
Factories and Mair, Offices

NEW BEDFORD, MASS.
NEW YORK -
MONTREAL -
SAN FRANCISCO

BRANCHES
38 MURRAY STREET

CORISTINE BLDG., ST. NICHOLAS ST., WEST
. - 717 MARKET STREET
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New York Diamond Imports
Valued at $40,000,000

New York Custom House Records Reach That
Figure—Trade Now Almost Back to the
High Level of 1906—Gain Due to the Higher
Prices of the Rough Stones

New York, January ro.—Imports of diamonds
and other gems at the port of New York in 1911
exceeded $4o,000,000 in value, as shown by figures
compiled at the custom house. Maiden lane
dealers who saw the figures said that the trade
was now practically back to its high level of
1906, when all records were broken by imports
valued at $43,000,000. They said, however, that
the present gain was not so much in the quantity
of diamonds as in the higher prices of the rough
stones. The years 1907 and 1908 were lean
periods for the diamond trade, but a revival
started early in 1909.
The government's figures this year give definite

information as to the relative proportion of
various gems imported. Diamonds amounted to
85 per cent of all. Pearls came almost up to $i,-
500,000. Nearly 95 per cent of all the imports
of precious stones into the United States came
through the port of New York.

Scarcer and Dearer

Cheap diamonds are a myth, the dealers say,
except in undesirable grades. A dealer who has
been in the business many years said that tine
stones were scarcer and dearer in Maiden lane
at present than he had ever known them to be.
He said that for clear brilliants a fair quality
weighing a karat fully $18o is now paid at whole-
sale, while ten or fifteen years ago he bought the
highest grade of Jagersfontein diamonds of the
same size for $120.

Stones weighing a half karat, of ordinary
grade, are now sold at the rate of $150 a karat,
he said, as against $8o a decade ago, and
quarter-karat stones have risen in the same time
from $6o per karat to $11o. The value per karat
of diamonds decreases rapidly in the smaller
sizes, so that two half-karat gems are together
worth less than a one-karat diamond.
According to the dealers, the various discov-

eries that have been heralded from time to time
as likely to bring cheaper diamonds, have not had
any important effect. Within a couple of years a
few diamonds have been discovered in several
parts of the United States and in Canada, but no
gems are coming to market from any of these
places. The latest report from the Canadian dia-
monds is that they are of microscopic size and
explode on exposure to light or heat.

No Artificial Demand Scare

The various methods of making artificial dia-
monds have proved futile in a commercial way.
Maiden lane's importers, who were a little
alarmed by the early reports of laboratory dia-
monds, are now satisfied that the hand of man
can never make a diamond that will stand com-
parison with the natural gems.

Natural diamonds are made by volcanic action,
and unless man can make volcanos he can not
make diamonds, say the dealers. Besides, it prob-
ably took hundreds of years even for the vol-
canos to make diamonds, so where is the man
who can wait that long to complete his work?
A more threatening danger to diamond prices

than any of the others in the last two years was
the competition of two comparatively young com-
panies with the De Beers Company, which for
years had a monopoly of 95 to 98 per cent of the
diamond mining business. The younger com-
panies are the Premier and the German Syndicate,
or Regie, and together they showed that they can
control the market for the smaller sizes of dia-
monds, weighing one-quarter karat or less, and
known in the trade as melees.
The Premier Company has the largest produc-

ing diamond mine in the world. Its total output
is more than one-half that of the De Beers group
of mines in weight, but does not compare in quan-
tity or value with the output of the older mines,
so the dealers say, and they add that the com-
paratively small proportion of fine stones from
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the Premier mine are just as dear as any other
fine stones.
The tiny diamonds dropped a little in value

a year or so ago, when the German company was
putting large quantities of the melees on the mar-
ket, but since then the little stones have got back
to their former high level. The importers say
that the output of the German fields, vast for a
short time, is falling off, as has often happened
ill new diamond mines.
Some of the dealers have another reason to

account for dear diamonds and it is that the
three big companies have reached a complete
selling agreement. The De Beers and Premier
companies formerly had such an agreement, but
it expired. The supposition of the dealers is
that it has been renewed. The German company
formed a partial agreement early this year as to
the sale of boart, the rough, dark stones used
chiefly for mechanical purposes, and it is believed
that this agreement has recently been extended
to the gem grades.
The annual report of the De Beers tompany,

recently received in Maiden lane, shows that
nearly $25,000,000 was paid at the mines for the
company's output in the last fiscal year. The
company reports a decrease in the quality of dia-
monds sold, but an increase in prices obtained.
The United States, according to the statistics,

buys 6o per cent of the world's output of dia-
monds and pays more at the docks for its share
than the aggregate receipts of all the mining
companies. The increase in value is explained
in part by the fact that about two-thirds of the
diamonds are cut and polished in Europe before
importation to New York, so the price is en-
hanced by the cost of labor, besides profits of the
middlemen, including the selling syndicates in
London.
An authority in the trade figures that the earth

taken from the diamond mines in the process of
getting diamonds in the last year would fill the
largest cathedral in the world, while the dia-
monds extracted would fit easily in a little box
of three feet in cubic dimensions.
The same authority figures that South Africa,

since the discovery of diamonds there in 1868,
has yielded fully roo,000,000 karats, of which
less than 6o per cent have been suitable as jewels.
The grand total of valuation at the mines is put
at three-quarters of a billion dollars, and the
diamond-wearing public has paid fully two billion
dollars. South Africa's production has exceeded
many times that of India and all other diamond-
producing countries of former ages of which
there are records.

Cleveland Thief Arrested

St. Louis Man Captured After a Struggle.
Confesses to the Theft

St. Louis, Mo., January ro.—The police of this
city were notified by the police authorities of
Cleveland that the jewelry store of John Hueter,
at 8806 Wade Park avenue, that city, was robbed
on November 30. They asked the St. Louis
authorities to watch out for R. Paul Dunlap Jr.,
and gave an address here.
On New Year's Day five city detectives called

at this address and found it to be the home of
Dunlap's father and that Dunlap was then in the
house taking dinner. The detectives raided the
house, and after a terrific struggle arrested Dun-
lap. He is twenty-three years old and a trained
athlete. In his efforts to escape he dived through
a glass door.
He is accused of stealing about fifty diamond

rings and other jewelry to the value of probably
$5,000. Sixteen rings were found tied to a string
beneath his underclothing.
After Dunlap had been placed in confinement

he broke down and confessed, stating that he had
sold a large portion of the goods stolen in Chi-
cago and that he had expected to sell the rest
here. He agreed to retttrn to Cleveland without
a requisition.
The robbery in Cleveland was a very thrilling

one. Dunlap entered the store, which was in
charge of a lady clerk. When he seized the tray
and ran she pursued him with a revolver, but he
escaped.
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Window Insurance High in Chicago

Depredations of the Padded-brick Men Scare
the Insurance Firms—New Rates Almost
Prohibitive

Chicago, Ill., January ro.—The window dis-
plays of Chicago jewelers have become classed
as undesirable risks by the insurance companies
on account of the many recent robberies through
the medium of broken plate-glass windows.

Practically all of the large companies dealing in
this line of guaranty refuse absolutely to write
policies of this nature in the downtown district
or in several of the well-defined business centers
of the city, such as Chicago avenue.

It is said to be impossible today for a single
merchant in the "loop" or on Michigan boulevard
to obtain an ordinary window burglar policy
from an American company, even at the high rate
of $45 per $1,000 per annum.

Until recently these companies found the risks
of the big downtown jewelers a lucrative source
of income at the rate of $36 per $1,000, but the
activity of the men with the newspaper-wrapped
bricks has been such that they positively decline
to make any further contracts of this sort, and
hasten to cancel every outstanding policy of this
sort at the earliest possible moment.

Chance of Loss Too Heavy

As one insurance broker expressed it, the loss
through the looting of one window more than
eats up the premium for the year, kind sometimes
a window will be robbed in this manner two or
three times a year.
The only recourse the jewelers have from this

decision on the part of the insurance companies
is a policy in Lloyds of London, which is now
being used by most of the large jewelers who
have been recent and repeated victims of this.
method of theft.

It is said, however, that Lloyds refuse to issue
a policy of this nature for less than $1,000 as
the minimum annual premium, and this naturally
cuts off all the small dealers who can not afford
such an expensive yearly charge.
Chicago insurance brokers say they have al-

ways refused to take the window risk—consid-
ered the most precarious of all the various forms
of insurance—unless they could have the policy
upon the entire stock in the safe and in the
display cases, but even with this proviso their
losses within the last four years have been so
heavy that they have been compelled to refuse
the business altogether.

Police Tell Difficulties

According to the police, it is almost impossible
to detect this sort of criminal. The man with
the brick walks the brightly lighted street in-
nocently and without attracting attention. He
waits until the window is unprotected and then
suddenly breaks the glass, grabs what valuables
he can reach and runs before he is even seen.
The jewelers are divided in opinion upon the

subject. Most of them blame the police. They
claim that they are entitled to as much protection
for the goods in their display window as any
one else who happens to have less valuable goods
on sale.
The police say the valuable goods in jewelry

windows are a temptation which it is almost
impossible for a thief to resist, and that it is im-
possible to protect them without stationing a
man in front of each window. The police blame
the dealers for exposing the goods and the deal-
ers claim they have a right to display their wares
and that it is up to the police to protect them by
night as well as by day.
The insurance companies have not entered into

this phase of the discussion. They have merely
declined to stand any more losses of this nature.
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Here the oysters lie until they reach their third
year, when, with the help of the Cultivator, the
process of pearl formation begins. Another four
years and we find that the mollusk has invested
the nucleus with numerous layers of nacre, and
has, in fact produced a Pearl.

There are few other articles that the jeweler can handle
with such thoro satisfaction.
There is everything in this cultured pearl that will appeal to
every prospective buyer of pearl jewelry.
Like the finest Oriental, this pearl is the product of the
Pearl Oyster.
Like the Oriental, it is beautiful and fascinating.
Unlike the Oriental, it is an ornament that is not confined to
the exclusive uses of the wealthy. The cost of the Japanese
Cultured Pearl is sufficiently moderate also for the modest
purse.
Think of the capacity this pearl can develop as seller of
your pearl jewelry.
Think what a vast and profitable trade it affords you.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY
NEW YORK PARIS SAN FRANCISCO PROVIDENCE MAR

•

•

DIAMONDS
We did a very large business in diamonds last year.
We want to do a much larger business this year.
By fair dealing, right prices and proper representa-
tion of our goods we propose to retain the confidence
of our old customers and make known to new cus-
tomers the advantages of buying diamonds from us.
In order to fill every order promptly we have greatly
increased our stock of loose diamonds and now carry
a very large series of stones, perfect and imperfect,
from 1/4. to 2 carats, Wesselton color, American
cutting.

CROSS & BEGUELIN
23 Maiden Lane •••• New York

Memorandum Package Sent Upon Request

•

•
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NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,
Roo at 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, JUDII8Fy 12.

The new year opened auspiciously in most of
the important branches of the jewelry business
according to a very careful analysis of the situa-
tion in New York. The leading manufacturers
state that their plants are running full time. Im-
porters and jobbers report a very early demand
for good novelties. Diamond merchants state
that they can not fill all orders for perfect stones,
while, considering the season of the year, a brisk
business in imperfect stones is already evident.

It is generally conceded in the jewelry circles
that business will be held back somewhat by the
efforts of the rival candidates in the two great
parties to secure the nomination for president,
but substantial encouragement is afforded to
those prone to misgivings on account of the un-
expectedly good business that was done by the
retailers throughout the country during the month
of December, notwithstanding the insistent talks
of hard times.
The fact is that the year 5912 opens with the

jewelry trade in a fair condition, and while there
is no reason to expect any unusual era of pros-
perity for the jeweler, the latter can well afford
to be reasonably hopeful of the future.
Oscar S. Schmidt, who has been representing

the John Holland Fountain Pen Company in the
west and on the Pacific coast, is now in Europe
in the interest of Mittag & Volger, the well-
known manufacturers of typewriters' supplies.
Sam Alliance, manager of the Alliance Jewelry

Company, Cleveland, Ohio, has been in this city
on his annual business trip.
No event in the jewelry district of New York

ever created such a stir as the destruction by fire
of the Equitable Life Assurance Society building,
at 120 Broadway. The blaze was discovered about
5 a. m. by employees within the building, who for
half an hour trusted to their own powers to con-
quer the fire that the full fire department forces
of Manhattan, aided by reinforcements from
Brooklyn, did not have under control for forty-
eight hours. Six lives were lost, and conservative
estimates place the devastation at many millions.
The fire gripped a whole block in that part of
Manhattan which is given over to the jewelry and
financial buildings, and destroyed the offices of
the Equitable Life Assurance Society, the Mercan-
tile Safe Deposit Company, Kountze Brothers, the
offices of many professional men and the Lawyers'
Club. The owners of the building carried no in-
surance for it, and their tenants have their losses
covered only to a slight degree. It was a bitter
cold and high wind that marked the fire, which
would have destroyed the entire financial and jew-
elry section of the city had it not been for the
hardest kind of work on the part of the firemen.
Eugene H. Valle, head of the diamond depart-

ment of Cross & Beguelin, was confined to his
home for about a week with a very severe cold.
Mr. Valle suffered from a cold shortly after the
Christmas holidays, but returned to work, with
the result that he had a relapse. He is expected
to fully recover and return to work within a few
days.
Louis Cohn, of the firm of Henry Freund &

Bro., president of the New York Wholesale Jew-
elers' Association and vice-president of the Na-
tional Wholesale Jewelers' Association, will
attend a meeting of the executive committee of
the latter organization in Chicago on January 17.
Hugo Keller, of the firm of L. H. Keller & Co.,

spent a week in the south early in the month.
Messrs. Green and Cohn, of the firm of M. J.

Averbeck, marked the completion of ten years'
service with this concern by giving a dinner early
in January to nine or ten of their co-workers.
Mr. Green first became associated with Mr. Aver-
beck in December, 19ot, and was followed soon
after by Mr. Cohn. As a token of his appreci-
ation for their long and faithful service Mr. Aver-
beck presented each of these gentlemen with
beautiful minute-repeater gold watches at Christ-
mas time.

A very fashionable New York wedding was that
of Edward Aisenstein ,of the firm of Aisenstein &
Woronock, to Miss Rae Goldberg, on January 9,
at the Spanish and Portuguese Synagogue. Mr.
Aisenstein is the recipient of hundreds of letters
of congratulation from jewelers all over the coun-
try, among whom he is well known and highly
esteemed.

Jules Mayer, of the Mauser Manufacturing
Company, will represent Frank N. Whiting here-
after in the south.
The National Jewelers' Board of Trade report

that George E. Marshall, of Chicago, Ill., against
whom an involuntary petition in bankruptcy was
filed, offered a settlement of 55 per cent cash com-
position in bankruptcy, which did not appear to
be justified by the investigation of the estate, and
through the efforts of the board this was increased
to 65 per cent cash, which is now being sub-
mitted to creditors by the board.

Full arrangements have been completed for the
annual dinner of the 24-Karat Club, which will be
held at the Hotel Astor on January 20. Leo
Wormser, of the committee of arrangements,
states that about 7oo will sit down to the tables,
while over too applications for tickets have been
refused. President Taft has already assured
the committee in charge of the affair that he will
attend and address the gathering. He will have
in his party his private secretary, a stenographer
and his customary bodyguard of detectives.
Among the other speakers of the dinner are men
of national reputation. Everything indicates that
this dinner will be the most notable that this
famous organization has ever held.
The third monthly noonday luncheon, given

under the auspices of the National Jewelers'
Board of Trade, will be held on January 16.
These luncheons were organized for the purpose
of creating a closer relationship in the Jewelry
and kindred trades and seem to have filled a long-
felt demand, judging from the support which they
received since their initiation. The January lunch-
eon will be of extreme interest and importance
to the business man, owing to the prominence of
the speaker of the day, who will be Judge Charles
C. Hough, of the United States federal court.
He will speak upon the subject of bankruptcy.
Calmly calling to one of the members of the

household which he was robbing to come to him,
then sticking a gun up to the head of the man
who answered his call and frightening him so
that he ran below stairs, a "porch climber" re-
cently made good his escape from the home of
John C. Cassidy, 123 Harrison street, East
Orange, and took with him jewels belonging to
the women members of the family, valued at
$3,000. Although an almost immediate alarm was
given to the East Orange police and the police
of neighboring towns were notified to look out
for a stockily built, well-dressed man about five
feet eight inches tall, no traces of him have yet
been found.
John and Louis Hartzberg left New York Jan-

uary to for the Pacific coast on their first trip
as manufacturers' agents. Among other lines
which they will show the western trade is that of
L. Fritzche & Co., Newark.
Leon Nordman, of San Francisco, Cal., has

arrived here for a limited stay. His headquarters
are with the United States Agency Omega Watch
Company, 21-23 Maiden lane.
New and vast possibilities are opened to the

jewelry trade provided the new model cars, ex-
hibited by the Premier Motor Manufacturing
Company at the automobile show, Madison
Square Garden, which opened Saturday, January
6, meet with popular favor. Of the four complete
cars and the chassis which compose the Premier
exhibit, two cars and the chassis are finished in
old Roman gold instead of the regulation brass.
The additional valuation on account of the gold
finish was $ro,000. On the chassis, which is of
the four-cylinder design, the parts finished in
gold include the steering column complete, radi-
ator trimmings, crank handle, grease cups, hubs,
all levers, cutout, intake manifold and carburetor,
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gasoline pipes and hot-water connections, outlet
water manifold, oil leads, spark plugs, housing
and thrust bearing of the clutch valve caps, in-
take water manifold, water pumps and clips that
hold the connections. On the two finished cars
with old Roman gold mountings the parts finished
in gold include the wind shield, lamps, door
hinges and fasteners, hood fasteners and handles,
coat rail, foot rest, pedals and foot accelerator,
switch plate, speedometer and tubes, horn and
tubes binding on the running board, name plates
and car numbers.

Clarence F. Bayer, of Bayer & Pretzfelder
Company, is again at the headquarters of the firm
after an extensive tour through the European
and oriental markets, and reports that he has
succeeded in establishing some new important
agencies. He also reports finding numerous
brand new items, and some particularly attractive
novelties. There is no question this company
will show a most extensive and inviting line for
1912. A. Pretzfelder, of this firm, has returned
from the north woods after a two weeks' hunting
trip. L. C. Rose has returned after a two weeks'
stay with his family in northern Michigan. E.
Pretzfelder and L. Heineman are about to leave
for their respective territories.

Detectives recently arrested Eugenie Schumann,
twenty-four, a petite French governess in the
employ of Conrad Elias, who lives in a hotel at
Amsterdam avenue and West Seventy-ninth
street. She is charged with the grand larceny
of some $6,000 worth of gems and finery from
former employers. Her trunk, when searched,
gave the appearance of a combined jewelry-de-
partment store. Among the articles discovered
were a diamond ring weighing five and one-half
karats, valued at $2,000; one diamond bar pin,
valued at $roo; one pearl necklace, containing
thirty pearls, value not stated; two dozen tie
pins, valued from $5 to $30 each; thirty baby
pins, about five dozen pairs of men:s and women's
hose, all apparently well chosen; several silk
dresses and several score of handkerchiefs and
napkins.
Mrs. Samuel Ader, wife of a jeweler at 3860

Broadway, was sitting alone in the store on the
afternoon of December 28 when three men en-
tered, one of whom grabbed Mrs. Ader around
the throat and struck her a blow on the chin
which knocked her down. The men then grabbed
four gold bracelets, a diamond ring and the
woman's gold watch, all worth about $125, and
ran out the door and down Broadway. Two
policemen saw the fugitives and after a chase of
half a block caught and subdued them.
M. A. Neuberger, manager of the Chicago office

of Theodore Schisgall, spent a week at the home
office in New York after the Christmas holidays.
Mr. Neuberger reports that the Chicago office
has done an excellent business since it was opened
a few months ago.
The National Jewelers' Board of Trade has

opened a branch office in San Francisco. A. V.
Davidson left New York some time ago to take
charge of the office.
Thugs have at last crossed the "dead line,"

sacred to the memory of the late Inspector
Byrnes. For the first time in many years a
brutal assault was committed January 4 below
Fulton street. A few minutes after it o'clock
in the morning Henry Garland, an engraver,
seventy-nine, who lives at 16 Howard place,
Jersey City, was struck down with a blackjack
in his office at 77 Nassau street. He was taken
to the Hudson street hospital, where his condition
was said last night to be serious. Garland was
at work in the room he has occupied for forty
years when the outer door was opened and he
heard a man ask to be given a price for engraving
a ring. Without looking up Garland asked to see
the ring, and the next instant was struck down
before he got even a glance at his assailant.
While the old man was lying unconscious on the
floor the thug rifled a drawer but found only
$3, and picked up a wedding ring and a pair of
gold cuff buttons on which Garland had been at
work. On another table he found a dozen
strings of amber beads, valued at $3o, belonging
to a man who shared the little office with Garland.
Before the old engraver recovered consciousness
the thug had disappeared.



156 T E

United States Files Bill in Equity
Against The Keystone Watch Case Co.

A Bill in Equity Has Been Filed in the Circuit
Court of the United States for the Eastern
District of Pennsylvania by the United
States Against The Keystone Watch Case
Company and Some of Its Officers and
Directors

For the information of our readers we
publish below the government's bill in full.'
An officer of the company states:

"The action of the government comes to
The Keystone Watch Case Company in the
nature of a surprise, as it has been the policy
and endeavor of the company to conduct its
business in a legal manner and along the
lines of strict integrity and good commer-
c'al usages.
"The facts alleged in the government's bill

have doubtless been Stated under a misap-
prehension, and it is believed that those hav-
ing the government case in charge have been
misinformed as to the manner in which the
company has transacted its business.
"The matter of preparing The Keystone

Watch Case Company's answer to the gov-
ernment's bill is in the hands of its counsel.
The answer will be filed in due course, when
it will be made apparent that the company
has not in any way conducted its business
in violation of the Sherman anti-trust act."

IN THE

CIRCUIT COURT OF THE UNITED STATES
FOR THE EASTERN DISTRICT OF PENNSYLVANIA

Petition in Equity. No. --.

The United States of America, Petitioner,
V.

The Keystone Watch Case Company and others,
Defendants.

To the honorable the judges of the Circuit Court
of the United States for the Eastern District of
Pennsylvania sitting in equity:

The United States of America. by J. Whitaker
Thompson, its attorney for the Eastern District
of Pennsylvania, acting under the direction of its
Attorney General, brings this proceeding in equity
against The Keystone Watch Case Company, The-
ophilus Zurbrugg, Caleb F. Fox, Edward T.
Stotesbury, John J. Mueller, Charles M. Fogg,
F. H. Kain, and Irving Smith. On information
and belief your petitioner alleges and shows:

Residence of Defendants

The Keystone Watch Case Company is a cor-
poration organized under the laws of the State
of Pennsylvania, with its principal office and
place of business in Philadelphia, Pennsylvania.
Theophilus Zurbrugg was until recently president
of the said Keystone Watch Case Company and
has been throughout the leading spirit in all
matters herein alleged, and resides at Riverside,
New Jersey ; Caleb F. Fox is now the acting
president and a director of said company and re-
sides at Philadelphia, Pennsylvania ; Edward T.
Stotesbury is vice-president of said company and
resides at Philadelphia, Pennsylvania ; John J.
Mueller is secretary of said company and resides
at Philadelphia, Pennsylvania; Charles M. Fogg
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is treasurer of said company and resides at Phila-
delphia, Pennsylvania ; F. H. Kain is assistant
treasurer of said company and resides at Phila-
delphia, Pennsylvania, and Irving Smith is also
a director of said company and resides at New
York City, New York. The said individual de-
fendants, in their capacity of officers and directors
of defendant, The Keystone Watch Case Com-
pany, have been for years and are now exercising
complete control over the same and are re-
sponsible for all the acts of said company.

Object of the Action

Defendants have been 'and are now violating the
act of Congress of July 2, 189o, entitled "An act
to protect trade and commerce against unlawful
restraints and monopolis," in that they have here-
tofore made and the business of said corporation
defendant is conducted under and in pursuance
of certain contracts, combinations, and conspira-
cies, in restraint of the trade and commerce
among the states and with foreign countries in
filled watch cases and in a watch known as the
Howard watch, and are attempting to monopolize
the said trade and commerce in filled watch cases
and said watch, and have monopolized a part
thereof, and this action is brought to prevent
and restrain defendants from further violating
said act in respect to said commerce. The char-
acter of said contracts, combinations and con-
spiracies and of said monopoly, and wherein the
same are unlawful, will appear from the facts
hereinafter stated.

The Watch Case Industry Prior to 1899

The watch industry in the United States is
divided into two parts, to wit : the watch case
industry and the watch movement industry. Of
all watch cases manufactured and sold, more
than ninety per cent are filled watch cases; that
is, cases made of a base metal, surfaced with
gold of a varying quantity and degree of purity,
the number of solid gold and silver cases being
comparatively so small as to constitute a negligible
quantity in the market. Hereinafter when watch
case industry or trade is mentioned it is the
tilled watch case industry or trade to which ref-
erence is had.

Originally there were engaged in the manu-
facture of filled watch cases in the United States
and in the interstate and foreign trade and com-
merce therein a number of separate and inde-
pendent firms and corporations, no one of which
possessed such a per cent of the industry and
trade as to enable it to exercise a dominating
influence over the same, and each of whom was
engaged in competition with all the others. This
condition of the industry and trade continued
until about the year 1899.

IV.

History of the Combination of Manufacturers
of Watch Cases and Movements

1, The Keystone Watch Case Company.—In
ift9 defendant Theophilus Zurbrugg, who was
then a watch case maker, bought and consolidated
with his own business that of Bates & Bacon
and H. Muhr's Sons, two firms or copartnerships
which were engaged in a like business, and such
consolidated business was then carried on under
the name of T. Zurbrugg Company, a corporation,
and immediately afterwards they were acquired
by and became part of the Riverside Watch Case
Company, at Riverside, New Jersey. At the same
time a corporation named Keystone Watch Case
Company was engaged in the manufacture and
sale of watch cases at Philadelphia. In said year
defendant Zurbrugg and certain associates ob-
tained control of said Keystone Watch Case
Company, and thereupon organized under the laws
of Pennsylvania the defendant corporation, "The
Keystone Watch Case Company," which corpora-
tion in July, 1899, took over all the properties of
both the Riverside Watch Case Company and the
old Keystone Watch Case Company, and certain
other properties still belonging to defendant Zur-
brugg, paying therefor to the stockholders of
said Keystone Company and the owners of the
Riverside properties some cash, but principally
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the capital stock of The Keystone Watch Case
Company. The operation of both plants was
thereafter continued, but under one general man-
agement.
The Keystone Watch Case Company will be

hereinafter often designated as "the Keystone
Company."
In August, 1899, defendant Zurbrugg and his

associates organized, under the laws of New
Jersey, the Philadelphia Watch Case Company,
the sole purpose of which was to market the
products of the Riverside plant of the Keystone
Watch Case Company, and thus have it appear
to the general public that the Riverside plant and
the old Keystone plant were operated independ-
ently of each other. All the capital stock of this
company was from its organization owned by de-
fendant, the Keystone Watch Case Company, and
in carrying out the objects of its creation it acted
in harmony and not in competition with the
parent company.

2. New York Standard Watch Company.—Up
to August, 1899, the Keystone Company had been
interested in no branch of the watch industry
except the manufacture of watch cases, but in
two it acquired the entire capital stock of the
New York Standard Watch Company, which was
a New Jersey corporation engaged in the manu-
facture of a low-grade watch movement at a
plant located in Jersey City, New Jersey. The
separate corporate existence of this company was
continued, but it was thereafter controlled by,
and its business was conducted in harmony with,
that of the Keystone Company.
3. United States Watch Company and E.

Howard Watch Company.—In tgoi a company
known as the United States Watch Company was
engaged in manufacturing watch movements at
Waltham, Massachusetts, and in June of that
year the entire plant and properties of said com-
pany were purchased by the defendant, the Key-
stone Company. The defendants Zurbrugg, and
others, who controlled the Keystone Company,
thereupon caused a corporation to be organized
under the laws of New Jersey, named United
States Watch Company, to which corporation said
plant and properties were conveyed. The author-
ized capital stock of this corporation was one
million dollars, all of which was acquired by de-
fendant, the Keystone Company. The plant owned
by said United States Watch Company was then
greatly enlarged, and was used solely for the
manufacture of medium-priced watch movements.
In January, 1903, defendant, the Keystone Com-

pany, purchased of a trustee in bankruptcy the
trade-marks and good will of the E. Howard
Clock Company. The Howard watch movement
was well and favorably known to the entire watch
trade, and in order to obtain full advantage of
this trade name, defendants caused a new cor-
poration to be organized under the laws of New
Jersey named the E. Howard Watch Company;
and to this corporation was conveyed all the
property theretofore belonging to the United
States Watch Company, and the trade-marks and
good will purchased in the bankruptcy sale of
the E. Howard Clock Company. All the capital
stock of said corporation was acquired by the de-
fendant, the Keystone Company, and its business
was thereafter conducted in harmony with the
business of said Keystone Company and its other
subsidiary companies. The E. Howard Watch
Company thereafter engaged in the manufacture
of a high-grade watch movement which was
known and was extensively advertised as the E.
Howard movement, although said movement was
very different from that of the old genuine
Howard watch. By extensive advertising under
the Howard name, and to some extent in conse-
quence of the intrinsic merits of the works, this
movement became popular in the watch trade,
and has greatly aided defendants in the manner
hereinafter shown in their attempts to monopo-
lize interstate and foreign trade and commerce
in watch cases.

4. The Crescent Watch Case Company.—In
1885, and some years prior thereto, there existed
a company doing business in Chicago, Illinois,
under the name of the Chicago Watch Case Com-
pany. In that year said company was reorganized
under the laws of the State of New York, its
name being changed to Crescent Watch Case
Company, and its plant was moved to Brooklyn,
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New York. In I890 this company purchased the
entire watch case business of the American-
Waltham Watch Company, the manufacturers of
the present Waltham watch movement. In 1891
its present factory and plant were erected at
Newark or Roseville, New Jersey. In 1893 the
Bay State Watch Case Company, of Boston, was
absorbed by the Crescent Watch Case Company,
and its plant and factory were dismantled. In
January, 1903, defendant Keystone Company ac-
quired control of Crescent Watch Case Company
by purchasing all of its common stock, and in
1906 the Keystone Company purchased the pre-
ferred stock of said Crescent Company, and thus
became the owner of its entire capital stock.
After the purchase of the Crescent Company

of the watch case business of the American-
Waltham Watch Company the two companies
were closely allied in the selling of the Crescent
cases and the Waltham movements, the Waltham
movement, which is a popular one in the trade,
being very extensively sold enclosed in the Cres-
cent cases; hence this case had become well and
favorably known to the watch case trade.
While the business of this company was con-

ducted by a separate organization, yet it was
under the same direction, and was conducted in
harmony and not in competition with that of the
Keystone Company and its subsidiaries.

5. Canadian companies, and contracts with
Waltham Watch Company and Elgin National
Watch Company.—In 1903 defendant, the Key-
stone Company acquired eight hundred and fifty-
one of the two thousand shares of the American
Watch Case Company, of Toronto, Limited, which
company is engaged in the manufacture of watch
cases in Toronto, Canada. The remainder of the
capital stock of said company is owned by the
Waltham Watch Company and the Elgin National
Watch Company and their officers. After the ac-
quisition of the said shares of stock of said
company defendants organized under the laws of
Canada a corporation known as the Keystone-
Crescent Watch Case Company of Canada,
Limited, the purpose of which was to act as a
sales agent in Canada of the American Watch
Case Company of Toronto, Limited. The capital
stock of said Keystone-Crescent Company is
owned by defendant, the Keystone Company.
On March 31, 1904, the defendant company

entered into a contract with the Elgin National
Watch Company, a corporation, whereby said de-
fendant was put in exclusive charge of the entire
export trade of the last-named company, except
the trade with Canada ; and on June fr, 1909, a
contract was made between defendant the Key-
stone Company and the Waltham Watch Com-
pany whereby the former was made the sales
agent of the latter in all the principal foreign
countries with which a trade in watch cases is
carried on, except Great Britain, France and
Spain. The Waltham and Elgin companies are
two of the principal manufacturers of watch
movements in the United States, and these move-
ments are well known abroad, and their sales and
transportation to foreign countries constitute the
principal part of the export trade in watch move-
ments. Said contracts are especially valuable to
the defendant company because they enable it
to enclose these popular movements in its own
cases, and thus promote its foreign watch case
trade.
The interest of the defendant company in the

said Canadian companies and its contracts with
the Waltham and Elgin companies are important
in that they show the dominating and irresistible
power of defendant, the Keystone Company, in
the foreign trade and commerce in watch cases
and watches, and because the friendly under-
standing thus established with the Waltham and
Elgin companies has greatly aided defendants .in
carrying out their general scheme to monopolize
the watch case industry.

V.

Effect of Combined Ownership of the More-

said Corporations

By virtue of the consolidation of properties
above described, by January, 1903, defendant, the
Keystone Watch Case Company, became and was
directly, and indirectly through its subsidiary com-
panies, engaged in the manufacture and sale
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throughout the United States and in foreign
countries of practically every grade of watch
cases and watch movements, some of which were
of brands widely and favorably known to the
entire trade.
Furthermore, there was no competitor of said

company and its subsidiaries who manufactured
so complete a line of either cases or movements,
and no competitor of consequence who manufac-
tured both cases and movements. Said defendant,
the Keystone Company, and its subsidiary com-
panies, manufactured and sold more than fifty
per cent of all watch cases sold in the United
States, and their factories had the capacity to
supply the entire watch 'case trade therein ; and
said defendant by reason of the acquisitions and
consolidations aforesaid so controlled the trade
and commerce in watch cases among the States
and with foreign countries as to enable it to prac-
tically exclude all competitors from such trade
and commerce and to itself monopolize the same.

VI.

Purpose for Which Control of Said Corpora-
tions Was Unified

The consolidation of the control of the various
corporations as above described was the result,
and was made in pursuance of certain contracts,
combinations, and conspiracies between defendant
Zurbrugg and the other individual defendants in
their individual capacities and also as officers and
agents of defendant the Keystone Watch Case
Company and the officers and agents of the
various companies which became its subsidiaries,
the direct and immediate object of which was
to destroy all competition in the watch case in-
dustry in the United States and the interstate and
foreign trade and commerce therein, and to com-
pletely monopolize the same. This intent was
present when defendant the Keystone Watch Case
Company was organized and the business and
properties of the old Keystone Watch Case Com-
pany and the Riverside Watch Case Company
were taken over by it in 1899, and it has been
the motive which has prompted the acquisition of
the various properties of said company since that
time, and has instigated the various acts of de-
fendant the Keystone Company, and has per-
meated its business policies and shaped its bus-
iness methods from its organization down to the
present time.

VII.

Business Methods of Defendants from 1903 to
1910

From the acquisition of the stock of said sub-
sidiary companies down to 1910 the business
methods of defendants whereby they were at-
tempting to acquire a monopoly of the interstate
and foreign trade and commerce in watch cases
were pursued secretly, and hence are not fully
known by complainant. They for a time believed
that their purpose could be better accomplished by
concealing as far as possible from the trade that
the Keystone Company owned the stock and con-
trolled the policies of its various subsidiary com-
panies. They therefore had the organization of
each of said companies still maintained and sep-
arate sales agents employed, and had it to appear
that they were still acting independently, while at
the same time each of said corporations was,
through its agents, acting in the interest of each
of the others and was endeavoring to injure all
outside competitors. They endeavored to and did
induce jobbers to cease handling any other lines
of goods than those made by the Keystone Com-
pany and its subsidiaries, refused to sell jobbers
watch movements, and as to the Howard move-
ment, they fixed and maintained a selling price
for both jobbers and retailers and kept a blacklist
of all dealers who sold said movements at less
than the established price, and refused to sell
said movements as well as any of their watch
cases to jobbers who continued to sell to retailers
whose names appeared on said list. Many other
things were done by the Keystone Company and
its officers and agents, with the object and intent
and which had the tendency to destroy competi-
tion in the watch case business, and to restrain
and monopolize the interstate and foreign trade
and commerce therein and to restrain the inter-
state trade in the Howard movement, but on ac-
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count of the secret methods of defendants they
can not here be described more definitely by corn-
plainant.

VIII.

Acts after January 1, 1910, designed to destroy
competition and to monopolize interstate and
foreign commerce in watch cases

In January, 1910, defendants believed that the
Keystone Company had become sufficiently strong
to adopt bolder and more aggressive methods to
destroy competition; and, therefore, during the
early part of that year all the properties of said
subsidiary companies were conveyed outright to
the defendant Keystone Company, and the or-
ganizations of the subsidiary companies were
abandoned.
On January 15, 1910, defendants inaugurated

their aggressive policy by sending to the various
jobbers in watch cases and movements a circular
letter, which reads as follows:

January is, 1910.
We enclose herewith new pricAist which

we are mailing to the retail trade today.
These prices are subject to the actual catalog
discount and the cash discount only.
We also enclose memoranda of the prices at

which Boss, Crescent, Planet, Crown and*
Silveroid cases, and Excelsior watches will be
billed in future to our jobbers. These prices
are net, subject to the cash discount only.
These prices are confidential.
For the best interests of our business we

have determined to sell our goods exclusively
to jobbers whom we find voluntarily con-
forming to our wishes as to the disposition by
them of such goods.
We shall make all specific sales, except of

Howard watches, without any restrictions
whatever.
Whether or not our wishes as hereinafter

stated be complied with we shall from time
to time exercise our right to select the job-
bers to whom we shall sell our goods, and we
shall, irrespective of any past dealings, refuse
to sell to those jobbers who, in our opinion,
handle our goods in a manner detrimental to
our interest or whose dealings with us are in
any other respects unsatisfactory.
Our present wishes are as follows:
First. Our goods bearing the following

trade-marks, to wit : Boss, Crescent, Planet,
Crown, Silveroid, and Excelsior, will be sold
by us to our jobbers at fixed prices, subject
to a cash discount, and we desire that sales
of these goods by jobbers, whether to retailers
or to jobbers, shall be without deviation at
the prices fixed by us for sales to retailers
subject only to the cash discount.

Second. Howard watches are sold only
under the terms of the license covering their
sales.
Third. On all other goods we place no re-

strictions as to the prices at which they are to
be sold by jobbers.
Fourth. And further, we desire that the

jobbers to whom we sell our goods bearing
the following trade-marks, to wit, Howard.
Boss, Crescent, Planet, Crown, Silveroid and
Excelsior shall not deal in any watch cases
other than those manufactured by us.

Fifth. All advertisements ot our goods
will be subject to our approval.

Very truly yours,
THE KEYSTONE WATCH CASE COMPANY.

The parts of said circular letter to which at-
tention is now particularly called are. first, the
declaration that the keystone Company had de-
termined to sell its goods exclusively to jobbers
whom it found voluntarily conforming to its
wishes as to the disposition by them of such
goods, and that it would refuse to sell to those
jobbers who, in its opinion, might handle its
goods in a manner detrimental to its interests, or
whose dealings with it might in any other respect
be unsatisfactory; second, the expression of the
desire that jobbers to whom goods bearing certain
trade-marks might be sold, should "not deal in
any watch cases other than those manufactured
by us ;" and third, the declaration that all adver-
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tisements of its goods would be subject to its ap-
proval.
In order that the jobbers to whom said circular

letter was sent might fully understand its mean-
ing, and to strictly enforce the provisions thereof,
which were mildly expressed as ea- parte deter-
minations and desires, and to secure positive con-
tracts with the jobbers to whom the letter was
sent, which would embrace the suggestions ex-
pressed therein, the letter was followed up by
agents of the company who interviewed the job-
bers in person. They were informed by said
agents that this circular letter meant precisely
what it said, and that its terms would be strictly
enforced, and were threatened that they would
be entirely deprived of the privilege of handling
any of the lines of cases and movements manu-
factured by the Keystone Company if they did
not conform to said company's demands. As a
result of these threats a very large percentage of
jobbers doing an extensive business were pre-
vailed upon to enter into agreements with the
Keystone Company to purchase watch cases ex-
clusively from it, to advertise in their catalogs
no watch cases except those manufactured by it,
and to comply in all other respects with the other
wishes expressed in said circular letter. The
terms of said letter and the various agreements
entered into between the Keystone Company and
watch case jobbers made in pursuance thereof
have been rigidly enforced by defendants down
to the present time, with the result that the
goods of no competitor of the defendant company
are sold by a large number of the most desirable
jobbers in the United States.
To further aid in their effort to destroy com-

petition the Keystone Company has been, and is
now, manufacturing at its Philadelphia watch case
works large quantities of inferior grade watch
cases which are not labeled with any of the Key-
stone brands, but which are put on the market
at any price, regardless of cost, and labeled to
suit the purchaser, with long-term guarantees;
and those handling the same are encouraged and
urged to sell said cases at any price that may be
necessary to successfully meet the competition
of other manufacturers, whether below cost or
not, thereby compelling such manufacturers to
compete with inferior and falsely labeled cases,
while defendants are preserving the prices of
their own regularly branded goods.
Defendants have also urged its competitors to

sell their plants and businesses to the Keystone
Company, threatening them with destruction

-should they refuse to do so, and have declared
their intention of acquiring the remainder of the
trade and commerce in watch cases, and have as-
serted that they would spend a million dollars
if necessary to drive some of the larger of its
competitors out of business, and that defendants
would hang crepe on the doors of such competi-
tors' factories.
By an active and energetic prosecution of the

methods above described, and by the means here-
inafter mentioned, defendants have forced all
competitors out of the filled watch case business
in the United States, except Illinois Watch Case
Company, of Elgin, Illinois; Dueber Watch Case
Company, of Canton, Ohio; The Fahys Watch
Case Company, of New York City; Wadworth
Watch Case Company, of Dayton, Kentucky; The
North American Watch Case Company, of Mans-
field, Ohio, and The Star Watch Case Company,
of Ludington, Michigan, which companies to-
gether do not exceed twenty per cent of the
business of the United States in watch cases. De-
fendants have greatly reduced the sales of other
competitors, and have so monopolized the trade
in watch cases that the defendant Keystone
Company now manufactures and sells eighty per
cent of all watch cases manufactured and sold
in the United States; and it is the intent and pur-
pose of defendants that said company shall
monopolize the remainder of said trade and com-
merce ; and it will not only maintain its present
percentage thereof, but will greatly increase the
same unless defendants be restrained from so
doing by the exercise of the injunctive power
of this honorable court.

IX.
Fixing and Maintaining Jobbers' Prices

Special attention is also directed to the fact
that in the said circular letter of January t5,
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1910, it was recited that price lists were enclosed
which were being mailed to the retail trade, that
the prices stated were subject to the usual catalog
discount and the cash discount only, and that there
were also enclosed memoranda of the prices at
which Boss, Crescent, Planet, Crown, and Silver-
oid cases and Excelsior watches would be billed
in future to jobbers, which prices were subject
to the cash discount only; and that "Our goods
bearing the following trade-marks, to wit : Boss,
Crescent, Planet, Crown, Silveroid, and Excelsior
will be sold by us to our jobbers at fixed prices,
subject to a cash discount, and we desire that
sales of these goods by jobbers, whether to retail-
ers or to jobbers, shall be without deviation at the
prices fixed by us for sales to retailers, subject
only to the cash discount." By the methods before
described the agents who followed up this circular
letter forced or induced the jobbers into agree-
ments that they would maintain the prices speci-
fied in said price-lists; and every effort has been
put forth by defendants to secure a compliance
with these agreements.

Its diligence in this respect is shown by the
contents of a second circular letter sent by it to
its jobbers under date of July 28, 1910. Defend-
ants had received information that a concern
known as the Jewelers' Co-Operative Syndicate
had offered to supply retail jewelers who were
members of the syndicate with Boss, Crescent
and Crown cases and Howard watches at prices
below those quoted in the retail price-lists mailed
to jewelers on January 15, tow. As a warning
to the jobbers handling the goods of the Keystone
Company, in said letter of July 28, 1910, it was
said:

The sale of our goods by any one of our
jobbers to or through the Jewelers' Co-Opera-
tive Syndicate, or to anyone else, at prices
below that quoted in the above-mentioned price
lists (the price-lists of January 15, 1910),
whether it be done by allowing a greater
amount of discount or by paying a commission,
or allowance of any kind whatsoever, or in any
other way, directly or indirectly, will be con-
sidered by us as an act on the part of the jobber
contrary to the wishes expressed in our letter
of January 15, 1910.

The paragraph above quoted from the letter of
January 15, 1910, relating to the Boss, Crescent,
Planet, Crown, Silveroid, and Excelsior cases was
repeated in this letter with the following com-
ment:

We will recognize no deviation from this
whatsoever, directly or indirectly, by trading
or otherwise.
It was further declared that—
We will not sanction any method by which,

directly or indirectly, any retailer can obtain
our goods at any better price than any other
retailer, therefore the payment of any commis-
sion by any of our selected jobbers on orders
secured for them by some one else, excepting
such commission as may be paid by them in lieu
of salary to salesmen regularly in their employ,
will be considered a violation of our wishes ex-
pressed in our letter of January 15, 1910.

By a distribution of this letter among its job-
bers and by pressure brought to bear directly
upon them by its agents, the defendant company
has been able to substantially maintain to the
present time the reselling prices shown on the lists
of January 15, 1910, and thus to restrain the inter-
state and foreign trade and commerce in said
goods ; and it is its purpose to continue to main-
tain said prices; and it will do so unless inhibited
from so doing by this honorable court.

X.
The Howard Watch License

In the circular letter of January 15, 1910, with
reference to the Howard watch, it was said :
"Howard watches are sold only under the terms
of the license covering their sales." The license
to which reference was there made, and a copy
of which is attached to the box in which each
watch is enclosed, is in the following form:
"Movt. No.—.
Case No. $--.
Number of jewels —.
Adjustment temperature,
Isochronism and five positions,"
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HOWARD WATCH LICENSE.
This watch numbered, described, and valued

as above is covered by one or more of the fol-
lowing U. S. patents : No. 796162, dated Aug.
1, 1905; No. 886387, dated May 5, 1908; No.
900183, dated Oct. 6, 1908.

It is sold, purchased, and used under and sub-
ject to the following license conditions, which
are assented to by the vendor, vendee, and user,
either of whom violating any of these condi-
tions becomes an infringer, and will be prose-
cuted as such for all Howard watches sold and
in the infringer's possession.

I. The movement must not be removed from
the case to be used in any other case, nor the
case used for any other movement.

2. This watch shall not be sold to any one
designated by the manufacturer as objection-
able. This license shall not be removed from
the box containing the watch, nor the watch
sold without the box and license contained
therein.

3. Retailers shall not advertise, sell, or offer
to sell this watch to any persons at any price
other than —.

THE KEYSTONE WATCH CASE CO.
(Proprietor of E. Howard Watch Works.)

This license system is but a part of the scheme
to force jobbers into handling only goods manu-
factured and sold by the defendant company, par-
ticularly watch cases, and thus to monopolize the
entire trade and commerce therein. And by virtue
of the circular letter of January 15, 1910, and by
the agreements obtained by the agents of the de-
fendant company from its jobbers, and also those
obtained with the retailers of the Howard watch
that the conditions of this license would be ob-
served, and also by threats of actions for infringe-
ments, and of the withdrawal of the privilege of
handling the Howard watch, and by other acts of
intimidation, the defendants have secured down
to the present time a compliance with the condi-
tions of said license by both jobbers and retailers,
and they intend to further enforce said conditions
and will do so if not prevented by order of this
honorable court.

XI,

Unreasonable Profits

By the unlawful restraints and monopolization
of the trade and commerce in watch cases and in
the Howard watch, as heretofore described de-
fendant, the Keystone Company, has been enabled
to realize a large and unreasonable profit on its
capital stock.

Its net earnings for the year IgTo on its capital
stock of $6,00o,ocoo were about 14 per cent, al-
though about one-half of its capital is repre-
sented by trade-marks, good will, etc., estimated
at an exorbitantly exaggerated valuation.
Furthermore, by the maintenance of reselling

prices as described the defendant company en-
abled its jobbers and also the retailers of the
Howard watch to exact from the public unreason-
able profits. For illustration, aside from the
value of the gold, the cost of the manufacture of
cases of similar sizes and patterns differs but a
few cents, yet the cost to the retail purchaser of
a certain case is twice the cost of a similar case
which contains about twenty cents less of gold.
Furthermore, three kinds of watch cases made
by the defendant company containing, respectively,
$2.49, $1.50, and $1.29 worth of gold, with cost of
manufacture practically the same, are sold by the
retailer at the uniform price of $6.75.

XII.

Wherein the provisions of the act of July 2,
1890, have been and are being violated by
defendants.

The facts above alleged show that the said
act of July 2, 1890, entitled "An act to protect
trade and commerce against unlawful restraints
and monopolies" has been and is being violated
by defendants in the following particulars:

I. The consolidation of the plants of the Key-
stone Watch Case Company, New York Standard
Watch Company, E. Howard Watch Company,
and the Crescent Watch Case Company under one
management, and the subsequent complete ab-
sorption of the properties and business of the
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three latter companies by the Keystone Company,
were unlawful because there was vested thereby
in one corporation the power to dominate and
monopolize the manufacture of filled watch cases
in the United States and the interstate and foreign
trade and commerce therein, and said consolida-
tion was effected, and the unification of the man-
agement of said properties is still maintained,
with the intent and for the purpose of destroying
competition in the interstate and foreign trade
and commerce in filled watch cases and of
monopolizing the same.
2. The prohibition enforced by the defendant

eompany against its jobbers dealing in other
watch cases than those manufactured and sold
by it, its manufacturing and placing upon the
market an unbranded line of cases which are sold
at any price no matter how much below cost
necessary to meet and overcome competition, and
the other acts of defendants above described, are
unlawful, because done with the intent to destroy
competition and to monopolize the interstate and
foreign trade and commerce in watch cases,
and because they materially aid in the monopoliza-
tion of such trade and commerce.

3. The efforts on the part of the defendants
to fix and maintain its jobbers' selling prices for
certain lines of watch cases, and the various
agreements entered into between the defendant
company and its jobbers to maintain said prices,
whether said agreements were made voluntarily
by the jobbers or through coercion, are illegal,
because said goods are sold outright to the job-
bers, and such efforts and agreements restrain
the interstate trade and commerce therein, and
enable the defendant company and its jobbers to
exact from the public an unreasonable profit upon
such goods, and also because such acts and agree-
ments are a part of the general scheme to
monopolize the entire interstate and foreign trade
and commerce in watch cases.

4. The provisions of the "Howard Watch
license" and the various agreements entered into
with the defendant by both the jobbers and re-
tailers handling said watch, whether said agree-
ments were made voluntarily or through coercion,
are unlawful in this:
(a) Two of the patents mentioned therein pur-

port to be for improvements in stemwinding and
setting and the other for an improvement to the
parts of the watch works known as the arbor
and mainspring barrel, neither of Which is of
material importance, and the provisions concern-
ing said patents are inserted in said agreements
by defendants merely as a subterfuge to make it
appear that the provisions fixing and maintaining
the prices of said watches after they have passed
by purchase from the hands of the defendant
company are made in the exercise of their as-
sumed rights as owners of patent rights.
(b) When a patented article is sold and a full

price is paid therefor, every contract or agree-
ment to maintain any subsequent selling price
therefor is in restraint of trade.
(c) The manufacturer of a patented article

can not impose upon a purchaser thereof the
requirement or exact from him an agreement that
such article shall not be sold to a class of persons
who are objectionable to the manufacturer, es-
pecially when such objection is based upon the
fact that such parties are not willing to promote
the manufacturers' business interests to the detri-
ment of his competitors.
(d) Said provisions and agreements thereunder

tend to monopolize the trade in the Howard watch
and confine it to a limited number of dealers.
(e) Said license system is a material part of the

general scheme of defendants to destroy all
competition in the watch case industry and to
monopolize the interstate and foreign trade and
commerce in watch cases.

XIII.

Jurisdiction

The combinations, conspiracies, and agree-
ments above described to unlawfully restrain and
to monopolize the interstate trade and commerce
in watch cases and in the Howard, watch are
being carried* out within the eastern district of
Pennsylvania, and many of the unlawful acts
complained of have been committed in whole,
and others in part, in said district, and defend-
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ants, the Keystone Watch Case Company, Caleb
F. Fox, Edward T. Stotesbury, John J. Mueller,
Charles M, Fogg, and F. H. Kain are residents
of and are doing business as above described
within the said district.

PRAYER

In consideration of the premises, and inasmuch
as adequate relief can be had only in equity, pe-
titioner prays:

I. That the acquisition by the Keystone Watch
Case Company, first of the capital stock of the
various corporations above named and then of
the properties and businesses of said corporations,
and the continuation of said defendant to hold
and operate said properties, be adjudged unlawful.

2. That the organization of the defendant the
Keystone Watch Case Company be dissolved and
its properties be distributed among the stock-
holders thereof, or that said properties be divided
into such parts that the management of neither
of them can exercise a dominating influence over
or can monopolize the interstate and foreign trade
and commerce in watch cases, and that the title
to and control of each of said parts be vested in
distinct ownerships separate from and independ-
ent of the management and control of each of
the other parts, and that each of said owners be
enjoined from committing either or any of the
acts or pursuing any of the methods above de-
scribed to restrain interstate and foreign com-
merce in watch cases and in the Howard watch,
or to destroy competition in and to monopolize
the same.

3. That defendant the Keystone Company be
enjoined from prohibiting its jobbers from hand-
ling the goods of its competitors, and that all
contracts and agreements wherein its jobbers un-
dertake to handle its goods to the exclusion of
all competing lines, and all other acts done by
defendants to carry said prohibition into effect,
be declared unlawful ; and that defendants, and
each of them, be enjoined from further requiring
of any jobbers that they handle the defendant
company's goods alone, and from in any way
interfering with the exercise by its jobbers of a
free choice as to whether they will handle other
goods than those manufactured and sold by the
defendant company or not.

4. That the manufacture and sale in the trade
of lines of goods unbranded, and at prices below
cost, and the other unfair acts of defendants
above described, done for the purpose of destroy-
ing competition and of monopolizing the inter-
state and foreign trade and commerce in watch
cases, be declared unlawful, and that a further
continuation of said acts be enjoined.

5. That the fixing by defendants of the prices
at which jobbers shall sell certain brands of
cases manufactured and sold by it, and all con-
tracts and agreements entered into between the
defendant company and its jobbers with reference
to the maintaining by said jobbers of a fixed
selling price, be declared a restraint of interstate
and foreign trade and commerce in said watch
cases and adjudged unlawful ; and that the de-
fendants be enjoined from making any further
agreements to maintain fixed reselling prices, and
from in any way coercing the defendant com-
pany's jobbers, or any of them, into maintaining
the same.

6. That the provisions of the Howard watch
license, and each of them, and all agreements
entered into between the defendant company and
the jobbers and retailers handling said watch,
and all efforts made by defendants and each of
them to enforce a compliance with said provisions
be declared a restraint upon the interstate and
foreign trade and commerce in said Howard
watch, and adjudged unlawful; and that defend-
ants and each of them be enjoined from issuing
said license and from making any further agree-
ments or efforts of any kind to make effectual
the provisions thereof.

7. That such other or further relief be granted
as may be necessary to destroy all monopoly in
the interstate and foreign trade and commerce
in watch cases and in the Howard watch, and to
prevent all restraints upon and to secure full com-
petition in and a free and unembarrassed flow
of such trade and commerce.
May it please your Honors to grant unto peti-

tioner writs of subpoena directed to said defend-
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ants, The Keystone Watch Case Company, The-
ophilus Zurbrugg, Caleb F. Fox, Edward T. Stotes-
bury, John J. Mueller, Charles M. Fogg, F. H.
Kain, and Irving Smith, and to each of them,
commanding them, and each of them, to appear
herein and answer (but not under oath, their
answers under oath being expressly waived) the
allegations contained in the foregoing petition,
and abide and perform such orders and decrees
as the court may make in the premises; and
that pending the final hearing of this case a tem-
porary restraining order may issue enjoining the
defendants, and each of them, as hereinbefore
prayed.

J. WHITAKER THOMPSON,
United States Attorney for the

Eastern District of Pennsylavania.
GEORGE W. WICKERSHAM,

Attorney General.
JAMES A. FOWLER,

Assistant to the Attorney General.
WILLIAM T. CH ANTLAND,

Special Assistant to the Attorney General.

What E. C. Fitch, president of the
Waltham Watch Company, has to say about
the suit of the United States against The
Keystone Watch Case Company.

President E. C. Fitch, of the Waltham Watch
Company, said that that concern is in no way
involved in the suits which the federal govern-
ment has brought against The Keystone Watch
Case Company, of Philadelphia. It has been
alleged that the Waltham company gave the Key-
stone company the foreign sales • rights and thus
constituted a part of the alleged combine. Presi-
dent Fitch states that the attitude of his company
has been one of independence from the first, and
that it is in no way involved.
"So far as the suits against the 'Keystone com-

pany are concerned," said Mr. Fitch, "we have
nothing to fear, because we are in no combination.
We wish to make it clear to our stockholders, our
customers and the public generally that we are an
independent company. We employ over 3,500 peo-
ple, are working on full time and are manufactur-
ing 2,700 watch movements a day. The highest
we ever made was in the spring of 1907, when we
had 4,300 people and turned out 3,200 movements
a day. As you can see by the figures, our effi-
ciency has improved, as we have a superior class
of employees. Formerly we were the American
Waltham Watch Company. About five years
ago, owing to confusion of names through other
companies which were using the name 'Ameri-
can,' we changed to the Waltham Watch Com-
pany.
"Years ago we made watch movements and

watch cases. Then the business changed and
some companies began to make movements only,
while others made cases. In 1894 we went out of
the case business and put our whole plant into
the manufacture of movements. We sold to the
Crescent Watch Case Company our watch-case
business, including tools, good-will, patents, ma-
chinery, etc. With their sale to the Keystone
company after that we had nothing to do. We
now buy cases of the Wadsworth Watch Case
Company, of Dayton, Ky.; The Philadelphia
Watch Case Works, of Riverside, N. J.; the
Western Watch Case Manufacturing Company,
of Chicago; the Dubois Watch Case Company, of
Brooklyn, and the Roy Watch Case Company, of
Maiden lane, N. Y., with Denison & Wrigley, of
Birmingham, Eng.
"The American watch business is changing

back. As I have said, in the last few years
movement manufacturers have sold only move-
ments and case manufacturers only cases. Today
the Waltham company is selling many complete
watches, which brings it into the open market as a
purchaser of cases. We expect to buy about
1,200 cases a day in 1912. The reason for this is
that we can adjust the movement to the case and
send out a better watch. Thus the business is
coming back to the old lines.
"The width of the market in which we sell our

movements is a strong refutation of the state-

(Continued on page 169)
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"Manufacturing jewelers in general," says the
R. G. Dun & Co. statement on the business con-
ditions in Rhode Island in 1911 and the prospects
for 1912, "report that their output for the. pat
year has been 25 to 40 per cent less than the year
preceding, though makers of bracelets and lockets,
especially the former, have received large orders
and those engaged in the manufacture of cheap
gold goods have also done fairly well. Silver-
smiths have had a fairly prosperous year, and
there has been a much larger demand for the
better kind of silverware than the previous year.
Many orders have also been received for silver
novelties. The year 1911 shows a larger number
of failures than in any of the previous years," the
statement continues. "Manufacturing jewelers
and dealers in jewelry had thirteen failures, with
assets of $71,027 and liabilities of $2g5,o13. Of
these liabilities $2o3,o56 were due to the failure of
a dealer in diamonds, who was also in the real
estate business, and the larger part of his debts
were due to his realty transactions."
George R. Bullens, a retired manufacturing jew-

eler of Worcester, who was formerly in business
in this city, died recently in his eighty-first year.
Joseph Edwin Straker, for forty years in the

employ of the Gorham Manufacturing Company,
and one of the most expert silversmiths in the
local jewelry business, died at his home in North
Attleboro January 1 after a short illness. 11.:, was
born in London, England, and came to Providence
at an early age. He entered the jewelry business,
and serving an apprenticeship became a silver-
smith of the highest class and entered the em-
ploy of the Gorham Manufacturing Company at
a notably early age. He, in the course of the
years, became the head of the experimental de-
partsnent of the concern. He retired from active
business six years ago, and removing to North
Attlt.boro passed the last years of his life in the
raising of poultry. He was a member of Wh it
Cheer Lodge Masons and of Providence Royal
Arch Chapter, this city. While connected with
the Gorham company Mr. Straker originated
many of the comnany's most notable designs. In
connection with William C. Codman, the chief de-
signer of the company, Mr. Straker, early in the
nineties, conceived the idea of the Martele or
hammered work now famous throughout the civ-
ilized world for its beauty. Mr. Straker received
recognition for his ability and artistic work from
the exposition in Paris, a gold medal being
awarded him in 1900, and he also received an-
other gold medal in 1004 from the Louisiana
Purchase Exposition. He is survived by a widow
and four sons—Joseph E. Straker Jr., of the C. M.
Robbins Company, Attleboro; Herbert J. Straker,
of Straker & Freeman, North Attleboro; S. J.
Straker, of the Barstow Company, Providence,
and Adolph 0. Straker, of Straker & Freeman.
Clarence M. Dunbar, of Cook, Dunbar, Smith

Company, this city, was elected illustrious poten-
tate of Palestine Temple, Ancient Arabic Order
of Nobles of the Mystic Shrine, at the annual
winter banquet and election at Infantry Hall.
December 29, x911. An interesting feature of the
affair was the presentation of a past potentate's
jewel and fez to the retiring potentate, Aldridge
G. Pearce, of the ,F. T. Pearce Company. The
presentation was made by Past Potentate Joseph
P. Burlingame. Among the other new officers
were Edgar C. Lakey, assistant rabban ; Joseph P.
Burlingame and Frank T. Pearce, trustees;
Aldridge G. Pearce, director ; George H. Grant,
steward. The Arab Patrol was on hand for the
initiatory exercises, the patrol including Charles
F. Markham in its membership, and the Palestine

Band furnished the music, the bandsmen includ-
ing Walter S. Shurtleff and Horace M. Peck.
Joseph Baker Jr., William G. Lind and William
A. Schofield were of the committees in charge of
the annual function.
Frederick D. Corr, Albert E. Stevens and

Howard D. Wilcox were among those present at
the annual banquet of the Society of Colonial
W ars held at the Crown Hotel recently.
The inauguration of the 1912 municipal officers

of this city was held on January f. Henry
Fletcher, of the Fletcher-Burrows Company, was
inaugurated as mayor for his fourth term. Will-
iam A. Schofield, of the Schofield-Battey Com-
pany ; Percy A. Harden, of the Arthur Manufac-
turing Company; Joseph Baker Jr., of the Gor-
ham Manufacturing Company; E. Merle Bixby,
of the Shepard Company, and C. Walter Pabodie,
of Charles A. Pabodie & Son, re-elected council-
men, were sworn in. In the standing commit-
tees of the city council the following assignments
were made by the president of the common
council; Councilman Bixby, who, by the way, is
the senior member in term of service in com-
mon council, chairman of the committee on high-
ways, committee on railroads, pending suits;
Councilman Schofield, chairman of the special
committee on railroad franchises, committees on
ordinances and lighting franchises; Councilman
Pabodie, committees on accounts, city property
and education; Councilman Harden, committees
on finance, city property and relations with the
New Haven road. Retiring Councilman Aldridge
G. Pearce was elected at the council caucus to the
office of measurer of grain, salt and sea coal.
Claus Hanson, Edward J. Shadbolt and Joseph

H. Coen, all of this city, have filed articles of
association with the secretary of state, J. Fred
Parker, incorporating the Hanson Manufacturing
Company, to be located in this city and to engage
in business as manufacturers and dealers in jew-
elry, gold and silverware, precious and imitation
stones. The capital stock of the new company is
set at $15,000.
Employees of the Vennerbeck & Clase Com-

pany presented to General Manager Vennerbeck
and Superintendent John Burgess recently a 400-
(lay clock and a leather rocker respectively. The
presentation was made by Master Mechanic John
H. Maguire, the recipients being taken by surprise.
F. C. Lawton, superintendent of the Gorham

Manufacturing Company, and George W. Wight-
man, master mechanic, have arrived home from
a two months' trip in England on business for
their company. They arrived on the Lusitania.
A complimentary dinner was tendered to Edgar

R. Barker, manufacturing jeweler of this city and
department commander of the Rhode Island de-
partment, Spanish War Veterans, at the Black-
stone on Monday, January 1. Capt. Harry Wol-
cott, who also headed a Rhode Island company
in the late war with Spain, was among the guests
present.
Fred H. Watkins, of the D. M. Watkins Corn

pany, who has been on a vacation in the Ber-
mudas, has returned to his home here.
Christopher W. O'Brien has been engaged as a

representative for H. F. Carpenter & Son, this
city.

J. C. Taylor, of the Taylor Card and Box Com-
pany, has been receiving the congratulations of a
host of friends on the birth of a baby daughter.
The employees of the Taylor Card and Box Com-
pany received a Christmas gift from the firm of
boxes of cigars and candy.
John B. Granger is recovering rapidly from a

surgical operation which he recently underwent
for an abscess on the spine.
Frederick C. England, of the Blanchard, Eng-

land Company, and Miss Edith Brown, of Leo-
minster, Mass., were married Christmas day. .
Among the new corporations of the month. is

the Carpenter-Howe Company, of Providence, in-
corporated to deal in hardware and jewelers sup-
plies, with a capital stock of $15,000, the incor-
porators being Albert J. Carpenter, of Attleboro.;
Frederick F. Howard, of Providence, and H. F.
Curtis, of Warwick,

J. S. Cunningham, of the E. L. Spencer Corn-
pany, the New York representative, is visiting the
local factory.

Charles L. Drown, of the Ostby & Barton Com-
pany, was in Pittsburgh the week of January 6.
The George S. Smith Engraving Company, cap-

italized at $5,o0o, with incorporators Irving C.
Hood, George S. Smith and Blanche C. Smith, all
of Providence, and the L. J. Anshen Company,
capitalized at $5o,000, with incorporators Louis J.
Anshen, of Auburn.

' 
Isaac Dreayer, of Boston,

and William W. Howell, of Providence, were
among the recent new companies organized in
this city.

Charles E. Siegel, of this city, and John J.
Strobe and Paul S. Carrier, of Cranston, have in-
corporated the S. & S. Novelty Company, Inc.,
with capital stock of $25,000.
The machinery and supplies of the firm of

Tager & Habace have been purchased by E. A.
Barton & Co. The E. A. Barton & Co. plant
will be removed from the Friendship street side
of the building now occupied to the shop re-
cently occupied by Tager & Habace, at 59 Page
street.
Gustave Saacke, W. A. Locke, Fritz Kraus,

W. H. Payson, A. W. Ripley, F. L. Wilmarth,
J. H. Curran, all of this city, were registered in
New York hotels the week of January 6.
Buyers in Providence the week of January 6

were: Walter M. Bonn and Herman Cerf, of
M. Bonn & Co., Pittsburgh, Pa.; Charles Meister,
of the Pittsburgh Dry Goods Company; Sol Cerf,
of S. Cerf & Co.; M. Kingsbacher, of Kings-
bacher Brothers, all of Pittsburgh ; Gilbert
Freundlich, of the Baltimore Bargain House, Bal-
timore, Md.; M. Arnstein and A. H. Benheim, of
M. Arnstein & Co. 

' 
• Henrietta Graf, of Berg

Brothers ; Mrs. L. B. Walters, of Gimbel Brothers;
E. Hamberger, of H. B. Claflin & Co., all of New
York; H. Abrams, of the Scranton Jewelry Com-
pany, Scranton, Pa.; S. Rosenberg, of E. Rosen-
berg & Sons, Detroit, Mich.; J. A. Knox, of J. A.
Knox & Co., Toronto.
George C. Rueckert, president of the Rueckert

Manufacturing Company, 162 Clifford street, pre-
sented the employees of his shop with a beautiful
Columbia phonograph. It is Mr. Rueckert's in-
tention that the employees of his shop shall gain
the favor of music during the noon hour and in
that way serve to pass the noon hour in a pleasant
manner. A committee of four has been appointed
and this committee is supposed to have charge
of buying the new records. Any employee in the
shop can suggest a new record, but it is up to the
committee to decide whether to use this record or
not. Two days a week dancing will be indulged
in, and one week of each month one of the corn-
mittee of four is supposed to take charge of oper-
ating the machine. Mr. Rueckert has bought the
first instalment of records, and if this innovation
proves a success he is planning to branch out in
other directions and thus in a way increase the
proficiency and efficiency of his entire shop.
F. B. Reynolds, of Cory & Reynolds, 25 Con-

gress street, Providence, has been confined to the
house for some time with a severe attack of
rheumatism.

Charles I. Russell, of Irons & Russell, with wife
and daughter, is making a trip to the coast, going
by way of the Isthmus of Panama, thence along
the southern route to San Francisco. They ex-
pect to explore the Yosemite Valley and will be
gone some time.
Chad B. Burlingame, one of the Gorham

Manufacturing Company's pensioners, died De-
cember 29 after a prolonged illness. He was
born in Warwick, July 17, 1831, and was educated
in that town, coming to Providence in 1850. He
then entered the employ of Samuel Allen & Co.,
manufacturing jewelers, at 43 Sabin street. On
May 16, 186o, he entered the Gorham Manufac-
turing Company's employ, where he remained
until December 1, 1906, completing forty-six years'
service. At that time he was retired with a pen-
sion. The funeral services were held at the
Mathewson Street Methodist Episcopal Church on
the Saturday afternoon following, being attended
by a large assemblage of his former shopmates.
William H. Luther, of William H. Luther &

Son, was reappointed to the board of police com-
missioners by Mayor Fletcher on January t. The
board of aldermen confirmed the reappointment
of the chairman of the police board. Mr. Luther
has held his office since 1901,
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"CRESCENT"
and "JAS. BOSS"
Gold-Filled Watch Cases

HE point is right here
if you were the purchaser,
and the jeweler should
say to you:

"These 'Crescent' and 'Jas. Boss'
goods are the original gold-filled
watch cases.
"Their trade-marks are the
oldest in their line.
"They are the signs of the most
scrupulous standards in material
and workmanship.
"They have never been stamped
in a cheapened or unworthy case.
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"They are the most widely and
favorably known among both
the jewelry trade and the public
at large."
Would you shop around else-
where? or
Would you buy from the mer-
chant who shows so plainly
that he knows his business and
what is due his customers?
In every display of watches
drive home the fact that your
gold-filled cases are "Crescent"
and "Jas. Boss" goods.

TRADE MARK

"CRESCENT" GOLD-FILLED
Reg.U.S.Pat.Off.

TRADE MARK

"JAS. BOSS" GOLD-FILLED
Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY
ESTABLISHED 1853

PHILADELPHIA
NEW YORK CHICAGO SAN FRANCISCC
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The New York office of the Steiner Manufac-
ing Company, of this city, will be continued at 530
Broadway.
John S. Cooney, representing T. S. Jackson &

Co., of this city, made a business trip to New York
the week of December 30.

Col. Harry Cutler, of the Cutler Jewelry Com-
pany, was tendered a reception on the New Year
by the members of the Grand Lodge, Independent
Order of B'na B'rith. He was presented with a
very handsome silver service in token of the
appreciation in which he is held by all the mem-
bers of the order and in recognition of his ser-
vices as presiding officer of the lodge.
Edward B. Hough, of the Wightman & Hough

Company, has returned from a vacation trip in
Tennessee.
F. S. Potter is making an extended western trip

for Flint, Blood & Co.
The stock and fixtures of Morgan & Zusman,

manufacturing jewelers, at 26 Fountain street,
have been sold by Laurence F. Nolan, receiver
for that concern.
William F. Almy, of the Canadian Smelting and

Refining Company, Ltd., spent the Christmas holi-
days visiting relatives in Providence.

ATTLEBORO

Attleboro, Mass., January to.—Jewelers of the
Attleboros are quite optimistic with regard to
1912 business. The spring trade has opened up so
well that a prosperous year appears to be coming,
a fact which pleases every manufacturer. Fol-
lowing the lull caused by the holidays the sales-
men commenced sending in spring orders, and
every shop is running with a number of good
orders ahead.
There seems to be activity in every line and it

compares favorably with the business on hand a
year ago at this time. The whole traveling force
of the Attleboros is now scattered over the coun-
try, and the demands seem to be on staple goods.
Fads are not running strong, but there are indi-
cations that they will be generously patronized
later on.

Gilbert Freundlich, the well-known and popular
buyer for the Baltimore Bargain House, has been
visiting the Attleboro factories and has placed
several large orders for his concern to take care
of spring business. In discussing the business
outlook Mr. Freundlich was very optimistic, and
judging from the orders he placed, both he and
his concern are imbued with the idea that a pros-
perous year is ahead. At the recent Baltimore
convention of southern jobbers Mr. Freundlich
states there was a spirit which was highly encour-
aging and indicated excellent business.
The partnership existing between Niles C. Wal-

lenthin and Emil L. Johnson, known as the N. C.
Wallenthin Company, has been dissolved, and Mr.
Johnson retires from the concern. He has not
announced his plans for the future, but will un-
doubtedly start business in Attleboro. Mr. Wal-
lenthin will continue the business. At present the
concern is working on an order for too,000 cigar
lighters of an improved, type. The concern is
located in the Snell building, on County street.

New Fifty-four-hour Law in Force

Jewelers of the Attleboros have been obliged
to make changes in their schedule of working
hours on account of the new fifty-four-hour law
which applies to women and minors. Owing to
the large number of both employed in the fac-
tories the new law meant quite a change.
When this law was first enacted the jewelers

put up a strenuous protest, since it provided that
no employer should work women and minors
more than fifty-four hours unless in an industry
where goods were made by season. The jewelers
claimed that jewelry was made by seasons, but
the attorney-general of the state ruled differently,
claiming hay was about the only thing made in
seasons.
So strenuous was the jewelers' protest, however,

that the law was amended so that jewelry now
comes under the season clause. It will now be
possible to work women and minors more than
fifty-four hours in one week, but their schedule
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must not average more than ti Ity-four hours a
week during the year.
This allows the jewelers to work overtime dur-

ing the rush season previous to the holidays and
at other times during the year, and the over.ime
is made up in the dull seasons. The new law also
makes it a penalty for Sunday work except in
cases where it is an absolute necessity, and it
further provides for a weekly payment of wages
before the close of the working hours of a cl..s g-
nated day.
In order to meet the requirements the jewelers

are closing their factories Saturday afternoons
and allowing women and minors to go to work at
8 o'clock in the morning.
Four years ago Col. S. 0. Bigney, of S. 0.

Bigney & Co., made a few of the Bay state poli-
ticians sit up and take notice when he declared
that he was going to be elected a delegate-at-large
from Massachusetts to the national Republican
convention. The Republican machine came out
strongly against the Attleboro jeweler, but th.:
colonel won out. As the time for the next na-
tional convention approaches the colonel is being
mentioned as a candidate again, but he has not
yet said whether or not he wants the job. His
former fight won so many to his ranks that he
has been frequently mentioned as a candidate for
governor of the state.
In discussing the presidential affairs of 1)2

Colonel Bigney states that "Roosevelt is the man."
He says either "Teddy" or a Democrat will be
the next president, and he hopes he won't be
Democrat. Just now the colonel is engaged with
spring business and says he is too busy to bother
with politics.
David L. Low, of the D. F. Briggs Company,

was a member of the board of trade comm.ttee
which investigated a business that desired a loca-
tion in Attleboro. The concern is being organized
to manufacture a phonograph which will run
from twenty minutes to an hour and a half with-
out rewinding or stopping. The report of the
investigation has not yet been made public.
The relief association of the Attleboro Manu-

facturing Company will hold a social in the near
future.
The latest authentic figures indicate that Attle-

boro has enjoyed a prosperous growth in the past
five years. The population has increased 27 per
cent, the manufactured products 51 per cent, sal-
aries and wages 55 per cent and wage-earners 27
per cent. The valuation of the town is $18,500,000,
which shows an increase of 137 per cent in ten
years. There are 3,400 poll-tax payers, and the
latest federal statistics show that the average
yearly earnings were $707. The average wage in
the state of Massachusetts is $505. The wages
paid last year amounted to $4,548,000, and 6,4o3 are
employed in the factories.
George R. Bullens, a retired jeweler of Worces-

ter, died recently at his home in that city, in his
eighty-first year. He was a native of Medway,
Mass., but as a young man learned the trade of a
jeweler in Attleboro factories. He conducted a
jewelry store in Worcester for over forty years
and was well known in the trade.
Edward A. Sweeney, of the W. H. Wilmarth

Company, who was recently elected to the legisla-
ture, has been given a place on the committee on
insurance. This committee is important in that
it has to do with the regulation and investigation
of insurance affairs.
Harry P. Kent, of F. W. Weaver & Co., will be

unopposed next spring in his candidacy for re-
election to the board of water commission2rs.
Despite the demands of his business Mr. Kent
finds time to serve the town on the water board,
and his term of office will be for three years.
The figure used by the Attleboro Manufacturing

Company in its recent KEYSTONE ads has attracted
considerable attention and the concern has been
besieged with inquiries as to the identity of the
young lady. Her address is New York.
The annual meeting of the board of trade will

be held on Tuesday evening, January 16. Charles
0. Sweet, of C. 0. Sweet & Son, is being men-
tioned as a candidate for president. At the meet-
ing the board of trade will hear the request of a
large concern which seeks a location in Attleboro.
A site 2,500 feet long and 1,500 feet wide, near
the railroad and conveniently located with regard
to trolleys, is desired. Several sites have been
advanced.
Following the half dozen arrests that marked
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the efforts of the police to enforce the blowing of
automobile horns at corners there has been such a
general observance of the requirement that no
offenders have been summoned into court for
over a fortnight.
Frank 0. Emerson was presented with a hand-

some leather chair at a recent banquet of the jew-
elers' club. Mr. Emerson prepares the Saturday
night spreads and is considered a wonder in the
cuisine. He is a royal entertainer at his camp at
Lake Mirrimichi.
Alonzo Benson and Amos Fuller, two young

men who desired to enter business on their own
account, were defendants in court recently on
a charge of taking some sheetiron from the
Standard Button Company. The metal was
worth a large sum of money, but the cases were
not pressed, as restitution was made and there
was no desire on the part of the concern to
prosecute the young men. Benson was charged
with larceny and Fuller with attempting to con-
ceal the property. They were placed on proba-
tion.
Thomas S. Bennett has disposed of his in-

terests in the Electric Chain Company to his
two former partners, George F. Sawyer Jr. and
Alfred S. Rees, both of Attleboro. Mr. Bennett
has not announced his plans for the future, but
it is understood he is contemplating a business
opportunity in Providence. The Electric Chain
Company has been reorganized with the election
of Mr. Sawyer as president and treasurer, and
Mr. Rees vice-president and secretary. John
Daboll, of Waltham, and Messrs. Sawyer and
Rees constitute the board of directors. The
Electric Chain Company is one of Attleboro's
progressive concerns and is located in the J. E.
Blake building, at the corner of Mill and South
Main streets. Mr. Bennett has been connected
with the concern for a number of years and his
decision to sell was due to the fact that he had
another opportunity which appealed to him. The
change in the concern will make no difference
in the conduct of the business.

Shortly after the fire at Chartley one of the
walls of the old factory collapsed and nearly
caught three workmen who were engaged in the
ruins. They managed to escape, however, with-
out being injured.
Samuel E. Smith has completed thirty-two

yr ars of service with J. M. Fisher & Co. He is
well liked by employees of the concern. Mr.
Smith is an old soldier but is still active and has
no difficulty in handling the plating work of the
concern.
Harry B. Carpenter, formerly foreman at R.

Blackinton & Co., North Attleboro, has accepted
a position with the Watson & Newell Company
Walter E. Hill, who had charge of the office

force of the Frank Mossberg Company, has re-
signed his position. He is taking a much-needed
vacation at Cotuit-on-the-Cape. He has not an-
nounced his plans for the future.
Ralph Hoxsie, salesman for Mason, Howard

& Co., recently lost a costly diamond and ruby
scarf pin. It was stolen.

Chester Howard, of the W. E. Richards Com-
pany, has returned to New York after spending
the holidays in Attleboro.

Writing from the west Joseph Finberg, of the
Finberg Manufacturing Company, announced a
gift of $50 to the fund being raised for the
purchase of the Slade picture. The fund is grad-
ually increasing and has reached the $250 mark.
It is desired to secure $2,00o if possible.

William D. King and E. D. Gilmore were re-
cently elected to office in Attleboro Council, Royal
and Select Masters.

William L. King announces that he would not
be a candidate for selectman this spring. Mr.
King's name was mentioned but without his
knowledge and he says he has no desire to enter
a political contest.
Employees of F. D. Hall recently presented

him with a handsome upholstered chair. The
presentation followed a Christmas tree which
was part of the Christmas celebration at the
factory.
Harry P. Kent, of F. W. Weaver & Co., has

returned from a New York business trip.
George L. Shepardson, of the C. A. Marsh

Company, is in New York on a business trip.

(Continued on page 164)
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The wholesale jewelry trade of this city are
much encouraged by the well-sfistained trade
activity since the holiday season. The depletion
of retail stocks by the unexpectedly large holiday
demand made necessary prompt and liberal re-
plenishing. This and the better feeling among
the trade stimulated liberal post-holiday buying
of staple lines. A survey of the present situa-
tion points to an active spring trade, but the
presidential contest makes it unadvisable to risk
predictions as to the fall.
The presence in the city of the vast army of

traveling men during the holidays was an enliven-
ing trade factor. They preferred to look for-
ward to a bright future rather than to dwell on
the past, and after assembling their samples de-
parted for their respective territories in the evi-
dent conviction that a good spring season awaits
them. Chicago is each year growing in im-
portance as a great jewelry market, and the
prosperous conditions throughout the western
country assure continued progress in this direc-
tion. It would now seem as if there would be
an early reaction among the retailers from the
habit of keeping their stocks at bedrock, and that
all now see the advantages of more liberal pur-
chasing and keeping on hand a more compre-
hensive stock. That the conservatism which was
pushed to an unwarranted extreme last year re-
sulted in many instances in loss during the holi-
day season, owing to a scarcity of stock, is now
generally recognized, and emphasizes the advisa-
bility of more liberal preparation hereafter.
E. E. Swadener, the retiring chairman of the

foreign trade committee of the Chicago Asso-
ciation of Commerce, was tendered a dinner by
the members of the committee at the Blackstone
Hotel the early part of this month. He was given
assurance both formal and informal that he has
served his association and the city well. An ad-
dress to this effect signed by every member of the
committee was presented to him.

Frederick C. Happel, president of the F. C.
Happel Company, 116 North State street, one of
the first jewelers of Chicago, dropped dead in his
place of business January 5. Apoplexy is given
as the cause. His son, A. E. Happel, was present
at the time. Mr. Happel was identified with the
jewelry interests of Chicago since 1867, and was
one of the best-known wholesale jewelers of the
west. He was a prominent member and officer
of the Chicago Jewelers' Association and was
actively identified with many of its earlier activ-
ities. He was born in Amsberg, Westphalia,
seventy-three years ago. He is survived by a
widow and nine children.
The Goldsmith Brothers Smelting and Refining

Company works is making extensive additions to
its smelting and refining plant on the south side.
The company is installing what is technically
known as a "bag" for the purpose of conserving
the precious metals which otherwise lodge in
chimneys and flues.
The bankruptcy affairs of George E Marshall,

Inc., have been adjudicated by the acceptance
on the part of the creditors of the offer of Mrs.
Marshall to compromise on the basis of sixty-five
cents on the dollar. The creditors believed this
was more than could be realized by winding up
the affairs of the company. Mrs. Marshall will
continue the business as heretofore.
The window smasher still remains in Chicago.

The last demonstration was at the jewelry store
of Morris L. Flower, 194 North State street. He
got away with about $icio* worth of watch cases.
On January 6 he hurled a brick through a window
of the pawnshop of Louis Rosenbluth, 737 South
Halsted street, and escaped with three trays of
watches, jewelry and rings worth $1,000. Louis
Sandler, a clerk, was alone in the store. The
window smasher had disappeared when Sandler
ran out with a revolver.

J. F. Schafer has resigned his position as trav-
eler for Benj. Allen & Co.

C. H. Knights, president of C. H. Knights-
Thearle Company, will leave shortly for a several
months' sojourn in southern California. Mrs.
Knights will accompany him.
C. W. Morris, formerly traveler for J. W. For-

singer & Co., has resigned his position and ac-
cepted a similar one with the Allison Manufactur-
ing Company. He and L. E. Badgley, who rep-
resents the S. 0. Bigney lines, left early in the
month for Denver.
A. G. Costello, formerly with the Alvin Manu-

facturing Company and the L. Bauman Jewelry
Company, is now making his headquarters in
Chicago.
Robert Henry Martin, formerly with the R.

Wallace & Son Manufacturing Company, and
later with Paye & Baker Manufacturing Corn-
pany, is now traveling for the Gorham Manufac-
turing Company out of its Chicago office.
At the recent election of the Chicago Associa-

tion of Commerce J. R. Glennon, of the Kryptok
Sales Company, was made chairman of the sub-
committee on jewelry and kindred lines. The
other members of this committee are Henry C.
Tilden, of Spaulding & Co.; J. T. Montgomery,
of M. A. Mead & Co.; C. E. Graves, of Charles
E. Graves & Co., and C. A. Bengston, of Bausch
& Lomb Optical Company.
Mr. Joers, jewelry buyer for J. L. Tetters &

Co., of Lincoln, Neb., was in Chicago early in the
month on business.
J. L. Andrews is now in charge of the Chicago

and western business of George L. Brown &
Co. He was in Chicago the early part of the
month.
Abraham B. Taft, formerly a watchmaker for

P. Schavoine & Co., has filed an involuntary peti-
tion in bankruptcy, alleging that his liabilities are
between $7,000 and $9,000, with about $2,000 as-
sets. He conducted three stores in various parts
of Chicago.

After a somewhat stormy career the firm of
Rogers, Thurman & Co., Inc., has finally landed
in the bankruptcy courts. About a year ago the
firm asked for an extension, wl ich was granted.
Since then it has had an uphill fight. When the
Central Trust Company, receiver, took charge it
found less than $200 in cash. The downfall is
ascribed to an ambition on the part of the mem-
bers of the firm to operate a string of retail jew-
elry stores. It had already established seven such
stores in Illinois, Iowa and Indiana, none of
which was successful.
Leon Sachs, a retailer at 3456 Ogden avenue,

has filed a petition in bankruptcy. He gave his
liabilities at $5,000 and schedules his assets at
$2,700. The Central Trust Company is the re-
ceiver.

Col. John L. Shepherd, of New York, stopped
off several days in Chicago on his way to St.
Paul, where he delivered an address at the ban-
quet tendered their traveling men by the jewelry
jobbers of the Twin Cities.
Frank Barton, president of the Catlow-Barton

Company, of Providence, R. I., spent the early
part of the month in Chicago.
Jim Donnelly, formerly with Sproehnle & Co.

and now a big part of the firm of Donnelly,
Caliger & McLaughlin, of Des Moines, was in
Chicago the early part of the month visiting his
old friends and attending to matters of business.
He did not call on us, but we forgive him,
however.
Ed Keating has quit the material business and

resigned his position with Swartchild & Co. He
signed for the coming season with Despres,
Bridges & Noel.
Adolph Kuhn, formerly traveler for the Towle

Manufacturing Company, has severed his connec-
tions with that firm and will represent the Meri-
den Britannia and Wilcox & Evertson lines of
the International Silver Company.
Edmund Von Kaenel, who is well known to

manufacturing jewelers in Chicago by reason of
having been employed by them at various times,
is now following the profession of a steeplejack.
One day last week he attracted a great deal of
attention by climbing the flagstaff of the city
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hall with the aid of a double-looped five-eighths-
inch rope and straightened the rod which sup-
ports the twenty-two-inch ball, descending sixty-
five feet in safety to the roof. It was four de-
grees below zero at the time he performed the
feat. Von Kaenel was married about two years
ago. His wife is much interested in his work
and witnesses all his ascents. The only fall that
he ever had was last summer, when he became
overheated. He fell from a roof of a church
in Cleveland, a distance of seventy feet, but was
uninjured. The members of the firm of A. L.
Williams & Co. and their employees, where Mr.
Von Kaenel was at one time employed, presented
him with a solid gold medal descriptive of his
recent performance in this city.
E. Stamm will represent the manufacturing

firm of Straus & Straus, of Newark, in the cen-
tral west. He was formerly associated with the
firm of Lockau-Ohm & Stamm, but has severed
his connections.

Albert H. Kolker has resigned his position as
western representative of the Juergens-Anderson
Company. He will be succeeded by Fred M.
Klein, who formerly traveled for this firm.
Joseph Brown, who for several years has con-

ducted a notorious cheap auction sale at 466 South
State street, has been refused a renewal of his
auction license. So have Caro & Litt, whose
auction, also notorious and cheap, has been con-
ducted at 432 South State street. Mayor Harrison
did the refusing. Both licenses expired the early
part of the month. Max Weber stood as sponsor
for Joe Brown and also made the application for
the renewal. In refusing the renewal Mayor Har-
rison stated: "I want to see an end put to these
'fly-by-night' places. Sales by auction were devel-
oped for certain lines under certain conditions
and should be confined to them. It is not fair to
established business houses that such fellows
should compete against them." The mayor re-
cently made a nocturnal trip through lower State
street and at that time expressed himself as
greatly opposed to "the red flag waving promis-
cuously" in every entrance. THE KEYSTONE has
upon many occasions referred to the manner in
which these auctions have been conducted. It is
with a feeling of great satisfaction that it pub-
lishes this account of the mayor's action.
G. J. Levytansky, the Laredo, Texas, jeweler

who was murdered in his store recently and
robbed of $30,000 worth of diamonds, was a
nephew of M. M. Gumbiner, the well-known jew-
eler of this city, who conducts a store at 507 East
Sixty-third street. Mr. Gumbiner states that the
mayor of Laredo has offered a reward of $2,500
for the arrest of the murderers.

All of the banks and trust companies of Chi-
cago held their annual meetings during the early
part of this month. Chicago jewelers are well
represented on the various boards of directors.
Benj. Allen, of Benj. Allen & Co., is a member of
the board of directors of the First National Bank
and the First Trust and Savings Bank ; C. D. Pea-
cock Jr. is a member of the Chicago Savings Bank
and Trust Company; Francis A. Hardy, of F. A.
Hardy & Co., of the Continental and Commercial
National Bank board ; Charles H. Hurlburt, of
the Elgin National Watch Company, of the Corn
Exchange National Bank and the Illinois Trust
and Savings Bank; Fred G. Thearle, of C. H.
Knights-Thearle Company, of the Englewood
State Bank, while C. H. Knights, of the same com-
pany, is a member of the board of directors of the
First National Bank of Englewood.

William C. Thorne, general manager of Mont-
gomery, Ward & Co., the big mail-order house of
this city, appeared before the senate committee
on postoffices and post roads in Washington last
week, and in the course of his examination de-
nied that the mail-order houses were back of the
movement to establish a parcels post. Less than
TO per cent of the business of his company, he
said, would be affected by a parcels post, and
that its only benefit would be in affording a
means to reach distant and thinly settled com-
munities which could not now be reached very
well by freight or express. He gave it as his
opinion that the parcels post would make very
little difference as far as the matter of competi-
tion between local merchants and catalog houses
was concerned. He believed that it would be
equally beneficial to both without making any
radical change in the business methods of either.
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Frank E. ROunseville, of the C. A. Marsh
Company, who has been ill for several weeks
past, is able to be out again, much improved.
Several factories closed after Christmas for a

few days and many took advantage of the lull
in business to take account of stock and make
minor repairs.
Arthur A. McRae, William H. Saart, Alfred

Saart and William E. Coles have returned from
a hunting trip in the south. They report excel.-
lent shooting. They were gone a fortnight.

Sturdy Factory to Be Rebuilt

The Sturdy Jewelry Shop, at Chartley, which
was recently destroyed by tire, is to be rebuilt.
It will be a modern building in every sense of
the word and will afford much better accommo-
dations to jewelry concerns than the old building.
The lumber is already on the ground and work-
men will start the new building immediately. The
old structure was destroyed to such an extent
that everything had to be removed.
R. Curtiss Reed has gone west for the H. F.

Barrows, of North Attleboro.
Bowling teams have been entered in the Jewel-

ers' Bowling League by the Standard Button
Company and the Bay State Optical Company.
Charles M. Robbins is home from Washington,

where he attended a convention of the Harbors
and Waterways Association. Mr. Robbins is so
enthusiastic on the subject of waterways that
he is considering the organization of such a so-
ciety in Attleboro. He has represented the state
of Massachusetts at one or two conventions of
this kind.
Mr. and Mrs. Millard F. Ashley celebrated

their fortieth wedding anniversary recently, en-
tertaining a large number of friends at the
Emerson cafe. An excellent banquet was served,
after which Mr. and Mrs. Ashley were presented
with two handsome chairs.
Attleboro jewelers are interested in the new

baggage rule recently compromised by the Bos-
ton Chamber of Commerce. It was proposed to
charge excess on all trunks or cases over forty
inches long, but there was a protest and this
was modified. Trunks forty-five inches or under
in length will be carried at the usual rate. A
charge will be made for every inch over forty-
five. The jewelers entered their protest to the
Boston Chamber of Commerce because many of
their sample cases were effected by the proposed
rule.
'Thomas J. Ryan, formerly with the C. M. Rob-

bins Company, and Louis C. Porter, of the James
E. Blake Company, were presented with valuable
diamond rings recently for the efforts they have
contributed to bring the Attleboro Lodge of
Moose up to its present high standing.
Benjamin B. King, of A. A. Bushee & Co., has

consented to again be a candidate for the school
committee, a position he has held several years.
Mr. King is one of the oldest toolmakers in the
Attleboros and has been with the Bushee concern
for a number of years.
Mr. and Mrs. Stephen J. Clulee entertained a

large party of friends New Year's eve at their
home. The rooms were prettily decorated in
honor of the occasion.

NORTH ATTLEBORO

North Attleboro, Mass., January co.—Apropos
of the recent difficulty in North Attleboro, E. Ira
Richards, one of the town's best known and
wealthiest jewelers, made the following state-
ment:
"During my father's business life of fifty years

in North Attleboro he had a strenuous fight to
retain the manufacturing interest already estab-
lished here, and no less were his endeavors to get
back those who were seduced away, notably H. D.
Merrit & Co., who went to Mansfield. Then, as
now, Providence was the danger point. North
Attleboro, close to the Rhode Island border, is
peculiarly situated and the inducement for our
manufacturers to go there is strong.
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"What would my father have thought could
he have seen the time when North Attleboro itself
by heavy assessments would 'play into the hands
of Providence and neighboring localities and try
and undo what he for so many years tried to build
up? Do those whose radical ideas have brought
about this situation realize that our factories are
the lifeblood of the town and should be fostered
and nourished in every broad-minded way?
"One factory has already resented the assess-

ments by its decision to go to Providence, and
two more large concerns are contemplating doing
likewise. Such concerns are worth more to our
community than the whole body of radicals, who
are doing all they can to injure the town's future
prosperity by their cries for heavy taxation."
There are no new developments in the situation,

but it is claimed that a continuation of the heavy
taxation policy started last year will mean a big
detriment to the industries of the town and will
cause them to seek other communities where they
will receive more liberal treatment.
Miss Emily Coraline Curtiss and Howard Met-

calf Ballou were united in marriage on New
Year's day at the home of Theron I. Smith, and
the event was one of the prettiest in North Attle-
boro's social calendar in some time. The bride is
the daughter of Henry H. Curtiss and the groom
is the son of Walter B. Ballou. Rev. Carl F.
Henry, pastor of the Universalist church, offi-
ciated and the home was elaborately decorated in
honor of the occasion. The groom was attended
by Fleetwood Lenau, of New York, and Miss
Margaret O'Dwyer, of Jackson, Miss., was brides-
maid. Mr. and Mrs. Ballou received many beaa-
tiful and costly gifts. T. I. Smith, grandfather
of the bride, presented them with a handsome new
home on High street, and Mr. Balton, the groom's
father, furnished it throughout. The groom is
in the employ of his father and the bride has been
one of the leaders in the social set of North
Attleboro.
The office employees of Paye & Baker were

guests of the traveling force recently at a ban-
quet at the Emerson House, and all enjoyed an
excellent turkey dinner. After dinner there was
a smoke talk and matters of interest were dis-
cussed. Those present included Charles T. Paye,
F. L. Baker, F. P. Kennedy, F. W. Reed, Gus
Copeland, St. Elmo Coombs, William Ryder, A. M.
Eaton, James Dunn, A. Dennis, Harold Swanton,
Earl King, Lowell Barden, Gilbert Hall, Otis
Welch, J. N. Shawe, W. P. Shedd and George
Herbey.
Bugbee-Niles Company, Swift & Fisher and C.

Ray Dandall, of this town, and J. T. Inman & Co.
and Bates & Bacon, of Attleboro, are creditors of
George E. Marshall, Inc., of Chicago. Watson &
Newell, of Attleboro, have a claim of $375 and
C. Sydney & Co. $444. •
William B. Sunderland has gone to the coast

with the line of F. M. Whiting & Co.
George A. Chisholm, who attracted world-

wide attention as champion hurdler last year, has
taken out sample cases for Bugbee-Niles Com-
pany, of this town.
Randolph Bell, son of W. H. Bell, of Attleboro

Falls, has returned to the University of Pennsyl-
vania, where he is a student.
George Armstrong, one of the sales force of

Paye & Baker, has been in town for a few days.
Howard G. Phillbrook has resigned as man-

ager of the Union Electric Company and taken a
position as secretary for C. A. Stone, of Stone &
Webster.
North Attleboro lost one of her oldest jewelers

recently in the death of Owen Curtiss. For years
he was employed at the E. Ira Richards factory
and was well liked. He leaves several children,
all of whom reside in this town.
The electric equipment which will furnish power

for the new Plainville factory has arrived and will
soon be installed. There are twenty new motors,
and half of this number will be taken by Whiting
& Davis and the Plainville Stock Company, the
other half going to Schofield, Melcher & Schofield
and Maintein Brothers & Elliot. The arrival of
electric power in Plainville will be a great boon
to jewelers, as they had to depend on other
methods which were not altogether satisfactory.
eower derived from electric motors seems to be
universally used in jewelry factories. Whiting &
Davis have installed one new motor for the
soldered-mesh room and several others through
the factory. Practically all of the old jewelry
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shop which was destroyed by fire has been re-
moved and work is fast progressing on the new
one to be occupied by Schofield, Meicher & Scho-
field and Maintein Brothers & Elliot.
George K. Webster, of G. K. Webster Company,

has returned from a New York business trip.
Mr. and Mrs. Lyman Fish recently observed the

twenty-htth anniversary of their wedding at their
home, entertaining a large delegation from the
A. H. Bliss & Co. factory, where Mrs. Fish has
been employed for a number of years. Mr. and
Mrs. Fish received a number of gifts.
William H. Peckham, who has charge of the

New York office of J. H. Peckham & Sons, has
returned to New York after a visit with his
parents.
Lester B. Cutler, New York representative of

F. H. Cutler & Co., has returned to New York
after spending the holidays in town.
Thomas Frothingham has gone west on a bus-

iness trip for T. G. Frothingham & Son.
Paye & Baker's line has been taken west by

Gus copeland and the coast trip has been taken by
F. W. Reed.
Orin W. Clifford has returned from a business

trip for G. K. Webster Company.
While trying to avoid hitting a dog recently

Fred Howard, of the F. M. Whiting Company,
drove his automobile into a hydrant, breaking it
off near the sidewalk. A large volume of water
flowed from the broken hydrant and flooded the
street, making it necessary to call out a large
force of men from the water department.
W. H. Bell has gone west in the interest of

W. H. Bell & Co., of Attleboro Falls.
Raymond W. Wise has been enjoying a short

vacation in New York.
Clarence Ware, New York representative for

T. G. Frothingham & Son, has been visiting at the
factory for a few days.
Arthur T. Parker, the retiring master of Bris-

tol Lodge of Masons, was recently presented with
a handsome past master's jewel. The presenta-
tion was made by Harry Lichfield, the new master.
Charles A. Whiting, of Whiting & Davis, has

been ill for some time, but is improving steadily
and expects to be out soon.

Youngest Patentee of Record
•

There is no age limit to patentees. Take the
patent, No. 465,066, of December 15, 1891, to
Donald M. Murphy, of St. John, Can. One might
think from his X mark signature to the specifi-
cation that Donald could not write his name, and
he could not, for he had no book learning, but
he did have the inventive ability to produce a
sounding toy for which the United States patent
office granted him a patent. But do not blame
him for his lack of schooling, for Donald was
only six years old when he filed the application,
and as far as is known the youngest applicant
for patent in this or any other country. His
picture formed a part of the patent office ex-
hibit at the Chicago world's fair in 1893.

United States Files Bill in Equity
Against The Keystone Watch Case Co.

(Continued from page 159)

ment that we belong to any 'trust.' Of course
we sell to jobbers, but of the casemakers to whom
we sell our works are The Philadelphia Watch
Case Works, of Riverside, N. J.; P. W. Ellis &
Co., of Toronto, Ont.; the Star Watch Case Corn-
pany, of Ludington, Mich.; the Western Watch
Case Manufacturing Company, of Chicago; the
Dubois Watch Case Company, of Brooklyn, N. Y.;
the Roy Watch Case Company and the American
Watch Case Company, of New York.
"You can not put it too strongly that the Wal-

tham Watch Company is on an absolutely inde-
pendent basis. It never has gone and never will
go into any combination for the purpose of main-
taining prices or for any other purpose. There is
no fear that the government will bring any action
against us, but we wish to have our independent
attitude known, as the popular agitation against
trusts may give a wrong impression about a corn-
pany in which Massachusetts has a reason to feel
proud."
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Holiday Season Developed Surprises—Hand-
some Pendant—An After-Christmas Poem

Kansas City, Mo., January co.—Kansas City
merchants and jobbers are now in the midst of
their inventory work, following a holiday season
that developed some surprises. Until a few days
before Christmas trade was not encouraging, al-
though quite as heavy as had been expected. But
on the last days of Christmas week the crowub
were so large that many of the retail establish-
ments had great difficulty in handling the business.
Merchants generally in Kansas City had agreed
not to keep their stores open at night and this
experiment proved so successful that no doubt the
practice will be continued in the future. Of
course most of the smaller establishments disre-
garded the practice, but even they did not profit
as much as in former years, as the closing of the
larger stores kept the people at home nights.
Holiday trade generally in this section was quite
satisfactory in all lines. Stocks are lower than
they have been in many months and jobbers and
wholesalers may expect a season of good demand
from retailers here.
Frank Gamier, a Kansas City, Kan., pawn-

broker until eighteen months ago, when officers
raided his store and found a stocx of goods stolen
from wholesale jewelry houses in Kansas City,
Mo., was allowed to plead guilty on January 3
to a charge of receiving stolen goods valued at
less than $20. Gamier was to •have been tried
for the second time on two counts of receiving
stolen goods of sufficient value to constitute a
felony, but upon his agreement to plead guilty to
a misdemeanor charge the information was
amended. He will be sentenced by Judge Hugh
Smith January 27. The maximum penalty he can
be given is one year in the county jail. There is
still another case of similar nature pending against
Gamier which was appealed from a lower court.
Several young boys confessed to having stolen
goods from their employers, the Woodstock-
Hofer Watch and Jewelry Company, the C. B.
Norton Jewelry Company, and Nevins Brothers,
and sold them to Gamier.
M. G. Cook, at one time connected with the

Alvin Manufacturing Company, and for the last
year with the South Bend Watch Company, will
travel this year tor the C. B. Norton Jewelry
Company, of Kansas City. He succeeds M. S.
Murray, who covered Texas and southwest Mis-
souri for the company. Mr. fv.turray is now en-
gaged in the real estate business in Texas. The
other travelers for the C. B. Norton Jewelry Com-
pany for the ensuing year are as follows: P. N.
Nelson, covering Colorado and New Mexico;
It A. Fletcher, Kansas; F. T. cateron, Nebraska;
W. C. Schumann, Oklahoma and Arkansas.
Lewis Schaffer, owner of a jewelry store at

1046 Union avenue, Kansas City, through his at-
torney has filed a petition in voluntary bankruptcy
in the United States district court. Schaffer says
his liabilities, consisting of bills of goods, rent
and unpaid notes amount to $2,636.08. He lists
his assets at
Louis Meyer, with his wife and two children,

spent the Christmas holidays with relatives at
Chillicothe, Mo. Mr. Meyer is president of the
Meyer Jewelry Company, of Kansas City.
C. E. Tieman, of California, Mo.; Claud

Wheeler, of Columbia, Mo., and W. C. Schumann,
Oklahoma salesman of the C. B. Norton Jewelry
Company, were members of a class which took
the Shrine degree in Kansas City the last week
in December.
The following will travel for the Woodstock-

Hoefer Watch and Jewelry Company this year:
Otto G. Knaul, Iowa, Oklahoma, Missouri and
Kansas; E. H. Snow, Kansas and Texas; George
S. Taylor, Kansas and Iowa ; Furge i'irsten-
berger, Nebraska and Iowa.
Cal I, ilholm and Sam Bloom are covering Kan-

sas, Missouri and Oklahoma for the Meyer
Jewelry Company.

Isaac Wiener, a Twelfth street jeweler, is re-
ported to be in business difficulties and has given
a deed of trust to secure his creditors.

George H. Edwards, of the Edwards & Sloane
Jewelry Company, with his family, spent part of
the holiday season visiting relatives in Lawrence,
Kan. While there they attended the wedding
of Mrs. Edwards' sister, Miss Augusta Flinton
to Edward Sample, of Osborne, Kan.

Handsome Pendant

Mrs. Noble Fuller, wife of the vice-president
of the Edwards & Sloane Jewelry Company, re-
cently designed and executed a 22-karat gold
pendant set with diamonds, topaz and pearls for
a California woman. This pendant is said to be
one of the handsomest pieces of jewelry ever
turned out by a Kansas City artist.
Henry J. Norton, of the C. B. Norton Jewelry

Company, recently wrote a parody on "The Night
Before Christmas," which was published in the
Kansas City Star of December 30. Mr. Norton
has called his composition "The Day After Christ-
mas," and it has caused many smiles among the
business men of Kansas City. It follows:

The Day After Christmas

'Twas the day after Christmas, and all through
the place

Not a creature was stirring without a wry face.
If out on the lawn you should hear a great clatter,
'Tis only the doctor to see what's the matter.
The children are all tucked snug in their beds,
With pains in their tummys and aches in their

heads.

The presents are scattered around everywhere,
If you want to sit down you must clear off a chair.
The breakfast is late and the dinner is cold;
The folks are all cross and you don't dare to scold.
And Jolly St. Nick, snug at home in the North,
Not a present got he of great or small worth.
For this is his motto, you may well believe,
"It's a darn sight more blessed to give than re-

ceive."

CINCINNATI

Trade in Fine Condition—Associations Meet.
News of the Local Trade

Cincinnati, Ohio, January co.—With the begin-
ning of the new year the jewelry trade of Cincin-
nati finds itself in a most satisfactory condition.
The wholesalers generally report 1911 as being the
most profitable year in their history, with Novem-
ber and December running away ahead of all of
the other months. The character of the sales was
peculiar in that not many large orders were filled,
but an unusually large number of small orders
came in. This condition necessitated a greater
amount of work, but when the totals were
summed up it was found that the profits had been
very much enhanced. To put it in the words of a
prominent wholesaler, "We can stand the work
as long as there is something in it."
Another feature of the year was the slowness

with which the small merchant in the smaller
towns stocked up for the Christmas trade. In
previous years the rush has come much earlier,
the jewelers being prepared, in fact overprepared,
for the holiday harvest. This year the reverse
was the case, and consequently the wholesale
houses had to work overtime with a heavy
helping-out force to boot. It is to be hoped that
next Christmas the happy medium will be reached.
However, it is generally conceded that this con-
servativeness on the part of the smaller merchant
has helped collections materially.
The retail trade, too, came into its own and

made up for lost time. Up to the holiday trade
there was very little stirring in this branch, but
tit- last two months pulled the totals where they
right fully belong.
The Miller Jewelry Company reports a very

successful season. The new year is opening up
already, the firm up to date being as busy as it
was before the holidays. This condition causes
them to feel that 1912, although a presidential
year, will be very prosperous. Wallace Miller is
in Chicago, where he will spend a few days.
James Bingaman, of Bingaman & Co., is to act

as toastmaster at a dinner given by Mr. Ludeking,
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a merchant at Sixth and Vine streets, owing to
the fact that he was included in an advertising
scheme which increased business materially for all
the merchants in this vicinity. The dinner is to be
given at the Cuvier-Press Club on Saturday even-
ing, January 6.
The show window of L. C. Eisenschmidt, a

prominent jeweler of Newport, Ky., was
smashed early in the morning of December 27 by
a thief who tied a handkerchief around his hand,
using this method to protect himself. He got
away with jewelry and watches amounting to
$265. In his hurry to make a hasty departure he
left the handkerchief, which has the letter "H" in
the corner. This is the only clue the police have.
A man named Harding was convicted on a

hypothecating charge on December 27 and sen-
tenced to sixty days in the workhouse, together
with a $100 fine. Upon investigation it was found
that the culprit had his picture in the rogues' gal-
lery under the name of Harry M. Loud, and that
his capture was sought by the police of many
cities because of his notoriety in swindling jew-
elers and defrauding hotels. It was on this latter
charge that the man was convicted, fleecing the
Grand Hotel out of $25 by hypothecating worth-
less rings.
The Gustave Fox Company is taking stock this

week. It reports c91 c as being very prosperous
for it. With the enlargement of the floor space
and the addition of new machinery the firm ex-
pects 1912 to surpass all previous records.

Wallenstein, Mayer & Co. report a nice business
during the year just past. They are retaining the
two extra clerks who helped out during the rush.
The Jewelers' and Allied Trades' Bowling

League resumed its program on Monday even-
ing, January 8. The interest in this sport has
not been lost because of the failure to meet the
holidays, but, on the contrary, it has been in-
creased and the members of the teams are hot
after the prizes which will be awarded at the
close of the season.
On January 3 the following circular letter was

sent to the wholesale trade announcing the biggest
social event of the season:

Dinner by Wholesalers and Manufacturers
"Enclosed please find two admission tickets for

the dance and dinner to be given by the Cincin-
nati Wholesale Jewelers and Manufacturers' As-
sociation at the Sinton Hotel on Saturday even-
ing, January 6, 1912. These two tickets are fur-
nished by the association, but should you desire
extra tickets they will cost $3 each and can be
procured from the secretary by filling out the
enclosed postal card and mailing it immediately.
"This entertainment is intended for the mem-

bers, their families and friends, but not for their
customers.
"Indications point to a most successful gather-

ing, so add your presence and make it an occasion
long to be remembered.
"Committee: Joseph Noterman, Louis Homan,

Julian Schwab, Arno Dorst, Sigmund Strauss."
This letter brought returns, and from the latest

reports a crowd of at least 15o are expected, and
for this number preparations are being made.
The idea of a dinner-dance for the trade was
originated and put into force last year, the affair
last January warranting a repetition. Dancing
will be in vogue for the younger folk, while a
round-table gathering will amuse those who do
not care for dancing. Mr. Thoma, president of
the association, is very enthusiastic, as are many
of the members.
The next meeting of the Cincinnati Wholesale

Jewelers and Manufacturers' Association will be
held on January 18 at the Hotel Sinton. The
time of meeting has been changed from 2 o'clock
in the afternoon to 8 o'clock in the evening be-
cause of the annual election of officers. At the
last meeting the question of the dinner-dance was
discussed and promulgated. However, the most
important business was the report of the nomi-
nating committee, who slated Ferd Phillips for
president; Louis Homan, vice-president; Edward
Croninger, secretary, and Joseph Noterman,
treasurer. Mr. Croninger was the only officer re-
ceiving indorsement for a second term. They
also recommended the following for an executive
committee: A. J. Thoma, the retiring president;
Jacob Frohman, Fred Gruen and Eli Gutmann.

(Continued on page 168)
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Wholesale Jewelers' Association of
Minnesota Dines Traveling Sales-
men and Department Heads

An annual function that is probably unique
among the trade is the banquet given each year
by the Wholesale Jewelers' Association of Minne-
sota to the army of traveling salesmen and heads
of departments of the houses included in the asso-
ciation membership. All the wholesale houses
of the Twin Cities were represented at the third
annual banquet, which was held at the West
Hotel, Minneapolis, on January 6. Apart from
the discomfort of reaching the dining-hall, the
evening was especially appropriate for a banquet,
the thermometer registering about 20 degrees
below zero. In the thermometer in the banquet
hall the mercury kept moving in an opposite
direction.
The menu cards were very daintily planned

and peculiarly appropriate to the occasion. Those
who might have had some difficulty in recognizing
the courses in the customary French could
scarcely mistake them when expressed in such
terms as "Mother-of-pearl cocktail," "Travelers'
Desire," "Memorandum packages," etc.
S. H. Clausin, president of the association, offi-

ciated at the head of the table and in an enter-
taining speech welcomed the guests. His defini-
tion of an optimist as a man "who made lemonade
out of the lemons handed to him" appealed favor-
ably to those present and was greeted with loud
applause. He referred to the more friendly feel-
ing created by the association and the suppression
of the habit of knocking, so fashionable among
competitors in former times. He also paid a just
tribute to the great northwest, which he described
as "a land of opportunity," giving statistics which
evidenced its remarkable growth in recent years.
The oratorical feature of the occasion was an

address by Col. John L. Shepherd, of The Key-
stone Watch Case Company, whose reputation as
an after-dinner speaker is nation wide. The
colonel took as his subject the title of a popular
comedy, "Let George Do It," and after paying a
tribute to the enterprise and civic spirit of the
Twin Cities and creating much merriment by
telling a few side-splitters from his well-known
repertoire of jokes he proceeded, as follows:

Let George Do It

MR. TOASTMASTER :—I am aware that this sub-
ject of mine, "Let George Do It," is one that is
open to discussion. But to my mind there are
only two kinds of men that can let George do it.
One is the wealthy man, because he can afford
it, and the other is the tramp, who is too lazy
to work.

It is said that Andrew Carnegie developed
forty Georges and that they all became million-
aires, and for this reason I feel sorry that Andy
and I were not better acquainted. We both
missed a good thing.
But it is a fact that if it were not for the

hundreds of thousands of men who are willing to
do the hard, menial work that falls to George, in
order that we may have the necessities and enjoy
the luxuries of life, there would be no progress,
no civilization, and we would revert back to the
life of the savage.
Therefore, I advise you wideawake traveling

men that are here tonight, to not "Let George
Do It," for he may do it so well that you will
lose your job.

It is often said that all good things come to
the man who has the patience to wait, which
reminds me of the story of a young Hebrew who
said he was one of a family of twelve children,
and always ate at the second table, and that he
was twelve years old before he knew that there
was any part of a chicken except the neck.
For this reason I do not believe in the policy

of waiting. You had better go after them, and
if you go at it right you will get them, for while
you are waiting you may even miss the neck of
the chicken, but get it in the neck. Let George
do the waiting.
Pythagoras, a wise old Greek, said that man

was the measure of all things, and you will best
understand this by a study of man. Then you
will realize, every time you meet a stranger, you
are meeting with a personality unlike that of any
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you ever met before, and unlike that of any
you will ever meet again, and that it is this ever-
changing personality that you will have to con-
tend with in the struggle of life.

First Know Thyself

You will have to understand their virtue and
their vice; their weakness and their strength,
and the better you understand them the better
fitted you will be to cope with the strong and
assist the weak. But to do this successfully you
must first understand yourself. Not as the world
knows you, but as your own soul tells you what
you are. If you do this you will have a standard
of measurement that you can measure all men;
that is, if your own standard is all that it should
be.
If you attempt to measure men without this

knowledge your standard of measurement must,
of a necessity, be a small one.
Think of the strong personality of Julius

Caesar, who, when his ship was captured by
pirates, came on deck and ordered them to sail
for the nearest port, assuring them that he would
hang them upon their arrival, which he im-
mediately proceeded to do. Also of the per-
sonality of Paul Jones, who, when engaged in a
fight with an English ship, and the English saw
that his ship was sinking, demanded his sur-
render. He replied, "Surrender? why I have
not begun to fight, yet," and in this spirit he
climbed aboard the English ship and took pos-
session of it and sailed away to victory. Boys,
when you think you are going to have a failure
think of the words of Paul Jones, "I have not
begun to fight yet." If you do this there will
be no failure.
However, if there was no personality there

would be no progress in life. It was the strong
personality of great men that made them rulers
of the world, that makes the great captains of in-
dustry. This is a wise provision of nature, for if
all were strong there would be constant war; if
all were weak life would not be worth the living,
and if all were the same and like some people
that you and I know, suicide would be a popular
pastime.

It is this difference in personality that led
the old Dutchman to say, "Hans, I think that
everybody in the world is a fool except me and
you, and sometimes I think you are the damnedest
fool I ever saw."
Why is it that two men selling goods for the

same house, one makes a great success and the
other a great failure. It is the personality, and
not luck; it's letting "George do it."
I often meet with traveling men who boast

of their big sales, but I do not remember of
hearing the house boasting about the big profit
on these sales. These men are sellers of sellers.
They never give a thought to the goods that are
not salable, that grow old and accumulate in stock
and have to be sold at a sacrifice. This is not
fair to the house; it is not fair to the customer,
it is not fair to the salesmen, and it is not bus-
iness, and it is this class of salesmen that are
always looking for a position at the end of the
year.

Fidelity to the House

The best salesmen are the men who make the
interest of the house their interest and sell only
at a profit, and it is for such men that good
situations are always looking for.
And I say to you, boys, if you are a profit-

maker of this kind and the firm that you travel
for does not appreciate it, I can get you a posi-
tion within twenty-four hours with a house that
will not only appreciate it, but will share the
profits with you.
But you could not make me believe in a hun-

dred years that these wide-awake jobbers of the
Twin Cities are going to let a man of this kind
escape. It is what they are looking for, and I
am sure will not only do as well by you, but
better than any other house in the country, and
it is worth a lot of money to travel from the
Twin Cities.

If you are not doing as well as the best sales-
man in the house don't get grouchy, don't blame
the house, don't blame the customer. Just lay
awake some night and think it over and ask your-
self whose fault it is. If you are perfectly honest

with yourself, after going over the matter, you
will admit the fault is yours—you have been
"letting George do it."

Don't try to remedy this evil by cutting prices,
for the consumer is the only one that. reaps the
benefit, and all confidence is destroyed, and I
never knew a price-cutter who was a permanent
success. Let George do that.
To my mind the most successful salesman is

that man who is full of enthusiasm for his work,
who believes in himself and who believes in his
house, and who, above all things, possesses the
confidence of his customer, and never, under any
circumstances, abuses it; who is as careful of his
expense account as if it was his own, who works
as if he was a member of the firm (and who
some day will be a member or have a house of
his own.) This man has no care about how
many traveling men are ahead of him, for he
knows that his customer will await his coming.
This man is a booster and not a kicker. He is
a money-maker for the house and for himself,
and never thinks of letting George do it.
Don't run away with the idea that the world

owes you a living. It don't owe you anything,
but you owe it more than you can ever pay, and
the more prompt you are in your payments the
more prompt you will get what is coming to you.
If you start out in life with the idea of collecting
this debt from the world you will be a bankrupt,
but if you start out to pay the world what you
owe it your success is assured.

Faith in Your Fellowmen

Don't make the mistake of thinking that all
men .are rogues. Some men are possessed with
the idea that every man they meet is a rogue
until they learn to the contrary. I have always
believed that all men were holiest until I learned
to the contrary. Life is certainly a burden at
its best and it would be much more so to me if
I thought every time I took a man by the hand
that he was a rogue, only that I have not found
it out, but of all the thousands of men that I
have met I have found them to be honest, and
if this is not the case with you, if you have met
more rogues than honest men, then you have
been keeping bad company.
There is no game that so much reminds me of

the game of life as that of baseball. We often
come to bat with a base full of opportunities
and strike out and lose all and become dis-
couraged, while some one, full of courage and
determination, comes to the bat and makes a
home run and wins all that you have lost.
Andrew Carnegie called over twenty men to the
bat and each made a home run and became a
millionaire. This is where George made good.
If you have not got a sense of humor, by all

means, cultivate it. The greatest man that this
country or any other country ever knew, Abra-
ham Lincoln, possessed this sense of humor to a
remarkable degree, and it was this that matte
him bear the burden of that long war. I believe
that sense of humor is one of the greatest virtues
ever given to man. There is humor in every
walk of life, there is humor behind every cloud
of sorrow if you will look for it. It is humor
that makes life worth the living. It is humor
that turns the tear to laughter, and if, in the life
to come there is no humor, there will be no
laughter, and where there is no laughter there
can be no Heaven.
I trust before this year that is now so new to

us all shall fade away into the misty past that
it will bring a realization of every hope and am-
bition of your life, that it may bring to you
more pleasure than pain, more laughter than
tears, and this it will most surely do if you seek
only for that which is good and true in your
fellowtnan and give back the same to him.

The colonel's speech brought forth much ap-
plause, and the quartet which did duty on the
occasion paid tribute to him in a song with a re-
frain, "Co;onel, Colonel Shepherd, We Do Love
You." Other entertaining numbers included a
dialect sermon, comic songs, instrumetnal
solos, etc.
The occasion proved a most delightful one, and

the traveling salesmen and department heads were
loud in their praises of the hospitality and liber-
ality of their employers and hosts.
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Insurance Lawsuit of
Interest to the Trade

New York, January 6.—In the spring of last
year Moses Wolfe, a traveling diamond merchant
of 9 Maiden lane, this city, discovered that a por-
tion of his diamond stock was missing. Mr.
Wolfe was insured by the Jewelers' Safety Fund
Society, and the refusal of that society to make
good the loss was the cause of the lawsuit which
has just been decided.
The policy issued to Mr. Wolfe was an insur-

ance upon his stock against fire, perils of trans-
portation by land or water, including the mails
and express companies and those with whom said
property might be placed for safe custody, and
theft, provided the loss occurred outside the office,
store or manufactory of the insured.
Mr. Wolfe's method of carrying his stock of

diamonds was to separate them into lots according
to size, quality and price, in small folded papers,
whereon was marked the lot number, size, weight,
quality and price, and place same in a large spe-
cially constructed wallet. For transportation in
traveling the wallet was placed in a jeweler's trunk.

Last spring Mr. Wolfe made an extensive trip
in the west, and after returning to New York
placed in a safe-deposit vault the wallet in which
he had carried the assorted diamonds during the
trip. On April 24 he first discovered one of the
lots missing from the wallet. He immediately
communicated with the Jewelers' Safety Fund So-
ciety, and after nogitiations extending over a
couple of months, during which time Mr. Wolfe,
at the direction of the Safety Fund Society, gave
a detailed statement to the Pinkerton Detective
Agency, who investigated same. His claim under
the policy was refused upon the ground that it was
not such a loss as is covered by their policy.
Mr. Wolfe then called upon his attorney, James

F. Mack, 257 Broadway, New York City, and Mr.
Mack began a suit in the city court on behalf of
Mr. Wolte against the Jewelers' Safety Fund So-
ciety for the amount of his loss under the policy,
which called for the net selling price of the loss
less 7%2 per cent.
The case came on for trial January 4, 1912,

before Justice Green and a jury. Mr. Wolfe
showed that the wallet was never out of his hands
or the range of his vision between April 5, 1911,
when he last exhibited lot at Grand Rapids,
and April 24, 1911, when he discovered the loss,
except when same was in his trunk or in the
safety-deposit vaults. That while filling the mail
orders in his office on April 13 and 19 the wallet
was in his office for but twenty minutes and never
left his hands for an instant, and that there was
in his office only a girl stenographer besides him-
self.
The Jewelers' Safety Fund Society defended

the action upon the ground that plaintiff could not
show that the loss did not occur in his office,
which the policy did not cover, and upon the
further ground that it was not responsible for an
unexplained shortage, the policy setting forth that
the society could not be held for "any mere un-
explained loss or shortage of goods in any stock
shipped in a package when the consignee received
the said package in good condition with seals un-
broken."
Mr. Wolfe's attorney proved the impossibility

of the loss occurring in the office, and contended
and was sustained by the judge that the clause
last above referred to had no application to the
case, as the goods were not "shipped" in a "pack-
age" to a "consignee," but were in a trunk as per-
sonal baggage under the control and subject to the
direction of plaintiff and carried, as was lie him-
self, upon a railroad ticket, accompanying him
Upon the same train, and a loss occurring there-
from was one directly contemplated by the policy.
The jury was out but ten minutes, when they

returned with a verdict for Mr. Wolfe for the
full amount of his loss with interest, amounting
to $1,409.19, for which judgment was entered
January 5, 1912.
A motion was made by the defendant society

to set the verdict aside, which was denied, the
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judge saying: "The defendant received the most
favorable charge possible under the law and the
verdict of the jury was in accordance with the
evidence."

Boston Retail Jewelers'
Association Banquet

Boston, Mass., January 5.—The Boston Retail
Jewelers' Association held its annual banquet at
the American House, Boston, last evening. The
banquet was opened by a speech of welcome from
the president of the association, S. W. Sharmatz,
of the Lenox Jewelry Company, 363 Washington
street. The entertainment after the banquet was
much enjoyed by all; it consisted of singing and
general vaudeville.
There were about seventy jewelers present.

Among those present from out of town were Mr.
Fitch, of the Waltham Watch Company, Waltham;
Mr. Hamilton, of Hamilton & Hamilton Jr., Prov-
idence, R. I., and Mr. Rosenbush, of New York.
Much credit for the success of the function is

due the executive committee, consisting of J. J.
Round, S. W. Sharmatz, Frank N. Nathan, C. G.
Beckwith and F. G. Butler.
The reception committee consisted of L. H.

Hamlin, W. L. Swap, L. H. Burack, Andrew F.
Evers, E. H. Hurst, John N. Woodbury, E. L.
Britt and F. B. Guild.

"More Profit for the Retail Jewelers"
The necessity of a higher profit for jewelry

stock has been a favorite subject for discussion
at the trade meetings of the last year. The ex-
ploitation of this vitally important matter has
already resulted in immeasurable good to the
jewelers, as is evidenced in the notable decrease
in the price-cutting tendencies of former years.
Not in the jewelry trade alone, but throughout
the retail world this subject is now being given
special attention, an evidence of which will be
found in the very interesting business editorials
being published in the Chicago daily press by the
firm of Marshall Field & Co., of that city, one
of which, on "The Passing of the Bargain Idea,"
was quoted at some length in our last issue.
Elsewhere in this issue the subject is briefly but

forcibly treated in an editorial by A. B. Warner,
of White, Wile & Warner, ring manufacturers,
of Buffalo, N. Y. Mr. Warner in a few para-
graphs touches the heart of the subject, naming,
among the essentials of good profit, intelligent
advertising, business ability and energy on the
part of the jeweler, and above all, handling goods
of such intrinsic worth as will command a liberal
profit. Our readers will find much in this argu-
ment which it will pay them to ponder over and
act upon at this beginning of a new year.

Death of William L. Cooke
The trade will learn with regret of the death

of William L. Cooke, formerly a member of the
well-known firm of B. J. Cooke's Sons, of Phila-
delphia, Pa., which sad event occurred on Jan-
uary 1. Mr. Cooke's father established the bus-
iness of jobbers of clocks in Philadelphia in 1853.
W. L. Cooke succeeded him at his death in 1873;
later he was associated in business with his
brothers, Nelson H. and Benjamin J. Cooke, who
have since conducted the business under the firm
name of B. J. Cooke's Sons. Just two years
previous to his death William L. retired from
active management and the business has since,
and will be, conducted by the surviving partners.
Mr. Cooke has always been active in church

work, and for the last forty years has been
superintendent of the Sunday-school and treas-
urer of the Holland Memorial Church, and was
also closely associated with the board of home
missions and foreign missions of the Presby-
terian church, to all of which he has bequeathed
substantial amounts. He was also a director in
the First Penny Savings Bank, of which John
Wanamaker is president.
He was sixty-seven years of age, was a bach-

elor, and is survived by three sisters and four
brothers.
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A
Gratified
Advertiser
pays a unique compliment to THE

KEYSTONE (and incidentally to its

readers) in the following remarkable

tribute to its pulling power as an adver-

tising medium and the high-grade patron-

age secured through its pages. He writes:

Wonderful
Advertising
Medium

Covers
the Entire
Country

Trade
Confidence

in
KEYSTONE

Advertisers

Gentlemen s—In sending you
check to balance our 1911 ac-
count we wish to compliment
you on the pulling power of THE
KEYSTONE.

You certainly have the most
wonderful advertising medium
it has ever been the writer's good
fortune to use during his more
than twenty-five years of adver-
tising experience.

While we have advertised with
you only since August 15 (nine
issues) yet we have received
orders from all over the country
—Eastport, Maine, on the east;
San Francisco on the west;
Minnesota on the north, and
Texas on the south, which shows
that you practically cover the
whole of the United States.

What impressed us most,
however, was the fact that most
of these orders were accompanied
by the cash, which to us is
remarkable, as we were absolute
strangers to your readers, only
starting in business August 1 last.

This proves conclusively that
KEYSTONE readers have con-
fidence in KEYSTONE advertisers,
which explains why you gave us
such a careful "looking over"
before accepting our advertise-
ments.

Very truly yours,

(Name furnished on request).

The above letter was written by a gentle-

man who for more than the past twenty

years has been Advertising Manager for

a large New York manufacturing con-

cern, which spends thousands of dollars

annually for advertising. He is experi-

enced in the advertising field and knows

whereof he speaks.

The Keystone Publishing Co.
809, 811, 813 North 19th Street

Philadelphia, Pa.
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MINNEAPOLIS AND ST. PAUL

Good Holiday Business in Spite of the Cold
Weather — Skilful Robbers — Local Trade
News

Minneapolis, Minn., January 8.—The new year
received a very cold reception throughout the
northwest, as the thermometer has been held
down to zero almost continuously since the first.
Much snow has fallen during the last two weeks,
and with trains running behind their schedule,
there is nothing lacking to make it a real winter.
The holiday business was very satisfactory in

this section and many of the old-established
firms report one of the largest holiday seasons
they have ever had.
A great many are now taking inventory and

getting ready to go after the 1912 business.
Traveling salesmen are getting their trunks

ready for their first trip of the year, and all are
very anxious to get busy with an effort to make
this year's sales run higher than last. Some of
the local manufacturing jewelers and engravers
are still working nights in order to catch tip with
their work.

Diamonds Stolen

Diamonds valued at between $6,000 and $7,000,
unset jewels, contained in a jeweler's wallet, were
stolen late in the afternoon of December 22 from
the diamond room of White & McNaught, 506
Nicollet avenue, Minneapolis. The theft took
place almost under the very eyes of the two
proprietors of the store and twenty clerks. The
thief left the store leisurely with the gems in his
pocket and mingled with the crowds of Christmas
shoppers, and since has not been seen. Three
minutes after the thief departed the loss was
discovered by Charles D. White. A man whom
the police accuse of being the thief's accomplice
was arrested in the store, giving the name of
W. W. Wells, but who strenuously denies his
guilt. Detectives and operatives of the Pinker-
tons, representing the Jewelers' Security Alliance,
are working on the case but not a trace of the
thief or gems has been found. The authorities
are baffled, declaring that the robbery was the
work of crooks of a high caliber. The man under
arrest and the man who escaped were well
dressed and gentlemanly appearing. They had
the appearance of prosperous business men. The
walls of the diamond room are of transparent
glass panels, through which the clerks and cus-
tomers from two sides can look in, and sightseers
from the street can look through the display win-
dow. While Mr. White had his back turned to
get a bracelet which had been pointed out by the
man tinder arrest, the other reached across a
table containing the wallet of diamonds, opened
the drawer and slipped the parcel out.
Among the missing diamonds is a 2/4-karat

stone which Wells had seen during the morning.
He at that time took a stone from his pocket and
said he wanted to match it. Finally he agreed to
take four TA-karat stones, for which Mr. White
asked $98.50. He produced a big roll of money
and purchased the stones with the understanding
that if they did not suit a friend he could bring
them hack. He reappeared at four o'clock in
the afternoon of the same day with the man now
missing. The men, with Mr. White, went to the
diamond room.
The diamond wallet was brought forth to re-

place the diamonds returned and the thief saw
the place it was kept. Then Wells asked for a
bracelet he saw in the window, and when Mr.
White went for it the thief stole the diamonds.
The two men talked with Mr. White, it is al-

leged, and agreed on the purchase of a diamond
for $50. They stepped out of the diamond room to
the main part of the store, while Mr. White was
behind the counter. It was then the thief ex-
cused himself to his friend, saying he was going
clown the street to a haberdasher, and left. It
was only a couple of minutes before Mr. White
grew suspicious. He went back to the mahogany
desk drawer and opened it. The jewels were
gone. He immediately stood between the remain-
ing man and the door and called to Mr. McNaught
and some clerks to get an officer. The man was
then placed under arrest. He made no protest.
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The police have learned that he arrived Thursday
morning from Fargo, N. D., and had not put up
at a hotel. He claims he met the missing man
in a cafe at dinner and did not know him from
Adam, The authorities have a good description
of the missing man.
E. A. Page, watchmaker for A. C. Whitman

Company, of Hurley, Wis., was recently in the
Twin Cities on his way to Benson, Minn., to be
married, after which he will take his bride back
to Hurley.
W. G. Gould, of Glencoe, Minn., was one of the

out-of-town jewelers seen in the Twin Cities
during the last two weeks.
A. 0. Anderson, formerly with the Star

Watch Case Company, was assisting C. Bergquist
& Co., of Minneapolis, during the holiday rush.
P. E. Thielen, of Eden Valley, Minn., was

in the Twin Cities during the last two weeks
buying goods and attending to other business
matters.
Fred Latolosky, twenty years of age, was ar-

rested shortly before two o'clock on the morning
of December 25 by a policeman, who claimed he
was in the act of robbing the pawnshop of Joseph
Primock, 28 West Third street, St. Paul. When
placed under arrest Latolosky had twenty val-
uable rings and four gold watches on his person.
Mr. and Mrs. R. D. Walker, of St. Paul, spent

the Christmas holidays with relatives at Fond du
Lac, Wis. Mr. Walker is of the material de-
partment of Sischo & Beard, St. Paul.
The annual dinner given by the association of

wholesale jewelers of Minnesota to the heads of
departments and traveling men, was held Satur-
day evening, January 6, at the West Hotel, Min-
neapolis, at 6.30 p. m.
Peder Gaalaas, of Stillwater, Minn., was in the

Twin Cities attending to business matters during
the last two weeks.
The office of Sischo & Beard, St. Paul, was

closed Saturday, December 30, on account of the
funeral of Mrs. J. L. Lovatt, mother of Mrs.
Charles Beard.

Visitors

Following are the names of some of the out-
of-town retail jewelers and opticians seen in the
Twin Cities during the last two weeks: T.
Thompson, Buffalo, Minn.; Gust. Wernar, South
Haven, Minn.; H. H. Nerbovig, of Waseca,
Minn.; Peder Gaalaas, Stillwater, Minn.; F. W.
Seaman, of Hastings, Minn.; E. A. Page, Benson,
Minn.; P. E. Thielen, of Eden Valley, Minn.

SAN FRANCISCO •

Stocktaking Keeps the Trade Busy—Road Men
Going Out

San Francisco, Cal., January 5.—The entire
wholesale jewelry trade are deep in the throes
of stock-taking, and as the season just closed
has been such a busy one the amount of stock on
hand is necessarily smaller than is customary at
this time of the year. This will enable the road
representatives to get away a little earlier than
usual on their first 1912 trips. There will be an
exodus of road men from this city on Monday
morning, January 15, as quite a few contemplate
gracing the festive board of the second annual
banquet of the wholesale jewelers of San Fran-
cisco, which is to be held at the St. Francis Hotel
on Saturday evening, January 13.

Staples, the jeweler, of Portland, Ore., is ex-
pected to pay his friends in San Francisco a visit
inside of the next ten days. One of his friends
in town is going to prevail upon him to stay over
so that he may grace the annual banquet with his
presence.
A. I. Hall & Son are receiving the congratula-

tions of their host of friends in the retail jewelry
business tip and down the coast upon the Christ-
mas greeting card that was sent out by this whole-
sale jewelry firm.
Edson Adams Company has succeeded to the

business of the Dorrance Battin Company, and in
its announcement to the trade it also notifies its
friends that it will be located in the future in its
new offices at 140 Geary street, San Francisco.
Newman & Williams are the newest retail jew-

elry firm to go into business in this city. They

•

January 15, 1912

have fitted up very commodious offices on the
third floor of the Koenig building, corner of Post
and Kearny streets.
Dan Marks, of Marks & Block, the retail jew-

elers of Portland, is expected to arrive in San
Francisco about the tenth of this month.
C. E. Gross, who was formerly in the employ

of the Aiken Lambert Company, wholesale jew-
elers of Maiden lane, New York City, has ac-
cepted a position as road salesman with the San
Francisco wholesale jobbing firm of Edson Adams
Company.
George Germain, one of the traveling force of

the E. Bastheim Company, wholesale jewelers of
Los Angeles, paid this city a holiday visit over
New ear. This was Mr. Germain's first visit
to San Francisco, and he returned home greatly
impressed with our community.
C. J. Auger, whose store has been located at

112 Kearny street, has signed a lease for a very
much larger establishment in the new Sutter
Hotel that has just been completed on the corner
of Kearny and Sutter.
Melvin Nordlinger, of Nordlinger & Sons, one

of the pioneer retail jewelry firms of Los Angeles,
enjoyed a hard-earned vacation by resting up in
San Francisco shortly after the new year.
F. J. Gehres, who was formerly located in

Colusa, Cal., in the retail jewelry business, has
accepted a position with the Oakland retail jew-
elry firm of Voss & Rich.
H. J. Kuechler was the first out-of-town retail

jeweler seen buying in the local wholesale mar-
kets after Christmas. This merchant found it
necessary to come to town so that the holes made
by his Christmas trade in his retail stock at
Stockton, Cal., might be filled up.
M. F. Noack spent the after-Christmas holidays

in San Francisco. He reports the business in his
store at Santa Rosa during the holidays as being
the best that he has ever enjoyed.
E. R. Sawyer, of Santa Rosa, was also among

the out-of-town tradesmen who enjoyed the
seeing out of the old year in San Francisco.

CINCINNATI
(Continued from page NO

The firm of Charles Swigart & Co. passed
through the first year of business in tine shape.
Mr. Swigart expressed himself as being more than
satisfied. 'I he prospects for the new year are
very encouraging. Mr. Oswald, Mr. Swigart's
partner, who spent most of December at Craw-
fordsville, Ind., auctioning the stock of his retail
establishment there, returned and is now ready to
give his entire time to the growing business. All
but about $2,000 worth of the stock was auc-
tioned, but this can be easily gotten rid of, as
there is a purchaser in sight who wishes to buy
in a lump.
The following retail trade were recent visitors

in Cincinnati: A. P. Humphries, Bellefontaine,
Ohio; James Anderton, Dayton, Ohio; A. J.
Wahlrab, Dayton, Ohio; J. H. Whisler, Marion,
Ind.; C. Steinhauser, Shelbyville, Ind.; F. Besse,
Fort Wayne, Ind.; F. L. Horning, Brookville,
Ind.; A. Wapel, Portsmouth, Ohio; P. W. Stark,
Manchester, Ohio; J. W. Roop, Dayton, Ohio;
G. A. Deck, Blanchester, Ohio ; Wesley K.
Thomas, Princeton, Ind.; R. W. Clark, Lawrence-
berg, Ind., and L. G. I3lumbli, Troy, Ohio.

Two Walls Make a Jewelry Store

We have heard that story about stone walls not
making a prison, but that only two walls could
make a building sounds like a fairy tale. This is
how an enterprising jeweler of Canton, Ohio, did
it: It seems that Ludwig Wolff some time ago
purchased a building at 318 North Market street,
securing from the owners of the property on the
north side an agreement permitting the use of
their wall in case he should desire to build. Then,
a short time after, he secured a similar agreement
with the owners of the property on the south side
of his place. Mr. Wolff is now going to knock
down the front and rear walls of the building.
and by erecting new ones will have an entirely
new house. Fie has not decided what kind of a
building he will erect, but states that he will
probably start with three stories and add more
later.
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The Howard Watch
THE Telephone Operators in New

York City handle 180,000 calls
every rush hour. They will con-

nect you with any one of 500,000 sub-
scribers in half a minute.

Ask the exchange manager how he can
handle all these calls, and he will tell you tersely,
"By saving the seconds."

"Schedule time" is the keynote of American
industry. That means HOWARD time. There's
always somebody higher up holding a HOWARD

Watch on the job—demanding the HOWARD
type of accuracy and punctuality.

The HOWARD is the one watch in the world
wholly adapted to modern progress. It has the
precise construction and the scientific adjustment.

A HOWARD Watch is always worth what you pay for it.
The price of each watch—from the 17-jewel (double

roller) in a Crescent Extra or Jas. Boss Extra gold-filled case
at $40, to the 23-jewel at $150, and the EDWARD HOWARD
model at $350—is fixed at the factory and a printed ticket
attached.

Find the HOWARD jeweler in your town and talk to
him. Not every jeweler can sell you a HOWARD. The
jeweler who can is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD Watch," giving the record of his own
HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

771e above announcement appears in tlw leading magazines and periodicals for January. It reaches 7,500,000 subscribers (about 30.000,000 readers). It will be
seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer 1' Do the people of

your locality know that they can find the HOWARD at your store 1'
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MINNEAPOLIS AND ST. PAUL

Good Holiday Business in Spite of the Cold

Weather — Skilful Robbers — Local Trade

News

Minneapolis, Minn., January 8.—The new year
received a very cold reception throughout the
northwest, as the thermometer has been held
down to zero almost continuously since the first.
Much snow has fallen during the last two weeks,
and with trains running behind their schedule,
there is nothing lacking to make it a real winter.
The holiday business was very satisfactory M

this section and many of the old-established
firms report one of the largest holiday seasons
they have ever had.
A great many are now taking inventory and

getting ready to go after the 1912 business.
Traveling salesmen are getting their trunks

ready for their first trip of the year, and all are
very anxious to get busy with an effort to make
this year's sales run higher than last. Some of
the local manufacturing jewelers and engravers
are still working nights in order to catch up with
their work.

Diamonds Stolen

Diamonds valued at between $6,000 and $7,000,
unset jewels, contained in a jeweler's wallet, were
stolen late in the afternoon of December 22 from
the diamond room of White & McNaught, 506
Nicollet avenue, Minneapolis. The theft took
place almost under the very eyes of the two
proprietors of the store and twenty clerks. The
thief left the store leisurely with the gems in his
pocket and mingled with the crowds of Christmas
shoppers, and since has not been seen. Three
minutes after the thief departed the loss was
discovered by Charles D. White. A man whom
the police accuse of being the thief's accomplice
was arrested in the store, giving the name of
W. W. Wells, but who strenuously denies his
guilt. Detectives and operatives of the Pinker-
tons, representing the Jewelers' Security Alliance,
are working on the case but not a trace of the
thief or gems has been found. The authorities
are baffled, declaring that the robbery was the
work of crooks of a high caliber. The man under
arrest and the man who escaped were well
dressed and gentlemanly appearing. They had
the appearance of prosperous business men. The
walls of the diamond room are of transparent
glass panels, through which the clerks and cus-
tomers from two sides can look in, and sightseers
from the street can look through the display win-
dow. While Mr. White had his back turned to
get a bracelet which had been pointed out by the
man under arrest, the other reached across a
table containing the wallet of diamonds, opened
the drawer and slipped the parcel out.
Among the missing diamonds is a 2T/4-karat

stone which Wells had seen during the morning.
He at that time took a stone from his pocket and
said he wanted to match it. Finally he agreed to
take four TA-karat stones, for which Mr. White
asked $98.50. He produced a big roll of money
and purchased the stones with the understanding
that if they did not suit a friend he could bring
them back. He reappeared at four o'clock in
the afternoon of the same day with the man now
missing. The men, with Mr. White, went to the
diamond room.
The diamond wallet was brought forth to re-

place the diamonds returned and the thief saw
the place it was kept. Then Wells asked for a
bracelet he saw in the window, and when Mr.
White went for it the thief stole the diamonds.
The two men talked with Mr. White, it is al-

leged, and agreed on the purchase of a diamond
for $5o. They stepped out of the diamond room to
the main part of the store, while Mr. White was
behind the counter. It was then the thief ex-
cused himself to his friend, saying he was going
down the street to a haberdasher, and left. It
was only a couple of minutes before Mr. White
grew suspicious. He went back to the mahogany
desk drawer and opened it. The jewels were
gone. He immediately stood between the remain-
ing man and the door and called to Mr. McNaught
and some clerks to get an officer. The man was
then placed under arrest. He made no protest.
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The police have learned that he arrived Thursday
morning from Fargo, N. D., and had not put up
at a hotel. He claims he met the missing man
in a cafe at dinner and did not know him from
Adam. The authorities have a good description
of the missing man.
E. A. Page, watchmaker for A. C. Whitman

Company, of Hurley, Wis., was recently in the
Twin Cities on his way to Benson, Minn., to be
married, after which he will take his bride back
to Hurley.
W. G. Gould, of Glencoe, Minn., was one of the

out-of-town jewelers seen in the Twin Cities
during the last two weeks.
A. 0. Anderson, formerly with the Star

Watch Case Company, was assisting C. Bergquist
& Co., of Minneapolis, during the holiday rush.
P. E. Thielen, of Eden Valley, Minn., was

in the Twin Cities during the last two weeks
buying goods and attending to other business
matters.
Fred Latolosky, twenty years of age, was ar-

rested shortly before two o'clock on the morning
of December 25 by a policeman, who claimed he
was in the act of robbing the pawnshop of Joseph
Primock, 28 West Third street, St. Paul. When
placed under arrest Latolosky had twenty val-
uable rings and four gold watches on his person.
Mr. and Mrs. R. D. Walker, of St. Paul, spent

the Christmas holidays with relatives at Fond du
Lac, Wis. Mr. Walker is of the material de-
partment of Sischo & Beard, St. Paul.
The annual dinner given by the association of

wholesale jewelers of Minnesota to the heads of
departments and traveling men, was held Satur-
day evening, January 6, at the West Hotel, Min-
neapolis, at 6.30 p. m.
Peder Gaalaas, of Stillwater, Minn., was in the

Twin Cities attending to business matters during
the last two weeks.
The office of Sischo & Beard, St. Paul, was

closed Saturday, December 30, on account of the
funeral of Mrs. J. L. Lovatt, mother of Mrs.
Charles Beard.

Visitors

Following are the names of some of the out-
of-town retail jewelers and opticians seen in the
Twin Cities during the last two weeks: T.
Thompson, Buffalo, Minn.; Gust. Wernar, South
Haven, Minn.; H. H. Nerbovig, of Waseca,
Minn.; Peder Gaalaas, Stillwater, Minn.; F. W.
Seaman, of Hastings, Minn.; E. A. Page, Benson,
Minn.; P. E. Thielen, of Eden Valley, Minn.

SAN FRANCISCO •

Stocktaking Keeps the Trade Busy—Road Men
Going Out

San Francisco, Cal., January 5.—The entire
wholesale jewelry trade are deep in the throes
of stock-taking, and as the season just closed
has been such a busy one the amount of stock on
hand is necessarily smaller than is customary at
this time of the year. This will enable the road
representatives to get away a little earlier than
usual on their first 1912 trips. There will be an
exodus of road men from this city on Monday
morning, January 15, as quite a few contemplate
gracing the festive board of the second annual
banquet of the wholesale jewelers of San Fran-
cisco, which is to be held at the St. Francis Hotel
on Saturday evening, January 13.

Staples, the jeweler, of Portland, Ore., is ex-
pected to pay his friends in San Francisco a visit
inside of the next ten days. One of his friends
in town is going to prevail upon him to stay over
so that he may grace the annual banquet with his
presence.
A. I. Hall & Son are receiving the congratula-

tions of their host of friends in the retail jewelry
business up and down the coast upon the Christ-
mas greeting card that was sent out by this whole-
sale jewelry firm.
Edson Adams Company has succeeded to the

business of the Dorrance Battin Company, and in
its announcement to the trade it also notifies its
friends that it will be located in the future in its
new offices at 140 Geary street, San Francisco.
Newman & Williams are the newest retail jew-

elry firm to go into business in this city. They

have fitted up very commodious offices on the
third floor of the Koenig building, corner of Post
and Kearny streets.
Dan Marks, of Marks & Block, the retail jew-

elers of Portland, is expected to arrive in San
Francisco about the tenth of this month.
C. E. Gross, who was formerly in the employ

of the Aiken Lambert Company, wholesale jew-
elers of Maiden lane, New York City, has ac-
cepted a position as road salesman with the San
Francisco wholesale jobbing firm of Edson Adams
Company.
George Germain, one of the traveling force of

the E. Bastheitn Company, wholesale jewelers of
Los Angeles, paid this city a holiday visit over
New Year. This was Mr. Germain's first visit
to San Francisco, and he returned home greatly
impressed with our community.
C. J. Auger, whose store has been located at

112 Kearny street, has signed a lease for a very
much larger establishment in the new Sutter
Hotel that has just been completed on the corner
of Kearny and Sutter.
Melvin Nordlinger, of Nordlinger & Sons, one

of the pioneer retail jewelry firms of Los Angeles,
enjoyed a hard-earned vacation by resting up in
San Francisco shortly after the new year.
F. J. Gehres, who was formerly located in

Colusa, Cal., in the retail jewelry business, has
accepted a position with the Oakland retail jew-
elry firm of Voss & Rich.
H. J. Kuechler was the first out-of-town retail

jeweler seen buying in the local wholesale mar-
kets after Christmas. This merchant found it
necessary to come to town so that the holes made
by his Christmas trade in his retail stock at
Stockton, Cal., might be filled up.
M. F. Noack spent the after-Christmas holidays

in San Francisco. He reports the business in his
store at Santa Rosa during the holidays as being
the best that he has ever enjoyed.
E. R. Sawyer, of Santa Rosa, was also among

the out-of-town tradesmen who enjoyed the
seeing out of the old year in San Francisco.

CINCINNATI
(Continued from page 165)

The firm of Charles Swigart & Co. passed
through the first year of business in fine shape.
Mr. Swigart expressed himself as being more than
satisfied. 1 he prospects for the new year are
very encouraging. Mr. Oswald, Mr. Swigart's
partner, who spent most of December at Craw-
fordsville, lnd., auctioning the stock of his retail
establishment there, returned and is now ready to
give his entire time to the growing business. All
but about $2,000 worth of the stock was auc-
tioned, but this can be easily gotten rid of, as
there is a purchaser in sight who wishes to buy
in a lump.
The following retail trade were recent visitors

in Cincinnati : A. P. Humphries, Bellefontaine,
Ohio; James Anderton, Dayton, Ohio; A. J.
Wahlrab, Dayton, Ohio; J. H. Whisler, Marion,
Ind.; C. Steinhauser, Shelbyville, Ind.; F. Besse,
Fort Wayne, lnd.; F. L. Horning, Brookville,
Ind.; A. Wapel, Portsmouth, Ohio; P. W. Stark,•
Manchester, Ohio; J. W. Roop, Dayton, Ohio;
G. A. Deck, Blanchester, Ohio ; Wesley K.
Thomas, Princeton, Ind.; R. W. Clark, Lawrence-
berg, Ind., and L. G. Blumbli, Troy, Ohio.

Two Walls Make a Jewelry Store

We have heard that story about stone walls not
making a prison, but that only two walls could
make a building sounds like a fairy tale. This is
how an enterprising jeweler of Canton, Ohio, did
it : It seems that Ludwig Wolff some time ago
purchased a building at 318 North Market street,
securing from the owners of the property on the
north side an agreement permitting the use of
their wall in case he should desire to build. Then,
a short time after, he secured a similar agreement
with the owners of the property on the south side
of his place. Mr. Wolff is now going to knock
down the front and rear walls of the building.
and by erecting new ones will have an entirely
new house. He has not decided what kind of a
building he will erect, but states that he will
probably start with three stories and add more
later.
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The Howard Watch
THE Telephone Operators in New

York City handle 180,000 calls
every rush hour. They will con-

nect you with any one of 500,000 sub-
scribers in half a minute.

Ask the exchange manager how he can
handle all these calls, and he will tell you tersely,
"By saving the seconds."

"Schedule time" is the keynote of American
industry. That means HOWARD time. There's
always somebody higher up holding a HOWARD

Watch on the job—demanding the HOWARD
type of accuracy and punctuality.

The HOWARD is the one watch in the world
wholly adapted to modern progress. It has the
precise construction and the scientific adjustment.

A HOWARD Watch is always worth what you pay for it.
The price of each watch—from the 17-jewel (double

roller) in a Crescent Extra or Jas. Boss Extra gold-filled case
at $40, to the 23-jewel at $150, and the EDWARD HOWARD
model at $350—is fixed at the factory and a printed ticket
attached.

Find the HOWARD jeweler in your town and talk to
him. Not every jeweler can sell you a HOWARD. The
jeweler who can is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD Watch," giving the record of his own
HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears in the leading' magazines and periodicals for January. It reaches 7,500,000 subscribers (about 30,000,000 readers). It will be
seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer Do the people of

your locality know that they can find the HOWARD at your store
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Quantity Buying in the Jewelry Business
Written Exclusively for THE KEYSTONE by B. F. Coffin, Organization Engineer

Do not believe that the buying of quan-

tity stock yielding large percentages of

gross profit is going to increase the net per-

centage of profit on your investment. It is

the turnovers which you must consider. I
illustrated to a merchant that the best pay-
ing investment in his business was an ex-

tensively advertised cheap watch. His
annual sales were $550 on an $18 invest-

ment.
If you handle quick-selling merchandise

at short percentages of gross profit your
business will grow faster. Your percentage
of net profit on your investment will in-
crease more rapidly than by the handling
of slow-selling merchandise yielding larger
gross profits.
One of the strongest selling arguments

of the manufacturer trying to unload is the
large percentage of profit you can make by
handling his line. Ask yourself or the mer-
chant trying to induce you to purchase
these goods, "How often can I turn this
investment?"

In taking a watch inventory of a concern
doing a business of $200,000 a year I was
surprised to find a stock of one hundred
seventeen-jewel and seventy-five nineteen-
jewel movements of one make. I inquired
as to why he had purchased so large a
quantity of these movements. He stated
that he had the opportunity of purchasing
them direct from the manufacturer at a
price averaging $2 less than regular price.
I estimated that it would take this mer-
chant at least five years to unload this
stock. The interest on the investment would
eat up the reduction in cost on quantity pur-
chasing before the goods were sold.

I called on a merchant one fall and was
shown one hundred gold and diamond
lockets which had been purchased at a spe-
cial price. I had the opportunity of visiting
this jeweler soon after the holiday season,
and inquired as to how these lockets had
sold. I was informed that the lockets were
still with him, as he had so many other
lockets he had not placed them in his
stock, an illustration of buying merchan-
dise because it could be acquired at tempt-
ing prices. No consideration of the pos-
sibility of sales.
I was amused in taking the inventory of

a small concern to find in a wooden box,
stored away under the counter, a quantity
of silver thimbles. They had been pur-
chased at a price of fifteen cents each; the
regular price was estimated at twenty-five
cents. Figuring the cost on this quantity of
stock it totaled $560. I stated, "You have
enough thimbles to supply every man,
woman and child in your community."
Later this concern had an auction and gave
them away as souvenirs.
A jeweler has no means of unloading

quantity stock, therefore should not buy in

quantities. The department stores have
been successful in doing this kind of bus-
iness for the reason that they have a large
following of a miscellaneous trade, thereby
being able to handle these sales and make a
profit.
I saw a jeweler put 2,500 women's gold-

set rings in his window and mark them
$1.85 each and advertise in the daily papers
for a week. He sold less than one hundred.
The total amount for sales would not meet
his advertising bill.
The inducements which the manufactur-

ers offer for the unloading of their stock
should have no charms for you. Make up
your mind to confine yourself to the newest
styles, buying in limited quantities, selling
at reasonable percentages of profit. This
will produce quick turnovers, keep your
stock clean and up to date and limit the
amount of your investment.
Do not feel badly because once in a while

you lose a sale. Just remember that the
profit in that one sale would not pay the
expense of carrying a sufficient quantity to
control the trade.

Accurate Sales Records

New Triplicating System Provides Complete
and Clear Copies

The importance of possessing a record—
an accurate record—of every sale is ap-
preciated by every progressive merchant.
The fact remains, however, that in many
a store records of goods sold are frequently
missing. Perhaps the desired sales-slip can
not be found, and if found the recorded
amounts or quantities may not be legible,
and sometimes if legible there are sus-
picions that the figures representing the
amounts and quantities have been tampered
with—have been changed.

It is possible to have a system that will
insure a record of all goods sold, that will
make it possible to ascertain the correctness
of figures that are non-legible or that
missed copying, and that will also serve as
a check on sales other than the record con-
tained on the single slip which passes
through the cashier's hands to the office.

A New Salesbook

The Dry Goods Economist says a new
salesbook has been designed—a triplicating
salesbook—which will readily give three
copies of each transcription at one writing.
Triplicate salesbooks are, of course, not
new, but there are features about this new
salesbook which have just been patented.
The leather cover of the book is com-

posed of three leaves; the first holds the
sales record card, the second or middle leaf
carries the clamping device for holding the
tissue (triplicate) sheets, the remaining or
right-hand leaf, which folds back on the
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middle leaf, holds the duplicating portion
of the salesbook.
The tissue sheets which record the third

copy are put up in book form, the tissue
book containing fifty leaves, numbered
consecutively from r to 50, to correspond
with the original and duplicate sales-slips.
The system under which this book is

operated requires that after each salesbook
has been entirely used the tissue book,
carrying exact copies of each of the fifty
original transactions, shall be sent to the
office or auditing department.

Triplicate Copy Useful

Should any discrepancy or irregularity
be noted it can at once be located by means
of the triplicate, because it is impossible to
change the record upon the tissue copy.
The carbon pigments can not be erased,
while, furthermore, because of the flimsi-
ness of the tissue, it will tear at attempts
to erase the figures.

Should it happen that an original or dup-
licate salescheck is missing, a correct record
of the charge, cash or C. 0. D. transaction
will be found upon the tissue copy.
Not all salespeople are honest. Many

are careless, hence sales-slips mysteriously
"disappear" at times. Moreover, figures on
saleschecks are frequently changed in viola-
tion of the rules of the store—sometimes to
cover up theft.
When salesclerks are aware- that wrong-

ful practices on their part are almost cer-
tain of detection they will, in most cases,
cease to attempt them. Moreover, the
moral effect of a thief-proof system upon
the salespeople is a point worthy of con-
sideration. The protection which such a
salescheck system affords may conserva-
tively be reckoned as having a value at
least equal to the outlay involved.

Other Advantages

When one of these books is given to a
clerk the name of the clerk and the depart-
ment number—one or both—are written in
ink on the front cover of the triplicate sec-
tion ; therefore, bound records of sales by
clerk and department are always available.
This system is easily adapted to the running
inventory system and is found useful also
in the tabulation of other data connected
with the selling end of the business. More-
over, because the tissue records are held in
book form, they are always handy and in
convenient shape for filing.
By some it may be thought that the tissue

copies might easily become wrinkled or
torn. Not so, however. Each tissue lies
perfectly flat, covering the entire duplicat-
ing sheet, thus providing for a complete and
clear copy of the items and figures.

After each sale the issue sheet just used
is conveniently dropped in place below the
unused original and duplicate saleschecks.
The arrangement of the double-faced

carbon is such that there is no necessity of
handling it in operating the book—an ad-
vantage that will be appreciated by users
of other triplicate books.

Although this is a triplicate system, it
can be operated just about as rapidly as
the ordinary duplicating book.
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—En.1

XXXIII.—If Your Neighbor Interferes with
Your Light and Air

A few days before this article was writ-
ten a client came to me with the following
story. He was a retail merchant with win-
dows running completely along one side of
his store. These windows were of immense
aid in allowing him to show goods with the
natural colors of daylight. Without the
windows he would be obliged to employ
artificial light in at least a part of his store,
and probably in all of it on dull days. Ever
since he had taken the present building the
adjoining lot had been vacant, and he had
therefore had no interference with the free
entrance of light and air. The owner of the
lot had now announced his intention of
erecting an office building upon it, which
would come within about five feet of my
client's building, and would cut off at least
90 per cent of the light and air on that side.
He desired advice as to his right to prevent
an enterprise which would have such un-
pleasant results to himself, and this case is
the inspiration of an article on light and air
—the rights that a man has in these neces-
sities, and the extent to which he can pre-
vent interference with them.
From almost the beginnings of organized

society men have been considered as having
the fundamental right to light and air, as
both were considered necessities of exist-
ence. This is the right to the uninterrupted
access of light and air to one's windows
over and across the land of another. It is
called an easement, and any infringement
upon it—that is, any unwarranted infringe-
ment—can be prevented.

Undue Interference

Naturally this right carries with it the
power to prevent an adjoining property
owner from making such use of his prop-
erty as will unduly interfere with his neigh-
bor's light and air.
Of course it is always between adjoining

properties that this question arises. Ad-
joining owners may get their land in either
of two ways : First—Both their lots may
have originally been held, as one tract, by
one owner, who divided it into two parcels
and conveyed them to different persons.
The latter from time to time conveyed it to
other persons and so on.
Second—The two lots may always have

been separate. In this case the rule as to
light and air is quite different from the rule
ill the first case.
To show the difference I will give the re-

sults of my investigation into the case cited
above. When I examined the origin of my
client's property and the origin of the lot on
which the office building was to be erected
I found that they had always had separate
owners. I had hoped to find the contrary,
for this reason : Where the owner of a tract

of ground sells it off in parcels he gives to
each one, whether mentioned in the deed or
not, an implied agreement that no one parcel
shall ever be permitted to unduly infringe
upon the light or air of any other parcels.
Sometimes this is distinctly stated in the
deed, but more often it is not, and the law
holds it to be implied.

Therefore, had both of the lots in this
case come originally from one owner, the
owner of the now vacant lot could have
been prevented from building anything
which unduly infringed upon his neighbor's
light and air. I emphasize "unduly," be-
cause he has a right to infringe upon it to
a certain extent. In other words, right to
light and air doesn't include the right to
forbid a neighbor from building at all upon
his lot, because it will interfere somewhat
with light and air. Such a rule would pre-
vent any close building whatever.

The Owner's Right

Whether the building of an office building
within five feet of a store property, upon a
lot which had always been vacant, would
have been an undue interference with him
would, of course, have been another ques-
tion, even if a common original owner had
given my client the right to complain at all.
My judgment, had these been the facts,
would have been that it was not. Naturally,
the owner of the adjoining lot had the right
to build on his land, and the office building
Ile had ill contemplation was not an unwar-
ranted use of it, even though his neighbor's
light was interfered with to a considerable
extent.
But the facts were that the two lots had

not come from a common owner, and there-
fore neither owed the other the same duty
regarding light and air which they would
have owed each other otherwise. That
being so, the rule was that any owner can
build on his land exactly what he likes, pro-
vided his building is not a nuisance, even
if it cuts off his neighbor's light and air
almost completely.
So that in the case referred to the answer

to the client was that the office building
could not be interfered with. And even if
the two lots had originally been parts of one
it probably could not have been interfered
with, because it was not an undue infringe-
ment upon the rights of an adjoining owner.

An Illustrative Case

As an application of this rule there is a
case in Pennsylvania which would be good
law practically everywhere, in which two
merchants owned adjoining lots. One had
erected a store building on his half, the
inside wall being on the line and therefore
being the party wall. In this wall were a
large number of very useful windows.
The other owner decided to build also,

and as was his legal right, he started to use
the party wall as the inside wall of his build-
ing, thereby completely closing every win-
dow into his neighbor's store. The latter
promptly applied for an injunction, on the
ground that his light and air were being
interfered with, but the court thought not.
The proposed building, said the decision,
went no further than it had a right to go.
The same rule practically applies to
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fences. Even though they interfere with
somebody's light and air they are generally
held to be within the right of the person
erecting them, though he may have had a
malicious motive.
Where it comes to something that inter-

feres with the light and air that come from
the street, however, the rule is different
again. The right of persons whose places
front on a street to free light and air from
the open space of the highway is fixed, and
anything that interferes with it warrants an
action for damages. A notable case where
this rule was applied in the interest of mer-
chants was the building of the New York
elevated railroad. A large number of mer-
chants and manufacturers obtained dam-
ages, on the ground that the structure cut
off their light and air.

Interference with View or Prospect

This principle, however, does not cover
interference with a view or prospect, no
matter how pleasing it may be, or how
grievously it is destroyed by a given con-
struction.
In cases where a number of tenants

occupy different floors of a large building,
and all parts of it are lighted, wholly or in
part, by a skylight on the 'top floor, no
tenant can do anything to interfere with the
skylight, and if he tries to any court will
stop him.
In another recent case involving a phase

of the same principle, however, a plaintiff
failed to make out his case and was thrown
out of court. He conducted a store and
manufacturing building, and had been get-
ting his air supply from adjoining open
land. The owner of the latter built a tall
structure on it of such a character that the
wind swirled down a sort of funnel between
the buildings, with the result that a part of
the plaintiff's building got more breeze than
it could stand, while the balance got none.
A lawsuit was the outcome, and the court
held that unless the aggrieved party could
show a contract by the other party not to
do what he had done he could not complain.
There was no such contract, and the plaintiff
lost.
Where there is a case the party injured

can sue either for damages or an injunction.
As to whether there is a case, however,
these general principles govern—If there is
an implied or express agreement between
the parties, or those who owned the ground
before them, infringement upon light and
air by either party will be considered illegal,
but only when the infringement is material
and threatens to destroy the use of the prop-
erty. Where there is no implied or express
agreement, such as would exist were the lots
originally part of one tract, each party can
do as he likes with his property, short of
committing actual nuisance.

Find a man who is in love with his work
and you will find the reason why many a
venture has gone on to success when other
men said that it was doomed to failure. An
enthusiastic belief in one's work, coupled
with the diligence and attention that result
from that enthusiasm, will determine suc-
cuss when all other things promise failure.
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Necessity and Value
of Effective Display

The Merchant Who Is Trying to Sell Goods

Without the Proper Equipment of Display

Fixtures Is Seriously Handicapped—Success

hi Retailing Comes from Using Proper

Methods

It takes a mind with a scientific bias to
do business today without that waste of
energy which always occurs with the "hit-
and-miss methods" of the merchant who can
not see the point straight off, and calculate
results, as one computes a problem in arith-
metic, writes Oscar Onken in the Merchants'
Record and Show Window. The business
man of today is heil- to all the achievements
of his predecessors, who worked and stum-
bled and fell again and again, on the uphill
road of experimentation. So he is able to
look backward as well as forward, and to
make deductions and arrive at conclusions.
How to stop the leakage in business, how
to make more show, how to clean up what
was once thought "necessary waste" and
make it count are subjects of studious
thought to the student of scientific efficiency.
Business today is a science, and that big,
new, vital and tremendously important sub-
ject, "The Science of Efficiency," is engag-
ing the best minds today from the heads of
great corporations down to the business
manager of smaller concerns. Now, some
of our leading commercial giants commit
the error of always being ahead on big
work and behind on what seems the smaller
thing, which is frequently the most impor-
tant, and this means a great waste of energy
and loss.

The Ruinous Rut

Prejudice against innovation, the fixed
habit and desire to do the thing in the same
old way, is the greatest obstacle to the in-
troduction of efficiency. Take the retail
merchant, for instance, the "get-there kind."
He understands the meaning of efficiency,
he knows that his shop must have the best
facilities in every department. For the
neglect of one important thing would make
the rest all lose out.
A splendid line of goods is bought, we will

say, and does not sell. The scientific "over
man" comes along and investigates. He
knows the article is right and should sell.
What's the trouble? The clerk has not
shown the article, "no one asked for it."
The efficient head has gone past the period
of driving his help. The sweat system is
decaying fast. It did not pay either side,
and the head knows that his happy, well-
pleased clerk is a big asset.
So the proper medium of display is

brought about ; some one's brain has devised
just the right fixture. The head knows
just where to put it. The cost of handling
goods is reduced. Having a "mark-down
past-season goods" is avoided by proper dis-
play which causes the goods to sell them-
selves. Do you see the saving of dollars?
If you are a small concern and have not an
efficiency man put yourself in possession of
the right medium as far as possible. When
a man talks new methods, new lines, new

fixtures, don't close your ears. Investigate
and save time and energy and dollars by
getting in line with the new mediums, which
bring your methods up to the standard of
excellence.

The Question of Cost

Of course, there is but one reason why
every merchant does not equip his store with
all of the latest and best devices for display-
ing his merchandise, and that reason is the
cost. Yet, if any far-sighted business man
will look at this question of "cost" in a
broad-minded way he can not help seeing
that good display fixtures are not an ex-
pense, but the best kind of an investment.
As a matter of fact there is nothing in
which the merchant can put his money that
will bring such large returns in proportion.
There is no disputing the fact that the show
window is the store's best advertisement—
and it is also the best salesman. The differ-
ence between the selling efficiency of a show
window equipped with the best of fixtures
and that of a window in which the goods are
shown over boxes, sticks and other make-
shifts is as great as the difference between
an experienced, high-class salesman and a
green boy. Yet the merchant would not
think of entrusting his sales to the boy,
whereas he hesitates to spend a few dol-
lars in doubling the value of his window
space. The same applies to the interior of
the store, where the right kind of display
devices will sell far more goods in a day
than the best salesman. Of course we do
not mean that the store can get along with-
out salesmen, but we do mean that good fix-
tures will add greatly to the efficiency of the
salesmen. Good fixtures in the window will
bring people into the store and give the sales-
men chances that they would not have other-
wise.
By all means, every merchant should have

enough fixtures. The one who has not is in
the same class with the manufacturer who
refuses to install modern machinery that
will turn out a better product at a less price
than he is paying. Competition is stronger
today than it was ever before, ani it will
continue to grow more strenuous. No mer-
chant can reasonably hope to keep up with
his competitors unless he is as well equipped
as they. Good fixtures for displaying his
goods are essential to the equipment of
every store.

Getting the Children
to Advertise for You

There are many national advertisers who
appreciate the value of obtaining the good-
will of the children, as may be seen on
glancing over the pages of any of the large
juvenile magazines and publications. What
Johnny thinks gets to his parents without
delay, and in very many cases has had de-
cided influence upon them. Here is a field
which the jeweler should not neglect.
The good-will of the children, once ob-

tained, is quickly reflected in their parents,
and the good-will is easily obtained by
various novelties and toys which are on the
market. Utilitarian articles which will be of
use to the children will be used, especially
if skilfully distributed.
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Of course all these things would have
your advertisement upon them. For in-
stance, we might mention tops, aeroplanes
made of paper and kites for the boys. Paper
book covers are welcomed by every school
boy, reminiscent of certain lectures from the
teacher on the subject of keeping his books
clean, and on a book cover there is much
room for advertising matter. Moreover, it
is almost certain to be seen by the parents,
since the books go home and are sometimes
even used by the parents in helping out with
the lessons. The covers may be of paper,
and in that case will cost comparatively little,
while more expensive and durable ones
may be obtained of cloth.

Pencils and penholders with your adver-
tisement stamped on the sides are especially
good advertising, not only for children but
for grown-ups as well. Cheap scratch pads
with your name and a short sentence at the
top or bottom of each sheet are also accept-
able. Book markers of celluloid or even
paper, on one side bearing a neat design and
on the other your advertisement, may be ob-
tained at a surprisingly small cost, and the
length of time which they are used has
proved a surprise to many a man who has
distributed them. When a book marker gets
into a favorite book it is pretty liable to
stay there and be seen every time the book
is opened.
There is, of course, in the novelty line a

wide field for selection, and the'jeweler may
be somewhat at a loss as to what to select,
being confounded by the great number of
apparently equally meritorious articles
which are presented in the pages of the
catalog of any novelty manufacturing house.
There is one rule to be followed in selecting
a novelty, and that is get something that will
be used. The more a thing is used the more
your advertisement on it is seen.
One enterprising man stamped his adver-

tisement in raised letters on the bottom of
bread pans and thus reached every house-
wife in the vicinity on baking day. Another
distributed tin cups on the bottom of which,
on the inside of course, was painted his ad-
vertisement, and for about a year, until those
cups departed hence into the land of rust,
his advertisement hung by many a farm and
roadside pump, greeting the dusty traveler
and the thirsty husbandmen with the cheer-
ing information that good clothes could be
bought at Smith's.
The novelty of the maximum degree of

usefulness of which we have so far heard
was that distributed by a bank having a
large number of depositors among the
farmers. This bank on New Year's dis-
tributed to all of its depositors having over
a certain amount dollar watches, on the
face of each of which was neatly labeled,
"With the compliments of the bank."
No information was forthcoming as to

just how many farmers rushed to get de-
posits into this bank upon seeing their neigh-
bors' watches, but it was stated that follow-
ing this move deposits were increased to a
great extent. While the jeweler could
hardly distribute dollar watches to his cus-
tomers, still the case so well illustrates the
point of having what is distributed of use
that it is cited.
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HARRY W. YASEEN
JEWELBR

PITTSTON. PENNA.

Pittston, Pa., Jan. 2/1912.

Vatti Rosary Company,
106 Fulton St.,
N. Y. City, N. Y.

Gentlemen:---

I want to thank you for your kind words on the very brisk
Vatti Rosary business I had during the Christmas holidays.

I attribute this success to several features. In the first
place, I have been in business here for eleven years, and
have always aimed to win the confidence and respect of my
patrons by being frank and truthful regarding every
article I sell. People have learned to know I mean just what
I say, and when I told them I had a Vatti Rosary for $2 that
was guaranteed in every detail they took me at my word..

I used your advertising matter generously in the home news-
paper. It was well-written, convincing copy, and it got
the people interested.

This is a Catholic community and rosaries sell here at all
prices--from $1 to $10. The people seemed hungry for the
opportunity to get a good rosary at a moderate price, and
the Vatti Rosary just filled the bill.

My customers were delighted with the Rosaries and astonished
at the reasonableness of the price. They are satisfied;
I am satisfied; and you are satisfied. What more could be
desired?

Yours very truly

,47144/ #7(u_u,,

Note:-- Six repeat orders from Mr. Yasseen during December
shows what jewelers can do.

Lent, Easter, First Communion and Commencement
are coming. These occasions--with our special advertising
for each.-can be made as good Rosary selling seasons as a
Christmas. Be Ready.

Vatti Rosary Co., 106 Fulton St., New York,
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A New Idea in Relation
to the Watchmaker

Putting the Watchmaker on a Commission

Basis—The Advantages of the Scheme—Fig-
uring the Percentage

The idea is not entirely new, for it has
already been put into practice by a number
of jewelers in the United States, more ex-
tensively in England, and very generally
by the leading jewelers in South America;
but it will be new to the majority of our
readers and is submitted for such consid-
eration as it is entitled to because of the
satisfactions it has brought wherever prac-
ticed—satisfactions both to the workman
and his employer.
The idea is that the watchmaker be put

on a commission basis in payment for his
work, instead of giving him a fixed wage.
In a general way there is much to be said

in favor of the commission plan, whereby
the employee gets a certain percentage of
the sum paid by the customer. It has been
"tried out" very thoroughly in selected de-
partments of various big stores, like Wana-
maker's, as well as in specialized businesses
—pianos, clothing, furniture, etc.; and the
results have been most satisfactory indeed,
both to the store and the salesman. The
plan will be very generally extended in the
big stores in 1912.
The same arguments obtain with the

jeweler and his watchmaker as with em-
ployee and employer in the larger business
organizations. So let us see what can be
said in favor of the plan for both parties
in the transaction.
We will assume that you are at present

paying your watchmaker $15 per week in
wages. You should be able to tell from
your repair record (plus the cost of ma-
terials used in watch repairs) just how
much over the $15 paid him your watch-
maker's average net earnings for you are,
P' week and per year. (The "overhead"
charges would scarcely figure in your cal-
culation; you have no investment to con-
sider, beyond the slight amount represented
by work that is not promptly taken from
the repair rack by customers, and the rent
charge for space occupied by the bench is
offset by the advertising value of "repair-
ing" to your business as a whole.) You are
now in position to determine just what per-
centage of the repairing rece:pts can be
paid to your watchmaker as a commission
so as not to exceed his present wage of $15
per week.
He, on the other hand, will be able to

exceed his present earnings if (the basis of
commission having been fixed on the pres-
ent volume of repairing) he can increase
the quantity or improve the quality of the
repairing, and such increase or improve-
ment will be of mutual advantage to you
both.
Hence these excellent things will grow

Out of the new arrangement :
' I. The watchmaker will have a dignity
in his work that he now lacks—a new sense
of responsibility as sharer in the profits will
take the place of the dulling thought that
whatever he earns he will receive only his
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routine wage. There will be an appeal to
that element in human nature which in-
stinctively makes a man work more zeal-
ously for himself than for another.

2. In order to increase his earnings he
will work faster, start earlier and stay
later at the bench, and to insure perfection
of his work (for under this plan all faulty
repairs would be corrected at his expense,
because on his time) he will try to improve
his skill all the time, and he knows that his
improvement will attract a better quality
of watches for repair, with better profits
to both you and him.

3. He is now in position to do that which
you can not do, because of the tradition that
the "dignity" of the merchant must not be
sacrificed: he can personally solicit watch
repairing on the ground that he will person-
ally profit thereby. If he is a good work-
man, with a fair "address," an hour an
evening thus spent in soliciting should fill
your repair book in a short time—especially
if he is authorized by you to receive and
return these goods without troubling the
customer to fetch and get them. And if he
is faithful and loyal to your interests he
can make use of the opportunity to tell
those on whom he calls of the attractive
silverware, or clocks, or watches, etc., that
you have just received, and thus perform
that most effective of all advertising—the
message by word-of-mouth.

It is quite conceivable that under the
commission plan, operated by a wide-awake
workman, your profits on repairs will
double in a few years, making more work-
men necessary ; and he will double his earn-
ings and increase the earnings of the new
workmen besides, because they (and you)
will be glad to go on the same commission
basis for their earnings.
Now, where is the weakness in the plan?

What are the objections to it?
The first thought is that you are giving

the watchmaker too prominent a place in
your system of business; that you are sur-
rendering a part of your control of things.
But this objection is more fanciful than
real, if you personally "size up" to the
qualifications of the modern merchant.
Possibly your watchmaker is lacking in am-
bition and has no initiative; then the plan
would fail and you had best get another
watchmaker who would fit the case. Do
not fear that you will lose your watch-
maker, if you do your part in good faith,
for his increasing earnings with you will
safeguard you there.
Your second thought (but not your "sober

second thought") is that your watchmaker
may earn too much more than his former
wage. Well, you should be glad to see him
earn $50 instead of $15 per week, for your
own profits are proportionately increased.
Of the "drummers" who sell you goods that
one whose commissions are $5,000 per year
is much more profitable to the house that
sends him out than the one whose commis-
sions are $1,000. You should hope that
your watchmaker may make "big" money.
The commission plan seems worth a trial

(for you can return to the wage plan at
any time), if you and the watchmaker are
severally of "the right kind" to undertake

it. It is largely a question of mutual good
intent and a disposition to "play fair." It
gives him a chance such as he never could
ha v e under the wage system ; it gives you
an exactly similar opportunity to rapidly
and solidly build up your repairing profits.
It seems worth while to try it out in this
New Year of Promise.

Jewelry Firm Uses Daffodil
Contest as an Advertisement

Taking Advantage of the Daffodil Craze—Some
of the Daffodils Submitted

What may be justly termed at this stage
the daffodil craze has been used by many
business houses for advertising purposes.
Among the jewelers who took advantage of
the fad are Hulse Brothers, of Middletown,
N. Y. who offered a prize for the best
example of daffodil that would include in
its wording the name of the firm. The ex-
tent of the craze was in evidence in the
large number who entered the contest.
Several hundreds of the people in the
vicinity made an effort to win the prize by
composing one or several of these epigrams.
Many of these efforts were thrown out of
the contest because they failed to conform
to what the judge pronounced the proper
construction of a daffodil.
The firm selected Charles. A. Evans,

editor of the Middletown Argus, as judge
of the contest and to award the prize of
a five-dollar gold piece to the winner. Mr.
Evans went over the mass of matter sub-
mitted to him very carefully and sifted out
a large number that seemed to him to have
real merit. From these he selected one as
conforming in all essentials to the require-
ments of a daffodil, and also displaying the
most humor and literary ability. This was
written by Fred Deichler, secretary of the
Eagle Hose Company, and to him was
awarded the prize. Below we print in full:
Howard Watches Hulse's store and dis-

covers Big Ben working on the safe side.
The Door Springs a trap so he can't es-

cape.
Cash Registers all that happens.
Belt Buckles in him and Pearl slaps his

Face and Hands.
Clock strikes him and Watch Chains him.
Umbrella handles him roughly.
Stick Pins him fast while Diamond Rings

for help.
Cuff Buttons his coat and Side Walks

him to police headquarters.
Officer Wood puts him in cell and closes

the door to Locket when Bracelet him go.
The following are some of the best ex-

amples of those sent in :
If the help in Hulse Brothers' jewelry

store asked for more wages would the
clocks strike.

If Hulse Brothers gave a ball would the
Brace-let the Silver-ware a Diamond ring?

If Hulse Brothers' largest Diamond
weighs seven karats, how much does Eva
Tanguay ?

If Hulse Brothers were held up by a
burglar would they draw a silver knife and
fork over the diamonds?



176

Nis.vc\
Of,c1

BIG BEN

Morn ing 
Ginger—getit, men! Great busi-ness stuff, says Big Ben.

di Nall ewmatiT
ai atola

Aia ram Wu ,ovalt 41

ov,d /Esdi NOY .O.A
orb ad annA aid turn

Imo moth and oadixawun

0.4.4 (labial, an
ll,bAon1,441,

7<nnutria'e"id7".M"td=
'emanaivni an aarimia an sawn
y,gt■ 1,a1 ad vo AAi./ x I

A' Atilt as,m an.

Those who rise

to be big 
incil,

rise early 
every

morn—liig lien.

Big Ben Display Helps
THE most gifted actor in the coun-

try would be playing to empty houses
if no one knew he was in town.

And you really can't expect to have
people walk in ask you for Big Ben un-
less you have him properly displayed.
So we have laid out for the Big Ben

jewelers the most complete series of store
selling helps that's ever been devised for

the retail dealer.—There are selling helps
for your window and selling helps for
your counter.
There are show cards, posters, metal

signs, there are electros, display stands and
lantern slides.
We send them upon request, express

charges prepaid, to any Big Ben dealer
ordering 12 clocks or more.

Western Clock Company
La Salle, Illinois.
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Fashion Favors Seed Pearl Jewelry

Popular Seventy Years Ago—Views of a Well-known Expert—Specially
Favored in Brooches and Necklaces

"They are little, but oh, my!" exclaimed a
young woman delightedly. She was bending over
a case in a Fifth avenue jewelry store gazing
at a tray filled with seed pearl jewelry. She had
never seen anything like it before and did not
know that a few of New York's famous jewel
cases include a beautiful specimen or two and
that one case in particular contains a necklace
made of innumerable strands of seed pearls fin-
ished with tassels depending from a mounting of
larger pearls. There are 126,000 seed pearls in
this necklace. No one can explain exactly why
seed pearl jewelry has jumped into fashion again.
When the question was put to Dr. George F.

Kunz by a Sun reporter he asked in turn, "Why
do hats and gowns of centuries past come in
fashion again?"

It is true, he admitted, that precious stones
are never out of fashion, but the seed pearl is in
a class by itself. In the new output some of the
designs most in favor when seed pearl jewelry
had a vogue here .in 1860 and earlier have re-
appeared, but it includes also many original
pieces. Just how long the vogue will last no
jeweler will say. Each admits that it has started
in at an auspicious time of year when shoppers
are on the alert for anything novel to utilize as
presents.
"The fashion may take a firm hold of the

New York woman's affections again or it may
not," said one jeweler. "The fact that seed
pearls are the real thing, even if tiny, carries
a lot of weight with shoppers who can not afford
to buy larger real pearls and scorn to wear
imitations."

An Expert's Views

Doctor Kunz said that seed pearl jewelry was
practically a novelty still in New York.
"It was not introduced to the United States

until about seventy years ago and the man who
introduced it was Henry Dubosq, who had
studied the methods employed in Europe. He
brought over a large quantity of seed pearl
jewelry and hired a number of girls to take it
apart carefully and restring it with white horse
hair to learn how it was made. With no better
equipment than that he established an industry
which has lasted ever since. •
"In New York seed pearl jewelry was most

in vogue from 1840 to 186o and at that time
was generally sold in sets consisting of a collar,
two bracelets, earrings, brooch and in some cases
a large spray of corsage ornament. If the orna-
ment was nearly round occasionally a central
larger pearl weighing from one to five grains was
inserted; if the article was oblong perhaps three
larger pearls were used. Because of the interest
taken in seed pearl jewelry at that time a thou-
sand-dollar seed pearl set formed a principal
feature of the Tiffany exhibit at the international
exposition held at the Crystal Palace, New York,
in 1855."
Those earlier designs, so far as can be learned.

included none of the small drop pendants which
may be worn on a fine gold chain as well as on
a seed pearl chain, and may be bought from $6.50
up. The shopper has this to be •thankful for.
As for prices in general, they are away ahead
of those paid by our grandmothers.

Making Seed Pearl Jewelry

For the benefit of women with a passion for
pearls and the enlightenment of any one getting
a seed pearl brooch or a lavalliere for a holiday
gift Doctor Kunz's description of the making of
a seed pearl brooch or ornament is here given.
Said he : "As labor is higher and pearls have
advanced in price none of the old work could be
duplicated now for the sum it cost twenty or
thirty years ago. An efficient pearl worker re-
ceives $3.50 a day, which consists of not more
than eight hours, as clear daylight is necessary
to see the holes in the small pearls and in the
mother-of-pearl shell."

Although no mother-of-pearl is seen in the
finished article the doctor said that the founda-
tion of all seed pearl work is mother-of-pearl, in
thin plates of an inch or two inches square.
"For the fabrication of a brooch, for instance.

a design is first made by drawing on cardboard,
then a brass plate is cut out, leaving spaces where
there are no pearls. A slab of mother-of-pearl
is selected and is sawed out, using the brass plate
as a guide. The mother-of-pearl is then pierced
wherever a pearl is to be secured, the pearls
chosen and strung on the mother-of-pearl out-
lines with a special horsehair thread.
"Fine horsehair is always used for stringing

seed pearls because the holes drilled in them are
too small to admit of the use of silk. The work
of stringing is almost entirely done by girls,
mostly Germans."
Seed pearls are sold by the ounce at from $40

to $6o. Some of the finest are the Chinese
seed pearl. All seed pearls are round or ir-
regular in shape, the latter called baroques.

Baroque Pearls

A salesman who was doing his best to help
two women choose between a rope necklace and
a lavalliere, took a good deal of pains to make
this point clear.
"They are baroques," he told his customers.
"Imitations!" exclaimed one of them in dismay.
"Oh, dear, no," replied the salesman. "Baroque

simply means irregular, not perfectly round or
perfectly oval or perfectly pear-shaped."
"They look perfectly regular," said the

younger woman, 'and this lavalliere is so charm-
ing that I shall take it instead of the rope."
Although the rope necklace is one of the

oldest designs, the best collections of seed pearl
jewelry now shown in New York include several
varieties of it, one of the best having from
twenty to thirty strands loosely twisted, not
braided, and finished with long tassels capped
with either pearls or small diamonds. •
The rope with braided strands is perhaps the

most imposing of all, but there are other varieties
liked even better by the younger women and
which cost less. These include flat braided neck-
laces ranging from an eighth of an inch to half
an inch wide. The workmanship is beauti ful, the
tiny pearls in some examples having a sheen
almost equal to the large pearls of high degree.
Few are longer than sixteen inches and examples
are shown which fasten with a small diamond
clasp alio are crossed in two places with a seg-
ment of tiny diamonds. 'Depending from a
quarter-inch wide chain is a small heart-shaped
locket made entirely of seed pearls.

Seed Pearl Necklaces

There are many necklaces comprising any-
where from six to a dozen strings of seed pearls
loosely twisted and just long enough to go around
the neck which are particularly liked for young
girls. In others the same number of strands are
stretched in straight lines kept in place by cross
bars also of seed pearls.

Necklaces of the lavalliere design, having from
two to half a dozen seed pearl ornaments one
inch or more in diameter, round and oval in
shape and of more or less intricate pattern, de-
pending from a slender looped chain of seed
pearls, are among the best things shown in this
kind of jewelry, and several of the most effective
cost only $75 to $100.
A variation that costs more and finds many

admirers has a central ornament made of dull
gold in which is set a colored jewel, either sap-
phire or amethyst. The surrounding ornaments
and the chain are of seed pearls.
The assortment of brooches at one Fifth

avenue jeweler's shows perhaps a dozen or more
shapes, the largest not more than one and a half
inches at the widest. A few have a larger pearl
or two set in the center, but mostly they are
made of seed pearls only, one of the best designs

being the English scroll. A fancy design not
quite two inches long is in the shape of a horse
solidly done in seed pearls.
The larger corsage ornaments shown at the

time when seed pearl jewelry was a novelty in
New York are not included, so far as could be
learned, among the breastpins and brooches now
shown.
"We are going cautiously," was the explanation

given at one store. But braided - seed pearl
bracelets with or without a diamond clasp and
from a quarter to half an inch wide may be had
at one or two places.

Don't Wait for "Opportunity"
The man who waits for opportunity to come

knocking at his door will wake up some morning
to discover that he has outlived his usefulness
and grown gray doing it. He will discover that
he has made nothing of himself and that the other
fellows who started in life with him at the same
time and who were not misled with the old libel
about opportunity being a knocker are flying
around in airships and getting their pictures on
the front pages of the afternoon papers.
The man who wants success in any line today

is the one who rolls up his sleeves, starts out with
a club, a gun, a steel trap or whatever is most
likely to catch the game and himself lay in wait
for opportunity. He will be following oppor-
tunity every minute he has. He will be striving
and working, pushing and hustling. Sometimes
he may lose sight of the game, but he will
keep on.
When a man goes hunting in the woods he

tramps where game ought to be until he finds
tracks. Then he follows the tracks. Maybe he
gets a glimpse at the game occasionally, but he
keeps on and on. Probably not more than once
or twice in a while will he see what he seeks, but
finally he comes upon it in the operf and it is his.
—American Stationer.

Dangerous Heat

The great Chicago tire is recalled by F. F.
Cook in "Bygone Days in Chicago," and he tells
this amusing story of Isaac Spear, a well-known
watchmaker in the early days. Mr. Spear was
very short, and so abnormally bandy-legged as
to attract instant attention :
"He was in the forefront of the crowd, watch-

ing the fire, and at one time became so absorbed
in the spectacle that he stood at a point of im-
minent danger, like one transfixed.
"A kindly newsboy, alarmed at the situation,

rushed gallantly forward, and tapping him on the
shoulder, shouted above the din :
" 'Say, mister, if you don't come away you'll

burn
Ile caution not having the desired effect, the

youngster sprang to the rescue a second time.
Once more he gave anxious warning, and still
Isaac paid no heed.
"On returning to a place of safety the boy, to

his horror, observed the little man's peculiar de-
formity. Screening his face with his arms Ile
charged again into the consuming heat, and while
literally dragging the watchmaker to a place of
safety, shrieked in his ear:
"'You must come away ! You're warping!'"

Hat Pins and Umbrella Handles Should Match

Hat pins and umbrella handles should match.
That is the newest decree of fashion, and one
followed by Princess San Faustino, who soon
will arrive here to visit Mrs. William B. Leeds.
The princess, who is an American, her name

before her marriage to a direct descendant of
King Henry IX. of France being Jane Campbell,
has unusual taste in jewelry, and makes it a point
to be up to date. She has hat pins made of jade
and umbrella handles of the same material, the
design of both being alike. The princess regards
jade as lucky. She has jeweled hat pins that
match with umbrella handles.
The fad for such combinations is spreading

rapidly and sets of tortoise shell and jasper are
being used.
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TH E most gifted .actor in the coun-
try would be playing to empty houses
if no one knew he was in town.

And you really can't expect to have
people walk in ask you for Big Ben un-
less you have him properly displayed.
So we have laid out for the Big Ben

jewelers the most complete series of store
selling helps that's ever been devised for

the retail dealer.—There are selling helps
for your window and selling helps for
your counter.
There are show cards, posters, metal

signs, there are electros, display stands and
lantern slides.
We send them upon request, express

charges prepaid, to any Big Ben dealer
ordering 12 clocks or more.

Western Clock Company
La Salle, Illinois.

Fashion Favors Seed Pearl Jewelry

Years Ago—Views of a Well-known
Favored in Brooches and Necklaces

"They are little, but oh, my !" exclaimed a
young woman delightedly. She was bending over
a case in a Fifth avenue jewelry store gazing
at a tray filled with seed pearl jewelry. She had,
never seen anything like it before and did not
know that a few of New York's famous jewel
cases include a beautiful specimen or two and
that one case in particular contains a necklace
made of innumerable strands of seed pearls fin-
ished with tassels depending from a mounting of
larger pearls. There are 126,000 seed pearls in
this necklace. No one can explain exactly why
seed pearl jewelry has jumped into fashion again.
When the question was put to Dr. George F.

Kunz by a Sun reporter he asked in turn, "Why
do hats and gowns of centuries past come in
fashion again?"

It is true, he admitted, that precious stones
are never out of fashion, but the seed pearl is in
a class by itself. In the new output some of the
designs most in favor when seed pearl jewelry
had a vogue here .in 1860 and earlier have re-
appeared, but it includes also many original
pieces. Just how long the vogue will last no
jeweler will say. Each admits that it has started
ill at an auspicious time of year when shoppers
are on the alert for anything novel to utilize as
Presents.
"The fashion may take a firm hold of the

New York woman's affections again or it may
not," said one jeweler. "The fact that seed
pearls are the real thing, even if tiny, carries
a lot of weight with shoppers who can not afford
to buy larger real pearls and scorn to wear
imitations."

Doctor Kunz said that seed pearl jewelry was
practically a novelty still in New York.
"It was not introduced to the United States

until about seventy years ago and the man who
introduced it was Henry Dubosq, who had
studied the methods employed in Europe. He
brought over a large quantity of seed pearl
jewelry and hired a number of girls to take it
apart carefully and restring it with white horse
hair to learn how it was made. With no better
equipment than that he established an industry
which has lasted ever since.
"In New York seed pearl jewelry was most

in vogue from 1840 to 1860 and at that time
was generally sold in sets consisting of a collar,
two bracelets, earrings, brooch and in some cases
a large spray of corsage ornament. If the orna-
ment was nearly round occasionally a central
larger pearl weighing from one to five grains was
inserted; if the article was oblong perhaps three
larger pearls were used. Because of the interest
taken in seed pearl jewelry at that time a thou-
sand-dollar seed pearl set formed a principal
feature of the Tiffany exhibit at the international
exposition held at the Crystal Palace, New York,
ill 1855."
Those earlier designs, so far as can be learned.

included none of the small drop pendants which
may be worn on a fine gold chain as well as on
a seed pearl chain, and may be bought from $6.50
up. The shopper has this to be thankful for.
As for prices in general, they are away ahead
of those paid by our grandmothers.

Making Seed Pearl Jewelry

For the benefit of women with a passion for
pearls and the enlightenment of any one getting
a seed pearl brooch or a lavalliere for a holiday
gift Doctor Kunz's description of the making of
a seed pearl brooch or ornament is here given.
Said he : "As labor is higher and pearls have
advanced in price none of the old work could be
duplicated now for the sum it cost twenty or
thirty years ago. An efficient pearl worker re-
ceives $3.50 a day, which consists of not more
than eight hours, as clear daylight is necessary
to see the holes in the small pearls and in the
mother-of-pearl shell."

Although no mother-of-pearl is seen in the
finished article the doctor said that the founda-
tion of all seed pearl work is mother-of-pearl, in
thin plates of an inch or two inches square.
"For the fabrication of a brooch, for instance,

a design is first made by drawing on cardboard,
then a brass plate is cut out, leaving spaces where
there are no pearls. A slab of mother-of-pearl
is selected and is sawed out, using the brass plate
as a guide. The mother-of-pearl is then pierced
wherever a pearl is to be secured, the pearls
chosen and strung on the mother-of-pearl out-
lines with a special horsehair thread.
"Fine horsehair is always used for stringing

seed pearls because the holes drilled in them arc
too small to admit of the use of silk. The work
of stringing is almost entirely done by girls,
mostly Germans."
Seed pearls are sold by the ounce at from $40

to $6o. Some of the finest are the Chinese
seed pearl. All seed pearls are rotund or ir-
regular in shape, the latter called baroques.

Baroque Pearls

A salesman who was doing his best to help
two women choose between a rope necklace and
a lavalliere, took a good deal of pains to make
this point clear.
"They are baroques," he told his customers.
"Imitations!" exclaimed one of them in dismay.
"Oh, dear, no," replied the salesman. "Baroque

simply means irregular, not perfectly round or
perfectly oval or perfectly pear-shaped."
"They look perfectly regular," said the

younger woman, "and this lavalliere is so charm-
ing that I shall take it instead of the rope."
Although the rope necklace is one of the

oldest designs, the best collections of seed pearl
jewelry now shown in New York include several
varieties of it, one of the best having from
twenty to thirty strands loosely twisted, not
braided, and finished with long tassels capped
with either pearls or small diamonds. •
The rope with braided strands is perhaps the

most imposing of all, but there are other varieties
liked even better by the younger women and
which cost less. These include flat braided neck-
laces ranging from an eighth of an inch to half
an inch wide. The workmanship is beautiful, the
tiny pearls in some examples having a sheen
almost equal to the large pearls of high degree.
Few are longer than sixteen inches and examples
are shown which fasten with a small diamond
clasp anci are crossed in two places with a seg-
ment of tiny diamonds. 'Depending from a
quarter-inch wide chain is a small heart-shaped
locket made entirely of seed pearls.

Seed Pearl Necklaces

There are many necklaces comprising any-
where from six to a dozen strings of seed pearls
loosely twisted and just long enough to go around
the neck which are particularly liked for young
girls. In others the same number of strands are
stretched in straight lines kept in place by cross
bars also of seed pearls.
Necklaces of the lavalliere design, having from

two to half a dozen seed pearl ornaments one
inch or more in diameter, round and oval in
shape and of more or less intricate pattern, de-
pending from a slender looped chain of seed
pearls, are among the best things shown in this
kind of jewelry, and several of the most effective
cost only $75 to $1oo.
A variation that costs more and finds many

admirers has a central ornament made of dull
gold in which is set a colored jewel, either sap-
phire or amethyst. The surrounding ornaments
and the chain are of seed pearls.
The assortment of brooches at one Fifth

avenue jeweler's shows perhaps a dozen or more
shapes, the largest not more than one and a half
inches at the widest. A few have a larger pearl
or two set in the center, but mostly they are
made of seed pearls only, one of the best designs

being the English scroll. A fancy design not
quite two inches long is in the shape of a horse
solidly done in seed pearls.
The larger corsage ornaments shown at the

time when seed pearl jewelry was a novelty in
New York are not included, so far as could be
learned, among the breastpins and brooches now
shown.
"We are going cautiously," was the explanation

given at one store. But braided seed pearl
bracelets with or without a diamond clasp and
from a quarter to half an inch wide may be had
at one or two places.

Don't Wait for "Opportunity"
The man who waits for opportunity to come

knocking at his door will wake up some morning
to discover that he has outlived his usefulness
and grown gray doing it. He will discover that
he has made nothing of himself and that the other
fellows who started in life with him at the same
time and who were not misled with the old libel
about opportunity being a knocker are flying
around in airships and getting their pictures on
the front pages of the afternoon papers.
The man who wants success in any line today

is the one who rolls up his sleeves, starts out with
a club, a gun, a steel trap or whatever is most
likely to catch the game and himself lay in wait
for opportunity. He will be following oppor-
tunity every minute he has. He will be striving
and working, pushing and hustling. Sometimes
he may lose sight of the game, but he will
keep on.
When a man goes hunting in the woods he

tramps where game ought to be until he finds
tracks. Then he follows the tracks. Maybe he
gets a glimpse at the game occasionally, but he
keeps on and on. Probably not more than once
or twice in a while will he see what he seeks, but
finally lie comes upon it in the openi and it is his.
—American Stationer.

Dangerous Heat

The great Chicago lire is recalled by F. F.
Cook in "Bygone Days in Chicago," and he tells
this amusing story of Isaac Spear, a well-known
watchmaker in the early days. Mr. Spear was
very short, and so abnormally bandy-legged as
to attract instant attention :
"He was in the forefront of the crowd, watch-

ing the fire, and at one time became so absorbed
in the spectacle that he stood at a point of im-
minent danger, like one transfixed.
"A kindly newsboy, alarmed at the situation,

rushed gallantly forward, and tapping him on the
shoulder, shouted above the din :
" 'Say, mister, if you don't come away you'll

burn !'
"The caution not having the desired effect, the

youngster sprang to the rescue a second time.
Once more he gave anxious warning, and still
Isaac paid no heed.
"On returning to a place of safety the boy, to

his horror, observed the little man's peculiar de-
formity. Screening his face with his arms he
charged again into the consuming heat, and while
literally dragging the watchmaker to a place of
safety, shrieked in his ear:
"'You must come away! You're warping!' "

Hat Pins and Umbrella Handles Should Match

Hat pins and umbrella handles should match.
That is the newest decree of fashion, and one
followed by Princess San Faustino, who soon
will arrive here to visit Mrs. William B. Leeds.
The princess, who is an American, her name

before her marriage to a direct descendant of
King Henry IX. of France being Jane Campbell,
has unusual taste in jewelry, and makes it a point
to be up to date. She has hat pins made of jade
and umbrella handles of the same material, the
design of both being alike. The princess regards
jade as lucky. She has jeweled hat pins that
match with umbrella handles.
The fad for such combinations is spreading

rapidly and sets of tortoise shell and jasper are
being used.
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CLARENCE F. BAYER BYRON L. STRASBURGER ALBERT PRETZFELDER

THE HOUSE OF NEWNESS
BAYER & PRETZFELDER CO.
IMPORTERS

5 East 17th Street,

MANUFACTURERS

NEW YORKBetween Broadway and Fifth Avenue,

ANNOUNCEMENT
Beg to inform the trade that we have obtained the Sole Agency for United States and Canada for the celebrated, (L. Matt*

Paris) Lisbeth Indestructible Pearls, unquestionably the most superior manufactured pearls in the world.
We hereby announce that our phenomenal lines for 1912 are now completed and on exhibit at our show rooms at the above

address, and in the near future will be exhibited in all the large cities.
We wish to announce our lines are more extensive, more original, more salable, newer and far beyond any ever produced or

shown in the history of business.
We appear to the live Jewelers, to whose interest it will be to see this exhibit. If you are not acquainted it will be to your best

interest to communicate with our New York Headquarters and get in communication with our representative in your respective territory.

Sterling Silver Mesh Bags and Purses
Gun Metal Mesh Bags and Purses
Beaded Bags
Fine Leather Bags
Gun Metal Novelties
Fancy Chains (of every description)
Vanity Cases and Novelties
Indestructible Pearls

Corals
Garnet Jewelry
Lorgnettes (of every description)
Cigarette Cases (of every description)
Eye Glass Cases (of every description)
Chime Clocks, Novelty Clocks, etc.
Opera and Field Glasses
English Sheffield Plate

Silver DePosit Glass
Old Dutch Silver
Brass Goods
Smokers' Articles (of every description)
Dinner Gongs
Marble Statuary
Lamps and Electroliers
Art Goods, Novelties, etc.

SOLE AGENTS IA VOGUE BINOCULAR, LA VOGUE. OPERA GLASSES, LA VOGUE LORGNETTES, INDESTRUCTIBLE PEARLS
(L. MATRE, PARIS) FOR UNITED STATES AND CANADA SOLE AGENTS

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

M. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

vqq111111111111Bamme
"OAK"

E. H. H. Smith Silver Co.
Bridgeport, Conn.

7,1anufacturer° . 2L,111. g Effects
in Plate

Bourgeois Bros. Co. Silversmiths' Building
131 Wabash Ave., Chicago, lit. New York

January 15, 1912 THE K I Y S T O N E

PHILADELPHIA

Fine Christmas Season—Mint Assay Depart-
ment Moved to New York—Diamonds in
Ash Barrel

The Christmas season here was a most satis-
factory one, magnificent business having been
done in the four or five weeks previous to the
holidays, according to the reports from all quar-
ters. Both the small and large retail jewelers
expressed great pleasure over the business done.
For some time previous to the holiday season
the opinion was expressed in the trade that bus-
iness would be dull, but after Thanksgiving the
trade picked up considerably and ended in a
grand rush, so great a rush that many declare
that it was the greatest known in the history
of the city. One store, which kept count of the
number who entered, said that the crowds out-
numbered to a considerable extent those of last
year.
The melting and refining department of the

mint located here has been discontinued, and
will be removed to the New York United States
assay office, which will be located in a new build-
ing of ten stories now in the course of erection
in the rear of the old assay office on Wall street.
This leaves the Philadelphia mint only a sub-
sidiary coining branch and means that at the mint
here there will be coinage only of live and ten-
cent pieces. Silver dollars are no longer being
coined; pennies are coined in San Francisco, and
twenty-five-cent pieces in Denver.

Considerable excitement was created in Ken-
sington recently when boys delving into an ash
barrel discovered a number of loose diamonds.
The ash barrel came from the store of Charles
Kranich, 2466 Kensington avenue. When the
valuable nature of what the boys at first thought
were only glass gems was discovered a small riot
took place around the barrel and the police were
called to the scene. Kranich stated that 150
diamonds which he had wrapped in • a -paper
package were missing, and that they must have
been swept into the barrel by a scrub woman in
cleaning the store. The larger part of the dia-
monds were recovered and returned to Mr.
Kranich, but he stated that a considerable number
were still missing.
A small lire in the salesrooms of Ritter, Kahn

& Co., in the Winston building, 1014-16 Arch
street, caused a considerable commotion re-
cently. Besides the lire department being called
out a burglar alarm also was disturbed and
brought a half-dozen detectives, with a force of
police, on the scene "double quick." The fire
was caused by crossed electric wires under the
floor and did but little damage, the loss being
estimated at less than $100. None of the water
used to extinguish the blaze reached the stock.
The list of lessees of the floors in the new

jewelers' building, which is rapidly being com-
pleted at 2I4-16-18 South Twelfth street, is grow-
ing. The additions are John Meadows, the silver-
smith, who has leased the second floor ; J. and C.
Benkert, who have leased a floor, and F. X.
Zirrkilton, manufacturing jeweler and owner of
the property, who will occupy a portion of the
building.
L. W. Wetterau, in Tamaqua, is receiving the

congratulations of his local friends on the birth
of -a fine baby boy on December 26.
D. V. Brown, the well-known manufacturing

and wholesale optician, was tendered a testi-
monial dinner at the Continental Hotel on Jan-
uary 3 by the employees of the firm. The ar-
rangements for the function were in charge of
Walter H. Podesta, an energetic and widely
popular member of the sales force of the house.
A pleasant feature of the occasion was the pre-
sentation to Mr. Brown of a loving-cup fifteen
inches high, of special design and appropriately
engraved, and altogether a beautiful specimen of
art craftsmanship. After the dinner songs were
rendered by prominent singers and a varied en-
tertainment given. Mr. Lindsay contributed an
original chorus, entitled "The Brownie Song,"
which was rendered by the entire company with
thrilling effect. Mr. Brown was much touched
by the remarkable tribute and later addressed a
letter of thanks to his employees.

Making Advertisements Appropriate
Appropriateness in advertising is, when sub-

mitted to the final analysis, but a phase of truth-
fulness in advertising. The importance of telling
the truth in what you say in print has been
dinned into the ears of advertisers considerably
of late and hardly needs emphasis. The con-
nection of appropriateness with truth, however,
has not been apparent to many advertisers, as we
believe, on looking over a large number of
advertisements and in investigating the stores ad-
vertised.
There is about every advertisement a certain

undefinable quality called "atmosphere." Every
advertisement brings up to the reader an im-
pression of some sort or other. Every adver-
tisement aims to create in the reader an im-
pression of the desirability of the things ad-
vertised, but apparently few advertisements, ex-
cept those done by experts, achieve the feat of
creating an atmosphere similar to that which
is given by the business itself ur on a visit to the
establishment. Here is something which is im-
portant and should not be neglected. Giving a
false impression through the style or atmosphere
of an advertisement is just as bad as actually
misrepresenting the goods themselves. An ad-
vertisement should be absolutely appropriate to
the thing advertised.
Every one knows the dignified and conven-

tional advertisements which Tiffany, the well-
known New York firm, is placing on the first
inside page of the leading popular magazines.
These advertisements reflect to admirable degree
the prestige and dignity of the firm, and form
one of the best examples of reproducing in an
ad the atmosphere of the house. Imagine a small
jewelry store, sandwiched in a two by four space
between a pawnshop and a haberdasher's, mak-
ing use of an advertisement of this character in.
say, a newspaper. Any customers drawn by such
a style of advertisement would be immediately
disappointed in the store and would leave with
an unfavorable impression—never to come back.
The problem is to reflect the personality of

yoursel f and your store in your advertisement
in such a way that readers will know what to
expect of you but will not be disappointed. Of
course, in this reflection of the store there enters
that indefinable quality of style. Many men have
difficulty in expressing themselves in words. They
may have a very good knack of self-analysis and
know just how the store appeals and why, but
when it comes to reflecting that in words they
are "up against it." This inability may seem
to such men an insurmountable obstacle to achieve
the feat of reflecting themselves in their
advertising, and the only advice we can give
is to keep at it; simply keep eternally pounding
on what you want to say. Keep at it until your
brain absolutely refuses to turn any more. Then
fire the results in a drawer and forget all about
it for a few days. Then pull the papers out and
go over them.

One New Check Game
You are in the office of your store in Canton,

Coffeyville, Kan., or Boone, Towa—in fact,
any small city will do—when in hurries a hatless
man in his shirt sleeves.
"Say," he says, "can you cash this check for

fifty dollars for Wilson, the butcher?"
Wilson keeps the meat shop around the corner.

You and he belong to the same lodge. You
know him well. You turn over the check and
there is Wilson's familiar handwriting.
"Sure," you say cheerfully, glad to oblige such

a good neighbor. You get the money out of the
cash drawer. hand it to the man in shirt sleeves
and he hurries away.
A night or two afterward you meet Wilson at

the lodge and joke him about the check.
"Business must be good," you say to him,

"with these fifty-dollar checks coming in."
"What fifty-dollar checks?" he asks in surprise.
"I'm referring to the one you sent around to

have me cash for you day before yesterday," I
reply in aggrieved tones, rather provoked that he
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doesn't seem to remember the favor You did
for him.
"I didn't send you any check," he retorts.
Then you wake up. You have been swindled.

You and Wilson get your beads together and
talk it over. The next day you get the check
back from the bank and you see that it isn't
Wilson's signature, but a very good imitation of
it. Of course, you tell the police about it, but
the chances are that that's the last you ever hear
of your money. To this day it is a wonder to
you how the swindlers got hold of Wilson's sig-
nature and how they guessed that you would be
willing to cash his check. Yet it is so easy that
there are dozens and dozens of rascals making
a living by this swindling trick. 1-here is the way
they work it :
There are always two of them. Generally they

arrive by trolley from the next town. They
prospect a bit until they find two prosperous
looking places of business around the corner
from each other. Into the meat shop goes one
of them. He explains to the butcher that he is
selling books and would like to start the list with
the butcher's name. If the butcher will head the
list he will make him a present of the book free.
"Something for nothing" is always the beginning
of it. The butcher can not see how he can lose
on the proposition. Sometimes they give him the
book on the spot. Generally they take his signa-
ture and promise to deliver the book that after-
noon and never do. His signature is what they
want.
A fountain pen and a blank check is all the

rest of the paraphernalia needed. In five minutes
the swindlers have the check ready to present at
the store. One of them—always a different one
from the book agent—takes off his hat and coat
and gives them to his confederate to hold. Hat-
less and in his shirt sleeves he enters the store.
When you come to analyze it it was the fact

that he was without hat or coat that induced you
to cash the check without question: You took it
for granted he was some one who was loafing
or working in the butcher shop doing an errand
for Wilson.
But how did the swindlers know that you

would have the fifty dollars in your cash drawer?
That's the easiest part of it. Do you remember
the stranger for whom you changed the twenty-
dollar bill? He was one of the band and re-
ported on the condition of your currency.
Two industrious swindlers can clean up in

half a dozen adjacent towns in a day by this
trick.

Letter to Jewelers
Number Eleven

Yes, department stores are selling
the rosaries—where they are.

No, they were; the Vatti is taking
that,business to jewelers now—when the
jewelers have their eyes open.

The day of $2 rosaries for $5 is past
—where the people have their eyes open.
Two dollars is quite enough for a hand-
some plain rosary, such as the Vatti,
a staple—the staple.

What is a staple? Always alike sat-
isfactory and at moderate price.

What is the staple ? Of rosaries,
Vatti $2, the money returned if not satis-
factory, as well made for wear as a rosary
can be, and warranted 2o years.

Particulars sent: a booklet, Catholic
Trade. May as well save time by send-
ing $5 for four colors as samples.
Money back if wanted.

Vatti Rosary Co., so6 Fulton Street, New York.
—Adv
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When the prospective purchaser knows the facts about the Moore Fountain
Pen, he is convinced beyond a doubt of its superiority.

The dealer who takes pains to explain these facts -is almost sure to make a sale. Moore pens
have had an enormous sale among people who have been prejudiced against fountain pens in
general because of their tendency to leak. The screw cap on a Moore positively overcomes this
difficulty. That alone is a strong selling argument.
Shaking in order to start the ink flow is an unknown occurence with the user of a Moore. The pen point is always
moist and writes perfectly with the first stroke.
To fill it is but the work of a minute. No troublesome joints to unscrew. These and many other qualities combine to
make the Moore a valuable and profitable asset to your business.

ADAMS, CUSHING & FOSTER, 168 Devonshire Street, Boston, Mass.
Selling Agents for AMERICAN FOUNTAIN PEN CO.

How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the
charges both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving leak and
does work both satisfactorily and at next to no cost? And so
quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.
Write now.

Che Eaton Glover Co.
Sayre, P.
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Holiday Trade Equal to that of Last Year.
Travelers Starting Out on the Road

Indianapolis, Ind., January 5.—A conservative
report of the holiday trade for 1911 is that it
was fully equal to that of 1910, but in very few
instances did it go beyond that. Trade was slow
up to December 22 and 23. Those were record-
breaking days and brought the sales up to satis-
factory figures. The new year opened with but
very few if any changes in local business firms.
The only cloud in the 1912 sky is that it is a
presidential year.
December 26 J. E. Reagan, general manager,

and Harry A. Sebel, buyer for Baldwin-Miller
Company, left for New York and the eastern
jewelry marts in search of new goods for the
spring trade. Travelers for the above firm will
start out for 1912 buisness as soon as the full line
has been received.
The I. Grohs Jewelry Company began their an-

nual inventory December 26. Mr, Grohs, presi-
dent of the company, left for the east, where he
is doing his spring buying. This was the first
trip Mr. Grohs has made since his accident last
July. It required considerable nerve to start off
on two canes. Louis Bowman. traveler for this
firm, says he had an elegant business last year
and expects a better one for 1912.
Herman Friedman, of the F. & M. Jewelry

Company, was one of the early 1912 buyers on the
eastern market. Travelers for this firm will be
on the road this month. Philip Fantl, who has
been with the F. & M. Jewelry Company as house
manager, resigned the first of the year and re-
turned to his former position with the J. Floer-
sheim Jewelry Company,

Fritz Fromm, formerly house salesman for
Baldwin-Miller Company, started out January 3
to represent the material department in Indiana
and Illinois,

J. C. Walk & Son will change the location of
their store before many months when the five
years' lease on the present storeroom will expire.
Carl Walk says he has an option on several de-
sirable locations but has not yet made a decision.

Inspecting Watches

Since January 2 the Capital City Jewelry Store
has been busy with the general inspection of time-
pieces for the several railroads and traction lines
for which it is the official watch inspector. Lars
Larsen, who recently joined the watchmakers'
force, will move his family to Indianapolis this
spring. At the present time Mrs. Larsen and
children are in Europe.
Harper J. Ransburg will reopen his sample room

for cut glass in the State Life building early this
month. Mr. Ransburg spent the holidays looking
after the jewelry store which he owns at Prince-
ton, Ill.
Arthur Hutto, trade engraver in the State Life

building, reports work in his line unusually heavy
during the holiday season, Almost every article
sold had to be engraved some place somehow.
Ralph Partlow, formerly with the Tiffin Jewelry

Company, on North Illinois street, is now with M.
Swartz, in the State Life building.
A big influx of watches for repairs is reported

by E. C. Stokes, trade watchmaker, since the be-
ginning of the new year.
There was general rejoicing and many con-

gratulations at the quarters of C. W. Lauer &
Co., State Life building, December 29. Little
Miss Lauer had just arrived at the home of
C. W, Lauer Jr. It would be a difficult matter
to decide who wore the broadest smile, father
Charlie, grandfather Charlie, or great-grandfather
Charlie.
M. J. Bieber, manager of the material depart-

ment of Baldwin-Miller Company, spent New
Year's Day and the rest of the week visiting old
friends in St. Louis. Mr. Bieber was formerly
with the Bauman-Massa Jewelry Company. Fritz
Fromm, also with the material department, spent
Christmas and a part of the holidays at his home
in Chillicothe, Ohio.

Albert Zoller, manager and buyer for the silver-
ware department of Charles Mayer & Co., reports
a splendid holiday business and a very satisfactory
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year for his firm. February i the annual in-
ventory of stock will be made, after which Mr.
Zoller will sail for Europe in search of new and
attractive goods for next Christmas, F. L.
layer, who was confined to his home by illness

all through the Christmas trade, is again at the
store. Tom Brady, of the clock department, re-
ports an unusually brisk trade in fine high-grade
clocks.
The William H. Block Company has added an

engraver to the jewelry department. George
Hammerback is filling the position.
January 15 Baldwin-Miller Company will issue

the Monogram Messenger, a store publication
which was discontinued during the busy season.

- C. W. Lauer & Co. are mailing polishing cloths
to the members of the trade. Mr. Lauer says
they are not Christmas souvenirs, but something
Ile hopes will be of some practical use.

Hoffman & Lauer Changes

'Hoffman & Co,, Inc., is the name under which
the jobbing tool and material business, formerly
known as Hoffman & Lauer, will be conducted.
The business was established about seven years
ago by W. J. Hoffman and C. W. Lauer Sr. Some
months ago Mr. Hoffman assumed the entire
ownership and moved into larger and more suit-
able quarters on the ninth floor of the State Life
building. Clarence James, a well-known watch
and material man, is head house salesman.
The A. P. Craft Company had a very good

holiday business. Indeed the entire year showed
a gratifying increase, especially on their big line
of emblem rings. January promises to be almost
as busy as December judging from the mail
packages and special orders received since the
first of the month.

Fletcher M. Noe, North Illinois street, reports
a very satisfactory Christmas trade. Diamonds
sold well. In Noe's Christmas window were two
stones that attracted considerable attention; one
weighed thirteen karats, the other nine karats.
The larger stone, mounted in a ring, sold during
the holidays.
E. Mantel, West Washington street, finished

some improvements on his storeroom just in time
for the holiday season. A new office was built
and new interior decorations completed.
Max C. Lang, manufacturing jeweler in the

Claypool building, has issued a complete catalog,
with cuts, of his line of emblem rings.
Frederick P. Herron, for many years watch-

maker with his father, F. M. Herron, of this city,
has accepted a position with the Jaccard Jewelry
Company, of Kansas City.
M. L. Douglas, the well-known material man,

is suffering with a severe attack.of his old enemy,
rheumatism. This prevented his going on the
road the first of the year.
Charles Mayer & Co. furnished the handsome

mahogany chime clock which the city employees
and officials presented to Mayor S. L. Shank on
Christmas.
Leo Krauss, on North Illinois street, had a nice

trade on diamonds between Christmas and New
Year, when many of his customers put their
Christmas money in stones.
John T. Gardner and Howard W. White. trav-

elers for Baldwin-Miller Company, spent a few
days at Knightstown, Ind., visiting Mr. White's
father and going hunting. Just what was the
matter with that trip no one knows, except that
White bagged all the quail, and Gardner—well.
he got a nice little rabbit.
C. W. Kelley, traveling representative for the

II. P. Sinclaire Company, Corning, N. Y., left his
headquarters in this city January 2 for a visit to
the factory. He will be on the road again with
new samples about February t.
W. A. Lorentz, 30 South Illinois street, has been

re-elected master of finance for the Indianapolis
Lodge, No. 56, K. of P. This is an office which
Mr. Lorentz has held for ten consecutive years.
Following an annual custom. J. C. Sipe, dia-

mond merchant, has mailed leather-bound note-
books to his men friends and customers, and to
the ladies attractive shopping memorandum books.
As these books are all stamped with the recipient's
name, they are much prized.
A number of out-of-town jeweler-opticians will

be in Indianapolis to attend the meeting of the
Indiana State Optical Society January 8 and 9.

C. K. McCain, Kokomo, Ind., visited the In-
dianapolis market January 4. He had enjoyed
a splendid holiday business and had made an
early trip to replenish some of his "shorts." Mr.
McCain is an optician as well as a jeweler. He
expects to attend the state optical meeting Jan-
uary 8.
William Beatty, West Lebanon, Ind., spent a

few days in Indianapolis the first of January,
visiting friends and resting after a nice Christmas
trade.
Ralph Clark, of Clark & Raber, Anderson, Ind.,

was in Indianapolis last week. When asked about
his holiday business he said it was very satisfac-
tory; in fact, it was the best his firm had ever
had.
B. F. Young, of Warren, Ind., was recently met

at Baldwin-Miller Company's. He was feeling
very good over his holiday business and thought
1912 looked promising.
E. A. Sutherland, Culver, Ind., and Claud

Vicery, of Casey, Ill., are now pupils at the L. R.
Douglas School of Engraving, Indianapolis. The
school was recently visited by Gilbert Scott, of
Atlanta, Ind., and Lewis Foster, of the Foster
Jewelry Company, Tipton, Ind. Both men are
former pupils of the school. They reported ex-
cellent Christmas trade and all the engraving they
could handle.
Emil Rossier, Martinsville, Ind., was among

the early 1912 buyers on the Indianapolis market.
He was well pleased with his Christmas business,
especially considering the fact that he had an
auction sale to contend with.
Mr. and Mrs. Herman L. Rost, of Columbus,

Ind., gave an elaborate dinner party at their home
January I. Among the guests were Carl L. Rost
and wife, of Columbus ; Carl L. Rost, wife and
(laughter, of Indianapolis, and F. Frederick and
wife, of Columbus.
S. L. Skinner, formerly of Kempton, Ill., now

located at Manitoba, Canada, called on trade
friends in Indianapolis during the *first week in
this month. Mr. Skinner was called to Indiana
by the death of a sister.

The Little Points of Salesmanship
There is a good deal said about the scientific

side of salesmanship and the necessity of a long
and tedious novitiate. ]t has even been said that
salesmen are born rather than made. Take those
statements for what they are worth. But let me
add right here that it has been my experience that
the new man, who masters the little essentials as
he goes along, has a mighty good chance to get
ahead in a big way.
To begin with there is a certain keenness in the

attitude of a man new to the field that is very
often lacking in the experienced agent. His ap-
proach is magnetic, his manner frank and open
and his enthusiasm almost contagious. And it is
very often through just these traits that he is able
to make a sale where the tried salesman might
fail.
A business man was telling me a few days ago

how one of the newest men in the profession suc-
ceeded in selling him a new office appliance that
he had refused to buy the week previous from a
more experienced agent. It all hinged on a small
feature of the device that the older man had not
thought wise to dwell upon, and which the new
man—with his fresh viewpoint—almost uncon-
sciously brought out with force. And, oddly
enough, it was this happy turn that won over the
business man. Often this very newness and fresh-
ness add a certain heart interest to his attack
that arouses enthusiasm in a customer who could
not be approached in any other way.—Oppor-
tunity.

Aeroplanes in Foreign Commerce
Aeroplanes are becoming a factor in interna-

tional commerce. The records of the bureau of
statistics of the department of commerce and
labor show that more than $50,000 worth of aero-
planes were imported into and exported from the
United States during the months of July, August
and September of the current year. The bureau
of statistics only began the maintenance of a
separate record of this comparatively new article
of commerce with the opening of the current
fiscal year.
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Will This Clock
Interest You?

If you don't think so,

Write to the man that has one

Wilmer, Minn., Dec. 22, 1911.

Brown Street Clock Co.,
Monessen, Pa.

Gentlemen :—Enclosed find
check for $200.00 to pay for
Street Clock as per state-
ment enclosed. We are very
well pleased with clock ; it is
doing nicely.

Yours truly,

ANDERSON BROS. cgt, CO.

Riverhead, N. Y., Dec. 24, 1911.

Brown Street Clock Co.,
Monessen, Pa.

Gentlemen :—Enclosed you
will find check for balance
on account, and I want to
thank you very much for
your promptness in this
matter. Everybody speaks
about "Burnite's Clock."
Even the town has agreed
to light the clock all night.
Refer to me at any time.

Yours truly,

WM. BURNITE.

Piedmont, W. Va., Dec. 18, 1911,

Brown Street Clock Co.,
Monessen, Pa.

Gentlemen :—Enclosed you
will find check for clock as
promised, and I want to thank
you for your promptness and
kindness in this matter, and
I will also say that my clock
has been more than satis-
factory. I would not have
it taken down for twice the
cost of it if I could not get
another. I have not touched
it now any more than to
wind for about seven weeks,
and it is not more than ten
seconds out either way.

Yours very truly,

J. H. FEASTER.

Price of clock, like cut,
fitted with ground glass
dial, $140.00.
Same clock fitted with
opal ribbed dial, $150.00.

Ask the man that has one

Brown Street Clock Co.
MONESSEN, PA.

Brighten Up the New Year
CANDO

The Silver Polish That Has Come to Stay
WILL SERVE TO DO THIS

For 20 years the standard polish recognized
and quoted by a host of imitators and "just-
as-goods."

Carefully Prepared from the Finest
Ingredients. Contains no Grit, Acid
or Poisonous Substances.
Cando is used by the best silversmiths for polishing
new goods and is used and recommended by more
Jewelers than any other polish.
Cando never scratches nor injures the finest sur-
face, never injures the hands, requires a less
quantity, less time and less rubbing than other
polishes, and, used as directed, never fails to please.

For Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

F-R-E-E
FREE FREE FREE

FREE FREE
FREE

A SAMPLE OF CLARK'S
LOOP WATCH KEYS

SEND FOR IT

SOLD THROUGH JOBBERS
Better Quality : Better Workmanship : Better Price

A. N. CLARK & SON PLAIN VILLE,
9 CONNECTICUT

Send ! ! !
For My Booklet

411
I have just brought out a
booklet showing some of the finest of
my designs in Class and Fraternity
Pins. I want to place this booklet in

YOUR hands. Located right in a college
city I am in touch with the very latest of ideas
in this line. 10 and 14 karat and special order work my hobby. Let
estimate and create designs for your college trade.

•
US

WILLIAM L. PANIKOFF MANUFACTURING ,JEWELER
828 CHAPEL STREET NEW HAVEN, CONNECTICUT,
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AMONG THE TRADE

Colorado

Business conditions in Denver and throughout
the state are very much improved, and the holiday
trade was above the expectations of all. Up until
two weeks previous to Christmas it did not look
very hopeful for the holiday trade, as a great
many were looking for this trade to bring their
business up to the average, but they were all hap-
pily surprised, and the business in the last two
weeks came with a rush and caught many of
them unprepared, as very few had put on extra
help. Official reports given out by the large
stores of the city show a big increase in the De-
cember business over last year, and the same holds
good with most of the small dealers, and reports
from around the state show the smaller towns
were satisfied. Every one is looking for better
business this year and indications are pointing
that way and it is hoped by all that the end of
1912 will see business in its old-time form.
T. B. King, for several years interested with

the W. W. Hamilton Jewelry Company, of Deli-
ver, has severed his connections and returned to
Kansas, where he will take up his old line of bus-
iness in grain and feed. It is with regret that his
many friends see him leave, as he was very
highly thought of both ill business and social
circles.
A. L. Seiple, who has been in the jewelry bus-

iness in Denver for the last fifteen years, has
retired, having closed out his entire stock, fixtures
and tools.
Robert Smith, with A. Hahn, of Durango, spent

a couple of weeks in Denver early in Dccember,
visiting his relatives and friends, and reported
business very much improved in that district.
The Denver Rifle Club held their annual New

Year's shoot at the range on Sunday and Monday,
December 31 and January 1, and a special invita-
tion was issued to all jewelers and watchmakers
of the city to participate both in the shooting and
a turkey dinner.
Art Bitterly, watchmaker with Bohm-Allen

Jewelry Company, Denver, took third prize in
the three-shot contest, making 33 points out of a
possible 36, and took first prize on the fifty-shot
contest, making 476 points out of a possible 500,
an average of 9514 per cent for every ten shots,
as the contest was shot in ten-shot divisions. The
prize was a beautiful silver loving-cup, offered
by the Post Printing and Publishing Company.
E. L. Deacon is now located in the Nassau

block, Denver, but it is reported he expects to
move very shortly to Los Angeles, Cal., where lie
will continue his business.
B. 0. Salisbury is closing out his repair shop

in Denver and expects to leave very shortly for
Washington, where lie has accepted a position.
C. L. Clark, formerly with the Ed Lehman

Jewelry Company, Denver, has taken a position
with E. D. Carter, of Laramie, Wyo.
The following out-of-town jewelers were in

Denver lately : William Pearson, of Louisville;
E. Greenwood, of Laramie, Wyo.; W. C. Stairs,
with W. A. S. Parker, of Leadville, Colo.; C. A.
Wennermark, of Pueblo; S. Solomon, of Platte-
ville; \V. E. Fenstermacker, of Frazier; C. J.
Yardley, of Greeley; Mrs. F. F. Whitting, of
Longmont.

Connecticut

The jewelers and opticians of New Haven have
been active in securing better illumination for the
city's leading mercantile thoroughfare. The new
lighting system is considered a great improvement,
and the thoroughfare is sometimes called the
"New White Way."

;: Abe Kasser, of Hartford, was a recent victim
,of a clever thief. The stranger asked to see a
.'watch, and after he had looked at the watch he
:!Said he would like• to look at the diamond that

Kasser had in a ring on his finger. The dia-
4nond was VA karats. While they were talking
Iihbout the stone another customer came in and

Kassgr waited on .him. When he had fin-
fslied' Waiting on the new customer he went back

to find the stranger and ring missing. The police
were immediately notified.
Among those that were elected to serve on the

police commission of New Haven was Daniel J.
Hurley, who is superintendent of the New Haven
Clock Company.
The Bradley & Hubbard Manufacturing Com-

pany, Meriden, recently called a meeting of its
traveling salesmen, when they discussed plans and
handed in reports.

District of Columbia

At the last meeting of the Jewelers' Security
Alliance the application of Joseph Baum, 707 Sev-
enth street, N. W., Washington, D. C., was ac-
cepted and Mr. Baum was elected to membership
in that organization.
Don C. Parsons, formerly of Washington, D. C.,

and lately connected with his brother, H. C. Par-
sons, in the jewelry business at Water Valley,

is now located in Little Rock, Ark. Mr.
Parsons is the son of G. D. Parsons, of Wash-
ington, D. C.
The general council of the Washington board

of trade is preparing a bill to be presented to
congress which proposes to license itinerant mer-
chants. Considerable complaint has been made to
trade organizations regarding merchants who
either peddle goods from house to house or
occupy rooms in a hotel or a portion of a store
devoted to other lines of trade, and, advertising
heavily in the local daily papers, take trade away
from the merchants who by their continued resi-
dence are forced to pay taxes on their entire stock
and equipment, while the itinerant merchant is
taxed in proportion to the length of time he re-
mains in the city.
The Washington Post last month inaugurated

a "daffydil" contest, the advertisements of twenty-
six local merchants being printed and the public
invited to send in original daffydils containing
either the nores or business of the firms who
advertised. Prizes amounting in all to $50 were
distributed among the winners, and the contest
proved to be a popular one and brought good
results ill that a great many people who would
not otherwise have done so read the ads thor-
oughly. M. Goldsmith & Son, 1205 F street,
N. W., were the jewelers represented in the
contest.
Uncle Sam is today the richer by $12,000, the

proceeds of the sale of unclaimed packages from
the dead-letter office of the postoffice department.
These packages were auctioned off by C. G. Sloane
& Co., the sale lasting an entire week. Under the
heading of jewelry were 480 packages of gold
goods (lo-k.-14-k.), many of the pieces contained
therein being set with stones. One package, the
last on the list, was a roan's gold-screw stud, set
with IIA-karat diamond, the choicest of the bunch,
which brought $180. In all $2,5oo was obtained
from the sale of the jewelry.
William Nordhoff, 910 Fourteetnh street,

N. W., has been elected treasurer of the Colum-
bia Turn-verein, a German organization of this
city, to serve for the ensuing twelve months.
On complaint of Max Freedman, a dealer in

jewelry and silverware, with a place of business
at 603 F street, N. W., Washington, D. C., Detec-
tive Mullen, of the local force, went to Boston for
the purpose of obtaining custody of George Y.
Kirkley, who is alleged to have appropriated to
his own use silverware to the value of $50 given
him by Mr. Freedman to be sold. Boston au-
thorities refused to turn over Kirkley to the
detective.

Charles Schwartz, of 824 Seventh street, N. W.,
accompanied by Mrs. Schwartz, spent several days
in Philadelphia and Atlantic City following the
strenuous holiday period.
The Sunday-school of St. Paul's English Luth-

eran Church presented to A. 0. Hutterly a very
handsome traveling bag as a Christmas remem-
brance. Mr. Hutterly is the teacher of the school
and, as such, is very popular.
Schmedtie Brothers Company, 704 Seventh

83

street, N. W., have issued a sixty-page catalog
with a heavy, buff-colored cover, containing a
number of colored plates and a large quantity
of illustrations, showing their lines of jewelry
and cut glass. The catalog is a very attractive
one and is published annually by this concern.
M. H. Fearnow, 437 Seventh street, S. W., his

returned from a visit to his brother, who resides
in Front Royal, Va. Mr. Fearnow has just been
awarded a contract for the supplying of forty
eight clocks, deck and boat, for the naval ob-
servatory.
Bernard Mahoney, the man who attempted to

give J. Selinger, 820 F street, N. W., a check for
$250 in exchange for a quantity of jewelry, which
check was proven to be worthless and the young
man arrested for false pretences, was given a sus-
pended sentence of three months in jail and
placed on probation for the period of one year.
The offense was committed shortly before Christ-
mas. Upon the check being presented Mr. Sel-
inger suspected its validity and instead of giving
Mahoney the difference in cash between the
amount of his purchase and the face of the check
called up the police and Mahoney was arrested.
Frank H. Edmonds is one of the incorporators

of the Continental Trust Company, a new financial
institution which will shortly be established in
this city.
G. C. Pauls & Bro., 621 Thirteenth street, N. W.,

following their annual custom, are this year giv-
ing to their customers some very handsome cal-
enders.

J. B. Varella has returned to his home after a
confinement of several weeks in the hospital.
Mr. Varella, who is employed by the Schmedtie
Brothers Company, 704 Seventh street, N. W., has
been ill for quite a number of months but has
been able to work from time to time until forced
to go to the hospital following a relapse.
B. P. Rickenbacher, Room 302 Kenois building,

has been elected to the position of quartermaster
in the local Lawton Camp of the United Spanish
War Veterans. Mr. Rickenbacher served in the
army during the Spanish-American war and is
a very active member of that organization.

sAmong the visitors in town recently was E. A.
Marsh, the consulting superintendent of the
Waltham Watch Company. Mr. Marsh came here
for the purpose of exhibiting at the United States
naval observatory the new eight-day box chron-
ometer watch now being put on the market by
his firm.
F. J. Steele, a watchmaker in the employ of

M. H. Fearnow, 437 Seventh street, S. W., is a
patient at the Emergency Hospital, suffering from
a broken leg received in a bad fall the day before
Christmas.
The January meeting of the Retail Jewelers As-

sociation of the District of Columbia has been
postponed until January 15, at which time the
annual election of officers will be held. At this
meeting, also, the reports of the officers for the
last year will be submitted and plans are to be
made for stimulating interest in the work now
in hand. Heretofore, as in a great many or-
ganizations, the work has been left in the hands
of a very few ; these men have done their utmost
to bring about better conditions and to lessen
liability of loss on the part of the membership.
It is hoped that beginning with this, the first
meeting of the year, a larger attendance will be
had at all meetings and those who have been
delinquent in their duties toward the association
will more nearly do their share. The inaugura-
tion of a "crook bureau," whereby all members
are immediately notified of any loss on the part
of other members, with a warning to be on the
lookout, is but one of the many things that could
be done were every one to do their part. Presi-
dent Hutterly desires that every jeweler, whether
a member or not, be present on January 15.
Mr. Campbell, member of congress from

Kansas, has introduced in the house of representa-
tives the following bill (H. R. 16844), which is
to amend the act to regulate commerce, approved
February 4, 1887 :
"The provisions of this act shall apply to any

person, firm, company or corporation engaged in
the production or manufacture of any article or
commodity that enters into interstate or foreign
commerce.

(Continued on page 187)
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The Watch That Offers
You Most.

Every watch upon the market has some
good points—

But the thing you must consider is, which
watch has the most good points.

Upon that basis we invite your compari-
son of the South Bend Watch with all other
makes.

Finish against finish—

Material against material—

Construction against construction—

The South Bend stands supreme—

It is the most for the money—

It is the only watch which absolutely pro-
tects you against unfair cornpetition—

And its makers give you a Business
Building Service, the equal of which is not to
be had elsewhere.

We send our price-lists and information
to legitimate retail jewelers only—

If you are not one, it will be useless to
write us.

South Bend Watch Co.
Makers of Master Timepieces

South Bend, Indiana

A Tallow
Candle

isn't relied on any more except
in story books. Gas or electric
light is cheaper, safer, more
certain—well people would call
you "mummyfied" if you did.
Hundreds of retail jewelers are
today relying on the GREAT
AMERICAN JEWELERS'
CATALOGUE not only be-
cause it's cheaper, safer, more
certain, but because it also
keeps up with the march of
progress. Yours for the asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio.

January 15, 1912 T H E

ST. LOUIS

Volumes of Holiday Sales Surprises—Last
Year Not So Bad as it was Painted—Sales-
men Out for the Coming Season

St. Louis, Mo., January to.—Probably the great-
est and most agreeable surprise, in a business
Way, that the jewelry trade here has ever ex-
perienced, was the very large volume of goods
sold during the recent holiday season. Trade
during the entire year has been rather conserva-
tive, and while a good holiday demand was an-
ticipated there was nothing to indicate that it
would reach near what it did. Of course, all
departments of the trade were made very bouyant
over these results and they have entered the new
year with a feeling that conditions are looking
much improved.
A résumé of general business conditions of St.

Louis during 1911 indicate a fairly satisfactory
year, despite the comparative dullness that has
been complained of in different parts of the
country. There are reports of a decrease in bus-
iness compared with that of 1910, but there are
also some more favorable reports.
As a result of increased business the latter

part of r911 one of our leading financial institu-
tions sees a prosperous outlook for 1912, although
it does not look for a great boom. They say:
"Congress so far has not been a disturbing ele-
ment and there is nothing in the situation to sug-
gest that business will be seriously unsettled by
what transpires in Washington.
"The feeling is growing in many quarters that

the people will finally demand the nomination by
both political parties of candidates who stand
for constructive work, who are not apostles of
untried theories, but advocates of good business
principles and who have done something worth
while in a business way themselves. Should con-
servative policies thus prevail it is quite possible
that the presidential contest next fall will not
be the factor in business disturbances that many
people have been worrying over. After a year of
thorough-going business reaction the people are
not in a mood to be trifled with, and it is not
at all unlikely that they will assert themselves
in a way that will compel the political leaders
to go in for a thoroughly conservative campaign."
By the end of the month all the jobbing houses

will have their full staff of salesmen in their
respective territories, and there is no question
but what the general feeling is that 1912 will make
a good showing.

J. M. Friede, first vice-president of the Eisen-
stadt Manufacturing Company, returned January
6 from a two weeks' business trip to New York.
The Elliott Jewelry Company has increased its

capital stock from $25,000 to $too,000, paid up.
The new stock has been taken up by the present
members of the firm. The officers elected for
the coming year are J. Reed Elliott, president;
Al P. Wolff and Joe B. Moore, vice-presidents;
Arthur H. Kroeger, secretary and treasurer. This
firm reports a good increase in their business
for 1911.
L. A. Fassett, of Weiss & Fassett, sailed on

January 3 for a three weeks' trip to Europe. He
will visit Antwerp and other points.
Ralph Loewenstein, president of the R.

Loewenstein Jewelry Company, will leave about
January 15 on a three weeks' trip through Mis-
souri, Oklahoma and Arkansas.
Ralph W. Wilson, with Theodore W. Foster

& Bro., New York, who used to be connected
with the Eisenstadt Manufacturing Company here,
was calling on his friends recently.
M. Stiffelman, of M. Stiffelman & Co., leaves

shortly on a two weeks' trip through Oklahoma,
Texas and Missouri.

Consolidating the Commercial Clubs

Plans to weld the various booster organizations
of the cities and towns in Missouri into a federa-
tion, which will have the power and influence to
assist an expected growth of the state in the
next decade were discussed at a recent meeting
of the executive committee of the Federation of
Missouri Commercial Clubs. The first convention
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of this organization will be held at Jefferson City,
January 23 and 24. It is planned to form a close
union between the different commercial clubs
and exert all the influence of the organization
upon projects of value to one element in the state
and upon the development plans of another
element. 
William Weidlich, president of the William

Weidlich Jewelry Company, who was to have left
for the eastern markets on December 26, did not
get away until January 6, when he left on a ten
days' trip to New York and the eastern jewelry
centers. He spent one day in Cincinnati visiting
friends. H. F. Hines, traveler for the Weidlich
Manufacturing Company, of Bridgeport, Conn.,
also left with Mr. Weidlich for the east. He will
return to Chicago the latter part of the month,
starting from there on his first selling trip of the
year.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, left'January 8 on a month's trip
through southwest Missouri and Arkansas.
F. W. Drosten, president of the F. W. Drosten

Jewelry Company, will leave February to on a
month's trip to Panama with the Business Men's
League excursion of this city. He will be ac-
companied by his wife.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, will also make this
Panama trip with the Business Men's League
members.
Harry M. Kaye, salesman for the J. Bolland

Jewelry Company, returned January 3 from a
three days' trip to Chicago.
Herbert Crompton, member of the Weidlich

Jewelry Company and also buyer, returned Jan-
uary t from a ten days' business and pleasure
trip to Chicago.
A. Johansen, watchmaker, formerly with the

Hess & Culbertson Jewelry Company, has ac-
cepted a position with Charles L. Horace, who
recently opened a place of business in the Oriel
building.
A. Maschmeyer, of the Maschmeyer- Richards

Silver Company, will leave the latter part of the
month on a business trip to New York and other
points.
George A. Konert, secretary of the E. H. Kort-

kamp Jewelry Company, left January to on a
two weeks' buying trip to New York and the
jewelry centers.
A. V. Umbrecht, of the Brooks Jewelry and

Optical Company, who went to Texas several
weeks ago for the benefit of his health, has re-
turned much improved and resumed his duties.
Henry Estinghausen, of the Attleboro Jewelry

Company, returned recently from a business trip
to Cuba.

No Burglar in This Smash

One night recently one of the heavy plate-glass
windows of the Remoh Jewelry and Optical Com-
pany fell in, creating great excitement. A
wagonload of police hurried to the scene. After
investigating for half an hour they decided that
the jarring of the street cars caused the glass
to fall in. The damage was estimated at $3oo.
The Missouri Athletic Club, one of our ex-

clusive organizations, gave a Christmas party to
the children of its members on December 27.
Santa Claus was very ably personified by E. W.
Bornmueller, of the F. W. Drosten Jewelry Com-
pany.

Sales Managers Banquet

On Thursday evening, December 28, the St.
Louis Sales Managers' Association held their
annual banquet at the Mercantile Club and 170
attended, the largest attendance ever present.
After a banquet, which began at 6.30 o'clock and
lasted nearly two hours, Phil A. Becker, president,
arose and assumed the duties of toastmaster. Able
addresses were made by Flint Garrison, on "At-
titude of the Retailer Toward Advertised and
Trade-marked Goods," and Max Stern, on
"Trade-mark Values." Both speeches were well
rcceive4. Following the speaking there was
vaudeville, songs, etc. John C. Estes, manager
of the Mermod, Jaccard, King Jewelry Company,
is treasurer of this association.
E. A. Schoenle, traveler for the Mermod, Jac-

card, King Jewelry Company, will leave about
January 15 on a three months' trip to the coast.
Their other travelers will leave later in the month.

The 11. W. Sippel Jewelry Company is the
name of a new firm recently organized by Harry
W. Sippel, formerly a well-known jewelry sales-
man here. They have established a nice place
of business at Rooms 203-204 Victoria building.
The last week of 1911 was an exceedingly active

one in St. Louis banking circles. The clearings
for December amounted to $346,239,723, while
those of the corresponding month last year totaled
$337,786,200, showing an increase of $8,453,533.

Louis R. Voigtmann, twenty-one years old, as-
sociated with his brothers Gus and Arthur E. in
the manufacture of jewelers' trays and cases, at
14 North Fourth street, made a misstep in the
dark at his home late New Year's night, plunged
down a flight of stairs and landed in such a man-•
ner that he died of suffocation. He leaves a wife
and baby.
W. F. Wilmes, vice-president of the Alter-

Wilines Jewelry Company, who makes his head-
quarters in Kansas City, is spending the month
here.
Otto Stegmaier, the jeweler of Jefferson City,

Mo., accompanied by his wife, were visitors here
New Year's week.
C. S. Scanlin, Indianapolis, Ind., and J. H.

Booth, Alton, Ill., were recent visitors here.
There are no new developments in the affairs of

the L. Bauman Jewelry Company.

DALLAS

New Skyscraper—Few Trade Changes

Dallas, Texas, January 8.—The Commonwealth
National Bank is now building in Dallas a twelve-
story building that is modern in every detail. The
excavation is just about complete, and the con-
tract calls for completion in September. Including
this and others that are under construction at this
time the Dallas skyline is going up at a rapid gait.
W. J. York, traveling salesman for the Hough-

ton-Reardon Company, tools and materials, spent
several days during Christmas at his old home in
Bonham.
Edgar L. Pike„ for some time manager of Linz

Brothers, jewelers of Dallas, has recently re-
signed his position with that firm, and will open
a jewelry store on the latest European model in
the new Southwestern Life Insurance building.
Irvin L. Kramer, of this city, will be his partner
in the new enterprise. This store will be one of
the most up-to-date places in the south, and it is
said that the pattern for same will be taken from
the latest designs used by jewelers in London and
Paris. High-class diamonds, pearls and other
gems will be a specialty.
S. E. Ellington, leading jeweler of Naples

' 
was

married on December 24 to Miss Annie Lee Hen-
derson, of Linden.
Miss Ruby Jennings, stenographer for the

Houghton-Reardon Company, of Dallas, spent
several days during Christmas at her home in
Cleburne.
B. E. Wise, in the jewelry business at Ferris,

was in Dallas recently calling on the trade and
making a few purchases in the jewelry and ma-
terial line.
Oscar Malone, of Abilene, was held prisoner

in Dallas recently as a result of a charge of theft
filed against him. Malone was fined $5 and given
five days in jail. He was charged with stealing
a ruby ring valued at $15 from the H. W. Bounds
Jewelry Company, of Dallas. It is said there was
another man with him when he took the ring.
W. J. York, traveling salesman for the

Houghton-Reardon Company, has resumed his
duties on the road after a week's work in the
house during the Christmas rush. He will doubt-
less make a good showing for his house through-
out the entire year.
F. E. Yantis, of Sulphur Springs, was reported

quite sick during the week.
K. E. Clark, formerly with the Saunders Drug

Company, of Bonham, has recently accepted a
position with Klar & Winterman, Dallas.
L. R. Eberhart, who has been connected with

Klar & Winterman for some time, has recently
accepted a position with the Honey Grove Phar-
macy, Honey Grove, Texas.

(Continued on page 189)
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"EYES THIS WAY!"
THAT'S THE MESSAGE OF THE

All- Glass
Show Case

to the customers that come into your store. •

The elegance of these cases is an attraction in itself, and their all-glass con-

struction leaves nothing to distract the eye from the goods you display inside.

We make cases of all kinds, or every purpose. One of our most poplar

designs, our Wall Case, No. 105, is shown here.

WALL CASE, No. 105

It's the attractive store that draws the high-class trade these days. The

more exclusive class of buyers want to see the goods spread before them, so

they can mane their selectioits without asking too many questions. The cases

below are being used in many of the finest stbres in the United States, and

are unsurpassed for elegance, strength and perfect display of the goods inside.

77:111111111MINEr—,7

JEWELER'S ALL-GLASS TABLE CASE
No. 401

JEWELER'S ALL-GLASS TABLE CASE, No. 400

The glass part of tnese cases is made according to our famous " Silent Sales-
man all-glass method.
Absolutely all glass ; no frame, no screws, bars or clasps—just the clean,
rich beauty of finest glass—can you imagine anything more beautiful? No
case could possibly be made stronger.

Why not write us about the cases you need ? Our experience is at your
service for advice as to the cases best suited to your needs. Write for our
bool.let. Address Department C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants

476-490 WEST FORT STREET DETROIT, MICH.

Get Our Booklet on Modern Store Front Construction

New York Salesrooms: 43 E. Eighth Street LEO A. FELDMAN, Selling Agent

I It )l. MAN
1101 \1\\

71-FR

Hofman Fixtures
used in equipping the new, thoroughly

up-to-date jewelry store of H. J. Howe,

Syracuse, N.Y.

( The illustration shows what can be

done in the arrangement and equip-

ment of a second-floor store, providing

ease of access to the merchandise, and

excellent facilities for display.

(1. We have made a special study of

the peculiar needs of the jewelry busi-

ness, constructing fixtures that har-

monize in beauty and elegance with

the merchandise, and display it to the

best advantage.

Write for our catalogue
or our representative

JOHN HOFMAN CO.
14 Leighton St. Rochester, N.Y.

New York Office-806-807, 1 West 34th St.

11)1—MATS
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Among the Trade
'Continued from page 183)

District of Columbia—Continued

"It shall be unlawful for any such person, firm,
company, or corporation to place upon the market
for interstate or foreign commerce any product
of manufacture without printing, embossing or
stenciling the name and address of the manufac-
turer upon such article or commodity.

"It shall be unlawful for any person, firm, corn-
pany or corporation to erase or change the name
of the manufacturer or manufacturers of any
article entering into interstate and foreign
commerce mentioned in this act.
"Any person or persons, firm, company or cor-

poration offering for sale or rent, or otherwise
disposing of any property intended for interstate
or foreign commerce shall furnish therewith the
name and address of the manufacturer or manu-
facturers of said comimmlity or article, provided
that nothing in this act shall be construed so as
to prohibit such manufacturing firms placing any
other name, as dealers, upon articles of manu-
facture in addition to the name of the manufac-
turer.
"Any person, firm, company or corporation

violating the provisions of this act shall be guilty
of a misdemeanor and fined in the sum of not
exceeding one thousand dollars, or imprisoned
for a period of not exceeding six months, or both
such fine and imprisonment as the court may
direct."

Illinois

On the morning of December 20 John Fuddler,
a Collinsville coal miner, while on his way to
work, noted a glint in the mud of the gutter. It
was so bright he stooped and picked it up, and
discovered that it was a diamond. Then another
one met his view. Fuddler continued his search
until he had found ten diamonds of a total value
of $1,000. He took them to the police station.
Later they were identified by R. Arth, the jeweler
of that place, as part of the loot taken from the
store the previous night by a man who smashed the
show window with a brick and grabbed a tray of
gems. The thief had discarded them as he ran,
being pursued by the younger Arth. Arth
promptly wrote a check for $soo and sent it to
Fuddler as an appreciation of his honesty.

A diamond ring which disappeared from the
jewelry store of John Klock, a Belleville jeweler,
several days prior to Christmas, has been returned.
The theft had been reported to the police, who
were subsequently notified that a woman had
brought the ring to the store. She stated that her
conscience bothered her so she could not sleep.
Klock refused to state the woman's name and
refused to prosectue her.
The M. E. Wilkinson & Co. jewelry stock and

fixtures, in Macomb, have been purchased by
J. A. Miner, an expert jeweler of Peoria. The
business was started in this city a little over a
year ago by the late M. E. Wilkinson and soon
became popular with the public and he succeeded
in establishing a good trade. His death occurred
a few weeks ago, making it necessary to dispose
of the business.
Travelers tell us that Monroe Ewing, of Ridge-

farm, Ill., is erecting a building in which he ex-
pects to move his jewelry business about March s.
Last October Mr. Ewing's store was burned and
since then he has been occupying temporary
quarters.

Indiana

December 23 was a record-breaking day for
the retail merchants of Madison, Ind. The streets
were crowded with customers from the country
and from across the Ohio in Kentucky. In the
jewelry trade Brooks & Chapman, W. H. Todd,
Godfrey Dold and Tewell & Bear all report a
splendid business. Brooks & Chapman broke the
record for sales in any one day since they were
in the business. At the close of business the
annual banquet was given the store force. The
spread was served in the optical parlors, and in
spite of the hard day's work a jolly time was had.
L. M. Heaps, Sheridan, Ind., visited the India-

napolis market the day after Christmas. He said
he was "looking for new things, as trade had
been so good he had to stock up again."
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James L. Jean, Orleans, Ind., visited Indianap-
olis December 29 and "paid up in full." No use
to ask if he had a good trade. Mrs. Jean accom-
panied her husband.
H. A. Barker, of Westfield, and Herman Tab-

ler, of Waintown, Ind., were in Indianapolis just
after Christmas. Both jewelers reported a good
holiday business.
Eugene Wilson, Martinsville, Ind., conducted an

auction sale during the holidays.
J. F. Kiser, Muncie, Ind., reports a fine dia-

mond business during the Christmas season. De-
cember 23 he made a hurried trip to Indianapolis
to have a number of stones mounted, all his own
jewelers being too busy to finish the work in time
for Christmas day.
Kemper Brothers, of Greentown, Ind., have re-

cently purchased a good-sized corner lot on the
main street of their town, and during the coming
summer will erect a building in which they will
have a suitable and handsome home for their jew-
elry business.

Iowa

Burglars robbed the jewelry store of Ludy &
Taylor, Cedar Rapids, of about $500 worth of
goods, most of which was plated silverware.

L. S. Robinson, a jeweler and optometrist of
Glenwood, this state, offered as a premium for
the best applie pie in the Ames' short course, held
during the week of December 18, a Waterman's
Ideal fountain pen. In connection, it might be
said that through the Agricultural College the
state of Iowa sends out fifteen of its faculty to
give what are termed "short courses." They go
to the various counties of the state and give in-
structions in corn culutre, horticulture, etc. In
connection with the domestic science course it was
presumed that only ladies would take part, but
there were quite a number of men students, and
one of the men of the class won the first prize,
a Waterman's Ideal fountain pen, for the best
apple pie baked. Mr. Robinson, who offered the
prize, was awarded the pie, which was made from
the choicest apples grown in the United States.
As the last test Mr. Robinson said that the pie
was well worth the pen.

Massachusetts

With the retirement of Enos E. Penny, January
from the jewelry business in Springfield the

business community loses a man of sterling qual-
ities, who has always maintained his establishment
upon a very high plane and with dignified stand-
ards. During his long career as a jeweler Mr.
Penny has maintained a record for fair and honest
dealing that has become a byword with business
firms and customers alike. Notwithstanding his
ever-growing business interests Mr. Penny has
found time to devote himself to movements that
have tended toward the betterment of the social
and civic life of his own community.

Joseph H. Bartlett, proprietor of the jewelry
store in Clinton, recently celebrated the fiftieth
anniversary of his entrance into the jewelry trade.
He is the oldest established business man in
Clinton, so far as is known. He opened his first
store when he was nineteen years old, and quickly
attained success.
A. F. Rivard, of Taunton, who has announced

that he is about to retire from the jewelry bus-

iness, is one of the best-known jewelers in New
England. Mr. Rivard has been in business there
for over ten years and has made many warm
friends.
Frank E. King, of Springfield, who has a

jewelry store in Easthampton, has rented a part

of one of the stores in the Dickinson block in

Pleasant street and will fit it up for his business.
Mr. King was employed for many years in G.
Henry Clark's store.

I. T. Boyd, of Fall River, recently suffered quite
a loss, caused by smoke and water, from a fire
next door to his store. The amount of the loss is
not known at present.
C. F. Godfrey, of Hingham, reports that Mrs.

Godfrey is much better after a severe attack of
erysipelas.
W. B. Paul, of Waltham, passed away at his

home in that city. Mr. Paul was sealer of weights
and measures and had been employed by the
Waltham Watch Company for a period of twenty-

five years. Mr. Paul was born in Windsor, Vt.,
November 24, 1842, and was a veteran of the civil
war. He was a resident of Waltham for forty.
years. He is survived by his son, Arthur H. Paul,
and a sister.

Missouri

Charles Weber, of Lexington, Mo., says that
his Christmas business for 1911 far exceeded that
of any other year since he has been in business.
Verne Perry, of the Perry Jewelry Company at

Oak Grove, Mo., visited in Kansas City the first
week in January.
Mr. and Mrs. Walter Woodfolk, of Liberty,

Mo., and their two children have gone to Florida
and Cuba to spend two months.
R. R. Smithers, of Chillicothe, Mo.; C. E. Tie-

man, of California, Mo., and J. L. Potts, of Mar-
celine, Mo., were visitors in Kansas City the first
week in January.
Mrs. T. S. Terry, wife of a Navada (Mo.) jew-

eler, died at her home December 29. The funeral
was held December 31 and the body was taken to
Smith Center, Kan., for burial.
Mr. and Mrs. F. S. Shepard, of Fredonia, Kan.,

visited in Kansas City the first week in January.
J. T. Purdy, of Lyons, Kan., reports an increase

in business over last year of from so to 12 per
cent.

Directors of the S. A. Rider Jewelry Company,
St. Louis, at a meeting recently, re-elected I. N.
Hahn president, Joe Gottlieb vice-president and
G. A. Levy secretary and treasurer. The com-
pany declared a cash dividend of so per cent and
an additional 2 per cent dividend was added to
the reserve fund. The company was established
on Washington avenue in 1879 and incorporated
in 1892.
After tying the doors of an adjacent residence

burglars broke into the jewelry store of August
Egle, at Lexington, and an attempt was made to
blow the safe with nitroglycerin. Too much of
the explosive was used, and the inner door of the
safe was blown in and wedged. The explosion
awakened occupants of rooms above the store,
who, though imprisoned, gave the alarm and
frightened the men, who escaped with the loot,
estimated at $5,500.
Goodman King, president of the Mermod, Jac-

card & King Jewelry Company, St. Louis, re-
turned January 6 from a several days' trip to
Chicago and other points.
The Mermod, Jaccard & King Jewelry Com-

pany, St. Louis, entertained the wives of the
National Fruit Jobbers' Association in their store
on Thursday afternoon, January 4. They were
in attendance at the National Fruit Jobbers' As-
sociation, which held its annual convention here
during that week. Each lady was presented with
a dainty souvenir.

After the election of the regular officers of the
Elliot Jewelry Company, St. Louis, Louis G.
Sartor was elected a director of the company.
He is receiving the congratulations of his friends.

Ohio

Burglars smashed the large plate-glass window
of L. C. Eisensmith's jewelry store, Fifth and
York streets, Newport, and stole diamonds and
jewelry to the amount of $400. A large boulder,
weighing about a pound, was used by the thieves
in breaking the window. A handkerchief was
wrapped around it to deaden the sound, and the
high wind at that time also served to cover the
noise. A hole about a half foot square was made
in the quarter-inch glass. The loot included
thirty-six rings valued at $6 each, seven Trenton
watches and a number of cut-glass pieces.
The store of R. E. Friese, of Springfield, was

entered last week and jewelry worth about $2oo
was carried away. A man named Schreiber was
locked up on suspicion and later confessed and
implicated an accomplice, Charles Faudree.
Schreiber then told the officers where they could
recover a large part of the stolen goods.
Norman Schweeting, the young Oxford (Ohio)

jeweler who sailed for Europe last spring, is to be
married. Mr. Schweeting's bride-to-be is Miss
Berta Lina Hermine Wiese, of Munich, Germany.
Norman Schweeting has been associated with his
father, Frank Anton Schweeting, in the jewelry
business at Oxford. The engagement was an-
nounced in the Munich press of December 6.

(Continued on page 191)
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Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade

A Complete Line for Live Dealers; Manufactured by Separate Organizations
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Est'd 1885

"MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

Est'd 1873

"Norris & Hyde"
Upright and Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO. ::

WHEELING METAL CEILINGS
REMEMBERED FOR FOURTEEN YEARS

SMOLA BROTHERS' Department Store, 919-21 W. State St., FREMONT, 0.
Wheeling Corrugating Co., Wheeling, W. Va.
Gentlemen:—

Enclosed please find our check for Metal Ceiling shipped us. We
have it all up and are well pleased with it, as it isjust like the ceiling we
p.m-chased of you fourteen years ago in our other room. We will and
have recommended people in need of ceilings to write to you, as your
goods are entirely satisfactory. Yours truly,

SMOLA BROTHERS
Full information will be given by nearest office.

WHIELHIG COINGATIIIG COMPANY,

NEW YORK
ST. LOUIS

WHEELIAGW.VA.
13kANCH OFFICES AND STORES:

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA

Est'd 1868

" BRIGGS"
Grand Pianos

Upright Pianos
Player-Pianos

BOSTON

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

The "ARGYLE" DESIGN JEWELERS' OUTFIT

If it's practical arrangements, correct designs, QUALITY of material,

workmanship and finish, at RIGHT PRICES, that you arc looking for

we can suit you. Not how cheap, but how good, at prices that are

right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You

Send 25c. for Catalogue 12 A

The M. Winter Lumber Company
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel R. H. Birdsall C. I). Smith Drug Co.

116 Orange St. Hamilton Bldg. St. Joseph, Mo.
New Haven, Conn. Portland, Oregon

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

Price-list free L. W. STILWELL, Deadwood, So. Dak.

Q-U-I-N-C-Y
THAT'S THE WAY TO SPELL "SATISFACTION"

The merchant who decides to eautp his store with Quincy Special Cases takes no
chances on being disappointed. They'll give him the utmost measure of satisfaction —
Improve appearances —draw new trade—sell more goods.

"Quincy Special' Cases
are made in both all-plate glass and wood frame

The all-plate glass floor case is made of finest quality French polished plate glass tind
German plate mirrors. Plates are held in place by a simple device which requires
neither holes nor notches in the glass.

The wood-frame case is made of quarter-sawed oak, has a hard surface and retains its
gloss for years. The glass used is double strength ; doors have ball-bearing rollers:
receding base. A strong, substantial case.

Write for Catalogue No. 20 Showing Many Differcnt Styles

QUINCY SHOW CASE WORKS
QUINCY

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

ILLINOIS
San Ironcisco, 134 Sansome St.
1)allas. Tex., 907 Commerce St.
Jacksonville. Fla., 20-28 Julia St.
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Business Conditions Improving—Annual Exhi-
bition of Glassware—Local News

• Pittsburgh, Pa., January to.—There was a gen-
eral improvement in business conditions in Pitts-
burgh with the approach of the year of 1912,
and not a cloud is now seen in the commercial
sky in this district. President James A. Farrell,
of the United States Steel Corporation, who was
a guest in the city at the banquet of the Carnegie
Steel Company officials, made nublic the state-
ment that the new year would be excellent, at
least for the first six months. After then much
depended upon political conditions.

Financial markets show strength and vigor, and
railroad buying has continued without cessation
since the new year. The wholesale jewelers are
experiencing normal conditions, and manufactur-
ers say their stocks are small for this time of
the year. Thier, Kraus & Beam are working on
new stock anel designs for the coming season's
trade. Heeren Brothers & Co. report the normal
state of business in factory and in store for the
season. Sam F. Sipe reports that the holiday
season exceeded his best predictions and he is
more than satisfied with the .results. Gillespie
Brothers are taking up their plans for moving
now that the holiday season is over. A force of
men are at work in the large quarters in the
Jenkins Arcade, fitting up the rooms and prepar-
ing one of the most modern equipments of any
jewelry house in Pittsburgh.
The opening week of the new year was some-

what ,saddened by the passing away of a well-
known wholesaler, William J. Johnston, who died
after a brief illness at his home on Thomas
boulevard, from apoplexy. Mr. Johnston was
only fifty years old and began his business ex-
perience with Heeren Brothers & Co. when a
young man. In 1893 he branched out for himself,
and for many years had his warerooms on Fifth
avenue and Market street, later moving to the
Union National Bank building, in the financial
district. He was an active man with a strong
personality, and devoted considerable time to or-
ganization work in the trade. Fie is survived by
his widow and two daughters and one son, W.
Hugh Johnston, who has been associated with
his father in the business. Mr. Johnston was a
native of Pittsburgh, living in the city all his life.
Right after the holiday season and during the

prevalence of the first blizzard of the season fire
broke out in the store of the Silverman Jewelry
Company, 702 Penn avenue, early in the evening.
The blaze was lively while it lasted, but only did
$200 damage. The Spangler Optical Company,
located above the jewelry house, was a slight
sufferer from the fire. The building is an old one
and it was only prompt work by nearby fire
companies that prevented a more serious loss.

Annual Glassware Exhibition

During the present week and since the first of
the new year some of the trade have been inter-
ested in the annual exhibition of the glass manu-
facturers, which has taken place in Pittsburgh for
many years. The various table and art ware
manufacturers are represented from many states,
and buyers are here from as far as the Pacific
coast. The cut-glass displays show more of the
newer designs for the coming year which appeal
to the average jeweler. Incidentally, the cut-glass
trade this season is said to have been one of the
most satisfactory of the various lines, aside from
strictly gold and silver goods. It has taken pre-
cedence over china and fine imported stocks.
There has also been a very fair cleaning up of
leather goods novelties, of which there was an
unusually large line carried this season. On the
whole the demand has been for the better grade
of goods too, the public apparently leaning toward
the high-class stocks.
With the opening of the new year there has

been brought to attention some coming events

that will interest the social world. The annual
automobile shows, and the orchestra concerts,
and the Ritz-Carlton recitals bringing many lead-
ing musical stars to the city and will keep the
gay set busy for some time to come. Bad
weather is expected to drive the "flitting" ele-
ment to the more sunny climes of Florida for
the remainder of the hard winter, but this is not
an important factor as a whole, because business
is on the mend and is demanding the attention of
every one. There has been a good demand for
souvenirs and awards for a number of annual
shows. The poultry show, the Kennel! Club an-
nual., and the annual cat show are among the
coming events that are interesting the jewelers.
John M. Roberts Sons Company closed a re •

markably successful season in the handsome new
store on Market street. E. P. Roberts & Son
also reported a gratifying increase ill trade and
a good healthful outlook for the future. Ter-
heyden's and Spandau's are satisfied with the re-
sults of the season and are optimistic as to the
coming year. All are making attractive displays
of new goods in spite of the holiday season pass-
ing. W. W. Wattles' and Siedle's, in Wood street,
are making a specially attractive display of
novelties. Hardy & Hayes Company continue to
show a magnificent line of silverware as well as
standard jewelry.
Now that the rush is over the members of the

24-Karat Club are taking up their plans for the
annual banquet which is soon to be held. Promi-
nent and entertaining speakers will be invited to
address the banqueters.

BOSTON

Cleaning Up After the Holidays—News of the
Local Trade

Boston, Mass., January Ia.—Bigelow, Kennard
& Co., Boston, opened their new building on
Washington street temporarily for the last week
of Christmas trade. Show cases and fittings
were installed for the time being. The new fix-
tures will be installed later this month.

William Harrington, of Waltham, recently met
with an unfortunate accident while playing foot-
ball. He broke his collar-bone. According to
later reports he is doing nicely.
William Standervitch is being held for the

grand jury by the Lynn district court, by Judge
Lummus. Standervitch is charged with breaking
into the jewelry store of Bernard Carlson on a
Sunday recently and stealing about $too worth of
jewelry. The jewelry store is across the street
from a police station. Policeman Jeffers noticed
the man walking along Western avenue with his
hand bleeding and arrested him.

Eli Levi, who has been in business with his
brother at Taunton, has given up his business
in that city and has located in the Jewelers'
building, Boston. Mr. Levi was in business in
Boston a few years ago
The E. Howard Clock Company, Boston, has

been doing a large business of late in tower
clocks, marine clocks, regulators, etc.
The Tremont Jewelry Company, Tremont Row,

Boston, is conducting an auction sale at the
present time. The lease expired and they are
forced to vacate.
The Boston Optical Company, Boston, sent out

a very pretty New Year's card to the trade, which
has attracted a great deal of attention. It is a
picture of a babe coming into the new year on a
starry night in an aeroplane, which is named
"New Year." The aeroplane is raised above the
surface of the card and appears to be soaring
through the sky. A very neat inscription is in-
serted on the lower part of the card, reading as
follows: "And above everything, we wish you a
Happy and Prosperous New Year."
P. B. Richardson, formerly watchmaker for F.

Schneider, of Lawrence, has bought out Enos E.
Penny's jewelry store at Springfield.
A. G. Herbert, of New Bedford, was a recent

visitor in Boston.
E. E. Franks, of Worcester, was recently in

Boston on a short trip.
H. L. Myers, of Lynn, was a recent visitor to

Boston. Mr. Myers is with Sharfman & Sharf-

man, who have stores in Lynn, Salem and Brock-
ton.

Foster F. Tabb, with Smith-Patterson & Co.,
Boston, recently announced his engagement at a
watch party given on New Year's eve. The en-
gagement is with a popular, talented young lady
of Cambridge. The many friends of both are
busy sending congratulations.
All the traveling salesmen of E. A. Cowan-M.

Myers, Inc., 373 Washington street, are making
up their new lines of samples. This traveling
force will be ready to cover the United States
about February I.
The Ripley-Howland Company, Boston, has

made up two strong bowling teams, one from the
office force and one from the factory force. These
two teams met in a good close battle recently,
the office team winning out by fifteen pins. John
Ramsay, of the office team, was the star bowler,
scoring 252 points.
The employees of E. A. Cowan-M. Myers, Inc,

Boston, recently made up an opera party and at-
tended a performance of "Aida" at the Boston
Opera House. After the opera they went to the
Copley Hotel, where they enjoyed a general good
time and supper.
William C. Dorrety, of 387 Washington street,

Boston, is very busy filling orders. One recently
filled was for a number of 14-karat gold medals
for John Philip Sousa's band, to commemorate the
completion of a world tour in two-tr. The
design of the medal, which is about the size of a
half dollar, consists of miniatures of the eastern
and western hemispheres, with two female figures
on either side, one blowing a trumpet and the
other playing a lyre. The design stands out in
bold relief, around which is this inscription,
"Around the World with Sousa, rgoto-I r."
G. A. Feller, with A. Paul & Co., Boston, re-

cently made an extended trip to Maine with a new
line of goods.
R. J. Taylor, with E. A. Cowen-M. Myers, Inc.,

Boston, has returned from a successful southern
trip. - - -

Visitors
Out-of-town jewelers who recently called on

the Boston trade were George A. Antones, J. F.
Montming, M. F. Wood, D. Perrault, of Per-
rault & Co., Lowell ; Herman Lucke, of Lucke &
Co.; E. E. Franks, Worcester ; Star C. Hewitt,
Salem, Mass.; Charles Sinclair. with N. C. Nel-
son & Co., Concord, N. H.

DALLAS

(Continued from page 185)

Ed Sanders, an Elm street jeweler of this city,
suffered a slight loss by fire recently.
A. M. Sidwell, who for a number of years has

been in the employ of A. S. Fonville, Wichita
Falls, has recently resigned his position there and
will soon be in new quarters.
W. R. Jay, of Rockwall, Texas, spent a day in

Dallas recently looking over the trade and mak-
ing a few purchases in the jewelry and material
line.
A. Burton, formerly with the Detroit Jewelry

Company, of Detroit, Texas, was in Dallas a
few days ago, and it is understood that he has
accepted a position with the Saunders Drug Com-
pany, Bonham.

Largest Knife in the World
Harry Mount, an employee .of the Humason &

Beckley Manufacturing Company, New Britain,
iConn., s making the largest knife in the world.

He has been engaged in working on it during his
spare time at home for a year. The handle of
the giant jackknife is thirty-eight inches long, and
it will have a blade opening each way, so long
when both blades are open the monster piece of
cutlery will be seven feet long. The handle is of
rosewood with German silver tips. Mr. Mount's
employers are much interested in his giant knife,
and have offered to allow him to grind it at the
factory with only the actual cost for the labor.
As soon as the biggest knife in the world is fin-
ished Mr. Mount expects to put it on exhibition.
The material in the knife alone cost him $25.
He says that the knife weighs twenty pounds.
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THE TATTOO

Four and one-half inch
nickel-plated seamless
brass case.
Alarms intermittently every
twenty seconds for fifteen
minutes on a four inch
bell-metal gong on back of
clock.

Two Clocks
Every Jeweler Should

Have in Stock

THE TATTOO
Intermittent Alarm

THE AUTOMATIC
Eight Day Alarm

Ask Us for Full Description

  and Prices  

Sole Manufacturers

THE NEW UAVEN ('LOCK CO.
'JEW HAVEN LONN.

THE AUTOMATIC

Six inch nickel-plated seamless brass

case with four inch bell-metal gong

on back. Needs winding but

ONCE A WEEK

Do not let your stock of the JUNIOR TATTOO FAMILY run out

y■ VERY manufacturing jeweler knows the advantage ofIli a perfect bright cutting gold. And he knows, too,

how hard it is to produce when alloying with scrap

or inferior metal.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

"Omega" Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and 
Omega Purified Shot Copper—and a

copy of our "Formulae for Alloying Gold," a series of working form
ulae prepared by our chief metallurgist.

No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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Among the Trade
(Continued from page 187)

Ohio—Continued

The annual meeting of the J. J. Freeman Com-
pany, Toledo, was held on January 8 and resulted
in the election of all the old officers of the com-
pany. The reports of the officers show that the
last year was one of unusual prosperity, exceed-
ing all former years, and that the concern is now
on a highly satisfactory basis.
A beautiful diamond scarf pin was the gift

made to Edwin F. Austin, of Toledo, by his
Sunday-school class of St. Mark's Episcopal
Church on Christmas day. He has served as
secretary and treasurer of the Sunday-school
for twenty-three years. Mr. Austin has removed
to Columbus to become freight agent of the
Pennsylvania lines, being promoted from the
position of traveling agent at Toledo.
Burglars recently entered the home of William

Schlievert, 1014 Peck street, Toledo, securing two
watches, a gold fob, diamond stick pin, gold neck-
lace, signet ring and three pairs of cuff buttons.
The matter was reported to the police but the
property has not been recovered nor the thieves
apprehended.
Announcement is made from Napoleon of the

recent marriage of C. M. Fisk, a prominent retail
jeweler in that city, and Miss Nellie Kline, also
of Napoleon. The couple were married at Wind-
sor, Canada, on January 2. Fisk has been promi-
nent in local politics for some time and last fall
was the Republican candidate for mayor of the
city. His bride has been deputy county auditor
for the last twelve years. Mr. and Mrs. Fisk will
be at home to their friends on High street after
an eastern trip of about ten days.
The January meeting of the 24-Karat Club of

Toledo will be an unusually interesting one and
a large amount of business has accumulated
which will require the attention of members.
Owing to the rush of business and caring for
the holiday trade no session was held in December.

Y. G. Kapp Sr., head of the J. G. Kapp Corn-
pany, Toledo, will leave about February i for a
pleasure trip to California and other western
points. He will be accompanied by Mrs. Kapp
and their daughter Irma. The party will be gone
for two or three months, returning in the spring.

A. Schultz, M. Rydman and Miss Harrington,
all of the J. J. Freeman store, Toledo, have been
confined to their homes with illness for the last
few days.

Col. R. P. Scott, well-known watchmaker and
an influential citizen of Cadiz, has announced
himself as a candidate for congressman-at-large.
He has many friends in jewelry circles who will
be glad to boost him politically.

Considerable complaint is heard among Toledo
jewelers about the action of the appraising board
in increasing the assessment on jewelry stocks
for purposes of taxation. While there is no ob-
jection to paying their fair proportion, numerous
jewelers seem to feel that the board has placed
an unfair estimate upon this class of goods. How-
ever, the action of the board was final and nothing
remains but to accept the inevitable.
Severe loss was sustained by fire in the retail

jewelry store of Charles Bogart, at Sandusky.
The Star Picture and Vaudeville Theater adjoin-
ing was also badly damaged. The fire was of un-
known origin. Much difficulty was experienced
by the fire department because of the freezing
water. It is estimated that the entire loss will
approximate Sispoo.
The Wolcott & Kapp Company, Toledo, is now

conducting a removal sale preparatory to chang-
ing its quarters from its present location to 344
Superior street. The concern reports a fine holi-
day trade and a splendid year's business.

The Judd-Gross Company, Toledo, has in-
augurated an auction sale which it announces it
will continue until its present stock is sold out.
A. E. Gates is the auctioneer. The concern will
remove to its new location four doors south of
where it is now situated some time in February.
It is the present intention to start business in the
new location with an absolutely new and up-to-
date stock. "The last year was the biggest in

the history of our business, and especially was
this true during the holiday season," said Elias
Gross.
The Lovett Jewelry Company, of Alliance, has

been incorporated by Earl J. G. Lovett, Elizabeth
A. Lovett, Clyde B. Cassaday, William L. Hart
and S. A. Mather. The capital is $25,000. An
inquiry at the Lovett store brought the informa-
tion that the incorporation is for the purpose of
carrying on a retail and wholesale jewelry bus-
iness. The trade of the local store has been
growing rapidly.
A man giving his name as Henry Dixon, of

Cleveland, threw a large brick through a plate-
glass window in the jewelry store of Pitcher &
uriffith, in Conneaut, and attempted to get away
with a large quantity of watches and rings. Sev-
eral people were on the street at the time. The
man calmly walked up to the window and threw
a half brick through it. He commenced to gather
up watches and rings when Ralph Pitcher, a mem-
ber of the firm, seized a revolver and held the
man at bay until the police arrived.

Oklahoma

It. has just leaked out that a $14,000 diamond
robbery occurred in Tulsa, Okla., the week of De-
cember 16, the victim being Ben Rice, jeweler. A
small case containing forty-three diamonds was
taken by two men. The matter has been kept quiet
by the police, and detectives from Kansas City are
working on the case. Two men came into Rice's
store the night of December 16, asked to look at
some diamonds, and a tray was set out upon the
counter for them to inspect its contents. Pres-
ently they said they would not purchase any dia-
monds, but would look at some clocks. When
Rice went to a wall case to bring out the clocks
it is his theory that the men stepped back of the
show case and secured the tray of diamond rings
and put them in their pockets. The men looked
at the clocks he brought out a moment and then
edged toward the door, remarking that their car
was coming and hastily left the place.
Benjamin Rice, a well-known jeweler of Tulsa,

called a meeting of his creditors to take place in
Chicago on Wednesday, January 3.

Oregon

Mr. Wells, of Portland, Ore. recently bought
property of A. E. Cameron at Hillsboro, Ore.
What is believed to be a collection of jewelry

gathered by robbers who have been busy in Port-
land recently was found under a tree in the gulch
near the Riverview Cemetery of that city. The
collection was found by a Mr. Webber, who took
it to the police station and turned it over to the
police. It is said that one lady has claimed a
watch, two bracelets and several other valuables
as hers.

Philip Ballmeier, Montevilla, a suburb of Port-
land, was recently apprised of the fact that he
will receive $3,000 as a dividend from some min-
ing stock which he owns in Mexico.
Fook Sang, a Chinese jeweler, who has been in

business for nearly thirty years in Portland, has
recently returned to that city after a trip to China
for about a year. Mr. Sang will again engage ift
making Chinese jewelry, for which he is noted.
H. L. West has accepted a position as watch-

maker with Joseph H. Lehman, 402 Gerlinger
building, Portland.

I. Holzman, of Portland, recently received a,
large shipment of jewelers' samples from Provi-
dence, R. I.
W. W. Reading, owner of the Northwest Gem

Store, of Portland, recently secured another three
years' lease on the building which he occupies.
R. C. Spink, Klamath Falls, is closing out his

stock at auction.
F. L. Roseborough, formerly of Salina, Kan.,

is preparing to open a store at Creswell. He will
occupy a part of the room used by Nash's con-
fectionery store, in the Hawley concrete block.

Pennsylvania

Adam Mensch, of Centralia, was found dead in
his bed, he having failed to get up for breakfast.
He was born in Roaring Creek Valley, near Cata-
wissa, August 18, 1844, and was sixty-seven years
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old. He went to Centralia in 1863 and embarked
in the jewelry business in 1865.
A. Vaucher, the Reading watchmaker and jew-

eler, has sold his place of business at 65i Penn
street. He has accepted a position with I. A.
Deisher, jeweler. Mr. Vaucher's daughter, Violet,
is also employed at the Deisher store making
mesh bags.

Rhode Island
J. A. Arnold, of Pawtucket, has had a double

dial illuminated sidewalk clock installed in front
of his store. This clock was furnished by the E.
Howard Clock Company, Boston, Mass.
The E. N. Denison Company, of 4 High street,

Westerly, recently celebrated its fortieth anni-
versary.
Charles W. Flagg, of Woonsocket, was recently

elected a director of the Northern Investors' Com-
pany, Rhode Island.

Texas

On Austin street, Waco's principal thorough-
fare, within a block and a half of the city hall, a
safe in the rear of J. Levinski's jewelry store was
broken into by burglars the night of December 28.
Diamonds, loose and unmounted, and jewelry
valued at from $1o,000 to $15,000 were taken. The
burglary was discovered the following morning
by a clerk in Mr. Levinski's employ. The safe
had been opened skilfully, and drawers takan
from the safe were found on the floor and on
show cases nearby. Cash to the amount of $125
was taken, also half a dozen watches valued at
from $40 to $80 apiece. Some of the diamonds
were mounted in rings, brooches and scarf pins.
Many valuable gems and jewelry were overlooked
by the burglars, including a platinum la valliere
containing several diamonds said to be worth
$1,200. No trace of the robbers has been found.

Thieves attempted to enter the Charles O'Maley
jewelry store at Dennison, Tex., the night of De-
cember 24, but were unsuccessful. A large plate-
glass window was wrecked by the intruders, who
attempted to remove part of the framework that
they might enter. The robbers secured nothing.

Fire recently damaged the interior and stock
of the Edwards & Sanders jewelry store, at 2306
Elm street, Dallas. The fire originated from un-
known causes.
R. L. Reeves' jewelry store, at Corsicana, was

entered by burglars December 30 and jewelry to
the value of about $500 was taken. The articles
consisted of rings, watch chains, la vallieres, tie
clasps and a number of cheap watches. The safe,
where the most valuable jewelry was kept, was
not molested.

Vermont

C. H. Baldwin, of Montpelier, has been busy
renovating his store throughout.
Fred King, Barre, has been rearranging his

store and giving it a general overhauling.
J. D. Blackshaw, of St. Johnsbury, put out a very

unique calendar to his trade at the first of this
year. The calendar is a china plaque with a hand-
some picture of an Indian maiden in the centre,
while the months and days are around the picture
of the maiden. The calendar is commanding a
great deal of attention and calling forth many re-
marks on its unique character.

Washington

A sneakthief recently visited the store of A. A.
Woelfel Company, Centralia, Wash., and stole a
$20 pin. The man later sold the pin to a bar-
tender, but it was recovered and the thief placed
in jail.
C. C. Hayes, of Kent, has moved into new quar-

ters in the Naden block there.
The store of G. Shinorama, 709 Washington

street, Seattle, was recently robbed of five dia-
mond rings, a watch, a lady's brooch, five gold
band rings and $75 in cash. The burglars entered
the store through a rear window and made their
escape without being seen by the patrolmen.

West Virginia

A disastrous fire in I untington on December 31,
which burnt out a business block, caused a loss
of $4,000 to the store of the H. J. Homrich Jew-
elry Company. The damage was caused princi-
pally by water and smoke.
A disastrous fire swept Huntington, W. Va.,

January 2 and destroyed the Collins block and
Pyle's jewelry store.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,

Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

- $ I . 0 3

$ .96

— .04 I.00

$ 3 S

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-

ing, smelting and refining departments permits us to handle without

additional business expense or extra equipment all Old Gold and Silver

consigned to us. This gives us an advantage which others cannot meet and

which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-

paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping

Act became a law, were of the quality that the stamps thereon represented. We advise the

trade to test the centers of old watch cases and links of chains that are offered for old gold,

to approximate the value, instead of depending entirely upon the quality stamps in the backs

of casu:s or on swivels of chains.

WENDELL AND COMPANY

Manufacturers and Refiners

45, 47 & 49 John St 256, 258 & 260 Madison St.

New York Chicago
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Should the Roller-jewel Be Oiled?

Three Prizes Are Offered for the Best Three

Answers to the Above Qiery—Enter the

Contest and Help Settle This Question

In our last issue we announced a prize

offer for the best answers to the query,

"Should the Rolle'-jewel Be Oiled?" The

offer has thus far brought a number of re-

sponses, and there is still ample time for

others who desire to enter the contest to

send their contributions. We consequently

repeat the announcement as made in our

last issue, which is as follows:

Write to the Editor, stating whether you
do or do not oil the roller-jewel in the

watches you repair, and explain your rea-

sons why. Make the best argument you

can why your way is right and the other

way wrong.

For the best paper submitted we will give

a prize of a three years' subscription to THE

KEYSTONE; for_the second best, two years'

subscription, and for the third best, one

year's subscription.

Do not sign your name to your paper,

but number it and enclose with it a separate

sheet similarly numbered and bearing your

own name and address. The papers will be

handed to the judges, as is customary, with-

out anything on them to designate who are

the authors. Every one can be assured of

an absolutely impartial judgment of his

paper.

Address papers to Technical Editor, TIIE

KEYSTONE, Philadelphia, Pa. All papers

must be in his hands not later than Feb-

ruary 20, 1912.

Electric Master Clocks
and Subclocks

The Mechanical Principle Involved—Use of

These Clocks as Regulators—Most Desir-

able Form of Regulator for the Trade

EDITOR THE KEYSTONE :—You would please me
very much by giving me some information in
regard to electric subclocks regulated hourly by
master clocks, the same as the Western Union
have in operation. Now, what I want to know
is this, is there anything on the market that is
better yet ? I don't mean those self-winding
clocks. Is there anything closer yet than the
hourly regulating from the master clock to the
subclocks? Also state if these subclocks have
a regular escapement, and probably you can give
me brief information as to how the master clock
regulates the subclocks and how long the bat-
teries last in those subclocks. Also would like
to know if these self-winding clocks wouldn't
work as a street clock. Will you please state if
there is any subclock or other clock in existence
in which the hands move every half minute and

no escapement in it, only the wheels in it neces-
sary for the hands?
Bay City, Mich. F. G. B.

We are obliged, in the first place, to state
that the systems in which a master-clock
sets, hourly or daily, a number of subclocks,
connected electrically with the master-
clock, have in many cases proven unsatis-
factory. If your idea is to have time which
you can rely on for very close regulating
of watches, then we are rather afraid to
recommend these systems. They do well
enough for ordinary public timekeeping,

0.7
FIG. I

but are too uncertain for use as watch-
makers' regulators. What the reason is
we can not say ; the trouble may be either
mechanical or electrical, or it is possible
that in some places the systems installed are
not properly cared for.
For regulating watches, you can not do

better than to get a plain weight clock of
first-class quality. Several American manu-
facturers make reliable clocks of this char-
acter which have an excellent reputation
among the trade for good service. The
names of the makers are, in fact, sufficient
assurance of dependability in these regu-
lators.
A well adjusted marine chronometer

makes a good regulator, but as between a
good chronometer and a good pendulum-
and-weight clock, the clock is generally
better.
The principle on which the hourly setting

of electric subclocks is accomplished is il-
lustrated in Fig. 1, in which you will see
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(a) that the arbor carrying the minute
hand also carries a bar which will be ex-
actly horizontal when the minute hand is
directly on the 12 of the dial. It follows
that in case the clock gains or loses during
any hour the bar will not be exactly hori-
zontal at the instant when the hand should
be on the 12. When the master-clock comes
to the exact end of an hour it sends a cur-
rent to the subclock, in which an electro-
magnet is then caused to pull the forked
piece downward (as in b, Fig. I), which
results in setting the bar in an exactly hori-
zontal position, thus setting the subclock
to the same time as the master-clock shows.
The forked piece makes its stroke and in-
stantly returns to its former position.
Any number of subclocks can be con-

trolled by one master-clock. The exact
mechanism of subclocks varies in different
makes, but the principle as explained is the
same in clocks which combine a regular
going train and escapement with a device
for periodically setting to time.

Another class of electric clock systems
comprises a master-clock driven in the
usual way and arranged to flash an electric
current every half minute or every minute
to a number of subclocks, which have no
going-train or escapement ; they have
simply a ratchet wheel on the arbor of
which the minute hand is mounted; when
the master-clock sends a current an electro-
magnet in the subclock works a finger
which pushes the ratchet wheel forward
the space of a minute, or a half-minute,
which the minute hand indicates on the dial.

These systems do very well for house
clocks or others where a deviation of a
minute or half-minute from the time of
the master-clock does not matter. Time
thus kept will be found sufficiently accurate
for most purposes.

In these systems of synchronizing clocks,
of both the above-described kinds, no bat-
teries are required in the subclocks of the
latest type, because the current to operate
them is sent to them from the master-clock.
Electric subclocks, properly cased to protect
the movements from the weather, should
give the same results used as street clocks
as when used indoors.
Now, in order that you do not get a

wrong impression of what we say as to the
reliability of electric synchronizing clock
systems, we want to say, finally, that what
we consider reliable timekeeping from the
watchmaker's standpoint, is timekeeping
which, while not necessarily free from er-
ror, nevertheless has an error so compara-
tively steady that it can be taken into ac-
count from time to time and allowance
made for it. For instance, say your clock
gains steadily two seconds a day—you

(Continued on page 196)
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ORNAMENTAL POST

is 10. feet high, 11 inches

square at base and made

entirely of iron.

GLOBE

is round, 16 inches in diam-
eter, semi-translucent, and
looks as white and bright by
day as by night.

POST SIGN

with larger globes made to

order.

"Our Special"

A WATCH SIGN

cannot be built more RIGID or made more
DURABLE than "Our Special."

Iron frame, oval zinc dials—triple coating
of white lead and gilted with best 22-K XXXX
gold leaf. Size 18 inches in diameter.

No. 1121 with Round Pendant Bow $7.95
No. 1122 with Antique Pendant Bow 7.95

WE FURNISH THE STORE
COMPLETE

Fixtures, gas, gasoline, or electric lights.
and complete stock. Electric and non-illuminated
signs. Inquiries solicited.

This

ILLUMINATED SIGN

is double faced, same on both

sides, furnished complete with

all bolts, screws, post, globe,

lamp sockets, flashing device,

all wired ready to set up.

LETTERING

One word on both sides of

globe included in price quoted

below.

Extra words 50c per pair.

'we

ILLUMINATED POST SIGN
No. 1120 Complete Ready to Set UP $30.00

Ball Bearing

HIGH SPEED POLISHING LATHE

with Ball Bearings, capable of 3000 revolutions
per minute, head has babbitted bearings and
split chuck. No. 1123 $11.50.

A LATHE OPPORTUNITY

We have a few lathes that have been used
as samples in our store that we will close out
at a reduced price. Each and every lathe
guaranteed. No reservations. Orders filled as
received.

All Price. Less 6 per cent for Cash

NORRIS, ALISTER & CO. 29 EAST H VII STREET CHICAGOeyworth 
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Electric Master Clocks and Subclocks

(Continued from page 193)

know that a week after it had been set it is
fourteen seconds fast, and so on. But if
your clock keeps perfect time for a number
of days and then suddenly gains a whole
minute (of course unknown to you) that
is a different matter, and is far more dis-
advantageous to you in regulating watches.
This illustrates what we mean in recom-
mending a good plain weight-driven pen-
dulum clock. For certain purposes where
seconds are not of much importance, as in
the various rooms of public buildings,
synchronizing systems are of great con-
venience because they need not be wound
up weekly, which would consume much
time on so many clocks, while they do keep
reliable enough time for ordinary purposes.

More About Watch Cleaning
By R. K. BIRD, Wantoma, Wis.

I feel like adding a few words to what
has been said in THE KEYSTONE regarding
the cleaning of fine watches. I do not ap-
prove of the cyanide process, and do not
permit its use in my shop for the purpose of
cleaning watches. It has been stated in your
paper that many old, expert watchmakers
use it with success. Well, our grandparents
used tallow candles with success also, but I
have found that the cyanide process can not
be used repeatedly on the same watch with
success if the workman considers lasting
brilliant finish one of the essentials. And it
can not be used successfully if the work-
man considers the length of time required
to use it, as it should be used to avoid
injury to the movement.
Now, I know that this method is en-

dorsed by some of our watch schools, and I
myself was taught this method, but observa-
tion and experience have also taught me
that all the benzine, gasoline, alcohol, soap
and water and sawdust one is disposed to
use will not permanently remove the effect
of cyanide, no matter how careful and pains-
taking one may be.
Here is the method I use, and those who

try it properly will not resort to any other:
I take the movement apart and put it in a
bath of benzine and sulphuric ether. I take a
camel's-hair brush and brush each part
while holding it under the bath, or rather
in it, balance and fork being used in same
manner. Then I string the parts and dry
in sawdust, peg the holes, brush and put to-
gether. If the solution is kept reasonably
fresh it will remove every particle of dirt,
oil and grease, and the movement will have
that pretty fresh glisten that is the pride
of every workman. In case the movement
is old and very badly dulled I brush with
chalk after the movement is removed from
the sawdust. The proportion of the bath
is about one part ether and ten benzine. I
know that watches cleaned by this method
many times maintain their clean, bright fin-
ish, and there is no film or other traces left,
and after a watch had been cleaned once in
the above manner you will find when it
comes back for cleaning again it will be
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very easy to clean and
bing to make it shine.
adjusting jewels go
general repairing.

will require no scrub-
Truing balance and
under the head of

By D. R. RAMSEY, McConnellsburg, Pa.

I have noticed in THE KEYSTONE the sev-
eral methods as used by different jewelers in
the cleaning of watches. I have tried dif-
ferent ways and I find the following the
most satisfactory to produce a clear, spark-
ling finish:

I first take the watch down and remove
balance jewels ; next wash each part sep-
arate in benzine, using brush ; then I wash
each part separate with castile soap and
warm water ; then with another brush I
brush the parts dry ; then I dip them in the
cyanide solution ; then rinse in clean water;
then in pure grain alcohol and dry in warm
boxwood sawdust; then brush with clean
brush to remove sawdust, using pegwood,
from both sides of plates ; then in putting
jewels back I touch the endstones with oil.
In oiling watch I use oil very sparingly,
making sure I get a little on each essential
part.

Obtaining a Patent

EDITOR THE KEYSTONE:
I have completed the invention of a small device

which I think would be very useful to the jew-
elers, and after investigation I find that there is
nothing similar now on the market. How should
I proceed to secure a patent on this device?

Yours truly,
Atlanta, Ga. J. S. C.

In reply to the above and similar queries
which reach us in great number we advise
our subscribers to apply to the patent office
for the information desired, and also for
blanks for application for a patent. All this
matter will be sent free on request. While
it is by no means necessary to secure the
services of a patent attorney, if the inven-
tion is regarded as one of importance it
would be advisable as well as convenient to
proceed in this way. Briefly, the application
for a patent should be made in writing to the
commissioner of patents. The applicant
must file in the patent office a written de-
scription of the patent and "of the manner
and process of making, constructing, com-
pounding and using it, in such full, clear and
exact terms as to enable any person skilled
in the art or science to which it appertains,
or with which it is most nearly connected,
to make, construct, compound and use the
same; and in case of a machine he shall
explain the principle thereof, and the best
mode in which he has contemplated apply-
ing that principle, so as to distinguish it
from other inventions ; and he shall par-
ticularly point out and distinctly claim the
part, improvement or combination which he
claims as his invention or discovery." The
specification and claim must be signed by
the inventor and attested by two witnesses.
When the nature of the case admits of

drawings these must be furnished. In cases
in which it is possible to furnish a model this
must be done, if the commissioner so de-
mand. The applicant must "make oath that
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he believes himself to be the original and
first inventor or discoverer ; that he does not
know and does not believe that the same was
ever before known or used ; and shall state
of what country he is a citizen." These are
the requirements besides payment of the
fees. Patents are of so many different kinds
that no general instructions can be sufficient
to cover the best means of applying and
drawing up the specifications in all cases.

Refinishing Brass or Copper

Articles made of copper, brass or bronze, after
being formed by casting, spinning or hammering
in the factory, go to the finishing department to

get the necessary "finish" as it is termed in the

trade, writes Thomas Parker in the Craftsman.

There are many finishes, but few can be suc-
cessfully made at home. Polished finishes are

next to impossible, as they require power and

machinery to do properly.
Polishing is but a process of reducing rough

surfaces to smooth by a series of operations such
as filing, grinding with emery or other abrasives,

and the use of buffing wheels, made of disks of

cotton, run at great speed. Each operation using

a finer grade of cutting material than the preced-

ing one. If a highly polished surface is examined
under a microscope it will show numerous
scratches, the finer the scratch the higher the
polish. Our advice is, do not attempt a polished
finish at home.
Old brass or dull brass can be • successfully

done at home as follows : Take the work apart
if possible and boil it in strong soda water (or-
dinary washing soda). This will remove all
grease and old lacquer. Rinse well in hot water,
then scour with emery and enough oil to make a
thin paste, any common machine oil will do.
Wash the work free of dirt and oil in a large
shallow pan, with benzine or gasoline. Be very
careful as they must not be used near a flame.
Daylight is best for this unless one has electric
light.
Use a second lot of benzine, as the work must

be free of grease or the lacquer will not flow
evenly or adhere to the work. Dry off in hard-
wood sawdust if at hand, or use plenty of rags.
Lacquer with a camel's-hair brush about one

inch wide. Experiment a little on the small
parts, as it is no easy matter to do a good job
of lacquering. Slightly warm the work to free
it of moisture and sweat and then use your brush

with a slow even stroke, never rub hard, and
keep the brush well filled with lacquer. Place the
work where it will keep warm for a short tune
and it will bake hard. Handle as little as possible
while warm, as it will show finger marks.
Lacquering is simply varnishing, and to clean

it with the everyday scouring powder ruins it. The
best way is to go over it lightly with a soft
dry cloth and at long intervals a cloth moistened
with clean water. When lacquered articles need
more than this to make them look good the
lacquer is worn off and needs renewing.
A good lacquer can be made from shellac

thinned with alcohol, but it can be had at nearly
all color merchants ready made.
Brass andirons, especially those of Colonial

pattern, look well finished old or dull brass and
must be lacquered to preserve the finish, unless
one wants to clean them regularly, a rather
tedious job.
Hammered copper articles take on beautiful

colors if scoured to remove grease, then heated
over stove or flame. Care must be used with
large flat pieces, as they will warp if heated un-
evenly.
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I Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

"SCREW CASE."—Several times I have had trouble
removing an obstinate back bezel on a screw
case. Can you tell me a method of doing this
without injury to the case?

There is a tool on the market for this purpose
that you can obtain from any of the tool and
material houses whose announcements you will
find on the advertising pages of THE KEYSTONE.
The usual plan adopted in case factories is to
use two pieces of pure sheet rubber about one-
eighth of an inch thick and four inches square.
These pieces are held in each hand and give a
grip that seldom fails to move the worst
"sticker." Ordinary rubber will not answer for
this purpose; it must be the pure article. This
you can procure from any large rubber goods
house.

"GUARD SHAKE."—Will you kindly inform me. as
soon as possible how to correct the error in the
watch I am going to describe? I have a i6-
size Springfield movement that has been giving
me considerable trouble in stoppage. The
watch takes a very good motion in all positions
but will run about ten minutes and stop. Have
examined it carefully and it seems all right.
The train is perfectly free from barrel to
escape wheel. I think the trouble is in the
fork and roller, as it alwa's stops at nearly
the same, place. The guard pin and jewel pin
are both upright and the roller edge is well
polished. The fork does not rest up against
the banking pin and the guard pin is up against
the roller edge. There is equal roller shake
on both sides and the roller is not out of
round. Could it be the roller is too large or
fork too long?

Your description indicates that the guard-shake
is too great. Hold the balance at a point where
the roller jewel will be well away from the fork
so that the guard-pin will strike the edge of the
roller table when you push the fork away from
the banking. You will see that before the guard
pin touches the roller edge, the escapement will
become unlocked ; this allows the escape wheel
tooth to get on the lifting plane of the pallet
stone, which results in holding the guard pin
forcibly against the roller edge and thus stops
the watch. Try this on both sides of the es-
capement. The guard pin should be in such posi-
tion on the fork that on either pallet the escape
wheel will remain locked when the guard pin is
pushed over against the roller edge. If you find
the guard shake excessive on both sides bend
the guard pin forward with an elbow bend, if it
is a straight pin, so as to keep it vertical.
In addition to the above you should also look

for insufficient lock and insufficient draw, or a
rounded front corner on an escape wheel tooth,
or a chipped locking corner on a pallet stone, any
of which may be contributing factors to the
trouble.

DUPLEX —Please explain in what position slot in
staff should set with relation to pin in arm of
balance wheel in pin-wheel escapements. I have
been unable to get any information on this kind
of escapement. I have put new staff in New
England Z movement and set slot in some posi-
tion as the old one was. The watch then ran
one hour fast in twenty-four. I then changed
position of slot with relation to pin and the
watch still ran and at the same rate. I last put
in new hairspring, but still get the same result.
Train wheels seem to be all right.

The correct name for the escapement which is
the subject of your inquiry is duplex escapement
—not "pin-wheel" escapement. The pin-wheel
escapement is one used for tower clocks and fine

regulators, but never in watches. Your trouble is
caused either by improper adjustment of the rela-
tion between staff slot and impulse pin or by a
shallow depth of the escapement.
We present (Fig. 1) three illustrations of the

action of a duplex escapement. In all of them e
is the slotted portion of the balance staff, f is the
impulse pin, g and h the long and short teeth,
respectively, of the escape wheel.
In the position a the escapement is shown locked.

Let us suppose the balance swings to the left to
the end of its vibration, stops and returns. The
staff slot comes around to the long tooth, which
enters the slot, and the unlocking commences (b,
Fig. t). When the long tooth is ready to fall
out of the slot and let the escape wheel go free
the impulse pin should be just as far in front of
the short tooth as is shown at c. The adjusting of
the duplex escapement consists simply in changing
the relation of the staff slot to the impulse finger
until the relation is as shown at c.

FIG I

For making these changes the New England
Watch Company (Waterbury, Conn.) will send
you, on request, a convenient link tool to do the
"twisting" with.
Now, as to a shallow escapement, this can be

caused by too small diameter of the balance staff,
pivots too small, balance-hole jewel loose in set-
ting, long escape-wheel teeth worn short. The
latter sometimes happens when the original staff
breaks, allowing the escape wheel to fly around,
the tooth ends occasionally striking the staff, thus
wearing them down. When a new staff is put in
the teeth fail to lock securely on it, because they
are too short. Often a somewhat shallow escape-
ment will work properly except when the watch is
held in one particular position ; this fault must be
carefully looked for. A shallow duplex escape-
ment allows the watch train to run without con-
trol by the balance; the escape wheel slips past
the staff instead of locking on it, hence the watch
gains time. The remedy for each of the above
faults is self-explained.

ANTI-OxIDIZER.—In the operation of soldering
joints on gold-filled cases I have had a discol-
oration set up in large white or yellow-white
spots or patches, and sometimes over almost the
entire cap (lid). This coloring seems to be
drawn from the base metal or filling through the
gold plate to the outer surface, and can not be
polished off. I can find no way of preventing
this discoloration. I have asked concerns whom
I think ought to know. My idea is that it is
due to too strong a heat and being kept hot too
long. If possible please explain the cause of
such a trouble and how to prevent it.

The cause of the discoloration to which you
refer is exposure, and this can be prevented only
by protecting all the parts from exposure to the
air except the part to be soldered. You should
use, in this case, an easy-flowing gold solder and
cover the entire case, excepting the part to be
soldered, with an anti-oxidizer, which you can pro-
cover the entire case, excepting the part to be
done in all cases, as there is no other way of pre-
venting this discoloration.

ETCHING.—I would like a little information in
regard to etching on glass or iron. I have been
told that by applying wax to glass or iron„draw-
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ing a letter or monogram and applying some
kinds of acids in the drawings or marks, an
impression of the monogram will be left on the
glass or iron when the wax is removed. What
are the acids used in this process?

Cover the plate to be etched with a thin, even
coating of wax or paraffin. With a sharp-pointed
instrument draw upon this the design which you
wish to appear on the article, being careful that
all lines reach through the wax to the surface of
the glass or iron. The object is now ready. for
the acid. In the case of glass, this acid should
be hydrofluoric. This is a very active acid and
should be handled with care. It may be obtained
from any wholesale chemical house in waxed
bottles. The depth to which the glass is etched
will be regulated by the length of time during
which the acid is allowed to remain in contact
with it. If it is desirous to etch the glass deeply
it will be necessary to make several applications
of the acid, washing off each time the spent acid
before the fresh lot is applied. For etching on
iron the acid to be used is composed of nitric
acid three parts and muriatic acid one part.

STATIONERY.—I am interested in an amateur way
in doing stamping on stationery and wish to
know the proper medium to use in mixing the
gold or bronze for work like the monograms
on the accompanying sample. My trouble seems
to be to find a medium which will hold the
bronze to the paper and still have a bright
appearance.

The monograms on the stationery submitted
to us are printed with gold ink on embossed let-
ters. You can procure a gool gold ink for this
purpose from any large ink house, or such a
house will make the ink to order for you. If
you wish to make the ink yourself the recipe is
as follows : Honey and gold leaf, equal parts;
triturate until the gold is reduced to the finest
possible state of division; agitate with thirty parts
of hot water and allow it to settle; decant the
water and repeat the washing several times;
finally dry the gold and mix it with a little weak
gum water for use. In making this ink very
much depends on the finish of the gold powder;
that is, upon the diligence with which it has been
worked with the honey. Precipitated gold is
finer than can be gotten by rubbing, but must
not be used, as the color will not be satisfactory.
In writing with gold ink it is best to use a quill
pen.

Wishes to Find a Lost Watch
EDITOR THE KEYSTONE:

With the assistance of your valuable journal I
would like to locate a hunting-case gold watch,
Waltham movement, that my son in his travels, as
nearly as I can learn, sent to some jeweler to have
a spring put in. It is not the value of the watch
but the past associations that make it valuable to
me. I bought the watch in 1880 and gave it to my
father. He in turn presented it to my son on
graduating from high school in the year 1907. My
son then took a course of mechanical and elec-
trical engineering, graduating July ii, 1911, and
was an expert with the Allis-Chalmers Company.
On September 15, 1911, he was accidentally killed
,at Three Rivers, Mich., by coming in contact with
23,000-voltage wire. I have not been able to locate
the watch, not knowing whom the parties could
be. My son was acquainted through a large terri-
tory in connection with his position and was a
young man that made friends wherever he went.
Before his death he had remarked to a friend that
he was going to send the watch to some jeweler
he had confidence in. If this could reach the par-
ties they would possibly look it up and communi-
cate with me. I haven't the number of the case
or works, but on inside of case was engraved
"J. J. R." in old Roman letters, and I don't think
any one would want to keep it if they knew that
they had it and its value to me on account of past
association. Yours truly,

EDWIN D. RASMUSSEN.
476 Sixty-fourth avenue, West Allis, Mich.

• -
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FULCRUM OILS
The Finest Oils Produced
Anywhere at Any Price

Fulcrum Watch and Clock Oil
has been on the market now for over three years—it has been in use and under observation
for over five years. It is used today by some of the largest watch and clock factories in the
world (their names given on application), and by practically all of the expert watch and clock repairers

of this country and Canada. cr Fulcrum Oils are guaranteed not to gum, not to evaporate, not
to discolor or become rancid in any length of exposure, and are the only watch and clock oils
ever produced which are absolutely free from acids of all kinds, and we can prove it.

Watch and Clock Oils, 35 cents a bottle; $3.75 per dozen
Chronometer Oil, 50 cents a bottle

All jobbers should have Fulcrum Oils—if yours hasn't, send us your order and his name and
we'll send you the oil direct from the factory.
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FULCRUM OIL COMPANY/ FRANKLIN PA.
HENRY PICARD & FRERE, LONDON, E. C., Sole Export Agents

IDEAL CHUCK

No. 2
SLIDE REST

IF you want a Lathe that has stood the test for accuracy and rigidity
for the past 27 years, then you should get the RIVETT LATHE.

It is recognized the world over by the leading
Watchmakers for its qualities.

THE RIVETT LATHE MFG. CO. Brighton, BOSTON, MASS.
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Electric Clocks

Lecture by British Horologist on the Subject.
Demand for Electric Clocks to In 
Their History

In a recent address at the Northampton Poly-
technic Institute, T. D. Wright, the well-known
British horologist, in the course of an interesting
address, said there was little doubt but that in
the immediate future the great majority of
clocks in public institutions, large business houses,
factories and buildings of many departments
would be electric clocks. For comfort and con-
venience it was obvious that they must appeal
to every business man. Admitting that uni-
formity of time throughout an establishment
was desirable, it was obvious that the most
satisfactory system was one where all the dials
were actuated from one common source.
In most of the modern successful British sys

tems of electric clocks one master clock governed
and actuated the whole of the dials throughout
the establishment. The dials were comparatively
inexpensive, but it was of the greatest importance
that the master should be one of the best. It
might be a first-class turret clock like West-
minster clock, or a good astronomical regulator,
or it might be one of a number of electrically re-
wound masters like those on the market. In
large establishments it might be wise to have
a reserve master in case of temporary break
down, but in his experience it was seldom wanted.
He had been greatly surprised to find that dur-
ing recent years some of the governmental estab-
lishments had been equipped with installations of
electric clocks which, in his opinion, did not
satisfy the best conditions for uniformity. The
master clock under that system could only ac-
tuate a limited number of dials, so that in one of
the establishments he .had visited he found no
less than ten master clocks working ten separate
circuits, with an eleventh reserve master in case
of breakdown. The workmanship was good,
and the dials on the occasion of his visit were
mostly in agreement, but, to his mind, the system
was imperfect, although it had some excellent
features. Each master was driven by a weight
of about too pounds, and was rewound by hand
every day with the exception of Sunday.
As most of the British inventions required no

mechanical winding at all, and would work an
unlimited number of dials, it seemed hardly
well advised that a system of that kind should
have been selected in preference to other sys-
tems. Electric clocks had been in use for more
than seventy years. In 1840 Alexander Bain
designed an electric magnetic pendulum driven
by an earth battery. The bob was a coil of wire
vibrating over two fixed permanent magnets, with
their like poles slightly separated. At each
vibration the pendulum moved a slide, which re-
versed the direction of the current through the
coil, creating an electro-magnetic impulse at
every swing. He understood that there were
several original Bain clocks still in good working
order. The late F. J. Ritchie, who was a great
authority on such matters, considered them to be
unreliable, because the friction of the slide in-
terfered too much with the steadiness of the
rate. During the next twelve years Bain patented
many applications of electricity to clockwork,
but none of them appeared to have been com-
mercially successful. History reapted itself in
clockwork as in other things, and during the last
year or two Mr. Bentley, who had never seen
or heard of Bain's clock, designed one on similar
principles, but with some important differences,
including a method of short-circuiting, insuring
constancy of the arc, and with a slide having a
much lighter action, so that the friction was re-
duced to a minimum, and was, he understood,
practically negligible. Specimens of the Bentley
clock were exhibited by the Earth-driven Clock
Company in that hall and could be seen in one of
the classrooms upstairs. During those early
years Professor Wheatstone experimented with
clocks actuated by magneto-electric currents, but
was not very successful. During recent years
Herr Fischer, of Zurich, improved upon Wheat-
stone's designs and developed the "magneta" sys-
tem.
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The advantages of that system were that no
batteries were needed, and there were conse-
quently no contacts to corrode. The disadvan-
tages were, however, that the clock weight had
to supply all the necessary energy for actuating
the dials, and consequently one master could
only govern a limited number of dials and re-
quired frequent winding. In 1840 Charles Shep-
herd patented an electric clock, which appeared
to have been the forerunner of many modern
systems. At each alternate vibration of the pen-
dulum a weight or spring was energized by the
current and gave impulse to the pendulum in the
return vibration. The reserve mean solar clock
at the Royal Observatory was a Shepherd gravity
impulse clock, which, in spite of more than half a
century's wear, still worked in a satisfactory
manner.

What Is a Patent and
What Protection Does It Grant?

United States patent in terms purports to
grant to the patentee "the exclusive right to make,
use and vend" the invention therein set forth
during the term expressed in the grant through-
out the United States and its territorial pos-
sessions.
The wording of this grant is misleading, for

the government can not grant to any one any
right, exclusive or otherwise, to make, to use,
or to sell an invention which in any way tres-
passes upon the prior rights of others. A patent
is only prima facie evidence of the right to ex-
chide others from making, using or vending the
invention, and it is always open to the infringer
to show that the patent is invalid, by reason of
the absence of novelty, utility or invention in the
patented device, or because of other statutory
defenses.

Patentees and the Government

Many patentees seem to have the impression
that the government should of its own initiative
compel the alleged infringer to cease his in-
fringing acts. But because the patent is only
prima facie valid the government can not act
until proof is offered showing its validity, and
for the same reason the infringer refuses to
stop his infringing acts.
Having one, however, proved to the satisfac-

tion of the courts of the government that the
patent is good and valid protection will be at
once afforded to preserve the rights of exclusion
bestowed upon the patentee by its grant. This
result, however, is attained in the great majority
of patent suits only after the expenditure of
considerable money and the expiration of months,
and sometimes years, of time. The owner of a
patent, believing his rights to be infringed, if he
decides to proceed against the infringer, files a
bill in equity, the great majority of patent suits
being brought on the equity side of the court.
In this bill he charges the alleged infringer
with the infringement of his patent. The in-
fringer thereupon becomes a defendant, and
either denies that he has committed any act of
infringement or, admitting that he has, he justi-
fies his acts by pleading that the patent is in-
valid, and oftentimes combines in one answer
both of these offenses.

It is not often that an infringer is discovered
making the thing identically as shown, described
and claimed in the patent, and the question
whether the thing which he does make consti-
tutes an in frinvement thereupon ))'comes an is-
sue. Occasionally it will be found that the in-
fringing device is identical with that of the
patent, and in such cases the validity of the
patent will constitute the issue. In this attack
upon the validity of the patent it may be shown
that the invention was not new at the date of
the patent, that it was not the invention of the
patentee, or that it had been in public use and
on sale more than two years prior to the date
of the application on which the patent was issued.

Expensive Litigation

The preparation of and presentation to the
court of the evidence on behalf of the patentee
and the alleged infringer is what involves the
extraordinary expense incident to patent snits.
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The decision in such cases generally rests upon
the testimony of experts. Those who testify for
the patentee explain to the court the construction,
organization and mode of operation of the in-
vention of the patent, and comparing the same
with the thing or things made by the alleged in-
fringer, and express their opinion as to whether
or not such things embody the patented inven-
tion. The experts for the alleged infringer there-
upon place their interpretation upon the patent
at issue, and upon such other and nrior patents,
both domestic and foreign, which may be relied
upon as showing either that the patent in suit is
of restricted scope, and not infringed by the de-
fendant's manufacture, or is completely lacking
in novelty and invention. This evidence is taken
before an examiner and the cost in the average
case approximates $175 per day. A further ex-
pense arises from the necessity of printing the
evidence for presentation to the court. This
entails an expense of from $1 to $1.25 per
printed page. The expense may be greatly in-
creased by the introduction of irrelevant and
immaterial testimony, and also the placing upon
the record of extended and oftentimes unwar-
ranted objections of counsel, all of which must
be taken down by the examiner and presented
to the court, for under the present rules he can
not pass upon the admissibility of evidence.

Some Famous Patent Suits
It has been stated that the cost of taking the

testimony and presenting it to the court in the
famous Selden case was upward of $150,o0o. In
that case, after long years of litigation, while the
patent was not invalidated, the defendants ulti-
mately escaped the charge of infringement. For-
tunately for the owners of that patent, how-
ever, it was prima facie of such a formidable
character that long before the final adjudication
they had succeeded in collecting from the manu-
facturers of automobiles thousands of dollars as
royalties. The brief in the Selden case consisted
of two large octavo volumes of at least soo pages
each and could have been produced only at
considerable cost.
Another famous case wherein the city of New

York was sued for infringing a patent covering
an automatic relief valve for fire engines was
fought through the courts for a period of twenty
years before final adjudication, at an estimated
cost of half a million dollars, and was finally de-
cided in favor of the city on the ground that the
patent was invalid, the invention having been
proved to have been in public use two years and
eleven days before the patent was applied for.
The right of exclusion, however, which the

government bestows upon a patentee, and which
costs so much to enforce, has proved in many
cases to be an extremely valuable right, has
enriched many inventors, and constitutes the
foundation of vast business enterprises, and to
this right, largely, is due the wonderful progress
of the civilized world.—Scientific American.

Electric Lights Form Window Displays
Illuminated price marks and announcements

for window displays will become the vogue in
mercantile establishments if a device recently
brought out in Chicago comes tip to the claims
of the inventors. This consists of a system of
electric letters, three inches high, which are
really miniature incandescent lamps set on in-
dividual porcelain bases and so arranged that
they can be placed together to form any desired
collection of letters or figures. The letters are
formed of glass tubes, one-half inch in diameter,
small carbon filaments being sealed in the tubes
in the same manner as incandescent bulbs are
sealed. A metal stand is provided any length
desired and each letter, figure or space base is
provided with metal tongues and grooves to fit
into one another and form the necessary contact
with the electric current. The lamps are made
to be used with the ordinary lighting current, a
connecting cord for which is supplied. It is es-
timated that the lamps will burn as long as the
average carbon-filament electric light, and, as
stated, they can be used over and over again to
form an endless variety of words or phrases.—
Popular Mechanics.



Jewelers' Supply House
Watch Materials
Tools, Machinery
Plating Outfits an?
General Supplies
 For 

Watchmakers, Jewelers
Silversmiths, Platers
Engravers, Opticians
Dentists, etc.

Watches, Clocks, Chains
Fobs, Optical Goods
Barometers
Thermometers
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SPECIALTIES
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Power Motors
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The M. P. Safety Catch
just exactly the amount it costs you
to assemble any other, plus what it
is worth to you to ship promptly.
A sample to any jeweler in the
world.

FOR JEWELERS

The Rolls are 2 inches in diameter
by 3 inches long.

Made of Hardened Steel and
Ground perfectly true.

The Cogs are -made of the best
steel and bearings of Bronze Metal.

Price $20.00

Can also supply Ring Rolls and
Square Rolls to fit same if desired.

Every Mill Guaranteed.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue, PROVIDENCE, R. I.
NEW YORK OFFICE, 611 BROADWAY, ROOM 605

For Sale by all Leading Jewelers' Supply Houses
throughout the country

Manufactured by

Worthington & Raymond
102 and 104 Fulton Street NEW YORK
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Questions and Answers
of Trade Interest

From the " Metal Industry"

Q.—We are sending you three buckles that are
not gold plated but gold lacquered. Can you
advise us how this is produced? We want a
rich gold color, it can not be at all brassy.
A.—The reason you can not get the rich gold

color you desire by lacquering is because you do
not use the proper methods. The buckles sub-
mitted to us were colored in the following man-
ner : First, after brassplating and finishing in the
usual manner the buckles should be cleansed, then
dip lacquered with a good heavy transparent dip
lacquer. Second, after lacquering, the goods
should be dried thoroughly and then left to
harden for some hours. Third, a dip is prepared,
consisting of fusel oil, to which is added attrine
aniline, which is a dye. The best method to pur-
sue in preparing this dip is to dissolve as much
of the coloring matter as possible, in denatured
alcohol, producing a highly concentrated color;
then after the color settles add sufficient to the
fusel oil to give the correct color. A little experi-
menting will be required. The buckles for dyeing
are placed upon wire, preferably soft iron, one-
half gross at a time and then immersed in the
dye. This colors the lacquer. The operation
must be accomplished quickly. Shake well and im-
merse in clean, cold water and then dry by the aid
of heat. ou may be able to pass through hot
water to assist in the drying. 1 he color in this
instance would have to be a trifle lighter than
when drying from the cold water, because heat
has a tendency to deepen the tone.
Q.—How can I produce a high polish on iron

watch cases?
A.—To produce a high polish on iron watch

cases polish with 120 emery to get a surface, then
with 18o emery and finish with a tampico wheel
and emery paste. Wooden wheels, leather cov-
ered, will give the best results or solid felt wheels
can be used. Sometimes, instead of brushing,
what is termed glazing is done, which is accom-
plished by using walrus or bullneck wheels and
applying a little tallow to the surface, which is
usually coated previously with flour emery and
glue, and then fined down with a flint stone.
Sometimes a little flour emery paste is applied to
the wheel instead of the tallow which contains
some grease and paraffine wax.
Q.—Will you be good enough to let us know

through the columns of your journal the best
process for yellow gilding on steel chain?
A.—First, it would be advisable to produce as

bright a surface as possible; then give the articles
a flash in a warm bright brass solution for a min-
ute's duration. Now, remove, wash and gild in
the following yellow gold solution, consisting of:

Phosphate of soda  8 ozs.
Bisulphide of soda I oz.
Cyanide of potassium  6 dwts.
Neutral chloride of gold  6 dwts.
Water   I gal.

The solution should be run at a temperature of
16o to I8o degrees with a platinum or 24-karat
gold anode, or the two in combination. If a
voltage not exceeding 2/2 is used and the articles
are manipulated while gilding, a pure yellow gold
will be produced.
Q.—Can you tell me how to remove silverplat-

ing from copper and brass work?
A.—Nitric and muriatic acids together attack

the copper more than the silver. The following
mixture will remove the silver with little action
upon the copper or brass:

Sulphuric acid, 66 degrees Saurne. 16 ozs.
Nitric acid, 36 degrees Baurne  4 ozs.

Prepare the silver strip by adding the nitric
acid to the sulphuric acid, then secure the articles
by soft copper or brass wire and immerse them
in the strip, remove the articles occasionally to
see how the stripping is progressing. Use care
not to add any water to the acids. In the event
you wish to wash the articles in water, then dry
them before reimmersing in the acids. The action
of the above mixture is slow but sure.
Q.—Kindly publish formulas for green and yel-

low gold solutions to be used on lacquered work,
the lacquer being cut away from the places to be
colored.

A.—For a yellow gold solution for your pur-
pose try the following:

Water   1 gal.

Cyanide of potassium  

6734 ozs.s.

6 dwts.

Phosphate of soda 
Bisulphide of soda  1 OZ.

22-karat gold.
as it does not affect the lacquer. Use anodes of
Use the solution as warm as possible, as long

Neutral chloride of gold  73

For a green gold solution the following:
Water   1 gal.
Potassium cyanide   2 OZS.
Chloride of gold  9 dwts.
Chloride of silver  3 dwts.

Use this solution as cool as possible to avoid the
deposition of the gold in excess, thereby produc-
ing too much of a brassy tone instead of a green.
A gold anode can be used varied with a small
piece of silver to maintain the correct tone.

"Wound Too Tight?"
We published in our last issue a query of W.

Goodell, Waverly, Minn. as follows: "I would
like to hear if any of the trade ever found the
watch or clock that 'is wound too tight.' I have
examined many specimens which were supposed
to have this ailment, but so far always found
something else wrong."
In reply, C. A. Curry, of Smiths Grove, Ky.,

writes: 'Yes, Mr. Goodell, the customer always
knows the trouble in his watch and could fix it
if he only had the tools, and very frequently does
fix it by merely oiling the hairspring. 'Wound
too tight ?"Needs a new hairspring ?"I think the
mainspring is broken?' and at the same time the
mainspring is wound so tight it won't turn an-
other click.
"Yes, a watch or clock will sometimes stop when

wound tightly, but due to its imperfect condition.
In such cases you may look out for worn bear-
ings, and especially about the barrel arbor, both
in the barrel. itself and in the plates above and
below the barrel. These should tit snugly, other-
wise the teeth of one wheel will be forced so
deeply into the next pinion that it loses its power
because of its imperfect depthing, and perhaps the
mainspring itself loses some power by reason of
the abnormal shape (torsion) it takes on in the
strain of tight winding. All worn bearings should
be refitted, grind and polish all rough pivots, then
close the holes and broach them to fit the pivots,
but with some perceptible side shake when seen
through glass. In broaching the holes always
insert the broach froth the outer side of the plate,
otherwise the taper of the hole may deceive you
and give you trouble by letting the pivot jam in
and get tight."

A Legend of Aluminum
If a certain incident in Roman history, as re-

lated by Pliny, be given full credence, then it
would seem that aluminum was derived by means
of a secret process long before our time.
The story is this : During the reign of Tiberius

there one day appeared at the emperor's palace a
worker in metals who displayed a magnificent
cup made of a brilliant white metal that shone
like silver. In presenting it to Tiberius the
artificer purposely dropped it. The piece was so
bruised by the fall that it seemed hopelesslY
ruined; but the metalworker took his hammer,
and, in the presence of the court, quickly repaired
the damage. It was thus evident to all that the
metal was not silver, though it presented an ap-
pearance as brilliant as that metal. Besides it was
more durable and much lighter.
The emperor, so Pliny relates, interrogated the

metalworker, from whom it was learned that the
mysterious metal had been extracted from an
argillaceous earth—in all probability the clay
known to modern chemists as alumina. Tiberius
then asked whether any one but the metalworker
knew of the process and received the reply that
the secret was known only to the worker and
Jupiter.
The answer was unfortunate, for, reasoned the

emperor, if it were possible to obtain such a metal
from so common a substance as clay, would not
the value of gold and silver be reduced? Tibe-
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rius, it would seem, was determined to avert such
a catastrophe, for he commanded the workshops
of the discoverer of the new metal to be destroyed
and the luckless man himself to be decapitated so
that the secret might die with him.
Did the cruelty of Tiberius deprive the world

for centuries of the use of the metal aluminum?

ITEMS OF INTEREST

A. J. Kempton, jeweler and ex-mayor of Ne-
vada, Ohio, has recently opened a jewelry and
optical business in Monroeville, the county seat
of Monroe county, Ala.

J. H. Hinckley, formerly assistant sales man-
ager of the Holmes & Edward Silver Company,
has become sales manager of the E. H. H. Smith
Silver Company, Bridgeport, Conn.
The Gabriel Jewelry Company, Mobile, Ala.,

have discontinued their pawnbroking business
and will in future devote their entire attention
to conducting a regular jewelry business.

J. T. Inman & Co., Attleboro, Mass., announced
that Louis M. Thurber will represent them
throughout the middle west. Mr. Thurber is an
experienced traveler and has a host of friends on
the road. He will push the Inman "jointless"
patent link mesh bag, as well as a new line re-
cently acquired by J. T. Inman & Co. This new
line consists of muff chains and muff bars made
formerly by the Thomas Company.

Gilbert E. Miller, proprietor of "The Biggest
Little Store in Town," 64 Grand River, West,
Detroit, Mich., reports an unusually good Christ-
mas season, this year's business tripling last
year's, a very satisfactory condition of affairs.
Mr. Miller was very fortunate in recently being
able to renew his lease for five years, together
with securing the basement, which will be fitted
up in keeping with the rest of the store.
Cross & Beguelin, 23 Maiden Lane, New York.

announce that they will pay special attention this
year to their material department, and have added
many new articles to their already large stock
of watchmakers' tools, materials and supplies.
For years this house has been favorably known
to the watchmakers of the country for its re-
liability and promptness in filling all orders.
From time to time the firm gives the man at the
bench the advantage of particularly low prices
in his everyday needs.
The Spencer Optical Company, which now occu-

pies its now steel building at 5 and 7 Maiden lane,
New York, is one of the well-known firms which
are very well pleased with the business done in
1911. This company states that it enjoyed the
largest December business in its history, with
excellent prospects of a continuation of this pros-
perity during the present year. All the firm's spe-
cialties were in active demand, the aggregate sales
showing that its improved mountings and other
lines had made great strides in trade favor.

In speaking of the business of the past year,
H. E. Fisher, president and general manager of
the Conklin Fountain Pen Company, Toledo, Ohio,
said : "The past year has been the banner year
for our business. Trade has increased fully 30
per cent. The territory covered by our sales
agencies has been extended until at the present
time it embraces nearly every country on the
globe. Our export trade is approximately 20 per
cent of the total volume of sales. The pros-
pects for the year 1912 are very bright. We are
looking forward to twelve months of great pros-
perity both for our industry and the city as a
whole."
The Fulcrum Oil Company, Franklin, Pa.,

which has been in operation for about three
years, has just received its charter from Harris-
burg. Recently the company moved into its new
three-story factory building along the banks of
French creek, in the Third ward. The company
first manufactured only watch and clock oil, but
now makes other kinds of high-grade oils. One
of the newest members of the Fulcrum family is
a chronometer oil. Lately the company has taken
up the manufacture of superior grades of auto-
mobile oils, with the result that it has several
of the largest manufacturers of cars as its
patrons.
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It's a Mighty Serious

This planning out one's future. There's so many conflict-
ing things that pull one hither and thither.

:i. But something definite MUST be done before the period
for assimilating new ideas, new conditions is past.

The time to develop the brain is while youth is with you.
We have helped many an aspiring and ambitious person to
a successful business career.
(1. We can help you. All we ask is that you state you are
interested. Don't wait until it is too late. Take time by
the forelock.

Don't Hesitate! Don't Ponder ! Don't Deliberate! ACT!

! ! ! JUST TEAR OFF COUPON NOW ! ! !

Waltham Horological School
WALTHAM - MASSACHUSETTS

TEAR OFF

Waltham Horological School
Waltham Massachusetts

Please send me Pro,pectus and Outline of your entire course. This
request entails no obligations on my part.

Name  Street 

aty  State  

FORMERLY OF BRIGGS F.? DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

AMERICAS

BEST KNOWN

JEWELRY AUCTIONEER

Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made
W. H. Beek, Sioux City, Iowa
H. Itken, Butte, Mont.
A. E. Elbe & Son, Bloomington, Ill.
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell Jewelry Co., Paris,
Meyer Jewelry Co., Peoria, Ill.
White & Konch, Chicago, Ill.
I. Kronberg, Little Rock, Ark.
W. H. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur, Ont.
W. C. Feetham, Sault Ste. Marie,
Mich.

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. L. Wanner. Paducah. Ky.
Gilmore & Krause, Kenton. Ohio
F. R. Pancoast, Hasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
VV. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

January 15, 1912 E KEYSTONE

Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,012,243. Clock. Jacob J. Busenbenz, Chicago,
Ill., assignor to Differential Power Clock Com-
pany, Chicago, Ill., a corporation of Illinois.
Filed May 2, 1911. Serial No. 624,630.

I. In a clock of the character described, the
combination with a primary motor and a clock-
train, of a spiral spring having one end geared to
the motor for expanding the spring and its op-
posite end geared to the train to drive it by the
power of such expansion, and a stop about the
spring to limit the extent of its expansion by the
motor, for the purpose set forth.

2. In a clock of the character described, the
combination with a primary motor and a clock-
train, of a pinion driven by said motor, a
cylindrical tube extending between the pinion
and train, and provided with a contracted section,
and a spiral spring in said tube having its ends
connected respectively with said pinion and train,
for the purpose set forth.

1,011,596. Alarm clock and watch. Charles Louis
Faivre, Le Lode, Switzerland. Filed Septem-
ber 30, 1905 Serial No. 280,808. Renewed
February 13, 1911. Serial No. 608,396.

I. A device of the class described comprising
in combination a gong, a striker therefor, a
pivotally mounted lever for holding said striker
in a retracted position, a spring yoke engaging
said lever on opposite sides to hold it in locking
relation with said striker, and a frictionally act-
ing gear train for displacing said lever.

2. A device of the class described comprising
in combination a gong, a striker therefor, a
pivotally mounted lever for holding said striker
in a retracted position, a spring yoke engaging
said lever on opposite sides to hold it in locking
relation with said striker, a positively driven
pinion, and an adjustable pinion frictionally
driven by said first-mentioned pinion and co-
operating with sad lever to release said striker.

1,011,246. Timepiece. Frank J. Reaves, South
Bend, Ind., assignor to South Bend Watch
Company, South Bend, Ind., a corporation of
Indiana. Filed January 4, 1910. Serial No.
536,410.
I. In a device of the class described, a balance

wheel, a staff on which said wheel is fixed, a
roller removably mounted on said staff, and inter-
engaging means on the staff and the roller to
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locate the roller on the staff in a definite angular
relation to the balance wheel.

2. In a device of the class described, a balance
wheel, a staff on which said wheel is fixed, a
roller removably mounted on said staff, the staff
having a non-circular portion, and the roller hav-
ing a correspondingly shaped hole to engage the
same whereby the roller can be mounted on the
staff in only one definite position with relation
to the balance wheel.

3. In a device of the class described, a balance
wheel, a staff on which such wheel is fixed and
provided with another portion having a cylin-
drical contour flattened on one side thereof, and
a roller having a central hole or perforation
shaped to fit closely upon the said flattened cylin-
drical contour of the said staff and secured
thereon.

1,012,100. Hat pin. Paul Rissmann, Saginaw,
Mich. Filed March 6, 1911. Serial No. 612,703.
In a hat pin, the combination with a longi-

tudinally slotted tube adapted to be revolvubly
mounted in the crown of a hat, a plurality of
hooks secured to the tube, an extension bar
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adapted to be secured to the wall of the hat and
slidably received in one end of said tube, one
end of said bar being upturned and slidably re-
ceived in the slot of the tube; together with a
pin adapted to pass through the opposite side of
the hat, said pin having its end, received in one
end of said tube.

1,011,517. Cigar cutter. Karl Stenman, New
York, N. Y. Filed July xi, 1910. Serial No.
571,331.
I. In a cigar cutter, a casing, a cutter pivoted

thereto, a pivoted latch adapted to hold the cutter

in an inoperative position, a spring engaging the
cutter adapted to open the same, and a button re-
lease for the latch and having a curved head
engaging said latch and limiting its movement.

2. A cigar cutter comprising a casing consisting
of upper and lower walls, a flat cutter operating
between said walls, a spring for throwing said
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cutter from said walls, a pivoted latch adapted
to hold said cutter incased, means for releasing
said latch member, an expansion spring for forc-
ing said latch member into engagement with said
cutter and an opening in the center of said walls
for the admission of a cigar tip.

1,011,323. Buffing wheel. William J. Courtney,
Chicago, Ill., assignor of one-half to William
J. Kennedy, Chicago, Ill. Original application
filed December 20, 1910. Serial No. 598,337.
Divided and this application filed April 12, 1911.
Serial NO. 620,525.

1. A buffing wheel consisting of a core having
a plurality of equally spaced peripheral projec-
tions, a plurality of groups of buffing plates al-
ternating with spacing plates, each group being
positioned between a pair of said projections,
and means for retaining said groups on the
periphery of said core, 'substantially as described.
2. A buffing wheel consisting of a core having

a plurality of equally spaced peripheral projec-
tions formed thereon, a plurality of groups of

1.5

buffing plates alternating with spacing plates, each
group being positioned between. a pair of said
projections, and means for retaining said groups
on the periphery of said core comprising a pair
of retaining plates arranged on each side of said
core and having inwardly extending flanges, there
being recesses formed in said buffing plates for
the reception of said flanges, substantially as
described.

1,013,482. Flat safety pin. Zelta J. Frederick,
Casper, Wyo. Filed July 7, 1909. Serial No.
506,378.
I. In a safety pin, a receiving keeper, and a

resilient wire attached thereto between its ends,
the ends of the wire extending away from the
keeper to form spaced parallel arms, each of
said arms being bent intermediate its ends to
form a coil and each coil thus formed being
interlocked with the other coil to form a single
coil, the axis of the single coil being disposed at
right angles to the plane of the arms, and the
freen ends of said arms constituting pins which

/7
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project toward the keeper for engagement there-
with and disposed in the same plane and in
spaced relation to said arms, said arms being
outwardly bowed intermediate the keeper and the
second coil in a direction opposite to the pins.

1,013,580. Holder for pocketbooks and the like.
Joseph Babst, Hoboken, N. J., assignor to
William Schimper & Co., Hoboken, N. J., a
corporation of New Jersey. Filed May 5, 1909.
Serial No. 494,015.
I. An article of the character described com-

prising two hinge members composed of sheet
metal and adapted to receive a separate pintle
for holding them together, and a pair of shackles

provided with trans-
/2 verse holes for receiv-
/a ing the pintle, the said

hinge members being
cut away for receiving
the perforated ends of
the shackles whereby
the article may be as-
sembled by passing the
pintle through the hinge

members and the shackles.

4



Mr SPOT CASH for Jewelry Stooks -gm
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mall
National bank references upon request. If offer is not satisfactory will return goods

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323, or office telephone Randolph 1418
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We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined
For $1.25

DIAMONDS and PRECIOUS STONES

BOUGHT AND SOLD
POR SPOT CASH

Appraisements made for estates or individuals

J. J. COVIEN
loll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

BEST WORKMANSHIP :: MODERATE PRICES

Mail orders given
prompt attention.

Don't you think we ought
to get acquainted?

FRED A. HASKELL Letter, J:fI;:izravt. SouvenR lr

206 Weybosset St., Providence, R. I.
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BEFORE REPAIRING
BRESLAVSKY BROTHERS

51-53 Maiden Lane .(ESTABLISHED 1886) NEW YORK AFTER REPAIRING

1■=1=I■ 

You cannot have the best sale
without securing my services.

R. B. H. MACRORIE
aewelers' Ructionecr

For the Established Trade Only

640 Unity Building : CHICAGO, ILL.

L. LELONG d BROTHER
,

Southwest Corner
Walsey and Marshall Streets

W ARK, N. J.

Gold and Silver Refiners
Assayers and

Sweep Smelters
BULLION SOLICITED

SMELTING for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

Sweepings Our Specialty

LEIMAN BROS.

BLOWERS VACUUM
PUMPQ for all Gas and Oil Appliances,

Sand Blasts, Boat Whistles,
Caliopes, Gas Producers, Gas Boosting, Testing.

VACUUM CLEANING
Take up own wear. Small piston, big air space.
No springs, powerful, noiseless. Can't get out
of order.

Blower Catalog No. 2
Vacuum Catalog No.31

LEIMAN BROS. 620 John Street, NEW YORK

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

(WATCHMAKING
OPPORTUN IT S

The opportunities
for first-class work-
men are increas-
ing every day. A —
great many jewel- ---_—_
ers cannot had
them; they are not
to be had. There is not
enough of them in this country
to supply the demand.
HERE IS YOUR OPPORTUNITY.
GIVE UP THAT EIGHT DOLLAR
JOB AND ATTEND OUR COLLEGE.
Take our course of Watchmaking, En-
graving and Optics, and a good salaried
position is a certainty to you.
We will make a thorough, practical
workman of you. As soon as you have
finished our course a position is waiting for you
at twice or more the salary you are now receiving.
Let me send you a few little booklets that will
prove mighty interesting reading to the man wino
desires to increase his salary.
A postal will bring them. Send for them today.
THE PHILADELPHIA COLLEGE OF HOROLOGY

Broad & Somerset Sts., Philadelphia, Pa.
F. W. SCHULER, Prin. Est. 1894

GOOD NEWS FOR YOU, MR. JEWELER
1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.

THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-
FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retail
trade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING and
POLISHING silverware. Enclosed packages with ours for other city firms will be delivered
free of expense to you.

BEFORE REPAIRING Write for Our Catalogue

ESTABLISHED 1897.

Winter School of Engravini

Write for Catalogue

Powers Bldg. Chicago, Ill.

Beckealleckman
Successors to G. F. Wadsworrh
Watch Case
Manufacturers

and Repairers

the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

oid
Matte New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

AFTER REPAIRING

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK
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SELLS LIKE HOT CAKES
(ORDER TO-DAY /

AN EXTRAORDINARY SELLER !
A SPECIAL PRICE!

GOLD PLATED SAFETY PINS
;1.5_0PEP 4POSS rif;() "1111)NETCASH Iva&
IATAVERBECK",7,WV"10 WIDEN 'AMEN Y

Just a Friendly Tip
If you are thinking of buying
a Plating Dynamo and want
your money's worth of

Capacity,
Efficiency
and

Durability

stake your
money on a
Holtzer.Cabot
product.

Write us for our FREE Bulletin
30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.
Boston, Mass. . •. Chicago, Ill.

60 YEARS'
EXPERIENCE

.PATENTS
TRADE MARKS

DESIGNS
COPYRIGHTS &C.

Anyone sending a sketch and description may
quicicly ascertain our opinion free whether as
Invention is probably patentable. Connamilen,
Mons St richly contidential. HANDBOOK on Patents
sent (rico. Oldest agency for securing patents.
Patents taken through Munn & Co. receive

special notice, without charge, In the

Scientific American,
A handsomely Illustrated weekly. largest dr.
ciliation of any scientific palmist. Terms, $3 a
year; four months, fL Sold byall newsdealer,.

MUNN &Co 381Broadway, New York
Branch Oince, 826 F St.. Washington, D. C.
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GOLD AND SILVER PLATING
OF EVERY DESCRIPTION

Roman, Rose and Green Gold Coloring.
A specialty made of repairing, relining
and replating Mesh Bags. Work by mail
or express returned same day.

Send for Our Price-List

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

FRANK B. P1ERDON, Pres. and Treas. M. S. P1ERDON, Sec.
EDMOND B. P1ERDON, Vice-Pres. F. STANLEY P1ERDoN

125 FULTON STREET, NEW YORK CITY
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if, a
WATER BURY.

CONN.

GERMAN
PTRS BARS LOW BRASS AND OTHER SPECIAL

cTUR E RS
OF HIGH GRADE
SILVER BRONZE GILDING METAL

ALLOYS IN SHEETS AND ROLLS

Quick D ELIVER I ES

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print

A beautiful Illustrated sample card and price-
list vela upon request

CARMAN ART CO.
127 North Dearborn Street, CHICAGO, ILL.

FAT Fir 26,07. •

1 5 2

THE ONLY
PERFECT

WATCH CHECK
A Time Saver

Makes money for you. Now
is the time to invest Christ-
mas profits in time. Saving

equipment.

Write and Ask About It.

W. G. LANDT
7531 Normal Ave.
CHICAGO

HAVE YOU SEEN?
AVERBECKS NEW CATALOG
IF YOU ARE A RETAIL JEWELER ..0
WANTSELLERS SEND FOR IT —

GOODS *OF TME UNCOMMON sou,'
MJAYERBECK",;i'i;10.11MAINNIAMLNY

DALLAS TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St
High-Grade Work Our Specialty

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FRE E BOOK ,
"How to be a Watehmaksr."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
601 Globe Building, ST. PAUL, MINN.

EXPERTS
ON

FineWatch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J.C.HOWARD &CO.
116 & 118 N. State Street, CHICAGO, ILL

When writing to advertisers kindly mention The Keystone
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Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisetnents, THREE CENTS per word.
Under all headings except "Situations

Wanted," TIIREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the lst of the
following month, and by the 10th of
the month for tile issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

POSITION by young man; am watch-
maker, graduate optician; wife is good

engraver and clerk; had three years' ex-
perience since finishing; good school ref-
erence furnished. A. F. Quigley, Casper,
Wyo.

WATCHMAKER, engraver and good sales-
man, with fifteen years' experience, will

be open for position about February ;
capable of managing store. "F 905," care
Keystone.

POSITION as traveling salesman; can give
any kind of reference; have had retail

jewelry store experience. Address Box 434,
Lufkin, Texas.

WANTED, a position as second watch-
maker with privilege of advancement;

can do plain watch and clock work.
Chester Hawley, Greenville, Ill.

Az WATCHMAKER, German, age thirty-
one; seventeen years' experience; high-

grade and complicated; references from
present employer; $25 per week. E. 0. G.,
307 Y. M. C. A., Salina, Kan.

WATCHMAKER with modern tools wants
position; used to railroad work and in-

specting; can furnish 0. K. references.
Address Thomas Rogers, Main street, Ply-
mouth, N. H.

At WATCH, clock and jewelry repairer,
also good engraving; can furnish good

reference; salary $18; in Iowa or adjoining
states. L. C. Miller, Strawberry Point,
Iowa.

BY first-class watchmaker, engraver and
registered optometrist; can give the best

of reference. I. E. Hamilton, 1857 Cap.
avenue, Omaha, Neb.

PREFERABLY in Illinois, by young lady
engraver of some experience; references,

etc., sent on request. "H 959," care
Keystone.

BY young man with eighteen months' ex-
perience; would like to continue learning

the trade; age nineteen; can furnish ref-
erences as to ability and character; chance
to learn more object than money. "S 949,"
care Keystone.

BY lady engraver, thorough, practical; two
years' experience; best references; can

do plain watch work; own set of tools;
$12 to start. "B 944," care Keystone.

YOUNG lady, graduate engraver, six years'
experience, rapid worker, wants situa-

fion; eastern Ohio, western Pennsylvania or
vicinity preferred; best references given.
"II 938," care Keystone.

POSITION, watch and clock repairer, op-
tician, salesman. Box 364, New Bethle-

hem, Pa.

SITUATIONS WANTED

BY experienced watchmaker and engraver;
experienced in railroad work; fair

knowledge of optics; best of references;
state salary. "W," 308 North Clay street,
Salisbury, N. C.

FIRST-CLASS watchmaker, engraver and
jeweler wants position by February 1;

now employed; fourteen years' experience;
first-class references; crop failure. Fred
Norstrom, Frederick, Okla.

WATCHMAKER, jewelry, plain engraver;
age 24; two years' experience as sales-

man; salary $18 per week; west or south
preferred; for reference address Schmidt
Brothers, Redfield, S. D. F. R. Hancock,
Redfield, S. D.

WANTED, by young man of twenty, a po-
sition as watchmaker, jeweler and clock

repairer, at once. A. FIansen, White Hall,

WATCHMAKER wants steady position as
watchmaker, clock and jewelry repairer;

own tools, good references from former em-
ployers and others. R. L. Peck, Welling-
ton, Kan.

Ai SECOND watchmaker, jeweler and
salesman desires position in or near

Toledo. Loistoir No. x 1, corner Sixteenth
and Monroe street, Toledo, Ohio.

BY watchmaker, clock and jewelry repairer;
age twenty-six, married; no bad habits;

best references; salary $20 to $25 week;
south preferred. "F 947," care Keystone.

FIRST-CLASS watchmaker, capable of
taking charge of repair department or

jewelry store; at present with Elgin Na-
tional Watch Company. Address "A. B. 12,"
1201 Heyworth building, Chicago.

As WATCHMAKER, good common en-
graver, graduate optician, age twenty-

eight, married, sober, reliable man, desires
permanent location in the west; experienced
on railroad watch work and inspection;
salary $20 to $25. Quimby Martin Jr.,
Fordsville, Ky. Care W. H. Marshall. 
ALL-AROUND workman to take charge;

fifteen years' experience; age thirty-
three, married; sober, hustler, good sales-
man; neat appearance; Ax reference; price
$30. J. E. Kessler, 204 West Broadway,
Wellston, Ohio.

GOOD watchmaker and jeweler wants
position February 1; can do optical work

and plain engraving; reference present em-
ployer. C. (D. Johnson, Monticello, Fla.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

MANUFACTURING jeweler, diamond-
setter and engraver, who is fully quali-

fied and rapid workman; good salary and
permanent position to light man. "P 928,"
care Keystone.

BY large jobbing house in the middle west,
with a general line, a high-class traveler

with acquaintance in Illinois, Indiana and
Missouri. "K 9t0," care Keystone.

AGED partner retiring, succeeding work-
ing partner desired; established growing

manufacturing business; should have $3,000;
trade drawn from 300,000 population;
modern machinery, electricity. "T 920,"
care Keystone.

I WANT a first-class watchmaker; one who
can engrave preferred; must be able to

adjust railroad watches to run accurately;
wages $30 per week. Address C. M. Bur-
gom, P. O. Box 138, Cristobal, C. Z.,
Panama.

ASSISTANT watchmaker and engraver at
once; position permanent; send reference,

photo and samples of engraving; this is a
good position for a good live man. W. H.
Potts, Mason City, Iowa.

A FIRST-CLASS watchmaker, optician and
engraver; a permanent position for the

right man. Address Arnold Jewelry and
Music Company, Ottumwa, Iowa.

REASONABLE - First-class watchmaker,
jeweler, engraver, salesman, at once;

married man, thirty-five to forty-five; ref-
erence, sample of engraving and salary
wanted in first letter. Adams Jewelry Store,
Dawson, Ga.

ENGRAVER and second watchmaker and
salesman; permanent position; married

man preferred; send sample and references.
Charles P. Ward, 23 Main street, Yonkers,
N. Y.

HELP WANTED

WATCHMAKER or engraver with about
$3,000 cash to take an interest in an

old-established business in a good live town
of io,000 population; a permanent position
to the right man • best of reference ex-
pected; only high-class men need apply. "S
958," care Keystone.

GOOD, reliable, well-recommended watch-
maker, engraver and salesman; perma-

nent position for right man. B. R. Krieg,
Kewanee, Ill.

AI WATCHMAKER, one who can assist
on clocks, jewelry and engraving; good

all-around man, but principally for watch
work; permanent position, congenial force,
in good store; southern town of 4,500; must
have good habits and willing; one accus-
tomed southern people preferred; no floater
wanted; state salary and give references
and full particulars in first letter; photo
and sample engraving preferred. "R 946,"
care Keystone.

WANTED, a first-class watchmaker and
engraver; a permanent job and a good

salary to the right man; send sample of
engraving and state salary expected in your
first letter. Address Sanders, the jeweler,
Ottawa, Ill.

WANTED, two manufacturing jewelers;
permanent position. Apply to B. Kleitz

& Bro., Wilmington, Del.

SOBER, capable watchmaker; permanent
position, good salary to right man. Hess

& Culbertson Jewelry Company, Seventh
and St. Charles, St. Louis, Mo.

FIRST-CLASS engraver and jeweler; must
be willing and competent to do some

clock repairing; send sample of engraving
and state salary expected in first letter.
Fred E. Vaissiere & Co., Rome, Ga.

FIRST-CLASS watchmaker, one competent
on railroad work; none but first-class

man need apply; state salary expected in
first letter. Fred E. Vaissiere & Co., Rome,
Ga.

AT ONCE-First-class watchmaker and
salesman; one with drug experience pre-

ferred; good salary to right man. "D
952," care Keystone.

GOOD watchmaker on railroad work;
would prefer man that can engrave and

wait on customers when needed; this is a
permanent place for right man. "H 954,"
care Keystone.

GOOD jeweler and engraver; honest,
sober, willing; permanent position; state

salary and reference. "Y 953," care Key-
stone.

WISH correspondence with first-class
jeweler and engraver; new work; re-

pairing; stone-setting of all kinds. P. 0. B.
136, Point Pleasant, N. J.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER to take half interest in jewelry
store; county seat town, population 7,000;

best location in city, central Iowa; must be
hustler and good workman; prefer optician.
"S 962," care Keystone.

LOCATION wanted for jewelry and mil-
linery business; large town preferred;

will buy stock. "W 960," care Keystone.

PARTNER wanted; have ability, expe-
rience, character; unlimited possibilties

for jewelry business; all correspondence
answered. "H 943," care Keystone.

WANT to buy a good paying jewelry store
with stock from $20,000 to $40,000; pre-

fer a southern town with 20,000 to 75,000
population. "R 941," care Keystone.

I WANT to buy a thirty to thirty-six inch
wide electric-lighted watch sign; also an

optical sign; prefer a pair of colored lens
spectacles, about thirty inches long; must
be in first-class shape and reasonable in
price. S. A. McCroskey, Anamosa, Iowa.

PARTNER, watchmaker preferred, in an
established jewelry business in one of

the best towns in northern California;
fine climate, good hunting and fishing; fine
opportunity for good man. "R 964," care
Keystone.

WILL buy jewelry store or jewelry stoat
in Indiana or central west. Hal J.

Breen, 412 State Life building, India-
napolis, Ind.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

SOUTII TEXAS fig, orange and onion
land in ten-acre tracts, $50 per acre;

preserving land is within half mile of rail-
road station, where preserving factory takes
entire product; terms, one-third cash, bal-
ance one and two years. G. A. Bohn,
Austin, Texas.

$6,0oo CASH will purchase a good paying
jewelry and optical business, including

properties; only store in Pennsylvania town
of 2,200; plenty of repairing and large ter-
ritory and smaller towns without jewelers
to draw from; any one wishing can sell
properties and reduce the price. If inter-
ested write and get full information. "B
919," care Keystone.

MUST sell at once, old-established jewel-
er's stand of forty years; a great oppor-

tunity for a cash buyer; watch, clock and
jewelry repairing will average over $3,000
a year; rent $40 per month-, good location,
good sales; will reduce stock to $2,000; do
not correspond unless you have the cash.
Address Box 247, City Postoffice, Washing-
ton, D. C.

$1,800 CASH will buy established jewelry
business in Long Island town, population

3,600; good opportunity for right man.
"H 912," care Keystone.

A BARGAIN-George Gemming er Son's
manufacturing jewelry shop for sale at

a bargain; good trade established. Address
George Gemming, 3044 Main street, Hous-
ton, Texas.

AFTER January / jewelry stock, invoice
about $4,000, stock and fixtures; 6,000

inhabitants; railroad town; bad health rea-
son for selling. W. W. Woodward,
Sweetwater, Texas.

ON account of failing health will sell es-
tablished jewelry business in good

Pennsylvania town, 7,000 population to
draw from; only one other store within
eighteen miles; repairing good the year
around; up-to-date plate glass store front,
22 x 6o feet; gas and electric lights; to
effect sale, 75 cents on the dollar; stock
and fixtures about $3,000. "H 951," care
Keystone.

WANT to retire, jewelry stock and fix-
tures reduced to about $1,500; Iowa lo-

cation. "M 963," care Keystone.

AT ONCE, good jewelry, optical and nov-
elty store in Mississippi; sunny south

summer and winter resort; population 4,000,
county seat; established eighteen years in
this town; stock and fixtures real new;
large store with four rooms; best location;
invoice about $2,000; reason for selling,
sickness. Address Box 3, Bay St. Louis,
Miss.

A GOOD paying jewelry business in a
Hamilton county, Ohio, town of 2,000;

competition light, invoice about $2,800; can
reduce to $700 if necessary; rent cheap.
"I 939," care Keystone.

JEWELRY business, fine chance for re-
pairing. Lock Box 167, Bristol, N. H.

SNAP for cash in northwest Ohio jewelry
store; good reason for selling. "N 957,"

care Keystone.

FOR $4,000, long-established jewelry and
optical business in beautiful small city;

large territory, beautiful country; failing
health. "W 955," care Keystone.

MY jewelry and optical business; have
done business here for twenty years; only

store, good location in the Willamette
valley; clean stock, will invoice about
$2,500; reason for selling, want to retire.
E. Roy & Son, Stayton, Ore.

BEST residential district, main street, large
city, middle states; store 22 x 75; four-

story brick block; two fine safes, ten floor
cases, also wall cases, shelving and grill
work; good stock of watches, jewelry,
clocks, silver, cut glass, fancy leather
goods, fine stationery; plenty of repairing;
optical department; established twenty-five
years; actual worth $11,000, right now will
take $1o,000; personal reason for selling.
"W 937," care Keystone.

ONE of die best-paying jewelry and optical
stores in Massachusetts; all the work two

men can do. "S 948," care Keystone.

RARE opportunity for $8,0oo; modern
home and good jewelry business; long

established; want to retire. "W 936," care
Keystone.

ESTABLISHED jewelry business, town of
2,000, in best farming community in

state; clean, up-to-date stock; stock and fix-
tures about $3,500; good run of repair
work. "S," Lock Box so, Sabina, Ohio.

FOR SALE

Stores, Stocks and Businesses

A CLEAN jewelry stock of $1,00o• estab-
lished eight years, for sale, in the best

farming country in eastern Oklahoma;
county seat, $2,000 inhabitants; one rail-
road, another one building; reason for sell-
ing, failing health at bench work; want out-
side exercise. William Sporleder, Okemah,
Okla.

PAYING jewelry business in southern In-
diana; good location, low rent; stock and

fixtures will invoice $2,800-$3,000; reason
for selling, death of proprietor. "S 95o,"
care Keystone.

TO a reliable man having $2,000 or more
to invest in my fixtures and some stock

I will furnish $6,000 worth of goods on
momorandum; 6,000 population, fine store,
fine town; photo. on request. Shaver,
Jeweler, Dowagiac, Mich.

MAKE AN OFFER-Must be sold to
close estate of Charles Bachman. Jewelry

stock, fixtures and tools; insurance $3,200;
examine this stock and make an offer; a
big bargain for some one; business may be
continued at old stand or stock removed.
Elizabeth Bachman, administratrix, Ot-
tumwa, Iowa.

JEWELRY store in southern California
town of 2,000; good farming country,

clean stock; new plate-glass fixtures, good
safe, cheap rent, good repair trade; stock
and fixtures invoice about $1,000; reason
for selling, poor health. "G 940," care
Keystone.

THE best one of two jewelry stores in
city of over 5,000 inhabitants, located in

southern Michigan; beautiful city to live
in and excellent business; $ i 1,000 cash
business in 1911 on $4,000 stock; optical
room in connection; store bears the best
of reputation and will bear the closest in-
vestigation; no expensive fixtures; will sell
for invoice price; owner wishes to rest up
for a few years; no old dead stock, all good,
fresh salable goods. "S 956," care Key-
stone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

EATON Si GLOVER engraving machine,
with type, used but a short time, price

very low. Geo. S. Dales & Co., Akron,
Ohio.

ELGIN lathe, eight chucks, block, counter-
shaft, foot wheel; all good; first $12

takes them. Frank Wann, Oxford, Ind.

ONE jewelers' workbench; also some jewel-
ers' tools. D. H. Lesher, Marion, Iowa.

ONE jeweler's screen, one Simplex watch
demagnetizer. "C 942," care Keystone.

FINE Swiss lever movement, nickel, stem
winder, bridge style, ruby jeweled and

cap jeweled, in 18 size; nickel case, glass
front and back; Andrie & Cie, Lode, first
quality; looks just like a Jurgensen watch;
price $15. Enhaus & Son, 31 John street,
New York City.

AN American Optical Company's complete
trial case, in fine condition; write for

full description; cost $53, will sell for $o;
reason for selling, have two trial cases.
L. J. Wick & Bro., Highland, Ill.

GENEVA lathe and ten chucks, speed
wheel, fifty punch staking set, small oak

desk and set of smaller tools; new ten
months ago and little used; have quit bus-
iness; will sell cheap. A. E. Stites, Union,
Neb.

FOR SALE OR EXCHANGE
UNDER THIS HEADING TIIREE CENTS PER WORD

FARM lands offered in exchange for jewelry
stocks or will exchange for any part of

a jewelry stock. Address 6o1 Plymouth
building, Minneapolis, Minn.

JURGENSEN or other fine pocket chron-
ometer or diamond wanted in exchange

for a motor grinder (or buffer), power
motor, plating dynamo, or electric drill;
goods are brand new, high grade, and will
be sent on trial to responsible parties. F. J.
Lamb, Grand Rapids, Mich.

GOOD improved farm in South Dakota to
exchange for stock of jewelry, or would

consider jewelry store if not too large.
Chase & Kirkpatrick, Aberdeen, S. D.

NEW 25-35 Savage rifle with Stevens tele-
scope; complete reloading outfit; will

trade for watchmakers' tools or material;
write me. A. E. Pellerin, Denison, Texas,

FOR SALE OR EXCHANGE

JEWELRY, silverware stock; want acreage,
timber or logged off lands. Box 462,

Salem, Ore.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

ONE HUNDRED quick return ads, jewelry
or optical, $3.50; best proposition on the

market. Fuchs' Advertising Bureau, Ra-
cine, Wis.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago. 

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $1 oo. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago. 

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I Murray, broker, 3 Maiden
lane, New York. 

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

I BUY your entire stock of watches, dia-
monds and jewelry, no matter how small

or big; spot cash paid; strictly confidential;
write today. S. Zaconick, Johnstown, Pa.

CASH paid for all kinds watch movement
boxes, watches, including $1 watches,

watch glasses, watch cases, movements, ma-
terials, clocks, plush and nested boxes.
John Remillard, Carrier 40, Springfield,

COOPER CI% SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK
Send Trial Package

His*,
akiwork

THE•KINDIOU. CALLYOUR.OWN •
Room 1112 Masonic Temple,Chicago,111.

When writing to advertisers kindly mention
The Keystone

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it1 Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
WS E. 12th St. Kansas City, Me.

RETAIL JEWELER

Do YOU WANT
SELLERS

The Un-Common Sart
at Manufacturers Prices

IF SO CALL OR WPITE

M.J.AVERBECK
Manufacturer Importer

r.10 -12. Maiden Lane . N .Y. City e.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R.L

ATCH:RE AIRING
ERICHSEN,' KRAUSE 15.i1,90:'
..37 South Wabash Avenue CHI
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Crystal Show Cases

0 UR new catalog for the jewelers' trade is now ready tobe mailed and should be in the hands of every jeweler
interested in store equipment.

It shows the most complete line of All Plate Glass Show Cases
that has ever been put on the market and we are prepared
to make prompt deliveries from an unusually large stock of
both crystal and wood frame show cases.

Write and tell us your wants. Our prices will interest you.

Vimaztz 6142u. 61a41 Gc
926 JEFFERSON AVENUE :: GRAND RAPIDS, MICHIGAN

Boston Salesrooms
21 Columbia St.

Chicago Salesrooms
233 W. Jackson Blvd.

New York Salesrooms Pittsburgh Salesrooms Detroit Salesrooms
732 Broadway 406 House Lids. 84 Jefferson Ave.

St. Louis Salesrooms Minneapolis Salesrooms San Francisco Salesrooms
1118 Waslisgton Ave. 100 Kasota Llk. 515 Market St.

High-Grade Watch Repairing Is Our
Specialty

Our work is

the kind you

will be proud

to return to

your custom-

ers. Our ser-

vice is prompt

and reliable.

Your absolute

satisfaction is

guaranteed. A

trial order will

convince you.

ERICHSEN,
KRAUSE &
COMPANY
1006 Powers Building

37 S.Wabash Ave.

CHICAGO, ILL.

America's Most Celebrated Jewelry Auctioneer
has just added one more of the greatest auction sales ever made in the west to his already large list of 20 years of

successes without a single jeweler failing after my sales. I alw3ys leave thei:m with a handsome bank balance.

Look at the large jewelry houses that fail after their sales. Ask me to tell you who made the sales, I will do it,

too. My recommendations are genuine, my guarantee is good. I am the on'y jewelry auctionecr in America

with a high commercial rating in Bradstreet's. I am just winding up the sale of one of the largest and finest

jewelry stores in the west, F. M. HERRON'S, over 50 years in business in Indianapolis, Ind. I have been here

since October. Sales running up to $2,000 per day. This man looked up the records of every jewelry auctioneer

in America before he selected me, and he gave me preference over ah others. There must be a reason, as he

wrote personal letters to the leading manufacturers who had been personally interested in large sales I have made
in the past 20 years. They told him of the thousands of dollars I have saved them and I can tell you of thousands

thc y lost where jewelers failed after their sales. Write me. I have my own manager, a first class gentleman, to

assist me and have arranged with four other fine salesmen to handle sales I cannot conduct. I was compelled to

turn away 25 sales this year I could not personally conduct. I personally conduct all large sales.

DAN I. MURRAY

DAN I. MURRAY

EM EERL RCYAA' Su CLTEI AO ND El NE GR

512 Race Street, Cincinnati, Ohio 112 Chestnut Street, St. Louis, Mo. 3 Maiden Lane, New York, N. Y.
Room 412, State Life Building, Indianapolis, Ind.

(Care Hal. J. Breen)

Auctioneers
1114 Heyworth Building :: CHICAGO, ILL.

TESTIMONIALS
H. E. Glendore & Co.

The success of the sale was due only to
the personality of the man, as he understands
the ways of the southern people thoroughly,

H. Y. WEBB, Greensboro. Ala.

N. Roitman
518 Olive St.. St. Louis, Mo.
H. E. Glendore & Co. made a most suc-

cessful sale for me. Was more than satisfied
with the results. N. ROITMAN

A. J. Klimek, Theif River Falls, Minn.

Klimek Brothers, Superior, Wis.

Douglas Jewelry Co., Guthrie, Okla.

Clinton E. Dice, Joliet, Ill.
(Still in Business)

H. E. Glendore & Co. will make
you a good sale, sustain your good name,
get the prices without any misrepr even-
t ation. He has made three (3) sales for
me. and I am still in business,

W. N. WARREN, Puducah, Ky.

H. E. Glendore & Co. made a most
successful sale, under very difficult
circumstances.

A. W. GHOLSON & CO.
Henderson, N. C.

Settlement of the Pike
Jewelry Establishment of Rockford, Ill.

I had serious objection to an auction
sale, so the sale conducted by H. E. Glendore
& Co. was a most pleasant surprise. And
the Xmas business thi. year has been better
than ever. C. E. HURD, Present owner.

I recommend him as O.K. Made a good
margin for me. JOE FREIDLANDER

Memphis, Tenn.

PARTIAL LIST OF SALES CONDUCTED

E. I. Pitman & Son, Amerilla, Texas
(Still in Business)

Johnson Jewelry Co., Anderson, Ind.
(Still in Business)

Geo. W. Kates, Newton, Kansas
■Still in Business)

J. A. Young, Watertown, Tenn.
(Still in Business)

Samuel Trocky, Chicago, Ill.
(Still in Business)

H. L. Morrison, Pittsburg, Kansas
(still in Business)

H. Yahn, Joliet, Ill.
(Still irr Business)

W. E. Werth & Sons, Leavenworth, Kan.
(Still in Business)

Write or Wire for Dates.

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

Firms wrote us for dates in November or December. We contracted only what we could conduct
in person. We practice what we preach; no substitute or assisting talent sent to fill our dates.
We do not misrepresent goods nor impair future business. Our original ideas in advertising

bring the buyers; our up-to-date methods sell the goods. The prices we are able to get and the amounts
we sell in a day make our services a profitable investment. If you are figuring on a sale write or wire us,
giving full particulars and amount of stock and size of room. No stock too large or fine for us to sell at a profit.

GOLD-PLATED

Monogram
Belt Pins

assembled while customer waits, in any combination of three initials.
This belt pin is an active seller, particularly on account of the high quality of design and
finish, and also because it can be delivered to customer immediately, without the delay of

making same to older.
They are sold in gross and half gross assortments, in a special stock cabinet, at prices which
permit of their being retailed for the low price of 50c. each.
We would suggest that every live jeweler place his order fo.- an assortment of these belt

pins at once, so he will be prepared to take care of the demand this spring and summer.

The J. W. COLGAN COMPANY, 509 Sudbury Building, BOSTON, MASSACHUSETTS

A LETTER FROM TEXAS

Tyler & Gregory, Chicago, Ill. Palestine, Texas, Dec. 2, 1911.
Gentlemen :—The sale just closed for us a success in every way. Your contract with us filled to the letter, and should we

ever put on another sale want you to conduct it for us. There is more in having two auctioneers than we thought. Two
men selling a strong card, more hours for selling, more money and larger profits, which taken all together makes it a big
winner. Use this letter any way you wish as reference, we will be pleased to answer any letters to us.

Yours very truly, J. D. McKINNEY, Jeweler
Allen Campbell, Mgr.

Past records should be carefully scrutinized when engaging an auctioneer. By honest dealing we are able to furnish unsolicited testimonials from largest and
best jewelers.

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
Wr. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbzunn, Cleveland, Ohio.

TESTIMONIALS
J. F. Reidy', Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La,
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Monts

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

It is acknowledged by the trade we have to our credit more real successful sales than any auctioneer or firm of auctioneers.
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Crystal Show Cases

0 UR new catalog for the jewelers' trade is now ready tobe mailed and should be in the hands of every jeweler
interested in store equipment.

It shows the most complete line of All Plate Glass Show Cases
that has ever been put on the market and we are prepared
to make prompt deliveries from an unusually large stock of
both crystal and wood frame show cases.

Write and tell us your wants. Our prices will interest you.

Meina4t461.013. aka Go:
926 JEFFERSON AVENUE :: GRAND RAPIDS, MICHIGAN

Boston Salesrooms
21 Columbia St.

Chicago Salesrooms
233 W. Jackson Blvd.

New York Salesrooms
732 Broadway

St. Louis Salesrooms
1118 Washington Ave.

Pittsburgh Salesrooms
406 House LIdg.

Minneapolis Salesrooms
100 Kasota Llk.

Detroit Salesrooms
84 Jefferson Ave.

San Francisco Salesrooms
515 Market St.

High-Grade Watch Repairing Is Our
Specialty

Our work is

the kind you

will be proud

to return to

your custom-

ers. Our ser-

vice is prompt

and reliable.

Your absolute

satisfaction is

guaranteed. A

trial order will

convince you.

ERICHSEN,
KRAUSE &
COMPANY
1006 Powers Building

37 S.Wabash Ave.

CHICAGO, ILL.

DAN I. MURRAY

America's Most Celebrated Jewelry Auctioneer
has just added one more of the greatest auction sales ever made in the west to his already large list of 20 years of
successes without a single jeweler failing after my sales. I always 1, ave tly-in with a handsome bank balance.

Look at the large jewelry houses that fail after their sales. Ask me to tell you who made the sales, I will do it,

too. My recommendations are genuine, my guarr.attee is good. I am the ore), jewelry auctioneer in America
with a high commercial rating in Bradstreet's. I am just winding up the sale of one of the largest and finest

jewelry stores in the west, F. M. HERRON'S, over 50 years in business in Indianapolis, Ind. I have been here

since October. Sales running up to $2,000 per day. This raan looked up the records of every jewelry auctioneer

in America before he selected me, and he gave me preference over al; others. There must be a nmson, as he

wrote personal letters to the leading manufacturers who had been personally interested in large sales I have made

in the past 20 years. They told him of the thousands of dollars I have saved them and I can tell you of thousands

thcy lost where jewelers failed after their sales. Write me. I have my own manager, a first class gentleman, to

assist me and have arranged with four other fine salesmen to handle salcs I cannot conduct. I was compelled to

turn away 25 sales this year I could not personally conduct. I personally conduct all large sales.

DAN I. MURRAY AMERICA'S LEADING
JEWELRY AUCTIONEER

512 Race Street, Cincinnati, Ohio 112 Chestnut Street, St. Louis, Mo. 3 Maiden Lane, New York, N. Y.
Room 412, State Life Building, Indianapolis, Ind.

(Care Hal. J. Breen)

GOLD-PLATED

Monogram
Belt Pins

assembled while customer waits, in any combination of three initials.
This belt pin is an active seller, particularly on account of the high quality of design and
finish, and also because it can be delivered to customer immediately, without the delay of
making same to older.
They are sold in gross and half gross assortments, in a special stock cabinet, at prices which
permit of their being retailed for the low price of 50c. each.
We would suggest that every live jeweler place his order fo- an assortment of these belt

pins at once, so he will be prepared to take care of the demand this spring and summer.

The J. W. COLGAN COMPANY, 509 Sudbury Building, BOSTON, MASSACHUSETTS

1
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A. J. Klimek, Theif River Falls, Minn.

Klimek Brothers, Superior, Wis.

Douglas Jewelry Co., Guthrie, Okla.

Clinton E. Dice, Joliet, Ill.
(Still in Business)

H. E. GLENDORE & CO.
Auctioneers

1114 Heyworth Building •••• CHICAGO, ILL.

TESTIMONIALS
H. E. Glendore & Co. H. E. Glendore & Co. will make Settlement of the Pike

The success of the sale was due only to you a good sale, sustain your good name, Jewelry Establishment of Rockford, Ill.
the personality of the man, as he understands get the prices without any misrepresen- I had serious objection to an auction
the ways of the southern people thoroughly, tation. He has made three (3) sales for sale, so the sale conducted by H. E. Glendore

H. Y. WEBB, Greensboro, Ala. me, and I am still in business, & Co. was a most pleasant surprise. And
W. N. WARREN, Puducah, Ky. the Xmas business thi. year has been better

than ever. C. E. HURD, Present owner.

N. Roitman H. E. Glendore & Co. made a most
518 Olive St., St. Louis, Mo. successf ul sale, under very difficult
H. E. Glendore & Co. made a most sue- circumstances. I recommend him as 0.K. Made a good

cessful sale for me. Was more than satisfied A. W. GHOLSON & CO. margin for roe. JOE FREIDLANDER
with the results. N. ROITMAN Henderson, N. C. Memphis, Tenn.

PARTIAL LIST OF SALES CONDUCTED

E. I. Pitman & Son, Amerilla, Texas Samuel Trocky, Chicago, Ill.
(Still in Business) (Still in Business)

Johnson Jewelry Co., Anderson, Ind. H. L. Morrison, Pittsburg, Kansas
(Still in Business) (Still in Business)

Geo. W. Kates, Newton, Kansas H. Yahn, Joliet, Ill.
(Still in Business) (Still in Business)

J. A. Young, Watertown, Tenn. W. E. Werth & Sons, Leavenworth, Kan.
(Still in Business) (Still in Business)

Two First Class Competent Salesmen at the Price of One. Write or Wire for Dates.
."

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

ez 2 Firms wrote us for dates in November or December. We contracted only what we could conduct
I1.__. in person. We practice what we preach; no substitute or assisting talent sent to fill our dates.

We do not misrepresent goods nor impair future business. Our original ideas in advertising
bring the buyers; our up-to-date methods sell the goods. The prices we are able to get and the amounts
we sell in a day make our services a profitable investment. If you are figuring on a sale write or wire us,
giving full particulars and amount of stock and size of room. No stock too large or fine for us to sell at a profit.

A LETTER FROM TEXAS

Tyler & Gregory, Chicago, Ill. Palestine, Texas, Dec. 2, 1911.
Gentlemen :—The sale just closed for us a success in every way. Your contract with us filled to the letter, and should we

ever put on another sale want you to conduct it for us. There is more in having two auctioneers than we thought. Two
men selling a strong card, more hours for selling, more money and larger profits, which taken all together makes it a big
winner. Use this letter any way you wish as reference, we will be pleased to answer any letters to us.

Yours very truly, J. D. McKINNEY, Jeweler
Allen Campbell, Mgr.

Past records should be carefully scrutinized when engaging an auctioneer. By honest dealing we are able to furnish unsolicited testimonials from largest and
best jewelers.

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nueshaum, Cleveland, Ohio.

TESTIMONIALS
J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Illackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont.

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

It is acknowledged by the trade we have to our credit more real successful sales than any auctioneer or firm of auctioneers.
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Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

HERE'S one of the instructive dia-
grams contained in the forth-coming

issue of the

This illustration is the cross section of a mainspring-winder
arbor with a badly shaped hook. A hook of this shape is the
cause of a great deal of mainspring breakage—the Service Bureau
Bulletin on mainsprings explains why ?

ELGIN NATIONAL WATCH
Elgin, Illinois

Dear Sir :—
Please register my name as entitled to the privileges of consul-

tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

This Bulletin will be sent to jewelers
who have registered their names with the
Elgin Service Bureau. You can receive it
free, by sending your name and address.
Better use tile coupon to-day.

2—Key.

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

New and unique features which give this alarm clock the appearance 
of

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

watch—looks like a watch—runs like
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FREE A Beautiful Velvet Display Pad FREE
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Illustration Half Size

TEAR OFF CORNER AND MAIL IN

. Measures Actual Size 123's inches wide by 6 inches deep.

JOSEPH W. HELLER CO., Providence. R. I.
Please send for inspection your beautiful velvet display pad

containing 3 dozen assorted Sterling Silver Bar Pins. If upon
inspection I should decide to purchase the 3 dozen Sterling
Silver Bar Pins, you are to give me the DISPLAY PAD FREE.

NAME

SPREET

CITY

STATE

WE have a special assortment
3 dozen Sterling Silver Bar

Pins mounted on a Beautiful Velvet
Display Pad. Every Bar Pin is
stamped "Sterling" and positively
warranted.
The assortment contains sparkling
rhinestones, some all brilliant and
others alternated with AMETHYST,
SAPPHIRE, RUBY, PEARL and
OLIVIN E.
With every order of 3 dozen STER-
LING SILVER BAR PINS we will
give a VELVET DISPLAY PAD
FREE. This pad makes an effective
and striking display. Will positively
make the sale of these BAR PINS
easier.

OUR OFFER  will send
• for Inspection

this Special Assortment, mounted on a Beautiful
Velvet Display Pad, to any reputable dealer in
the country.
Write for prices and for particulars about other
one-dozen and two-dozen special assortments.

WE also make a line of STERLING SILVER FANCY BAR PINS. PENDANTS, LA VALLIERES, SCARF PINS,
BROOCHES and EARRINGS. Have also a large and extensive line WHITE STONE HAT PINS, COMBS and

BARRETTES. Many exclusive styles and designs. Remember we are HEADQUARTERS for "HELLER'S FEATHER
WEIGHT" Aluminum Back Combs and Barrettes. SEND FOR SELECTION PACKAGE.

JOSEPH W. HELLER CO
White Stone Novelties Manufacturing Jewelers

144 Pine Street PROVIDENCE, R. I.

The Allison
Manufacturing Co.

Leading manufacturers of High-
Grade Highly Finished Bracelets,
Link Buttons, Sash Pins, Coat
Chains, Frill and Bar Pins, Stick
Pins, etc. Ask your wholesaler for
these goods ; they are beautifully
finished, and guaranteed to give
satisfaction.

cALLISON c714FG. CO.
BIGNEY BUILDING, ATTLEBORO, MASSACHUSETTS

NEW YORK OFFICE, CHICAGO OFFICE,
3 Maiden Lane 8-11 Heyworth Bldg.
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All Live Jewelers Sell BASTIAN'S

Class Pins and Emblems
cAlways have the latest Bastian Catalog on
hand, if you want to please your customers by
showing them designs that are up-to-date and
prices that make sales for you.

We help the jeweler—get up ideas for designs
—fill orders on time and give him better quality
for his money than any maker.

When writing for designs, state quality and
quantity and make suggestions on which our
expert artists can enlarge.

Write for catalog and jewelers' discount today.
Many sales have been lost by jewelers who did
not have our catalog on hand at the psycho-
logical moment.

Bastian Bros. Co.
Rochester, N. Y.

Dept.
746
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PAST

PATRON.

ENAMELED

AND

ENGRAVED.

HEAVY

ROSE GOLD

WREATH.

No. 2630.

$216 per Dozen.

Subject to

Keystone

Discount.

THE JEWELERS'
OPPORTUN ITI ES

WITH THE LIMITED seasons, you

cannot afford to miss any extra

chances of trade that come along between

times. Let it be known that you are

prepared to furnish the best in Emblems

and Presentation Jewels, and see if op-

portunity does not knock at your door.

The field is wide and legitimate.

This house covers it—for you. Have

you seen the Catalog? It is an en-

cyclopaedia of emblems, covering all the

fraternities in the whole fraternal country.

Three bases of supply. Your jobber

knows. Get into the game.

" EVERYTHING EMBLEMATIC."

PAST

PATRON.

ENAMELED

AND

ENGRAVED.

HEAVY

ROSE GOLD

WREATH.

No. 2631.

$204 per Dozen.

Subject to

Keystone

Discount.

THE IRONS & RUSSELL COMPANY

NEW YORK OFFICE:
11 Maiden Lane

Specialists in the Manufacture of Emblems

Three Complete Stocks in Three Convenient Centers

MAIN OFFICE AND FACTORY:
Providence, R. I.

CHICAGO OFFICE:
10 8. Wabash Ave.

Fob & cigar cutter

S 668/F 2362

,r-04-1/
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Just a few of BIGNEY'S up-to-date Sellers in "MIRROR FINISH."
Our new creations in Cigar Perforators are the most unique things

on the market. Place the cigar in the opening, press top of plunger, turning the cigar
one, two or three times, you have a free draft, wrapper and end of cigar .undisturbed.
Order any of these numbers through your jobber.
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OSMERS, DOUGHERTY COMPANY
SEED

MANUFACTURING JEWELERS

PEARL • PLATINUM
BROOCHES
PENDANTS

- NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

C. H. ALLEN

A very large
variety in pop-

ular finishes.

Bright and Old

English with

lapel buttons,

engine -turned,

engraved, em-

blematic.

Established 1896

SILK

0
A

A

METAL

W. H. LAMB

Also have a
very large line

of silk goods

mounted with

the most ap-

proved styles

of lapel buttons

as described.

Don't forget our famous Four-in-One COAT CHAINS,
put up with four different colors of ribbon—black,

brown, blue and gray.

C. H. ALLEN e.? CO.
Manufacturing Jewelers

Attleboro : Massachusetts
7.11.401Z

E.,

1

,_
Salesmen Wanted!

'r  Sell Small Sterling
Silver Line Among

Retail and Depart-
ment Store Trade.
Liberal Commission.
Exclusive Territory.
An Unusual Opportunity.

Address

BOX 377
PROVIDENCE, RHODE ISLAND

,

TO THE TRADE
IF you break a stone or need one to match ; IF you have one to be fitted or IF you haveany stones in the rough and want them cut for mounting ; IF your setter chips a diamondor IF your customer has a cushion diamond to recut round ; IF you have a call for anything ina real or imitation stone and IF your customer wants a crest, date, name or monogramengraved or incrusted in a stone, send to us and we will send it to you by return mail.-  _

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

12.,F7 C 27102V-3
WORICMALArSWX.1)
ar CLUA.M7'
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Easter Time is becoming more and more a gift giving time. It affords the jeweler that

early season opportunity he so much desires.

Trinkets of all sorts serve to mark the Easter Tide. Lockets receive unusual attention

during that season. It has been estimated that the demand for LOCKETS is greater

than any other two jewelry lines sold during Easter.

It would appear, therefore, that you see immediately YOUR JOBBER. When You

demand CASTIGLIONI COMPANY LOCKETS you may be sure of getting

a line that will serve to create an individuality for you and secure lasting and

satisfied patronage. The designs are innumerable, the finish unexcelled, the

quality the finest.

LOOK FOR THIS TRADE

NEW YORK OFFICE: 71 Nassau St., Room 1204
Representative, CHARLES ALTSCHUL

CHICAGO OFFICE: 505 Powers Bldg.
M. NEUBURGER

Pacific Coast Office: SAN FRANCISCO, CAL.,
710 Jewelers' Bldg., J. H. MERRILL

MARK

CASTIGLIONI COMPANY
Factory, 116 Chestnut Street : PROVIDENCE, RHODE ISLAND

 MANUFACTURING JEWELERS — 
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WENDELL'S PERFECT SAFETY CATCH

SETS CLOSE TO BODY OF PIN.
PROTECTS POINT OF PIN TONG.
HANDILY LOCKED AND UNLOCKED.
ABSOLUTELY SECURE.

See The

<)fir sa>
Book of Designs

For

Class Pins

Greek Letter
((;eneral and Local)

Fraternity Pins

Trained Nurses
Pins

Or
Write for Samples

We Are Headquarters

WENDELL & COMPANY
NEW YORK-47 John Street CHICAGO-337 W. Madison Street
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Q. C. Rings Owe Their Wonderful Success to the
Skill and Care That Enter Into Their Making

The two halftones on this page illustrate the first two. steps that are taken in the making

of Q. C. Guaranteed Rings. Other views of our factory will appear in subsequent issues.

Q. C. Rings are made with great care by skilled hands. This explains why we give

with each ring a printed guarantee that is positively without qualification. This guarantee

means that if any setting (except a diamond) is lost at any time, the Queen City Ring

Manufacturing Co. will replace
those settings without any charge
whatsoever. This guarantee is
a great sales-clincher.

Trade-Mark

Guaranteed Rings

are the most rapid sellers on the
market today. People take to
them at first sight, because they
are beautiful. Our more than
two thousand designs include all
that is newest and most popular
in the designer's art. Our settings
are selected stones, carefully chosen for their handsome coloring. Our rings are splendidly
made, with extra heavy shanks to prevent breaking.

Thousands of people within buying distance of your store will read about Q. C.
Rings in the national magazines. You are certain to
have many inquiries. Get ready now to meet the
demand.

Write today for our full proposition on Q. C. Guaranteed Rings.

5,000 dealers are today handling these rings with great profit

and satisfaction. In many cases we are able to offer exclusive

agencies, and it may be that your territory is still open.

In that case, if you fill out and mail the following coupon
at once, we will hold it open until we can discuss the

matter fully with you. Do it today.

The first step in the process of making a Q. C. Ring is to take a bar of fine gold,

24 karat, which is 1,000 points fine. To this is added the proper amount of alloy which

is melted in a blast furnace at a tremendous heat and cast into an ingot. This ingot is

rolled down to the proper thickness and is then cut into pieces. The picture above shows
a man melting a bar of red-hot metal into an ingot.

The picture above shows a foot press and the
method of cutting out the shank from the sheet of
gold that has been rolled down. This operation is
accomplished in the following simple manner : The
cutter is then put into the socket of the foot press
wad the gold placed below the cutter, and by
means of a pressure on the foot lever a blank is cut
out the shape of the desired shank.

Queen City Ring Mfg. Co.
Dept. A

BUFFALO, N. Y. Name

QUEEN
CITY RING
MFG. CO.

Dept. A

Buffalo, N.Y.

Please send me full details
of your proposition on Q. C.

Guaranteed Rings and hold

open the exclusive agency in this

territory until I see your representative.

Address  
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"The Model Ring"
IT WILL INCREASE YOUR SALES AS IT DOES THE SIZE OF THE DIAMOND

It has been a big It will be a big
seller for us seller for you

\\II/

Aids diamond's
brilliancy

Show this mounting to your
customers and they will
have no other.
It not only apparently en-
larges the diamond but
greatly enhances its beauty.
Send for an attractive dis-
play card in colors. ENLARGES THE DIAMOND

The Result Furnishes an Agreeable Surprise

Jos. H. Meyer Bros., "The Sketch-Book House"

Protects edge
from chipping

It secures the stone in such
a fashion that it not only
protects the edges, but pre-
vents the stone from fall-
ing out.
It means more sales for
you.

59 Nassau Street, Cor. Maiden Lane
NEW YORK

TO BEGIN THE YEAR 1912
BUY DIRECT FROM THE MANUFAC-
TURER WHO MAKES RELIABLE GOODS

Initial Rings Diamond-set Lockets
Emblem Rings Round Lockets
Stone-set Rings Gentlemen's Lockets
Signet Rings Link Buttons
Locket Rings Scarf Pins
Gypsy Rings Tie Clasps

Ladies' Fancy Rings
Signet Locket Cigar Cutters

(Patented Oct. 17, 1911)

Catalogue on request.

CHARLES M. LEVY
90 William St. :: NEW YORK

21()

Buy direct from the manufacturer

Save all middlemen's profits
Every retailer with us is a jobber—that is, he buys
direct at a price close to the cost of manufacturing.
The large volume of our business keeps this cost
at the minimum. A small profit over the actual
cost of making the goods is all we get.

Our Chains, Lockets, Fobs, Charms, Bracelets
are strictly 1-10 and 1-4 gold

We. guarantee everything we manufacture. Ex-
perience has taught us that we must please our
customers and keep them pleased. For many years
the price, quality and workmanship of our goods
has satisfied old customers and sent us hundreds
of new ones.

 ONE EXCLUSIVE FEATURE OF OUR LOCKETS 

The Joints and Rivets Are of Solid Gold
This improvement has overcome the one weak point
that plated lockets have had. A and Z lockets cannot
become brassy on the edges, as other lockets do. The
Gold Joints and Rivets have eliminated this weakness.

Why Buy Lockets With Brass Edges
when you can buy our lockets with Solid Gold joints
and rivets at the same price.

TRADE-MARK

Write Now for Samples and Prices

A AND Z CHAIN CO.
Providence

2020

:: Rhode Island

2070 2065

2006

2005

2004

2003

2002

2001

TRADE-MARK

2068
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The COLONIAL D DAME LINE
"The Line ID of Quality"

QUALITY MARK

ASK YOUR
JOBBER FOR
"THE LINE
OF QUALITY"

L 4283

4224

LOCKETS

BRACELETS

FOBS HEYWORTH BUILDING SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

L 4335
SOLD
ONLY

THROUGH
JOBBERS

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

CHICAGO, ILL.

4233

CHARMS

SCARF PINS

BUTTONS

I i I,

ti
1
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THE "S & C" SOLID GOLD FRONT
SPRING LINE IS NOW BEING SHOWN

UUR men have their sample trunks full of many new and attractive,
up-to-date designs which with our already complete line of staplessurely ought to interest you.

The same high quality that has characterized "S C" SOLID GOLD
FRONT JEWELRY in the past has been rigidly adhered to.
It is our honest convictions that this SPRING LINE represents the BEST VALUES,
QUALITY and PRICE CONSIDERED, of any on the market.
It will be our aim during 1912 to give the LARGEST VALUES for the MONEY.

Ira W. Smith, Pacific Coast Agent
Broadway Central Building, Los Angeles Smith & Crosby Attleboro, Massachusetts

 FACTORY 

Have You Seen Our Salesman?

221

SEND US THIS CORNER AND WE

WILL SEND YOU OUR ILLUS-

TRATED CATALOG AND

DISCOUNT.

A funny thing about this salesman of ours—he gets into your store and hides.
We have talked to him about it, but the only answer we can get is that it is the fault of the
people to whom we send him.

THE HUSSEY CO.
PROVIDENCE, R. I.

Name

Street

Now, the next time you need to order jewelry, just see if you can't find our salesman—he will City

probably be on your shelves somewhere. He hasn't a yellow streak—he is yellow all over, and
measures 7 x 9 3 . He wears our name right on the front of him and has order blanks in the
back—pull him off the shelf and then tell us that you found him. You needn't tell us in just these words, be-
cause if you send us an order on one of his order blanks, we will know that he is still doing business. We send
him out for business and he gets bunches of it, but we don't want him to stop work even for a little whiie.

Whatever our salesman tells you is so; whatever other bad habits he may have, he sticks as close as glue

State

to the truth. The president of The Hussey Company wouldn't allow him to do otherwise, neither would
the treasurer or general manager.

All of the talk about The Hussey guaranteed goods being fast sellers, trade winners, large profit
makers and customer satisfiers, is true as gospel.

If you haven't this SALESMAN (our catalog) tear off coupon and send in.

Manufacturing THE HUSSEY CO PROVIDENCE
• RHODE ISLANDJewelers

01/

ESTABLISHED 1877

T. G. Fro-thrill-wham & CO.
North Attileboro Massachusetts

MAKERS OF io AND 14 KARAT JEWELRY

STAMPED WITH THIS

Trade Mark

DIAMOND "F"

This TRADE-MARK also represents the high standard of
FINISH our goods possess.

For thirty-four years we have consistently endeavored
to produce a line of SOLID GOLD JEWELRY that could not be
excelled in QUALITY and FINISH
q The successful career of this company has been due to a
strict maintenance of this ideal.
41 We are constantly increasing our styles and designs.
uie 

make: 

 

DIAMOND MOUNTINGS SCARF PINS
BAR PINS

BROOCHES EARRINGS
LA VALLIERES

Ask our SALESMEN to show our entirely
NEW and ORIGINAL line of TIE CLASPS

SOLD THROUGH JOBBING TRADE ONLY

Look for Trade-Mark
as shown above Diamond "F"

—Mk
VAIV-4FAVAW49%--411=%- 111.N•

114

WHITE METAL GOODS FREE
A SAMPLE FOR THE ASKING

 We Make  

RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT
WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,
BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish. Also make a line of GOLDOIN LOCKETS;
and will make the entire line in GOLDOIN if desired.

These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples

Enterprise Jewelry Co. 4.
Box 653 ATTLEBORO, MASS.
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Competition With Ster-
nauware Is Not In Sight

IT This motor-boatman is a type of the successful, prosperous,
go-ahead dealer, smart enough to realize that there are
more kinds of profit than one in handling the various lines

of STERNAUWARE, comprising Coffee-Machines, Chafing-
Dishes and their Accessories, Tea-Pots, Alcohol Stoves, Trays,
Refreshment Sets, Bathroom Fixtures and other beautiful and
useful articles particularly described and finely illustrated in our
new BLUE BOOK, which any dealer can have on request.
Competition soon drops far behind such a dealer, and he needs
strong glasses to see it at all. You really ought to be familiar
with the novelties included in our Fall line which the BLUE
BOOK—the latest catalog of Sternauware—tells about.

S. STERNAU & COMPANY
NEW YORK
Showrooms
305 Broadway
N. W. Corner
Duane Street

mAKE71„or ,..,2mow ii
COMPRISING

Fancy Teakettles, Chafing-dishes and their
Accessories, Coffee-machines. Trays, etc.

OFFICE and
FACTORY
195 Plymouth St.
Brooklyn, N.Y.

CLARENCE F. BAYER BYRON L. STRASBURGER ALBERT PRETZFELDEFt

THE HOUSE OF NEWNESS
BAYER & PRETZFELDER CO.
IMPORTERS

5 East 17th Street,

MANUFACTURERS

Between Broadway and Fifth Avenue,

ANNOUNCEMENT
Beg to inform the trade that we have obtained the Sole Agency for United States and Canada for the celebrated, (L. MatrA,Paris) Lisbeth Indestructible Pearls, unquestionably the most superior manufactured pearls in the world.We hereby announce that our phenomenal lines for 1912 are now completed and on exhibit at our show rooms at the aboveaddress, and in the near future will be exhibited in all the large cities.We wish to announce our lines are more extensive, more original, more salable, newer and far beyond any ever produced orshown in the history of business.
We appeal to the live Jewelers, to whose interest it will be to see this exhibit. If you are not acquainted it will be to your bestInterest to communicate with our New York Headquarters and get in communication with our representative in your respective territory.

NEW YORK

Sterling Silver Mesh Bags and Purses
Gun Metal Mesh Bags and Purses
Beaded Bags
Fine Leather Bags
Gun Metal Novelties
Fancy Chains (of every description)
Vanity Cases and Novelties
Indestructible Pearls

Corals
Garnet Jewelry
Lorgnettes (of every description)
Cigarette Cases (of every description)
Eye Glass Cases (of every description)
Chime Clocks, Novelty Clocks, Folding Clocks, etc.
Opera and Field Glasses
English Sheffield Plate

Silver Deposit Glass
Old Dutch &liver
Brass Goods
Smokers' Articles (of every description)
Dinner Gongs
Marble Statuary
Lamps and Electroliers
Art Goods, Novelties, etc.

SOLE AGENTS LA VOGUE BINOCULAR, LA VOGUE, OPERA GLASSES, LA VOGUE LORGNETTES, INDESTRUCTIBLE PEARLS(L MATRE, PARIS) FOR UNITED STATES AND CANADA SOLE AGENTS

2_3
I
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WHAT YOU NEED IS A BETTER WAY
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It matters not whether you call it strategy or efficiency. But the thing you want most in your future advertising
is a better Way to accomplish quicker what you are now trying to do.
When Howe put the eye of the needle in the point of the sewing machine needle, he found a better way. When
McCormick hitched a team of horses to a reciprocating scythe, he found a better way. When Mergenthaler
created a machine by means of which type can be made instead of hand set, he found a better way. When
Westinghouse used air instead of iron chains to operate the brakes of railroad trains, he found a better may.
When the Arnstine Bros. Co. introduced their Catalog System to create more business and place the retail
jeweler on a higher plane, they found a better way.

ALL OVER THE UNITED STATES
3000 Retail Jewelers are applying the "ARNSTINE CATALOG SYSTEM to their business because it is a
better way to increase business and gain prestige in their community.

IN
BUSINESS

26
YEARS
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SUPPLY
OVER
3000

JEWELERS

IN EVERY STATE THE LEADING JEWELERS USE THE ARNSTINE CATALOG SYSTEM

GOODS WE ILLUSTRATE ON THE STOCK PAGES OF OUR CATALOGS are strictly high-gradejewelry, and we positively will not knowingly illustrate an inferior article. Our prices cannot be comparedwith that class of goods which is made up for show only by manufacturers who want quantity in preference
to quality. We buy in very large quantities for the supplying of over three thousand retail jewelry stores,thus we are enabled to sell at prices as low, if not lower, than others.

EIF-WE ESTABLISH EXCLUSIVE AGENCIES WITH LEGITIMATE RETAIL JEWELERS ONLY
Write today for full particulars and samples

/waraiiw.e0
iillapriginators of The Exclusive Catalok Method for Retail jewelers

PROSPECT AVE. and
EAST NINTH STREET

C L. EV E LA N. D Co
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that contains everything a Retail Jeweler ever has calls for in the way
of showcase and shelf goods, is like having a wholesale dealer located
next door. You can order from it to-day, and the goods will be shipped
to-morrow, or the same day the order is received.

Our new illustrated Catalog embraces all of the staples and hundreds
of novelties such as are usually carried in stock. When you order
from it you get the benefit of the latest creations known to the Jeweler's
and Watchmaker's craft, and at as low prices as any responsible
wholesale house can afford.

This book is gotten up in convenient and compact form ; is a ready
and quick reference ; a safe and sure merchant's guide to right buying.
Send for our grand 1912 edition, prepaid.

T.TADE IN 14K— TO K—AND SILVER

THE BASSETT JEWELRY CO.
PROVIDENCE R . I.

An Easter
Suggestion

Now is the time
to look up your
Cross and Rosary
Stock and be pre-
pared.

Send for Selection

The Bassett Jewelry Company 11311.hooCrledIesa•
1.w 

THE ORIGINAL
9 NON —LEAKABLE

MOPES FOUNTAIN PEN
The Line of Least Resistance 

Hits the Bulls eye
every time

225

Every merchant endeavors to put into his stock such articles as offer the
least selling resistance ; that is to say, he carries the line of least resistance.

• 

In fountain pens the line of least resistance is Moore's, the original Non-Leakable Fountain

Pen. Until the advent of Moore's, the words "Non-Leakable " had never been applied to a

fountain pen for the very good reason that there was no such thing as a Non-Leakable

Fountain Pen. Then came Moore's with its slogan, IT WON'T LEAK, and a new era in

fountain pen manufacturing began.

Have you ever stopped to consider what a change there has been in fountain pen advertis-

ing in the last few years ? The phrase, IT WON'T LEAK, set people to thinking, inquiring,

investigating, buying. Moore's was in the lead. Then, as is always the case, the other

makes of fountain pen fell into line and endeavored to obtain some of the prestige which

Moore's was creating. Pick up a fountain pen advertisement anywhere today and you will

find it dominated by statements such as, " Can't leak," " The Non-Leak Pen " " So and So

Safety; " all imitating, but like all imitations, decidedly inferior to the original Moore's.

• 

Moore's has been the greatest selling factor in the fountain pen business in recent years.

It has seen the greatest increase in sales, the largest increase in distribution and has given

more genuine satisfaction to users than all the other fountain pens put together.

It is up to you, Mr. Dealer, to stock the fountain pen line of least resistance. If you are not today carrying

fountain pens, you can, with little investment, a very small space in your stores and a well selected assortment

of Moore's Non-Leakable Fountain Pens, add a side line to your business which will bring you very handsome

profits. If you are carrying some other make of fountain pen, you can materially increase your profits in that

department and give perfect satisfaction to your customers by carrying Moore's.

We do everything in our power to assist our dealers and supply them liberally with our up-to-date and
attractive lines of printed matter, posters, window-cards, display signs, booklets, leaflets, blotters, etc., and in

addition to this, you will have the benefit of our national advertising and the constantly growing demand

it is making.

• 

Once you have Moore's in stock, we are as anxious that you sell them as you can be yourself, for your
success is our success, your sales are our sales ; our interests are mutual.

Sell Moore's.

ADAMS, CUSHING & FOSTER
168 Devonshire Street, Boston, Mass.

Selling Agents for

AMERICAN FOUNTAIN PEN COMPANY
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Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO ! ! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that shouldyou need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shownon illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
x8 karat, 3 dwts., $5.40 per dwt. net; in dozen lots, $1.30 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

The Latest in Class Pins

We invite careful attention to our 1912 line of class
pins. Every pattern is new, original, distinctive
and unique.

Let us assist you in landing the class pin order in
your town. Write us for detailed information
and prices.

Erichsen, Krause & Company
Manufacturing Jewelers

37 South Wabash Avenue, CHICAGO, ILL.

ESTABLISHED 1892

For Many Years
we have specialized
in making pierced

MONOGRAMS
correct in every detail. Our

Catalogue No 10, tells all about these. Write for it.

Chicago Art Metal Works
302 West Lake Street .. CHICAGO, ILLINOIS

_'V'AAA
CATALOG

GORDON $
MORRISON
WHOLESALE

JEWELERS AND
OPTICIANS
  11.2

Chicago, Ill.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians, 210 W. Madison Street, CHICAGO, ILL.

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO : 103 State Street NEW YORK : 37 Maiden Lane
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The

NASSAU Lighter
An Important Specialty

for Jewelers

Made in America

F
EATURE the Nassau Lighter in

your stock. It is taking the

men of this country by storm.

The Nassau is the one practical pocket

lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,

engine-turned and engraved.

German silver, gold plate, sterling silver, and

solid I4K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

Nassau Lighter Company

65 Nassau Street

New York

ANIMANIA.•••••■•••■■••
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Thin Flat Shape
"Note the Difference'

Press the Button and
You Have a Light

THIE "HAHWAY" LIOHTER Each "Hahway"
Lighter Guaranteed

Potent Applied for

To Importers and Jobbers : We offer you the best proposition. The smallest thinmodel and most perfect lighter in the world, having all up-to-the-minute improvements.Our prices are lowest. We make prompt shipments from stock F. 0. B., NEW YORK.Write for our 1912 quotations and illustrated catalogue.
Manufactured solely by Th oz> Progrea4.3 MEISCI-iinero Industrie

MUNCHEN G. M R. II. GERMANY
11AWAY

Can Easily Be Taken Apart and
Any Part Replaced

”Hah-
way"
easy

charging
with

Benzine
Made in Nickel Silver Plated, Gold Plated, Sterling Silver, 14 K. Gold, Pearl, withemblems and a iarge assortment of fancy styles. Hallway Sterling Silver and SolidGold Cases and fancy styles are a lifelong proposition, because any defective partsthrough long usage can easily be replaced. Only the Hahway lighter can easily betaken apart. Each lighter is guaranteed.
Sole Agent tor America and Canada; M. E. BERNHARDT, 151 Chambers St., New York

 1=71 

BRACELETS

--r'HIS line chiefly recommends itself on account of the fine finish, the
1 many original designs and the high QUALITY of stock used.
They come chased and engraved in POLISHED or OLD ENGLISH finish.

ASK YOUR JOBBER TO SHOW OUR EXTENSIVE LINE
OF EASY SELLING AND UP-TO-DATE BRACELETS

Remember this TRADE
the

YOUR YDEMER will

MARK identifies
product.

show our entire line.

GEORGE L. BROWN COMPANY
Attleboro Massachusetts

FOBS

CHAINS

TIE CLASPS

LOCKETS

BRACELETS

LA VALLIERES

WHEN
A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER 
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 324
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, SarphatIstraat 29-31 London, Audrey House, Ely Place

ADVERTISING CUTS FOR JEWELERS
Experience has proved that the best advertising cuts are those that sug-

gest the goods themselves.
We have hundreds of these illustrations, a few of which are here shown.
These include watches, clocks, diamonds, cut glass, rings, bric-a-brac

and all manner of novelties, in sizes suitable for newspaper advertisements.
Use some of these cuts and swell the results of your Christmas

advertising.
Send for sample sheets with prices.

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street, Philadelphia, Pa.

CI

When a man who reads the
popular magazines needs a collar
button, he asks for

KREMENTZ

COLLAR BUTTONS

Because the advertising we have
done has convinced him that

Krementz Collar Buttons

are the best that can be made.

Before buying, he looks on the
back, to be sure he is getting the
Genuine Krementz Collar
Buttons that are insured against
damage from any cause.

Are you well stocked with
Krementz Buttons?

KREMENTZ & CO.
NEWARK, N. J. New York, 286-288 Fifth Avenue

San Francisco, 722 Shreve Building

PARKS BROS. & ROGERS, Providence R. I.
Selling Agents to Jobbing Trade for U. S. and Canada

CI

0
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Officers of Ohio Association
Hold Executive Session

Elaborate Plans for June Convention—Active

Membership Campaign—An Innovation in

Exhibit Plans

Columbus, Ohio, January 16.—On Friday, Janu-
ary 12, at the call of President Thoma, the officers
of the Ohio association met in the Chittenden
Hotel, this city, for the purpose of completing
plans for the 1912 convention.
As previously announced, the convention will

be held at Cedar Point, on Lake Erie, June 25,
26, 27, at the Hotel Breakers.
The convention this year will be on quite an

elaborate scale and will, without doubt, eclipse
anything ever before attempted in jewelers' con-
ventions. An active membership campaign has
been started and the officers expect that the re-
sult will entitle Ohio to retain President Roberts'
prize banner for another year. An investigation
of the attitude of the members of the associa-
tion and also of the retail jewelers in general
throughout the state reveals the fact that there
is a great deal of enthusiasm for the coming
convention, and every indication is that the at-
tendance will be much larger than last year.

In all the larger cities of the state the retail
jewelers have formed local clubs for the purpose
of handling matters of local interest, the mem-
bers of these organizations also being members
of the state association. -Many of these clubs
have a movement under way to close up their
stores on one day of the convention and attend
in a body with their employees.

Innovation in Exhibit Feature

One of the new features to be inaugurated at
this convention is in the matter of the booths.
In the past these have always been erected and
decorated by the exhibitors after their arrival
at the convention. This caused no end of con-
fusion
' 

hard labor and expense, with no assur-
ance that when completed the effect would be
harmonious. 
This year the association has decided to erect

the booths and decorate them for the exhibitors,
as it is figured that the work can be done much
cheaper and better in this way and in the end a
harmonious and artistic effect will be obtained.
Accordingly the association has taken steps to
employ a company of professional decorators
to do this work, and it will be accomplished for
the exhibitors at a much less cost than they could
do it themselves.

It was also decided to extend through the
trade journals an invitation to the jewelers of
the neighboring states to attend the Ohio con-
vention and to view the exhibits.
The program committee has also outlined a

program, the details of which will be announced
at a later date.
The following resolution was adopted just be-

fore the close of the meeting:
WHEREAS, the National Retail Jewelers' con-

vention at Richmond authorized President Rob-
erts to appoint a committee to induce fashion-
plate publishers to illustrate jewelry in their
publications, be it,
Resolved, That we heartily endorse this move-

ment and urge President Roberts to push this
committee to early action; and, be it further
Resolved, That we ask President Roberts to

direct said committee to endeavor to induce the
various calendar publishers to put out a series
of pictures depicting such scenes as the present-
ing of the engagement ring, the silver wedding,
viewing the wedding gifts, giving the boy his
first watch, etc., and further to call these publish-
ers' attention to the fact that their artists use
very little or no jewelry in their illustrations.

Wisconsin Jewelers Arrange
for Annual Convention

Milwaukee the City Selected—District Or-

ganizations to Be Formed—Elaborate Pro-

gram to Be Prepared

Milwaukee, Wis., January t8.—Directors of the
Wisconsin Retail Jewelers' Association at their
meeting last night decided to hold this year's
annual convention on July 9, to and it in Mil-
waukee. The Milwaukee directors, including
Henry F. Steelier, William H. Upmeyer and E. F.
Rohn, were authorized to select the convention
hall, which undoubtedly will be the Auditorium.
Special attention will again be given this year to
exhibits of manufacturers and wholesalers and
more space will be required.
Plans were made by the directors to perfect

new district and local jewelers' organizations,
which will be affiliated with the state association.
President Gustav Keller, of Appleton; Secretary
A. W. Anderson, of Neenah, and other officers
will take steps at once toward forming local asso-
ciations in Beloit, Janesville, Racine, Kenosha,
Superior, Ashland and other points.
A new Milwaukee district will be formed also,

to be made up of Waukesha, Cudahy, South Mil-
waukee and other outlying cities. This Milwau-
kee district will be affiliated with the Milwaukee
Jewelers' Club.
Henry F. Stecher, Milwaukee, treasurer of the

state association, will prepare the program for
the convention.

Reduced Railroad Rates
For Merchants and Buyers

Passenger Associations Make Concessions—In-
structions to Be Followed—Dates of Meet-
ings

Chicago, January 26.—The Chicago Association
of Commerce announces that it has made ar-
rangements with the various railroads operating
under the Western Passenger Association and the
Southwest Passenger Association whereby a two-
cent-a-mile rate will be in force from cities
touched by these railroads to Chicago. The at-
tention of out-of-town jewelers who wish to
avail themselves of this opportunity is called to
the fact that they must in all cases ask for and
obtain from the ticket agent at the point of
starting a certificate showing that they have paid
their fares and that they expect to take advan-
tage of this rate. This certificate must be in
turn presented to the Chicago Association of
Commerce, the secretary of which, if the certifi-
cate is correct, will approve same and see that
it is properly validated by the joint agents of the
railway companies, and the certificate exchanged
for a return ticket upon payment of an amount
equivalent to two cents per mile each way. These
tickets are good only to return via the route on
which the original ticket was purchased. The
dates for purchasing tickets under these rates,
together with the return dates, are as follows:

First meeting—Dates for buying tickets, Feb-
ruary 3 to to; dates for returning home, Feb-
ruary 5 to 17.
Second meeting—Dates for buying tickets, Feb-

ruary 17 to 24; dates for returning home, Feb-
ruary 19 to March 2.
Third meeting—Dates for buying tickets,

March 2 to 9; dates for returning home, March
4 to

i6ith meeting—Dates for buyiFourth ng tickets,
March 16 to 23; dates for returning home, March
18 to 30.
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Chicago Retail Jewelers
to Form Organization

Call for Organization Meeting—Will Make

Effort to Suppress Fake Auction Sales and
Secure Other Reforms

Chicago, January 25.—Encouraged by the re-
cent action of Mayor Harrison in refusing to
renew the licenses of notorious South State
street auctioneers, Charles F. Manahan, secretary
of the Illinois Retail Jewelers' Association, and
other Chicago jewelers prominent in the work
of the association, had decided to take imme-
diate steps looking toward the organization of a
local jewelers' club in this city. Secretary Man-
ahan has issued a call for all Chicago retail jew-
elers to meet in the rooms of the Chicago Jewel-
ers' Board of Trade, in the Columbus Memorial
building, on the evening of February 9.
The lack of such an organization has been

sorely felt upon a number of occasions. Other
lines of business have similar organizations, and
those who are interested in the forming of such
a club see no reason why Chicago jewelers can
not have their own trade organizations. D3troit,
Pittsburgh, gilwaukee, Toledo, Cleveland and
many other cities have such organizations, and
in each instance they have been found of invalu-
able service to their members. The lack of a
proper ordinance governing auctions is one of the
most important matters of business to be taken
up first by such an organization, and it is very
probable that in the very near future a new
auctioneer's ordinance will be presented to the
city council for its attention.
Secretary Manahan is also sending out his

regular letter for yearly dues. They are now
payable. He reports that new members are com-
ing into the organization very rapidly and that
the slogan "Five hundred members of 1912" will
be realized when the convention meets in May
at Rock Island. This convention promises to be
the most successful in the history of the organi-
zation. Arrangements have been made for a
special train from Chicago to Rock Island for the
Chicago jewelers. According to present arrange-
ments this special train will stop at Blue Island,
Joliet, Ottawa, La Salle, Morris and other points
along the route. The rate from Chicago is $8
a round trip.

Executive Committee of
Indiana Association Meets

Annual Convention to Be Held in South Bend
in June—Campaign to Increase Membership

Indianapolis, January 25.—The executive com-
mittee and officers of the Indiana Retail Jewel-
ers' Association held a business meeting at the
Claypool Hotel, in Indianapolis, January 8. It
was decided to hold the annual convention at
South Bend, Ind., during the third week in June,
the exact date to be determined later.

A vigorous and enthusiastic campaign will be
immediately started for increased membership.
A field secretary will be employed and every ef
fort made to make the next convention the big-
gest and best the association has ever held.
At this meeting were W. H. Mellor, president;

George S. Kern, vice-president ; 0. P. M. Squires,
secretary; J. H. Noyes, treasurer, and H. H.
Bishop and J. H. Arnold, of the executive com-
mittee.

Oliver M. Artes, first vice-president of the as-
sociation, was in New York at the time of the
meeting. January 9 Mr. Artes entered upon the
duties of his new position as traveling representa-
tive for The Keystone Watch Case Company.



Get Life Terms in Prison
for Daring Gem Robbery

Two Men Convicted of Holding Up Alberti
Store in Chicago and Stealing $20,000
Worth of Jewelry—Sensational Robbery and
Trial

Chicago, January 21.—Martin Thorsen and Al-
bert Humphrey were found guilty of the $20,000
Alberti diamond robbery in Judge McKinley's
court yesterday in a verdict which carries with
it a sentence of life imprisonment. The case
against Edward Snell was not permitted to go to
the jury, the court holding the evidence of his
connection with the crime to be negligible.
The robbery was one of the most sensational

ever committed in Chicago, and the conviction
was obtained only after the most extraordinary
exertions.
The state's case depended entirely on the iden-

tification of the two prisoners, and the witnesses
were afraid to come into court and tell what
they knew for fear of violence. In the end, how-
ever, Assistant State's Attorney Ben J. Short,
who was assisted by Charles Furthmann, suc-
ceeded in breaking down the alibis of the two
defendants so completely that the decision of the
jury was almost a foregone conclusion.
The jewelry store of Edward Alberti, at 1241

Milwaukee avenue, was robbed by four men be-
tween 9 and io o'clock on the morning of April 26
of last year. The men drove up to the store in
an automobile, held up the proprietor at the
point of a pistol, bound and gagged eleven per-
sons, including a number of customers who came
in from time to time while the robbers were at
work, packed the diamonds into suit cases and
made off in their machine.
The plans for the crime were made the day

before. Some one called up the Drexel garage
and asked that a touring car be sent to the
Ridgeway apartment building. The car was dis-
patched, and while the chauffeur was inside the
building looking for his "fares" the robbers got
into it and drove away.

Sir Julius Wernher,
Diamond King, Retires

From Office Boy to Knighted Millionaire—Im-
posed on by Artificial Diamond Imposter

London, January 24.—With the last day of
the old year the great diamond firm of Wernher.
Beit & Co. ceased to exist. It was dissolved by
mutual consent, the diamond branch having been
transferred to. the firm of L. Breitmeyer & Co.
Wernher, Beit & Co. was founded by Julius
Porgess, who was joined by Julius Wernher, the
son of a German general. On the retirement
of Mr. Porgess in 1889 the latter's nephew, Al-
fred Beit, became a partner. Many men have
become millionaires from their connection with
the great gold and diamond firm, among them
Mr. Porgess, Sir Julius Wernher, Sir Lionel
Phillips and the brothers Beit.

It is interesting to note that the baronetcy
conferred upon Lionel Phillips recognized the
services of one of the most prominent of public
men connected with the mining industry of the
Transvaal. When Sir Julius Wernher, who hasjust retired from the business, came to Londonfrom Germany to seek his fortune, he firstworked in a city office for a weekly salary thatwas reckoned in shillings. In spite of his repu-tation, he became the victim three years ago ofLemoine, who declared that he could make ar-tificial diamonds in an electrical furnace, andSir Julius Wernher financed him to the extentof i6o,000.
Sir Julius has been gradually retiring fromqctive busine§§ for §gRie time past.
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W. J. Johnston Co.
Elects New Officers

Its Affairs in a Prosperous Condition—Tribute
to W. J. Johnston—Prominent Retailer One
of the Directors

Pittsburgh, January 4.—As a result of
the death of W. J. Johnston, founder and head
of the W. J. Johnston Company, which was an-
nounced in our last issue, the directors of the

. firm held a meeting on January 9 for the double
purpose of passing resolutions of condolence for
the family of the deceased and to effect a re-
organization. D. A. Smith, southern and western
representative of the company, was elected to
the presidency, to succeed Mr. Johnston, while
William E. Jones, city salesman, was made sec-
retary and treasurer. The selection was based
on the accurate knowledge of the business pos-
sessed by both of these officials, who were very
close to Mr. Johnston as head of the firm.
August Loch, the well-known retail jeweler of
this city, and a large stockholder in the firm, was
elected a director, to fill the vacancy caused by
Mr. Johnston's death. The business was found
to be in a very prosperous condition, and under
the new management a continuation of its pros-
perity is assured.
The following minute and resolutions of con-

dolence were adopted at the meeting:
The W. J. Johnston Company was incorporated

under the laws of Pennsylvania January 29,
Igo% and from that time until January 3, 1912,
the affairs of the company have been under the
supervision and direction of W. J. Johnston, he
being at all times president of the company.
Under his guidance the company has prospered
and its affairs were all hobbies of Mr. Johnston,
to such an extent that he deprived himself of
many of the pleasures of life in order to make
more certain the success of the company which
bears his name. The place in this company left
vacant by the death of Mr. Johnston is an ex-
tremely hard one to fill, but realizing that all
must, at an earlier or a later date obey the
divine command and pass to the great beyond,
from which no man returneth, we can but bow
to His will ; therefore, in expressing our deep
regret over the untimely death of Mr. Johnston,
be it
Resolved, That the directors of this company,

in meeting assembled, do hereby express our
deep regret at the untimely death of Mr. John-
ston and extend our sympathy and sorrow to
his bereaved family, to the community and to his
many friends, and, be it further
Resolved, That a copy of this minute and reso-

lution be sent to the family of Mr. Johnston, as
well as incorporated in the minutes of the com-
pany.

It was stated by the new officials that the bus-
iness would continue to be conducted on the same
plan as during the life of Mr. Johnston, who.
happily, left the business and finances in ex-
cellent condition.

Old Robbery Mystery Cleared Up
Wellington, Kan., January i8.—A photograph of

W. W. Wells, who is under arrest in Minneapolis,
Minn., for stealing $6,000 worth of diamonds, De-
cember 22, made it possible to fix the identity of
the man who robbed the E. B. Roser jewelry store
here a year ago last election night in November.
Wells also has been identified as having robbed
a jeweler of $3,000 worth of diamonds at Bartles-
ville, Okla., December 16.
The robber got $7,000 worth of diamonds from

the Roser store, going behind the counter in his
shirt sleeves and without a hat as a clerk and lift-
ing the tray containing the jewels from a front
display window. Mr. Roser had gone across the
street to the hotel for supper. The burglar got
into Roser's store through a rear window which
he pried up. He was seen by several persons while
committing the robbery. Mr. Roser offered $1,000
reward for the arrest and conviction of the man
who stole his property.
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National Association
of Wholesale Jewelers

Executive Committee Meets in Chicago—Re-
scind Important Resolution—Annual Meeting
in Philadelphia Next Month

Chicago, January 20.—The annual meeting of
the executive committee of the National Whole-
sale Jewelers' Association was held at the
La Salle Hotel, in this city, January 18. The
meeting was called primarily for the purpose
of making the necessary arrangements for the
annual meeting of the association, which occurs
in Philadelphia on March 27. The most im-
portant business of general interest to the trade
which was transacted at this meeting was the
passage of a resolution rescinding a former reso-
lution, passed at the last annual meeting, recom-
mending that members of the association buy
their fall lines no earlier than May I and their
spring lines not earlier than December 26.
At the time the original resolution was passed

it created considerable discussion in the trade,
especially among representatives of eastern
manufacturers, who contended that it would be
impossible to carry out the spirit and letter of
such a resolution. When the resolution was
first passed a number of the members of the
association adhered strictly to it, but there were
a number who did not, and without the united
effort of all the members of the association it
was deemed impossible to carry out such a plan.
The resolution is as follows:
Whereas, The National Wholesale Jewelers'

Association, at the request of the National As-
sociation of Manufacturing Jewelers, and for
the convenience of the manufacturers, adopted
a resolution at the last annual meeting in Chicago,
recommending that members buy their fall lines
not earlier than May r, and spring lines not
earlier than December 26; and,
Whereas, The National Association of Manu-

facturing Jewelers has seen fit to rescind this
action in adopting a similar resolution; therefore,
be it
Resolved, By the executive committee that the

committee recommend to the association the
passage of a resolution rescinding our action in
recommending these dates for buying.

New Plans for Trade Protection
Louis Cohn, who was appointed by President

George H. Edwards to represent the national
association in conference with other trade or-
ganizations regarding the assaults recently made
on retail jewelers in various parts of the country,
reported that he had had a conference with the
members of the Jewelers' Security Alliance and
that they had agreed to broaden the scope of
the alliance and have their constitution amended
so that they would take more effective measures
in the protection of its members. These amend-
ments are to be very extensive and will make
it possible for the Jewelers' Security Alliance
to insure its members not only against burglars,
but also against petty burglaries, window-smash-
ers, sneak thieves, hold-up robberies and in cases
of assault or murder.

Applications for membership were received
from the following firms: Donnelly, Caliger &
McLaughlin, Des Moines; Allen Jewelry Corn-
pany, Charleston; Weidlich Jewelry Company,
St. Louis; The Jewelers' Manufacturing Com-
pany, Cleveland; The Webb C. Ball Watch Corn-
pany, Cleveland; J. W. Forsinger, Chicago; A. H.
Pond & Co., Syracuse; Marks & Liberman,
Syracuse.
The following members of the executive com-

mittee were present at the meeting: President
George H. Edwards, Kansas City; C. A. Kiger,
Kansas City; Louis Cohn, New York City; A. J.
Thoma, Cincinnati; A. G. Schwab, Cincinnati;
Louis Sickles, Philadelphia; L. D. White, Phila-
delphia; Edw. Massa, St. Louis; J. E. Reagan,
Indianapolis; C. A. Berkey, Detroit ; A. L. Ha-
man, St. Paul ; Phillip Present, Rochester; B. C.
Allen, Chicago; Claude Seymour, Chicago; F. G.
Thearle, Chicago.
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Third Noonday Luncheon Na-
tional Jewelers' Board of Trade

Bankruptcy Law Discussed by Prominent
Jurist—Power of Mercantile Organization in
Compelling Business Honesty—Present Law
Imperfect

New York, January 17.—The third noonday
luncheon of the National Jewelers' Board of
Trade was held at Kalil's restaurant yesterday,
the principal speaker on the occasion being Judge
Charles M. Hough, of the United States district
court, whose subject was "Bankruptcy and Mer-
cantile Stability." President M. D. Rothschild
occupied the chair on the occasion, and after
partaking of a most appetizing menu he intro-
duced the speaker of the evening, the burden of
whose message was that it was the duty, privi-
lege and opportunity of such organizations as
the National Jewelers' Board of Trade to make
the bankruptcy act of 1898 provide for an excel-
lent system of commercial discipline.
"You, gentlemen, if you will put your minds

to it, are far more competent than any body of
lawyers to ascertain how and by what means
frauds in your own business are likely to be ac-
complished. You are your own best policemen
if you will believe that the examination in bank-
ruptcy of a debtor by the agent of your or-
ganization is his court-martial, from which he
may emerge vindicated so far as evil intent is
concerned, or condemned so that you may all
know what manner of man he is."
"I welcome them," said the judge, referring to

such organizations and their increasing influence.
"They make for economy and yet are pecuniarily
able to employ in commercial matters lawyers of
standing and ability, which honorably and vigi-
lantly exercised, will do more than anything else
to maintain the stability and supremacy of honest
business."

The Altruistic Spirit

"There were just as many debts, as large a
number of failures," said the judge at the open-
ing of his speech, "and as numerous an army
of swindlers, small and great, before the enact-
ment of the present bankruptcy act as there are
now, and dealing with commercial difficulties in
those days was more profitable to the legal
fraternity generally than it is today. I speak
whereof I know, so that any lawyer who has a
good word for bankruptcy is manifesting an al-
truistic spirit with which my profession is not
generally credited.
"That the theory of bankruptcy is right, that

it rests on sound moral principles, is something
that I have never heard denied by any one, ex-
cept a few lawyers who stopped learning any-
thing new thirty years ago, and some laymen
whose opportunities for personal profit have been
interfered with by the bankruptcy court."
Judge Hough agreed heartily with the com-

plaint that the present bankruptcy act is imper-
fect and capable of great improvement by con-
gressional action and betterment of practice, but
he takes issue with the complaint against the
system itself. He made a brief picture of con-
ditions before 1898, when "the great houses,
with careful credit managers, with traveling men
as detectives, with skilful lawyers posted like
sentinels over the country, usually got ahead of
the mercantile community generally, the banks
usually got ahead of them and the debtor's family
usually got ahead of everybody."
Continuing, Judge Hough said: "There is a

common but discouraging method of treating
statutes. It is to expect the statute to execute
itself, to let it severely alone so far as personal
effort is concerned, and then curse the law if the
results are not satisfactory."
The learned judge was listened to with close

attention by the some 150 jewelers present, who,
at the close of his address, expressed their ap-
proval by prolonged applause. The subject is one
in which every member of the board is deeply
interested, and all appreciated the very lucid
address of the judge.
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Trade Conditions Promising
in Ohio and Middle West

After-holiday Activity Well Sustained—Pros-
pects Look Bright for Spring Trade

Toledo, Ohio, January 22.—Trade conditions
are generally reported good by local jewelers;
that is, good for this season of the year. Fol-
lowing on the heels of the holidays business
naturally slacks up in general lines. Weather
conditions in Toledo have been extremely lad for
several weeks past, and but little except neces-
sary shopping is being done. However, the watch
business seems to have considerable life and
there is a fair business, all things considered, in
general jewelry lines. Few diamonds are moving.
Repair benches are busy, however, and there is
plenty of this class of work to be evenly divided
up. Several removal sales are being conducted
by local jewelers, while others are conducting
various sorts of clean-up sales, all of which tend
to keep some activity in the current.
"We have just wound up a good year," said

Mr. Swigart, head of the Swigart Watch and
Optical Company. "Our watch business for No-
vember and December was exceptionally fine and
prospects for the future are splendid. Our men
are now preparing to go out on the road again,
and we expect to have them moving by the latter
part of this month." This concern recently in-
stalled a jewelry manufacturing department on
the third floor of the Superior street place of
business thoroughly equipped with up-to-date ma-
chinery, which means a saving of about $6,00o a
year.

The 14-Karat Club of New York
Gives Theater Party and Banquet

New York, January 22.—The sixth annual the-
ater party and banquet of the 14-Karat Club, of
this city, was held Saturday evening, January 20,
at Keith & Proctor's Fifth Avenue Theater.
There were thirty-three members present.
By special arrangement with the Management

the artists appearing wore the emblem of the
club. When Miss Adele Ritchie appeared she
entered into the spirit of the occasion, causing
many hearty laughs with some pointed remarks
about various members of the club.
The program in its entirety was a most em-

phatic hit. From the theater the members were
conveyed to Murray's, where a sumptuous repast
awaited them. The yellow carrots with the black
numerals 14 were everywhere in evidence. Dur-
ing the supper the members were entertained by
artists engaged for the occasion. President
Schweizer made a well-chosen address. Messrs.
Andrews, Loebl and Lesser were also heard from.
President Schweizer read a letter from Member
James J. Loeb, regretting that he couldn't be
with the boys and wishing them all a merry time.
The election of officers followed and resulted

as folloivs: President, Charles Andrews; vice-
president, Edwin P. Loebl ; treasurer, Arthur Les-
ser ; secretary, Harry Breidenbach.

Electrocution and Life Sentence
for Levytanski Murderers

Laredo, Texas, January 18.—The result of the
trial of the murderers of G. J. Levytanski on De-
cember 22, 1911, is summed up in the verdict of
the jury, which was as follows : "We, the jury,
find the defendants, J. B. Compton and Lonnie A.
Franks, guilty of murder in the first degree. as
charged in the indictment, and assess the punish-
ment of the defendant Compton at death and
assess the punishment of the defendant Franks at
confinement in the penitentiary for life."
Compton and Franks were unmoved by the

words of the verdict, though Compton closely
eyed each man in the jury box, but showed not
the least emotion. The news that the jury had
reached a verdict spread like wildfire, and soon
there was a large throng on hand to hear the
reading of the memorable document, and during
the time that the reading was in progress a death-
like silence prevailed. Following this the jury
was discharged and the prisoners were taken back
to their cells.

National Association
Inaugurates Program for 1912

Call for Meeting of Executive Committee—Also
Meeting of Officers and Members of State
Association's Standing Committees of Na-
tional Organization

The following official call has been issued by
the officers of the national association:

The officers and executive committee of the
American National Retail Jewelers' Association
arc hereby notified to meet in Kansas City, Mo.,
on February 12 and 13, 1912, to complete arrange-
ments for the holding of the annual convention
in August and to transact such other business as
may be presented.
President Roberts has also issued the following

supplementary call:
The officers and members of all state associa-

tions are invite to attend this semi-annual meet-
ing, to be held at the Coates Hotel, and take
part in the proceedings, and the president spe-
dully requests all members who have any sug-
gestions or inquiries to make on the work of the
association to forward same to Claude Wheeler,
secretary, Columbia, Mo., before February 8.

Secretaries of state associations are requested
to send immediately the prospective dates of their
annual meetings to the national secretary in order
that he may arrange that no two meetings shall
occur on the same date.

It is urged that the president of each state
organization appoint a special legislative commit-
tee to have presented at the opening of their
respective state legislatures for enactment "the
gold and silver stamping law" and "the fraudu-
lent-advertising law,' and use every effort for
their passage.

Special attention is called to the forthcoming
report and enlarged scope of work of the Jew-
elers' Security Alliance, which has done such
heroic service in protecting the retail jewelers of
the country from robbery and theft and bringing
to punishment the perpetrators of many murders
and assaults.
I can not commend too greatly the work of

the Jewelers' National Board of Trade of New
York for its arduous labors in prosecuting the
violators of the gold and silver stamping law,
their assistance to the government in convicting
jewelry smugglers and their broad scope of work
in every good act to elevate the jewelry trade to
the highest type of honest merchandising.

Standing committees for 1911-1912:
Trade interests—Walter Jaccard, Kansas City,

Mo.; J. C. Grogan, Pittsburgh, Pa.; Robert
Traub, Detroit, Mich.; A. D. Prince, Washington,
D. C.; J. J. Freeman, Toledo, Ohio.
Legislature—Hon. Henry Zilliken, Wellsburg,

W. Va.; J. Warner Hutchins, Philadelphia, Pa.;
W. H. Schwarzchild, Richmond, Va.; Claude
Range, Trenton, Mo.; A. E. Barker, Minneapolis,
Minn.
Assaying—D. R. Jolly, Raleigh, N. C.; Joe

Mazer, McAlester, Okla.; 0. L. Richards, Cush-
ing, Texas.
Membership—Charles H. Howe, Syracuse,

N. Y.; Jerome W. Schirm, Baltimore, Md.; C. H.
Williams, Condon, Ore.
Credentials—C. S. Wiley, Pittsburgh, Pa.; C.

H. Carmichael, Booneville, Ark.; Walter Starke,
Junction City, Kan.
Publicity—Frank H. Robertson, Blackwell,

Okla. •, R. C. Bernau, Greensboro, N. C.; J. P.
Archibald, Blairsville, Pa.; J. C. Bloom, Denver,
Colo.• F. A. Hannis, York, Neb.; D. F. Carpen-
ter,
Cob.

Mo.
Transportation—F. W. Meyers, Kansas City,

Mo.. J. R. Mercer, Kansas City, Mo.; C. J.
Ricker, Emporia, Kan.
Auditing—Mack Hurlbut, Fort Dodge, Iowa;

N. A. Bancroft, Columbus, Ohio; E. J. Schees,
Rochester, N. Y.
Deceased members—John P. Hess, Fond du

Lac, Wis. •, F. J. Hasse, Plaza, N. Dak.; Richard
Welting, Peoria, Ill.
Membership campaign fund—August Loch,

Pittsburgh, Pa.; Albert Edholm, Omoha, Neb.;
W. H. Hoskins, Vermillion, S. Dak.
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Manufacturing Jewelers' Board of

Trade Holds Annual Meeting

Work Done by the Board and Increased Effi-

ciency of the Machinery—Election of Direc-

tors and Officers for 1912

Providence, R. I., January 29.—The annual

meeting of the Manufacturing Jewelers' Board

of Trade was held Saturday afternoon, January

27, at the headquarters of the organization, 42

Weybosset street, Providence. The meeting was

very largely attended, there being more than the

usual interest in the session by virtue of the re-

ports which were to be presented. The president,

Frederick D. Carr, and the other officers and

board of directors, with a few exceptions, were

re-elected. Immediately after the election of the

directors a directors' meeting was held and offi-

cers were chosen for the year 1912.

One of the interesting features of discussion at

the session was that over the adoption by the

manufacturers of a uniform cash discount to the

trade. There was a very decided interest dis-

played in the subject, but no motion was pre-

sented nor was any formal action taken upon the
matter. Some of the members who spoke upon
the subject expressed the opinion, however, that

the adoption of a uniform practice in regard to

cash discounts was almost a necessity.
President Carr presided, calling the meeting to

order at 2 o'clock. Owing to the absence of

Secretary-Treasurer Marcus W. Morton, who has
been ill for the last two weeks, suffering from an

attack of pleuro-pneumonia, the manager, Horace

M. Peck, was appointed secretary pro tern. and

read the reports. The secretary's report was in

part as follows:
In conformity with the by-laws I submit here-

with the annual report as secretary: Number of

members January I, 191 1, 277 ; number admitted
during the year, forty-three; total, 32o; resigna-

tions, sixteen; out of business, three; present
membership, 301.
The regular monthly meetings of the board of

directors have been held during the year, at which

matters of interest to the board and its member-

ship have been given due consideration. The at-

tendance at these meetings has been greater than

in previous years, showing the interest taken by

the directors in the work in hand.
Horace M. Peck then read the annual report

of the executive committee, which was in part

as follows:
Gentlemen: I beg to present the following com-

parative statement of the work done in our re-

porting and collection departments for 1910 and

1911:
REPORTING DEPARTMENT

1910 1911

Inquiries received 11,932 13,736

Inquiries answered on day received 6,694 6,999

Reports written  7,955 8,836

Reports issued 70,765 73,387

Statements requested  5,685 6,396

Statements received  1,504 r,620

COLLECTION DEPARTMENT
1910 1911

Number of claims received (collection docket)2,13o 
2,662

Number of claims received (failure docket)..1,371 
2,220

3,501 4,882

Amount of claims received
(collection docket)  8232,645.00 $311,094.00

Amount of claims received
(failure docket)  589,921.0o 591,845.00

$822,566.00

Number of failures docketed
$902,939.00

277

During the year 1911 many additions have been

made to the office equipment, the total expend-

iture during that period for furniture and fixtures

being $1,832.88. These additions have'been made

necessary on account of the growth of the bus-

iness. With the recent improvements made I

believe that the equipment of our office is second

to none engaged in a similar line of work.'

Material improvements have been made in our

method of filing and indexing reports. We have

adopted the numerical system of filing reports

and information, and now have in the index over
25,000 cards that provide immediate reference to

any concern or individual regarding whom the

office has any information.
We have persistently canvassed the trade for

signed statements, and the figures given herewith

show a substantial increase in the number of

statements received. It will be the policy of this

office during the coming year to make even more

effort to obtain statements from those who are

seeking credit of our members.
The nominating committee, including Le Favour

H. Bosworth, Nathaniel Barstow, Daniel H. Lowe,

William A. Cooke and Frederick A. Ballou, pre-

sented its report with the following list of candi-

dates for the board of directors, the entire list

being elected:
Providence—Robert E. Budlong, of S. K. Mer-

rill & Co.; William P. Chapin, of Chapin & Hol-

lister Company; Everett L. Spencer, of E. I,.

Spencer & Co.; Edward B. Hough, of Wightman

& Hough Company; Alfred K. Potter, of E. A.

Potter Company; Le Favour H. Bosworth, of

Potter & Buffinton Company; George H. Holmes,

of George H. Holmes & Co.; Frederick D. Carr,

of Ostby & Barton Company; Frederick A. Bal-

lou, of B. A. Ballou & Co., Inc.; Henry Wolcott,

of the Wolcott Manufacturing Company; William
T. Chase, of the C. H. Cooke Company; Charles

A. Russell, of the Irons & Russell Company;

Horace W. Steere, of Arnold & Steere; John

C. L. Shabeck.
Attleboro—Herbert C. Bliss, of the Bliss Broth-

ers Company; C. J. McClatchey, of the Horton,
Angell Company; Harold E. Sweet, of the R. F.

Simmons Company; E. L. Gowen, of the Stand-

ard Button Company; Maurice J. Baer, of the

Attleboro Manufacturing Company.
North Attleboro—J. H. Peckham, of J. H

Peckham & Co.; George C. Wheeler, of the W. S.

Blackinton Company; Ira Barrows, of the H. F.

Barrows Company.
Plainville—Woodbury Melcher, of Schofield,

Melcher & Schofield.
Leominster—John W. Pickering, of the Picker-

ing, Metcalf Company.
New York City—Henry Untermeyer, of Charles

Keller & Co.
The following members were elected trustees

of the special fund: Dutee Wilcox, William P.

Chapin and William H. Waite.
At the meeting of the board of directors the

following officers were elected: President, Fred-

erick D. Carr ; vice-presidents, Charles A. Russell

and C. J. McClatchey; secretary and treasurer,

Marcus W. Morton; manager, Horace M. Peck.

Benedict Manufacturing Company
Dines Traveling Salesmen

East Syracuse, N. Y., January I2.—The Bene-
dict Manufacturing Company recently entertained
its traveling representatives with a banquet at the
Yates Hotel. It proved a most enjoyable affair

for all in attendance. After a most successful
year of business the representatives have again
started for their various territories with a com-
plete new line of novelties, silver-plated ware,

flatware and lamps. They cover the whole of the
United States, Canada and Mexico. The year

of 1911 has been one of the most successful in

the history of the Benedict Manufacturing Com-

pany, and it has every reason to believe from the

reports of the different agencies that 1912 will be

even a bigger one.
Those present at the banquet were: H. L. Bene-

dict, president ; George N. Crouse, first vice-presi-

dent ; Charles Van Wagner, secretary; R. B. Roan-

tree, treasurer ; C. C. Graham, sales manager, Chi-

cago; A. F. Saunders; M. H. Jackson, Los An-

geles, Cal.; John Bailey, Pittsburgh, Pa.; L. G.

Procter, Vancouver, B. C. • F. A. Weatherley, Des

Moines, Iowa ; W. A. Van Patten, Columbus,

Ohio; Newton Owen, St. Louis, Mo.; 0. D. Irwin,

Boston, Mass.; Edward Dorner, New York City;

J. F. Kane, Syracuse, N. Y.; William Upright, De-

troit, Mich.; J. P. Deal, Atlanta, Ga. • F. 0. Ver-

milyea, St. Paul, Minn.; S. R. king, Dallas,

Texas; J. L. Leslie, Trenton, N. J. ; E. E. Fuller,
New Orleans, La.; A. C. Barrie, San Francisco,

Cal.; E. B. Kingsley, Fred Westfall; J. H. R.
Procter, Toronto, Can.
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Continued Advance in Price

of Sheet Copper and Brass

New York, January 17.—During the past few

months there has been a steady advance in the

price of ingot copper, which has necessitated a

corresponding advance in the price of sheet cop-

per and brass used in the manufacture of many

housefurnishing articles.
Brass is manufactured from ingot copper and

spelter and advances correspondingly with the
increase in price of ingot or raw copper. The
manufacturers of sheet copper and sheet brass
have advanced their price four times in the past
sixty days, and the increased price over and
above the existing price last June amounts to
approximately 20 per cent, and in consequence
many dealers manufacturing brass and copper
goods have notified their customers of a ro per
cent increase in price.

It will be well for dealers who are handling
housefurnishing goods manufactured from brass
and copper, particularly such articles as chafing-
dishes, coffee machines, trays, bathroom furnish-
ings, etc., who are in a position to place orders
for future delivery at the prices existing before
the first of January, to do so.

Attempted Hold-up of
Kansas City Jeweler

Kansas City, January r6.—Two white men went

into the jewelry store of Frank Schaak, 9or North

Sixth street, Kansas City, Kan., about forty yards

from police headquarters, at 9.30 o'clock the night

of January 13, and asked to look at some rings.

Before they had finished looking at the rings

they asked to see some clocks, and when Mr.

Schaak turned his back to the two men and

reached for a clock a command to "Hold 'em up,
old man!" caused him to turn. He faced two re-
volvers in the men's hands. One of the men
ordered him to walk backward toward the safe
in the rear of the store. He complied, protesting.
There is a small closet at the rear of the store
where Mr. Schaak and his clerks hang their coats
during working hours. When Mr. Schaak reached
this closet he ducked quickly and jumped into it,
intending to get a revolver he kept on a shelf in
the closet.

Fortunately for Mr. Schaak, two young women
passed the store at that moment and saw the two
men, with revolvers drawn, in the store. They
screamed and ran toward police headquarters.
When the police arrived the two men had disap-
peared. They had left so hurriedly they failed to
take any of the rings.

Sternauware Salesmen Make Merry

New York, January 17.—The beefsteak den,

"Under the Rafters," at Reisenweber's, New York

City, on the evening of January 6, contained a

very merry party, composed of the selling organi-

zation of S. Sternau & Co., the well-known manu-

facturers of Sternauware.

The occasion was the annual dinner given by

the members of the firm to their salesmen as a
slight token of appreciation and esteem in which
their men are held and for their loyal and suc-

cessful efforts in their behalf.

After an appropriate toast to the firm the

diners got down to an excellent beefsteak dinner

served under unique surroundings. During the

progress of the dinner toasts were given, speeches

made and favors given to each man with an apt •

verse portraying some characteristic, which occa-

sioned much fun and laughter. The dinner was

followed by dancing, in which one or two of

those present were most proficient, and songs and

music by entertainers who had been engaged for

the purpose.
Prior to the dinner the men were entertained

at the theater, filling two boxes in one of the

prominent Broadway houses to overflowing.
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National Jewelers' Board of Trade
Holds Annual Meeting and Elects Officers

A Banner Year for the Board Was 1911—Reports by the Officers Most Satis-
factory—Excellent Work of the Good and Welfare Committee—Arthur
Henius Elected President

New York, January 26.—The annual meeting
of the National Jewelers' Board of Trade was
held in its office, 15 Maiden lane, yesterday after-
noon, about fifty members being present. M. D.
Rothschild, the retiring president, called the meet-
ing to order at 2.45 p. m. It was moved and
seconded that the reading of the roll be dispensed
with. It was also moved and seconded that the
reading of the minutes of the last annual meeting
be dispensed with.
Next came the reading of President Roths-

child's report, which was as follows:

President Rothschild's Address

The past year has shown considerable improve-
ment in the methods and condition of the board,
both as to service to members and financially.
The large increase in the membership and the
scope of operations, spreading over a much
larger field than previously, necessitated a great
deal of hard and conscientious work on the part
of all connected with the board. The rapid in-
crease in membership necessitated, naturally, in-
creased cost, as the idea of the board is to
expend practically all the money received toward
increasing the efficiency of the service; in other
words, so that the member who pays $1 to the
board receives $1 in benefit. While mentioning
this subject I desire to say that, in comparison
with any collection or reporting agency, which
is operated for profit, the board members receive
in service practically $2 for every $1 they pay
to the board.
A new department, called the membership de-

partment, was created for the sole object of
familiarizing the members with the real work-
ings of the board and with what we were trying
to do for the welfare of the trade in general.
Financial Condition and Operations in 1911
The financial condition of the board at Decem-

ber 31, 1911, was much stronger than at the
end of the previous two years. The income, from
all sources, for the twelve months ending De-
cember 31, 1911, was $117,637.82, while the ex-
penditures, including New York, Chicago, Provi-
dence and San Francisco offices, together with
expenses of all kinds and nature, were $113,-
792.77. This includes $307.76 expended on ac-
count of the San Francisco office, which was not
officially opened until January i, 1912, this ex-
penditure being made before that date. The
profit for the year was $3,545.05, in comparison
with a profit of $558.22 for the year 1910. The
income of the previous year was $95,731.96, while
the expenses of the previous year were $95,-173.74. According to these figures the income
over that of the previmis year increased 23 per
cent, while the expenses increased 19.6 per cent.
The financial condition of the board, so far as

assets and liabilities are concerned, is prac-
tically the same as on December 31, 1910, the
cash on hand at New York showing a decrease of
$1,568.32, in comparison with that of a year ago,
while the cash at the various offices shows a small
increase.

Special Fund
This fund shows a decrease in comparison with

that of December 31, 1910, of $1,251.03. The re-
ceipts during the year amounted to $3,580.25, this
amount being contributed by members. The
amount expended from this fund during the year
was $4,83r.28, $1,818.58 being on account of the
City Jewelry Company, or Shreve matter. The
balance was expended on account of various
investigations and prosecutions of fraudulent
debtors and the preventing of these debtors get-
ting their discharge in bankruptcy.

Reporting Department
I do not hesitate to state that I believe the

reporting department of the board is more re-
liable and in better condition than that of any
agency or association in the country, and that
members get better service at much less cost
than they could possibly obtain elsewhere.
The number of inquiries received and reports

issued to members during the year was 71,259, an
increase of 5,217 over that of the previous year.
A new form of inquiry ticket was devised and
sent to members, under date of Septembr i, with
the request that members use this form when
making inquiries, the idea being that if members
would fill out this inquiry ticket properly it would
be a great saving to the board in gathering in-
formation, that is to say, it would be unnecessary
for the reporting department, either by mail or
reporters, to call upon the party who made the
inquiry for information which could be volun-
tarily given when the inquiry is sent.
During the year there has been revised and

rewritten, at all offices, 44,857 reports, an increase
over that of the previous year of something
over 8,000 reports.
The work in the reporting department has been

greatly aided by the members furnishing very
valuable information, a great deal of which came
without solicitation. It is also to be noted that
we received signed statements from jewelers dur-
ing the year far in excess of those of any
previous year, many of which came in without re-
quest by the board.
The members having voted during the previous

year that the reference book be issued as of
March I and September x instead of January I
and July I, this was put into effect, and it has,
undoubtedly, been of great benefit to all con-
cerned. The September, 191r, issue of the refer-
ence book contained 969 pages and about 32,000
names; 14,192 changes were made and 455 new
towns added over those shown in the September,
1910, issue.

Collection Department

The changes made in the methods of this de-
partment have accrued to the great benefit of the
members, as very few complaints have been re-
ceived during the past year, in comparison with
the volume of business transacted, the members
realizing that through this board they will re-
ceive proper and fair treatment, and also that
by co-operation in failure cases they are able
to obtain the maximum of proceeds which should
come to them as creditors. During the year 1911
the board has received at the New York and
Chicago offices 6,725 drafts for collection,
amounting to $421,998.33. There was paid during
the year, either through the board or direct,
3,013 drafts, amounting to $151,465.26, Or 45 per
cent of the total drafts made through the board
being paid, at a cost of 1.2 per cent to members.

Claims
There were received during the year 1911, from

all sources, at all offices, the following:
Claims Amount

Regular  9,022 $ 614,358.51
Bankruptcies (445 cases) 4,662 1,433,141.47
Extensions (nine cases)  223 117,102.69

Total  
Drafts  

13,907 $2,164,602.67
6,725 421,998.33

Grand total 20,632 $2,586,601.00
In comparing these figures with those of the

previous year the number of items increased 76
per cent, while the amount, in dollars and cents,
increased 33 I /3 per cent.
There has passed through the hands of the

board during the year $744,692.23 belonging to
creditors. This required the issuing of some
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14,000 checks. Adding to this the expenses paid
the total cash passing through the hands of the
board amounted to over $850,000. This does not
include cash paid direct to creditor members on
extension cases, or drafts and claims paid direct.
The following will show the present member-

ship in comparison with that of January, 1911:

Regular Bench Assoc. Tot'l
January, 1911 628 20 27 675
Admitted during the year i59 3 5 167

787
Resigned as of January i,

1912, and dropped during
year.  41 42

23 32

- 

842

— —
Present membership 746 22 32 Boo
A net increase of 125.

An increase of 18 per cent during the year, and
in comparison with January, 1910, an increase of
45 per cent.
The above are the salient features of the presi-

dent's address. He made extended reference to
the work of the Chicago office, Providence office,
and the new office in San Francisco, and several
other matters of importance in the working of
the board.

Albert L. Stearns, the treasurer for the year
1911, in his report showed the organization to be
in good financial standing.
The next report was that of the secretary, Ed-

mund N. Stone, whose report was equally satis-
factory.
A most interesting report was that of Louis

Cohn, chairman of the good and welfare commit-
tee, which was in part as follows:

Report of Good and Welfare Committee
Probably the subject which was of the greatest

importance, and one on which the most work
was done, was the carrying out of the theory in
the trade generally that goods should be up to
the standard to which they are stamped. While
this has been a well recognized belief, and there
are laws on the books to enforce same, up to
the time of the formation of the good and wel-
fare committee, and within recent years, prac-
tically very little has been done along this line.
We took the matter up very energetically, and
particularly in the past year, and employed coun-
sel, used detectives' services where necessary,
and discovered that there were quite a number
of articles manufactured and sold in this market
and elsewhere which did not come up to the re-
quired standard, and, therefore, were a detriment
to thd trade in general. We have taken these
matters up at various times with Mr. Stryker,
assistant district attorney, and also with Mr. Phil-
bin, of our own counsel.
I will not take the time to go into the details

of all the cases that we have handled, but will say
that we were successful in prosecuting in the
courts of New York City a number of cases
against manufacturers and others who had
fraudulently stamped goods in their possession,
and these articles were very largely withdrawn
from the market and we have obtained a number
of convictions.
We found that the trade had a very wholesome

respect for the activities of the committee and
that even the dealers in Maiden lane found it in-
teresting to have goods assayed by the United
States assay office. We have been informed that
at one time there were more assays made by the
government within a short period of time for
various members of the trade than there has
been for years past. While we have thus far
not accomplished everything that we desired, we
can confidently state the results have been im-
portant and much good has been done. There
is a decidedly better feeling, generally, regarding
the entire question of the proper marking of
goods and the manufacturing of same, in ac-
cordance with the requirements of the law and
of the moral code. This work is far from com-
pleted, however, and we purpose to continue
along these lines just as long as there may be
any occasion to do so.
As an instance of what further we expect to

accomplish within a very short time, a meeting
(Continued on page 264)



THIS picture is from the cover of
our Spring 1912 Style Book, and

forecasts in a limited way how we are
going to enliven our advertising by
introducing the human element and
the artistic to an even larger extent
than heretofore.
Simmons advertising will be better

than ever, will produce more business
for the jeweler.
The beauty of design and finish of

the Simmons line has been greatly
added to by the pieces shown in our
new catalog supplement.
Write us today to mail you copy of

this supplement.

Attle boro, Massachusetts
Wholesale Watch and Jewelry Houses, Distributors

February I, 1912 THE

THE KEYSTONE 
Volume 33 FEBRUARY 1, 1912 Number 3

A semi-monthly Journal, published on the lst and
Mit of each month, devoted to the interests of
the Watch, Jewelry and Kindred Trades. The
purpose and pulley of this Journal are the pro-
tection and promotion of all trade Interests. A
rigid censorship assures the reliability and worth
of all reading matter, and the exclusion of all
that Is not trustworthy or relevant. We decline
to Insert advertisements that are unreliable, or
misleading In representation. defamatory in state-
ment or detrimental to the welfare of the trade.

Subscription—One Dollar per year, postpaid, to all parts of
the United States, Hawaii, Porto Rico, Philippines,Guam,
U. S. Island of Samoa, Cuba and Mexico; single copies,
regular issues, 10 cents; special issues, 25 cents. To
Canada, $2.00 per year. To Foreign countries, $3.66
(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone." when sent by mail, should
be made by Postoffice Money Order, Bank Check or
Draft, or Express Money Order. When neither of
these can be procured, send the money in a Registered
Letter. All remittances should be made payable to
The Keystone Publishing Company.

Change of Address — Subscribers desiring their address
changed should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d
of each month to insure insertion in the issue of the 1st
of the following month, and by the 8th of the month for
insertion in the issue of the 15th of the same month.

Address all communications to

THE KEYSTONE PUBLISHINO COMPANY
NEW YORK 809-811-813 N. 19th St.
1102 JEWELER.' BLDG.

PROVIDENCE. R. I.
324 HOWARD BLDG.

CHICAGO LONDON, STEVENAGE HOUSE
1201 HEYWORTH BLDG.

Philadelphia, Pa.

40-44 HOLBORN VIADUCT, E. C.

Organizations Plan
Impressive Program

As we write, the season of organization
activity is being appropriately, and we trust
very successfully, inaugurated at a meeting
of the trade in Bangor, Maine, held for the
purpose of forming a state association from
which it is expected the organization idea
will spread rapidly throughout New Eng-
land. Many meetings, as reported else-
where, were held last month by organization
officers, both state and national, with the
purpose of formulating the program of
work for the current year. The officers and
executive committee of the American Na-
tional Retail Jewelers' Association will
meet in Kansas City, Mo., on February 12
and 13, and an invitation is extended to the
officers and members of all the state asso-
ciations to attend this meeting if possible.
The executive committee of the Ohio, Wis-
consin, Indiana and some other state asso-
ciations met during the past month to fix the
time for their annual conventions and to
make arrangements for the formulation of
attractive programs for these occasions. At
all the meetings the opinion was forcefully
expressed that the present year would be
the greatest in the history of jewelry trade
organization. Those who were heretofore
disposed to look askance at association work
are now convinced of its efficacy and recog-
nize that it furnishes the only instrument
by means of which trade grievances may be
permanently remedied.
The rapid increase, not only numerically
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but in the character of the membership, has
also appealed to them, and all can now join
the ranks with the certainty that they will
find themselves in the companionship of and
co-operating with brother jewelers of their
own status. The friendly recognition given
to retail organization by the associated
wholesale and manufacturing branches, and
their willingness and, in fact, eagerness to

co-operate in the general movement of trade
uplift, has also been an important factor in
elevating the prestige of the retail associa-
tions and attracting a most desirable element
to the membership. Much, however, re-
mains to be done, and we are pleased to
observe that the executive committees of
the different associations at their recent
meetings planned earnest campaigns to ma-
terially increase the membership prior to
their annual conventions.

While on the subject of organization, it
is encouraging to report that the present
year will see a very practical increase in the
number of local associations. Many such
organizations in smaller cities have been
reported since the first of the year, and it is
noteworthy that the Chicago retail trade
have taken preliminary steps to organize
such an association. The success during
the recent holiday season in suppressing
fake auction sales, especially in the large
cities, has been most encouraging and is
sufficient reason for a strong local organiza-
tion wherever these parasites on the trade
are liable to materialize.

Greatest Jewelry Advertisement
An achievement of the past year which

has a peculiar interest for our readers was
what is universally conceded to be the most
effective jewelry advertisement ever writ-
ten. In Paris, the city of dramatists and
dressmakers, there is an institution known
as the Academy, membership in which is
only awarded to those whose achievements
entitle them to probable immortality. The
members of this unique body are familiarly
known as the "Forty Immortals," and
one of the most versatile of the members
at this time is Jean Richepin, a poet, ro-
mance writer and playwright of unusual
ability. Last fall when it was decided that
the jewels of Abdul Hamid, sultan of Tur-
key, should be auctioneed in Paris, the pro-
moters of the sale, wise to the value of pub-
licity, engaged the services of M. Richepin,
who undertook the task of describing the
jewels. The result was a description so
flowery in language and expressive in sen-
timent, so appealing as a word-picture and
so infiltrated with romance that all who read
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were fascinated, and the jewels and the sale
took on a glamour far beyond their merits.
This description, which appealed so favor-
ably to ourselves among others, was printed
in part on page 2381 of our issue of Decem-
ber I. As a result of the unique advertise-
ment the sale netted over $1,000,000, at
least a quarter of a million beyond the real
value. We should think that this advertise-
ment alone would justify the honor con-
ferred on M. Richepin, who has suddenly
become the most luminous in the advertising
firmament.

Wholesale Imposition on the Public
When P. T. Barnum, of circus fame,

expressed the opinion that the American
people rather relished being humbugged,
there was doubtless much truth in the
statement. We are wont to claim nowadays,
however, that the distinguished showman's
epigram no longer applies, and that any
effort to humbug the public promptly brings
its own penalty. It is a surprise, therefore,
to be informed by a report issued by the
postoffice department that the practice of
imposing on the credulous is still continued
on the widest scale, and with very substan-
tial gains to those who practice the impo-
sition.

In a report just issued by P. S. Sharp,
chief postoffice inspector, we are informed
that during the past year the American pub-
lic contributed $77,000,000 to various
projects of an illegal nature, chiefly of the
"get-rich-quick" variety. This amount, be
it remembered, represents the income of
crooks who were caught at their game, from
which we may infer that the total so con-
tributed was actually very much higher.
The manipulators of these projects, we are
informed, are a distinct class of criminals,
some moving in the highest social and bus-
iness circles, but nearly all having more or
less affiliations and connections with enter-
prises of illegitimate character, mostly under
the euphonious title of "promoters." Dur-
ing the fiscal year 1911 some 522 individuals
were indicted on charges of using the mail
in furtherance of schemes to defraud. Of
these, 195 persons were tried and 184 con-
victed, while nearly 200 are now awaiting
trial. A number, of course, escaped from
government jurisdiction, their whereabouts
being unknown. In the suppression of this
widespread imposition on the public the
postoffice department merits unstinted com-
mendation, one result being the discontinu-
ance of business by many undetected swin-
dlers through fear.

In the list of schemes as given by the
government on which such profits were
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made we find "selling worthless goods
through misrepresentation," and we can
well infer, from the total above stated, the
enormous amount in which the American
public is mulcted each year through fraudu-
lent advertising which has no relation to
the mails and thus does not come under the
postoffice department supervision.
The honest jeweler suffers in a special

sense from the operations of these swin-
dlers. It would be safe to say that the
great bulk, even of the goods sold through
the mails by misrepresentation, was jewelry
of different kinds, and many million dol-
lars' worth of jewelry is disposed of each
year, not through the mails, but over the
counter by similar misrepresentation. The
revelations in the postal department report
will doubtless be a further stimulus to the
movement for the suppression of fraudu-
lent advertising and the elimination of
fakerism from modern business doing.
"What is everybody's business is nobody's
business" is an old aud truthful saying, and
while the several trades acted merely as
individuals this wealth-producing fakerism
flourished. Now, however, when organiza-
tion has made such progress, and when the
various trades can act as a unit, there should
be little difficulty in securing such reforms
and legislation as will protect the public
from such wholesale imposition. The
000,000 secured by the crooks who were
captured last year furnished an excellent
text for the speakers at the trade conven-
tions. Some idea may thus be conveyed of
the extent to which honest business suffers
from the unrestricted operations of the dis-
honest.

Failures and Their Causes

The customary analysis of failures and
their causes by Bradstreet's reveals a num-
ber of interesting facts. For the year 1911
the casualties in the United States numbered
12,646, an increase of 9.2 per cent over 1910,
but a decrease of 9.9 per cent from 1908.
Failure damage, that is, liabilities, aggre-
gated $188,094,007, a sum three-tenths of
per cent below that of 1910. In the list of
failures for the year 1911, classified by
trades, the total failures of jewelry and
clock dealers is given as 296, with liabilities
of $3,270,182, which differed but slightly
from the record of the previous year, which
had 242 failures, with liabilities of

$3,271,427.
During the past year we are informed

that 45,141 individuals, firms and corpora-
tions were added to the business community,
and this, too, at the close of a decade which
witnessed the number in business expand
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at the average rate of 40,000 per year. In
fact, during the past ten years the number
in business has increased by 32 per cent,
while the population has increased only 21
per cent. Considering this large increase, it
is interesting to learn that there is no evi-
dence that the tendency to failure is increas-
ing. On the contrary, the business mor-
tality shows a steady shrinkage, except, of
course, in years of strain like 1907 and 1908.
That this shrinkage will continue is a

practical certainty, one of the reasons being
such institutions as Bradstreet's itself. The
improvements in credit-agency reporting,
followed, as they naturally are, by conserva-
tive credit granting, exercise an effect
toward making business life surer, as have
the improvements of communication and
transportation and the closer attention given
to crop and other conditions affecting bus-
iness—in short, better reporting of the basic
facts of business wherever found. Indeed,
publicity must have failed of its purpose if
it has not tended to make commercial life
longer and safer.

Clashes in Convention Dates
It is opportune at this time to direct trade

attention to the advisability of avoiding
clashes in the convention dates of the differ-
ent state associations. Since the exhibit
feature has become a leading convention
attraction this matter has assumed greater
importance. It can not be expected that the
manufacturing or wholesale trade would go
to the expense of making double exhibits in
the case of clashing dates, and thus one or
other convention would suffer to this extent.
The same might be true in regard to speak-
ers of prominence whose presence at one
or other of the conventions might be made
impossible by this clash of dates, and the
matter is still more important in the case of
neighboring states. Secretaries of state
associations are requested, therefore, to send
immediately the prospective dates of their
annual meetings to the national secretary,
Claud Wheeler, Columbia, Mo., in order
that he may arrange that no two of the con-
ventions shall occur on the same date.

Prize Offer Creates
Widespread Interest

A most impressive manifestation of the
intimate relationship existing between our
technical department and the jeweler, more
particularly the large proportion of them
whose field of endeavor is the mechanical
end of the business, is found in the veritable
flood of responses received on the subject,
"Should the Roller-jewel Be Oiled?" In
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our last two issues, as the trade have very
evidently noticed, we announced a prize
offer for the best answers to this query, but
were quite unprepared for the seemingly
universal interest which our offer created or
for the remarkably high average of the
essays forwarded to us by hundreds of
watch workers. The judges appointed to
pass on these papers, to whom the identity
of the authors will be absolutely unknown,
have accepted an unexpectedly heavy task,
which will call for fine discrimination and
good judgment.
As the time for closing the contest is Feb-

ruary 20, 1912, there is still time for others
to favor us with contributions, and for the
benefit of such we repeat the announcement
as made in our last two issues:

Write to the Editor, stating whether you do or
do not oil the roller-jewel in the watches you
repair, and explain your reasons why. Make the
best argument you can why your way is right and
the other way wrong.
For the best paper submitted we will give a

prize of a three years' subscription to THE KEY-
STONE; for the second best, two years' subscrip-
tion, and for the third best, one year's sub-
scription.
Do not sign your name to your paper, but

number it and enclose with it a separate sheet
similarly numbered and bearing your own name
and address. Address papers to Technical Edi-
tor, THE KEYSTONE, Philadelphia, Pa.

A cursory glance through the large num-
ber of replies received compels the convic-
tion that one excellent result of the contest
will be the definite solution of the question
involved. The names of the prize winners,
together with their essays, with possibly
some of the other essays of exceptional
merit, will appear in our Easter number,
which will be our issue of March 1.

Electrocution and
Life Imprisonment

We referred in previous issues to the
alarming increase in the number of jewelry-
store robberies in which violence and even
murder were resorted to to accomplish the
purpose in view. The first month of the
present year has been signalized by the sum-
mary punishment of the criminals in two of
these cases. One of the most daring rob-
beries of the past year was that of the
Alberti store, in Chicago, in last April, the
facts of which are told in another column
in this issue. On January 20 the case
against the guilty parties was concluded and
the pair will spend the remainder of their
lives in prison.
A still more dastardly crime was the cold-

blooded murder of G. J. Levytanski of
Laredo, Texas, in order to secure the jew-
elry in his possession. The two perpetrators
of the murder were tried last month and
convicted, one being sentenced to death and
the other to imprisonment for life.
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THE "OLD COLONY" PATTERN

is the highest achievement attained in silver plate and is pre-eminently the
most beautiful and artistic pattern ever produced. With the prestige of

1847 ROGERS BROS.0
"Silver Plate that Wears"

it will be backed by the most extensive advertising campaign in the
history of silver plate. This illustration of the 1847 period and others of a
similar character will occupy full cover pages, in colors, in the important
magazines and woman's publications.

Meriden Britannia Co., (1nternatvesssgrr Co.
) Meriden, Conn.

49-51 West 34th St.—NEW YORK-9-19 Maiden Lane
5 North Wabash Ave., CHICAGO 150 Post St., SAN FRANCISCO
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LOCKETS ONLY

There's a heart
in every locket

Some of "W & H" latest designs
Recognized as the Standard Article in their line

WIGHTMAN & HOUGH CO.
NEW YORK OFFICE, 15 MAIDEN LANE

Distributed Through the
Jobbing Trade

Established
55

Years

Main Office and Factory, PROVIDENCE, RHODE ISLAND

NEW YORK-13 MAIDEN LANE
CHICAGO—HEYWORTH BUILDING
CANADA—KINGSTON, ONTARIO

F4B Make It A Point *FaB
to see the handsome line of white shell pearl goods we are making in link
buttons, tie clasps and scarf pins to match, with or without stones. No cut
can describe the beautiful sheen of shell pearl when mounted in platinum or
old English finish. These goods are much in vogue at the present time and
can be sold at a price to meet the popular demand.

We Make Sterlingin Silver
Foilet Goods Manicure Goods Card Cases Purses
Vanities Match Boxes Cigarette Cases Picture Frames
Eyeglass Cases Spectacle Cases Table Goods Novelties, Etc.

We Make in Rolled Gold Plate
Lockets and Charms Hat Pins Link Buttons Scarf Pins
Earrings Necklaces Chains Lapel Chains
Brooch and Bar Pins Bracelets Shoe Buckles Baby and Collar Pins
Crosses Pendants Lapel Buttons Tie Clasps

White Shell Pearl Combinations in Leatherette Box—Scarf Pin, Link Button andTie Clasp. Combination No. 228—Sterling, Platinum Finish, 1 Brilliant. Com-bination No. 227—Sterling, Platinum Finish, No Stone. Combination No. 230—Rolled Gold Plate, Old English, 1 Brilliant. Combination No. 229 Rolled Gold
Plate, Old English, No Stone.

THEODORE W. FOSTER 8z BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

A Colonial Pattern
in Sterling Silver Tableware

which enjoys an enviable repu-

tation in the silver world and

is most preferable among ye

brides and ye good housewives.

Main Office and Factory : Federal and Kenwood Streets

Greenfield, Massachusetts



Emblem Goods
Pocket Knives
Silver and Gold

Match Boxes
Alberts
Vanity Sets in
Gold and Silver
Gold and Silver
Cigarette Cases
Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette
Chains

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck
Chains

Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

IT 
is the efficiency gained through forty years of

steady application to the manufacture of Solid
Gold Rings that gives us recognition as the

foremost Ring makers in the world.

The secret of a large Ring Business is the
quality of goods and the diversity of styles carried
in stock. Ostby & Barton Company offer to the
Jobbers and Retail Jewelers the highest standard of

and an immense invault stock of "Rings of Every
Description " unapproached either in quantity or

range of styles by any other manufacturer.
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lie will stop everyLgly r in front ofyour Vindow!
Doyou realize how much this is-worth to you?

One of these marvelous mechanical window attractions, the like of which the commercial world hasnever seen, has been reserved for you. All we ask you to do is to read of the remarkable benefits andadvantages we offer—all we ask you to do is to sign the coupon.

A. B. Warner's Editorial
011

"HOW THE RETAIL JEWELER SHOULD
FIGHT THE COMPETITION OF

CHEAP JEWELRY"

The best way to meet the competition of cheap jewelry
in your locality is not to try to sell something cheap—
but to try to push something better.
The strongest competition inferior jewelry can get is

in competing with itself; poor jewelry makes a continuous
argument to the wearer in favor of good jewelry; and
that means in favor of the jeweler who sells good jewelry.
Your store ought to be the recognized headquarters for

all trade that wants good jewelry. It will be if you
keep before your public constantly the fact that it is
the home of the best quality jewelry.
If you have plenty of good jewelry and don't charge

more than it is worth, you'll get your share of good
trade.

Every day you have an opportunity to sell some cus-
tomer a better piece of jewelry than he or she expected
to buy; and every time you do that you improve your
business much more than the added profit you make.
The improvement is in the different feeling which such

a customer has for your store; he or she feels, when
wearing the jewelry, that you have done something more
than just sold them something in jewelry; you have
done them a real service by persuading them to do a
good thing for themselves.
You can see where this leads; the better the goods

you sell the greater the benefit to you. Before long
you'll have all the people in town looking on your store
as "their store." After that you can take your pick of
the trade.

Wonderfully Magnetic
Remember, we are leaders and originators in mechanical window displays forthe jeweler the same as we have led and originated in all that is modern—in allthat really benefits you.
It is unusual to be able to devise something in a window attraction that stopseverybody right in front of your window. It is not necessary for us to tell youhow valuable such an attraction is to the retail jeweler.
Our display last year was remarkable in the fact that it attracted attention andsold thousands of rings. Hundreds of merchants have written us about the won-derful things that our previous displays have done. We admit that our previousefforts met with success. However, what we are offering this year is so farsuperior to anything we have ever devised or executed that it is only naturalthat we should feel that this display will be the marvel of the jewelry business.

A Window Attraction Worth Hundreds—

Absolutely Free

This window display is given away—it is not for sale. It goes to thosejwelers who buy W.W.W. Rings.
It not only attracts people to your window and store, but it sells rings. Youappreciate, of course, the value of an attraction that makes people look in yourwindow—an attraction that really persuades people to buy goods.
This display that we offer does all these things, and mind you, it is given awayfree—it costs you nothing.
It is a display that is refined in appearance ; it is a display that is the resultof a year's study and preparation by a genius; it is a display that will makehundreds of sales for the jeweler who has it.
If you want one reserved for you, sign the coupon today.

WHITE, WILE
MAKERS OF RINGS IN WHICH

BUFFALO,

what the siefinefithis Coupon means toyou!
Modern business requires intellectual and strenuous efforts. We have planned for you. Our ideas

will give your store prestige and individuality. These ideas that we offer—these new ideas that increase
your business and your profits—are yours. All that is necessary is that you tell us that you are interested.

This Year W. W. W. Rings Will be Advertised

to Over Half the Population of the United States

Over fifty million men, women and young people will read more
about W.W.W. Guaranteed Rings this year I ! Every month in the
spring season and during the entire fall. The big ring advertise-
ments that we are going to publish are W.W.W. publicity. W.W.W.
Rings are given supreme ring advertising.

We are the pioneers—the originators of advertising set rings to
the consumer. The W.W.W. Ring was the first ring ever adver-
tised to the men, women and young people who wear rings. This
year we are going to use magazines with gigantic circulation. We
are going to use household magazines with millions of circulation.

This cost is tremendous. But every copy goes where it Will
make sales for you. In these great publications that we are using
we talk to the people you sell to. That is what you want, and that
is why our advertising means so much to you. Just estimate the
profits our plan has made available for jewelers.

We Give Valuable Selling Aids

Window material that is in a class by itself—advertising stunts
bright and lively for newspaper work and for correspondence. Store
posters always reminding the shopper. Lantern slides prepared in
colors with the dealer's name. The most original and complete set

of newspaper cuts. Handsome showcase display. A book of pre-
pared advertisements on every subject that interests the jeweler—
all these and dozens of other things are given free to the retail
jeweler who sells W.W.W. Guaranteed Rings.

& WARNER
THE STONES DO STAY

NEW YORK

$100 Could Not Buy This Free Personal Advertising Service

Nobody anywhere offers a free personal advertising service such
as we offer. Others may give you ordinary ready-made advertise-
ments without character and without individuality.
We have ready here for you a personal advertising service that

works for you at any time and all time. This service is free for
the asking.
We prepare advertisements to lit individual and personal require-

ments. We prepare booklets, form letters, advertisements of all
kinds—absolutely free. You can counsel with this advertising
department at any time regarding sales plans and anything that
pertains to the upbuilding and uplifting of your business.

W. W. W. Guar-

anteed Rings Give
Any Store Prestige

You must remember that
there is a great deal of
difference in rings. Don't
confuse W.W.W. Rings
with any other ring in the
market. The W.W.W.
Ring is in a class by
itself.
The merchant who sells

W.W.W. Rings not only
gets the best-made and the
best-set ring, but he gets
prestige — something that
money can not buy.
The jeweler who is look-

ing for the most and best
that his money can buy
owes it to himself to
sell W.W.W. Guaranteed
Rings.

•

WHITE,
WILE &
WARNER

Advertising Dept.
BUFFALO, N.Y.

GENTLEMEN :—Without obli-
gating myself in the least, I would

Ike to have you send me absolutely
free full particulars regarding your

new Mechanical Window Display and
your free personal advertising service.

Address  
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your business and your profits are yours. All that is necessary is that you tell us that you are interested.
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like to have you send me absolutely
free full particulars regarding your

new Mechanical Window Display and
your free personal advertising service.

Name



248

LEO GOLDSCHMIDT F. G. STORY SOLLY GOUDEKET

E beg to advise you our salesmen have
left for the road with exceptionally com-

plete lines of watches and jewelry in 10 and
14 kt. We have added many attractive "Sellers"
and it will be to your advantage to defer your
Spring purchasing until one of our represent-

atives calls upon you. They will advise you of the
exact date.
We are always pleased to give your orders prompt

and careful attention from the home office.

HENRY FREUND ei BRO.
Fraternal Goods

Especially

THE ELK HOUSE
71 Nassau St., NEW YORK

Our Trade Mark The Rose"
lence, and is Equal to

Stands for Quality and Excel-
a Government Stamp. Z/ WI.,, 6 e ,°/eased To Call OnYou,

nry
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EYEGYZITOLDeR
Nothing Speculative About Our Holders
They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.
A tray of these holders in your shop
window or on your show case with
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

WE ARE SHOWING MANY NEW DESIGNS
LOOK FOR OUR NAME ON EVERY HOLDER
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Gold and Silver Thimbles
If you appreciate the commercial value
and reliability resulting from

78 Years' Experience
which goes into every Thimble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

NEW CATALOGUE SENT UPON REQUEST
We furnish Gratis Attractive Newspaper Cuts and Advertising

Copy for Use in Your Local Papers. Send for Them.
Established 1832

KETCHAM & McDOUGALL  Manufacturers  
15 - 17 - 19 MAIDEN LANE :-: :-: NEW YORK
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Guest of Honor at
Annnal Banquet Jewelers' 24-Karat Club

A Brilliant Function at Hotel Astor—Great Welcome to the President—Emi-
nent Orators Take Part in Postprandial Program

New York, January 22.—With a brilliancy and
eclat worthy of the distinguished guest of honor
and the occasion, the eleventh annual banquet of
the Jewelers' 24-Karat Club of New York City
has passed into history. The function was held
at the Hotel Astor, Forty-fourth street and
Broadway, on the evening of Saturday, January
20. It has been the laudable ambition of this
organization to have each of these banquets excel
its predecessor, and though this task has become
increasingly difficult, the feat was magnificently
accomplished on this occasion. The fact that
President Taft was to be the guest of honor
stimulated extra effort, with the result that the
banquet made a new record not only as a physical
and intellectual feat, but in the numbers in at-
tendance and the regal richness and glamour of
the scene.
The city of New York is famous for its hotels

and its banquets. There are chefs in the me-
tropolis, we are told, whose salaries would stand
comparison with that of the distinguished guest
of honor on the occasion, and there are palates
in the metropolis that can estimate to a nicety
the merits of these rival masters of the culinary
art. Many of these educated palates were at the
Hotel Astor on the evening of January 20. The
banqueting hall is one of the finest in the world,
and the decorations were most elaborate, the
beautiful floral display being particularly ad-
mired. Everything was of the richest—the edi-
bles, the beverages, the silverware and the
oratory—while the seven hundred and fifty ban-
queters, in festive raiment, with faces lighted
by the spirit of conviviality and exuberant good
fellowship, lent a superabundance of animation
to the brilliant scene.
At the guest table sat James S. Blake, presi-

dent of the Boston Karat Club; Louis P. White,
of the Philadelphia association; ex-Congressman
William S. Bennet, Senator James B. Reed, from
Missouri; the Rev. W. Warren Giles, Augustus
K. Sloan, the nestor of Maiden lane; the Rev.
Nehemiah Boynton, United States District At-
torney Wise, District Attorney Cropsey, of
Brooklyn; Claud Wheeler, secretary of the
American National Retail Jewelers' Association,
and Steele F. Roberts, its president.
In preparation for an impressive and appro-

priate reception to the president each banqueter
found at his plate a large envelope with the fol-
lowing inscription : "Please notice. The enclosed
flag must not be used or displayed until you
receive notice from the presiding officer at the
guest table." The signal, which was awaited
with eagerness, was given at the moment of the
president's arrival, when the banquet was already
far advanced, and the pent-up enthusiasm burst
forth in a loud and long cheer. The uproarious
welcome with the tossing of the Stars and Stripes
by seven hundred and fifty banqueters was such
a reception as will long live in the memory of
the eminent guest, accustomed though he is to
salutations of similar character.
After President J. Warren Alford had brought

about a cessation of the prolonged cheering, he
said : "Gentlemen, I have the honor of presenting
to you the president of the United States, and I
shall ask you to rise and drink to his health."
The toast was drunk heartily amid renewed

enthusiasm and waving of the Stars and Stripes.
When the fervor of the welcome had spent itself
the banqueters settled down to hear the president,
who spoke as follows:

The President's Speech

"I am not familiar with the technical term
of the art which you practice," he said, "but I
imagine twenty-four is the highest number in your

game. I am glad to associate with you in that
high atmosphere.
"I recently had the honor to be present at the

dinner of the New England Manufacturing Jew-
elers and Silversmiths' Association. Whether
they make 24-karat jewelry or not I do not know.
They have at least the persuasive capacity of
making you think so.
"This association, I understand, deals not only

with platinum and gold, but possibly in deference
to the old principles of the Democratic party, also
in silver. Now, that is where I come in.
"There was a silver wedding at the White

House last year, and when I retire from that
place (shouts of 'Not yet'), if the practice of the
law does not seem profitable, I feel amply
equipped as a silversmith. And I assure you that
if the wolf comes to the door I shall very likely
come to you to dispose of many pieces of ancient
silver which I have gathered together.

PRESIDENT WILLIAM H. TAFT

"I don't know where you stand on the tariff,
but I suppose there are differences in such a
roomful, just as there might be differences on
that subject between Senator Reed and myself,
with only the speaker between us. But, however
that may be, we are all hoping and laboring, per-
haps ignorantly at times and perhaps without all
the success that we ought to have, but we are all
working for the good of the business of the
country. (Applause.)
"Now, you are the best barometer of the coun-

try's prosperity. When the country is poor you
are the first to feel the fall of the mercury. I am
glad to see so many people here, for numbers
suggest prosperity, and when you are prosperous
it means that the country at large may look for
prosperity.
"Now, I am not bringing coals to Newcastle,

but when I came here this evening I had in mr
possession a watch that had stopped and wouldn t
work. As evidence of your hospitality your
kindly representative has presented me with one
that up to the present moment has kept perfect
time. Whether it is because watches have a
peculiarity of stopping when dropped on the floor
or whether because the mere association of a
thing with me makes running difficult (laughter)
I do not know, but certain it is that I have not
been fortunate with my watches. I do trust that
this one will be more of a success. And now,
as this is my third dinner this evening, I am on
my not weary but jeweled way."
The president was again loudly cheered at his

departure, after which President J. Warren Al-

ford, of the 24-Karat Club, again called for
order and said:

An Official Welcome from City
"Perhaps, gentlemen, my word of welcome to-

night will not be honored beyond the confines of
this room, and so if not asking too much I am
going to request the Hon. Adolph L. Kline, acting
president of the board of aldermen, to issue to
each and every one of you a card of welcome
good throughout the city from the Battery to the
Bronx and from the East river to the Hudson,
nontransferable and good in either direction."
"Go as far as you like," were Mr. Kline's last

words, and summed up admirably the burden of
his brief remarks.
When those assembled around the festive board

were thus finally and officially welcomed, Rev. W.
Warren Giles, D.D., of East Orange, N. J., was
introduced to speak upon "Things We Can't
k orget."
He didn't forget to pay his compliments to

Rev. Nehemiah Boynton, Di)., and "Busy Brook-
lyn," where the latter gentleman ministers. He
ascribed to Mr. Boynton the quasi-famous epi-
gram applied to the City of Churches, "In the
midst of life we are in Brooklyn."
He was tremendously impressed by the per-

sonnel of the gathering before him. In fact, he
felt lost in an impenetrable fog of celebrities. He
told a number of most amusing stories, but soon
struck a more serious and very optimistic key.
''The present generation is composed of the

finest men and women that Almighty God has
ever placed upon this earth. No one can be a
student of present-day affairs and be a pessimist.
"The flag of a republic is now flying over

eighteen provinces of China. If any one would
have prophesied this one year ago he would not
have been believed. One might as well have
prophesied that in one year this country would
have become a monarchy. Japan is not simply
the England of the east; she has attained the
dignity of being the America of the east."
A friend of his recently returned from Turkey.

This friend told him that you could print the
New York Journal today in Constantinople and
there wouldn't be a word said by the Turkish
government about it.

Briefly the speaker referred to the recent signs
of progress in the western nations, Germany,
England, Portugal, and finally in our own coun-
try. "There never was a time," he said in con-
cluding, "in the history of our own and the
other nations when the people were more wide-
awake or more provident of the future."

Senator Reed's Address

"The Substance of Liberty" was the subject of
the next speaker, Hon. James B. Reed, United
States senator from Missouri. Mr. Reed's ad-
dress was a discussion of the question of monop-
oly and its possible suppression of regulation.
He based his remarks on the following definition
of liberty :
"The very term liberty implies the maintenance

of conditions which permit the citizen to enjoy
the fruits of his industry. The idea involves not
only the right but the opportunity to labor ; not
only the opportunity to labor but to labor for a
fair return; not only the right but the oppor-
tunity to acquire property.
"A guarantee to the citizen of the right to sell

his labor to the highest bidder is useless if you
give him no alternative but starvation or the
acceptance of a price arbitrarily fixed by one man
or combination of men.
"It is mockery to inform a man that he has

the constitutional right to own property and
then create a condition under which it is im-
possible to acquire property. It is senseless to
declare that all men have the right to the pursuit
of property and at the same time bar every ave-
nue of wealth.
"It is worse than idle to say to the citizen,

'You have a right to buy and sell where you
please', if at the same time you create a condi-
tion which forces him to buy from one man at
that man's price and sell to another at a price the
purchaser arbitrarily fixes. Freedom embraces
the right to sell where all are free to buy and to
buy where all are free to sell.
'A free government implies a condition where

(Continued on page 264)
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E beg to advise you our salesmen have
  left for the road with exceptionally com-
plete lines of watches and jewelry in 10 and
14 kt. We have added many attractive "Sellers"
and it will be to your advantage to defer your
Spring purchasing until one of our represent-

atives calls upon you. They will advise you of the
exact date.

We are always pleased to give your orders prompt
and careful attention from the home office.

HENRY FREUND C./ BRO.
Fraternal Goods
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EYEGAateaDeR
Nothing Speculative About Our Holders

They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.

A tray of these holders in your shop
window or on your show case with
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

WE ARE SHOWING MANY NEW DESIGNS
LOOK FOR OUR NAME ON EVERY HOLDER
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Gold and Silver Thimbles
If you appreciate the commercial value
and reliability resulting from

78 Years' Experience

which goes into every Thimble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

NEW CATALOGUE SENT UPON REQUEST
We furnish Gratis Attractive Newspaper Cuts and Advertising

Copy for Use in Your Local Papers. Send for Them.

Established 1832
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President Taft
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Guest of Honor at
Annnal Banquet Jewelers' 24-Karat Club

A Brilliant Function at Hotel Astor—Great Welcome to the President—Emi-

nent Orators Take Part in Postprandial Program

New York, January 22.—With a brilliancy and

eclat worthy of the distinguished guest of honor

and the occasion, the eleventh annual banquet of

the Jewelers' 24-Karat Club of New York City

has passed into history. The function was held

at the Hotel Astor, Forty-fourth street and

Broadway, on the evening of Saturday, January

20. It has been the laudable ambition of this

organization to have each of these banquets excel

its predecessor, and though this task has become

increasingly difficult, the feat was magnificently

accomplished on this occasion. The fact that

President Taft was to be the guest of honor

stimulated extra effort, with the result that the

banquet made a new record not only as a physical

and intellectual feat, but in the numbers in at-

tendance and the regal richness and glamour of

the scene.
The city of New York is famous for its hotels

and its banquets. There are chefs in the me-
tropolis, we are told, whose salaries would stand
comparison with that of the distinguished guest
of honor on the occasion, and there are palates
in the metropolis that can estimate to a nicety
the merits of these rival masters of the culinary
art. Many of these educated palates were at the
Hotel Astor on the evening of January 20. The
banqueting hall is one of the finest in the world,
and the decorations were most elaborate, the
beautiful floral display being particularly ad-
mired. Everything was of the richest—the edi-
bles, the beverages, the silverware and the
oratory—while the seven hundred and fifty ban-
queters, in festive raiment, with faces lighted

by the spirit of conviviality and exuberant good
fellowship, lent a superabundance of animation

to the brilliant scene.
At the guest table sat James S. Blake, presi-

dent of the Boston Karat Club; Louis P. White,

of the Philadelphia association; ex-Congressman

William S. Bennet, Senator James B. Reed, from
Missouri; the Rev. W. Warren Giles, Augustus

K. Sloan, the nestor of Maiden lane; the Rev.

Nehemiah Boynton, United States District At-

torney Wise, District Attorney Cropsey, of
Brooklyn; Claud Wheeler, secretary of the
American National Retail Jewelers' Association,

and Steele F. Roberts, its president.

In preparation for an impressive and appro-
priate reception to the president each banqueter
found at his plate a large envelope with the fol-

lowing inscription : "Please notice. The enclosed

flag must not be used or displayed until you

receive notice from the presiding officer at the

guest table." The signal, which was awaited

with eagerness, was given at the moment of the
president's arrival, when the banquet was already

far advanced, and the pent-up enthusiasm burst

forth in a loud and long cheer. The uproarious

welcome with the tossing of the Stars and Stripes

by seven hundred and fifty banqueters was such

a reception as will long live in the memory of

the eminent guest, accustomed though he is to

salutations of similar character.

After President J. Warren Alford had brought

about a cessation of the prolonged cheering, he
said: "Gentlemen, I have the honor of presenting

to you the president of the United States, and I
shall ask you to rise and drink to his health."

The toast was drunk heartily amid renewed
enthusiasm and waving of the Stars and Stripes.
When the fervor of the welcome had spent itself

the banqueters settled down to hear the president,
who spoke as follows:

The President's Speech

"I am not familiar with the technical term

of the art which you practice," he said, "but I
imagine twenty-four is the highest number in your

game. I am glad to associate with you in that
high atmosphere.
"I recently had the honor to be present at the

dinner of the New England Manufacturing Jew-
elers and Silversmiths' Association. Whether
they make 24-karat jewelry or not I do not know.
They have at least the persuasive capacity of
making you think so.
"This association, I understand, deals not only

with platinum and gold, but possibly in deference
to the old principles of the Democratic party, also
in silver. Now, that is where I come in.
"There was a silver wedding at the White

House last year, and when I retire from that
place (shouts of 'Not yet'), if the practice of the
law does not seem profitable, I feel amply
equipped as a silversmith. And I assure you that
if the wolf comes to the door I shall very likely
come to you to dispose of many pieces of ancient
silver which I have gathered together.

PRESIDENT WILLIAM H. TAFT

"I don't know where you stand on the tariff,
but I suppose there are differences in such a
roomful, just as there might be differences on
that subject between Senator Reed and myself,
with only the speaker between us. But, however
that may be, we are all hoping and laboring, per-
haps ignorantly at times and perhaps without all
the success that we ought to have, but we are all
working for the good of the business of the
country. (Applause.)
"Now, you are the best barometer of the coun-

try's prosperity. When the country is poor you
are the first to feel the fall of the mercury. I am
glad to see so • many people here, for numbers
suggest prosperity, and when you are prosperous
it means that the country at large may look for
prosperity.
"Now, I am not bringing coals to Newcastle,

but when I came here this evening I had in my
possession a watch that had stopped and wouldn t
work. As evidence of your hospitality your
kindly representative has presented me with one
that up to the present moment has kept perfect
time. Whether it is because watches have a
peculiarity of stopping when dropped on the floor
or whether because the mere association of a
thing with me makes running difficult (laughter)
I do not know, but certain it is that I have not
been fortunate with my watches. I do trust that
this one will be more of a success. And now,
as this is my third dinner this evening, I am on
my not weary but jeweled way."
The president was again loudly cheered at his

departure, after which President J. Warren Al-
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ford, of the 24-Karat Club, again called for
order and said:

An Official Welcome from City
"Perhaps, gentlemen, my word of welcome to-

night will not be honored beyond the confines of
this room, and so if not asking too much I am
going to request the Hon. Adolph L. Kline, acting
president of the board of aldermen, to issue to
each and every one of you a card of welcome
good throughout the city from the Battery to the
Bronx and from the East river to the Hudson,
nontransferable and good in either direction."
"Go as far as you like," were Mr. Kline's last

words, and summed up admirably the burden of
his brief remarks.
When those assembled around the festive board

were thus finally and officially welcomed, Rev. W.
Warren Giles, D.D., of East Orange, N. J., was
introduced to speak upon "Things We Can't
Forget."
He didn't forget to pay his compliments to

Rev. Nehemiah Boynton, D.D., and "Busy Brook-
lyn," where the latter gentleman ministers. He
ascribed to Mr. Boynton the quasi-fatuous epi-
gram applied to the City of Churches, "In the
midst of life we are in Brooklyn."
He was tremendously impressed by the per-

sonnel of the gathering before him. In fact, he
felt lost in an impenetrable fog of celebrities. He
told a number of most amusing stories, but soon
struck a more serious and very optimistic key.
"The present generation is composed of the

finest men and women that Almighty God has
ever placed upon this earth. No one can be a
student of present-day affairs and be a pessimist.
"The flag of a republic is now flying over

eighteen provinces of China. If any one would
have prophesied this one year ago he would not
have been believed. One might as well have
prophesied that in one year this country would
have become a monarchy. Japan is not simply
the England of the east; she has attained the
dignity of being the America of the east."
A friend of his recently returned from Turkey.

This friend told him that you could print the
New York' Journal today in Constantinople and
there wouldn't be a word said by the Turkish
government about it.

Briefly the speaker referred to the recent signs
of progress in the western nations, Germany,
England, Portugal, and finally in our own coun-
try. "There never was a time," he said in con-
cluding, "in the history of our own and the
other nations when the people were more wide-
awake or more provident of the future."

Senator Reed's Address

"The Substance of Liberty" was the subject of
the next speaker, Hon. James B. Reed, United
States senator from Missouri. Mr. Reed's ad-
dress was a discussion of the question of monop-
oly and its possible suppression of regulation.
He based his remarks on the following definition
of liberty:
"The very term liberty implies the maintenance

of conditions which permit the citizen to enjoy
the fruits of his industry. The idea involves not
only the right but the opportunity to labor ; not
only the opportunity to labor but to labor for a
fair return; not only the right but the oppor-
tunity to acquire property.
"A guarantee to the citizen of the right to sell

his labor to the highest bidder is useless if you
give him no alternative but starvation or the
acceptance of a price arbitrarily fixed by one man
or combination of men.
"It is mockery to inform a man that he has

the constitutional right to own property and
then create a condition under which it is im-
possible to acquire property. It is senseless to
declare that all men have the right to the pursuit
of property and at the same time bar every ave-
nue of wealth.
"It is worse than idle to say to the citizen,

'You have a right to buy and sell where you
please', if at the same time you create a condi-
tion which forces him to buy from one man at
that man's price and sell to another at a price the
purchaser arbitrarily fixes. Freedom embraces
the right to sell where all are free to buy and to
buy where all are free to sell.
'A free government implies a condition where

(Continued on page 264)
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We stand unqualifiedly for fairness to our customers. Our busi-
ness has been built up on the policy of right goods, right prices
and no misrepresentation. We carry a stock large enough to
meet all requirements, no matter what grade of diamonds you
want, and we always give you the best possible service.

MOUNTED PIECES
The mounted pieces which we manufacture have originality and distinction—
qualities that give them highest selling value. You can make better profits
handling our goods because our prices are no higher than you pay elsewhere

for less desirable work.
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HAYDEN W. WHEELER & CO.
Importers and Manufacturers

2 Maiden Lane, 1g New York
FACTORY. BROOKLYN
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Here the oysters He until they reach their third
year, when, with the help of the Cultivator, the
process of pearl formation begins. Another four
years and we find that the mollusk has invested
the nucleus with numerous layers of nacre, and
has, in fact produced a pearl.

There are few other articles that the jeweler can handle
with such thoro satisfaction.
There is everything in this cultured pearl that will appeal to
every prospective buyer of pearl jewelry.
Like the finest Oriental, this pearl is the product of the
Pearl Oyster.
Like the Oriental, it is beautiful and fascinating.
Unlike the Oriental, it is an ornament that is not confined to
the exclusive uses of the wealthy. The cost of the Japanese
Cultured Pearl is sufficiently moderate also for the modest
purse.
Think of the capacity this pearl can develop as seller of
your pearl jewelry.
Think what a vast and profitable trade it affords you.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY
NEW YORK PARIS SAN FRANCISCO PROVIDENCE IDAR
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NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,
ROOM 1102 JEWELERS BUILDING, 9-11.13 MAIDEN LANE,

NEW YORK, January 29.

Now that the annual meetings of the various
great trade organizations are a thing of the past
and the banquets a pleasant memory, the trade
has settled down to active preparation for the
spring campaign. The inventories are said to
have revealed in most cases very satisfactory
conditions, and notwithstanding the coming presi-
dential contest, there is a confident feeling that
the spring trade will turn out most satisfactorily.
The army of traveling men are now in their re-
spective territories and the preliminary reports
received are encouraging in tone, while the orders
accompanying them justify this feeling. The ex-
treme conservatism in anti-holiday purchasing,
in connection with the unexpected Christmas rush,
left stocks so depleted that active order-filling.

by the wholesale trade is a certainty for some

time to come. The reduced railroad rates made
available to the trade will bring many buyers to
the city and this also will stimulate activity. Al-
together, present conditions justify an optimistic

spirit and the extensive preparations that are

being made for the coming season.
S. Sternau & Co., Brooklyn, N. Y., have issued

a little folder announcing their twenty-fifth an-
niversary, the business having started in 1877.

The story on the little folder traces the progress
of this successful business from the small shop

in which it was established a quarter of a cen-

tury ago to the new ten-story building into

which they expect to move about February I.

This building has modern equipment throughout

and increased space and facilities for all the de-

partments. The great Jay street terminal,
through which shipments can be made to any

part of the country, is directly opposite and will
naturally facilitate the prompt filling of orders.

The company invites all the visiting trade who
are interested in Sternauware to inspect their
new quarters, where they are promised a cordial
welcome.
Julius Oppenheimer, jeweler, of 9 Maiden lane,

formerly a partner in the firm of Oppenheimer

& Stern, manufacturing jewelers, at 41 Maiden
lane, has filed a petition. The firm liabilities were

about $32,000 and his liabilities now are sched-

uled at $U,793. He has no assets now.
Judge Hough has appointed Marcus Helfand

receiver for Edward Madow, jeweler, of 115

Avenue A, bond $1,000. The assets are estimated

at $2,000 in stock and $3,000 accounts. Five

creditors asked to have a receiver appointed.

Mrs. Walter, representing the jewelry depart-

ment of Gimbel Brothers, Philadelphia, spent a

few days in New York the latter part of Jan-

uary.
Among the jewelery buyers who visited New

York in January were G. Freundlich, of the Bal-
timore Bargain House; L. Landwehr, of the
Carlton Dry Goods Company, St. Louis, Mo.;
A. S. Heller, of A. Lisher, Washington, D. C.;
E. W. Dunning, Hale Brothers, Sacramento,
Cal., and C. Anderson, of D. G. Western Com-
pany, Seattle, Wash.
Bernard Italie, of the Bernard Italie Com-

pany, wholesale jewelers, Spokane, Wash., spent
a couple of weeks in New York in January. Mr.
Hine is well known to the eastern trade, having
formerly been in business in Philadelphia.

Harry Aicher, a jewelry traveler, well known
to the New York trade, has been the recipient
of many letters of condolence from his friends
upon the death of his father. Mr. Aicher was
a guest of the Palmer House, Chicago, when he
learned the sad news of his father's death in
Minneapolis.
Mrs. Julian Royce, an actress, living in the

Hotel Belleciaire, recently identified, from
descriptions, a quantity of jewelry found in the
possession of Emanuel Rosenthal, arrested in
Norfolk, Va. The gems were stolen, Mrs. Royce
says, from her apartment December 4 last.
Among the articles found in Rosenthal's pos-
session, and which Mrs. Royce partially identi-
fied, was a gold bracelet of snake design, contain-
ing an amethyst; a gold match box, a gold ring,
set with a light green stone; a gold chain, also
set with a light green stone; a sunburst pendant,
set with a large diamond, surrounded with chip
diamonds; two five-stone diamond rings, a five-
stotie diamond ring, set with a topaz, and a gold
locket and chain, the former containing a
woman's picture.

Maurice Tannenholz, thirty-seven years old, of
759 Lexington avenue, a member of the jewelry
firm of H. B. Tannenholz & Son, 755 Lexington
avenue, died in the Presbyterian Hospital on
January 22 as the result of a gunshot wound of
three years ago.
David Rosenbaum, dealer in jewelry and novel-

ties, at 3208 Third avenue, has made an assign-
ment to Meyer Boskey.
A very pretty wedding was that of Roy W.

Inman, son of J. T. Inman, of J. T. Inman &
Co., Attleboro, Mass., to Hazel B. Nicholson,
daughter of I. C. Nicholson, of the Excelsior
Manufacturing Company, Providence, who were
married on January 17, at Ellington, Conn. Both
young people have a host of friends in the
jewelry trade, especially in New York, where
Mr. Inman has represented his concern for a
number of years.
No manufacturing jeweler has been a more

faithful attendant at the social functions in the
jewelry trade than Frank C. Osmers, of the
Osmers, Dougherty Company, who has taken
in almost every function held in the east this
season. Mr. Dougherty, of this company, leaves
for Europe about the first of this month, where
he will spend three weeks searching the various
markets for attractive novelties.

L. B. Walter, representing Gimbel Brothers,
Philadelphia, visited New York on a buying trip
the latter part of January.
C. C. Henriot, representing Frederick & Nel-

son, Seattle, Wash., spent a week in New York
buying for his firm, the latter part of January.
Among the western jewelry buyers in New

York in January is J. R. Miller, representing the
Webb, Fregschlag Mercantile Company, Kansas
City, Mo.
W. M. Worcester, representing Dives, Pomeroy

& Stewart, Harrisburg, Pa., was among the
jewelry buyers seen on Maiden lane the latter
part of January.
Arthur E. Jones was recently appointed man-

ager of the jewelers' supply department of the
American Oil and Supply Company, Newark, N. J.
Alex W. Rothschild has retired from the firm

of Rothschild Brothers & Co., and the firm, by
the mutual consent of those interested in it, has
been dissolved. The business will be continued
as before by Elias Rees and Isador J. Rosenthal
under the firm name and style of Elias Rees &
Co., who will assume all liabilities and collect
all outstanding accounts.
Edw. Sweeney has been promoted to the office

of sales manager by the firm of Robert H. Inger-
soll & Bro. Mr. Sweeney formerly represented
this concern in the south and made an enviable
record for himself.
W. E. Robbins had charge of the exhibit of

Loring, Coes & Co., Worcester, Mass., at the
automobile show held at Madison Square Garden,
January 6 to 20 inclusive. Mr. Robbins is New
York representative of this concern.
Emma F. Sully started suit recently in the

supreme court against Tiffany. & Co. for $125,000.
She charges that the firm converted and sold
jewelry of that value belonging to her on De-
cember I, 1905. She enumerates a marquise dia-
mond ring, a diamond crescent, a diamond bow
knot, a diamond necklace, a diamond, emerald
and pearl pendant and a pearl and diamond
pendant in the list of jewelry which she says was
unlawfully disposed of. Harry H. Treadwell,
secretary of Tiffany & Co., refused to state the
company's side of the case. No answer to the
suit has yet been filed in the supreme court. Mrs.
Sully is the wife of Daniel Sully, the cotton
broker.

J. Pierpont Morgan has presented a valuable
collection of gems to the American Museum of
Natural History. It includes large crystals of
benitoite, the beautiful new gem stone of Cali-
fornia, a double-colored polished beryl section, a
euclase crystal associated with yellow topaz, and
three remarkable tourmaline specimens from
Madagascar. The most notable specimen is a
wonderful mass of acquamarine weighing thir-
teen pounds, which is only a part of a crystal
that tipped the scales at 246 pounds. The collec-
tion is intended for the gem hall of the museum.

Peter Hartman, seventy-eight years old, of 134
Johnson street, Brooklyn, and said to be a
wealthy jeweler with offices at 36 Maiden lane,
was found dead in bed on January 17. A broken
tube attached to a gas stove had filled the whole
house with gas and explained the manner of his
death. Hartman, who had lived alone in the
Johnson street house for the last- seventeen years,
had been regarded as more or less of a mystery
by his neighbors, and was known as the "hermit
of Johnson street." About forty years ago Hart-
man and his young wife moved into the house, a
two-story frame structure, and were active in the
social life of the neighborhood, which was then a
fashionable part of town. Seventeen years ago
Hartman's wife died, and those who know say
that it completely changed his life. After the
funeral he closed the entire house with the ex-
ception of a single room on the top floor. Here
he lived.
When Mme. Maeterlinck, wife of the famous

playwright, arrived in New York last month she
was wearing a three-karat diamond between her
eyebrows, and declared that she wore it in this
unusual manner because Maeterlinck believes a
diamond so worn brings luck to the wearer.
American society women are said to be adopting
the fad. "Hope they may," say the jewelers.
Seemingly suffering from the effects of a stupe-

fying drug that robbers are believed to have
administered in a plan to rob him of $2,00o worth
of unset diamonds and other jewelry he carried,
an unidentified man, supposed to be an itinerant
jeweler, was found unconscious in the gutter in
front of 104 West Twenty-seventh street, a few
seconds after two men were seen running from
the spot. It is believed they were frightened
away when they were about to rob him. The
unset stones and pieces of jewelry disclosed by a
search of the man's clothing numbered to8. In-
cluded among these were three diamond scarf
pins each valued at $250. He carried a roll of
bills also. The fact that even his watch had not
been touched leads the police to believe that he
had not been robbed.

The new board of trustees of the Stationers'
Board of Trade recently held a meeting at 97
Nassau street, when the following officers were
elected : President, Henry C. Bainbridge; first
vice-president, Stephen Farrelly; second vice-
president, F. P. Seymour ; secretary and treas-
urer, Herbert M. Condit. The executive corn-
mittee selected consists of Stephen Farrelly,
chairman; Frederick P. Seymour, Arthur P.
Jackson, William B. Hadley, Charles F. Kimpton
and Henry C. Bainbridge, and Herbert M. Con-
dit, ex-officio. The arbitration committee con-
sists of Frederick P. Seymour, chairman; Frank-
lin Weston, W. 0. Husten, L. V. Blanchet,
Henry R. Jackson, Arthur C. Bainbridge, and
Henry C. Bainbridge, ex-officio,
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Annual Banquet Chicago Jewelers' Association

A Notable Function with Unique Features—Exceeded in Briliancy All Its Prede-
cessors—Entertaining Postprandial Program

Chicago, Ill., January 19.—The thirty-fifth an-
nual banquet of the Chicago Jewelers' Associa-
tion, held at the La Salle Hotel, January 17, was

the most success-
ful one in the his-
tory of the asso-
ciation. Unusual
preparations were
made for this
event by the ban-
quet committee,
and before the
date of the ban-
quet there was a
general feeling
among the mem-
bers of the asso-
ciation that they
were going to en-
joy an unusual
treat. The ar-
rangement c o m -

PRESIDENT BENJ. C. ALLEN mit t e e departed
from its custom in

seating the guests and assembled them at round
tables instead of at long tables, as heretofore.
This added much to the sociability of the occa-
sion. Unusually good music was provided and
Miss Renee Dryis did much to enliven the evening
by her singing, in which the banqueters joined.
Prominent members of the Chicago bar and

notable judges of state and federal courts graced
the speaker's table as guests of the association.
The members of the executive committee of the
National Wholesale Jewelers' Association, which
held its annual meeting in this city the clay after
the banquet, were also honored guests of the
evening. Retail jewelers from all over the central
west were present as guests of some member of
the association. Many of them have been at-
tending the annual dinners of the association for
many years, but they all agreed that this was the
most enjoyable one of all.
The magnificent ballroom of the La Salle Hotel,

with its elaborate decorations, formed a most
excellent background for such an occasion. The
menu was excellent, in fact it could not have
been improved upon. During the progress of the
dinner songs were indulged in, many of them
parodies on familiar songs, suitably arranged to
apply to prominent members of the association.
With the appearance of cigars and coffee Presi-
dent B. C. Allen rapped for order and delivered
his address of welcome, which follows:

President Allen's Speech
Gentlemen of the association and invited guests:

The Chicago Jewelers' Association was organized
in June, 1876. The purpose of the organization
at that time was twofold: First, it was to per-
form the work of a financial agency for its mem-
bers; second, it was to promote a feeling of
friendship and business fraternity.
About ten years ago the work of the financial

agency was transferred to another organization
and this association then determined upon the
idea of working along general lines for the social
and business betterment of the membership as a
whole.
Thus far this organization has certainly ful-

filled its mission. The members are competitors
in business, but there has always been a spirit
of harmony existing among you. Thus you have
fulfilled the important purpose of the organiza-
tion. May it long continue to bless you and con-
tribute to your happiness and success.
Each branch of trade in this great city has a

similar organization, and the Chicago Jewelers'
Association stands in the forefront. Whenever
an occasion calling for the relief of suffering has
arisen, and there have been many such occasions,
notably during the panic of 1893, this association
has responded nobly. You have been able to do
more as an association than you could have done
as-individuals, and to do so with greater prompt-
ness when the time was an important factor.
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FOR quick service and good service,
send to us when in need of diamonds.

Our stock is large, carefully selected and of excellent

quality, and the prices are uniformly reasonable.

Your orders will receive prompt attention and careful

consideration.

BENJ. ALLEN & CO., Chicago

We are gathered here tonight with our friends
to enjoy our thirty-fifth annual banquet. You
members are here because of your loyalty to the
principles of the association; your guests are here
because of their respect for you as business men
and citizens, and I hope that when this evening
of festivity is over you will return to your homes
and to your business refreshed and strengthened
for the tasks of the coming year. I know that
your association will grow and prosper and that
it will continue to be a benefit, not only to you,
but also to the community at large.
William P. Williams, better known as just plain

"Billy," was toastmaster. He is always a big
feature of the association dinners and was no
exception this time. At the close of his welcoming
address President Allen introduced Toastmaster
Williams and presented him with a set of sterling
flatware as a remembrance from the association.
President Allen no sooner sat down than the
orchestra struck up the strain of the "Grand Old
Flag" and the banquefers sang the following
words to it as a tribute to "Billy."

You're a Grand Old Bill,
And your place you can fill;

You're the Master Toastmaster of all;
You know the way to keep us gay
With stories that few can recall.

You're the man with cheer
For each good fellow here,

You're a regular merriment mill,
Should auld acquaintance be forgot,
Hurrah for our Grand Old Bill!

Upon recovery Toastmaster Williams made a
few remarks thanking the association for its re-
membrance and expressing his joy at meeting
again with his old jewelry friends. He then in-
troduced the first speaker of the evening, Dr.
Edward A. Steiner, who occupies the chair of
applied christianity at Grinnell (Iowa) College.
His subject was "Race Pride and Prejudice." His
handling of the subject reflected a mind thor-
oughly conversant with what he termed a "too
prevalent tendency on the part of the great Ameri-
can public to look with disdain upon the for-
eigner." He espoused the cause of the humble
foreigner who comes to our shores, and pleaded
that we, as Americans, do not lose sight of the
fact that, even though they may not be conversant
with our ways, and may in most part be ignorant
and humble, they nevertheless left home countries
that have their Washingtons and their Lincolns.
"They come to this country for the liberty and
the pursuit of happiness according to their own
ways. America is advertised throughout the
world as a land where these privileges can be en-
joyed, and we must back up our advertising.

Window-smasher's Spectacular Entrance

At the close of Doctor Steiner's remarks there
was a commotion at the door. Everybody was
on his feet in expectant curiosity. Toastmaster
Williams rapped for order and as soon as it was
restored he demanded to know what the trouble
was. "There's no trouble out here," replied a
voice. "I have an invitation to this banquet and
I intend to attend it." It proved to be the voice
of Jack, the Window-smasher. For a week the
arrangement committee had been advertising in
daily papers for the window-smasher whose pres-
ence in the city had been felt for many months,
to the sorrow of many retail jewelers whose win-
dows he smashed. The committee in its adver-
tisements had promised him a seat of honor at
the banquet if he presented himself, and Toast-
master Williams felt that the committee's invita-
tion had to be made good So he invited Jack,
the Window-smasher to a seat at the speaker's
table and also extended an invitation to him to
address the banqueters. Well, Jack, the Window -
smasher did address the jewelers present and
gave them some good advice about protecting
their window displays. In the midst of his dis-
cussion he attempted to present a startling demon-
stration of his abilities as a window-smasher and
hurled an imitation brick, made of papier mache
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through the air. Here the unexpected happened.
The brick being very light, did not follow the
aim of the window-smasher, but glanced off
and struck Ives L. Lake, of the New York office
of the Waltham Watch Company, squarely on the
nose, inflicting a slight abrasion of the skin.
The committee was in earnest in extending its

invitation to the real window-smasher, and he
would have been an honored guest of the evening
had he appeared. As the real one did not appear
the committee had arranged with Charles F.
Burras, a well-known Chicago attorney, to act
the part. This was a novel feature of this dinner,
but its unfortunate ending marred it greatly. Mr.
Lake left the banquet hall for just a few moments
and when he returned he was loudly cheered as
the "man who stopped the brick."
The second speaker of the evening was Rev.

William R. McElveen, D.D., of Evanston, Ill.
Among other things he said that the backward
people who live in the mountains of eastern Ken-
tucky and Tennessee are described by many
phrases, a favorite description being "white trash.'
But this is speaking untruthfully and direspect-
fully of a group of God's children. A keen and
kindly president of a college that ministers to
these belated mountaineers graciously calls them
"Our contemporary ancestors." What a happy
phrase! These unprogressive people are our con-
temporaries; yet they have the mental and moral
standards of our ancestors. The train of progress
has thundered on and they are like a discarded
car on a sidetrack.
In New York and Chicago and other favored

parts of our land we meet other people who might
be called our contemporary ancestors. Their
moral principles are those of Ioo and zoo years
ago. They live in this progressive day and land
and yet they are motived and energized by anti-
quated and discarded moral ideas and ideals.
They don't know and they don't do the latest
thing in righteousness. They are ethically belated;
morally behind the times.
We have a new conception of patriotism. The

old patriotism was provincialism. It was love your
own country and hate every other country. The
Greek called every man who was not a Greek a
barbarian. The speaker of the national house
can't talk about better trade relations with Canada
without saying that eventually we will annex that
land. The Californian can't think of the Japanese
without getting into a panic about war. A patriot
was once thought of as a man who shouldered a
musket and went forth to fight, and if need be,
die upon a field of battle. But the patriot of
today is a man who lives and labors and fights
for his country ; who uses not bullets, but ballots.
The field for the display of patriotism today is
domestic rather than international. Our nation's
foes are of our own household.
Dr. G. Frank Lydston, an eminent Chicago phy-

sician, spoke on 'Some Vital Social Problems."
His address covered a thorough discussion of the
various social evils which beset our civilization.
The address was interesting and in many ways
unique.
The speaker of the evening and one which every

one present looked forward to with much interest
was J. Adam Bede. Little can be said here that
will do justice to his address. Primarily he is
a speaker in whom good cheer, optimism and a
lofty conception of true wit and humor prevail.
His subject was "Civilization, Past and Present,
and Its Cure." While there was plenty wit, many
a good story and all the cheerful optimism any
one man could be expected to be master of, there
was, nevertheless, a fund of philosophy and in-
struction in it.
At the close of Mr. Bede's remarks the ban-

queters joined in singing "Auld Lang Syne,"
and the thirty-fifth annual dinner of the Chicago
Jewelers' Association passed into history.
The credit for the success of the dinner belongs

to Will F. Juergens and the other members of the
arrangement committee, Claude Seymour, A. L.
Sercombe and Ernest Lunt. The following mem-
bers of the trade served on the reception commit-
tee: Fred G. Thearle, A. C. Becken, Emil Despres,
George Weidig, Walter Ghislin, Harry Hahn,
W. F. Drexmit, J. T. Montgomery, Louis H.
Schafer, R. A. Kettle, H. C. Van Pelt, C. H.
Spencer, Robert Slade Jr., Max Ellbogen, R. W.
Morris, Max Meyer, Charles Jacobs, Sol Hess.
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Published whenever
there is a jewelers'
banquet In Chicago. THE BANQUET BUNKER

COPY WRONG

OUR MOTTO:

Hew to the line, but save
the chips for the smelter.

VOL 1. No. I ONE—SEVENTEEN—TWELVE Single Copies as much as we can
get—on trains, twice as much.

THE BANQUET BUNKER

Banquet Bunk, of which Opie Ess is ye
editor, stammers not nor is it tongue-tied
It will speak the truth without fear or
favor of either man, woman or the devil,
but as ye editor knows his business B. B.
will let the women alone.

Our interests are solely with jewelers
who have either a stand-in or about 30
bucks a year they have no particular use
for, therefore squander it like the bright
and shining lights that made Pittsburgh fa-
mous. This offers them an excellent op-
portunity to pose nonchalantly in hotel
corridors in full dress suits and look cute.

Advertising rates will be furnished upon
application. We especially solicit the pa-
tronage of all legitimate corporations doing
an extensive business in the renting of
shopworn full dress suits.

Subscription rates. One buck in coin of
the realm, or ten green coupons a year;
postage extra. So long as there are ele.
vators we can easily dispose of the coupons.
If it don't make any nevermind to our
readers they will please slip us the hard
cash.

We do not expect to get rich by pub-
lishing two B's. We know better. Our
sentiments, as well as our sympathies, have
always been with the jeweler. We now
present our pocketbooks. All profit over
and above the cost of printing two B's and
a fair investment on the capital will be
converted into a fund for the establishment
of a home for retail jewelers made home.
less and friendless by mail-order competi-
tion. Therefore, please drop your bucks
in our tambourine as we go by.

Banquet Bunker is entered as nearly sec-
ond-class matter at Danny Campbell's P.O.
It is guaranteed under the Food and Drug
Act of June, 19°6; Serial No. 1323. It
contains absolutely no coloring matter, not
even one-tenth of i per cent of benzoate
of truth.

SOMETHING REALLY NEW
Steve Harris Who is “From Missouri"

Will Pass Judgment On It

Here is something really new. We know
it will fill a long-felt want. It's a little de-
vice the inventor of which has submitted to
us his model. For the benefit of the watch.
makers and jewelers throughout the country
we will state that this device is similar to
the one which for the time being (but no
longer) made the McIntyre watch famous,
except it is different. Instead of showing
the tension on the mainspring this device,
when attached to a watch, will indicate the
pressure on the pocketbook. Not only will
it record the first payment, but it will
accurately show the amount of the next
payment and the date it falls due. By
means of a very intricate arrangement of
minutely small springs it will also show the
amount of payments past due. We have
examined the model carefully and it is our
opinion that the idea is a good one, all
right, all right, except that the due payment
springs are too weak. We have submitted
the model to Steve Harris, of Kansas City,
our staff expert on all mechanical problems
such as these. His report will appear in
•our next issue.

Gentle reader, at the next banquet just
raise your eyelids a bit and notice what a
dignified picture a bunch of jewelers in full
dress suits make—during the invocation.

POLITICAL POTS BOIL
President Allen May Not

Accept Another Term

SENTIMENT FAVORS SPROEHNLE

Opposition Party Hopelessly Split.
He's Our Candidate

Association politics are waxing warm.
President Allen, though grateful to his
party for its united support during his term
of office, feels that he must adhere not only
to the letter, but also to the spirit of his
pre-election pledge not to expect a second
term. Friends of A. W. Sproehnle are
booming him for the office. They feel
that in spite of the fact that he never spit
fence rails or worked on a canal boat, his
long experience with jewelry politics thor-
oughly equips him for the C. J. A.'s presi-
dential chair. The opposition is raising
heaven and part of the other place to get
him to accept the office, as its party is
hopelessly split. In order that there be
no misunderstanding as to the position of
B. B. on this point, we state here that we
favor A. W.'s candidacy and will make
every legitimate effort to bring about his
election. He's a friend of ours, besides, he's
waited long enough for the job.

Watch for the Two Little Bees
We Have With Us To-Night (cut it)
Toastmasters may come and toastmasters

may go, but Billy Williams goes on forever.

Ditto for the chairman of the arrange-
ment committee.

We note with pleasure that Grandpa
Jones did not have to eat in the woodshed.
r'or that matter neither did we. To whom
shall we mail an appreciation, to the ar-
rangement committee or the architect of
the LaSalle?

Will he ever get through "toastmasting?"
Altogether—N-0-! But why blame Billy?
It is not his fault. He had a clever bring-
ing up. But what's the use of blaming it
on his father?

Plans and Specifications
for a Good Joke

Get two people who have never been in a
deaf and dumb asylum. Have one of them
ask the other if he knows what turns
green first in the spring. Then have the
other fellow look puzzled for a minute,
scratch his head twice and answer slowly
with a falling inflection, "I don't know."
In case the second fellow forgets to ask
the first fellow what it is that turns green
first in the spring the first fellow mist be
sure and tell him to ask him. Then the
second fellow surely will. When he has, the
first fellow should look wise, smile audibly
and answer smilingly, "Christmas jewelry."
Then both fellows should laugh.

Our Special Feature
We guarantee to publish plans and speci-

fications for a joke as good as the above
in each issue. Jewelers who have a hard
time in keeping up with the toastmaster will
find any one of these plans and specifica-
tions alone well worth the subscription
price, especially if they pay their subscrip-
tion in coupons.

EX-PRES. SWINGS
BIG STICK

Hahn Declares He Will Not
Accept Third Term

ASKS TO BE LET ALONE

Thinks He's Entitled to Seclusion.
So Do We

(By Wireless, via Barrington Bay)
Harry Hahn, farmer, orator and two

times president, and still ex-president of
the association, in an authorized interview
with ye editor, states that he has author-
ized no one to speak for him, everything to
the contrary notwithstanding. At present
he is not a candidate for re-election. He
deplores the unauthorized use of his name
in connection with the forthcoming elec-
tion. Ile will thank his friends if they
allow him to enjoy in peace that dignified
seclusion which an ex-president of the as-
sociation is entitled to.

ODE TO HIS SATANIC MAJESTY
(Written "the day after," in a country

churchyard, after listening to a friend tell
how it happened.)

Satan: You're a Dandy!
lint a scant few weeks have passed
Since I did swear by all that's good
And true, that I'd paid my last
Tribute to your cleverness—for you are
Deuced clever
A Past Master in making my
Promises look like
Thirty cents
Or thereabout.
On December gist
I vowed my thirst
For Kentucky ryes
And Scotch Highs.
Had been appeased forever and a day.
The change seemed good to me
And it tickled me to see
The strength of Mind
The strength of Will
The strength of Heart
The strength of Soul
That kept me on the Water Wagon
Clean and whole.
But alas! Last night at the banquet
You whispered in my ear
"Take a Drink" and that I needn't' fear
That any harm will thereby come.
I gave in and was knocked clean off
By your lying lips. Not 'cause you're right
'Cause you hain't, but the very sight
Of you inspired fear and made me
Lose my seat.
You told me a little nip
Would soothe the mind,
Steady the nerves
And help a fellow do a day's work de-

centry—
Well and hell
You win, I lose
What else could I expect of you.
Of course

EXTRA
2nd TERM FOR ALLEN
He's Out After Vindication

MAYBE HE WILL GET IT AND
MAYBE HE WON'T

Open Campaign Headquarters in
Silversmith Building

We are glad to be able to announce that
after considerable persuasion President
Allen has given us his permission to an-
nounce that he will accept a second term.
This information came to us just as we
were tripping to press and we hasten to
let our readers know all about it. B. C.
feels that he has a right to expect an en-
dorsement of his administration by being
re-elected. His record, he claims, entitles
him to this consideration. He points with
pride to his economical methods of handling
the voluminous mail of the association, and
to the fact that no serious diplomatic
breeches have occurred with jobbers of
other cities. After thinking the matter
over carefully we have come to the con-
clusion that he is right. We therefore cut
off our allegiance to A. \V. Sproehnle, of
the opposition party, and t spouse the
cause of B. C. We do not feel that we
are called upon to make any other explana-
tion for turning A. W. S. down than to
state that politics make strange bedfellows.
The Allen campaign will be in charge of

First Lieutenant John Cox. Campaign
headquarters will be opened in the Silver-
smith building on April Fool's Day.

THE PROGRAM
Address of Welcome, Pres, B. C. Allen
Race Pride and Prejudice,

Dr. Edward A. Steiner
Being Up to Date, Dr. Wm. T. McElyeen
Some Vital Social Problems,

Dr. G. Frank Lydston
Civilization, Its Cause and Cure,

Hon. J. Adam Bede
Now, we are not going to say one word

either f. or a. any of these speakers. It
would be the height of ingratitude to do so
—besides, its unnecessary. We're doing a
lot of hard thinking right now and its a
ten to one shot that if you were there you
know what we're thinking about.

The following esteemed gentlemen did
the very best they could as members of the
reception committee. There were a lot of
people present who didn't know there was
a reception committee, but that don't make
it so:

RECEPTION COMMITTEE
Messrs. Fred G. Thearle, A. C. I3ecken,

Emil Despres, George Weidig, Walter
Ghislin, Harry Hahn, W. F. Drexmit, J. T.
Montgomery, Louis H. Schafer, R. A.
Kettle, H. C. Van Pelt, C. H. Spencer,
Robert Slade Jr., Max Ellbogen, R. W.
Morris, Max Meyer, Charles Jacobs, Sol
Hess.

LIST OF IMMORTALS
Will F. Juergens
Claude Seymour
A. L. Sercombs
Ernest Lunt

They're all members of the banquet com-
mittee and have been f.g.n.h.l. Anybody
who will serve on such a committee as long
as tLey have is entitled to a niche in the
Hall of Fame. So we slip it to them.
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NOTABLE GUESTS
C. A. Kiger, Kansas City, Mo.; Lew

White, Phila., Pa.; Lew Sickles, Phila., Pa.;

A. L. Haman, St. Paul, Minn.; W. W.
Hamilton, Denver, Colo.; George Edwards,

Kansas City, Mo.; Phil Present, Rochester,

N. Y.; Joe Regan, Indianapolis, Ind.; Lew

Cohn, New York, N. Y.; A. G. Schwab,
Cincinnati, Ohio; and last, but not least,
A. J. Thoma, Cincinnati, Ohio.
We know a lot of funny things about

every one of these notables, but we refrain
from printing them, because we vowed we'd
rattle no skeletons and we won't begin here.
They are all members of the executive com-
mittee of the N. W. J. A. As far as we
know not one of them requested the honor.
No, we don't consider it at all funnx that
they are a part of this committee. We only
state so for your information.

THE MYSTERY OF THE MENU
For the benefit of those who were mysti-

fied by what they ate we herewith reprint
the menu. Get your French, Italian
or Hungarian dictionaries and try and fig-
ure out w.t.d. you did eat.

Astrachian Caviar Blinis
Lynnhaven Mignonette

Supreme of English Sole a la Pique
Cumberland

Sorbet au Champagne
Perdreaux Roti au Cresson

Salade Lurette
Souffle en Surprise

Petit Fours Mignardises
Now you know all about it.

23

1,000,000

The first box is reserved for anything you
may care to say about the speaker from
Grinnell and his applied Christianity.
The other—well, that's for Renee Dyris,

the sweet singer and effervescent ray of
sunshine that kisses the dews of the morn-
ing and greets the lark with a song. Some
Glowworm, eh? Some lark, too, you bet.
Wasn't it a pity to see Will Juergens

sweat drops of blood when the Glowworm
started to warm up? We didn't exactly
sweat drops of blood, but it was neverthe-
less delightfully easy to imagine a rough-
house after getting a good peep at George
Gubbins, whose eyes stick out like fish
globes. Back to Evanston for you, George.
You were all right in your younger days,
but you're all in now.
While we bow in humble reverence be-

fore the master mind that booked the Glow-
worm for the evening of January 17, we
nevertheless stand in wonderment before
the genius that smuggled her out of a side
door before she broke up the blowout. Ye
Gods, what a time there would have been.
Nobody knows it better than Jack Hardin.
But speaking about Jack Hardin and

other notable auto-smashers, it certainly was
going some when they sang the song about
Hardin and his auto. It's getting so now-
adays that people can't' speak or think
about John Hardin but somebody has got
to say something about his gas wagon. The
wiseacres are beginning to wonder if that
smashup wasn't a press agent stunt. Be
that as it may, we have only this to suggest
to his pompous majesty, and that is, that if
he must have A. O. A. guests at the ban-
quet let him bring along a cut-off muffler.
Other people will appreciate it more than
he knows. (Rochester, N. Y., papers please
copy.)

NOTICE TO NEW MEMBERS
All new members of the Chicago Jewelers'

Association are earnestly requested to at-
tend all regular monthly meetings of the
association. We publish this notice not so
much ;because their presence is in any way
essential to the success of the meetings, but
their attendance may some day form the
basis of an alibi.

THE MAN THAT STOPPED
THE BRICK

And now we come to Ives L. Lake. We

pause for a moment from our ceaseless toil

to ponder and meditate what to say. My!

but didn't he get it. And to think that he

came all the way from Maiden lane to

have it handed to him like that. Cheer

up, old boy, it was a real live member of

the Forty Club that threw the brick.

MENTAL PICTURES
A good-looking man with high collar.

black tie, sitting in a chair; left hand in
pocket, right elbow on arm of chair, front
finger extended. You're right.
A big halftone, a pretty face, shapely

figure, generally few clothes; usually a
football, lobster, snake or airship, and a
square. Correct again.
An old man, long legs, few clothes, long

flowing whiskers; hour glass, earth, scythe,
angel wings. Check.
A big leghorn rooster staring with much

curiosity at an alarm clock. Check again.

CAN YOU SUPPLY THE
MISSING WORDS?

We do not sell at —
Positively no goods sold at —
Save this — sheet for reference.
Sent upon request to — — only.
We do not sell — — houses.
Orders filled — — — as received.
Write us when — — — goods.
The log of the — —
Your account is now three months past —
Please —
Our Mr. — — will call on — about —

With our complete spring —
Write or wire for — package.
The quality of these diamonds is —.

Prices are —
Etc., Etc., Etc.

Listen carefully while ye editor springs
this one: We have been trying hard to find
the originator of the expression, "illegit-
imate jeweler." So far we have been un-
able to find his father. (Life please copy.)

THE WINDOW-SMASHER AT A BANQUET;
OR, WHO STOPPED THE BRICK?

A Rip-roaring, Side-splitting, One-act Comedy

TIME: January 17, 1912.
PLACE: Jewelers' Banquet, La Salle Hotel.

PERSONNEL
Window-smasher  Chas. IIayes Burras
Doorman  George Gubbins

The Man Who Stopped the Brick Ives L. Lake
Toastmaster  William Williams

Banqueters, Waiters, Newspapermen, Judges,
Preachers, and some Jewelers.

(Professional's Copy)

Bang— Bang — Bang — Fire, Police,
Throw him out! (Commotion at entrance
caused by doorman trying to arrest
Window-smasher. Voice of Window,
smasher heard demanding entrance.
Toastmaster rises and raps with his
gavel.)
TOASTMASTER What's the matter out

there? Let us have order, gentlemen.
WI NDOW-SMASIIER (entering): There's

nothing the matter out there. I have
an invitation to this banquet and I in-
tend to attend it.
TOASTMASTER : There must be some

mistake. Gentlemen who come to this
banquet have the necessary credentials.

Wignow-smasima: I've got the cre-
dentials all right (showing brick).
This credential gets me into any jewelry
association anywhere.
TOASTMASTER: What do you mean?
WINDOW-SMASIIER : I am a connoisseur

in precious stones; I am Jabk, the
Window-smasher.
TOASTMASTER: Come right up to the

speaker's table, Mr. Window-smasher.
We have all wanted to Aet a look at you.
WINDOW-SMASHER : Well, look here,

sport. I suppose the usual diplomatic
courtesies will be extended to me?
TOASTMASTER: How's that?
WINDOW-SMASHER: No funny business

with the patrol wagon when you get me
surrounded by that bunch of strong-arm
men up there?
TOASTMASTER: Not at all. You'll be

just as safe as you are when you smash
a window.
WI NDOW-SMASHER: Oh, I'm not afraid

of the cops. I was afraid one of
those guys would (referring to judges,
preachers and other distinguished gentle-
men at speaker's table) snatch my brick
and get my business. (Goes to speaker's
table.)
TOASTMASTER: Gentlemen, this is a

little out of order, but when distin-
guished guests arrive unexpectedly, as
our friend has a habit of doing, it be-
hooves us to adjust ourselves to cir-
cumstances and to extend them the
usual courtesies. We will, I am sure,
be greatly edified and instructed by
whatever remarks Mr. Jack Window-
smasher feels inclined to deliver. He
can deliver the goods all right.
W I NDOW•SMASHER (bowing LO flu-

thence) : Gents, the boss here is handin'
out the right dope when he says I can
deliver the goods. More 'n that, I can
get 'em. What tickles me more 'n
anything else is that the public thinks
you fellows want to sell jewelry. I've
got it doped out right. You want to
give it away. If you didn't you'd have

some protectio . on your windows.
There's just two or three jewelry stores
in Chicago that I couldn't throw little
Betsy through. IIere's little Betsy.
(Holds up brick. This is a real brick.
Toastmaster has the substitute, which
is an imitation brick covered with red
flannel, on the floor at his side.) Little
Betsy is the only card of introduction
I need with almost any of you fellows.
I just walk up to the show window and
ask little Betsy if she wants to go in,
and —zowie 1 (Gesticulates with the
brick, and as you bring your arm down,
let the brick fall, apparently by acci-
dent. You stoop down to pick it up,
but Toastmaster is ahead of you, and
lie hands you the imitation brick.)
TOASTMASTER: Here's little Betsy.
WINDOW-SMASHER: Well, as I was

saying, gents, little Betsy and me finds
it such easy picking in your show win-
dows that we concluded to attend our
banquet. I belong to the association
now, for I've carried a lot of stock in
the best jewelry stores in Chicago. But
business is gettin' to be so rushed with
me that I'll have to make calls by
appointment only. Now, what I wanted
to do tonight was to show you guys just
how easy it is to go into the jewelry
business. I seldom go into it very far
—not over three or four feet, but you
know I get immediate results. You
just take little Betsy in your hand and
haul her back like this and—
TOASTMASTER: Hold on; what are you

going to do?
WINDOW-SMASHER: Pm just gob' to

smash this window. (At this stage of
the game "the man who stopped the
brick" should stick out his beak and
allow it to strike him flat on the nose.
Then he should stop the flow of blood
with his napkin in order not to ruin his
vest, and retire from the banquet hall
and summon a doctor.)

WILLiams: Not here. This isn't a
jewelry store; it's a hotel.
WINDOW-SMASHER: Then I'll be on my

way. This is my evening for making
calls. (Exit. After he gets into the
hall he starts a wrangle because he can't
get an elevator. Suddenly a "glass
crash" is heard as though he has thrown
the brick through the elevator doors.
This crash, which is made by a box
holding broken glass, is continued to
give the effect of a falling brick or
body, until it winds up with a heavy
thump at the bottom.)
The only comment we have to make

on the manner in which this comedy was
presented is that "the man who stopped
the brick" did a good job.

NOTABLE ABSENTEES
(But Not Forgotten Ones)

A. L. Sercomb„ capitalist and Beau Brum-
mell of international fame, and perennial
committeeman.
Mack Hurlbut, of Fort Dodge, famous

center rush on the original jeweler or-
ganization team; now a closer attendant to
his own cash register.
Tim Combs, of Omaha, famous fight-to-

a-finish entertainer, who referred the en-
tertainment committee at the Omaha con-
vention.
J. Fred Kramer, lord chamberlain to the

man who sits on the throne of the Her.
schede Jewelry Company, Cincinnati. Gee,
how we missed him when we sang the stein
song, "For he's a jolly good fellow," etc.
"Heap Big Chief" Will Beck, of Sioux

City and Cornish, the pride of the house-
hold. Without making any reference to
one of the singers we're sure they would
have enjoyed the Glowworm. Yes, it is
too bad they were not there. But we've got
the singer's name and address, and as ye
editor thinks he has a pull with the com-
mittee he'll try and have the same Glow-
worm in 1913.
"Friend or two," Nesbit.
No, Dick Little wasn't there this time,

nor last either.
Dear old Colonel Herkner, of Grand

Rapids, who does his share towards making
his town famous for something else besides
furniture.
Tom II. Craig, of Champaign, chief mogul

of the Illinois Retail Jewelers' Association.
lie's at home sick. Don't send any flowers,
because Ernie Lunt got a letter from Toni
saying he could take nourishment all right.
All he needed was peace and quiet. His
wife knew he couldn't' get that at a ban-
quet and hid his dress suit. So he is
assigned a place in this column.

Charlie lioefer, of Kansas City, who is
now basking in the land of the Seminoles.
Dear old Charley could have found many
a nervous handshake.

AND A LOT OF OTHERS
Out-of-town jewelers who expect to be

absent at the next banquet and wish to have
a place reserved for them among the
"Notable Absentees" will please send their
name (but not their family history) to ye
editor in time for publication.

AN EXPLANATION
No attempt is made in these columns to

record anything that happened after the
benediction. There was many a song, many
a dance, many a laugh, many a revel, all
set to the music of the chicks, the pops
and the honk kongs of Midnight Life, but
as ye editor went home early he knows
nothing, therefore ma write nothing.

There's many a slip between the demi-
tasse and the front door bell at home.
Everybody knows John Voglesang; he

who runs a hash house underneath Doc
Alter's real estate office. Claude Seymour
puts his feet under his tables every day.
Well, this Dutch tavern-keeper handed it to
us confidently the day after that Claudie
upset his stomach at the banquet and that
he would have enjoyed it a d.s.b. if they
would 'a served only sausages and beer
with rye bread.

"I'll sing a song, tell a story or dance a
jig, but I refuse to give out any news for
publication."—Guy V. Dickinson, of the
',Agin Butter Board; no, the Elgin Watch
Co.
The above is no joke, it's a fact. If you

don't believe it try our job for a day.

ADDITIONAL LIST OF NOTABLE
GUESTS

Ives L. Lake, New York
Judge K. M. Landis, Chicago
Judge Harry Olsen, Ditto
Judge Richard S. Tuthill, Ditto
abbi Abram Hirschberg, Ditto

Rabbi Jim Coy, Englewood
Co!. John L. Shepherd, New York
A. M. Zerweck, East St. Louis
W. C. Peacock, Chicago
Fred Marean, Belvidere, Ill.
Harry Snow, Kansas City, Mo.
Thos. J. Jusek, Elgin
G. E. Potter, South Bend
S. D. Rider, Ditto
J. F. Kiser, Muncie, Ind.
Tohn Herschede, Cincinnati
E. G. Utz, La Salle
A. J. Johnson, Ditto

We know there were other notables pres-
ent, but we can't think of their !MMES.
They will please forgive us for not class..
fying them under this heading. If you're
one of them be sure to slip ye editor your
card at the next banquet. That's all that's
necessary.
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The most important trade development during
the past two weeks is in the manner in which
collections are coming in. Spring business .has
not opened as yet—it never does as early as this
—but the manner in which collections are corn-
ing in is gratifying. Naturally, there are a few
complaints on this score, but they are in the
great minority. One of the largest jobbers in
Chicago expressed himself as surprised with the
way collections are coming in. They form a sub-
stantial basis for encouragement as to the future
business outlook, as well as confirming earlier
reports regarding the volume of holiday business
enjoyed by the retail trade throughout the west.
January is primarily a month of settlements and
preparation for the jobber, and to this extent the
jobbers have been very busy. Travelers for Chi-
cago jobbers started out on their regular trips the
latter part of the month. With very few excep-
tions there have been no important changes in
the personnel of the traveling representatives of
Chicago jobbers.

Failures Unexpectedly Few
Failures in Chicago and the west have been

encouragingly few. Many predictions were made
last year regarding the number of failures which
would occur after the holiday season was over,
but up to this time these predictions have gone
astray. There have been some failures, none of
which was of more than passing importance. At
present there is considerable speculation as to the
outcome of this year's business. Many figure
that this year will be one of political disturb-
ances, and as such will be below the standard in
a commercial way. More conservative minds,
however, seriously question this diagnosis, be-
lieving that the various political issues will be
met as they appear. It is the consensus of
opinion among well-known western financial and
commercial writers that those who shape the
'political destinies of the country have learned
the lesson of political upheavals in the commer-
cial world and will make a more careful study of
political changes in relation to business in the
future than in the past.
So far as jewelry interests in Chicago and the

west are concerned there is little or no feeling of
apprehension. Business is pursuing the even
tenor of its way, and the very encouraging re-
ports on the way retailers are paying up their
obligations gives every reason to believe that all
fears may be set aside.

Salesman Recovers Sample Cases
While the city salesman for Emil Braude &

Co. left his buggy, containing his samples, in
front of the Heyworth building, the middle of
the month, while he went back for other goods,
thieves jumped upon the seat and drove away.
When the salesman returned he immediately sent
in the alarm. For a while there was considerable
excitement. No one was found who noticed the
thieves driving away and there was no clue for
the police to work on. Later in the day Mr.
Braude received a telephone message, evidently
from one of the thieves, informing him where
he could find his horse and buggy. A messenger
was dispatched to the place mentioned and found
the horse and buggy, but the sample cases were
missing. Several days after the robbery the
police reported that all the sample cases and most
of the jewelry had been found abandoned in an
alley on the west side. There was only a small
amount of jewelry in the sample cases, most of
the goods being material. The sample cases and
trays were badly smashed, but little of the jew-
elry was missing.
Tom Hoefer, traveler for M. A. Mead & Co.,

returned the past month from an extended visit
in Florida with his family. While there he vis-
ited his brother Charles, of Kansas City, who
is spending a month there. Tom says that the
men who originated the expression "Life is noth-

ing but.one — thing after another" never livedin Florida. We present this as prima facie evi-dence that he must have had a good time while
there.
M. A. Mead, of M. A. Mead & Co., spent the

greater part of the past month as a juror un-
tangling legal problems.

J. Louis Jalonack, son of M. L. Jalonack, the
auctioneer, has announced his engagement to
Miss Johanna Hatry, of Defiance, Ohio. The two
became acquainted while Mr. Jalonack and his
son were conducting an auction in Defiance.
M. A. Sandfelder, Chicago and western trav-

eler for D. F. Briggs Company, and J. Finch,
traveler for R. F. Simmons & Co., left the
middle of the month for their regular California
trip.
H. Hessberger, who for several years has con-

ducted a jewelry store in Montrose building, has
sold out his entire stock and fixtures and re-
turned to his old home in Germany to remain
there.
George S. Titus has been appointed Chicago

and western representative of the T. R. Kilkenny
Company, of .Providence, R. I. He will make
his headquarters in the Heyworth building.
Isaac N. Rawson, one of the pioneer jewelers

in Wisconsin and very well known to the Chi-
cago jobbing fraternity, died at his home the
early part of last month at the advanced age of
seventy-eight years. He had been in the jewelry
business for thirty years and had conducted
stores in Beloit, Sheboygan and Milwaukee. He
is survived by a widow and three daughters.
Earl E. St. Hoor, who for several years has

been with the American Oil and Supply Com-
pany, of Newark, N. J., has accepted a position
with F. H. Noble & Co. and is now in charge of
their Chicago office in the Heyworth building.
He succeeds Mr. Thomsen, who has resigned.
Harry Snow, superintendent of the factory for

the Meyer Jewelry Company, of Kansas City,
was in Chicago the middle of the past month
calling on his friends in the trade here and
attending to a number of matters of business.
He was one of the guests at the Chicago Jew-
elers' Association's annual dinner.
John Herschede, of the Herschede Hall Clock

Company, of Cincinnati, spent several days on
business in Chicago the middle of the past month.
He was also a guest at the jewelers' banquet.
W. S. McMillen is now in charge of the

Chicago office of the Meriden Cutlery Company
and will have charge of the company's business
in northern and central Illinois, as well as in
Chicago.
C. FL Knights, of the C. H. Knights-Thearle

Company, left the latter part of last month for an
extended sojourn in southern California. He
was accompanied by Mrs. Knights.
Ernest Lunt, of the Chicago office of the Towle

Manufacturing Company, left on the x8th of Jan-
uary for New York to attend the annual dinner
of the 24-Karat Club there, and will spend a
week at the company's factory at Newburyport
before returning to Chicago.
Paul R. Gruen, for several years northwest

representative for the Reed-Bennett Company, of
Minneapolis, will represent the firm of Rettig,
Hess & Madsen in Michigan, Indiana, Ohio, Illi-
nois and Kansas during the coming year.
Benjamin Allen, of Benjamin Allen & Co., is

spending several weeks in New York and other
eastern points.
G. A. Potter, of the South Bend Watch Com-

pany, was in Chicago the middle of the past
month on business, and also attended the annual
dinner given by the Chicago Jewelers' Association
at the La Salle Hotel.
E. Anthony Seyl, of the Chicago Watch Tool

Company, who has been confined to his home
for the past two weeks, returned to his office on
the 22d.
Ives L. Lake, who was formerly in the Chi-

cago office of the Waltham Watch Company, paid
his many friends in Chicago a most pleasant
visit the middle of the month. This was his first
visit since resuming his duties in the New York
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office, and his many friends here were much
pleased to see him.
The Get-Together Club of Benjamin Allen &

Co. was tendered a banquet by the firm on the
night of January zo at the La Salle Hotel. All
the traveling men, together with heads of the
various departments, attended. It was a most
enjoyable affair. John Cox, general manager of
the firm, presided as toastmaster, and addresses
on various subjects pertaining to the business
were made by those present. It was an informal
affair, and many interesting points were brought
out by the travelers and those in charge of the
business of the house.
The firm of J. C. Howard & Co., watch case

repairers, at 118 North State street, is at present
being incorporated. A charter has been granted,
but as yet the offiters have not been selected. No
change in the personnel or policy of the firm
is contemplated by the incorporation.
Charles Kiger, of the C. A. Kiger Jewelry

Company, of Kansas City, stopped off in Chicago
to attend the annual dinner of the Chicago Jew-
elers' Association, while on his way to New
York and other eastern points.
The many friends in the trade of Charles

Spencer, of Norris, Alister & Co., will learn
with deep regret of the death of his daughter,
Mrs. Persis Adams Veasey, which occurred Jan-
uary 3 at Haverhill, Mass. She had been mar-
ried but ten months and her death was very
sudden. Mr. Spencer left for Haverhill im-
mediately upon receiving word of her death.
A. J. Thoma, well-known material jobber of

Cincinnati, was in Chicago the middle of the
month on business and also to attend the annual
dinner of the Chicago Jewelers' Association and
the meeting of the executive committee of the
National Wholesale Jewelers' Association.
Chicago jobbers have been notified that E. A.

Marsh is retiring from the jewelry business at
Grinnell, Iowa.
Frank B. Tinker, Chicago and western repre-

sentative of various cut glass manufacturers,
spent the early part of the month in New York
and other eastern points.
George Y. Cheney, who has been in charge of

the Chicago office of the American Silver Com-
pany, has been transferred to the factory at
Bristol, Conn. 0. E. Quinton will be in charge
of the Chicago office. J. W. Brooks, northwest
traveler for this company, has resigned.
M. G. Cook, who formerly traveled out of

the Chicago office of the Alvin Manufacturing
Company, has resigned his position and will rep-
resent the C. B. Norton Jewelry Company, of
Kansas City, on the road.

Phillip Barnett, a member of the firm of
Barnett Brothers, at 104 West Jackson boulevard,
reported to the police that a man and a woman
entered his store January 24 in the guise of cus-
tomers and stole a diamond pin valued at $2oo,
substituting a cheap imitation.
E. L. Badgeley, Chicago and western repre-

sentative for S. 0. Bigney & Co., was taken to
a hospital January 25 and was operated on for
appendicitis. He was taken ill while on the wind-
up of a western trip and was rushed to Chicago
for medical attention.

Sons of Singers at Workbench

Side by side at the same counter in the watch
and jewelry repair department of Marshall Field
& Co., of this city, are working Hans Schumann-
Heink, son of Mme. Schumann-Heink, and Karl
Formes, grandson of the great basso of that
name. Young Formes has been a watch and jew-
elry repairer for several years. Young Schumann-
Heink joined him a few weeks ago.
"Father and mother insisted that all of us

boys learn a trade," said Hans. "Father said we
needn't become tradesmen, but it would be safest
to learn some trade in case we made a failure
of our profession—music. I studied watchmak-
ing in Dresden.
"I came .to this country when I was eighteen,

joined the Sixth United States cavalry to learn
the English language, and I was promoted to a
corporal. Then I went back to the study of
music. Mamma furnished the money and I got
into debts. Sc I say to myself, 'Hans, that is no
good. You paddle your own canoe,' I have done
so since."
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safe for any jeweler
to offer cases that
fall off from the
Keystone Stand-
ards of material and
construction.
Identify your store
with the Keystone
prestige in your
community. Show
Keystone goods in
your window.

, The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATI

a

SAN FRANCISCO

a
=111

a

[6101111111111111111111111

a a

111114111111111111111a10

February I, 1912 I. HE KEYSTONE

PROVIDENCE ANDTHEATTLEBOROS

NEW ENGLAND OFFICE OF THE KEYSTONE,
324 HOWARD BUILDING,

PROVIDENCE, R. I., January 29.

George S. Ladd, a veteran of the Civil War,
and for years well known in manufacturing
jewelry circles in this city, died Wednesday
morning, January 10, after an illness of several
months' duration. He was a native of this city
and lived here throughout his entire life. He
served in the signal corps of the United States
army during the Civil War and was one of the
first of the northern army to enter Richmond
when that city was captured by the union troops.
In 1878 Mr. Ladd, with his uncle, George W.
Ladd, formed the Ladd Watch Case Company,
which was a well-known firm in this city for a
long period. Some time after giving up the
watch case manufacturing business Mr. Ladd
entered the employ of C. A. Wilkinson & Co.,
and held the position of foreman for thirteen
years and to within a few weeks of his death.
The funeral was held from the home of his

brother, at 9 Eighth street. The services at the
home, as well as at the North burial ground,
where interment took place, were attended by a
large delegation of the employees of the Wilkin-
son shop, a party of about seventy girls being
grouped about the grave. Among the floral pieces
was a beautiful floral hall clock with the inscrip-
tion, "Our Foreman," and the hour of Mr.
Ladd's death, "7.20." This was sent by the em-
ployees of the Wilkinson shop. Inasmuch as Mr.
Ladd's favorite hobby during his life was the
making of hall clocks, the tribute from his fel-
low-employees was most appropriate. Floral
tributes were sent by the firm and by Providence
Royal Arch Chapter, of which Mr. Ladd was a
member.
Marcus W. Morton, treasurer of the Manufac-

turing Jewelers' Board of Trade, was seized with
bronchial pneumonia on Tuesday, January 9, and
is now confined to his home under the care of a
physician and nurse.
Horace M. Peck, manager of the Manufactur.

ing Jewelers' Board of Trade, is on a business
trip in the west, and Earl H. Leavitt, of the
board, is at the New York office. The annual
meeting of the board will be held on January
27. The arrangements for the addition of two
rooms to the headquarters of the board have
progressed to the point where the new quarters
will be available within a few days.
Stock in the workshop of the Tilden-Thurber

Company, on the second floor of the building
at 65 Fountain street, was materially damaged on
the morning of January II by fire, the cause of
which is unknown.
The officers and the heads of the departments

of the American Enamel Company assembled at
the first annual banquet of the company at the
Crown Hotel, Wednesday evening, January to.
Co-operation as the secret of success in business
life was the keynote voiced by those who at-
tended the banquet. Following the dinner a sea-
son of addresses brought out Henry W. Carter
as toastmaster, E. A. Gamwell, proprietor of the
concern, in whose honor the banquet was held,
and who spoke on the line of co-operation. At
the speaker's table were seated E. A. Gamwell,
F. H. Humes, H. A. Benchley, J. H. Mills. Elmer
A. Westcott, H. W. Carter, C. Moss, L. M. Gam-
well, F. Moss, W. J. Kelly, Fred W. Whiting,
F. Bourne, W. B. Danforth, R. C. Maines, J.
Bueghling, Robert Dyer, F. E. Cole, J. A. Miller.
John J. Monahan, who for several years has

been foreman in several of the largest manu-
facturing jewelry factories of this city, has
started business for himself in a plated line, at
38 Friendship street.
Hoyle & Wightman, makers of dies and hubs,

are now the Thomas Hoyle Company, Mr. Hoyle
having purchased his partner's interest in the
business. The company is located at 43 Sabin
street.
T. H. Wightman, formerly of the firm of

Hoyle & Wightman, is now located at 59 Page

street and will continue to do business under the
firm name of T. H. Wightman Company, die and
hub cutters and designers.
Henry G. Thresher, of the Waite-Thresher

Company, was re-elected president of the Porn-
ham Club at the annual meeting of the club.
Edward B. Hough was elected vice-president,
Everett L. Spencer and William A. Schofield
members of the executive committee, Fred E.
Sturdy and J. Perry Carpenter members of the
membership committee, and James E. Blake a
member of the board of trustees.
A. L. Greene & Co., manufacturers of cloisonné

jewelry, have removed to 43 Sabin street, from
Clifford street, and now have about 4,300 square
feet of floor space.
The Nicholson File Company, on Aborn street,

suffered some damage on January 15 from a
slight fire which broke out in the wooden build-
ing used as a die shop. The fire was due to an
overheated oil furnace.

J. J. Weiler, of the Brackman-Weiler Com-
pany, Inc., Chicago, has been in Providence for
several days calling on the trade.
William B. Streeter, rear-commodore of the

Rhode Island Yacht Club, has been appointed a
member of the committee of arrangements of the
annual meeting of the club, which will be held
on February 9.
Arthur W. Barrus has been chosen master of

the exchequer of Elmwood Lodge, Knights of
Pythias.
Henry W. Harvey, of Harvey & Otis, and Mrs.

Harvey entertained at dinner and bridge at their
home on Orchard avenue, Providence, on
Wednesday evening, January 17, in observance
of their thirty-fifth wedding anniversary.

Colonel and Mrs. Samuel M. Nicholson gave
a dinner on Friday evening at their home on
George street, of twelve covers.
Sigmund Lederer, of S. & B. Lederer, and

wife, have sent out invitations for the wedding
of their daughter, Jeanette V. Lederer and Sid-
ney Levy, of New York City, on Tuesday eve-
ning, January 30, at Frobel Hall, this city, the
ceremony being set for 6 p. m.

William J. Feely, treasurer of W. J. Feely
Company, observed his fiftieth birthday at his
home on East George street, on Friday, January
19.
Howard D. Wilcox and Mrs. Wilcox enter-

tained informally at their home on Arlington
avenue, on Wednesday evening, January 17, in
observance of the eighteenth anniversary of their
wedding.
Henry G. Thresher, of the Waite-Thresher

Company, declined re-election as president of the
Commercial Club at the annual meeting of that
organization, held at the Eloise, on Thursday
evening, January 18. Henry A. Carpenter was
elected to the executive office. George H. Holmes
Was elected vice-president of the club. The an-
imal meeting was one that was notable even in
this city of extensive hospitality. The speakers
of the evening were William J. Burns, the de-
tective, who gave details of the recent dynamite
outrages, and Sir Frederick W. Borden, of
Canada, who spoke upon the defeat of reci-
procity. Among those who were present were
Henry G. Thresher, Mayor Henry Fletcher, E.
Frank Aldrich, Frederick A. Ballou, James E.
Blake, Joseph P. Burlingame, George H. Cahoone,
Walter R. Callender, William T. Chace, Arthur
\V. Dennis, S. M. Einstein, Theodore W. Foster,
Joseph A. Fowler, Charles H. Fuller, Walter W.
Griffith, Ralph S. Hamilton, Henry W. Harvey,
George H. Holmes, Edward B. Hough, F. C.
Lawton, William H. Luther, William F. Lythgoe,
Benjamin B. Manchester, Englehart C. Osthy.
Albert A. Remington, Horace Remington, Everett
L. Rogers, William A. Schofield. Everett L.
Spenc"r. Albert E. Stevens. Frederick B. Thur-
ber, William G. Thurber, W. H. Thurber, Arthur
H. Watson and Clarence L. Watson.
The Wolcott Manufacturing Company, of this

city, and firms in Attleboro and Plainville, Mass.,

257

filed an involuntary petition in bankruptcy on
Friday, January 19, at Rochester, N. Y., against
Hurvitz Brothers & Blum, jewelers, of Rochester.
W. W. Armstrong was appointed receiver for
the respondent in the bankruptcy proceedings.
The liabilities of Hurvitz Brothers & Blum are
estimated at $36,000, with assets of less than half
that amount.
A complimentary dinner and reception was

given to Fred C. Lawton, superintendent of the
Gorham Manufacturing Company's plant, and
George H. Wightman, master mechanic, by the
heads of departments and foremen of the plant
on Tuesday evening, January 16, at the West Side
Club, this city. The event was in the nature of a
welcome to the two officials on their return to
Providence from a five weeks' trip abroad, during
which they visited England, France and Germany,
observing the customs, manners and character-
istics of each of those countries. The dinner was
in no sense a "shop talk" affair, the guests of the
evening being called upon to speak of their ex.
periences in their travels. Both men related in
interesting manner their impressions of the dif-
ferent countries visited, their fund of experiences
including some very amusing anecdotes and ex-
periences. Notable souvenirs were the elaborate
menu cards which were printed at the "Gorham
Shop," and included group pictures of Messrs.
Lawton & Wightman.
T. Clyde Foster, vice-president of the Theodore

W. Foster & Bro. Company, and son of Theodore
W. Foster, head of the company, married Mrs.
Frances Denslow, of New York, Wednesday
noon, January 17, at the home of Mrs. L. D. S.
Beall, Le Marquis Apartment, Thirty-first street,
New York City. Following the wedding trip Mr.
and Mrs. Foster will live at their new home at
74 Humbolt avenue, this city. They were the
recipients of many very handsorhe gifts, among
them being a mahogany cased Victrola from the
employees of the factory and the superintendent's
office, also an electric chafing dish and accessories
and cut glass from the employees of the main
office and the stockroom.

J. Heilbronner, of S. & J. Heilbronner Com-
pany, Philadelphia, was in Providence the week
of January 20 visiting the trade.
Leander C. Belcher was elected vice-president

of the Soldiers' and Sailors' Historical Society
of Rhode Island at the annual meeting of the so-
ciety held on Tuesday evening, January 16.
T. R. Kilkenney & Co. have completed arrange-

ments with G. S. Titus, of Chicago, to represent
them in the middle west, with headquarters in
the Heyworth building.
The New England Glass Works has removed

its plant from 95 Pine street to 86 Page street.
The auxiliary fire alarm system in the Champlin

building, at ir6 Chestnut street, this city, oc-
cupied by many jewelers, turned in an alarm
on Sunday, January 74, and brought out the
fire department with a rush. There was no fire,
the alarm being set off by the sprinkler.
L. H. Bosworth, secretary of the Potter & Buf-

finton Company, this city, was stricken with ap-
pendicitis Monday, January 15, and was taken to
the Homceopathic Hospital for an operation,
which was performed on the following day. The
operation was reported as being successful and
the patient as resting comfortably at the last
report, with prospects very bright for a speedy
recovery.
Herbert S. Tanner, who has been located for

many years at the lower end of Westminster
street, in this city, is preparing to remove his
store to temporary quarters on Exchange street,
as the building now occupied by him is to be
razed in order to make room for a big office
block. Upon the completion of the new block he
will return to that location.
Englehart C. Ostby, Walter S. Ballott, Samuel

M. Nicholson, Henry W. Harvey and Everett I.
Rogers were among the directors elected at the
annual meeting of the stockholders of the In-
dustrial Trust Company on Tuesday, January 16.
Among those who failed of re-election because
of a change in interests in the control of the
bank was William P. Chapin.
W. H. Goodwin, of Westerly, has been ad-

mitted to membership in the Jewelers' Security
Alliance.

(Continued on page 259)



YOUR WATCH BUSINESS

DON'T complain about poor watch business until
you are sure you're handling the right lines. You

might as well put the cart before the horse and expect
the horse to pull it, as to try to make money out of your
watch department if you haven't got the lines the public
wants.
You must adjust your watch department to public

demand. You're out of harmony with the public unless
you handle

ELGIN, WALTHAM AND HOWARD WATCHES
BOSS, CRESCENT, CROWN AND PHILADELPHIA
GOLD-FILLED CASES AND KEYSTONE GOLD CASES

The public demands these goods. They have the stamp of
style, quality and durability and the public knows it. There is
nothing beyond them.
To you as a dealer they offer larger selections, better styles,

safer investments and more certain profits. In short, the dealer
who handles these lines has watch insurance. We stand back of
these lines with every inch of our commercial standing, because
we've handled them for forty years and know.

Sooner or later you'll have to identify your store with these
lines, so why hesitate now? Let us "harmonize" your watch
business with public demand. No jobber can offer you better
selections, more popular styles or better watch service than we can.
It's one of our strongest features.

NORRIS, ALISTER & CO. IIMAR,ItGi CHICAGO
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Alfred Marshall and John Wilkinson have
given notice under the recent decree of the su-
perior court for rovidence county that their part-
nership is dissolved and that the business will
be conducted hereafter at mg Friendship street
by Mr. Wilkinson under the style of the Wilkin-
son Jewelry Company, who assumes all indebted-
ness of the late partnership and to whom all the
bills are to be paid.
The Adjustable and Safety Hat Pin Company,

makers of jewelry novelties, have removed from
12 Beverly street to 31 Mathewson street.
J. Howard Alger, of the sales force of the

Aluminum Company of America, Pittsburgh, Pa.,
is spending a few days with his parents at West-
erly, R. I.
George H. Holmes, Joseph Samuels, Walter R.

Callender and Henry D. Sharpe have been elected
members of the board of directors of the Provi-
dence Board of Trade.
G. A. Jewett, the Chicago representative of

Hamilton & Hamilton Jr., this city, who has been
visiting the local plant for several days, has re-
turned to his territory.
Joseph Durell, formerly salesman for the

Providence Manufacturing Company, has severed
his connection with that company.
At the annual meeting of the Homeopathic

Hospital of Rhode Island William H. Waite, of
the Waite-Thresher Company, was selected presi-
dent.
Mr. and Mrs. Ralph A. Wilkinson, who are

traveling in the far west, were on the Portland
limited, which was tied up for forty hours by
The snow blockade near Bacon, Ore.
W. E. Lothrop, of the C. S. Williams Manu-

facturing Company, has disposed of his interests
in that company and has retired from the con-
cern. He had been secretary-treasurer of the
company since its organization, three years ago.
C. S. Williams was elected secretary-treasurer of
the company and will be the active head of the
corporation. There will be no change in the
business lines.
T. W. Boyden, representing the Ostby & Barton

Company, was in Chicago recently on a business
trip.
Among the jewelry buyers in Providence dur-

ing January 20 were the following : S. P. Myers
and Harry Bloomfield, of Bloomfield Brothers,
Montreal; A. W. Meyers, of the Canadian
Jewelry and Importing Company, Winnipeg;
William C. Worth and R. Hay, of Calhoun, Rob-
bins & Co.; E. W. Hamilton, of Hamilton, Rob-
inson & Co.; Paul Paris, of Hecht, Stern & Co.,
all of New York City; J. R. Miller, of the Webb-
Freyschlag Mercantile Company, Kansas City;
Miss M. Anderson, of John Wanamaker, Phila-
delphia; Charles Weismann, of the Pennsylvania
Jewelry Company, Nanticoke, Pa.; G. F. New-
hart, of Eli Walker, St. Louis.

ATTLEBORO

Attleboro, Mass., January 25.—Business in At-
tleboro is satisfactory to a majority of the jewel-
ers. Salesmen are returning from trips and all
report good orders, in fact, many factories have
been working on full time, with here and there
an overtime schedule. The general demand for
spring goods indicates a good season ahead. Sev-
eral of the North Attleboro factories report ex-
cellent orders, and at least half a dozen are
working on a twelve and thirteen-hour day basis.
Re-orders are expected to come in shortly, and
with the start already made the season should be
a good one.
Mrs. Susan Tappan, wife of Ephraim Tappan

and mother of Charles H. Tappan, died recently
at the home of her son, with whom she had made
her home for some time. She was the mother of
the late William C. Tappan, who, with his brother,
Charles H., owned the D. F. Briggs Company.
The funeral service was well attended and there
were many beautiful floral tributes.
The R. F. Simmons Company has declared its

annual dividend to employees, and it amounted
to $7,052.56, or 4 per cent of the total wages
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paid in the plant during the year. The dividend
is divided in accordance with the amount of
wages paid in each case. The total amount of
wages paid was $176,321.47.
In its announcement the concern said, concern-

ing the business situation : "The year 1911 pre-
sented many peculiar features, prominent in which
was an abnormal amount of small orders, which
showed that the dealers are doing a hand-to-
mouth business and are not trying to keep up
their stocks, all revealing an undesirable state of
general business. Experts do not agree as to
the cause for this business situation, but generally
admit that there is too much politics of the
scheming type mixed up with a rampant and ill-
directed spirit of investigation that has unsettled
things and prevented the launching of any new
enterprises, or the normal expansion of the old."
In his annual report for 1911 Chief H. R.

Packard, of the fire department, states that the
total fire loss for the year amounted to about
$17,000, of which a small percentage was in
jewelry factories. There were no serious fires in
Attleboro during the year, the greater part of
the above loss being on buildings.
The Attleboro fire department has a high stand-

ing at present on account of the low percentage
of fire loss ; in fact, the town has the lowest
in the state. The automobile fire truck which was
recently added to the department has been op-
erated for five months at a total cost of $34 and
has responded to seventeen alarms.
Peter H. Levy, of Sag Harbor, an expert metal-

worker, was in town a few days ago looking
into trade conditions here with a view of starting
up the Atlas foundry. Mr. Levy now conducts
a brass and silver foundry in Sag Harbor and
he is very favorable toward locating one in Attle-
boro, because he says there is no eastern foundry
which can handle the class of work the jewelers
want. He says he would be glad to take the
chance in Attleboro provided he could receive
the trade the Attleboros have to give. The
matter is to be brought up before the board of
trade in the near future. Mr. Levy says he
intends to continue his Sag Harbor foundry for
the present.
Work on the new Chartley factory is progress-

ing rapidly and all lumber and material is on the
ground ready for the workmen.
Announcement has been made of the engage-

ment of Miss Mary Louise Woodruff, of Chicago,
and Earl B. Kent, of Attleboro. Mr. Kent is a
member of the jewelry concern of H. Durgin &
Co., and a son of Harry P. Kent, of F. W.
Weaver & Co.
Ernest Qvarnstrom, of Carter, Qvarnstrom &

Remington, was recently in New York on a bus-
iness trip.
The Attleboro Trust Company, at its annual

meeting, re-elected Charles M. Robbins, formerly
of the C. M. Robbins Company, as its president.
Albert S. Ingraham and Charles S. Holden were
elected vice-presidents, and the 'directors are
William H. Bell, Miles L. Carter, Frank T.
Daughaday, William R. Cobb, John M. Fisher,
Joseph Finberg, Ernest D. Gilmore, George H.
Herrick, Charles S. Holden, Albert S. Ingraham,
Charles D. Lyons, of Mansfield; Charles E.
Moore, Frank R. Sweet, Frank E. Tappan and
Frank W. Weaver.
Thomas Moore, of Moore Brothers, is in the

west on a business trip.
Bliss Brothers have donated the sum of $10

toward the fund for the Slade painting. The
fund has reached the $300 mark. Many of the
jewelry shops are being canvassed and it is hoped
to largely increase the fund in a short time.
Lindred Thurber is home from a business trip

in the interest of H. L. Thurber & Son.
J. Damase Gosselin, whose concern was burned

out in the Chartley fire, has taken quarters at
45 Union street and is running on full time again.
Cummings & King have taken quarters on

Union street. After the Chartley fire the con-
cern was in the Bushee building, on County
street, but the quarters were not adequate and a
move to larger quarters was made.
Frank Mossberg and Sydney 0. Bigney were

recent guests at the banquet of the Old Boston
Club.
Charles 0. Sweet and Frank Mossberg are

members of a committee appointed by the board
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of trade to get up a pamphlet which will be
distributed for the purpose of advertising Attle-
boro.
The committee appointed last year to select

plans for a new high school for Attleboro has
submitted to the citizens a plan which was taken
from those submitted by nine architects. The
proposed building will cost $18o,000. Harold E.
Sweet, of R. F. Simmons Company, is a member
of the committee which secured the plans.
G. Elmer Pettee, a Foxboro retail jeweler, has

taken up new quarters in the Newton block and
has installed a very attractive store with several
excellent lines of jewelry.
Louis M. Thurber has entered the employ of

J. T. Inman & Co. as salesman and is now on
the road.
Ervin Sweet, of C. 0. Sweet & Son, returned

recently from New York, where he spent several
days on a business trip.
The Bates & Bacon and Bristol Manufacturing

bowling teams are hotly contesting for first place
in the jewelers' league.
At the annual meeting of the First National

Bank the following manufacturing jewelers were
elected to office : President, Clarence L. Watson;
vice-president, David E. Makepeace ; cashier,
Frederick G. Mason. The directors include Clar-
ence L. Watson, David E. Makeapece, Harvey
Clap, Albert A. Bushee, Frank Mossberg, Ray-
mond M. Horton, Samuel M. Einstein, Andrew
H. Sweet, Edward A. Sweeney and Harold E.
Sweet.
Harry Allen, of Sherbrook, Quebec, manager

and part owner of the Peerless Chain Company
factory in that place, was the recent guest of
Arthur A. McRae, his Attleboro partner. He
reports that business in Quebec is excellent. Mr.
Allen formerly lived in Attleboro and went to
Sherbrook when the new company was organized
in that place. The concern has a large factory,
employing a number of hands.

Charles P. Keeler, of McRae & Keeler, is in
Georgia on an extended hunting trip.
At the recent annual meeting of the board of

trade Samuel M. Holman was elected president.
Charles W. Douglas is the secretary, and Harold
E. Sweet was elected treasurer. Owing to his
many duties Mr. Sweet has resigned. Samuel
M. Einstein, of the Attleboro Manufacturing
Company; Charles 0. Sweet, of C. 0. Sweet &
Son, are vice-presidents, and the directors are
Thomas E. McCaffrey, Edgar Tregoning, George
A. Sweeney and Fred L. Torrey, of F. L. Torrey
& Son. In his report as treasurer for igii Ernest
D. Gilmore, of E. D. Gilmore & Co., showed that
there is a balance on hand of over $300.

William Gow, formerly with the Standard But-
ton Company, has accepted a position as salesman
for the Richards Manufacturing Company.
Albert H. Manchester has taken a position with

the D. A. Hart Company as salesman.
Friends of Charles Mathewson, of the C. H.

Eden Company, are extending him their sympathy
on account of the recent death of his mother.
Joseph Finberg, of the Finberg Manufacturing

Company, has donated to the Y. M. C. A. a hand-
some silver loving cup as a trophy, to be con-
tested for by the Attleboro and Pawtucket as-
sociations. According to the terms of the gift
an association winning the cup two successive
years has it for its property. Mr. Finberg was
one of the prime movers in the recent Y. M. C. A.
campaign to raise $10,000.
Joseph H. Williams, a prominent jewelry

worker, has announced himself a candidate for
the office of selectman at the annual town election
in March.

Justin L. Cobb and D. S. Spaulding, prominent
jewelers of Mansfield, have been elected directors
of the national bank of that town.
Edward Coe, New York salesman for Bliss

Brothers, is able to be out after a serious illness
and has resumed his duties. During his illness
the New York office was in charge of Ernest M.
Bliss.
John Phinney, a well-known jewelry worker,

succumbed recently to an attack of pneumonia.
The Blair Specialty Company has been incor-

porated for the manufacture of jewelry and
novelties. Warren C. Blair is the president,
Maurice L. Blair is the treasurer, and Franklin
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E. Holbrook is a director. The concern has
started business and reports several good orders.
H. Estinghaussen, of the Attleboro Jewelry

Company, has gone to South America with well-
filled sample cases. He will endeavor to open
up a new field of business for his concern.
Alex M. Chadbourne, who has been the New

York representative of the James E. Blake Com-
pany, has been transferred to the middle west.
The Wolcott Manufacturing Company has filed

involuntary bankruptcy papers against the firm
of Hurvitz Brothers & Blum, of Rochester.. The
Wolcott Company has factories in Providence
and Attleboro. 'the assets of Hurvitz Brothers
& Blum are estimated at $36,000, and the liabilities
are about half that amount.
The Fire Engineers have recommended the

purchase of an automobile fire truck for South
Attleboro, where there are several jewelry shops.
Among those recently elected to offices in the

Congregational church are E. I. Bullock, E. D.
Gilmore, W. L. King, E. A. Remington, R. M.
Horton, W. H. Wilmarth, H. L. Perry, A. J.
Carpenter, E. M. Bliss, M. E. Rowe and Everett
L. Ford.

NORTH ATTLEBORO

Fred S. Gilbert, George A. Livingstone, J. S.
Ashworth, Carl Hempel, William D. Ralph, Ed-
mond Precourt, John Thompson, H. Alton Hall
and Otto Hazencamp are members of the 1912
Republic town committee.
Miss Eleanor Frances Sekowski and Henry G.

Joyce were united in marriage recently. Mr.
Joyce holds a responsible position with Ostby &
Barton, of Providence, and the bride has been
employed in a North Attleboro concern.
The annual meeting of the G. K. Webster Re-

lief Association was held recently and officers
were elected. During 1911 the association paid
out $2oo in claims and still has a good balance
in the treasury.
George A. Chisholm, world champion hurdler,

announces that he has given up the game and
will stick to business from now on. His father
is Alpin Chisholm, a prominent jeweler of this
town. Young Chisholm recently started out with
the jewelry cases for Bugbee-Niles Company, but
he has since had an attractive offer from a
Pittsburgh steel concern and will probably accept.
Charles Perkins has gone west for R. Blackin-

ton & Co.
The second anniversary of the board of trade

was held recently and reports of igrx were heard
from the various officers. Amos L. Hathaway,
of Brookline, gave an address on the form of
government in effect in Brookline, Mass.
The Plainville factory trust has purchased the

property of the Plainville Land Company,
namely, the property of the old concern of Lin-
coln & Bacon Company and the building now
occupied by Whiting & Davis.

William F. Maintein has returned from a west-
ern trip for Maintein Brothers & Elliot.
The South Attleboro Chapel was dedicated a

few days ago. A short time ago the South
Attleboro jewelers and business men contributed
about $2,000 for improvements.
In North Attleboro during 1911 the death rate

was Co per cent, and compared to the 14 per cent
in 19zo it shows a decrease in the number of
deaths.
At the request of several jewelers Representa-

tive Joseph W. Martin has introduced into the
legislature a bill which provides for a shorter
season on game.

Plainville and Wrentham will have electric
lights about the middle of February, the arrange-
ments being nearly complete.
Joseph Allen Milligan is the new secretary of

the Y. M. C. A., in which several of the jewelers
are interested.
Louis D. Barrows is home from a business trip

to New York in the interest of the H. F. Barrows
Company.
Fred H. Gilbert is home from a business trip

in the interest of the F. H. Gilbert Company.
Raymond Wise is home from New York, where

he has been representing the T. I. Smith Com-
pany.
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Charles Peckham, of J. H. Peckham & Sons, is
home from a business trip.
Mr. and Mrs. Howard Ballou have returned

home from their wedding trip and have taken up
their residence in their new home.
Howard Grant is on the road for Riley &

French.
Walter B. Ballot' has been elected a director

in the Y. 'VI. C. A.
Fred Sturdy, of J. F. Sturdy & Sons, is one

of the new members of the membership commit-
tee of the Pomham Club.
While working in the factory of G. K. Webster

Company a few days ago Frank Niles, one of
the old employees of that concern, was overcome
by a shock and died a few hours later at his
home. He was well known and popular with the
employees.
The G. K. Webster Company factory has re-

sumed operations after two weeks' shut-down
for repairs.
Oscar Hornig has gone south for the Codding

& Heilborn Company.
Riley & French, V. H. Blackinton & Co., J. J.

Sommer & Co. dnd W. az S. Blackinton Company
have been running their plants on a thirteen-
hour schedule.
The Carpenter-Howard Company has been in-

corporated and has purchased the jeweler's supply
and hardware concern of N. Perr - & Co., one
of the oldest in the Attleboros.
George L. Clampitt has entered the employ of

the Standard Chemical Company, of Boston, as
a salesman.
William Sundeland has gone to the Pacific

coast with the F. M. Whiting & Co. samples.
E. J. Sommer, of J. J. Sommer & Co., is home

from a business trip through New York state.
L. L Bennet and A. B. Randall, of the Codding

& Heilborn sales force, have gone out with the
concern's grips.
Roger McKeon, an old employee of E. I. Rich-

ards & Co., died recently.
George L. Paine Company has started on a

thirteen-hour schedule to get out snring orders.
At the annual meeting of the stockholders of

the Manufacturers' National Bank the following
jewelers were elected as 'directors: Fred E.
Sturdy, George K. Webster, F. L. Baker, Joseph
L. Sweet, Walter B. Ballou, C. A. Whiting and
George W. Cheever. Frederick E. Sturdy was
elected president, and C. L. Baker clerk. The
cashier is C. W. Carpenter.
Harry booth has been visiting at the Sturtevant

& Whiting factory after a business trip through
New York state.
William H. Bell, of W. H. Bell & Co., has been

elected chairman of the 1912 Republican town
committee.
Fred Howard has returned from a business

trip to New York.
The annual ball of the H. F. Barrows Relief

Association will take place on February 15.
The employees of the 0. M. Draper Company

have donated $25 to the district nursing fund.
Oscar P. Caswell, a well-known engraver, has

been elected to the head office in the Royal Ar-
canum.

Foster. Clark has returned from Des Moines,
Iowa, where he attended the funeral of his wife's
mother.

State Industrial School at Attleboro

An Institution Wherein Pupils Could Be
Trained in the Jeweler's Art

Attleboro, January 28.—Several jewelers of the
Attleboros are interested in the plan recently pro-
posed in the legislature for the establishment of
a state industrial school at Attleboro. A resolution
has been introduced by Representative William
A. Bellamy, of Taunton, which asks the s'ate
board of education to investigate the advisability
of establishing such schools at Attleboro and
Taunton. The Attleboro school would be for
the purpose of developing the art of manufactur-
ing iewelry.
The resolution provides that the state board shall

investigate the cost of establishing and maintain-
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ing the schools. In regard to Attleboro it says:
"10 establish and maintain in the town of Attle-
boro a state school for technical instruction in
the designing and modeling and manufacture of
jewelry and silverware. The state board shall
report to the next general court and shall accom-
pany the report with a draft of any legislation
which it may recommend."
A few years ago there was agitation for a

state industrial school for the Attleboros, and the
project had the indorsement of many jewelers
of both towns, but for some reason the plan died
in the legislature. Representative Bellamy's at-
tempts will probably revive the project, and there
are many who hope to see something started.

Industrial schools, along the lines mentioned,
would be a great benefit to the jewelry towns
and would undoubtedly have the effect of train-
ing good jewelry workers and thereby benefiting
the industry. Small schools are now being con-
ducted in the Y. M. C. A.s of both towns, but a
state school would be conducted with better equip-
ment and on a much larger scope. When the
matter comes to the legislature several jewelers
will appear in favor of the plan.

New Building for Jewelry Factories

Burned Factory Will Be Replaced by New and
Large Structure—Equipped for Jewelry
Manufacture

Attleboro, January 27.—Work has already
been started on the new factory that is to be
erected in Plainfield, Mass., and which will be
occupied by two big jewelry concerns, Maintein
Brothers and Elliot & Schofield, Melcher & Scho-
field. The factory will replace the Plainville
building that was destroyed by fire a few months
ago, and is being erected by the Plainville Land
Company, an organization of jewelers and citi-
zens of the town.
The building will be 120 feet long and 37 feet

wide, and will be two stories high above the
basement. It has projections on two sides, and
has been designed primarily for the purpose of
gaining the maximum amount of light and air.
Practically all of the exterior wall space has been
devoted to windows, and on the two floors there
will be about iso of them.
To supplement the light and ventilation the

roof will be equipped with six large skylights
made weather and fire proof. The building is to
be a wooden structure, and the exterior space not
taken up by windows will be covered with
shingles. The framework, floors, stairways, etc.,
will be of hard pine, and hard maple is to be
used as a floor covering, since it is found to he
the most satisfactory for such purposes.
The factory is to be made as fireproof as pos-

sible and will be equipped with a modern sprink-
ling apparatus, which will be fed by a reservoir
on the roof, the water for which will be ob-
tained from the town's supply. All modern jew-
elry factories of the Attleboros have the sprinkler
system, and it has saved many thousands of dol-
lars' worth of fire loss.
The foundations will be of cement, and the

basement is to be equipped with machinery, in-
cluding a number of blowers which will furnish
compressed air for the gas flames, polishing
rooms, etc. A two-story brick vault will be part
of the building, for the protection of jewelry,
records and other valuables of the concern. The
vaults will be large enough to hold considerable
stock also, and will be protected by fireproof
doors.
The funds for the factory were raised shortly

after the Plainville fire by the organization of a
land company. Maintein Brothers and Elliot &
Schofield, Melcher & Schofield were liberal sub-
scribers to the stock of the company, and the
remainder was taken by residents of Plainville,
who did not wish the jewelry concerns to leave
their town

Plainville is the youngest town in Massachu-
setts, having been set off from Wrentham only
a short time ago. The manufacture of jewelry
is its only business, and the citizens are quite
elated with the definite arrangements for the new
factory.
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PHILADELPHIA

Jewelers' Club Nominates Officers and Prepares
for Annual Banquet—Death of Auguste
Pequignot—A Daring Gem Robbery

The Philadelphia Jewelers' Club, one of the
most widely known of the trade organizations of
the country, held a meeting in the clubrooms on
January 9 for the purpose of nominating officers
for the ensuing year. A number of names were
mentioned for the several offices, but the with-
drawals left but one nominee in the field for
each of the offices of president, vice-president,
secretary and treasurer. President L. P. White
occupied the chair at the meeting, but positively
refused a .re-election, although his friends
strongly urged his continuation in office. The
nominee selected to succeed him is George W.
Read, of Larter & Sons, who was the first
secretary of the club and a former president.
Stephen Kent, of Kent & Woodland, New

York, was nominated for vice-presiaent, and
W. H. Long, of J. E. Caldwell & Co., was again
named for treasurer. Secretary A. J. LaJambre,
who has acted as secretary for the past decade,
requested relief from his duties, and his suc-
cessor will be Robert L. Coates, with the firm
of L. P. White. Mr. Coates is an enthusiast in
the matter of organization and a highly popular
and accomplished member of the club. There
are five vacancies to be filled on the board of
directors. The election will take place at the
annual meeting, which will'be held on February
13 at the rooms of the club.
Part of the business of the meeting had to do

with the annual banquet, which will be held on
the evening of Saturday, February 24, at the
Bellevue-Stratford. Every effort will be made
by those in charge to have the function even
more brilliant and successful than heretofore,
which will be a difficult task to accomplish.
Many speakers of national prominence will at-
tend on the occasion, when it is anticipated that
an assemblage of over soo people will sit down
to dinner.
Auguste Pequignot, a well-known member of

the trade, died January ri at his home, 1740
North Fifteenth street, after an illness of sev-
eral weeks. He was in his seventy-ninth year.
Mr. Pequignot was born in Switzerland and at an
early age came to this country, where, with his
two brothers, Constant and Z. J., he began the
manufacturing of watch cases at an establish-
ment at Third and Dock streets in 1854. The
place of business was later removed to Fourth
and Minor streets, and developed into a general
jewelry business. It is now located at 1331 Wal-
nut street and is carried on by his nephew. Mr.
Pequignot retired from active business thirty
years ago. His brother Constant died twenty-
three years ago and Z. J. in 1910. Mrs. Mathilda
Pequignot, his wife, survives.
The traveling force of H. 0. Hurlburt & Sons,

six in number, are now in the city. After having
enjoyed a brief vacation they are busy in the
preparation of their sample cases for the spring
campaign. They will leave for their respective
territories early this month and anticipate a good
season. George W. Hurlburt will represent the
firm in western Pennsylvania and Ohio; R. S.
Frain in eastern Pennsylvania and northern New
Jersey; G. W. Leopold in Baltimore and the
south; George S. Morrill, southern New Jersey,
eastern Maryland and Delaware. John Smith
will take care of the trade in the immediate
vicinity, while Max Goldstein will be city sales-
man.
Two masked men, with electric bull's-eye lights

and revolvers, forced their way into the apart-
ments of William Lewis, a diamond expert and
jeweler's agent, on the third-floor front of an
apartment house at 705 Vine street one morning
recently, and after 'shooting the place up," set-
ting fire to the bed coverings with the flashes
from their revolvers, extinguishing the flames
with a pitcher of water

' 
they made their escape

with diamonds valued at $5,000 in their posses-
sion, according to statements reported by the
police. Lewis went to New York the morning
of the same day and returned with the jewels.
He said he told no one but his wife of his bus-
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mess. Shortly after I o'clock he and his wife
were aroused by being roughly shaken. They
found the rays of the bull's-eye lights on their
faces and behind them glittered the barrels of two
revolvers.
"Sit up and put your hands over your head,"

muttered a voice behind one of the revolvers.
Lewis and his wife lost no time in complying with
the demand.
"Now, tell us where you have the 'shiners'

hidden," the voice continued. Lewis declared
that there wasn't an article of value in the place.
This angered one of the burglars and he hissed,

"Shut up, you're a liar; we know you have them
and we are goin' to get them," Turning to his
companion, he motioned him to look after Mr.
and Mrs. Lewis while he searched the apartment.
He could not find what he wanted and came back
with an oath. He began shooting close to the
Lewises, and ordered them out on the floor. A
flash from one of the revolvers set fire to the
bedspread. Calmly picking up a pitcher of water,
he extinguished the flames. A search of the bee.
revealed the gems hidden in a jeweler's wallet
Other dwellers in the apartment, hearing tha,''
shots, rushed to their rescue, Only to be mem,'
by a fusillade of bullets as the robbers took thei
departure, causing them to flee hurriedly back
their rooms.
William L. Gsand, proprietor of the jewelry

stores at 2337 Germantown avenue and 45 South
Eighth street, is mourning the death of his wife,
which occurred recently. As Mrs. Gsand was
an accomplished business woman and conducted
successfully the Germantown avenue store, her
death is a double loss to her husband, who feels
his bereavement keenly. He has the sympathy of
his many friends in his great trial.
The traveling force of M. Sickles & Sons are

now in their respective territories. Max Polak
will represent the firm in Virginia, Maryland,
Delaware and New Jersey; Sol Sickles in Penn-
sylvania, and W. P. Gretter Jr., a new addition to
the force, in the southern states. They are now
busily showing attractive lines and have big ex-
pectations for a profitable spring trade.
A fire of unknown origin on the morning of

January 18 destroyed a portion of the fourth
floor of the seven-story building at 1217 Market
street, tenanted by a number of firms. The
damage caused was estimated at $5,000. The
first floor of the building is occupied by Morris
Gross, jeweler, who suffered little except the in-
convenience due to the operations of the firemen
in extinguishing the flame.
Louis Sickles and L. P. White, of this city,

attended the meeting of the executive committee
of the National Wholesale Jewelers' Association,
which was held in Chicago on January 18. They
also attended the banquet of the Chicago Jewelers'
Association, which was held on January 17, as
guests of that organization. The purpose of the
meeting of the executive committee was to make
preparation for the annual meeting of the Na-
tional Wholesale Jewelers' Association, which
will be held in this city on March 27.

Retail Jewelers' Association
District of Columbia

Work of the Year Reviewed—Forty-three
Members Now Enrolled—Date of Annual
Meeting

Regardless of the extremely cold weather which
is prevailing the Retail Jewelers' Association of
the District of Columbia held duite an enjoyable
meeting in the rooms of the chamber of commerce
on Monday evening, January 15. What the meet-
ing lacked as to the number of attending mem-
bers it made up in enthusiasm.
In calling the meeting to order President 0. A.

Hutterly addressed the members, briefly going
over the work accomplished during the past year.
He said:
"I wish to make a few brief remarks on the

work and efforts of the association during the
past year. I think we are very much better ac-
quainted; we have more confidence in one an-
other ; we, those of us who have attended the meet-
ings, have gained much valuable information in our
informal talks one with the other. Our member-
ship is good and the state of - our treasury is
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ample for our needs. We have established a
bureau for pennyweighters and thieves, whereby
all dealers will be 'twined if one has been robbed.
'lhis has been the work of our able secretary and
deserves much commendation.

We have not done all the things that we would
like to have accomplished. We have not elim-
inated all the price cutting, but have constantly
advised the upholding of legitimate prices. Our
members have been very prompt in reporting
their semi-annual special watch sales, and it has
been my constant aim to encourage better repair
prices. Our organization can be made to do much
more, and 1 strongly urge the members to attend
the meetings more regularly. All will profit by
their attendance, as there are constantly matters
of importance coming before the association that
will materially assist each one, from the largest
to the smallest establishments; all can learn, one
from the other.
"Our picnic committee prepared an oyster roast

in place of the annual dinner. Our association
extended an invitation to the Maryland Retail
Merchants' Association, and we had in attendance
a number of the Baltimore jewelers with their
families, also Milton Kohler, of Hagerstown.
While the day was very threatening and it finally
turned into rain, those present, nevertheless, en-
joyed the oysters, coffee and other good things
which our efficient committee prepared. We re-
ceived a cordial invitation to spend a day with
the Maryland retailers at Chesapeake Beach ; a
number of our jewelers and their families at-
tended and we renewed our acquaintance with
them.
"Several of our members had losses by thieves,

and 1 take this opportunity to urge all members
to use vigilance in their places of business. I
would strongly urge the smaller dealers to try
and have at least two persons in their establish-
ments. Not to do this invites those sneak-thieves
and pennyweighters, and sometimes even worse,
as, notably, the deaths reported in our trade
papers.
"Our national association is continually gain-

ing assistance and help from the manufacturers
in the way of increased profits to the jewelers
and advertising their wares to the public and
advising the public to patronize the reliable jew-
elers.
"The attitude of the Waltham Watch Company

toward the mail-order houses and price cutters
commands the loyal support of all retail jewelers.
"I wish to take this opportunity to thank our

picnic committee and efficient secretary and others
who have assisted in making our organization
what it is, and I feel sure that it will continue to
do each of our members more good as they them-
selves attend and get the benefits. It is the 'get
together,' as President Roberts says, that counts."
After the usual routine business of the asso-

ciation was disposed of Milton Baer submitted his
report as treasurer of the association, which re-
port showed the finances to be in good condition
and ample for the ordinary needs of the organi-
zation.
Mr. Duehring, as secretary, submitted the fol-

lowing :
"I have to report that during the past year

we have held eleven regular meetings, one special
meeting and an outing. There have been two new
members admitted during the year, and we now
have forty-three names on our books; of these,
thirty-four have paid their dues for the past year,
nine are still in arrears; two of these latter, I
believe, have left the city. As regards the other
seven, it is up to the association to collect from
them, as we have already remitted to the national
association."
The next regular meeting of the association

will be held on February II. At that time it is
expected a short talk will be given on advertising
by a friend of the association who is well up in
that line of work. This meeting will be an in-
formal one and more in the shape of a smoker,
and every reader of this paper within the District
of Columbia is urged to attend.
In the course of the informal conversation the

contents of a letter received from one of the
large silverware manufacturers was discussed
This was to the effect that on all silverware re-
tailing up to $50 a profit of fifty per cent should
be charged ; on articles selling at more than $5o,
33 1/3 per cent should be charged. This was very
favorably considered by the retailers.
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KANSAS CITY
Woodstock-Hoefer
Watch & Jewelry Co.
 JOBBERS OF 

American Watches,
Jewelry and Kindred 'Ines

Orders filled from any
Catalogue Published

NO RETAIL

"If you don't trade with us,
we both lose."

9th and Walnut
Keith & Perry Bldg. Kansas City

TOOLS MATERIALS

OPTICAL GOODS

MEYER JEWELRY CO.
12th and Walnut Streets

Boley Building

KANSAS CITY MISSOURI

Jewelry Manufacturing

and Repairing

DON'T FORGET A. N. R. J. CONVENTION
KANSAS CITY, AUGUST, 1912

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.
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Contain EVERYTHING in
Jewelry, Watches, Diamonds, Clocks,
Silverware, Cut G lass, Tools, and Material.

Edwards &Sloane Jewelry Company
KANSAS CITY MISSOURI

February I., T9I2

KANSAS CITY

TI-IS

Intense Cold Causes Temporary Business
Paralysis—Big Snows Forebode June Wheat
Crop—Errand Boy Pilfers Jewelry in Large
Amount

Kansas City, Mo., January 25.—For practically
three weeks this portion of the west has ex-
perienced almost unprecedented cold weather,
and this, together with the snowstorms that have
caused numerous blockades, brought business to
the verge of paralysis. In fact, it has been the
dullest period known for years among whole-
salers and jobbers, as well as smaller merchants.
But there is a strong and optimistic feeling in
business circles, as the snow means splendid
wheat conditions. The cold could do no damage
while the covering of snow lay on the ground,
and live stock has suffered little. Thus while
business. is temporarily suspended, the general
conditions are very favorable for renewed ac-
tivity later on. Merchants are still busy with
their invoicing, and on account of the lack of
business they are taking their time about making
out their orders for new stocks.
C. B. Norton, president of the C. B. Norton

Jewelry Company, with Mrs. Norton and his
daughter, Miss Edith Norton, left January 6 for
Florida and Cuba, to be gone several weeks.
C. A. Kiger and his son, Eugene A. Kiger,

were in Chicago to attend the banquet of the
wholesale jewelers January 17.
David Michaelson, a jeweler with the Meyer

Jewelry Company, was called to Philadelphia
January 16 by the serious illness of his father.
Nathan Frank, sixteen years old, an errand boy

in the employ of the Hassig Jewelry Company,
was arrested January 15 on a charge of having
taken jewelry from his employer's mail while
conveying it to the postoffice. At police head-
quarters Frank admitted he had taken diamonds
and other valuables entrusted to his care, and,
acting on his information, about $500 worth of
jewelry was recovered by the detectives. Frank
said he was encouraged to steal by an older
person, who was later arrested but failed to
confess. The brother of a man who was found
wearing a stone said to have been stolen is the
one under arrest pending investigation. The
company first began to miss articles of jewelry
from the mail sent to its patrons out of town
early last September. Two packages were found
to be missing the evening before Frank's arrest
and detectives on the case found the mailing
wrappers in the catch basins in the vicinity of
the postoffice. Frank was sentenced on January
19 to a term of four years in the Boys' Industrial
Home, at Boonville, Mo.
The C. B. Norton Jewelry Company took its

annual invoice of stock the last week in January.
All the travelers who were assisting will leave
for their respective territories the first week
in February.
The following students enrolled last month at

the Kansas City Watchmaking and Engraving
School: W. A. Garrison, Waverly, Kan.; Frank
Svejkovsky, Oklahoma City, Okla.; 0. R. Kelley,
Forest City, Mo.; Floyd H. Ames, Rydal, Kan.;
Crawford Parrott, Endeavor, Wis.; Elmer Fife,
Unionville, Mo.; Clarence Landus, Kansas City,
Mo.; R. C. Rhodes, Weatherby, Mo.
F. W. Kirkpatrick, of St. Joseph, Mo., who

has been conducting a branch store in Kansas
City under the name of the Eagle Jewelry Corn-
pany, has moved his stock from East Twelfth
street to Room 201, Corn Belt Bank building,
and changed the name to the Kirkpatrick Jewelry
Company.
George H. Edwards, of the Edwards & Sloane

Jewelry Company, was in Chicago January 17 to
attend the Chicago wholesale jewelers' banquet
and to attend an executive meeting of the whole-
sale jobbers.
The Woodstock-Hoefer Watch and Jewelry

Company took its annual invoice the last week
in January. All of the travelers were called in
off the road to assist.
L. R. Manchester, trustee for the 0. A. Reed

Company, has sold the stock of stones, jewelry,
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furniture and fixtures to J. Fisherman for $1,600,
Mr. Fisherman being the highest bidder.
Harry Snow, foreman of the Meyer Jewelry

Company, attended the Chicago jewelers' banquet
January 17. W. A. Montague, traveler for H. F.
Hahn & Co., Chicago, with headquarters in
Kansas City, was also in Chicago for the same
occasion.
Fred Cateron, Nebraska traveler for the C. B.

Norton Jewelry Company, is spending his two
weeks' vacation at his home in Omaha.
Widber & Warner have moved their stock

form the ground floor to the second floor of the
building at the northwest corner of Ninth and
Central streets. The new room gives them al-
most double the floor space which they had on
the first floor.
Cal Filholm and Sam Bloom, travelers .for the

Meyer Jewelry Company, will start on their
initial trips in the new year the first of February.
The following called at the wholesale houses

last month: C. E. Tarr, Greenfield, Mo.; George
Winstead, Hutchinson, Kan.; Fred Dryden and
Charles Spencer, Lee's Summit, Mo.; Walter
Sperling, Seneca, Kan.; Amos Plank, Hutchin-
son, Kan.; J. A. Zimmerman, Warrensburg, Mo.;
S. J. Huey, Excelsior Springs, Mo.; W. G. Pierce,
Gardner, Kan.; J. M. Stevenson, Julesburg, Colo.;
R. R. Smithers, Chillicothe, Mo.; J. M. Wood-
ruff, Woodruff Jewelry Company, Mena, Ark.;
Charles Weber, Lexington, Mo.; J. Rosenfield
and J. H. Wuerth, Leavenworth, Kan.; Albert
Zurcher, Marceline, Mo.

SAN FRANCISCO

Local Jewelers' Board of Trade Hold Banquet.
Visiting Trade Tell of Good Holiday Bus-

iness and Make Liberal Purchases

San Francisco, January i6.—The entire force
of out-of-town travelers for the local wholesale
jewelers are ready to leave town Sunday morning,
the 21st. All of the boys have been delayed on
their initial 1912 trip on account of the postpone-
ment of the San Francisco Jewelers' Board of
Trade banquet. This, the second annual spread,
was postponed from the 13th to the 20th.
The National Jewelers' Board of Trade, with

headquarters in New York, Chicago and Provi-
dence, has opened a Pacific coast office under the
management of Mr. Davidson, who comes to us
from New York City. The new offices are lo-
cated on the fifth floor of the Jewelers' building,
ISO Post street, San Francisco.
Edgar V. Stout, who is employed in the San

Francisco office of the Gorham Manufacturing
Company, was one of thirty-three contestants in
the marathon race which was held under the aus-
pices of the Olympic Athletic Club on Friday,
January 12, and after a gruelling race Edgar fin-
ished first, receiving a great ovation from the
3,000 spectators who were assembled in the audi-
torium at the finish of this contest. Edgar was
one of the smallest of the runners and is bound
to make a name for himself in the athletic world,
this being his second long-distance contest. He
already has participated in the San Francisco
Bulletin's marathon on New Year's day, when he
finished third in a field of about too.

J. G. Heermance, our retail jewelry friend of
Suisun, Cal., was forced to come to San Fran-
cisco on a buying trip a few days ago. His
Christmas trade was beyond his fondest expecta-
tions. He told your correspondent that he was
tired looking at empty wall and show cases and
he came to town to replenish his stock. This is
particularly encouraging to the young man, as
1911 was his first year in his new town.
H. A. Curry is about to make his initial trip for

the Nordman Brothers Company, calling upon the
retail jewelers with its jewelry lines. Mr. Curry
is well acquainted with the local retail jewelers
from San Diego to Seattle, he having formerly
traveled for one of the large eastern manufactur-
ers over this territory.

Leslie Rennie, who has been connected with the
Carrau & Green establishment ever since he was a
young boy, gained his majority on January 12 and
celebrated his coming of age by giving a banquet
to all of his business associates. The festive
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board was graced by the senior employer, Mr.
Carrau, and a very delightful evening was spent
by all present.
Mr. Smith, the proprietor of the Rocky

Mountain Loan Office, which is located in Salt
Lake City, Utah, spent a very pleasant vacation
in San Francisco and returned home greatly bene-
fited by our ocean breezes.
George Franklin, who has conducted a retail

Jewelry store at 789 Market street, San Fran-
cisco, has been forced out of his old store. He
has stored his stock temporarily and is now look-
ing around for a new live location.
Roy 0. Akers, who was formerly employed by

Thomas Canty, has succeeded the latter and has
taken over the establishment of his, which is lo-
cated in Watsonville, and will manage the same
under his own name in the future.
Walter A. Green, of the diamond importing firm

of Carrau & Green, is expected home from the
diamond markets of Europe about the middle of
February. The business in diamonds last year
was so brisk with this firm that Walter found it
necessary to leave for Europe a few weeks earlier
than his usual custom.
F. W. Willets, the Watsonville, Cal., retail jew-

eler, was among the out-of-town tradesmen seen
buying merchandise in this city a few days ago.
H. H. Weindeck, the retail jeweler of Red

Bluff, who was recently appointed by Governor
Johnson on the state opticians' board, was in
San Francisco a short time ago buying merchan-
dise for his jewelry interests, as well as looking
up some state optical examination subjects.
George Hilgerloh, who for a great number of

years was connected with the well-known manu-
facturing firm of Rothschild & Hadenfeldt, is
back again with his first love. George for a num-
ber of years was connected with the retail jew-
elry business in Manhattan, Nev.
Bert Anderson, the retail jeweler of Salinas,

enjoyed a much-needed rest which he spent with
some of his wholesale jewelry friends in San
Francisco. Mr. Anderson reports his Christmas
business as being very satisfactory.
D. S. Roth, one of our leading Fillmore street

retail jewelers, has just moved into a fine new
store at 1447 Fillmore street, between O'Farrel
and Ellis. The new location gives him 480 square
feet of store room and he is now in a position to
show his merchandise to the very best advantage.
Sam Sturmer, one of the leading retail jewelers

of the Capital City, spent a well-earned vacation
of ten days with us a short time ago. Sam tells
his friends that he comes to town so that he may
enjoy some of our fog and salt sea air.
Mrs. C. E. Getchal, the wife of the Virginia .

City, Nev., retail jeweler, was among the out-of-
town tradespeople seen buying in the local whole-
salers.
Mr. and Mrs. R. Kocher, of San Jose, made

their annual pilgrimage to San Francisco early in
January and were royally entertained by a host of
their friends while here.
M. W. Rubin, who is connected with the retail

jewelry business in Portland, Ore., visited San
Francisco early this month in the hopes of re-
gaining his health, which has not been of the best
lately. We sincerely hope that he will recover
rapidly. He left San Francisco for southern Cali-
fornia and will stay in Monrovia for quite some
time.
W. H. Mitchell, of King City, spent a week with

us early in January. He tells us that he comes
to San Francisco for a holiday after all of the
holidays are out of the way, and he looks forward
to this season of relaxation with great pleasure.
Ernest Dobrowsky, the retail jeweler of Tono-

pah, Nev., while in San Francisco early this month,
accidentally ran across his brother, A. F. Dobrow-
sky, the retail jeweler of Redding, Cal.
John Kocher, who is associated with his father

in the retail jewelry business in San Jose, was
among the out-of-town buyers in this market
shortly after the opening of the new year.
F. N. Mason was also seen buying jewelry mer-

chandise in the local wholesale houses for his
retail establishment in Visalia, Cal.
L. A. Dollmer, the retail jeweler of Visalia, was

another one of the out-of-town buyers in this
market last week.
Charles J. Noack, of Sacramento, Cal., was in

town two days in succession a short time ago in
search of some high-class goods for some special
customers of his in the Capital City.
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President Taft Guest of Honor at
Annual Banquet Jewelers'

24-Karat Club
(Continued from page 249)

the citizen who creates shall be able by the appli-
cation of intelligence to retain that which he has
created. That government which most nearly
approximates these results most nearly approxi-
mates free government."
Long before the gentleman from Missouri had

concluded, many of those present stole from the
room with the furtive step of an undertaker, to
get possession of a souvenir—a sterling silver
drinking cup, in a leather case, one of which was
presented with the compliments of the 24-Karat
Club to every one who attended the banquet.
Rev. Nehemiah Boynton, D.D., of Brooklyn,

restored joy and harmony to the gathering when
called upon to speak on "The Ring of Gyges."
He summarily dismissed the defamatory charges
made against Brooklyn by Rev. Mr. Giles earlier
in the evening by stating his firm belief that that
gentleman's last prayer would be "In the name of
God, Amen. At least bury me in Greenwood
Cemetery."
But he had not come to offer a defense of

Brooklyn. "She needs none," he said. Then in
figurative and eloquent language he told of the
modern-day requirements of character in bus-
iness.
Hon. James C. Cropsey, district attorney of

the borough of Kings, spoke on "Honesty." He
wanted to leave one serious thought with his
hearers. In the present day, when so much is
heard of the evils of the trusts, of the advantages
of the initiative and the referendum, we don't
hear enough said about everyday honesty. He
would impress upon all within the range of his
voice the importance of telling the truth both in
and out of court.
The last speaker of the evening was the Hon.

Henry A. Wise, United States attorney for the
southern district of New York, who spoke on
"The Government As An Ally of the Honest
Business Man."
Mr. Wise, who is a southerner by birth, won

his audience immediately with some new darky
stories, told in the real darky dialect.
He paid a warm tribute to President Taft, dif-

fered radically in opinion from the opinions ex-
pressed by Senator Reed, of Missouri, and de-
fended warmly the moch-mooted subject, the
Sherman act.

It was almost II o'clock when Mr. Wise fin-
ished speaking and the jewelers departed for
the land of Nod.

Enthusiastic, indeed, were the remarks of all
who attended the eleventh annual banquet of the
24-Karat Club, and many compliments were paid
the banquet committee, consisting of Leo -
Wormser, chairman ; Harry C. Larter, Charles F.
Brinck, Samuel H. Levy, George T. Stebbins and
John W. Sherwood for the perfection of the
arrangements.
The menus were small dainty books bound in

leather, with a frontispiece of President Taft.
Every one in attendance was given a badge of

one color or another, with the club's emblem, as
follows:

President's badge, blue, white and blue ribbon.
Vice-president's badge, red, white and red rib-

bon.
Treasurer's badge, green and red ribbon.
Assistant treasurer's badge, light blue and

yellow ribbon.
Secretary's badge, green, white and red ribbon.
Directors' badge, white and purple ribbon.
Dinner committee's badge, white ribbon.
Speakers committee's badge, yellow and purple

ribbon.
Press committee's badge, red and white ribbon.
Reception committee's badge, yellow and red

ribbon.
Honorary guest's badge, red, white and blue

ribbon.
Guests' badge, yellow and white ribbon.
Member's badge, yellow and green ribbon.
The reception committee consisted of the fol-

lowing: John W. Sherwood, chairman ; Edward
Holbrook, Ludwig Nissen, Alpheus L. Brown,
William H. Kinna, Charles L. Power, Nathan B.
Barton, George E. Fahys, Arthur A. Kahn, M.
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Gattle, Matthias Stratton, John T. Montgomery,
David Belais, Robert H. Klitz, August Beucke,
Andrew Patterson, Frank C. Beckwith, Stephen
B. Kent, William T. Gough, David C. Townsend,
Augustus K. Sloan, Willard H. Wheeler, Robert
W. Adams, George R. Whitehead, Hayden H.
Butts, Robert B. Steele, William I. Rosenfeld,
Emile J. Wittnauer, George M. VanDeventer, M.
Luther Bowden Jr., Rolland G. Monroe, Theo-
dore W. Dreyfus, Frank W. Stanbrough, Walter
H. Tarlton, Sigmond Arnstein.

National Jewelers' Board of Trade
Holds Annual Meeting and

Elects Officers
(Continued from page 237)

will be called of the manufacturers in this city
and nearby towns to consider the question of a
proper stamp for platinum goods; in other words,
that a standard be set, if such a thing can be
done, for platinum, the same as gold and silver,
and that when a stamp is put on platinum it
means respectively the same as the karat stamp
for gold and the degree of fineness stamped on
silver.
We have also devoted considerable attention to

the improper stamping of cases in regard to the
wearing qualities and guarantees, and this matter
is, at the present time, receiving our earnest at-
tention, thought, and consideration. Along these
lines, generally, we also welcome the co-operation
of all manufacturers who are interested in the
proper marking and selling of goods in the
jewelry and kindred trades.
Among other matters the report referred to the

noonday lunches given by the board, and to the
scholarship in the Pratt Institute for young men
in the employ of manufacturers.

Charles H. Ingersoll, chairman of the pension
committee, stated that his report would be un-
necessarily brief, as up to date most of the corn
mittee work was directed towards the placing
of the pension fund on an automatic basis. "I
can not say," he said, "that up to date we have
made much progress. It is a difficult matter, but
with proper work on the part of the committee
the difficulties will be solved."
The nominating committee, Leopold Stern,

chairman, then proposed the names for directors
of the board for the year 1912. These were pub-
lished on page 137 of our January 15 issue.

Election of Officers
J. Goodfriend moved that the secretary cast

one favorable ballot for the board of directors,
as proposed by the nominating committee. There
being no opposition the secretary cast one ballot.
The next business was the election of the presi-

dent. Charles H. Ingersoll was recognized by the
chairman and arose to speak. "I think," he said,
"that I voice a natural sentiment when I say
that we who are members of the board of trade
wish we did not have to elect new officers."
He then paid a glowing tribute to the officers

of the past year, and President Rothschild in
particular, for their very efficient, hard and self-
sacrificing work. "Speaking of President Roth-
schild," he said, "in view of the amount of work
that he has done, and in view of the amount of
work that the office of president will demand in
the future, we all realize the importance of a
change.
"It is said that every emergency in human

affairs brings with it the man to cope with that
emergency. Our emergency now is not of a very
acute character. New vistas have opened up for
the board, so that we are now agreed that no
great limitations should be placed on its future
activities.
"It required keen insight a few years ago to

overcome the difficulties in which the board found
itself. There was one member of the board, at
that time, who saw these difficulties, who had
the insight, bravery and courage to show us how
they should be solved. That man should now be
honored with the highest office in our gift, that
of the presidency of this organization. I place in
nomination the name of Arthur Henius."
Leopold Stern arose to second the nomination.

"I heartily agree," he said, "with all of the senti-
ments so well expressed by Mr. Ingersoll. I
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want to add my word of praise to the well-
deserved tribute he has paid our retiring presi-
dent.
"In glancing over the list of names of those

who are members of our organization I see very
many, any one of whom could not fill the office
of president with honor to himself and satisfac-
tion to the board. In Mr. Henius we find a man
who, while very busy with his own private affairs,
is yet willing to make the necessary sacrifice re-
quired of the president of this organization. He
is a man of keen penetration, a man of action,
and the sort of man we want at our head."
On the motion of J. Goodfriend the election

of Mr. Henius was made unanimous. Mr. Roth-
schild appointed Leopold Stern and Charles H.
Ingersoll a committee of two to accompany the
new president to his chair.
Mr. Rothschild said that it gave him great

pleasure to welcome a man of Mr. Henius's char-
acter and ability to the office from which he was
retiring. He assured him of his own and the
hearty co-operation of the members of the board.
Mr. Henius thanked the members for the high

honor which they had bestowed on him. He
said that he would try to maintain the standard
of efficiency shown by his predecessor. With
their co-operation he trusted that all that could
be hoped for and desired of him should be
realized.
Upon the motion of Ludwig Nissen, which was

seconded and unanimously passed, Charles H.
Ingersoll, who for the past two years has acted
as first vice-president of the board, was re-elected
to that office.
Robert W. Adams was elected second vice-

president.
Before a motion was made to adjourn Leopold

Stern paid a very warm tribute to the retiring
president, M. D. Rothschild. "He established a
precedent in the office of president," he said, "so
that office can no longer be considered a sinecure.
I doubt whether this organization has ever had
a more sacrificing or abler man at its head. I
am therefore making a motion that we record
on the minutes of our meeting a vote of thanks
to Mr. Rothschild."
Before Mr. Stern's motion was acted upon J.

Goodfriend offered as an amendment to it that
a committee be appointed by the chair to draw
tip a set of resolutions acknowledging the thanks
and high esteem in which all members of the
board held Mr. Rothschild, and that these resolu-
tions be handed to him in a suitable form. The
motion was passed as amended.

Letter to Jewelers
Number Twelve

Vatti began to take-over the
rosary trade from department stores
to jewelers only about ten weeks
before Christmas ; department stores
can't get it.

It was too-late for many jewelers;
they had bought their supply. They
couldn't buy more; the Vatti would
kill their Christmas stock.

But Easter is coming; there are
two or three other occasions before
next Christmas as good as a Christ-
mas.

Vatti is doing it. Better not wait;
there's nothing to wait for ; write.
It isn't the rosary only ; it's how you
buy ; it's the how of the buying.

Vatti Rosary Co., 106 Fulton Street, New York
—Adv.

More than twenty-five
years of ring making have

qualified us to know your needs.

LK RINGS
are standard in price, standard in quality, superior in workmanship.

We realize that you are in business first of all for profit.
There is no line of rings that offers you a greater margin of profit.
We realize that the progressive merchant not only is looking to make a

sale, but to please and satisfy his customer.

That is where we come in again. We employ the best
craftsmen in the business with the result that every

ring produced in our factory is a model of beauty
and artistic design.

SELECTION SENT UPON
REQUEST

JOSEPH L. HERZOG Z, CO.
Makers of LK Rings

(PRO. i R PAT. co...)

45-51 ROSE STREET (Cor. Duane) NEW YORK
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ARE YOU STOCKING

THE NEW CARMEN
BRACELET

FOR SPRING TRADE
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It's a combination of the celebrated CARMEN and tubing bracelet, possessing many selling points.Being adjustable, clings to any position on the arm and yet presents the appearance of a tube bracelet.Every one that has seen this NEW CARMEN BRACELET has proclaimed it the finest ever.We want YOU to get acquainted with it.
Our extensive National Advertising Campaign is propelling business your way.

Ask your Jobber to show THE D. F. B. CO. Line

THE D. F. BRIGGS CO•
NEW YORK OFFICE-180 Broadway

LONDON " —62 Hatton Garden Attleboro Mass.
CHICAGO " —Heyworth Building



268

HURLBURT'S FOR HIGH GRADE

The Tendency Towards Quality
is well shown in our new stock of watches
in all the standard grades—

Elgin, Waltham, Howard
and Hamilton

Also in the new styles and patterns of the
standard makes of Solid Gold and Gold
Filled Cases.

H. 0. Hurlburt & Sons 14 South Tenth Street

PHILADELPHIA, PA.

A NATURAL SEQUENCE
FEBRUARY—ST. VALENTINE—GIFT—SALE—PROFIT

Someone's going to sell, this month, a lot of

"New England" Lever Cavours
The Dainty Ladies' Watch. The Ideal Valentine

Beautiful in Appearance
Accurate as a Timekeeper
jeweled. Lever Escapement
Wonderfully Low in Price

To Dealers

To Consumers

(Subj- 

ect to 

Key- 

stone 

Key- 

)

$6.80 to $14.50

$5.00 to $10.25

502 Profit on Every Sale. Will YOU or Your Competitor Get This Profit?
If your stock is low, let us help you get ready for the demand

Send your orders to

THE NEW ENGLAND WATCH CO., Waterbury, Conn.
or

THE LEADING JOBBERS
Pacific Coast Agents—THE B. NV. FREER CO., San Francisco

Represented at
320 Filat Ave.
4 Maiden Lane

New York •

209 Slate Street
Chico,o.

154 Sutter Si.
San fraaCi SCO.

ALL AGREEMENTS A a CONTINGENT UPON STRIKES.
ACCIDENTS DELAYS OF CARR E RS AND OTHER
OELRS UNAVCNOABLE OR BEYOND OUR CONTROL

REED Se BARTON

To the Trade:

S INER S M ITH 
Founded 1824.1neorporatedisS8

.

TRADE MARK

SITIMMG

Facto-vie s,
Taunton. Mass.

Where an Com in ti 6 s

should be addressed.

Taunton, January
Twelfth
Nineteen twelve.

Beginning January 15, 1912 the grade of Silver Plated
Flatware listed in our catalogs as "Extra Plate" will be dis-
continued and the higher grade, called "Triple Plate" will be
known as Reed & Barton Plate. It will. be our standard and
only plate.

The actual weight of pure Silver used in Reed & Barton
Plate is to be not less than 6 oz. to the gross for Tea Spoons,
9 oz. for Dessert Spoons and Forks, 12 oz. for Table Spoons and
Forks.

The list prices of Reed & Barton Plate will be the
same as heretofore used for Extra plate. This means a sub-
stantial reduction in price. There will be no reduction in
quality, but on the contrary the high standard of material
and workmanship that has put and kept Reed & Barton ahead of
all competitors will be rigidly maintained.

For greater durability or extremely severe usage, as
in hotels, the parts of spoons and forks most exposed to wear
can be built up with Solid Silver before Plating. Goods thus
treated are designated as "Silver Applied" and the reduced
prices will be as follows:

Tea Spoons $ 7.50 doz. list
Dessert " 11.25 " "
Table " 15.00 "
Dessert Forks 11.25 "
Medium 15.00 " 11

WBHD/RN.

Very truly,

REED & BARTON.

by

President.

269



270

STOUFFER'S
FINE CHINA

FINE china and
pure gold have
never before

been combined so
attractively—and so
profitably for dealers
—as in our dinner
ware with gold
monogram, gold
band and gold line.

It is a real money
maker because it
is a real artistic
achievement, and
appreciated as such
by discriminating
women everywhere.

Every sale starts a
set; every piece a
woman owns is a
reason for buying
more. All of these
facts together are
the reason why you
should handle the
line.

STOUFFER'S
Fine China
means fine de-

signs, fine work-
manship—and fine
business for pro-
gressive dealers.

We've earned our
reputation and we're
maintaining it this
year more than ever
before.

We've built the big-
gest business in our
line in the world by
catering to the retail
trade exclusively,
and by proving,
every time we fill an
order, that Stouffer's
Fine China looks
better, is better, and
sells better, than
any other line on
the market.

• •

Illustrations showing hundreds of our latest
exclusive designs, including Initial Dinner
Ware in both Haviland & Co.'s finest china
and medium - priced china, will be mailed
free on request. Write for them today.

The J.H.Stouffer Co.
3225-3231 CALUMET AVE.
CH I CA.G0, 

kj2 —TA

Solid Gold Front Coat Chain Tops
Our Special "A"

Assortment

THESE come mounted
six on a card ready to

convert any chain into a

Coat Chain

Convenient, practical, eco-
nomical, time saving. Have
over 30 different designs to
select from. And will make
assortments according to order.

Ask Your Jobber for this
Special "A" Assortment

TIE CLIPS, CUFF LINKS, COAT CHAINS, COAT CHAIN TOPS, CROSSES
BAR PINS, SCARF PINS, CUFF) PINS, COLLAR PINS, WAIST SETS, FOBS

Trade

Mark

Ask Your Jobber to Show Our Line. 7 rade-
Mark Stamped on Both Cards and Goods

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO • MASS.
Trade Mark Registered in United States and Canada

Trade

Mark

THIS MEANS YOU!
SEND FOR IT TODAY!

IT'S FREE
An actual experience with

CANDO SILVER POLISH
will tell you more about its merits
than hundreds of words crowded
into this space.
REQUEST US TO SEND A SAMPLE TODAY.
IT WILL BE A PLEASURE TO DO SO.

Is used for Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.
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Elaborate Advertising by Jewelers

Big-spread Holiday Announcements—Diamond Advertising Profitable—Mak-
ing Advertising Contracts with Local Papers

In our issue of January i we referred to
an advertisement of the Will H. Beck Com-
pany, Sioux City, Iowa, which was, truth-
fully, we believe, claimed to be the largest
jewelry advertisement ever published in a
single issue of a newspaper. The remark-
able announcement filled eleven pages of the
twenty pages of the Sioux City Daily News
of December 9. Since referring to this
advertisement we have received quite a large
number of unusually elaborate holiday an-
nouncements which show the widespread
faith the. trade have cultivated in publicity
and the very liberal investments they now
make in printer's ink. Quite a number of
the single-page announcements received
were remarkably fine advertisements, both
in matter and form, but there were, on the
other hand, not a few
the value of which
was lessened by crude
typography and other
defects. If it is worth
a jeweler's while to
make so liberal an
investment, it is cer-
tainly worth his while
to prepare a good
advertisement and to
see that the news-
paper sets and dis-
plays it properly.

Regretting that we
are unable by reason
of limitation of space
to show some of the
"horrible examples,"
we gladly reproduce
in reduced form a
very impressive and
pleasing page an-
nouncement made in
a Wichita, Kan., daily
by Henry A. Rein-
hard, the local jew-
eler. Mr. Reinhard is
a firm believer in the
business value of
printer's ink, and his
display announce-
ments in the local
press during the
holiday season were
numerous and impres-
sive. We merely sin-
gle out the page here
reproduced because of
its striking individual-
ity and the appropri-
ateness of its illus-
trated border. Even as
shown here after re-
duction to one-third
its original size it is
still a neat, appealing
announcement. W e
are quite unable to
make reference to all
t Ii e big-spread an-

nouncetnents which we have received, but
take advantage of the opportunity to con-
gratulate the trade on the greater enter-
prise evidenced during the recent holiday
season in this matter of advertising.
Nor do we wish to make any invidious

comparison between the large and the small
advertisements, as many of the latter are so
admirably compiled and so effectively dis-
played that they stand out in bold contrast
even when surrounded by larger announce-
ments, representing maximum results from
a minimum investment.

Notable Demand for Diamonds

A feature of the holiday trade which
merits special attention was the remarkable
demand for diamonds. Notwithstanding
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the fact that conditions throughout the coun-
try from a trade standpoint fell somewhat
short of the normal, the sales of diamonds
seem to have been larger than during any
previous season. Such, at least, was the
case with many jewelers, who were very
agreeably surprised and gratified at the
profits made from this line. One reason, of
course, for the increased sales, as suggested
above, was the aggressive advertising de-
voted to the gems. Among the jewelers'
advertisements the diamond announcements
stood out in bold relief, the beauty of the
ads in many instances harmonizing very
strikingly with the richness of the goods.
The craze for jewel wearing seems to

continually increase, and the ruling high
prices probably stimulated rather than de-
creased sales, the well-founded belief that
diamonds will probably never be any lower
than at present, giving them peculiar attrac-
tiveness as an investment. This is one of
the lines which it will pay well to exploit
even after the holiday season and through-

out the year.
As a suggestion, it

is worth noting that
this is the time of the
year when most retail-
ers make advertising
contracts with their
local papers, and in
this connection there
are many points to be
taken into considera-
tion. One of them is
whether it is advis-
able to contract for a
fixed amount of space
in each issue. On this
point our knowledge
does not justify us
in recommending the
fixed space idea ; that
is to say, we would
make space contracts
for so many lines or
inches to be used dur-
ing one year, and not
for a certain four or
six or eight inch space
every day. This will
permit you to use
more or less space, as
your judgment sug-
gests, and we think the
reasonableness of this
is apparent, especially
to the jeweler. How-
ever enterprising the
jeweler, his trade is
largely a trade of sea-
sons, and he should
leave himself free to
use as much or as
little space as his good
judgment dictates.

This will permit of
enlarged displays
during the Easter and
Christmas seasons,
f o r instance, o r
whenever any special
event justifies the
u s e of increased
space.
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$75,000 worth of Diamonds and Diamond Jewelry to select
from. If your fancy turns to Diamonds for a gift here is where quail-

." tity and quality are combined for you to select from. I have Diamonds 111.
4mounted in every conceivable way the Jewelers' Art Craft can conceive of li

in Gold and Platinum ?la Richest Designs and Elegant Simplicity. The following 4.
4,is a partial hat of ready mounted Diamonds I have in stock for your immediate in-

spection. Diamond Rings. $10 to $1000. Diamond Brooches $10 to $3000. Diamond 111,
La Vallieres $8.50 to $750. Diamond Studs $10 to s1000. Diamond Scarf Pins $5 to s1000. 1

Diamond Cuff Links $5 to $50. Loose Diamonds. Single Stones $5 to 51500, which we will ll,
111,mount in any thing or any way you desire, in our own shop. Every year this store grows to be
Cmore and more the favorite place to buy Diamonds. If you are a lover of Diamonds and goodJew-

Celry. you'll like ours and you'll find no fault with the prices. Wear a Diamond and 'reflect success. sr
IIThis store is the leader in Diamonds. • I CARRY THE LARGEST STOCK OF LOOSE AND ,...

MOUNTED DIAMONDS IN THE SOUTHWEST. 11.
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HENRY A. REINHARD, Jeweler
Other lines of worthy Gift Goods arc always in stock here. but exceptionally large just now, in
Solid Gold and Gold Filled Jewelry of all kinds, with and without Fancy Stone Settings in latest fads
and fancies, in quality worthy of your confidence and ,our guarantee. We are reasonable in prices
but not cheap. We handle only the kind we arc pleased to show and that you'll be proud. to
wear or give. Come in and get acquainted with us and our stock, We'll do everything we
can to please you. You'll like our goods because the quality and styles will appeal to yeti.

WE WANT THIS STORE TO BE UPPERMOST IN YOUR
THOUGHTS IN CONNECTION WITH

GOOD GIFT GIVING

doelo
o

HENRY A. REINHARD

11

,FULL PAGE JEWELRY ADVERTISEMENT IN A WICHITA, KANS., DAILY, TWO-THIRDS REDUCTION
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HOWARD "CAVETTO" WATCH
12-Size, Extra-Thin

fit

I orlo

HOWARD "DORIC" WATCH
12-Size, Extra-Thin

HOWARD "CARVEL" WATCH
I6-Size, Extra-Thin

The HOWARD
WATCH

THE Howard trade
  that comes to you

unsolicited is the merest
fraction of the business
you can do by aggres-
sively pushing your
stock of these goods.
The first step is to put them in
your window.
Then talk about them by word of
mouth and in your store advertising.
Feature the Howard railroad models—

"and the Carvel, 16-size, Extra-thin—
the  "Cavetto," a 12-size model that has
won special favor—and the "Doric," the
distinctive new 12-size Howard.
Don't let your assortment get incomplete.
Order frequently the models you need
to fill out your stock. Your represent-
ative jobber can supply you.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

February I, 1912 THE KEYSTONE

ST. LOUIS

Prolonged Cold Weather Impedes Business and Delays Departure of Travel-

ing Men — More Seasonable Weather Now Prevails with Increased

Activity

St. Louis, January 26.—Extreme cold weather
prevailed here incessantly the first fifteen days
of this month, and it was probably the longest
spell of cold weather this territory has ever ex-
perienced. During this period all lines of bus-
iness was made very inactive, and the plans of
the local jobbing houses to start their travelers
On the road were very much impaired. The
middle of the month brought a change for the

better, however, and practically all the salesmen
will be on the road by February 1.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned January 20 from a
several days' trip to Chicago, where he went to
attend a meeting of the executive committee of
the National Jewelry Jobbers' Association. He
also attended the banquet of the Chicago Retail
Jewelers' Association held Wednesday night, Jan-
uary 17. S. H. Bauman, president of this con-
cern, is planning a ten days' business trip to New
York.
The travelers of this firm have left or will leave

as follows on their respective trips : W. E.
Susong, January 17, on a three months' trip in
lowa and Nebraska; Joseph Auer, February 1, on
a six weeks' trip south; Charles Welzmiller, sev-
eral weeks through Kansas and Oklahoma; S. L.
Lowenstein, several weeks in Illinois, Missouri
and Arkansas; 0. L. Ross, three months in Min-
nesota and South Dakota.
A. L. Bauman, president of the L. Bauman

Jewelry Company, left January 17 on a business
trip to New York. He is expected home about
February I, when an announcement regarding the
affairs of the firm will be made. It has been
stated that it will not resume business. Henry
Schroeder, its former confidential bookkeeper,
accused of the defalcation of approximately
$50,000, has not been indicted by the grand jury
up to this writing, but his indictment is expected
every day.
The St. Louis Clock and Silverware Company

is making preparations to move into its handsome
new building at 410 and 412 North Seventh street
about February 15. It will occupy four floors, or
12,500 square feet, giving it a large increase in
space over its present quarters.

William Weidlich, president of the William
Weidlich Jewelry Company, will return home
about February i from a three weeks' business
and pleasure trip to New York and the eastern
Jewelry centers. R. J. Blauner, secretary of the
concern, will leave about February I on a three
weeks' pleasure trip to Florida. Lawrence Ober-
ting, traveler for this firm, left January 18 on a
six weeks' trip through Illinois and northern Mis-
souri. W. E. Garcia, also traveler for this con-
cern, left January 22 on a four months' trip
through the southern states. E. M. Hurst, also
one of its travelers, left January 25 on a five
months' trip through the southwest, including
Texas.
On Saturday, January 6, the home of Goodman

King, president of the Mermod, Jaccard & King
Jewelry Company, was damaged by fire to the
extent of about $2,500. The origin of the fire
is unknown.
John C. Estes, superintendent of the Mermod,

Jaccard & King Jewelry Company, has been con-
fined at home a week with a very bad cold.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, will return January 28
from a three weeks' business trip to New York.
J. K. Venable, traveler for this concern, left Jan-
uary i8 on a several months' trip through the
central states. E. A. Schoenle, also traveler for
this concern, leaves February i on a four months'
trip to the coast.
W. F. Wilmes, vice-president of the Aller-

Wilmes Jewelry Company, after spending three
weeks here, left January 15 for Kansas City and

his territory. 11. M. Hubbard, Texas, traveler for
this concern, with headquarters at Fort Worth,
exas, left January 16 tor home after spending

ten days here. W. J. Beard, also traveler for this
firm, left January 20 on a two months' trip
through Illinois.
Al P. Wolff, traveler for the Elliott Jewelry

Company, left January 16 on a lengthy trip
through Texas. Joe B. Moore, same firm, left
January 16 on a three months' trip through Mis-
souri and Kansas. A. G. Madtson, same firm, left
January 16 on a long trip through Illinois and
Missouri.
F. J. Bross, traveler for the Hoyt Jewelry Com-

pany, will leave about February x on a month's
trip through Illinois and Kentucky. 1. T. Fuller,
same firm, leaves about February i on a two
months' trip through Missouri. C. M. Fairley,
same firm, left January 17 on a long trip through
Texas.
Louis Bauman, western representative of Op-

penheim & Strauss, with headquarters here, left
January 17 for a month's stay in San Antonio,
Texas. He was accompanied by his wife.
0. L. Ross, formerly traveler for the L. Bau-

man Jewelry Company, has accepted a similar
position with the Bauman-Massa Jewelry Com-
pany.
The John Bolland Jewelry Company recently

filed a statement increasing its capital from
$5o,o0o to $150,000. it elected the following offi-
cers : President and treasurer, John Bolland;
vice-president, John B. Bolland, son of John Bol-
land ; secretary, Charles H. Lyle.
Ralph Loewenstein, president of the R. Loewen-

stein Jewelry Company, left January 25 for a
three weeks' trip through Missouri and Arkansas.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned January 23
from a ten days' business trip to New York.
B. Stiffelman, of M. Stiffelman & Co., leaves

February i on a two weeks' trip through Texas.
Otto Beinke has opened a jewelry store at 5580

Easton avenue, this city.
C. Zerweck, formerly traveler for the William

Weidlich Jewelry Company, has accepted a simi-
lar position with E. Hughes & Co., and left Jan-
uary 21 on a two months' trip through Missouri,
Kansas, Nebraska and lowa.
Loewenstein Brothers, the manufacturing jew-

elers, will issue their new catalog about Feb-
ruary 15.
1 he Business Men's League held its annual

banquet at the Planters' Hotel Tuesday night,
January 16. it was the largest attended affair
ever given by the organization. Matters of great
interest to the city were discussed. A number of
prominent jewelers are members. During the
evening it was announced that the Interstate Mer-
chants' Association had consolidated with the
league.
Mr. Brooks, of the Gordon Jewelry Company,

Shreveport, La., and wife were recent visitors
here.
Frank Foti, formerly connected with John A.

Nelsch, 5125 North Vandeventer avenue, has lo-
cated at Martinsville, La., where he has opened
a jewelry store.
C. S. Erber, president of the Erber Jewelry

Company, returned recently from a business and
pleasure trip to Texarkana, Tex.
Charles Namendorf, a manufacturer of um-

brellas for the jewelry trade at 416, 458 and 423
North Sixth street, had his place completely de-
stroyed by fire Wednesday night, January 3. The
loss is reported to be very well covered by insur-
ance, the latter amounting to $12,000.
A. C. Lindsley, salesman for the J. Bolland

Jewelry Company, gave a house-warming at his
home, 5788 Waterman avenue, Saturday night.
January 13, to his store colleagues. He received
several handsome presents from his guests.
The wholesale and manufacturing jewelers,

jewelry jobbers and watch tool and material deal-

273

ers all agreed to close their places of business
trom I p. in. each Saturday for the day, beginning
January 20 and lasting until December I.
C. S. Poole, a jeweler of Joplin, Mo., was a

member ot the committee from that city that
attended the meeting of the Democratic state
committee held here recently to try and secure
the next Democratic state convention at that
place. The committee was successiul in its ef-
torts, and the next convention will be held there.
S. J. Arnold, a well-known jeweler of Texar-

kana, Texas, spent a week here recently.
George A. konert, secretary of the it. H. Kort-

kamp Jewelry Company, returned January ii

trom a two weeks' business trip to New York
and other points.
Harry S. Aller, of the Aller-Wilmes Jewelry

Company, celebrated his thirty-sixth birthday on
January 13.
The Mermod, Jaccard & King Jewelry Company

has been conducting its annual inventory sale on
certain lines of its stock.
S. E. Morrison & Co. have opened a place of

business in the jewelry line at 205 Victoria
building.
Lotus Hollander, a jeweler at 802 Olive street,

was married on January 6 to Miss Belle Evans, a
popular young lady ox this city. 1 hey took a
short wedding trip to Chicago.
R. 0. Bolt, secretary of the Mermod, Jaccard

& King Jewelry Company, who has attained con-
siderable fame as a choir leader, is now organizing
a large local choir for girl and women singers. He
organized the choir, a very large one, for the
Gypsy Smith evangelistic meetings here three
years ago which were so largely attended.
Complete statistics covering the manufacturing

industry of this city for the year Iwo have just
been given out by the state bureau of labor sta-
tistics from Jefferson City, Mo. They show that
sixteen jewelry establishments manufactured
$407,063 worth of goods during the year. While
the statement is made that there were general
gains in the volume of manufacturing, it does not
state whether the jewelry manufacturing made a
gain or not.

Directors of the S. A. Rider Jewelry Company,
at a meeting held recently, re-elected 1. N. Hahn
president, Joe Gottlieb vice-president and G. A.
Levy secretary and treasurer. The company de-
clared a cash dividend of to per cent and an addi-
tional 2 per cent dividend was added to the
reesrve fund. The company was established on
Washington avenue in 5879 and incorporated in
5892.
On January 13 Miss Clara Punch, daughter of

Robert Punch, a jeweler, eloped with Zillie Solo-
mon, a young business man of this city, and was
married at Springfield, Ill.
The following well-known jewelers were re-

cent visitors here: C. S. Scanlin, Indianapolis,
Ind.; Ralph Canham, of Tobin & Canham, Spring-
field, Ill.; C. J. Sinn, La Plata, Mo.; J. J. Gaffner,
St. Jacob, Ill.; Mr. Ray, of Ray & Dilworth,
Salem, Mo., accompanied by his wife and daugh-
ter; A. Calverd, Medora, Ill.; Fred Pfauss,
Christopher, Ill.; J. Knecht, Murphysboro, Ill.;
P. W. Kirsch, Morrisonville, Ill.; R. D. Dickie,
Lebanon, Mo.; A. Y. Boswell, Tulsa, Okla.; H. B.
Hamilton, Hobart, Okla.; Frank Vuille, Murphys-
boro, Ill.; A. Winkler, Charleston, Mo.; T. H.
Edwards, Clarksville, Mo; W. H. Jahn, Pacific,
Mo.; Mr. Beardsley, of the B. C. Beardsley Jew-
elry Company, Litchfield, Ill.

Jade Now Is Stone in Vogue

Jade is the fashionable stone now. It has
appealed strongly to Mrs. 0. H. P. Belmont, who
has made it a point to collect many pieces of the
rare stone. In colors it ranges from white to
darkest green, but Mrs. Belmont is proud of
several pieces that have almost the richness of
an emerald. She is versed in the lore of the
jade. The ancients used to attribute many won-
derful properties to the stone, calling it divine
and making charms out of it. In the present
season jade necklaces and jade earrings have
become extremely popular. Debutantes are wear-
ing jade earrings, while many of them have
bracelets made of jade. The popularity of the
stone has caused many of the Fifth avenue
jewelers to get in large supplies of jade.
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HOWARD "CAVETTO" WATCH
12-size, Extra-Thin

HOWARD "DORIC" WATCH
I2-Size, Extra-Thin

HOWARD "CARVEL" WATCH
I6-Size, Extra-Thin

The HOWARD
WATCH

THE Howard trade
that comes to you

unsolicited is the merest
fraction of the business
you can do by aggres-
sively pushing your
stock of these goods.
The first step is to put them in
your window.
Then talk about them by word of
mouth and in your store advertising.
Feature the Howard railroad models—
and the "Carvel," 16-size, Extra-thin—
the "Cavetto," a 12-size model that has
won special favor—and the "Doric," the
distinctive new 12-size Howard.
Don't let your assortment get incomplete.
Order frequently the models you need
to fill out your stock. Your represent-
ative jobber can supply you.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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ST. LOUIS

Prolonged Cold Weather Impedes Business and Delays Departure of Travel-

ing Men — More Seasonable Weather Now Prevails with Increased

Activity

St. Louis, January 26.—Extreme cold weather

prevailed here incessantly the first fifteen days

of this month, and it was probably the longest

spell of cold weather this territory has ever ex-
perienced. During this period all lines of bus-

iness was made very inactive, and the plans of

the local jobbing houses to start their travelers

On the road were very much impaired. The
middle of the month brought a change for the

better, however, and practically all the salesmen

will be on the road by February 1.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned January 20 from a
several days' trip to Chicago, where he went to
attend a meeting of the executive committee of
the National Jewelry Jobbers' Association. He
also attended the banquet of the Chicago Retail
Jewelers' Association held Wednesday night, Jan-
uary 17. S. H. Bauman, president of this con-
cern, is planning a ten days' business trip to New
York.
The travelers of this firm have left or will leave

as follows on their respective trips: W. E.
Susong, January 17, on a three months' trip in
Iowa and Nebraska; Joseph Auer, February 1, on
a six weeks' trip south; Charles Welzmiller, sev-
eral weeks through Kansas and Oklahoma; S. L.
Lowenstein, several weeks in Illinois, Missouri
and Arkansas; 0. L. Ross, three months in Min-
nesota and South Dakota.
A. L. Bauman, president of the L. Bauman

Jewelry Company, left January 17 on a business
trip to New York. He is expected home about
February I, when an announcement regarding the
affairs of the firm will be made. It has been
stated that it will not resume business. Henry
Schroeder, its former confidential bookkeeper,
accused of the defalcation of approximately
$50,000, has not been indicted by the grand jury
up to this writing, but his indictment is expected
every day.
The St. Louis Clock and Silverware Company

is making preparations to move into its handsome
new building at 410 and 412 North Seventh street
about February 15. It will occupy four floors, or
12,500 square feet, giving it a large increase in
space over its prtsent quarters.

William Weidlich, president of the William
Weidlich Jewelry Company, will return home
about February i from a three weeks' business
and pleasure trip to New York and the eastern
jewelry centers. R. J. Blauner, secretary of the
concern, will leave about February i on a three
weeks' pleasure trip to Florida. Lawrence Ober-
ling, traveler for this firm, left January 18 on a
six weeks' trip through Illinois and northern Mis-
souri. W. E. Garcia, also traveler for this con-
cern, left January 22 on a four months' trip
through the southern states. E. M. Hurst, also
one of its travelers, left January 25 on a five
months' trip through the southwest, including
Texas.
On Saturday, January 6, the home of Goodman

King, president of the Mermod, Jaccard & King
Jewelry Company, was damaged by fire to the
extent of about $2,500. The origin of the fire
is unknown.
John C. Estes, superintendent of the Mermod,

Jaccard & King Jewelry Company, has been con-
fined at home a week with a very bad cold.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, will return January 28
from a three weeks' business trip to New York.
J. K. Venable, traveler for this concern, left Jan-
uary 18 on a several months' trip through the
central states. E. A. Schoenle, also traveler for
this concern, leaves February i on a four months'
trip to the coast.
W. F. Waffles, vice-president of the Aller-

Wilmes Jewelry Company, after spending three
weeks here, left January 15 for Kansas City and

his territory. 11. M. Hubbard, Texas, traveler for
this concern, with headquarters at Fort Worth,
exas, left January 16 tor home after spending

ten days here. W. J. Beard, also traveler for this
firm, left January 20 on a two months' trip
through Illinois.
Al P. Wolff, traveler for the Elliott Jewelry

Company, left January 16 on a lengthy trip
through Texas. Joe B. Moore, same firm, left
January 16 on a three months' trip through Mis-
souri and Kansas. A. G. Madtson, same firm, left
January 16 on a long trip through Illinois and
Missouri.
F. J. Bross, traveler for the Hoyt Jewelry Com-

pany, will leave about February i on a month's
trip through Illinois and Kentucky. 1. T. Fuller,
same firm, leaves about February i on a two
months' trip through Missouri. C. M. Fairley,
same firm, left January 17 on a long trip through
Texas.
Louis Bauman, western representative of Op-

penheim & Strauss, with headquarters here, left
January 17 for a month's stay in San Antonio,
Texas. He was accompanied by his wife.
0. L. Ross, formerly traveler for the L. Bau-

man Jewelry Company, has accepted a similar
position with the 13auman-Massa Jewelry Com-
pany.
1 he John Bolland Jewelry Company recently

filed a statement increasing its capital from
$50,000 to 815o,000. it elected the following offi-
cers: President and treasurer, John Bolland;
vice-president, John B. Bolland, son of John Bol-
land; secretary, Charles 1-1. Lyle.
Ralph Loewenstein, president of the R. Loewen-

stein Jewelry Company, left January 25 for a
three weeks' trip through Missouri and Arkansas.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned January 23
from a ten days' business trip to New Y ork.
B. Stiffelman, of M. Stiffelman & Co., leaves

February i on a two weeks' trip through Texas.
Otto Beinke has opened a jewelry store at 5180

Easton avenue, this city.
C. Zerweck, formerly traveler for the William

Weidlich Jewelry Company, has accepted a simi-
lar position with E. Hughes & Co., and left Jan-
uary 21 on a two months' trip through Missouri,
Kansas, Nebraska and Iowa.
Loewenstein Brothers, the manufacturing jew-

elers, will issue their new catalog about Feb-
ruary 15.

'1 he Business Men's League held its annual
banquet at the Planters' Hotel Tuesday night,
January 16. It was the largest attended affair
ever given by the organization. Matters of great
interest to the city were discussed. A number of
prominent jewelers are members. During the
evening it was announced that the Interstate Mer-
chants' Association had consolidated with the
league.
Mr. Brooks, of the Gordon Jewelry Company,

Shreveport, La., and wife were recent visitors
here.
Frank Foti, formerly connected with John A.

Nelsch, 1125 North Vandeventer avenue, has lo-
cated at Martinsville, La., where he has opened
a jewelry store.
C. S. Erber, president of the Erber Jewelry

Company, returned recently from a business and
pleasure trip to Texarkana, Tex.
Charles Namendorf, a manufacturer of um-

brellas for the jewelry trade at 416, 418 and 420
North Sixth street, had his place completely de-
stroyed by fire Wednesday night, January 3. The
loss is reported to be very well covered by insur-
ance, the latter amounting to $12,000.
A. C. Lindsley, salesman for the J. Bolland

Jewelry Company, gave a house-warming at his
home, 5788 Waterman avenue, Saturday night,
January 53, to his store colleagues. He received
several handsome presents from his guests.
The wholesale and manufacturing jewelers,

jewelry jobbers and watch tool and material deal-
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ers all agreed to close their places of business
from I p. in. each Saturday for the day, beginning
January 2o and lasting until December 1.
C. S. Poole, a jeweler of Joplin, Mo., was a

member ot the committee from that city that
attended the meeting of the Democratic state
committee held here recently to try and secure
the next Democratic state convention at that
place. The committee was successiul in its ef-
torts, and the next convention will be held there.
S. J. Arnold, a well-known jeweler of Texar-

kana, Texas, spent a week here recently.
George A. Konen, secretary of the TT.. H. Kort-

kamp Jewelry Company, returned January 1
from a two weeks' business trip to New York
and other points.
Harry S. Aller, of the Aller-Wilmes Jewelry

Company, celebrated his thirty-sixth birthday on
January 13.
The Mermod, Jaccard & King Jewelry Company

has been conducting its annual inventory sale on
certain lines of its stock.
S. E. Morrison & Co. have opened a place of

business in the jewelry line at 205 Victoria
building.
Louis Hollander, a jeweler at 802 Olive street,

was married on January 6 to Miss Belle Evans, a
popular young lady ox this city. 'I hey took a
short wedding trip to Chicago.
R. 0. Bolt, secretary of the Mermod, Jaccard

& king Jewelry Company, who has attained con-
siderable fame as a choir leader, is now organizing
a large local choir for girl and women singers. He
organized the choir, a very large one, for the
Gypsy Smith evangelistic meetings here three
years ago which were so largely attended.
Complete statistics covering the manufacturing

industry of this city for the year 1910 have just
been given out by the state bureau of labor sta-
tistics from Jefferson City, Mo. Tlley show that
sixteen jewelry establishments manufactured
$407,063 worth of goods during the year. While
the statement is made that there were general
gains in the volume of manufacturing, it dues not
state whether the jewelry manufacturing made a
gain or not.

Directors of the S. A. Rider Jewelry Company,
at a meeting held recently, re-elected I. N. Hahn
president, Joe Gottlieb vice-president and G. A.
Levy secretary and treasurer. The company de-
clared a cash dividend of so per cent and an addi-
tional 2 per cent dividend was added to the
reesrve fund. The company was established on
Washington avenue in 1879 and incorporated in
1892.
On January 13 Miss Clara Punch, daughter of

Robert Punch, a jeweler, eloped with Zillie Solo-
mon, a young busincss man of this city, and was
married at Springfield, Ill.
The following well-known jewelers were re-

cent visitors here: C. S. Scanlin, Indianapolis,
Ind.; Ralph Canhain, of Tobin & Canham, Spring-
field, 111.; C. J. Sinn, La Plata, Mo.; J. J. Gaffner,
St. Jacob, Ill.; Mr. Ray, of Ray Sr Dilworth,
Salem, Mo., accompanied by his wife and daugh-
ter; A. Calverd, Medora, Ill.; Fred Pfauss,
Christopher, Ill.; J. Knecht, Murphysboro, Ill.;
P. W. Kirsch, Morrisonville, Ill.; R. D. Dickie,
Lebanon, Mo.; A. Y. Boswell, Tulsa, Okla.; H. B.
Hamilton, Hobart, Okla.; Frank Vuille, Murphys-
boro, Ill.; A. Winkler, Charleston, Mo.; T. H.
Edwards, Clarksville, Mo; W. H. Jahn, Pacific,
Mo.; Mr. Beardsley, of the B. C. Beardsley Jew-
elry Company, Litchfield, 111.

Jade Now Is Stone in Vogue

Jade is the fashionable stone now. It has
appealed strongly to Mrs. 0. H. P. Belmont, who
has made it a point to collect many pieces of the
rare stone. In colors it ranges from white to
darkest green, but Mrs. Belmont is proud of
several pieces that have almost the richness of
an emerald. She is versed in the lore of the
jade. The ancients used to attribute many won-
derful properties to the stone, calling it divine
and making charms out of it. In the present
season jade necklaces and jade earrings have
become extremely popular. Debutantes are wear-
ing jade earrings, while many of them have
bracelets made of jade. The popularity of the
stone has caused many of the Fifth avenue
jewelers to get in large supplies of jade.



THE SPRING OUTLOOK
A TIMELY WORD

MANY jewelers were agreeably surprised
by the final volume of trade enjoyed during
the Holiday S.eason just passed. (1, All

conditions—commercial and agricultural—pointing.
now to a healthy state the country over, there will
undoubtedly develop an exceedingly brisk
business during the Spring months.
II We are thoroughly optimistic—judging from
our past season's windup and our years of experience
under similar trade conditions—and have every
confidence in the future.

41 Do not be caught napping—but write for
memorandum selections for your stock before you
miss sales—or wait for the splendid lines our
salesmen are showing for the Spring trade—
the most complete we have ever shown.

II. We are working for your success as well as
our own and feel certain that if you will favor us
it will rebound to your benefit.

REMEMBER!
We Have Everything Good — and at the Right Price

A. G. SCHWAB & SONS
31-39 E. Fourth Avenue CINCINNATI, OHIO

February I, 1912 TJ-IE KEYSTONE

CINCINNATI

Active Preparation for Spring Business—Guilds for Skilled Workmen—Whole-

sale and Manufacturing Jewelers' Association

Cincinnati, Ohio, January ig.—The middle

of January finds the wholesalers getting ready

for the spring business. Many traveling men

are already on the road and many more are

getting ready for their initial trips. Judging

from the reports given out by some of the learAing

houses 191 1 turned out very satisfactory. The

sales at times were slow, but looking at the year

from a perspective they were uniformly steady.

The caution exhibited by the retailer in purchasing

is showing itself in better payments, a fact that

pleases a great deal. The horde of eastern sales-

men who were in town have gone on west and will

not be seen until they work their way back. The

outlook is bright and, although a presidential year,

the wholesaler is looking for a big year.

The establishment of a guild house, with work-

shops adapted to the various branches of the arts

and crafts, and the formation of regular organiza-

tions or guilds composed of these skilled workmen,

is the outcome of a movement, recorded in THE

KEYSTONE some time ago, to be formally launched

this week by the Crafters Company, 142 East

Fourth avenue. The company, incorporated some

time ago to be a practical factor in the advance-

ment of the artistic and commercial sides of

craftsmanship in Cincinnati, is receiving the hearty

support of the hundreds of workers in basketry,

jewelry, metal working, china painting, photog-

raphy and other crafts, which at the present form

a large but unostentatious field of endeavor here.

Guild Idea for Craftsmen

Having its inception years ago among society

women, interested primarily in the artistic devel-

opment of what was then a fad for the otherwise

idle, the present movement has become a progres-

sive, business-like organization, which is empha-

sizing the practical possibilities of the arts and

crafts as a means of livelihood, and recognizing

the need of encouragement for those engaged in

combining art and mechanical skill in their deli-

cate tasks. This week a meeting will be held

where the different crafts will be organized in sep-

arate guilds, but all to be component parts of the
larger organization. Regular meetings will be
held by the various guilds, anl there will be a com-
petent instructor to teach and better the finished
product. From the sale of these goods during the
holidays the success of the scheme is assured, and
the introduction of a novel scheme of this kind,
although many centuries old, will no doubt have a
beneficial effect on the community.

W. S. P. Oskamp, president of the Oskamp
Jewelry Company, and Henry Oskamp, owners of
the building at the southeast corner of Race and
Opera place, were granted an injunction against
the Union Gas and Electric Company prohibiting
the gas company from refusing to light the build-
ing. The controversy arose over the raising of
the rate by the lighting company a few months
ago and the refusal of the Oskamp company to
pay the December bill. The suit is in reality an
attack on the constitutionality of the law creating
the public service commission.

A safe-blower of the "yegg" kind tried to get
into the safe of the Pohlmeyer & Roth Company,
120 Opera place, a few days ago. He climbed five
stories up the fire-escape to get into the building,
and then made his way to the office. He "soaped"
the safe in the same manner that all yeggmen do
when they intend to use nitro. The fellow did
not get any farther than this for some reason.
It is believed that he was frightened away. He
left hurriedly, but carried with him a revolver
and several dollars in postage stamps.

The employees of the Gebhardt Brothers Com-
pany had a dinner at the Heidelberg Garden, in
corryville, on January II, where they enjoyed
themselves very much. Speeches were made by
the two Gebhardt brothers and by several of the
employees. After the dinner the party retired to
the bowling alleys, where some good games were
bowled. lhe party broke up in the wee small,
but all had a good time.
The Entre Nous Club of the Oskamp-Nolting

Company was entertained at the home of Miss
Anna Steinhardt last month. After the dinner the
club elected its officers for the coming year. Miss
Anna Fisher was elected president; Miss Edith
Rogers, vice-president; Miss Ruby Roberts, cor-
responding secretary; Miss Edna McGowan,
recording secretary, and Miss Ann Steinhardt,
treasurer. The officers-elect will be installed at
the next meeting, which will take place at the
home of Miss Edna McGowan. Because of the
marriage of one of the members a vacancy in the
enrollment occurs. The club will decide at its
next meeting which one of the girls on the wait-
ing list will be elected to membership.
Jake Art, the son of Abe Art, Zanesville, Ohio,

is in Cincinnati visiting friends.
A. H. Beers, wife and son, Versailles, Ind., are

here visiting friends and also doing some purchas-
ing. Mr. Beers is a regular visitor.
Mr. and Mrs. N. Bierman, of Louisville, Ky.,

have been the guests of Mr. and Mrs. Braham,
of the A. & J. Plant Company, for the past week.
Mr. Braham leaves for the south in a few days.
Michael Plavt, who has recently bought a new
home on Hutchins avenue, Avondale, moved into
it some time ago.
A. G. Schwab and A. J. Thoma returned Friday

from Chicago. where they attended the annual
banquet of the Chicago Wholesalers' Association.
At the same time they attended the meeting of the
executive committee of the National Wholesale
Jewelers' Association.
L. Sickles. of Philadelphia, wife and son have

been visiting relatives here in Cincinnati. Mr.
Sickles attended the meeting at Chicago and re-
turned with A. G. Schwab and A. J. Thoma.
Joe Patterson, who has charge of the lock and

silverware department of Wallenstein, Mayer &
Co., has been laid up in bed with a severe cold
for some time past. A. C. Wallenstein and Wal-
ter Mayer left for the south on the loth of
January.
The traveling force of the Klein Brothers Com-

pany is getting ready to start on its initial spring
trips. E. M. Klein will cover West Virginia, Ohio
and Indiana; W. H. Snyder, Indiana, Illinois and
Michigan, and E. A. Frommeyer, Indiana, Ohio
and Kentucky.
A. S. Cone, Columbus, S. C., stopped in Cincin-

nati a few days on his way to Hamilton. Ohio,
where he is going to visit his brother, a jeweler
of that place.
The salesmen of the E. & J. Swigart Company

will start their spring trips in a few days. They
are now getting ready. An entire new set of
samples, tools, etc., will fill their traveling cases.
The firm is also preparing a new supplement to
its catalog. Walter Brown has charge of this
work.
John Bertling, 1115 Vine street, formerly presi-

dent of the Retail Jewelers' Association, has been
sick in bed for several weeks.
Roy Keagy, of Thoma Brothers, and his brother

Clyde, who until recently was connected with the
Queen City Silver Company, have bought the
store of the late Ivor Evans, of Covington, Ky.
Clyde Keagy will run the business.
George M. Gallop, formerly with the American

Jewelry Store, is now the manager of the Green-
wald Brothers store at 23-25 Arcade.
Ezra Kendall, of Richter & Phillips, has re-

turned from an enjoyable visit with his parents at
Decatur, Ill. M. K. Cullum has been added to
the traveling force of the firm.
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Mr. and Mrs. Wittlinger, Middletown, Ohio,
were in Cincinnati looking over and buying their
spring stock.
The Peerless, the novelty store of Cincinnati,

has moved into its new quarters at Fifth and Race
streets. I he store used to be on Fourth avenue.
The new location is one of the best in Cincinnati
and is in the heart of the retail business section.
At last the Cincinnati council has passed the

ordinance imposing a heavy license on itinerant
vendors who make their headquarters in this city
and who in a short while reap a fortune in the
holiday trade. The fight was conducted in the
main by the jewelry and optical trades, and was
heartily supported by the Commercial Association
of Cincinnati.

Wholesale and Manufacturing Jewelers'

Association

The usual date of the meeting of the Cincin-
nati Wholesale and Manufacturing Jewelers' Asso-
ciation was shifted from the third Thursday in
the month to the Monday preceding for January
because of the annual election of officers. A
dinner was the first step on the program, after
which the members retired to the meeting place,
where the slate proposed by the nominating corn-
mittee was elected without opposition. The offi-
cers are : Ferd Phillips, of Richter & Phillips,
president; Louis Homan, vice-president ; Edward
Croninger, secretary, and Joseph Noterman, treas-
urer. The executive committee consists of Simon
Lindenberg, Jacob Froliman, Fred Gruen, Eli Gut-
mann and Joseph Noterman.
Mr. Phillips as president of the association

ought to be the "best ever," as one wholesaler ex-
pressed it. He is a man of strong personality, is
outspoken and plain in his speech. This quality
has won for him many friends, .and has also
"caused me some trouble," as he himself put it.
He has been in the jewelry business in Cincinnati
for the past forty years, getting his start with Joe
Steinman & Co., where he worked as general all-
around clerk. From here he entered the employ
of the A. & J. Plaut Company, where he remained
until 1896, when he decided that he could run a
business of his own just as well as any one could.
Having a very wide acquaintance among the trade,
this venture was not such a hazardous one, but
to facilitate matters a partnership was formed
with Mr. Richter, an uncle of the present Mr.
Richter. This combination worked well, and the
newly established firm grew and grew until now
it is one of the best known in Cincinnati.
Regarding the policy to be pursued during the

coming year, Mr. Phillips said : "I have not yet
formulated a policy to be followed, but in gen-
eral I may say that I will follow in the footsteps
of my predecessors, with here and there a touch
which will advance the trade. One of the par-
ticular things that I wish to establish is the intro-
duction of competent men well versed on jewelry
topics to give short talks at the monthly meetings,
and men who will not talk on the abuses of the
trade but on the good points. This policy of
optimism is essential. Further than this I have
nothing to say." The first meeting will be held
at the Sinton Hotel on February 15. A large
attendance is expected.
The bowling league is as prosperous as ever.

Some changes in the standing of the league will
be noticed below:

Won. Lost. PerCt.

Michaelson Brothers  16 2 .889
Cortney-Andresch  14 4 .778
Oskamp-Nolting  TO 8 .556
Thoma Brothers  I 10 .524
Standard Optical Company 8 13 .3St
E. & J. Swigart Company 7 14 .333
Lindenberg & Fox 6 12 .333
Pohlmeyer & Roth 3 12 .203

The following out-of-town jewelers were re-
cent visitors: E. E. Reeder, Columbus, Ohio; F.
L. Horning, Brookville, Ind.; A. Wapel, Ports-
mouth, Ohio; P. W. Stark, Manchester, Ohio;
J. W. Roop, Dayton, Ohio; A. H. Humphries,
Bellefontaine, Ohio; G. H. Deck, Blanchester,
Ohio; Ed Israel, Harrison, Ohio; T. S. Euchus,
Gallipolis, Ohio; Philip Horr, Aurora, Ind.; A.
W. Weeks, Russelville, Ohio; F. L. Spaulding,
Williamstown, Ky.; H. F. Hearne, Troy, Ohio;
C. L. Zugg, Bethel, Ohio; A. S. Cone, Columbus,
S. C., and F. S. Whittlinger, Middletown, Ohio.
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once
the beauty, utility and cheapness of our IDEAL, CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
snelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

Wall Cases. Solid Oak. 8 feet bug, 8 feet 4 inches high, 1 foot 4 inches deep
inside. Doors slid° up, f stoned to Morton's steel chains and weights. Inside of ease and
shelves lined with black fell. 11fatle to ship in the knock down.

Net price, $58.00. Worth $70.00

Union Show Case CO.
Salesroom, Office and Factory

56-66 Frank Street, CHICAGO
Take the Blue Island Avenue Car

Higher Quality and Lower Prices

fixtures of special interest to the jeweler con-
templating 

the Wilmarth line of show cases and store

making alterations or installing new
equipment this spring. We are prepared to furnish high
grade outfits more promptly than ever before and are
carrying the largest stock of show cases ready for imme-

diate shipment that we have ever had on hand.

Write for our Prices. They will interest you.

Our trade mark shown below is your guarantee of high
quality, excellence of design and moderate price

WILMARTH
926 Jefferson Avenue

Boston Salesrooms
21 Columbia St.

St. Louis Salesrooms
1118 Washington Ave.

Minneapolis Salesrooms
100 Kasota Bldg.

SHOW CASE CO.
GRAND RAPIDS, MICH.

New York Salesrooms
732 Broadway

Pittsburgh Salesrooms
406 House Bldg.

Seattle Salesrooms
434 Globe Bldg.

Chicago Salesrooms
233 W. Jackson Blvd.

Detroit Salesrooms
84 Jefferson Ave.

San Francisco Salesrooms
515 Market St.

High Grade Masonic Rings
Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

Goods sent
on approval
to reliable
jewelers

Our Specialties:
Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MAX C. LANG MANUFACTURINGJEWELER

Claypool Bldg., Indianapolis
Send us a trial package of repairs Fine Platinum special order work

Artistic Hand-Made Banquet Rings
SILVER, WITI1 GOLD ORNAMENTATION

REAL STONES OF ALL KINDS

I K KO MATS UMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.
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THE KEYSTONE

Severe Weather Impedes Trade—Popularity of

City for Conventions—Southern Trade Ex-

tension Trip—Many Changes and Removals

in January

Indianapolis, I ad., January 26.—The unusually

severe weather during January had a tendency to

keep trade in all lines very quiet. Retail dealers

were busy invoicing and getting stocks in condi-

tion after the holiday season. Jobbers were

hustling to get new goods unpacked and into

travelers' trunks. Baldwin-Miller Company had

its men on the road January lo. I. Grohs Jewelry

Company, Goodman & Co., the F. & M. Jewelry

Company and C. W. Lauer & Co. were out soon

after.
The Indianapolis Commercial Club recently

Issued its first report showing the financial worth

to the city of the many conventions held here.

During Icon various conventions brought 500,000

people, who spent approximately $4,000,000 in

Indianapolis. 'I he report has stimulated the de-

termination to bring more such gatherings to the

city during 1912.
The John Herron Art Institute has received

from Rome a bronze circular medallion of Rob-

ert Louis Stevenson, by Augustus Saint-Gaudens.

This medallion was cast especially for the art

association and bears the inscription, "Replica,

made for the Art Association of Indianapolis."

H. D. Burgheim and his clerk, Miss Clara Mar-

tin, were witnesses before the federal grand jury,

January II, which is meeting in this city to inves-

tigate the dynamite charges brought against the

United Iron Workers. At the Burgheim store

John J. McNamara bought alarm clocks in quan-

tities, these clocks being used in the nitroglycerin

bombs.
The Indianapolis Trade Association is arrang-

ing a southern trade-expansion trip that will leave

this city February II, stopping at Nashville, Chat-

tanooga, Birmingham, Atlanta, Macon, Savannah,

Palm Beach and Miami. Sailing for Cuba, Ha-

vana and Matanzas will be visited. On the return

trip stops will be made in Jacksonville, St. Augus-

tine, Montgomery, Mobile, New Orleans, Meri-

dian, Jackson and Memphis, arriving back in

Indianapolis March 3. The capacity of the

"Hoosier Special" will be limited to 130 men, aside

from railroad officials and employees. The direct

object of the trip is to allow the Indiana manufac-

turers and jobbers to meet personally the men in

thirteen leading southern cities who are or ought

to be buyers of their wares. Several jewelers are

expecting to be of the party.
The Postal Telegraph building, on the corner of

Washington and Meridian streets, an old land-

mark, is being torn down to give place to a hand-

some and modern structure, the Meridian Bank

building. In one of the Washington street rooms

the jewelry firm of J. C. Walk & Son will move

about July I, when their lease in their present loca-

tion, just across the street, will expire. 
The

Haase Wholesale Jewelry Company, which had

occupied rooms in the old building, has moved

into room 925, State Life building, and the ma
nu-

facturing optical firm of Staples & Mosias has

moved to the fourth floor ot the Saks building
.

An auction sale of the stock of Ernest New-

lin, South Illinois street, is conducted by L. 
H.

Dodd & Co., Chicago. Mr. Newlin will continue

in the jewelry business.
J. C. Walk & Son conducted their annual sale

of sterling silver spoons and forks during last

month.
Goodman & Co., wholesale jewelers, have moved

from room 401 to rooms 420 and 421, Majestic

building, where they will have about three times

the floor space. Additional salesmen have been put

on, both in the house and on the road. Just eight-
een months ago Goodman 8z Co. removed to this

city from Toledo, Ohio. The business prospered

and soon outgrew its original quarters. B. Go
od-

man, president, said that last year had been most

satisfactory, and with a larger stock, more spa-

cious quarters and better facilities for handling

the trade he had every reason to expect even

better results for 1912.

Clark & Gillam, manufacturing jewelers and
watch and clock makers, have found their old
rooms, on the eighth floor of the Pythian building,
inadequate for their increased trade, so have
leased larger quarters on the eleventh floor of
the same building. A large and perfectly lighted
shop will be one of the improvements. They will

move just as soon as the new rooms can be
gotten ready. Clifford Updegraff, engraver for
the firm, has just returned from a short vacation
spent at his home in Logansport, Ind.
The Central Comb Company, on South Meri-

dian street, has increased its line of combs and
jewelry novelties. H. T. Frick, president of the
company, left the middle of January for an ex-

tended trip on the road.
The Eppert Jewelry Company, on South Illinois

street, was closed for three days in January, get-
ting ready for a "one-half price sale." Mr. Hos-
kins, manager, recently returned from a visit to

the Minneapolis store owned by the same com-
pany.
E. C. Miller, of Baldwin-Miller Company, is

visiting relatives in Mexico and looking after his
extensive mining interests in that country.

Joseph E. Reagan, general manager for
Baldwin-Miller Company, attended the Chicago

jewelers' banquet last month. While in that city

Mr. Reagan attended a meeting of the executive

committee of the National Wholesale Jewelers'

Association.
F. M. Herron, who recently disposed of his re-

tail jewelry business with an auction sale, will

probably open an office and engage in the diamond

brokerage business after he has disposed of his

lease and all store fixtures and furniture and

taken a short rest.
The engagement has been announced of M. J.

Bieber, of this city, and Miss Florence Bierman,

of St. Louis. Mr. Bieber is the manager of the

material department for Baldwin-Miller Company.

He has a host of friends who are flooding him

with congratulations.
Andrew Streng, on Massachusetts avenue, has

greatly improved the appearance of his store by

installing entire new fixtures, a safe and store

furniture.
Mrs. Trattner, of the Reliable Loan Office, 145

South Illinois street, is ill at the Methodist Hos-

pital in this city.
The business of Charles B. Dyer, manufacturing

jeweler at 234 Massachusetts avenue, has been in-

corporated with a capital stock of $ro,000. The

directors are A. P. Vestal, Blanche N. Dyer and

Emma Dyer. During the past year the business

of this firm has been greatly increased. Its work

is confined to special order work, arts and crafts,

jewelry, emblems and sorority work. During the

present year a large stock of these goods will be

constantly on hand.
There has been renewed activity at the L. R.

Douglas School of Engraving, in the Baldwin

block, since the holidays are over. Among the

new pupils are Ed Williams, Bloomington, Ind.;

Royal Fleming, with Major & Sheldon, Shelby-

ville, Ind., and C. R. Brooner, Montezuma, Ind.

In the correspondence course are the following

new pupils : Morris I. Sugarman, Wheeling,

W. Va.; J. A. Seagraves, Moberly, Mo. ; Myrtle

Minor, Liplota, Mo., and B. Henry Robben, Ger-

mantown, Ill. Recent callers at the school in-

cluded J. A. Oswald, of Charles Swigart & Co.,

Cincinnati ; A. M. Keck, Odon, Ind.; Harold Rat-

liff, Pendleton, Ind.; J. E. Booth, of Booth &

Son, Tipton, Ind., and James McCloskey, Shelby-

ville.
J. Leamouth, recently from Toronto, Can., has

been added to the shop force of C. B. Dyer.

Selenium for Burglar Alarms

The property of selenium of becoming conduct-

ing to electricity when exposed to light, is to be

made use of for the construction of burglar

alarms. A selenium cell is inserted in an or-

dinary electric circuit comprising a bell and a

battery. During the day the cell is kept covered,

sheltered from the light. At night the cover is

removed. Any light then falling upon the cell

closes the circuit and sounds the alarm bell.—

Zeitschr. f. Schlosserei.
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BOSTON

Local Trade at a Sandstill Owing to Extreme

Cold—Outlook for Spring Business Con-

tinues Excellent

Boston, Mass., January 24.—The well-suitained
business which followed the holiday season was
rudely interrupted by the extreme severity of the
weather, the intense cold restraining the buying
public indoors. At this writing, however, the
cold has considerably moderated and there has
been a partial resumption of activity. The rep
resentatives of the wholesale houses have left for
their respective territories and feel quite op-
timistic over the prospects for spring trade. Quite
a large number of the out-of-town jewelers have
visited the wholesale houses recently, purchasing
liberally to replenish their depleted stocks.

H. A. Bornstein, trading under the name of
the Tremont Jewelry Company, Tremont row,
has sold his business to L. Gordon.
Walter I. Hodgdon, formerly with Jason,

Weiler & Son, is now in businets for himself
at 365 Washington street. He is having a sixty-
five-foot power boat built to take the place of
his forty-foot boat "Nellie."

Thieves entered the store of John K. Sham-
lian, Washington street, recently by breaking the

glass in the door. He estimates his loss at about
$200. They took fountain pens, watches, field
glasses, etc.
Carl F. Lawton, of Harris & Lawton, has gone

on a two weeks' trip through western Massa-

chusetts and the southern New England states.

Walter C. Harris, of the same concern, has

started on an extended trip north and northeast

for the Easter trade. The company has recently

enlarged its plant, adding a Westinghouse motor

to take care of its increased diamond-cutting.
Henry W. Patterson, of the Smith, Patterson

Company, has been elected a director of the Ex-

change Trust Company.
Some of the Boston jewelers present at the

annual banquet of the 24-Karat Club, January

20, in New York, were H. W. Patterson, M. W.

Smith, J. C. Batchelder and F. E. Chick, of Smith,

Patterson Company ; F. S. Sherry, James A.

Blake and Edward E. Cole.
A petition to close at I p. m. Saturday, begin-

ning February I has been signed by several of the

wholesale jewelers. Among the signers are C. W.

Sweetland, Harris & Lawton, N. Hercules, H. W.

Clark, The Poole Silver Company, D. C. Percival

& Co., A. Paul & Co., I. Alberts & Co., A. C.

Smith, Woodman Cook and Cowan-Myers Com-

pany.
The Colonial Jewelry Company, 63 Hanover

street, was damaged by fire recently. Extent of

damage not known.
George V. Benoit, formerly with Tremont

Jewelry Company, has accepted a position with

F. F. Place Company.

The World's Biggest Electric Sign

Colgat & Co., addressing the New York Times,

take issue with a statement that recently ap-

peared in that paper to the effect that an electric

roof sign of the Packard company was the larg-

est in the world.
"We have claimed," the letter states, "that

our electric roof sign was the largest in the

world, based on the following facts:
"The structure is 200 feet long by 5o feet high

above the roof. The letters of the word 'Colgat's'

are 20 feet high, reaching four feet above the

support. The letters of the words 'Soaps' and

'Perfumes' are 13 feet high, the bottom of these

lettters being 15 feet above the roof. The letters

take up I6o feet of the length of the sign, the

balance of 4o feet being occupied by the dial of

the big clock, which is also the largest in the

world.
We understand that the Packard sign is only

too by 50 feet over all, the letters being 20 feet

high.
"We still feel justified in claiming 'the biggest

electric roof sign in the world,' and we would

ask that you kindly publish this correction."
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MOST CASH FOR OLD GOLD
Dwt. of Fine .Gold (24 K.) is worth

3 Dwt; of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago
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PITTSBURGH

After-holiday Conditions Continue Satisfactory.

Industrial Situation Very Favorable—Un-

usual Activity in Coal, Coke and Steel In-

dustries

Pittsburgh, January 22.—There has been a
settling down to the normal run of trade in jew-
elry lines here since the holiday season, with con-
siderable rearrangement of stocks and inventory
work. Current trade is holding up quite satisfac-
torily; .in fact, better than was anticipated. Re-
tailers in Pittsburgh say the social festivities of a
particularly brilliant season have been conducive
of more business than usual. There has been no
cessation to the improving industrial conditions in
the district which have given employment to the
largest force of men that has been working in
several years at this time of the year.

Activity in the coal-mining and coke-producing
lines has followed the greater activity in the steel
trade. Markets are forcing more mines into oper-
ation and coke ovens are short of labor and
unable to keep pace with demands. Building
operations appear to be getting a new start and
broadening out with the approach of spring.

The leading removal of the second month of
the year will be made by Gillespie Brothers, who
have taken the first week in February to begin
transferring their business from their old stand
in the Park building to the handsome new store
in the Jenkins Arcade, where they have more
room and far more commodious quarters. The
house will be practically equipped new through-
out. Moving is to be done gradually, as there is
much stock to be transferred.
R. Seidel & Sons, of Wood street, are display-

ing a handsome line of imported bronzes at pres-
ent, one of the most elaborate stocks shown since
the holidays, and which is attracting much atten
tion. The house enjoyed a generous share of the
running trade this season in its handsome new
quarters.
W. W. Wattles is interesting art lovers with a

magnificent showing of stocks that have no con-
nection with the holiday run, but rather a show-
ing of the standard requirements of the buying
public.
John M. Roberts' Sons Company is continuing

the plan of illumination that was inaugurated
prior to the holidays, and which covers the great
exterior of this store in Market street in a daz-
zling manner. Incidentally the house reports a
very good trade for the season and looks for
continued improvement.
An interesting discussion recently concerning

the use of platinum in the jewelry trade drew
from I. Eiseman, of the Penn building, who is
the leading platinum dealer in Pittsburgh, the
observation that in the not distant future there
would be two forms of jewelry commonly used
in this country—the platinum stock for the more
wealthy and ten-karat gold for the moderately
well-to-do people. Mr. Eiseman says that the
increasing cost of platinum is forcing it upward
very rapidly. In it there is not found the beauty
of gold, but there is always the fact that it is
rare and that it is tough and has wearing qualities
far in excess of gold. The ten-karat gold he be-

lieves will provide a permanent form of gold
articles that will come within reach of the ma-

jority of people. Speculatively, the platinum idea

appears to be taking root already. for there is a
greater demand for this metal now than at any

time in the past and its uses are increasing with

the supply apparently diminishing each year.

Steele F. Roberts, of E. P. Roberts & Sons and

president of the National Retail Jewelers' Associa-

tion, who has returned from New York, where he

was a guest at the banquet of the New York 24-
Karat Club, was interested in the platinum dis-
cussion to the extent of saying that he did not
think that ten-karat gold jewelry would be so
general as fourteen-karat jewelry on the basis
explained by Mr. Eiseman. The fact is. he said.
fourteen-karat goods are about the only nuality

oT jewelry that has remained stationary during

the past few years. It has become cheaper. owing

to comnetition and the reduction of cost of work-

manship through mechanism and improved trade

conditions. Mr. Roberts said that in his opinion

platinum would eventually become the metal for

KEYSTONE

the more costly jewelry or that supplied to the
more wealthy class of people, and the fourteen-
karat gold would fill in the wants of those who
would not care to invest so extensively. It is
also a fact, he said, that in the past twenty years
there has been an actual decline in the value of
fourteen-karat gold jewelry of about 33 per cent,
and that is the only stocks that have shown such a
trend, as most other articles have gone up.

Incidentally Mr. Roberts says that he believes
that the general trade conditions are getting better
right along and there is a general improvement in
the tone to business.
The Pittsburgh 24-Karat Club will hold its an-

nual banquet some time in March. The date has
not been decided, but this will be made known
some time in February. At the same time the
report of the athletic committee of the club for
the summer plans will be received and some steps
taken toward some very pleasant outings during
the hot weather.

Thier, Kraus & Beam report a very fair run
of business and factory operations to the full
extent of their works.

Hereen Brothers & Co. note a fair run of bus-
iness for the season.

Preparations for the spring moving season are
noted in several instances, but not to the extent of
definitely announcing changes of locations. The
extensive municipal improvements in the down-
town sections of the city will force some removals,
it is thought.

MINNEAPOLIS AND ST. PAUL

Cold Weather Paralyzes Business and Booms

Winter Sports—Big Crops Expected and

Traveling Men Start Out in High Spirits

The northwest has been in the grasp of the
coldest spells during the past two weeks that it
has experienced in many years, the mercury going
as low as 40 below zero in some sections. Traffic
has been delayed on all railroads owing to the
heavy snow and severe cold. Skeeing, ice-boating,
skating and coasting are the principal pastimes
for those who seek out-of-door recreation at this
season of the year.
The traveling salesmen are starting out and

all seem to feel confident of a very prosperous
year. Many of the wholesale houses are through
taking inventory.

Arthur Cavanaugh, alias Paddy Irish, proprie-
tor of the Gem Theatre, Minneapolis, was indicted
with W. Wells by the Hennepin county grand
jury for the robbery of the White-McNaught
jewelry store, 506 Nicollet avenue, a few weeks
ago, and was arraigned in the district court.
Cavanaugh heard that he had been indicted for
the robbery and gave himself up to the sheriff.
He was then released upon his own recognizances,
and on January 15 he appeared in criminal court,
pleaded not guilty and was released on $2,000
bonds. According to the Minneapolis police Cav-
anaugh is said to have taken the $8,000 bag of
diamonds, while Wells acted as "stall." Wells
was held in the store by the clerks after the dia-
monds were missed, but the second man escaped.
Cavanaugh and Wells will both be tried in the
district court February 13.
G. Goodman, optometrist and ieweler of Hal-

lock, Minn., was in the Twin Cities recently buy-

ing goods and looking after business interests.
J. M. Thompson, of Buffalo, Minn., was one of

the out-of-town retailers seen in the Twin Cities
recently lookine- after business matters.
George O'Malley and Edward Newton, of St.

Paul, were recently in the police court charged

with breaking into L. W. Langaard's jewelry store.

at 13 East Eighth street. Saturday morning. Tann-

ary 13. According to the police, the two alleged

burglars attempted to sell their loot in a nearby

saloon on Saturday afternoon and were arrested

at once. Both cases were continued.
Mike Burry, of Bellingham. Minn., was in the

Twin Cities recently for a few days buying goods.

Frank Stewart, of Carver, Minn.. was in the

Twin Cities during the past two weeks looking

after business interests and buying. goods.
Charles Carlson. ieweler at 041 Paul avenue, St.

Paul, has been on the jury for several days, hut

does not mind it. as this is his slack season.

Nick Klauers, formerly with C. R. Demuth, of
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Redfield, S. Dak., has accepted a position with
Jeweler Sullivan, of Fargo, N. Dak.
Paul Freeman, of Slayton, Minn., was one of

the out-of-town retailers seen among the trade
during the last two weeks. Mr. Freeman had
been to Fergus Falls, Minn., attending the Elks'
lodge meeting. He said the holiday trade was
better than he had expected, "as he didn't expect
anything."

DALLAS

After-holiday Work Now Complete and Spring

Preparation Begins—Visiting Trade Tell of

Bright Prospects Through the State

Dallas, January 23.—The past month was
largely devoted by the local trade to righting the
confusion created by the holiday rush, rearrang-
ing and replenishing stocks and taking inventories
of the goods. It is still too early to make any
accurate prediction for the present year, but the
outlook in this state seems excellent, especially
for spring trade. Recent visitors to the city have
purchased liberally and report satisfactory condi-
tions in their various sections.
T. H. Benninger, well-known watchmaker of

Cleburne, Texas, spent a day in Dallas recently
and made a number of purchases in the mate-
rial line.
W. W. Mitchell, who has been in business for

a number of years on Main street near the post-
office, has recently disposed of the greater part
of his stock and stored his fixtures, which are for
sale. Mr. Mitchell was compelled to retire from
business on account of his location being part of
that to become a site for an eight-story office
building.
William Louwien, of Bellville, Texas, has

offered his creditors a settlement of forty cents
on the dollar.
M. A. Kelly, who has been conducting a retail

jewelry store on upper Main street for a number
of years, recently had to move on account of the
destruction of the building he was in to put in a
modern office building. He has secured new quar-
ters, however, at 1612 Elm street and is very
pleasantly situated.

J. G. Hoyler & Bro., of Lufkin, Texas, re-
cently entered into bankruptcy and the stock is
to be sold shortly.
T. C. Allen, of Brady, Texas, who has been con-

ducting a jewelry business at that place for some
time, recently made an assignment.
E. G. Berger, watchmaker for L. E. Sommers,

on Ervay street, has been on the sicklist for sev-
eral days.

I. Tendler, of the firm of I. Tendler & Son, at
Schulenburg, Texas, spent the day in Dallas re-
cently and was a pleasant customer to the
Houghton-Reardon Company, wholesale tool and
material dealers.
Robert Cox, formerly with H. L. Dickens, of

this city, has recently accepted a position with
A. P. Bailey, jeweler, of this city also.
K. E. Clark, for some time located in Bonham,

Texas, has recently accepted a position with Frank
Miesch in the jewelry business at Clarksville,

Texas.
The jewelry shop of H. L. Dickson was recently

entered and robbed of findings and stones to the

value of between $150 and $200. The robbers
apparently made a clean sweep of everything out-
side the vault, which was untouched. They en-

tered the shop through the transom, which they
broke out. The burglars did not take any of the

tools, as these were all marked. There was no

burglar insurance.
The Houghton-Reardon Company, which has

been in the tool and material business in Dallas

for the past six months, has leased nuarters on the

third floor of the new twelve-story Commonwealth

National Bank building, and will occupy the en-

tire Main street front. After moving and being

settled it will have one of the nicest tool and

material houses in the southwest, being the only

house in the United States dealing absolutely in

nothing but genuine material from the resnective

factories. The furnishings and general equipment

will be unsurpassed.
E. M. Woods, leading jeweler of Mansfield,

Texas, was in the city recently making a number

of purchases in the material line.
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Why Waste Your Year's Profits

- r t tt S ,1 I; f■

' 14310

by neglecting to send your scraps of
Old Gold, Silver and Platinum to us?
Send us anything containing these
metals, such as filings, sweeps, or
sink waste.
Our New Equipments, "which are
the best that can be had," coupled
with our years of experience, enable us
to guarantee satisfaction.

We pay highest prices.
We make prompt returns.

Assaying and Smelting our Specialty.

W. E. MOWREY :: St. Paul, Minn.

The Ideal Plating Machine
The only ma-

chine furnishing
five different
strengths of cur-
rent; five shades
of color for each
solution.
SIMPLE,

PRACTICAL,
and INDIS-
PENSABLE,
always ready,
clean, compact,
sure in results,
the IDEAL
machine for the

PATENTED MAY 19, 1908 jeweler
An electro-plating machine that anyone can use. Just the thing to put

the new finishes on your old goods. Plates ROMAN, RED, ROSE, GREEN,
SILVER, COPPER and NICKEL.

FORMULAE for making solutions and full directions for plating all above
colors come with each machine. These alone are worth the price charged for
the outfit.

BATTERIES are ordinary dry cell and give 11,42, 3, 6, 9 and 12 volts
current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good ; material of Oak, wood work nicely finished.
Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and
are self-sealing. Plating tank or bowl of best enamel ware. One each pure
gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, 18 inches long, 9 inches high and 6.34
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F. 0. B. Kansas City, Mo.

The Ideal Plating Solution
RICH WITH GOLD SURE IN RESULTS

FULL AND COMPLETE DIRECTIONS
FOR PLATING ON EACH BOTTLE

Rose Gold Plating Solution, 12 Oz. Bottle. Price $2.25
Red Gold Plating Solution,120z. Bozo., Price 2.25
Roman Gold Plating Solution, 12 Oz. Bottle Price 2.25
Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution, 12 Oz. Bottle Price .75

These solutions are not a new thing or an experi-
ment. We have been supplying them for some time to
jewelers who had difficulty in getting the pure chemicals
necessary for a perfect solution.

The success we have met with has induced us to
put them on the market.

Each Gold Solution of 12 ounces contains 45 grains
of chloride of gold, making an exceedingly rich and rapid
solution. All chemicals used are of uniform strength
and exactly suited to the amount •pf gold and solution.

To those who use the IDEAL PLATING MACHINE, for which these
solutions were first compounded, we guarantee absolute satisfaction in every
instance. Where used with any other plater you obtain better and quicker
results than with any other solution.

dP ad et," "4.9.9 RA!
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TH E IDEAL
PLATING SOLUTION

ROMAN
Prepared espeelall) for put-
El inn: 4.,<, ,fin I, aj.d.

new fini.h on old or s;aP-
worn tewelry
Will not injure the fine.
Enamel. Imitation or Pre-
Mona Slone.
Every 12-ounee bottle Gold
Plating Solution, Guar-
anteed to con lain 45 grain.
Chloride of Gatti
Solutions furnished In the
following
Rose. Roman. Red and
Green Gold. Silo,,.
Copper and Nickel.

0 RECOMMENDED

To Vs. Wok

H, THE IDEAL PLATING MACHINE

AFEZER',.

90

9.9

44

9

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,
TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler

If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY 1013-15 Grand Avenue
KANSAS CITY, MO.
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Novel Window Display Ideas

An Electrical Train Display—Motion Devices
Always Attractive—A Display That Proved
a Great Success

Motion in the store window attracts at-

tention, and January and February are the

best months of the year to catch the buyer.

Ordinary stores sit back and keep stock,

anticipate no sales activity until March and

take the rest-cure until spring. The live

store, profitable and prosperous, tries spe-

cial sales and schemes to stimulate trade.

Samuel I. Trotchy, proprietor of

"Trotty's" shoe store, Argenta, Ark., tells

the following to the Boot and Shoe Re-

corder about his special window trim held

ill January:
"Perhaps you may be interested to hear

what a success my electrical train window

trim is. I enclose one of the tickets, which

I printed on my multigraph, as I also did

the letter head. The ticket reads, 'This

ticket entitles the holder to one chance on a

$50 electrical train and all equipment. No.

 . Trotty's Shoe Store, 214 Main street,

Argenta.' This electrical train scheme is

making a big hit. I have the train in my

window and crowds swarm around it like
bees. The train is manufactured by the

Ives Manufacturing Company, of Bridge-
port, Conn., and is run by the middle rail
system. There is a miniature power house

where the current is reduced for propelling

the train. The engine has a small motor
inside and a hidden control switch regu-

lates its speed. Beside the track there is a
station at which the train stops. At the

railroad crossing safety gates drop into

place as the train approaches and are raised

when it has passed. There are a couple of
semaphores that signal both red and green.

In the corner of the window I built a moun-

tain. First I made a tunnel of empty

'Whittemore' polish boxes. Then I piled

up some empty shoe cases, coining gradu-

ally to a point at the top. I then covered
the boxes with white muslin, and after

making a pan of starch I threw this on the

mountain a spoonful at a time. This filled
ill the crevices and formed little cavelike

pockets. I then threw on a quantity of

loose cork, which I secured for twenty-five

cents a barrel from a fruit dealer. It is

the loose cork that comes around imported

grapes. The track was ballasted with the

cork and the entire bottom of the window

was covered with it. I then set out a num-
ber of miniature trees of various sizes from

six to twelve inches high, both on the moun-

tain and on the floor of the window. I then

scattered packed moss here and there, and

lastly I sprinkled the whole scene with imi-
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tation snow. There were also miniature

telegraph poles strung, with black thread

for wires. At night all the window lights

were turned off and the little headlight from

the engine gave plenty of light. It really

was beautiful ; and grown as well as little

folks would stand in the cold watching as

long as the train ran. The railroad men

named it `Trotty-Casey-Jones' line, and

they would fairly howl with delight when I

would cause the engine to jump the track

by giving it too much power. The agent

of the Cotton Belt Railroad brought up

cards with the name of his road which I

put on the train, and the Wells Fargo Ex-

press man did the same. I almost forgot to

say I put coal in the engine's 'tender' and

placed small rocks on the mountain and

along the sides of the track. It certainly

looked nice to see the train shoot in under

the mountain and come out on the other

side. It is a great 'stunt.' My only regret

is that I did not think of it sooner. Next

year I shall go at it with more preparation

and on a more elaborate scale. It sure pulls

business."

An Excellent Window-dressing Wrinkle

The show-window still seems to be a sub-

ject of much difficulty with many mer-

chants, writes B. H. Allbee in the Inland

Stationer. Why this is true is something

which has never been satisfactorily ex-

plained. So far as the value of the window

is concerned, conditions are exactly the

same everywhere. The main proposition is

to arrange it so that it will perform its part

in attracting trade. Some dealers do this

successfully without much apparent effort.

Others struggle with the question for years

without receiving benefit commensurate

with their efforts. One dealer in speaking

of his difficulty said:

"I struggled with my window for years.

I did my best to arrange it so it would

attract trade, but my efforts seemed to be

futile. I presume they helped some, but I

was quite satisfied I was missing the mark.

So I made a proposition to my employees

that they should take turns in decorating

the window. Naturally, one having virtual

charge in one department and another else-

where, the window would, in the course of

time, exhibit all the trade opportunities I

had. But this was not my sole reason. I

had conceived the idea that perhaps I might

have a window-trimming genius among my

employees. This seemed to me a good way

to find out. So they went to work. They

all did creditable work, too, better than the

best of mine ; but there was one who was

so much better than the others that I de-
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cided to put the work into his hands. I

paid him a little extra for doing it, and en-
couraged him by praising his efforts. The
result is that I have a window-trimmer who
surpasses anything else of the sort in this
vicinity, and he is improving all the time.
My windows always attract customers, and
the increased trade through this one move
alone has more than paid me for the extra
cost each week. Now it has largely in-
creased my profits."
Any retailer can do as simple a thing as

this. Not all have thought that possibly
they have employees capable of doing what
they can't do themselves. Some might not
like to acknowledge it, but why not ? All
men can not be alike. There must be dif-
ferences, and it is not strange that one can
do what another can not, consequently it
would seem to be the part of wisdom to
encourage such efforts in the corps of help-
ers as will develop those traits which will
bring you the most profit.

Fan as a Winter Window Attraction

A western merchant tried with success
the following means of preventing frosting
of his show window. He says:

"I had become wearied with using gly-
cerin, alcohol and other things, and one
day discovered, by accident, that a current
of air circulating through the windows
would keep the frost down. You see, the
constant opening and shutting of the door
to the street always chilled the warm air
in the show window, and as we did not have
double windows, frost always hid our goods
from the passerby.
"I start the fan when I come down in the

morning, and inside of an hour the window
is as clear as in the summer time. The cir-
culating air keep the chill air from striking
the pane, and in order to always keep the
air moving I keep one door to the window
partly open all the time, which also aids in
preventing all the hot air from being pushed
against the cold window. I tried my fan
treatment when the mercury was five below
zero, and it worked beautifully.
"Besides, there is an advantage to it, for

the pedestrian, seeing the fan, at this time
of the year, wonders what is up, and stops
to examine the freak idea, seeking the rea-
son for the stunt."

We have frequently recommended to our
readers the use of this means of preventing
the frosting of the glass, and the curiosity

which the unseasonableness of the fan

would create among passersby would be

emphasized by having some strips of ribbon

or a flag blown by the fan. s
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NO. 600. WALL CASE

High-Grade

Jewelry Store

Fixtures
A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices 

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

Are Your

Show Cases

Selling Goods?

Are you doing all you can to make them sell your goods? Goods-well lighted are half 1;old.
This is not an idle elainz but a fact taken from the actual experience of a large New York store that found their sales nearly doubledafter they replaced the old-style bulb lamps with

J-M Linolite Tungsten Lamps
Why was this so? Because the Tungsten filament in J-M Linolite Lamps is enclosed in tubes neatly one foot long and being placedend to end in powerful continuous reflectors, shed a sheet of light all over the goods—no spots, no dark places, no streaks as with bulblamps, but absolutely uniform illumination—hence the goods can be quickly seen, and being easily seen, are quickly sold. 

i
Write our nearest Branch for handsomely illustrated catalog No. 407. Our Illuminating Engineering Department s at your service,free of charge.

Baltimore
Boston

Chicago
Cleveland

Toronto, Ont.

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos , wnenr xre-3 c: Asbestos Roofings, Packingsand Magnesia Products ,..4 Illtik ,E.I. 0 ruftx Electrical Supplies, Etc.
Dallas Kansas City Milwaukee New Orleans Omaha PittsburghDetroit Los Angeles Minneapolis New York Philadelphia San Francisco

For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITEDMontreal, Que. Winnipeg, Man. Vancouver, B. C.

Seattle
St. Louis

(isle)
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Fires and Fire Insurance

Necessity of Protection Against Fire—Immense

Losses from this Source—Policies Should Be

Carefully Studied and Well Understood

The jeweler, owing to the character of
his stock, would naturally attribute less im-
portance to the matter of fire insurance
than would those merchants whose wares
are of a more inflammable and quick-burn-
ing character. The comparative security
afforded by the character of the stock, how-
ever, should not influence the jeweler to
such an extent as to neglect or underrate
this necessity in modern business. Fire
insurance must be considered not alone in
relation to the stock, but also in its relation
to credit and to the security it gives to
those dependent on the merchant. We
commend, therefore, to the earnest atten-
tion of our readers the following condensa-
tion of an address delivered at a convention
of Oklahoma hardware merchants by Frank
L. Macomber, credit manager of Hibbard-
Spencer-Bartlett Company, Chicago:

The duties of a retail merchant are so
numerous and touch such a wide variety
of subjects that some of them can not re-
ceive the thought and attention their pos-
sible importance merits. Such a subject is
fire insurance.
Having a thousand other things to absorb

his time and care, this, I fear, is a matter
the merchant too often passes with "a lick
and a promise," regarding the chances of a
fire loss so remote as not to require serious
consideration.
The danger, however, exists and an

average fire waste in this country of more
than $250,000,000 per annum, $700,000
from sunrise to sunset, $500 every minute,
marks it as a possibility which should be
reckoned with, and which may not with
safety be ignored.
Not as an insurance man, but as a brother

merchant and fellow citizen, I earnestly
urge you to protect and safeguard the prop-
erty your toil, economy and sacrifices have
won, so that if it falls to your lot to some
day find your store or dwelling a smoulder-
ing ash heap you may not drop back to the
foot of the financial slope.
When the rate is high it will usually be

found the hazard is great. Stocks are
larger in certain periods of the year than
others, so with changes in the value of your
stock do not overlook changing the amount
of your insurance.
Care should be exercised in the selection

of your companies. Don't spend too much
upon the agent. He represents the com-
pany in the collection of money but not in
its disbursement. There the adjuster and
general management step forward. You
may not find them so anxious to please as
the agent.

Companies Act as Individuals

in the settlement of losses insurance com-
panies act as individuals would under sim-
ilar circumstances. It can not be expected
a company will pay out money where it is
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not under at least a moral responsibility to
do so. By reason of the inexperience or
carelessness of the assured or agent it not
infrequently happens the contract is so
loosely drawn as to leave its construction,
even its validity, doubtful. Some com-
panies, in fact most of them, aim to deal
justly, to take no advantage of technical-
ities. Of others this is not true. It is not
enough to have full insurance and in good
companies. You should see to it that the
contracts are properly drawn and fit the
risk. Here again the tendency is to rely
too much on the agent. Men treat no other
contract so lightly as an insurance policy.
Every other business arrangement may re-
ceive your minutest attention, every possi-
bility of misunderstanding be eliminated,
but your insurance policy—which may be-
come the only barrier between yourself and
bankruptcy—is seldom examined much
deeper than to see that it bears your name
and is for the amount you ordered.
As you probably know, the law requires

the use by all companies of a standard form
of policy to which it is expected there shall
be attached such special clauses, conditions
and privileges as may be required properly
to cover the risk. Hence, when you under-
stand the stereotyped printed conditions of
one policy, you have grasped the basic con-
ditions of all, and it remains only for you to
read the special clauses, conditions and
privileges on each policy, which are at-
tached by the agent, and these, if correct,
should be exactly alike in all policies, apply-
ing to the same property. If you have not
already done so, I offer the suggestion that
you carefully read at least one of your
policies "from A to Z," fine print and all.
It will be dry reading, but if not understood
one of those obscure conditions may, in the
event of a loss, develop the joker that will
force you to accept an unfair settlement.

Things Worth Knowing

Is it not worth while to know that the
policy, which a fire may transform into a
voucher for several thousand dollars, will
be null and void if, without the written con-
sent of the company endorsed thereon, you,
at any time during the life of the policy,
should have or procure another contract of
insurance on the same property ; or should
employ mechanics in building or repairing
the insured premises for more than fifteen
days at a time ; or if illuminating gas be gen-
erated or there be kept or used on the
premises benzine, dynamite, ether, fireworks
or other explosives, or the property insured,
not being a building, it is or becomes cov-
ered by a chattel mortgage, or the property
insured being a building it remains vacant
more than ten days, or is located on leased
ground; or if the assured's interest in the
property is other than that of unconditional
and sole ownership; or if, by any means
within the control of the assured, the fire
hazard is increased. Other conditions
known as riders or stickers are sometimes
attached to the policy.

Important Clauses

From your state insurance commissioner
you will learn that the policy conditions
most frequently misunderstood or over-
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looked by the assured are the "permit for
additional insurance," the "three-fourths
value clause," the "three-fourths loss
clause," the "reduced rate contribution
clause" and the "iron safe clause."
The "three-fourths value clause" restricts

the amount to be recovered by the assured
to the three-fourths of the actual cash value
of the property insured.
The "three-fourths loss clause" limits the

amount to be recovered by the assured, in
the event of fire, to three-fourths of the
ascertained loss, whether the loss be partial
or total.
The "reduced rate contribution clause" is

used ordinarily only where the fire protec-
tion is good and is designed to induce prop-
erty owners to carry full insurance and inci-
dentally to pay premiums upon the same.
The clause amounts to a warranty the as-
sured will maintain insurance to a certain
percentage of the value of the property or,
failing to do so, will serve as a co-insured
for the deficit.

The Iron Safe Clause

To the merchant who is a bit careless
the most pestiferous of all these conditions
is perhaps the "iron safe clause." It re-
quires an animal inventory and a complete
set of books and provides that, after bus-
iness hours, the inventory and books must
be kept in an iron safe or elsewhere beyond
the danger of a possible fire in the store
building. Violation of this clause annuls
the policy.

Unless your insurance contracts are in-
telligently drawn with reference to these
and other li.ke conditions they contain
trouble may follow.

if there is a change in the composition of
your firm, notwithstanding the firm name
remains unchanged, an acknowledgment of
the transfer should be instantly indorsed
by the agent upon your insurance policies,
as otherwise they will be void. The policies
on your merchandise should be so worded
as to cover the property of others in your
custody, including goods held on consign-
ment or commission terms. Even when
fully insured, prosperous merchants dread
a fire because of the consequent labor, in-
terruption of business and loss of profits.

Fruitful Causes of Fires

Among the more fruitful causes of pre-
ventable fires are defective flues, stoves and
heating appliances, electric wiring, gasoline
and other volatile oils, parlor matches, rub-
bish and spontaneous combustion. It is
estimated the civilized world uses three mil-
lion matches every minute, night as well as
day, and that half of these are lighted in
the United States. Is it strange so many
fires have their origin in the careless han-
dling of matches?
Keep your premises free from accumula-

tions of dirt, packing materials and other
combustible rubbish. This applies espe-
cially to roofs, basements, back rooms,
closets, attics and outbuildings. Piles of
oily cloths or rags often produce sponta-
neous combustion. Oils of all kinds, and
particularly those of a highly combustible
nature, such as gasoline, should be kept, if
possible, in a detached building.
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and where they do their work.
IN our twenty years of splendid progress Dee & Company have, by reason of their

consistent dependability, won the absolute confidence of the large army of live,
wide-awake, progressive jewelers all over this broad land who, when they are anxious to
realize "topnotch" prices for their

Old Gold Filled Cases Floor Sweepings
Old Silver Filled Frames Bench Sweepings
Gold Plate Platinum Polishings

are sure to send their shipments to us.

There are plenty of reasons why our satisfactory methods of doing business have
influenced so many jewelers to come our way. You don't have to take our word for it:
thousands of satisfactory replies to our remittances tell the story—perhaps you are one of
them.

WE DON'T PRETEND
to pay you more than your goods are worth, but we do pay you more than any one else
can possibly allow for them. Send us a trial shipment, and it's a safe guess that our
liberal methds of valuation and promptness of remittance will convince you that we are
in a class by ourselves.

Check for old gold and silver by return mail. If our offer is not up to
yours we will return shipment intact, charges prepaid.

THOMAS J. DEE & COMPANY
Gold, Silver and Platinum Refiners

OFFICE, 24 and 26 W. Washington St. WORKS, 317 E. Ontario St.
(Old Number 67 and 69)

CHICAGO, ILLINOIS
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Instructions to Salespeople
Advertised to the Public

A Code of Rules Which Would Hold Good In
Every Retail Establishment, Whatever Its
Size or Character

It is customary nowadays for the man-
agement of large stores and even those of
modest dimensions to have a code of
rules or instructions which the employees
are expected to follow diligently. These in-
structions are, as a rule, printed on cards
or placards and placed in the store in such
positions as will best bring them to the
attention of the employees. A southern
store is credited with the innovation of pub-
lishing these instructions as an advertise-
ment for the establishment, which would
seem to be an excellent idea. It is well that
customers should be convinced that if they
are given cause to find fault with an em-
ployee the latter is guilty of an infraction
of the rules of the house and prompt re-
dress of the customer's grievance will be
forthcoming. The instructions to the sales-
people of the house referred to, which ap-
peared as part of a newspaper advertise-
ment and which are interesting to our
readers, are as follows:

You must be helpful, and thoughtful, and
agreeable, not only to customers, but to
your co-workers as well.

If your ability be of the highest and
rarest order, and your disposition is oblique,
you can't stay here.
You must be pleasant—or prepare to

leave. The rules are simple and just—
obey them or quit.
Your associates are sure to take your

measure, and if they find a dejected and
dissatisfied spirit you'll not care to linger.
We believe in the cohesive power of sun-

shine. Let your heart smile as well as your
lips.

Christmas dies with the day, but the
cheery influence of the good-will season
must be active here during the entire
twelve months.
What is your attitude toward the patrons

of this store?
We hope your interest doesn't center in

inducing them to make a purchase.
Don't let that be your main object. If

it is—change the angle of your thought.
Every man, woman and child who comes

beneath this roof is a guest. Get that fixed
in your mind.
In a way, your social tact is tested every

time you wait on a visitor.
Show goods graciously and give a sample

as courteously as you'd write a check for a
big sale.
Be well bred. Politeness is an outward

manifestation of blueblood ; patience is
proof of mental poise.
We had much rather for you to create a

fine impression and miss a sale than the
reverse.
Be conscientious. You can only serve
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the store when you serve the customer.
Don't think you are here to do all you can
for us and for yourself.
You owe the largest obligation to the

people who buy here. Let them see that
they can trust you completely.

Nothing arouses our sorrow and indig-
nation more than to discover a clerk who
has two sets of personalities—one for rich
and one for poor customers.
The clerk who cringes and fawns to a

wealthy patron and is arrogant and acid to
a poor one is contemptible and disgusting.
Our methods are staple and stable. They

are not adopted lightly or carelessly. We
place a cold hand on the pulse of every
question and render a verdict in accordance
with strict justice.
The master-thought is to do everything

we can to deepen and enrich the customer's
allegiance to the store. Sometimes our de-
cisions are against them. That's because
we firmly refuse to establish a precedent
unless it can be shared by all. We cut off
all special privileges. This is a public insti-
tution. We make no exceptions. Rules can
not be violated to meet your particular de-
mand. This ruffles you at times, but it is
the biggest and squarest and finest thing in
this whole business.

Experience of a Successful Merchant

The Most Important Factor in Storekeeping

Is a Well-trained Selling Organization

My experience in the retail business, ex-

tending back to when I was a small boy,

leads me to believe that the most important
factor in storekeeping is in having a well-

trained selling organization, or, in other
words, surrounding oneself with trained
and true men and women, boys and girls, to
sell goods.

It seems to me, as long back as I can re-
member, I have been a storekeeper ; that is,
I have been buying and selling, cleaning
stock, delivering orders to customers, etc.
This work has been valuable to me in many
ways, and in looking back over the experi-
ence of years the one thing that stands out
before all others in the making of a success
in the retail line is to have your employees
well selected and well trained. Get the right
people for the right job. This applies to
every position in the house.

Now, the problem is how to make out of

a given number of people, each with a dif-
ferent line, valuable workers. Some are
lazy, others are stupid ; some need to be
coaxed along, others need to be held back.

It is very easy to say, "Oh, he or she is of
no account; discharge them." But this does
not help the store. Much can be done in
training these various minds, so they will
work in harmony and for the good of the
house, and also for their own advancement.
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Some of the people on our payroll serve us
only half-heartedly ; they feel they are em-
ployed to do a certain thing—when that is
finished they are through—losing sight en-
tirely of the fact that they are members of
a large business and ought to be interested
in every part of it. The willing worker,
the one that is always ready to do a little
more than they are asked to do, who keep
their eyes and ears open and act on what
they see, to these come the advancement and
the larger salaries.

Example of Older Workers

In business life, as in school and in the
home, the younger people receive their
training, absorb knowledge and pattern
their work after older people or those in
authority. For example, we notice how a
child will show the same mannerisms of the
parent. Again, without any coaching or
training, the baby in a home where only
German is spoken will learn of itself to
speak German. If this same baby of Ger-
man parents had been reared in the home
of French people, that child would have
learned to talk French, and would not have
been able to speak a word of German.
What has all this to do with storekeeping?
Very much, in a way. It shows the uncon-
scious influence of the strong mind on that
of the weak, and that of the trained mind
on that of the untrained.
The persons present should bear in mind

that they stand in the position of school
teachers, or parents in the home, as far as
the business education and training of those
under them is concerned. The real big
work for any man or woman here to do, the
one thing above all others that will be of
the greatest benefit to this business, is to
train the people under them, in every line,
whether in selling dry goods or collecting
packages, to do it thoroughly and do it well.
This can only be done by setting the Sex-
ample yourselves. If the buyer goes off in
a corner to loaf, others will find it out and
follow example. If you are alert, they will
be alert. I could keep on talking, showing
many instances where the junior workers
in various lines follow the example of the
leader. Remember, a flock follows the
leader. You can make good salespeople out
of poor ones by being patient and taking an
interest in them. Let it be understood that
every customer coming to the counter must
be suited. How often have we all noticed
the principal employees of a department,
such as the buyer, head of stock, head sales-
person, all away at one time, and the result
is about the same as a classroom of chil-
dren without a teacher or an orchestra
playing a tune without a leader.
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business —ED.]

XXIV.—When Letters Sent to Debtors Become
Published Libel

In one of the earliest articles in this
series, and also in a much later one, I dis-
cussed the law of libel and the misuse of the
mails as it applied to such business condi-
tions as the use of collection letters, the
sending of defamatory matter through the
mails, and so on. I did not, however, touch
the precise point covered by the following
letter, which, because it reaches business
men of all classes, I make the subject of
this article :

We have been threatened with a lawsuit by
a customer to whom we recently wrote a sharp
letter demanding payment of an overdue account.
It occurs to us to ask your judgment on the
point, which will also doubtless interest other
business firms whose hot-headedness may also
run beyond the line of safety. In our case the
customer in question has been exceedingly
troublesome, and we have had to carry him ever
since he first opened an account with us. Re-
cently he has been insolent and at times abusive
in his responses to our demands, and we have
a credit man who finds it hard to stand that from
customers whose accounts are delinquent nearly
four months. He therefore wrote him a letter
in which he made some very rash statements con-
cerning the customer's honesty, and expressed in
plain language the belief that the customer was
getting ready to fail and leave his creditors in
the lurch, and that we did not propose to be
given any such treatment. It is this letter which
the customer, who has employed a lawyer, claims
is libelous, and is threatening to sue us about.
We should be greatly interested in having your
opinion in the matter as to how we stand
under the law. The writer would say that our
credit man is in the habit of writing similar
letters, which have in the past brought in slow
accounts, and he rather prides himself on his
ability to "get the money." Since this experience,
however, we are of the opinion that we had
better have some knowledge as to "where we
are at" before we follow that plan any further.

Whether the contents of this letter
amounted to libel depends on two factors :
First, were the charges true? I need only
repeat what I said in former articles that
if the charges could be proven true, or it
could be shown that the writer of the letter
was justified in making them and in believ-
ing them true, no action will lie, because
the truth of the charge is a complete defense
in actions in damages for libel.
The second factor is the main one in the

case cited above. It is this—if the charges
were not true, was the letter published in
the legal sense? There is, of course, no
libel unless there has been publication; in
fact, it is the publication of defamatory
statements to others that constitutes the
libel, for A can write B or tell him to his
face the most outrageous falsehoods about
his character, and there will be no libel
unless somebody read what was written or
heard what was said.
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Now, was the credit man's letter pub-
lished? If it followed the usual course of
business letters, and was dictated to a sten-
ographer, it was published under the great
weight of authority. If the credit man
wrote it himself, either with pen or type-
writer, there was no publication, because
nobody saw the letter except the man who
wrote it or the man who received it. This
is subject to a qualification, which will be
explained farther on.

If only one person besides the sender and
receiver sees a libelous letter there is pub-
lication, under practically all cases but one.
The one exception is in New York state, but
as this correspondent is not located there
this case will hardly do him much good.
The New York case is interesting. The
manager of a corporation dictated to a sten-
ographer a libelous letter upon some matter
of firm business. The corporation was sued
for libel, and the defense was that mere
dictation to a stenographer was not publi-
cation. And the court upheld this view, de-
ciding that where the person responsible for
the libel and the person to whom the libel
is said to have been published were em-
ployees of a common master, and were en-
gaged in performing duties which their
respective positions required, a stenographer
could not be considered a third person,
therefore there was no publication.

This seems the more reasonable view, but
it is not generally held. The gist of an
action in damages for libel is that the pub-
lication of a libel among other persons nec-
essarily damages the injured party's repu-
tation with them. The New York decision
was probably based on the theory that where
a stenographer takes a letter about a man
she may neither have seen nor heard of, the
chance of damage to his reputation with
her is extremely remote, as she probably
never gave the matter a second thought.

Nevertheless, most courts hold that dic-
tating a letter to a stenographer is publica-
tion. I feel quite sure, if this letter was
first dictated to a stenographer, then went
through the hands of clerks or copyists, all
of whom could read it or were obliged in
the course of their duties to read it, that the
letter was published in a legal sense and
that damages could be recovered on that
ground, provided again that the charges it
contained were untrue.
There may also have been published on

the other end for which the sender of this
letter would be held responsible. It is well
established that when a man sends a libelous
letter out into the world, even though it is
directed solely to the person libeled, he is
liable—because he put it into circulation—
for any damages arising from other persons
seeing it, provided their seeing it is the nat-
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ural consequences of the original act of
sending it. If, however, the recipient of the
letter needlessly shows it to other persons
the original sender is not responsible.
Let me illustrate the difference between

these two contingencies, for it is important.
Suppose a case in which A is trading under
his own name as a retail dealer. B is his
silent partner, and has provided practically
all the money in the business. C sends a
libelous letter to A regarding A's honesty
and good faith, addressing it to A person-
ally. B is in the office after the letter is
received, sees it lying on the desk with other
firm mail and reads it. He at once with-
draws his support from A and A fails. Here
C is undoubtedly responsible for all of the
damages done by the publication of his
letter to B, for B's seeing it was a natural
and probable consequence.
Take another case, however. C sends

the libelous letter to A and A, beside him-
self with rage, shows it without the slight-
est reason to a number of outsiders. Ile
later sues C and attempts to claim damages
by reason of publication to these persons.
The courts would inevitably hold here that
C was not responsible for A's showing of
the letter, because it was not a natural con-
sequence of the original sending of the
letter.

Avoid Inferiority in
Goods or Association

Nothing kills ambition or lowers the life
standard quicker than familiarity with in-
feriority—that which is cheap, the "Cheap
John" method of doing things. We uncon-
sciously become like that with which we are
habitually associated. It becomes part of
us, and the habit of doing things in an infe-
rior, slovenly way weaves its fatal defects
into the very texture of our character.
Every half-done or slovenly job that goes
out of your hands leaves its trace and de-
moralization behind, takes a bit from your
self-respect. After slighting your work,
after doing a poor job, you are not quite
the same man you were before. You are
not so likely to try to keep up the quality of
your work, not so likely to regard your
word as sacred as before, You incapaci-
tate yourself from doing your best in pro-
portion to the number of times you allow
yourself to do inferior, slip-shod work.
The mental and moral effect of half

doing or carelessly doing things, its power
to drag down, to demoralize, can hardly be
estimated, because the processes are so
gradual, so subtle. No one can respect him-
self who habitually botches his work, and
when self-respect drops, coadence goes
with it ; and when confidence and self-
respect have gone, excellence is impossible.
There are trany spineless people who need
to be shoved and pushed, who need the con-
stant inspiration of some one else's work.
When they are alone their ambition de-
teriorates, their standards drop. But these
are the Cheap Johns. Be your own watch-
dog. Keep up your own standards.
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Cutting Prices in the Jewelry Trade
Written Exclusively for THE KEYSTONE by B. F. Coffin, Organization Engin

eer

The question of cutting prices seems to

act so keenly against the legitimate jewelry

business that strenuous efforts are being

made to eliminate this method of selling.

The fault rests entirely with the retailer,

although he believes it up to the manufac-

turer to rectify this condition. I have seen

cases where a jeweler would lose all his

profit on the sale of a silver service rather

than let the sale go to a competitor.

I recently had the opportunity of calling

on a representative jeweler in one of our

largest cities, and in conversation with him

asked if he ever cut prices. He replied, "I

do not ; I am accused of doing so, and there-

fore bear such a reputation." He further

stated: "My selling price is established by

my competitors. When a jeweler advertises

to sell goods at a certain price that is the

price I mark my goods. Not for a limited

time or as a special sale price, but for all

times. Some merchants sell to bridge and

whist clubs for prizes a selected article below

its regular marked price. It is the custom

of these clubs, meeting weekly, to select in

one pattern a teaspoon, oyster fork, butter

spreader or some other similar article.

Each week a purchase is made of some of

these articles by the committee. The price

of this article is advertised amongst the

club members, as well as the name of the

merchant from whom the goods have been

purchased.
"A club usually consisting of at least

twelve members is sure to have in its mem-

bership some customers of mine. It is not

very long before I am approached by one

of my customers and informed that pieces

of flatware are being purchased by the

committee of their club at certain prices. I

immediately reply, 'That is not a special

price with me. Any customer is privileged

to come into my store and buy at this price;

that is my regular price.'

"One morning a customer of mine came

into the store and with great pride showed

me a teaspoon which she had purchased

from one of my competitors for eighty-five

cents. She was quick to observe that my

price was ninety cents. This spoon had

cost $10 a dozen, and I had marked them

at ninety cents because my competitors had

established this club price. I inquired of
my customer if she would purchase one of
these spoons for me at this price and secure
a receipted bill. Soon returning with the
article and the bill I presented her with
the spoon and locked the bill in my desk.

In a short time my window was filled with
these goods, marked at eighty-five cents.
"Soon after this time a representative of

the manufacturer called upon me. In con-
versation he stated that several of my com-
petitors had called his company's attention
to the fact that I was selling goods below a
standard price. I informed him that I did
not make the price, that I was selling at
the same price they could be purchased
from other dealers. I then produced from
my drawer the receipted bill for the pur-
chase of the teaspoons. 'Why,' he ex-
claimed, 'this concern has made the strong-
est objection to your selling these goods at
this price.'
"I permitted this representative to take

the bill. He later returned and informed
me that he had visited my dissatisfied corn-
petitor, and confronted him with the fact
that he was responsible for the goods being
sold at this price. He at first denied it,
but when shown his receipted bill was
forced to admit his responsibility.
"This concern believes that these spoons

should be sold at $1.25. Are you willing to
sell at this price? I will mark them $2
each if the others are willing to agree on
such a price.
"I spend no money on direct advertisng

or publicity, and therefore see no better
way to advance my business than sacrifice
the profit of goods which other merchants
cut to hold a sale.
"Although my reputation is a price-cutter

I will say that in my many years of business
I have yet to cut the price to a customer.
The price I mark goods is the price at all
times, and my goods must be sold at this
price."
I believed this merchant had illustrated

the fact that the cutting of prices could only
do harm to the merchant who follows the
practice; furthermore, that some merchants
are more adept in seeing the faults of
others than their own.

Figure Profits on Selling Price

"Let well enough alone," has a very com-
fortable sound, but there is nothing in it
which enables a man to get ahead, says the
Grand Rapids Furniture Record. Most
retailers are satisfied with their methods.
They think they are making money. But
here is a letter which- suggests a reason for
the many failures among these same satis-
fied retailers.
We have often tried to point out the ne-

cessity for figuring profits on the selling
price, but the story so strongly illustrates
the point that we print it for what it is
worth. The retailer, whose name can not
be given because it might affect his credit,
is in business in Indiana. He thought until
a week or so ago that he was going to make
a good profit this year in addition to his
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salary, but he has discovered that he has
actually lost $1,125.
"I started the year," he said, "with $1,1oo

in the bank and a stock inventory of
Doing a cash business I had no outstanding
accounts, and my accounts payable amounted
to only $550. Assets, $4,550; liabilities,

$550.
"My business for the year aggregated

$4o,600. My stock inventory at the end
of the year is $3,250. My bank balance is
$600. Accounts payable, against me, aggre-
gate $975. I have drawn nothing from the
business except my salary of $roo a month.
Assets, $3,850 ; liabilities, $975.
"I found that my cost of doing business

was 22 per cent, including my salary. I
figured that I should make a profit of to
per cent and marked all my goods for that
profit.
"I made my purchases carefully so that

my stock did not pile up. I handled only
such goods as I was able to move and could
make the 10 per cent profit on.
"But I find my inventory smaller, my

bank balance smaller and my debts bigger
at the end of the year. I expected a profit,
above expenses, of $2,500. I thought I
had that profit, but my year-end statement
shows that I have lost $1,125. Can you
tell me the answer to this puzzle?"
His mistake was this : He took his cost

of doing business and his profit from the
cost price. He should have taken both
from the selling price. He has less money
in the bank. He owes more. He has less
stock. He has not made the io per cent—
that is plain. Instead, he has lost the
amount of the decrease in stock and cash
and the amount of the increase in debts.
Why? The service department of the

manufacturer to whom he wrote figured
out the problem for him. He thought he
was adding Jo per cent for profit, but in
reality he did not add anything for profit.
Suppose an article cost him $2.25. Suppose
his cost of doing business was 22 per cent
and it was desired to fix a price that would
allow 10 per cent profit. He added 32 per
cent to the cost price of $2.25, and thought
he was adding ro per cent for profit!
He had estimated his cost of doing bus-

iness, of course, as 22 per cent on his gross
business, or on the selling price of the
article. Instead of allowing 22 per cent on
the selling price for cost of doing business
he added 49.5 cents to the cost price. In-
stead of allowing io per cent on the selling
price for profit he added 22.5 cents to the
cost price. It really cost him almost 73
cents to sell the article, one cent more than
both the amounts he added.
Here is the difference : The article was

sold for $2.97 or probably $3, when it had
to be sold at $3.31 to get To per cent profit.
He needed a gross business of over $5o,000
on the same wholesale cost to make his io
per cent profit.
Prove the figures : 22 per cent on $3.31 is

nearly 73 cents; Jo per cent on $3.31 is a
little over 33 cents. Adding 73 and 33
gives $1.o6. Adding this to $2.25 gives us

$3.31.
The whole problem hinges here: Figure

your percentages on the selling price.



i'FIE BIG
THING TODAY

Aller-Wilmes Service is the biggest and best investment this houseever made. It's making friends every day. Some day it's going to
count you as a friend. There is nothing personal about it. It's acold business proposition from start to finish. If Aller-Wilmes

Service makes good, jewelers will use it; if it
doesn't theywill forget it. That's logic, isn't it?
It's this kind of logic that has made Aller-
Wilmes Service the big thing it is. It neither
undertakes nor promises the impossible, but
it "delivers the goods" every day on a lot of
promises that a lot of people think impossible.
It isn't only the Diamonds, Watches and
Jewelry that make this firm a factor, but it's
these things and ALLER-WILMES SER-
VICE. Others may have the Diamonds, the
Watches and the Jewelry, but there's only one
Aller-Wilmes Service. That's the situation
in a nutshell.

We are jobbers of

BOSS, CRESCENT,
CROWN and ROYAL

CASES

HOWARD, EXCEL-
SIOR and NEW
YORK STANDARD

WATCHES

Manufacturers and jobbers
of Gold and Gold-Filled

Jewelry

IMPORTERS OF
DIAMONDS

We Sell to Retail Jewelers
Exclusively

Whenever you want anything in the jewelry
line talk to our travelers or fire it in to us.
No matter whether it's a twelfth of a dozen
baby pins or a platinum brooch you want—
get in touch with Aller-Wilmes Service.Your order is our signal to get busy. We stay busy until yourorder goes out.

Aller-Wilmes Service never made a claim it wasn't prepared to
demonstrate the "first crack out of the box."

ALLER-WILMES JEWELRY CO.
Diamond Importers and Wholesale Jewelers

Globe-Democrat Building ••

•• ST. LOUIS, MO.
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AMONG THE TRADE

Colorado

Payne & Crowder, of Boulder, have just lo-

cated in their new store, which has been equipped

with new fixtures and decorations and is a de-

cided improvement over the old one. It is now

one of the finest jewelry stores in Boulder. They

are figuring on putting in a line of pianos and

musical instruments, for which they claim there

is a good market.
Joseph Bitterly, manager of A. W. Snyder's

jewelry store, and also mayor of Victor, has

brought suit against the Denver Omnibus and

Cab Company for $5,200, alleging that he was

badly injured through the carelessness of a
chauffeur while riding in one of their taxicabs

on December 31. He took the taxicab at the

union depot and gave orders to drive to his

home, at 52 East Third avenue. At the crossing

of Colfax and Broadway the taxicab collided

with a street car and hurled Bitterly through the

window out on the pavement.
A person giving the name of J. J. Sitterwick

entered the store of Harry Hellerstein, Denver,

on January 15, and asked to see some watches.

After some deliberation he selected one and said

he would have to give him a check for it. He

delivered the check and after his departure Mr.

Hellerstein discovered the check was no good by

calling up the bank. He at once went to the
pawnshop district on Larimer street and met the
man coming from one of the stores. An officer

was at once called, but after much pleading by
the man and giving back the watch Mr. Heller-
stein gave orders to let him go.
Henry Busch, an old-time jeweler of Denver,

has opened up a new store at 78 Broadway and

is well pleased with the outlook. He has fitted
up a fine looking store and with his many friends
here will no doubt make good.

M. C. Plambeck, son of W. F. Plambeck, of
Denver, returned the latter part of December
from a trip around the world. Mr. Plambeck
states he had an elegant trip, with many exciting
incidents, one of which was the ship he was on
being fired upon and held up in the middle of the
Dead Sea by an Italian warship. After their
cargo and passengers were searched for ammuni-
tion or supplies for the Turkish army they were
allowed to proceed after several hours' delay.
Mr. Plambeck's route was from Denver to
Seattle, to Yokohoma, to Japan, to Hong Kong,
China; to Manila, P. I.; to Singapore, Strait Set-
tlements; to Colombo, Ceylon; to Jeddah,
Arabia; to Port Teufil and Port Said, Egypt,
through the Mediterranean, via Gilbraltar to
London, to Holland and Germany, where he
visited some relatives, and then back to New
York.
The Zall Jewelry Company, Denver, will move

to 809 Fifteenth street as soon as alterations are
completed, which will give them a nicer and
much larger store than at present.
A very beautiful silver service was presented

to Charles A. Johnson, retiring president of the
Denver Chamber of Commerce, by the directors

of that organization. The set consisted of two
large plates and a beautiful cup.
The following out-of-town jewelers were in

Denver recently : W. E. Payne, of Payne &
Crowder, of Boulder; C. L. Beard, of Longmont;
W. R. James, of Arvada; Otto Waltz, Telluride;

L. W. Keil, Pueblo; C. J. Yardley, Greeley; H. G.

Petty, Fort Collins ; W. E. Fenstermacher,
Fraser ; Joseph Bitterly, of A. W. Snyder, Victor;
Alvin Herman, Brighton.

Connecticut

Burglars entered the jewelry store of Arnold
Perry, New Haven, recently and carried away
valuables worth about $100. Entrance was gained
through a rear window.
The salesmen of R. Wallace & Sons Manufac-

turing Company, Wallingford, held their fifth
annual dinner at the Oakdale Tavern recently.

District of Columbia

A. D. Prince, of R. Harris & Co., 400 Seventh

street, N. W., Washington, was the representative

of the chamber of commerce appointed to attend

the meeting of the National Board of Trade,
which was in convention in this city late last
month. This was the forty-second annual meet-

ing of the association and was held at the New
Willard Hotel. Among the matters brought up

for discussion of interest to jewelers was that
relating to the one-cent letter postage rate, of
which the board is in favor.
With the thermometer down to 13° below zero

trouble would naturally be experienced through
the freezing of water pipes, but when the cold

is so intense as to cause the large plate glass
window in the store of Charles A. Schwartz,
824 Seventh street, N. W., Washington, to crack
clear across the center, the temperature is cer-
tainly unusual.
Fred Wagner Jr. has set up his bench in the

optical store of George L. Huske, at 616 Four-

teenth street, Washington, N. W. Mr. Wagner
has been connected with the trade for some time,
having formerly been located at 1311 B street,
S. E.
Dieges & Clust, silversmiths and jewelers, lo-

cated in the Munsey building, Washington, fur-
nished the prizes offered at the indoor meet of
the George Washington University, next Mon-

day. These prizes consist of thirty-nine medals,
gold, silver and bronze, a large cup and one
shield trophy.
Henry C. Karr, who for the last five years has

been located at 1346 New York avenue, N. W.,
Washington, has been forced to vacate from that
address, due to the fact that the Baltimore &
Ohio railroad corporation has acquired control

of the property. Mr. Karr is at present offering
his stock at a slight reduction, with a view to
decreasing the same prior to his moving, which

will occur some time about February to. Mr.
Karr will, however, continue his business some-
where in the vicinity of his present store.
T. E. Anderson, formerly located at 616 Four-

teenth street, N. W., Washington, has removed

to 612 of the same street. Here he has much
larger quarters, having taken two rooms on the
second floor of the building. He has installed two
watch benches in the front room, utilizing the
rear for clock repairing. Mr. Anderson is doing
considerable work for the trade, but will con-
tinue to carry on his regular retail business.
Paul Dean, formerly with Carl Doubet, has en-
tered the employ of Mr. Anderson.

Charles A. Goldsmith, of M. Goldsmith &
Sons, 1205 F street, N. W., Washington, has been

elected to the directorate of the Union Savings
Bank.
Edwards & Zanner, 432 Seventh street, N. W.,

Washington, have furnished the ten large silver
cups donated by the members of the Washington
Poultry Association and offered as prizes at the
poultry show held here. In addition to these
cups Edwards & Zanner donated one in their
own name. This firm has also secured the con-
tract for the supply of twenty-five gold medals
to be offered as prizes during the wrestling tour-
nament to be held under the auspices of the
District of Columbia national guard, and seventy-
five gold, silver and bronze medals for the indoor
meet, to be held by the same organization.
John Hansen, of the firm of Schruedtie Broth-

ers Company, 704 Seventh street, N. W., Wash-
ington, made a trip to New York last month to
attend the banquet of the 24-Karat Club, of that
city.

Georgia

Martin May, Atlanta, formerly a member of
the firm of Schaul & May, which recently dis-
solved, has opened one of the handsomest jewelry
stores in the city. He occupies 19,4 Peachtree
street, above the store which was formerly oc-
cupied by the firm of which he was a member.
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When the firm decided to dissolve partnership
Mr. May decided to open up for himself. He
has just had the show rooms for his jewelry
store remodeled. The interior is beautifully
decorated and finished in mahogany. Mr. May
himself is well and favorably known in the city
and his friends are glad to hear of his intention
to continue in business here. He is carrying a
full line of jewelry and makes a specialty of
diamonds.

Illinois

J. F. Sosey, Fairview, is moving his jewelry
and repair stock from the Beahm building to his
home in the southwest part of town.
Charles T. Gattinger, a prominent young

jeweler, of Ama, and Miss Beatrice Craver, a
popular young lady of the same place, were mar-
ried Tuesday, January 9. The happy couple left
for St. Louis on their wedding trip.

J. A. Miner, ii East Side Square, Macomb,
has purchased the business of M. E. Wilkinson
& Co. M. E. Wilkinson, the active partner in the
firm, died on November 17, 1911, and it was
thought best to dispose of the business. He had
been in this city about thirteen months and was
building up a good business. Mr. Miner, for the
last twelve years, had been in charge of ele-
mentary watch work at Bradley Polytechnic In-
stitute until July I, 1911, when he resigned his
position to go into business for himself.

Indiana

Indiana jeweler-opticians attended the meeting
of the state optical society January 8 and 9, at
Indianapolis, in goodly numbers. Almost without
exception they enjoyed unusually good holiday
trade. William Ilaseltine, of Kokomo, said:
"Christmas was the best we have ever had, and
1911 was the biggest year." Aaron Pursel,
Noblesville, said: It was all good with me,
Christmas and the year." H. E. Barth, of Beer

& Barth, North Vernon, said : "1911 was a dandy
—biggest year, biggest holiday trade, biggest day
before Christmas." Walter H. Mellor, Michigan
City, said: "1911 was the best year I have ever

had, and Christmas trade was the largest. I
will begin to invoice January 15." A. M. Keck,

Odon: "Holiday trade was fine; I have recently

added a watchmaker, B. Baker, formerly at Loo-
gootee, Ind." A. L. Harriott, of the Harriott
jewelry store, Muncie: "Best Christmas I have

had in the twenty years I have been in the bus-

iness." David Bixler, Berne : "A smallpox scare

during December spoiled trade in my town; still

I had a very fair holiday business." And so the

story runs, showing that the jewelers in the

smaller towns did more business, in comparison,

than the city dealers.
John H. Allison, of Elkhart, has sold out his

watch and jewelry business to Oliver Doty.
Word has been received by Indianapolis friends

that John E. Steinkamp, of Huffier & Steinkamp,

Jasper, was married January 7 to Mrs. Clara

Bryan, of the same city.
Mr. and Mrs. Eugene Wilson, of Martinsville,

made a recent visit in Indianapolis. During the

holidays Mr. Wilson conducted an auction sale

at his jewelry store.
J. E. Wood, jeweler, of North Vernon, filed a

petition in bankruptcy last month. He gave his

liabilities as $3,900 and his assets as $3,600.

A telegram from Brazil, January 18, says that

Peter Keifer, age forty-eight, a watchmaker, was

ground to death under a Chicago & Eastern Il-

linois switch engine in the yards at that place.

Ralph B. Clark, of the jewelry firm of Clark

& Raber, Anderson, delivered an address at the

meeting of the Indiana Retail Merchants' As-

sociation, held at Gary January 17. Mr. Clark

was a former president of the association.

H. E. Kinnear, of Marion, made a purchasing

trip to the Indianapolis market last month.

J. H. Noyes, of Osgood, was in Indianapolis

January 8, attending the meeting of the executive

committee of the Indiana Retail Jewelers' Asso-

ciation. Mr. Noyes is treasurer of the associa-

tion.
Ed Williams, who recently bought out H. A.

Pauley, at Bloomington, was in Indianapolis the

latter part of January looking after business in

connection with the home store.

(Continued on page 298)
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"From Oat Meal
to Good Night"

Possibly you consider this ex-
pression somewhat odd. Never-
theless that's the way a retail
jeweler described the GREAT
AMERICAN JEWELERS'
CATALOGUE. He wrote us
that from the time he opens his
store until he locks up for the
night this catalogue answers
every problem about style,
price, assortment, quality, etc.,
that conies up. There are other
jewelry catalogues, but only one
GREAT AMERICAN. Yours

for the asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio

MANUFACTURERS OF "STANDARD" FIXTURES

No. 175 "Standard" Table and Case

Do You Know What You Need?
If not, consult with us, and find out what an up-to-clate
organization, such as we will place at your disposal, can do

To Make Your Store Attractive
keeping the old customers and bringing new ones.
us a line giving size of your building and

We Will Tell You
what shelving and show cases you
should have and where to place them

to the best advantage

Drop

Montgomery Show Case Co.
Montgomery, Ala.

F. C. JORGESON & CO.
159 to 167 Ann Street CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

66T1I1I 13ST OF N7E12NYTI-IINCI"
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Indiana—Continued

Ed Dorm, formerly with Calvin Clauer, at

South Bend, is visiting at his home in Maysville,

Ky.
James McCloskey has dissolved his partnership

with Steinhauser, at Shelbyville, and opened a

store of his own in the same town.

Harold Ratliff, recently with Ed Williams at

Bloomington, has returned to his home town,

Pendleton, Ind., and opened a jewelry business

of his own. THE KEYSTONE wishes him much

success in his new undertaking.

Iowa

Burglars entered the jewelry store of Dan

Conklin, at 128 East Locust street, Des Moines,

on January II and looted the place. Jewelry

valued at several thousand dollars was taken.

The safe was also broken into and about $90 in

cash taken. The safe was drilled in such a way

as to knock off the combination. It was then

easy for the burglars to open the safe door and

make away with its contents. A small savings

bank was inside the safe and contained all the

money. The remains of this bank were found

back of the store where the yeggmen had broken

it open.
Kansas

H. J. Six, of the firm of E. C. Six & Co.,

jewelers and optometrists, Erie, was married to

Miss Grace Adamson, of that city, on December

24. The wedding occurred at the home of the

bride's parents. They left immediately for a
two weeks' visit at Lyons, Kan.

L. V. Smith will open a new jewelry store

some time in February at Anthony.

Frank Lobberding, of Hanover, has given a

deed of trust to F. A. Loft for the benefit of

his creditors.
V. W. Huffman, of Herington, has opened a

branch store at Tampa. Carl Stenger is in charge.

R. A. Nichols, formerly in business in Lebanon,

has moved his stock to Munden.

R. L. Brown, in the employ of H. S. Zinn,

Hutchinson, for the past ten years, is in Kansas

City taking an optical course.
0. P. Davis has purchased the stock of G. M

.

Smith, at Augusta.
H. G. Sloan is a new jeweler at Hamilton.

The Wolfert jewelry store at Downs has been

sold to L. G. Trombla, of Blue Rapids. Mr.

Trombla will continue his business at Blue

Rapids, while A. J. Hancock will conduct the

Downs store.
Kentucky

0. R. King, a jeweler at Lexington, recently

secured a three-year lease on the property at 
125

East Main street, opposite the Phoenix Hotel,

now occupied by the Stock Farm Publishing

Company. Mr. King intends occupying his

jewelry store about February 15.

Maine

E. S. Bubier, of Phillips, has sold his business

to A. G. Cronkit, of Millinocket. Mr. Bubier
 has

been in poor health for some time and for 
this

reason has decided to devote his time to 
outdoor

occupation.
Massachusetts

William T. Murphy, formerly at Bar Harbor,

Maine, has opened a new store at 396 Essex

street, Lawrence.
S. T. Benoit, of New Bedford, is enjoying 

a

vacation with his wife in Canada. Mr. Benoit

runs two stores and reports a very good holiday

business.
A. LeBlanc, formerly with J. H. Wood & Co.,

Fall River, is now in business for himself at 127

South Main street, Fall River.

C. W. Cook, formerly with W. F. Newhall &

Son, Lynn, is now with Frank A. Millett, 120

Munroe street, Lynn.
Gideon Roy and Edward F. Belinger, who

broke into the store of James F. Corbett, of
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Lowell, November 15, and stole sixteen chains,

one medal, one pair of opera glasses, twelve

pairs of spectacles and one harmonica, the whole

valued at $100, were sentenced January 19; Roy

for eighteen months and Belinger for two years.

A. F. Divard, who has been in business in

Taunton for the last ten years, is retiring from

the jewelry business and is now disposing of his

stock.
E. W. Basker, Monroe street, Lynn, has sold

out his jewelry store and is planning a trip to

the orient.
Frank E. King, of Park street, who has been

running a jewelry store at Easthampton for the

last year, has leased a portion of a store in the

Dickinson block, on Pleasant street, Northamp-

ton, and will move there. Mr. King is well known

and, besides being a Northampton boy, was em-

ployed for many years in the jewelry store of

G. Henry Clark.
Arthur B. Chapin and Annie L. O'Brien, Wor-

cester, have formed a copartnership to engage

in the jewelry business at 330 Main street. The

firm name will be Arthur B. Chapin & Co.

Michigan

Mr. and Mrs. A. W. Nisbet, Dimonddale, have

sold their jewelry bazar and millinery stock to

Mrs. Nellie Cameron, who will continue the bus-

iness at the same location. Mr. and Mrs. Nisbet

will leave at once to spend the winter in Bates-

ville, Miss., accompanied by Richard Carman, of

Potterville.
Gray & Worcester, druggists, Detroit, have

leased the building at the corner of Farmer street

and Gratiot avenue. This will make it necessary

for the Adolph Enngass Company to find a new
location.

Detroit was represented at the 24-Karat Club

dinner in New York by Messrs. Grainger and

Hannan, of the Grainger-Hannan-Kay Company;

R. C. Traub, of Traub & Co., and William Ham-

burg, of Wright, Kay Company.
C. L. Fuller and Allan rierschberger, travelers

for the C. A. Berkey Company, Detroit, started

out this week on the first trip of the year. Mr.

Berkey was in Chicago last week attending a

meeting of the executive committee of the job-

bers' association.
Frank Presswell, formerly of Holly, this state,

but now of Hudson, Ohio, was in Detroit this

week on business in connection with the adjust-

ment of his insurance. Mr. Presswell's Michigan

friends will regret to learn that his store was

visited by a disastrous fire early in the new

year and all his stock and books were destroyed.

The loss of the books has led to considerable

confusion, and Mr. Presswell is experiencing

some trouble in collecting his insurance. He car-

ried only $1,000, and his stock usually ran about
$3,000.

William G. Hamburg, of Wright, Kay & Co.,

Detroit, is spending a month in Cuba and the
West Indies.
H. T. Blank, of Elsie, where he has been in

business for a number of years, has disposed of

his business to C. F. Allan. Mr. Allan is a jew-

eler with several years' experience and is well

known throughout the state.
E. F. Hill, traveler for Noack & Gorenflo, De-

troit, has started on his trip through Ohio and

Indiana. Charles H. Kellar, traveler for the

same firm, has resigned his position. He will be

replaced by Oscar Stahle, of Chicago.

A successful robbery took place at the store

of Emil F. Schneck, 606 Gratiot avenue, Detroit,

early in the month when a window-smasher got

away with diamonds valued at $466. Taking ad-

vantage of the blizzard which was blowing at the

time the man hurled a brick through the front

window, grabbed a tray of stones and made good

his escape. Mr. Schneck and a friend were in

the store at the time but by the time they rea
ched

the street the man was beyond pursuit. A bus-

iness man who was closing his store at the time

heard the crash and chased the robber for several

blocks, but he made good his escape to the rail-

road yard, where he disappeared among the

cars. The police have a good description of the

man.
No trace has yet been gained of Theodore Kins,

who left Detroit more than a month ago, leaving

several unpaid bills among local jobbers. Mr.
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Kins was in business at 3186 Jefferson avenue,
west, for three or four years and seemed to be
doing well. The claims against him are not large.
E. C. Taylor, of Flint, has taken a position with

George Schaffner, 324 Woodward avenue.
Allison Stone, of Caro, spent last week visiting

in Detroit.
Harrison & Co., of Sault Ste. Marie, whose

financial condition was reported several months
ago, when they asked for an extension, are now
endeavoring to settle with the creditors at twenty-
five cents on the dollar. The store was for many
years the largest in the Soo, but business condi-
tions of late have not been the best, and the firm
found itself unable to meet its bills.
Chambers & Stewart, who carried on the larg-

est business in Mount Clemens, were burned out
early in the new year. They carried a stock of
Jewelry and stationery which inventoried about
$10,000. The loss is fairly well covered by in-
surance.
E. J. Potter, one of the oldest jewelers in the

state, in business for more than a quarter of a
century in Carleton, died suddenly on December
30. He was sixty years of age.
The following jewelers from the state called

on Detroit wholesalers during the last fortnight :
H. D. Bowman, Almonte; J. C. Davenport, Battle
Creek; J. C. Britton, Union City; H. B. McNally,
Brown City; George Johnston, Northville;. V. C.
Morse, Albion; J. Schlanderer, Ann Arbor; W.
F. King Jr., Adrian; D. J. Butterfield, Marine
City.

Missouri

R. A. Long, for many years in the jewelry
business at Freeman, died January 12 of pneu-
monia. He is survived by a wife and two mar-
ried daughters.

W. H. Hendrickson, of GranbY, has filed an
involuntary petition in bankruptcy.
C. S. Sands, in the jewelry business at Kirks-

ville, has opened a branch store at Novinger.
Miles E. Cook is in charge of the branch.

J. H. Keadel, who has been engaged in the
jewelry business at Bellflower, has moved his
business to Warrenton.
Walter Wolfork, of Liberty, with his wife and.

two children, are spending two months in Florida
and Cuba.

Montana

The W. B. Dean jewelry store, Forsyth, was

badly damaged by smoke and water from the

effects of a fire which started in the American

Hotel building, that city, on January 8. In the

Dean store all the repair work, watches, etc.,

had been placed in the large fireproof safes, so

the damage done was mostly to the store and

stationary fixtures, as the contents, including

show cases, cabinets, wall racks and all the stock

that had not been put in the safes was carried

out by volunteer helpers who gladly lent their as-

sistance. The jewelry store has secured quarters

in the Sweetzer building and are again doing

business.
Nebraska

Local jewelers of Lincoln recently posted no-

tices that hereafter a fee of 5 per cent of the

value of the diamond will be asked by them for

placing a value on the stone. In discussing this,

one of the dealers said that they see no reason

why they should not get pay for their services as

well as any one else, and therefore have taken

this step. The custom is followed in almost all
of the eastern cities.

New Jersey

Theodore C. Bothmann, a jeweler at Eliza-
beth, was found dead in bed one morning re-
cently at his residence, 421 Morris avenue. He

had been in poor health for some time but was

able to attend to business until shortly before

his death. Mr. Bothmann was a member of the
Elizabeth Turnverein, the Liederkranz Singing

Societyz the Masonic order and several other or-

ganizations. He was about forty-five years old,

born in Germany, and is survived by a widow

and one child. Mrs. Bothmann is the daughter

of former Excise Commissioner Schlichter and

sister of Dr. Charles H. Schlichter, of this city.

(Continued on page 295)



MAKE 1912 HAPPY
AND PROSPEROUS

The way to be happy is to "do something
worth while"—to begin at what you
intend (no matter how little)—but keep
at it steadily. Here's something worth while.
TAKE OUR CORRESPONDENCE COURSE
IN OPTICS. It is easy and fascinating,
and will prove no hindrance to your
regular work. If your experience is like
hundreds of others it will be the begin-
ning of your prosperity. Think ! A
regular $25 college course in OPTICS by
correspondence for only $8 (or $10 in
Canada and foreign countries) ! Drop
us a postal and learn more about this
splendid opportunity. Address

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.
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(Taken May I. 1911)

THE above half-tone is indicative that a good school is appreciated by the trade, l'ormerlY there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not thechance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. 'True, one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the time to coach apprentices.Three-fourths of the young men at Bradley are front the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers valuereceived, or young men who have been working in a store and find that they are getting along slowly am, are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-
vidual instruction and is advanced as rapidly as his ability and application to the work will permit.
cleat interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi-

A person can enroll at any time for the
reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics.

Drop a postal
card addressed "HOROLOGICAL," Dept. K PEORIA, ILL.,

for catalogue.

Quality
OUR SLOGAN OF

 Finish Originality
is exemplified in our students output.

We will be pleased to demonstrate by

sending pupils plates and catalog on

request.

The W. L. Newmeyer School of Engraving
New England Building

Clveltztricl . .

A MECHANIC ORy 
There is big money in expert
watch repairing. The demand

for good workmen is larger than the supply.
Don't be a mere mechanic, a drudge at

r)your work. Be an expert watch r
repairer. We have helped more than ci-7
600 young men to get an expert know-

I ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training In a few
months than you can possibly get in a store apprenticeship in as
many years. We will put you in a position to select
your own Job and name your own salary. Decide right
now to be en expert watch repairer. Come our $20 00

come to us we will corns to you by mall In your own Ahome. Yo can employ your evenings or any iipare —ru 5
ochool at your earliest convenience or If you cannot

00TO/
rime learning without giving up your prevent
onployment A little time and money

spentnow wit, get you a larger salary later.  A WEEK
Write for our booklet telling you how we will make

• trained export watch repairer of you. It is FREE.

/""

EZAe..7

The DeSelms Watch School
les Perry Street Attica, Indiana
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Ohio

R. L. Garland, a jeweler of Alliance, is laugh-
ing at the cold wave and the price of coal. A
five-foot vein passes through his cellar and his
bin is always full. He has a supply that will last
him for years to come. There is a surface vein
along the entire north side of the city that fur-
nishes much fuel for the citizens. There is no
slate over it, indicating it is of drift origin. The
coal is of excellent quality.
A deal has been negotiated by local real estate

operators by which a ten-year lease, from April
1912, to April 1, 1922, has been made by the

Hofman Jewelry Company, Columbus, to the
McClain Clothing Company, of Cleveland, on the
handsome establishment located at and known as
78 North High street.
H. E. Young, who conducted the Lucios

jewelry store, near Central Square, Youngstown,
has arranged to go to Hot Springs, Ark., for
the winter. Upon his return to Youngstown he
will again engage in business. The room for-
merly occupied by him will be used by a local
man to engage in the butter, cheese and milk
business.
Many of the Toledo jewelers took part in the

Scottish Rite ceremonies conducted by the local
Masonic order Tuesday, Wednesday, Thursday
and Friday, January 23 to 26. The thirty-second
degree was conferred Friday, after which, be-
ginning at 9.30 p. m., there was a grand ball and
banquet. Barton Smith, sovereign grand com-
mander of the thirty-third degree body of the
northern Masonic jurisdiction of the United
States, and Thomas B. Gateau, grand master for
the state of Ohio, of the Free and Accepted
Masons, were guests of honor on the occasion.
George Kapp Jr., of the George Kapp Company,
Toledo, took a prominent part in the ceremonies.
Following an informal banquet at the Toledo

Commercial Club, in the Nicholas building, Jan-
uary 19, the following officers were elected:
President, Reno S. Freeman; vice-president.
M. J. Bell; secretary, W. H. Ricaby; treasurer,
S. C. Grey. There was a large attendance, after
which the institution of a local publicity cam-
paign was agitated. There was considerable dis-
cussion of this subject and many original ideas
advanced, but final action was deferred until the
next meeting, which will be held in February.
The auction sale which has been conducted for

the last couple of weeks at the Judd-Gross
Company jewelry store, on Summit street, To-
ledo, has proved a marked success. The com-
pany announces that it will continue these sales
until all the stock on hand is disposed of. This
action is taken preparatory to the removal into
the new store, four doors south of the present
location, which will occur some time in February.
The building now occupied by the company will
be torn down early in the spring to make room
for a twenty-story business block.
H. B. Thompson, of Ithica, Mich., made a

spring buying trip to Toledo this week.
C. R. Parker, optician, of Toledo, was called

to Cincinnati by the illness of his brother, who
is in a hospital in that city.
H. B. Stone, a Toledo jeweler, reports a fine

line of repair business, although sales are a little
off since the holidays.

Will F. Broer, secretary and treasurer of the
Merrill-Broer Company, Toledo, will leave the
first of February for Long Branch, Cal., where
he will spend a couple of months with his family,
who have been there for several weeks.
The Wolcott & Kapp Company, Toledo, is cir-

culating a unique card announcing its removal,
on March i, from the old Summit street quarters
to a more commodious store at 344 Superior
street. The card shows the present and the new
location, with the route plainly marked connect-
ing the two stores. The concern has been con-
ducting a successful removal in anticipation of

the event.
The members of the 24-Karat Club of Toledo

will hold their next meeting January 3o. There
will be little special business, but it is expected

that the holiday jewelry business will be dis-

cussed.

H E K EYSTOINE

The Isenberg Brothers Company report a good

general business. "We had the best holiday bus-

iness we have ever known, and after Christmas
business has been very good. Collections have

been coming along in fine shape and we haven't

a complaint to make," said the manager of the

concern.
Fred Dosey, shipping clerk employed by the

J. J. Freeman Company, Toledo, is confined to

his home by an attack of pneumonia.
Earl R. Tyler, of North Manchester, Ind.,

spent several days in Toledo buying spring stock

for his retail store.
Isaac Kopelman, head of the I. Kopelman Com-

pany, Toledo, is transacting business in New

York City.
The Morton Jewelry Shop was recently opened

at 319 St. Clair street, Toledo, by Morton

Meister, of Detroit. Mr. Meister is new in the
jewelry business, this being his first venture, but
reports a good business since opening up the

local store. He has a five-year lease on the
location.
A reception was held last week at the com-

modious home of Bruce Stone. retail jeweler,
Toledo, in honor of Mr. and Mrs. Frank Leister,

who were recently married. About fifty guests
were present.
Director George W. Stevens, of the Toledo

Museum of Art, and wife, were the recipients

of a handsome silver service, presented by the
trustees and members of the organization. The
occasion was the dedication of the beautiful new
museum of art, one of the finest in the country.

The service was purchased from the J. J. Free-

man Company and comprised seven pieces.
A. E. Rosse, who recently opened a retail

jewelry store at Oak Harbor, was a Toledo
visitor last week. He reports a splendid trade,
much better than he had anticipated.

William H. Broer, Toledo, is busy with the
annual inventory. "The month of December

was a hummer and January has been a good
one," said he.
Mrs. Gus Warnke, wife of watchmaker Gus

Warnke, of the George Kapp Company store,

Toledo, was recently elected president of the

lodge of the Daughters of Rebeka.
"Business has been exceptionally good since the

first of the year," said Manager T. C. Rogers,
of the Levitt Optical Company, Toledo. "All

kinds of optical goods are moving nicely, and es-
pecially the better grades."

Oklahoma

The Winkler Jewelry Company, at Holden-

yule, filed an involuntary petition in bankruptcy
last month.
A meeting of the creditors of W. C. Davis, at

Hugo, was called late last month.
W. A. Franc, who has been in the jewelry bus-

iness at Wapanucka for several years, recently

sold out to J. A. Jensen, of Weatherford, Texas.
J. 0. Warren, of Muskogee, recently filed an

involuntary petition in bankruptcy.
C. T. Dugan has purchased the jewelry bus-

iness of J. C. McConnell at Guymon. Mr. Mc-

Connell opened a store at Goodwell but is re-
ported to have sold that too.
C. L. Frost, formerly in business at Sayer, re-

cently opened a store at Adrian, Mo.

Oregon

Grover Peters, of Portland, who has been con-

nected with the optical department of Butterfield
Brothers, has left and gone to Chicago, Ill.

Ronal M. Sherman will fill the position vacated
by Mr. Peters.
W. J. Curtis, formerly of Prineville, is now

located at Dallas, Ore.
Miss Mabel Burgoyne, who for the last six

years has been employed in the retail department

of Butterfield Brothers, recently resigned her

position and was married January io to Perry J.

Mahan, also of this city.
Arthur Dealey, of Wardner, Idaho, is going to

open a branch store at Kellogg, Idaho.
0. A. Kramer, of Independence, Ore., recently

visited this city and incidentally attended to some
business matters.
Raymond Solomon, who was formerly of San

Francisco, is now going to open a store at Bend,

Ore.
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D. D. Albrecht, who is watchmaker for Christ
Christensen, in the Corbett building, Portland,
spent the holidays in Seattle, Wash.
M. Silver, who has been conducting two stores

on Sixth street, Portland, discontinued his store
at Sixth and Davis streets.
A. J. Heilstad, who went to Portland last

fall from Minneapolis, Minn., has recently ac-
cepted a position as watchmaker with Butterfield
Brothers.
Carl Schmidt, of Russell street, Portland, died

on January 7, 1912, after the third stroke of
apoplexy. The first came one week before
Christmas and the second attack on Christmas
eve.
W. L. Coppernoll, Eugene, contemplates in the

near future enlarging his store by tearing down
the partition separating him from the shop next
door and adding this space. He will put in a
handsome new modern front and will fit up a
high-class jewelry establishment.

Texas

N. R. Heath has purchased the stock of T. L.
Pierce, at Vernon.
Jewelry valued at several hundred dollars was

stolen January 13 from the A. Black jewelry store
in Dallas. Burglars effected an entrance by forc-
ing a rear door. The missing goods include a
number of bracelets, chains, rings, charms and
gold-handled umbrellas.
Walter Look, who has been in the jewelry bus-

iness for several years at Higgins, has opened a
branch store at Canadian.
Jewelry valued at several hundred dollars was

stolen on January 6 from the A. Black jewelry
store, 1312 Main street, Dallas. Burglars effected
an entrance by forcing a rear door. The robbery
was discovered the next morning and reported
to the detective department during the afternoon.
The missing goods include a number of each of
bracelets, chains, rings, charms and gold-handled
umbrellas.
The property formerly owned by J. P. Card-

well, Houston, is to be overhauled and re-
modeled at once, and S. A. Gordon will move
his large jewelry stock from the north side of
the square into the new location as soon as the
preparations are completed.

Utah

James T. Strong, Nauvoo, a veteran jeweler
and pioneer of 1849, died at his home, 85t East
Fourth street, south, on January 8, at the age
of seventy years. The deceased was born in
Nauvoo, Hancock county, Ill., September 2, 1841.
At the age of eight years he accompanied his
parents over the plains to Salt Lake Valley, with
one of the ox-team companies of 1849. After he
had been afforded a generous education Mr.
Strong devoted his attention to becoming a jew-
eler, mastering the art under the guidance of
E. J. Swaner. He was married to hlizabeth
Swaner, sister of E. J. Swaner, April 17, 1861.

The celebration of the golden wedding anni-

versary of Mr. and Mrs. Strong last April was

a notable event in the city. Surviving Mr. Strong

are his widow, five sons and three daughters.

Washington

A new store has been opened at Yacolt by

L. A. Messing near the Yacolt Hotel. Mr. Mes-

sing has had several years' experience in the
jewelry business and will no doubt meet with

success.
A man giving his name as Patrick O'Hare was

recently arrested on the charge of robbing the

jewelry store of A. A. Woelfel, at Centralia, and

taking some diamonds. While Mr. Woelfel was

eating in a restaurant a man stepped up and

showed him a pin that he had purchased that

afternoon and asked to have the mounting

changed. Mr. Woelfel immediately recognized

it as being one that had been stolen that same

afternoon. The police were notified and O'Hare

was placed under arrest.
J. R. Morse, secretary to the mayor of Tacoma,

recently sent a communication to the council,

suggesting the installation of a time clock on the

city hall.
Herman Ferdell, formerly of Seattle, has

moved into the postoffice building at Friday

Harbor. He will have one of the neatest stores

in that part of the country.



MAKE 1912 HAPPY
AND PROSPEROUS

The way to be happy is to "do something
worth while"—to begin at what you
intend (no matter how little)—but keep
at it steadily. Here's something worth while.
TAKE OUR CORRESPONDENCE COURSE
IN OPTICS. It is easy and fascinating,
and will prove no hindrance to your
regular work. If your experience is like
hundreds of others it will be the begin-
ning of your prosperity. Think A
regular $25 college course in OPTICS by
correspondence for only $8 (or $10 in
Canada and foreign countries) Drop
us a postal and learn more about this
splendid opportunity. Address

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.
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THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not thechance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. True, one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into'dollars for their employers that they have not got the time to coach apprentices.Three-fourths of the young men at Bradley are from the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers valuereceived, or young men who have been working in a store and find that they are getting along slowly ant are not up in the work as they wish to be, and many times worthy young men whose employers have taken sulEdent interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives i
-

vidual instruction and is advanced as rapidly as his ability and application to the work will permit. ndl-
A person can enroll at any time for the

reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics.

Drop a postal
card addressed "HOROLOGICAL," Dept. Tr PEORIA, ILL.,

11s for catalogue.

Quality
OUR SLOGAN OF

Finish Originality
is exemplified in our students output.

We will be pleased to demonstrate by

sending pupils plates and catalog on

request.

The W. L. Newmeyer School of Engraving
New England Building

IvcIarid . Ohio

A MECHANIC 
016. There is big money in expert

watch repairing. The demand
for good workmen is larger than the supply.
Don't be a mere mechanic, a drudge at r)your work. Be an expert watch (

repairer. We have helped more than
600 young men to get an expert know-

ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowled go and training In a few
months than you can possibly get in a store apprenticeship In as
many years. We will put you In a position to select
your own job and name your own salary. Decide right
now to be an expert watch repairer. Come •,lo our $20 °° %
school at your earliest convenience or If you cannot
come to us we will oorne to you by mall in your own AR 001U
home. You can employ your evenings or any itpare —=
time learning without giving up your present
.
now
mployment A little time and money spent A weEKwit. get you s larger salary later.
Write for our booklet telling you how we will make

a trained expert watch repairer of you. It Is FREE,

Perry Streik

The DeSelms Watch School
:Ss 
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Among the Trade
(Continued from page 293)

Ohio

R. L. Garland, a jeweler of Alliance, is laugh-
ing at the cold wave and the price of coal. A
five-foot vein passes through his cellar and his
bin is always full. He has a supply that will last
him for years to come. There is a surface vein
along the entire north side of the city that fur-
nishes much fuel for the citizens. There is no
slate over it, indicating it is of drift origin. The
coal is of excellent quality.
A deal has been negotiated by local real estate

operators by which a ten-year lease, from April
I, 1912, to April T, 1922, has been made by the
Hofman Jewelry Company, Columbus, to the
McClain Clothing Company, of Cleveland, on the
handsome establishment located at and known as
78 North High street.
H. E. Young, who conducted the Lucios

jewelry store, near Central Square, Youngstown,
has arranged to go to Hot Springs, Ark., for
the winter. Upon his return to Youngstown he
will again engage in business. The room for-

' merly occupied by him will be used by a local
man to engage in the butter, cheese and milk
business.
Many of the Toledo jewelers took part in the

Scottish Rite ceremonies conducted by the local
Masonic order Tuesday, Wednesday, Thursday
and Friday, January 23 to 26. The thirty-second
degree was conferred Friday, after which, be-
ginning at 9.30 p. m., there was a grand ball and
banquet. Barton Smith, sovereign grand com-
mander of the thirty-third degree body of the
northern Masonic jurisdiction of the United
States, and Thomas B. Gitteau, grand master for
the state of Ohio, of the Free and Accepted
Masons, were guests of honor on the occasion. 
George Kapp Jr., of the George Kapp Company,
Toledo, took a prominent part in the ceremonies.
Following an informal banquet at the Toledo

Commercial Club, in the Nicholas building, Jan-
uary 19, the following officers were elected:
President, Reno S. Freeman; vice-president.
M. J. Bell; secretary, W. H. Ricaby; treasurer,
S. C. Grey. There was a large attendance, after
which the institution of a local publicity cam-
paign was agitated. There was considerable dis-
cussion of this subject and many original ideas
advanced, but final action was deferred until the
next meeting, which will be held in February.
The auction sale which has been conducted for

the last couple of weeks at the Judd-Gross
Company jewelry store, on Summit street, To-
ledo, has proved a marked success. The com-
pany announces that it will continue these sales
until all the stock on hand is disposed of. This
action is taken preparatory to the removal into
the new store, four doors south of the present
location, which will occur some time in February.
The building now occupied by the company will
be torn down early in the spring to make room
for a twenty-story business block.
H. B. Thompson, of Ithica, Mich., made a

spring buying trip to Toledo this week.
C. R. Parker, optician, of Toledo, was called

to Cincinnati by the illness of his brother, who
is in a hospital in that city.
H. B. Stone, a Toledo jeweler, reports a fine

line of repair business, although sales are a little
off since the holidays.

Will F. Broer, secretary and treasurer of the
Merrill-Broer Company, Toledo, will leave the
first of February for Long Branch, Cal., where

he will spend a couple of months with his family,

who have been there for several weeks.
The Wolcott & Kapp Company, Toledo, is cir-

culating a unique card announcing its removal,

on March r, from the old Summit street quarters

to a more commodious store at 344 Superior
street. The card shows the present and the new
location, with the route plainly marked connect-
ing the two stores. The concern has been con-

ducting a successful removal in anticipation of
the event.
The members of the 24-Karat Club of Toledo

will hold their next meeting January 30. There
will be little special business, but it is expected

that the holiday jewelry business will be dis-
cussed.

E KEYSTONE

The Isenberg Brothers Company report a good

general business. "We had the best holiday bus-

iness we have ever known, and after Christmas

business has been very good. Collections have

been coming along in fine shape and we haven't

a complaint to make," said the manager of the

concern.
Fred Dosey, shipping clerk employed by the

J. J. Freeman Company, Toledo, is confined to

his home by an attack of pneumonia.
Earl R. Tyler, of North Manchester, Ind.,

spent several days in Toledo buying spring stock

for his retail store.
Isaac Kopelman, head of the I. Kopelman Com-

pany, Toledo, is transacting business in New
York City.
The Morton Jewelry Shop was recently opened

at 319 St. Clair street, Toledo, by Morton
Meister, of Detroit. Mr. Meister is new in the

jewelry business, this being his first venture, but
reports a good business since opening up the

local store. He has a five-year lease on the
location.
A reception was held last week at the corn-

modious home of Bruce Stone, retail jeweler,

Toledo, in honor of Mr. and Mrs. Frank Leister,

who were recently married. About fifty guests
were present.

Director George W. Stevens, of the Toledo

Museum of Art, and wife, were the recipients

of a handsome silver service, presented by the

trustees and members of the organization. The

occasion was the dedication of the beautiful new

museum of art, one of the finest in the country.

The service was purchased from the J. J. Free-
man Company and comprised seven pieces.
A. E. Rosse, who recently opened a retail

jewelry store at Oak Harbor, was a Toledo

visitor last week. He reports a splendid trade,

much better than he had anticipated. 
iWilliam H. Broer, Toledo, s busy with the

annual inventory. "The month of December

was a hummer and January has been a good
one," said he.
Mrs. Gus Warnke, wife of watchmaker Gus

Warnke, of the George Kapp Company store,

Toledo, was recently elected president of the

lodge of the Daughters of Rebeka.
"Business has been exceptionally good since the

first of the year," said Manager T. C. Rogers,

of the Levitt Optical Company, Toledo. "All

kinds of optical goods are moving nicely, and es-

pecially the better grades."

Oklahoma

The Winkler Jewelry Company, at Holden-

yule, filed an involuntary petition in bankruptcy

last month.
A meeting of the creditors of W. C. Davis, at

Hugo, was called late last month.
W. A. Franc, who has been in the jewelry bus-

iness at Wapanucka for several years, recently

sold out to J. A. Jensen, of Weatherford, Texas.
J. 0. Warren, of Muskogee, recently filed an

involuntary petition in bankruptcy.
C. T. Dugan has purchased the jewelry bus-

iness of J. C. McConnell at Guymon. Mr. Mc-

Connell opened a store at Goodwell but is re-

ported to have sold that too.
C. L. Frost, formerly in business at Sayer, re-

cently opened a store at Adrian, Mo.

Oregon

Grover Peters, of Portland, who has been con-

nected with the optical department of Butterfield

Brothers, has left and gone to Chicago, Ill.

Ronal M. Sherman will fill the position vacated

by Mr. Peters.
W. J. Curtis, formerly of Prineville, is now

located at Dallas, Ore.
Miss Mabel Burgoyne, who for the last six

years has been employed in the retail department

of Butterfield Brothers, recently resigned her

position and was married January xo to Perry J.

Mahan, also of this city.
Arthur Dealey, of Wardner, Idaho, is going to

open a branch store at Kellogg, Idaho.
0. A. Kramer, of Independence, Ore., recently

visited this city and incidentally attended to some

business matters.
Raymond Solomon, who was formerly of San

Francisco, is now going to open a store at Bend,

Ore.

295

D. D. Albrecht, who is watchmaker for Christ
Christensen, in the Corbett building, Portland,
spent the holidays in Seattle, Wash.
M. Silver, who has been conducting two stores

on Sixth street, Portland, discontinued his store
at Sixth and Davis streets.
A. J. Heilstad, who went to Portland last

fall from Minneapolis, Minn., has recently ac-
cepted a position as watchmaker with Butterfield
Brothers.
Carl Schmidt, of Russell street, Portland, died

on January 7, 1912, after the third stroke of
apoplexy. The first came one week before
Christmas and the second attack on Christmas
eve.
W. L. Coppernoll, Eugene, contemplates in the

near future enlarging his store by tearing down
the partition separating him from the shop next
door and adding this space. He will put in a
handsome new modern front and will fit up a
high-class jewelry establishment.

Texas

N. R. Heath has purchased the stock of T. L.
Pierce, at Vernon.
Jewelry valued at several hundred dollars was

stolen January 13 from the A. Black jewelry store
in Dallas. Burglars effected an entrance by forc-
ing a rear door. The missing goods include a
number of bracelets, chains, rings, charms and
gold-handled umbrellas.
Walter Look, who has been in the jewelry bus-

iness for several years at Higgins, has opened a
branch store at Canadian.
Jewelry valued at several hundred dollars was

stolen on January 6 from the A. Black jewelry
store, 1312 Main street, Dallas. Burglars effected
an entrance by forcing a rear door. The robbery
was discovered the next morning and reported
to the detective department during the afternoon.
The missing goods include a number of each of
bracelets, rings, charms and gold-handled
umbrellas.
The property formerly owned by J. P. Card-

well, Houston, is to be overhauled and re-
modeled at once, and S. A. Gordon will move
his large jewelry stock from the north side of
the square into the new location as soon as the
preparations are completed.

Utah

J T. Strong, Natuahvoo, a veteran jeweler
and pioneer of 1849, died at his home, 851 East
Fourth street, south, on January 8, at the age
of seventy years. The deceased was born in
Nauvoo, Hancock county, Ill., September 2, 1841.

At the age of eight years he accompanied his
parents over the plains to Salt Lake Valley, with
one of the ox-team companies of 3849. After he
had been afforded a generous education Mr.
Strong devoted his attention to becoming a jew-
eler, mastering the art under the guidance of
E. J. Swaner. He was married to Elizabeth
Swaner, sister of E. J. Swaner, April 17, r861.

The celebration of the golden wedding anni-

versary of Mr. and Mrs. Strong last April was
a notable event in the city. Surviving Mr. Strong

are his widow, five sons and three daughters.

Washington

A new store has been opened at Yacolt by

L. A. Messing near the Yacolt Hotel. Mr. Mes-

sing has had several years' experience in the

jewelry 
business and will no doubt meet with

success.
A man giving his name as Patrick O'Hare was

recently arrested on the charge of robbing the

jewelry store of A. A. Woelfel, at Centralia, and

taking some diamonds. While Mr. Woelfel was

eating in a restaurant a man stepped up and

showed him a pin that he had purchased that

afternoon and asked to have the mounting

changed. Mr. Woelfel immediately recognized

it as being one that had been stolen that same

afternoon. The police were notified and O'Hare

was placed under arrest.
J. R. Morse, secretary to the mayor of Tacoma,

recently sent a communication to the council,

suggesting the installation of a time clock on the

city hall.
Herman Ferdell, formerly of Seattle, has

moved into the postoffice building at Friday

Harbor. He will have one of the neatest stores

in that part of the country.
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IDEAL CHUCK

No. 2

SLIDE REST

IF you want a Lathe that has stood the test for accuracy and rdtyigii 
for the past 27 years, then you should get the RIVETT LATHE

It is recognized the world over by the leading
Watchmakers for its qualities.

THE RIVETT LATHE MFG. CO. : Brighton, BOSTON, MASS.

•

CARBORUNDUM WHEELAND MOUNT
Price fitted - each, $3.50

JUMBO
CHUCK

Price
each.
$2.00

HARDINGE BALANCE CHUCK, Price fitted, each $3.75

Fitted to No. 38 or 80 Wire Chuck

Braes Jeweling Chuck, per set, $1.80Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

FULL SIZE

2 inch, four jawed chuck - $10.00234 inch, four jawed chuck - 12.00

Unproved Roller RemoverPrice. • each $1.75

Trued Pivot Drill Chuck
Price - each, 75c.

Widespread Interest in Watch Cleaning Discussion

Differing Views by Competent Workmen—Opinions Based on 
Experience—The

Most Instructive Symposium on Watch Cleaning Ever Pre
sented to the

Trade

By A. C. LEIGH, Fort Leyden, N. Y.

I have read with considerable interest

the different methods of cleaning watches.

Some I consider good, some not so good.

I used the cyanide method some years ago,

not lately. It may be all right under cer-

tain conditions and with some workmen,

but those not familiar with the properties

of cyanide had better let it alone.

The method used in cleaning a watch has

more to do with a good job than whether

you use cyanide or any other chemical. If

it does not take too much space I will first

tell some kinks that help me. I make by

own cleaning compound, using one-half

cake carbonate magnesia, one-half ounce

aqua ammonia, a teaspoon level full of pow-

dered "redstuff" rouge, teaspoonful of sal-

amoniac. Thoroughly mix into a thin

batter with grain alcohol, pour into an open

pasteboard box and let it harden into a cake,

which it will do in a few days.

In cleaning I take everything apart and

string wheels on one piece of binding wire;

plates, etc., on another ; on a hooked stiff

wire I put balance, hour and minute wheels.

I put all into gasoline and brush with a soft

brush, then into alcohol, and then take from

wire and dry on linen cloth. I then draw a

soft brush over the cake of cleaning mate-

rial and brush. In cleaning escape wheel

push the arbor into a piece of elcrer pith,

with the edge of the wheel outside; clean

the flat, then push on another piece cut off

the right length. Then hold between thumb

and finger and clean the teeth. Do the

same with balance wheel, impulse jewel and

hairspring. Use a large pith. Cut off from

the end two pieces one-fourth inch long, put

a little oil on the impulse jewel, place arbor

in center of pith and press the two pieces

together. It will not loosen the jewel. The

stud will go straight into the pith. It will

leave the rim of balance far enough away

from pith so you can brush with your clean-

ing preparation, and when you remove one

piece the other will hold the hairspring in

place to be cleaned also inside of rim. Put

the pallet fork and arbor on the end of a

piece of pith, press the arbor into it and

clean as much as you please. You will not

loosen it. Hold all parts in watch paper

while cleaning ; set up straight-line levers on

the top plate. Follow this method and you

will have a clean and bright watch.

One word more. In oiling use the flat-

tened end of a small wire. Put enough oil

in to fill the oil sink in jewel, move the

wheel up and down once. Then with a

piece of watch paper rolled or twisted into

a point touch the remaining oil in the sink.

It will absorb all excess and leave just

enough.

By C. E. RATIIBUN, Blanchard, Okla.

I have been much interested in the

watch-cleaning discussion in your columns

and will give you my method. I think the

cyanide process for cleaning a watch is the

best and most practical. I do not always

use the cyanide, as it is not always neces-

sary on watches that have had proper care.

The following mode of procedure should

be followed in cleaning the majority of

watches, and it will not take any longer

than any other method : First, take the

watch all apart, always taking off the wind

wheels. Have a couple of brass wires with

one end bent to form a hook. String all

the parts with the exception of train wheels

and balance wheel on one wire. Then put

the train Wheels on the other wire. Brush

them all thoroughly in gasoline, leaving

them on the wires. Then drop them in

your alcohol cup. (I always use grain

alcohol, as the parts will dry much easier

and better results will be obtained.) Then

dry in sawdust and take off the wires and

brush with a clean dry brush (don't use

chalk) so that any sawdust sticking in the

plates or train-wheel teeth may be brushed

out. See that all pinions are free from

rust. Then take out the balance jewels

and clean with pith, pegging out the hole

jewels. Put what oil will stick on a bristle

from your brush on the cap jewels. If it

is a seven-jeweled watch be sure and peg

out good the pivot holes in plates.
Now, clean balance wheel in same way,

but leave in alcohol only an instant, as it

will loosen the shellac around roller jewel.

Polish the balance pivots and after cleaning

in gasoline the parts that can not be strung

on wires your watch is ready to put to-

gether, and you will find (if there is noth-

ing wrong besides the cleaning) the watch

will run like a new one. It is always best

to use a bristle for oiling pivot holes, as

this does not get too much oil. Do not get

too much oil on mainspring or wind wheels,

as it will do more harm than good. The

pallets or escape teeth should be oiled, but

do not oil roller jewel unless it is a brass

one. In this case you should put in another

jewel.
I can clean a watch in from forty to

297

sixty minutes by this method, and the work
is satisfactory.

If cyanide is used the parts must be
thoroughly washed in soap and water after
dipping in the solution to prevent rusting.

By CHARLES S. FORD, Dalton, Mass.

I would like to reply to W. Goodell, of

Waverly, Minn., and say that it is a very
common thing in my experience to have

customers say that the watch is "wound too

tight." The only time when the last click

of the ratchet will "set" or stop a watch is

when the train bearings are worn so that

the pivots will "wedge" in the oval-shaped

or worn holes.
In regard to watch cleaning, I am op-

posed to the use of cyanide. I would say

that after twenty-two years at the bench

the best quick way to do an honest job in

my opinion is this : Take a bottle and fill

with two-thirds best benzine and one-third

ether. Let it stand a few hours and the

mixture will clear and all the oil in the ben-

zine will fall to the bottom. Pour into a

bench cup enough to cover the watch. Take

the watch all down, balance jewels, main-

spring, etc., and let stand a few minutes.

This will loosen the dirt and old oil. Brush

all the parts dry with chalk on the brush.

Clean mainspring with a wad of tissue

paper on the tweezers and peg out holes,

etc. This mixture will not harm the pal-

lets or roller jewel and will stop the rust

on the balance spring if any has started.

To clean the balance I buff with soft

brush, with rouge on polishing lathe, which

will bring it out like new. This can be done

without distorting the balance or spring

with a little practice. You can use an old

balance until the trick is learned.
One word more about oil. I have not

had a decent bottle of oil in five years, hav-

ing tried all the American makes and some

foreign. I would give almost any price if

I could get such oil as we used to get when

I learned my trade. The "stuff" we watch-

makers are obliged to buy labeled "clock

oil" is an insult to a decent workman, and

many are the jobs of cleaning I have had to

do over from this one cause of poor oil.

By W. J. WmAcE, Plaquemine, La.

In looking over THE KEYSTONE I noticed

the articles you published about cleaning

watches, and I thought I would send in my

way of doing this work.
The twentieth-century way of cleaning a

watch, I think, and the one that I adopted

in 1910, and which has served me well, is as

follows : The first thing I do is to remove

the balance wheel, then the hands and the

dial, cannon pinion, hour wheels and minute

(Continued on page 299)
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MODERN ENGRAVING BLOCKS 1

;221070 Ti-414E 

THE

REG. U.S. PAT. OFF.

The REX is a ball-bearing en-
graving block of unquestioned
superiority. Incomparable in
meeting the wants of the en-
graver in either the factory or
store.
A twenty-pound block of un-

limited capacity, yet manipu-
lated with greater ease than any
block made heretofore.
Pronounced indispensable by

users. Full descriptive catalog
sent on request.
You are cautioned against imi-

tation blocks of good appearance
but very poor quality now on
the market.

NOTICE: The genuine bears
the registered REX TRADE-
MARK and the MAKER'S
stamp. For your own protection
look for these marks.

REG. US. PAT OFF.

The REXCINO engraving
block is a modification of the
Rex, differing from it chiefly in
weight and size. Base measures
4V2 inches in diameter; the
complete block weighs twelve
pounds.

All the good features of the
Rex are found in the Rexcino.
Turntable revolves on ball bear-
ings; jaws are deep throated and
have wide work-holding capacity.
The attachments are the same as
those furnished with all our
modern high-grade blocks.
In the Rexcino good materials,

workmanship, finish and sound
design combine to produce a
block that will satisfy the most
discriminating. The maker's
stamp is an unconditional guar-
antee that the block will make
good.

Price,
$15.00
Patent)

Pending)

No. 1. Button Holders, 4 to set
" 2.
44 3.

" 4.
dt 5.

" 6.,4 7.
44 8.
t4 9.

1% in. Rubber Covered Pins, 4
N in " 4 " 4

in, Pins, not covered
y2' in. Concave Pins,
f4 in. Taper Pins,
A- in. " "
Novelty Holders,
Triangular Pins,

" 10. Locket Holders,
" 11. Watch Holders,
" 12. Bent Pins, Rubber Covered

4
4
4
4
2
4
4
4
4

to set
 35
 20
 20
 20 

▪ 

25
 25 

▪ 

25
 50
 35
 50
 75
 30

Complete Set of 46 Attachments, in Hardwood Box . . . $3.00

Attachments in hardwood case, as illustrated, go with the
Rex and Rexcino Engraving Blocks. These attachments will
fit all Muehlmatt blocks.

12

MED 0
2 3 4 5 6 7

ORDER BY NUMBER

THOUSANDS OF THESE
BLOCKS have been sold the
past few years. Of these we
have yet to meet the first come-
back, though a poor imitation
does find its way to us oc-
casionally.
MORAL: Look for the mak-

er's stamp.
The Special is cheap in price

only; it is a well-designed block,
the materials and workmanship
are good, and practically the
same service may be had of the
Special that is had of any of
the old type engraving blocks
selling at prices three times
higher.
Six inches high, diameter of

base four inches, weight seven
pounds, seven sets of attach.
ments, leather pad and hard-
wood ring.

WE HAVE BEEN BUILDING ENGRAVING BLOCKS for thepast twenty years, after spending nineteen years at the engraver's benchin various shops on two continents ; pretty good schooling for a designerand builder of engraving blocks, think you not? We sold but twenty-fiveblocks in 1892; our annual output has increased a hundred fold and ourblocks have made good because knowledge acquired through experiencesuggested their design, and earnest endeavor to maintain quality have beenthe principles adhered to in their manufacture.

"AM I GETTING JUST
WHAT I NEED?" should
be the paramount considera-
tion when buying an en-
graving block. The selec-
tion presented on this page
will enable you to choose
just what you need, and
your choice will represent
the best of its class. Meas-
ured from the standpoint of
sound design, of reliable
daily service year after year,
or measured by the excel-
lence of their workmanship.
MUEHLMATT blocks offer
you more satisfying value
than you will find in any
other blocks.

This set of attachments goes
with nil

ATTACHMENTS FOR THE
SPECIAL ENGRAVING BLOCK

ACKNOWLEDGING THE SUPERIORITY OF OUR BLOCKS,
imitators have copied some of our best sellers; these imitations are faith-
ful reproductions so far as design and size are concerned, but the quality
of the genuine MUEHLMATT blocks is lacking utterly. For your
protection look for the maker's stamp and trade-marks; these are not
on the imitation. A chart showing the difference between the Rex and
imitation blocks will be sent on request of those interested.

A. MUEHLMATT, Manufacturer SUSSFELD, LORSCH 8z CO.
LION BUILDING Wholesale Agents

CINCINNATI - - - OHIO NEW YORK - N.Y.
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A Problem in Banking Up a Watch

Banking to Longest Tooth—Bending the Lever.

As to Pallet Setting

The following two queries with replies

will be interesting to those who are now

deeply interested in our educational cam-

paign on watch work:

(a) In your issue of December i I came across

a piece which interested me; it said to bank up

watch to longest tooth, and if lever moved far-

ther on one side than the other take out the

lever and bend it close to pallet staff till both

were the same. Now, I would like to know how

they bend a hard steel lever and not break it.

If they soften it that spoils the nice polish on it,

as I have had three or four watches that when

they were banked to drop the lever would move

farther on one side than the other, and I would

like to know how to fix it to make it the same.

(b) I have one more question to ask, and that

is, when you set pallets and get the receiving one

with the right draw the other one or the dis-

charging one will sometimes not have any. What

is the reason?

(a) The steel in levers will not be found

so hard that it can not be bent without

danger of breaking; in the majority of

cases it can be bent quite safely. We rec-

ommend to be used by a skilful workman,

two pairs of brass-lined pliers, one to hold

the work in and the other to bend with.

These pliers should be heated fairly hot;

while they should not be hot enough to

draw the temper of the fork, still it seems

as if even only to warm the steel makes it

less liable to break than if bent when it is

cold.
Another arrangement for bending forks

may be described as a screw-pressure tool;

simply stated, it is a metal base-plate sup-

porting two upright pins, one pin adjustable

toward the other one ; these pins support

the fork which is to be bent. A blunt

wedge-shaped punch rests against the fork,

horizontally, on the side opposite from the

side supported by the pins, and a horizontal

screw, working in a stud on the base-plate,

has its one end resting against the punch,

while the other end extends beyond the

base-plate and carries a knurled nut, which

when turned causes a horizontal pressure

through the punch against the side of the

fork, to bend the latter. Some workmen

rest the fork on the top edges of a concave

brass stake and bend it with pressure ap-

plied through a blunt wedge-shaped brass

punch held by hand. Of these three sug-

gested methods we favor the use of brass-

lined pliers, but this presupposes delicate

skill of hand on the part of the workmen.

It goes without saying, however, that a

watchmaker should possess a high degree

of manual skill—otherwise he can not be

considered fit to undertake the adjustment

of an escapement.

(b) If you alter the draw on the receiv-

ing stone, without altering the amount of

lock, the draw on the discharging stone will

not be affected. If you make the receiving

stone lock deeper, you will at the same time

create deeper lock on the discharging stone,

and the draw on the discharging stone will
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be increased. If you lessen the lock on the

receiving stone, the lock on the discharging

stone will be made correspondingly less,

and the draw on the discharging stone will

be decreased. In speaking of lock here do

not forget that we refer to "actual" lock;

that is, to the lock which exists at the in-

stant the tooth falls on the locking face Of

the pallet-stone ; this is sometimes called

"drop-lock."
So, you see, if you have made the lock

shallower, you have lessened the draw ; but

you could hardly make it enough shallower

to destroy all the draw and yet have it lock

safely, unless it had had far too deep a lock

before you made an alteration. We think

it is hardly likely that what you did to the

receiving stone was the direct cause of the

loss of draw on the discharging stone.

Now, we must remember that the most

direct way to alter draw is to tip the stones;

that is, to swing them (after heating to

soften the shellac) toward the right or left.

Place the watch on the bench with the es-

capement in position so that the fork (slot

end) is pointing away from you: to swing

either stone toward the left (the front or

acting end of the stone must be moved—

not the back end) will increase its draw—

to swing either stone toward the right will

decrease its draw.

Our idea of your trouble is that when

you heat the pallet to alter the position of

the receiving stone you unintentionally

move the discharging stone when its shellac

warms and softens, and in that way alter its

draw. You can avoid this by using a heat-

ing tool with which you can heat one stone

only, when desired. An illustrated descrip-

tion and directions for making such a tool

will be found on page 97 of the January I

KEYSTONE.

Wrinkle for Brush Engraving

By C. A. CURRY, Smith's Grove, Ky.

Here's a little wrinkle about a holder for

all kinds of brushes to be engraved which

will no doubt be interesting to some en-

graver. It can be made by any one in five

minutes at a cost of ten or fifteen cents, and

is by far the best I ever saw. It can't mar

the brush in any way, holds it securely and

can be fastened to or taken from the attach-

ment in one second.

Buy a stiff bristle brush (real bristle is

not necessary and the very cheapest is good

as any) which is made for a horse brush, the

back or base of which is preferably paper

mache; take three wire nails of exact size

and insert them in the brush from the hair

side, near the center of brush, all in line and

about one inch apart or close enough to-

gether so that all three can be held in the

jaws of the engraving block. Now, when

the nails are driven entirely up to the heads

and out on the opposite side, cut them off

to a length of about three-quarters of an

inch. Now fasten into your engraving block

by screwing the jaws up against the nails

(with hair side up) just as you would fasten

any tool in your vise. Now take brush to

be engraved and place it upon this new at-
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tachment with bristles of both brushes
turned together and press one into the other,
and it is now ready for the engraver. The
making and all is done perhaps quicker than
you can read this description.

Widespread Interest in
Watch-cleaning Discussion

(Continued from page 297)

wheels. Then you oil all the pivot holes

very liberally, take off the lever so the watch

will run down on its own power, and you
will notice that the dirt will ooze from the

holes. Wind up two or three times if nec-

essary, as it will do no harm ; then take it

apart and soak it in benzine for a few min-

utes ; then dry in silk paper and brush out

every tooth in wheel and pinion. Remove

all cap jewels and clean out ; put together

again, but only the train. Next oil main-

springs in barrel and all pivot holes. Wind

up the watch and let it run down so that the

oil goes down in the holes and on pivot.

You will notice by doing it this way it

serves to clean out holes in plates and also

takes the old oil off pivots as well as rust

without pegging out the pivot holes in train

wheels, and also cleans off the pivot. Then

put on the balance wheel and leave off the

lever so you can see how the balance wheel

vibrates. It should turn for quite a while on

one side ; then try the other side just as

long, and if it slows down on one side

quicker than the other there is something

wrong with the pivot. Look it over, then

remove the balance and put on the lever and

see if the escapement is all right. Put on

the balance and then the watch is cleaned

out.
Oil the pivot holes, but do not oil the

roller pin, as it slows clown a watch, be-

cause it has a suction on the roller table

and fork. Do not oil the pallet stones, as

the oil sticks on escapement wheel when it

stiffens up, and I have seen it turn the brass

wheel green. I think it better not to oil

the escapement wheel at all. I would just

as soon oil the hairspring as to oil the roller

pin. It will injure the watch if you do.

Now, this is for three-fourth-plate watch;

if it is a full plate, take out the lever and

clean out the same.

John Head, Madison, Ark., referring to

the question of whether a watch can be

wound too tight, says : "The idea is a de-

lusion if the watch is in perfectly good con-

dition otherwise. The tighter it is wound

the swifter is the movement of thc balance

That is my experience."

George Hyoppinen, of Hoboken, N. J., in-

forms us that he has taken much interest

in the watch-cleaning discussion. "Gener-

ally," he states, "I do not approve of using

cyanide too freely, except when some spe-

cial reason calls for its use, while I believe

that the gasoline and chalk-scouring methods

should be entirely abolished. Clean benzine

is.sufficiently good for both high and ordi-

nary grades of watches as far as cleaning is

concerned:" '



WEBSTER-WHITCOMB
PAT. APPLIED FOR
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Staking Tools

Backed by Years
of Development
and Experience.

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF' CONSTRUCTION.

Actual
Size of

Webster-
Whitcomb

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 15 to 20 years with-
out repairs. All workmanship guaranteed.

LATHE, with Taper Chuck, Screw Chuck, 6 Y, in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00LATHE, less Tallstock, deduct $6.50 from the above prices.

Wire Chucks, each $1  00 Wheel Chucks, each $1  00Snyder Chuck   8.00 Universal Face Plate „ . . 9.00

ALL

EMERGENCY JOBS

Inverto, Price $35.00

Manufactured by

- Kendrick 8z Davis Co. tRADL
Lebanon, New Hampshire

MARK

INVERTO 

A great time saver; the best staking tool money can

buy. 120 punches, 25 stumps. Punches may be inverted, passed

through the largest hole in the die and used as stumps, giving

the widest range of work. Finely finished, fully guaranteed.

Put Up in Fine Mahogany Case

Price $35.00

K. & D. NEW STYLE STAKING TOOL

Next to the Inverto, the new style staking tool represents the

very rigid and graceful in design. It has the on and off friction

following combinations of punches and stumps in mahogany case or

are all drilled to hold 120 punches and 30 stumps.

41411111

Snyder Chuck
Capacity 2 1-16 in. PRICE, $8.00

CAN BE HANDLED

WITH

ACCURACY AND DESPATCH

WITH
Three Jawed Chuck

Capacity 2 1-2 in. PRICE, $7.50

WEBSTER-WHITCOMB SNYDER and THREE JAWED CHUCKS
tI Quick and easy to operate, with a convenient variety of steps to accommodate a large range ofwork. All jaws are carefully fitted with a large bearing on the plate and long guiding tongue.The scroll is now made with a coarse knurl and extra heavy, giving ample strength for all classesof work. (I These chucks are mounted on any size or style of stem to fit the various makes ofwatchmakers' lathes. 41 Considered indispensable by many watchmakers.

WHOLESALE DISTRIBUTORSSUSSFELD9 LORSCH & CO., 90-94 Maiden Lane, NEW YORK

Patented
June 1, 1909

highest type of tool. The frame is

punch sustainer. Furnished in the

under glass cover. Mahogany cases

Send for Our New Catalog of Staking Tools

Showing Frame about 2-3 Size

In Mahogany Cases
No. 12B. 100 Punches, 24 Stumps $22.00

No. 13B. 76 Punches, 20 Stumps 19.50

No. 14B. 60 Punches, 18 Stumps 17.00
No. 15B. 50 Punches, 14 Stumps 15.00

No. 16B. 120 Punches, 30 Stumps 26.00

No. 12
No. 13
No. 14
No. 15

Glass Cover
High Base

100 Punches, 24 Stumps $20.00

76 Punches, 20 Stumps 17.50

60 Punches, 18 Stumps 15.00

50 Punches, 14 Stumps 13.00

Glass Cover
Ball Bearing Base

No. 12A. 100 Punches, 24 Stumps $21.00

No. 13A. 76 Punches, 20 Stumps 18.50

No. 14A. 60 Punches, 18 Stumps 16.00

No. 15A. 50 Punches, 14 Stumps 14.00

No. 16A. 120 Punches, 30 Stumps 25.00 No. I6A. Price $25.00

SUSSFELD, LORSCH & CO.
90 Maiden Lane, NEW YORK, N.Y.
 WHOLESALE AGENTS 

LI
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ACCO RDI NG to reports from WASHINGTON, the
UNITED STATES has just experienced one of the coldest
winters in many years. It is a known fact that the greatest

difficulty to overcome in manufacturing oil is to produce one that
will stand any temperature and will not gum. The severe winter
has sufficiently proven that Black Shield Oil has well stood the test.

There is only one conclusion to draw, that if you want QUALITY

you must use BLACK SHIELD OIL. It will not gum. It is
free from acids. Climate has no effect.

When you can buy oil of this character and at popular price
you should not hesitate.

Don't allow your skillful workmanship to be wasted by a couple
of drops of oil. USE ONLY BLACK SHIELD OIL. IT
IS THE BEST.

SWARTCHILD 5c COMPANYTHE LARGEST WATCHMAKERS' AND JEWELERS'
HOUSESUPPLY' HEYWORTH BUILDING, MADISON ST. & WABASH AVE. CHICAGO, ILL.IN THE WORLD,

YOUR workpeople can give you better results with
"Omega" Guinea Gold—a scientific alloy, uniform in
working qualities. Not

but all over the shop.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

in the smelter room alone

"Omega" Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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A Lady Worker in Gems

Dainty Fingers Specialize in Semi-precious Gems, Shells and Seashore Treas-

ures—Fascinating and Profitable Branch of the Jeweler's Art

There is a jewel lady in New York who knows

the secret of the sands. She has a littered old

work table made of pine boards in front of a

window not a pebble's toss from Fifth avenue.

Here she sits and hammers, files, bends and pol-

ishes bits of shining metal studded with stones

of every shade, from pure white pearl to lapis

lazuli so dark a blue that it looks quite black.

This jewel lady uses only semi-precious stones

and shells and seashore treasures. She has a

way of holding a few in the palm of her hand and

letting the light catch them at just the right angle

to show their beauty. If you did not know they

were from the shore of Long Island you would

think them gems of rare quality.

Fascination for Colors

This lady of jewels took up the work because

she loved color. At first she worked in leather

and made card cases, book covers, and all manner

of fine things, lined with silk and tooled with gold.

But there was not enough color to it. She laid

aside her leathers and gold leaf and went to Paris

to see if she could not find something she liked

better to do—with lots of color in it. She

browsed among the little old shops in the streets

behind the Paris Opera House, where thousands

of American dollars are taken from tourists each
season in exchange for bits of ancient hand-made
jewelry. This fascinated her. This was what
she wanted. Many of the stones used were semi-
precious and set in silver.
The young woman bought herself a few ma-

terials and made up her mind to learn there and
then how to make chains, brooches, bracelets,
pendants and rings. Then she struck a good-

sized snag, for no metal working establishment

in Paris wanted to take her in as a pupil. Every

gold and silversmith's place was full of more or

less rough young artisans who never heard of a

woman wanting to learn their trade. There were

at that time no schools where the craft was taught.
Manufacturing jewelers were not jumping at the

chance to take in a young woman to teach, and

their workshops were none too pleasant or at-

tractive anyhow. In fact, they were impossible.

So the jewel lady decided to study by herself. She

got a book or two on jewel mounting and silver
polishing and set to work in earnest with a few

simple tools.

Possibilities of Seashore Pebbles

The fascination of handling her beautiful ma-

terials grew keener and keener each day. She
became absorbed in the possibilities of the pure,

soft silver that was so easy to carve, and the
colors of the stones she picked up here and there

in old shops. She never knew when she took up
a piece of silver what it would be when she got
through with it. She would start to make a

brooch and then turn out a ring after all. Chains

were perfectly entrancing—there were so many
patterns of links and so many ways to thread

them with stones or with pearls.
"Speaking of pearls," said the jewel lady in her

studio the other day, "what do you think of these

abalone blisters?" She dragged forward a paste-
board box with some polished, creamy, humpy-
looking pearls in it. "Abalone blister doesn't
sound poetic, does it?" she went on, laying one
on her hand in the sunlight. "An abalone is a
shellfish ; you find him at his best along the Cali-
fornia coast. The pearl lining of his shell is
sometimes pure white ; then again it has wonder-
ful tints of faint rose, amethyst, green, gray,
azure—almost like an opal. When a crab or

an insect burrows into the shell from the outside
the abalone shuts him in there and he forms a

hump or 'blister,' just a raised spot under the

satiny lining of the shell. It is the 'blister' that
makes the beauty of the jewel. Sometimes the
hump is no bigger than a pea ; again it's as
large as a hazel nut." The one in the jewel
lady's hand was almost as large as your thumb
nail. The shell had been cut away around the
hump until the piece left was about as large as
a half dollar.
"This I shall make into a pendant, hung upon a

thin, silver chain. Aren't the colors in it wonder-
ful? Could an opal be more beautiful? Abalones
never need polishing. Nature does that part of
the work, as she does for the Long Island peb-
bles."

Multi-colored "Gold Stones"

She reached for another box in which were
stones of every color—old-fashioned "gold stones"
sparkling with precious metal, such as great-
grandmother wore in her breastpin, made of cool
and delicious green, turquoise, onyx, quartz, lapis
lazuli, bloodstone, cat's eye and garnet.
"These," said she, taking out some pale pink

oval stones almost transparent and lovely enough
to bear distinguished names, "are simply pebbles.
I picked them up on the shore of Long Island
last summer. If they cost a thousand dollars
apiece they could not be prettier. Some look like
moonstones, almost without color, but these
others, you see, are clear rose."
The jewel lady loses track of time while she

works. She forgets to have luncheon sometimes,
and when the light fails she thinks a storm is
coming, forgetting it is late and dusk is falling,
for there are few more fascinating crafts than
the making of hand-wrought jewelry. To take

a handful of translucent pink stones and a sheet
of something that looks at first like a section of
tin biscuit pan and make of them a jeweled chain
pretty enough to adorn a princess is something
any woman would find joy in.—New York Times.

How to Make Brass and
Bronze Plating Solutions

The electrodeposition of brass and bronze is
now carried on more extensively than ever before
and the demand is constantly increasing. Its
object is to give iron or steel articles the appear-
ance of brass at a less cost than solid metal.
While the majority of brass plated goods found
on the ntarket are hardly a credit to the art of
electrodeposition, there are some that are fine
examples of brass plating, and it is these that
indicate what can be done in the way of electro-
depositing this alloy.

Deposition of the Metals

Brass is composed of copper and zinc. Bronze
is also composed of the same metals as far as its
electrodeposition goes. While bronze is supposed
to contain tin, when bronze castings are con-
sidered tin is rarely used in a bronze plating
solution for the reason that it is then more
difficult to work, and the bronze color can be
obtained with copper and zinc alone, and at a
much less cost and with less trouble. The reason
that brass can be deposited so successfully is
that it changes color when the proportion of cop-
per and zinc changes. If there is too little zinc
deposited, the color becomes redder. If the zinc
is plating in excess the deposit is too pale. The
brass deposit itself, therefore, is the "barometer"
of the condition of the solution. Were copper
and zinc of the same color it would be impossible
to deposit at the same time in a commercial
manner for the reason that there would be no
method of ascertaining whether more of one
metal was deposited than the other.
The electrodeposition of brass is unquestion-

ably the most difficult of any plating operation.
It is comparatively easy to deposit brass, but the
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real difficulty appears when one is obliged to
deposit the same shade of color day after day.
It is then that the skill of the plater is taxed to
its utmost.
From the standpoint of electrodeposition brass

and bronze differ only in the amount of zinc.
They are both alloys of copper and zinc. When
a small quantity of zinc is alloyed with copper
bronze results. A larger amount of zinc pro-
duces yellow brass. In the plating trade bronze
always means the following proportion of copper
and zinc:

Copper  90%
Zinc  To%

As previously mentioned tin is very rarely used.
It is not only unnecessary, but is more expensive.
If, in the bronze mixture, the zinc is less than
10 per cent then the color becomes redder. If
more than io per cent, the shade becomes orange,
and as more zinc is used becomes yellow.

Two Shades of Brass

In the electrodeposition of brass two shades
of brass are known:

I. Green brass.
2. Pure yellow brass.

Green brass is the most beautiful of the brasses
and it is the desire of those who deposit brass
upon goods for the art metal trade. For ordinary
brass plating the pure yellow shade is used. It
must frankly be said, however, that the majority
of brass platers are quite satisfied if they are
able to obtain any shade of brass as long as
it is brass. They usually find so many difficulties
in the way that the color is not a matter of con-
sequence as long as it is yellow. There is no
difficulty, however, in obtaining and maintaining
the exact shade if the solution is constantly
looked after and kept in normal condition.
The shade of the brass deposit may be altered

as desired by increasing or decreasing the amount
of zinc. It may be deposited all the way from
a red copper up to a white zinc, and with the
intermediate shades of bronze and brass.

Useful Tables

For reference the following table of the colors
of the brass and bronze mixtures is given. They
will be found useful in brass plating for de-
termining just what is necessary to add when the
color of the deposit is "off":

Color

Red
Red bronze
Real bronze
Light bronze
Green brass
Green brass
Yellow brass
Yellow brass
Orange yellow
Orange
Orange
14k. gold color
Yellow white
Gray white
Gray
Gray
Gray
Gray
Zinc color

55 95% Zinc color
None T00% Zinc color

From a perusal of this table it may readily be
found what is necessary in a brass or bronze
solution when any particular shade is desired.
For example, if the solution deposits a green
brass and a true bronze is desired, then more
copper carbonate must be added. It must not be
inferred, however, that when a brass solution
deposits a brass that is "off-color," that the above
table will always serve to overcome the difficulty,
as the current density, the amount of free
cyanide and the concentration and temperature
of the solution all have bearing; but when these
conditions are normal and have not been changed
the table will help, as it will show at once whether
the solution needs copper or zinc.—The Brass
World

Copper

'co%
95%
90%
85%
8o%
75%
70%
65%
6o%
55%
50%
45%
40%
35%
30%
25%
20%
1.5%
Jo%

Zinc

none
5%
io%
15%
20%
25%
30%
35%
40%
45%
5o%
55%
6o%
65%
70%
75%
8o%
85%
po%
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FOR ALL SIZES AND MODELS OF WALTHAM WATCHES
PRICE, $1.00 PER DOZEN
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catalog nu ber
have made
so that the q Ii
past. The pn
best mainspring

paper box containi g one dozen
the Watch Tr e has been
lendid line of egular" Main-

isture-proof en elope, with the
marked on ea envelope. We

rovements in anufacturing is line of springs
ulaf_springs will be ev n better than in the

remains the same, $1.00 a . .zen, constituting the
oposition ever offered. ur jobber can supply you.

WALTHAM WATCH COMPANY
WALTHAM, MASS

February I, 1912

Etching and Piercing Metals
by the Transfer Process

The Rubber Stamp Method, the Painting-on

Method, and the Transfer Process—Their

Relative Merit

The difficulty in etching metals lies in applying

the so-called "resist" to the metal to be etched.

When this resist has been applied the method of

etching is the same by all processes, whether it

be by the so-called "rubber stamp," transfer,

"painting-on," or photographic operations. The

"resist" is used to protect the metal that is not to

be etched and then, when it has been applied,

the exposed, or metal unprotected by it, is eaten

away or dissolved away by a suitable solution.

This solution may be anything which will attack

the metal and not the resist and is usually adapted

to the kind of process. Some resists will not

stand strong acids, and mild chemicals, like per-

chloride of iron, have to be employed, but this

part of the operation has no bearing upon the

general aspect for the reason that the final result

is the eating away of the exposed metal.
There are a number of different kinds of etch-

ing processes.

The Rubber Stamp Process

This is the cheapest of all processes and is
not capable of producing fine and sharp results.
It is employed for etching names and trade-
marks upon steel knives and is limited to small
work. Essentially the process is as follows: The
steel knife blade is coated with a varnish made
by dissolving gum-guaiacum in alcohol. A rubber
stamp is then stamped on a cloth pad moistened
with a strong solution of caustic potash. The
letters on the rubber stamp take up a little of
the potash solution, just as they do in using an
ink stamp-pad. The stamp is then pressed down
upon the surface of the gum-guaiacum varnish
on the knife blade. Potash has the property of
dissolving gum-guaiacum so that the imprint of
the rubber stamp in potash dissolves away the
varnish and exposes the steel. The surface is
then washed and dilute nitric acid applied which
etches the steel where exposed.

The "Painting-on" Method

This is the most expensive of all processes and
each separate article upon which the design is
to be etched must be treated separately by hand.
The method, however, is the simplest of all and
consists in painting the design to be etched on
the surface of the article. Asphalt paint or other
suitable substance is employed and the design
is painted on by a brush. The paint resists the
action of the etching solution afterwards em-
ployed. The figure painted on the surface is left
after etching in raised or the so-called "relief"
design. The etching is carried on by nitric acid,
perchloride of iron, or electrolytically, according
to the metal to be etched or the desire of the
operator. It will be seen that the fact that
each separate surface must have the design
painted on by hand brings the cost high, and for
this reason this process is employed only for
exclusive or individual designs. Neither is it
capable of giving the fine detail and sharp char-
acter that can be obtained by the transfer or the
photographic processes.

The Transfer Process

This is a method extensively used for the best
class of work, although it is not capable of
giving the fine and sharp detail that can be ob-
tained by the photographic method. It has, how-
ever, the advantage that it can be used on curved
or irregular surfaces where the photographic
method can be employed, and in addition, it gives
a resist that can be used with quite strong acids
and which is so resisting that the metal can be
pierced by the etching liquid. The photographic
method necessitates the use of a bichromated
gelatin or albumen film which is readily attacked
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by acids, and perchloride of iron is necessary for

the etching solution with its accompanying slow-

ness.
The Photographic Process

This process is extensively employed in the

manufacture of printing plates, such as the so-

called "halftone" and "line cuts." It is also largely

employed for the manufacture of name-plates.
It is limited to flat surfaces. The metal to be

etched is coated with a sensitive solution of al-
bumen containing bichromate of potassium or
chromate of ammonium. The design is photo-
graphed on a glass negative so that the whole

will be black and white. The blacks must be ab-
solutely black and opaque and the whites abso-
lutely clear glass. The wet-plate process is used

for producing this negative, as it gives these
qualities. This negative is made on thick glass

and is employed continuously. The metal plate
is coated with the sensitized solution and printed

under the negative in a printing frame in the

sunlight, diffused daylight or by electric light. A

few minutes' exposure is given it. The plate is

then treated with warm water, which dissolves

off the portions that have not been exposed to

the light and leaves those which have been ex-

posed untouched. In this manner the bare metal

is exposed in the portions desired and may be

etched with perchloride of iron or other suitable

solution. Certain other operations are followed

after the washing-out in order to strengthen the

resist, but they do not concern us here.
The objections to the photographic process

are that it can be used only on flat surfaces,

unless a curved negative is employed. Films of

celluloid are sometimes used on this account. The

other difficulty is in the resist. The sensitized

solution employed for coating the plate is not as

resisting as one might believe and solutions of

a mild nature, such as perchloride of iron, must

be used for the etching in order to avoid lifting

the resist during the etching operation. The etch-

ing, therefore, is quite slow. The advantage of

the process is that it is rapid, when suitable ap-

paratus is had, and is capable of giving the finest

and sharpest detail not obtainable by any other

process. It will give the sharpness of a photo-
graphic print and those who are familiar with

photography well know that scratches and dust

may readily be reproduced.

What the Transfer Process Is

The principle of the transfer process is as fol-

lows: A die-plate (or master-plate) is first made.

The plate itself is made of hard steel and is
usually rather thin. A favorite sheet steel for
this purpose is a saw-plate and pieces of such

sheet as may be cheaply purchased from hardware

dealers, and in such a trade they are known as
"scrapers," being employed by cabinet makers,
painters, etc. They are simply pieces of saw-

plate, hardened and ground. The surface, how-

ever, is rather rough and requires extra polishing

to obtain the smooth surface necessary. This,
however, is easily done by any concern doing
polishing.
The fact that a saw-plate is used for the die-

plate has been instrumental in giving the name of
"saw-plate" etching to the transfer process. It

is also the process used for etching the design on
a saw blade and those who wish to investigate
the method should look at a good saw, such as a
hand or cross-cut saw and the kind of etching
possible by the process can be appreciated.
The plate used for the die-plate must be hard

so that it can just barely be touched with a file
or, better still, can not be touched. Soft steel,
brass, copper or other soft metals will not answer.
The reason for this is that the surface of the
plate is constantly scraped by a scraper of hard
steel (like a putty knife) and a soft metal plate
would be gouged out and scratched in the opera-
tion.
The design to be transferred (and subsequently

left in raised or relief figures on the etched sur-
face) must be sunk in the die-plate. Raised de-
signs can not be used. This point, however, is
readily adjusted in making the plate, as will sub-
sequently be explained. The design, sunk in the
steel plate, is then filled with transfer wax by
means of a scraper (a putty knife will do) and
the surface of the plate scraped off, leaving the
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design in the plate completely filled with wax. A
piece of tissue paper, known as "transfer paper,"
is then pressed down on the plate and after
squeezing down well is pulled up by hand. The
wax sticks to the paper in the form of the design.
The paper having the design upon it is then

pressed down by the hand upon the surface to be
etched so that all parts come in contact with the
metal. The paper is then wet with water and
again pulled off by hand. The wax is left on the
surface of the metal in the form of the original
design and of a thickness sufficient for resisting
the attacks of the etching solution. The etching
is now performegl by immersion of the article,
upon which the design has been transferred, in
nitric acid or other suitable solution. The design
is left in relief (raised) and the metal dissolved
or eaten away around it. The length of time in
the etching solution determines the height of the
design.—The Brass World.

Qualities of Diamonds

The best diamonds are as clear and white as the
purest water, and their quality and value depend
upon their being up to or departing from this
standard. A stone of the first water must not
have the slightest tinge of color of any sort; be
free from "flaws, specks, marks or fissures in any
part; must be bright and lively and free from
which is technically called 'milk' or 'salt,' which
are semi-opaque imperfections in the body of the
stone. In order to ascertain this it is sufficient to
breathe on the stone, when any defect or color
will be apparent. It is necessary to look at a
stone on all sides, as a defect may exist which
is not visible in looking at the table." The
words quoted are from the book on "Diamonds
and Precious Stones," by Hirry Emanuel,
F.R.G.S., and he also states that "the stone must
be well proportioned and properly cut, the culet
must be one-sixth of the size of the table, from
the table to the girdle must be one-third and
from the girdle to the culet two-thirds of the
whole thickness of the stone. The size of the
table should be four-ninths of the extreme size of
the stone; any diamond having its substance
otherwise divided is badly proportioned, and
therefore worth less than a properly proportioned
stone." The qualities or "waters" descend until
they are called colored, through being tainted in
an imperfect degree with coloring matter, but
should they be "tinctured with blue, green, red,
etc., in a high degree they are held in consider-
able esteem," and a "stone of five grains, of a
brilliant emerald-green, for which, if white, not
more than 128 could be obtained has been known
to sell for £320."

A Springless Thirty-day Clock

A recent issue of the Technical World describes
a clock that has not a spring in its entire works
and which is wound once in thirty days by merely
lifting the dial to the top of the incline on
which it runs. This gravity clock gains its
motive power by simply rolling down hill, and
by a clever arrangement of weights within the
case it runs the distance of sixteen inches in
thirty days. The dial itself does not revolve with
the case, so it presents the appearance of an or-

dinary clock with the numeral 12 at the top.
The board upon which the dial rolls is inclined
so as to form an 81/3 per cent grade, and is of
polished mahogany. It should be understood that

the dial in its metal case is merely laid upon the

board, there is no connection between it and the

works of the clock, as it is the balancing of
weights inside which moves the hands.
This novelty is the work of a Swiss-American

watchmaker and electrical inventor, and he makes

the claim that it is much cheaper to construct
than an ordinary clock; also that it is perfectly

accurate and embodies principles which are of
value where extreme exactness in measuring

time is required. He has worked for four years

upon this little masterpiece of the watchmaker's

art. Another interesting claim is that the clock

would keep going indefinitely if set upon an in-

clined plane of sufficient length, and that it would
keep time perfectly meanwhile.
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FREE TO OUR CUSTOMERS. A Hairspring Gauge.

Designed to eliminate troubles in ordering hairsprings. This gauge is now in the hands of the manufacturer and it will be
several months before it is completed. We are registering names of our customers who desire same for future delivery.
This idea is original with us and patented and we are taking legal measures to protect ourselves against infringements.
With this gauge will be a chart showing the equivalent numbers and strengths as used by the respective watch companies,
thus enabling you to obtain the correct hairspring without guess work. We are always on the alert for new ideas, new
conveniencos and facilities in the interest of our customers and we want you on our list.

HENRY PAULSON & CO., 37 S. Wabash Ave., Chicago, Ill.

LEARN ALL YOU CAN
ABOUT THE MOSELEY

The new auxiliary slotted conoidal chuck is the best, the
greatest improvement in years. Has sixteen advan-
tages, sixteen good reasons why it is the best, which
we will be glad to send to anyone on application.
Be sure and write for Fully Illustrated Descriptive
Circular explaining in detail the many advantages of
this new chuck. It's to your interest to know.

_11

AMERICAN
AND

FOREIGN
PATENTS
PENDING

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley lathes and can fill
all orders promptly. Write to us about them.

CH I CAG O'S U N RIVALLED
37 South Wabash Avenue (POWERS BUILDING)

MATERIAL HOUSE
CHICAGO

INK
WON'T WASH)

OFF

TAG YOUR RINGS WITH
WASHABLE TAGS
Yes : Mr. Jeweler

The Ideal celluloid tag saves time and
money. And makes your rings look
twice as attractive.

Wash or polish your rings with the tags
on them—the ink is waterproof and won't
wash off.
No danger of getting tags mixed.
Note the large flat writing surface.

IDEAL TAGGING OUTFIT
Complete, only $2.50

1000 tags and eyelets . . . $ 1.50
1 pair Ideal Pliers . . . . .75
1 bottle Waterproof Ink . . .25
1 neat hardwood box, with

catch fastener . . . 0000

Bastian Bros. Co.
Dept. 745

Rochester :: NEW YORK POSITION OF TAG WHEN RING
15 IN TRAY

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.Before Repairing After Repairing

LOUIS MEYER, 804WALNUTS TREET

" 

 

PHILADELPHIA
ESTABLISHED 1892

Gold and Silver Plating
Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR
PRICE-LIST

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY
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Stencil Designs in Show-card Work

The Possibilities of Stencils in Making Show Cards
—Some Sample Designs.

How to Use the Stencils

In a recent issue of Brains George J. Cowan,

principal in the Koester School of Window Dress.

ing, exploits a branch of show-card work that has

interesting possibilities, viz, stencil designing. He

says:

One of the great advantages of using stencils is

that one can repeat a design indefinitely and the

design repeats perfectly in respect to spacing,

dimensions, etc.
The window trimmer can use these stencils on

window borders and through a complete battery

of windows, knowing all the time that all the

windows will be similar in every particular.

in your pattern. It is necessary that they should

be strong, or else your stencil will fall to pieces.

It is also necessary that they be more or less con-

cealed or your design may be disfigured.
In our figure 6, showing a stenciled design of a

bird, the bird's wings and tail feathers are shown

by means of "holds." The chance observer would

think of them as part of the design without know-

ing they were necessary to hold the patterns to-

gether.
Parts of the pattern which need to be strength-

ened and yet can not be so treated in the design

may have the holes cut wherever required, and

when the design has been painted and the stencil

removed the "holds" may be painted out. In fact,

L• OS5 5 a •,-7 ANN.
s ,

sr'. sib

SEVEN STENCIL DESIGNS

Some very pretty designs can be worked up

and used for window backgrounds at practically

no cost to the store except the expense of the

paint. The background, scrolls, borders, etc., on

which the design is to be stenciled can be made

out of any light lumber, box lumber or compo

board. It can be covered with muslin and painted

a flat tone with some wall covering, such as ala-

bastine, with some blue added to prevent rub-

bing off.
Making a Stencil

A stencil is a pattern, the design of which has

been cut out and the color is pounced or painted

through the opening to the exposed surface be-

low. In cutting out these stencils considerable

patience is required. A very sharp knife is an

essential tool.
Remember to hold the knife in a vertical posi-

tion, so that the cutting will be clean and clear.

This will dull only the point of the knife, and to

keep this point sharp dub it over a stone at fre-

quent intervals.
If you do not possess stencil patterns and wish

to make some, you will find it an easy matter if

you realize the limitations of this method of de-

signing. The first thing to realize is the fact that

in making the design it is necessary to have what

is called "holds" to keep the pattern from falling

apart. This is illustrated in the letter 0. If you

cut the outside edge of the letter completely the

entire center of the letter would naturally drop

out. So to retain the center it is necessary to

hold it in place by tiny strips reaching from the

center to the outside edge, and to cut only por-

tions of the letter. These "holds" you soon dis-

cover are the most important things to consider

in some designs one could paint out afterward

all the spaces left by the "holds" and thus have
a design that gets away as far as possible from a

stencil effect.
Patterns

Patterns suitable for stenciling can be found

almost any place where one looks. Figures in

rugs, wall papers, magazines, frames, posters,
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book covers, etc., are good examples. These de-

signs can nscan be modified to suit your purpose, en-

larging them or making them smaller as you
p 

Small designs may be cut out from thick manila
paper, while the large, open ones require a heavier
quality, known as tag board. Beginners, of course,
will. use any cardboard they happen to have. In
cutting over a sheet of glass, as many expert stencil
cutters do, instead of using a drawing board, you
will be able to get a sharper and more even edge
to your stencil, but the knife will be more quickly
dulled. In making a stencil pattern for a design

in several colors, a separate stencil should be cut

for each color, where one color is to be painted

over another. In the case of a very large pattern,
for a particularly wide or long border, it is better

to cut the stencil in small sections, even if only

one color be used, as a large stencil is difficult to

handle. When the stencils have been mit they

should be coated on both sides with shellac and

kept flat and smooth. The moment the shellac is

dry they are ready for use.

Using the Paint

In applying the design the stencil should be

firmly tacked on with small tacks or pins. If you

use oil color see that your color is thick, and use

a big, heavy brush.
The color should be pounced upon the stencil—

not brushed or rubbed. The large brush has this

advantage, that one part of the brush holds the

stencil edge in place, while the other part leaves

the color. A small brush gets under the edge

and blurs the outline.

If you desire to use water color you must take

every precaution that your color does not run.

See that the stencil is dry underneath before you

transfer it to a clean space.
In the small design is shown quite a range of

subjects suitable for window work. Figures I

and 2 are two dainty designs that work well to-

gether ; number 3 is one style of fleur-de-lis in

stencil; figure 4 is a dragon-fly design that can

be worked up in a design, using long reeds, rushes

and glimpses of sun and water ; figure five is a

pond lily design ; figure 6 is shown so that you

will realize how the "holds" can really become

part of the design ; figure 7 is a ship that would

work fine in a border.

Window Design

We next show a complete window design show-

ing a scroll framework on which has been

stenciled a scroll design. This framework acts as

a border to the window background and part
akes

somewhat of an art effect. This scroll border can

be used to frame a mirror background or 
the

background can be filled in with gathered cloth

or a curtain, such as is indicated in the draw
ing.

This is a very practical idea for a clothing 
win-

dow, and one which will call for practically no

expense.

WINDOW DESIGN WITH SCROLL FRA
MEWORK
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RESULTS
Are What You Expect From Your Business
and if there is one thing this Old Established Concern of Ours prefers more than another, it's the chance
to Show Results on a shipment from you that will bring Testimonials of the kind others send.

If a thousand Jewelers told you that they had received "More Than Expected" for their Metals,
wouldn't you feel it worth while to investigate the matter ? We would rather do more than do less
than you expect and we make this Statement Good with a check that will measure up to your expectations.

If by Our Accurate Valuations you can get more for your Old Gold, Silver, Filled Cases, Plated
Jewelry, Sweeps, etc., there is no reason why you should accept less from another concern. This is the
time to clean up, and if you overlook sending us your next shipment you do yourself and your business
an injustice. Shipment returned at our expense if you are not satisfied. Paste Sticker on to your
package and send it to us.

Oregon
Albany, Oregon.

Your check for $10.54 re-
ceived and is entirely satis-
factory. Accept our thanks.

A. H. Parsons.

Montana
Race Track, Mont.

Check for $23.39 received
today and beg to advise same
is satisfactory. Many thanks.

T. J. Gray.

Missouri
California, Mo.

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Your check for $36.41 re-

ceived, and as on all other
occasions, in sending you my
old gold and silver, your al.
lowance for same is really
more than I had figured on
getting for it. Thank you for
same.

Yours very truly,
Chas. E. Tieman.

Illinois
Williamsfield, Ill.

Goldsmith Bros.,
Chicago, Ill.

Dear Sirs:
I am sending you by this

mail a small quantity of gold,
silver and filled scraps. You
can send the check for same
and not wait for a reply, for
I know that your offer will
be for all that the consign-
ment is worth.

Yours truly,
W. G. Johnson.

North Dakota
Kenmore, N. D.

Goldsmith Bros.,
Chicago, Ill.

Dear Sirs:
Your check for $37.53 in:

payment for old gold, silver
and platinum received, and is
satisfactory. Thanks for be-
ing so prompt.

Yours resp'y,
E. H. Gross.

Kentucky
Owensboro, Ky.

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Your favor with check for

$29.00 enclosed came duly to
hand very promptly and same
is very satisfactory; we don't
want a better house to deal
with, as your reliable firm
ought to be good enough for
anybody.

Yours respectfully,
B. Moss.

Minnesota
Hendricks, Minn.

Check is 0. K., is more
than I expected to get.

K. H. Dixon.

Michigan
Grand Rapids, Mich.

Received your check for old
gold and silver this morning
and I wish to assure you that
I am more than pleased with
the returns. Thanking you
for your promptness, lam,

0. E. Virum.

West Virginia
Phillippi, W. Va.

Check just received. Per-
fectly satisfactory. More than
we expected.

Smith-Talbot Jewelry Co.

Minnesota
Wadena, Minn.

Your report and checks for
gold and silver shipped is re-
ceived and as usual entirely
satisfactory.

J. L. Egleston.

Mississippi
Lumberton, Miss.

Check received, same is
satisfactory. I was very much
surprised at the amount, only
expected about half what the
check called for. You will
certainly hear from me again.

B. Wolf.

CONNECTICUT

Meriden, Conn.
Received from Goldsmith Bros. Smelting &
Refining Company, $3,384.38 in payment
for 11 barrels sweeps shipped you.

INTERNATIONAL SILVER CO.

New York
Guilford, N. Y.

I am sending you under an-
other cover some old gold and
silver, also some plated stuff.
The check you sent me for
the last package of gold and
silver was satisfactory, in fact
far better than I expected.

D. II. Darling.

Alabama
Eufaula, Ala.

G. B. S. & R. Co.,
20 John St., New York.

Gentlemen:
Your check for $31.20 for

old gold and silver is perfectly
satisfactory. I send you all
of my scrap and your checks
are often larger than I expect.

Yours very truly,
J. B. Shelly.

New York
Troy, N. Y.

G. B. S. & R. Co.,
zo John St., New York.
Your letter and check re-

ceived and I wish to say that
the same is satisfactory.
Thanking you for your prompt-
ness, I am.

Yours respectfully,
Paul C. Sachleig.

Ohio
Ada, Ohio.

It pays to "Save the
Pieces.'

C. E. Hayden.

South Dakota
Valley Springs, S. D.

Your check for $3.95 just
received and I atn not sorry
I sent you the goods.

C. A. Knutson.

Michigan
Grand Rapids, Mich.

The service that you have
rendered us in regard to our
sweepings has been very sat-
isfactory. We ship only about
once every nine months, that
being the reason for your not
hearing from us, but as soon
as we have another shipment
ready I can assure you it will
be forwarded to Goldsmith
Bros.

J. W. York & Sons.

(TELEGRAM)

United States Mint at San Francisco
Goldsmith Bros. Smelting & Refining Co.

Chicago, Illinois.
Your bid of $10,550.06 being the HIGHEST for SWEEPS,

have awarded same to you.
EDWARD SWEENEY, Supt.

•Goldsmith Bros. Smelting & Re
fi
lung Company

ESTABLISHED 1867

Hey worth Building
CHICAGO

20 John Street Arcade Building
NEW YORK SEATTLE
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The Future, Present and
Past of Electroplating

The future of electroplating, like that of other

commercial enterprises, will depend upon the

progress made in the art by individuals or by

the concerted action or co-operation of men who

understand the essential details of its chemical,

electrical and mechanical requirements. These

will be so interwoven as to create the standard
of efficiency that will be necessary for the suc-
cessful electroplater to attain. Electroplating is
so closely identified with commercial enterprises
and progress that to keep in line with such ad-
vances will require more careful thinking and
studying in the electrical, chemical and com-
mercial manipulations than has fallen to the lot
of the foreman plater heretofore. For years the
art has remained practically dormant chemically.
Very little has been accomplished since the days
of Elkington, Becquerel, Heeren, Roselcur, Von
Leutchenberg, Neidinger and others whose meth-
ods and formulas have remained practically
standard up to the present time.
But a new era lies in the future. On every

hand it is gratifying to note that electro-chemists
and metallurgists, who have devoted the product
of their brains to the mining industries for years
past, are now turning their thoughts to the
greater possibilities of the electro-deposition of
metals. Not only of metals on metals, but also
on many non-conducting surfaces such as wood,
plaster, etc., thus obtaining a finish having the
appearance of solid metal, combined with ex-
treme lightness of weight and .low cost of pro-
duction. New fields are constantly being opened
up for intelligent workmen, so that instead of
electroplaters being in less demand in the future,
it will be found that there will not be sufficient
number of thoroughly experienced men to draw
upon to fill positions that will be created by new
enterprises. So it behooves the younger gen-
eration, who expect to take up the art of electro-
plating in the future to make a thorough study
of chemistry and electricity. Adding to these
arts such mechanical skill as he possesses, the
plater of the future will then be able, with his
superior knowledge, to successfully cope with
any difficulty that may present itself.

Progress in Recent Years

The present of electroplating is upon a satis-
factory basis, so much has been accomplished in
a mechanical way in the past decade. Mechanical
plating tanks and barrels of almost endless
variety have been put on the market. Mechanical
polishing and burnishing methods, that brought
forth economical results in manipulations, have
saved considerable money in the cost of pro-
duction, which has heretofore been almost pro-
hibitive in the finishing of small articles. By the
application of mechanical electroplating much has
been learned that heretofore has not been thor-
oughly understood. Constant friction by agita-
tion caused greater internal resistance and ne-
cessitated denser solutions and greater voltage,
to produce results as satisfactory as those se-
cured from the still solutions formerly employed.
Electro-galvanizing and mechanical plating re-
quiring greater voltages have brought forth the
three-wire system. The dynamo developed for
this purpose affords a range of from five to ten
volts, making the energy created satisfactory for
still solutions requiring up to five volts, and for
mechanical solutions needing up to ten volts.
Such dynamos are replacing the older types be-
cause of their particular advantage in developing
the high and low voltages required.
The platers of the United States and Canada

should feel highly gratified that they have been
able to maintain a standard of finishes quite
equal, if not superior, to those of any other
country. Germany, France and Austria, however,
have paid more attention to chemical detail.
England has followed the lead of the United
States, but pays more attention to the uniformity
of deposit. Many finishes are produced in the
above countries that are unknown in the United
States, and vice versa. In the builders' and
cabinet hardware industry the United States sur-

passes the world in the variety of its finishes and
designs.

The Trisalyte Solution

The introduction of "Trisalyte" for solutions
in the United States by the Roessler & Hass-
lacher Chemical Company will prove of much
value to the plater. The composition of these
trisalts, being uniform in quality and perfectly
balanced, will produce more satisfactory results
in the various deposits than has been obtained in
the past. Such solutions are prepared for electro-
galvanizing, copper, brass, bronze, silver and
goldplating. These salts are used exclusively in
Germany, and have been on the market there for
several years. In France and Germany bright
nickeling has been brought to a successful issue.
If a polished surface is immersed in the bright
nickel bath the deposit will remain bright even
though plated for several hours, and will require
no further polishing when removed from the
bath.
The Sangamo ampere hour meter will no doubt

prove of great value in determining the actual
amount of metal deposited in a given time, so
that eventually a system of costs—so much de-
sired—will be installed in the plating department;
and, with the introduction of the Rojas method
of electro-chemical metal coloring the present
status of electroplating can be considered as
satisfactory.

Principle Still Unexplained

The past of electroplating must always be in-
terwoven with the present and the future. The
secret of precipitation has never been satisfac-
torily explained. The question is often asked,
"What is electricity?" So the plater often won-
ders what causes those particles of metal to be-
come so evenly distributed over the metal or
metalized non-conductive surface, but he can not
explain why. The old myths of unsatisfactory
deposits being due to too much sunshine, too
much cloudy weather and a hundred and one
other imaginative thoughts, have, like the myths
of the middle ages, been explained by scientific
study of cause and effect. Unfortunately, while
many of the old concerns have modernized their
mechanical productive departments, they have
sadly neglected their plating department. The
owners of such plants wonder why they do not
produce the same results as their more modernly
equipped competitors.
In many instances this neglect of introducing

modern methods and equipment revert upon the
plater to his disadvantage; his employer often-
times thinking he is not as competent as the
plater of a competing concern. Recently I paid
a visit to one of these modern plants with a plat-
ing room linked with the past. The results being
produced were unsatisfactory. Several thousand
gallons of solutions, consisting of brass, copper,
bronze and nickel, were in daily use. The brass
deposit varied greatly in color, and was otherwise
inferior. In looking over the plant for the prob-
able cause of this variation in color my attention
was immediately drawn to the absence of a volt
meter. It is a well-known fact that a uniform
deposit from a number of solutions depends not
only on the uniformity of the composition of the
solutions, but also upon the uniformity of the
voltage at the tank terminals, so that unless
evenly balanced, the deposit will not be uniform.

Variation in voltage produces variation in
color and a variation of internal resistance in
the various tanks, and not the incompetency of
the plater, is the primary cause of lack of uni-
formity of deposit.

Becoming an Exact Science

Give the progressive plater modern methods
and he will undoubtedly produce results. This
does not only refer to one solution but to the
results obtained from any number of solutions
in action at the same time. Looking back more
than a quarter of a century into the past of
plating, one is amused at the ridiculous thoughts
and ideas that entered into the mind of the
plater as to the probable cause of the troubles
he encountered. With the light of the present
and that of the future, such delusions will pass
away, because science is unalterable, and as we
progress we shall understand our vocation more
scientifically.
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The National Electroplaters' Association has
been of untold mutual advantage to its members,
producing results from exchange of thoughts,
ideas and experiences. So this association be-
longs to the present and the future. What is re-
quired is a greatly increased membership to ac-
complish the results desired by the association.
If Andrew Carnegie or some other great leader
in the metal world could understand its require-
ments there is no doubt their financial assistance
would be forthcoming to maintain the art of
electroplating in this country in the foremost
ranks of the world. With a scientifically
equipped laboratory and competent men, who are
experts in their various lines, the solution of
many problems could be accomplished and great
results accrue, which would be of advantage not
only to the individual plater, but to the country
at large.—Charles H. Proctor in The Metal In-
dustry.

Coating Plating Racks with Celluloid

In plating articles on racks it is always desired
to keep the metal from the racks as much as
possible, says The Brass World. This is particu-
larly true of special shaped racks that are corn-
paratively costly, and also in the case of precious
metals like gold or silver. When the metal ac-
cumlates to such an extent upon the racks as to
render them no longer fit for use, they must
either be sold to junk dealers or stripped. In the
case of gold and silver racks, it is customary to
strip them, of course, but other metals do not pay
and the racks are sold. In either case, there is
an expense attached which would be obviated if
the metal could be prevented from depositing upon
the portions of the rack where not wanted.
In a number of plating establishments the use

of celluloid is now being tried, and so far it has
given very good satisfaction. It seems to stand
a cyanide solution well and its employment so
far has been confined to silver plating, which is,
of course, done cold. Celluloid will not stand hot
cyanide solutions.
The celluloid is easily put on the rack. All that

is necessary is to make a solution of it and paint
it on or dip the rack into it and allow to dry. The
celluloid is dissolved in acetone until a thick syrup
is produced and this is used for covering the rack.
The rack must be clean before covering.

Alphabet on Pinhead

A. L. Slocum, the local jeweler of Ilion, N. Y.,
is exhibiting with pride some fine specimens of
engraving done by his father. Upon the head of
an ordinary pin he engraved the alphabet, twenty-
six letters being engraved in a space of only
117/1,000 of an inch in diameter. When this feat
became known to F. J. Mollenhatier, a New York
engraver, he proceeded to duplicate Mr. Slocum's
feat. Mr. Slocum was not to be outdone, how-
ever, and proceeded to engrave the alphabet on
the head of a much smaller pin, this one being
33/1,000 of an inch in diameter. So far as is
known no one has succeeded in duplicating this
feat. Seen with the naked eye only small
scratches are visible on the pins, but under the
microscope the letters can be distinctly seen. it
took five hours to engrave each pin. Mr. Slocum
also has engraved the Lord's Prayer twice on the
back of a half dime. Another specimen of fine
work is in the shape of a die punch 3/16 of an
inch in diameter, on the edge of which is Mr.
Slocum's name in letters ihoo of an inch in
width.

Another Fad Nailed

Departures from the old way in things educa-
tional come in for hard raps, first and last, but
not often are they assailed as in this letter which
a glowering boy handed to his teacher the other
day:
"Madim you kepe teling my son to breeth

with his dierfram I sepose rich boys and girls
all has dierframs but how about when their
father only makes 2 dollars a day and theres
4 younger I tel you its enoug to make everybody
socialists first its one thing and then its another
and now its dierframs its too much."
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New Model Webster-Whitcomb Lathe with New Model Tip.
over Hand Rest and Tallstock.

Full Nickel-plate. Price, $31.00
which includes Taper Chuck, Screw Chuck, Six ;1',-inch Cement
Chucks slid 9 fl, Round Belting.
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Silver-Platet1 Ware, Etc. 23 Maiden Lane, New York
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4P-.15 per Dozen
1.50 per Gross

PRICE-LIST
Genevas   $4.00 per pose; S .40 per dozen
Thick Mi-Concaves .   4.00 ' .40 "
Mi-Concaves, Extra Thick .   10.00 " .90 "
Parallels   8.00 " 75 "
Patent Geneva. 8  00 " .75 "
Lentilles 12  00 " 1.25 "
Antiques 8  00 " .75 "
Lunettes 3  00 " .25 "

BLANK ORDER SHEETS FOR WATCH GLASSES
SENT UPON APPLICATION

WRITE FOR OUR LATEST, UP-TO-
DATE, CLOTH BOUND, POCKET
PRICE LIST of TOOLS and MATERIAL

(Incorporated)

Made only by

THE OIL
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L. Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO JEWELERS' BUILDING
.1 BOSTON, MASS.

Service, Quality and More Service

No. 9 Foot Blower $5.00

BUFFALO

That is what we give you when you
purchase a Foot Blower with " B. D.
M. Co.," stamped in the wood. Best
wood ; best leather; best rubber and
best workmanship the market affords.
A combination that can not be beat,
and we are proud of it. If you haven't
one now, make your next one a "B. D.
M." and be convinced. Write for our

catalog '13 K" illustrating these and all
our chemical laboratory appliances.

DENTAL MANUFACTURING CO.
BUFFALO, N. Y., U. S. A.

Pradtical ability, high earnings, and firgt-class positions guaranteed to graduates.
Absolutely highest class equipment and ingtrudtion.
Beat living for leagt money, for students, in Lancagter.
Over 1000 successful graduates; egtablished 23 years.

THE EZRA F. BOWMAN TECHNICAL SCHOOL
of

WATCHMAKING AND ENGRAVING
LANCASTER, PA.Write for Catalogue
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Workshop Notes

THERMOSTAT.-You will find enclosed the picture
of a thermostat. I have the motor of this
thermostat made but I am unable to make the
part that expands and contracts. Would you
please explain, through "Workshop Notes,"
what kind of metal to use and where I can
obtain it, and oblige.

The part of the thermostat about which you
inquire is a bar made of two metals, one of
which expands and contracts more than the other
under the influence of heat and cold, and in that
way bends the bar to right or left to make
electrical contacts which open or close the draft.
The best metals to use are brass and steel. Take
strips of these metals of size and thickness de-
pending on the size of the other parts of the
instrument (your picture will be a guide to the
right proportions) and fasten them together with
rivets about an inch apart. You can buy the
metals from any of the watchmakers' supply
houses.

WOOD MOVEMENTS.-Will you kindly send the
address of any firm or firms who make wood
movements for the old "wall sweep" clocks.
Can you give us any idea of the cost of such
a movement?

No manufacturer makes for the market wooden
movements such as you mention. The best thing
you could do would be to put a notice in the
"Wanted" column of THE KEYSTONE, stating that
you want to buy a wooden clock movement ; this
should bring replies from persons who have old
wooden movements which you could buy. To
have one made up specially would cost ex-
cessively.

TARNISH.-Will you kindly tell me, through
"Workshop Notes," the best way to clean

goods that have been lying in stock for several
years so as to give them a new appearance, or

as new an appearance as possible.

Jewelry that is tarnished from having been in
stock for some time may be cleaned by a cyanide
solution, composed of two ounces of cyanide to
a gallon of water. Dip the articles in this for
a few seconds and polish with brush or flannel.
If the articles are plated do not let them stand in
the solution too long. This will remove the
tarnish in most cases. Silverware occasionally ac-
cumulates, through long exposure in show cases,
a stubborn tarnish, and if the cyanide solution
does not remove it and none of the silver polishes
which you have about will have any effect, the
only remedy is to submit the articles to a strip-
ping process. This is the reverse of a plating,
and consists in placing the articles in a plating
bath but reversing the current. Of course, this
removes some of the silver as well as the tarnish.
After the tarnish is removed the current may be
reversed again to the proper direction and the
removed silver replaced without the tarnish.

OPTICUS,-I WOUld like to be informed through

your "Workship Notes" as to the method of

repairing temples and eyeglass frames in gold

and gold-filled. I do considerable optical work

as a side line to my jewelry business and have

had much trouble with such repairs.

Temples are very unsatisfactory to repair, and
only in cases of emergency should it be at-
tempted. They are made in gold by drawing,
and in gold-filled by swedging. This process
gives them the temper and spring. As soon as
heat is applied to them they are annealed, and
consequently are very soft. The best way to
repair them is to use a ferrule. There are small
pieces of tubing just the right size. to slip over
the broken ends, and as the base metal is solder,
it is only necessary to apply the heat and a good

joint is obtained. This method leaves a bunch
on the temple, but it is fairly strong. Spring
stock must have considerable temper and spring,
consequently when heat is applied the springs
are practically useless. When one is broken near
the end, .or screw hole, a new hole can be
punched, and although it makes it somewhat
shorter it is very satisfactory. This is the only
way any kind of a spring can be repaired, but
even this method hardly pays, as springs can be
obtained at a very low price.

REGULATOR,-I desire some information in refer-
ence to a regulator which I have just bought.
I want to improve its timekeeping qualities if
I can. The name on the pendulum is George
A. Jones, Courtland street, New York. The
movement is of heavy brass, polished, cut steel
pinions, dead-beat escapement, beats seconds,
large minute hand with second hand above and
hour hand below. The movement is finely
made. I have decided to put in sapphire pallet
stones and hole jewels, also escape-wheel hole
jewels. The person who will do this work has
the ability and facilities for doing a first-class
job. What do you think about the idea?
What in your judgment would be the very best
pendulum to use in a clock of this size and
character?

Our advice would be to first regulate your clock
carefully, then keep an accurate record of its rate
for, say, one month. We assume that it is in per-
fect order-in such good mechanical condition in
every way that you can see nothing in it which
could be improved as it now stands.
If the clock shows a good rate, you had better

leave it as it is, provided your object is to have
a clock which is a good timekeeper. If, under
the above conditions, you find the clock does not
keep good time, then you should examine every
part of it-power, train, escapement and pendu-
lum, and find where the defect lies. Do not
assume that you will improve the clock neces-
sarily by changing the escapement or the pendu-
lum. If the defect is in the train, the best
escapement and pendulum may not be able to en-
tirely neutralize it.
As to the merits of jeweled escapement holes

and pallets, we will state that from the standpoint
of timekeePing these things offer no particular ad-
vantage in themselves ; an escapement with jeweled
holes and pallets will wear longer and withstand
more neglect of oiling and cleaning than one
without jewels; but we must always remember
that the requisites for good timekeeping are
essentially form and finish of parts ; steel pallets
and brass, bronze or nickel pivot holes can be
finished to the highest degree necessary.

If you find the present escapement faulty, it
would seem desirable to jewel the new escape-
ment which you would have to make, because
you would have to make new pallets anyway and
it would not be "work thrown away," as it would
be to take out a perfectly good pair of steel
pallets and make new pallets, just for the sake of
having them jeweled.
In the above we have assumed that what you

are after is to get the best timekeeping out of
your clock. If instead you simply want to make
an interesting experiment, then of course you
would jewel the escapement regardless of
whether or not the clock now keeps time-but
we have gone to some length to explain that
jeweling it will not necessarily make the clock a
better timekeeper.
A simple mercurial compensating pendulum is

what we would recommend for your clock. This
subject is too extensive to treat in this depart-
ment, but we suggest that von buy from your
material dealer the booklet "Compensating Pen-
dulums," by Finn & Riefler, which will give
you practical information.

SCRATCHED GLASS --Can you give me some expert
method of polishing show case plate glass that
has been scratched?

The following method is recommended : Dis-
solve one ounce of white wax in a pint of tur-
pentine. To dissolve the wax place the vessel
containing the turpentine over a burner and
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warm, and apply with a soft cloth. This will, in
every case, greatly improve the surface. For
cleaning glass a good method is as follows: Mix
one ounce of whiting, one ounce of alcohol and
one ounce of ammonia in a pint of water. Apply
with a soft cloth, allow to dry and then wipe off.
Numbers of glass cases are ruined yearly from
lack of proper attention. Small cracks appear,
caused by heat or contact with hard, heavy bodies,
and if these cracks are not at once attended to
they soon spread. An excellent method to pre-
vent a crack from spreading is to draw a short
scratch at right angles with a diamond or a glass
cutter. This will prevent a crack from spreading
in every case. Cases should be set perfectly
level on the floor, especially the new, all glass
variety, which, if this is not done, are certain to
warp. The legs of the case should be propped
to the required height from the floor to insure
their setting true.

CHIPPED DIAL.-I would like to know, through
your valuable columns, what is the best enamel
for mending a chipped dial.

The best cement for mending chipped dials is
made by mixing the best plaster of paris with
white of egg. This is applied in excess to the
chipped places, and when it has dried is scraped
level with the rest of the dial and then polished
with a smooth flannel cloth. As the plaster of
paris and egg harden very quickly, you will have
to work fast with it.

CYANIDE.-(a) In your October I number, 1911,
you give two methods of cleaning watches. I
am under the impression that the methods
there described are for a gilded movement.
Can the cyanide be used on a nickel movement
without injury? (b) In making drawings for
escapements, say, covering a space of 6, 8 or to
inches, what methods are used to reduce them
to the actual size of movement wanted?

(a) The cyanide process for cleaning can be
used with equally satisfactory results on either
gilt or nickel movements. It will not injure
anything. There is, to be sure, a right and a
wrong way to use cyanide solution in watch
cleaning, and if the wrong way is taken the re-
sults will not be satisfactory. Any complaint as
to the results of cleaning with cyanide of potas-
sium can be referred back to some neglect in one
or more of the steps in the process as described
in the article on page 1893 of THE KEYSTONE of
October 1, 1911.
(b) Before making your drawing decide on the

diameter of your actual escape wheel. Make the
escape wheel on the drawing a certain number
of times, say fifty times, the diameter of the
actual escape wheel. The rest of the drawing
depends, for the dimension of its parts, on the
size of its escape wheel, and as the wheel on
the drawing is fifty times the size of the actual
wheel, every other part shown on the drawing
will be fifty times the size of its corresponding
part in the actual escapement to be made. To
find the actual size of any part measure it as
shown on the drawing and divide the measure-
ment by 50.

A Powerful Engine
A 30,000 horsepower steam turbine, the most

powerful engine ever built, was recently placed
in service at the Waterside station of the New
York Edison Company. It will replace seven
vertical reciprocating engines of 5,000 horsepower
each, which were built only ten years ago. The
new turbine occupies no more room than one of
the engines of the older type, and will require
the attendance of a small part only of the great
number of enginemen and oilers who were needed
to keep the reciprocating engines running. It
should therefore effect a considerable reduction
in the cost of electric power. According to the
Engineering Record the turbine requires 7,200,000
pounds of steam daily. To make this enormous
volume it takes 400 tons of coal and 86,000,00o
gallons of water daily, a supply one-fifth as
large as that needed for the entire boroughs of
Manhattan and the Bronx.
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flLfi 1111N1111 and Motor Combined
One or both sets of rolls
may be operated at once

Easy Running
May be operated from a
shaft if desired.

Polishing Machine
and Dust Collector

Combined
It catches the dust and holds
it in the tank. A powerful
suction—smooth running.
Shipped set up ready to run
—with or without motor.
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Regal Sway of the Pearl

Popularity and Cost of the Gems Increasing Each Year—Vast Fortunes Paid

for Necklaces—The Pearl in Tradition, History and Romance

The world is indulging in a rage for pearls.

For ten years they have been advancing steadily

in value. For ten years the supply has been de-

creasing steadily. Never before were pearls

worth so much as today. Never before were they

so much treasured by women.

A short time ago one of America's multi-

millionaires married a girl bride. He bestowed

many gifts upon her, gifts beyond the reach of

lovers, gifts in bonded wealth and real estate

values, but the most romantic of all were the

pearls he lavished on her. The rarest, fairest,

richest pearls that New York's great jewel em-

poriums could offer went to add their mysterious

luster to the bride's beauty. Hard upon the

heels of this local pearl fest comes a girl en-

chantress from abroad laden with pearl spoils

that run Marie Antoinette's famous necklace a

close second as an inducer of revolutions. A

modest estimate places their valuation at $32o,000.

The pearl that lost its life in Cleopatra's draught

was roughly appraised at $375,000.

Why do women adore pearls? All women,

girls, wives, widows seem to. More than $40,-

000,000 worth of precious stones pour into

America every year. More than one-fifth of this

gorgeous rainbow pot represents pearls alone,

and most of the sea harvest lies around the necks

of old Knick's daughters in necklaces, dog col-

lars and ropes.

The Pearl in History

Mephistopheles smiled when he advised Faust

to give pearls to the girl who prayed. The men

who let Marie Stuart walk on their hearts gave

her pearls. The lovliest odalisque in the seraglio

of Abdul Hamid was known as the pink pearl.

Back in the old days of Bagdad's caliphs they

used to bring veiled girls to the market places

and bid them up against pearls. Unless the girl

was above the price of gold the pearls stayed
with their owner, and the veil was replaced. "Ah,

one may find a fair face in every day's journey,"

the Arab proverb has it, "but the pearl of per-

fection comes but once in a lifetime."
It is useless for scientists to insist the pearl

is nothing but a secretion consequent upon the
irritation produced on the nerves of the mollusk
by the introduction of some grain of sand or
other foreign substance. They may explain and
evolve all manner of theories for its presence
in the oyster, but the world at large prefers the
old legends of the East. To the ancient Hindoos
the pearl was a liquid drop of the dew of heaven,
crystallized by the action of the sun's rays.

In the Malay group of islands they have a
tender legend. At the full moon, the natives
say, the pearl oyster rises to the surface of the
waves and opens its shell. A dewdrop falls and
is caught in the shell, a sparkling, exquisite, iri-
descent drop from which the pearl is born. If
the weather is clear the pearl is perfect, if cloudy,
the luster is opalescent and dimmed; thunder
makes pearls hollow, and at a flash of lightning
the shell will close and the pearl is dwarfed.
To the natives the gem is a personality, a

being whose favor must be propitiated before
it will consent to possession. The Polynesians
permit only women divers to descend after the
pearl oysters, and at that, only the fairest maid-
ens are chosen. In the prow of the slender
canoe an old tribesman will perch, one who is
practically the medicine man of the village. He
plays a wierd, plaintive melody on a sort of flute,
with the dull thud of the tomtoms every now

and then to scare away evil spirits. At the
favorable moment the slim brown figure of the
girl diver darts downward from the stern of
the canoe. Sunrise is the favorite hour for the
ceremonial, and the picture is a wondrous one.
A long, intoned, sing-song wail comes from the
natives in the canoe, when the girl rises again
to the surface with her "catch," a catch which
perhaps contains rare pearls that will glisten
on the brow of some eastern dancer, or lie in
state on the bosom of a queen.

Pearling Industry in Ceylon

The great pearl market of the world is the
island of Ceylon. Every year the pearl buyers
of all the nations flock to the jungle-fringed
shores, and for six weeks a strange, transitory
city rises like magic along the beach. It is a
wonderful game, this garnering in the harvest
of the seas's treasures. There are the hundreds
of boats sailing out on the calm water, each
carrying six or seven men. The divers are
strong, trained natives mostly, and they descend
nude to the floor of the ocean, with a tortoise
shell tip on their nostrils and a basket on their
arm.
From the sea bed the pearl oyster is put up

at auction. Five million have been caught in
one day, and the scene in the pearl market is
worthy of a master's canvas. Men and women
push and crowd for place near the shouting auc-
tioneer. It is a veritable Monte Carlo, for not
an oyster is sold with open shell, and even the
children bid up for the chance of finding a pearl
worth a king's ransom.
And every year from this one small isle the

pearls of the world are sent forth. The Hindoo
and the Persian buy, and find their purchasers in
the harems of the rich. The Chinese seek the
seed pearls that can be woven into rare em-
broidery. But from the new world come the
agents of great jewel manufacturers. Every
year their quest is the same. They seek the
rarest, purest pearls of all and pay fabulous
prices for them, for it is absolutely imperative
that miladi of New York shall have her neck-
laces, ropes and dog collars.

Legendary Glamor of the Pearl

It is not the beauty or the rarity of the gem
that gives it its own peculiar charm. It is the
legendary glamor that overhangs it. It is one
stone Marie Stuart wore always. As France's
girl queen a quaint cap of pearls strung on golden
threads rested on her young head. In those last
dark hours at Frotheringay Castle only a rosary
of pearls was left to her. It was her last relic
of power, and in the golden days of her reign
both Catherine de Medici and Elizabeth of Eng-
land had tried to win from her that rosary of
perfect pearls. It marked the Pater Nosteis and
Ayes of England's queen finally, but not until it
had fallen from her cousin's chilled hand at the
headsman's block.
In Lytton's play of "Richelieu," the kingmaker,

it is De Mauprat that lifts his glass of wine to
a toast to the pearl.—

The rare Egyptian dissolved her richest jewel in a
draught,

Could I so melt time, and all its pleasures and drain
it—thus 1

It was the favorite gem of Egypt's queen.
From descriptions that have come down to us
we know that costly strands of matched pearls
bound back her heavy, dark hair, and pendant
from her forehead hung one flawless "moon tear."
It was the very acme of bravado that caused her
to take a pearl worth a province, drop it into
her drinking glass as she reclined beside Rome's
recreant lord, and drink it to his good health.
Evidently after this famous feat a pearl diet be-
came the fashion. The Emperor Claudius used
to place a pearl at each guest's plate nightly that
they might prove the pleasure of Cleopatra's act.

Pearls signify tears, the ancients claimed. Cer-
tainly the fateful careers and strange dooms that
have befallen their lovers give the name a weird
meaning. Cleopatra died a conquered queen ; the
Cmsars faded to traditionary phantoms; Margue-
rite, sweet lady of Valois, dreamed that all her
jewels had turned pearls the night before Henry
was assassinated by Ravaillac; James of Scot-
land's queen dreamed of pearls for three suc-
cessive nights before the king fell dead on Flod-
den field, and Napoleon, seeing visions of a world
conquest, loved to feel unset pearls slip through
his fingers.

Poets and Pearls

Poets adore pearls. Even the Swan of Avon
slipped a tender allusion to them into the epitaph
he wrote for the fair marchioness of Winchester.

And those pearls of dew she wears,
Prove to be presaging tears.

Herrick sings in "Corinne's Maying,"

Besides the childhood of the day has kept,
Against you come, some Orient pearls unwept.

In "Richard the Third" the consolation given
to Lady Anne by her impromptu and hasty
suitor is this :

The liquid drops of tears which you have shed
Shall come again, transformed to Orient pearls.

But the tenderest of all songs to the pearl is
Rogers' "Rosary." It is the echo of the heart's
longing for a lost love:

The hours I spend with thee, dear heart,
Are as a string of pearls to me.

I count them over, every one apart,
My Rosary, my Rosary.

Each hour a pearl, each pearl a prayer,
To still a heart in absence wrung.

I tell each bead unto the end, and there
A cross is hung.

So the pearl harvest goes on from year to
year that women may possess the gem they love
the best. With some it is a mania. Eugenie,
empress of the French, had the most wonderful
black pearls in the world. Another empress,
Elizabeth of Austria, whose feet trod the way
of tragedy, owned the loveliest white pearls in
Europe. Shortly before her death the jewels
began to turn dark, it is said. They were placed
in a perforated casket and lowered into the sea,
hoping to restore the luster, but after the murder
of the empress no trace was ever found of them.

Pearls of American Duchess

Consuelo, duchess of Marlborough, has the
finest pearls in England, yet they can not be said
to have brought her happiness. But she has
no superstititon regarding them and it is a regal
picture this tall, dark-eyed Vanderbilt daughter
makes when she wears her ropes of perfectly
matched pearls, her coronet tipped with prizes of
the Ceylon "catch," and about her slender throat
a dog collar that a Czarina has coveted.
Both Carmen Sylvia and Margherita of Italy,

the two beautiful royal women whom sorrow has
crowned with silver, find consolation in their
exquisite pearl collections. There is some
strange, indefinable influence which seems to
emanate from a gem that will assume the mood
of its wearer, and even presage evil events. The
Hindoos say:

He who heeds the warning of the pearl
Fears not the underworld.

In Persia it is the pink pearl which is most
highly valued. The richest of all is owned by
the present shah, and is over an inch in diameter.
It is rarely seen by even his courtiers, but is said
to rest on a gold chain about the forehead of his
favorite daughter.
One legend that forms out of tradition's

shadows is a pretty one. When Sarah was young
and desirable Abraham knew she was coveted bg
the lord of a certain province through which they
were to pass. After several close adventures he
had her placed in a chest as they were passing
over the last border. The keeper of the gate
halted and asked the contents of the chest.
"I will not tell," replied the husband. "It is

above price."
"Surely, brother," said the wily Egyptian,

"surely thou bringest in pearls."
"I will pay the price of pearls," said Abraham,

and he paid.—New York Press.



314

What We Have Done .\
for Others We Can Do for You 

1

The above plate (size 20x24 inches) was free hand designed and en-graved by me while attending the Philadelphia College of Horology.I never had any previous experience in engraving before taking thiscourse. I am more than satisfied with the knowledge that I received andwith the painstaking practical instructions that was given me.I have no hesitation in recommending the Philadelphia College ofHorology as being one of the most thorough and practical engraving col-leges in this country. Their method of teaching is so simple and thoroughthat anyone can master the art ofengraving in a comparatively short time.I take this opportunity to thank the instructors for all that they did forme and wish the College the success it deserves. I beg to remain,
Very respectfully yours,

M. A. NOURY,
226 Notre Dame Avenue

Manchester, New Hampshire

E pride ourselves upon the thorough and practical sys-tem of our instructions in the art of engraving. Thereis no question but what we are recognized as the fore-most institution of its kind in this country, therefore if you aregoing to learn the art of engraving you are doing yourself aninjustice if you do not investigate our college. I can truthfully saythat no engraving school in this country can give you as muchpractical knowledge pertaining to the art of engraving in ashorter time or with as little expense as we can. The secret ofour students' success is our practical method and system ofteaching, which is different than any other college.11, We have been teaching over twenty years and know howto make an expert engraver of you in a short time. Read whatMr. M. A. Noury says. He never had any experience beforeattending our college, and designed and engraved this plate freehand. Examine it carefully—and I know you will admit thatit looks more like the work of an expert engraver with years ofexperience than a young man with only a few months' training atour college. We can teach you to do as well.
Send for our engraving prospectus today. It is an interesting book and willprove to you that what we claim for our college is true. A postal will bi ing it.

The Philadelphia College of HorologyF. W. SCHULER, Principal Broad and Somerset Streets, PHILADELPHIA, PA. ESTABLISHED 1899

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Sat i sfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairsor sells rings. It is the only tool on the market for the purpose thatwill do perfect work. It stretches all kinds of rings—wide, narrow,oval, flat, plain or set. A light ring can be sized three sizes and a heavyone six sizes and do it perfectly. Anyone can easily work it and youcannot spoil a ring under any circumstances. The ring comes out of themachine perfectly round and straight and requires no refinishing. Youcan size a ring while the customer waits and he cannot tell by appearancesthat it has been stretched and will not know how you did it unless youtell him. This machine is not built on the roll principle but the ring ispressed into the die and you can put as much or as little pressure as youwish and you can see exactly what you are doing. It is thoroughlyguaranteed, will never wear out. The mcst successful jewelry houses inthe country are using this machine. We have had a wonderful sale of itand do not know any one who has one who would do without it. Give ita trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to OS Direct. Includes Machine,Price, $16.001 Mandrel and Six Dies

A. J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA.

February I, 1912 TFI E

ITEMS OF INTEREST

L. H. Dodd & Co., Chicago, Ill., the well-knowi
jewelers' auctioneers, have just closed their sec-
ond sale for the old firm of T. K. Smith & Co.,
Oskaloosa, Iowa.
Thomas J. Routledge, of Elmira, N. Y., sold the

solid silver loving-cups, etc., to the committee of
the American Sales Book Company during the
convention which was held in Elmira, N. Y., the
first of last month.
In the issue of January I we stated that E. H.

Morin, Oakland, Maine, had moved from that
city to Livermore Falls. Mr. Morin informs us
that it should read from Livermore Falls to Oak-
land, as he is now in Oakland.

In our review of "The Old Clock Book," pub-
lished by Frederick A. Stokes Company, New
York, which appeared in our December 15, 1911,
issue, owing to a clerical error the price was
given as $6.20 instead of $2.60, the latter being
the correct figure.
The new factory building of the American

Cuckoo Clock Company, Philadelphia, Pa., to-
gether with the contiguous buildings which house
the planing mill and finishing building, are just
about completed, and the company is now moving
into its new home, where they expect to be run-
ning about the first of February.
W. J. Peach, who is village president and also

leading jeweler and silversmith of Pulaski, N. Y.,
was one of the principal guests at a dinner ten-
dered to Judge-elect Irving G. Hubbs on the even-
ing of December 29. Mr. Peach also took the
opportunity to present, as a token of the esteem
of the men assembled, a handsomely mounted
Waterman Ideal fountain pen to the judge-elect.

A number of changes have been made in the
selling department of the Merrill-Broer Company,
Toledo, Ohio. Harold J. Wurts, formerly city
salesman, has been promoted to Ohio territory
and will be accompanied on his first trip by
President Merrill. Carl Gilmore, former clerk,
takes his place as city salesman, and his place
will be filled by Robert Jaeska, formerly shipping
clerk. Leon J. Miller is no longer with the firm.

The Conklin Pen Company, Toledo, Ohio, re-
cently tendered a banquet to its selling force,
which proved the most successful ever held.
Salesmen from the Atlantic to the Rocky Moun-
tains were in attendance and discussed the future
policy of the company. The concern will open
offices in Chicago, New York and Boston in the
near future. The Chicago office will be opened
in February and the others will follow soon after.
John Prochaska, Toledo, Ohio, has left with

his wife for California. Mrs. Prochaska will re-
main several months, but he will return in about
four weeks, when he will at once close out his
large jewelry stock and retire from the jewelry
business. He will retain his optical business.
Mr. Prochaska has been in the jewelry business
in Toledo for a great many years and now
looks anxiously forward to the closing of an
unusually successful career in that line.
Reed & Barton, silversmiths, Taunton, Mass.,

announce that beginning January 15 they discon-
tinued the grade of silverplated flatware listed
in their catalog as "Extra Plated," and a higher
grade, known as "Triple Plate," will henceforth
be known as "Reed & Barton Plate." This will
be the standard and only plate made by this firm.
The list prices on the higher quality "Reed &
Barton" plate will be the same as heretofore for
"Extra Plate," which means a reduction in price,
quality considered.
George N. Strawn, who for the past twelve

years has been manager for E. A. Dayton & Co.,
of Chicago, died on January 19 from an attack
of erysipelas. His death was very sudden and
came as a great surprise to his many friends. He
was fifty-three years of age, and during the twelve
years he had been with E. A. Dayton & Co. it is
said he never lost a day on account of illness.
He went to Chicago from Omaha, and was for-
merly in business at Cedar Rapids, Iowa. His
widow, one son and a daughter survive him.
Burial at Mount Pleasant, Iowa.

KEYSTONE 315

Rogers, Lunt & Bowlen Company, silversmiths,
Greentield, Mass., are opening a new office at Chi-
cago in the Kesner building, corner of Madison
and Wabash avenues. The office will be in charge
of William T. Kelly, of St. Johns, Mich., who for
many years has been their western sales manager.
They have other offices in New York City and
San Francisco.
Owing to their fast increasing business in

Louisville, Ky., the H. W. Johns-Manville Com-
pany, of New York, have found it necessary to
move their offices from the Lincoln Savings Bank
building to 205 Paul Jones building. These new
and more spacious quarters are much better
adapted to their requirements. The office will
be in charge of J. R. Chowning, who is well and
favorably known throughout that section, having
traveled in that section from the Milwaukee of-
fice a considerable time. A complete line of well-
known J-M asbestos and magnesia products,
electrical supplies, packings, pipe coverings, roof-
ings, etc., will be handled from this office.

Herman G. Briggs, the well-known jewelers'
auctioneer, is now conducting a most successful
sale for the Rushmer Jewelry Company, Pueblo,
Colo., one of the largest retail jewelry concerns
in that city. This is Mr. Briggs second sale for
the same firm, the previous sale being made by
him twelve years ago. The purpose of the pres-
ent sale is to settle up the affairs of the estate
of Mrs. Rushmer, mother of Gortin Rushmer,
lately deceased. By a typographical error in the
advertisement of Mr. Briggs, on page 112 of
our issue of January 1, his sale for Williams,
Barker & Severn, Chicago, was stated to be over
16o instead of r,600 pieces of diamond jewelry
and watches, the latter being the correct figure.

J. H. Stouffer Company in New Home

J. H. Stouffer Company, Chicago, Ill., the
largest exclusive decorators of fine china in the
world, are now located in their own new build-
ing, which is several times the size of their
previous quarters. It has been especially con-
structed for decorating and displaying Stouffer's
fine china, and is located on the south side resi-
dential district of the city—a select location,
easily accessible and with the clear atmosphere
desirable in the firm's specialty. In fact, the
studios are claimed to be the best appointed of
any in the world devoted to the ceramic art. It
is suggestive of the increasing popularity of this
company's wares that it has been forced to move
to larger quarters three times in five years, and
that from its modest beginning in 19o5 it has
already attained such immense proportions.
"The notion that the public is buying less hand-

painted china than heretofore," said Mr. Stouffer
in a recent interview, "is entirely erroneous. It
is only buying less of certain kinds. People have
not lost their liking for fine china, but they have
grown more discriminating. They are demanding
better stuff and are seeing that they get it. There
has been a revival of simplicity in the china bus-
iness, and if there is any secret about our rapid
growth it lies in the fact that we had the fore-
sight to anticipate the change and profit by it."

A Practical Hairspring Gauge Free

Every watchmaker has experienced trouble in
procuring Breguet hairsprings of the proper
strength. Some time ago Henry Paulson & Co.,
of Chicago, promised their customers a practical
hairspring gauge and a chart and system for
ordering that would enable every one to order
Breguet hairsprings intelligently and correctly.
The firm has at last perfected a device practical,
simple and efficient, which, together with the
chart it is compiling, will overcome all these
difficulties and obstacles and enable the jeweler
to obtain the correct hairspring without guess-
work.

It will be several months before the dies and
stamping of the parts and compiling of this chart
are completed. This outfit will sell for $5, but
to make good their promise some time ago Paul-
son & Co. are going to give it to all their cus-
tomers and desire to register the names of all
applicants as soon as possible.

Ancient Bramer Clocks
of the Netherlanders

(From CONSUL FRANK W. MAHIN, Amsterdam)

In response to an American inquiry, a search
has been made by this consulate for a certain
style of clock made by Du Loss Brumer en Soon,
of. Amsterdam, but no trace of that firm was
found. All clock dealers here, however, know
of Paulus Bramer en Zoon, clockmakers in this
city in the middle of the eighteenth century.
A clock made by Gerrit, a brother of Paulus,

similar, it is believed, to those made by Paulus,
was found in an antiquary shop in Amsterdam.
This clock has two bells, the larger striking the
hour and the smaller the half hour. Though
larger, the hour bell has a higher, more silvery
tone than the half-hour bell, the tone of which
is deeper and mellower. The Gerrit Bramer
clock, has no chimes. At the first quarter hour
it strikes once on the hour bell ; at the half hour
it strikes the next hour on the other bell—at
half past three striking four, the different tone
showing that half hour (the Dutch and German
expression) is being sounded. At the three-
quarters hour the half-hour bell is struck once.

Improved Instrument
for Refraction Work

We show in the accompanying illustration a
new model of the oculometroscope, which is now
being furnished to the optical trade by the Spen-
cer Optical Company, 5 and 7 Maiden lane, New
York. The following are a few of the practical
advantages over other instruments used for
refraction:

It does away with the darkroom. The patient's
attention, while under examination, 1 never dis-
tracted by changing of lenses in the test frame.
The use of atropine is dispensed with, as the fog-
ging system takes its place. This instrument also

measures for the near and far points the ampli-
tude of accommodation for hypermetropia, pres-
byopia, myopia and astigmatism without being
disturbed by the changing of lenses out of the
trial case. It measures the pupillary distance
automatically and allows the reflex to be exam-
ined without interruption. It may be used in the
light of day as well as by gas, electric or other
artificial light.

Vsomossiscst..

DISPLAY CARDS
THAT ARE "TRADE WINNERS." THE ONLY CARD FOR JEWELRY

ADVERTISING. SEND 10c. FOR SAMPLE AND CATALOG.
MADE EXCLUSIVELY BY

GE0.A.sHAFEFk
64 W. RANDOLPH ST. CHICAGO, ILL.
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GOOD NEWS FOR YOU MR. JEWELER

BEFORE REPAIRING

JOSEPH

1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.
THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retailtrade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING andPOLISHING silverware. Enclosed packages with ours for other city firms will be deliveredfree of expense to you.

Write for Our Catalogue AFTER REPAIRING

LANDSMAN, 51 Maiden Lane, NEW YORK

Watchmaking —Engraving —Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-tunities for learning watchmaking except the proper system of Instruction. Aware of this fact,the W. I. of H. has established a Home Study Department, with a view of teaching watchrepairing by correspondence. This system of instruction is as thorough as it possibly canbe, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43printed lessons, containing nearly 400 illustrations and other special features, making it anexcellent substitute for an attendance course to those unable to leave home or their positionand is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
MILWAUKEE, WISCONSIN

Stroh Building

WE REPAIR EVERYTHING IN JEWELRY

BEFORE REPAIRING

Bracelets Repaired at a
Very Low Figure

Gold and Silver Electro-
Plating

Mesh Bags Repaired, Re-
silvered and Relined,

for $1.25

BRESLAVSKY BROTHERS
51-53 MAIDEN LANE

AFTER REPAIRING

(ESTABLISHED 0386) NEW YORK

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars. 

WATERBURY ROLLING MILL, Inc. Waterbury, Connecticut

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, Lalt:y6eilte 0st , New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large illustrated Catalogue of all kinds of Vises mailed tree
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Structure and Uses of Rock Crystal

Remarkable Properties of This Mineral—Its Many Varieties—The Practice of

Crystal-gazing—Proverbial Coldness of Quartz

[Extracts from a lecture by A. R. TUTTON, M.A., D.Sc., before Royal Society of Arts, London]

The applications of quartz to both scientific
and artistic purposes, as well as to industry, are
so numerous and varied that a separate lecture
may well be devoted to them and can, indeed,
by no means exhaust them.
The colored varieties of transparent quartz

crystals have since very early times been highly
valued as gem-stones, and of these amethyst is,
perhaps, the most important. The violet color,
its great attraction, is due to a minute trace, so
slight as to be almost chemically undetectable,
of an oxide of manganese, which appears to be
concentrated between the lamellae. The violet
color is usually only developed in alternate sec-
tors of about 600, which are revealed with great
clearness when a section plate is cut perpendicu-
larly to the axis, for polariscopical investigation,
and that the lamellar twinning is exhibited
chiefly in the parts which are thus naturally col-
ored violet. The violet sectors usually close up
near the center, so that the whole of the central
part of the crystal is violet colored and com-
posed of rapidly repeated twins. This part, more-
over, exhibits no trace of optical activity in
parallel polarized light, and affords the ordinary
unaxial interference figure in convergent polar-
ized light, the black cross being complete right
up to the center, for the two varieties of quartz,
right and left-handed, are so intimately blended
that any effect due to the one is neutralized by an
equal and opposite effect due to the other, afford-
ing a beautiful illustration of the property of
pseudoracemism.

Twin Structure of the Mineral

But it must not be taken for granted that this
interesting lamellar twin structure in quartz is
confined to violet crystals, and altogether to the
violet sectors; for many crystals show it which
are either perfectly colorless, or slightly yellow,
or which only show a faint trace of the violet
color when held up to the light. If a trace of
color be present, however, the twin lamellae are
usually just perceptible even in ordinary light,
when the section is regarded at some particularly
suitable angle.
Amethysts, and, in fact, all quartz crystals

showing the laminated structure, break with the
well-known "ripple" fracture. An interesting
theory has been put forward by Professor Judd
that the lamination is due to the movement of
the molecules of the alternate layers along glide
planes, and he has shown that quartz does possess
such planes of possible gliding, parallel to the
rhombohedral faces. Such gliding, when carried
out above a certain limit, results in permanent
inversion of the positions of the molecules, and
this could well be effected by the simultaneous
action of high pressure and temperature, subse-
quent to the formation of the original crystal.
For there is considerable evidence that the purple
tint was developed subsequently to the first
crystallization, and that it was due to a change in
the state of oxidation of the manganese, prob-
ably as the result of the physical forces at work
in effecting the gliding of the molecules of
alternate laminae.
When the color of quartz is yellow it is usually

due to trace of ferric oxide. The bright topaz-
yellow crystals are usually known as "citrine,"
and those not so brightly yellow, and also those
possessing a brown appearance are included under
the name of "cairngorm," a name derived from
the locality (Banffshire) in Scotland where some
of the finest specimens have been found.
The darker varieties of brown or brownish-

yellow crystals, and also all black crystals of
quartz, are included under the name "smoky
quartz," although the special name of "morion"
has been given to the beautiful black crystals lin-
ing cavities in granite in the Mourne Mountains
of Ireland. The beautiful pale rose-colored
quartz, so valued as ornaments, and which is

associated with manganese minerals in masses of
granite in Bavaria, like amethyst, is supposed to
owe its color to oxide of manganese, and the
fact of this association with manganese minerals
is strong presumptive evidence that the conclu-
sion is correct.

Derivation of the Word Amethyst

The name amethyst was given to the purple
variety of quartz crystals, according to Pliny,
from the belief which was rife among the Greeks
that the possession of the stone was a preventive
against intoxication by the purple wine cup, being
derived from 6.1,1131mirTo5 Plutarch suggests, how-
ever, that the name is connected with the color
of amethyst; for if the purple wine be watered
down to the color of amethyst it is then too weak
to intoxicate. It was greatly valued by the Greeks
and Romans as a gem-stone, but the discovery
of such large quantities in Brazil, Ceylon and
Siberia in recent times has reduced its market
value, a result which has been also aided by the
ease with which colored glasses of similar tint
can now be made. Indeed, so long ago as the
year 1690 very good imitations were produced in
France, which, in the absence of accurate knowl-
edge of the optical properties of quartz, were
almost impossible to be distinguished from true
quartz amethysts.

It is deeply interesting to recall that rock
crystal was so well known to the ancient
Egyptians, and even to the Hittites, Assyrians
and Babylonians, that necklaces, seals and en-
graving cylinders were quite in common use and
are now frequently discovered by Egyptologists
and other archaeologists. We are informed by
C. W. King, in his fascinatingly interesting "His-
tory of Decorative and Ornamental Stones," that
the earliest known work on such stones is that
of Theophrastus, who wrote in the fourth cen-
tury, B. C., and that he refers to rock crystal as
being greatly used for decorative purposes in his
time. The Romans, however, were successful in
discovering such large and perfect crystals, as
their empire extended, that it was quite the
fashion to use cups and vases of carved quartz
for their iced drinks and floral displays, and
fabulous sums are recorded as being given for
the best of these lovely objects of art.
As the luxury of the Romans increased and

larger and larger crystals were discovered the
vases and other objects of art carved from them
became embellished with raised mouldings, and
engraved with foliage and flowers, and with the
figures of the animals, deities and men and
women. Lucius Verus is said to have possessed
a crystal bowl so large that no man could be
found to quaff the whole of the contents at one
draught, and a still more remarkable story is
told by Mohammed Ben Mansar of a merchant
in Mauritania possessing a basin composed of
only two pieces of rock crystal, and which was
so large that four men could sit in it at once.

Wonderful Specimens of Quartz

In the later periods of imperial Rome quartz
rings, carved from the solid crystal, were very
much worn, and the Arabs became very expert
in the art of working these rings out of rock
crystal. When we remember that the hardness
of quartz is 7° in the scale of hardness, that is,
that quartz is as hard as or harder than steel,
and that only topaz, corundum and diamond are
harder, we may wonder at and admire the more
than extraordinary skill of these early carvers.
The largest mass of quartz recorded as being ever
seen by the Romans was the ball of quartz, fifty
pounds in weight, which was dedicated in the
capitol by Livia. A bowl which held two quarts
is also referred to as having been in use at the
same time. Spheres of crystal are not infre-
quently discovered among much earlier remains,
for instance at Nineveh, where they were used
as burning glasses. In Roman times such

spherical lenses were employed by surgeons for
cauterizing wounds, and Pliny says: "I find it
asserted by surgeons that when any part of the
body requires to be cauterized it can not be better
done than by means of a crystal ball held up to
the sun's rays." Balls of crystal were also greatly
valued for another remarkable property of
quartz, which has not yet been referred to,
namely, its extraordinary coldness to the touch.
It was quite a customary thing for a wealthy
person to hold a ball of quartz in the hand during
the heat of midsummer, its refreshing coolness
being most grateful. Mr. King gives two quota-
tions from Propertius which express this fact
quite clearly:

"Oh what avails the purple's Tyrian glare,
Or that my hands the limpid crystal bear?"

"Now courts the breeze with plumes of peacocks
fanned,

Now holds the flinty ball to cool her hand."

In the mystical writings attributed to Orpheus
by the religious cult founded in his name are
found several allusions to crystal spheres. A ball
of rock crystal is recommended as the most
proper means of kindling the sacrificial fire, the
sphere being thus used as a burning-glass, a
spherical lens in fact, and the fire thus produced
was known and venerated as the "fire of Vesta."

Art Revived with the Renaissance

There was a long interval during the dark ages
following the breakup of the Roman empire when
we hear little of the uses of rock crystal. But
with the renaissance came a remarkable revival
of artistic work in quartz. This material was
employed for the most imp.ortant intagli, caskets,
medallions and plaques. For instance, one of the
principal works of Valerio ii Vincentino was a
coffer adorned with plaques of crystal. portraying
the history of the passion, which he was commis-
sioned by Clement VII. to prepare, at the price of
2,000 gold scudi, as a present for Francis I.
Michael Angelo also prepared numerous designs
for plaques of rock crystal. Moreover, the con-
struction of crystal vases was resuscitated, and
there is an actual inventory in existence of the
works of art in rock crystal which had been ac-
cumulated by the French monarchs up to the
fatal year 1792, which places their value at no
less than 140,000.

Beside works of art in the form of useful ob-
jects and ornamental plaques another use for
quartz in the later middle ages, and even in more
modern times, has already been alluded to,
namely, for the construction of spherical balls
for mystic and occult purposes.

Crystal Gazing

A very famous sphere of rock crystal was the
"show stone" of the celebrated Dr. John Dee,
who, in the middle of the sixteenth century, was
a fellow of the then newly established Trinity
College, Cambridge. Doctor Dee lived through
the reigns of Henry VIII., Edward VI., Mary,
Elizabeth and James I., and his literary and
scientific writings are a most extraordinary mix-
ture of fact, imagination and mediaeval astrology,
while his reputed doings were often of the kind
bordering on charlatanism and conjuring. He
was frequently consulted as to the coming fates
of his clients, and the crystal sphere was his chief
stock-in-trade on such occasions. He died at
Mortlake in the year 1608, at the ripe age of
eighty-one.
The modus operandi of "crystal gazers" is very

various, but a common method is to support the
sphere on an annular stand, the ring being just
small enough to prevent the ball from falling
through it, thus enabling the gazer to see right
through the ball to the table below, which is gen-
erally darkened. Another favorite method is to
hold the sphere in both hands so as to avoid re-
flections. The observer sits with his back to the
light and gazes intently into the sphere, trying
to think of nothing in particular and to be ob-
livious of surrounding objects. Five or ten min-
utes, or possibly sometimes longer, suffice in the
case of a good "medium." The lecturer is as-
sured on the authority of one well versed in the
subject that it makes a great difference whether

(Continued on page 820
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Oliver Quality

PRODUCTS

Rolling Mills

Electric Motor Driven Rolling Mills
Electric Motor Polishing Heads
Plating Dynamos

Speed Lathes

Drills

Electric Motor Driven Drills

Countershafts

Slide Rests

Draw Benches

Drop Presses

Springboard Foundations

Shears

Ring Stretchers

Ring Benders

Fibre-Faced Hammers

Ring Mandrels

Polishing Machinery

Foot Wheels

Ingot Moulds

Insist upon your dealer supplying you with

machinery bearing the above trade mark

CATALOG?

The W. W. Oliver Mfg. Co.
1490 Niagara Street BUFFALO, N. Y.

L. H. DODD & CO.
FORMERLY OF BRIGGS es' DODD

All Correspondence
Strictly Confidential

Long Distance Phone,

Drexel 2906

Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made
W. H. Beck, Sioux City, Iowa

Itken, Butte, Mont.
A. E. Elbe & Son, Bloomington, Ill.
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell jewelry Co.. Paris, Ill.
Meyer Jewelry Co., Peoria, Ill.
White & Konch, Chicago, Ill.
I. Kronberg, Little Rock, Ark.
W. H. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur, Ont.
W. C. Feetham, Sault Ste. Marie,
Mich.

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. IIolzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Se% Davis, Newton, Iowa
J. L. Wanner. Paducah. Ky.
Gilmore & Krause, Kenton. Ohio
F. R. Pancoast, Hasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,

especially prepared for this journal by William

N. Moore, patent attorney, Loan and Trust build
-

ing, Washington, D. C.

1,013,343. Engraving machine. William A. War-

man, New York, N. Y., assignor to Keller

Mechanical Engraving Company, Brooklyn,

N. Y., a corporation of New York. Filed Jan-

uary 16, 191i. Serial No. 602,939.

I. In a machine of the class described, a

templet in the form of a thin plate; means
 of

simultaneously rotating said templet and for

moving the same along its axis of rotation
 ; a

tracer in engagement with the edge of said

templet, and the length of which is greater 
than

the thickness of said templet, the same
 being

fixed with reference to the longitudinal move
-

ment of said templet so that said templet c
ontacts

with said tracer throughout its entire le
ngth; a

work support; means for simultaneously r
otating

said work support and for moving th
e same

along its axis of rotation ; a rotary cutter adap
ted

to operate upon work carried by said work 
sup-

port; the means whereby motion imparted
 to

said tracer, due to the contact of said 
templet

therewith, is transmitted to said rotary cutte
r.

2. In a machine of the class described, a

templet in the form of a thin plate ; 
means for

simultaneously rotating said templet and for

moving the same along its axis of ro
tation ; an

oscillatory yoke; an arm carried by s
aid yoke;

a tracer at the free end of said ar
m and in en-

gagement with the edge of said templet, 
and the

length of which is greater than the 
thickness of

said templet, said tracer being fixed 
with refer-

ence to the longitudinal movement of said

templet so that said templet contracts
 with said

tracer throughout its entire length ; a 
work sup-

port ; means for simultaneously rotating said

work support and for moving the s
ame along its

axis of rotation; a second arm carri
ed by said

yoke; and a rotary cutter at the free 
end of said

second arm and adapted to operate 
upon work

carried by said work support.

1,014,834. Collar and necktie holder. Daniel

Ryan McDuff, Berclair, Texas. Filed January

5, 1911. Serial No. 601,018. (Cl. 24-49.)

I. A holding device comprising two 
plates of

like shape, each having means at 
one edge for

-------------

slipping over a shirtband and means at the l
ower

edge for receiving and holding a collar and 
tie, a

member hinged to one end of each of the 
said

plates and removably connected therewith, 
and a

spring snap connection joined with the hinged

members.
2. As a new article, a holder for collars and

ties that consists of two curved resilient metal

plates, each of which has a plunger at the upper

edge that is bent inwardly and downwardly to

form a clasp for slipping over a neckband of a

shirt, and like flanges at the lower edge bent out-

wardly and upwardly for receiving a collar and a

tie, a member having a removable hinge connec-

tion joined with the meeting end of one of the

curved plates, and a snap connected to the other

plate for joining with the hinge member, the said

snap member having a clasp for engaging the

neckband of a shirt.

1,015,266. Scarf-pin guard. Robert W. Hardie,

Yonkers, N. Y. Filed September 9, 1911. Serial

No. 648,425. (Cl. 24-155.)
I. A scarf-pin guard, comprising a casing having

an insertion opening at one end and at the oppo-

site end an inner end wall inclined inwardly form
-

ing a recess and provided with an apertur
e, a

head within said recess provided with an apertur
e

/0
9 1

to receive a scarf pin and with a stem 
extending

through said end wall into the interior of 
said

casing, a pin gripping device mounted in said

head adapted to bear against one side of s
aid end

wall.

1,013,717. Etching machine. Eugen Albert,

Munich, Germany. Filed January 20, 1911.

Serial No. 603,740.

r. In an etching machine, the combination with
a bath tub having a reciprocating paddle, of

means for imparting a rectilineal motion t
o same

with a varying length of travel which p
eriodically

repeats itself, substantially as and for th
e pur-

pose set forth.
2. The combination in an etching mac

hine of

a bath tub having a reciprocating pa
ddle, and

means for varying the motion of the said 
paddle

consisting of a fixed central pivot, a fixed pi
nion

thereon, a rotating disk on the pivot, a 
planet

wheel meshing with the pinion, a pivot s
upport

for the planet wheel on the rotating disk, a

slotted link pivoted at one end to the planet

wheel, said slotted portion adapted to slide on 
an

extension of the fixed central pivot, a connect
ing

rod between the slotted link and the cro
sshead

of the paddle, and means for rotating t
he disk

on the central pivot, substantially as descri
bed.

3. The combination in an etching machin
e of

a bath tub having a reciprocating paddl
e, and

means for varying the motion of the said pad
dle,

consisting of a fixed central pivot, a fixed

pinion thereon, a rotating disk on the pivot
, a

planet wheel meshing with the pinion, a 
pivot

support for the planet wheel on the rotating 
disk,

a slotted link pivoted at one end to the
 planet

wheel, said slotted portion adapted to slide on
 an

extension of the fixed central pivot, a slide on

the planet wheel for the support of the slotted

link pivot, means for securing the said support

at any position in the said slide, a connecting rod

between the slotted link and the crosshead of the

paddle, and means for rotating the disk on the

central pivot, substantially as set forth.

1,014,543. Cigarette case. Arthur Quinton Walsh,

New York, N. Y. Filed April 22, 1911. Serial

No. 622,669.
A case of the class described, comprising two

case sections hinged together, said sections having

L dr. (j

z

transverse partitions dividing the same into 
sep-

arate compartments, and lugs at the ends of 
said

sections for holding the latter against rela
tive

endwise movement in one direction, one of sai
d

partitions being extended beyond the end of 
the

plane of its respective section and adapted to

overlap the partition of the other section and 
pre-

vent relative and wise movement of the case 
sec-

tions in the opposite direction.

1,015,265. Scarf-pin guard. Robert W. Hardie,

Yonkers, N. Y. Filed September 8, 1911. Serial

No. 648,372. (Cl. 24-155.)

I. A scarf-pin guard, comprising a body havi
ng

an insertion opening, and provided at the en
d of

the body opposite the insertion end with 
an in-

6

&.•

/3 34

dined wall flaring outwardly and with a 
shoulder

extending outwardly from said body, a head 
hav-

ing a central aperture to receive a sca
rf pin and

with lateral apertures, friction balls arranged

within said lateral apertures and adapt
ed to ex-

tend into the central aperture of said h
ead and to

bear against said inclined wall of sai
d body, a

coiled spring encircling said body and 
bearing

against said shoulder, and a sleeve 
overlapping

and enclosing said spring and provid
ed with a

shoulder connected with said head.

2. A scarf-pin guard, comprising a bod
y having

an insertion operture at one end, and 
at the oppo-

site end an interior inclined wall flar
ing outwardly,

a head provided with a sleeve enclo
sing the adja-

cent end of said body, and with a gr
ipping device

adapted to bear against said incline wall, and

means arranged between said sleeve and body

adapted to press said head toward 
said inclined

wall by spring tension.

'4

1,013,814. Hat pin point protector. Fra
nk Reich-

enbach, Joliet, Ill. Filed September 6 Kin.

Serial No. 647,814.
A hat pin protector comprising a

conical-shaped hollow body having

the lower end thereof reduced to

provide a seat, a gripping membe
r

arranged upon said seat and having

oppositely disposed arms with some

of said arms of a greater length

than the other arms and the uppe
r

ends of said arms bent to pro
vide

teeth adapted to grip a hat pin

placed in said body, a funnel-shaped

mouthpiece carried by the upper end

of said body, and a horizontal 
brace arranged in

said body for the lower end of 
said mouthpiece,

11
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Hofman Quality
and

Hofman Service

appeal most strongly to the
merchant who wants the right
kind of fixtures at a fair and
reasonable price—to the man
who wants his money's worth.
411 There are plenty of lower-priced
fixtures on the market—for the man
who wants that kind.
41 But there are none cheaper than
Hofman Fixtures, because— 'The best
are cheapest in the end."
([. And Hofman Fixtures are the best
that human skill and ingenuity can
produce for the particular lines of mer-
chandise to which they are adapted,
and for the reasonable prices at which
they are sold.
4i If you have the mistaken idea that
Hofman Fixtures are unusually high-
priced, however, just give us an oppor-
tunity to estimate on your next

requiremen ts.

Have you a copy of our catalogue?

John Hofman Co.
24 Leighton Street

ROCHESTER :: NEW YORK

New York Office, 806-807, 1 West 34th Street
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New Century
Engraving Machine

tij THE best there
is in Engraving
Machines.
THE best mate-

rials used in its con-
struction and the
very highest grade
workmanship —
RESULT— an
ENGRAVING
MACHINE that
will last a lifetime--
REDUCE your cost
of ENGRAVING —
IMPROVE your pro-
duct — AND I N-
CREASE your output.

Write for catalogue
and terms TODAY.

The Eaton &
Glover Co.
Sayre *.• Penna.

oar-,

"American Beauty"
Table Case No. 490 for
Jewelers is designed and made
by the Grand Rapids Show
Case Company—one of a com-
plete line of equipment for
every department of the pro-
gressive Jewelry Store,
adopted by the leading men of
the trade all over America
GRAND RAPIDS SHOW CASE COMPANY
The Largest Show Case and Fixtu ■e Plant in the World

GRAND RAPIDS, MICHIGAN
Showrooms and Factories:
Grand Rapids ChicagoNew York

Portland
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Accomplished Silversmiths
Among Navajo Indians

Craft Probably Learned from Mexicans—Ar-

tistic Sense Well Cultivated—Wares Sold to

Indians

Unlike many of the arts and crafts of the
American Indian, the work of the Navajo silver-
smith is showing no deterioration. In fact,
those who are in a position to judge say that
some of the modern examples of native silver-
smithing on the Navajo reservation are superior

in every way to the best examples of earlier work
of the red-skinned craftsmen of the forge.
At the fourth annual fair of Navajo Indians,

held in October of last year, at the agency, Ship-
rock, N. M., a dazzling display of this native
silverware showed the native artists at their best.
Probably $5,000 worth of Navajo jewelry was on
exhibition, most of it being made up in purely
native designs. The prize collection was the work
of Chis-chil-le (Curly Hair) a silversmith who
lives near the trading post of Two Grey Hills,
fifty miles south of Shiprock. Chis-chil-le, a
middle-aged Indian, has been a silversmith since
his youth. In fact, his is a family of silversmiths,
the trade being handed down from father to son,
much as trades are handed down in some
European communities.

Crude Tools are Used •

Chis-chil-le, like other Navajo silversmiths,
uses only the crudest implements in making his
silverware. His forge is a square of stones and
adobe, the center having a round depression for
a fireplace. The smoke is carried off, and a
draught created by two wooden tubes, covered
with adobe to keep from burning, walled into the
rear of the forge. His bellows is made of sheep-
skin, and his anvil is a hard stone or a piece of
iron. Any silversmith who can get a piece of
railroad iron is looked upon with envy by his
fellow-craftsmen who must use forges of cruder
material.
The crucibles for melting the silver are of hard

clay and are generally about the size of tumblers,
with round bottoms and with curved rims pro-
vided with spouts for pouring off the molten
metal. The molds are generally cut out of hard
sandstone and are greased with mutton tallow.
Charcoal is used for fuel, the Indians being very
clever at making it from juniper logs. Generally
the smith's blowpipe is a piece of hollow brass
tubing. For polishing he uses sandstone and
ashes, and for chasing and engraving unique de-
signs on the silverware he uses nothing more
than pocket knives, awls and small files.
With such implements the Navajo silversmith

has been working for the last sixty years, there
being no record of silversmithing in the tribe
previous to that date.
There is no reason to believe that the Navajos

learned silversmithing from the early Spaniards,
as many people believe. The Spanish explorers
were inveterate keepers of diaries and other
records. Nothing escaped their observation, and
if they had found silversmiths among the Navajo
tribe—at that time even more warlike than the
Apache—there is every reason to believe that
some record would have been made of the fact.
It is likely that the craft was learned from the
Mexicans at a later era, and it has continued to
grow in importance until it rivals the blanket-
making industry for which the tribe has become
world-famous.

No Women Silversmiths

While the blanket weaving is strictly a woman's
occupation among the Navajo people, silversmith-
ing is kept as strictly among the men. A woman
silversmith has never been heard of among the
Navajos, nor is there any record of a male rug
weaver, though among the Hopis and other south-
western tribes the men do most of the weaving.
The Navajo silversmiths do not use silver

bullion for their work. They prefer silver coins,
for the reason that the minted silver has the right

11-1 E KEYSTONE

proportion of alloy to make enduring ornaments.
Mexican dollars, which command only their bul-
lion value, are generally used.
The art of the Navajo silversmith is nowhere

shown to better advantage than in the manufac-
ture of the silver necklaces worn by men and
women, and which form the most elaborate and
costly pieces of Navajo jewelry. These necklaces
consist of beads of silver, ranging from the size
of a pea to globules an inch in diameter. The
larger beads are finished with pendant-like pro-
jections cleverly graduated as to size. The larger
beads, with these pendants, hang on the breast,
and generally a very striking effect is secured by
alternating the beads with turquoise or bits of
coral. The cost of such a necklace varies ac-
cording to the workmanship represented in the
beads and the value of the coral or turquoise that
is used to set off the silver.

Jewelry Favored by the Navajos

Most of the articles made by the Navajo silver-
smith are sold to members of the tribe, for prob-
ably no other people in the world have such fond-
ness for jewelry, especially of massive design.
The Navajo likes plenty of precious metal in his
jewelry. The wire bracelets and rings are all
right for the Americans who stray across the
reservation, but the Navajo wears five or six
heavy silver rings, with turquoise settings,
a bracelet or two, sometimes four or five inches
in width and correspondingly heavy, a belt of
huge silver disks about his waist, a massive silver
necklace on his breast, elaborate silver mountings
on his bridle, jacket buttons made of dimes, and
huge turquoise earrings dangling from the lobes
of his ears. These, with the inevitable Navajo
blanket about his shoulders, go a long way toward
making the Navajo a strikingly picturesque figure.
Most of the turquoise utilized so liberally by

the Navajo silversmiths comes from the Zunis.
There are turquoise mines near Zuni, and for
years Zunis have bargained with their Navajo
neighbors for steers and sheep in exchange for
the precious blue stones which figure so largely
in Navajo jewelry. The Zunis are the only in-
dividuals who have the advantage of the Navajo
people in bargaining. The Navajo is a great
trader when it comes to selling his own blankets
or silverware. He is so clever at driving a bar-
gain that tourists find it more to their advantage
to buy blankets and jewelry from the white trad-
ers rather than from the Navajo himself. But
the Navajo's fondness for the precious turquoise
is his one business weakness. The shrewd Zunis
take advantage of this failing and are enriching
themselves at the expense of the Navajo tribe.
A Zuni with a good selection of turquoise of
varying sizes can make a small fortune in sheep
and cattle in the course of a single trading trip
among the Navajos.

Indian Jewelry Pawnshops

The jewelry manufactured by the Navajo sil-
versmiths has a stable value on the reservation.
Every trader has a corner of his store which he
calls his pawnshop. Here one sees hanging all
kinds of jewelry, pawned at regulation rates by
Indian owners. Bracelets, necklaces, rings and
strings of unmounted coral and turquoise figure
in the pawnshop. These are generally redeemed
by the owners. If not they are put in the trader's
collection of merchandise and sold through the
regular channels. The traders generally allow
a generous amount for each article pawned, and
the jewelry is religiously kept for the time agreed
on. As a general rule the Indians redeem their
pawned jewelry. Probably the average of re-
demption is much higher than in the pawnshops
of civilization.
The Navajo silversmiths have so successfully

maintained the primitive features of their art
for the reason that the Navajo reservation is one
of the most remote and inaccessible in the United
States. There are over 20,000 Navajos, and their
reservation, in the lonesome plateau land of
northern New Mexico and Arizona and south-
eastern Utah contains few white people. There is
little to attract white settlers to the reservation,
and for this reason, no doubt, the silversmiths
will pursue their craft in present traditional
fashion for many generations to come.
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Structure and Uses of Rock Crystal
(Continued from page 517)

the ball be of real quartz or of glass, and has
gathered the impression that the double refrac-
tion of quartz has something to do with this dif-
ference. Some very remarkable stories have been
told of things thus seen, apparently in the sphere,
but doubtlessly subjectively in the mind's eye,
whatever that expression may mean, and state-
ments are often made that events have actually
occurred exactly as seen in the crystal globe.
The lecturer has had no personal experience of
these remarkable occurrences, but would be the
last person either to deny what he has no exact
knowledge of, or to assert their absolute trust-
worthiness as natural phenomena. He will con-
tent himself by saying that it is quite certain
that we do not yet realize or know, or least of
all, understand, many of the forces and
phenomena at work around us in nature. As
Hamlet so truly says : "There are more things in
heaven and earth, Horatio, than are dreamt of in
your philosophy.'

Coldness of Quartz

We next come to an interesting fact about
quartz which has already been alluded to in
passing, namely, its coldness, which is an excel-
lent and immediate test as to whether an object
be of quartz or only of glass. This property it
owes to its high thermal conductivity. Quartz is
a better conductor, according to Tyndoll, than
bismuth, lead and several other metals, and very
much better than gypsum and most other trans-
parent minerals. Sand, however, which, as we
have seen, is quartz in a state of fine division, is
a bad conductor merely because of its discon-
tinuity, for each grain separately is a good con-
ductor through its own substance. - De Senar-
mont showed long ago that the conductivity is
greater along the axis of the quartz crystal than
perpendicularly to the axis. If two plates be cut,
one parallel and the other perpendicular to the
axis, and if, further, a fine hole be bored
through each and a hot wire be stuck through a
coating of wax laid over, the plate will melt
around the wire in an ellipse in the case of the
former plate, the longest diameter of the ellipse
being parallel to the axis, while the wax will melt
in a circular patch in the case of the plate cut
perpendicularly to the axis. Spectaclemakers are
well known to discriminate between quartz and
glass lenses by the cooler feel of the former on
applying the two in turn to the tongue.

Quartz Lenses

This brings us to one of the most important
of the applications of quartz, namely, the con-
struction of lenses. Quartz spectacle lenses are
much more permanent, less breakable, than glass
ones, and provided they are constructed so that
the axis is perpendicular to the tangent planes
to their surfaces of curvature there is no ap-
preciable double refraction introduced. For the
amount of the double refraction of quartz has
been shown to be fortunately very small. The
name "pebbles" has come to be given to quartz
spectacle lenses from the fact that the quartz
crystals used for the purpose of making spec-
tacles come chiefly from Brazil, where they have
been rolled over one another in loose heaps, or
in the beds of mountain streams, for years and
possibly ages, and so have become rounded into
pebbles. They come mostly from the states of
Goyaz, Minas Geraes, Bahia and Rio Grande
do Sul.
But besides the commercial use in spectacle-

making, the construction of quartz lenses has
now a very high scientific value, inasmuch as
quartz is remarkably transparent to the non-
visual rays of shorter wave-length than those of
violet light, the so-called "ultra-violet rays," and
also to certain waves of longer wave-length than
those of red light, the "infra-red" of the spec-
trum, although in this latter case there are more
absorption gaps. Practically all glasses absorb
most of both the utra-violet and infra-red rays,
so that a train of quartz lenses and a quartz
prism or prisms is an absolute essential for the
spectroscopic study of these rays lying outside
the visible spectrum.
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5815 Easton Ave., St. Louis, Missouri
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Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt and efficient service. Write for shipping stickers.
M. S. BOWER, Mgr.

INDISPENSABLE TO THE RETAIL JEWELER
An assort ment of Wells' Perfect
Self-Conforming Ring Adjusters.
Ask your jobber for them, or I
will send prepaid al once (only
on receipt of price) sizes as
assorted in each Unbroken

dozen at the following prices:
1 doz. 10 K. gold, $3.75; 1 doz. gold
filled, $2.00; I doz. metal, 85c.

Samples of one small and one medium-large gold
tilled and one metal adjuster will be sent for
50c., stamps or NI. O. „Address

CHESTER WELLS, Meshoppen, Pa.

SYSTEMATIZE YOUR
REPAIR DEPARTMENT

Now is the logical time to introduce system in your
repair department. The first essential of such system is a
complete record of watch repairs. To keep such a record
with a minimum of trouble, you should procure a copy of

The Keystone Record Book
of Watch Repairs

which has space for 1600 entries of repairs with printed
headings. A companion book for the repair department is

The Keystone Book of
Repair Guarantees

The use of these guarantees will give your customer
confidence in your work and assure his permanent patron-
age. Either of these books will be sent postpaid to any
part of the world on receipt of

Price, $1.00 each

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street PHILADELPHIA, PENNA.

PAT FEB: 26.07.

1 5 2

AIN .

THE ONLY
PERFECT

WATCH CHECK
A Time Saver

Makes money for you. Now
is the time to invest Christ-
mas profits in time. Saving

equipment.

Write and flsk .gbout

W. G. LANDT
7531 Normal Ave.
CHICAGO

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-.
pert instruction under actual
working conditions. Enter at
any time— no age limit — day
and night classes.

Write for free catalogue containing
full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

BefierIlleckmall
Successors to G. F. Wadsworrh
Watch Case
Manufacturers

and Repairers
I .very I i [iglu
HIV line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

old 'uses
Made New

sliversniithS'
Building
10 South
Wabash Ave.
CHICAGO

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOS,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
NI Globe Building, ST. PAUL, MINN.

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

1

CATCHY
ENGRAVING
in SPOON BOWLS at
Popular l'rices

LET US ENGRAVEA SAMPLE

.0 An islim Monogram and Letter
Engraving. Gilding.

Send for price-list.

UL.L,STIROM eik CO.
Ashland Nebraska

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Ste.
TORONTO, ONTARIO

H. R. PL AYTNER, Director

The Triumph Jewelers' Lamp
A 300 Candle Power Lama for Home,
Store, Shop, 14ro/k Bench, Library, Desk
—wherever a safe, powerful light is
wanted or stand lamp can be used
Turns up and down like gas; carried
around with greater safety than kero-
sene lamp; gives 10 times more light T
at less than 1.4 cost to operate. which a 

chiR ium PHld 

can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolen
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide which
line you want. Send for it at once. Today. It's free.

BRILLIANT GAS LAM? COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

I BUY JEWELRY STOOKS
Iralson pays liberal cash prices for Diamonds, Watmies and Jewelry.
Send stocks no matter how large or small and get immediate returns. Goods will be
returned if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago,

When writing to advertisers kindly mention The Keystone
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New Improved Bull Model ::0101,ie„1 ,1 Lathe Attachment

fir

PIVOT
POLISHER TURRET HEAD

1

10

AIELING CALMER

RILING FIXTURE

.4==

PLAIN ,411 SCREW
TAILOTOEN,

This " Bull Dog" Model has about 25 im-
portant improvements, which includes our
well-known time saving attachment, JEWEL-
ING CALIPER. Too many Jeweling Calipers
are made to sell only ; this one is made with
strength for service, is about 5W heavier
than other makes and the material is
properly distributed.

This is but one of twelve attachments
combined in the New Bull Model Clement
Combined Lathe Attachments.

LET US SEND THIS TO YOU

ON 15 DAYS' TRIAL—IT'S FREE

Tear
Off

Coupon

Write Us for Further Particulars

W. D. CLEMENT 
WA.LTHAM
MASSACHUSETTS

W. D. CLEMENT,
151 High St., Waltham, Mass.

Please send me full particulars of your Clement

Combined Lathe Attachment and the Special FREE
TRIAL OFFER for 15 days, you make.

Name  

Street  

City  

State  

ONE OF THE OLD GUARD 12 Years' Continuous Success

The following is a partial list of those I have sold for. I have helped them; I can help you.

E. V. Speer, Wausau, Wis.
II. R. Proctor, Grinnell, Iowa
J. T. Thomas. Roslyn, Wash.
C. Brunett, Brainard, Minn.
Rasteel & Co., Big Rapids, Mich.
R. W. Wheeler, Penn Yan, N. Y.
R. C. Bernau, Greensboro, N. C.
J. T. Williams, Marion, Ky.
F. Heintz, Princeton, Ill.
G. A. Croup, Gaylord, Minn.
Fred Eichmeyer, North Branch, Minn.
Sproehnle & Tiro., Chicago, Ill.
The Goldsmith Stock Co., Toronto.
F. Oluhanun, Celina, Ohio.
H. Cleghorn, Ottawa, Can.
J. W. Grashy, La Crosse, Wis.
N. Dorflinger, La Crosse, Wis.
Chas. Dyke, Yarmouth, N. S.
j. R. Fletcher, Brussels, Ont.
Fred Leach, Neepawa, Man., Can.
Geo. E. Ellis, Winnipeg, Man., Can.
W. A. Overing, Monticello, Iowa
Louis I. Stephens, Jacksonville, Fla.
R. C. Berneau, Abbeville, S. C.
Dield & Koobs, Scotland, S. 0.
Stone jewelry Co., Grand Forks, N. D
II. Moore & Bro., Statesville, N. C.
R. B. Hennim, Charlottsville, Va.
J. J. Hoffman, St. James, Minn.
Smith & Fahey, Hastings, Minn.

The Cash Getter. 

R. Burnett, Tirainard, Minn.
W. Nisbet, Grand Rapids, Minn.
C. F. Baker, Fayette, Iowa.
J. Ketchmer, I ioricon, Wis.
R. Sharpley & Co., Montreal, Can., 2
A. Gibson, Peterborough, Ont.
Olmstead & Hardman, Ottawa, Can., 3
J. E. Ellis & Co., Toronto, Can.
Ed. Newman, Owen Sound, Ont.
R. Stephenson, Redlands, Cal.
Buswell & Bowen, Missoula, Mont.
Clark & Gibson, Peterborough, Ont.
R. Lang, Tigonier, Pa.
0. Olson, Duluth, 2 sales
Savage & Co., Guelph, 

Minn.,
nt.

Jones & Gorman, Fond du Lac, Wis.
W. P. Thornton, Salisbury, N. C.
F. W. White. Colorado Springs, Colo.
J. H. Barnard, London, Can.
E. Pfund, Aberdeen, Wash.
R. Ashby, Colorado Springs, Colo,
J. W. Reid, London, Can.
Ed. Longcraft, Berlin, Wis.
Mills & Hupp, Streator, Ill.
J. R. Gordon, Huston, Minn.

• H. Elithorpe, Colorado City. Colo.
W. T. Gard, St. John, N. B.
1. Whittemore, Marshfield. Wis.
Ross IIeyer Co., Watahachic, Tex., 2
Jim Walton, Fort Worth, Texas

A. C. Liphardt, Fernie, B. C.
A. R. Wright, Lethbridge, Alberta
F. Perkins, Colorado Springs, Colo.
F. Ileizy, Rhinelander, Wis.

sales L. H. Doll, Calgary, Alberta
Fowlie Bros., Collingswood, Out.

sales Buchanan Bros., Greensboro, N. C.
A. L. Clarke, Abilene, Texas
Chas. Dunham, La Crosse, Wis.
J. E. McIntyre, Chatham, Ont.
L. It. Moss, Springhill, N. S.
II. l'owley, Edmonton, Alberta
Weisman & Co., Toronto, Ont.
Armstrong & Berry, Port Arthur, Out.
Jas. Richardson, Ingersoll, Ont.
C. J. Steuerwold, Two Harbors, Alin!"
J. II. Dey, Evergreen, Ala.
F. W. Spangenberg, Kingston, Out.
Bilsky & Sons, Ottawa, Can.
A. McMillan Co., Ottawa, Can.
Stanley Hood, Ilalifax, N. S.
S. C. Hood, Yarmouth, N. S.
Leach & Vickery, Neepawa, Man.
Geo. W. McFarlane, Saskatoon, Sask.
Chris. Wenger, Victoria. 11. C.
M. R. Pearce, Chesley, Ont.
P. J. Harwood. Calgary, Alta.
II. Gwrywell, Amherst, N. S.

sales John Chrysler, Brockville, Ont.

Do not ask (what do I guarantee), but send for my printed matter,

which will tell you all about it.

• FOND DU LAC, WISCONSIN

9 Auctioneer, Canadian address, Cobourg, Ont.P. E. POPE Jewelers' •
DON'T FORGET, IF YOU HAVE CHEAP GOODS TO SELL DON'T SEND FOR ME. AM NOT 

IN THAT BUSINESS
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DIAMONDS land PRECIOUS STONE,'S

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. COHEN

loll Chestnut Street, PHILADELPHIA, PA.
Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVER

206 Weyhosset St., Providence, R. I.

STATE CAPITOL

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen

LINDNER & CO., Cincinnati, Ohio

HOlt

Ir ASHER IS

IIMOCR

$1"

ADJI.STED

41,

rrIvnfto

SPECIAL NOTICE. -- These "washers" are
covered by United States Patent
No. 8il4,3111, and all infringements
will be prosecuted.

Urich Patented Perfect Fitting

Case-Screw Washer
Fits perfectly under screw head, and almost invisi-

ble, and has a neat appearance.
Holds movement securely in case, even if case

shoulder is worn away or sprung.
MADE IN ALL SIZES, FROM GERMAN SILVER,
PRICES: Gross, $1.50 ; 4 doz. package, asst., 50c. ; single doz., 15c.

FOR SALE AT ALL MATERIAL HOUSES

S. URICH, 335 Columbus Ave., New York City

Der SPOT CASH for Jewelry Stocks-4PC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail
National bank references upon request. If offer is not satisfactory will return goods

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment vvith me
by residence telephone Drexel 5323, or office telephone Randolph 1418

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

ESTABLISHED 1897

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

The Massachusetts School of Optometry

Klein School of Optics

The Former Incorporated and Registered with
the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Catalogues and particulars on application.

The Massachusetts School of Optometry

168 Massachusetts Ave., BOSTON, MASS.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enanzelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence. R. C.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

Makers of

TOWER ana STREET CLOCKS
FIN' particulars, write us, IIIOIIIiT,TIiIIg

Tut: I: Fly s.n.s

E. HOWARD CLOCK CO.
Esl'd 11.12 BOSTON, MASS., U.S.A.

CROUCH & FITZGERALD

JeWelill Sample Trunks and Gases
Extra Deep Trunks and Cases Always in Stock

zryy Broadway 134 Fifth Avenue
Bet. Cortland t Hey Sts. Corner 20th Street

723 Sixth Avenue
Between 41st and 42d Streets

NEW YORK

Established 23 Years " Founded on Merit"

for Watchmakers, Engravers
and Jewelers

HE iiitT
OF

NGRVING

Catalogue of

Interest to You

FREE

NEWARK BRUSH 
COMPANY

BRUSHES
253 

MULBERRY STREET 
NEWARK, N. 3,

Polishing Set 
Complete, $2.00, 

Prepaid.

COTTON, BRISTLE AND 
FELT WATCH 

CASE BUFFS

FELT AND 
COTTON RING BUFFS

BRISTLE WASH AND 
END BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE POLISHING 
BRUSHES

SATISFACTION 
GUARANTEED OR MONEY 

REFUNDED

FRED HOLMES REES,
Director

If 'hen writing to advertisers kindly mention The Keystone

JEWELRY REPAIRING
We manufacture and repair anything
in the line of Jewelry. Also watch

repairing. TRY US.

CHAS. G. GRENZEBACH
913 "0" Street :: LINCOLN, NEB.

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE

Experts on com-
plicated watches
and clocks, chro-
nometers, wheel
and pinion cut-
tings. Work on
antique clocks
and watches a
specialty.

Twenty years' experience as practical
watchmakers, Thorough] y aquainted
with all foreign and American move-
ments. Formerly with the watchmaker
to the Emperor of Germany.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK

Just a Friendly Tip
If you are thinking of buying
a Plating Dynamo and want
your money's worth of

Capacity,

Efficiency
and

Durability

stake your
money ona
Holtzer.Cabot

product.

Write us for our FREE Bulletin
30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.
Boston, Mass. . •. Chicago, Ill.

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem-Wind
Movements

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 state street Chicago

Send for Our Ner Price-List

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
cutest reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postai

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are . to be forwarded

send TEN CENTS in postage stamps
with order.
The rent name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET. PHILADELPHIA. PA

SITUATIONS WANTED
Under this heading, ONE CENT per word.

for first twenty- five words. Additional words
and advertisements. THREE CENTS per word.
Ar o advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

A GOOD all-around man, engraver, watch-
maker and ieweler, wants position at

once; own good outfit of tools; wages not
less than Can per week. J. H. Delaughter,
2300 Twentieth street, Ensley, Ala. 

By young lady with experience as saleslady
and .tockkeeper best of reference. Ad-

dress "H," care J. W. Strain, Carrollton,

BY. watchmaker and optometrist of twenty-
five years' experience, after April r

nrefer South Dakota or Montana; salary
52K. "Watchmaker," 1/8 Broadway, De-
troit, Mich. 
SECOND watchmaker, good ieweler and
salesman desires a position in an up-to-

date store. Loiston No. n,. Sixteenth and
Monroe street, Toledo, Ohio. 

BY young man. twenty-two years, as sec-
ond watchmaker. engraver, jewelry and

clock repairer and stone-setter, under first-
class man; can wait on trade; own lathe
and some tools; don't chew, drink or
smoke; have worked on railroad watches;
ready to change March 78: south preferred;
salary $18 per week. "S 14," care Keystone.

POSITION as traveling salesman; can give
any kind of reference: have had ex-

perience. "W 967," care Keystone.

POSITION as traveling salesman on the
road by a clean-cut, energetic young man,

twenty-five years of age, with As ref-
erences; six years' experience in the jewelry
business; prefer territory in northwest.
"S 963," care Keystone. 
WATCHMAKER, jeweler and engraver
wants position at once; can furnish gilt-

edged references as to character and ability;,
state salary. J. G. Krebs, Cedar Falls,
Iowa.
POSITION as jeweler and engraver; can
do watch work; some knowledge of op-

tics; engraving samples if requested; am
now employed. Ray Warren, 1219 Glen
Avenue, Colorado Springs, Colo. 

WATCHMAKER, engraver and optician;
age 28, married; no bad habits; five

years with present employer; $20 to $25
week; good references; open for position
April 15; west preferred. F. A. Pelson,
Kirksville, Mo.
Am OPTICIAN, watchmaker and engraver

desires to change position; ten years' ex-

perience; salary $25; Texas preferred.

'J," care 2o7l4 South Alamo street, San
Antonio, Texas.
WATCHMAKER and engraver, twenty-five

years' experience; best recommendations
as to character and ability, desires perma-
nent position with substantial firm; fine
samples. "E. C. B.," Box 16, West Olive,
Mich. 
WATCHMAKER, familiar with railroad in-

spection; own up-to-date tools; eighteen
years' experience; can do all kinds of
Jewelry repairing, stone setting, case work;
expert with hard solder. Address G. E.
Kimmel, 82t D street, Fairbury, Neb.

SITUATIONS WANTED

YOUNG man of good address desires posi-
tion as salesman; seven years' experience;

willing to start on moderate salary; Az ref-
erences. "M 05," care Keystone.

POSITION by watchmaker and jeweler
and salesman; eighteen years' experience;

Ohio or Pennsylvania preferred. Box go,
Bloomfield, Iowa.

PRACTICAL young active jeweler wishes
position as traveling salesman with At

house; chance of advancement considered;
first-class references. "L 992," care Key-
stone.

AS second watchmaker; can do clock and
jewelry repairing and wait on trade; good

references. H. C. Putsch, Marshall, Mo.

WATCHMAKER wishes to change; twelve
years' experience, six years with a repair

department of the highest grade, for the
last three years handling high-grade lever
clocks; watches preferred; firm must be
clean and honorable in its dealings. "B 2,"
care Keystone.

BY young man to learn trade; have a few
tools; am twenty-six years old, married;

have worked six years with present employ-
ers; can give references as to honesty and
faithfulness; prefer Indiana or south. "H 3,"
care Keystone.

FIRST-CLASS watchmaker, experienced on
railroad work; understands adjusting;

capable of taking charge of large repair
department where close rating is required;
fourteen years' watch factory experience
and same store training; good engraver;
American, age thirty-two, married; strictly
sober and a business-builder; good wages
expected; best reference; middle west pre-
ferred. "S 994," care Keystone.

WATCHMAKER-JEWELER desires per-
manent position under capable workman,

where can have opportunity to advance;
neat appearance, rapid workman; best ref-
erences; Texas preferred. J. B. Matthews,
Archer City, Texas.

BY first-class watchmaker and engraver, age
thirty-four, married; capable of taking

charge; best of references; write for par-
ticulars; state salary. "K 986," care Key-
stone.

FIRST-CLASS, reliable and well-experienced
salesman is open for position in retail

store; best of references furnished. "F 99o,"
care Keystone.
STEADY position by first-class watch-
maker and engraver, age twenty-four

years; seven years experience, married; fa-
miliar with railroad inspection; salary $25;
all tools. "W 983," care Keystone. 

JEWELRY foreman desires to make a
change; with present firm seven years'

can make the highest grade platinum and
gold jewelry; understands all branches of
the business; am thirty-eight years of age;
willing to go any place; west preferred.
"S 984," care Keystone.

FIRST-CLASS watchmaker and engraver;
good appearance and an excellent sales-

man, graduate optician, desires a steady
position; capable of taking entire charge
of department; have all tools and can give
the best of references as to honesty and
ability; nothing considered less than $25
per week. "H 985,' care Keystone.

GOOD watchmaker, engraver, with six
years' experience; can also do some

jewelry repairing; have my own tools; state
salary and location. "L 980," care Key-
stone.

FIRST-CLASS watchmaker desires position
with railroad inspector; engraver, jewelry

repairer and knowledge of optics; habits
temperate; best references. "IV 915," care
Keystone.

BY a good watch, clock and jewelry re-
pairer of ability; fifteen years' practical

experience at bench; no engraving; reliable,
good habits. Lock Box 73, Brookville, Ohio.

PERMANENT position as watchmaker by
reliable, honest and sober workman; am

married, twenty-seven years of age and
have no bad habits; seven years' ex-
perience; Pacific coast states and Idaho
preferred; reference furnished. Address
E. G. Mundhenk, 324 Clay street, Los
Angeles, Cal.

BY watchmaker, jeweler and engraver; nine
years' experience; own tools; good ref-

erences; permanent position preferred. T.
J. Vogel, Hamburg, Iowa.

BY young married man, vicinity of Col-
orado, as watchmaker, optician and all-

around man; four years' experience; start
on moderate salary. "F," Box 407, Salida,
Colo.

BY young man, good engraver, second
watchmaker; have had experience as

salesman in store and can furnish good

references; Washington or Oregon pre-
ferred. "G 976," care Keystone.
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SITUATIONS WANTED

WATCHMAKER, engraver and optician;
first-class man; want position in New

England states; salary f25; best of refer-
ences. Address "S 974, care Keystone.

POSITION by first-class jeweler; best of
references. W. H. Matheson, Ceylon,

Minn.

EXPERT watchmaker, engraver, graduate
optometrist and good salesman desires to

make a change; want a position where
ability and the services of a business builder
are appreciated; thoroughly dependable,
sterling references, no bad habits, and
pleasing address; salary $30. "B 972,"
care Keystone.

YOUNG lady with experience desires po-
sition as engraver and saleslady; can do

some watch repairing; Az refeiences; west
or south preferred. Miss F., 1348 Somerset
street, Philadelphia, Pa. 

YOUNG man, three years' experience,
wants position as watchmaker and en-

graver, or as an all-around store assistant,
at once. F. Gooden, Walterboro, S. C.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER or engraver with about
$3,000 cash to take an interest in an

old-established business in a good live town
of zo,000 population; a permanent position
to the right man; best of reference ex-
pected; only high-class men need apply. "S
958," care Keystone.

WANTED, a first-class watchmaker and
engraver; a permanent job and a good

salary to the right man; send sample of
engraving and state salary expected in your
first letter. Address Sanders, the jeweler,
Ottawa, Ill. 

GOOD watchmaker on railroad work;
would prefer man that can engrave and

wait on customers when needed; this is a
permanent place for right man. "H 954,"
care Keystone. 

A FIRST-CLASS watchmaker, optician and
engraver; a permanent position for the

right man. Address Arnold Jewelry and
Music Company. Ottumwa, Iowa.

FIRST-CLASS watchmaker, competent to
handle fine American and Swiss work;

sober, steady, and good character; married
man, thirty to thirty-five preferred; per-
manent position to right man; send refer-
ences, photo, sample staff, state salary and
give full particulars in first letter. W. R.
Hale, Greenville, S. C. 

A FIRST-CLASS, up-to-date catalog and
stock man; only such with highest recom-

mendation and thorough knowledge of the
different manufacturers and business need
apply; good salary for a first-class, well
posted man. Apply Leonard Xrower, New
Orleans.

WANTED, watchmaker and engraver; no
jewelry work required; steady position;

close daily at 6; sample engraving, salary
and reference in first letter; unless you
know your business and willing to stick,
don't apply. M. Meyer, Marion, Ind. 

GOOD jewelry repairer, engraver and sec-
ond watchmaker; must be of good habits

and appearance; send references, sample
of engraving; state age and salary ex-
pected. "A 16," care Keystone.

WATCHMAKER, optician, plain engraver;
all-around man; permanent, pleasant;

Maryland. "R z," care Keystone.

WATCHMAKER who can repair clocks
and jewelry and assist on watch work;

good chance to finish trade; must have first-
class reference. John Hoise, Barberton,
Ohio.

FIRST-CLASS watchmaker and optician;
permanent place to the right man. P. T.

Ives, Meriden, Conn. 

GOOD assistant watchmaker and plain en-
graver; one able to make small jewelry

repairs when necessary; age, experience,
salary and reference in first letter. Hodgen
& Vent, Kokomo, Ind. 

FIRST-CLASS watchmaker and engraver;
steady position to good man. T. B.

Phillips, Bellaire, Ohio. 

FIRST-CLASS engraver, jeweler and clock
repairer; permanent position; central

New York state. "L 996," care Keystone.

WANTED, at once, first-class refractionist,
one who is also first-class engraver and

has experience in retail jewelry store; posi-
tion permanent; salary $30 per week;
samples of engraving and reference with
first letter. W. F. Fischer & Bro. Co.,
Chattanooga, Tenn.

(Continued on page 326)
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HELP WANTED

(Continued from page 325)

A FIRST-CLASS optometrist and engraver,
salesman; must be thorough; able to take

charge of optical department; young, en-
ergetic man only; a permanent position
for a reliable man with old-established
jewelry concern; send sample, reference;
state salary. Otto Zoeliner & Bro., Ports-
mouth, Ohio.

WATCHMAKER and jeweler, must be a
good workman; references. W. Crago,

1619 Dryades street, New Orleans, La.

FIRST-CLASS watchmaker and competent
optometrist; must be competent; good

salesman; able to handle railroad watch
work; good position to right man; state
age, wages, references. C. H. Reynolds'
Estate, .Alpena, Mich.

FIRST-CLASS watchmaker, engraver, jew-
eler and salesman; married man; state

wages; sample of engraving and references
in first letter. The Pfeiffer Co., Cedar
Falls, Iowa.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

PARTNER wanted; have ability, expe-
rience, character; unlimited possibilities

for jewelry business; all correspondence
answered. "H 943," care Keystone.

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER, watchmaker preferred, in an
established jewelry business in one of

the best towns in northern California;
fine climate, good hunting and fishing; fine
opportunity for good man. "R 964," care
Keystone.

WILL buy jewelry store or jewelry stock
in Indiana or central west. Hal J.

Breen, 412 State Life building, Indian-
apolis, Ind.

I wish to buy a jewelry store in New
England for cash; all communications

confidential. J. B. Gordon, i5 Lyman
street, Lynn, Mass.

WEBSTER-WHITCOMB lathe and chucks,
staking tool; also small tools; no junk

wanted; also Eaton & Glover engraving
machine. Rex Ridgway, Comanche, Texas.

WANTED, watchmaker's bench, second-
hand, cheap, good condition. "M 971,"

care Keystone.

PARTNER to take interest in jewelry stock
in most thriving, best located town in

Louisiana; seven railroads, population
18,000; capital required, $4,000. "T it,"
care Keystone.

STANDARD make lathe wanted; must be
in good condition and cheap; cash paid.

L. A. Wells, Columbus, Neb.

TO buy a complete set of watchmaker's
tools, including lathe and foot wheel;

must be in good condition and cheap.
John E. Lewis, jeweler, Little Falls, N. Y.

WANT to buy watch glass cabinet and out-
door watch sign; must be cheap and in

good condition. G. W. Taylor, Williamson,
W. Va. 

TO buy an engraving machine in good con-
dition. Address Box 53, Weatherford,

Texas.

TO purchase old-established jewelry and op-
tical business in city of not less than

ro,000; must invoice around $1o,000. "E
968," care Keystone.

TO buy American pearls and slugs; send
goods for estimate. Plank & Co., 328

West Second street, Davenport, Iowa.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

$3,000 stock in railroad town of 8,000, in
western Washington. "T 965," care

Keystone.

THE best jewelry store in town of 1,500
in Indiana; also farming country around

same; only man here. "S 982," care Key-
stone.

ON account of failing health will sell es-
tablished jewelry business in good Penn-

sylvania town, 7,000 population to draw
from; only one other store within eighteen
miles; repairing good the year round;
up-to-date plate glass store front, 22 x 6o
feet; gas and electric lights; to effect sale,
75 cents on the dollar; stock and fixtures
about $3,000. "H 951," care Keystone.

FOR SALE

Stores, Stocks and Businesses

MY jewelry and optical business; have
done business here for twenty years; only

store, good location in the Willamette
valley; clean stock, will invoice about
$2,500; reason for selling, want to retire.
E. Roy & Son, Stayton, Ore.

A GOOD-PAYING jewelry business in a
Hamilton county, Ohio, town of 2,00o;

competition light, invoice about $2,800; can
reduce to $700 if necessary; rent cheap.
"I 939," care Keystone. 

SOUTH TEXAS fig, orange and onion
land in ten-acre tracts, $50 per acre;

preserving land is within half mile of rail
road station, where preserving factory takes
entire product; terms, one-third cash, bal-
ance one and two years. G. A. Bahn,
Austin, Texas.

OLD-ESTABLISHED jewelry store, staple,
clean stock, nice fixtures; northern In-

diana; a money-maker; good reasons for
selling. "Z 4,' care Keystone. 

MUST sell at once, old-established jewel-
er's stand of forty years; a great oppor-

tunity for a cash buyer; watch, clock and
jewelry repairing will average over $3,000
a year; rent $40 per month; good location,
good sales; will reduce stock to $2,000; do
not correspond unless you have the cash.
Address Box 247, City Postoffice, Washing-
ton, D. C.

JEWELRY business for sale in Detroit,
Mich., doing $5,000 a year; watch repair-

ing, $100 a month; stock and fixtures
$1,700; $1,000 cash, balance to suit; will
stand closest investigation. Address
"Jewelry," 706 Chamber of Commerce build-
ing.

ON account of failing health, an old-estab-
lished jewelry store is offered for sale,

located in one of the best cities in south-
west Missouri; population 45,00o; fine loca-
tion and good-paying business; good clean
stock, value $20,000; if interested write and
get full information. "H 17," care Key-
stone.

GOOD-PAYING jewelry business, estab•
lished twenty-five years; clean, up-to-date

stock and fixtures; western Washington;
county seat, city 6,000; invoices $5,000; will
sell for $4,000; going out of business.
"D 977," care Keystone.

A GOLD MINE-Jewelry and optical bus-
iness, established thirty-five years; county

seat, 6,000 inhabitants; the best location in
Michigan; sold on a guarantee; will take
it back in one year if not satisfactory;
$4,000 to $6,000; don't write unless you
have the money and want your money's
worth, then come and see me; will send
photos of store. A. T. Selkirk, Charlotte,
Michigan. 

FINE jewelry business, Pittsburgh, Pa.;
stock $10,000; buyer can have position

several months; find it paying; will give
reason for selling. "S 997," care Keystone.

WATCH stock, optical and repair business,
established six years; clears $1,000 per

year; rent $25; other business. "J 6,"
care Keystone.

GREATEST opportunity in jewelry bus-
iness in Iowa; failing health. "S 12,"

care Keystone.

JEWELRY store in Cleveland, Ohio; new
fixtures, clean stock; good business,

plenty of work. "L 99t," care Keystone.

AN opportunity; proprietor sick, unable to
to attend to business now three months;

$6,000, worth more; will reduce if desired;
population 100,000; established over twenty
years; a rare chance for an auctioneer with
a cash offer. "T i3," care Keystone.

THE jewelry stock and fixtures of the late
F. W. Seidl, Manitowoc, Wis., valued at

about $8,000; fine opportunity for the right
party. For full particulars address J. Best,
818 South Eighth street, Manitowoc, Wis.

$1,000 CASH buys all new stock and fix-
tures of jewelry store, central Kansas

town of Soo; no competition, growing bus-
iness. "B 7," care Keystone.

OLD-ESTABLISHED jewelry, optical and
music business in southern Wisconsin; is

called "biggest little city in United States";
population 4,000; electric lights, gas, water,
sewer; big manufacturing interests; fine
farming community; invoice about $4,000;
have other business demanding attention;
must be sold immediately. S. T. Learned,
Fort Atkinson, Wis. 

ESTABLISHED, paying jewelry business;
stock TO per cent discount; invoice around

$2,300, fixtures $1,o5o; one other store;
county seat, college town 5,000; Boise Val-
ley, southern Idaho; write for particulars.
"H 5," care Keystone.

ONLY jewelry store in town of 1,000, con-
sisting of stock and fixtures; $1,500,

can reduce to less; fine farming and tobacco
country, western Ohio; all questions an.
swered. "G to," care Keystone.

FOR SALE

Stores, Stocks and Bpsinesses

AN old-established jewelry business located
in one of the best towns in central Texas;

owner wants to retire; worth $25,000, will
consider $1o,000 in trade; must be income
property, balance cash and good paper.
"I 998," care Keystone.

IN fast-growing town of 2,000, jewelry op-
tical, stationery and kodak business; es-

tablished twenty years; best stand in town;
one small opposition; stock about $2,000,
will sell at par; best fruit-growing section
of Canada; summer tourist trade; reasons,
ill health. B. S. Hicks, Burlington, Out.

GOOD jewelry business; on account of
health will sell stock and fixtures; good

location, no competition; town of about
1,000, three banks; everything new, good
run of bench work; $5oo takes it. Eli
Neuenschwander, Fayette, Ohio. 

IN one of the nicest towns in Massachu-
setts; no competition; fine store in brick

building, steam heat; about 15,000 popu-
lation to draw from; clean stock and fix-
tures; a good opportunity for optician; if
you want a good thing look this up; price,
$3,000; don't write unless you have the
money. "B 975," care Keystone. 

JEROME stock invoices $i,60o, Wendell
stock $1,15o; both good-paying jewelry

and optical stores; population about 5,300
each; this is a rare chance to start for
yourself in southern, sunny Idaho. R. J.
Coats, Jerome, Idaho. 

ON account of other business will sell
a good-paying jewelry and optical store;

established ten years, in good manufactur-
ing town of 3,000; thirty-two miles from
Philadelphia, in Schuylkill valley; will in-
voice $2,800; will sell in full or part for
cash. "R 999," care Keystone.

JEWELRY and optical business in the Wil-
lamette Valley, Oregon; invoice $4,000;

county seat, population 6,00o; good lease,
cheap rent; am going into other business.
"A 993," care Keystone.

LARGEST and best stock of diamonds,
jewelry, silverware, watches, fine china,

optical goods, cut glass, photographic sup-
plies and cameras in prosperous town of
18,000; best location, best trade; sales
about $35,000 yearly; big repair trade;
stock invoices about $20,000; reason for
selling, death of proprietor. McKinney's,
Hutchinson, Kan. 

JEWELRY store in one of the best towns
in northern California; no opposition;

elegant fixtures, good clean stock; fine
climate, good fishing, hunting, and no earth-
quakes; owner's eyes failing; a snap. "R
995," care Keystone.

IN Michigan, in a beautiful small city;
large territory; long-established jewelry

and optical business, $4,000. "W 987,"
care Keystone. 

JEWELRY stock and fixtures, invoice
about $2,800; good run of bench work;

good town of i,000 in west central Illinois;
only man; reason, optical business ex-
clusively. A. M. Winchell, Avon, Ill.

OLD-ESTABLISHED paying business,
healtful climate; splendid chance for

young man to start; write for particulars if
you mean business. "S 969," care Key-
stone.

GOLD mine for good watchmaker; stock
and fixtures $2,000, can reduce; railroad

and farming; goo population; competition
fifteen miles; nervous breakdown, must sell
immediately. Address Combination Box 43,
Abbotsford, Wis. 

I WANT to go west; will sell my stock
and fixtures for $5,000; have done $6,000

business in last four months; place is
good for $12,000 per year; lease alone is
worth $2,000; don't answer unless you
have cash. B. H. Ballard, 230 Twentieth
avenue North, Minneapolis, Minn.

ONE of the best-paying small jewelry
stores on the Oregon coast, directly on

the ocean and at mouth of navigable river;
fine hunting, fishing and boating every day
in the year; deer, geese, ducks, etc., sal-
mon, trout and salt water fish, clams, etc.
Finest climate on earth, green grass the
year round; town of 3,500, practically no
opposition; fine opening for optician. I
keep one man besides myself, and both busy
all the time. Stock and fixtures at in-
voice, $2,000 to $2,500; nice new ten-room
modern ocean view home, with lot x32
feet square, $3,750; both must be sold to-
gether and for cash only; no triflers an-
swered. "B 970," care Keystone.

JEWELRY stock and fixtures, invoice
$4,000; must be sold for cash on account

of other business interests; in growing
southern California town among oranges
and sunshine. Box 2, Monrovia, Cal. 

ESTABLISHED jewelry and optical bus-
iness in thriving North Dakota county-

seat town; invoice $4,000; worth investi-
gating. Address "E 978," care Keystone.

FOR SALE

Stores, Stocks and Businesses

RARE opportunity to buy the leading
jewelry and optical store in the beautiful

city of Riverside, Cal.; population o5,000;
always summer; county seat; year sales
over $20,000; new fixtures; $5,000 will
handle it; owner retiring May I. This is
an opportunity to regain your health and
get Am bargain. Address Riverside Jewelry
and Optical Store, Riverside, Cal.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

EATON & GLOVER engraving machine,
with type, used but a short time, price

very low. Geo. S. Dales & Co., Akron,
Ohio.

ONE jewelers' work bench; also some jew-
elers' tools. D. H. Lesher, Marion, Iowa.

A JEWELER'S fire and burglar-proof safe
for sale. "B 8," care Keystone.

LARGE solid mahogany regulator, perfect
timepiece, English make; suitable for a

high-class jewelry store or a finely fur-
nished office, or hall clock for mansion
home. "G 9," care Keystone.

OAK office trial case, $30; cost double.
Write E. L. Whitaker, Osceola, Pa.

FRANCIS engraving machine and five
fonts type, $35; No. 6 Remington type-

writer, $35; one 17-jeweled Dueber pocket
chronometer, $50; all practically as good
as new. E. C. Chamberlin, Denison, Iowa.

$1,000 for $500; good second-hand jewelry
fixtures, three wall cases, three show

cases on tables with four drawers each;
brand new fireproof safe, holds fifty trays;
f. o. b. Hendersonville, N. C. L. A. Wise,
Chester, S. C. 

BRAND new screw-cutting attachment and
gears; half price of other makes; better

construction; lots of other new tools. Ferd
Freistadter, Waltham, Mass.

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C

care Keystone.

BARGAIN in fine store fixtures. We bought
them at receiver's sale at very low figure

and will give you a bargain. Dunbar &
Nelson, North Yakima, Wash. 

COMPLETE watchmaker's outfit, bench,
lathe, attachments, tools, material, in-

cluding large assortment watch crystals and
case; sell all on account of death for $125;
particulars furnished. Address F. L. Childs,
Eagle Pass, Texas.

COMBINATION trial case, cost $9o, for
$25. Rieder's, x800 Irwin avenue, Alle-

gheny, Pa. 

THREE ten-foot jewelry cases, all French
plate glass top, beveled plate front and

top all one piece; all wood quarter-sawed
oak with quarter-sawed stand with legs
for case to sit on. For prices write Pete
Conter, Vinton, Iowa.

FOR SALE-Jewelers' lathe, buffing lathe;
also bench tools and quantity of watch

material; to settle an estate. Address in-
quiries M. E. Winn, Windsor, Vt. 

UNIVERSAL head for No. i or s x 2
Moseley; first-class condition, $15. C. S.

Robb, 95 Monument street, West Medford.
Mass.

LATHE at a bargain. Address "N 822,"
care Keystone.

FOR SALE at half price, one chronometer,
one Whitcomb lathe, Oliver ring stretcher,

staking tool, window turntable and display
image, a lot of good watch material, sonic
jewelry, opera glasses and a few novelties;
write for list and prices. The Norwich Op-
tical Co., Norwich, Conn.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 6ot Ply-
mouth building, Minneapolis, Minn.
WILL trade new watches for visible type-

wr:ter. Aid Brothers, Gallatin, Mo.

ONE Enterprise single stereopticon, com-
plete with lenses, electric light, acetyline

burner, carrying case and slide carrier;
want cash, typewriter or what have you?
Box 266, Lanesboro, Minn.

JEWELRY business in town of 5,000;
stock $800; will trade for land, part

timber; Idaho, Oregon or the Ozarks pre-
ferred. "Jeweler," Box 35, Milton, Ore.

SOLID gold set rings for automobile; same
insist be a bargain and in perfect run-

ning shape. S. S. Scott, Oxford, Ind.

FOR SALE OR EXCHANGE

A Scot) TYPEWRITER for motorcycle.
"F 966," care Keystone.

I HAVE 160 acres very fine oak timber
and farming land worth $25 per acre;

will trade for jewelry store; healthiest
climate in the world. "B 18," care Key-
stone.

GENEVA combined 0. and R. for screw-
cutting lathe, swing eight inches or more,

or for ring rolls. B. T. Nesbit, Troy,
Idaho,

LAND, 16o acres, well improved, in Okla-
homa, to exchange for jewelery store in

Oklahoma or Texas. P. W. Denney,
Temple, Okla. 

OPPORTUNITY of a lifetime; jewelry
store for sale, best central location; small

rent, stock staple; all paid for, no incum-
brances, old stand; will exchange for prop-
erty or if secured will make easy terms
to suit purchaser; other information given
to bona fide inquiries. J. Keller, 40 Ar-
cade, Cincinnati, Ohio.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking Schools, St.
Louis, Mo.

MONEY loaned to jewelers in any amount;
strictly confidential; write for Informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, ODhio,

ONE HUNDRED quick return ads, jewelry
or optical, $3.50; best proposition on the

market. Fuchs' Advertising Bureau, Ra-
cine, Wis.
JEWELERS please inform the under-

signed, by wire collect, if a watch conies
to you for repairs of the following desert',
tion: Elgin movement No. 14520078, 16
size hunting, in Dueber case, hunting, No.
7632060, 25-year, engraved A. A. Dowell
in old English letters. This watch was
stolen from the owner while in Columbia,
Mo., some time the first part of January.
J. S. Pieringer & Co., Bedford, Iowa.
INTERESTING proposition to a capable
salesman, selling high-class trade, to take

on watches as a side line; commission basis.
"W 938," care Keystone.
WATCHMAKERS and jewelers, the great
southwest, land of health, wealth and

prosperity, offers exceptional opportunities
today for those wishing to engage in bus-
iness for themselves. I am offering a
special proposition to good men. Write me.
John II. Clary, wholesale jeweler, El Paso,
texas.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago. 
FOR first-class work and prompt service

try Art Watch Case Company, Champlain
building, 8 North  State street, Chicago. 
OLD English and Swiss key-wind cases
changed to take American stein-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago. 
OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Chicago. 
SHIP 

8 North State street,

SHIP chronometers for sale, in fine con.
dition; price $50, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 35 John street,
New York City. 
I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago. 
ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin IIorological
School, Elgin, Ill. 
I BUY your entire stock of watches, dia-
monds and jewelry, no matter how small

or big; spot cask paid; strictly confidential;
write today. S. Zaconick, Johnstown, Pa.

BUSINEES NOTICES

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill. 

CASH paid for all kinds watch movement
boxes, watches, including $1 watches,

watch glasses, watch cases, movements, ma-
terials, clocks, plush and nested boxes.
John Remillard, Carrier 40 , Springfield,
Mass,

WANTED-Every one desirous of improv-
ing himself in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it See ad inside back cover.

NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold
and silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, es-
tablished 1870. 

THE Omaha Watch Repairing, Engraving
and Optical Institute leads in quality of

instructions and equipment. If you con-
template taking up this work and come here
we guarantee to give you satisfaction. We
want those who are willing to apply them-
selves to the work. Idlers have no place
in this school. We urgently invite per_
sena' investigation and inspection. Come
and convince yourself that we have some-
thing different and better than other so•
called horological schools. The sooner you
take up this work the sooner you will be
able to make good. The firm's name stands
for everything that is reliable. You can
depend upon our word and our work.
Write us. Tarbox and Gordon.

REFINERS opflaGtoilndu,Smilvien ar andy

Is iwegpl,dcatitli■;gsgol

shape solids or

Sweep Smelters 
filings. Prompt

Established 1889. returns.

THE W. L. ROBERTSON CO.

13 and 15 Franklin Street, Newark, N. J.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and tra,.e-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
eitlide," the finest book published f r inventors.

Best references. Est it m 1 i shed 20 years.

WM. N. N1100131R
Loan and Trust Bldg.. Washington, D. C

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate itl Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : t

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, /do

TH E. KIND IO U CALL:YOUR. OWN •
Room 1112 Masonic Temple, Chicago, III.

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
work. Wheel and pinion cutting
to order. Manufacturing.

CLOCK REPAIRING FOR THE TRADE

53 East Farm St., Waterbury, Conn

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. IVIAkTTHEY, 83 NASSAUTY
ROER

LEARN
NIEWELiERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL.

Powers Building
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J. H. Spandau & Co.
Jewelry Auctioneers

37 Maiden Lane, New York

We Conduct High-Class Auctions
for Responsible Jewelers Only

If you require cash or should you desire to turn your surplus stock into

money, we invite your correspondence. All communications strictly

confidential.

We have made some of the largest sales in New York City for the past

". 
twelve years. Our sales have made substantial profits for our trade.

¢1
Our sales are a superb advertisement for the highest-class jewelry trade.

Write us for dates.
Booked solid until
May 1, 1912. J. H. Spandau & Co

Only Commission
37 Maiden Lane Sales Made. Terms
NEW YORK on Application.

•

J. V.
MOROSS

Jewelers'
Auctioneer

Bric-a-Brac and
Art China

"I have been conduct-
ing a sale for Silverman
& Derickson, Altoona,
Pa., from Nov. 20th to
the first of the year; I
had a wonderful sale
and made them a fine
profit, over 333 `,; after
all expenses were paid.
They carry one of the
finest stocks in that
city.
"I am the only auc-
tioneer today that will
guarantee you a profit
on all sales ; I have
never invented any
schemes to sell goods
only to get the money
in the cash box. I will
pay the highest cash price for any stock and fixtures, no matter how large nor how

small. I have the services of a good auctioneer, when a firm requests two men

and it costs you no extra money. I will gladly pay my own expenses to any place

of business to examine and see what can be done ; I have sold more high-class

goods than any other auctioneer in the business today. Terms 1079 to one and

all, with guaranteed profit on my services."

J. V. M oross • 145 Woodward Ave
• DETROIT, MICH.

Care of Weyhing Bros. Mfg. Co. Telephone Main 2454 Dell Long Distance

LEARN WATCHMAKING

This Trade School is Officially Endorsed

by the

WISCONSIN RETAIL JEWELERS' ASSOCIATION

If you have the inclination to learn, we will do

the rest. Write today for Prospectus, Terms, etc.

The Drexler Trade School for Watchmaking
1002-1003 Pabst Bldg. Milwaukee, Wisconsin

WHEELING METAL CEILINIGS
c..4 progressive little city was practically wiped out by fire a few months ago.
It is progressive because it has been already rebuilt and the new buildings are
of a much higher class and of far greater value than those that were destroyed.

LISTEN - Every new I When twenty-two
business block built
has been ceiled with WHEELNG CEINGS store rooms use

WHEELING METAL CEINGS
to the exclusion of all others it indicates that we furnisb • (1st) quality in desirn, mat( rial

and workmanship, (2d) that our prices are reasonable and (3d) that we 'deliver the
goods" on time. If you are figuring on a new buildinv or remodeling
an old one, let us figure and discuss the matter with you.

WHEELING COMGATING COMPANY. WHEELDIGYIVA.
1117,ANCH OFFICES AND STORES

CHICAGO PHILADELPHIA

KANSAS CITY CHATTANOOGA
NEW YORK
ST. LOUIS

GIVE US THE OPPORTUNITY OF PLEASING YOU. That your PROSPERITY may be ASSURED, we

have ANTICIPATED your wants by making up a COMP
LETE line of SPECTACLES and EYEGLASSES of

SUPERIOR QUALITY A-1 STYLE, MATERIAL and WO
RKMANSHIP the BEST, which we will sell you at

most reasonable prices. 0

0

0

GOLD-FILLED SPECTACLE FRAMES 0

in Price IMPROVED " ILIKIT
,,Another Reduction SANITARY OR 

SHELL GUARDS

tit ( told and Gold-Filled .:11ottlit Mgt; and With Kim or Frames.

SPEC' A 1. OFFEIL-One sample set of
 gohl-filled 12 "Ilikit" mountings, etched on

lenses, iit neat velvet-lined case for fitting, $7,30 net.
ROCI:IND AND ItItilD GUARDS Per. Doz. Per Ir.

Gold-Filled Rimless 1 10-12 K.   $ 6.60 $ .60

Gold-Filled 12 K. 1 10 11,1 K IT Shell (Mortis  
 6.60 .60

A I..U,NINO 11.11:IT Sanitary titiards 
't 30 .1.t

Gold-Filled Rimless 1 l00-12 I:.  i.00

Solid 10 K. Gold, Rimless 
1 5.00 1.40

N1, lien one dozen .0 more are purchatted at one time we , llow 10 per cent
. Mt for eash.

Reisner's Improved Lens Measure at   
, \l. Si:1.00 ,;11•11

"FLEXO BO"

This frame, the "I lexo Bo." is ilianufactured with

a special view to the comfort of the wearer, to avoid all

irritation of the ears, undue pressure on nose and tem-

ples when fitted uiili extra large or heavy lenses and

II) produce a neat, becoming and stylish frame for any

face, no matter what the shape of it. may be.

111 the make-up of the above illustration of the

"Flexo Bo" you will see that the ear-pieces of the

temples are wound around with fine Gold-Filled. or

Almon° thread, which makes it soft and pliable, and

removes all disagreeable pressure ironi the face, such

as is caused by the old style of still' temples. For coin-

fort :tlways the " Flego

"Flexo Bo" Alumno frame which is made from extra

white fine metal, per doz., $3.10.

12 K. 1/10 Gold-Filled "Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR
10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand (12,0001 Satisfied Owners

of the Audemair Prove Our Claim for the World

Renowned Trial Case.

For office, in Oak and Leather, also traveling, with

divisions for Stock and Lenses, we offer a Trial

Case known as the Special.

Special Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $2.00 per dozen or $21.00 per

gross in gross lots or more. Spec-

tacle cases at $6.00 per gross

additional.

No, I. 0, 00 Eye. Made by t he 1 Yll'Itt NEI. NI Lill( t 1 t.

V5525. 12 K., 1-10 Frames, "Flego lio" Cable Temple -  her dozen, $7.30 1:1EXTRA VINISII, WEI,I, TENH,ERED, in(in LI- LusTEuri).

5524. 12 K., 1-10 Riding How I. ratnes  

5525. 12 K., 1-10 Riding Bow Cable "   " " 7.00 E.-t

1564. 10 K., 1-I0 Riding Bow 
"

1565. 10 K., 1-10 Riding Bow Cable " 
" 6.60 --'-.1

53;54. 10 K., 1-30 !titling Bow 
" 4.00

5355. 10 1:., 1-30 !titling liow Cable " 
5.00 0:1

QUALITY GUARANTEED, same as BILLED

0.60

W

Gold and Gold-Filled Riding Bow Mountings 
hurl toz.1.4

1194 10 1:., (lolti, !titling liow ulu,uuuuuiuigM . . 11621.;11 W

F5594 1-10 12 1:., Ititling How :Mountings   65.60; Cable, 6.75 rl

1,591 1-10 10 1■., !titling !tow 'Mountings   5;40: Cable, 6.1111,."

5194 1-20 10 K., Riding Bow Mountings . . .   4.00; Cable, (1.04)

5154 1-40 10 K., !titling lime ;Ind Iiilllle, \11,11111i Iles 
. . . . 11.2.1 4.1

INTERCHANGEABLE EXTRA WHITE

Per dozen
1st (Mal. 21 Quail.

Double Convex. 1 eye . $ .91 $ .77
Pcrim,nie Convex, 1 eye . 1.147 .91
Peri..0111C CO0VOX, 0 eye 1.33 1.00

PeriSC011ie V(`X, 00 eye . 1.4 7 1.13

reriseoltio l'envi.x, 2(1 Quality

0 Eye . ( 2-hole 3-letht 4-hole

60 lye. $1.19 $ I .36 $1.33 per dozen

A I I prices quoted mi lenses from 0.12 to 4 25. 
T.■

Usual advauee out strong, num hers.

z
E-1

0
Cemented Bifocals, 1st Quality,

"Interchangeable."
1 Eye, $3.00 U 1;:ye, $3,10 00 Eye, $3.33 CP,

SKELETON OR RIMLESS 
pot. doze::

Periscopic Convex, 1st Quality Fr:tut 8 D. up

0 rye . ( 2-hole 3-lisle 4-hole Where not otherwise slated, we will 101o,,

00 Eye . u $1.54 $1.01 $1.68 per 110Z1,11 enSII uhiiuuuuiurul Ill sr

I?, Work. Kryptoks and Stevens 
Quality, 6 , Cash Only : Agents for Stevens & Co., In

c.,

Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 
5-7 Maiden Lane (Near Broadway)

NEW YORK

NEW CATALOGUE No. 17 CAN BE HAD FOR 
THE ASKING 

MANUFACTURING AND IMPORTING OPTICIANS

Auctioneers

of National

Reputation

Correspondence

AUCTIONEERS

National Reputation
PAST RECORD should be carefull

y scrutinized when engaging an

auctioneer. It is acknowledged by the trade we 
have to our credit

more REAL SUCCESSFUL SA
LES than any auctioneer or firm of

auctioneers. We positively do not 
misrepresent Your i2oods nor do xve

in any way impair your future busin
ess. Our original ideas in advertising-

bring the buyers-our up-to-date 
methods sell the goods. The prices we

 are able

to get and the amounts we sell in a
 day make our services a profitable 

investment.

If you are figuring on a sale, wire or
 write early, giving amount of stock 

and size of

room. No stock too large or too fine for us
 to sell at profit. We give all sales 

our

personal attention. No substitutes or 
assisting talent sent to till our dates. R

emember

it is two of the best for the price of on
e.

confidential.

TYLER & GREGORY 37 SoRuNalba°s2li Ave. CHICAGO
BY HONEST DEALING, ABILITY AND 

SALESMANSHIP WE ARE ABLE TO FURNISH U
NSOLICITED

TESTIMONIALS FROM THE LARGEST AND 
BEST JEWELERS OF THE UNITED STATES A

ND CANADA.

A.4



Immorl■

328

•

INC('

sg'

J. H. Spandau & Co.
Jewelry Auctioneers

37 Maiden Lane, New York
We Conduct High-Class Auctions

for Responsible Jewelers Only

If you require cash or should you desire to turn your surplus stock into
money, we invite your correspondence. All communications strictly
confidential.

We have made some of the largest sales in New York City for the past
twelve years. Our sales have made substantial profits for our trade.

Our sales are a superb advertisement for the highest-class jewelry trade.

Write us for dates.
Booked solid until
May 1, 1912. J. H. Spandau & C

Only Commission37 Maiden Lane Sales Made. Terms
a' NEW YORK On Application.

•

J. V.
MOROSS

Jewelers'
Auctioneer

Bric-a-Brac and
Art China

"I have been conduct-
ing a sale for Silverman

Derickson, Altoona,
Pa., from Nov. 20th to
the first of the year; I
had a wonderful sale
and made them a fine
profit, over 33X % after
all expenses were paid.
They carry one of the
finest stocks in that
city.
"I am the only auc-
tioneer today that will
guarantee you a profit
on all sales ; I have
never invented any
schemes to sell goods
only to get the money
in the cash box. I will
pay the highest cash price for any stock and fixtures, no matter how large nor how
small. I have the services of a good auctioneer, when a firm requests two men
and it costs you no extra money. I will gladly pay my own expenses to any place
of business to examine and see what can be done ; I have sold more high-class
goods than any other auctioneer in the business today. Terms 1070 to one and
all, with guaranteed profit on my services."

J. V. Moross • 
145 Woodward Ave
DETROIT, MICH.

Care of Weyhing Bros. Mfg. Co. Telephone Main 2454 Dell Long Distance

LEARN WATCHMAKING
This Trade School is Officially Endorsed

by the

WISCONSIN RETAIL JEWELERS' ASSOCIATION

If you have the inclination to learn, we will do
the rest. Write today for Prospectus, Terms, etc.

The Drexler Trade School for Watchmaking
1002-1003 Pabst Bldg. Milwaukee, Wisconsin

WHEELING METAL CEILDIGS
e_A progressive little city was practically wiped out by fire a few months ago.
It is progressive because it has been already rebuilt and the new buildings are
of a much higher class and of far greater value than those that were destroyed.
LISTEN - Every new IA When twenty-twobusiness block built WHEELING CEILINGS store rooms usehas been ceiled with

WHEELING METAL CEILD1GS
to the exclusion of all others it Indicates that we furnish (1st) quality in desion, matcrial
and workmanship, (2d) that our prices are reasonable and (3d) that we deliver the
goods" on time. If you are figuring on a new building. or remodeling
an old one, let us figure and discuss the matter with you.

WHEELIM COI(ITGATING COMPAIIY. WHIELPIGWVA.
Iillt,ANCI1 OFFICES AND STORES

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA

NEW YORIS
ST. LOUIS

GIVE US THE OPPORTUNITY OF PLEASING YOU. That your PROSPERITY may be ASSURED, we
have ANTICIPATED your wants by making up a COMPLETE line of SPECTACLES and EYEGLASSES of
SUPERIOR QUALITY A-1 STYLE, MATERIAL and WORKMANSHIP the BEST, which we will sell you at

most reasonable prices.

in Price IMPROVED  Another Reduction SANITARY OR 

SHELL GUARDS

In ( ■ old and Gold-Filled Mountings and With Min or F1,111,S.

SPECIAL 01.11.11.111.-One sample set of gold-filled 12 " Ilik it" 1111/1Intings, etched on
lenses, in neat veivet-iined case for fitting, $7.50 net.

Hoc R I N D AND RIGID GUARDS her. 1)oz.
Gold-Filled Rimless 1:10-12 K.   01 6.60
Gold-Filled 12 K. 1 10 ILI NIT Shell Counts   6.611
A LUA1 ND 11.11: IT sanitary Guards  
Gold-Filled Rimless 1 30-12 E.  IMO
Solid 10 K. Gold, Rimless . 1 0.110 1.40

When one dozen or more tire purchased at one time we all tn. 10 per cent. elf for eash.
Reisner's Improved Lens :%leasti re at   Nat 113.00 emit

Per Pr.
$ .60
.60
.4

"FLEXO BO"

This frame, the " Flexo Bo." is manufactured with

n special view to the comfort of the wearer, to avoid all

irritation of the ears, undue pressure On nose and tem-

ples when fitted with extra large or heavy lenses and

to produce a neat, b000nli lig and stylish frame for any

face, no matter what the shape of it :nay be.

In the make-up of the above illustration of the

"Flexo Bo " you will see that the ear-pieces of the

temples are wound around with fine Gold-Filled or

Alumno thread, which makes it soft and pliable, and

removes all IliSagreen1110 pressure front the face, such
as is caused by the old style of stiff temples. For com-

fort always the " Flexo Pb.''

"Flexo Bo " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled "Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand (12,0001 Satisfied Owners
of the Audemair Prove Our Claim for the World
Renowned Trial Case.

For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special.

Special Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $2.00 per dozen or $21.00 per

gross in gross lots or more. Spec-

tacle cases at $6.00 per gross

additional.

GOLD-FILLED SPECTACLE FRAMES 0
No. 1, (I, la) Eye. Made by the 1M PR( 1V1.11) All.:T1101/.

EXT11.-k FINISH, WELL TEMPERED, HIGHLY LUSTERED.

V5525. 12 K., 1-10 Frames, "Flexo Bo" Cable Temples  l'er dozen, $7.50

5524. 12 K., 1-10 Riding Bow I. ratites
5525. 12 K., 1-10 Riding Bow Cable "
1564. 10 K., 1-10 Riding Bow 

o o 0.40 ....4

1565. 10 K., 1-10 Ilidi lig Bow Cable " 6.60

5354. 10 K., 1-30 Riding Bow 
o Ii 4.00

5355. 10 E., 1-30 Riding liow Cable " 5.00 =

QUALITY GUARANTEED, same as BILLED
4-1

Gold and Gold-Filled Riding Bow Mountings Per ■10% 04
1194 10 K.., Gold, Iliding Pow Mountings . . ttl• 2 1.7 5 LT.]

F5594 1-10 12 K., Riding Bow Mount ings   015.60 : Cable, 6.75 r=1

1,594 1-10 10 K., Riding Bow Mountings   5.40; Cable, 6.60 Ns

5194 1-3n 10 K., Riding Dow Mountings . . .  4.00; Cable, 0.00

5154 1-40 10 K., Riding- Bow and Rimless Mount i in-   3.1: 0 L4

. •
7.00 F-0It II

INTERCHANGEABLE EXTRA WHITE
l'or dozen

1st Qual. 2d ()ital.

Double Convex. 1 eye . . . $ .91 $ .77
Periscopic Convex, 1 eye . 1.27 .91.
Periscopic Convex, 0 eye . 1.33 1.00
Periscopic Convex, 00 eye . 1.47 1.1

SKELETON OR RIMLESS
Periscopic Convex, 1st (tinnily

0 Eye . ( 2-1mole 3-hole 4-ho1e
0)) Eye . $1.04 I .61 $1.(i8 per il0a1•11

Periscopic COTIVI.X, 2d Quality
0 Eye . ( 2-hole 3-hole 4-hole E-4
60 Eye . 1 $1.1 9 $1.26 $1.33 per dozen

All prices mimed on lenses from 0.12 to 4 20. .7••■
Usual advance on tit rong

Cemented Bifovals, 1st U11:11nY,
"IntOrehatigvable,"

1 Eye, $3.00 0 Eye $3,10 (JO E •ye, $3.2.- CI)
per ;Mien 

From 8 I). up
Where not otherwise stated, we will allow
cash discount 10 per cent.

I ?,? Work. Kryptoks and Stevens Quality, 6, Cash Only : Agents for Stever. & Co., Inc.,
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY,
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING 

MANUFACTURING AND IMPORTING OPTICIANS

5-7 Maiden Lane (Near Broadway)
NEW YORK

fr
Auctioneers

of National
Reputation

Correspondence

AUCTIONEERS
National Reputation
PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit
more REAL SUCCESSFUL SALES than any auctioneer or firm of
auctioneers. We positively do not misrepresent vour goods nor do we
in any way impair your future business. ()ur original ideas in advertising

bring the buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable investment.
If you are figuring on a sale, wire or write early, giving amount of stock and size of
room. No stock too large or too fine for us to sell at profit. We give all sales our
personal attention. No substitutes or assisting talent sent to fill our dates. Remember
it is two of the best for the price of one.

confidential.

TYLER & GREGOR Room 1102,Y 37 South Wabash Ave. CHICAGO]
BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA.
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HERE'S one of the instructive dia-
grams contained in the forth-coming

issue of the

Service Bureau Bulletin
This illustration is the cross section of a mainspring-winder
arbor with a badly shaped hook. A hook of this shape is the
cause of a great deal of mainspring breakage—the Service Bureau
Bulletin on mainsprings explains why?

ELGIN NATIONAL WATCH CO.
Elgin, 1 I linois

Dear Sir :—

1912

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

ddress 

City
If employed give name of firm.

2 — K e y .

This Bulletin will be sent to jewelers
who have registered their names with the
Elgin Service Bureau. You can receive it
free, by sending your name and address.
Better use the coupon to-day.

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

0

0

00

329

OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing
the mark H H are being sold in the jewelry trade, and
that persons have bought such chains believing them to
be chains of our manufacture.

The chains bearing the mark H A I-I now being
marketed are not goods manufactured by Hamilton &
Hamilton, Jr., and all persons are cautioned and warned
against selling or offering for sale chains bearing the mark
H A H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to
market chains bearing a mark of such near resemblance
to our trade-mark *H&H as to deceive the public will
be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeat-
edly decided in cases similar to ours that a trade-mark is
entitled to protection, stating in one of such cases,
Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of
the goods to which it is attached, and an assurance that
they are the genuine article of the original producer."

HAMILTON & HAMILTON, JR.

Providence, R. I., February 15, 1912.
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The Allison
Manufacturing Co.

Leading manufacturers of High-
Grade Highly Finished Bracelets,
Link Buttons, Sash Pins, Coat
Chains, Frill and Bar Pins, Stick
Pins, etc. Ask your wholesaler for
these goods ; they are beautifully
finished, and guaranteed to give
satisfaction.

ALLISON c714FG. CO.
BIGNEY BUILDING, ATTLEBORO, MASSACHUSETTS

NEW YORK OFFICE, CHICAGO OFFICE,
3 Maiden Lane 8-11 Heyworth Bldg.

Sternauware Gets You Up in the World
ci The dealer who carries a stock of Sternautvare rises above business cares as easily as this man on his flying-machinerises above the staring crowds. ti The merchant who handles Sternauware is recognized as an up-to-date man and
rewarded accordingly by the public. He gives the people what they want. Isn't it worth while for any firm that
finds business depressed and generally unsatisfactory to try the up lifting effect of Sternauware? Just as the whirling
propeller lifts an aeroplane upward and onward, so does Sternaurvare push trade along. j This will be made veryclear to you by a little study of our handsome new BLUE BOOK, which we shall be very glad to send you on request.

NEW YORK Showrooms

305 13, oadway
N. W. Cor. Duane Street

S. STERNAU & COMPANY

1
 MAKERS OF.

113E0M
COMPRISING

Fancy Teakettles, Chafing-Dishes and their Accessories,
Coffee-Machines, Trays, etc

OFFICE and FACTORY

19E Plymouth Street
BROOKLYN, N. Y.

TO THE

33i

JEWELER and WATCHMAKER

COLONIAL DAME
LINE

"THE LINE OF QUALITY"

TWELVE years' experience in making secret
joint hollow wire tubing bracelets, three
years before any other manufacturer

followed, enables us to guarantee our gold-filled
bracelets stamped with our trade-mark (small
star beside the letter T in triangle), to contain
twenty per cent. more gold value than any other
make offered through legitimate channels at
similar figures. We further guarantee to replace
our bracelets free of charge and the other makes
at the nominal cost of tubing and bench work, if,
upon rendering us the U S. assay receipts, the
result should not prove our assertion to be
correct.
Leading jobbers only carry these goods ; insist
upon the star stamp beside the letter T. If desired
we will furnish the click guard or sliding tongue
on any size tubing.
The error of giving an unlimited guarantee with
a rolled plate article should be avoided by a con-
scientious dealer, perspiration in some persons
being stronger than nitric acid. No article of
raiment is guaranteed other than "all wool."

Am juengsten Tag, wenn die Posaunen shallen
Und alles aus ist mit dem Erdenleben,
Sind wir verpflichted, Rechenschaft zu geben
Von jedem Wort, das unnuetz uns entfallen.
Wie wird's nun werden mit den Worten allen,
In welchen ich so achtungsvoll mein Streben
Um deine Gunst dir an den Tag gegeben,
Wenn diese blos an deinem Ohr verhallen ?
Antworten Sic mit dem Verlangen nach unseren

Armspan gen.

TOTTEN MFG.  CO.
JEWELERS

North Attleboro
Massachusetts

Quality Mark

9566 R 4552 R

48 383

Ask your jobber to show you our line. If he does not carry the

"LINE OF QUALITY,"

write us and selections will be sent you and billed through any
reputable jobber specified.

BLISS BROTHERS COMPANY

Heyworth Building
CHICAGO, ILL.

ATTLEBORO, MASS.

Silversmiths' Building Chronicle Building
NEW YORK CITY SAN FRANCISCO, CAL.
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MADE IN 14K— fOK—AND ,5ILVER

THE BASSET."' JEWELRY CO.
PROVIDENCE R. I.

An Easter
Suggestion

Now is the time
to look up your
Cross and Rosary
Stock and be pre-
pared.

Send for Selection

The Bassett Jewelry Company IPtraidIeslnanci

that contains everything a Retail Jeweler ever has calls for in the way
of showcase and shelf goods, is like having a wholesale dealer located
next door. You can order from it to-day, and the goods will be shipped
to-morrow, or the same day the order is received.

Our new illustrated Catalog embraces all of the staples and hundreds
of novelties such as are usually carried in stock. When you order
from it you get the benefit of the latest creations known to the Jeweler's
and Watchmaker's craft, and at as low prices as any responsible
wholesale house can afford.

This book is gotten up in convenient and compact form ; is a ready
and quick reference ; a safe and sure merchant's guide to right buying.
Send for our grand 1912 edition, prepaid.

'

Fob & cigar cutter

668/F 2362

333

Fob & cigar cutter,

. S 620 F 2354 -
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Just a few of BIGNEY'S up-to-date Sellers in "MIRROR FINISH."
Our new creations in Cigar Perforators are the most unique things

on the market. Place the cigar in the opening, press top of plunger, turning the cigar
one, two or three times, you have a free draft, wrapper and end of cigar undisturbed.
Order any of these numbers through your jobber.
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of showcase and shelf goods, is like having a wholesale dealer located
next door. You can order from it to-day, and the goods will be shipped
to-morrow, or the same day the order is received.

Our new illustrated Catalog embraces all of the staples and hundreds
of novelties such as are usually carried in stock. When you order
from it you get the benefit of the latest creations known to the Jeweler's
and Watchmaker's craft, and at as low prices as any responsible
wholesale house can afford.
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Just a few of BIGNEY'S up-to-date Sellers in "MIRROR FINISH."
Our new creations in Cigar Perforators are the most unique things

on the market. Place the cigar in the opening, press top of plunger, turning the cigar
one, two or three times, you have a free draft, wrapper and end of cigar undisturbed.
Order any of these numbers through your jobber.
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A Man
From
Podunkville

wound his clock up every
night for fifteen years before
he found out it was an eight-
day clock. Yet he probably
would have insisted before he
got wise that he knew as much
about his clock as the man who
made it. All of which goes to
show that it doesn't pay to be
too certain. There are a lot of
fine points about the GREAT
AMERICAN JEWELERS'
CATALOGUE you can't un-
derstand until you've looked it
over carefully. Yours for the
asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1009

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

0

 1

BRACELETS

 II  I

-THIS line chiefly recommends itself on account of the fine finish, the1 many original designs and the high QUALITY of stock used.
They come chased and engraved in POLISHED or OLD ENGLISH finish.

ASK YOUR JOBBER TO SHOW OUR EXTENSIVE LINE
OF EASY SELLING AND UP-TO-DATE BRACELETS

Remember this TRADE
the

YOUR JOBBER will

MARK identifies
product.

show our entire line.

GEORGE L. BROWN COMPANY
Attleboro Massachusetts

FOBS

CHAINS

TIE CLASPS

   I II

LOCKETS

BRACELETS

LA VALLIERES

AMY

335
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YOUR customers appreciate the value of Ubbey
reputation. Do you make the most of it?

Display Libbey Cut Glass. Talk about it. You will
find your patrons immediately responsive.

SALESROOM AT FACTORY

THE LIBBEY GLASS COMPANY, Toledo, Ohio
45 .
V -

° II 
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OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK

SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

E. H. H. Smith Silver Co.
Bridgeport, Conn.

of 
Manufacturers Sterling Effects

in Plate
Bourgeois Bros. Co.
131 Wabash Ave., Chicago, ill.

Silversmiths' Building
New York
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind•Makers of Emblem Rings and Special Jewelry

C. ii. ALLEN

A very large
variety in pop-

ular finishes.

Bright and Old

English with

lapel buttons,

engine -turned,

engraved, em-

blematic.

Established 1896

SILK

0
A

A

METAL

W. H. LAMB

Also have a
very large line

of silk goods

mounted with

the most ap-

proved styles

of lapel buttons

as described.

Don't forget our famous Four-in-One COAT CHAINS,
put up with four different colors of ribbon—black,

brown, blue and gray.

C. H. ALLEN & CO.
Manufacturing Jewelers

Attleboro : Massachusetts

ROSARIES
FOR. -1111

Our
Production
Represents
The Best

in
Ecclesiastical

Work.

cA
Lifetime

Devoted to
This Class

f.
Work.

q We are fully equipped to furnish anything in Ecclesiastical Wares of anydescription. We have specialized on this class of work for many years and havea most thorough knowledge of ail the requirementsq Time was when this class of goods was considered more or less of a novelty.Today they are looked upon as staple. Our line makes most acceptable holidayand Easter gifts. Send for selection Package.
Our illustrated PAMPHLET for EASTER containing a most com-plete line of our goods is yours for the asking. WRITE FOR ONE.

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers
182-203 Eddy Street PROVIDENCE, RHODE ISLAND

New York Office, 341 Fifth Avenue
Represented on the Pacific Coast by HENRY M. ABRAMS CO., 717 Market Street, SAN FRANCISCO, CAL.

iREAD THIS LETTERAnd See How Money Is Made Today Thru
Your Show Windows

BY USING

A. H. SETRON
JEWELER

N. W. Corner Market Street and Court Square

Parkersburg,W.Va.,Dec. 26, 1911
The Oscar Onken Co.

Cincinnati, Ohio.
Gentlemen:—

I take great pleasure in send-
ing you herewith my check to cover
invoice for set of ONKEN YOUNITS
shipped Nov. 27th last.

I feel that every dollar I am
sending you has made me 10.00
profit during my Christmas trade.

Our Christmas trade this year
was beyond my expectation, and I
contribute a great deal of it to
the fine window displays made with
your Fixtures.

Wishing you a prosperous New
Year, I remain,

Yours respectfully,
A. H. SETRON

ONKEN
INTERCHANGEABLE

NeoilkitS
Patented 1911.

In the United States, Canada and England.

Copyright 1911. Patented 1911.

The Full Set.
I Can Show You How to

Make 500 Trade-Pulling Window
Trims With My Set of Interchangeable Wood

Window Fixtures—and Then Some. Clip the Coupon.

Don't Forget Your EASTER Window Trims
They Alone Will Pay the Cost of a Set

I Make Sets For the Following Lines :
Set No. 11, for Jewelry, Art Goods and Silverware Windows, for two large windows, has 100 YOUNITS, price  $26.00Set No. 5, for Drug Store, Cigar and Sundry Windows, for two large windows, has 140 YOUNITS, price   $25.00Set No. 534, for Drug Store, Cigar and Sundry Windows, for one large window, has 88 YOUNITS, price   $15.00

Above Prices Are F. 0. B. Cincinnati Factory.

Made in beautiful weathered oak in a soft mellow waxed finish.
A beautiful Book of Designs full of original window trims made with each set sent free with each set sold.Each set is put up in a HARDWOOD HINGED LID STORAGE CHEST (oiled finish). Shipments made immediately.

My Jewelry Set, No. 11, for $26.00
is just the set for the Jeweler for displaying not only Jewelry,
but good for displaying box goods, silverware, stationery, cut
glass and fancy ornaments.

Fixtures are made of a fine quality of oak. The 18 dis-
play slabs in the set are covered with velvet in black, green or
purple shades, with adjustable metal attachments on back so
slabs can be set at any angle.

When not otherwise stated orders are filled with purple
velvet slabs.

THE OSCAR ONKEN CO.
Established 32 Years

758 Fourth Avenue

Cincinnati, Ohio

g."U. S. A.

City

Address

Name

55

25

THE OSCAR
ONKEN CO.,

758 Fourth Avenue,
Cincinnati, Ohio.

Send me your
WINDOW FIXTURE BOOKLET.

State

337
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Hofman Quality
and

Hofman Service

appeal most strongly to the
merchant who wants the right
kind of fixtures at a fair and
reasonable price—to the man
who wants his money's worth.

There are plenty of lower-priced
fixtures on the market—for the man
who wants that kind.

41, But there are none cheaper than
Hofman Fixtures, because— 'The best
are cheapest in the end."
41 And Hofman Fixtures are the best
that human skill and ingenuity can
produce for the particular lines of mer-
chandise to which they are adapted,
and for the reasonable prices at which
they are sold.
a If you have the mistaken idea that
Hofman Fixtures are unusually high-
priced, however, just give us an oppor-
tunity to estimate on your next

requirements.

Have you a copy of our catalogue?

John Hofman Co.
24 Leighton Street

ROCHESTER :: NEW YORK

New York Office, 806-807, 1 West 34th Street

11()F.M AN

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

N1 1111411111 1?

The "PFISTER" DESIGN JEWELERS' OUTFIT

If it's practical arrangements, correct designs, QUALITY of material,

workmanship and finish, at RIGHT PRICES, that you are looking

for we can suit you. Not how cheap, but how good, at prices that

are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You

Send 25c. for Catalogue 12 A

The M. Winter Lumber Company
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.

Mattoon & Keppel
116 Orange St.

New Haven, Conn.

1M.

SALES AGENCIES

R. H. Birdsall
Hamilton Bldg.

Portland, Oregon

C. D. Smith Drug Co.
St. Joseph, Mo.

3 3 ()

The

NASSAU Li4hter

Made in America

F
EATURE the Nassau Lighter in

your stock. It is taking the

  men of this country by storm.

The Nassau is the one practical pocket
lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a widc variety of designs—plain,
engine-turned and engraved.

German silver, gold plate, sterling silver, and
solid 14K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

jeweler's All-Glass Table Case. No. 400

YOU ARE LOSING MONEY BY NOT
HAVING THIS CASE

Modern business methods demand that the jeweler who wants the high-class
trade must so arrange his store as to attract that class. A store equipped with

,re-dgle ate&r., All-Glass Show Cases

is equipped to appeal to the most fastidious trade, and to bring the mer-
chandise to their attention in a way that compels sales.

Look at the handsome table case alone. The upper part is absolute!y all-
glass ; no frame, no screws, bars or clasps — just the clean, rich beauty of
fine glass. No case could possibly be made stronger.

Why not write us al:out the cases you need ? Our experience is at your
service for advice as to the cases best suited to your needs. Write for our

Show Case Booklet. Adchess department C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants

476-490 West Fort Street DETROIT, MICH.
Get Our Booklet on Modern Store Front Construction

New York Salesrooms: 43 E. Eighth Street LEO A. FELDMAN, Selling Agent

Nassau Lighter Company
65 Nassau Street

New York



Quality—without style will not sell.

Style—without quality will not give satisfaction.

The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.

We guarantee every ring we make.

M. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

IN

GOLD-PLATED

Monogram
Belt Pins

assembled while customer waits, in any combination of three initials.
This belt pin is an active seller, particularly on account of the high quality of des

ign and

finish, and also because it can be delivered to customer immediately, without the
 delay of

making same to older.
They are sold in gross and half gross assortments, in a special stock cabinet, at pric

es which

permit of their being retailed for the low price of 50C. each.

We would suggest that every live jeweler place his order for an assortment of 
these belt

pins at once, so he will be prepared to take care of the demand this spring and 
summer.

The J. W. COLGAN COMPANY, 509 Sudbury Building, BOSTON, MASSACHUSETTS

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have clone so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send fur catalogue.

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK

Makers of GOLD CHAINS of every kind

Send ! ! !
For My Booklet

4
11 I have just brought out a

booklet showing some of the finest of

my designs in Class and Fraternity

Pins. I want to place this booklet in

YOUR hands. Located right in a college

city I am in touch with the very latest of ideas

in this line. 10 and 14 karat and special order work my hobby. Let us

estimate and create designs for your college trade. .

WILLIAM L. PANIKOFF, MANUFACTURINGJEWELER

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

Thin Flat Shape
'Note the Difference' THE "HAHWAY" LIGHTER

Each "Hahway"
Lighter Guaranteed

Press the Button and
You Have Light Easy Renewing of

Ceric Iron Flint

Patent Applied for

Can Easily Be Taken Apart and
Any Part Replaced

"Hah-
way"
easy

charging
with

Benzine

To Importers and Jobbers: We offer you the best proposition. The smallest thin
model and most perfect lighter in the world, having all up-to-the-minute improvements.
Our prices are town,. We make prompt shipments from stock F. 0. B., NEW YORK.
Write for our 1912 quotations and illustrated catalogue.

Manufactured solely by Th rz> Progress M Et.s c Inert Ind UStrie
MUNCHEN . 111 B. IT GERMANY

1Q_W)

HANWAY

Made in Nickel Silver Plated, Gold Plated, Sterling Silver, 14 K. Gold, Pearl, with
emblems and a large assortment of fancy styles. " Hahsvay " Sterling Silver and Solid
Gold Cases and fancy styles are a lifelong proposition because any defective parts
through long usage can easily be replaced. Only the " Fiahway lighter can easily be
taken apart. Each lighter is guaranteed.

Sole Agent for America and Canadat M. E. BERNHARDT, 157 Chambers St., New York

FIRST APPEARANC-7.
The articles shown in this pictu I have never

appeared before. The designs are efii new— high
quality and low priced.

SEND FOR OUR FOLDER
It shows a complete line of the goods pictured

here — they are business breeders — fast sellers
every one.

THEY ARE ALL COVERED BY THE HUSSEY GUARANTEE.
MANUF'NG PROVIDENCE
JEWELERS THE HUSSEY CO. RHODE ISLAND

CIIMIMMIAMM=1

THIS MEANS YOU!
SEND FOR IT TODAY!

IT'S FREE
An actual experience with

CANDO SILVER POLISH
will tell you more about its merits
than hundreds of words crowded
into this space.
REQUEST US TO SEND A SAMPLE TODAY.
IT WILL BE A PLEASURE TO DO SO.

Is used for Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

LET US SERVE YOUR

Emblem Wants

OUR line cf ODD

FELLOW EM-

BLEMS is very com-

plete. Our catalog

will serve to show

how extensive our

entire line is.

Write Today for- Particulars

Jobbers Only

E. L. Logee & Company
Emblem Manufacturers

235 EDDY STREET PROVIDENCE, R. I.

NEW YORK
OFFICE

65 NASSAU
STREET

CHICAGO
OFFICE

1203 HEYWORTH
BUILDING
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What other clocks fail
to do ours will do

SEND US YOUR ORDER TODAY FOR

SPRING DELIVERY

WHITE METAL GOODS FREE
A SAMPLE FOR THE ASKING

[As appeared in Pittsburgh
Chronicle Tele, rap/i, yth.]

CLOCKS AFFECTED BY COLD
WEATHER.

Chicago, Jan. 8.—Nearly every
street clock in the city has been
affected by the cold weather. One
of the largest ones, hanging at
Monroe and Dearborn Streets, has
stood at 9.20 for two days. None
of these clocks can be depended
upon, it is said, although at other
times they are accurate.
At the platforms along the ele-

vated roads, the huge clocks,
which indicate to thousands of
workers daily whether they will
reach their offices in time, stopped
yesterday. •

Dauphin, Alan., Jan. to, 1912.

Brown Street Clock Co.,
Monessen, Pa.

Gentlemen:—Replying to yours
of the (t Ii inst., regarding how
clock was standing the test in cold
weather, would say: This morning
the thermometer registered 46 de-
grees below zero and the clock is
still on the job.

Yours truly,
II. M. PARK.

5:1=11
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Minot, N. Dak., Jan. 19, 1912.

Brown Street Clock Co.,
Monessen, Pa.

Gentlemen:—Vours of the 6th
received • regarding how clock
acted during the cold Nveather.
I can only say the clock stopped
and refused to run when it was
30 to 35 degrees below. I took
the movement out, cleaned and re-
oiled it and it has been running
ever since. It has now been three
weeks and there hasn't been a day
since I cleaned it but what it has
been 20 to 38 and 40 degrees be-
low zero, hut clock hasn't stopped
and is still keeping time.

Yours truly,
HART SWALSTEAD.

Price of clock, like
cut, fitted with
ground glass dial,
$140.00.

Same clock fitted
with opal ribbed
dial, $150.00.

Ask the man who has one

U
HESE magazines and
weeklies along with a

' large number of farm pa-

El.---7-N pers will be used by theTk, South Bend Watch Co... .... :
during the entire year...

There is no wasted circulation
here—everyone of these papers
is a real business-getter—an ac-
tual profit-booster.

At least two or three of them cir-
culate in your locality covering it like
a blanket.

Right now people in your commun-
ity are reading these papers.
They are being convinced by our

advertising in these papers that the
South Bend Watch is the best watch
for their purpose they can buy and
that you, the retail jeweler are the
one and only person from whom to
purchase a watch.

The seed is sown—it's up to you to do the
harvesting.

You will have our able assistance in doing
this—you will have at your service our adver-
tising experts in formulating a plan to obtain
this business.

If you want to cash in to the fullest extent
upon our national advertising—if you want to do
the greatest watch and jewelry business you
have done in years, write today for our latest
co-operative plans.

They are invaluable to your business but you
can't buy them. Neither can you obtain them
unless you are a legitimate retail jeweler, for
South Bend watches are sold to legitimate retail
jewelers only. It will cost you 2c to learn
about them—is it worth it?

 We Make  
RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT
WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,
BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish. Also make a line of GOLDOIN LOCKETS;
and will make the entire line in GOLDOIN if desired.
These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples -,mosas.

Enterprise Jewelry Co.
Box 653 ATTLEBORO, MASS.

WHEN

A

CUSTOMER

WISH ES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 401
of this issue.

Write for further information.

Brown Street Clock Co.
MONESSEN, PA.

(k)7,1Ealla Yhadl Uc-Do
J1F,9vo.

BEN Q) BRIDLANA

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Sarphatistraat 29-31 London, Audrey House, Ely Place
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Manufacturers' Association
to Extend Its Usefulness

Propose to Make It One of More Practical
Service to Members—By-laws to Be Changed
Accordingly—The Annual Banquet

Providence, February 5.—A special meeting of
the New England Manufacturing Jewelers and
Silversmiths' Association was held Saturday even-
ing, February 3, at Masonic Temple, more than
one hundred participating in the banquet and the
special business meeting of the association for
the consideration of changes in the by-laws and
an extension of the work of the members.

President Everett L. Spencer called the meeting
to order, following the dinner, at 8 o'clock. It
was urged that a change in the policy of the asso-
ciation from that of social to a greater business
activity be made, and the advisory council, of
which Harold E. Sweet is chairman, was urged to
direct its efforts in the direction suggested. In
order to accomplish this several changes in the
by-laws of the association will be necessary, and
it was voted to instruct the by-laws committee to
take up this phase of the question and to report
to the association within sixy days.
The committee of arrangements for the annual

banquet of the association is rapidly completing
the program for this event. The committee has
engaged Infantry Hall and has set the date for
the banquet for March 9. On a recent visit to
Washington, Harry G. Thresher, of the Waite-
Thresher Company, secured the following speak-
ers for that occasion: Senator George Suther-
land, of Utah, and former Congressman James E.
Watson, of Indiana, both being brilliant and
forceful orators.

Burglars Fatally Assault
Prominent St. Louis Jeweler

Skull Fractured by Robber's Bullet—Uncon-
scious Till Death—Reward Offered but no
Clue to the Criminals

St. Louis, February Io.—A very mysterious
robbery, which resulted in murder, occurred here
on the night of January 31, when George Wurz-
burger, secretary of the Cowperthwait Jewelry
and Loan Company, was found at 9.30 o'clock
with a bullet wound in his head, a fractured skull
and a bruised face and body in the basement of
the company's store at 719 Pine street.
Wurzburger was taken to a hospital uncon-

scious and continued practically in this condition
until February 6, when he died. He had a mo-
ment of consciousness a few minutes after the
time he was found in his store, but only suffi-
ciently long to enable him to murmur "They took
me unawares," indicating that there was more
than one robber. The funeral took place Febru-
ary 8 and was attended by a large number of
sympathizers, many of them members of the trade.
The deceased was only twenty-five years old.
A large number of watches and other jewelry

were taken, and also quite a sum of money. While
the diamonds were quite accessible, these were
overlooked. The total loss is approximated at
about $2,000.

Julius Wurzberger, president of the company
and father of the deceased, has offered a reward
of $700 for the arrest of the robber or robbers.
While the police have made more than one

hundred arrests in connection with the case, it is
stated at this writing that they have absolutely
no reliable clue.

Philadelphia Jewelry Section
to be Greatly Improved

Sansom Street, Between Seventh and Eighth,
to Be Beautified and Renamed—A Quaker
City Maiden Lane—Plans for Improvement

Planning to build for Philadelphia a second
"Maiden lane" on Sansom street, between Sev-
enth and Eighth streets, where dingy and ancient
buildings have hidden away for a score of years
vast fortunes in jewels and the cream of the city's
jewelry output, members of the Sansom Street
Business Men's Association have taken the first
steps in the campaign.
In the old buildings along the street, many of

which stood before the revolution, the jewelry
manufacturing business of the city is centered.
In some of the old mansions are as many as a
dozen different firms.
Jewelers, opticians, jewel setters, repairers,

estimators and experts, and, in fact, masters in
every line of the jewelry business, have their
workshops there.
Should the plans of the business men's associa-

tion be carried out, the section will be changed
into a brilliantly lighted, well cleaned and impos-
ing thoroughfare, with ornamental arches at Sev-
enth and Eighth streets, each arch bearing a di-
rectory of the city's jewelry fraternity, making
an imposing and magnificent entrance to the cen-
tralized home of gems and valuables.
"For many years the gem and watch trades

have been making their way into the street," said
J. F. Neill, secretary of the business men's asso-
ciation, "and now when one comes to this city
to see the jewelry trade, either the manufactur-
ers, wholesalers or repairers, he must invariably
come here. It is our intention to make of the
street, therefore, a kind of Maiden lane. We
have obtained the consent of the corner property
owners, of the city and of the Rapid Transit
Company to erect arches at both ends of the
street, and the city officials have promised proper
police protection and clean streets."
The plans of the association have been placed

in the hands of a committee, who will consider the
various schemes of beautification proposed or sub-
mitted and decide as to their relative merit and
practicability.

Iron Bars Forced by Burglars
Indianapolis, February 1.—On the night of Jan-

uary 25 burglars entered the pawnshop of Sam
Drozdowitz (Uncle Sam), 217 East Washington
street, and carried off over $1,200 worth of plun-
der. The robbery was one of the boldest within
recent date. The Drozdowitz shop is within a
stone's throw of the central police station. The
alley in the rear is in full view of the front door
and windows of the station, but an intervening
building hid the window in the building that was
entered. The pawnshop was securely locked and
bolted. A "jimmy" was used to open the window,
which was protected by a heavy steel screening.
This was neatly cut away.
The next move was to break open two doors

protected by iron bars, which was done with a
heavy gas wrench. The bars with which the first
door was equipped were forced from the sockets.
More than an hour's hard work must have been
done before the store was entered and the goods
taken from the cases. Four leather suitcases were
taken from the shelves and used to carry off
twelve revolvers, nine trays of rings, three trays
of lockets, two trays of emblems and twelve
silver-mounted combs. Most of the goods were
plated. The police are working on a clue which
they hope will result in the arrest of at least one
of the robbers.
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Promising Beginning for New England Or-
ganization—Association Starts with Sixty
Charter Members—Important Resolutions
Passed at Meeting

Bangor, February 4.—A representative body of
Maine retail jewelers met at the Bangor House
on Thursday, February I, for the purpose of
organizing a jewelers' association. The meeting
was called to order by A. F. Goodhue, of Fort
Fairfield.
In the absence of J. H. Roche, of Eastport, who

was elected secretary, Paul T. Bubar, of Presque
Isle, was appointed to fill the office, pro tempore.
The following officers were elected: A. F.

Goodhue, Fort Fairfield, president; William C.
Bryant, of Bangor, first vice-president; Harry P.
Lowell, of Augusta, second vice-president; J. R.
Roche, of Eastport, secretary; Adolph Pfaff, of
Bangor, treasurer.
The following were elected directors : George

S. Springer, of Portland ; John W. Springall, of
Dexter, and Walter M. Farrington, of Pittsfield.
The executive committee will be made up of the

president, first vice-president and secretary, ex
officio.
The executive committee was' instructed to

draft by-laws, the same to be presented at the first
regular meeting of the association.

Sixty Charter Members

The following members were present : A. F.
Goodhue, Fort Fairfield; W. A. McKenney, Pat-
ten; C. A. McKenney, Machais; P. T. Bubar,
Presque Isle; Walter M. Farrington, Pittsfield;
J. W. Springall and L. F. Schoff, Dexter ; George
A. Drew and George V. Turgeon, Lewiston; R. C.
Williston, W. C. Bryant, Eugene H. Pfaff, Adolf
Pfaff and Allen P. Trask, Bangor ; J. H. Sawyer,
Bar Harbor; George P. Aikin, Milo ; Harry P.
Lowell, Augusta; Euges Leveille, Orono, and
Frank T. Ross, Calais.
The following members were unable to attend:

Melvin L. Bishop, Dixfield; Byron 0. Noyes,
Caribou; J. R. Roche and R. A. Burr, Eastport;
John C. Haynes, Brownville Junction; Samuel
Adams, Belfast; W. F. Dudley, Boothbay Har-
bor; Wills & Hicks and D. L. Mitchell, Auburn;
Frank E. Morrow, Camden ; Norris L. Berry, Lim-
erick; Edward P. Lyons, Bethel; A. H. Barnes,
West Buxton; M. N. Burnham, Fryeburg ; George
S. Burnell, Gorham; George T. Springer, J. C.
Merrill Company and McKenney Jewelry Corn-
pany, Portland; Frank A. Cole, Norway; F. E.
Billings, Fort Fairfield ; Frank S. Treat, Milo;
Fred McLawlin, Millinocket; C. S. Bennett, Guil-
ford ; A. G. Page, Bath ; Leo S. Warren and Fred
A. Harriman, Waterville; Harry F. Small, Liver-
more Falls ; J. H. Sancton, Old Town ; Frank C.
Clapp, Mainstream ; E. H. Boyington, Winter-
port ; D. Lewis Allen, Pittsfield ; P. J. Dinan,
Biddiford ; P. B. Guptill, Cherryfield ; H. F. Bur-
gess, Fairfield ; W. Bert Taylor, New Sharon;
Frank H. Woodbury, Gardiner; C. S. Osgood,
Houlton; R. H. Perkins, Bridgewater; E. I. Wad-
dell, Presque Isle, and Almon E. Johnson, East
Brownville.

Col. John L. Shepherd, of New York, attended
the meeting and gave a very interesting talk to
the jewelers present. He enumerated the various
grievances under which the trade now suffer and
pointed out the remedy. He paid particular at-
tention to the matter of fraudulent advertising,
and advocated a consolidation of retail associa-
tions to force legislation to penalize and suppress
deliberate misrepresentation in advertising. He
also discussed the matter of guarantees, the abuse

(Continued on page 346)
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Clever Forger and Burglar
Arrested in Lamed, Kansas

Spectacular and Successful Confidence Man and

All-around Crook Now Behind Bars—Jewel-

ers His Favorite Victims

Kansas City, February 6.—Judson White, alias

G. E. Adams, forger, yeggman, confidence man,

counterfeiter and general all-around crook, was

arrested in Lamed, Kan., while attempting to pass

a worthless forged check for $666.66 drawn on
the Colonial Bank of New York City in his favor

and signed by a fictitious party by the name of

E. E. Hess. White had been in Lamed since

January 8 and had spent much of his time getting

acquainted with the local jewelers and endeavor-

ing to get into their confidence by putting up a

show of opulence and promising to make large

purchases of diamonds. After banking hours he

appeared at the jewelry store of E. R. Smisor and

decided to purchase a large diamond ring, tender-

ing the check in payment for the same. Mr.

Smisor had previously received information re-

garding a swindler of White's description and

was on the lookout. He refused to close the

deal till the banks opened and told White to come

back in the morning.

Jeweler Suspects White

When White showed up the following morning

the two proceeded to Moffat Brothers' National

Bank to close the deal so far as White knew.

Mr. Smisor had previously informed the bank

officials and the police of his suspicions, and

when the check was presented at the bank the

officials put White through a severe questioning

and finally refused to cash the paper, causing his
arrest.
A telegram to the Colonial Bank of New York

City was answered by the Burns Detective
Agency, representing the National Bankers' Asso-

ciation, stating that the check was worthless and

that many similar checks had been received from
various parts of the country. A wire from the

Pinkerton Agency in New York, representing the

National Jewelers' Association, asked that White

be held and stated that he had swindled many

jewelers in various parts of the United States.

Through the efforts of these agencies wires have

been received from the following places asking

that White be held and stating that he is wanted

on similar charges: Canton, Miss.; Greenville,

Miss. ; Salisbury, Ind. ; Sistersville, W. Vt. ; Fair-

field, Iowa; Memphis, Tenn., and Los Angeles.

When White's effects were searched he was

found to have bottles of ink-remover, safe-blow-

ing tools, keymaking tools, large numbers of keys

of various descriptions, a goodly supply of lauda-

num and chloroform, a chloroform administerer,

face masks, a miniature counterfeiting outfit and

several revolvers.

A Remarkable Record

According to information from the National

Jewelers' Association, White has traveled the

country over for years in a fine touring car rep-

resenting himself as a prominent Mason and hard-

wood lumber dealer and passing worthless checks

and committing other felonies. At Fairfield,

Iowa, he passed a forged check on a jeweler for

$126.00, having a diamond set in a Masonic ring

and taking the remainder in cash. The check was

drawn on the Colonial Bank of New York City

by E. E. Hess and made payable to Judson

White. In this instance White passed as a trav-

eling salesman for White, Frost & White, a lum-

ber firm of New York. At Los Angeles he passed
a check drawn in his favor on the same bank
signed by E. E. Adams for $1,166.66. White is

about forty years of age, five feet nine inches tall,

weighs about 150 pounds, is of dark complexion,

with blue eyes and dark, slightly curling hair,

which is beginning to turn gray. It is thought

that White had two companions, but both have

escaped.

Latest Morgan Gift to
Museum of Natural History

Valuable Collection of Uncut Gems—Several

New Gems Figure in the Gift—An Addition

to Collection Previously Given

New York, February 6.—A valuable collection

of uncut gems, including an aquamarine from

Brazil, a specimen of benitoite, a new gem from

California, and other beautiful stones, has been

presented by J. P. Morgan to the American Mu-

seum of Natural History, where the exhibit is

the subject of much interest in the Morgan Hall

of Minerals and Gems. The aquamarine crystal,

brought from Minas Geraes, Brazil, weighs thir-

teen pounds and was a part of a 246-pound piece.
It has a pure glass-like texture, with blue tints
mingled with hues of green.
The benitoite is of a dark blue color and can

be seen scattered in the white matrix of the
specimen.
Three fine pieces of tourmaline, green, brown

and red, are from Madagascar, while nearby is a
beautiful section of blue beryl (morganite) with
pinkish tint, from Pala, Cal., and a euclase crystal
with yellow topaz from Brazil.
Among other new accessions of gems are about

forty specimens purchased from the Matilda W.
Bruce fund, including two green natrolites, with
white needle crystals, from the quarries of West
Paterson, N. J., which also yielded the remark-
able white mineral known as aragonite, which has
been described as a snowstorm in stone. Two
unique pieces from Salto, Uruguay, are known as
"water bottles," so named from water becoming
imprisoned and crystallized in cavities of the rock.
Other specimens are the rare alexandrite,

named after the czar of Russia; beryl, from Pala,
Cal.; natrojarosite, from the island of Elba,
Italy; malachite, from the Ural Mountains;
vesunianite, from Lazio, Italy, and tantalite, from
Kimito, Finland.

Grand Larceny and Embezzle-

ment Charged Against Schroeder

Indicted by Grand Jury—Admits Embezzling

$25,000—Curious Features of the Case

St. Louis, February 3.—The grand jury returned

seven indictments on February 2 against Henry

Schroeder, formerly bookkeeper and confidential

man for the L. Bauman Jewelry Company. Six

of the indictments were for grand larceny and
the other alleges embezzlement. The total amount
involved is $14,111. Schroeder has been out on
bond to answer to the grand jury's charges, but
following the receipt of the indictments Judge
James E. Withrow announced a new bond would
be necessary, covering the amount of the alleged
shortage.

Following the action of the grand jury, A. L.
Bauman, president of the L. Bauman Jewelry
Company, said : "Schroeder has admitted to me
and other members of the firm that he did away
with $25,000 of our money, but he says he is

unable to account for any more than that. We
know that $47,700 is gone and that most of it was
taken during a period covering two years and ten
months. More was taken, but how much it would

be impossible to say."
One of the most peculiar features of Schroe-

der's work, according to Mr. Bauman, is that he

never destroyed a particle of evidence, which he
could easily have done.
Scraps of paper and old envelopes were found

in his drawer on which notations were made of

several sums that he had misappropriated. In-

stead of his own name Schroeder wrote on these

slips and scraps the word "Ego," meaning I, or

myself.
Following the discovery of Schroeder's pecula-

tions the stockholders of the company held a meet-

ing, at which it was decided to retire from

business.
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Smallest Watch in the World

Cased in an Oriental Pearl—The Work of

Skilled Geneva Watchmakers—Worn as

Ring or Pendant

Geneva, Switzerland, February I.—What is the
smallest, most wonderful and expensive watch in
the world? It has just been constructed in an
expert's store here, within an oriental pearl.
Ten of the most expert craftsmen have had a

hand in this dainty production. So delicate was
their task that it has taken them fifteen months
to complete the boring of the pearl and the inser-
tion of the tiny parts without injuring the jewel.
The pearl originally weighed forty-five grains.

It is perfectly round and under an inch in diam-
eter. It is so fitted that it can be worn either
as a pendant or a ring, and there is a guarantee
as to its timekeeping quality.
The price attached to it when exposed for sale

at the Paris branch of the makers was $6,000.
Asked if he would undertake the manufacture

of another of the same kind, Mr. Gallopin, the
head of the firm, said: "Maybe we would, if
given from two to twenty years to finish it."
"How?" said the interviewer. "You speak of

years, when this one only took fifteen months."
"Quite so," was the laughing reply, "but though

we can build a watch in fifteen months, we can
not guarantee to find the pearl. '

Jewelers of Maine
Form State Association

(Continued from page 345)

of which by unscrupulous competitors presses
heavily on the reputable retail jeweler. The lat-
ter, he said, like the banker, should be his own
guarantee. Each year, he stated, showed a ma-
terial increase in the sales of all kinds of jewelry,
but that vigorous and united action among the
trade was necessary to keep the sale of it in the
proper channels.
At the conclusion of Mr. Shepherd's address

the following resolutions were adopted:
Resolved, That we recommend the passing of

the bill now before congress to permit the estab-
lishing of a fixed selling price by manufacturers.
Resolved, That we are opposed to the publica-

tion by manufacturers or jobbers of the discounts
to the trade as being detrimental to the best in-
ests of our business.
Resolved, That we are in favor of such state

and national legislation as will prevent fraudulent
or misleading advertisements by mail-order
houses, department stores, auction houses and
fakers of all kinds, as such advertising is work-
ing a great injury to all legitimate business inter-
ests, and therefore recommend the bill prepared by
the Jewelers' Circular Weekly for this purpose.
Resolved, That we favor the abolishment of all

time guaranteed on watch cases and jewelry, as
the guarantee has outlived its usefulness and is
now being used by fakers of all kinds to mislead
the public. We further recommend that the mem-
bers of this association use only such watch cases
and jewelry as are made by reliable manufacturers
and that can be sold on their assurance that sat-
isfaction will be guaranteed.

It was voted that the association hold its meet-
ings semi-annually—the first Wednesday in Feb-
ruary and September—and that the next meeting
be held in Portland.

It was also voted that one delegate be sent to

the national convention at Kansas City, Mo., the
first week in August.

It was also voted to pay the secretary $20 per

year, and in addition to be reimbursed for all

postage and incidental expenses ; that the carfare

of members be equalized; that the schedule of

prices for optical work as now used by the optom-

etrists of the state be accepted, and that a copy

of same, with a list of members and a report of

this meeting, he mailed to every jeweler in the

state; that Clat,de Wheeler, of Columbia, Mo.,

secretary of the national association, be notified

that the above dates of our meeting are perma-

nent and that he send a copy of constitution and

by-laws, and that dues be sent to the national

association to the amount of $1 per member.
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Hope Diamond Case
Settled Out of Court

The Price Paid $180,000—The Hoodoo Gem

Worn at Washington, D. C., Function.

Many Misfortunes Attributed to the Historic

Blue Stone

Washington, D. C., February 6.—The price paid
by Edward E. McLean for the famous Hope dia-
mond, which his wife, formerly Miss Walsh, wore
at their reception to the Russian ambassador, was
$18o,000. It was the price originally demanded
by Cartier, the jeweler, and for which he brought
suit.
The denial that there had been any reduction in

the price over which the dispute arose was made
by counsel for Cartier after they had seen a story
from Washington from which the inference
might be drawn that for purposes of the settle-
ment something had been knocked off. So far as
is known, $180,0oo is the highest price ever paid
for a single stone in this country. But several of
the world's most famous diamonds have com-
manded far higher prices. This is the statement
of the lawyers of the jeweler.
Simpson, Thacher & Bartlett, counsel for Car-

tier, of Paris, London and New York, were seen
in reference to the report from Washington of a
settlement of the action whidh Cartier brought
against Mr. and Mrs. Edward B. McLean for the
purchase price of the Hope diamond. The report
that a settlement was made was confirmed, but
it was stated that the terms of this settlement as
reported from Washington in the morning papers
are not correct. There was no reduction in the
price at which Cartier sold this wonderful stone
about a year ago to the McLeans.
The suit was filed on March 8 last, but the

McLeans have had possession of the gem since
January 28, Ign. The basis for the suit was a
memorandum by which Mr. McLean agreed to
pay immediately the sum of $66,000 and the bal-
ance of $114,000 in three annual installments.
This money was not paid, but later the jew-

eler was asked to take back the stone.
Until its appearance at the McLean reception

the famous stone had not been worn in public in
many years. There are much larger diamonds in
the world, but much of the value of the Hope dia-
mond lies in its peculiarly dark hue. It is spoken
of as a blue diamond, but despite this color it is
described as laving all the sparkle of the white
diamond of fine quality. It is of the shape known
as "cushion shaped" and has sixty-four facets.

Stole $100,000 in Jewels

Foreign Police Looking for Couple Who

Cheated Paris Firm

London, February 8.—Last summer an engag-
ing couple began a remarkable series of trans-
actions connected at different points with Paris,
Mayfair, Hampstead, Bayswater and Brighton,
with the result that the Paris firm of Messrs.
Noury is mourning the loss of $10o,000 worth of
jewels, and the police of continental and insular
Europe are searching everywhere for this same
engaging couple, who may also be called daring.
In June a lady, who was believed to be an

American and who had rooms at the Ritz Hotel,
Paris, ordered a number of small articles from
Messrs. Noury, who, in the usual way, wntered
the transaction in their books.
The lady, who always paid cash, left Paris

about three months later, and subsequently the
firm received an order for a pair of sleeve links
from somebody living at Hampstead, who men-
tioned the customer's name. These articles, with
several others ordered at later dates, were sent
to the Hampstead address and were regularly
paid for in cash. Then the purchaser of the
sleeve links moved to Bayswater and forwarded
to Messrs. Noury a bill of exchange, payable in
March, in satisfaction of an order for jewelry
worth 20,000 francs. Five pearl necklaces of ex-
ceptional value were also dispatched to the Bays-
water house, but the jewelers are still waiting
for the money. .

Pearl Can Be Identified

Appellate Division Thinks So and Orders New

Trial of Meyer Brothers' Suit

New York, February I.—The appellate division
of the supreme court reversed a verdict awarding
$1,600 or the custody of a certain pearl to Meyer
Brothers, jewelers, who sued Alfred H. Smith
& Co., another jewelry firm. A new trial of the
case was ordered.
The pearl was bought originally by Meyer

Brothers on May 27, 1909, from Henry Sessler
for $1,00o. They placed it in the hands of a
broker for sale, and he took it to the Smith firm.
The buyer of this firm scrutinized the pearl, and
declared that it was one which had been stolen
from his employers. The matter was then taken
to the police courts and the pearl found its way
to the property room at police headquarters.
The man who sold the pearl to Mr. Sessler

was arrested and discharged in the police court,
and then Meyer Brothers tried to replevin the
jewel. The court in discussing the case said:

"Alfrefl H. Smith & Co. claimed and gave
evidence tending to show that they purchased
the pearl in April, 19oo, from one Brower,
through his salesman, named Kohut; that the
firm set it in a ring with diamonds; that their
manager, Vogel, delivered the pearl, with eleven
other articles, to be sold at auction by a Fifth
avenue auctioneer; that the articles were not sold,
but returned to Vogel in an envelope and checked
off by the clerk, and when Vogel got back to
his office he found that the pearl and its diamond
setting and ring had not been returned, but that
a ̀ fake ring' had been delivered to him by the
auctioneer's clerk.
"The undisputed evidence shows that the auc-

tioneer did not account to the defendants for
the sale of the ring and pearl. The auctioneer
had testified that he sold one of the articles
delivered to him, but did not know what the
article was. It thus appears that the auctioneer
was authorized for a period of five days at
least to sell the pearl, and that if he sold it
during that time good title passed to the pur-
chaser, and the defendant's recourse would be
against the auctioneer.
"The case, however, was not tried on that

theory, but upon the theory that the pearl could
be satisfactorily identified as the one owned by
Smith & Co., and that was the question of fact
submitted to the jury, and in submitting it the
court charged that there was no evidence that
the auctioneer sold the pearl, and that it does
not appear that any exception was taken thereto.
"On the question of fact submitted to the jury

for its determination we are of the opinion that
the verdict is clearly against the evidence. On
the part of the plaintiffs it is claimed, and evi-
dence was given tending to show that such pearls
may readily be matched, and that it is impossible
to identify them; but on the part of the defend-
ants evidence was given by the testimony of
Kohut, from whom the pearl was purchased, and
others, positively identifying the pearl as the one
owned by the defendants, and the ring and dia-
mond setting were found in the possession of
Lowey, from whom Sessler purchased it. It fol-
lows, therefore, that .the judgment should be
reversed and a new trial granted."

A Warning to the Trade

Providence, R. I., February 12.—The atten-
tion of the trade is directed to the announce-
ment on another page by Hamilton &
Hamilton Jr., the well-known chainmakers
of this city, in relation to their trade-
mark *H.&H. They have received chains at
their office sent by jewelers for exchange marked

the senders thinking that these chains
were made by Hamilton & Hamilton Jr. This
small mark stamped on a swivel closely resembles
the Hamilton & Hamilton Jr.'s trade-mark, and
easily deceives the ordinary person. It is for this
reason that Hamilton & Hamilton Jr. have de-
cided to take measures to protect the interests
of their house and defend their registered trade-
mark, granted to them in 1886, and used by them
for the past forty years.
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Appeal to Nebraska Jewelers

The Association Convention in March—A Big

Gathering and Good Time Promised

Omaha, Neb., February 9.—The following an-
nouncement has been mailed to every retail jew-
eler in Nebraska by the president of the state
association, T. L. Combs, of this city:
"The time to arouse ourselves to the spirit and

thought of association work and our state con-
vention for this year is at hand. The past year
has not been a good association year any more
than it has been a good business year. Too many
distracting conditions harassed us and led us
away from association thoughts and activities.
Our active or paid membership has wavered round
the low-water mark all the year. Asking or coax-
ing was of little avail last year, but that is all
because it was an 'off' year. This year is going
to be different. We're coming back into our
own. We want and must have the membership
over Jo° again, like it was the year the national
convention met in Omaha. The national secretary
says we must reach the 5,000 mark this year or
we will stand in the attitude of going back in the
eyes of the manufacturers and jobbers and all
the other folks who have their eyes on us.
'Now, come on, boys, and help boost. Send in

your $3 right now to the secretary, M. D. Franks,
Omaha, and get some other Nebraska jeweler to
join or send in his dues. Remember this year's
convention is to be the 6th and 7th of March, at
Paxton Hotel, and it will be the best one yet
(though the last one was a hummer). The at-
tendance this year will be the best and the pro-
gram will be the best. You can bet on both these
things and you must help accomplish both. This
year will bring good things if we don't stand in
the way of ourselves. Cold weather has frozen
all the grouch bugs and the abundant snows have
smothered all the melancholy microbes, and that
leaves us a clear field, so come on and boost the
game. Come across with the smile, the glad hand
and the $3. The Omaha jobbers are going to give
us another fine banquet at the Paxton Hotel.
The famous bogus elks' teeth, one of the trade's
biggest swindles, will be on exhibition and fully
demonstrated. There will be 'lots doin" this
time."

Philadelphia Jewelry Firm
Adjudged Voluntary Bankrupt

One of the Oldest Jewelry Firms in the City.
In Business for a Score of Years—Embar-
rassment Due to Falling Off in Trade

One of the oldest jewelry firms in the city was
adjudged a voluntary bankrupt on February 9
when William G. Blair and Harry A. Crawford,
individually and trading as Blair & Crawford,
of 3300 Walnut street, filed a petition in the
United States district court praying that they be
relieved of their debts, amounting to $334,990.40.
The failure, which was unexpected, is said to be
due to a general depression in the jewelry bus-
iness.
According to the schedules filed the firm has

assets of $47,419.90. These consist of stock in
trade, valued by the firm at $32,000; debts due the
petitioners on open accounts, $30,090.28; fixtures,
$5,00o, and cash in bank, $77. The liabilities are
composed of secured claims amounting to
$34,632.54; unsecured claims, $94,427.63, and lia-
bility on notes, $4,042.25. In addition to the firm's
indebtedness the partners have individual liabil-
ities and assets. Mr. Blair declares that he owes
personally $3,65o, against assets of $43, while the
other member of the firm has debts of $7,963.25,
against assets of $164.
With the filing of the petition the jewelers were

immediately adjudged voluntary bankrupts and
the petition referred to Joseph Mellors for adjudi-
cation. A meeting of creditors will be held and a
trustee appointed to assist in settling the estate.
The firm of Blair & Crawford has been in

business for more than twenty years. Mr. Craw-
ford, who is ill at his home, would not make any
lengthy statement of the firm's financial difficul-
ties.



348 THE KEYSTONE

Pacific Coast Jewelers' Board
Hold Second Annual Banquet

Successful Function with Original Features.
Prominent Guests Make Addresses—Pretty

Pictorial Menu

San Francisco, January 27.—The jewelers'

board of the Pacific coast held its second annual

banquet on Saturday evening, January 20, in the

largest banquet room of the Hotel St. Francis,

San Francisco, Cal. This second get-together

function will go down in history as being one of

the nicest gatherings that has ever taken place

on the Pacific coast.

The toastmaster, E. V. Saunders, was in a very

happy vein up to the time when he was tapped upon

the shoulder by one of San Francisco's police

force, the said policeman reading off the charges

against him, which were for violating the jewelers'

laws in always insisting upon making a profit upon

everything that he sold. This little by-play passed

off very nicely and left no bad feeling.

The address by M. H. Robbins, the president

of the San Francisco Chamber of Commerce, was

the stellar event of the night. His discourse was

along the line of getting together all of San Fran-

cisco's varied interests. There was a hearty

assurance to him upon the part of the assembled

guests that a great number would immediately

join the chamber of commerce, so that concerted

action could be taken on all Pacific coast progres-

sive subjects.

A. V. Davidson, of the National Jewelers' Board

of Trade, also addressed the assembled guests on

co-operative lines. Mr. Davidson is one of the

recent arrivals from the east and is with us to

stay. His remarks in relation to his reception by

the different wholesale jewelers up and down the

coast were very flattering, and he did us the

honor to say that after being with us for only

three weeks he felt thoroughly at home.

Alphonse Judis, president of the Jewelers'

Board of Trade of the Pacific coast, addressed the

banqueters at the opening of the repast. His

informal talk left a very good impression and

started the evening off in the right channel. The

assembled guests were also addressed by Horace

Allen, of the Morgan Allen Company; H. A.

Jacobs, the attorney for the board of trade, and

Fred H. Levy, the first president of the board.r

In introducing one of our pioneer jobbers of

San l■ rancisco, E. V. Saunders, the toastmaster,
prefaced his introduction as follows:

When "Dear Brother" sails for Europe,

We must try our best and cheer up,

And pray to (.3od in heaven to protect our way-

ward child,

For it makes us chill and shudder

To think of "Dearest Brother"

Spending his hard-earned money in a fashion

loose and wild.

When he lands in dear old France,

Don't you think he'll take a chance

To show those chaps the way to be a swell?

slow accounts he will forget,

Spend his money right and left,

And let the collar-button business go to—well,

it was very gratifying to him to see the number

of eastern travelers who were with us. There

were at least eight of them who dropped into

town on the morning of the banquet and excuses

upon their non-attendance were not accepted.

The following gentlemen were assembled at the

speakers' table : E. V. Saunders, Alphonse Judis,

president; R. Allen, first vice-president; Burr

vV. Freer, second vice-president; F. H. Levy,

treasurer; H. A. Jacobs, attorney; A. W. Hug-

gins, Alfred Eisenberg J r., M. H. Robbins, San

rancisco Chamber of Commerce, and A. W. Dav-

idson, San Francisco representative of the Na-

tional Jewelers' Board of Trade, and H. H. Allen.

The table, which was in the shape of a horse-

shoe, was beautifully decorated, the entertainers

appearing upon a raised platform inside of the

shoe. The string orchestra, which performed dur-

ing all the courses, was also inside of the en-

closure and rendered some very delightful

stringed selections. The menu was made up

mostly of signs, a ballet girl for the broiled squab,

a bunch of grapes for the wine, a stuffed owl

for the fowl course, a Mexican saddle and a
South Down sheen for saddle of mutton, a min-

iature plum pudding with candelabra for the indi-

vidual desserts, and a small figure of a darkey that

looked like a cream of wheat advertisement for

the demitasse. The lobster a la Newberg was

mentioned on the menu. "The committee refuses

to be personal." One of the side lights before

the banquet, while the guests were getting to-

gether, was a seated group in the form of a half
circle, which consisted of eleven of the force of

M. Schussler dr Co., which presented the appear-

ance of the opening of the first part of Haverly's

minstrels.
The banquet committee consisted of R. F. Allen,

J. S. Dinkelspiel and Charles Weinshenk.
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Another Robbery
of Salesman's Samples

New York Salesman Loses Samples in Chicago.

The Thief Coolly Picks Up Cases in Well-

known Chicago Store and Disappears—No

Clue to the Robber at This Writing

Chicago, February 9.—Another jewelry sales-

man has had his samples stolen in Chicago. This

time it is C. A. Holbrook, of the manufacturing

firm of Sloan & Co., New York. The robbery

took place about noon February 7. The samples

were back of a counter in Spaulding & Co.'s store,

corner Michigan avenue and Van Buren street.

A well-dressed stranger walked into the store and

made a bee-line for the samples and deliberately

walked out of the store with them. As he stepped

out on the sidewalk the footman for Spaulding

& Co. halted him and asked him where he was

going with the samples. The stranger, replying

to the footman, told him he was the sample car-

rier and had brought them to the store for Mr.

Holbrook, and was returning them to the hotel at

Mr. Holbrook's request.

The suspicion of the footman being allayed,

the robber made his escape without attracting

any further attention until Mr. Holbrook returned

several hours later to the store and found his

samples gone. At first it was thought there was

a mix-up in samples, but this proved to be erro-

neous when it was found that P. D. McDermott,

Mr. Holbrook's sample carrier, had delivered

them to Spaulding & Co. The two cases con-

tained valuable diamonds, jewelry, etc., worth in

the neighborhood of $20poo. Efforts by the

police to keep the robbery secret were unavailing.

The police, as well as a number of private detec-

tive agencies, were busy sending descriptions of

the stolen jewelry throughout the country. All

departing trains were carefully watched, but the

police have been unable to learn of any clues to

the robbery.

Death of Samuel Manheimer
Samuel Manheimer, who has been connected

with Louis Manheimer & Bro., Chicago, since the

organization of the firm, died recently at the Wes-

ley Hospital in that city. The cause of death was

pneumonia, following exposure, when the hotel at

which he was living took fire, forcing him to flee

to the roof in his night clothes. He was fifty-

seven years old and unmarried.
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Easter Number of The Keystone

We direct the special attention of the

trade to our next issue, which will be our

annual Easter Number, with specially de-

signed cover, printed in colors, and with

contents greatly enriched by extra features

and illustrations. This number will be, in

a special sense, an uplift issue, being largely

devoted to the practical application of

modern merchandising methods to the

jewelry business. In this number success-

ful jewelers will explain for the first time

the up-to-date methods by which they them-

selves, and others of their brethren, achieved

success. Special contributions from such

jewelers are devoted to simplified systems

of bookkeeping, stock-record keeping,

methodical management of the repair de-

partment, taking in work, etc., with blanks,

forms and all the necessary accessories.

Other articles by well-known jewelers will

cover quality from the trade viewpoint, the

practice of valuing merchandise, and many

other subjects of everyday interest to the

trade.
A feature of the Easter Number, which

will lend unusual interest and practical

worth to the technical department, will be

the announcement of the result of the prize

contest for the best essays on the subject,

"Should the roller jewel be oiled?" This

contest created widespread interest, and

when it is considered that several hundred

Opinions have been submitted, it may well

be taken for granted that the decision of

the judges and those of the essays, which
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we will publish, will definitely decide this

question. We may add that we are plan-
ning other contests with a view to deciding

other disputed points in bench work, and
it will be to the advantage of every mem-

ber of the trade to interest himself in these

contests, as the opinions are, in the great

majority of cases, based not so much on ac-

cepted theory as on long experience.
It is opportune to suggest that those

whose subscriptions expire with this issue
renew at once so as not to miss this un-
usual wealth of practical information, both

on the mercantile and technical branches of

their business.

Gem Trade Promising for 1912

One most encouraging feature in the
trade situation is the continued strength of
the market for precious stones, and the
continued maintenance of the liberal de-
mand. A dispatch from London, published
elsewhere in this issue, announces that the
world of fashion will favor the diamond
during the present year, the past year
being characterized by the sway of the
pearl. This prediction would seem to be
borne out by the receipts at the custom
house during the first month of the present
year.
According to figures compiled by Ex-

aminer W. F. Treadwell, at the public
stores in this city, the value of the January
gem imports reached the almost record-
breaking figure for any January. The
figures show $3,113,050, as against $3,060,-
470 a year ago. Of the gems imported
during January the value of the cut precious
stones and pearls brought through the port
of New York are reported as $2,298,506,
as compared with $2,210,261 in January,
1911, while the value of the uncut gems,
principally diamonds, is placed at $814,544.
During 1911 the value of the gems which

came through the port of New York
reached the grand total of $40,676,258, ex-
ceeding in value all other years with the

exception of 1906. During the last year
the large imports are said by Maiden lane
dealers to be due in part to the big demand
for pearl necklaces. The markets of the

world have been searched for fine pearls to
be used in making necklaces for American
women, and record prices have been paid.

The dealers also say that more diamonds

have been purchased by people in mod-

erate circumstances as an investment than

ever before.
Of the gems imported in 1911 the value

of the cut precious stones and pearls is re-

ported as $30,606,700, and the value of the

uncut stones as $1o,o69,557. The increase

of the value of the uncut gems, principally
diamonds, over 1911, when $9,034,984
worth reached New York, indicates that
the diamond-cutting industry in this country
is growing rapidly. About 95 per cent of
the entire gem supply reaches this country
through New York.

Resumption of
Organization Activity

A very appropriate and promising begin-
ning of the season of organization activity
was the meeting held on February i in
Bangor, Maine, for the purpose of organ-
izing a state association, from which, let
us hope, the organization idea may quickly
extend to the other New England states.
A charter membership of sixty jewelers
assures a successful association for the
state, and while all were not able to attend
the first meeting, those who were absent
expressed their hearty approval of the
movement and their willingness to do their
individual duty to make the new organiza-
tion a powerful instrument for reform.

This lat t association is in perfect har-
mony with those in other states as to the
program of reform essential to trade bet-
terment, namely, legislation to permit the
establishing of a fixed selling price by
manufacturers, laws to suppress fraudulent
and misleading advertisements by whom-
soever used, the abolition of guarantees on
watch cases and jewelry, the abuse of
which is now one of the most demoralizing
features in the jewelry busines.
We congratulate the new association on

its promising beginning and trust that its
formation has marked the end of the aloof-
ness which the New England section has
heretofore manifested toward the organiza-
tion movement.

Dates for Annual Conventions

As we write, the Minnesota Retail Jewel-
ers' Association is holding a successful con-
vention in Minneapolis, and the other
conventions scheduled up to date are as
follows : Nebraska, March 6 and 7, at
Omaha ; Virginia, April 9 ; Oklahoma on
May 6 and 7, in Oklahoma City; Illinois
probably on May 14, 15 and 16, in Rock
Island; North Dakota on June 12, 13 and
14, in Fargo; Missouri on June 16 and 17 ;
Ohio on June 25, 26 and 27, at Cedar Point;

South Dakota, probably on June 25 and
26; Colorado on June 25, 26 and 27, at
Pueblo ; Kansas on August 5, at Kansas
City, in which city the annual convention of

the American National Retail Jewelers'

Association will be held on August 6, 7, 8
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Pacific Coast Jewelers' Board
Hold Second Annual Banquet

Successful Function with Original Features.
Prominent Guests Make Addresses—Pretty
Pictorial Menu

San Francisco, January 27.—The jewelers'
board of the Pacific coast held its second annual
banquet on Saturday evening, January 20, in the

largest banquet room of the Hotel St. Francis,

San Francisco, Cal. This second get-together
function will go down in history as being one of
the nicest gatherings that has ever taken place
on the Pacific coast.
The toastmaster, E. V. Saunders, was in a very

happy vein up to the time when he was tapped upon
the shoulder by one of San Francisco's police

force, the said policeman reading off the charges

against him, which were for violating the jewelers'

laws in always insisting upon making a profit upon
everything that he sold. This little by-play passed

off very nicely and left no bad feeling.
The address by M. H. Robbins, the president

of the San Francisco Chamber of Commerce, was

the stellar event of the night. His discourse was
along the line of getting together all of San Fran-
cisco's varied interests. There was a hearty
assurance to him upon the part of the assembled
guests that a great number would immediately
join the chamber of commerce, so that concerted
action could be taken on all Pacific coast progres-
sive subjects.
A. V. Davidson, of the National Jewelers' Board

of Trade, also addressed the assembled guests on
co-operative lines. Mr. Davidson is one of the
recent arrivals from the east and is with us to
stay. His remarks in relation to his reception by
the different wholesale jewelers up and down the
coast were very flattering, and he did us the
honor to say that after being with us for only
three weeks he felt thoroughly at home.

Alphonse Judis, president of the Jewelers'
Board of Trade of the Pacific coast, addressed the
banqueters at the opening of the repast. His
informal talk left a very good impression and
started the evening off in the right channel. The
assembled guests were also addressed by Horace
Allen, of the Morgan Allen Company; H. A.
Jacobs, the attorney for the board of trade, and
Fred H. Levy, the first president of the board.

In introducing one of our pioneer jobbers of
San rancisco, E. V. Saunders, the toastmaster,
prefaced his introduction as follows:

When "Dear Brother" sails for Europe,
We must try our best and cheer up,

And pray to bod in heaven to protect our way-
ward child,

For it makes us chill and shudder
To think of "Dearest Brother"

Spending his hard-earned money in a fashion
loose and wild.

When he lands in dear old France,
Don't you think he'll take a chance

To show those chaps the way to be a swell?
Slow accounts he will forget,
Spend his money right and left,

And let the collar-button business go to—well,

it was very gratifying to him to see the number
of eastern travelers who were with us. There
were at least eight of them who dropped into
town on the morning of the banquet and excuses
upon their non-attendance were not accepted.
'1 he following gentlemen were assembled at the
speakers' table: E. V. Saunders, Alphonse Judis,
president; R. F. Allen, first vice-president; Burr
W. Freer, second vice-president; E. H. Levy,
treasurer; H. A. Jacobs, attorney; A. W. Hug-
gins, Alfred Eisenberg Jr., M. H. Robbins, San
rancisco Chamber of Commerce, and A. W. Dav-

idson, San Francisco representative of the Na-
tional Jewelers' Board of Trade, and H. H. Allen.
The table, which was in the shape of a horse-

shoe, was beautifully decorated, the entertainers
appearing upon a raised platform inside of the
shoe. The string orchestra, which performed dur-
ing all the courses, was also inside of the en-
closure and rendered some very delightful
stringed selections. The menu was made up
mostly of signs, a ballet girl for the broiled squab,
a bunch of grapes for the wine, a stuffed owl
for the fowl course, a Mexican saddle and a
South Down sheen for saddle of mutton, a min-
iature plum pudding with candelabra for the indi-
vidual desserts, and a small figure of a darkey that
looked like a cream of wheat advertisement for
the demitasse. The lobster a la Newberg was
mentioned on the menu. "The committee refuses
to be personal." One of the side lights before
the banquet, while the guests were getting to-
gether, was a seated group in the form of a half
circle, which consisted of eleven of the force of
M. Schussler a Co., which presented the appear-
ance of the opening of the first part of Haverly's
minstrels.
The banquet committee consisted of R. F. Allen,

J. S. Dinkelspiel and Charles Weinshenk.
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Another Robbery
of Salesman's Samples

New York Salesman Loses Samples in Chicago.
The Thief Coolly Picks Up Cases in Well-
known Chicago Store and Disappears—No
Clue to the Robber at This Writing

Chicago, February 9.—Another jewelry sales-
man has had his samples stolen in Chicago. This
time it is C. A. Holbrook, of the manufacturing
firm of Sloan & Co., New York. The robbery
took place about noon February 7. The samples
were back of a counter in Spaulding & Co.'s store,
corner Michigan avenue and Van Buren street.
A well-dressed stranger walked into the store and
made a bee-line for the samples and deliberately
walked out of the store with them. As he stepped
out on the sidewalk the footman for Spaulding
& Co. halted him and asked him where he was
going with the samples. The stranger, replying
to the footman, told him he was the sample car-
rier and had brought them to the store for Mr.
Holbrook, and was returning them to the hotel at
Mr. Holbrook's request.
The suspicion of the footman being allayed,

the robber made his escape without attracting
any further attention until Mr. Holbrook returned
several hours later to the store and found his
samples gone. At first it was thought there was
a mix-up in samples, but this proved to be erro-
neous when it was found that P. D. McDermott,
Mr. Holbrook's sample carrier, had delivered
them to Spaulding & Co. The two cases con-
tained valuable diamonds, jewelry, etc., worth in
the neighborhood of $20,000. Efforts by the
police to keep the robbery secret were unavailing.
The police, as well as a number of private detec-
tive agencies, were busy sending descriptions of
the stolen jewelry throughout the country. All
departing trains were carefully watched, but the
police have been unable to learn of any clues to
the robbery.

Death of Samuel Manheimer

Samuel Manheimer, who has been connected
with Louis Manheimer & Bro., Chicago, since the
organization of the firm, died recently at the Wes-
ley Hospital in that city. The cause of death was
pneumonia, following exposure, when the hotel at
which he was living took fire, forcing him to flee
to the roof in his night clothes. He was fifty-
seven years old and unmarried.
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Easter Number of The Keystone

'We direct the special attention of the

trade to our next issue, which will be our

annual Easter Number, with specially de-

signed cover, printed in colors, and with

contents greatly enriched by extra features

and illustrations. This number will be, in

a special sense, an uplift issue, being largely

devoted to the practical application of

modern merchandising methods to the

jewelry business. In this number success-

ful jewelers will explain for the first time

the up-to-date methods by which they them-

selves, and others of their brethren, achieved

success. Special contributions from such

jewelers are devoted to simplified systems

of bookkeeping, stock-record keeping,

methodical management of the repair de-

partment, taking in work, etc., with blanks,

forms and all the necessary accessories.

Other articles by well-known jewelers will

cover quality from the trade viewpoint, the

practice of valuing merchandise, and many

other subjects of everyday interest to the

trade.

A feature of the Easter Number, which

will lend unusual interest and practical

worth to the technical department, will be

the announcement of the result of the prize

contest for the best essays on the subject,

"Should the roller jewel be oiled?" This

contest created widespread interest, and

when it is considered that several hundred

opinions have been submitted, it may well

be taken for granted that the decision of

the judges and those of the essays, which
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we will publish, will definitely decide this

question. We may add that we are plan-

ning other contests with a view to deciding

other disputed points in bench work, and

it will be to the advantage of every mem-

ber of the trade to interest himself in these

contests, as the opinions are, in the great

majority of cases, based not so much on ac-

cepted theory as on long experience.

It is opportune to suggest that those

whose subscriptions expire with this issue

renew at once so as not to miss this un-

usual wealth of practical information, both

on the mercantile and technical branches of

their business.

Gem Trade Promising for 1912

One most encouraging feature in the

trade situation is the continued strength of

the market for precious stones, and the

continued maintenance of the liberal de-

mand. A dispatch from London, published

elsewhere in this issue, announces that the

world of fashion will favor the diamond

during the present year, the past year

being characterized by the sway of the

pearl. This prediction would seem to be

borne out by the receipts at the custom

house during the first month of the present

year.

According to figures compiled by Ex-

aminer W. F. Treadwell, at the public

stores in this city, the value of the January

gem imports reached the almost record-

breaking figure for any January. The

figures show $3,113,050, as against $3,o60,-

470 a year ago. Of the gems imported

during January the value of the cut precious

stones and pearls brought through the port

of New York are reported as $2,298,506,

as compared with $2,210,261 in January,

1911, while the value of the uncut gems,

principally diamonds, is placed at $814,544.
During 1911 the value of the gems which

came through the port of New York

reached the grand total of $40,676,258, ex-

ceeding in value all other years with the

exception of 1906. During the last year

the large imports are said by Maiden lane

dealers to be due in part to the big demand

for pearl necklaces. The markets of the

world have been searched for fine pearls to

be used in making necklaces for American

women, and record prices have been paid.

The dealers also say that more diamonds

have been purchased by people in mod-

erate circumstances as an investment than

ever before.

Of the gems imported in 1911 the value

of the cut precious stones and pearls is re-

ported as $30,606,700, and the value of the

uncut stones as $10,069,557. The increase

of the value of the uncut gems, principally
diamonds, over 191r, when $9,034,984

worth reached New York, indicates that

the diamond-cutting industry in this country

is growing rapidly. About 95 per cent of

the entire gem supply reaches this country

through New York.

Resumption of
Organization Activity

A very appropriate and promising begin-

ning of the season of organization activity

was the meeting held on February i in

Bangor, Maine, for the purpose of organ-

izing a state association, from which, let

us hope, the organization idea may quickly

extend to the other New England states.

A charter membership of sixty jewelers

assures a successful association for the

state, and while all were not able to attend

the first meeting, those who were absent

expressed their hearty approval of the

movement and their willingness to do their

individual duty to make the new organiza-

tion a powerful instrument for reform.

This lat t association is in perfect har-

mony with those in other states as to the

program of reform essential to trade bet-

terment, namely, legislation to permit the

establishing of a fixed selling price by

manufacturers, laws to suppress fraudulent

and misleading advertisements by whom-

soever used, the abolition of guarantees on

watch cases and jewelry, the abuse of

which is now one of the most demoralizing

features in the jewelry busines.

We congratulate the new association on

its promising beginning and trust that its

formation has marked the end of the aloof-

ness which the New England section has

heretofore manifested toward the organiza-

tion movement.

Dates for Annual Conventions

As we write, the Minnesota Retail Jewel-

ers' Association is holding a successful con-

vention in Minneapolis, and the other

conventions scheduled up to date are as

follows : Nebraska, March 6 and 7, at
Omaha; Virginia, April 9; Oklahoma on

May 6 and 7, in Oklahoma City; Illinois
probably on May 14, 15 and 16, in Rock

Island; North Dakota on June 12, 13 and

14, in Fargo; Missouri on June 16 and 17 ;

Ohio on June 25, 26 and 27, at Cedar Point;

South Dakota, probably on June 25 and

26; Colorado on June 25, 26 and 27, at

Pueblo ; Kansas on August 5, at Kansas

City, in which city the annual convention of

the American National Retail Jewelers'

Association will be held on August 6, 7, 8
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and 9. The missing locations and dates will
be published in our next issue. It would
be well for the executive committees of as-
sociations which have not yet fixed the
dates for their annual conventions, to make

note of the above in order, if possible, to

prevent a clash of dates which might inter-

fere to some extent with the success of one

or the other.

A Plea for the Country Town

The fact that the two large mail-order

houses of Chicago did a business last year
calculated at some $130,000,000, has again

riveted attention on the future possibilities
of retail business in the smaller towns of
the country. Last fall when a messenger
from one of these houses ordered at the
Chicago postoffice five million three-cent
stamps the incident proved quite an adver-
tisement for the house referred to. These
postage stamps were used to mail a supple-
mentary fall catalog, especially devoted to
goods suitable for holiday trade. Probably
the most striking appeal yet made in favor
of the country town was a recent communi-
cation from the pen of William Allen
White, the accomplished Kansas editor and
literateur, whose fidelity to his home town
of Emporia was such that he refused to ac-
cept a most remunerative federal position
for the reason that it would remove him
from his home folks and associations. Mr.
White writes as follows:

The preservation of the home trade to the home
town carries with it the preservation of many of
our American institutions. It seems to me that
a lot of good things in American life will pass if
the country town passes. And it will pass just so
surely as centralization of retail mail-order bus-
iness in the cities continues.
The American country town, the town of from

one hundred to one hundred thousand people, pre-
serves better than the crowded city and better than
the lonely ranch and isolated farm life, the things
that make America great. Here in these country
towns the spirit of neighborliness is the prevailing
spirit. Men come to know one another, and when
any two human beings come to know one another,
in the one who is intelligent and wise respect
always rises for the other. To know one's fel-
lows always is to sympathize with them. Neigh-
borliness spells fraternity.
The American country town, with its broad cir-

cle of friendships, with its close, homely, simple
relations between men, with its spirit of co-oper-
ation and with its economic status that permits
the creation of no independently rich and no ab-
jectly poor, the American country town, it seems
to me, is the most hopeful of our American insti-
tutions. To destroy that town, furnishing the
market for the farmer and giving steady employ-
ment to labor, means a reorganization of our corn-
mercial, social and industrial life that will be
revolutionary—and more, a matter of doubtful
value.
The mail-order house therefore becomes a

menace to this country. The mail-order house
unrestricted will kill our smaller towns, creating
great cities with their terrible contrasts of life,
with their cruel social relations, with their inev-
itable caste feeling that come from the presence
of strangers who are rich and poor living side
by side. Friendship, neighborliness, fraternity or
whatever you call that spirit of comradeship, that
comes when men know one another well, is the
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cement that holds together this union of states.
It is not created in great cities.
And that brings us back to first principles; if

we who live in these small towns in America can
not see that our duty to our country lies first of
all in our duty to our neighbors, then we are blind
indeed to the basis of real patriotism, for after all
patriotism is only neighborly kindness. Patriot-
ism is not in cheering for the flag; it is not in
feeling our eyes filled with emotional tears at
hearing "The Star Spangled Banner ;" patriotism
is just old-fashioned human duty.
To sacrifice our neighbor—the man who helps

the town with its taxes, with its public business,
with its myriad activities for neighborly right-
eousness—to sacrifice that man and his business
for the mere sake of saving a dollar on the pur-
chase of a hundred dollars' worth of goods is
just as unpatriotic as it is to spit at the flag. For
the flag, if it means anything, means the golden
rule I the flag means friendly burden-bearing; it
means mutual help in trouble; it means standing
together against common foes.

We have never advised the country mer-
chant to appeal for trade on local sentiment
for the simple reason that the argument
always proves ineffective in the face of bar-
gain offers from outside sources. That the
local merchant can successfully compete
with the mail-order house, however, has
been proven ovei and over again, and the
great secret seems to be good service, re-
liable goods, well-directed publicity and in-
dividual enterprise, including the adoption
of up-to-date merchandising methods. Only
good results, however, can accrue from an
awakening of the public to their duty to
their home town and its merchants. Force-
ful arguments can be used to this end, the
most effective being that a withholding of
patronage from the local merchants and
the mailing of cash to the big cities will ul-
timately react on the people and to the
serious detriment of their local interests.
What makes for the prosperity of the town
also makes for the prosperity of the people,
and vice versa. The time is opportune to
drive home this great proof.

Raw Material Advances in Price

It would seem as if the high cost of living
was accompanied by proportionately high
cost for such material as is used in manu-
factures generally, and in the jewelry in-
dustry in particular. The rapid advance
in the cost of platinum is a matter of gen-
eral knowledge, and we referred in our last

issue to the continued advance in the price
of ingot copper, which has necessitated a
corresponding advance in the price of sheet
copper and brass used so largely in manu-

factures. We are now informed that com-
mercial bar silver advanced a few days ago
to 59N cents an ounce, the highest price

since November, 1907. This is the fourth

successive rise in the price of the metal up
to date this month, and is attributed by

dealers to an increased demand in London,
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due to the revolution in China. The in-
crease, in fact, caused little surprise, as it
had been predicted several weeks ago that
the shortage in the gold supply and the
certainty of openings in the orient would
send the price upward. In London large
purchases were also made by India, which
resulted in advancing the price of the metal
to a new high record.

The Kansas City Convention

It is by no means premature to direct

trade attention to the fact that the next

annual meeting of the American National

Retail Jewelers' Association will be held in
Kansas City, Mo., in the vacation month of

August. The selection of the convention
city for the present year did high credit to
the good judgment of the Richmond meet-
ing, inasmuch as it insured a gathering next

August that would far surpass in numbers,
representative character and influence any
previous convention of retail jewelers.
Kansas City is recognized as one of the most
progressive centers of population, and will,

at the present rate of physical improvement,

be in the immediate future one of the most

beautiful. Its merchant population, of

which the wholesale and retail jewelers

form an important part, are noted for their

progressive ideas, up-to-date methods and

determination to accomplish successfully

whatever tasks they undertake. The city is
also almost ideally central in location and
easily accessible to an immense proportion

of the jewelers of the county. That the
program, both in the work to be done and in
the hospitality to be enjoyed, will break all
past records may readily be taken for
granted by those who have previously expe-
rienced the thoroughness characteristic of
the people of that city. With the increas-

ing momentum which will be given to the
organization movement at each recurring
state convention, and with the more intense
and widespread enthusiasm thus engen-
dered, the time as well as location of the
convention points to a unique gathering.

We direct attention to this matter at this
time as a suggestion or reminder to the
trade to so plan their work and play this
coming summer as to be able to attend this

meeting, to enhance the prestige of the occa-
sion with their presence and to benefit by
the practical information and agreeable in-
tercourse that await their coming. At each
of the state conventions this matter should
be forcibly exploited, and those in attend-
ance urged to make such arrangements as

will enable them to attend the August con-
vention.
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Display in Jewelry Advertising

T E

Criticisms and Suggeations by an Expert—Type

and Borders—Planning the Advertisement

for the Printer

An authority on advertising, writing in

the Inland Printer, uses two samples of

jewelry store advertisements to illustrate his

remarks on display. He says:

A good advertisement will do three

things. It will attract attention, arouse in-

terest, and create desire to the buying point.

It will readily be seen that to accomplish

the latter two, it must accomplish the first.

So then, if not our principal consideration,

surely our first one is to make the advertise-

ment seen, and to do this we must under-

stand the principles of display. The reader

whose attention we want is looking over

the paper or magazine, not to read adver-
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brass rule to the lighter tones of the de-

signed borders.
The advertisement of Theodore A. Kohn

& Son is in excellent taste, except for one

glaring fault, the size of the firm's name

and address is much too large for the space

occupied. It breaks the marginal effect in

the lower portion, and at once robs the ad-

vertisement of that eye-compelling balance

and symmetry which can always be secured

by the careful arrangement of light and

shade. How much stronger this lower dis-
play would have been, reduced to a measure
slightly narrower than that in which the

text of the advertisement was set!

In further consideration of this adver-

tisement it should be said that the border
is quite in keeping with the class of goods
advertised. For jewelry, fine china, objects
of art—in fact, in all articles appealing to

 me...

GRAPE JEWELRY

GRAPES and grape leaves appealed
to the artists of a century ago as a

pleasing theme for decorative purposes.
They are an important feature of some of

our recent designs. Admirers of artistic

jewelry are cordially invited to visit our

store. I

Rieodore eilkhn &-'fon
JEWELLERS 311 Fifth Avenue

at 32nd Street

tisements especially, and very certainly not

to read ours in particular. News, special

articles, pictures, and other advertisements

claim his attention.

Nearly all advertisements are printed in

one color of ink—black—and this limits the

variations of our tone effects to varying

degrees of light and shade. The extreme

light is secured by blank space ; the extreme

dark by the heavy black display type; the

medium tones, by the lighter faced type

used for the body or text of advertisement.

The use of borders is generally recom-

mended, for they bind the advertisement

together, and, moreover, serve to set it out

from the matter surrounding it on the page.

What is called brass rule, which gives the

plain, unbroken effect, is in most common

use, in different widths and with square and

round corners. There are also many pleas-

ing effects to be found in designed borders.

In planning the tone effect of the adver-

tisement the border must be taken into con-

sideration, running from the dark of the

the finer senses—the border,
as well as the general tone of
the advertisement, should re-

flect the nature of the article.

And just as grace, beauty and
refinement should be sug-
gested in the cases just shown,
so should strength and re-
liability be denoted in bank
and investment advertising.

As far as possible the appear-
ance of the advertisement
should be designed to suggest
the predominating attributes
of that which is being sold. It
will manifestly be impossible
to vary every advertisement,

but once this general principle is

grasped the student will not go far

The advertisement of Theodore B. Starr,

Inc., shows a much better balance than the

other, and the border is also in keeping

with the goods advertised. It will be seen

that in these advertisements the arrange-

ment of light and shade has been made so

as to give unity and consistency to the effect

as a whole.

While the border must not be considered

apart, still its special province is to separate

the advertisement from the other matter

around it ; the special work of the margin

is to strengthen the displayed lines and

separate the text from the border. The

displayed lines are mainly used to attract

the eye and arouse the first interest, while

the text of the advertisement is depended

upon to tell the story of the goods and

further strengthen desire to the buying

point. Aim to keep in mind these functions

as far as possible. Test each part of the

advertisement to see that it does its share
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of the work and, what is just as important,
does not interfere with any other part
doing its work.

Before sending an advertisement to a
publication or the printer it is always best
to take a soft pencil with a thick lead and
make a rough-tone sketch. The very black
lines represent the deep shades of the dis-
play lines and borders—providing a heavy
border is used; and lighter portions repre-
sent the lighter tones of the text-matter.
By carefully following what has been said
here of display the student should shortly
find himself master of what is very often
the stumbling block to the beginner, the
proper typographical balance of the adver-
tisement.

Salesmen of Today More Efficient

There is no doubt whatever that modern
education in selling has brought up the
standard of salesmanship, said a well-
known sales-manager. Salesmen today sell
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THEODORE B. STARR, INC.
JEWELERS and SILVERSMITHS

OUR recognized position as.purchasers .of
Gems both in foreign markets and at
home enables us to offer at ,favorable

prices Pearls and Precious Stones of rare
quality in artistic and original mounting.
Our stock also offers a large selection of

articles in Gold, Silver and Bronze suitable
for Christmas gifts

Fifth Avenue and 47th Street
New York
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longer lines of goods and are better posted
than they used to be. I know some people
will question this. They will talk about
what wonderful salesmen there were in the
"good old days." That is true, because
when any of us think of the past we only
think of the unusual and remarkable things;
we do not stop to think of the everyday,
ordinary matters. Remarkable salesmen of
twenty-five years stand out in our mem-
ories, but we forget how many poor sales-
men there were in those days.
Then when a modern salesman looks at

the small catalogs carried and considers the
short lines of goods sold twenty-five years
ago, he can not help but think what a snap
it must have been to carry that little catalog
and sell that short line. There is no doubt
that in these days very much more is re-
quired of the salesman than in times past.
There is not the slightest doubt that the
average quality of the salesman today is
much better than it ever was before. Not
only is his salesmanship better, but he is a
better business man, pays closer attention
to the details of his work, and as far as
habits and morals go, there is no compari-
son between the salesman of today and his
brother of a quarter of a century ago.
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How Retailers Cleared a Town

Fighting Mail-order and Sample House Compe-

tition—Co-operation Does the Trick

A town oppressed by mail-order and
sample store competition came to a time
when a few of the local merchants woke
up and decided that co-operation would do
much to bring to their village a good deal
of the trade then going elsewhere from
right under their noses.
An organization was formed called the

"Prosperity League." It was 1,1anned by
two or three men and was to consist of all
the retail merchants, business anc profes-
sional men in the place. A self-organized
committee of six, calling themselves the ex-
ecutive committee, went to the business
people and asked them for eight dollars
each for a year's work. This comprised an
initiation fee and a dollar per quarter for
dues.

Men Worthy of Confidence

The committee stated at the outset that
they expected to be allowed to use this
money just as they saw fit, with no restric-
tions whatever. It was to be turned over
to them without limitations, and though
they would probably call upon the mer-
chants for advice and for suggestions, they
would in reality be a law to themselves and
responsible to no one for the use of the
money.
This left the executive committee free to

be and to do the whole thing in their own
way, and inasmuch as the work in such an
organization has to be done by a very few
anyway, this placed no restrictions upon
what they should do.

It might seem that it would be difficult
to get the merchants in a town to give up
their money for such a purpose with no
string attached to it, but the committee was
made up of men in whom the rest had every
confidence and they enlisted the sympathies
of practically every business man in town,
securing some sixty signatures to the agree-
ment to pay, making nearly $500 in money
available.

A Sales Week

One of the first things the committee did
was to plan for a "Sales Week." This was
to be an effort to interest all the people
within trading distance of the village in the
stores there, and to show this fickle public
that they could buy as well at home as else-
where and also to show them, incidentally,
that they might a great deal better do their
buying at home and keep their money in
circulation where it would perhaps get back
to them again.
The "Sales Week" campaign was not to

give the public a chance to get a lot of goods
for cost or less, but to get them started
trading where they really ought to be tread-
ing. It seemed with reason that if the
committee could get these people into the
merchants' stores during the week the mer-
chants themselves, by means of the avail-
able advantages ought to be able to please
those people well enough to make them
want to come again. This was to be a sort
of opening wedge and was to be followed
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by all the live and larger merchants with
plenty of advertising sent to these people
who had been interested by the "Sales
Week," with a view to getting them to
come back again.

Each Merchant Used a Leader

Every merchant, whether a member of
the prosperity league or not, was asked to
place on sale for a certain week some ob-
vious good sale article. It was expected
that each would sell some one line or article
of general use at a price at or perhaps be-
low cost, with a view to making it a leader.
It was understood that other dealers selling
the same goods were not to consider this
temporary cut as permanent in any sense or
done for personal benefit.
The whole scheme was with the idea of

bringing as many people as possible to town
who had not been in the habit of trading
there and getting them started to coming
there for shopping.

All special offers had to go through the
hands of the executive committee in order
that there might be no duplicating of the
same offers. The committee acted as a
clearing house for the different bargain
propositions.
When the details were all arranged ad-

vertising was put out in the nature of a
catalog of the different bargains and in in-
dividual and league newspaper advertising.
The league did a large amount of adver-
tising and it was done with league money,
though the merchants who advertised in
the big pamphlet or catalog were charged
for their space.

The Sale a Success

The week sale proved to be a big success,
accomplishing just what the promoters set
out to accomplish. Of course there were
some "knockers," as there are in the case
of every progressive movement, but prac-
tically every store that advertised any bar-
gains sold a lot of those and enough goods
to make them a good profit on the week's
business in spite of any reduction it might
have suffered through the cut in certain
prices.
In addition to this single "Sales Week"

the prosperity league did a great many
other things for the general good of the
town. The province of such an organiza-
tion is practically unlimited and every vil-
lage and town should have one. The cities
all have something similar and so do many
smaller places. In a great many cases there
are live organizations doing a good work,
but also in many cases they are dead and
worthless and should be superseded by
something alive.—Boot and Shoe Recorder.

Slippery Pavements

Do not neglect your pavement these
wintry days. Before a customer can get
into your store he must cross your pave-
ment, and if it is so slippery and dangerous
as to take all his attention in manoeuvring
over it he is not likely to pay much attention
to your show window. If he thinks of you
at all he is most likely to swear at you for
not cleaning your pavement.
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Courtesy in Business
The art of being courteous can be acquired

if not really natural to a person.
By being courteous in business one must

not misconstrue the meaning of the word by
thinking you must put on by lauding or
flattery, or what one in common terms desig-
nates as "soft-soaping." The true instincts
of a gentleman, and being a judge of char-
acter and human nature, will put the balance
wheel on to the extent of your courtesies,
and how strong to make them. There is
as much danger in overdoing as there is in
being too cold blooded.

Courtesy should be extended with pru-
dence and care ; according to the wants of
the party in question or the business. A
business man can preserve his dignity and
at all times be courteous. To be courteous
one does not need to be effusive or patroniz-
ing in his language. There is an old French
saying that a "nice word will never carve
the mouth," or that "a pleasant look will
never deprive you of your sight."
There are many little acts of courtesy in

a business man's life that, while they appear
trivial and small to the principal or actor of
the part, at the same time those very small
and trivial acts seem large and grand to the
recipients of the same. Each one of us has
our own peculiar part or sphere in business
to perform, and it is to the credit of each
one of us to do that part in a pleasing and
courteous manner to all concerned, thereby
not only building up our business on a solid
and friendly foundation, but setting a good
example to those we may come in contact
with for the betterment of their own bus-
iness conditions, striving by our own little
individual acts of courtesy and friendly ad-
vances to make the other fellow's condition
more desirable, and thereby advancing and
strengthening our own condition at the same
time.

It is often through little acts and courte-
sies that business men cement the bonds of
friendship that lead on to great and noble
business enterprises. It is not natural for
each one of us to be happy appearing,
courteous and ever ready to extend the glad
hand to those we meet in or outside of our
business circles; and right at this point is
just the starting scratch for the not natural
born sunny disposition or happy appearing
factor to at least try and work himself into
the proper class, and to the unnatural one
who can work himself into the happy ap-
pearing class is due much more credit than
the person who is blessed with the even
happy, sunny and pleasant disposition.

Courtesy and politeness is the etiquette of
the heart ; the golden rule manifested in
trifles ; forgetting oneself in remembering
others ; the radiation of the heart's kind-
ness; instinctive thoughtfulness of others;
the chivalry or the commonplace. It would
be well for more of us to practice the above
virtues, as by so doing they will redound
to our own credit and self-satisfaction by
knowing that we have at least tried to make
life more pleasant and agreeable to our
fellow men. We owe it to each other. Let
us try and put it into practice.
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A SUCCESSFUL PATTERN

THE success of a
pattern is measured

by the repeated sales.
To sell you a dozen tea
spoons and have you
shortly afterwards order
another dozen is far better
than to sell you ten dozen
and no more.

It's the moving stock that
counts. To have the jew-
eler reorder and reorder
determines our success
with a pattern.

The new JOHN HANCOCK
pattern's sales during the
past season were large
and the repeating orders
proclaim its success.

Just for a trial—order a
dozen JOHN HANCOCK
tea spoons. (You'll sell
more.)

SILVERSMITHS

Main office and factory, Federal and Kenwood Streets

GREENFIELD - - MASSACHUSETTS
NEW YORK
15 Maiden Lane

CHICAGO SAN FRANCISCO
Kesner Building 717 Market Street
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Represented at
320 Fifth Ave.
LI. Maiden Lane

Nev YOrk.

200 State Street
Chicago.

154 Slitter St.
Sanliancisco.

ALL AGREEMENTS ARE CONTINGENT UPON STRIKES
ACCIDENTS DELAYS OF CARR FRS AND OTHER
DELAvS UNAVOIDABLE OR BEYOND OUR CONTROL

MEED & 1EAUTON
SHATER SMITH s.

To the Trade:

TRADE MARK
41e

MTIMING

Founded 1824..Ineorporated188S

Fact olio S.
Taunton. Mass.

'Where all tomiiiiinicahon s

should be addressed.

Taunton, January
Twelfth
Nineteen twelve.

Beginning January 15, 1912 the grade of Silver Plated
Flatware listed in our catalogs as "Extra Plate" will be dis-
continued and the higher grade, called "Triple Plate" will be
known as Reed & Barton Plate. It will. be our standard and
only plate.

The actual weight of pure Silver used in Reed & Barton
Plate is to be not less than 6 oz. to the gross for Tea Spoons,
9 oz. for Dessert Spoons and Forks, 12 oz. for Table Spoons and
Forks.

The list prices of Reed & Barton Plate will be the
same as heretofore used for Extra plate. This means a sub-
stantial reduction in price. There will be no reduction in
quality, but on the contrary the high standard of material
and workmanship that has put and kept Reed & Barton ahead of
all competitors will be rigidly maintained.

For greater durability or extremely severe usage, as
in hotels, the parts of spoons and forks most exposed to wear
can be built up with Solid Silver before Plating. Goods thus
treated are designated as "Silver Applied" and the reduced
prices will be as follows:

Tea Spoons
Dessert "
Table "
Dessert Forks
Medium 11

$ 7.50 doz. list
11.25 " "
15.00 "
11.25 "
15.00 "

Very truly,

WBHD/RN. REED & BARTON.

by

44Z°1-1(4 6,6)-2,174,"1-1..•
AID

President.
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Tea Spoon
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"Jacobean"
A New Pattern

THE attention of the
trade is called to the

accompanying illustra-
tion showing our new
"Jacobean Pattern" in
sterling silver, a design
characteristic of the
period. We predict
for it a wide-spreading
popularity. It is rich
and substantial, main-
taining the Reed &
Barton reputation for
high-grade, well-made,
trustworthy silver.

Reed &
Barton
Silversmiths

Taunton, Mass.

Dessert Spoon
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Trivet Trays, Tea Ball Pot, Etc.
This illustration of Trivet Trays, Tea Ball Pot and Alcohol Stove
shows a few pieces of our high-grade nickel silver, heavily silver-
plated. Both in style and wearing quality this ware is unapproached.
The articles illustrated have proved highly profitable to handle.

Write for Illustrations and Prices

MERIDEN BRITANNIA CO. (INTERNATrucNceAssLorSILVER CO.) Meriden, Conn.
49-51 West 34th Street -NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CTIICAGO 150 Post Street, SAN FRANCISCO

February 15, 1912 'THE

Jewelers' Associations
as Dividend Payers

The Benefits of Personal Intimacy—Elimina-
tion of Price-cutting—Suppressing the
Knocker and Swapping Knowledge, Plans
and Experiences—Dividends Possible of Cal-
culation

[Special contribution to THE KEYSTONE by A. W. ANDER-
SON, Neenah, Wis., Secretary Wisconsin Retail

Jewelers' Association]

The hardest question asked by jewelers
when solicited to join a club or association
devoted exclusively to the welfare of the
trade is "What benefits will I get out of it ?"
To many the social features alone appeal;

to others the sympathetic bond naturally
connecting the members of every craft is
strong enough to bring them into the fold;
still others figure that an organization of
workers in one field may be of actual ma-
terial benefit. A fourth class, and a very
large one, is skeptical of the claims made
regarding the benefits of our societies.
In short, they can't see any money coming
back for what little they are asked to pay
in with their application and in dues.
Now from the standpoint of the en-

thusiastic association members the expecta-
tion of financial returns is unreasonable.
The meeting of the brethren in friendly
intercourse to discuss the ways and means
of best conducting their business is worth
all it costs. The elevation of the craft
in merchandising and mechanical lines
brought about by the exchange of ideas;
the new hopes and ambitions inspired by
meeting those who radiate success and
progress ; the ideals that are conceived at
these gatherings, taken home and brought
forth into full fruition ; these things are
worth a price not to be reckoned in dollars
and cents.
But even the jeweler who is looking for

something for his money, an actual return
for what he pays in, may get it. It must
be admitted that for the purpose of paying
dividends the local or district jewelers' club
has the advantage of a state organization.
I have in mind a club comprising the lead-
ing jewelers of five adjacent counties. The
meetings are frequent, three or four to the
year. So as not to make any particular
town in the district the "whole thing" the
club rotates between the larger centers.
In this district repair prices were in a

bad way before the advent of the club. A
schedule of fair prices was arranged—no
hard and fast agreement, but one that was
known as a "minimum" price list, allowing
those who could and wished to get larger
prices, for even in a small district local
conditions may differ enough to prevent one
price for all.
Some of the jewelers were not benefited

materially by this schedule. In some in-
stances the prices had been satisfactory,
but in a majority of cases an actual cash
benefit resulted. To the others the bene-
fits were actual, though indirect, for their
position in the matter of charges was
greatly strengthened when the unprofitable
prices formerly in vogue among competitors
were eliminated.
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In one representative shop where the
previous repair prices had been fairly re-
munerative the minimum prices showed the
following profits in a year's time : 2,392
jewelry and optical jobs brought in $38
more than they would have done under the
old schedule; 68o watch jobs brought in $53
more, and 142 clock jobs brought in $24
more; a total gain for the year of $115.
Now these figures are not large, in fact

they are modest, but for this shop they rep-
resented an additional profit, clean "velvet,"
so to speak, or as I wish to put it, a year's
dividend on the store's membership in the
club.
Engraving abuses had been rife in this

territory, but a friendly understanding cor-
rected many of the evils of free work in
this line. How much was saved to the
members in this respect can not be esti-
mated, but undoubtedly it was more than
the cost of membership.

A W ANDERSON

One prominent store had been in the
habit of guaranteeing new watches for the
space of two years, replacing broken main-
springs and cleaning watches free of charge,
the jeweler being entirely unaware that the
custom in his own city was to do this
gratuitous work for only one year after the
sale of a watch. His complaint of the bur-
densome two-year guarantee brought relief
and profit to him, for he now observes the
general custom of a year's guarantee.
Other shops which had been for years

selling straight i8-karat plain rings at an
unremunerative price which they thought
the prevalent one, found to their amaze-
ment that they had contributed hundreds of
dollars to the public which should rightly
have been their profit. They are getting
it now and crediting it to the club, a mem-
bership in which made these profits possible.
Experiences were exchanged regarding

"knockers," who made a specialty of trav-
eling between different stores telling how
much the "other fellow" had offered to re-
duce the price on certain goods. These get
the deaf ear now, for one member knows
that his fellows will not be price-cutters.
One young man, new at the jeweler's

game, explained an offer some disreputable

house had made to him on a line of ware.
He did not know the house, but some of
the others members did. They also knew
its methods and saved the young man from
the curse of having a lot of goods he could
not guarantee to the public.
Some members of this club specialize in

diamonds. They are generous in their ad-
vice to those who are not so well posted
in this line and who go to them for in-
formation. At least one jeweler, anxious
to get started "right" when increasing his
diamond department, took the advice and
help given him and has profited handsomely
thereby.

There is practically no end to these in-
stances. Every jeweler, great or small, has
some weak spot in his store or his policy
that can be strengthened by following the
ideas of others. And there is no place like
the jeweler's associations to get these helps.
The suggestions there are practical because
they were learned from experience. They
can be depended upon because they are
given by a fellow-jeweler who wants to
really aid his fellows.
The jewelers' club is a ground rich with

wealth, and there are only three rules to
observe in order to obtain a share. They
are : work the ground well, and to do this
you must join the association or club; sec-
ond, put to practical use the good things
you find, and third, be generous in sowing
the ground from the store of. wealth your
experience has brought you, in order that
others may get their dividends.

Lesson from the Dickens Centenary

On February 7 was celebrated with
much eclat in the literary world the cen-
tenary of the birth of Charles Dickens, the
world-famed novelist whose notable works
of fiction are familiar to most of our read-
ers. Probably the most popular of these
works is the novel, "David Copperfield,"
which has always been regarded to a large
extent autobiographic. The author attrib-
utes to the hero of the story many of his
own personal experiences, attributes and
opinions. In that work David Copperfield
states the secret of his success as follows:
"I never could have done what I have

done without the habits of punctuality,
order and diligence, without the determina-
tion to concentrate myself on one object at
a time, no matter how quickly its successor
should come upon its heels. I do not hold
one natural gift, I dare say, that I have not
abused. My meaning simply is, that what-
ever I have tried to do in life, I have tried
with all my heart to do well ; that whatever
I have devoted myself to, I have devoted
myself to completely ; that in great aims
and in small, I have always been thoroughly
in earnest. I have never believed it pos-
sible that any natural or improved ability
can claim immunity from companionship of
the steady, plain, hard-working qualities,
and hope to gain its end. There is no such
thing as real fulfilment on this earth. Some
happy talent and some fortunate opportu-
nity may form the two sides of the ladder
on which some men mount, but the rounds
must be made of stuff to stand wear."
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STERN BROS. & CO. Diamond Department
68 Nassau St., N. Y.

Salesrooms and Offices of

I 33-43 GOLD STREET NEW YORK Diamond Cutting Works
136-146 West 52d St.

Chicago, III., 31 North State Street 

New YorkTo avoid delay use local address, 33-43 Gold Street

London, England,BRANCH OFFICES t Amsterdam. Holland, 12 Tolp Straat Audrey House, Ely Place

TRADE

REUISTURED U. S. PAT. J.F.

"GUARANTEED FOR LIFE"
Against Breakage and Wear

MADE IN GOLD, SILVER
AND PLATE

II

Retailers Are Giving More Attention To
Baby Rings Than Ever Before

They realize that a fine assortment of Baby Rings draws the older people to the store and usually
results in sales of other merchandise.

Every mother wants her baby to wear a ring and insists on Solid Gold, as it becomes a family keepsake.
Our Solid Gold Baby Ring Department is an important part of our business, and is constantly
growing. Obtain an assortment of Ostby & Barton Co.'s Solid Gold Baby Rings from your Jobber
and display them. It will result in a material increase in your business.

" Everything in Rings"

OSTBY• & •BARTON • CO.
PROVIDENCE ea.? RHODE* ISLAND

.ITAIDEivo 424 510 um
LANE-3 cBROADWAY'
NEW-CYORK, LO5 :ANGELES
.Ar . • • - eX AL..

31 t/v072..77--f
5TA.TE .5T.
CHICAGO
L .
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TRICT adherence to truth is as important an element of success now as
in the days of Washington. Character and reputation are based on it
to a large extent. When we sell 10 k. jewelry it i i o k. and nothing

else; the same applies to 14 k. When we sell charms containing elk teeth
they are genuine elk teeth—not imitation of any kind. Recently there have
been a great many placed on the market which are not genuine and it is
important that all jewelers who handle this class of goods know this ard use
only genuine. Our stock in this line is very complete, our assortment unusual,
and we shall be pleased to send memo. packages upon request.

Every piece of goods is marked with our Trade Mark
a symbol of excellence and absolute guarantee as ab.

" The Rose"
to quality.

HENRY FREUND 0 BRO.—The Jewelry House
71 Nassau Street
NEW YORK

Elk, Eagle and other
Fraternal Goods a Specialty

YA6B Our Spring "Blue Book " Will Be Ready Feb. 24th
Before placing your Spring orders consult the authoritative "FOSTER BLUE BOOK " for a variety
of the best selling Rolled Gold Plated Jewelry and Sterling Silver Novelties made.

REMEMBER: We sell only to reliable dealers who want reliable goods. THE F&B TRADE-MARK
IS AN ASSURANCE OF QUALITY AND IS ON EVERY PIECE OF GOODS MADE BY US.

Our Sterling Silver
Line Includes:

Toilet Goods

Manicure Goods

Card Cases

Purses

Vanities

Match Boxes

Cigarette Cases

Picture Frames

Eye-Glass Cases

Spectacle Cases

Lorgnettes

Table Goods

Novelties

Etc.

ROLLED GOLD PLATE.

209 210 211

212

PENDANTS, 209 TO 214 INCLUSIVE. ROSE OR GREEN. SET AS ORDERED

NEW YORK-13 MAIDEN LANE
CHICAGO—HEYWORTH BUILDING
CANADA—KINGSTON, ONTARIO

THEODORE W. FOSTER &
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE,

Our Rolled Gold
Plated Line
Includes:

Lockets and Charms
Hat Pins

Link Buttons
Scarf Pins
Earrings

Necklaces
Chains

Lapel Chains
Lapel Buttons

Brooch and Bar Pins
Baby and Collar Pins

Bracelets
Shoe Buckles

Crosses
Pendants

Tie Clasps

BRO. CO.
RHODE ISLAND

February 5,

Outlook in

1912

Diamond Trade
Continues Encouraging

•

Antwerp Failures Cleared Situation—Strong
Market with Stiffening Prices—Bulk of De-
mand Still from America

London, February I2.—Great interest is being
bestowed in the diamond trade outlook at the
present time on account of the improving prices
for the raw stuff and for the polished stones.
Market conditions have recently been disturbed
by a series of failures In the Antwerp diamond
trade. It is believed now that the failures have
cleared up the situation and a prosperous year
is looked forward to. A member of a well-
known diamond firm in the course of an inter-
view said:
"There is no question that the diamond has

become one of the soundest securities. Cut stones
of medium quality have during the past year
gone up considerably in value, those of good size
probably 20 per cent. Single stones of half a
karat and upward fetch more than ever they did.
Salable pieces of jewelry, such as brooches and
necklaces, command a ready sale at enhanced
prices. Pearls, even those of bad quality, have
gone up, too; they appear to be getting much
scarcer. There has been a bigger demand than
ever for uncut diamonds, or rough stuff, as we
call it, which, even in the last three months,
have risen lo per cent in value; and there is, so
far as I can see, no possibility of any decrease.
"There is still a strong demand for diamonds in

England, but you will be interested to know that
the popularity of motoring has affected the sales.
Where a man used to put his spare cash into a
little present for his wife he now saves it to buy
a car or spends it in running a car. The result
is that, instead of entertaining at home for the
week-end, when the hostess would wear dia-
monds, they now invite their friends for a week-
end motor trip to the seaside—and you don't
wear diamonds when motoring.

Enormous American Demand

"The biggest demand, however, continues to
come from America. It is simply astonishing how
large a quantity they take, and the demand is
greater than ever. I put it down to increased
prosperity in America, which results in their
spending money freely on diamonds, and to the
fact that during the financial panic large quanti-
ties of jewels were sold. One dealer I know
regularly buys stones from two karats upward—
the larger the better for his purpose—and then
goes to America, where he has a highly profitable
market. There is also a steady continental
demand.
"The most popular shape now is the 'navet'—

or oval cut. The old fashion was the square cut,
but the circular cut on the 'nava' is wasteful
and increases the price of the stones.
"That there is every prospect of diamonds in-

creasing in price you may judge from the fact
that they have done so in the last six months.
They have doubled in value in about fifteen
years."
Another dealer amply bore out this optimistic

view. "Provided the stones are of good quality,"
he said, "investment in diamonds will in years
to come realize handsome profits. There has been
a great increase in value since the crisis in
America, and both diamonds and pearls are going
steadily upward now. America is taking the bulk
of diamonds. Indeed, Americans are fabulous
buyers. The transactions in England do not com-
pare with those in America. The tendency is for
very much higher prices for the larger stones.
" 'Rough stuff' is bought by dealers in Amster-

dam and Antwerp and cut there. There is no
special season for sales; 'rough' goods are sold
every week. The price of the manufactured
article is higher owing to the increase in the
price of 'rough stuff' and in the wages demanded
by diamond artificers.
"The splitters, cutters, sawyers and polishers

have a union of their own. This diamond work-
ers' union is absolutely the strongest in the world."

HJ KEY.STONE

Threatens to Smash
Jeweler's Window

If Without Work Will Commit Crime—Notifies
Captain of Detectives in Advance

San Francisco, February 2.—A stenographer of
this city who is out of employment threatens that
if not furnished with money by somebody by
February 12 he proposes to commit robbery and
see what the consequences will be, according to a
postal card he has written Captain of Inspectors
Walter J. Petersen.
Not long ago he attended a Sunday afternoon

meeting at the Y. M. C. A. and listened to a lec-
ture on the "Social Unrest." Since then he has
written to the detective chief complaining that he
was unable to find employment and asking what
he should do. Later Captain Petersen received
the following card, written with a typewriter in
red ink:
"Some time ago I sent you a letter informing

you that I needed employment, but you seem-
ingly did not take any notice of it. You are a
public official who is supposed to be interested in
the suppression of crime. I have been living at
the expense of my aged parents. Living at their
expense is worse than stealing from rich persons.
If by February 12, 1912, I have not obtained em-
ployment suitable to my education, I shall on
that day at 12 m. break a window in Broadway
and attempt to take some of the jewelry in the
window. I shall walk away and try to sell it. If
probation is refused I shall demand a jury trial.
If I am sent to a public institution I will refuse
to work, even if I am tortured until I rot while
alive, unless I receive wages. Will you help me
obtain employment, or shall I subpoena you as a
witness when I am tried? A Christian ought to
help men not to sin as well as having Jesus save
sinners. James ii, 15, 16; Matthew xii, 3, 4."

Pittsburgh Jewelers Organize
to Prevefit Retailing by Wholesalers
Pittsburgh, Pa., February 4.—The retail jewel-

ers of this city have started a movement to force
the discontinuance of the practice of retailing by
wholesale houses. The new movement was
started at a meeting recently held at a Fifth ave
nue hotel. The gathering was informal and prac-
tically all present joined in the discussion of the
subject at issue. It was finally decided that a
petition should be circulated among the retailers
in greater Pittsburgh and vicinity, requesting
them to withdraw patronage from wholesale
houses which did a retail business. The petition
was as follows:
"We, the undersigned, wholesalers of western

Pennsylvania, Ohio and West Virginia, adjacent
to Pittsburgh, agree that we will give our patron-
age only to those who do a legitimate manufac-
turing and jobbing business. We will patronize
only those wholesalers who do no retailing."
The signatures attached to the petition at this

writing number sixty-five, mostly Pittsburgh and
vicinity.

Stolen Pearl Case to Be Retried
New York, February 2.—The appellate division

of the supreme court reversed a verdict today
awarding $1,600 or the custody of a certain pearl
to Meyer Brothers, jewelers, who sued Alfred H.
Smith & Co., another jewelry firm. A new trial
of the case was ordered. The pearl was bought
originally by Meyer Brothers on May 27, 19a9,
from Henry Sessler for $1,000. They placed it in
the hands of a broker for sale, and he took it to
the Smith firm. The buyer of this firm
scrutinized the pearl and declared that- it was one
which had been stolen from his employers. The
matter was taken to the police courts and the
pearl found its way to the property room at
police headquarters. The man who sold the pearl
to Mr. Sessler was arrested and discharged in the
police court, and then Meyer Brothers tried to
replevin the jewel.
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Jewelers' Security Alliance

A Large Addition to Membership—Many Re-
wards Paid for Capture and Conviction of
Thieves

New York, February 9.—The regular monthly
meeting of the executive committee of the Jew-
elers' Security Alliance was held on Friday, Feb-
ruary 9, the following members being present:
Chairman Butts, President Sloan, Vice-presidents
Champenois and Bowden, Secretary Noyes, and
Messrs. Alford, Abbott, Brown, Stern, Wormser
and Gough. The following new members were
admitted:

D. Larnponi, Atlantic City, N. J.
F. H. Theile, Chattanooga, Tenn.
W. E. Walker jr., Vidalia, Ga.
William 0. White, Augusta, Ga.
H. E. Werner, Leesville, La.
J. M. Terry, El Dorado, Ark.
A. G. Kahn & Co., Pine Bluff, Ark.
J. Hempstead, Fordyce, Ark.
W. B. Elliott & Bro., Camden, Ark.
Warren E. Carman, Blooming Prairie, Minn.
R. Brandt, Athens, Ga.
H. II. Boyson, Belle Plaine, Iowa
Arnold Brothers, Pine Bluff, Ark.
A. Wolf & Co., Chicago, Ill.
Meyer & Rice Co., Atlanta, Ga.
Martin & Hoerr, Mankato, Minn.
Daniell Brothers, Marietta, Ga.
Biorem Brothers, Newark, N. J.
Julius Wilkstrom, Chattanooga, Tenn.
Thomas J. Routledge, Elmira, N. Y.
Edwards & Le Bron, Chattanooga, Tenn.
S. Dobrin, Minneapolis, Minn.
r. A. Bills & Son, Vinton, Iowa.
John T. Harris, Los Angeles, Cal.
uckolls Brothers, Eldora, Iowa

P. B. Richardson, Springfield, Mass.
C. R. Hall, Bartlesville, Okla.
Niebfeld & Carry, Grand Island, Neb.
Gilbertson & Nelson, Preston, Minn.
William E. Church, Ogdensburg, N. Y.
Mrs. Mary M. Gertison, Erie, Pa.
Crawford-Jones Jewelry Co., Waoo, Texas
J. A. Reimer, Manning, Iowa
John J. Diebold, Buffalo, N. Y.
.Arthur B. Chapin & Co., Worcester, Mass.
W. F. Kessler, Clinton, Ind.
E. F. Schenegge, Parkersburg, Iowa
J. E. Ramsey, Fond du Lac, Wis.
Knapp jewelery Co., Belleville, Ill.
The Hamilton Jewelry Co., Colorado Springs, Colo.
William Silver Co., Johnson City, Tenn.

The following rewards were ordered paid:
No. 162—To Officer William Weigand, Chilli-

cothe, Ohio, for the arrest and conviction of
Humphrey Oras and Frank Williams, who broke
into the store of L. M. Butch, Circleville, Ohio,
on December 12, but cutting a hole in the glass
of the front door, through which they reached
and opened a lock and stole sixty-eight watches,
sixty-five chains and a lot of jewelry, amounting
in all to about $500.
No. 163—To R. T. Jones, a private citizen, and

Thomas Cashin, watchman in the Hotel Allen, for
the arrest and conviction of Thomas Carrick,
who smashed the window in the store of W. F.
Parker & Son, Fair Haven, Vt., on November 2),
and was filling his pockets with jewelry when Mr.
Jones and Mr. Parker, who had been called by
telephone by the watchman, who had heard the
breaking of the glass, arrived at the store armed
with revolvers and captured the thief. He was
sentenced to from two to four years in the
house of correction.
No. 164—To the police relief association of

Grand Rapids, Mich., for the arrest and convic-
tion of George Sabo, who smashed the show win-
dow in the store of Robert Siegel & Co. on
January 12, but did not succeed in getting any
property, as a patrolman was within a short dis-
tance and, hearing the breaking glass, arrested
him before he could get away with any property.
He received an indeterminate sentence of from
one to five years in the state reformatory at
Ionia.
No. i65—To R. A. Rhodes, manager of the

American Electric Protective Association, and to
several police officers of Jacksonville, Fla., for
the arrest and conviction of L. C. Allan, who
broke into the store of the R. J. Rilies Company,
but did not secure any property.
No. I66—To Chief of Police Thomas Pew and

Detective Fred Boyle for the arrest and convic-
tion of Lee Lindsey and Frank Johnston, who
cut a hole in the show window of the store of
Charles Sloan, Homestead, Pa., on January 7, and
removed miscellaneous property amounting to
about $85.
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TRICT adherence to truth is as important an element of success now as
in the days of Washington. Character and reputation are based on it
to a large extent. When we sell 10 k. jewelry it is i o k. and nothing

else; the same applies to 14 k. When we sell charms containing elk teeth
they are genuine elk teeth—not imitation of any kind. Recently there have
been a great many placed on the market which are not genuine and it is
important that all jewelers who handle this class of goods know this ar d use
only genuine. Our stock in this line is very complete, our assortment unusual,
and we shall be pleased to send memo. packages upon request.

Every piece of goods is marked with our Trade Mark
a symbol of excellence and absolute guarantee as

" The Rose"
to quality.

HENRY FREUND eg BRO.—The Jewelry House
71 Nassau Street
NEW YORK

Elk, Eagle and other
Fraternal Goods a Specialty

f613 Our Spring " Blue Book " Will Be Ready Feb. 24th
Before placing your Spring orders consult the authoritative " FOSTER BLUE BOOK " for a variety
of the best selling Rolled Gold Plated Jewelry and Sterling Silver Novelties made.

REMEMBER: We sell only to reliable dealers who want reliable goods. THE F&B TRADE-MARK
IS AN ASSURANCE OF QUALITY AND IS ON EVERY PIECE OF GOODS MADE BY US.

Our Sterling Si/vet'
Line Includes:

Toilet Goods

Manicure Goods

Card Cases

Purses

Vanities

Match Boxes

Cigarette Cases

Picture Frames

Eye-Glass Cases

Spectacle Cases

Lorgnettes

Table Goods

Novelties

Etc.

209

ROLLED GOLD PLATE.

210 211
212

213 214

PENDANTS, 209 TO 214 INCLUSIVE. ROSE OR GREEN. SET AS ORDERED

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO 100 RICHMOND STREET : : PROVIDENCE,

THEODORE W. FOSTER &
Manufacturing Jeweler.s and .5i1verstniths

Our Rolled Gold
Plated Line
Includes:

Lockets and Charms
Hat Pins

Link Buttons
Scarf Pins
Earrings

Necklaces
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Lapel Buttons

Brooch and Bar Pins
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Bracelets
Shoe Buckles
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Pendants

Tie Clasps
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Outlook in Diamond Trade

THE

Continues Encouraging

Antwerp Failures Cleared Situation—Strong
Market with Stiffening Prices—Bulk of De-
mand Still from America

London, February 12.—Great interest is being
bestowed in the diamond trade outlook at the
present time on account of the improving prices
for the raw stuff and for the polished stones.
Market) conditions have recently been disturbed
by a spries of failures ln the Antwerp diamond
trade. It is believed now that the failures have
cleared up the situation and a prosperous year
is looked forward to. A member of a well-
known diamond firm in the course of an inter-
view said:
"There is no question that the diamond has

become one of the soundest securities. Cut stones
of medium quality have during the past year
gone up considerably in value, those of good size
probably 20 per cent. Single stones of half a
karat and upward fetch more than ever they did.
Salable pieces of jewelry, such as brooches and
necklaces, command a ready sale at enhanced
prices. Pearls, even those of bad quality, have
gone up, too; they appear to be getting much
scarcer. There has been a bigger demand than
ever for uncut diamonds, or rough stuff, as we
call it, which, even in the last three months,
have risen so per cent in value; and there is, so
far as I can see, no possibility of any decrease.
"There is still a strong demand for diamonds in

England, but you will be interested to know that
the popularity of motoring has affected the sales.
Where a man used to put his spare cash into a
little present for his wife he now saves it to buy
a car or spends it in running a car. The result
is that, instead of entertaining at home for the
week-end, when the hostess would wear dia-
monds, they now invite their friends for a week-
end motor trip to the seaside—and you don't
wear diamonds when motoring.

Enormous American Demand

"The biggest demand, however, continues to
come from America. It is simply astonishing how
large a quantity they take, and the demand is
greater than ever. I put it down to increased
prosperity in America, which results in their
spending money freely on diamonds, and to the
fact that during the financial panic large quanti-
ties of jewels were sold. One dealer I know
regularly buys stones from two karats upward—
the larger the better for his purpose—and then
goes to America, where he has a highly profitable
market. There is also a steady continental
demand.
'The most popular shape now is the ̀ navee—

or oval cut. The old fashion was the square cut,
but the circular cut on fhe `navet' is wasteful
and increases the price of the stones.
"That there is every prospect of diamonds in-

creasing in price you may judge from the fact
that they have done so in the last six months.
They have doubled in value in about fifteen
years."
Another dealer amply bore out fhis optimistic

view. "Provided the stones are of good quality,"
he said, "investment in diamonds will in years
to come realize handsome profits. There has been
a great increase in value since the crisis in
America, and both diamonds and pearls are going
steadily upward now. America is taking the bulk
of diamonds. Indeed, Americans are fabulous
buyers. The transactions in England do not com-
pare with those in America. The tendency is for
very much higher prices for the larger stones.
" 'Rough stuff' is bought by dealers in Amster-

dam and Antwerp and cut there. There is no
special season for sales; 'rough' goods are sold
every week. The price of the manufactured
article is higher owing to the increase in the
price of 'rough stuff' and in the wages demanded
by diamond artificers.
"The splitters, cutters, sawyers and polishers

have a union of their own. This diamond work-
ers' union is absolutely the strongest in the world."
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Threatens to Smash
Jeweler's Window

If Without Work Will Commit Crime—Notifies
Captain of Detectives in Advance

San Francisco, February 2.—A stenographer of
this city who is out of employment threatens that
if not furnished with money by somebody by
February 12 he proposes to commit robbery and
see what the consequences will be, according to a
postal card he has written Captain of Inspectors
Walter J. Petersen.
Not long ago he attended a Sunday afternoon

meeting at the Y. M. C. A. and listened to a lec-
ture on the "Social Unrest." Since then he has
written to the detective chief complaining that he
was unable to find employment and asking what
he should do. Later Captain Petersen received
the following card, written with a typewriter in
red ink:
"Some time ago I sent you a letter informing

you that I needed employment, but you seem-
ingly did not take any notice of it. You are a
public official who is supposed to be interested in
the suppression of crime. I have been living at
the expense of my aged parents. Living- at their
expense is worse than stealing from rich persons.
If by February 12, 1912, I have not obtained em-
ployment suitable to my education, I shall on
that day at 12 m. break a window in Broadway
and attempt to take some of the jewelry in the
window. I shall walk away and try to sell it. If
probation is refused I shall demand a jury trial.
If I am sent to a public institution I will refuse
to work, even if I am tortured until I rot while
alive, unless I receive wages. Will you help me
obtain employment, or shall I subpoena you as a
witness when I am tried? A Christian ought to
help men not to sin as well as having Jesus save
sinners. James ii, 15, 16; Matthew xii, 3, 4."

Pittsburgh Jewelers Organize
to Prevent Retailing by Wholesalers
Pittsburgh, Pa., February 4.—The retail jewel-

ers of this city have started a movement to force
the discontinuance of the practice of retailing by
wholesale houses. The new movement was
started at a meeting recently held at a Fifth ave..
nue hotel. The gathering was informal and prac-
tically all present joined in the discussion of the
subject at issue. It was finally decided that a
petition should be circulated among the retailers
in greater Pittsburgh and vicinity, requesting
them to withdraw patronage from wholesale
houses which did a retail business. The petition
was as follows:
"We, the undersigned, wholesalers of western

Pennsylvania, Ohio and West Virginia, adjacent
to Pittsburgh, agree that we will give our patron-
age only to those who do a legitimate manufac-
turing and jobbing business. We will patronize
only those wholesalers who do no retailing."
The signatures attached to the petition at this

writing number sixty-five, mostly Pittsburgh and
vicinity.

Stolen Pearl Case to Be Retried
New York, February 2.—The appellate division

of the supreme court reversed a verdict today
awarding $1,600 or the custody of a certain pearl
to Meyer Brothers, jewelers, who sued Alfred H.
Smith & Co., another jewelry firm. A new trial
of the case was ordered. The pearl was bought
originally by Meyer Brothers on May 27, 1939,
from Henry Sessler for $1,000. They placed it in
the hands of a broker for sale, and he took it to
the Smith firm. The buyer of this firm
scrutinized the pearl and declared that it was one
which had been stolen from his employers. The
matter was taken to the police courts and the
pearl found its way to the property room at
police headquarters. The man who sold the pearl
to Mr. Sessler was arrested and discharged in the
police court, and then Meyer Brothers tried to
replevin the jewel.
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Jewelers' Security Alliance

A Large Addition to Membership—Many Re-
wards Paid for Capture and Conviction of
Thieves

New York, February 9.—The regular monthly
meeting of the executive committee of the Jew-
elers' Security Alliance was held on Friday, Feb-
ruary 9, the following members being present:
Chairman Butts, President Sloan, Vice-presidents
Champenois and Bowden, Secretary Noyes, and
Messrs. Alford, Abbott, Brown, Stern, Wormser
and Gough. The following new members were
admitted:

D. Lamponi, Atlantic City, N. J.
F. H. Theile, Chattanooga, Tenn.
W. E. Walker Jr., Vidalia, Ga.
William 0. White, Augusta, Ga.
H. E. Werner,_ Leesville, La.
J. M. Terry, El Dorado, Ark.
A. G. Kahn & Co., Pine Bluff, Ark.
J. Hempstead, Fordyce, Ark.
W. B. Elliott & Bro., Camden, Ark.
Warren E. Carman, Blooming Prairie, Minn.
R. Brandt, Athens, Ga.
IL H. Boyson, Belle Plaine, Iowa
Arnold Brothers, Pine Bluff, Ark.
A. Wolf & Co., Chicago, Ill.
Meyer & Rice Co., Atlanta, Ga.
Martin & Hoerr, 1\ al nkato, Minn.
Daniell Brothers, Marietta, Ga.
Biorem Brothers, Newark, N. J.
Julius Wilkstrom, Chattanooga, Tenn.
Thomas J. Routledge, Elmira, N. Y.
Edwards & Le Bron, Chattanooga, Tenn.
S. Dobrin, Minneapolis, Minn.
I. A. Bills & Son, Vinton, Iowa.
John T. Harris, Los Angeles, Cal.
uckolls Brothers, Eldora, Iowa

P. B. Richardson, Springfield, Mass.
C. It. Hall, Bartlesville, Okla.
Niebfeld & Carry, Grand Island, Neb.
Gilbertson & Nelson, Preston, Minn.
William E. Church, Ogdensburg, N. Y.
Mrs. Mary M. Gertison, Erie, Pa.
Crawford-Jones Jewelry Co., Waoo, Texas
J. A. Reimer, Manning, Iowa
John J. Diebold, Buffalo, N. Y.
Arthur B. Chapin & Co., Worcester, Mass.
W. F. Kessler, Clinton, Ind.
E. F. Schenegge, Parkersburg, Iowa
J. E. Ramsey, Fond du Lac, Wis.
Knapp Jewelery Co., Belleville, Ill.
The Hamilton Jewelry Co., Colorado Springs, Colo.
William Silver Co., Johnson City, Tenn.

The following rewards were ordered paid:
No. 162—To Officer William Weigand, Chilli-

cothe, Ohio, for the arrest and conviction of
Humphrey Oras and Frank Williams, who broke
into the store of L. M. Butch, Circleville, Ohio,
on December 12, but cutting a hole in the glass
of the front door, through which they reached
and opened a lock and stole sixty-eight watches,
sixty-five chains and a lot of jewelry, amounting
in all to about $5oo.
No. 163—To R. T. Jones, a private citizen, and

Thomas Cashin, watchman in the Hotel Allen, for
the arrest and conviction of Thomas Carrick,
who smasbed the window in the store of W. F.
Parker & Son, Fair Haven, Vt., on November 2),
and was filling his pockets with jewelry when Mr.
Jones and Mr. Parker, who had been called by
telephone by the watchman, who had heard the
breaking of the glass, arrived at the store armed
with revolvers and captured the thief. He was
sentenced to from two to four years in the
house of correction.
No. 164—To the police relief association of

Grand Rapids, Mich., for the arrest and convic-
tion of George Sabo, who smashed the show win-
dow in the store of Robert Siegel & Co. on
January 12, but did not succeed in getting any
property, as a patrolman was within a short dis-
tance and, hearing the breaking glass, arrested
him before he could get away with any property.
He received an indeterminate sentence of from
one to five years in the state reformatory at
Ionia.
No. 165—To R. A. Rhodes, manager of the

American Electric Protective Association, and to
several police officers of Jacksonville, Fla., for
the arrest and conviction of L. C. Allan, who
broke into the store of the R. J. Rifles Company,
but did not secure any property.
No. 166—To Chief of Police Thomas Pew and

Detective Fred Boyle for the arrest and convic-
tion of Lee Lindsey and Frank Johnston, who
cut a hole in the show window of the store of
Charles Sloan, Homestead, Pa., on January 7, and
removed miscellaneous property amounting to
about $85.
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Here the oysters lie until they reach their third
year, when, with the help of the Cultivator, the
process of pearl formation begins. Another four
years and we find that the mollusk has invested
the nucleus with numerous layers of nacre, and
has, in fact produced a pearl.

There are few other articles that the jeweler can handle
with such thoro satisfaction.
There is everything in this cultured pearl that will appeal to
every prospective buyer of pearl jewelry.
Like the finest Oriental, this pearl is the product of the
Pearl Oyster.
Like the Oriental, it is beautiful and fascinating.
Unlike the Oriental, it is an ornament that is not confined to
the exclusive uses of the wealthy. The cost of the Japanese
Cultured Pearl is sufficiently moderate also for the modest
purse.
Think of the capacity this pearl can develop as seller of
your pearl jewelry.
Think what a vast and profitable trade it affords you.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY
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The Richelieu

Pearl is the

only artificial

pearl that will

wear like the

real.

Snaps beauti-

fully designed

in Platinum,

mounted with

precious stones.

PEARL STRANDS —15 Inches - Colors : White, Cream, Rose and Black.
Richelieu Quality A. $18.00 per Strand and up. Guaranteed to wear indefinitely, every pearl carefully selected.
Richelieu Quality B. $10.00 per Strand and up. Guaranteed to wear like the real.
French Hard Pearl Necklaces, $21.00 per dozen. $1.25 a Selection, which is equal to that represented by others to be as good as the Richelieu.

JOS. H. MEYER BROS.
"THE SKETCH BOOK HOUSE"

59 NASSAU STREET

NEW YORK 

 AGENTS. 
ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston
J. D. BOYLE, Chicago and Vicinity

February 15, 19 I 2 THE KEYSTONE

NEW YORK LET TER

NEW YORK • OFFICE OF THE KEYSTONE,
Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, February 12.

Local jobbers and manufacturers are generally
agreed that, notwithstanding the fact that this is
presidential election year, affairs in the jewelry
trade will be no worse and probably much better
than they have been for a number of years past.
During the past month there has been a steady

increase in the demand, not only for good novel-
ties but for the staple lines. Hundreds of buyers,
representing the largest jewelry retailers and de-
partment stores throughout the country, have vis-
ited New York this month and placed many large
orders. A number of wholesalers who have taken
flying trips to various points in the west, looking
over the selling end of the market very carefully,
report that they are in no wise uneasy about the
future.
Funeral services for James Kindred Howard,

one of the best-known jewelry salesmen in this
country, who died at his home, 119 Lincoln place,
Brooklyn, were held February to. Although eighty-
eight years old, Mr. Howard kept steadily at his
work until a few weeks ago, when he was stricken
with pneumonia. Because of his faithful services
the jewelry firm of Benedict Brothers, at Broad-
way and Liberty street, paid an unusual tribute to
their trusted employee. When news of Mr. How-
ard's death reached the store, in which he had
been employed for more than thirty years, a large
portrait of him was placed in the show window on
the Broadway side. Beneath it was this inscrip-
tion:
-J. K. Howard died on Thursday morning. He

was with us thirty years. He had a lovable char-
acter, a gentle disposition, was a man of strictest
integrity and was faithful to every duty devolving
upon him. We part with him with great regret."
The jewelry store was closed at 3 o'clock in

the afternoon to permit Mr. Howard's business
associates and his employers to attend his funeral.
The W. W. Wright Private Detective Agency,

of 99 Nassau street, has been called upon by a
burglar-insurance concern to find diamonds in
various forms of settings valued at about $6,600,

which are said to have been stolen from a well-
known family since January 15. The detective
agency refuses to make public the name of the
family. The agency permitted it to become known
that its detectives were in a position to lay their
hands on the thief, but until some of the dia-
monds have been found they will keep the fact's
of the robbery to themselves. No report of the
robbery has been made to the police, but a notice
has been sent out to pawnbrokers in New York
and all eastern cities from Boston to Washing-
ton to look out for the following pieces : Diamond
bar pin, platinum setting, eight diamonds, valued
at $1,500; smaller bar pin, twelve diamonds, $200;
horseshoe brooch, fifteen diamonds in an old-
fashioned setting, $1,200; diamond rose brooch,
covered with small diamonds, $800; large pearl,
surrounded by diamonds, set in brooch, $1,5oo;
diamond star, adjustable as a hair ornament, $9ao;
gold ring with two large and several smaller dia-
monds, $500. These, the detective agency's man-
ager says, were all taken from one family of in-
ternational prominence by a young man who was
employed as a servant. Most of them are family
possessions, and the values given are based on
original cost and do not represent the value placed
upon the articles.
A relic of Princess Mathilde, daughter of Je-

rome Bonaparte, youngest brother of Napoleon
Bonaparte, has just been acquired by Koopman &

Co., dealers in antique furniture, in East Forty-
sixth street. It is a handsome gold watch, with
enameled and diamond-studded chatelaine, which
formed part of the collection of the princess'
which was disposed of after her death in Paris
formed part of the collection of the princess,
received in her youth, but whether from Napoleon
Bonaparte or from her father is in doubt, though
it is probable she received it from her father.
J. R. Miller, of the Webb-Freyschlag Mercan-

tile Company, Kansas City, Mo., was in New York
early in January, making his headquarters at the
Hotel Empire.
E. W. Dunning visited New York on a buying

trip early this month. Mr. Dunning represents
Hale Brothers, Sacramento, Cal.
The gold pendant of St. George and the Dragon,

with its heavy gold neckchain, for which the
pOlice have been making a search through the
New York pawnshops, and which, according to
rumor, might have been included in the robbery of
J. P. Morgan Jr.'s residence, or have been lost
by the Duke of Connaught, in reality disappeared
from the residence of Dr. John E. L. Davis, of
743 Madison avenue, and was reported to the
police as an "inside job" as long ago as January
18. The decoration, Doctor Davis said, belonged
to the family, and it was stolen with a number of
other articles when his house was robbed recently.
Among the jewelry buyers in New York this

month were: H. W. Smith, of Maxwell, McClure,
Fitts Dry Goods Company, Kansas City, Mo.;
M. A. Millboch, of Fusenot & Co., Los Angeles,
Cal.; B. C. Bartel, of Wilkin Brothers Company,
Richmond, Va.; T. D. Regan, of Daniels & isher
Stores Company, Denver, Colo.; F. B. Goodman,
of M. O'Neil & Co., Akon, Ohio; T. F. Finnin, of
S. Kann Sons Company, Washington, D. C., and
J. A. Stolberg, Golden Rule, St. Paul, Minn.
M. D. Rothschild, president of the American

Gem and Pearl Company, and Oscar W. Kohn, of
Kohn & Co., Newark, left for the south on Febru-
ary 6 for a two weeks' fishing trip. They will
make their headquarters at the Schultz Hotel,
Punta Rassa, Fla.
M. L. Girdany gave a dinner to about fifty of

his employees this month at one of the local
hotels. Mr. Girdany was formerly in the manu-
facturing business in Boston, and has been in New
York not quite three years. That he has the love
and esteem of all in his employ is very evident
from the highly laudatory remarks by all who
spoke at the banquet. Mr. Girdany presented to
each one present a very pretty souvenir of ster-
ling silver.
The 14-Karat Club of New York City will hold

its annual beefsteak dinner at one of the local
hotels the latter part of March. The date has
not yet been determined.
The Julius King Optical Company Social Club

held its ninth annual entertainment and reception
pt Yorkville Casino on Saturday evening, Febru-
ary Jo. The committee of arrangements, under
the direction of F. A. Klusmann, arranged a very
amusing novelty minstrel show. Dancing fol-
lowed. All who attended enjoyed a royal good
time.
C. H. Raybould, of Keith-O'Brien Company,

Salt Lake City, Utah, was among the visiting buy-
ers in New York early this month.

J. Murphy, representing Dey Brothers & Co.,
Syracuse, N. Y., visited New York on a buying
trip early in February.
Arthur Henius, newly elected president of the

National Jewelers' Board of Trade, is on a trip
through the west.
Frank L. Odell, of the staff of the National

Jewelers' Board of Trade, is scheduled to lecture
upon the subject of "Collections" on April 2,
1912, in a course for credit men tinder the direc-
tion of the Bedford branch of the Y. M. C. A.,
Brooklyn, N. Y. This course is made up prin-
cipally of prominent bankers and business men
who are members of the National and New York
Credit Men's Association and covers fifteen sub-
jects.
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Theodore Schisgall sails for Europe on Feb-
ruary 21 on the Olympic. He will be gone about
eight weeks and expects to bring back some start-
ling novelties. Mr. Schisgall states that business
conditions appear very promising to him. Orders
have been coming in in a very satisfactory man-
ner, and from present indications this year will
be the most prosperous ever enjoyed by his firm.
As has been the custom for a number of years
past, when Mr. Schisgall makes his annual
trips to Europe, his assistants will give a dinner
in his honor at the Hotel Knickerbocker on Feb-
ruary IS. Arrangements )tave been made for
about twenty-five couples.
James McGill, of 763 East 148th street, on

February 6 found a newspaper package contain-
ing a small fortune in diamond jewelry, and he
is now the proud possessor of twenty-one line
diamonds which were forced on him as a mark
of the owner's gratitude. A diamond setter, Mr.
Pollack, of 103 Canal street, lost the package of
jewelry. There were twelve bracelets, three rings,
a la valliere, earrings, scarf pins and a lot of
loose diamonds in the package kicking around
somewhere in the neighborhood of Third avenue
and tooth street.
A burglar entered the home of William D.

Guthrie, the lawyer, at 28 Park avenue, on Feb-
ruary 5, about midnight, and carried away $3,500
worth of jewels, Among the stolen gems was a
highly prized pearl brooch belonging to Mrs.
Guthrie. The thief had gone into half a dozen
rooms, taking pearl studs, diamonds rings and
other articles of jewelry that lay upon dressers
and toilet tables. Apparently he made no effort
to carry off any of the household silver, as all
of this was found undisturbed.

Albert C. Sontholl, a gold and silver refiner
and assayer, at 53 Ann street, had a narrow
escape from a hold-up man on February 9, ac-
cording to his own story. Mr. Sontholl, who is
about fifty years of age, said that he had been
about to close up his place—it was about 7 o'clock
—when a young man, clean-shaven, of medium
weight and height and well dressed in dark
clothes, entered and asked to have a fob, which
he tendered to Mr. Sontholl, tested. The jeweler
started toward his back room, where his testing
utensils are, and as he stepped through the door
there was the report of a revolver and a bullet
struck the door beside his head. Mr. Sonthall
said he made a quick jump toward his safe to get
his own revolver, when there came a second shot
which whizzed past his head. By this time he
had got his gun, but as he faced about the youth
ran, and though Mr. Sontholl hurried after him,
the young man had disappeared around the cor-
ner of William street before Mr. Sontholl
reached the corner. The jeweler seemed to think
that he knew the young man, but he wouldn't
tell the police how he knew him or give them
any more information. "I'll do my own sleuth-
ing," said he, "and I'll get that young man."
Worthington & Raymond, the well-known job-

bers in watchmakers' supplies, have moved their
offices from 102 Fulton street to the sixth floor
of the Frankel building, 45-49 John and 1-3 Dutch
streets. Their new quarters are considerably
larger, more pleasant and better adapted to this
firm's fast-growing business.

Fishel & Co. will be represented this season in
Chicago and the far west by H. J. Pearl, and
in New York state and the middle west by Wil-
lard Benson.

Jewelry buyers in town very recently were: Mr.
Fuess, of the Espenhain Dry Goods Company,
Milwaukee, Wis.; Mr. Kridel, of Younker Broth-
ers, Des Moines, Iowa; S. E. Conrad, of the
Sweeney Company, Buffalo, N. Y.; Miss N. G.
King, of the John Taylor Dry Goods Company,
Kansas City, Kan.; R. Arcus, of Marshall Field
& Co., Chicago, Ill.; D. G. Braham, of Stix, Baer
& Fuller Dry Goods Company, St. Louis, Mo.;
Mrs. L. B. Walter, of Gimbel Brothers, Phila-
delphia, Pa.; W. Weinstein, of L. Klein, Chicago,
Ill.; J. Rothschild, of Sanger Brothers, Dallas,
Texas; P. McNichol, of Miller & Paine, Lincoln,
Neb.; J. A. Beltnener, of Mannheimer Brothers,
St. Paul, Minn.; H. S. Moore, of Haller Brothers
Company, Cleveland, Ohio; B. Petherick, of the
A. T. Lewis & Son Dry Goods Company, Denver,
Colo., and A. E. Yates, of R. Weill & Co., San
Francisco, Cal.
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FOR quick service and good service,

send to us when in need of diamonds.

Our stock is large, carefully selected and of

excellent quality, and the prices are uniformly

reasonable. Your orders will receive prompt

attention and careful consideration.

February 15, 1912 THE KEYSTONE

CHICAGO LETTER

WESTERN BUREAU OF THE KEYSTONE,

ROOM 1201 HEYWORTH BUILDING,
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The early part of this month marked the
exodus .of jobbers' travelers for their respective
territories with their spring lines. There have
been but few dhanges among Chicago travelers.
Several Chicago jobbers sent their men out con-
siderably earlier and have already received re-
ports . from them. The severe cold which has
prevailed for several weeks throughout the entire
west has had a retarding influence on business
and has interfered to a large extent with the
work of the travelers.
Generally speaking. the business developments

during the past two weeks have been satisfactory.
Collections continue to come in so as to cause
little or no complaint. Quite a number of out-
of-town jewelers were attracted to Chicago by
the automobile show during the past two weeks.
Some of them have done their spring buying
already. In most instances the season has not ad-
vanced enough to make any definite reflection as to
future prospects advisable. Chicago jobbers are
anxiously awaiting reports from their travelers.
A very optimistic spirit prevails among them, and
the general feeling seems to be that, while the
year in all probability will not be a banner one,
it will nevertheless measure up to a satisfactory
year.
Charles S. Stift, a well-known retail jeweler

of Little Rock, Ark., spent several days in Chi-
cago the early part of the month making arrange-
ments for installing new fixtures and the general
remodeling of his store. His wife accompanied
him.
Henry G. Pfordresher will sever his connec-

tion as Chicago and western representatitve of
the Eastern Jewelry Company, April 1. He will
be succeeded by Dan Childs.
G. W. Cureton, Chicago and western manager

for the Newall Manufacturing Company, is on a
Pacific coast trip. He does not expect to return
to Chicago until the latter part of the month.
The many friends in the trade of E. L. Badge-

ley, western representative of S. 0. Bigney, will
be very glad to hear that he has about entirely
recovered from a recent operation for appendi-
citis.
The Herbert Allen Company, for many years

located in the Columbus Memorial building, will
move May I to the Maller building, southeast
corner of Wabash avenue and Madison street.
The many friends in the trade of Ernest M.

Lunt, of the Towle Manufacturing Company,
will be very pleased to know that he is on the
rapid road to recovery after an operation for
appendicitis. Immediately after the Chicago
jewelers' dinner Mr. Lunt left for New York, and
was there only a few days when he was taken
suddenly ill and hurried to the hospital for an
operation. In all probability he will take several
weeks' vacation before taking up his active duties
again.
The
T 

engagement of Miss Nellie Casseretto, of
this city, to Joe De Mariano has been announced.
The wedding will take place the latter part of
April. They will spend their honeymoon in
Europe and upon their return will make their
home in this city. Mr. De Mariano is connected
with the diamond house of J. De Mariano. Joe
has mony friends among Chicago and western
jewelry circles, who extend to him their con-
gratulations and very best wishes.

Death of a Pioneer Jeweler

J. H. Hoes, a pioneer Chicago jeweler and the
founder of the firm of Hoard & Hoes, the orig-
inal firm from which the house of Spaulding &
Co. sprang, died at his home in this city January
31 at the advanced age of ninety-one years. Up
until ten years ago he was actively interested in
business affairs. He was born in Kinderhook,
N. Y., June 30, 1821, and first entered the jew-
elry business in Milwaukee in 185o. He moved to
Chicago in 1858 to establish the firm of Hoard &
Hoes. This firm was later succeeded by Spauld-
ing & Co., in which Mr. Hoes was interested

until the time of his death. As a promoter and
contributor to the first sanitary fair in Chicago
during the civil war Mr. Hoes offered a watch
to the person who made the largest donation.
President. Lincoln donated the emancipation
proclamation to the fair and it was sold for
$3,000. This was the largest single contribution
received and President Lincoln was awarded the
prize. Mr. Hoes gave him the watch and re-
ceived an acknowledgment from the president,
which he retained and cherished to the time of
his death. Mr. Hoes was one of the incorporators
and founders of St. Luke's Hospital. He is sur-
vived by two daughters, Mrs. Ballard Hobart, of
East Orange, N. J., and Mrs. Philo Allen, of
Austin; also a sister, Mrs. Harriet Wainwright.
He was greatly interested in church affairs and
was a prominent communicant for many years
at St. Thomas' Episcopal Church at Austin. Fu-
neral services were held at his home in Austin
and the burial in Milwaukee.

Considerable excitement was created in jewelry
circles the early part of last week by the an-
nouncement in one of the newspapers that an-
other robbery of jewelry sample cases had taken
place from in front of the entrance of the Colum-
bus Memorial building. This report proved to be
erroneous. The robber evidently thought that
he was getting jewelry cases, but the Frank E.
Partnalee Transfer Company, in whose charge
the sample cases were, announced that they con-
tained millinery samples instead of jewelry.
George Garland, who was formerly with the

A. & Z. Chain Company, is now representing A. J.
Anshen, Providence, manufacturer of dhains and
bracelets. His territory is Indiana, llinois, Iowa
and Wisconsin.

Secretary Charles F. Manahan, of the Illinois
Retail Jewelers' Association, reports that arrange-
ments for the coming convention at Rock Island
are progressing very rapidly. The dates have
been definitely set for May 14, 15 and 16. He
announces that he has made arrangements with
the railroad company for a round-trip ticket to
Rock Island from Chicago for $7, instead of $8,
as previously announced. The program commit-
tee is at work and expects that within the very
near future it will be able to announce the
program.

J. T. Schaefer has resigned his position as trav-
eling salesman for Benjamin Allen & Co., and
will hereafter represent the tool and material
house of Swartchild & Co. in Michigan, Ohio and
Pennsylvania.
The firm of N. S. McGilvery has made a vol-

untary assignment in bankruptcy. The total lia-
bilities were given in the neighborhood of $5,000,
while the face value of the book account was
given at several hundred dollars less. Mr. Mc-
Gilvery settled with his creditors about two years
ago on the basis of twenty cents on the dollar.

Efforts to unravel the financial affairs of the
F. D. Jones*Company, installment jewelers, seem
to (have met with some encouragement, although
it is very doubtful whether the creditors will
receive very much in the way of payment for
some time to come. The affairs of the company
seem to be badly muddled. It owes in the neigh-
borhood of $10,000. Various pawnshops in Chi-
cago are holding diamonds, gold jewelry, etc., as
security loans. The proposition which the com-
pany makes to the creditors is to pay 4 per cent
of its indebtedness a month for a period of
twenty-five months. F. N. Wood, of the Chicago
office of the Jewelers' Board of Trade, has urged
the acceptance of this offer, and its final accept-
ance is up to its eastern creditors. The petition
in bankruptcy which was filed against this firm
by its creditors has been dismissed.
W. F. McCoombs, who for several years has

been traveling in the central west for the Wal-
tham Watch Company, has been assigned to the
Chicago office of the company to assist Mr. Kettle.
Max Ellbogen, of the firm of Stein & Ellbogen,

is at present enjoying a sojourn in Cuba and
Porto Rico. His wife and daughter accompany
him.
The assets of A. B. Taft, who conducted a
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number of stores on the south and west sides,
were sold by order of the court for $1,200. Lia-
bilities to the extent of $9,000 were shown in the
schedule.
Nathan Bernhardt, jeweler and watch repairer

in the Tribune building, has filed a voluntary pe-
tition in bankruptcy, alleging liabilities to a little
over $7,000 and assets considerably below this
figure.
Webb C. Ball and Sidney Y. Ball, of the Webb

C. Ball Watch Company, Cleveland, were in Chi-
cago several days last week on business.
Ben Hyman, formerly of the firm of Ben

Hyman & Co., and Sol Kiser, formerly of Louis
Strasburger & Co., have formed a partnership
and will conduct a general diamond business.
They will have headquarters in New York and in
the Columbus Memorial building, Chicago.
Rogers, Lunt & Bowlen, sterling silverware

manufacturers, have opened up salesrooms in the
Kestner building, northeast corner Madison street
and Wabash avenue.
William Dewey, for several years city salesman

for Norris, Alister & Co., has resigned that posi-
tion to accept a similar one with the well-known
watch jobbing firm of Bach & Co., in the Heyworth
building. Upon leaving his old firm his friends
and associates presented him with a handsome
gold watch as a reminder of the pleasant rela-
tions that always existed among them.
Max Egge, of Grand Island, Neb., was in Chi-

cago early in the month and announced that he
had sold his business to two of his employees.
The new firm will be known as Carey & Nutfeld.
Mr. Egge expects to enjoy a year's rest and enter
the retail optical business later in his old town.

William G. Beck, formerly an officer and stock-
holder of the firm of George S. Johnston Corn-
pany, has withdrawn from that firm, his interest
being purchased by L. W. Parke and George S.
Johnston. This firm recently purchased the bus-
iness of Philbrick & Webster, wholesale optical
business, of Boston, and will conduct it as an
independent branch of the George S. Johnston
Company.
The entire traveling force of Stein & Ellbogen

Company is now on the road. Before starting out
all the travelers enjoyed a banquet tendered them
by the firm at the Palmer House. Philip
Mamosher, who has been with the company for
thirty-two years, was presented with a handsome
silver loving-cup by the travelers and employees
of the firm.
Samuel Manheimer, brother of Louis, J. C.,

Edward and William Manheimer, of the well-
known watch jobbing firm of Louis Manheimer
& Bro., died February 2 at the Wesley Hospital
after a severe attack of pneumonia. Mr. Man-
heimer had been connected with the firm ever
since it started. He was fifty-seven years of age
and unmarried. He contracted pneumonia as the
result of exposure to severe cold occasioned by
being compelled to make his escape from a fire
which broke out in his home. He had a great
many friends in the trade, who will regret to hear
of his sudden death.
The business of Jesse 0. Pens, at Danville, Ill.,

has been sold to Forcum & Gallahart, who will
conduct it in the future.
Oscar Lessing, representing S. & B. Lederer &

Co., is now on a Pacific coast trip.
In our last issue mention was made of the dates

for the holding of the regular spring meetings
in Chicago for out-of-town buyers. These meet-
ings are arranged for by the Chicago Association
of Commerce and will continue through February
and March. They offer the out-of-town buyer ex-
cellent opportunities to visit this market at re-
duced fares. Jewelers who anticipate taking ad-
vantage of these meetings should bear in mind
that the association publighes a buyers' guide,
which will be very valuable to them when in the
city. It is a complete encyclopedia of the bus-
iness, social and entertainment features of the
city. Any information about these meetings will
be furnished by the association.
Arthur Harner, who has been connected with

the firm of Norris, Alister & Co. for a great many
years as head of the watch department, has re-
signed his position and is now in charge of the
watch department of Otto Young & Co. During
his last day of service in his old position his
f. how employees presented him with a handsome
solid gold watch chain to which was attached a
magnificent thirty-second-degree Masonic emblem.
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Willard Davis, one of the oldest jewelers of
this city, died recently, the funeral being held
from the home of his son, Willard E. Davis, at
Lakewood, R. I. He learned his trade in the
days when a jeweler had to know every one of
the numerous details of the manufacturing jew-
elry business from the making of findings to the
polishing of the finished product, and until inca-
pacitated by illness a year ago he was a notably
good workman. He was twice at the head of his
own shop, and also served as foreman of other
shops during his business life. The modern pat-
tern safety pin owes its completeness and effi-
ciency to Mr. Davis, who was instrumental in
a great degree in its evolution.
He was born in Fall Xiver, Mass., August 22,

1834. His parents died in his childhood and he
was brought up by his uncle, John Davis, in
Swansea, Mass. As a youth he was apprenticed
to Sackett, .Uavi's & Co., then a leading jewelry
manufacturing hrin in Providence, and mere
learned his trade. At the conclusion of his period
of indenture he went into tile snot) of we late
Americus V espucius Potter, on Pine street, Provi-
dence, as foreman, and a tew years tater wen‘
into business for himself with James Hubbard,
now dead, as Davis & Hubbard.
Some time later the business was sold and Mr.

Davis entered the shop of Richard Cross, well-
known manufacturer of gold pencils, taking
charge of the jewelry department. Later he went
into partnership with John Platt, afterward a
salesman tor Poster & Bailey, as Davis, Platt &
Co., with plant located on Conduit street, Provi-
dence. The business meeting with reverses, Mr.
Davis became foreman in the shop of John Mc-
Coy, locket manufacturer, Eddy and Pine streets,
and then foreman at the shop of J. P. Cory, now
Cory & Reynolds, on Congress avenue. About
that time Mr. Davis secured the rights to make
the Clinton safety pin with the late John P.
Luther, and started business in a small shop on
Pine street. The business attained such propor-
tions in such a short period of time that the firm
arranged to have the manufacturing done by other
companies, and continued as the agent of the pin.
After Mr. Luther's death Mr. Davis sold his
intesest in the business. During the last six
years of his life he was employed by Potter,
Buffington & Co. and the E. L. Spencer Company.
The bearers at the funeral were associates in the
jewelry trade—Daniel H. Baton, Edgewood;
George B. Thompson and Frederick E. Littlefield,
Providence, and Foster G. Sherman, Fall River.
Henry A. Kirby, manufacturing jeweler of this

city and Warwick, R. I., has bought the Robert
Hall estate lot at the corner of Cranston and
Pearl streets, Providence, from Albert F. Davis,
administrator. The purchase price was $2,000 and
other sums, all amounting to not less than $It,000.
Mr. Kirby, whose plant is located at 85 Sprague
street, this city, will build a large manufacturing
building on the property within the year, it is
expected.
When T. Clyde Foster, of the Theodore W.

Foster & Bro. Company, manufacturing jewelers,
this city, returned from his wedding trip recently,
he found his office desk elaborately decorated with
brilliant-colored tissue paper and red paper hearts
attractively interlaced with the paper festoons.
His office associates gave him the "glad hand"
of congratulation as he sat down, and there were
several welcoming speeches delivered before the
day's routine was resumed.

Presiding Justice Tanner, of the superior court
of Rhode Island, granted a preliminary injunction
January 30 restraining the N. Barstow Company
from operating a large drop hammer in its plant
at the corner of Public and Temple streets, Provi-
dence, but with the provision that the company
may continue its use between the hours of 8 a. m.

and noon of each day, pending the determination
of the appeal ot the respondent by the supreme
determine whether a manufacturing concern can
locate its plant in a residential district and can
thereafter operate its plant to the discomfort of
the residents thereabouts. 1 he petition was tiled
by Mary 13. Sanford, Gustav Blomen, Carin

. F rederickson and others, the claim being made
that the noise and vibration caused by the oper-
ation of a 500-pound drop hammer which has a
tour-toot fail, in. addition to being a great annoy-
ance, so affected the nerves of the residents in
the vicinity that it was injurious to the health and
depreciated the value ot the neighboring property
to the point that some of the tenants have threat-
ened to move unless it should cease. Judge Tan-
ner, in order to ascertain at first hand the claims
made as to the noise and vibration, went to the
vicinity of the plant on the afternoon of January
30, and after looking over the vicinity decided that
the grounds upon which the complainants for a
preliminary injunction were made were ample
and that the use of the hammer should be stopped.
He accordingly granted the prayer, subject to the
above-mentioned proviso.
The opening of the 14 lorida East Coast Railway

and the viaducts to Key West recently was made
memorable by the presentation to Henry M. Flag-
ler, the crowning achievement of whose life is this
monumental work, a souvenir of the occasion in
the form of a fac-simile telegraph blank, engraved
in gold and encased within a golden casket, the
telegram being as follows:

"St. Augustine, Fla., January 22, 1912.
"HENRY M. FLAGLER, Key West, Fla.

"Congratulating you on the completion of the
crowning work of your life, we trust you may
long enjoy the pleasures of achievement and lead
us in our loyal service to you.

"Employees Florida East Coast Railway."

The casket and telegraph blank are in eighteen-
karat gold. The casket is supported by eagle's
claws on ivory balls, and has oak and laurel on
either side to represent strength and achievement.
A map of Florida on the lid is of enamel in
colors, and the casket inside is lined with royal
purple velvet. The work was executed by the
Gorham Manufacturing Company at its plant in
Providence.
Two new manufacturing jewelry concerns, with

a combined capitalization of $150,000, have been
granted charters by Secretary of State J. Fred
Parker, of the state of Rhode Island, and both
will locate in Providence. One is the "Bristol
Jewelry Company, Inc.," which is formed to man-
ufacture and sell solid and plated silverware and
jewelry and articles of other metals. It will work
under a capitalization of $roo,000, the incorporators
being Harold 0. Bigney and James E. P. Pender,
of Providence, and Philip R. Cook, of Attleboro.
The second company is the "B. & B. Manufactur-
ing Company," organized by Elisha W. Beck, Vere
W. Beck and Adoniram J. Cushing, all of Provi-
dence, to do a general manufacturing jewelry bus-
iness. The capital stock is placed at $50,000.
George H. Holmes, of George H. Holmes &

Co., has resigned as a member of the board of
trustees of the Rhode Island Institute for the
Deaf, to which lie was appointed by Governor
Aram J. Pothier for a term ending January 31,
1917. John B. S. Brazeau, of Pawtucket, has been
appointed to fill the vacancy.

Charles Rees, for thirt,r-nine years foreman of
the rolling department of the Gorham Manufac-
turing Company, has been retired on a pension,
his fellow workmen, at the conclusion of his long
term of service, presenting him a handsome trav-
eling bag and a large bouquet of choice cut flow-
ers. Mr. Rees was born in Birmingham, England,
and learned his trade in the works of Barker
Brothers, in that city. He remained there for
several years, and in 1868 came to this country,
going first to Ansonia, Conn., where he entered
the shop of Wallace & Sons. Four years later he
was engaged as foreman of the rolling department
of the Gorham Manufacturing Company's plant
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in Providence. He is an Odd Fellow, being past
court.. The action was on a petition presented to
grand of Bellevue Lodge, I. 0. 0. F., and a mem-
ber of the Benevolent and Protective Order of
Elks. He is president of the Suburban Club of
Elmwood, a Providence suburb.
Mr. and Mrs. Henry G. Thresher have been on

a trip to Panama viewing the work of canal con-
struction.
A new manufacturing jewelry concern, under

the firm name of Todd & Greene, has started in
business at 18 Broadway, Pawtucket, R. I. The
senior member of the firm, Mr. Todd, was with
the Roberts Jewelry Company, Pawtucket, sev-
eral years ago.
S. D. Binge has been elected financial secre-

tary and M. J. Karpeles, Col. Harry Cutler, C. J.
Fox, S. K. Grover, Louis Lyons, Charles Silver-
man, J. P. Goldstein and A. P. Workman were
elected directors at the annual meeting of the
Jewish Orphanage Home.
The Gorham Manufacturing Company resumed

operations February 5 after a two weeks' winter
vacation.
J. F. P. Lawton, secretary of the Gorham Man-

ufacturing Company, has been receiving the sym-
pathy of his many friends in the death of his
granddaughter.
Employees of Parks Brothers & Rogers held a

banquet at the Hotel Perrin, in this city, on Janu-
ary 27, seventy-five employees and the superin-
tendent of the plant sitting down to the dinner.
The event was preliminary to the organization of
a beneficial association. An orchestra of the em-
ployees provided the musical program.
E. J. Dingee, head of the wholesale department

of the Gorham Manufacturing Company, New
York, will deliver one of the lectures of a series
on "Efficiency Science," which is announced by
the town criers of Providence in co-operation
with the Providence Young Men's Christian Asso-
ciation.

ATTLEBORO

Attleboro, February r5.—For the past fortnight
there has been a decided lull in the jewelry fac-
tories of the Attleboros. Many factories are run-
ning on short time and a few are down to a
schedule of three days a week. All manufactur-
ers say, however, that it is the dullness that usu-
ally comes at this season of the year.

All salesmen are back from their spring trips
and many report good business. Orders were
placed for a time in a way that made business
look excellent, but on the return of the salesmen
there was a noticeable falling off. Many expect,
however, that reorders will soon be coming in
and there will be a revival.
The slump is noticeable in the silver shops as

well. Two or three report dull business and
short schedules, but all are looking forward to a
revival within a short time. In Attleboro the
locket, chain and bracelet houses are not rushing,
and the same condition exists in North Attleboro.
This condition is due to the season and will

probably be over with as soon as spring goods are
fully on the market, which will probably be within
a fortnight or so. General indications are that
the 1912 trade is opening up well and ought to
continue to expand 'as the year develops.
Clarence L. Watson, of the Watson & Newell

Company, has announced his intention of erecting
a building on North Main street to cost $150,000.
It will contain a modern theater, several stores
and living apartments. Mr. Watson has been con-
sidering the matter for some time, but his plans
were brought to a head by the destruction of the
Bates block, which contained the Bates Opera
House. The building will be a substantial addi-
tion to the town, will be of brick construction and
thoroughly modern and well equipped. It will
face on North Main street and the stores will
be located on the Academy street side.
The Bristol Jewelry Company has been incor-

porated under the laws of Rhode Island with a
capital stock of $roo,000. Harold 0. Bigney and
Philip R. Cook, of Attleboro, and James E.
Pender, of Providence, are the incorporators.
The company will have its headquarters in Attle-
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boro, and will make solid and plated silverware
and jewelry.
Friends of Samuel M. Einstein, of the Attle-

boro Chain Company, advanced him as a candi-
date for the school board, but he declined the
nomination on account of business reasons. Mr.
Einstein was mentioned because several persons
considered it a good plan to have a business man
on the board. Harry P. Kent, of F. W. Weaver
& Co., will be an unopposed candidate for the
water department.
A bowling team representing the J. F. Sturdy

Company, of Attleboro Falls, recently defeated a
team from the Bay State Optical Company in a
match game at Attleboro.
Employees of S. 0. Bigney & Co. recently en-

joyed a sleigh ride to Mansfield, and an oyster
supper was served at the Thomas House. The
party had a very enjoyable time.
The manufacturing jewelers who compose the

finance committee, which is now considering the
town's finances for the year 1912, include Charles
0. Sweet, chairman; Edward A. Sweeney, Albert
S. Ingraham, Winthrop F. Barden, Stephen H.
Garner, Walter J. Howland, Thomas E. McCaf-
frey, William P. Orr and Oscar Wolfenden.
Souvenirs from the recent fire are in great

demand, and among them are several silver plat-
ters that were in the Emerson cafe. Mr. Emer-
son has given several of these to his friends. He
has many articles of spoiled ware that he is keep-
ing as curiosities.
Louis M. Thurber is home from an extended

trip in the interest of J. T. Inman & Co. Mr.
Thurber is taking the place of Roy Inman, who
was recently married.
The Charles M. Robbins Company has received

the order for making the official badge for the
Elks' national convention, which is to be held at
Portland. As a large number of the badges will
be required the order is considered a large one.
Edward Imhoff is home from a trip in the in-

terests of the Standard Button Company.
Bert Somes, of the Bates & Bacon Company,

is home from a business trip to Philadelphia and
vicinity.
Archie Clark, representing J. H. Peckham &

Sons, is home from an extended trip.
The Attleboro jewelers elected as directors in

the Providence Jewelers' Board of Trade are the
following: Herbert C. Bliss, of Bliss Brothers;
Clelland J. McClotchey, of the Horton Angell
Company; Harold E. Sweet, of the R. F. Sim-
mons Company; Edward L. Gowen, of the
Standard Button Company, and Maurice J. Baer,
of the Attleboro Manufacturing Company. The
North Attleboro jewelers are John J. Peckham,
of J. H. Peckham & Sons; George G. Wheeler,
of W. & S. Blackinton Company; Ira Barrows,
of the H. F. Barrows Company, and Woodbury
Melcher, of Schofield, Melcher & Schofield, Plain-
ville.
By the death of Mrs. Rhoda B. Capron, widow

of the late Har ford A. Capron, the town of Attle-
boro will gain a valuable piece of land within a
short distance of the business center of the town,
and also a fund, the interest from which will be
sufficient to maintain Capron Park, on County
street. The property is located at the corner of
First and County streets and may be considered
a location for a town hall or a police station.
Theodore Parker, of Smith & Crosby, is home

from an extended trip.
John A. Marsh, of C. A. Marsh & Co., is home

from an extended trip. He reports excellent
business.
G. Fred Perry, of E. A. Potter & Co., Provi-

dence. is stopping at his Attleboro home after a
long business trip for his concern.
The W. H. Saart Company reports excellent

business during January and February.
Tames E. Blake, of the J. E. Blake Company,

will be a candidate for re-election this year as a
member of the board of park commissioners.
Charles P. Keeler has returned from a hunting

trip at Sparta, Ga. Mr. Keeler is displaying some
excellent pictures that he took on the trip.
Amos Blackinton. of the Bates & Bacon Com-

pany, appeared a few days ago in a handsome
1912 Peerless automobile.
George L. Shepardson and family, E. A. Swee-

ney and Mr. and Mrs. L. H. Cooper have taken
apartments in the Bronson annex, on County
street.
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Samuel M. Einstein, Clarence L. Watson, Ros-
well Blockinton and Charles E. Hancock are the
jewelers of the Attleboros recently elected direc-
tors of the New York Jewelers' Board of Trade.
A contest of more than usual interest has been

started by the board of trade to find a slogan
that will go well with the name Attleboro and at
the same time properly advertise its industry, the
manufacture of jewelry. Over 300 slogans have
already been submitted, and they include some
very interesting suggestions. The publicity com-
mittee of the board of trade are to be the judges
and the local newspaper has offered a prize of
$10 for the best one.
Leonard Hinds, an employee of the D. E. Make-

peace Company and a well-known jeweler, was
recently united in marriage to Miss Charlotte
Gordon Barrows, of Attleboro.
Thomas E. Flannagan, a jeweler, died recently

after a lingering illness. He was one of the best-
known jewelers in Attleboro, having worked for
many years in the local shops.
Among the firms which contributed to the fund

for the purchase of the Slade picture are the fol-
lowing: Joseph Finberg, Fontneau & Cook, E. A.
Slade Company, C. 0. Sweet & Son, Bristol Man-
ufacturing Company, Watson & Newell Company,
Finberg Manufacturing Company, Bliss Brothers
and Standard Button Company.

Destructive Fire of Unique Origin

The Bates block, erected in 1886 by the late
Joseph M. Bates, founder of the Bates & Bacon
Company, was almost totally destroyed by fire on
the morning of January 30, causing a loss of
$150,000. Several manufacturing jewelers, who
occupied apartments in the block, sustained losses
ranging from $1,000 to $15,000.
The origin of the fire is one of the strangest

on record. An automobile party containing four
physicians who live in Brockton, Mass., stopped
in front of the block about 2 o'clock in the morn-
ing to inquire the way. The chauffeur left the
machine standing at the side of the road while he
'went to a nearby lunch cart. When he was about
twenty-five feet away from the machine it started
to back and swerved across the sidewalk. The
rear end crashed into the plate-glass windows of
a dry goods store on the North Main street side
of the block. What caused the machine to start
backward is a mystery.
The men in the automobile scrambled out and

were not injured. When the machine struck the
block a feed pipe, which ran from a big gasoline
tank on the rear end, was broken off close to
the tank and a stream of gasoline poured out onto
the sidewalk. The fumes from the gasoline were
immediately ignited by the tail lamp on the ma-
chine, and the flames caught the dry goods in the
store window, the plate glass having been broken.
They ignited the top of the automobile and the
awning over the windows.
As the gasoline tank was one of those that

operate under pressure, immense quantities of
gasoline and fumes were sent into the air, and
they burned with great intensity, setting fire to
everything within reach. In a few seconds a brisk
fire was under way and one of the night police
officers sent in an alarm from box 6.
Frank W. Weaver, of F. W. Weaver & Co.,

occupied the apartments directly over the store,
and the next apartment was occupied by George
L. Shepardson, of the C. A. Marsh Company.
Both families were aroused by the explosion, bat
before they could dress, the flames were creening
into their apartments. Mr. Weaver and his fatn-
ily managed to escape, but all of their effects were
left behind. Mr. Shepardson and family saved
a few personal belongings, but the majority of
their possessions had to he left. Both families
were driven to the street scantily clad.
The flames snrend into anartments on the third

floor occupied by Mr. and Mrs. L. H. Cooner. Mr.
and Mrs. Robert WilliaThs and Albert A. Rushee.
of A. Tiushee & Co. Mr. Williams is connected
with the C. H. Eden Comnanv. All of these n-o-
pie were compelled to leave their apartments with-
out securing any of their belongings. On the
other side of the building Edwin V. Sweet, of
C. 0. Sweet & Son, had apartments, but it was
some time before the fire reached that locality,
and Mr. Sweet managed to save all of his effects.
Shortly after the explosion occurred the fire-

men arrived, and in a short space of time it ap-
peared as if they had the fire under control, but
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it ate its way into partitions and crept to the roof,
making remarkable progress. In twenty minutes
after the explosion the block was afire ii . many
places and the firemen found themselves fighting
under great difficulty.
Many streams of water were played on the

block, but the fire made great headway. The cen-
tral section of the block was occupied by the
Bates Opera House, which was one of the finest
outside of Boston. The lire got into the roof
over the opera house and the firemen were power-
less to stop it. In an hour after the tire started
the roof collapsed.
None of the jewelers who resided in the apart-

ments carried insurance, and the loss of their
effects was a serious blow. Mr. Weaver's apart-
ments bore the brunt of the fire, and costly stat-
uary and other valuables were destroyed. The
Shepardsons were obliged to leave so quickly at
the outset of the fire that they left many jewels
and valuables, but the most of these were recov-
ered later. S. H. Garner, of the Leach & Garner
Company, and E. A. Sweeney, of the W. H. Wil-
marth Company, had rooms on the third floor
and their effects were lost,

NORTH ATTLEBORO

North Attleboro, February 12.—It is expected
that the new factory of the Plainville Trust Corn-
pany, which is to be occupied by Maintein Broth-
ers & Elliot and Schofield, Melcher & Schofield,
will be ready for occupancy the last part of
March. Work on the building is being rushed as
fast as possible. The building may be made three
stories high instead of two, as it is understood
that C. A. Whiting, of the firm of Whiting &
Davis, has signified his desire to get into the
factory.
Announcement has been made-of the marriage

of Alpin Chisholm, of the Bugbee-Niles Company,
and Miss Irma L. Gardner, of Plainville. They
will take up their residence in Providence, where
Mr. Chisholm recently moved his business.
Charles T. Paye, of Paye & Baker, was a

speaker at the last meeting of the board of trade.
He took for his subject the appropriations of the
town that are considered by the committee of fif-
teen and recommended at the annual town
fleeting.
G. Herbert French, of Riley-French Cotn.iany,

is visiting at Pinehurst, S. C.
Mr. and Mrs. Howard Ballou have returned

from their wedding trip.
James Doyle, salesman for Ford & Carpenter,

has been at the factory for a few days.
Frank Bonnett, of J. P. Bonnet & Son, has re-

turned from a New York business trip.
Howard Grant, of the Riley & French sales

force, is home for a few days.
T. Charles Perkins has gone out with the

sample cases of R. Blackinton & Co.
A.B.Chase is home with the samples of Boss& 
Baldwin. 
The annual meeting of the Webster Relief

Association was held recently. During the year
a large sum has been paid out for benefits and
there is a substantial sum on hand. Frank
Batchelder has been elected president ; Norman
Stone is the vice-president and Charles McGuire
is the treasurer. The directors are Harry
Knowles, William Robinson, James Lynch, Ira
Robinson, William Joyce and Lorenzo Suther-
land.
The Plainville Stock Company has started its

factory on an eight-hour schedule.
William Riley, of Riley & French, is confined

to his home on account of a sprained ankle.
Charles Whiting, of Whiting & Davis, is able

to be out again after his illness.
F. H. Gilbert is home from a New York trip in

the interest of the F. S. Gilbert Company.
Daniel Chisholm has returned home with the

sample cases of Sturtevant & Whiting.
Charles H. Clark is home from a trip in the

interests of W. G. Clark & Co.
The Union Power building on Chestnut street

has been purchased by F. E. Shaw, of Provi-
dence. Francis G. Pate was the owner.. The
building is to be repaired and will be occupied by
an out-of-town concern.

(Continued on page.368)
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Cold Weather Creates Business Lull—Ma-
terial Houses Report Good Trade---A
Daring Window-smashing Robbery

Boston, February 12.—ln this city as elsewhere
the intense and prolonged cold weather greatly
impeded business and interrupted the activity
which followed the holiday season. The mate-
rial houses report orders as satisfactory, but the
wholesale trade generally eagerly await improved
climatic conditions. As to spring trade, all seem
to have a confident feeling owing to the depleting
holiday trade and the meager stocks which the
jewelers have now on hand.
W. Wilson, who was formerly manager for

Mrs. J. L. Williamson, Washington street, has
opened a store and gone into business for him-
self at I% West Canton street. Mr. Wilson is
fully equipped to do the best of expert watch
repairing, and will carry a full line of watches,
clocks, jewelry, etc.

J. H. Larrabee, of Newburyport, Mass., called
on the trade recently while in town. Mr. Larra-
bee visited the motor-boat show at Mechanics'
building and reported that he saw several very
pretty boats. Mr. Larrabee is a yachtsman of
some skill and goes on cruises quite often.
The Emblem Jewelry Company, 373 Washing-

ton street, reports a very good business and that
the indications are for steady improvement.
Harwood Brothers, 403 Washington street, are

making extensive changes in their optical depart-
ment, putting in new stock cabinets for their
lenses, frames, etc.
F. Phillips, of F. Phillips & Co., 387 Washing-

ton street, is serving a three weeks term in the
third division on the civil jury of the Suffolk
court in the commonwealth of Massachusetts.
Herbert Warshner, of I. Warshner 8z Co., 373

Washington street, has been laid up with a bad
cold, but is out again feeling much better.
The United Jewelers' Association of Massachu-

setts has moved from 5 Bromfield street to 387
Washington street, room 811.
William C. Dorrety, 387 Washington street, has

opened an office at 1668 State street, Chicago, to
look after the western trade. The new office is
under the management of J. Richard O'Neil, who
was formerly traveling salesman for the firm,
covering the New England territory. This firm
has just received a large order from the town of
Brookline, Mass., to make up prize cups, medals,
trophies, etc., which are to be given away at an
athletic meet.
The factory and office bowling teams of Ripley-

Howland & Co. recently met in another clash at
bowling, with the office team coming out vic-
torious.
A private dance was recently given by the clerks

of Smith-Patterson Company, Summer street, at
the Fitz Edward Bungalow, Somerville, Mass.
There were about twenty couples on the floor and
all reported a good time. The affair was man-
aged by Edward Lyons, Albrey Gilmore and Ray-
mond Libby.
S. Bloomfield, of 373 Washington street, has

issued a catalog of new designs in engraving work
with a price list.

J. Frank McGalvin, who travels for Henry G.
Morris, has returned from a successful trip to
New Hampshire and Vermont.
Leonard & Schnetzer, 387 Washington street,

recently supplied clocks for the famous "Sunshine
Bakery," or the bakery with a thousand windows,
owned by the Loose-Wiles Biscuit Company, at
Charlestown, Mass.
Boston Diamond Cutting Company, at 387

Washington street, is rearranging its machinery
to give more room for the business.
Joseph Emanuels has moved from the fourth

floor. room 417, to room 811, on the eighth floor,
at 387 Washington street, where he will continue
to do trade work in watch repairing.
Mr. Lemay, of Lemay Brothers, Manchester,

N. H., was a recent visitor in town.
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G. H. Filion, of Lowell, Mass., was a recent
visitor in Boston.
Joseph M. Voss, who was formerly at 3 Winter

street, has opened an office in the Washington
building, 387 Washington street.
G. Edward Smith, of J. B. Humphrey Com-

pany, 387 Washington street, has resigned his
position as president of that firm. Mr. Saxton
and E. W. Stone are going to carry on the bus-

Mr. Saxton is president and E. W. Stone
is treasurer. Mr. Stone has been with this com-
pany a number of years. Mr. Saxton has a bus-
iness of his own at 387 Washington street. The
business will be continued under the same name,
J. B. Humphrey Company.
A crash of a big plate-glass window and a

fusillade of shots startled persons in the vicinity
of 78 Cambridge street, West End, about 9.30 one
night recently, following an attempt on the part
of three young men who tried to rob the con-
tents of the jewelry store display window. The
proprietor, Max Mirkin, was in the rear examin-
ing some of his property. He jumped when his
front show window fell onto the sidewalk. At
the same time he saw three young men, one of
whom had a brick in his hand, attempt to grab
some diamonds which were displayed. Mirkin
took his revolver and rushed to the front of the
store. The robbers broke into a run, followed by
the proprietor shouting for somebody to stop the
thieves. Into Ridgeway lane, which is close by,
the robbers continued, with Mirkin in their wake.
He fired five shots at the fleeing men, who made
good their escape. The report of revolver shots
caused no end of excitement in that section Jf
the city. Officers made a thorough search, but
failed to find any trace of the robbers, one of
whom cut his hand, as there was blood on the
window sill and also on the broken glass. A
short while afterward three young men went into
the Relief Hospital. One of these showed his
left hand, which had a very jagged wound. He
told the attendant that his injury was caused by
a dog. The police are investigating the story of
the young man, who gave his name and address.
Mr. Mirkin said that he thought the robbers stole
at least two diamond rings.
Max Alberts, of I. Alberts, 373 Washington

street, is making a trip through the New England
states.
L. W. Fried, salesman for William J. Orkin,

373 Washington street, is out on his eastern trip.
William J. Orkin, 373 Washington street, has

returned from a long business trip to New York,
Baltimore, Buffalo and Chicago.

NORTH ATTLEBORO
(Continued from page 367)

Representatives of the board of trade have been
investigating a textile company which desires a
location in this town. So far nothing definite has
been done in regard to the matter.
The co-partnership existing between F. H.

Coggshall and S. N. Adlington, under the firm
name of F. H. Coggshall & Co., has been dis-
solved, Mr. Coggshall having purchased the in-
terest of his partner. The business will be con-
tinued without change.
Bowen Tufts, Woodbury Melcher and Judge

E. J. Whitaker have been appointed trustees of
the new Plainville Factory Trust Company, which
recently acquired the property of the Plainville
Land Company, including a big jewelry shop.
On account of a sudden attack of appendicitis

E. D. Sturtevant, of the firm of Sturtevant &
Whiting, was taken to the Emerson Hospital in
Boston recently to undergo an operation.
Louis E. Freeman, of the firm of Straker &

Freeman, has announced his intention of being a
candidate for re-election to the board of water
and electric light commissioners.
Wallace G. Franklin is home from a business

trip in the interest of E. I. Franklin & Co.
Louis D. Barrows is home from a business trip

to New York for the H. F. Barrows Company.
After working on a thirteen-hour basis for sev-

eral weeks the George L. Paine Company has
resiimed a ten-hour schedule.
The Whiting & Davis Company denies a rumor

to the effect that it had sold fifteen of its mesh-
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bag machines to German manufacturers to be
used in that country. It says the machines are
for its own use and have not been placed on the
market for sale. The concern has gained consid-
erable credit for perfecting the mesh-bag machine
and has manufactured many thousands of bags
with it.
A three-alarm fire summoned all the fire appa-

ratus recently to a fire in the Lafayette block on
East street. The block was badly damaged.
George F. Cheever, Arthur T. Parker, H. E.

Thompson, W. E. Barden, Charles E. Riley, E. C.
Barney and J. F. Breen are among the officers of
the Plainville Loan Association recently elected.
Among those who financed the good-govern-

ment campaign of William C. Hobbs recently
were the following jewelers : John E. Tweedy,
Roswell Blackinton, Otto Hazencamp, F. G. Hol-
brook, W. B. Ballou, Foster Clerk, Walter G.
Clark, A. E. Codding, E. E. Hale, J. P. Bonnett,
W. G. Franklin, Mandalian & Hawkins, W. F.
Maintein, B. S. Freeman, L. E. Morse, E. H
Cummings, F. 0. Mason, L. E. Freeman, J. L.
Thompson, H. J. Straker, W. H. Bell and F. H.
Cutler.
.H. G. Bacon, a well-known jeweler, is ill at a
Boston hospital.
The E. I. Franklin Company bowling team

leads the Jewelers' Bowling League.
The W. G. Clark Company employees recently

contributed $25 to the fund raised for the Law-
rence strikers.
Fred A. Howard is confined to his home with

an attack of diphtheria.
The relief association of the H. F. Barrows

Company is planning a social event for the near
future.
Peter Wilkenson, salesman for J. J. Sommer &

Co.. is calling on the Pacific coast trade.
George W. Cheever and Frank H. Cutler were

recently elected trustees of the Universalist
church and John E. Tweedy was elected a mem-
ber of the standing committee.

Another Daring Robbery
in the Metropolis

Trio of Robbers Gag Jeweler and Secure Much
Plunder—The Theft Carefully Planned and
Coolly Executed

New York, February 8.—In the morning of
February 5 a well-dressed young man entered the
jewelry store of Samuel Appel, 2160 Eighth ave-
nue, and asked to see some signet rings. Mr.
Appel brought out a tray of rings. The young
man selected one. He was told the price was $4
and handed over a SI° bill, saying, "I'll take this
one." Appel went to his open safe, and was about
to pull out a roll of bills to make change when
something cold was placed to his ear. He was
told to and over all the cash in the drawer and to
be quick about it. The jeweler gave up 8183. At
that moment the store door opened again and two
men walked in. Appel thought help had arrived,
but the newcomers hurried to where he stood,
lifted him, lugged him behind the safe, bound him
and gagged him with his dustcloth.
The first of the three robbers had taken off

his coat and hat and walked behind the main
counter, where he emptied a tray of diamond
rings into his pockets. Again the door onen-d.
An elderly woman entered. "What can I do for
you, madam ?" asked the young robber. "I want
a shoe horn," she replied. He produced some.
He must have mentioned a ridiculously low nrice,
for she hastily said she would take one and paid
for it. "When you need anything in our line we
hope you will call on us again," said the "clerk"
as she hurried out.
While the robbery was taking place William

Arnold, a surface-car starter, stood directly in
front of the place. He saw nothing unusual.
After the trio departed Appel rubbed his face
against the floor until he finally got the gag partly
out of his mouth. His faint cries were heard by
Mrs. Thomas Walsh in a restaurant next door.
She ran into the store, found him and veiled for
the police. A bluecoat came and freed the
jeweler.

MERIDEN, CONN.
owm a n C NEW YORK

•  SAN FRANCISCO 
CHICAGO

Coffee Percolators, Tea Ball Tea Pots, Alcohol Gas

Stoves, Chafing, Casserole and Baking Dishes. Tea

and Coffee Pots, Hotel Ware, Etc.

■Ii )
.c.t.o.igler.r.cr.r.r. • _ •

When started with Cold
Water will make coffee
ready to serve in about
the same time it takes
to make it in ordinary
styles when starting
with hot water.
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Ginger -1and Judgment forms a "Rich Mixture"

110ur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display

good JUDGMENT

by showing a few of

our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF Factories and Main Offices

PAIRPOINT CUT GLASS NEW BEDFORD,
and

PAIRPOINT SILVER PLATE
NEW YORK -
MONTREAL -
SAN FRANCISCO

BRANCHES  

MASS.
38 MURRAY STREET

CORISTINi BLDE., ST. NICHOLAS ST., WEST- 717 MARKET STREET

Solid Gold Front Coat Chain Tops
Our Special "A"

Assortment

'THESE come mounted
1- six on a card ready to
convert any chain into a

Coat Chain

Convenient, practical, eco-
nomical, time saving. Have
over 30 different designs to
select from. And will make
assortments according to order.

Ask Your Jobber for this
Special "A" Assortment

TIE CUPS, CUFF LINKS, COAT CHAINS. COAT CHAIN TOPS, CROSSES
BAR PINS, SCARF PINS, CUR, PINS, COLLAR PINS, WAIST SETS, FOBS

Ask Your Jobber to Show Our Line. 7 rade-
Mark Stamped on Both Cards and Goods

Trade

SS4e5 Manufacturing Jewelers

ATTLEBORO MASS.

SYKES & STRANDBERG ciToiads 

Mark Trade Mark Registered in United States and Canada Mark

'41W -4-VA

ESTABLISHED 1877

T. G. Pronringhairin & Co.
North Attleboro z cc: Massachusett.s

MAKERS OF 10 AND 14 KARAT JEWELRY

STAMPED WITH THIS

Trade Mark

DIAMOND "F"

This TRADE-MARK also represents the high standard of
FINISH our goods possess.

ci For thirty-four years we have consistently endeavored
to produce a line of SOLID GOLD JEWELRY that could not be
excelled in QUALITY and FINISH.
tJ The successful career of this company has been due to a
strict maintenance of this ideal.

• 

We are constantly increasing our styles and designs.
We make:

DIAMOND MOUNTINGS SCARF PINS
LA VALLIERES BAR PINS
BROOCHES EARRINGS

our SALESMEN to show our entirely

NEW and ORIMNAL Itne of TIE CLASPS

SOLD THROUGH JOBBING TRADE ONLY

Look for Trade-Mark
as shown above Diamond "F"

'4F-41"4-e-A-wiralr--42==11P---ww

xrd
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Paying the Watchmaker
on a Commission Basis

Experience of a Firm That Tried the Experi-

ment—A Candid Statement That Will

Greatly Interest the Trade—A Word to the

Watchmaker

We have received a number of communi-
cations relating to the plan of putting the
watchmaker on a commission basis, as ex-
ploited on page 175 of our issue of January
15. Not all endorse the scheme or admit its
practicability, the latter doubtless depending
to some extent on the size of the business.
The following very candid statement of an
individual experience, however, has excep-
tional interest for the medium and larger
stores:
I have read with interest your article in

this issue of THE KEYSTONE relative to pay-
ing watchmakers on a commission basis.
For several years we have had the usual
experience of jewelers in this department,
but out of, say, a dozen men not more than

two could properly be classed as other than
apprentices of "improvers." For this service
we were paying never less than $18 per week
and ranging up to $30.
Our experience showed that we were not

making anything out of the department and
that it was the one in which we had the
most trouble, particularly on the clock-
repairing side of it.
We recently engaged a man who looked

good to us—well dressed, business-like in
manner and with plenty of confidence in
himself (the last is not an uncommon trait
of the craft). We started him at $30 per
week, and a month's work showed him aver-
aging about 855 per week. Work seemed
easy to him and he did not seem to work

very hard. Work kept coming in in greater
quantity and at better prices than we had
before ever obtained, showing that he knew
how to run the department.

Finally it became a question of employing
another man or working nights constantly.
Now, very often when you have two men
you have none at all, so ill talking over the
situation with our watchmaker the agree-
ment was reached to put the department on a
commission basis, we paying 6o per cent of
the gross amount done. Thus, if he did
$roo per week we paid him $6o, leaving us
$40 profit on a payment of $6o.

It has been a decided advantage, though
having possibilities of trouble if a man is
not a good workman or lacks business sense.
First, there was the question of come-backs
from a previous workman. Obviously the
present man could not be expected to stand
for the poor work of a predecessor. We
arranged to keep track of the time on these
jobs and allow 75 cents per hour gross, pay-
ing 6o per cent of this amount when added
to the actual pay work. We paid for store
work, such as fitting new movements, clean-

ing new watches that had proved unsatis-
factory, etc., on the same basis.
We make more. The department is better

handled. The watchmaker makes more.
(Last week his wages were $54.) We
eliminate all cheap work that could not be

made satisfactory to the customer at any
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cost, keep down the number of employees,
do away with any hard feeling in regard to
overtime or holidays and get better work.
We thought it necessary to place a limit

of $75 per week on the gross amount of
work he might do in order to prevent doing
a pile of work in a shipshod manner and
then leaving us after reaping the reward to
look after the troubles ourselves. Experi-
ence shows us, however, that we need not
hold to this provision too closely.
The great need in the watch-repair de-

partment at the present day it seems to us is
more conscience. There are a great many
men who are competent mechanics, who
know exactly how the work ought to be
done, but who seem. to feel that if they do a
Po' job they are that much ahead of both
their employer and the customer. Until
they get a better outlook on the proposition
there is not much hope of elevating the
standard of work. The watchmaker will
continue to be classed with the tinker, the
butcher and the blacksmith, where, it must
be confessed, the larger proportion properly
belong.

Lesson of the Holiday Rush

Necessity of Planning Far Ahead—Rush Season

Makes System Imperative—Begin Now

Notwithstanding anticipations of a com-

paratively dull holiday season which pre-
vailed during last fall, the actuality proved
to be such a rush as taxed a large proportion
of the jewelers to the utmost, and appar-
ently resulted in exceptional confusion
owing to the lack of ample preparation. It

has been truthfully said that the time to pre-
pare for the holiday season is on the 26th

of December of the preceding year. As the

two months just ended, however, have en-

abled the trade to rearrange their household,

we wish to again direct attention to the
lesson of the unexpected holiday rush.

Perfection is the result of mistakes and
experience. How many of you, jewelers,
even with the holiday rush and confusion

fresh in your minds, are making your plans
for next year ? A few perhaps, though most
of you have resolved that next holiday sea-

son you are going to have things different.

When "preparation tulle" comes, however,

you will probably have forgotten a hundred

and one little details that are now fresh in

your minds. During the next nine or ten

months of quietness you are going to forget

the vast importance of perfect order and

smooth-running systems during the rush

season, and while you will possibly remem-

ber and rectify a few of the more important

shortcomings, you will not be able to rear-

range things and organize your force with

the same intelligence that you can right now.

It has often been said in our columns that

too many stores are planned for the eleven

months' business and are inadequate for the

Christmas rush. An ideal jewelry store

would be one capable of expansion. A mov-

able partition that could be set back to in-

crease the size of a store in December and

moved forward to condense things during

the rest of the year would be an improve-

merit, for instance. But if you have not
such a store, if your present store is too
small or your store is large but not well ar-
ranged, think out your proposed improve-

ments for next holidays and shape them up

so that your plans will be based on a fresh
recollection of the strenuous times you re-
cently passed through.

Service is becoming more and more a
great factor in every business. Marshall

Field states that a legitimate profit must be

based on the service that a store renders its
customers.
With the normal organization of a small

store it is impossible to take care of the rush

without friction. You can not possibly

render the service that you desire and that

you really give at other seasons. Start now

to plan your organization for next holidays;

study the systems of the big stores and apply

them to your own business in a condensed
form.
For instance, suppose you were doing ten

times your present business in each of the
eleven dull months. You would have a ship-
ping department, a receiving department, a
stock system and a fully organized force to
keep up your staple lines, to get out special
orders, etc. Why not establish all these
departments in your present store, just as
you would have them in a big one, and in-
stead of having a head to each department
assign particular duties to the different
members of your force.
For instance, at a small cost you could

equip a shipping department with convenient
facilities for keeping boxes of various sizes,
twine, packing paper, excelsior, etc., so that
any kind of an article can be easily packed;
a receiving department, a system of han-

dling goods laid away, deliveries, etc. Per-
fect every department so that a complete
force might be installed and each have his
particular workroom. Then divide the work

up and assign the respective duties to your
employees. Insist that every transaction is
handled just as it would be with a regular
employee in every department.

Train your regular employees to under-
stand the systems perfectly. Then when you
approach the holidays, for a few weeks put

on an ample force. Don't be afraid of get-
ting a few extra hands and assign each to
one only particular duty.
A few days' drilling will make a new em-

ployee efficient in one line of work, but new
help taken in and distributed indiscrim-

inately about your store is as much a hin-
drance as a help. If you employ a girl
whose sole duty it is to look after the deliv-

ery of packages, let that be her one respon-
sibility. If she has only two packages a day
to handle she will at least assume that duty,
and if every package leaves your store ex-
actly as directed you are rendering perfect
service. One mistake might cost you a whole

lot more than the salary of an extra helper.

Let your experienced regular employees

superintend their respective departments at

odd times during the holidays, but supply

them with plenty of help to look after

details.
Don't wait until your last holiday business

has become a dull recollection before you
plan for next year.
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The Howard Watch
THE Telephone Operators in New

York City handle 180,000 calls
every rush hour. They will con-

nect you with any one of 500,000 sub-
scribers in half a minute.

Ask the exchange manager how he can
handle all these calls, and he will tell you tersely,
"By saving the seconds."

"Schedule time" is the keynote of American
industry. That means HOWARD time. There's
always somebody higher up holding a HOWARD

Watch on the job—demanding the HOWARD
type of accuracy and punctuality.

The HOWARD is the one watch in the world
wholly adapted to modern progress. It has the
precise construction and the scientific adjustment.

A HOWARD Watch is always worth what you pay for it.
The price of each watch—from the 17-jewel (double

roller) in a Crescent Extra or Jas. Boss Extra gold-filled case
at $40, to the 23-jewel at $150, and the EDWARD HOWARD
model at $350—is fixed at the factory and a printed ticket
attached.

Find the HOWARD jeweler in your town and talk to
him. Not every jeweler can sell you a HOWARD. The
jeweler who can is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD Watch," giving the record of his own
HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears in the leading magazines and periodicals for .M.bruary. It reaches 7.500,000 subscribers (about 30,000.000 readers). It will be
seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer F Do the people of

your locality know that they can find the HOWARD at your store I'
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AMONG THE TRADE

Alabama

The jewelry store of H. T. Daniel, on South
Noble street, Anniston, was burglarized the latter
part of January and jewelry valued at about $loo
stolen from the window of that establishment.
The party or parties perpetrating the affair are
as yet unknown to the police, who are working on
the matter.
Fire broke out in the rear of H. J. Tippett's

jewelry store, Ozark, recently, and but for the
quick response of the citizens it would have de-
stroyed it. The origin seems to have lain in a
defective flue. There was very little damage done
to the building. Doctor Tippett's goods were con-
siderably damaged by rough handling and water.
He also had several things taken, among them a
diamond stickpin. There was $3,000 of insurance,
however, on his goods.

California

A deal was closed in January whereby Frank
W. Poole, of Marysville, acquired a half interest
in the jewelry and optical business of Milton P.
Haney. Hereafter the business will be conducted
under the firm name of Haney & Poole. They
moved February i to their new quarters in the
Western Hotel, where new fixtures have been in-
stalled throughout.
Y. H. Boudreau, who was in the jewelry bus-

iness at Modesto for nearly twenty years up to
perhaps twelve years ago, is now at his borne and
in business at Palo Alto.
W. B. Greenebaum, for many years in the jew-

elry business in Oakland and recently returned
from an extended European trip, has leased the
building now occupied by Howell-Dohran Com-
pany on Thirteenth street, between Washington
and Clay streets. Mr. Greenebaum intends to
remodel the entire building, subletting stores and
lofts and occupying part of the second floor him-
self with a complete jewelry and optical business
under the firm name of Greenebaum & Co. Re-
turning, as he does, into the Oakland field with
the many new European ideas acquired on his trip
to the continent, Mr. Greenebaum will have a new
and up-to-date stock.
Southland Jewelry Company, Los Angeles, has

been incorporated with a capital stock of $5,000.
The directors are Louis Hoffman, Samuel Fischer
and William Spitzel.
A. W. Anderson, a leading jeweler of Salinas,

was visiting H. B. Holman, of Modesto, recently.
Mr. Anderson owns an eighty-acre alfalfa farm.
Salinas is the best and most productive part of
California.

Clifford Cummings, a prominent jeweler of San
Jose, died at the home of his father, C. L. Cum-
mings, recently, of tuberculosis. Mr. Cummings
was associated with his father and brother in the
jewelry business and was well known throughout
the peninsula in business and musical circles.

Colorado

Harry Harmon, the jeweler in North Denver,
was the victim of an attempted hold-up one night
the latter part of January. Mr. Harmon had
locked his store about 8 o'clock and was ap-
proaching the street where he was to take his
car for home, when a masked man stepped from
behind a tree and ordered him to throw up his
hands. Mr. Harmon, instead of complying with
the request, planted his fist on the hold-up's jaw,
knocking him down. The man rose to his feet,
and the last seen of him he was still running.

C. E. Barker, who was formerly in the jew-
elry business for himself at Manitou, is now in
the employ of M. K. Myers, of Colorado Springs,

A. Robert, of Georgetown, who has been en-
gaged in the jewelry business at Oak Creek, has
returned to Georgetown and opened up a store in
his former location.
Meyer Hellerstein is now located in his new

location at 815 Fifteenth street, Denver, and has

a much finer store. Mr. Hellerstein experienced
quite a little trouble at his old location, the last

of which was a suit brought against him for
$3,000 tor failing to vacate the store at a certain
date, having run a day or so over time, but he
says, "Watch them try to collect it."
.Evan Freidheim, manager of the Lester Jew-

elry Company, in the Masonic Temple, Denver,
has disposed of his stock and stored his fixtures
and will retire from the business temporarily.
Henry Van Bergan, formerly of Snow & West-

cott, of New York, has located in Denver perma-
nently.
At a recent meeting held by the Colorado Opti-

cal Society in Denver it was decided to take
aggressive action against "fake" oculists operat-
ing in lower Seventeenth street. Two of the
alleged "fakers," who sought and by some means
obtained membership in the society, have been
notified to appear at the next meeting and show
cause why they should not be expelled. One of
them is said to have sold a woman a pair of
glasses for $35 that cost him seventy-five cents.

The Francis Jewelry Company, corner of Six-
teenth and Glenarn streets, Denver, has been suc-
ceeded by the Freaman Jewelry Company, who
will continue the business.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Company, has returned from a month's
visit with relatives and friends in Toronto, Can.
The Zall Jewelry Company, Denver, is now

located in its new store and has much larger and
finer quarters with all new fixtures.
James E. Lewis, of the Lewis Jewelers' Supply

Company, Denver, has just left on his regular trip
to the northwest, and will cover, in addition to
his nine regular states, California, Arizona, New
Mexico and southern Colorado.
C. L. Beard, Denver, who, on account of his

health, has been making wagon trips selling jew-
elry and living out of doors, is greatly improved
and will open up a store in Longmont, Colo.
P. F. O'Neil, jeweler on Fifteenth street, Den-

ver, had his store somewhat damaged by steam a
short time ago. An overheated broken steam pipe
was the cause and did quite a little damage to
the walls and ceiling.

Connecticut

Clifford G. Armstrong, until recently secretary
of Armstrong Brothers, Inc., of Cheshire road,
has decided to start a factory in Meriden for the
manufacture of jewelry novelties. The new firm
will be known as the C. G. Armstrong Manufac-
turing Company, with quarters in a portion of the
new industrial factory on South Vine street, on
the top floor of the building.
George R. Hubbard, of Meriden, who for thir-

teen years has been employed in the printing
department at factory E, International Silver Com-
pany, has resigned to devote his entire time to his
printing business.

Delaware

Eight negroes were arrested in Dover and Mil-
ford charged with being principals and accessories
in the looting, January 25, of B. B. Topping's jew-
elry store, at Milford, of jewelry and diamonds
valued at $4,000. Loot, consisting of an extensive
outlay of gold and silver jewelry, watches and one
diamond ring worth about $1,000, was found in a
suitcase taken from three of the men, and the
rest of it is believed to be hidden in the homes
of the suspects. Hearings in the cases will not
be held until further search is made in Milford
and Cambridge for more of the loot. The thieves
forced open a small back window and cleaned out
the cases thoroughly. The thieves evidently made
no attempt to break open the safe, where the more
costly articles were stored.

Kleitz Brothers, jewelers, having purchased the
property at Sixth and Market streets, Wilming-
ton, the Belt Drug Store, at that location, is to be
moved.

Arrested in a pawnshop in Market street, near
Nineteenth, Philadelphia, while trying to collect
an additional loan on a watch which he is said to
have pledged on January 23, and which it is said
was stolen from a house in Baltimore, a.man who

gave the name of George Bauman, Wilmington.
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aged twenty-three years, and his address at 708
F Tench street, was taken to the city hall and on
being searched was found to be a walking jewelry
store. According to the Philadelphia police they
found three large diamond rings, two plain rings,
a gold chain set with sapphires and other pieces
of jewelry in Bauman's pockets, all valued at $500.

District of Columbia

George Kirkland, alias George G. Woodward,
has been brought back from Boston by a deputy
United States marshal on an indictment charging
him with the embezzlement of silverware to the
value of $5o from Max Friedman, 6o8 F street,
N. W., Washington, by whom he had been
employed.
Charged with the theft of a tray of rings from

the establishment of Louis M. Messenger, 469
Pennsylvania avenue, N. W., Washington, Charles
Cook, alias Edward Redmond, colored, residing
at 319 C street, S. W., was arrested by Detectives
Embrey and Messer. It is alleged that Cook called
at Messenger's store, stating he had a watch to be
repaired. For some reason or other the man who
waited upon him turned around, whereupon Cook
slipped his hand in the back of the show case, the
door of which was open, withdrew a tray of rings
and hurried away. A description of the man was
given to the police, who immediately picked Cook
up, he being known to them.
A. 0. Hutterly, 732 Seventh street, N. W.,

Washington, was a recent visitor to Philadelphia.

A. D. Prince, of the firm of R. Harris & Co.,
400 Seventh street, N. W., Washington, accom-
panied by friends, has left for an extended trip
through the Barbadoes, West Indian Islands and
some of the nearby South American countries.
1 he trip will last a month or more and will in-
clude a visit to Cuba, Porto Rico, Venezuela, Bar-
badoes and other places.

J. B. Varella, who has for some time been in
the employ of Schmedtie Brothers Company, 704
Seventh street, N. W., Washington, has lett the
city for Nashville, Tenn. Mr. Varella has been
very ill for a number of months, but has recov-
ered sufficiently to make the trip and to again
enter business
A. D. Prince has been renominated as a mem-

ber of the executive committee of the Washing-
ton Chamber of Commerce by President Oyster,
to serve during the year 1912.
T. C. Dulin, of the firm of Dulin & Martin,

Washington, is spending several weeks in Eustis,
Fla., to which place Ile went to recover his usual
good health after a severe attack of the grip.
before leaving the city Mr. Dulin declined renom-
ination as treasurer of the retail merchants' asso-
ciation and the place was filled by the election of
M. A. Leese.
Considerable excitement was caused when C. H.

Peters, jeweler, fired a shot at two men who
had some few minutes before broken the show
window of his store at 1720 Seventh street, N. W.,
Washington, and had removed such goods as had
been lett on display. Early in the morning Mr.
Peters, who lives over the store, was awakened
by the sound of crashing glass, grabbed a shot-
gun and went to the street just in time to see
the men running away. He fired at them, but
apparently without effect.
A. L. Haas, for the past three years with A.

Kahn, 935 F street, N. W., has started out for
himself and has opened a watch and diamond shop
at 1320 F street, N. W., Washington. Mr. Haas
is a young man with nine years' experience in the
retail jewelry business and should make a success
of his new undertaking.
A. 0. Hutterly, 732 Seventh street, N. W.,

Washington, has just completed the adjustment
of five seismograph movements for the George-
town University. Two of the instruments have
just been purchased by the college, which has been
increasing its activities along this line of work.

Henry C. Karr, who has been forced to agree
to vacate his present quarters on New York ave-
nue near Fifteenth street, N. W., Washington, due
to the taking over of the building by other parties,
has not as yet completed arrangements for leasing
a new store. He has been granted an extension of
time, however, and is not being pushed. Inasmuch
as Mr. Karr has been located in this neighborhood
for five years, he will no doubt get a store in the
immediate vicinity.
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Georgia

Davis & Freeman's jewelry store, at 47 White-
hall street, Atlanta, was damaged by a lire on
January to which originated in tne quarters ot the

if. tevens F..ngraving company. The larger
part of the damage was due to smoke and water,
in spite 01 the tact that large sheets ot oilcloth
had been stretched over the show cases and lix-
tures. The loss was covered by insurance. V.
Davis, president of the Davis & freeman Com-
pany, said after the lire that he could not give an
accurate estimate of the damage done to his stock.
'1 he most of the valuables, such as diamonds,
costly stones, watches and other such jewelry,
were locked in the hreproof sate.

Illinois

Caleb Marlowe, of Elgin, has installed consid-
erable new machinery in his factory tor making
watch jewels. F. J. Mosedale is associated wail
Ivir. Marlowe, and both are very optimistic as to
the future of their business.
Forel= & Gallaher, Danville, is the name of

the new jewelry iirm which began business the
latter part of January. ".1. he new tirm has leased
the storeroom at 149 North Vermilion street, di-
rectly opposite the Lyric Theater. A. P. Forcum,
the senior member of the firm, is a resident of
Paris, who recently purchased the stock of C. C.
Faris. William Ciallaher, the junior member of
the firm, is an expert jeweler and engraver, and
has been for the ten years past employed with
C. C. Faris.
Joseph Nicols, West Main street jeweler, and

Peter Carlson, shoe dealer, who together occupy
quarters in the Irwin block, St. Charles, have se-
cured a lease on the Ryan block. They have
already announced removal sales in preparation
for occupying their new quarters a few doors
east of their present quarters in the same street.
E. L. Bernard, a jeweler of Alton, had his

place considerably damaged by fire recently. He
moved into new quarters.
Anton Schmerman, formerly with Charles

Hellweg, the jeweler, of St. Louis, has opened a
new store at Effingham.

Indiana

John I. Hoke, of Portland; Joe Hoke, of Union
City, and W. S. Hoke, of Winchester, have formed
a company for the purpose of engaging in the
wholesale and retail jewelry business in Winches-
ter. They have purchased the building now occu-
pied by Cox & Son's grocery on the east side of
the public square.

Iowa

J. Sherratt, of Manchester, was in Ackley re-
cently and had his jewelry stock put in shape to
open for business in his new location.

After remaining for twenty-five years in their
present location on Fifth avenue, Brumer Broth-
ers, Clinton's popular jewelers, are to remove to
the store building formerly occupied by the Camp-
bell drug store on Fifth avenue, the first door
east of the People's Trust and Savings Bank. The
room will be remodeled and converted into a mod-
ern and up-to-date jewelry store in every respect
and will give better opportunity for displaying the
stock of the Clinton company,

Kansas

An explosion in the rear end of the building
occupied by the F. Melluish jewelry store, Ottawa,
caused a fire on January 21 which destroyed the
entire stock. The damage to the jewelry and
optical department amounted to about $19,000. The
loss to the building was about $1,000. Both losses
are covered by insurance. F. Melluish was sleep-
ing in his rooms over the store when the fire
started, but escaped without injury. The explo-
sion is thought to have been caused by gas. The
back end of the building was blown out by the
force.
Walter Kimball, Sabetha, has sold his jewelry

store to F. G. Munger and will leave soon. He
has not yet decided where he will go, but will
probably visit a brother in Oregon.
The Santa Fe Watch Company, Topeka, which

has been doing business for twelve years at 106
West Eighth street, has moved to 821 Kansas ave-
nue. The improvements in the building and in

fixtures installed have amounted to about $12,000.
A. S. Thomas, the proprietor or the company,
is one of the leading merchants of Topek.i. and
has built up one ot me largest jewelry stores in
the state. he entire suite tit rooms now occu-
pied by the company has been overhauled and
relitted. 1. he main room extends from the street
a distance of seventy-live feet and has a mahog-
any beam ceiling specially designed. The floor
is of tiling, whicn alone cost $ouo. This room is
brilliantly lighted with a number of chandeliers
with '1 ungsten burners. The fixtures were made
by the W ilmarth Company, of Grand Rapids,
Mich., and cost about $6,o0o. The new front
which is being placed in position consists of three
colors of V ermont marble.
Eight diamond rings out of twelve that were

stolen from the Robert Hudson jewelry store at
Winfield were recovered by the rapid and effective
work of the Wichita, Kan., police the morning
after the robbery. Clarence Patterson, known to
the Wichita and vVinfield police as "Bright Eyes,"
was arrested in a Wichita pawnshop as he was
in the act of selling one of the rings. He threw
away a tobacco sack containing eignt rings when
put in the patrol wagon, but was detected. The
police have not been able to discover what he did
with the other four rings. The twelve rings were
worth about $700. Patterson took the rings from
the Hudson store while the clerk's back was
turned, and Hudson did not discover the loss of
the rings until late that night when he was put-
ting away his jewelry. He notified the Winfield
police, who sent a description of Patterson to
Wichita.
Carl Ricker and wife, of Emporia, vis:ted in

Kansas City last month.
B. C. Culp, of De Sota, suffered a fire loss the

last week in January. His jewelry stock was
completely destroyed.

Maine

H. H. Herrick, Old Town, for some years a
member of the Sancton-Herrick Jewelry Company,
but now for some months proprietor of the jew-
elry and watchmaking store formerly owned and
operated by 0. T. Brown, has sold out. The
buyers of the store, which is an old-established
one, are H. R. Strand & Co. Mr. Strand has
taken possession and will make Old Town his
home hereafter. He is an experienced watch-
maker and jeweler, having been for three years
with F. S. Hall, jeweler of Fitchburg.
George A. Harmon, one of the best-known Port-

land jewelers, was overcome by a stroke of apo-
plexy on January 25. Few business men in Port-
land are better known than was Mr. Harmon.
The oldest and one of the most skillful watch-
makers in the city, he was still actively connected,
at seventy-three, with George T. Springer's jew-
elry store on Congress street, was prominently
identified with benevolent and secret societies, and
had a wide acquaintance and many friends in
Portland and elsewhere. He was located at the
same place, 513 Congress street, for thirty years,
having conducted a watchmaking business himself
for eighteen years before Mr. Springer opened his
store there twelve years ago.
Elmer R. Blethen, of Foxcroft, has been fixing

his store over and has added a new show case.

Maryland

The police departments, jewelers and pawnbrok-
ers of all other cities have been notified to look
out for a lot of valuable heirlooms stolen from
Miss Laura V. Bolton's apartments, 1212 Madison
avenue, Baltimore, February f. The robbery was
a mysterious one and is believed to be an inside
job. The jewels stolen include a clasp pin with
a large pearl in the center and with a number of
seed pearls surrounding it. Matching the clasp
pin is a pair of evenly matched pearl earrings, in
which the pearls are of unusual luster. Another
piece of the missing jewelry is a ring set with
eight diamonds weighing several karats.
The managers of the Lexington street stores,

Baltimore, are busy with their midwinter sales of
odds and ends. True to their usual custom, the
window displays take an important part in adver-
tising the sales. The stroller along Lexington
street reaches the daintiest windows at Jerome R.
Schirm's and Robert Rausch's. The show win-
dows of Leon Levi display many novelties in the
way of brooches.
J. Leo Patterson, formerly of Reinhard & Pat-
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terson, Baltimore, has joined the Cross & Beguelin
forces at 23 Maiden lane, New 1 ork, and will
cover southern territory for that firm. Mr. Pat-
terson is enthusiastic over the prospects for book-
ing a large volume of orders in the south, as that
territory seems to be the prosperous part of the
United States at present.
The Baltimore Jewelers' Supply Company has

sent to the trade a new calendar which is unique
in get-up and artistic in execution.
The firm of John L. Stieff & Co., silversmiths,

Baltimore, has dissolved and is succeeded by the
J. A. Pauly Company. Mr. Stieff has returned to
the employ of the C. C. Stieff Company. The
new company will make a specialty of gold and
silver novelties, and already has a man on the
road.
Pinto Brothers, at 309 South Eutaw street, are

already making Easter displays and are the first
jewelers to advertise the fact.

J. Harry Walker, who travels for Shirey & Co.,
the supply men, Baltimore, has just returned from
a trip through the west and reports a good bus-
iness, with the outlook for the spring trade very
promising. Mr. Walker left on February 5 for a
ninety-day trip through the Virginias, the Caro-
linas, Georgia and Tennessee.
The clover leaf and windows with green bot-

toms can be seen already in a few of the jewelry
stores, which plainly indicates that St. Patrick's
advance men have registered at the Caswell.

Schaeffer & Addison, Broadway and Pratt
street, Baltimore, deserve mention for the artistic
taste which they employ in the decoration of their
windows. The harmonious effects of the back-
grounds are perfect, and the stock is so arranged
that each piece can be seen plainly.
Harry E. Goertz, 896 West Baltimore street,

Baltimore, has one of the best window displays
in that part of the town. Mr. Goertz reports that
1911 was one of the best years that he ever had,
and is of the belief that 1912 will be a good year
for all jewelers.
Shirey & Co., material men, 153 West Baltimore

street, Baltimore, are so crowded for space that
all cases have been made double-deckers. The
company is on the lookout for larger quarters
nearer the center of the city.
The Charles C. Crooks Company, 114 West

Baltimore street, Baltimore, has a very attractive
display of diamonds in its windows. Speaking of
the Crooks store, it is the only one which spends
money on newspaper space all of the year round;
in fact, the company spends more on advertising
than any other jewelry concern in the city. Well-
written advertising and up-to-date window trims
have contributed largely to the success of the
store.

Massachusetts

George Greenberg, of Lowell, was recently
united in marriage to Miss Ida Baker, of Lowell.
The wedding was very pretty and a number of
Boston jewelers attended. Mr. Greenberg is now
in the real estate business at Lowell. He was
formerly connected with the Emblem Jewelry
Company, at 373 Washington street, Boston. The
happy couple have the best wishes and congratu-
lations of their many friends.
Mr. Moulton, of Moulton & Lunt, NewlAury-

port, has been quite ill with a bad cold. At pres-
ent writing he is much better.
The Burns Jewelry Manufacturing Company,

Boston, has been incorporated with a capital stock
of $250,000.
During a recent destructive fire in Pittsfield,

Jeweler Edward J. Spall was a loser to the extent
of $4,000. The loss, however, was covered by
insurance.
A. Judson Applegate, for many years a well-

known jeweler of Cambridge, with a place of
business at 42 Prospect street, near Central square,
died at his home, 15 Marlboro street, Belmont,
last month, after a brief illness, at the age of
sixty-five years.

Michigan

John Hellrich, who for several years managed
the L. H. Schaffer business at 37 Michigan ave-
nue, Detroit, has leased a new store on Gratiot
avenue and will go into business for himself.
Robert Henly, who was also employed in the
Schaffer store, will be associated with Mr. Hell-
rich in his venture. The latter has had several
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years of valuable experience and has a host of
friends among Detroit jewelers, who wish him
success. The fixtures of the new store are now
being placed in position.

H. T. Snyder, who has been in business for
several years on Fort street, Detroit, opposite
the postoffice, has secured a new location at 65
Grand River avenue, in a building just completed.
Here Mr. Snyder is having fitted one of the
most attractive stores in the city. A special
feature of the new store will be the show window,
which will be one of the prettiest in the city.

Emil Regal, until recently with E. J. Berthet,
Detroit, has taken a position with E. J. LeHeup.
George Baker, formerly with Friedberg & Son,
same city, has also taken a position with Mr.
LeHeup.
Hugh Connolly, president, and W. R. Grainger,

secretary of the Michigan Retail Jewelers' As-
sociation, represented the jewelers of the state
at a conference of men representing retailers
in every line of business, which was held in
Lansing on February 8. Subjects of mutual in-
terest to all retailers were discussed.

Among the marriage licenses issued during the
last week was one to F. D. McCabe, who is in
business at 844 Fort street West, Detroit.

W. F. King Jr., of Adrian, and Sidney Thomp-
son, of Shepherd, both enthusiastic Masons, at-
tended the Mystic Shrine of Moslem Temple in
Detroit last week.
The Jewelers' Board of Trade of Detroit held

its regular meeting February 9. Routine business
took up the greater part of the evening.
The Detroit auto show last week attracted

visitors from all over the state, among them
being Delos Connolly, of Connolly & Blashill,
Imlay City.
Paul Townsend, expert watchmaker, with Kunz

& Rogers, Detroit, has resigned his position and
will take charge of the watch repair department
for L. H. Goldberg, Grand Rapids. Mr. Town-
send has the reputation of being an unusually
clever workman.
F. C. Pohl will resume his former position as

city salesman with the C. A. Berkey Company,
Detroit, replacing W. F. Moore, who has resigned
to go into business for himself.
Ward & Tesh have taken over the business of

the Patterson-Gregor Company, Detroit. Both
men have been connected with the business for
several years, the former as foreman and the
latter in the business office. They will do repair-
ing, designing, engraving and manufacturing of
all kinds.
Harry Brender, wanted in Columbus, Ohio, for

burglarizing a jewelry store there, was arrested
in Detroit. The Detroit police say he admitted
his guilt.
E. J. Berthet, 91 Griswold street, Detroit, has

just completed the erection of a new home on
Hamilton avenue, in the fashionable Waterworks
district.
Roven Brothers, Detroit, who have been in

bankruptcy for a year, are again seeking a dis-
charge and have sent letters to their creditors
asking for their assistance.
F. C. Reickhoff, of Howell, who went to Silver

City, N. M., about a year ago, hoping the change
would improve Mrs. Reickhoff's health, will
probably sell his Michigan store and is preparing
to go into business in Silver City.

Chambers & Stewart, of Mount Clemens, whose
store was burned early in January, are selling
by auction what stock was saved from the flames,
And as soon as repairs are completed on their
building will put in a new stock.
E. J. Hervey, jeweler, for many years at 6

Canal street, Grand Rapids, has leased the store
at II Fountain street and will move to his new
location in March.

Minnesota

Messrs. Gilbertson and Nelson have purchased
the Preston jewelry store at Spring Grove.
Ralph Bringolf, of Northfield, has accepted a

position as manager of a jewelry store owned by
P. V. McCoy, Minot, N. Dak.
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Missouri

. William H. Kelly, a jeweler and one of the
pioneer business men of Carrollton, died at that
place on January 29, aged sixty-nine years. He
had been sick since January f. He left a wife,
two daughters and four sons.
Mrs. R. L. Falk, wife of R. L. Falk, the well-

known jeweler of Bowling Green, died Janu-
ary 31.
C. E. Howerton, formerly a jeweler of New

London, has opened a jewelry store at 311 Broad-
way, Hannibal.
The interior of the Crossley building, on

Holden street, Warrensburg, formerly occupied
by the Economy Variety Store, is being remod-
eled for John R. Miller, the jeweler, and E. E.
Burchfield's music house.

Montana
Miss Wilhelmina F. Opp, eldest daughter of

Mr. and Mrs. Jacob Opp, and Alfonse Ketterer,
a jeweler at the Jacquemin store, Helena, were
united in the holy bonds of wedlock in the pres-
ence of relatives and many admiring friends on
January 24 at the Sacred Heart Cathedral.
The F. C. Bennett Company filed articles of

incorporation last week, the company being organ-
ized to carry on a general jewelry, optician and
art goods business at Lewistown. The capital
stock is placed at $ro,000, and the directors are
F. C. Bennett, T. A. Berkin and C. A. Linn. All
but two of the 10,000 shares are subscribed for
by F. C. Bennett. The company takes over the
jewelry and picture business of F. C. Bennett.

Nebraska

Frank G. Buchan, of Aurora, has sold his half
interest in the jewelry firm that bears his name
to Frank Jironsky, who for a year has been em-
ployed in the store. The latter comes from
Wahoo. Mr. Buchan has been in the jewelry
business in Aurora for the last twenty-eight
years, and is widely known as a business man of
integrity and a jeweler of ability, He will spend
some time in visiting his children in Kansas City
and Lincoln.

New Jersey

Charles Hubatka, Elizabeth, who conducted a
jewelry store at 553 Elizabeth avenue for the past
several months, has acquired the store formerly
conducted as a cigar stand by Benjamin Steinberg
at 3 Broad street. Alterations are being made
to the Broad street property, which will soon be
opened by Mr. Hubatka as a jewelry store.
D. Saltzman, jeweler at Bellmar, has opened a

branch store at Manasquan, in the building for-
merly occupied by Gordon Woolley.

New York
M. L. Willoughby, of Ithaca, has purchased the

jewelry stock of Edward Wixson, at 200 North
Washington street. Mr. Wixson will remain with
the store for about three weeks until he decides
definitely what he will do. Mr. Willoughby, who
has come to this city well recommended, is a
graduate from Northern Illinois Optical College.

Ohio
E. F. Lutz, Bucyrus, has recently been in To-

ledo, where he purchased a stock of jewelry for
the new store which will be located in Deshler.
A partnership has been formed between E. F.
Lutz and N. L. Barnhart, formerly of Marion
county, who has been assisting at the Lutz jew-
elry store for several months past. The new
firm has secured a good location in the principal
part of the town.
C. E. Lonsway, South Lorain jeweler, is mov-

ing his quarters from 2822 Pearl avenue to the
store formerly occupied by him at 2817 Pearl
avenue, which was almost totally destroyed in
the fire which partially burned out the Max Isen-
berg property, at the corner of Pearl avenue and
East Twenty-eighth street, about a year ago.
Leonard jewelry Company, Cleveland, has been

incorporated with a capital stock of $10.000. The
directors are E. Tuttlebach, Albert Lawrence,
David Klein, F. J. Albi and A. L. Dietz.
Harry Schiff, who operates a jewelry store at

940 Broadway, and T. Schiff, who for several
years has conducted a business at 1778 East
Twenty-eighth street, Lorain, have formed a part-
nership. Hereafter the firm will he known as
Schiff Brothers. They have leased the storeroom
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at 822 Broadway, formerly occupied by Shaw &
Isroff, and here they will open a new store.
Harry Schiff will close his store on Broadway
and will assume the management of the new
store. I. Schiff will continue to conduct the store
on East Twenty-eighth street, and this, too, will
be operated under the firm name.
Bremmer & Son have purchased the stock and

fixtures of E. J. Howenstine, Mansfield.
G. W. Bowers, Marion, is holding an auction

sale, clearing out his surplus stock.
Joe Charba has started a new jewelry store at

Tenth and Yankee road, Middletown.
The 24-Karat Club, of Toledo, met in regular

session on January 30 at the rooms of the Toledo
Commerce Club. The business transacted was
mostly of routine character. Discussion was held
on the matter of sending delegates to the state
convention which will be held at Put-in-Bay dur-
ing the summer. The members of the club ex-
tended a token of remembrance to Henry Froe-
lich, who at the time was confined in a Toledo
hospital with threatened pneumonia. Teh tribute
consisted of a handsome bouquet of selected
flowers.
Arthur Comlossy, son of L. Comlossy, Toledo.

has returned to his studies at the Ohio State Uni-
versity, Columbus, after spending a week in the
parental home.
Gus Warnke, watchmaker at the George Kapp

Company, Toledo, has sold his handsome South
Toledo home and will invest the proceeds in
stocks. He will move into a more central loca-
tion in order to be nearer to his work.

J. J. Freeman, head of the jewelry house of
J. J. Freeman & Co., Toledo, is spending a couple
of weeks at Mount Clemens, Mich., where he
went to rest and recuperate and enjoy the baths.
William H. Broer, head of the William H.

Broer Company, Toledo, has just purchased a
handsome new E. M. F. touring car. He antici-
pates a summer of real enjoyment.
A number of Toledo friends attended the re-

cent wedding of Albert E. Reese, retail jeweler
at Oak Harbor, who was joined in marriage to
Miss Iva Von Thron. The ceremony was per-
formed by the Rev. J. B. Alten at the home of
the bride's parents. After a five-course wedding
supper the young couple left for a ten days
eastern tour.

J. Vogel, of the Isenberg Brothers Company,
Toledo, is spending a few days in Fostoria trans-
acting business for his firm.
John Sweeney and Arthur Peters, arrested at

Akron charged with diamond thefts from sev-
eral jewelry stores, have been bound over to the
grand jury.
H. B. Stone, Toledo, reports a rushing business

so far as his repair benches are concerned. Jew-
elry business proper has not been especially rush-
ing, although a number of good sales have been
made recently.
The Judd-Gross Company, Toledo, is preparing

to move into its new location on Summit street,
five doors south of its present quarters. The auc-
tion sale conducted by the concern before remov-
ing has been concluded and proved a decided
success.
A Toledo high school boy, Durbin W. Rowland,

son of J. G. Rowland. Madison avenue jeweler,
is securing considerable local fame as a writer
of fiction. His latest effort, "The wakening of
Ritson," is published in the February nuinber of
Munsey's Magazine.
Miss Mary Eunice Nicklett was married Janu-

ary 24 to Edmund F. Frick at the home of the
bride's parents. Both are Toledo young neople,
and the bride has for some time been cashier at
the George Kapp jewelry store on Summit street.
She will continue in this capacity for a time at
least.
Henry Froelich, head of the New York jew-

elry house of Henry Froelich & Co., was taken
ill while in Toledo on business. Mr. Froelich
was confined to a Toledo hospital for four days
threatened with pneumonia. He has recovered
sufficiently to return to his home in New York.
Art Heltebrink. watchmaker at the William H.

Broer Company, Toledo. is fairly coining money
these days, as he has some fancy hens out at his
hones which, despite the zero weather of the past
several weeks, proudly lay three-quarters of a
dozen eggs every day. The eggs, however, are
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not warranted to last as long as his guaranteed
mainsprings. Heltebrink, it is said, has applied
to the police department for special protection
for his "gold-producing fowls."
Mr. and Mrs. Irving Frank, Toledo, left for

New York City, where they will spend a couple
of weeks pleasuring. Mr. Frank is a member of
the firm of Basch & Co.

I. Koppelman, Toledo, has returned from New
York City, where he attended the funeral of his
eldest son, a rising young attorney. The de-
ceased was twenty-seven years of age and leaves
a wife and two sons. He contracted tuberculosis
and succumbed to its ravages.
M. E. Pitman, Toledo, has accepted a position

as watchmaker at the William H. Broer Jewelry
store in that place.
The Wolcott & Kapp Company, located at 318

Summit street, Toledo, will remove to its new
quarters, 344 Superior street, on March 1.
C. J. Duncan, jeweler at Massillon, recently re-

ceived from the sheriff of Medina county a tele-
phone message saying that on the person of a
man arrested in Medina has been found a $100
diamond ring encased in a box marked "C. J.
Duncan, Massillon, Ohio," and asking him if he
had recently missed any of his stock. Mr. Duncan
found nothing missing. How the man came into
possession of the ring and box is unknown.
George Comlossy, son of L. Comlossy, Toledo

jeweler, has accepted the position of statistician at
the Minnesota State Agricultural College. He
will secure and keep a record of the cost of pro-
duction from eight farms operated by the insti-
tution.

Oklahoma

The L. & R. Jewelry Company has moved from
its old location at 417 West Okmulgee to 225
West Broadway. It has largely increased its
stock and has installed new fixtures throughout,
and now has a most complete and up-to-date
store.

J. W. Winkler, of Holdenville, secretary of the
Oklahoma Retail Jewelers' Association, was in
Oklahoma City the last week in January complet-
ing arrangements for the annual convention of
the association, which will be held in that city
May 6 and 7. The Skirvin Hotel was selected
as headquarters for the convention and the meet-
ing place of all sessions of the association. The
officers will maintain office rooms at this hotel
during the convention. Arrangements were made
for 250 delegates and visitors to attend. At the
national convention of jewelers to be held in
Kansas City August 6, 7, 8 and 9, Oklahoma City
will issue an invitation for the 1914 convention.
Efforts to get the 1913 gathering will not be made,
as it will be held in another section of the coun-
try in all probability.
Edward Gumm, a jeweler of Durant, died Feb-

ruary 2 of spinal meningitis. He was a member
of the Durant school board and had moved to
Durant from Bonham, Texas, where he had lived
many years.

Oregon

L. Kamstra, of Prineville, lost his building
and the greater part of his stock in a tire which
took place there recently.
Alex Mairet, one of Portland's best-known re-

tail jewelers, having been in the jewelry business
for more than thirty years, recently turned over
his entire business to his. daughter Elsie, who
has a thorough knowledge of watchmaking; in
fact, everything pertaining to the retail jewelry
Dusiness. She will, from now on, conduct the
business in her own name. The store is located
in the St. Charles Hotel building. Mr. Mairet
comes from a family of Swiss watchmakers, and
at present has one brother in Switzerland manu-
facturing repeating watches. Mr. Mairet will
spend the remainder of his days in retirement.
He will go to the southern part of California for
a much-needed rest in the near future.

Felix Freidlander has recently installed the
Tyco, a self-recording thermometer, in front of
his store. It is attracting considerable attention.
This instrument records in red ink on paper dials
the exact temperature, also the time, every day.
Edward Pratt, junior partner of the jewelry

firm of E. W. S. Pratt & Son, of Corvallis, has
withdrawn his interests from the business and is

looking around for a new location. His father,
E. W. S. Pratt, will still continue the business
for a short while, when he will sell out and retire.
W. L. Coppernall, who recently became sole

owner of the business operating under the firm
name of Maurer-Coppernall Jewelry Company,
at Eugene, has decided to double the size of his
store by taking out the partition which separates
his present store from the barber shop next door.
He has purchased fixtures of Watt & Son and
will install them in the front of the store, while
the rear end will be given up entirely to the
manufacturing, polishing and setting of agates.

Pennsylvania

The frame building at Norristown occupied
jointly by Augustus Schoenian, jeweler, and Mag-
istrate Corson was badly damaged by fire recently.
Mr. Schoenian's loss was about $200, without
insurance. The cause was unknown.
The York police notified Cohen Brothers, jew-

elers, 528 Penn street, Reading, that their store at
South George and King streets, York, was bur-
glarized during the night of January 22 and goods
to the value of nearly $2,000 stolen. The mem-
bers of the firm left for that place. The store
was recently remodeled. Entrance was gained
between iron bars of a window which had been
pried apart to afford an ingress of about eight
inches. Watches and rings formed the larger
part of the loot.

.Rhode Island

J. S. Blondin, of Woonsocket, has added a new
Geneva ophthalmoscope and retinoscope to his
already well-equipped optical department.
Mr. Couch, formerly with F. M. Silva, Provi-

dence, has accepted a position with T. H. Tarbox,
Pawtucket.

Tennessee

National Jewelry Company, Nashville, has been
incorporated with a capital stock of $20,000, to
engage in the wholesale and retail jewelry bus-
iness. The incorporators are J. M. Gilliam, B. F.
Rippy, John A. Campbell, H. Williams, J. W.
Rutherford, J. K. Rippy and A G. Rutherford,
H. D. Jones, Trenton, has made arrangements

to move about February 15 to one of the best
locations in his town, where he will have 225
square feet more floor space than he has at
present. The new quarters will have a solid glass
front with fine light and considerable new fix-
tures. Mr. Jones has just passed through the
most prosperous year in his business and antici-
pates still greater success in his new location.
Cotham Brothers, jewelers at Columbia, have

moved from the corner of Court square and West
Seventh street to the building on West Seventh
street recently occupied by the Woldridge Com-
pany. A number of new fixtures have been in-
stalled, and these, with the fixtures already in
use at the old stand, make the store one of the
most complete jewelry establishments to be found.
The firm has the entire first floor of the building,
which is double the space it did have. Although
Cotham Brothers only commenced business in
June, 1910, the growth of the business warrants
the change.

Texas

Taylor Brothers, Main street, Houston, have
put a new front to their jewelry store.
Baron Von Hafner, of San Antonio, is the

owner of five large jewelry stores scattered
throughout the principal cities of Texas, and is
now considering a suitable location for the pur-
pose of opening a jewelry store in San Antonio.
The building of E. D. Thomas, jeweler, San

Antonio, was badly damaged by fire recently.
The jewelry firm heretofore known as C. A.

Randolph, Huntsville, has been succeeded by Ran-
dolph & Ernst, Robert Ernst being the other
member of the new concern. The jewelry and
stationery business will be conducted on the same
lines as formerly.

Recently there has been a general changing
around among the merchants of Lockhart. Gor-
don's jewelry store is now on the west side of
the square, moving from the south side to give
possession to Sam Joseph, who recently purchased
that property.
W. J. Graber, Brenham, who has been con-

ducting one of the largest jewelry establishments
in this section for a number of years, has sold out
his stock of goods to Arthur Bailey, of Colorado.
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Washington

C. W. Smith & Co., of Mabton, recently sold
an interest in their drug and jewelry business to
C. E. Alexander.
A fire which recently started from a match in

oil waste in the basement of the Miller building,
North Yakima, gutted the basement and burned
through to the second and third floors, causing
about $200,000 damage before it was under con-
trol. Dunbar & Nelson, who have the largest
jewelry store in the city, carried their entire stock
from the building. The building is supposed to
be a fireproof structure.

West Virginia

Roecoe Snediker, a well-known jeweler, who
has been located in Cannonsburg for several
months, has returned to his position in Sistersville
in the jewelry store of his uncle, A. L. Marsh.

Wisconsin
About April I Hilbert will have a first-class

jewelry store. Louis Stark, of Chilton, has de-
cided to make his home there and will fit up a
building which he recently purchased, and put in
a complete stock of jewelry. Mr. Stark is a first-
class watchmaker,
C. M. Hall, Chippewa Falls, who succeeded

C. B. Morse in the jewelry business and watch
inspector for the Soo, has received the appoint-
ment of watch inspector for the Milwaukee road.
The Vander Zanden Jewelry Store, De Pere,

for twenty-six years one of the county's leading
jewelry establishments, will hereafter be known
as the Vander Zanden Company, Ben F. Vander
Zanden having recently been admitted to the firm.
Henry Clusen, Manitowoc, the Washington

street jeweler, has purchased the stock of the
store conducted by the late Frank Seidl, South
Eighth street, and will succeed to the business.
Mr. Clusen, who has been engaged in the jewelry
business for eleven years, located on Washington
street near Ninth, will close the Washington
street store and remove the stock to the Seidl
store, which he will occupy in the future. Mr.
Clusen succeeded the late F. G. Vogelsang in the
business on Washington street.
The 0. H. Bingenheimer Company, Milwaukee,

manufacturers of jewelers and engravers' sup-
plies and tools, has been incorporated with a capi-
tal stock of $30,000. The incorporators are 0. H.
Bingenheimer, Penelope H. Bingenheimer and
Maurice A. McCabe.
A. P. Hirzy, the well-known Grand Rapids

jeweler, has recently installed an up-to-date opti-
cal department to his jewelry store, also a com-
fortable waiting-room. He is prepared to test
eyes, fit glasses and treat defective vision in the
most up-to-date manner.

Wyoming

Sam Bergman, a pawnbroker of Cheyenne,
purchased from George W. Hoyt, postmaster, on
June 30, a miscellaneous collection of 224 watches.
They are part of a collection of bicycles, motor-
cycles, jewelry, vacuum cleaners, typewriters,
lawn mowers, baby carriages, etc., found at the
home of Joseph Kingham, assistant postmaster,
who, while in charge of the money-order depart-
ment of Cheyenne postoffice, embezzled $23,000
and is in the Leavenworth federal prison on a
five-year sentence.
E. Greenwood, Laramie, is unfortunately "out"

an $8 watch and $37 in money, having cashed a
bogus check for $45 with H. M. Beckwith's sig-
nature on it, and which was presented by John E
Howell, the purchaser, in payment for the watch.
It would appear that the eighteen-year-old lad
Howell put up such a straight line of talk con-
cerning his employment on Beckwith's ranch that
Greenwood was disarmed of all suspicion. Howell
said he knew Christenson, who is employed in
Greenwood's store, and 0. R. Richardson, and
said that ;hese men had been out to the ranch
hunting. Greenwood knew this to be a fact and
cashed the check without delay. Shortly after
noon the following day the signature of Beckwith
was discovered to have been forged and Green-
wood notified the sheriff. It was found that
Howell had purchased a ticket for Chicago and
gone on No. 6 that same night. Sheriff Frazer
telegraphed to Sidney, Neb., and Omaha, and the
authorities of these cities are on the lookout for
the young forger.
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January Coldest Month on Record—Business Greatly Impeded—Bauman-
Massa Jewelry Company Makes Extensions and Improvements—St. Louis
Clock and Silverware Company in New Quarters

St. Louis, February f.—The month of January
was the coldest we have had in this territory in
over fifty years, and as a result business was
retarded practically almost the entire first month
of the new year. The traveling men did not get
away on their trips until near the end of the
month, and general trade conditions were greatly
impaired for that period. There is a general feel-
ing that conditions look better for 1912 than they
were during 1911.

Elaborate Improvements Planned

The Bauman-Massa Jewelry Company is spend-
ing $10,000 in enlarging its factory and salesrooms
and general alterations. Six hundred square feet
will be added to its factory on the fifth floor of
the Commercial building, and the same amount of
space to its salesrooms in the same building. S. H.
Bauman, president of the firm, who was to have
gone to New York on a business trip, has post-
poned it until after the alterations have been com-
pleted. F. L. Jaccard, Texas traveler, with head-
quarters at Fort Worth, who had been spending
some time here, left for home on February 5.

William Weidlich, president of the Weidlich
Jewelry Company, returned recently from a three
weeks' trip to New York, Bridgeport, Providence
and other jewelry centers. R. J. Blauner, secre-
tary of the company, returned February I from a
week's trip to Florida. E. H. Meier, formerly
traveler for the Van Bery Silver Company, of
Rochester, N. Y., has accepted a similar position
with the Weidlich Jewelry Company. He left
February fo on a long trip through the middle
west and south. E. M. Hurst, also traveler for
this concern, left January 27 on a four months'
trip through Texas.
H. F. Hines, western traveler for the Weidlich

Manufacturing Company, of Bridgeport, Conn.,
left New York January 27 on a long western trip.
On February 6 the Business Men's League spe-

cial train, containing eighty of our prominent
business men, left here for New Orleans, from
which point they sailed on February 7 on a twenty-
five days' trip to Panama. In the party were
F. W. Drosten, president of the F. W. Drosten
Jewelry Company, and wife, and George J. Hess,
president of the Hess & Culbertson Jewelry Corn-
pany.

Move Into New Quarters

On February 15 the St. Louis Clock and Silver-
ware Company will be nicely settled in its new
quarters on the second, third, fourth and fifth
floors of the new building at 410 and 412 North
Seventh street. The second floor will be used as
its jewelry and sample department; third floor,
shipping and offices; fourth, cut glass and silver-
ware; fifth, clocks. It will have 50 per cent more
space than it had in its old quarters.
S. L. Loewenstein, traveler for the Bauman-

Massa Jewelry Company, left January 29 on a
long western trip. Joseph Auer, same concern,
left January 35 on a several weeks' southern trip.

J. Bolland, president of the J. Bolland Jewelry
Company, is arranging for a ten days' business
trip to New York.
E. H. Mead, one of the directors of the Mer-

mod, Jaccard & King Jewelry Company, was con-
fined at home a week recently with a severe
attack of the grip.
The traveling force of the Mermod, Jaccard &

King Jewelry Company have left on their trips as
follows: J. M. Fitzroy, February 3 on a two
months' trip through Missouri, Kansas and Ne-
braska ; A. E. Chedell, January 27 on a two
months' trip through Indiana, Tennessee and Ken-
tucky; J. D. Rogers, January 25 on a three
months' trip through Georgia, Alabama and Flor-

ida, and William Elliott, February 3 on a two
months' trip through Arkansas, Texas and
Louisiana.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned recently from
a short business trip to Chicago.
The wife of L. Robin, the well-known engraver,

is just recovering from a very severe attack of
pneumonia.
L. A. Fassett, of Weiss & Fassett, arrived home

February 8 from a six weeks' business trip to
Europe. Frank Scholl, of this firm, left February
12 on a two weeks' business trip through Missouri
and Kansas.
B. Stiffelman, of M. Stiffelman & Co., left Feb-

ruary 6 on a three weeks' trip through Texas.
C. P. Hutchinson, vice-president of the Whelan-

Aehle-Hutchinson Jewelry Company, is arranging
for a business trip to New York this month.
George Witte, shipping clerk of the F. W. Dros-

ten Jewelry Company, was married to a popular
young lady of this city on January 31. His col-
leagues presented the happy couple with a very
handsome silver set. The wife of Charles D.
Spindler, salesman for this firm, is recuperating
from a serious attack of pneumonia.
Friton Brothers, the jewelers and engravers,

formerly at 613 Pine street, have moved into
handsome new quarters on the second floor at 806
Pine street.

Traveling Men More Expensive

At one of the weekly luncheons of the St.
Louis Sales Managers' Association at the Mercan-
title Club recently, methods of handling expense
accounts of traveling salesmen were discussed.
The high cost of living makes itself felt at hotels
as much as at home, said speakers, and it now
costs considerably more to maintain a road sales-
man than formerly. Some houses require a
weekly statement from their representatives, while
some prefer a daily statement, and other features
of keeping such accounts were discussed.
A. L. Bauman, president of the L. Bauman Jew-

elry Company, returned recently from a short bus-
iness trip to New York.
James Boyd, formerly traveler for the L. Bau-

man Jewelry Company, has accepted a similar
position with A. Schwab & Son, Cincinnati, Ohio.
F. E. Hoevel, formerly house salesman for the
L. Bauman Jewelry Company, has accepted a posi-
tion with the Aller-Wilmes Jewelry Company.
Miss Erna Goerlich, of the office force of the

L. Bauman Jewelry Company, has accepted a posi-
tion with the Weidlich Jewelry Company.
F. W. Hoyt, president of the Hoyt Jewelry

Company, is arranging for a two weeks' sojourn
at Hot Springs, Ark., where his wife is spending
some time for her health. I. T. Fuller, traveler
for this firm, left on January 30 on a long trip
through the west and northwest. F. J. Bross,
same firm, left January 29 on a month's trip
through Illinois.
The St. Louis Jewelry Jobbers' Association is

planning to hold a meeting some time this month.
A. L. Compton, of Mound City, Ill., was a recent

visitor here. He had just completed an optical
course at Kansas City and will add an optical
department to his store.
M. E. Burenstine, at 616 Olive street, is con-

ducting an auction sale at his store.
The annual reception and ball of the North St.

Louis Business Men's Association was given the
night of January 31. Joseph M. Ebeling, president
of the local retail jewelers' association, was chair-
man of the floor committee.

Opposed to Electric Signs

The associated retailers of St. Louis recently
passed a resolution requesting the city council not
to enact a bill authorizing large overhead electric

signs. This action was taken after a strong speech
had been made on the "signboard evil" by a
prominent local business man. That they are un-
sightly and a source of danger from fire or from
blowing over were the main arguments of the
speaker. At a meeting of more than thirty of the
largest property owners on Broadway, held re-
cently, plans were outlined for the improvement of
Broadway from Washington avenue to Elm street.
The property owners met in conjunction with the
subcommittee of the City Improvement Associa-
tion. Goodman King, president of the Mermod,
Jaccard & King Jewelry Company, is chairman of
the subcommittee.
D. G. Braham, jewelry buyer of the Stix, Baer &

Fuller Dry Goods Company, was recently elected
one of the directors of the firm.
Gus F. Kaiser, an old-time traveling jewelry

salesman, formerly connected with Enos Richard-
son & Co. and later with F. M. Whiting, and for-
merly a salesman for the F. W. Drosten Jewelry
Company, died here January 26 of paralysis of the
liver. His reputation for a great memory was
well established among his friends. He was sixty-
seven years old.
M. L. Silverman has opened a jewelry store at

904 Olive street, which is jointly occupied by J. T.
Chappell, the optician.
George G. Gambrill, treasurer of the Eisenstadt

Manufacturing Company, celebrated his fortieth
birthday on January 26.
Lieutenant-governor Jacob F. Gmelich, who is

also a well-known jeweler, of Booneville, Mo., is
slowly recovering from a severe attack of pneu-
monia.
F. W. Drosten, president of the F. W. Drosten

Jewelry Company, celebrated his fifty-fourth
birthday on January 19.
N. S. Weiler, a jeweler of Cape Girardeau, Mo.,

accompanied by his wife, spent several days here.

Well-known trade visitors here recently were:
C. S. Stifft, Little Rock, Ark.; H. Jahn, of Jahn
Brothers, Pacific, Mo.; C. S. Scanlin, Indianapolis,
Ind.; Roy Goulding, Alton, Ill.; J. E. Mitchell,
Fort Worth, Texas ; W. P. Dickie, Bunker Hill,
Ill.; Mr. Bentley, Rolla, Mo. 

' 
• C. L. Goulding,

Alton, Ill.; Harry White, of the White Jewelry
Company, Litchfield, Ill.; Anton Schmerman,
Effingham, Ill.

Pearl Market Unaffected by Imitations

A member of a well-known New York jewelry
firm said recently: "Pearls are so perfectly imi-
tated today that it takes an expert to detect the
false from the true. A necklace worth $30,000
and more can be reproduced for about $15o.
Nearly all the finest pearls in New York lie in
our vaults most of the time. Do they lose in
luster? I think not. All that is largely legend-
ary. A pearl is a pearl, and can always be peeled.
That sounds most unromantic, but it is a truth.
The positive commercial fact remains that pearls
cover one-fifth of the jewels imported yearly for
our womankind. The charm is undeniable. As
one of our own customers said, the gems seemed
alive to her, imbued 'with sensibilities, where
other jewels were stony and inanimate.
"There are several women I might name here

in town who might almost cover themselves
from head to foot in the pearls they own. Once
started, it becomes a mania. Not only among
society women, either. There is one popular ac-
tress who often wears on the stage a rope of
pearls whose value exceeds that of many a royal
crown. Another well-known singer has in her
collection a pearl pendant which belonged to a
woman loved by Napoleon, and said to have been
bestowed upon her from the imperial casket of
France. Another woman, who believes in the
legend that the pearl requires human companion-
ship, always wears hers next her skin, the same
as the little French girl who has created the
latest pearl furore. Account for the popularity
of the pearl? We do not try to. It is more than
a mere fad or fashion. It is some psychic mys-
tery deep-rooted in the soul of woman herself.
We men care for the gem because of the romance
that clings to it, and there you are."
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not warranted to last as long as his guaranteed
mainsprings. Heltebrink, it is said, has applied
to the police department for special protection
for his "gold-producing fowls."
Mr. and Mrs. Irving Frank, Toledo, left for

New York City, where they will spend a couple
of weeks pleasuring. Mr. Frank is a member of
the firm of Basch & Co.

I. Koppelman, Toledo, has returned from New
York City, where he attended the funeral of his
eldest son, a rising young attorney. The de-
ceased was twenty-seven years of age and leaves
a wife and two sons. He contracted tuberculosis
and succumbed to its ravages.
M. E. Pitman, Toledo, has accepted a position

as watchmaker at the William H. Broer jewelry
store in that place.
The Wolcott & Kapp Company, located at 318

Summit street, Toledo, will remove to its new
quarters, 344 Superior street, on March 1.
C. J. Duncan, jeweler at Massillon, recently re-

ceived from the sheriff of Medina county a tele-
phone message saying that on the person of a
man arrested in Medina has been found a $100
diamond ring encased in a box marked "C. J.
Duncan, Massillon, Ohio," and asking him if he
had recently missed any of his stock. Mr. Duncan
found nothing missing. How the man came into
possession of the ring and box is unknown.
George Comlossy, son of L. Comlossy, Toledo

jeweler, has accepted the position of statistician at
the Minnesota State Agricultural College. He
will secure and keep a record of the cost of pro-
duction from eight farms operated by the insti-
tution.

Oklahoma

The L. & R. Jewelry Company has moved from
its old location at 417 West Okmulgee to 225
West Broadway. It has largely increased its
stock and has installed new fixtures throughout,
and now has a most complete and up-to-date
store.

J. W. Winkler, of Holdenville, secretary of the
Oklahoma Retail Jewelers' Association, was in
Oklahoma City the last week in January complet-
ing arrangements for the annual convention of
the association, which will be held in that city
May 6 and 7. The Skirvin Hotel was selected
as headquarters for the convention and the meet-
ing place of all sessions of the association. The
officers will maintain office rooms at this hotel
during the convention. Arrangements were made
for 250 delegates and visitors to attend. At the
national convention of jewelers to be held in
Kansas City August 6, 7, 8 and 9, Oklahoma City
will issue an invitation for the 1914 convention.
Efforts to get the 1913 gathering will not be made,
as it will be held in another section of the coun-
try in all probability.
Edward Gumm, a jeweler of Durant, died Feb-

ruary 2 of spinal meningitis. He was a member
of the Durant school board and had moved to
Durant from Bonham, Texas, where he had lived
many years.

Oregon

L. Kamstra, of Prineville, lost his building
and the greater part of his stock in a fire which
took place there recently.
Alex Mairet, one of Portland's best-known re-

tail jewelers, having been in the jewelry business
for more than thirty years, recently turned over
his entire business to his daughter Elsie, who
has a thorough knowledge of watchmaking; in
fact, everything pertaining to the retail jewelry
nusiness. She will, from now on, conduct the
business in her own name. The store is located
in the St. Charles Hotel building. Mr. Mairet
comes from a family of Swiss watchmakers, and
at present has one brother in Switzerland manu-
facturing repeating watches. Mr. Mairet will
snend the remainder of his days in retirement.
He will go to the southern part of California for
a much-needed rest in the near future.

Felix Freidlander has recently installed the
Tyco, a self-recording thermometer, in front of
his store. It is attracting considerable attention.
This instrument records in red ink on paper dials
the exact temperature, also the time, every day.
Edward Pratt, junior partner of the jewelry

firm of E. W. S. Pratt & Son, of Corvallis, has
withdrawn his interests from the business and is

looking around for a new location. His father,
E. W. S. Pratt, will still continue the business
for a short while, when he will sell out and retire.
W. L. Coppernall, who recently became sole

owner of the business operating under the firm
name of Maurer-Coppernall Jewelry Company,
at Eugene, has decided to double the size of his
store by taking out the partition which separates
his present store from the barber shop next door.
He has purchased fixtures of Watt & Son and
will install them in the front of the store, while
the rear end will be given up entirely to the
manufacturing, polishing and setting of agates.

Pennsylvania
The frame building at Norristown occupied

jointly by Augustus Schoenian, jeweler, and Mag-
istrate Corson was badly damaged by fire recently.
Mr. Schoenian's loss was about $200, without
insurance. The cause was unknown.
The York police notified Cohen Brothers, jew-

elers, 528 Penn street, Reading, that their store at
South George and King streets, York, was bur-
glarized during the night of January 22 and goods
to the value of nearly $2,000 stolen. The mem-
bers of the firm left for that place. The store
was recently remodeled. Entrance was gained
between iron bars of a window which had been
pried apart to afford an ingress of about eight
inches. Watches and rings formed the larger
part of the loot.

.Rhode Island
J. S. Blondin, of Woonsocket, has added a new

Geneva ophthalmoscope and retinoscope to his
already well-equipped optical department.
Mr. Couch, formerly with F. M. Silva, Provi-

dence, has accepted a position with T. H. Tarbox,
Pawtucket.

Tennessee
National Jewelry Company, Nashville, has been

incorporated with a capital stock of $20,000, to
engage in the wholesale and retail jewelry bus-
iness. The incorporators are J. M. Gilliam, B. F.
Hippy, John A. Campbell, H. Williams, J. W.
Rutherford, J. K. Rippy and A G. Rutherford,
H. D. Jones, Trenton, has made arrangements

to move about February 15 to one of the best
locations in his town, where he will have 225
square feet more floor space than he has at
present. The new quarters will have a solid glass
front with fine light and considerable new fix-
tures. Mr. Jones has just passed through the
most prosperous year in his business and antici-
pates still greater success in his new location.
Cotham Brothers, jewelers at Columbia, have

moved from the corner of Court square and West
Seventh • street to the building on West Seventh
street recently occupied by the Woldridge Com-
pany. A number of new fixtures have been in-
stalled, and these, with the fixtures already in
use at the old stand, make the store one of the
most complete jewelry establishments to be found.
The firm has the entire first floor of the building,
which is double the space it did have. Although
Cotham Brothers only commenced business in
June, Two, the growth of the business warrants
the change.

Texas
Taylor Brothers, Main street, Houston, have

put a new front to their jewelry store.
Baron Von Hafner, of San Antonio, is the

owner of five large jewelry stores scattered
throughout the principal cities of Texas, and is
now considering a suitable location for the pur-
pose of opening a jewelry store in San Antonio.
The building of E. D. Thomas, jeweler, San

Antonio, was badly damaged by fire recently.
The jewelry firm heretofore known as C. A.

Randolph, Huntsville, has been succeeded by Ran-
dolph & Ernst, Robert Ernst being the other
member of the new concern. The jewelry and
stationery business will be conducted on the same
lines as formerly.

Recently there has been a general changing
around among the merchants of Lockhart. Gor-
don's jewelry store is now on the west side of
the square, moving from the south side to give
possession to Sam Joseph, who recently purchased
that property.
W. J. Graber, Brenham, who has been con-

ducting one of the largest jewelry establishments
in this section for a number of years, has sold out
his stock of goods to Arthur Bailey, of Colorado.
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Washington
C. W. Smith & Co., of Mabton, recently sold

an interest in their drug and jewelry business to
C. E. Alexander.
A fire which recently started from a match in

oil waste in the basement of the Miller building,
North Yakima, gutted the basement and burned
through to the second and third floors, causing
about $200,000 damage before it was under con-
trol. Dunbar & Nelson, who have the largest
jewelry store in the city, carried their entire stock
from the building. The building is supposed to
be a fireproof structure.

West Virginia
Roecoe Snediker, a well-known jeweler, who

has been located in Cannonsburg for several
months, has returned to his position in Sistersville
in the jewelry store of his uncle, A. L. Marsh.

Wisconsin
About April I Hilbert will have a first-class

jewelry store. Louis Stark, of Chilton, has de-
cided to make his home there and will fit up a
building which he recently purchased, and put in
a complete stock of jewelry. Mr. Stark is a first-
class watchmaker.
C. M. Hall, Chippewa Falls, who succeeded

C. B. Morse in the jewelry business and watch
inspector for the Soo, has received the appoint-
ment of watch inspector for the Milwaukee road.
The Vander Zanden Jewelry Store, De Pere,

for twenty-six years one of the county's leading
jewelry establishments, will hereafter be known
as the Vander Zanden Company, Ben F. Vander
Zanden having recently been admitted to the firm.
Henry Clusen, Manitowoc, the Washington

street jeweler, has purchased the stock of the
store conducted by the late Frank Seidl, South
Eighth street, and will succeed to the business.
Mr. Clusen, who has been engaged in the jewelry
business for eleven years, located on Washington
street near Ninth, will close the Washington
street store and remove the stock to the Seidl
store, which he will occupy in the future. Mr.
Clusen succeeded the late F. G. Vogelsang in the
business on Washington street.
The 0. H. Bingenheimer Company, Milwaukee,

manufacturers of jewelers and engravers' sup-
plies and tools, has been incorporated with a capi-
tal stock of $30,000. The incorporators are 0. H.
Bingenheimer, Penelope H. Bingenheimer and
Maurice A. McCabe,
A. P. Hirzy, the well-known Grand Rapids

jeweler, has recently installed an up-to-date opti-
cal department to his jewelry store, also a com-
fortable waiting-room. He is prepared to test
eyes, fit glasses and treat defective vision in the
most up-to-date manner.

Wyoming

Sam Bergman, a pawnbroker of Cheyenne,
purchased from George W. Hoyt, postmaster, on
June 30, a miscellaneous collection of 224 watches.
They are part of a collection of bicycles, motor-
cycles, jewelry, vacuum cleaners, typewriters,
lawn mowers, baby carriages, etc., found at the
home of Joseph Kingham, assistant postmaster,
who, while in charge of the money-order depart-
ment of Cheyenne postoffice, embezzled $23,000
and is in the Leavenworth federal prison on a
five-year sentence.
E. Greenwood, Laramie, is unfortunately "out"

an $8 watch and $37 in money, having cashed a
bogus check for $45 with H. M. Beckwith's sig-
nature on it, and which was presented by John E
Howell, the purchaser, in payment for the watch.
It would appear that the eighteen-year-old lad
Howell nut up such a straight line of talk con-
cerning his employment on Beckwith's ranch that
Greenwood was disarmed of all suspicion. Howell
said he knew Christenson, who is employed in
Greenwood's store, and 0. R. Richardson, and
said that !hese men had been out to the ranch
hunting. Greenwood knew this to be a fact and
cashed the check without delay. Shortly after
noon the foilowing day the signature of Beckwith
was discovered to have been forged and Green-
wood notified the sheriff. It was found that
Howell had purchased a ticket for Chicago and
gone on No. 6 that same night. Sheriff Frazer
telegranhed to Sidney, Neb., and Omaha, and the
authorities of these cities are on the lookout for
the young forger.
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January Coldest Month on Record—Business Greatly Impeded—Bauman-
Massa Jewelry Company Makes Extensions and Improvements—St. Louis
Clock and Silverware Company in New Quarters

St. Louis, February IL—The month of January
was the coldest we have had in this territory in
over fifty years, and as a result business was
retarded practically almost the entire first month
of the new year. The traveling men did not get
away on their trips until near the end of the
month, and general trade conditions were greatly
impaired for that period. There is a general feel-
ing that conditions look better for 1912 than they
were during ign.

Elaborate Improvements Planned

The Bautnan-Massa Jewelry Company is spend-
ing $1o,000 in enlarging its factory and salesrooms
and general alterations. Six hundred square feet
will be added to its factory on the fifth floor of
the Commercial building, and the same amount of
space to its salesrooms in the same building. S. H.
Bauman, president of the firm, who was to have
gone to New York on a business trip, has post-
poned it until after the alterations have been com-
pleted. F. L. Jaccard, Texas traveler, with head-
quarters at Fort Worth, who had been spending
some time here, left for home on February 5.

William Weidlich, president of the Weidlich
Jewelry Company, returned recently from a three
weeks' trip Jo New York, Bridgeport, Providence
and other jewelry centers. R. J. Blauner, secre-
tary of the company, returned February i from a
week's trip to Florida. E. H. Meier, formerly
traveler for the Van Bery Silver Company, of
Rochester, N. Y., has accepted a similar position
with the Weidlich Jewelry Company. He left
February io on a long trip through the middle
west and south. E. M. Hurst, also traveler for
this concern, left January 27 on a four months'
trip through Texas.
H. F. Hines, western traveler for the Weidlich

Manufacturing Company, of Bridgeport, Conn.,
left New York January 27 on a long western trip.
On February 6 the Business Men's League spe-

cial train, containing eighty of our prominent
business men, left here for New Orleans, from
which point they sailed on February 7 on a twenty-
five days' trip to Panama. In the party were
F. W. Drosten, president of the F. W. Drosten
Jewelry Company, and wife, and George J. Hess,
president of the Hess & Culbertson Jewelry Com-
pany.

Move Into New Quarters

On February 15 the St. Louis Clock and Silver-
ware Company will be nicely settled in its new
quarters on the second, third, fourth and fifth
floors of the new building at 410 and 412 North
Seventh street. The second floor will be used as
its jewelry and sample department; third floor,
shipping and offices; fourth, cut glass and silver-
ware; fifth, clocks. It will have 50 per cent more
space than it had in its old quarters.
S. L. Loewenstein, traveler for the Bauman-

Massa Jewelry Company, left January 29 on a
long western trip. Joseph Auer, same concern,
left January 31 on a several weeks' southern trip.

J. Bolland, president of the J. Bolland Jewelry
Company, is arranging for a ten days' business
trip to New York.
E. H. Mead, one of the directors of the Mer-

mod, Jaccard & King Jewelry Company, was con-
fined at home a week recently with a severe
attack of the grip.
The traveling force of the Mermod, Jaccard &

King Jewelry Company have left on their trips as
follows : J. M. Fitzroy, February 3 on a two
months' trip through Missouri, Kansas and Ne-
braska ; A. E. Chedell, January 27 on a two
months' trip through Indiana, Tennessee and Ken-
tucky; J. D. Rogers, January 25 on a three
months' trip through Georgia, Alabama and Flor-

ida, and William Elliott, February 3 on a two
months' trip through Arkansas, Texas and
Louisiana.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned recently from
a short business trip to Chicago.
The wife of L. Robin, the well-known engraver,

is just recovering from a very severe attack of
pneumonia.
L. A. Fassett, of Weiss & Fassett, arrived home

February 8 from a six weeks' business trip to
Europe. Frank Scholl, of this firm, left February
12 on a two weeks' business trip through Missouri
and Kansas.
B. Stiffelman, of M. Stiffelman & Co., left Feb-

ruary 6 on a three weeks' trip through Texas.
C. P. Hutchinson, vice-president of the Whelan-

Aehle-Hutchinson Jewelry Company, is arranging
for a business trip to New York this month.
George Witte, shipping clerk of the F. W. Dros-

ten Jewelry Company, was married to a popular.
young lady of this city on January 31. His col-
leagues presented the happy couple with a very
handsome silver set. The wife of Charles D.
Spindler, salesman for this firm, is recuperating
from a serious attack of pneumonia.

Friton Brothers, the jewelers and engravers,
formerly at 613 Pine street, have moved into
handsome new quarters on the second floor at 8o6
Pine street.

Traveling Men More Expensive

At one of the weekly luncheons of the St.
Louis Sales Managers' Association at the Mercan-
title Club recently, methods of handling expense
accounts of traveling salesmen were discussed.
The high cost of living makes itself felt at hotels
as much as at home, said speakers, and it now
costs considerably more to maintain a road sales-
man than formerly. Some houses require a
weekly statement from their representatives, while
some prefer a daily statement, and other features
of keeping such accounts were discussed.
A. L. Bauman, president of the L. Bauman Jew-

elry Company, returned recently from a short bus-
iness trip to New York.
James Boyd, formerly traveler for the L. Bau-

man Jewelry Company, has accepted a similar
position with A. Schwab & Son, Cincinnati, Ohio.
F. E. Hoevel, formerly house salesman for the
L. Bauman Jewelry Company, has accepted a posi-
tion with the Aller-Wilmes Jewelry Company.
Miss Erna Goerlich, of the office force of the

L. Bauman Jewelry Company, has accepted a posi-
tion with the Weidlich Jewelry Company.
F. W. Hoyt, president of the Hoyt Jewelry

Company, is arranging for a two weeks' sojourn
at Hot Springs, Ark., where his wife is spending
some time for her health. I. T. Fuller, traveler
for this firm, left on January 30 on a long trip
through the west and northwest. F. J. Bross,
same firm, left January 29 on a month's trip
through Illinois.
The St. Louis Jewelry Jobbers' Association is

planning to hold a meeting some time this month.
A. L. Compton, of Mound City, Ill., was a recent

visitor here. He had just completed an optical
course at Kansas City and will add an optical
department to his store.
M. E. Burenstine, at 616 Olive street, is con-

ducting an auction sale at his store.
The annual reception and ball of the North St.

Louis Business Men's Association was given the
night of January 31. Joseph M. Ebeling, president
of the local retail jewelers' association, was chair-
man of the floor committee.

Opposed to Electric Signs

The associated retailers of St. Louis recently
passed a resolution requesting the city council not
to enact a bill authorizing large overhead electric

signs. This action was taken after a strong speech
had been made on the "signboard evil" by a
prominent local business man. That they are un-
sightly and a source of danger from fire or from
blowing over were the main arguments of the
speaker. At a meeting of more than thirty of the
largest property owners on Broadway, held re-
cently, plans were outlined for the improvement of
Broadway from Washington avenue to Elm street.
The property owners met in conjunction with the
subcommittee of the City Improvement Associa-
tion. Goodman King, president of the Mermod,
Jaccard & King Jewelry Company, is chairman of
the subcommittee.
D. G. Braham, jewelry buyer of the Stix, Baer &

Fuller Dry Goods Company, was recently elected
one of the directors of the firm.
Gus F. Kaiser, an old-time traveling jewelry

salesman, formerly connected with Enos Richard-
son & Co. and later with F. M. Whiting, and for-
merly a salesman for the F. W. Drosten Jewelry
Company, died here January 26 of paralysis of the
liver. His reputation for a great memory was
well established among his friends. He was sixty-
seven years old.
M. L. Silverman has opened a jewelry store at

904 Olive street, which is jointly occupied by J. T.
Chappell, the optician.
George G. Gambrill, treasurer of the Eisenstadt

Manufacturing Company, celebrated his fortieth
birthday on January 26.
Lieutenant-governor Jacob F. Gmelich, who is

also a well-known jeweler, of Booneville, Mo., is
slowly recovering from a severe attack of pneu-
monia.
F. W. Drosten, president of the F. W. Drosten

Jewelry Company, celebrated his fifty-fourth
birthday on January igs.
N. S. Weiler, a jeweler of Cape Girardeau, Mo.,

accompanied by his wife, spent several days here.

Well-known trade visitors here recently were:
C. S. Stifft, Little Rock, Ark.; H. Jahn, of Jahn
Brothers, Pacific, Mo.; C. S. Scanlin, Indianapolis,
Ind.; Roy Goulding, Alton, Ill.; J. E. Mitchell,
Fort Worth, Texas ; W. P. Dickie, Bunker Hill,
Ill.; Mr. Bentley, Rolla, Mo.• C. L. Goulding,
Alton, Ill.; Harry White, of the White Jewelry
Company, Litchfield, Ill.; Anton Schmerman,
Effingham, Ill.

Pearl Market Unaffected by Imitations

A member of a well-known New York jewelry
firm said recently: "Pearls are so perfectly imi-
tated today that it takes an expert to detect the
false from the true. A necklace worth $30,00o
and more can be reproduced for about $150.
Nearly all the finest pearls in New York lie in
our vaults most of the time. Do they lose in
luster? I think not. All that is largely legend-
ary. A pearl is a pearl, and can always be peeled.
That sounds most unromantic, but it is a truth.
The positive commercial fact remains that pearls
cover one-fifth of the jewels imported yearly for
our womankind. The charm is undeniable. As
one of our own customers said, the gems seemed
alive to her, imbued 'with sensibilities, where
other jewels were stony and inanimate.
"There are several women I might name here

in town who might almost cover themselves
from head to foot in the pearls they own. Once
started, it becomes a mania. Not only among
society women, either. There is one popular ac-
tress who often wears on the stage a rope of
pearls whose value exceeds that of many a royal
crown. Another well-known singer has in her
collection a pearl pendant which belonged to a
woman loved by Napoleon, and said to have been
bestowed upon her from the imperial casket of
France. Another woman, who believes in the
legend that the pearl requires human companion-
ship, always wears hers next her skin, the same
as the little French girl who has created the
latest pearl furore. Account for the popularity
of the pearl? We do not try to. It is more than
a mere fad or fashion. It is some psychic mys-
tery deep-rooted in the soul of woman herself.
We men care for the gem because of the romance
that clings to it, and there you are."
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The Other Side of
"The Message to Garcia"

Select the Right Man and Leave Him Unham-
pered—Lots of Rowans, but Few who Can
Pick Them Out

In all the talk about carrying the message to
Garcia this point is to be observed:

The man Rowan, who did the trick, was not
interfered with. He did as he pleased.
He was not fettered by details, and regulations

were not nailed on the wall.
If he had been told how to carry the message,

or compelled to do it in a certain way, he would
never have passed the first Spanish sentinel and
the buzzards would have picked his bones.
The paper was handed him without any red-

tape honsense, and he did the rest himself. The
cry that goes up from many establishments for
men who can do big things, and strike blows that
leave big dents, is often the cry of bosses who
don't know how to boss. I tell you no art is finer
than the art of developing men, and if you say
there are few Rowans, I answer there are few
men big enough to give Rowan a job to do and
then let him do it in his own way. In the average
establishment the owner is an egotist with his
cosmos unduly distended because of his success.
He puts a man in charge of a department with-
out giving him any real authority. Everybody in
the place knows the man is not the real head,
and he is the constant object of jokes and cheap
side-talk among the "push." He is hedged and
tied fast by rules, and nine times out of ten, if
he has an idea, he is afraid to present it for fear
the "old man" will call him down for butting in.
Quite often he is subject to the petty tyranny of
a son, brother, nephew or other relative of the
boss, and whatever ambition and originality he
possesses is smothered. He is supposed to make
his department pay, and yet he has no voice in
the planning of the work he has to • do. Some
one else hires and fires his help, and about all
he gets out of the job is a little cheap glory and
a small salary.

Judges of Human Values
Really big men never seem to have any trouble

in finding really big assistants, and 1'11 tell you
why. They are keen judges of human values,
and when they pick up a man for a big job they
virtually say to him :
"There you are, sir ! Take hold of things and

get a move on."
And keep this further vital fact in mind: They

pay their assistants a price that holds them on
the job, and gets out of them all there is to get.
They make their managers real heads, with un-
questioned authority, and they do not pester and
nag them with petty details, nor are they sup-
posed to conform strictly to precedents. These
managers are in full charge, and there is no ques-
tion on this point in the minds of subordinates.
The really successful men have always picked

big men for aides, because they knew how to
separate the great from the small in human
traffic, just as they know values in merchandise
and markets. They make the jobs so valuable
that there is no thought of shirking or looking
for another place.
They say : "Take this message to Garcia," and

it is carried through the enemy's lines to its des-
tination without wireless interruptions or foolish
details as to how it shall be done. No joy is
quite so keen as the joy that comes to a man who
is doing a duty in his own way, and using his own
brain to attain a result that is expected of him.
And there is no surer way to make a class B man
out of first-class stock than to interfere when he
is making head and coming in with the quarry.

The Misplaced Boss

The world is full of Rowans, but the trouble
is that there are not many employers broad
enough or far-seeing enough to pick them out of
the bunch. The first step toward securing the
faithful services of an employee is to sacredly
keep your promises to him. If you want a man
to do a thing, for God's sake let him do it in
his own way, or else fire him then and there. If
you have insufficient faith in the ability of a

man to do a task, in heaven's name, don't set him
at it. If your judgment in selecting help is bad,
do not pass the blame along to the man you
hire, for the chances are you load him down with
petty instructions until all thought of self-expres-
sion is completely blotted out. My heart goes out
to the man who would carry the message to
Garcia if let alone, but who fails to pull off the
trick because of a hundred handicaps and because
the boss really won't let him. I uncover to that
hired man who has the courage, at the proper
time, to tell the boss to go to hell, and I salute
the boss who has foresight enough not to let that
hired man get away, but holds him fast by a grasp
of the hand and a boost in his salary.
There are two sides to this "Garcia message"

business, and if you want a Rowan you'll find
him at your elbow in the rough. Every stone
quarry is full of statues, but it takes a sculptor
and not a stonecutter to find them. In develop-
ing a great business you have to develop com-
petent department heads as you go along, and
you never will run up a high score if you fail in
this vital particular. There are Rowans every-
where. It is up to you to develop and use them.
—Bert Moses, in Atchison Globe.

Origin of Sheffield Plate
-----

First Plating Done by Accident—History of the
Process

The manufacture of sterling silver wares and
of silver-plated wares is a branch of Sheffield
trade of .considerable importance. It shares with
cutlery the honor of being a staple industry of
the city and has taken a great and increasing part
in building up Sheffield's fame. From the begin-
ning the silver trade has been intimately con-
nected with the cutlery trade. The origin dates
from the middle of the eighteenth century and
can be traced as an offshoot of the older industry,
the manufacture of cutlery, for which the city
has so long been famous.
The silver industry began when the art of

silverplating was invented in the year 1742 by an
ingenious mechanic, Thomas Bolsover, who was
a member of the Cutler's Company. When re-
pairing the handle of a knife, composed partly of
silver and partly of copper, he accidentally fused
the metals, causing them to adhere one to an-
other, and this accident suggested to Bolsover the
possibility of a process of coating copper with
silver so as to present the appearance of silver,
and thus obtain a substitute for solid silver ware
which should be less expensive but not an imita-
tion. Bolsover succeeded in carrying out this
idea and manufactured small articles in plated
silver. This was the starting point of a very im-
portant industry, namely, the manufacture of
the celebrated Sheffield plate, which flourished
for a hundred years and then gave place to the
process of silver-plating by electro-deposition,
known as electroplating. This process was intro-
duced in 1840, and thence forward plating by
Bolsover's process declined and by about 1850 had
almost died out.
The silver-plating process pursued in the manu-

facture of old Sheffield plate consisted in taking
an ingot of copper slightly alloyed with brass,
and a thinner ingot of silver, finer than the stand-
ard, and placing them in close contact after their
surfaces had been scraped clean and even The
silver was then protected by a thin sheet of cop-
per and a sheet of iron outside of that. The
whole was tightly bound together with iron wire,
and the edges brushed together with a solution
of borax to prevent oxidation in the subsequent
heating. The ingot was next very carefully
heated in a reverberatory furnace until the silver
began to fuse and was seen to flow at the edges.
It was then quickly removed from the furnace,
gradually cooled, and when cold cleaned in an
acid solution, after which it was scoured with
sand and water and rolled out to the desired
thickness. For the purposes of manufacture
it was cut up and hammered into the required
shape by skilled workmen or stamped in dies, the
edges and parts being soldered together at a
moderate heat, and finally burnished by hand.
In the early days of silver-plating the manufac-
ture of buttons and buckles was an immense in-
dustry, and Bolsover at once established a factory
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in Baker's Hill for the production of these and
other small articles, such as snuff boxes, etc. He
experienced great difficulty in regard to labor,
and at first he, and others who followed him, had
to accept the services of itinerant tinkers anti
such workmen as they could induce to come from
London and other places—men who speedily
realized their importance and exacted their own
terms.
For the first fifty years the copper was plated

with silver upon one side only, but Bolsover's
apprentice, John Hancock, improved upon the
process and plated both sides, at the same time
extending its application to larger articles, such
as tankards, coffee pots, etc. Tin was at first
applied to hide the raw edges of the copper or
brass, but in 1784 George Cadman, in partnership
with Samuel Roberts, substituted solid silver
edges and mounts, thus not only hiding an ob-
vious disfigurement but also protecting the parts
most exposed to wear. The earliest forms of
Sheffield plate are generally plain and simple in
design, but later designs were pierced like the
silver-pierced work of about the middle of the
eighteenth century. As a general rule, Sheffield
plate simply reproduced the patterns of solid
silver in use at that time.

Cutting Plate Glass
It is quite a trick to cut plate or rolled glass,

and the thicker the glass the more difficult the
operation. With the trade, however, the job is
not so hard to do, as there are certain rules the
workmen follow that nearly always lead to suc-
cess. These rules are as follows:
With a common glass wheel cutter, which may

be purchased at any hardware store for twenty-
five cents, bear rather heavily on the glass in the
direction in which the fracture is intended; it will
leave a white line across. With a very light ham-
mer, one with a pein weighing about an ounce,
commence to lightly and rapidly tap the glass
immediately under the commencement of the line.
In a short time a fine crack will be observed to
start. This will follow the hammer along the
line to the end, when a very slight pressure will
cause the glass to separate. I have seen a work-
man use the rivet end of a two-foot iron folding
rule for the tapping, but I find a very small
hammer more convenient.
In the case of a ribbed plate glass the cutting

must, of course, be done on the smooth side.—
Arational Builder.

Letters to Jewelers
Number Thirteen

Not one jewelry store in a thousand
would say no to the Vatti for Easter if
all knew how it worked at Christmas,
when Vatti was new and a stranger.

Stranger no longer in those stores !
No occasion to travel to sell to those
stores; there's a better way. You may
as well know what it is.

This is printed, of course, for those
who missed it at Christmas.
" God helps those who help them-

selves," is the warrant for Vatti.
After a little, you'll never see a Vatti

Traveler; no, nor want to; for who
pays the traveler's wage and expense?
You know, don't you?
Write for the booklet, Catholic Trade

and How to Get It. Or, better, send
$5 for fcur colors as samples; we'll
send the book.

Vatti Rosary Co., 106 Fulton St., New York

—Adv.
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Business Dullness Attributed to Prolonged Cold

Weather—Brighter Prospects for Coming

Months—Crop Outlook Excellent

Kansas City, February IL—Business in jewelry
lines did not respond as reported to the hopes of
the Kansas City wholesalers and jobbers after the
first of the year. But they still attribute this un-
favorable situation to weather conditions, which
have held back all kinds of business. There is
every prospect of business revival in February
and March, which usually are good months for
the jobbing and wholesale trade in this territory.
Financiers in Kansas City maintain that there is a
strong and healthy optimism in the central west
based upon unusually good crop prospects.
The two-story building at 1007 Main street, oc-

cupied by the Margolis Jewelry Company, was
completely destroyed by fire the morning of Feb-
ruary 4. The fire was discovered in a little pho-
tograph gallery, which occupied the south end of
the jewelry store, by a night watchman. The
stock of jewelry, valued at $75,coo, was a com-
plete loss. Owing to the blustery wind the fire
was treacherous, dying down for a few minutes,
apparently under control, and bursting out again
in another place. This continued until the inte-
rior was a complete loss.
The stock of A. Siegelbaum, who filed a peti-

tion in bankruptcy last month, was put up for
sale January 13, but as the two highest bidders
bid exactly the same amount the court ordered a
resale. The stock was bought the latter part of
the month by Gray & Rainber for $5,000. The
firm also bought the leases of the two stores at
918 Main street and to East Twelfth street.
Frank Bangs, J. H. Whitney, W. C. Vandel

and E. L. Donaldson, travelers for the Edwards
& Sloane Jewelry Company, left February I for
their respective territories.
Earl Ingersoll, formerly with J. M. Harrison

at Concordia, Kan., and later with A. C. Rosser
at Osage City, Kan., is in Kansas City for two
months taking an optical course.
Sam Bloom, of the Meyer Jewelry Company,

returned the first of February from a month's trip
through Missouri.
Dana B. Ward & Co. have bcen closing their

doors every Saturday afternoon since the first of
the year.
B. A. McElwain, of Plattsmouth, Neb., was in

Kansas City a few days last month en route to
California, where he expects to spend the re-
mainder of the winter.
Plans for a six-story, steel construction, brick

and terra cotta hotel to be erected at the southeast
corner of Twelfth and McGee streets for J. Rus-
sell Mercer, president of the J. R. Mercer Jew-
elry Company, are being drawn by Kansas City
architects. Construction on the building, Mr.
Mercer says, will begin July 1. The hotel will be
opened next December. The plans show a struc-
ture fronting forty-five feet on Twelfth street
and eighty-six feet on McGee street. There are
to be ninety-six rooms, with forty-eight connect-
ing baths. The street floor will be occupied by
the lobby, cafe and two storerooms. The grill
will be in the basement. The building is to cost
$75,000.

J. R. Hendricks recently opened a jewelry store
on East Eighth street between Walnut street and
Grand avenue.
The travelers of the Woodstock-Hoefer Watch

and Jewelry Company, who have been in the
house helping with the annual inventory, left the
first week in February for their different terri-
tories.

Mrs. C. A. Kiger, wife of the wholesale jew-
eler, left the latter part of January for California
to spend the remainder of the winter.
C. B. Norton, with his wife and daughter, Miss

Edith, who has been spending several weeks at
Miami, Fla., have gone to Palm Beach to remain
until March I, when the party will return home.
Kansas City friends have received word of dn

death of W. H. Kelley, a prominent jeweler of
Carrolton, Mo.
The following were callers at the wholesale

houses of Kansas City last month : F. R. Cullum-
ber, Eldon, Mo.; Roy Emery, of Emery & Buhr-
man, Springfield, Mo.; L. 0. Kunze, Harrison-
ville, Mo.; R. E. Young, Newton, Kan.; Otto
Burkland, Moberly, Mo.; H. A. Tibbals, Emporia,
Kan.; A. J. Roberts, Caney, Kan.; J. A. Johnson,
Independence, Kan.; W. T. Peters, Eureka, Kan.;
H. H. Guber, Ottawa, Kan.; Charles Weber, Lex-
ington, Mo.; C. E. Tower, Greenville, Mo.; H. L.
Ford, Pleasant Hill, Mo.; Rubin Goodholm, sec-
retary of the Kansas Retail Jewelers' Association,
Lindsborg, Kan., and M. B. Gordon, Braymer, Mo.

DALLAS

Evidences of Trade Prosperity—Many Changes
to Better Locations—Improvements in

Stores Suggest Confidence in the Future

Dallas, Texas, February la—The most notice-
able trade developments throughout. the state are
removals to better locations, improvements in
stores, and active preparations that suggest a
belief in a good spring business.
Charles H. Allen & Co., a jewelry firm of

Mart, Texas, recently moved to Palestine, Texas.
George E. Cordill, of Lone Oak, Texas, was

in Dallas recently making a number of pur-
chases in the tool and material line.
N. R. Heath has succeeded T. L. Pierce in

business at Vernon, Texas.
A. L. Jones, of the Crawford-Jones Jewelry

Company, of Waco, Texas, was in Dallas re-
cently, looking over the stock and calling on the
trade. This firm is a successor to the Crawford
Jewelry Company, of Temple, Texas, and since
moving the business to Waco they have one of
the most attractive and modernly equipped places
in their vicinity.

J. B. Looney, in the jewelry business at
Teague, Texas, was in Dallas recently on business.

J. F. Murphy, jeweler of Coalgate, Okla., spent
a day in Dallas recently and made a number of
purchases necessary to carry on his business in
Coalgate.
H. C. Quinn, who has been in the jewelry bus-

iness at Kiefer, Okla., for some time, recently
bought an interest in the A. C. Thompson Co.,
of Wichita Falls, Texas, and is now a member
of the Harrington Jewelry Company, of Wichita
Falls.
E. M. Woods, watchmaker at Mansfield, Texas,

was in Dallas recently, making a number of
purchases in the material line.
Williams Brothers, who have been conducting

three retail jewelry stores at Quanah, Texas;
Wellington, Texas, and Tulsa, Okla., respectively,
recently offered their creditors a compromise.
T. H. Benninger, watchmaker of Cleburne,

Texas, was in Dallas recently making a few pur-
chases in the material line, and was a welcome
caller at the Houghton-Reardon Company.
McCleave McMillen, of the Moore-DeGrazier

Company, has just returned from a trip to East
Texas and reports good business.
A. T. Threadgill, of the Moore-DeGrazier

Company, is now covering his Oklahoma terri-
tory and sending in his usual good orders.
The wholesale jewelers of Dallas greatly lament

the sad death of Ed Gumm, one of the leading
jewelers of Durant, Okla. Mr. Gumm was a
frequent visitor to Dallas and had a host of
friends among the trade.
George E. Moore, traveling salesman for the

Moore-DeGrazier Company, of this city, after
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spending his holidays at his home in Denton,
"Fexas, is again out for the 1912 business.
On February 6 George E. Cordill, leading

jeweler and watchmaker at Lone Oak, Texas,
was married to Miss Lora Mae Parker, of
Caddo Mills. The young couple will be at
home at Lone Oak after February to, where
they will receive their friends with welcome.

Bogus Elks' Teeth
Offered as Genuine

Ivory Imitations Offered to Western Trade.
Skilfully Colored to Resemble Genuine Ar-
ticle Taken from Indian Graves

Omaha, Neb., February 2.—Some weeks ago a
well-dressed man, giving his name as R. C. Boyer,
called at the store of Albert Edholm and offered
for sale several hundred beautiful elk teeth at a
very reasonable price. He said he had first sold
200 to the Reese Jewelry Company, another lot
to the C. B. Brown Company, and still another
to C. A. Lewis. Mr. Edholm remarked that they
were certainly artificially colored, to which Boyer
replied that they had become colored from being
buried in two Indian graves, from which he had
secured 800, which he had polished to their pres-
ent beautiful condition by a jeweler. Mr. Ed-
holm bought fifty-five at $1.75 each, and took the.
man's address, which he gave as Lander, Wyo.
About three days later Mr. Reese called on

Mr. Edholm and informed him that a dispute had
arisen between him and an out-of-town dentist
regarding the genuineness of four teeth that he
sold. A wager was made, and they were sub-
mitted to and examined by a number of dentistt,
jewelers and collectors of elk teeth. Most of thd
opinions favored their being genuine. Finally a
microscopic slide was made of a thin slice of
the center of a tooth by a dentist, at the Creigh-
ton Dental College, and as the nerve canal and
center were plainly visible, even to the blood in
the nerve canal, it seemed plain that the teeth
were genuine, and the stakes were taken down
and verdict accepted.
In a day or two, however, reasons for doubt

came to Mr. Edholm, and he began to investigate
in every direction that he could think of, with
the final result of a complete expose. A rumor
reached him that a large number of teeth bad
been sold in various parts of the west. A tbst
letter that he sent to Boyer returned uncalled
for. Lots of teeth that he sent to dealers in elk
teeth were pronounced genuine by some and in
the opinion of a few they were bogus. Finally' a
traveling man, in reply to an inquiry, said he
had heard of a firm in Seattle who had Japanese
in their employ who made from walrus ivory
teeth that could not be detected from the genuine.
Mr. Edholm wired to this house, asking if

they could furnish some ivory imitation elk teeth,
and received a reply that they were shipping
some that would certainly give satisfaction. In
three days they caine, at ninety cents each, and
were identical with the ones that had caused so
much dispute and discussion.
On the very day that they arrived Jeweler

Reese had mailed Boyer to his postoffice box in
Lincoln a certified check for $225 for an addi-
tional lot of elk teeth that had come in that day
by express. Mr. Edholm notified Reese, who im-
mediately hurried to the postoffice and had the
good fortune to recover his letter and check, the
mail not having gone out. Mr. Edholm called
for C. B. Brown, and together they went to the
chief of police and the county attorney, but were
told that it would be hard to convict the man,
because he might claim to be an innocent pur-
chaser, and it would have to be proved that he
was not.
Mr. Edholm worked the matter out of his own

volition, his main object being to uncover and
expose for the benefit of other jewelers what he
believed to be a swindle. Letters and telegrams
were sent by him to Riker Brothers, Newark,
N. J., to whom he sent thirty-five teeth. He also
corresponded by letter and telegrams with thr
Gustave Fox Company, Cincinnati, Ohio, and
L. W. Stilwell, dealer in elk teeth, Deadwood,
S. Dak.
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tlavl awayyovr old STOUFNNT.
Kawfteer

And create mew Dm si mess

ROBABLY not a very practical way to
remove your old Front, nevertheless, it
brings out the point.

You can't very consistently expect to keep
in the "Today" list of Merchants with an old,
back-number Store Front. You may have a
fine stock, your service may be well developed
and your store policy may be thoroughly
modernized, but how are the people—the
buyers—to know it if you are behind an old " 1860 " Store Front?
you have before you can hope to sell them.

THE MERCHANT'S STORE FRONT
KAWNEER was designed with three people in mind : the Merchant, the Owner and the

Architect (and Contractor).
When KAWNEER originated there was great need of

a modernized Store Front. The inventor of KAWNEER
realized that. He was a practicing Archi-
tect and by his intimate knowledge
of Store Front requirements con-
ceived the solid, all-metal idea. The
idea at first was considered impractical
—it was entirely a New Departure and  
required actual proofs of its merits

You must first show them what

We proved it—it was difficult to jar many merchants away from
their "Grand-pa" type Front, but by constant plugging we have actu-
  ally revolutionized Store Fronts. Now

you will find KAWNEER Store Fronts

ee in every State in the Union and in almost
every city and town. It is not difficult
to prove the merits and Business Pulling
Power of KAWNEER Store Fronts to
any aggressive merchant.

KAWNEER is a solid, all-metal Store Front Construction, built of either solid copper, brass, bronze or aluminum. Won't
rust, rot or warp, and needs no paint or repairs. It is a permanent construction whose first cost is the last cost. By the use of
KAWNEER Sash, you can regulate the ventilation and drainage of your show windows—full circulation of air in Winter and dust-
proof in Summer. It gives you the 365-day-and-night service of your best advertising and selling element—your show windows.

BOOSTING BUSINESS No. 15
If you are at all interested in Modern Store Fronts—in ways and means to Boost Business, get a copy of Boosting Business

No. 15 "—it shows, by photograph, the construction of KAWNEER ; many of the finest Store Fronts in the country, many sug-
gestions of Fronts that might fit your own condition, and tells you in a plain manner just what KAWNEER has done and what
it will do for you.

Just drop a card saying, "Send Boosting Business No. 15"—no obligation—we will do the work and tell you all you want to
know about Store Fronts. It is our business and we believe we can serve you.

Branches in All Principal Cities
FRANCIS J. 1-31,YM, President

Factory and General Offices, NILES, MICHIGAN
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INDIANAPOLIS

Remarkable Success of the Commercial Club—Express Companies Operating

in the State Ordered to Reduce Rates—Twelve Electric Clocks for City Hall.

Trade Prospects Favorable

Indianapolis, February 12.—The Indianapolis

Commercial Club closed its fiscal year in January
with a membership of 2,500 and with a number of

names on the waiting list. The enrollment is not

only the largest in the twenty-one years of the

club's existence, but it marked one of the most

successful membership campaigns ever conducted

by a commercial organization in the United

States. The campaign slogan was "A Greater

Commercial Club Means a Greater Indianapolis."

A convention and publicity bureau will very likely

be established early in the spring, and new and

much larger quarters will be sought for. A num-

ber of local jewelers are active members of the

club.
Joseph E. Reagan, manager of Baldwin-Miller

Company, represented the Indianapolis Trade•

Association at a meeting of the committees repre-

senting Indianapolis commercial bodies to discuss

the proposed agreement and franchise to govern

a unification of the systems of the Indianapolis

and Central Union telephone companies. The

meeting was held February i in the interests of

the business men and the general public. The

public considers the rates proposed by the con-

solidated companies as too high.
The Indiana state railroad commission issued

an order February t, effective March 15, directing

the express companies operating in the state to

make a revision in their merchandise charges

downward to the amount of 15 per cent of their

gross earnings. The order will affect business

within the state only, as the state commission has

no power to order changes in rates of interstate

business. The express companies affected are the

Adams, American, Pacific, Southern, United

States and the Wells-Fargo. It is expected that

the express companies will make the required

reduction without protest in the courts.
James Whitcomb Riley, the Hoosier poet, has

been awarded a gold medal by the National Insti-
tute of Arts and Letters for his distinguished
work. This was the first medal that has been
awarded for poetry. The Riley medal is of solid
gold, about two inches in diameter and a quarter
of an inch in thickness. It was designed by
Adolph Weinman, a member of the institute, and
shows a Greek head, in relief, on one side, while
the reverse bears a lighted lamp of ancient pat-
tern and an inscription.
Goodman & Co., jobbers, are nicely settled in

their new and larger quarters, room 417, Majestic
building. The increased space is greatly appre-
ciated by the house force, who found it somewhat
difficult to handle the big December trade in the
old rooms. Albert Aichele, formerly with Kipp
Brothers, on South Meridian street, has recently,
accepted a house position with this house.

Clark & Gillam, manufacturing jewelers and
expert watch and clock makers, are highly
pleased with their new quarters on the eleventh
floor of the Pythian building. Off of the main
corridor opens a reception room, which leads into
the office and into the optical parlor of A. A.
Clark, who is the senior member of the firm.
Back of these rooms is a large, well-lighted work-
shop which is equipped with modern machinery
and appliances.

Isidor Secttor, proprietor of the Hoosier Jew.
elry and Loan Office, 242 Massachusetts avenue,
left for Detroit, Mich., February 4 ; on the 6th
will occur his marriage to Miss Helen Fried, of
that city. Among the guests from this city were
Mr. and Mrs. Leo Krauss. Mrs. Krauss is a
sister of the bridegroom. Upon returning to

Indianapolis the young couple will go to house-
keeping. The KEYSTONE extends congratulations.

J. C. Walk & Son followed their annual "spoon
sale" with a special "clock sale" last month. Both
sales were successful.
13. S. Staley has moved his jewelry store from

Ritter avenue to 5434 East Washington street,
Irvington. The new quarters, in the Butler Col-
lege suburb of Indianapolis, are larger and much
more attractive than the old ones. Mr. Staley is
an old and constant reader of THE KEYSTONE and
says it not only keeps him posted on commercial
points but helps him to keep trace of his host of
friends in the trade. In former years Mr. Staley
was located in Detroit
Alfred Pahud, head house salesman for C. W.

Latter & Co., has recently purchased an attractive
modern little home on East Thirty-sixth street.
Mr. Pahud is a son-in-law of Charles W.
Lauer Sr.
Don A. Hickman has been improving his store-

room at 2108 East Tenth street. New cases and
fixtures have recently been installed. When Mr.
Hickman moved from the downtown business dis-
trict his friends questioned the wisdom of his
move, but he has proven to his own satisfaction
that a nice small store in a busy and thriving
neighborhood is a fine place to locate.

Fritz Bonnett, an enterprising German jeweler
at 228 North Illinois street, has refitted his store
with handsome mahogany show and wall cases.
Mr. Bonnett has been in his present location a
little over a year and has enjoyed a steady increase
in his business.

Charles Mayer Sr. and wife will leave some
time this month for an extended trip to South
America.
Albert Zoller, of Charles Mayer & Co., will sail

February 29 for a purchasing trip through the for-
eign markets. Christmas goods for 1912 will be
selected.
Hal J. Breen, formerly with the Smith Jewelry

Company of this city, has opened an office in
room 411, State Life building, where he will con-
duct a brokerage business, making a specialty of
buying and selling jewelry and kindred stocks.
He will also have charge of the Indianapolis office
of Dan I. Murray, the well-known jewelry auc-
tioneer.
Ernest Newlin, jeweler and optician, 22 South

Illinois street, has quit the jewelry business. For
the present Mr. Newlin will be located at I91/2
North Meridian street, where he will continue the
optical business.
The Sterling Jewelry Company, to% North

Pennsylvania street, will soon move to a ground-
floor location. The business was started about a
year ago. B. E. Jahnke, manager, reports an in-
creased business that will justify a more acces-
sible location. Several locations are under con-
sideration.

Chris Bernloehr & Bro., Odd Fellow building,
finished their annual inventory the last week in
January and say they haven't a complaint to make
against 1911 business.
William F. Burns, a well-known Indiana avenue

jeweler, will begin the erection of a modern dwell-
ing on North Senate avenue as soon as spring
weather opens. Mr. Burns owns several nice
pieces of property in this city.
Travelers for the local jobbers have finished

their first trips for 1912 and all report good road
business. Dealers in the surrounding towns had
good December trade and were ready to replenish
stocks.
The board of public works expects to install

twelve electric clocks in the city hall. The West-
ern Union Telegraph Company has agreed to
place the clocks at $12 a year each, with an addi-
tional charge of $15 a year to pay for the rent of
a conduit in the city hall building. The tele-
graph company says it will be compelled to use

the conduit of the Central Union Telephone Com-
pany and that the telephone company demands an
additional rental of $t5. The board refuses to
pay rental for a conduit in its own building. The
trouble is likely to be soon adjusted and the clocks
installed.
C. B. Dyer has been awarded the contract to

supply 200 class pins for the 1912 graduating class
of the manual training high school of this city.
A. B. Johnson, an expert watchmaker, formerly

employed by L. Critzer, in the State Life building,
is now with Julius C. Walk & Son.
F. L. Bryant, in the Denison Hotel block, has

returned from a family reunion at his father's
home in Ohio.
The trade-extension trip to Cuba has been

given up by the Indianapolis manufacturers and
Jobbers owing to the fact that not enough reser-
vations were made.
Frank La Mont, Tempe, Ariz.; J. A. Seagraves,

Moberly, Mo.; C. A. Ball, Durange, Colo., and
Robert E. Eschron, Charleston, W. Va., are among
the February enrollment of pupils in the corre-
spondence course of the L. R. Douglas School of
Engraving in this city.
Jay D. Taylor, Logansport, Ind., has recently

erected a handsome street clock in front of his
jewelry store.

Travelers who have recently visited the store
of Phil Stachler at Portland, Ind., are very com-
plimentary when telling of his improvements,
which include a nicely fitted office, a diamond
room and a mirrored cut-glass room.
Frank Haseltine, of the Ross J. Haseltine Jew-

elry Company, Kokomo, Ind., is sure that 1912
will be a lucky year for him. His good luck began
last month, when a fine baby boy arrived at his
home.
Sam Silver has recently enlarged his store

at Hammond, Ind. New and modern quartered.
oak fixtures have also been installed.
H. E. Kinnear, Marion, Ind., conducted a very

successful "clearance sale" during the month of
January.
J. W. Thompson, the Danville, Ind., jeweler who

"does things," is giving away a picture puzzle
and offers a diamond ring to any of his cus-
tomers who can solve it.
Harrison Lippy, formerly at South Bend, Ind.,

has accepted a position with the Bowers Jewelry
Company at Dayton, Ohio. Mr. Lippy was with
the South Bend Watch Company.
The chief of police at Hammond, Ind., identi--

fled Frank Sherckliffe, January 25, at the prison
in Canyon City, Colo., as the man who threw a
brick through a jewelry-store window in Ham-
mond three years ago and ran off with a tray of
diamonds worth $3,000. Sherckliffe is endeavor-
ing to obtain a pardon from the prison, where he
is confined for murder. If the pardon is granted
he will probably be brought back to Indiana for
trial. Sherckliffe has been confined in six dif-
ferent penitentiaries and has escaped three times.
He has committed two murders and many rob-
beries.
George E. Mosiman, of the firm of E. E. Mosi-

man & Co., at Bluffton, Ind., has been taking a
postgraduate course in engraving at the E. R.
Douglas School of Engraving at Indianapolis.
Finding himself in need of a rest, and believing
that rest means a change of occupation, Mr. Mosi-
man decided to get away from store work for a
time and perfect himself in the art of metal
engraving. As a wood engraver he has done some
very meritorious work, among the pieces being a
skilfully carved hall chair and clock case.

G. H. Conner, of Brownstown, Ind., made a
purchasing trip to Indianapolis recently. Mr. Con-
ner opened up in business December to, IQI1,
enjoyed a good Christmas trade and considers
his prospects for 1912 as excellent.
S. B. Merrick, jeweler-optician of Plainfield,

Ind.. made a purchasing trip to the Indianapolis
market last week. Mr. Merrick was elected presi-
dent of the Indiana State Optical Society at the
January meeting of the society. He had filled the
office of vice-president during 1911.
F. Pennington, Knightstown, and J. W. Hud-

son, Fortville, were among the Indiana jewelers
who visited the jobbers at Indianapolis last week
and purchased goods for their home stores.
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—End

XXV.—The Status of the Man Who Inno-
cently Makes, Uses or Sells an Article In-
fringing Upon Patent, Trade-mark or Copy-
right

What is the legal status of a manufac-
turer, merchant or artisan who innocently
and in entire ignorance of the facts makes,
uses or sells an article which is an infringe.
ment upon some patent?

I have had several experiences recently
which convince me that sonic information
on this subject is needed. Not long ago
a salesman for a computing scale manu-
facturer was endeavoring to sell a number
of his scales, on very favorable terms, to
a large retailer. "Didn't I see in some
paper that so and so had sued your com-
pany for infringement of his patents ?"
asked the retailer during the negotiations.
"That is true," said the salesman, "and we
shall defend the suit. But our fights do
not touch buyers of our scales; the suit
affects nobody but us, and you can there-
fore buy these scales with perfect safety."

The salesman's statement was wholly
wrong. The person making, using or sell-
an infringing article, however ignorantly
or innocently he does it, is equally guilty
under the law with the man who knowingly
and with fraudulent intent constructs an
article which infringes upon another's
patent. This is an apparently illogical and
unfair attitude, but nevertheless it is the
law. The theory on which it rests is that
the fundamental principle of patent in-
fringement is violation of the property
rights of the owner of the patent. Ob-
viously this is not a matter of intent—the
property rights of the owner of a com-
puting scale patent, for exaple, are violated
in the same degree by merchants who use
ah infringing scale innocently and those
who do it knowingly.

The government will protect the owner
of a patent in three rights—that of making,
using or selling the article embodying the
patent, or bearing the patented design, if
it is a design patent. And more than that,
the owner of an infringing article will not
even be permitted to give it away as a
premium, for this the law holds to be a
constructive sale.

To explain this a little, take a manu-
facturer or merchant who runs a: little
mechanical appliance to do, in some im-
proved Way, any one of the thousands of.
things that need to be done 0914 a factory

KEYSTONE

or a store. The appliance is patented and
bears notice to that effect stamped in the
metal. The thing is simple and the manu-
facturer or merchant makes something
like it. He is guilty of infringement upon
the other's patent, and can be sued for
damages.
He is even guilty of infringement if he

has done nothing but make the infringe-
. ment. Even more is he guilty if he makes
and uses, and in the highest degree he is
guilty if he sells. The latter is the way
in which patent infringement usually
amounts to the most—by the sale, through
dealers, of articles embodying an infringe-
ment upon some patent. Even one such
sale constitutes infringement and gives
sufficient ground for a lawsuit.

Cases have frequently arisen, however,
which have taken a little different turn
from any of those above described. I refer
to cases in which merchants or manufac-
turers innocently buy mechanical ap-
pliances and store fixtures—such as cash
registers, computing scales, cash carrier
systems, bookkeeping systems, and all
manner of such things, and use them in
their own business. If these are infringe-
ments upon some other man's patent, any-
body using them, as I have explained, is
fully as liable as the maker himself, and his
plea of ignorance, or even producing a
guarantee from the firm that sold to him,
that the article is not an infringement, is
not under the law any defense whatever.
If he can show entire ignorance of the
facts, however, this usually has the effect
of reducing the amount of damages which
will be granted against him;

Neither is it necessary for the owner
of a patented article to warn infringers
as to anything about it. He can do what
was done in a recent case—calmly wait
until the manufacturer of an infringing
article had made a considerable number,
and has actually sold them to tradesmen,
and then swoop down upon the lot of them.
Of course the gist of such a case is the
question, is there an infringement? If
there is, maker and seller are alike guilty.

There is one point, however, which has
been flatly decided against the owner of a
patent in every case in which it has arisen,
and that is that the sale of the product of
a machine or a process which infringes on
a patent does not constitute infringement.
For instance, the manufacturer of a break-
fast food was granted a patent on a ma-
chine that did a certain work in a new
way. Another manufacturer built a ma-
chine which infringed upon it, made a
breakfast food and sold it. The manufac-
turer of the patented machine went after
the other manufacturer, and also after all
the wholesale and retail dealers who had
sold the latter's product. The court held
that while the manufacturer who had in-
fringed the patent was of course liable,
the dealers were not, because there was
no patent on what they had sold, viz., the
food itself, and therefore there was no in-
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fringement. The patent was on the ma-
chine, and only those who made, used or
sold an infringing machine—not the prod-
uct thereof—were liable.
Any person who infringes another's

patent in any of the ways I have described
can be sued for damages, but the prose-
cutor can recover only the actual damages
he can show he has sustained. In other
words, no damages can be collected as a
punishment, but only such a sum as will
make the injured party whole again. This
includes, however, the profits which the
owner of the patent might have made if
there had been no infringement. This
principle almost always comes into cases
against merchants who have sold infring-
ing articles.
The law as to trade-mark infringement

is wholly different. The seller of an ar-
ticle which infringes another's trade name
or trade-mark is not liable unless tie him-
self adopted the infringing name or mark.
John Jones registers a trade-mark and
adopts it on certain package goods, and
James Smith unlawfully copies it. Smith
is a manufacturer and sells his goods,
bearing the illegal trade-mark, to various
dealers at wholesale. Jones' suit here,
under the trade-mark law, would have to
be against Smith alone, as the responsible
author of the infringing trade-mark, al-
though if some retail dealer, after notice,
persisted in selling the falsely trade-
marked goods, the owner of the real trade-
mark might obtain an injunction against
him.
As to the sale of some articles which

infringe upon a copyright, there is again a
difference. Any person making or selling
an article—book, advertisement, literary or
musical production, chart, map, legal blank,
engraving, cut, print, photograph, business
forms, etc.—which infringes upon another's
copyright, is liable only if he sells it know-
ing it to be an infringement.

Encourage the Workers

Men need a word of encouragement now
and then just as much as they need food.
For as the food is to the body, so is en-
couragement to the mind and heart. A
worker who is discouraged is not half a
man. Fear of disfavor often holds back
valuable information. Even the most lib-
eral compensation can not take the place of
a word of appreciation and encouragement
given in the right spirit at the right time.
Men and women crave the assurance that
their work is meeting with satisfaction. To
withhold that assurance when it is due is
not merely a poor busines spolicy—it is an
injustice. Part of the compensation of
every worker is the satisfaction of knowing
that he is accomplishing something, and to
withhold that satisfaction is often more
harmful than to hold back money duly
earned. More and more must those in bus-
iness recognize the human element in men
and women, the part the heart plays in
business. It is possible, of course, to say
too much to a man, giving him an over-
elated sense of his value, but the tendency
seems rather in the other direction.
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Have You a Slogan
in Your City or Town?

The accepted way of writing about a sub-

ject of this sort is to go back to the day

when the Garden of Eden became an aban-

doned farm and follow history forward.

But as the origin of city slogans is not

accessible in ready-reference books, this

aspect will be glossed over, writes Arthur

H. Warner in Harper's Weekly.

It can not be said authoritatively that

Nineveh and Carthage did or did not have

slogans, but one is on firmer ground when

he sets foot in Italy. "Vedi Napoli e poi
Muori" is both authentic and antique, but

"See Naples and then die" is not in line

with modern practice as to slogans, because

it would tend to stimulate no business (and

slogans nowadays are after business) ex-

cept undertaking. On the other hand,

hustling Yankeedom has devised nothing

better than the classic "All roads lead to

Rome." It is so good that at least two

cities in the new world, Spokane, Wash.,

and Enid, Okla., have adapted and

adopted it.
Few, if any, slogans have the official

sanction of the cities they are intended to

advertise. They are usually put forward

by a chamber of commerce, board of trade

or other business body, and it frequently

happens that two or more will enjoy about

equal favor. Often, too, some of the bright-

est suggestions are not regarded as suitable

for drawing business to a town.

There was a Texas newspaper, for ex-

ample, which used to run a couplet in its

columns,
Keep boostin'
Houston,

but it is not recorded that the city's captains

of industry copied it for their letter-heads.

Briefer and better, even, but doomed also to

blush unseen, was the lyric which a Mis-

souri editor composed for his town,

Boom
Hume.

Although punning has properly been

written down as the lowest form of wit,

several cities have availed themselves of it

(and successfully) in coining slogans. "To-

peka Kan., Topeka Will" was the happy

outcome of a prize competition in that city

a couple of years ago. There is also the

somewhat more dubious "El Paso;the Pass;

Don't Pass El Paso."
Alliteration's alleviating assistance is, of

course, frequently employed. "Bigger,

Busier, Better Boston" is dignified and of a

moral caliber becoming its subject, yet some

will lean toward the racier and more human
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picture, "Larger, Livelier, Lovelier Lan-

sing." From Iowa comes "Waterloo's

Ways Win," with a faintly reminiscent

flavor of Peter Piper and his prickly pep-

pers. But best of all the alliterative slogans,

one that swings its way right into the heart,

is the rollicking call from Washington,

"What Walla Walla Wants Is You!"

As a rule there is not much poetry in mu-

nicipal watchwords. It is Business with a

big B. Yet the muffler is not always put on

sentiment. "The Venus City of the Un-

salted Sea" is Duluth's appeal, while of

Colorado Springs it is said, "She Sits For-

ever in the Sun." It isn't everybody can do

that, Colorado Springs ! One rather envies

you. Also one suspects a little business in

your poetry, a sop to the health-resort vote,

so to speak.

At the Seattle exposition the rival city on

Puget Sound displayed a huge electric sign,

"You'll Like Tacoma." The sign aroused

curiosity among visitors, but when they

asked for information the graceless Seattle-

ites replied:

"Probably it's a new breakfast food. We

don't use it.

But Tacoma is not a city of a single

slogan. "Watch Tacoma Grow !" is an-

other of her inspirations. Buffalo, Syra-

cuse and Schenectady are also well fixed.

You may choose between "Buffalo Means

Business" and "Boost for Buffalo"; be-

tween "Syracuse Spells Success" and "If

You're in Syracuse, You're in Right";

between "Schenectady Lights and Hauls

the World" and "Skedaddle for Schenec-

tady."
"Onward, Cleveland!" is straightforward

and inspiring, while one can almost feel

somebody behind pushing him in "Fort

Wayne with Might and Main" and "In

"Kalamazoo We Do." Oklahoma City

modestly proclaims itself "The Fastest

Growing City in the Fastest Growing State."

Indianapolis is perhaps the one municipality

to go to the scriptures for her watchword.

"No Mean City," she describes herself.

Chattanooga, on the other hand, is frankly

commercial, "The City That Pays Divi-

dends."
Naturally it is the smaller towns which

are most audacious. From the Minnesota

river comes the breezy "Mankato for

Mine," while in Montana Great Falls

boasts exultantly, "Watch Our Smoke!"

That may be all right in Great Falls, but if

an officer watches your smoke in New York

it's a sign that you'll hear from it in police

court.
"Come Blow Your Whistle with us,"

calls Muscatine out of the corn-fields of

Iowa. Here again may be interposed a re-

minder that some effete eastern cities have

anti-noise societies, and that whistle blow-

ing is frowned upon in the society in which
the best factories move.

But for a flawless finis there lingers in

memory the slogan of a prairie town in the

west, "Mott is the Spot." There is a com-

placency, an assurance about that which

wins one's heart. "Mott is the Spot." Why

not?

Possibilities of Retail Organization

When we think of the possible material

for organization among the retail merchants

it is a great study. There are over t,000,000

stores in the United States representing fif-

teen trades. About 50 per cent of these are

organized. Members of organizations prac-

tically all read trade papers. Only about 10

per cent of those who are not organized do.
While that is a general statement, yet it

shows that the merchant who is alive
enough to reason that by affiliating himself
with his fellowmen he of necessity becomes

a stronger man. We have 25,000 hardware

dealers. West of the Ohio river there are

about 65,000 general stores and dry goods
stores and about 16o,000 in the United
States. About 20,000 furniture dealers,
49,000 drug stores, 5,000 implement dealers,
20,000 jewelers, 10,000 five and ten cent
stores and bazaars, etc., and so on down the

line.
Now, when we get that organized power

and each merchant comes to know his chan-
nels for profit, we will hear less about the
mail-order problem. The business is there
and the local merchant is entitled to it,
because he is a strong local factor, and
if he offers opportunities for satisfactory
trading, he is going to get the business.

Classify Your Mail List

The mailing list that some of the mer-.
chants maintain is impossible. They usu-
ally have a book with a bunch of names
written down which are not profitably clas-
sified, and then they claim that they have

had no results out of publicity. I think a
good way is to have several lists, one for
women's goods, one for men's goods, one
for children's goods and circular matter that
would interest the entire family or any sim-

ilar classification according to the nature
of the business.
Why doesn't an unclassified list pay? If

you send circulars to people who are not
interested in the items mentioned in the
circular, not only that specific piece of ad-
vertising will fail to pull, but the constant
repetition of literature or advertising mat-

ter which does not interest the recipient
absolutely detracts from the selling power.

I talked to one merchant in a good-sized
town with sales possibilities twenty-five

miles four ways. FIe said, "Don't talk to

me about sending out stuff of that kind. I
tried it for a while and it took one girl all

her days filling orders when I needed her
to wait on customers."
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Business Satisfactory Despite Inclement Weather — The Municipal Pawnshop
Idea Spreading—Traveling Men Now Out Among the Trade—Meeting of
Wholesale Jewelers and Manufacturers' Association

Cincinnati, February 13.—January proved to be
a very satisfactory month both in the retail and
in the wholesale end. The retail trade has been
somewhat handicapped by the inclemency of the
weather, but this has been only temporary. In
wholesale circles preparations for spring trips have
been completed, and the traveling force is now
on the road or about to leave. In the selling line
reports come to the effect that there is a great
demand for platinum la vallieres among the
women. It seems that old gems are taken out of
their original settings and the platinum settings
are substituted. One wholesale firm especially
reports a lively trade in this particular line, and
other firms substantiate this statement. The larger
part of the eastern salesmen who were in Cincin-
nati the early part of January working their way
west are now beginning to return. Many of the
wholesalers are kept busy examining samples and
replenishing their stock.
The ordinance to establish a municipal pawn-

shop in Cincinnati came up before council on
January 30 and was enacted into law. This is the
second Ohio city to take action along the lines of
municipal owned and operated pawnshops and fol-
lows the example set by Columbus. Councilman
Connor is responsible for the ordinance and has
been fighting to get it passed for some time. The
ordinance provides for a superintendent, to re-
ceive a salary of $1,500 a year; a pawn inspector.
to receive $1,200, and a clerk, to receive $000.
With this force the city's new enterprise will be
run. Local pawnbrokers do not seem to feel any
urgent need of united action in order to fight this
new departure, as they think it will not work suc-
cessfully, because of the low rate of interest and
other restrictive clauses in the law as enacted by
the state legislature last year. The only thing that
they are doing is to form an association which will
force members to obey the laws now in operation
regarding pawnbrokers and by this method show
that municipal pawnshops are undesirable.
The A. G. Schwab & Sons Company has added

the name of James M. Boyd to its traveling force,
and he will in future represent the firm in
Louisiana, Texas and Oklahoma. Mr. Boyd was
formerly in the employ of a St. Louis railway
firm.
G. M. Braham and Abe Solomon are now travel-

ing in the south for the A. & J. Plant Company.
The Gustave Fox Company is putting on the

market a line of heavyweight ten-karat emblems
in addition to its regular fourteen-karat stock.
It has been working overtime in order to get out
the badges for the Elks' reunion which comes off
in Portland, Ore., this summer. Milford Fox
leaves Sunday for San Francisco and the Pacific
coast, while William Courtney leaves for New
Orleans.
Joe Charba, who opened up a new jewelry store

at Middletown, Ohio, the beginning of the month,
was in Cincinnati purchasing supplies, fixtures and
furnishings. His store is situated at Tenth and
Yankee road.
Mrs. Mehmert, wife of Joseph Mehmert,

supply line dealer, while coming home from the
grocery store, slipped on the icy pavement and
broke her ankle.
Edward Croninger & Co. will have their new

catalog ready for distribution in the early part of
March.
C. L. Rost, of Indianapolis, Ind., spent a few

days in Cincinnati purchasing goods and having
some special work done.
Carl Benz, brother of William Benz, connected

with the B. H. Stief Jewelry Company, Nash-
ville, Tenn., is now taking a course in lithographic
drawing at the Ohio Mechanics' Institute, Cincin-
nati.

J. B. Osthoff, with Joseph Noterman & Co.,
showed his decorative talent last Friday night,
February 2, when he decorated the fourth floor of

the. Grand Opera House for the Japanese dance
which was given under the auspices of the Ma-
sonic circle. People who were there claim that it
was the most beautifully decorated dance ever

. given by the circle.
Mark Eisinann, the Birmingham representative

of. the Hahn & Oppenheimer Company, was in
Cincinnati a few days. While here he also vis-
ited his relatives. Eddie Ellsback is back in the
store performing his usual duties. Mr. Leven-
dorf, while trying to light the electric lights one
evening some time ago, had the big iron door
which guards the stairway close on the end of
his fingers, causing them to be pretty badly
smashed. He is now practically well. Messrs.
Hahn and Oppenheimer are still traveling through
the south.
Mr. Bierman, of Louisville, Ky., was in Cincin-

nati several days purchasing goods and making a
general visit with his many friends here.

Charles Stif ft and wife, of Little Rock, Ark.,
were in town several days visiting the trade and
also their relatives here.
New quarters in the Montana building, 228 Fifth

avenue, East, have been leased by E. 0. Weidlich,
manufacturer of gold pens. The new location is
larger than the old and is better situated.
Gustave Schneider, the popular floor manager

of the E. & J. Swigart Company, has been suffer-
ing from a lower intestinal trouble of some kind
for some time past. On January 31 he was oper-
ated upon and is now convalescing at his home in
Brighton. It will be a week before he can again
resume his work.
E. M. Rudolph, who some time ago gave up a

good position with the Oskamp-Nolting Company
to go to Texas and try his hand at the farming
vocation, has given this up owing to the illness of
his wife. He is now head of the optical depart-
ment of the Chinn, Beretta Company, Oakland,
Cal.
Adolph F. Schmidt, 26 Arcade, made an assign-

ment in the Hamilton county insolvency court the
latter part of the month. The court appointed
Howard D. Burnett, 300 Johnston building, as-
signee.
George H. Newstedt and family are spending

several weeks at Pinehurst, the famous North
Carolina resort.
Because of a threatened increase in rent, I.

Schwartz moved his retail store from 37 East
Sixth street to 706 Vine street. Mr. Schwartz
intends to build up a better trade at his present
location and is buying a supply of higher grade
goods.

J. C. Daller Sr., of the Clemens, Oskamp Com-
pany, and wife have left for Florida, where they
will spend a few weeks.
Fred G. Gruen, recently made president of D.

Gruen Sons & Co., has returned from a trip to old
Mexico.
Adolph Engelsman, of Oklahoma City, formerly

connected with the jewelry business, was a wel-
come visitor among his old jewelry frienas in Cin-
cinnati last week. Since his departure he has
accumulated a fortune practicing law and doing
a real estate business. It has been ten years
since he was here, but his friends say he has not
lost his gift of eloquence during this time.
William Pfleuger and J. B. Osthoff, with Joseph

Notermann & Co., leave Sunday for the west and
northwest respectively. Mr. Pfleuger will cover
Illinois, Missouri and the west, while Mr. Osthoff
will travel through Michigan, Wisconsin and the
northwest.

J. Hirschfield, the southern representative of
the D. Jacobs & Sons Company, was called home
owing to the death of his father, Henry Hirsch-
field, of New York City. Mr. Hirschfield left for
New York on the 5th to attend the funeral.

Albert J. Seifert and H. M. Chaffee are repre-
senting the Albert Brothers Company in Tennes-
see and Ohio respectively.
The bowling league has resumed its schedule

and a wide-awake interest is once more being
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taken. At the last matches the Michaelson five
defeated the Oskamp-Nolting Company three
times, the Courtney-Andretsch team defeated the
E. & J. Swigart Company's team three times, and
the Pohlmeyer & Roth quintet took two in three
from the Thoma Brothers. This leaves the stand-
ing of the teams somewhat different.

Won. Lost. Per Ct.
Michaelson  19 2 .905
Courtney-Andretsch  20 4 .833
Thoma Brothers  13 14 .481
Oskamp-Nolting  10 14 .417
Lindenberg, Fox  so 14 .417
Standard Optical Company Io 57 .370
Pohlmeyer & Roth. 7 14 .333
E. & J. Swigart Company 7 57 .291

According to the new policy which Ferd Phil-
lips, president of the Cincinnati Jewelers and
Manufacturers' Association, set forth at the time
of his election, the meeting which takes place on
February 15 at the Sinton Hotel will be addressed
by Prof. J. L. Shearer, president of the Ohio Me-
chanics' Institute, Cincinnati. Mr. Shearer's sub-
ject will be "The Value of a Technical Education
as Applied to the Wholesale and Manufacturing
Jewelry Trade." A very large attendance is ex-
pected because of the respect in which Mr.
Shearer is held. A luncheon will precede the
meeting.
The following out-of-town trade were recent

visitors : Charles Schaffroth, Batavia, Ohio; F. B.
Cary, Lebanon, Ohio; Mr. Dearth, Camden, Ohio;
E. Miller, Hamilton, Ohio; F. G. Pithlinger, Mid-
dletown, Ohio; C. C. Zugg, Bethel, Ohio; K. R.
Foster, Cynthiana, Kentucky ; Charles C. Burgner,
Elkins, W. Va.; Edward Trueter, Westerville,
Ohio; E. H. Mozley, Chattanooga, Tenn.; P. D.
Marine, Dillsboro, Ind.; D. D. Elliot, Versailles,
Ohio; J. Francis, Knoxville, Tenn.; W. W. Mur-
dock, Middletown, Ohio; H. C. Reed, Blanches-
ter, Ohio; I. V. Paddock, Ashland, Ky.; W. J.
Heins, Knoxville, Tenn.

The "Sheffield" Protection Movement
(From Vice-consul RICE K. EvAcia, Sheffield, England)

A fund of $55,000 has been raised and placed
at the disposal of a committee of prominent citi-
zens for prosecuting all cases where the name
"Sheffield" is being fraudulently used as a trade-
mark.
For many years there has been a tendency of

marking goods similar to those produced in this
district with the word "Sheffield," in order to
convey to the purchaser the idea that they have
been actually manutactured in or near this city.
The Cutlers Company, being made aware of this
practice, felt that it was its duty to protect the
interests of the city's trade, and also to assure to
to those purchasers who desired the Sheffield-
made goods that those articles which bore that
mark were actually made there and were of high
quality and efficient workmanship.
In times past the Cutlers Company, acting under

a charter from parliament, prosecuted such cases
as came to its notice and met the expenses in-
curred from its private purses. Now it proposes
to create a special defense committee, backed by a
fund of $75,000, which will prosecute in all suit-
able cases, advertise the results of such prosecu-
tions in the localities from which the fraud ema-
nates, and which will further urge the adoption
of such international trade legislation as will pro-
tect community names.
The efforts of this committee will of course be

exerted along all branches of the city's trade, but
especially will it operate in those more established
lines, such as steel, cutlery and silver plate, thereby
hoping that it may make the name "Sheffield"
stand solely for the city of origin of goods that
are made there and for the quality of which they
are willing to vouch.
A case in point may serve to illustrate the

fraud as alleged and the intention of the com-
mittee. A continental firm of file manufacturers
is marketing a file stamped "Warranted best
Sheffield steel." The steel itself is made in Shef-
field, but the article as sold is actually of foreign
workmanship and manufacture, hence the company
claims that the marking of this article "Sheffield"
is misleading, of fraudulent intent and injurious
to the trade of the city of Sheffield.

"CRESCENT"
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Gold-Filled Watch Cases
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('hal-les Sti 1 ft and \vile, (II Little Rock. \ rk

were. in town se\ era] days I isiting the trade and
aisii their relatiVeS lucre.
New quark I'S ill the Montana building, 228 Fiftha\ elute, F:ast, have been leased by E. \Veidlich,

manufacturer of gold pellS. The 11C\V hielltiiin is
larger 111:111 tIle ,111 and is beller

GlIslaVe Schneider, the popular floor manager
III the II. & I S\1 igart Company, has been suffer-
ing from a lower intestinal trouble of kind
II r some time past I in _lanuary ti he %%its ififer
:lied infifn and is IS \\ convalescing at his home in
Itrighton. It vvill he it \veel: before he call again
resume his \vork.

F. NI. 1:tidolph, mho some time I 4a1e up a
1.4.,i.11 position with the I ts1,:1iii1-Nolting C..inpany

t- III TC.XaS and try his hand at the farming
vocation, has given this up o\ving to the illness .1 1
his \\ ile. Ile is ill tv head I If the depart-
ment of the Chinn. Beretta Company, ()al:land,
Cal.
.\dolph SChIllidE .\rcade, made an assigui-

ulitilt ill I lamilton ■1111 Y insolvency court the
latter part (.1 the month. The court appointed
llo\var(l I). liurnett, 309 Johnston building, as-
signee.

(;,,,rge I 1, Newstedt and family are spending
se\ era] \\ eeks It Pinelittrst, the flunotts North
( •ariflina res. it.

Iiecause iff a threatened increase in rent. I.
Schwartz Pio\ et! his retail store from 37 Fast
Sixth street to 706 Vine street. 1\11. Wa rEZ
illlen(lS to build up a 1)etter trade at his present
TI iso it and IS buying a supply of higher grade
gI II 

J. C. Haller Sr.. cff the Clemens, ()skarn!) l'oni-
paily, and ‘vife have left for 1'lorida, xvItere they
It ill spend ;1

Fred f I. Hruen, recently rnatle president of I).
tirttett Slots & has returned from a trip to old

Adolph Faigelsman, i,1 Oklahoma formerly
connected xvith the jewelry business, \vas a \vel-
cifine I isitor among his old te%% dry friends in

last week. Since his departure he has
accumulated a fortune practicing law and doing
a real estate business. It has been ten car,
since he \vas here, hitt his friends say 1W has not
lost his gift of eloquence durine this time.

\Villiam Pfletiger and J. It. t
N,,termatin (X: Co., leave Sunday for the %% est and
nortlo% est respectively. Mr. l'Ilettger ttjlh (Ill
Illinois. 'Missouri and tlie Ives!. NvItile Mr. ( ktholl
will tra■el through Nlichigan, \Visconsin and the
northIvest.

J. Hirschfield. the southern representative It

the I ). ja.1.111)S & SIMS I l .1111 1;111y, leaS Called ill lIlt
I .\\ itig to the death ol his father, Henry I lirsch-
tield. of New York City. Mr. 1Iirschlield left for
New York on the 5111 to attend the ftmeral.

.\ffiert J. Seifert and II. :\l. Chaffee are retire
seining the .\lbert Brothers Company in 'refines
see and ( respeeti% el I .Tin. 1.\\.1ini... league has resumed its schednle
and a (vide :Make interest i• ,,nce 11 ore being

I chrtiary 13. l■ )1

taken \I the last matches the Nlichaelson hic
defeated the I /skamp-Nolting Company threetimes, the ( ourtnev .\ndretsch team defeated the

J. igart Cionpany's team three times, and
the l'ohltitcyer & iltil ljliilttli to ..k two in three
f ■111 the Thoma I 1.ot hers. This leaves the stand-
ing of the teams somewhat different.

\\ I Ill Lost. Per Ct.
ichaelson   to 2 .905

20 4 .833
13 14 .481
fo 14 .417
1i) 14 .4 17

17 .370
14 -333
17 .201

-.\ndretsch
'I 111 ltrothers  
isl:amp .Nolting  

1.indenherg,
Standard I iptical 1 ompany.. ill
1 >lIhIiIil(\li & hI all 
& J. S\\ ieart C.mipany

.\ccording to the new policy \\Inch Ferd Phil-
lips, president of the Cincinnati Je\velcrs and
Nlanufacturers' .\ssociation, set l.,111, It the time

I f his election, the meeting It Ilitil fliheS
12e1.1-1thirv 15 at the Sitmol I 1,.tel It ill he addressed
by Prof .1. I.. Shearer. president of the ()hi,. Me-
chanics' Institute, Cincinnati. NIr. Shearer's sill,
ject will be -The Value Ii 1 Technical F.ducation
IS .\pplied to the \VInflesale and Nlanufacturing
Jewelry •brade.- A vcry large attendance is ex-
pected because of the respect in which \I r.
Shearer is held. .\ luncheon ‘vill precede the
meet Mg.
The out -iff-town trade vcere recent

visitors: Iliarles Schaffroth, Batavia, ()hi.); F. It.
C:iry, Mr. I )earth, Camden. (

I lamilton, thio: i. t";. l'illdniger, Mid
dletown. ( fhb,: C. C. /ligg, )11i,.: k.
F,,ster. I•ynthiana, Kentucl:y: (•haries C. Iturgner,
F11<ins, \V. \'a.; 1;:(I‘vard Trueter, \Vesterville,
dtio; 11. Niffzley, Chattanooga, Tenn.: P. 0,
Nlarine. Hillsb(ro. Ind.; I). I). Versailles,
()hi.... .1. hralliis, Tenn.; \\*. W. Mllr-
(fork. \\ ii I liii II. C. leed, IllanelleS-

tIt11(1.111(;111i■ I11%)XLVil\l-l.i, Ill'l'it''111(1117:1' Ashland' KY.; W•

The "Sheffield" Protection Movement
Eroni lidel( 1i. ixs, .1, Engl(nd)

A flind 4)1 lii:55.00(1 has been raised and placed
at the (.1 a committee Of pr,onitient citi-
zens for pri,s(cuting all cases where the name
"Sheffield" is being fraudidelitly used as a trade-
mark.

Flu- many years there has heen :1 tendency of
marking goods similar to those produc,d in this
district 't ill the I■iird -Sheffield," ii Ilal er to
convey to the purchaser the idea that they have
been actually manutactured in or near this city.
The Cutlers Company, being made aware of this
practico, fe-It that it was its duty to protect the
inter, I, (It ille Cif allil alSO n) aSS111-e tO
ill t hi 1SC 1)11rella5erS 1111)) deSired the Sheffield-inade flIdd 111(iSe articics which bore that
mark were ;ictually made there and were of high
quality and efficient workmanship.

In times past the ('tillers Company, acting under
Ti charter from parliament, prosecuted such eases
as came to its notice and met the expenses in
curred from its private purses. Now it proposes
Ii, create a special defense committee, hacked by a
fund of $75,0no, which ‘vill prosecute ill all suit
able cases, adveriise the results of such prosecu-
tions in the localities from which the fraud ema-
nates, and which IV I i i further urge the adoption
of such international trade legislation as will pro-
tect community names.
The erbirts of this committee will of course he

exerted along all branches of the city's trade, hut
especially will it operate in thlise 1110re eStahliShed
lines) such as teel, cutlery and silver plate, thereby
Illfping that it may make the IlaIrle "Sheffield"
stand solely for the city of origin of goods that
are made there and flu- the quality of which they
are willing to vouch.
A ease in teiint may serve to illustrate the

fraud as alleged and the intention Of the com-
tnittee. A contiaental firm of file manufacturers
is marketing a file stamped "\Varranted best
Sheffield steel.- 'Hie steel itself is made in Shef-
field. but the articIe as sold is actually of foreign
Ill rkmanship and manufacture, hence the company
claims that the tnatking of this article "Sheffield"
is misleading., of fritidulent intent and injurious
to the trade of the city of Sheffield.

6 6CRESCENT"
and"JAS.BOSS"
Gold-Filled Watch Cases

jeweler can
carry ordi-
nary goods,

and take his chances
with uncertain
values and shifting
standards or
He can hook up
with the "Crescent"



and "Jas. Boss"
Gold-Filled Watch
Cases feature positive
values and benefit by
the national confi-
dence in these goods.
Show "Crescent" and
"Jas. Boss" cases in
your window.
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THE

Jewelers' Board of Trade Elects Officers-Com-

plimentary Dinner to Two Prominent Jewel-

ers-Leading Members of the Local Trade to

Visit Europe

*LH \t ll1C annual

meeting ni the jtvc1ci- i Trade nt. the

l'acilic enast held in thi, t•ity a slinrt time agn the

ing nfficers xvere elected : Alplintise Judis•

president seennd term : F. .\1Ien, first vice-

president : lturr \V. Freer, ,Vell11(1 e-preSillerit

.\. Huggins: F. II. I.e\y, treasurer;

Fist:1R.1:g r., I I. S. Tuthill : !len \ ruler, seen.

l
Il 

iiiry : I I. .\ Jacnbs. attnrney.
,10;,inktta(r.\;.

Small, sticretar■. of the Nnrdinati IIrnthers Cnin-
I.y their male business ass..ciates in the In-in.

every vie\\ p. .int. The address .rf the evening that

stnnd out alii.mg a Int n1 gttud (4,01 )vas the tme
made by the retiring secretary. The 1 Ii iii.

gentlemen graced the bnard, which wils in sessinn

1
lc ii,

; iiii.:, . Nhot3I .\
I larher, I 2. \Veinier, 1.e nn Nnrdinan, I...\tirich,
.\. \\ V. .1. iii. II. \V. Cnpp, Bert
Cleaves, ieppert, C. S, haetzer, H. A. ( urry.
1.\,.I.nIc'isitnctiy.r, Harry 1)i:is...nil, S. 1. I lainninnd. {.

.\Iplinnse • iiccnnipanied b■ his family, cnii
template, le.i ing San li ranciscn (nr a lilurnpyan
trip al...in hehruary i. It \vit their intentinn
leave ihe latter part ,,f Jantiar■, but they ha \it.
I een una ..idahly delayed Iwitn4 t iiie un 1nre
seen events. Mr. Judi!: linpe, to sail (non Nov

Ynrk snine time bet \veen 2 1 ;11111 27.

Si■ i4ail. has 111:1.11 VS1:1111islli'd 1..0- a
number llf years in the retail je\\ \dry I.u.sitiess iii

/al:land. and Min has been dning business in a
small way lately, after ha \ iii. een oiced nt

I We, has at last secured '1 11.'W 11
11..11 at .kvel Iii and \Vashingtnn streets. xvhicli
he is luting up in a tirst-class manner. Ilc ex-
pects to open his lte\\- establishment ;ilium I:eh-
ruary 15.

Patt(rson, whit) hormerly represented the
Nttrdimin Pa-toilers I 'ttnipany ;is a salesman nil the
rnad in the interests of its material department.
has accepted ;1 .0111 I watch iii;iiia..i'i I i the
Mnrgati Jo\ elr■ new st..re at Nlar-
kct street, San krancisco

new -i II at Li( ernmre,

Ziegler /iepler sent their jewelry buyer Mtn
this marl:et in search of seasonahle merchandist
for their retail je\\ elry store ai Stockton, Cal.

H. A. Shcal:ley, \\ lii \vas inrintirl■: cnimected
\\ ith the \vatch industry in (le\ eland, I thin. is
annther I me of the easterners %1 11.. lii. 11
here al,. a retail te\\ (ler. This gentlettimi's new
stun.. is at Sixteenth and 1\lissitin streets, San
Francisctt, and he has been appttimed a I wal watch
inspectnr inr the Snuthern 1:a1lroad.

NIr. and Mrs .\. F.iseitherg, i t,.,•,111panied by

their daughter. will lea\ e Sail Francisco on Feh
rttarv Li for a six ilittnths. thrnugh
TheV all kith:et] ttt sail irttni No\ Void; nit Feb-

ruary 2 I. 1Ii\ 101 111l. 16 11 Slal* slu1ll1Shill Lap-
land, k‘ 11i1li \% ill 111.11.a. lii p.i. I 1 .\111 \\

.\ftir tahing tip the questitin td. Ili".1111t
r. IiIisenherg and lii ftiiiilv will de\ nte the rest

I if their lime to calling on a linst of old friends
in the I Ill \\

D. Nlarx, of the \yell-known firm of Marx &
Block. the Morrison street retail je\velers, Port-
land, ()re., spent a three )veeks' Vactititat ill San

Francisl . and left tiil Ill liii. liii rehrllary i.

N1r. Is,or,11. I licnkl & Itorsh, the railrfrul
\vatch Nev., wa,

among the ont-of town tradesmen in this city in
Conference \\ ith the Southern Pacific Railroad  ofh-
dials On the time-service rptestion.

KEYSTONE

E. V. Saunders, of .\ I. Ilall & Son, left on a
hurried trip Ti1/ .1 alMary .0.) for Ltis .\ngelcs,
tind continued over the southern route to the man-
ufacturing centers ill the east. Ile expects to
spend ahotu one mouth in and firound Ne\\
City.
Newmann & Williams, the je\\ viers, of WI I

strect, were responsible for the blocking fff tralbc
.11 l's.c.11'11Cy street a fe\v days fig". This new firm

t."1 :titItatt‘' tdIL;(.1.i ilit(t..111"'s"t'tfttiStigt f (::11t .(111.1g1111.
III i,lTIIl the ‘veight :old it was necessar■ II renpfle
■nit I l he large wiudttws iii their irt tin the
0111 side. The ttperatittn ));ts a dit.ticult In for
the s.lic-innvers. and their audience must ha\
numbered ;it least a thnusand penple from the lime
the 1 le left the sidewall: until it was out III. sight.

Peter hingle. the Nlar■s\ ilk. Cal., retail 'to\ (ler,
\vas Iluulluhi the ttut-td. Itm railroad time in-
spectors in the conference recently held at the
chief time inspector •s olio: in the Southern l'a-
citic I■ailroad
(buff Sch\ventlicl:e, \\Ilion you IA ill remember as

the efficient man \vith the Nnrdinan lIrother,
pan): 1..r a number ni years. has hnught the stocl:
and lixhiiii u II. I...tidoner, at 3333 I-I:icrament..
street. ()Ito is going to fix up this store in a
first class manlier. installing new iixtures vliuru

;111(1 \Vt. 1.1.T1 With IliS ability that he
has made a \ ery \Visc 111. ik C.

Tilt lutIliC JCW(11'y 111111)W11. 1 un.. 237
hili1■1111:4, WiliCh is located at Fourth and Nlarl:et
streets. San hrancisco, another new retail estal,
lishment that Ii: LIII 11,1 ill lite Ill the I

hYl/

MINNEAPOLIS AND ST. PAUL

Intense Cold Persists and Hampers Business.

Bright Prospects for Crops and Spring Trade.

Traveling Men Out After Orders

Nlitmeapolis and St. Paul, l'uhuruuuu i I. There
has heen hilt little change ill business cntiditintis
in and arnund the Twin Cities during the past
t \vo \\ IIl. ..\lIIst nf the Ira\ cling salcsmen ;ire
nut nil their territories \\ \\ itli reile\\ ell

,eek, 11..ine during the liiiCIll'1".2..\ ft•%\
11.1■ • "1 Ills ›uk•11■111 11 liii k..1111111"\ IS still ill
grasp of I Mt. Ill tht oddest winter!, \\ I have had
hr Car,. ;knit t I make matttirs wnrse the

sa\\ his shadnw.
There is a feeling in the hearts ni the j..1.1,,irs

,,j the 1.‘‘ (itiu that they %yin 1111 ;t LI, III
year ill Spite of the fact that it is presi-

dential elect Mil year, which usitally ;tilt:cis business
Icss detrimentally.

-Judge" I:eard. f Reard Itrothers, l'attl, is
making an extensive trip through the \\ est with a
full ttild complete line of material and findings
This lie\v firm is fast Ifecoming one If the leaders
in its lint., which is tools, material and findings f ft'

allPi'il. 116ill! 11111. formerly \\ ith NI. I.. l'inkelstein. Si.
Paul, has gmie with .\. I. Shapiru alstt III
St. l'attl.

II. I I. kuhen, t,(‘ tier and proprietor of the Sta r

Loan Company. Fast Seventh streef. St. Paul, who
recently auctioned off his entire .ht l f je\\ elry
and (hiaill,,nds, has put itt ji tte‘\ ;till! 001111)1de iille
hull is larger than any he has met- carried. NIr.
Rubel, \t it. his myll .111th ittict

sale, and says he got satisfact..1■
Marlin kl II Ili. Will China' \ and i.'weler, formerly

\vitli Charles l' N. I );t1:... wis
in the Twin t•ities recentl■ Im■ing some \\ ill II,,
.\ (ter a short sta• in the 'Twin Cities Nf r. l ,

left for t . •Ittnilfils, Neh., vhere he has accepted a
»ith Edward Niew,)liner as ‘‘ at

,c '<Ain will s.., ii /pen up a new repair 1i II
I al Stinth 16thert street, St. Patti.

II, I), \Vippermand, I' lIartut, \Vis., recently suf-
fered the loss III hui entire stnck by lire. \l I'.
\\'ipperman had a VI'n, 11111 llI111 up-to-date store.

\lax 1)11111th, Minn., \\a' in the T\vin
Cities during the past t\\ \\ eeks.
Frank Co-ace. cnrilierl■ \\ ith \. ni St

l'aul, has accepted a \\ ith .V I. Shapir.. &

Br., Of SI. 1%1111 r 1race \\ as head \\ at,•11

maker for the firm for ,e\ eral ■ ears tip to the
tiMe they started to remodel their about it
year ago.

3'

Steve watchinaker, f..rnierl■ nut!!
Cteorge R. I It lines, If St. Patti. has accepted a
position \\ ith NI. I.. l'illku1Slilll'r, .1 SI. Paul.
\elu ii & St. paid, \\.ell•hn..\\ II whole-

sale jewelers. \\ ill send three men mit on 111l. /all
this year. Tlie■ have one of the lart....,est jewelry
and \vatch st,,chs in the [Will Cities.

Ctettrge M'Nlally and 1.:(1»ard Ne»ittn, reeentl\
arrested for the buuuuyl;uu If I. \V. Langaard's
jewelry store at h 13 Fast Eighth street, St. Paul.
pleaded i.uuuli 1.t.i.,Ye Judge I trr ;old ((crc
tenced ttt the St. u 'him!

.\. if 0-titerl■ located at 82.)
N \ inneatfolis, have moved Ill Lake
street, near

I Earry Turner, formerly \vith j. Iftirton, of Si.
Paul, has accepted a position \\ ith .\!,& Cohn, of
St. Paul.

It ing are the of the out -..f -
to\yn retail jewelers seen in the .1*(( in Cities dur
file the past \veel;: \\ Seaman. of I Listings.

Peder Cfaalafts, Stillwater. Mimi.; Nlartin
formerly 1.i I ..,11111i, N. I );Lk., now op( 6,-

1111111,1P, Nub., and NI:ix ICline. of I fultith. Minn.

Semi-precious Stones

The so_ea ft,.(1 ntiw is: s(, much shown Ify

the gem dealers, is mule nther than a slightly

p..rous asper artificially treated \%.itli Prussian

blue, says a writer ill Ilandicro And this is

1.■: lin means the wily dyed slum..

A very deep and permanent emerald green
odor is given Ill pale, trail-111cent clialcednii\i,
which was originally desit tied to imitate, or as a
substitute for, chrysoprase, hut has found favor
and is mild' sought after on its own merits.
This is regarded as an entirely .11ifferent stonc

golden k, \vas best() \vcd 11111 'II it bv the tinCien1

(1 rf y 111: ircatS,:i; v 11,111.s̀;11.11lni ailt)11(lilitel a t. girrigcciai

Plasma is another name for a darker green
asper, ill vhich the Iflo,,,Istf If India is a
variety: altliffligh the plasma uf lighter color
I pale sage green and sometimes slightly tinged
with a bro\vnish lavender tint I S kuulIll 1.
11, Ili. ,1 n.1111. and this stone is VCry attractive cowing
It. its slight traiishic.iwy .ind sit, neutral colors.

\VII., is 111 ,1 familiar with the \yell -1(iinwii
erncidnlit III: "tiger .tiyie." SI I...pillar ill years
gout., ;11111 now enjoying something of a revi al?
'I he cleverest eff«-t If this gem is imparted by
selecting the thin cut. yellttw shows, which simuld
hull I' ctuisitIcrally transhicency, (thistly resembling
the Ceyltin clir■-sttItt ryl ttr prceinus cateye, lait
)villi which it is in III. II ay related.

I believe it is safe bi say that practically any
shine tha l w ill cutting- int,. the ChhIl till Ill

:11111 Will accept a high polish. sho\ving
some pleasing color or coml,inati.Ills of color,
I11.1V he termed a 141111, :11111 5 1.1111S (Init.,'
5nit:1111C for a setting or ;1 mounting.

Primarily, of cf furse, among this class of stones
are the quart:es, II( 'which perhaps the latest
named is apricotine. it beautiful, translucent,
\vatet-worti tabldc found on many of our tide-
water nr ustuary b('aches, altlittugh the hest ex-
amples st, far are from the shores Of 1)elaware
I ay, in NuW 1 Vrsey.
This stone is of a very rich pink, reminding

Of 0 she(' of 0 ripe apricot, frrint \vhich fact
it takes its name, awl when the pebble is polished
it is \vorthy of fastidious treatment. Approach.. d
in colnr ttnly by certain shades of coral, it has
this ad\ :image of richly translucent and
oftentimes It ith a shimmering light s■one\vhat
similar to the aventurine.

Nlany new agatts are 1111\v exploited, the com
1111 111.1' Inrins being the sn-called Lake Superior
agatt s, but prtmerly sticalting, these art. the beau-
tifully striped and interlineated little carnelian
pellIdes found mum the smaller lake beaches
throughout the states of Nlinnesota and \Visofll
sill. 'I hese occur mostly in the reticlisli and
pale pinks and sontetimes in the darker blood red
sards, and are really very beautiful when flue re-
gard is given to the agatized lines by the skilful
lapidist.
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THEE

Jewelers' Board of Trade Elects Officers—Com-

plimentary Dinner to Two Prominent Jewel-

ers—Leading Members of the Local Trade to

Visit Europe

San Francisco, February ro.—At the annual

meeting of the Jewelers' Board of Trade of the

Pacific coast held in this city a short time ago the

following officers were elected : Alphonse Judis,

president (second term) ; R. F. Allen, first vice-

president ; Burr W. Freer, second vice-president;

A. W. Huggins; F. H. Levy, treasurer ; Alfred

Eisenberg Jr., H. S. Tuthill; Ben Armer, secre-

tary; H. A. Jacobs, attorney.

On January 4 a complimentary dinner was ten-

dered to R. G. Bonestell, vice-president, and A. W.

Small, secretary, of the Nordman Brothers Com-

pany, by their male business associates in the firm.

The banquet was held at the old Poodle Dog Res-

taurant, and is was a pronounced success from

every viewpoint. The address of the evening that

stood out among a lot of good effort was the one

made by the retiring secretary. The following

gentlemen graced the board, which was in session

from 6.30 until 11.30 p. m.: R. F. Allen, F. S.

Davis, G. T. Murton, T. O'Neill, J. McCarty, E.

Harber, F. Weimer, Leon E. Nordman, L. Aurich,

A. W. Small, F. J. Booth, H. W. Copp, Bert

Cleaves, F. Geppert, C. Schaetzer, H. A. Curry,

Al Cantor, Harry Driscoll, S. J. Hammond, R. G.

Bonestell.
Alphonse Judis, accompanied by his family, con-

templates leaving San Francisco for a European

trip about February 15. It was their intention to

leave the latter part of January, but they have

been unavoidably delayed owing to some unfore-

seen events. Mr. Judis hopes to sail from New

York some time between February 24 and 27.

A. Swigart, who has been established for a

number of years in the retail jewelry business in

Oakland, and who has been doing business in a

small way lately, after having been forced out

of his old store, has at last secured a new loca-

tion at Twelfth and Washington streets, which

he is fitting up in a first-class manner. He ex-

pects to open his new establishment about Feb-

ruary 15.
Mr. Patterson, who formerly represented the

Nordman Brothers Company as a salesman on the

road in the interests of its material department,

has accepted a position as watch manager for the

Morgan Jewelry Company's new store at 888 Mar-

ket street, San Francisco.

I. B. Nason, who was formerly in the retail

jewelry business in Winthrop, Cal., has opened a

new store at Livermore, Cal.

Ziegler & Ziegler sent their jewelry buyer into

this 'market in search of seasonable merchandise

for their retail jewelry store at Stockton, Cal.

G. A. Sheakley, who was formerly connected

with the watch industry in Cleveland, Ohio, is

another one of the easterners who has located

here as a retail jeweler. This gentleman's new

store is at Sixteenth and Mission streets, San

Francisco, and he has been appointed a local watch

inspector for the Southern Pacific Railroad.

Mr. and Mrs. A. Eisenberg, accompanied by

their daughter, will leave San Francisco on Feb-

ruary 14 for a six months' tour through Europe.

They are booked to sail from New York on F
eb-

ruary 24, leaving on the Red Star steamship Lap-

land, which will make the port of Antwerp.

After taking up the question of buying diamonds

Mr. Eisenberg and his family will devote the rest

of their time to calling on a host of old frie
nds

in the old world.
D. Marx, of the well-known firm of Marx &

Block, the Morrison street retail jewelers, Port-

land, Ore., spent a three weeks' vacation in S
an

Francisco and left for home on February 2.

Mr. Borsh, of Krenkle & Borsh, the railroad

watch inspectors of Winnemucca, Nev., was

among the out-of-town tradesmen in this city in

conference with the Southern Pacific Railroad offi-

cials on the time-service question.

KEYSTONE

E. V. Saunders, of A. I. Hall & Son, left on a

hurried trip on January 20 for Los Angeles, Cal.,

and continued over the southern route to the man-

ufacturing centers in the east. He expects to

spend about one month in and around New York

City.
Newmann & Williams, the jewelers, of rot Post

street, were responsible for the blocking of traffic

on Kearney street a few days ago. This new firm

was having delivered a new fireproof safe. The

elevator in the building was not strong enough

to stand the weight and it was necessary to remove

one of the large windows in their office from the

outside. The operation was a difficult one for

the safe-movers, and their audience must have

numbered at least a thousand people from the time

the safe left the sidewalk until it was out of sight.

Peter Engle, the Marysville, Cal., retail jeweler,

was among the out-of-town railroad time in-

spectors in the conference recently held at the

chief time inspector's office in the Southern Pa-

cific Railroad building.
Otto Schwennicke, whom you will remember as

the efficient man with the Nordman Brothers Com-

pany for a number of years, has bought the stock

and fixtures of H. Londoner, at 3333 Sacramento

street. Otto is going to fix up this store in a

first-class manner, installing new fixtures where

necessary, and we feel with his ability that he

has made a very wise move.
The Pacific Jewelry Company, Inc., 237 Pacific

building, which is located at Fourth and Market

streets, San F rancisco, is another new retail estab-

lishment that has opened in this city in the last

two weeks.

MINNEAPOLIS AND ST. PAUL

Intense Cold Persists and Hampers Business.

Bright Prospects for Crops and Spring Trade.

Traveling Men Out After Orders

Minneapolis and St. Paul, February i 1.—There

has been but little change in business conditions

in and around the Twin Cities during the past

two weeks. Most of the traveling salesmen are

out on their territories working with renewed

energy after a few weeks at home during the holi-

days. 1 his section of the country is still in the

grasp of one of the coldest winters we have had

for several years, and to make matters worse the

groundhog saw his shadow.
There is a feeling in the hearts of the jobbers

of the Twin Cities that they will do a good bus-

iness this year in spite of the fact that it is presi-

dential election year, which usually affects business

more or less detrimentally.
"Judge" Beard, of Beard Brothers, St. Paul, is

making an extensive trip through the west with a

full and complete line of material and findings.

This new firm is fast becoming one of the leaders

in its line, which is tools, material and findings of

all kinds.
Fred Ohm, formerly with M. L. Finkelstein, St.

Paul, has gone with A. I. Shapiro & Bro., also of

St. Paul.
B. H. Ruben, owner and proprietor of the Star

Loan Company, East Seventh street, St. Paul, who

recently auctioned off his entire stock of jewelry

and diamonds, has put in a new and complete line

that is larger than any he has ever carried. Mr.

Ruben was his own auctioneer during his auction

sale, and says he got satisfactory results.

Martin Koop, watchmaker and jeweler, formerly

with Charles P. Elliott, of Lisbon, N. Dak., was

in the Twin Cities recently buying some new tools.

After a short stay in the Twin Cities Mr. Ko
op

left for Columbus, Neb., where he has accepted a

position with Edward J. Niewohner as watch-

maker.
Joe Kahn will soon open up a new repair shop

on South Robert street, St. Paul.
H. D. Wipperman, of Baron, Wis., recently suf-

fered the loss of his entire stock by fire. 
Mr.

Wipperman had a very nice and up-to-date sto
re.

Max Kline, of Duluth, Minn., was in the Twi
n

Cities during the past two weeks.
Frank Grace, formerly with F. A. Ubel, of St

Paul, has accepted a position with A. I. Shap
iro &

Tiro., of St. Paul. Mr. Grace was head watch-

maker for the firm for several years up 
to the

time they started to remodel their store abou
t a

year ago.
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Steve Hurley, watchmaker, formerly with

George R. Holmes, of St. Paul, has accepted a

position with M. L. Finkelstiner, also of St. Paul.

Vehon & Goodman, St. Paul, well-known whole-

sale jewelers, will send three men out on the road

this year. They have one of the largest jewelry

and watch stocks in the Twin Cities.

George O'Mally and Edward Newton, recently

arrested for the burglary of I. W. Langaard's

jewelry store at 113 East Eighth street, St. Paul,

pleaded guilty before Judge Orr and were sen-

tenced to the St. Cloud reformatory.

J. A. Light & Co., formerly located at 825

Nicollet avenue, Minneapolis, have moved to Lake

street, near Nicollet.
Harry Turner, formerly with J. Burton, of St.

Paul, has accepted a position with Abe Cohn, of

St. Paul.
Following are the names of some of the out-of-

town retail jewelers seen in the Twin Cities dur-

ing the past week : F. W. Seaman, of Hastings,

Minn.; Peder Gaalaas, Stillwater, Minn.; Martin

Kook, formerly of Lisbon, N. Dak., now of Co-

lumbus, Neb., and Max Kline, of Duluth, Minn.

Semi-precious Stones

The so-called "Swiss lapis," so much shown by

the gem dealers, is none other than a slightly

porous asper artificially treated with Prussian

blue. says a writer in Handicraft. And this is

by no means the only dyed stone.

A very deep and permanent emerald green

color is given to pale, translucent chalcedony,

which was originally designed to imitate, or as a

substitute for, chrysoprase, but has found favor

and is much sought after on its own merits.

This is regarded as an entirely different stone

from chrysoprase, the beautiftif apple green

variety of chalcedony, whose name, indicating a

golden leek, was bestowed upon it by the ancient

Greeks.
Plasma is another name for a darker green

asper, of which the bloodstone of India is a
variety; although the plasma of lighter color

(pale sage green and sometimes slightly tinged

with a brownish lavender tint) is known as

holiotroph, and this stone is very attractive owing

to its slight translucency and soft, neutral colors.

Who is not familiar with the well-known

crocidolit or "tiger eye," so popular in years

gone, and now enjoying something of a revival?

The cleverest effect of this gem is imparted by

selecting the thin cut, yellow stones, which should

have considerable translucency, closely resembling

the Ceylon chrysoberyl or precious cateye, but

with which it is in no way related.
believe it is safe to say that practically any

stone that will allow cutting into the cabochon

shape and will accept a high polish, showing

some pleasing color or combinations of color,

may well be termed a gem, and is thus quite

suitable for a setting or a mounting.
Primarily, of course, among this class of stones

are the quartzes, of which perhaps the latest

named is apricotine, a beautiful, translucent,

water-worn pebble found on many of our tide-

water or estuary beaches, although the best ex-

amples so far are from the shores of Delaware

bay, in New Jersey.
This stone is of a very rich pink, reminding

one of a slice of a ripe apricot, from which fact

it takes its name, and when the pebble is polished

it is worthy of fastidious treatment. Approached

in color only by certain shades of coral, it has

this advantage of being richly translucent and

oftentimes with a shimmering light somewhat

similar to the aventurine.
Many new agates are now exploited, the com-

moner forms being the so-called Lake Superior

agates, but properly speaking, these are the beau-

tifully striped and interlineated little carnelian

pebbles found upon the smaller lake beaches

throughout the states of Minnesota and Wiscon-

sin. These occur mostly in the reddish and

pale pinks and sometimes in the darker blood red

sards, and are really very beautiful when due 
re-

gard is given to the agatized lines by the skilful

lapidist,
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Flexible Mirrors for Show Windows

Preferable to Glass in Some Respects — Can Be Handled or Bent Without
Breaking—The Silvering Process with Full Directions

It would seem that a flexible looking
glass is an impossibility, but it is not. The
production of a mirror that may be bent
into any desired shape or position is quite
possible, nor is the process either difficult
or costly, writes H. C. Bradford in the

Bulletin of Pharmacy.
These mirrors will prove to be of the

greatest possible use in preparing back-

grounds for show windows, and in other

ways. The advantages of a mirror back

are well known, but with the ordinary form

the disadvantages are so many and so great

that they are used but seldom. With this

variety, however, all is changed. The mir-

rors can be put in and taken out as desired.

They can be cut or bent into any size or

shape, and as they weigh but a small frac-

tion of what the glass ones do, they can be

used in many positions and places where

the latter would be impossible.

How They Are Made

To produce these mirrors the following

materials are required : Some egg white, the

highest grade varnish, perfectly transpar-

ent, as nearly water-white as possible, and

flexible or elastic. One of the high-grade

floor varnishes is excellent for this pur-

pose. A sheet of tinfoil, some mercury to

form the amalgam, and lastly some paper

are required. A good quality of cement is

also needed.
Having obtained these we proceed as fol-

lows : Take a sheet of good, strong, well-
sized paper, of about the size of the finished
mirror, and apply three or four coats of the
egg-white, giving each coat time to get thor-
oughly dry before the next is put on. Use
a soft brush in doing this, and make it as
smooth and even as possible. When this
has thoroughly dried, apply the varnish, on
top of the egg, spreading is smoothly and
evenly, and giving each coat time to dry
thoroughly before the next is put on. It
is best applied by flowing rather than brush-
ing, as this makes it smoother. Continue
to put on coats of varnish until it forms a
body about as thick as a piece of ordinary
glass.

Tin as the Base

Now take a sheet of pure tin-foil (and be
sure it is made of tin too, as lead will not
do so well), and smooth it out on a flat
level surface until it is perfectly smooth
and free from every vestige of a wrinkle.
Then apply about four coats of varnish, in

the same manner as previously described.
When the last coat is dry, glue it with good
strong glue to the paper that is to form
the permanent back of the mirror. Some
care is needed in selecting this paper, as it
is necessary that it be flexible ; but it should
also be tough and capable of standing usage,
otherwise the mirror will soon wear out.
The best material for this purpose is "tag"
paper. This is made from so-called rope
stock, which is nothing more than old rope
and twine, and is very strong, tough, and
durable. It is the material used for the
back of the small advertising memorandum
books. It comes in a variety of colors—
red, green, blue, etc.

When the glue has dried and the var-
nished foil and the paper back are by that
means strongly united, turn the sheet over
on a smooth level table and apply enough
mercury to the other side of the foil to
make a smooth amalgam. This will not
require much. Apply the mercury a few
globules at a time, and rub and spread it
out with a small piece of chamois leather,
rolled up into the shape of a ball, taking
care that it is free from wrinkles on the
outside. The mercury is best applied by
rubbing lightly and gently with circular
strokes, going over the entire surface
smoothly and evenly.

Preparing the Cement

With the amalgam completed it is time
to set up the mirror. For this we shall
need some good strong cement that is per-
fectly transparent to unite the various
parts. For this purpose there is nothing
better than a saturated solution in distilled
water of the very best quality of acacia in
tears. Select those tears which are clear
and transparent and with no signs of color.
Dissolve them in the water and strain the
latter through a piece of wetted muslin.
It is a good plan to use a large excess of
water, filter the solution through a flannel
filter, and then concentrate on a water-bath.
This will insure a perfectly colorless ce-
ment. If it is not desired to do this, gelatin
can be employed, dissolving it in the usual
manner. But the acacia is preferable, as
it gives the strongest cement. With the lat-
ter on hand, take a soft brush and apply
a very thin coat to the varnished side of
the first paper, take it up carefully and lay
it on the amalgam side of the foil, then with
a roller such as is used in mounting photos,
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or some such instrument, roll it down until
it sticks smoothly and evenly at all points,
with no air bubbles or other defects. This
done, it must be weighted down heavily and
left for thirty-six or forty-eight hours until
the cement and glue get well set and thor-
oughly dried. Pressure also insures a good
contact between the varnish and amalgam:
and since it is on this that the clearness
of the mirror depends, the heavier the
weighing is the better will be the results
attained.
A good plan after the varnish is applied

to the amalgam is to lay a smooth sheet of
paper over all, and on top of this apply a
frame made by nailing smooth boards to
a couple of *pieces of 2 x 4 inch timbers,
taking care that the board side, which goes
next the mirror, is perfectly smooth and
free from all nails, etc. The timbers will
make it stiff and strong, and any sort of
weight may be piled on top of it, with the
certainty that the pressure will be alike at
all points. Were the timbers omitted, or
replaced with thin boards, the latter would
likely spring or give under the weights,
thus making the pressure unequal, and mar-
ring the beauty of the work.

The Finishing Touches

At the end of the time remove the
weights, take out the mirror and lay it
down flat. With a large brush or sponge,
moisten the upper paper. It will be re-
membered that this paper was glued on with
white of eggs ; the moisture will soon
loosen it up, when it can be peeled off, and
reveal the mirror, all ready for use. If the
work is carefully done it will give results
that will be surprising. Beautiful results
may also be obtained by coloring the var-
nish slightly with various aniline colors,
taking care, however, that the transparency
is not lessened.
To read this article it may seem that a

lot of work and time is required, but in
reality this is not the case. It requires
some time to complete the job, but the ac-
tual time employed in the work on it is
comparatively little, since the drying and
other such matters will go on without any
attention whatever.
I have spoken of these mirrors as an

adjunct of the show window, but they
should also prove to be salable at good
prices for many different purposes. In
fact, they are of value in many ways not
mentioned here at all, but which will sug-
gest themselves to the progressive dealer.

In conclusion, remember that all things
require some experience to get the best
results, and this is no exception. Don't
throw the matter aside because your first
attempt is a failure. The material used
costs but little, so the damage is not great.
Try it over. Success comes only from
effort, and the results in this case will well
repay a considerable expenditure of time
and money.
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Necessity of System
in the Jewelry Store

Establishing a System—Must Suit the Size and

Character of the Business—Series of Articles

in Jewelry-store Organization

If your business isn't running quite to

your liking and you realize the necessity of

organization and system, the first thing to do

is to locate the chief causes of the trouble

and work up your new plans so that these

causes will be removed, but also so that

other things that are running smoothly will

not be interfered with.
Too much system is as bad as none at all,

but a regular and uniform method of doing

everything is absolutely essential in every

successful business. It doesn't make much

difference just exactly how everything is

done, so it is always done the same way.

The first principle of system is having a

place for everything and keeping everything

always in that place.
If you introduce a system or custom into

your business, you must first, in order to

insure its success, insist that every one in

your employ follow this system or custom

exactly as you plan it. Some businesses are

perfectly organized in some lines of work

and no order whatever is followed in others.

There are dozens of ways of doing every-

thing, and one just as good as the other, but

some particular plan should be adopted that

suits your particular business and followed

closely.
The first step in reorganizing your bus-

iness is the store arrangement and the man-

ner of handling stock. Every store, large

and small, should have some kind of a stock

system, and particularly a manner of han-

dling a surplus stock in an orderly way. In

planning a stock system its thoroughness

will depend somewhat on the size of your

store. It would be unnecessary to introduce

into a store with a ten-thousand-dollar stock

the same system that would be used to care

for a half-million-dollar stock.
Numerous stock systems have been de-

scribed in past issues of THE KEYSTONE

adapted to businesses of all sizes. A.consid-

eration in deciding just how close a check

you want to keep on your stock is the trust-

worthiness of your employees. If your

force is small and made up of dependable

and careful people, about all ygu want in a

stock system is something that will auto-

matically call your attention to special

articles to be ordered and that will provide

a means of handling your regular and sur-

plus stock, so that it is of easy access and

readily to be found when wanted. If, on

the other hand, your force is large and fre-

quent changes are made, and you add addi-

tional clerks during a busy season, yau want

a much More thorough system of handling

your stock, not so much to guard against

dishonesty on the part of your employees,

as to protect yourself against their careless-

ness in handling and showing goods, which

is the cause of more loss through theft than

anything else.
The next thing to consider is your selling

systems. Every sale involves a number of

different details, which should each be pro-
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vided for and a uniform method of han-

dling each transaction adopted. For in-

stance, a sale might involve any or all of the

following: Approval, cash sale, charge sale,

article to be engraved, article to be shipped

or to be delivered at a particular time, cards

to be written or brought in for enclosure,

article to be cleaned. A gift may be bought

by Mrs. Jones for Mr. Jones, when care

should be taken not to charge or send the

bill to Mr. Jones. There are many other

details that you will think of as you review

your varied holiday transactions. Of

course your accounting system must be care-

fully planned and be thorough, and yet not

too complicated for your particular store.

The proper handling and recording of

repair work is of utmost importance for

several reasons. First, because the loss of

an article left to be repaired means a lot

of worry and annoyance, besides a financial

loss ; second, because this department will

prove profitable only if it is conducted in

an orderly manner, and, thirdly, because too

many proprietors of smaller stores spend
valuable time looking after the proper han-

dling of repair work when a perfect system

will automatically keep things running
smoothly and show more quickly the losses

and carelessness that are prevalent in every
repair department.

In order to have uniformity and order in

your store you must have a convenient ar-
rangement and the right thing must be made
as.easy to do as the wrong one. You should
have a shipping and receiving department,

convenient wrapping tables, concisely
printed envelopes and tags. In fact, system
does not mean a lot of red tape, but merely

one way of doing things and invariably and
always doing these things the same way.

The Guarantee and
the Jewelry Trade

Abuse of the Guarantee System—Used by Out-

side Competition to Detriment of the Trade.

Is Its Abolition Desirable?

In the February issue of Allen's Monthly,

published by Benj. Allen & Co., wholesale

jewelers, Chicago, the guarantee in its rela-

tion to the jewelry trade is discussed as fol-

lows:

In a recent issue we made mention of
the too prevalent tendency on the part of
retail jewelers to guarantee, beyond reason,

the various articles they may have a cus-
tomer for at the time. We have received
many letters from our customers comment-

ing on the article. The consensus of opinion
among them is that it is an abuse which

must be eradicated from trade conditions

in the jewelry business. Indeed, the word

is sadly overworked—in fact, it seems that

much of its meaning as a synonym for cer-

tainty and assurance has been lost. We do

not wish to be understood as saying that

the guarantee must be eliminated entirely

from your business conduct, but we do say

that promiscuous guaranteeing works to the

detriment of a store so giving it. It is far

better that a jeweler build up a reputation
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as a dealer in honest goods than to tell Tom,
Dick and Harry that this case will wear so
long and this bracelet so long.

This subject has been discussed at great
length in trade papers and at conventions.
The agitation has done much to improve
conditions, and should be continued, for no
other branch of business is more infested
with the over-guarantee than the retail

jewelry business. While many thoroughly
honest jewelers may on some occasion sell
goods on a guarantee, nine times out of ten
it is done with the most honest intentions
and usually with the idea to make a sale, but
—(and here's the rub)— the jeweler who
loses sight of quality always resorts to a
guarantee. It is his weapon for driving
home a sale. He has no particular reputa-
tion for honesty. His store has little stand-
ing. Of necessity he must resort to the
guarantee. Every time this dealer sells an
article on a guarantee the word loses most

of its effectiveness, because another cus-
tomer has had his mind turned from quality

to time-guarantee. Nothing has contributed

so much to the success of the jewelry de-
partments of large mail-order houses as

has the guarantee placed upon jewelry, both

by the manufacturer and by the retail

jeweler. The mail-order house has no per-
sonality. It is a cold, unfeeling institution.

It resorts to the guarantee because it has

nothing else to offer. There is no personal

contact between the buyer and- the seller—

no confidence inspired by personal contact.

Right or wrong, it is the guarantee. Now,

if the retail jeweler sacrifices his individual-

ity and disregards his opportunity to inspire

confidence in his customer's mind that he

is selling his goods because they are honest

goods and offers only the same guarantee

as the mail-order house, why blame the

farmer boy if he sends to the mail-order

house for his sweetheart's watch ? The op-

portunity of the retail jeweler to meet his

customers personally and to explain to them

that he is always in his store to make good

any article that he sells, is one of the great

advantages he possesses over his mail-order

competitor. A guarantee may create confi-

dence in the article itself, but it breeds no

confidence in the dealers. It is doubtful

if the guarantee, which has been for many

years overworked in the retail jewelry bus-

iness, has done any good at all for the retail

jewelry business. It has been abused, mis-

used, surrounded by conditions and techni-

calities and handed out without thought or

reason to the general public, until today it

makes little or no impression upon the public

and is often regarded as suspicious.
Instead of relying on a guarantee retail

jewelers should make their customers feel

that they (the jewelers) and not the guar-

antee stands back of every article they may

sell. Let retail jewelers build up their

standing in their communities—get the

people to come into their stores because they

have confidence in them and are certain that

the retailer who sells them goods stands

back of each and every article. Let the

people know that you and not the guarantee

stands back of your. goods. Jewelers who

follow along this line can well afford to for-

get about about the guarantee.
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Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade
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BE SURE IT'S A "QUINCY SPECIAL"

Then you'll be sure of getting the highest quality and the best service.
The average merchant doesn't buy show cases every day, and when he
does buy he certainly ought to get the best available and so avoid large
upkeep costs.

"Quincy Special" Cases
will give you better service, dollar for dollar, than any other case.
They'll improve the appearance of your store, save you upkeep costs,
display your merchandise attractively, and help to sell more goods.
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Protecting Retail Merchants

TIlE

How One Town Bars Out Graft and Imposi-

tion and Protects Dealers Against Dead

Beats and Program Advertising

A form of imposition from which retail-

ers suffers much is the more or less compul-

sory patronage of what may be termed fake

advertising mediums, such as programs of

various kinds. In a recent issue of the

Boot and Shoe Recorder a merchant told

how his own town stopped this form of

graft and imposition. He said:

"In this town, which has a population of

about 21,000, we organized, several years

ago, a business men's association, with an

initiation fee and graded dues. Dues of a

member doing up to $io,000 business a year

are 50 cents a month ; up to $15,000, 75

cents a month ; up to $20,000, $1 a month;

up to $3o,000, $1.50 a month ; up to $4o,000,

$2 a month, and so‘ on until dues reach $4 a

month, when they stop. We let the banks

in at $25 a year, and doctors and dentists

at 50 cents a month.
"We have a paid secretary, who does

nothing else but look after our business.

We meet every two weeks. Almost all the

business houses belong to this association.

"We have all the slow-pay customers and

dead beats listed and printed under the key

system, in a quarterly, which we call our

red book.

"We also have a set of collection letters,
the last of which is sent by the secretary;
and paid collectors, who go after those
whom the letters will not bring to time. It
is pretty safe to do a credit business in this
town!

Fined for Taking Fake Ads

"Now, as to 'fake advertising,' we have
all the advertising mediums in which it is
permissible for any member of the asso-
ciation to take an advertisement printed on
a card, which he hangs up in his office. No
fake medium appears in this list.

"Every time a member takes an adver-
tisement in any other medium he is fined $5.
In other words, he is not only faked, but he
pays a penalty of $5 to the association. We
have had to fine only three or four of them.
We figure that this feature alone saves our
members a good many thousand dollars a
year.
"Our association has kept all trading-

stamp schemes out of our town. Trading-
stamp companies have had agents working
here for weeks, and finally they went away
disgusted.

Discouraging Fakers

"Recently a leading newspaper in a big
city, forty miles from here, undertook to
run a scheme by which various lodges and
church organizations competed for a prize.
Merchants who went into the scheme had
to run an advertisement in their paper and
pay a percentage on all sales. One mer-
chant in a line was taken into this scheme,
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and he issued votes with every sale, which
counted for the organization for which the
votes were cast.
"The first man he struck telephoned to

our secretary, who got busy among the
members and blocked the game.

"A faker hardly strikes the town with a
scheme to 'do' the merchants before he runs
across one of our members, who telephones
our secretary, and the secretary does the
rest. These are only a few of the benefits
derived from• such an association.

"We take up everything of interest to
our members. We fix closing hours ; con-
duct trade excursions ; exercise our influ-
ence in legislation, both local and state. We
have taken matters up with the railroads
and our local authorities and had them
adjusted fairly and to our satisfaction. At
a recent meeting we took the matter of in-
surance rates up with the committee from
our local underwriters' association. We
think we are paying too high a rate on our
merchandise, which averages about per
cent. They promised to take the matter up
with the state underwriters' association and
give a rerating.
"In this connection I would like to know

from merchants in other localities, who
have a lower rate, what they are paying
and what the conditions are which prevail
in their city, as to building constructions
and for fire protection.

No Price-fixing

"In other words, our association is
formed for the purpose of looking out for
the business men's interest all along the
line, but not to the detriment of any other
class of people. Our association has noth-
ing whatever to do with fixing the price of
any commodity. We have fair and free
competition. All we want is a square deal,
and the other fellow is entitled to get the
same.
"To return to the subject about which I

started out to write : The churches have
never tried any fake schemes here, .but they
would fare no better if they did, as we all
stand together for mutual protection. Why
would not this work in other towns as well
as this one ? The writer thinks, however,
it would not be necessary to form such an
organization to combat such an evil as the
church-organ graft. The members of each
church should support their church ; each
member should pay his full share to the
church of which he is a member. A re-
ligious organization is the last organization
in the world that should run a graft scheme,
and if a committee of merchants would go
to the ministers and to the trustees of the
various church organizations and explain to
them how they view the matter and how it
affects them I think the graft would be
stopped forthwith.
"I don't know of any more influential

class of men in any town than its business
men ; they are the backbone of any com-
munity. Why not use some of their influ-
ence to their own legitimate interests.

"Hoping that some fellow merchant may
get an idea that he can use from these ob-
servations, I remain, yours very truly."
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Words of Advice to the
Young Man on the Road

Here is a word of advice to the begin-
ner ; old, seasoned salesmen may pass it by:
When.you lay your pipes for your first

round of calls, don't pick your personal
friends with an idea that it will be easier to
break into the work by going to them. In
one sense of the word it will, for they will
dislike to refuse you, but you will never
learn to swim by having some one hold onto
you.
Go right among strangers where you will

not so much mind it when you show your
ignorance. They will give you some pretty
stiff arguments and frequently they'll get
you three points down. Sometimes you will
have to take the count.
You have all heard the old story of the

boy, the old man and the bulldog. The dog
had the man by the slack of the—well, any-
how, he had him where he could get the
best hold and was shaking him up when the
dog's owner appeared. "Grin and bear it,
dad," he cried ; "it will be the makin' of the
pup."

Don't start in with your friends who
know you're a greenhorn, for they will not
treat you as they would a stranger, and you
will get a mistaken idea of the advertising
business.

Wouldn't it be better to "try it on the
dog" in some place where you are wholly
unknown? Then, perhaps, when, after
months of experience, you blush at the rec-
ollection of your early blunders, it will, at
least, be a comfort to feel that you haven't
got to meet in your own little circle the man
you practiced on. After you get it down
tine, go to your friends, but not at the out-
set. Wait until you can meet them on the
right basis. Another thing:
The views of an elderly man should

always be given respectful attention, and, if
the hoary-headed one happens to be at the
head of a big concern, his ideas will be held
in the regard they merit—at least ostensibly
so. But that is no reason why a young
salesman shouldn't think his on thoughts
and have the courage of his convictions.. By
politely differing from him the youngster
may sometimes convince the veteran that he
knows what he is talking about.
Say what you will and permit others to

have their say. Threshing it out will do no
one harm so long as the laws of courtesy are
observed.

Don't always sing one song, lest you be
taken for a poll parrot. You can infuse
new interest into your work by finding new
words and phrases for expressing the old
story.

It is never good policy to sell a man a
thing that he doesn't want. It is claimed
that by the exercise of superior will power,
undue persistence and that vague quality
they call "personal magnetism" it can be
done. We confess that we never tried it,
for, even though we possessed those qual-
ities, we also possess a conscience. We
opine that good salesmanship consists in
making a man want the goods you offer; an
accomplishment which requires no unusual
and peculiar characteristics, but just good,
hard common sense.—Inland Stationer.



386

Booming a City or Town

THE

How to Provide for an Industrial Week—Plans

and Methods Worked to Actual Cost—How

to Prepare the Attractions

During the past few years it has been a

growing custom in many sections of the

country to have an annual, and in some

cases semi-annual, "Industrial Week," to

boom the business of a city or town, writes

W. Harry Travin in the Boot and Shoe Re-

corder. If annual, the early part of October

is the better time ; if twice a year, add to

this the early part of May.

As a rule, these affairs pay well, and

always add to the immediate and future

business of the place.
If the citizens are public-spirited they will

find the work not only comparatively easy

but congenial. In starting this project the

first move is organization.

To Effect an Organization

This should be brought about by prepar-

ing a neat circular, briefly outlining the plan,

and mailing a copy to every business man

in town, calling a meeting in some hall or

public place on a certain date.

At this meeting an organization should

be formed by the election of a president,

vice-president, secretary and treasurer, and

an executive committee of, say, twenty to

sixty. From this committee should be se-

lected the following subcommittees:

Five on finance, to secure subscriptions
and 0. K. bills.

Five on electrical illuminations, for pub-
lic streets.

Five on decorations of buildings.
Five on band concerts for the week.
Five on entertainments to be given on the

public streets.
Five on fireworks, for evening displays.
Five on carnival parade, on Wednesday

of the week.
Five on press and programs.
Five on police and protection for the

week.

How the Committees Should Work

The committees being selected, they

should proceed on about the following plan:

If the business houses number, say, one

hundred, an assessment of $25 for each

should be made. There may be cases where

some small dealers could not pay this sum,

while other larger ones would pay from $50

to Sic)°, so the average would be $25 each.

The committee on electric illumination

should arrange with the local electric light

company to provide lights, as hereinafter

described, for seven nights from 7 to ro

o'clock, at a price anywhere from $250 to

$500, according to the size of the town. In

a place of mow to 15,000 population, $250
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to $300, while a city of from 20,000 to
30,000, about $5oo. The committee on deco-
rations should visit each store and secure

a promise to decorate with bunting.
The committee on music should provide

two bands for six evenings, giving concerts
of two hours each, while the entertainment

committee will find it their duty to have

erected about six stands, twenty feet square,
.and provide such shows as acrobats, teams,

magicians, etc. The fireworks committee

to provide a display of rockets, shells,

bombs, etc., for each evening.
The carnival committee would find it

their duty to interview storekeepers and the

other business men of the town, and ar-

range with them for floats in the parade to

be held Wednesday morning or afternoon.
The press and program committee

should be made up as far as possible from

local newspaper men, who would handle

the publicity and prepare a large newspaper
program for the week, which would be self-

supporting from local advertising. This

should be distributed gratis, daily.
The last committee, police and protec-

tion, should arrange with the local police to
provide extra men for the week, and see

that they were on duty day and evening.

How to Prepare the Attractions

The festivities should be confined to the

main business thoroughfare, or, if there is

more than one, to such streets given over

to the retail trade. A row of electric lights

should be strung the entire length of both

sides of these streets, and in some cases,

where the funds will allow it, cross the

streets at each twenty-five feet. These

lights should be turned on from 7 to To p. m.

At each end of the street so illuminated

should be erected a band stand, and con-

certs given by the band from 8 to ro p. m.
It would not be a bad idea to have after-
noon concerts, also midway, if the funds
would allow it.
The stands for the entertainments should

be not less than six in number, distributed
along the street, and here every afternoon
from 3 to 4 o'clock and evenings 8 to ro
o'clock the performances above described
should take place. The fireworks display
should be given after to o'clock and last
possibly half an hour.

What the Tradesmen Should Do

All stores should be tastefully decorated

inside, which can be done at little or no
expense, well lighted, special window dis-
plays arranged and special sales planned, all
remaining open day and evening until the
electrical display is shut off for the fire-
works. It will be found that if this plan
is carried out carefully a large amount of
business will be done, as the whole town
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and surrounding country will be out in
force. Plans for industrial week should
commence a month ahead, and the whole
advertised in the local papers and by large
posters through the country section sur-
rounding.

The Cost of Such a Week

The actual cost of such a week is small
when compared with length and attractions;
summed up it would be about as follows:

Electrical wiring  $250
Electric lights  300
Two bands, six nights goo
One band, six afternoons 450
Six attractions for shows 600
Two band stands. 75
Six show stands 150
Fireworks, $50 each night 300
Extra police  roo
Posters  100

Total  $3,225

This estimate would prove effective for
a city of 20,000 to 25,000 people, and with,
say, 150 business men contributing $25 each
would bring in $3,750, leaving $500 surplus.

A Mail-order Deal

Down in Oklahoma the other day, said
the drummer, a man went into a store to
buy a saw. He saw the kind he wanted
and asked the price. It was $i.65, the
dealer said.

"Good gracious," said the man. "I can
get the same thing from Sears, Roebuck
& Co. for $1.35."
"That's less than it cost me," said the

dealer, "but I'll sell it on the same terms as
the mail-order house just the same."
"All right," said the customer. "You can

send it along and charge it to my account."
"Not on your life," the dealer replied.

"No charge accounts. You can't do bus-
iness with the mail-order house that way.
Fork over the cash."
The customer complied.
"Now two cents postage and five cents

for a money order."
"What—"
"Certainly, you have to send a letter and

a money order to a mail-order house, you
know."
The customer, inwardly raving, kept to

his agreement and paid the nickel.
"Now twenty-five cents expressage."
"Well, I'll be —," he said, but paid it,

saying, "Now hand me that saw and I'll
take it home myself and be rid of this
foolery."
"Hand it to you ? Where do think you

are? You're in Oklahoma and I'm in Chi-
cago, and you'll have to wait two weeks
for that saw."
Whereupon the dealer hung the saw on a

peg and put the money in his cash drawer.
"That makes $1.67," he said. "It has

cost you two cents more and taken you two
weeks longer to get it than if you had paid
my price in the first place."
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Experiences That Interest Clerks

In no other way can the need of new life
among salesmen be more appreciated than
by a trip through the average retail estab-
lishment. Retail clerks, as a rule, are less
alive to their opportunities than traveling
salesmen, says a writer in The Carton.
On a Saturday afternoon not long ago a

friend and myself entered a clothing store
which is nationally known. Near the door
our attention was attracted to some nice-
looking ties well displayed. A clerk was
idly leaning against a show case near us
and did not seem to realize there was an
impending sale. As the young man made
no advance to serve us I asked, "Are the
ties for sale?" "Sure," he replied, but did
not change his position. "What shall I say
next?" said I to my companion. "Ask him
the price," he suggested. The question
brought forth the reply, "Fifty cents," and
all the time he was immovable as the pyra-
mids of Egypt. We wanted to buy, but the
reception we had received put a damper
upon our enthusiasm. The ties had so
taken our fancy that we were wont to leave
them without a worthy struggle, so as a
last resort, pointing toward the display, I
inquired, "What are the chances of getting
some of these?" His face reddened and a
hasty apology tended to dissipate our mind
of the idea that our patronage was unde-
sirable.

Nothing will so irritate a prospective
purchaser or cause him to think of looking
elsewhere than to find scant or no attention
is paid his entrance, when perhaps he finds
himself standing without so much as a look
in his direction. Inattention is a good cri-
terion of a poor selling system. A friend
in the country asked me to get for him a
magnetized tack-hammer with claws for
pulling misplaced tacks. I went to a
well-known hardware store. Fully five
minutes after entering I found it necessary
to ask for a clerk's attention. Upon learn-
ing my wants, he replied, ',We haven't got
anything like that. They don't make tack-
hammers with claws on them." "Have you
any tack-hammers ?" I gently persisted.
Without answering he went to the other
side of the store, climbed to the top of the
ladder and in the dim light held something
in his hand and called down, "This is all
we've got." Needless to say he made no
sale. I went to another store and told the
same tale. The cordial reception received
was a revelation. It was in direct contrast
to the one I had experienced. The clerk
was tactful and so attentive you might
think he was trying to sell me an automo-
bile instead of a trifling tack-hammer. The
purchase was made, but the incident so im-
pressed me that I always go there when in
need of anything they carry. Human na-
ture is the same the world over. People
shun the disagreeable.
A young man's chances for success as a

salesman depend largely upon his love for
work. A loafer may show brilliant flashes
of form, but in the end he. is far outdis-
tanced by the persistent plodder who tries
to accomplish a little more each day for the
good of his house. Employers should en-
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courage courtesy among their salespeople,
if for no other reason than the effect it
will be upon the individuality of the house
itself. It may not always be possible to
trace the result in dollars and cents, but
it is bound to come back many fold in the
form of good-will, which is the greatest
asset of every business, whether a peanut
stand or a Wanamaker's.

Atmosphere in Business

Speaking of atmosphere in business, Na-
thaniel C. Fowler once said : "One of the
essentials of business, whether one be a
wholesaler, a retailer, a canvasser or a pea-
nut vendor, is the policy of the business.
That I may go deeper into the psychology
of it, I would change the word 'policy' to
'atmosphere,' and for a few moments talk
to you upon the atmosphere of business;
that something which is of vital conse-
quence, which stands between no profit at
all or moderate profit and the flush of
profit. I may venture the statement that
no one man makes or sells any article which
I can not buy at practically the same price
and of practically the same quality of some-
body else. Therefore, you do not compete
in quality or in price. You are not monopo-
lists,,whether you want to be or not. To sell
what you have to sell requires the introduc-
tion of something besides the goods them-
selves, the price and the salesman. This
something is your policy, your individual-
ity, your method and the atmosphere you
create.
"The average retailer in recommending

a wholesaler usually speaks of the way that
wholesaler does his business, rather than
of the quality of his goods or, the price.
The popular wholesaler surrounds himself
and his employees with the atmosphere of
liberality and cordiality ; and by liberality
I do not mean that he is liberal in an un-
profitable sense, that he cuts his prices or
offers unfair inducements, but I mean that
he considers the buyer as he would have
the buyer consider him, were their places
reversed.
"Many a time I have heard a retailer

say, 'I love to buy of Smith because it is
a pleasure to go into Smith's store, to talk
with Smith and to meet Smith's representa-
tives.' The retailer knows that he can buy
practically the same thing on practically the
same terms of a dozen other concerns, but
he buys of Smith because of the atmos-
phere surrounding Smith, which atmos-
phere is cordial, generous and radiates with
good-will.
"Along this line let me mention one thing

in particular : I know of concerns with
ample capital, commodious warerooms,
where the goods are right and prices right,
who fail to reap the flush of profit because
their representatives don't fairly represent
the policy of the business. The reason of
this misrepresentation is because they are
not encouraged to do their best. The em-
ployee must make good, if he would hold
his position ; but he should be encouraged
to make good. Forcing is fit only for
slaves. Friendly co-operation is the kind
of stuff that wins."
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A Prize Definition of "Salesmanship"

Because he believed that the definition of
the term "salesmanship" appearing in Web-
ster's dictionary was inadequate Richard H.
Waldo, advertising manager of Good
Housekeeping Magazine, recently offered
the Pittsburgh Y. M. C. A. classes in sales-
manship and advertising a prize of $5o for
the definition that would best explain the
term in its modern meaning. Fifty-one defi-
nitions were submitted and the five judges
awarded the prize to H. W. Walberg on
December 23 last.
Mr. Walberg's definition follows : "Sales-

manship is the manner, method and art of
most economically effecting an exchange
of an article for money to the equal and
permanent satisfaction of buyer and seller."
The dictionary states that salesmanship is
"the art of selling, or the ability to sell,
goods."
"This may not perfectly express the

whole idea of salesmanship, but at least it
conies nearer than the academic notion as
given altogether too succinctly in the dic-
tionary," Mr. Waldo comments.

The "Ten Demandments"

A business concern at Steveston, which
is away up in western Canada, has the fol-
lowing worldly wisdom .conspicuously
posted in its shop. While this may be a bit
arrogative, it is nevertheless straight from
the shoulder:

First—Don't lie. It wastes my time and
yours. I am sure to catch you in the end,
and that will be the wrong end.
Second—Watch your work, not the clock.

A long day's work makes a long day short,
and a short day's work makes my face
long.
Third—Give me more than I expect, and

I will give you more than you expect. I
can afford to increase your pay if you in-
crease my profits.
Fourth—You owe so much to yourself

you can not afford to owe anybody else.
Keep out of debt, or keep out of my shops.
Fifth—Dishonesty is never an accident.

Good men, like good women, never see
temptation when they meet it.
Sixth—Mind your own business and in

time you'll have a business of your own to
mind.
Seventh—Don't do anything here which

hurts your self-respect. An employee who
is willing to steal for me is willing to steal
from me.
Eighth—It is none of my business what

you do at night. But if dissipation affects
what you do the next day, and you do half
as much as I demand, you'll last half as
long as you hoped.

Ninth—Don't tell me what I'd like to
hear, but what I ought to hear. I don't
want a valet for my pride, but one for my
purse.
Tenth—Don't kick if I kick. If you're

worth while correcting you're worth while
keeping. I don't waste time cutting specks
out of rotten apples.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold _

-

$ .96

- .04 I.00

$ .o3

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

45, 47 & 49 John St. 256, 258 & 260 Madison St.
New York Chicago
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Watch-cleaning Discussion Continued

A Trio of Instructive Comments Selected from Many Received—Claimed That

Experience Has Justified Departure from Old Methods

We present below additional views on
watch cleaning in continuation of the dis-
cussion which has been carried on in these
columns for several months. We would
strongly urge our readers to pay careful
attention to these contributions, which un-
doubtedly form the most instructive sym-
posium on the important subject of watch
cleaning ever presented to the trade.
Every phase of the art has been thoroughly
covered and practically all of the opinions
are based on long experience at the bench.
It would also be well worth while for our
subscribers to carefully preserve these ar-
ticles, as they will prove much more valu-
able for reference purposes than any single
treatise available on this subject.

By E. M. YOUNG, Rainier, Ore.

I wish to add my testimony to that of
R. K. Bird, which appeared in THE KEY-
STONE of January 15, and which is the first
method of cleaning a watch that I have seen
in print that has appealed to me as ap-
proaching the proper method.

I use approximately the same solution
that Mr. Bird uses, except that I use gaso-
line instead of benzine, as I think the gaso-
line is the purer of the two, benzine being
68 and gasoline 72 to 74 test. I use a one-
quarter-inch varnish brush (round), which
is much stiffer than the camel's hair brsuh,
and I brush the parts thoroughly while in
the solution and then drop them into grain
alcohol, where I leave them until all the
parts have been brushed ; then string them
on a fine wire and dry in sawdust, after
which I brush with a fine, soft brush to get
out particles of sawdust, then pegwood the
holes and leaves of pinions, also face of all
cap jewels, before assembling.

I do not place the balance or fork in the
solution with the other parts, but go over
them with the brush dipped in the solution
after the other parts are in the sawdust,
and after dipping them quickly in the al-
cohol to take off the gasoline, dry them as
quickly as possible in the sawdust and brush
clean.

I will pass the usual testing for shake,
etc., as this article is only on cleaning a
watch. Dipping in the alcohol while still wet
with the gasoline prevents the formation of
a film, as the alcohol takes up the gasoline
and whatever oil has passed to it from the
watch. It also removes all odor of gasoline
that would otherwise remain, so that when
a watch is cleaned by this method it not
only is clean, but it looks clean and smells

clean. I do not approve of the cyanide and
"suds" methods, and never use them except
when I have a plate that is badly tarnished,
and I always clean with gasoline and ether
afterward, as I consider that the only proper
way, although I was taught differently.
Neithter do I use chalk, as it always leaves
scratches, which spoil the appearance of the
work.
The gasoline and ether should be mixed

and kept in a corked vessel until wanted.
If they are mixed in the cleaning cup the
solution becomes cloudy, and if the parts
are introduced while the solution is in this
condition a film will be formed on the
parts which is very difficult of removal.

By WALKER GREER, Mt. Sterling, Ky.

I have read with interest the many letters
published in THE KEYSTONE concerning the
cleaning of watches, and give you herewith
my opinion of the matter.
I realize that there was a time when

cyanide was considered the best process for
cleaning, but science and invention have
offered us much better now. Formerly the

old horse cars were entirely satisfactory as

a conveyance, but they have given way to
the modern electric car. Likewise we have
been given a better cleaning process.
For cleaning I take about one part sul-

phuric ether to ten parts benzine, wash the
parts well with a moderately soft brush, then
string them and dip them and dry in saw-
dust. If it be a gilt movement and the color
is bad it can be largely restored by polishing
with chalk or a silverine polishing powder
sold by all jobbers. The sulphuric ether is
necessary, as it consumes the mineral sub-
stance which is found in the benzine. When
cleaned this way you can bet on results. The
watch will be perfectly free from grease and
dirt and the finish will be brightened up. It
requires little pegging afterward.
In my estimation a goodly portion of rusty

pinions found in watches are due to having
been cleaned in cyanide and, in hurried
drying, the cyanide was not entirely re-
moved, causing the rust to form. Besides
the danger of rust there are many other ob-
jections to the cyanide. Every workman
should try to turn out his work as rapidly
as possible, but should not sacrifice quality
for quantity. The cyanide, if properly used,
necessitates going through many processes,
causing an unusual waste of time, besides
the danger of rust.
The benzine and ether process is quick

and thorough, and no evil effects will follow.
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Any one who tries this after having used the
other will find he will greatly increase his
earning power, as well as get far better re-
sults. Under no consideration would I per-
mit a watch of mine to go into cyanide. I
have tried both, and as a result I adopted
the benzine and ether process. I have used
it for years and I defy any man to do a
better job of cleaning than I can in the same
time. 1-le can never turn out the work
with his slow, troublesome cyanide process
that he can with the other.

By T. F. SIIARP, Jasonville, Ind.

I have noticed that there has been quite a
controversy in the "Workshop Notes" col-
umns of THE KEYSTONE in regard to watch
cleaning, and I feel that I would like to add
a few words to what has been said. I do
not know that I could improve the theory
any, however, but will give my method of
cleaning, which is as follows:
I first take the watch apart, taking off the

yoke and winding wheels, and then take out
the balance jewels from the plate and bal-
ance cock. If the watch is a 21-jewel, I take
out all jewels that are capped and give the
parts a bath in gasoline or benzine. I find
the gasoline just as good as benzine. I
wash the parts, while in the gasoline or ben-
zine, with a medium stiff watch brush and
dry in boxwood sawdust, and after taking
them out of the boxwood sawdust I go over
them with a soft clean watch brush and
chalk.

I have noticed that some do not like the
chalk, but I have found from experience
that the chalk is 0. K., especially on gilded
movements. Of course you have to be care-
ful to get all the chalk off, but this is very
easily done when you take off the yoke and
winding wheels and everything that the
chalk or sawdust could get under. I think
the reason that some dislike the sawdust or
chalk method is because they do not take the
watch apart properly and leave pieces on
the plates that the chalk gets under. If you
will use it properly, I think you will find a
better effect than if you do not use it. To
convince yourself, take a movement that has
gilded plates and brush on it all you want to,
and then take a soft clean brush with chalk
and see how much you can improve the
looks of it over the one you did not use the
chalk on.

I sometimes use the cyanide process, but
only on gilded movements that have the gilt
nearly off. Of course you have to be care-
ful to get the cyanide all off, but this you can
do by washing the parts with warm water
and soap. Next wash with clean water and
dip in pure grain alcohol, then dry in box-
wood sawdust, peg out the pivot holes from
both sides of the plate, and continue to do
so as long as the pegwood is black.
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IF you want a Lathe that has stood the test for accuracy and rigidityfor the past 27 years, then you should get the RIVETT LATHE.
It is recognized the world over by the leading

Watchmakers for its qualities.

THE RIVETT LATHE MFG. CO. Brighton, BOSTON, MASS.

Isn't it foolish to alloy with scrap or inferior metals and
risk the whole batch of gold for a few cents' "saving."
We had just this trouble before we invented our " Omega"

metals.

"Omega " Guinea Gold Alloy " Omega " Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to giveany proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper ofwith one melt. assured standards and purity. It is made ofGold alloyed with Guinea Gold is a full rich copper selected from the finest brands that comecolor. It works freely under the rolls and in the into the market. Melted, purified and shotted.press—will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bagsIts long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper isunder the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt andsurface without waste. oxidation.
Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy ofbags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and acopy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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Design in Jewelry for Personal Adornment
Analysis of Design—Proportion, Growth, Rhythm and Texture—Mod

eling and Enamel Work—

A Fascinating Art

By GUSTAVE ROGERS, in Handicraft

Design for jewelry or objects of personal
adornment is one of the divisions of applied de-
sign just as other divisions are furniture de-
sign, pottery, iron, silverware, etc. The jewelry
designer can not meddle with furniture, nor can
the ironworker successfully hope to use his ex-
perience gained through labor at the forge and
anvil to express himself in gold and silver. These

are altogether on different and widely separated
lines of thought and practice, although the laws
governing good design of course apply to each

one. Our art is pre-eminently one of delicacy;

it employs the rarest of the metals and the finest

of gems; it is like the art of the miniaturist who
paints with tiny brush on a thin sheet of ivory;
it is carried out with tools whose ends are minute
or whose edge is most keen.
Four heads under which design for jewelry may

be divided as as follows:

I. Proportion.
II. Accents.
III. Texture.
IV. Color.
And these may be subdivided again:

I. Proportion: growth, rhythm, balance.
II. Accents: relief, modeling.
III. Color : alloys of the precious metals, color

of the enamels, tone-relations.

Proportion in Jewelry Design

We may divide proportion into three sections:

(a) The size of the piece of ornament in its
entirety.
(b) The size of the parts relatively to each

other.
(c) The size of the stone, or of the enamel.
(a) To determine what shall be the size of the

piece of jewelry the only consideration is the
background on which it is to be worn. It is

somewhat like an oil painting ; on wall paper of
large, sweeping design, a painting done in photo-

graphic minuteness appears totally lost. So is
a very small pendant on a very stout lady. A
bracelet vulgar enough in proportion to suit a

Congo native is sometimes seen on the thin wrist

of a blue-veined debutante in pink. These are
extremes. I am quite sure none of us are volun-
tary criminals ; when we sin in the art of design

these sins are sins of amission. We know we
knew better, but we didn't stop to think.
(b) Size of the units making up the whole.

An ornament naturally consists of a large num-

ber of small parts. These may be flowers, buds,

leaves, connected together by stems, and they

in turn may be supported by the larger bough

and trunk; or, design units conventionalized from
nature. In either case there must be continuity,

but there are always parts, and the relative pro-
portions of these parts must receive consideration.

A part of smaller area, if highly polished, may
overwhelm another larger unpolished semi-matt

or matt area. The highly polished area attracts

the eye and appears large, while matt surfaces

look small and of less importance.
An area containing much detail, especially if

the detail is minute, falls into the category of

matt surface. The attraction is in ratio indirect

to the minuteness of the detail. Highly polished

areas on account of vividly attracting the eye

often make for spottiness.

Proportion in Necklaces and Rings

A necklace consists of a chain and drop, or
pendant. The relation between the size of the

chain and the drop has to be considered. A fine,
thin chain makes the drop looK large, and vice

versa. Highly polished areas on the chain attract

the eye. Therefore if the drop is found to look

too large, the mistake may be rectified by increas-

ing the highly polished areas of the chain. Too

much care can not be taken with the size of the

chain; it should be delicate if worn on the bare

skin or on material of fine texture. Its plainness
or high ornamentation must correspond with the
appearance of the drop.
In finger rings attention must be given to the

width of the hoop, its attachment to the table
which carries the stone and to the stone itself.
When looked at sideways a ring should satisfy
the eye as much as when viewed from on top.
If the stone is large there will not be a great
width of gold visible around it, but looked at
on the side the relative proportions of stone,
table, attachment and hoop will indicate the de-
signer's care and forethought. As regards the
relation of colors of the stone and of the support-
ing metal, this will be discussed under "Color."
Reference is made to it here because a yellow
stone set in gold of the same color appears smaller
than it really is. Also the opaque stones being
more clumsy than the brilliant translucent stones,
look larger than the latter. The relation between
the size of the stone and the surrounding metal
(gold or silver) is necessarily important. If cor-
rect, the stone will not appear unwieldy however
large it may be. The surrounding metal, if highly
polished, will appear wider than if matt or semi-
matt, and will make the stone smaller.
Being probably weary of the effort to transmit

answers to the unending brain-questions, the eye
seeks all the restfulness it can find. It therefore
refuses to examine minute detail and passes on to
the even surface of the stone. And this is the
reason why very small and full detail of orna-
mentataion on the margin near the stone makes
the stone larger and more important.

Serviceable Rules

The following rules may be found serviceable:
I. The more minutely ornamented the margin

detail round a stone the wider may the margin
be.

2. The less minutely ornamented the narrower
may the margin be.

It is not always easy to determine the most
suitable breadth of surrounding metal. On paper,
by the help of pencils and brushes and water
color, the designer may imagine very fine results,

but on execution in the metal he is often disap-
pointed. To overcome the difficulty recourse may
be had to modeling in wax mixed with bronze
powder. • (Bronze powder is imitation gold or
silver dust.) Modeling the piece in this, full size,
with the stone in place, will give the correct
ultimate effect. Even if the piece is not to be
cast, but "built up," the hour spent in modeling
is not lost; the details of the work, the smaller
measurements, the reliefs, the appearance of the
carving or chasing are easily forgotten. For that
reason many silversmiths take plaster of Paris
impressions of parts of important pieces, there-
fore the model made in wax is valuable if only

as a reference in the future.
In this question of proportion, the real problem

is whether to feature the stone, or to make the
surrounding ornament so interesting as to war-

rant its being featured. Probably the piece of

jewelry should attain to the height of meriting

the appellation, "a harmonious whole." But this

is to some extent difficult of attainment.

The Matter of Enamel

In regard to enamel, the right proportion of

width of metal showing around it is more easily
found. A large area of enamel must not be con-

sidered as a precious stone, but rather as a metal

surface such as silver or copper or iron. You

would not cover one-half the lid of a silver box

with copper. If the effect of a large area of

smooth copper is desired you would leave only

a narrow rim of silver. It is just the same with

enamels. No matter how many colors are in the

enamel surface, the enclosing rim must be narrow.

In other words, you must feature the enamel.

The enclosing rim is a frame and should follow
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the rules I have given. If it is highly polished,
and the enclosing rim of metal usually is pol-
ished, then it must be narrow. If the enclosing
area is minutely ornamented the enamel area
must be small. Sometimes enamels are used in
lieu of precious stones, in which case they are
small in area, and, of course, we make no differ-
ence between them and precious stones.

Growth in Design

The next subject is growth. Growth lies at the
very foundation of design. One of the objects
of the jewelry designer is to translate in minia-
ture the effects nature offers to the human eye.
If it is a tree he has to make it appear alive,
growing. The real tree built by nature is large
at the bottom and very small at the top; it may
be thirty feet high, three feet in diameter near
the ground, and its tip-top twig only an eighth
of an inch through. That is a gradation of i to
600. In a pendant of ordinary size the trunk,
if one-eighth of an inch wide, should taper to
at least four one-thousandths at the upper
branches. Instead, we often see the branch of
a tree not much smaller than the trunk itself.
This kills all illusion of growth. But if the
designer is clever he will show the tree or the
branch or the flower with an upward rush of life.
The representation or illusion of growth must be
made pre-eminent, it must receive the best at-
tention; something must be even sacrificed to
attain it; it must be pushed to its limit, for in it
are movement, variety, action; and these three
make for brilliancy.

Rhythm in Design

Not very far distant nor very distinct from
growth, and as important, is rhythm; it also lies
at the foundation of jewelry design, giving, as it
does, delicacy and elegance, while growth gives
brilliancy.
A certain book tells us that rhythm is in "the

hoofbeats of a galloping horse and in the swirls
of smoke rising from a chimney;" another finds
rhythm in "the throbbing throat of a warbling
nightingale," and Doctor Ross describes it as
follows : "Rhythm is a mode in which order is
revealed by nature and through design in art.
It is change inducing the idea of movement
either in duration of time or in extension of
space, provided the change takes place at regular
intervals of time or at regular and marked in-
tervals of measures of space—at lawfully varying
intervals and measures." We all find this precise,
but some of us find it also persausive.
When I examine a well-executed example of

rhythm I realize I am feeling something inside of
me. The same happens when I watch a number
of dancers and listen to well-defined music. There
are certain groups of lines or masses following
each other in decreasing or increasing sizes or
lengths and repeating themselves at certain in-
tervals that produces the feeling of motion inside
of me. It is called rhythm. The object of all
art is to induce sensation in us, and probably the
greatest of all art-induced feeling is rhythm pro-
duced by colors in color-and-shape rhythm.
Sometimes we notice the mistake of confusing

simple repetition with rhythm. The former does
not give the feeling of motion. Harmony is also
sometimes taken for rhythm.

Harmony and Balance

The orders of harmony and balance are quies-
cent ; they are the opposite of action. So is
simple repetition. Rhythm, on the other hand,
is not quiescent, because it contains or is made
by well-defined recurrence of groups of shapes
or lines that increase or diminish in repetitions;
it is action.
Truly the most admirable thing in the world

is repose, but it gets awfully wearisome except
Winder one phase; then it may be called the mask
of action and it is most interesting when the
mask is nearest to being torn off.
The mind thinks in contrast and opposites;

when we look at rhythm we are led strongly to
imagine harmony and balance. It is a test of
fine rhythm to discover in it these two, .although
in them is perfect rest and in the latter, stress.
Far easier as a problem is balance. It is not

difficult to see at once whether the two sides of a

(Continued on page 399 )
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I Workshop Notes

ROLLER JEWEL—What do you think about putting

in metal roller jewels in cheap and high-grade

watches?

It is better not to put metal "roller jewels" in
any grade of watches. If garnet or sapphire roller
jewels were costly there might be some excuse for
putting in pins of metal instead of stone; but you
can buy real roller jewels for from one to five
cents each, and the great advantage you will gain,
in lessened wear and friction in the fork and
roller action, makes it of greatest economy to use
real jewels.

WINDING.—Looking through a paper recently I

saw the following article. Let me know in

your "Workshop Notes" if you agree with it;

I don't myself : "Theoretically, says a jeweler,

the best watches of today are perfect, but actu-

ally they both gain and lose time every day.

Even if the good watch does not vary one sec-

ond at the end of the twenty-four hours, the

experts insist it has both gained and lost in that

time. If it is wound in the morning, it runs

fast and toward the next morning runs slow,

thus equalizing the time. He says the best

watches should be wound twice a day and then

at only two-thirds of the capacity of the main-
spring, thus preventing either binding or ex-

tremes of strong or weak springs. The balance
wheel is expected to equalize the differences of
mainspring tension, but really this is not the
case of what is called perfection."

Where this article errs is in taking what might
be true only in rare instances and presenting it
as the usual thing. The reader would be misin-
formed who believed in the statements the article
makes. It is needless to say to well-informed
watchmakers that the idea of winding a good
watch twice a day in order to get good timekeep-
ing out of it is ridiculous. Modern watches are
made with long mainsprings, so that at the end
of twenty-four hours' run, when the watch is
wound again, the spring has not run down to such
an extent that the power it delivers is materially
less than when it is fully wound. Such variation
as there is is compensated for by the isochronism
of the hairspring.

MAGNETIZED.—Please advise how I may get rid of
magnetism in all of my small tools, seventy-
pound ball-bearing footwheel, lathe and coun-
tershaft, also six-pound engraving block. Am
unable to account for the presence of the mag-
netism unless my tool chest stood near a
dynamo en route here, as my shipment just
arrived one week ago. I was not aware of its
presence ,before coming here, but find that top
and bed of lathe attract small end of needle and
base attracts forked end. The same is true of
footwheel, countershaft and engraving block. I
have some hairsprings in material case that I
have no doubt are affected. Can they and my
large and small tools be effectively demag-
netized to remain so? We have no electric light
or other power plant producing electricity here.
Can tools, large and small, be demagnetized by
the use of demagnetizing, using dry batteries,
or, if not, how? A private light plant producing
ten volts here might be pressed into service
with a demagntizer using current. Would that
be a success?

You may. be needlessly alarmed—there is hardly
a lathe or footwheel in use which will not attract
in some degree the needle of a sensitive small
compass. The only thing which need cause you
concern is whether there is magnetism present to
an excessive degree—sufficient to affect the time-
keeping of a watch if held in proximity or to mag-
netize a watch or a small steel tool. You could
test this matter practically by bringing unmagne-
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tized tools or watches in contact with your lathe
and then trying them for magnetism. Your small
tools may be demagnetized in any regular watch
demagnetizer. The Simplex demagnetizer can be
bought of any tool dealer ; it works, without outside
current supply, on three cells of dry battery. We
have never tested it, but presume it would do what
its makers claim for it, and suggest that you write
your supply house about it. You could send your
tools to any trade watch repairer (see addresses
as advertised in THE KEYSTONE) to have them
demagnetized if you are not equipped to do it
yourself; if your lathe needs demagnetizing you
would have to find an electrician in a large power
plant who would be willing to do it for you, or
possibly you might arrange with the nearest uni-
versity which has an electrical engineering depart-
ment and which would undertake to demagnetize
the lathe for you. We are inclined to think, how-
ever, that you will not find it necessary to have
the lathe or the footwheel demagnetized.

ELECTRIC.—I have an electric clock for repairs. I

am stuck on it and if you can give me any

pointers on it I will forever thank you. Do

not know the manufacturer's name, but think

he is out of business. Clock was made and sold

about nine years ago. Have in the last six

years repaired a number of them and never had

any trouble before. You, no doubt, are familiar

with this clock, as it is very simple. Power fur-

nished by two dry batteries (new and good),

wires all connected 0. K., clock clean, pivots

0. K., also bearings, all points of contact clean

—no oil where not needed. Taking for granted

that you know how clock works, pendulum

swings getting shorter until three-cornered

piece does not pass the notched crank any more,

lifting lever forming contact, then magnets pull-

ing at the cross-arm of pendulum rod, thus

giving the pendulum a larger swing again after

about twenty-five or thirty swings—the motion

gets so small that it will have to take power

again, wearing out the batteries in too short a

time. Other clocks of this same make I have

repaired before I got them adjusted so they took

power every seventy to eighty-five seconds and

two batteries lasting about nine months. The

fault is in the electrical adjustment I am sure.

Can you give me any information on this par-

ticular clock from the description I have given?

The clock does not stop, just takes power too

often. Would it be advisable to put in a lighter

suspension bridge (giving less resistance when

magnets pull the pendulum)?

The clock you describe was made by the New
York Standard Watch Company; the manufacture
of these clocks was discontinued several years
ago. Many of them proved unsatisfactory, but
in some instances they ran extremely well. One
of them which has been under our observation
for the past ten years has kept good time and has
run, on an average, one year on each pair of dry
batteries. The Pendulum makes eighty vibrations
(considering a single swing in one direction as a
vibration) between impulses. By using three dry
batteries we can get 200 vibrations between im-
pulses. The objection to the latter performance,
however, is that with so much current the exces-
sive sparking at contact points rapidly corrodes
them and makes frequent cleaning necessary.
Your problem is to find the best way to give the
pendulum a longer arc of vibration. The fact
that you appear to understand the mechanism
thoroughly and that you have seen to it that
most of the ordinary causes of trouble do not
exist (such as dirty contacts, imperfect connec-
tions in batteries and wiring, mechanical defect or
wear in the movement, etc.), makes us suspect
the most likely cause of trouble to be one or both
batteries being weak. The fact that they are new
does not necessarily mean that they are of full
strength. Batteries are occasionally found which,
although never used before, are very far from
having the current strength (amperage) they
should have. For two or three dollars you can

buy from any dealer in electrical supplies a pocket
ammeter, which will show you the strength of
batteries, and it is well to test every dry cell
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before buying it. A cell of dry battery should
show a strength of about twenty-five amperes when
new, not less than twenty. Of course this amper-
age decreases as the battery is used, but you
should start the battery with ample strength in
order to get the proper amount of service before
it is worn out. We consider it not advisable to
make the suspension spring thinner if the original
spring is the one now in the clock.
If our suggestion is found not to provide the

solution of your problem, then the only way we
could help you would be to have you send the
clock to us for an examination.

CRACKED DIAL.—Can you tell me if Osborne's
Manufactory, Birmingham, is still in existence?
I believe it was in England. If not, at what
time did it manufacture hall clocks? Is there
any way to preserve a painted clock dial after
the paint has begun to loosen?

The Osborne clocks were made in Birmingham,
England, between r800 and 1842. We do not
know of any firm of that name now making hall
clocks in Birmingham. We regret not being able
to suggest any way of treating dials to refasten
paint or enamel which has begun to crack and
"curl off." To make a thorough job the remain-
ing paint should be removed and the dial re-
painted. A first-class sign-painter can generally
do this work. If only a small area of the dial is
affected the cracked paint may, of course, be
cleaned off and the bare spot repainted, but it is
extremely difficult to do a job of this kind so it
will look well and match the color of the original
surface.

CLOCK SPRING.—Will you give me your opinion
through your "Workshop Notes" on oiling
mainsprings in clocks? Some oil very freely,
some do not oil at all and some very sparsely.
What think you? •

We most decidedly recommend oiling clock
mainsprings. The best way is to clean the spring
thoroughly in benzine, then wipe it carefully over
every part of the surface to remove all the resi-
due of the benzine. Put some clock oil on a slip
of tissue paper or clean linen rag, and loop this
over the spring; rub a film of oil on every part
of the spring's surface by pulling the oiled loop
from end to end of the snring. The oil will be
found to keen in good condition until the entire
clock needs cleaning, Provided of course that you
use good clock oil. If you put oil on too freely
it will run off the springs and soil other parts of
the clock, besides wasting oil. Not to use any
oil on clock springs results in excessive friction
of the coils of the spring against one another, and
permits rust to form in damp weather.

ETCHING.—In a recent issue I noticed a query and
reply in regard to the matter of etching. Would
you kindly give me the acids used for etching
different kinds of metals?

The acid solutions generally used for etching
the metals in common use are as follows :4-,

Aluminum—Alcohol, 4 oz.; acetic acid, 6 oz.;
butter of atimony, 4 oz.; water, 40 oz.
Brass—Alcohol, 4 oz.; chromic acid, 4 oz.;

water, 40 oz.
Bronze—Pure nitric acid at 40°, TOO parts;

muriatic acid at 20°, 5 parts. Also try the copper
etching formula.
Copper—Nitric or sulphuric acid, r part; potas-

sium bichromate saturated solution, 2 parts;
water, 5 parts.
Silver—Proceed as for copper or brass, but

great care must be used in preparing a proper
ground and in stopping out.
Steel—Nitric acid or hydrochloric acid, or mix-

tures of the two, are employed as the "acid" in
marking or etching on steel. The following is
one of the solutions which may be employed:
Glacial acetic acid, 4 parts ; alsolute alcohol, I
part; nitric acid '(sp. gr. 1.28), I part. Allow the
acetic acid and alcohol to remain for half an hour,
then add nitric acid carefully. Etch from one to
fifteen minutes. The parts you wish to protect
from corrosion must be covered with beeswax,

tallow or similar substance.
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THREE SPLENDID ARTICLES
The
Wild
West
Cowboy
Fob

GOLD SEAL SOLDER A
Wonderful
Solder

GOLD SEAL
SOLDER is a
combination of
three metals,
designed for
strength and
durability. It
will not change
color,takespolish
equal to sterling,
flows with less
heat than the
common soft
solder, is 5%

Illustration Full Size times stronger
than soft solder, by scientific tests. It takes the
place of hard solder in many instances, assuring
you a strong and neat job. Jobs done with Gold
Seal never come back. (Is used same as com-
mon soft solder.) Don't confuse this article with
common soft solder. It is all that is claimed for it.
The claims for this solder are as follows:
1st, color, which is equal to silver in appearance. 2nd,
strength,which is over five times stronger than ordinarysolder. 3rd, that it flows smooth and even on all metals.4th, that it takes gold or silver plating equal to anyother metal. 5th, that jewelers using this solder makefrom fifty (50) to one hundred 0001 per cent more ontheir repairs than where ordinary soft solder is used.

No. 10201   Price each, $0.35

This Fob, made
of good quality
cowhide, is flooding
the country with its

popularity. It is ex-
actly as the illus-
tration shows, with

novelty steel pistol
loose in revolver
pocket.

No. 10330. Per
Dozen . . $0.85

HAND EMBOSSING MACHINE
EMBOSS YOUR JEWELRY
CARDS WITHOUT COST

This embossing plier is a splendid article. A beautiful
clean and clear lettering is produced by the use of this
plier. Takes little or no time to emboss and the only
cost is the first cost which is very small. Plier is madeof steel, nickel plated, well constructed, durable; will last
for years.

No. 10267. Embosser with lettering " Gold Filled"
each $0.50

No. 10268. Embosser with lettering " Solid Gold"
each $0.50

SWARTCHILDTHE LARGEST WATCHMAKERS' AND JEWELERS'
SOPPLY—'HOUSE IN THE \MORI-1J

Sc COMPANY
HEYWORTH BUILDING, MADISON ST. & WABASH AVE. CHICAGO. ILL.

New Ideas in Hospital Pins

We invite careful attention to our 1912 line of hospital
pins. Every pattern is new, original, distinctive and
unique.

Let us assist you in landing the hospital-pin order in
your town. Write us for detailed information and
prices.

Erichsen, Krause & Company
Manufacturing Jewelers

37 South Wabash Avenue, CHICAGO, ILL.

=1
For Many Years

we have specialized
in making pierced

MONOGRAMS
ESTABLISHED 1892 correct in every detail. Our

Catalogue No 10, tells all about these. Write for it.

Chicago Art Metal Works
302 West Lake Street .*. CHICAGO, ILLINOIS

l'f71 ,17 ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER
ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source fos supplies.

Mt. Lion, Lynx and Eagle aaws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World.  Importer of Gem Goods
Price-list tree L. W. STILWELL, Deadwood, So. Dak.
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Polishing Gold and Silver Jewelry

The Materials Required for the Wo
rk—Dif-

ferent Methods in Use—Treatment Nec
es-

sary in Very Delicate Work

We have received during the past few weeks

an unusually large number of queries calling for

information on the proper methods of polishing

different kinds of jewelry work. Polishing such

work calls for considerable skill both in order

to do the work properly and to do it within a

reasonable time. In many instances it is rather

a tedious operation, not infrequently an entire

day being devoted to the polishing of a single

article. Different authorities differ somewhat in

their methods of procedure, but the following

from the treatise "Silverwork and Jewelry" will

serve the purposes of most jewelers:
The materials required will be polishing sticks,

which are flat strips of wood covered on one side

with chamois leather—one for use with oil and

pumice and one for rouge and water. A ring-

stick, a round, tapering leather-covered rod of

wood, will be found useful for polishing the

inside of rings. A few mops, scratch-brushes

and a leather buff, together with pumice-sto
ne,

rotten-stone, crocus, sticks of charcoal and a

small quantity of jewelers' rouge, will complete

what is necessary for most kinds of polishing.

Polishing Silver Work

Silver work is polished in several ways accord-

ing to the degree of luster desired.
For a very brilliant polish the method is as fol-

lows : After the work has been pickled or boiled

out clean in dilute acid, the whole visible surface

is carefully stoned over with sticks of Water of

Ayr stone, working with a circular motion to

avoid scratching or grooving the metal. Internal

angles, narrow grooves and shallow lines are

stoned with thin slips of slate. The work must

be wiped clean from time to time to see that the

surface is being evenly polished. The object of

stoning is the removal of the film of oxide pro-

duced by heat and all marks of the tools and files.

The surface is next more finely polished with

charcoal and oil; you can add a little crocus to

hasten the process if you wish. This done, polish

again with line rotten-stone and oil, taking care

in each process to avoid lines, scratches or marks

of any kind. The final polish is given with jew-

elers' rouge and water, and the work washed in

hot soap and water to remove all traces of grease.

This process is laborious, but the result, when

properly carried out, is most brilliant.

A more rapid method, used for ordinary work

or for polishing repousse, is as follows : The

work is stoned as before and then scratch-brushed

on the lathe, and sprinkled from time to time with

stale beer. Moldings, bosses, ribs or projections

from the surface can be brightened still further

by burnishing with a smooth burnisher. A little

soap and water used with the tool makes it work

more easily. Indian workers simplify the process

still further. The surface of the metal, after

being carefully whitened in pickle, is scraped over

with the scraper, and afterward vigorously bur-

nished with agate and hematite burnishers; but

unless both scraping and burnishing are most

carefully done, the work, as might be expected,

will look rough and unfinished.

Polishing Gold Work

The process of polishing gold work is very

similar to that first described for silver. The

work is boiled out as before and stoned. Then

put a little finely powdered pumice into a shallow

vessel and mix it into a paste with olive oil. Take

a boxwood polishing-stick—a skewer or a slip

of any hard wood will do—dip the point in the

oil and pumice, and rub over the whole wo
rk,

cleaning out crevices, sunk lines, etc., most care-

fully. If this be not done, the oxidized surface

at the bottom of the hollows will remain as

whitish patches scattered over the otherwise pol-

ished surface with a disfiguring effect. In time

this defect is removed, the hollows get filled with

dirt and the work looks more interesting. It is

better not to rely on the result of time; besides,

the reflected light from the bottom of the hollows

when polished often makes the work look richer

and more full of color.

K EYST ONE

When you have gone over the whole surface

with the oil and pumice, this process is continued

with oil and crocus and completed with rouge and

water. In the case of both gold and silver work

the polishings and scourings of the metal should

always be kept and refined to recover the precious

metal which has been removed in the process.

The burnishers, mops and polishing-brushes must

all be kept perfectly clean and free from dust.

Unless this be done, the work may be scratched

and spoiled when most near completion.

The burnishers should be occasionally polished

on the buff, and kept wrapped up in chamois

leather when not in use.
It must be kept in mind that different kind

s

of jewelry require different treatment, some
 of

the articles being of an extremely delicate 
nature.

For example, a tiara or spray brooch d
iamond

set, and such. In this class of work the holes

intended to receive the stones have been s
kilfully

filed out at the back so as to form a 
suitable

design, while the carefully curved knife-edge

wires are sharp and graceful. Polishing in this

kind of work is done by patiently polishin
g every

hole and carefully removing all marks by
 means

of fine threads (called "polishing threads")

charged with suitable materials.

Design in Jewelry
for Personal Adornment

(Continued from page 393)

pendant are alike in shape and size ; if, however,

the design is not to be bilaterally symmetrical 
the

eye can be taught to determine balance after

some little practice. In treating of the second

heading, "accent," its subheadings will be dis-

cussed at the same time. On this subject we 
are

obliged to use more the vocabulary of the s
culptor

than that of the designer whose pencil deals 
only

with the flat.
An accent is either a high light of brilliant

polish or a shadow in which no detail is 
visible.

In "craftsman" jewelry we sometimes find a
 singu-

lar crudity; for instance, the leaves have no

veinings, nor any modeling, the stems no details,

the relief from the lowest to the highest 
plane is

inadequate and improper; in fact, there is no

thought put on it.
Modeling

It is only by means of elaborate modeling
 that

the highest form of jewelry can be attained. 
This

may be done with chasing tools or eng
raving

tools, or by built-up work imitating the m
odeled

art and as elaborately worked over.

In modeling the accent is a cavity by means 
of

which a shadow is developed. Its strength or

value is necessarily in direct proportion to 
the

abruptness of the walls of the cavity or of 
its

depth. Its shape is immaterial, ,it may begin to

slope down gradually on one side and be 
abrupt

on the other. The shadow will be on the latter 
side.

If the work is executed in the "built-up" 
method

we still shall have what amounts to the 
cavity,

and the shadow will be under its abrupt wall.

The position of these shadows has everyt
hing to

do with the appearance of the finished 
piece;

they are the soul of the pendant, brooch
, ring,

belt buckle or whatever it is. Tests of propor-

tion, of growth, of rhythm and of balanc
e must

be made to these accents with the utmost
 rigor.

An Illustrative Case

Let us take, for example, one-half of a bel
t

buckle; it has a number of leaves on a stem

curving around a large centrally located sto
ne.

In executing it the craftsman saws out the 
spaces

between the leaves and the stone, between 
the

stone and the stems, thus forming the leaves a
nd

the stems, or he may cut them out and 
solder

them. The vacant areas along the stem b
etween

the leaves are the accents, deep cavities 
forming

the shadows. They have been spaced so as to

produce a sense of growth in the stem fr
om its

beginning all the way around the stone; they 
are

"at regular and marked intervals of measu
res of

space—at lawfully varying intervals," and 
there-

fore produce a sense of movement ; they 
are in

balance because the eye does not find an
y pre-

ponderance of weight or greater interest on o
ne

side or on the other, or at top or bottom. 
The
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technique being of course faultless, the whole

is considered good.
Let us now look for the half shadows. If the

accents are of importance the half shadows are

hardly less so. They are .not devoid of detail

and are not like the strong, sharp, clamorous-for-

attention accents ; they interest like the finer emo-

tions in human beings, in distinction to the ele-

mental passions; they are made sometimes by fine

and small detail in masses and by gently curving

planes of modeling, as in our buckle, on the

leaves and stems. Being half tones, they of

course possess detail. If we had no half tones

we should unavoidably find "spottiness," caused

by polished high lights and heavy shadows, with

no bridge between. The introduction of half

shadows as a bridge between high lights and

shadows gives the effect of tying the latter to-

gether.
Texture in Design

Texture seems to be a vexed subject; some

authorities in craftsmanship and design will have

it that texture in jewelry is a mistake and un-

warranted, but it seems to me that in high levels

of work it not only removes the sin of common-

placeness, but adds a beauty not found in texture-

less pieces.
Nothing in nature is devoid of texture; the ap-

pearance of a tree's trunk and branch, leaf and

flower and fruit suggests a surface marked and

pitted and cut and worked over by the master-

hand ; even the precious stones, no matter how

polished, seem to have a skin through which we

look into depths of color, the skin giving "at-

mosphere." Take, for instance a zircon; its color

is magnificent orange; it is distinguishable from

another stone of orange color by seemingly being

"greasy." A diamond shows fine innumerable

points of colors; the different colors impress one

as being at different distances from the observer

and so form a certain texture.
Leaves in a piece of jewelry are apt to appear

crude if they are not chased. The texture pro-

duced by chasing is unmistakable; the same is

to be said of the branch that carries the leaves;

or even if the design is thoroughly conventional-

ized into squares and curves and narrow parallel-

ograms, to the surface must be given a certain

roughness—microscopic if the piece is of small

dimensions, so that it may possess charm as if

it had been worn by use.
Texture is produced by carving tools, or

smooth-faced chasing tools. Matting tools can

not be used anywhere on a piece of jewelry ex•

cept in the accents, so as to increase the depth

of the shadow, and then oxydization or blacken-

ing removes the detail as far as the eye can see.

All the required texture can be obtained very

readily by the smooth-faced tools. The size of

the face of the particular tool necessarily has

much to do with the appearance obtained; the

smaller the face, the rougher the texture, and

vice versa. With a large-faced tool the texture

becomes a series of flat areas of small propor-

tions, whose size depends to some extent on the

curvature. It is extremely seldom that flat sur-

faces appear in a piece of jewelry. To prove the

value of texture, consider those cases where it is

absent. Even at the present day we sometimes

find a quite flat pendant with a stone or two, its

design simply pierced and the surface polished

and textureless; it is quite uninteresting.

Notable Feats in
Microscopic Engraving

The item on page 309 of our issue of February

referring to the feat of A. L. Slocum, Ilion,

N. Y., in engraving the alphabet on the head of

a pin 33/1000 of an inch in diameter, has brought

us a number of communications in reference to

other feats of a similar character. It would seem,

indeed, as if there were in existence some achieve-

ments in microscopic engraving which outclassed

that of Mr. Slocum. The most notable of those

brought to our attention was the work of Paul

P. Wentz, a jeweler of Sharon, Pa., and a grad-

uate of the Ezra F. Bowman Technical School,

Lancaster, Pa. Mr. Wentz engraved the Lord's

Prayer on the head of a pin III/moo of an inch in

diameter. This pin is now in the collection of the

Historical Society of Pennsylvania, Philadelphia,

Pa., where it may be seen by visitors.
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THE ORIGINAL AND MOST POPULAR
INTERMITTENT ALARM CLOCK

ON THE MARKET

rr IT HAS MANY IMITATORS
BUT NO EQUALS

0
0

AN ACCURATE TIMEKEEPER
A SURE ALARM

SOLE MANUFACTURERS

THE NEW LIAVEN (LOCK CO.
nEW HAVEN LONN.

IT WILL PAY YOU TO KEEP A GOOD STOCK OF

TATTOOS and 8-DAY ALARM NICKELS
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How to Make a Horizontal Sun Dial

A Practical Method of Procedure—Necessary
Calculations and Measurements—Material
and Equipment Desirable

As a model engineer for some years, it struck
me that the application of such small abilities as
I had might be directed into some original chan-
nel, and that some articles might be constructed
which afterward would be more interesting to
others than the class of work I had hitherto done.
The most simple which crossed my mind was a
sun-dial, which, even if inaccurate, always gives
a quaint appearance to a garden; and, on the other
hand, if constructed properly and with due regard
to the equation of time caused by the variation
in the sun's velocity, it can be made a really useful
article.

4%-INCH NICKEL-PLATED SEAMLESS BRASS
CASE.
ALARMS INTERMITTENTLY EVERY 20
SECONDS FOR 15 MINUTES ON A 4-INCH
BELL-METAL GONG ON BACK OF CLOCK.

F-R-E-E
FREE FREE FREE

FREE FREE
FREE

A SAMPLE OF CLARK'S
LOOP WATCH KEYS

SEND FOR IT

SOLD THROUGH JOBBERS
Better Quality : Better Workmanship : Better Price

A. N. CLARK & SON PLAINVILLE,
, CONNECTICUT

WHEELING METAL CEILIgGS
cA progressive little city was practically wiped out by fire a few months ago.It is progressive because it has been already rebuilt and the new buildings areof a much higher class and of far greater value than those that were destroyed.
LISTEN — Every new IA

has been celled with
business block built WHEELIgG CEILIgGS store rooms use

When twenty-two

WHEEL1140 METAL CEILINGS
to the exclusion of all others it indicates that we furnish: (1st) quality In desh-n, materialand workmanship, (2c1) that our prices are reasonable and (3d) that we "deliver thegoods" on time. If you are figuring on a new building or remodelingan old one, let us figure and discuss the matter with you.

WHEELItiG COIRIGATING COMPANY, WHEEL111GWVA.
BRANCH OFFICES AND STORgSI

NEW YORIC CHICAGO
ST. LOUIS KANSAS CITY

PHILADELPHIA
CHATTANOOGA

ORR&

FIG I

This old relic of an age when clocks were
scarce is by no means difficult to construct, and
can be made on a painted wood base to represent
stone, or on a square stone, slate or marble, all
of which can be scratched sufficiently deep to
make a permanent readable dial. Brass, of course,
screwed on a wood base and the lines filled up
with black wax, afterward ground off level, is
equally suitable, and will probably be chosen by
workers accustomed to the use of this material.
The style, or gnomon, will be of brass, and

can be cast from a pattern or built up of one-half-
inch square rod. The shadow of either edge of
the top surface of the gnomon is cast by the sun
on either side of the dial—the left side for the
morning hours and the right side for the evening
ones.
The angle from the horizontal of the gnomon

should be that of the latitude of the place—in
London 51 1/3 degrees—but the dial will be all
right if the angle is cut equal to the latitude, wher-
ever it is.

L. LEL,ONG & BROTHER

11111 11E11111111111111m nom

un2i 111110141._ii-Jy.
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face is straight and the angle formed where their
planes meet is that of the latitude. We will sup-
pose we are in London, and it will be 51 1/3 de-
grees. This can be got out by a protractor or
formed by making a triangle whose sides are 12,
9%2 and 7%2 respectively. This is very near the

FIG. 3

correct tangent of 51 1/3 degrees, being 1.2571.
For a twelve-inch dial a top edge of seven and
one-half inches will be enough, as the point will
be fixed back from the edge, in order to allow
room for the shadows of morning and evening
hours, before and after 6 o'clock. If built up from
one-half-inch square brass, it can be halved by
filing, riveted and soldered together (Fig. 3),
making sure that the angle formed is 51 1/3 de-
grees. Drill the bottom for two or three one-
fourth-inch studs, long enough to go through the
base and bolt up dead square, missing the center,
which will be required to carry a socket capable
of being revolved to adjust to the correct orienta-

FIG. 4
tion last. If a casting, when filed up true and
square to the angle, the same drilling, tapping and
studding will be required.
For the base, we will suppose wood, which must

be either framed up to twelve inches square, and
a piece of good clean stuff screwed on all
'around, or a stout piece, one and one-quarter
inches thick, twelve inches square, can be
procured, and be protected from warping by
fillets screwed up under it, crossway of the grain.
Any edge can be worked on it or left dead square.
It must be centered on the underside and a one-
half-inch back plate to take one-half-inch gas
barrel screwed on. When in place, the barrel,

Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
BULLION SOLICITED

SMELTING FOR
THE TRADE

SWEEPINGS
OUR SPECIALTY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Southwest Corner
Halsey an Marshall Fits.

Newark, N. J.

The usual difficulty is in marking, as, owing to
the dial which receives the shadows being oblique
to the plane in which the sun is supposed to
move, equal angles of the sun's apparent motion
become unequal upon the dial. A mathematical
man can calculate these easily enough ; but as all
modelmakers are not mathematicians, I propose
to show a method by which a dial can be scaled
without any calculation whatever and quite me-
chanically, which is perfectly correct, and with
slight adjustment can be used to indicate the
divisions on a dial of any inclination or obliquity.
It is necessary first to make the gnomon (Fig.

2). This can be cast to any design or ornament
which the art or plagiarism of the maker can sug-
gest, providing the top face is straight, the bottom

FIG. 5
being centered in plaster or cement in any ped-
estal, will enable the socket to be screwed up
with sufficient stiffness to remain, yet allow of
slight adjustment, which need only once be made.
A square .of brass one-eighth sheet to fit the

base must now be procured, flattened, but not yet

polished, and fastened to the wood by flush coun-
tersunk screws of brass, and the holes drilled on
a center line to take the studs right through the
wood (Fig. 4). The gnomon being temporarily
bolted in place and its base filled till it stands
square on each side, the whole affair must be
leaned against a wall, with the point of the
gnomon resting on the table in such manner that
the top face of gnomon, tried with a square, is
perfectly vertical to the face of the table (Fig. 5).
Have ready a half circle of stout brown paper

(as large as the table will carry) which has been
divided with chalk lines into twelve equal di-
visions, and these into quarters (Fig. 5). Adjust
this on the table in a shady time of day or place,
putting a piece of candle, lit, on the center line
of the paper at its curved edge, shifting the paper
round till the shadow of top part of gnomon falls
exactly centrally on the dial. This is the 12
o'clock line, and will be one-half inch wide, and
a slight scratch with a needle on each side of the
shadow will mark it. Then fix the paper by

FG 6

drawing-pins, and shifting' round the candle to
the next radial line, again scratch the place of
shadow without moving the dial, repeating this
operation for each of the radiallines. When all
are marked you will have the dial as Fig. 6.
Unscrew the gnomon, and with a ruler as guide

and the point where the gnomon meets 12 o'clock
line inscribe the lines shown in Fig. 7. Roman fig-
ures are best for a job of this kind, as they
can be cut in with a diamond-shaped tool held
against a steel rule. For the earlier and later
hours continue 5 night for 5 morning, 4 night for
4 morning, and the opposite side for 7 and 8 in
the evening, which, in an open situation, will be
visible in the neighborhood of longest day. When
all is cut as shown, and the intermediate lines cut,
if required, by the same method, lines can be well
filled with hot wax, the brass plate screwed onto
its foundation and the whole ground off flat and
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FIG. 7

polished. The gnomon can be attached and the
dial screwed onto a vertical one-half-inch threaded
gas barrel and adjusted to show 12 o'clock on
either April 15, June 14, August 31, December 25,
in any year, and with plus or minus the equation
of time as shown in any almanac for any day in
the year the correct time can be gotten as well as
a shadow can be read.

If it be decided to make of framed wood, the
lines can be marked in pencil and ruled with black
paint on the white painted ground, such an in-
scription on the edge written as "Time flies," "I
only count the sunny hours" or "Tempus fugit"
complete.—Charles Heath in Electrician and Me-
chanic.
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ITEMS OF INTEREST

W. C. Bowlen, of the Rogers, Lunt & Bowlen
Company, silversmiths, Greenfield, Mass., has re-
turned from a two weeks' stay in Savannah, Ga.

Morris B. Rosenthal, for twenty-four years
traveling salesman for Philip Present, Rochester,
N. Y., and Emanuel Present, for fourteen years
buyer and manager for the same house, will
shortly start a strictly wholesale jewelry house in
Rochester. They expect to open for business
about May I

(
The Catlow-Barton Company, Providence, R. I.,

announce exclusive selling rights to a new stone
called "Alexandrite." This is a deep claret-col-
ored stone with changeable hues showing at dif-
ferent angles the colors green, purple, deep red
and sheer blue. This stone will be used for or-

‘...,_namentation of scarf pins, bracelets, lockets an
other articles of jewelry produced by this concer
,T

he Pennsylvania Retail Jewelers' Associa on
will hold a meeting at the rooms of the Oak and
board of trade, Oakland, Pittsburgh, on Friday
evening, February 23, at 8 o'clock. Several mat-
ters of importance, one of which is the question
of a minimum profit on fourteen-karat gold goods,
will be considered. Plans will also be formulated
for a vigorous campaign to increase the member-
ship of the association.

Fishel-Nessler Company, New York City, are
now located in their new quarters at 184 Fifth
avenue, at Twenty-third street. The company
issued a unique announcement of their removal,
extending greetings to their customers and friends
and a cordial invitation to the trade to visit their
handsome new establishment. The little announce-
ment appropriately directed attention to their re-
moval to their new quarters, and also to their
quarter of a century in business by attaching to
the card a new quarter-dollar piece.

The rapidly increasing demand in Pittsburgh
and vicinity for the asbestos, magnesia and other
products of the H. W. Johns-Manville Company
has necessitated a move from the present location
in Liberty avenue, above Ninth street, to larger
quarters. After January 24, 1912, the Pittsburgh
branch of the H. W. Johns-Manville Company
will therefore occupy the entire eight-story stone,
reinforced concrete and steel building at the
northeast corner of Wood street and First ave-
nue, which has been leased for a term of years.
This building, thirty-one by ninety-six feet in size,
totals in gross floor space approximately 23,808
square feet, and is one of the most substantial
structures in the downtown section of Pittsburgh.

The Lowell-Darrow Company, Binghamton,
N. Y., has been succeeded by the Niles-Darrow
Company. About two years ago Mason Lowell
sold the interest which he owned in the Lowell-
Darrow Company to Harry A. Niles. At the time
it was deemed advisable that the business should
be conducted in the old name, and it has been so
conducted up to the present time. Mr. Niles, dur-
ing this period, has been actively identified with
the business, devoting his entire time thereto, and,
inasmuch as Mr. Lowell has no interest whatever
in the business and is not in any manner identified
therewith, it has been deemed best to change the
name to Niles-Darrow Company, under which
name the business will hereafter be conducted.

Fontneau & Cook Company, Attleboro, Mass.,
have issued catalog "E" of their manufactures, a
copy of which should be in the hands of every
member of the trade. The compilation contains
144 pages, is profusely illustrated and will be sent
free to the trade on request. This company also
furnishes to the trade, at a nominal cost, a 24-
page catalog of 9% by 12 inches, well gotten up,
printed on first-class paper and illustrated with
half tones and wood cuts. The jeweler's name
and address are printed on the cover, and the
goods shown include bracelets, fobs, chains of all
kinds, pendants, hearts, crosses, chatelaines, shirt-
waist sets, etc. Only one jeweler in a city or
town of less than too,000 inhabitants is sunnlied
with these catalogs, so that it will pay such of
the trade as decide to use them to communicate
with the company promptly.

KEYSTONE

The purchase of the I. Nierel & Son Company
jewelry store, Muscatine, Iowa, by Cornelius
Cadle Jr., was effected on Saturday evening, ac-
cording to announcement made today by the new
management. Norbert Nierel, who has had charge
of the business founded by his father, I. Nierel,
many years ago, will retire. Mr. Cadle will at
once assume full charge of the store, which will
hereafter be known as the Cornelius Cadle Jew-
elry Store. Mr. Cadle is well known in local bus-
iness circles, and he is especially well qualified to
manage the new establishment. He was proprie-
tor of a local jewelry store for several years, and
of late has been associated with F. W. Swan.

A New Pattern in Sterling Flat Ware
A seasonable addition to present lines of high-

grade sterling silver flat ware is a new pattern
entitled the "Jacobean," just placed on the market
for Reed & Barton, Taunton, Mass. In order to

depart from the much-overdone colonial, the de-
signer went back to the time of James I of Eng-
land. Jacobean art was a development from the
Elizabethan, which it followed rather closely in
point of time, as well as in general style. The
new pattern now presented is worthy of a cordial
reception. Possessing a design strictly character-
istic of the period, it admirably expresses in its
simplicity and dignity the spirit of an age noted
for refinement in art.
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Diamond Favorite Gem This Year
London jewelers are prophesying that this is to

be a diamond year. Last year the pearl was the
favorite ornament, and it graced tiaras, hung in
ropes on white necks and was twisted through
curls.
Now the diamond has come back into favor,

sometimes with an accompaniment of rubies and
emeralds, sometimes alone in its white glory.
Openwork medallions blazing with diamonds,
rings set with single or double square slab dia-
monds, crowns, tiaras and diadems of these gems
replace the softer pearl ornaments, and at the
first court there is to be such a blaze of diamonds
as has not been seen for some time.
One reason for the exit of the pearl is that

with the glittering, sequinned dresses now worn
the diamond is a more fitting and brilliant jewel.
Mrs. Paris Singer has been a frequent visitor

at the London Opera House recently, and she has
always attracted attention because of a somewhat
unusual ornament which unfailingly forms part
of her toilette. It is a jeweled serpent of heavy
dull gold, with great glittering emeralds for eyes,
and a ridge of diamonds and rubies down its
scaly back.

It can be worn as a necklace or an armlet.
twists it about her arm so that the head is on the
back of her hand and the thin diamond-studded
tail is up above her elbow.

English women who are jewel-mad at the
present time have been quick to notice this nov-
elty, and several jewelers have had orders for
the manufacture of gem-studded snakes.

The Clocks of Turkey
Fifty years ago, says a writer in Armenia, a

watch or a clock was almost as rare in Turkey
as an aeroplane is in America now. Even today,
in the smaller cities and villages, house clocks are
a luxury of the rich.
One of their methods of telling time by the sun

is to make a kind of sun-dial of their hands. They
hold their thumbs so that they touch each other
horizontally, and extend the forefingers up per-
pendicularly. Then they divide the thumb and
forefinger of each hand into six parts, nominal
hour points, one hand representing the morning
and the other the afternoon. According to this
division, where the thumbs join is 12 o'clock, the
tip of one forefinger represents 6 o'clock in the
morning and the top of the other 6 o'clock in the
afternoon. The hours between 12 and 6 fall at
different points between the junction of the
thumbs and the tips of the forefingers.

Telling the time by a cat's eye sounds absurd, but
it can be done. Every one, perhaps, is not aware
that the shape of the cat's eye undergoes a pro-
gressive change during the day. In the morning
the pupil is round, but as the day advances it
gradually narrows, until at noon it becomes merely
a narrow streak. From noon to night it reverses
its action, becomes oval at about 3 o'clock, and is
again round at about 6.

One Way to Do It
As I opened the door I saw a man with a bur-

glar's mask kneeling before the safe. The next
moment he had turned and shoved a revolver
into my face.
"Throw up your hands 1" he said.
I did so.
"You understand," he remarked pleasantly,

"that I can in the present circumstances loot the
premises at my pleasure?"
I confessed that he could.
"You realize that you are at my mercy?"
"I do," I repl!ed.
"You acknowledge that I can blow you to

kingdom come if I like?" he persisted.
"Certainly," I admitted.
"Well, then," he said, "you will be interested to

know that I got in without difficulty through your
parlor window. Had it been equipped with
Smith's patent safety burglar alarm and pre-
venter this could not have happened. Installed,
complete with batteries, for $25. Allow, me to
hand you a circular. Good night, sir."
Then, pocketing his revolver, he withdrew.
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,015,195. Geographical clock. Gustav Kretzsch-

mearri 
N

'al 
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1. 
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S 

1. A geographical clock, comprising a sphere
having a reflecting surface, and provided with a
graduation along the equator representing the
hours of a day and subdivisions, and a transpar-
ent cylinder surrounding the said sphere and pro-
vided with a projected map of the earth and with
meridian lines, the said sphere and cylinder having
revolving movement one relative to the other.

2. A geographical clock, comprising a sphere
having a graduation along the equator represent-
ing the hours of a day and subdivisions, a fixed
transparent cylinder surrounding the said sphere
and provided veth a projected map of the earth

-
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and with meridian lines, and a clock mechanism
for rotating the said sphere relatively to the said
cylinder.
3. A geographical clock, comprising a clock-

driven sphere having a reflecting surface and pro-
vided along the equator with a graduation repre-
senting the hours of a day and subdivisions, means
for indicating the portions of the day, and a
transparent fixed cylinder concentrically surround-
ing the said sphere, and provided with a projected
map showing the principal points of the earth and
the meridians.

4. A geographical clock, comprising a support-
ing stand, a sphere mounted to rotate on the stand
and having a reflecting surface, the said sphere
being provided along the equator with a gradu-
ation representing the hours of a day and sub-
divisions, a cylinder of transparent material
mounted on the stand and surrounding the said
sphere, the said cylinder being provided with a
map of the earth and with meridian lines, and
mechanism for rotating the said sphere.

1015,802. Hair ornament. Charles Judis, New
York, N. Y., assignor to Nathan Loth, New
York, N. Y. Filed November 29, 1910. Serial
No. 594,683. (Cl. 132-22.)
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1,015,710. Setback counter. Samuel Warren
Potts, New York, N. Y., assignor to the Bristol
Company, Waterbury, Conn., a corporation of
Connecticut. Filed November 22, 1910. Serial
No. 593,596. Renewed November 13, 1911,
Serial No. 660,162. (Cl. 235-144.) .
In a resetting counter, the combination with a

base-plate, of a series of rotary counter units each
unit comprising a spindle set obliquely to the base-
plate, a counter dial, a pallet wheel fast with the
counter dial and mounted on the spindle, a spur
gear mounted on the spindle free of the counter
dial and pallet wheel, a pin carried by the spur
gear and projecting toward the pallet wheel, and
a spring finger carried by the pallet wheel and
projecting toward the spur gear and rearwardly
of the direction of rotation of the pallet wheel,
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the counter dial and pallet wheel of each succes-
sive unit overlapping those of the preceding unit,
an actuator finger carried by the upper face of
each overlapping pallet wheel for engaging and
actuating the next succeeding pallet wheel, and
means for driving the resetting train.

1,016,023. Bracelet and bangle. Inez Maddox,
Bombay, India. Filed June 8, 1910. Serial No.
565,831. (Cl. 63-1.)
I. In combination, a bracelet provided on one

end with a flanged socket-like portion and having
at its other end a flanged socket-like portion, fac-
ing the first named portion, and having its flange
partly cut away, a stud or pin disposed in said

last named socket, and a case containing a plural-
ity of articles, having end portions shaped to fit
said sockets and an orifice to receive said stud.

2. In combination, a bracelet provided on one
end with a flanged socket-like portion and having
at its other end a flanged socket-like portion, fac-
ing the first named portion, and having its flange
partly cut away, and a case containing a plurality
of articles, having end portions shaped to fit said
sockets.

1,016,007. Hair comb. Francisek Glowacki and
Stefan Krzyzak, Chicago, Ill. Filed March 20,
1911. Serial NO. 615,770. (Cl. 132-25.)
A hair comb comprising a vertically disposed

split band capable of being supported by the hair
of a person, straps encircling said band for ad

In a hair ornament, a base-plate, a post at one
end thereof provided with a slot, a bar pivotally
mounted at the other end of said base-plate and
arranged to enter said slot, said slot having sub-
stantially the same depth as the depth of the bar,
a pin fastened in said post, and a locking member
pivotally mounted on said pin whereby said lock-
ing member is rotatable on said post in a plane
substantially parallel to said base-plate, said pin
being located near the top of said post causing
said locking member to stay closed by gravity
when in the locking position.

justably connecting the ends thereof together
thereby permitting of increasing or decreaisng
the diameter of the band, inwardly curved rela-
tively long narrow resilient arms having the upper
portion of their outer faces secured to the inner

face of said band at diametrically opposite points,
said arms having their lower portions depending
below the band and curving inwardly toward each
other, and a curved side comb having the central
portion of its outer face secured upon the inner
face of .each of the arms at the lower terminus
thereof, said combs projecting toward each other.

1,015,978. Watch or clock spring carrier. Moses
M. Riglander, New York, N. Y., assignor to
Hammel, Riglander & Co., New York, N. Y., a
corporation of New York. Filed September 21,
1911. Serial No. 650,561. (Cl. 206-70.)
I. In an article of the class described, a cap-

sule having a base and flange, a spring coiled
within said flange, an aperture formed in the base
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adjacent to the flange and an enlargement or pro-
jection formed at the end of the spring and ex-
tending transversely thereof, the lower end of said
enlargement passing into said aperture.

2. In an article of the class described, the com-
bination of a capsule having a base and flange, an
aperture in the base adjacent to the flange, and an
ejecting disk located within the flange and resting
on the base and having an aperture adapted to be
aligned with the aperture in the base.

1,015,366. Hat-pin guard. Nathan Wetzel, Kil-
bourn, Wis. Filed February so, 1911. Serial
No. 607,863. (Cl. 132-25.)
In a device of the character described, a block

adapted to be secured to the inside of a hat, a

funnel shaped guide embedded in and supported
by said block, and a stud carried by said guide
and adapted to project through the wall of the hat,
said stud having an opening therethrough adapted
to receive a hat pin.

1,015,748. Electric clock. Albert Tuerk, Chicago,
Ill. Filed August 9, 1909. Serial No. 511,897.
(Cl. 58-41.)
I. In an electric clock, the combination of a

main shaft, a circuit controlling disk on said shaft
and formed with a series of lifting fingers, a lever
pivoted on the clock frame and having at its free
end a contact finger and in adjacent relation
thereto a pawl adapted for lifting engagement with
the lifting fingers aforesaid, a spring contact
member having an offset portion in line with said
contact finger and a wiper arm moving in unison
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with the electro-magnetic mechanism and adapted
to impart positive movement to the lever and its
contact finger.

2. In an electric clock, the combination of a
main shaft, a circuit controlling disk on said shaft
and formed with a series of lifting fingers, a lever
pivoted on the clock frame and having at its free
end a contact finger and in adjacent relation
thereto a pawl adapted for lifting engagement with
the lifting fingers aforesaid, a spring contact
member having an offset portion in line with said
contact finger, a plate of insulating material se-
cured to the rear of said offset portion, and a
wiper arm moving in unison with the electro-
magnetic mechanism and adapted to impart posi-
tive movement to the lever and its contact finger.
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GIVE UP THAT EIGHT DOLLAR - ,
10B AND ATTEND OUR COLLEGE.
Take our course of Watchmaking, En-
graving and Optics, and a good salaried
position is a certainty to you.
We will make a thorough, practical

workman of you. As soon as you have

finished our course a position is waiting

at twice or more the salary you are now
Let me send you a few little booklets

prove mighty interesting reading to the

desires to increase his salary.

A postal will bring them. Send for

THE PHILADELPHIA COLLEGE OF
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F. W. SCHULER, Prin.

•

r
/ il

.;

,t,,

:

q
iii

for you

receiving.

that will

man who

them today.

HOROLOGY
Ps.

Est. 1894

•

-

*

A

J.C.HOWARD&CO.
116

,0

tii)

""--

II

,
\ i

N.

&

EXPERTS
.1,1

Fine
— Manufacturers

Gold and

Roman

'

'-■
,

.

)
i

SEND FOR

118 N. State

ON

Watch Case Repairing
of Special Cases,

Silver Plating, Satin and

Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kindsol

RAISED COLORED
GOLD WORK.
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Write us for our FREE Bulletin
30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.
Boston, Mass. . •. Chicago, ill.

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass and

other special alloys in sheets and rolls. Our deliveries are prompt ancl accurate. Write for particulars.

WATERBURY ROLLING MILL, Inc. Waterbury, Connecticut

DIAMONDS and PRECIOUS STONES

BOUGHT AND SOLD
FOR SPOT CASH

Appraisementa made for estates or individuals

J. J. COHEN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

STATE CAPITOL:

FRED A. HASKELL Letter, Jewelry A. Souvenir
ENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send as Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETONG

VW SPOT CASH for Jewelry Stooks 'VC
I PAY THE HIGHES f PRICES for Diamonds, Watches and Jewelry.

Send stocks at once, no matter how large or small, and get money by return mall.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323, or office telephone Randolph 1418

Mesh Bags Refinished, $1.00
We resilver, reline, (with kid or silk) and repair the mesh on any
German silver mesh bag, from 5 to 7 inches, for $1.00, other bags

in proportion. First--class work, prompt service. Give us a trial.

Established 1879

A. A. L,UPTEN, Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers

14 Calendar St., Providence. R.I.

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print

A beautiful Illustrated sample card and price-
list sent upon request

CARMAN ART CO.
127 North Dearborn Street, CHICAGO, ILL.

When writing to advertisers, kindly mention
The Keystone

REPAIRING
RAILROAD WATCHES

calls for a mastery of adjustments. If you lack
this qualification you miss the great opportunity
which the railroads have placed within your reach.
The one standard treatise on this highest branch
of practical horology is the

Watch Adjuster's Manual 
a complete and practical guide in adjusting watches
and chronometers for isochronism, position, heat
and cold. 376 pages, with 56 illustrations.
Sent postpaid to any part of the world, on receipt
of price, $2.50 (tos. 5d.).

PUblished by THE KEYSTONE PUBLISHING CO.
809-811-813 North loth Street, PHILADELPHIA, PA.

1201 Hayworth Building, Chicago, III.

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
hive words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reacts us by the 25th of each
month for the issue of the let of the
following month, and by the 10th of
Lice month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS On postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
Cents.

It will facilitate matters and result to
the advantage of advertisers under tins
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER, engraver and optician;
first-class man; want position in New

England states; salary $23; best of refer-
ences. Address "S 974, care Keystone.

STEADY position by first-class watch-
maker and engraver, age twenty-four

years; seven years experience, married; fa-
miliar with railroad inspection; salary $25;
all tools. "W 983," care Keystone.

BY first-class watchmaker and engraver, age
thirty-four, married; capable of taking

charge; best of references; write for par-
ticulars; state salary. "K 986," care Key-
stone.
POSITION by watchmaker and jeweler
and salesman; eighteen years' experience;

Ohio or Pennsylvania preferred. Box go,
I:loomfield, Iowa.

BY watchmaker and optometrist of twenty-
five years' experience, after April ;

prefer South Dakota or Montana; salary
$25. "Watchmaker," 118 Broadway, De-
trnit, Mich.

AS second watchmaker; can do clock and
jewelry repairing and wait on trade; good

references. H. C. Putsch, Marshall, Mo.

YOUNG man, single, good habits, wishes
position as assistant watchmaker and op-

tometrist; graduate; or good location for
small business. "W. F.," 2019 Thomas
street, Chicago.

WATCHMAKER, jeweler, engraver and op-
tician would like good position; have good

experience, good references and good habits;
wages $12 per week. Address 324 A, White-
water, Wis.

GOOD watchmaker and jeweler open for
position; good references; south or west

preferred. F. Preuss, care Otto H. Boysen,
65 Main street, Flushing, N. Y.

SWISS watchmaker of long experience
wants situation. A. E. Jeaneret, 205 Wey•

bosset street, Providence, R. I.

FIRST-CLASS watchmaker, experienced
with railroad inspection; fine salesman

and plain engraver; good habits and neat
appearance; south or west preferred; best
reference. "P 47," care Keystone.

YOUNG man, good engraver, strictly sober
and honest; also able to do ordinary clock

and jewelry repairing; references and
sample. "P 36," care Keystone.

POSITION as second watchmaker to finish
trade under good workman; three years'

experience; reference At ; age nineteen.
"Jeweler," P. 0. Box 123, Mancelona, Mich.

WATCHMAKER and engraver wants posi-
tion; central or western states. Address

R. F. Smith, tors Greeley avenue, Kansas
City, Kan.
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YOUNG man wishes position as watch,
clock and jewelry repairer; plain engraver,

can wait on trade; best references; Mich-
igan preferred. L. Kehoe, Tawas City,
Mich.

BY fast, accurate watchmaker, twenty-four
years of age; five years at the bench; best

of reference; habits the best; reasonable
salary, or will rent window in drug store
in a good location and carry small stock;
central states or west. L. Folsom, Alton,
Kan.

BY watchmaker and engraver, or all-
around man; understand optics; eight

years' experience; .good salesman and neat
appearance; sober and reliable; six years
with present employer; salary $20 to $25
per week; best of references. "P 42," care
Keystone.

YOUNG man, age twenty-two, wants steady
position as assistant salesman, jewelry re-

pairer and engraver; three years' experience;
good references and appearance; hustler.
H. M. Barr, Clinton, Mo.

A GOOD all-around watchmaker, can make
any part of a watch and do all kinds of

jewelry work; can furnish good reference;
permanent position preferred. E. C. Har-
rington, Laredo, Texas.

STRICTLY first-class watchmaker and en-
graver; can handle fine Swiss and railroad

watches; best of references; fifteen years'
experience; central states. Box 51, Hanna
City, Ill.

WATCHMAKER wants steady position as
watchmaker, clock and jewelry repairer;

good references from former employers;
middle west preferred. "P 41," care Key-
stone.

FIRST-CLASS watchmaker, engraver, dia-
mond-setter and jeweler; knowledge of

optics; at present employed; references fur.
malted; state salary in first letter. "C 37,"
care Keystone.

STEADY position by a proficient watch-
maker, jeweler and engraver; thirty years

at bench; single, good reference; prefer
middle west. C. H. Bryan, General Deliv-
ery, Muscatine, Iowa.

WATCH and clockmaker, learned trade for
four years in old-fashioned practical way,

working for two years as junior watch-
maker; has tools. William Hoffman,
watchmaker, 469 Fourth avenue, New York
City.

BY lady engraver, thorough, practical; two
years' experience; best references; can

do plain watch work; own set of tools; $12
to start. "B 944," care Keystone.
BY watchmaker, clock and jewelry repairer;
age thirty, married; five years' experience;

own tools; salary $i5 week; Missouri or ad-
joining states preferred. "C 35," care Key-
stone.

WATCHMAKER, jeweler and fair en-
graver; no bad habits; best of references;

south or west preferred. E. R. Simcox, In-
dianapolis, Ind.

YOUNG man, just leaving school, desires
position in store and at bench, with op-

portunity to finish trade; good habits, will-
ing worker; name your own terms. J. Zelt-
mann, St. Louis Watchmaking School, St.
Louis, Mo.

ASSISTANT watchmaker, jeweler and clock
repairer; also salesman; can furnish best

of reference; Ohio preferred. "R 32," care
Keystone.

BY young man, good engraver, good second
watchmaker; do jewelry repairing; have

had business experience; furnish good ref-
erence; northwest preferred. J. B. Gilmore,
414 Salmon street, Portland, ore.

BY Ar watchmaker, fifteen years' ex-
perience and capable of handling all

grades of watches; can furnish best of ref-
erence; speak English and German; married.
Address "H 23," care Keystone.

EXPERIENCE sixteen years, watchmaker,
engraver, jeweler, salesman; towns under

io,000; central states preferred. "F 30,"
care Keystone.

YOUNG man wants position as watchmaker
and jeweler; good workman; salary no ob-

ject; all I ask is a chance- bank reference;
own tools. Ray Coats, Arkansas City, Kan.

FIRST-CLASS watchmaker, capable of tak-
ing charge of repair department; do or-

dinary hard soldering, repairing clocks and
spectacles; do no engraving; thirty years
at the bench; age fifty, married, good rec-
ommendation; salary $20; prefer middle
west. "R 38," care Keystone.

(Continued oa peso 401)
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(Continued from page 401)

WATCHMAKER and engraver, sober and
reliable; can furnish best of reference;

can do clock and jewelry work; also opti-
cian. Howard Fosburg, Northfield, Minn.

BY young man, twenty-four years old, as
watchmaker and jeweler; graduate opti-

cian; no bad habits; have my own tools;
I have two years' experience; best of ref-
erences furnished. John B. Baker, Reedley,
Cal.

YOUNG man, two years' bench experience;
ability; clock work; considerable watch

work and optics; two years' college educa-
tion; references supplied; explanations.
Robert Kratt, Oberlin, Ohio.

WATCH and clock repairer, age twenty-two,
six years' experience, wants to locate in

Chicago; desire some business proposition;
reference. "A C. 12," 1201 Heyworth
building, Chicago.

POSITION as all-around man, capable of
managing store; had own store seven

years; Ai references; twenty-eight years;
habits good; Arizona or west; $25 week;
about April /5; will send photo. "U 52,"
care Keystone.

FIRST-CLASS watchmaker, engraver, jew-
eler and optician desires position soon;

wages $25 to $30. E. W. Nickell, Moberly,
Mo.

WATCHMAKER, jeweler and engraver
wants position at once; can furnish gilt-

edged references as to character and ability;
state salary. J. G. Krebs, Cedar Falls,
Iowa.

GOOD watch, clock and jewelry repairer;
also good engraver; can furnish first-class

references; salary $15; middle west pre-
ferred. L. C. Miller, Strawberry Point,
Iowa.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WANTED, at once, first-class refractionist,
one who is also first-class engraver and

has experience in retail jewelry store; posi•
tion permanent; salary $30 per week;
samples of engraving and reference with
first letter. W. F. Fischer & Bro. Co.,
Chattanooga, Tenn.

A FIRST-CLASS, up-to-date catalog and
stock man; only such with highest recom-

mendation and thorough knowledge of the
different manufacturers and business need
apply; good salary for a first-class, well-
posted man. Apply Leonard Krower, New
Orleans.

WATCHMAKER and engraver, willing to
invest $500 to $1,000 and manage a

jewelry store on salary or percentage of
profit and take charge, on own account, re-
pair department. Box 334, Walterboro, S.C.

YOUNG man as second watchmaker, jew-
elry and clock repairer; some knowledge

of engraving; chance to advance to right
party. H. E. Boughton, Eagle Grove, Iowa.

WATCHMAKER, jeweler and graduate op-
tician in North Carolina. Address, stating

salary, care of M. J. Averbeck, io Maiden
lane, New York City.

FIRST-CLASS watchmaker and engraver
for the west; must be At ; position perma-

nent. Apply, with copy of references, care
of Elliott Jewelry Company, Globe-Democrat
building, St. Louis, Mo.

JEWELER repairman, stone-setter; good
workman, at once. Box 136, Point Pleas-

ant, N. J.

A FIRST-CLASS watchmaker and engraver,
permanent job and good salary to the

right man; send sample of engraving and
full particulars in first letter. C. W. Gibbs,
Wallace, Idaho.

FIRST-CLASS jewelry repairer; one who
can do plain engraving preferred. Wilbur-

Lanphear Company, Galesburg, Ill.

WANTED, a high-class jewelry and watch
salesman for Ohio and Michigan. Write

to or call upon E. R. Crippen, care The
Keystone Watch Case Co., 15 Maiden lane,
New York City.

WATCHMAKER to do watch repairing
only; must be man with experience and

used to doing work in first-class manner;
conscientious, middle-aged married man;
Scandinavian or German preferred; good
salary- and permanent position in Illinois
town of 17,000 population. Apply to H. F.
Hahn & Co., Powers building, Chicago.

HELP WANTED

AT ONCE, first-class watch repairman,
capable of setting diamonds and inspect-

ing railroad watches; state salary, send ref-
erence in first letter; fifty miles from Pitts-
burgh. "C 53," care Keystone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WILL buy jewelery store or jewelry stock
in Indiana or central west. Hal J.

Breen, 412 State Life building, Indian-
apolis, Ind.

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

TO buy American pearls and slugs; send
goods for estimate. Plank & Co., 328

West Second street, Davenport, Iowa.

SALESMAN wanted to carry as a side line
a legitimate and good selling article; good

commission. See advertisement page 337,
this issue.

PARTNER in established jewelry and op.
tical business in the famous Yakima val-

ley; wish Ar man as partner with chance to
buy all if desirous; Invoice $2,000; a snap
for a first-class salesman and watchmaker;
answer if you have the cash. "J 24," care
Keystone.

TESTING stone, must be perfect in every
respect; price no object. Sartorelli, 168

Bleecker street, New York.

DIAMOND scale in glass case. Slater, 333
Fifth avenue, New York City.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

ONE of the best-paying small jewelry
stores on the Oregon coast, directly on

the ocean and at mouth of navigable river;
fine hunting, fishing and boating every day
in the year; deer, geese, ducks, etc., sal-
mon, trout and salt water fish, clams, etc.
Finest climate on earth, green grass the
year round; town of 3,500, practically no
opposition; fine opening for optician. I
keep one man besides myself, and both busy
all the time. Stock and fixtures at in-
voice, $2,000 to $2,500; nice new ten-room
modern ocean view home, with lot 132
feet square, $3,750; both must be sold to-
gether and for cash only; no triflers an-
swered. "B 970," care Keystone.

I WANT to go west; will sell my stock
and fixtures for $5,000; have done $6,000

business in last four months; place is
r'ood for $12,000 per year; lease alone is
worth $2,000; don't answer unless you
have cash. B. H. Ballard, 230 Twentieth
avenue, North, Minneapolis, Minn.

ESTABLISHED, paying jewelry business;
stock io per cent discount; invoice around

$2,300, fixtures $T,o5o; one other store;
county seat, college town 5,000; Boise Val-
ley, southern Idaho; write for particulars.
"II 5," care Keystone.

AN old-estab'ished jewelry business located
in one of the best towns in central Texas;

owner wants to retire; worth $25,000, will
consider $10,000 in trade; must be income
property, balance cash and good paper.
"I 998," care Keytsone.

FINE jewelry business, Pittsburgh, Pa.;
stock $10,000; buyer can have position

several months; find it paying; will give
reason for selling. "S 997," care Keystone.

MUST sell at once, old-established jewel-
er's stand of forty years; a great oppor-

tunity for a cash buyer; watch, clock and
jewelry repairing will average over $3,000
a year; rent $40 per month; good location,
good sales; will reduce stock to $2,000; do
not correspond unless you have the cash.
Address Box 247, City Postoffice, Washing-
ton, D. C.

$3,000 STOCK in railroad town of 8,000, in
western Washington. "T 965," care

Keystone.

SOUTH TEXAS fig, orange and onion
land in ten-acre tracts. $5o per acre;

preserving land is within half mile of rail-
road station, where preserving factory takes
entire product; terms, one-third cash. bal-
ance one and two years. G. A. Bahn,
Austin, Texas.

THE best store in the best city of its size
in the middle west at a cost to you of

$3,500 or less; jewelry and optical; a money
maker; we mean business and we want you
to write; we will tell you all about it. "S
28," care Keystone.

FOR SALE

Stores, Stocks and Businesses

PAYING jewelry business in southern In-
diana; good location, low rent; stock and

fixtures will invoice $2,800-$3,000; reason
for selling, death of proprietor.
care Keystone.

OLD-ESTABLISHED jewelry business in
county seat town of 3,000 population;

home of Missouri State School of Mines;
best town on the Frisco between St. Louis
and Springfield; no outside competition; ioo
miles to St. Louis; no better paying prop-
osition ever offered for sale; don't write un-
less you have the cash. Address Lock Box
272, Rolla, Mo.

A 1EWELRY and optical store, also musical
instruments, in an Illinois town of over

5,000; no competition; inspector for two
railroads; doing a fine business; did over
$4,400 clear profit last year, 1911; it is the
best proposition in the country, a real
money-maker; invoices about $6,000, but can
reduce to suit. Address F. H. Feraud, i728
I street, Granite City, Ill.

EXCELLENT jewelry, optical and repair
business in state of Pennsylvania; about

$4,000 cash required. Address "G 46," care
Keystone.

FINE stock of jewelry and optical goods in
good town of 1,200 inhabitants; rich farm-

ing country; no competition; $1,500; excel-
lent opportunity. Elmer D. Marshall, Golden
City, 114o.

GOOD paying jewelry business in Chicago;
first-class store and stock, established

trade; repair work about $500 per month,
sales $20,000 last year; will sell part in-
terest to good, live watchmaker and sales-
man, one who has $3,000 and willing to
work; good opportunity for reliable party.
"A. C. 5," 1201 Heyworth building, Chicago.

JEWELRY store in Oakland, Cal.; best.
paying small store in the state; about

$2,500 will handle it; excellent location for
pawnbroker. "P 39," care Keystone.

$6,000 STOCK of watches, jewelry, cut
glass, china, silverware, books, stationery,

in one of the best dairy, stock • and gram
counties in southern Minnesota; never had
any failure; four-year unexpired lease of
brick building, $30 per month; cash pur-
chasers only need apply. "W 40," care
Keystone.

WANT to retire, jewelry stock and fixtures;
best location in Iowa; about $i,000 cash

required. "H 43," care Keystone.

FOR druggist and jeweler, a great opening
in Iowa; $1,000 will handle it. "F 44,

care Keystone.

JEWELRY and millinery stock and fixtures,
must be sold at once; best location in

Iowa; $1,200 cash will handle it. "M 45,"
care Keystone.

GOOD paying jewelry business in north-
west Ohio town. Box 545, Payne, Ohio.

$1,500 BUYS jewelry and optical store in
town of Soo, on verge of oil boom; clean,

salable stock, can reduce; good reason for
selling. H. G. Simpson, Frazeysburg, Ohio. ,

JEWELRY store in New Hampshire city
of 75,000 population; inventory about

$9,0oo; will accept part cash to reliable
person; I wish to retire. "D 30," care
Keystone.

$4,000 ESTABLISHED jewelry and optical
business in a beautiful southern Minnesota

town on the main lines of the C. & N. W.
to Chicaro, and M. & St. L. R. R. to the
Twin Cities; population 3,500, county seat,
with large, rich territory to draw from;
can reduce; only one competitor. For full
information inquire of "B 33," care Key-
stone.

JEWELRY, photo supply and optical bus-
iness in eastern Massachusetts town of

2,000; no competition. "H 25," care Key-
stone.

JEWELRY business in a good business lo-
cation just out high rent district; stock

and fixtures $1,000 at invoice, can reduce;
terms; bench work $75 month; nice store.
rent $15. Address "Jeweler," 5438 Central
avenue, Los Angeles, Cal.

GOOD paying established jewelry and op-
tical business in live Nebraska county

seat town, 3,000 population; stock and fix-
tures invoice $6,000, can reduce to suit;
rare opportunity. Address Box 673,
Schuyler, Neb.

OLD-ESTABLISHED, up-to-date jewelry
and optical business, located in the great

corn belt of north Missouri; will sell at a
bargain, part cash, balance on time; write
me for full particulars; profit $3,000 last
year. "M 26," 'care Keystone.

FOR SALE

Stores, Stocks and Businesses

GOOD established jewelry business in town
of 2,000 population; county seat; stock in-

voice, including fixtures, $2,600; have other
business; will sell for 25 per cent discount
for cash. Address Lock Box 657, Webster,
S. D.

IN Colorado city, 12,000 population; stock
and fixtures $3,500; pays well on invest-

ment; established 1881; cash only. "S 29,"
care Keystone.

JEWELRY and racket store, manufacturing
town of 1,600; no competition; $300 to

$500 will handle; will sell with or without
tools; snap. "Jeweler," Lock Box i, Bethel,
Ohio.

A GOOD paying jewelry business in good
Illinois city, to,000 population; repair work

averages about $125 per month; invoices
about $2,500; can reduce; other business de-
mands our attention. W. F. Thompson
Company, Blackstone building, Quincy, III.

NICE jewelry business, $5,000 a year, grow-
ing all the time, in a good business sec-

tion; sell out on account of sickness; want
$3,500 cash; rent $25 per month. G. A.
Boughner & Co., 1288 Grand River avenue,
Detroit, Mich.

GOOD jewelry and pawnbroker business;
old established, with good reputation, in

a lively city with 28,000 population and
twenty small towns to draw from; city is
growing fast; best location, rent $45; large
rear room can be used for living or storage;
jewelry, pledges and fixtures invoice about
$3,50o, no dead stock; paradise for pawn-
brokers; interest from lo per cent to 25 per
cent per inonth on your money; reason, re
tiring from business; particulars on request.
George Ecke, Tulsa, Okla.

JEWELRY store, stock and fixtures, in a
live western town, old-established bus-

iness, up-to-date stock; write for discounts
and further information; death of owner
reason for selling. Mrs. Frank E. Powell,
Great Falls, Mont.

A WELL-PAYING jewelry business in ac-
tive Wisconsin town, 30,000 inhabitants;

a number of factories and only three other
jewelers; annual business about $io,000 on
a stock of from $4,000 to $5,000; owner has
been very successful but health is failing
and must seek milder climate. Address Lis-
sauer & Co., 54 Maiden lane, New York.

READ THIS! Wife's health means must
sell best little store, stock and fixtures in

best location largest city in Idaho, popula-
tion 27,000; did $11,000 cash last year,
cleared $4,000; repairs $200 per month;
rent $roo; sell for cash at invoice, about
$6,000 without tools, or will sell tools also;
don't bother me unless you have cash and
mean business. Address 940 Main street,
Boise, Idaho.

FIRST-CLASS established jewelry business
in large southern city; fresh, clean stock,

good lease, best' location in city- death
of owner only reason for sale; only bona
fide offers entertained. "J 21," care Key-
stone.

ON account of poor health, the best jewelry
and optical store in Nebraska; competi-

tion not overdone; stock and fixtures mod-
ern, invoice about $20,000; will sell for
sixty-five cents on the dollar, saving a buyer
$7,000 to $8,000; will take $12,000 to
$13,000 to buy it; yearly sales about $20,-
000; best location in town; only optician;
inspector two railroads; long lease. Ed J.
Niewohner, Columbus, Neb.

$3,100 BUYS best corner business block in
Ohio town of 2,000; contains three stores

and fifteen living rooms, bringing in a
rental of $375 per year; taxes only $36.90
per year; good opening for jeweler. Ad-
dress "I 54," care Keystone.

THE best one of two jewelry stores in the
best city in the middle west; population

over 5,000; will cost you about $3,000; a
money-maker; if you are in the market and
want to buy, write us. "S 27," care Key-
stone.

A JEWELRY business that has cleared
$5,000 a year for ten years; stock $25,000;

growing city 20,000, fine climate; will ac-
cept part paper right parties. "B so," care
Keystone.

FOR SALE, $2,000, jewelry and optical bus-
iness at Far Rockaway, N. Y.; fine equip-

men; established over twenty years; loca-
tion best; poor competition; repairs $3,500,
sales $6,000 annually; rent $45; full in-
vestigation invited; liberal terms and hn-
mediaie possession to responsible party;
rare opportunity to get a fine business;
owner sick, got to quit; can reduce to
$1,500. Address A. C. Haynes, Far Rock-
away, N. Y.

FOR SALE

Stores, Stocks and Businesses

JEWELRY and optical business in Iowa
county seat; very little competition;

would sell half interest to competent per-
son. "C 55," care Keystone.

JEWELRY business. For particulars ad-
dress G. S. Butterfield, Sault Ste. Marie,

Ont.

JEWELRY stock and fixtures, invoice about
$2,000, in live Nebraska town; county

seat, electric lights, high school; also catholic
school, waterworks and opera house; only
store in town; other business interests rea-
son for selling; can reduce stock some.
C. S. Myers, Winner, S. D.

FOR SALE
UNDER Tills HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

$1,000 for $500; good second-hand jewelry
fixtures, three wall cases, three show

cases on tables with four drawers each;
brand new fireproof safe, holds fifty trays;
f. o. b. Hendersonville, N. C. L. A. Wise,
Chester, S. C.

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C 979,"

care Keystone.

EATON & GLOVER engraving machine,
used one month; in perfect order; a bar-

gain. H. F. Jamison, Princeton, W. Va.

WATCHMAKERS' tools for sale cheap,
consisting of lathe and foot-wheel; Swiss

universal lathe, Swiss rounding-up tool with
cutters, eight-day chronometers, Bliss transit
instrument; all in fine condition. For par-
ticulars address Charles H. Dower, 612 Dil-
laye building, Syracuse, N. Y.

JEWELERS' lathe, buffing lathe; also bench
tools and quantity of watch material; to

settle an estate. Address inquiries, M. F..
Winn, Windsor, Vt.

NEW Century engraving machine and good
set of type at a bargain; in use twenty

days. J. R. Brooks, Hickman, Ky.

ANTIQUE grandfather's eight-day moon
clocks, flint lock guns. Jeremiah Barlet,

Jonestown, Lebanon County, Pa.

No. i MOSELEY lathe, slide rest, tail
stock and ten chucks; first $ro gets them.

F. H. Reynolds, Escondido, Cal.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 6oi Ply-
mouth building, Minneapolis, Minn.

A $roo TYPEWRITER for motorcycle.
"F 966," care Keystone.

TWO residences in Fort Worth, Texas, for
jewelry, $2,600. "Jeweler," 'Grapevine,

Texas.

TEN years' Keystones, make offer. R. S.
Hunt, Medfield, Mass.

ALMOST new revolving window display
stand; three steps, revolving in opposite

directions; long wind, double spring motor,
will exchange for engraving machine in
good condition. "B 19," care Keystone.

PORTLAND sleigh and bells, cost $40, will
exchange for watches, jewelry or flat-

ware. C. W. Littlefield, Remington, Ind.

SIXTY-ACRE farm, Madison county,
Iowa, to exchange for jewelry store in

Iowa or Illinois; equity $5,000. Box 3i6,
Winterset, Iowa.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

TO correspond with some party wishing to
furnish and operate a lens edge-grinding

machine and to share space in a first-class
jewelry store, good location in city of
40,000, besides surrounding towns to draw
from; no competition in this line within
eighty miles. E. E. Wilber, Danville, Ill.

SPECIAL NOTICES

IIIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

ONE HUNDRED quick return ads. jewelry
or optical, $3.50; best proposition on the

market. Fuchs' Advertising Bureau, Ra-
cine, Wis.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, Sitio. Will send

on ten days' trial to responsible parties.
William II. Enhaus & Son, 31 John street,
New York City.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

CASH paid for all kinds watch movement
boxes, watches, including $1 watches,

watch glasses, watch cases, movements, ma-
terials, clocks, plush and nested boxes.
John Remillard, Carrier 40, Springfield,
Mass.

PENINSULA cement, the origiaal liquid
for repairing combs, barrettes and all

articles made of celluloid; has been used suc-
cessfully in repairing meerschaum pipes and
wood of any description; does not evaporate
quickly from the bottle. Price 25 cents per
half ounce bottle, from your dealer, or
direct postpaid. Money refunded if not
satisfactory. The Peninsula Laboratory,
manufacturers, Des Moines, Iowa.

CUSTOMERS are plentiful who will buy a
good second-hand American gold-filled

watch; many of them almost new; best
makes ordy, no trash, no junk; 30 to 40
per cent less than new watches cost; 7 to
21 jewel; C. 0. D., subject to examination.
Nat Ruggles, 734 Superior avenue N. E.,
Cleveland, Ohio.

COOPER at SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK

Send Trial Package

ifisiof
akiivork

THE•KINDIOU.CALL:YOUR.OWN•
Room 1112 Masonic Temple,Chicago, III.

When writing to advertisers, kindly mention

The Keystone

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE
Experts on compli-
cated watches and
clocks, chronom-
eters, wheel and
pinion cuttings.
Work on antique
clocks and watches
a specialty.
Twenty years' experi-
ence as practical watch-
makers. Thoroughly
acquainted with all

foreign and American movements. Formerly with
the watchmaker to the Emperor of Germany.

All we ask is a trial to prove that
we can give you prompt attention
and do satisfactory work at reason-
able prices.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK

11

MR RETAIL JEWELER I

0 0 YOU WANii
SELLERS

The Un-Common Sort
at Manufacturers Prices

IF SO CALL OR WRITE

M.J.AVERBECK
Manufacturer Importer

e. 10-12 Maiden Lane. N.Y. City r• .

Advertising Cuts for Jewelers

No. 602 25 cents No. 714 35 cents

Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809-811-813 North 19th Street

PHILADELPHIA, PA.

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL.

Powers Building
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WE REPAIR EVERYTHING IN JEWELRY
,

` - 4•A`Y
BEFORE REPAIRING

Bracelets Repaired at a
Very Low Figure

Gold and Silver Electro-
Plating

Mesh Bags Repaired, Re-
silvered and Relined,

for $1.25

BRESLAVSKY BROTHERS
51-53 MAIDEN LANE

AFTER REPAIRING

(ESTABLISHED 1886) NEW YORK

THE DIFFERENCE

FROM five to ten degrees below zero, Fulcrum
Oil clouds, forming itself into a grease, but still

retains its same lubricating efficiency.
All other watch and clock oils, while retaining
their same appearance at this same low tempera-
ture, become gummy and stringy.

Every watchmaker knows that any piece
of machinery will run with less resistance
in grease than in a gummy, stringy oil.
For this reason one of the largest makers
of street clocks in this country, after ex-
perimenting with all kinds of oil, will
not guarantee their clocks to run in cold
weather unless FULCRUM OIL IS USED.

That should mean something to you. Test it out
for yourself and see.

Watch and Clock Oil Chronometer Oil
35 cents a bottle ; $3.75 per dozen 50 cents a bottle

FOR SALE BY ALL JOBBERS

FULCRUM OIL COMPANY
FRANKLIN - - PENNA., U. S. A.

HENRI PICARD & MERE, London, England, Sole Export Agents

Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR
PRICE-LIST

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY

GREEN'S AUTOMATIC ELECTRIC MOTOR DEMAGNETIZER
The only Real Demagnetizer
for all articles made of or
containing steel.
It makes no,ditTerence how
difficult the job, the first
operation is sufficient.
(Time, 2 seconds.)

TEACHERS' COLLEGE
Dept. of Physical Science,
Columbia University, N.Y.

November 9, 1911.
The W. Green Electric Co.

I have received your
" Green's Automatic De-
magnetizer " and find it
operates perfectly. We
have demagnetized in-
sanity and completely,
not only watches, but all
sorts of things. It is my
intention to retain the
machine, as a permanent
exhibit for the college and
students. You may also
send the Green's Polishing
and Buffing Motor and
Plating Dynamo for use
in same department.

Very truly yours,
John Fox Woodhul, Prof.

Manufactured by

The W. Green Electric Co.
81 Nassau St., New York, U.S.A.

Complete with 6 ft. of
flexible cord, plug, etc.,
attached ready for use. Net
price, F. 0. 13. New York.

Green's Automatic Direct
Current Motor Demagnet-
izer for Electric Light
Current.

For Voltage $16.50100 to 110
For 115 to 250 voltage
add 25c.

State voltage when ordering

Green's Automatic De-
magnetizer for alternating
Electric Light Current.
This demagnetizer for use
only on alternating current
of 60 cycles.

Voltage 100 
$7.00to no

For 115 to 250 voltage
add 25^..

State voltage when ordering

You can as easily demag-
netize a solid bar of steel
4 inches long and 2 inches
thick, as aWatch,Tweezer,
Pliers or Screwdriver.

-

GOOD NEWS FOR YOU, MR. JEWELER

tt,

BEFORE REPAIRING

1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.

THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-
FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retail
trade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING and
POLISHING silverware. Enclosed packages with ours for other city firms will be delivered
free of expense to you.

Write for Our Catalogue AFTER REPAIRING

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK

Jewelry J. H. Spandau & Co.
Jewelry Auctioneers Exclusively

37 Maiden Lane NEW YORK

IF you contemplate making an auction sale we canpositively assist you. Auction sales conducted
by us are successful by reason of our extensive

experience. Our business with jewelers is strictly
confidential. We can absolutely sell your stock and
produce substantial profits for jewelers only. We
conduct all sales without assistants. Do you require
cash ? Are you overstocked ? Do you intend to re-
tire ? We will obtain cash for you. We will turn
your surplus merchandise into money and we accom-
plish results by modern, honest and expeditious
methods. As the majority of jewelers for whom we
have made sales are still in business we do not ad-
vertise names—but we are now and have been for
the past twelve years conducting auction sales in
New York City. Make good in New York and you
can make good anywhere. We sold $247,000 in

New York City in 1911.

Booked Solid Until May, 1, 1912

Write Us For Dates Commission Sales Only

J. H. SPANDAU & CO.
37 Maiden Lane New York City

Auctioneers

-or

Auctioneers
of National
Reputation AUCTIONEERS

OF

National Reputation
PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit
more REAL SUCCESSFUL SALES than any auctioneer or firm of
auctioneers. We positively do not misrepresent your goods.  nor do we
in any way impair your future business. Our original ideas in advertising

bring the buyers—our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable investment.
If you are figuring on a sale, wire or write early, giving amount of stock and size of
room. No stock too large or too fine for its to sell at profit. We give all sales our
personal attention. No substitutes or assisting talent sent to till our dates. Remember
it is two of the best for the price of one.

Correspondence confidential.

TYLER & GREGORY soRuiotiral
baljs2fi A. CHICAGO

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA.
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WE REPAIR EVERYTHING IN JEWELRY

BEFORE REPAIRING

Bracelets Repaired at a
Very Low Figure

Gold and Silver Electro-
Plating

Mesh Bags Repaired, Re-
silvered and Relined,

for $1.25

BRESLAVSKY BROTHERS
51-53 MAIDEN LANE (ESTABLISHED 1880

AFTER REPAIRING

NEW YORK

THE DIFFERENCE

FROM five to ten degrees below zero, Fulcrum
Oil clouds, forming itself into a grease, but still

retains its same lubricating efficiency.
All other watch and clock oils, while retaining
their same appearance at this same low tempera-
ture, become gummy and stringy.

Every watchmaker knows that any piece
of machinery will run with less resistance
in grease than in a gummy, stringy oil.
For this reason one of the largest makers
of street clocks in this country, after ex-
perimenting with all kinds of oil, will
not guarantee their clocks to sun in cold
weather unless FULCRUM OIL IS USED.

That should mean something to you. Test it out
for yourself and see.

Watch and Clock Oil Chronometer Oil
35 cents a bottle ; $3.75 per dozen 50 cents a bottle

FOR SALE BY ALL JOBBERS

FULCRUM OIL COMPANY
FRANKLIN - - PENNA., U. S. A.

HENRI PICARD & FRERE, London, England, Sole Export Agents

Gold and Silver Plating
Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR
PRICE-LIST

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY

GREEN'S AUTOMATIC
The only Real Demagnetizer
for all articles made of or
containing steel.
It makes no,difference how
difficult the job, the first
Operation is sufficient.
(Time, 2 seconds.)

TEACHERS' COLLEGE
Dept. of Physical Science,
Columbia University, N.Y.

November 9, 1911.
The W. Green Electric Co.

I have received your
" Green's Automatic De-
magnetizer " and find it
operates perfectly. We
have demagnetized in-
stantly and completely,
not only watches, but all
sorts of things. It is my
intention to retain the
machine, as a permanent
exhibit for the college and
students. You may also
send the Green's Polishing
and Buffing Motor and
Plating Dynamo for use
in same department.

Very truly yours,
John Fox Woodhul, Prof.

ELECTRIC MOTOR DEMAGNETIZER
Complete with 6 ft. of
flexible cord, plug, etc.,
attached ready for use. Net
price, F. 0. B. New York.

Green's Automatic Direct
Current Motor Demagnet-
izer for Electric Light
Current.Type 34 For Voltage Si 6.50
100 to 110
For 115 to 250 voltage
add 25.

State voltage when ordering

T Green's Automatic De-ype magnetizer for alternating
36 Electric Light Current.

This demagnetizer for use
only on alternating current
of 60 cycles.

Voltage 100
to 110
For 115 to 250 voltage
add 25.

State voltage when ordering

You can as easily demag-
netize a solid bar of steel
4 inches long and 7 inches
thick, as aWatch,Tweezer,
Pliers or Screwdriver.

Manufactured by

The W. Green Electric Co.
81 Nassau St., New York, U.S.A.

GOOD NEWS FOR YOU, MR. JEWELER
1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.

THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-
FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retail
trade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING and
POLISHING silverware. Enclosed packages with ours for other city firms will be delivered
free of expense to you.

BEFORE REPAIRING Write for Our Catalogue AFTER REPAIRING

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK

Jewelry Auctioneers Exclusively

37 Maiden Lane NEW YORK

IF you contemplate making an auction sale we canpositively assist you. Auction sales conducted
by us are successful by reason of our extensive

experience. Our business with jewelers is strictly
confidential. We can absolutely sell your stock and
produce substantial profits for jewelers only. We
conduct all sales without assistants. Do you require
cash ? Are you overstocked ? Do you intend to re-
tire ? We will obtain cash for you. We will turn
your surplus merchandise into money and we accom-
plish results by modern, honest and expeditious
methods. As the majority of jewelers for whom we
have made sales are still in business we do not ad-
vertise names—but we are now and have been for
the past twelve years conducting auction sales in
New York City. Make good in New York and you
can make good anywhere. We sold $247,000 in

New York City in 1911.

Booked Solid Until May, 1, 1912

Write Us For Dates Commission Sales Only

fr
Auctioneers
of National
Reputation AUCTIONEERS

National Reputation 
PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit
more REAL SUCCESSFUL SALES than any auctioneer or firm of
auctioneers. We positively do not misrepresent your goods nor do we
Ill any way impair your future business. Our original ideas in advertising

bring the buyers —our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable investment.
If you are figuring on a sale, wire or write early, giving amount of stock and size of
room. No stock too lar -e or too fine for us to sell at profit. We give all sales our
personal attention. No substitutes or assisting talent sent to fill our dates. Remember
it is two of the best for the price of one.

Correspondence confidential.

TYLER & GREGORY 3 7 South ° al11121; A. CHICAGO
BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA.
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Young married people are the big

buyers of plated ware. They prefer

COMMUNITY
SILVER_

because it expresses their ideals

it is modern, snappy and attractive.

ONEIDA COMMUNITY, LTD., ONEIDA, N. Y.
NEW YORK, 15 Maiden Lane
CHICAGO, 10 S. Wabash Ave.
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Young married people are the big

buyers of plated ware. They prefer

COMMUNITY
SILVER

because it expresses their ideals

it is modern, snappy and attractive.

ONEII)A COMMUNITY, 114-11)., ONEIDA, N.Y.
NEW YORK, 15 Maiden Lane
CHICAGO, 10 S. Wabash Ave.
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Ask the Service Bureau about
your Watcit Refiairing Problems

HE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any .particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

ELGIN NATIONAL WATCH CO.
Elgin, I II inois

Dear Sir :--
Please register my name as entitled to the privileges of consul-

tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm 

3—Key .

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on " Balance Truing" and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

f
t
%
 
%
 

0
0
0

0

OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing
the mark HA H are being sold in the jewelry trade, and
that persons have bought such chains believing them to
be chains of our manufacture.

The chains bearing the mark H A H now being
marketed are not goods manufactured by Hamilton &
Hamilton, Jr., and all persons are cautioned and warned
against selling or offering for sale chains bearing the mark
H A H, as such. mark is an infringement upon our trade-
mark *MM..

The attempt, by manufacturers or other persons, to
market chains bearing a mark of such near resemblance
to our trade-mark *H&H as to deceive the public will
be prosecuted to the full extent of the law by us.

'Tile Supreme Court of the United States has repeat-
edly decided in cases similar to ours that a trade-mark is
entitled to protection, stating in one of such cases,
Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the _origin of
the goods to which it is attached, and an assurance that
they are the genuine article of the original producer."

HAMILTON & HAMILTON, JR.

Providence, R. I., March 1, 1912.
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1912 areetings

Our 1Rcprcicntativcti

it
10 ',karat
Zinc 

JAMES J, DOLL

tbat is

WILLIAM H. TORRANCE

JOHN S. BRAUDE

FRANK C. SHINN

10 'karat 

J. J. MOONEY

1912 Oreetings to tbe 1Retait trabe
ADVANCE STYLES IN

BROOCHES SCARF PINS CROSSES FOBS LORGNETTE CHAINS

LINK BUTTONS CUFF PINS BELT PINS TIE CLASPS NECK CHAINS

LOCKETS BAR PINS WAIST SETS HAT PINS PENDANTS

May this Vear Prove the Viggest ver

tbe *Reiter jeweirp IllSrg. Co.
Salesroom: 64 NASSAU ST., NEW YORK Factory: 251 N. J. R. R. AVE., NEWARK, N. J.

THE THINNEST
(12 sIzo

American Watches
in

Elgin
Waltham

Howard
Hamilton

LORD ELGIN

Truly a Gentleman's Watch
Description and Prices

on Application
Place Your Orders With Us

THE

COLONIAL WALTHAM

NON-RETAILING
COMPANY

Jobbers in Watches and Chains

LANCASTER PENNA.

HOWARD

SELLING AGENTS for

Community Silver
11.1N1IL1ON -I:

Sterling Silver Purses, Card Cases and Vanity Boxes

4608 E.

WE have one of the LARGEST
and BEST lines on the market.
A wide range of Prices, Models

and Finishes. Silk Lined or Leather
Lined. This season we are showing some
especially neat effects in engine-turning.

Write to Us for Our Catalog
on the Subject

R. Blackinton & Company
Goldsmiths, Silversmiths and

Jewelers

FACTORY AND MAIN

OFFICE

ON. Co
North Attleboro, Mass.

NEW YORK SALESROOMS: 15-17-19 Maiden Lane



J 689
AMETHYST AND PEARLS

J 696
BRILLIANTS AND PLATENOID TRIMMINGS

,71:-73.:t.

.1 732
LAPPED SIGNET, PLATENOID TRIMMINGS

Here we are again with something 
entirely new, CIGAR PER-

FORATORS. Place the end of the cigar in the 
opening and

press the plunger two or three times, 
plunger thrown back by a

spring, each making a separate 
perforation. You get a free

draft, wrapper and end of cigar 
undisturbed. The end of cigar

catching most of the nicotine gives one a 
much more pleasant

smoke. Every smoker should wear one on 
his chain.

Ask your jobber for the above 
numbers. They are used on

Coat Chains, Fob Chains in silk and 
metal, also Vest Chains.

They are already proving to be great 
sellers.



COLONIAL DAME
LINE

"THE LINE OF QUALITY"

Get that "B" in your bonnet—and gather 
the honey. Ten

Karat Fobs that look more but don't cost 
more. Filled Chate-

laine Pins and Lockets that "fill" 
discriminating requirements.

Style, design, workmanship, impressiveness.

48383

Ask your jobber to show you our line. If he does not carry the
"LINE OF QUALITY,"

write us and selections will be sent you and billed through any
reputable jobber specified,

Usually a month of disa-
greeable weather and quiet
trade among retail Jewelers.
Buyers are not numerous,
and the cash drawer does
not bulge with yellow-back
bills.
But it is writ that " there is
a time for everything," and
March unquestionably is
the proper time for sorting
up broken stocks.
From one of our 1912
Catalogs you can make
selections at your leisure,
buying just what is needed
for Spring trade and with-
out the slightest danger of
overloading. It is surpris-
ing how the appearance of
a stock may be improved
by a comparatively small
outlay, when the buyer
uses good judgment—and
a good Catalog.
Our book will prove as use-
ful to you now as it would
have been before Christ-
mas. It will keep you
posted on the newest and
best things, the right prices
for them, and be an abso-
lutely safe guide when
ordering.

litk**

BLISS BROTHERS COMPANY
Heyworth Building
CHICAGO, ILL.

ATTLEBORO, MASS.
Silversmiths' Building Chronicle Building
NEW YORK CITY SAN FRANCISCO, CAL.

MANUFACTURERS OF

The Bassett Jewelry Co. Fine Gold Jewelry and Plated Chains
ABORN AND MASON STREETS, 

PROVIDENCE, R. I.

New York Office, 37 Maiden Lane
Chicago Office, 510 Columbus Building

Minneapolis Office, 1116 Lumber Exchange
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IDENTIFY YOUR STORE
With a high-
grade gold hfied
line having ex-
clusive char-
acteristics; such
a line is C. A. M.
& Co.

Last season we
set the whole
jobbing trade
agog with the
exceptional line
of Bracelets we
displayed.

DESIGNS, QUALITY,
FINISH—at every
point we were
superior.

This season is
no exception and
we have de-
signed, if any-
thing, a far more

superior,snappy,
original line.
Glance at these

illustrations.
Have you seen
any other line
that could corn-
pare? Every
time you insist
on goods stamp-
ed C. A. M. & Co.
you are insisting
on the best that
can be bought
in Gold-Fillei
Jewelry.

Stock up for
Easter Time.
Every live, pro-
gressive JOBBER
carries C. A. M.
& Co. Jewelry.

Order these
goods illustrated
by number.

C. A. MARSH & CO Attleboro, Massachusetts

THE LINE THAT RESISTS WEAR

WiohWayal,45W/P

criBLErn
TRADE MARK

EASTERN STAR MASONIC
32ND DEGREE

CHRIGIHAN ENDEAVOR KNIGHTS TEMPLAR
MYSTIC SHRINE

ODD FELLOWS

KNIGHTS OF PYTHIAS

PYTHIAN SISTERS

FRATERNAL ORDER EAGLES

SI IOU LI) contain a liberal display of these

Emblem Brooches. They pay a handsome

profit and sell at sight. The fact of having

these Emblem Brooches in stock means that it

will serve to attract trade to ycur other lines of

jewelry. Every fraternal organization has been

included in the line we offer. The delicate

blendings of color schemes are deft and dainty

and have an appealing force that can't help but

make them sell. They are made in Gold and

Sterling Silver, Plated with 24 Karat Gold.

Fhe emblems used are of the finest quality

obtainable, and the workmanship throughout is

guaranteed by us. Your fraternity trade vill

be especially interested, if you will show them.

Write us direct if your jobber

cannot supply you

B. P.O. ELKS

KNIGHTS Cr COLUMFIUG

LOYAL ORDER OF MOOSE

WOODMEN OF 111F WORLD

tztt ,,.

WOODMEN CIRCLE

THE WILLIAMS &
ANDERSON CO.
PROVIDENCE, RHODE ISLAND

MODERN WOODMEN

OF AMERICA

ROYAL NEIGHBOR

DAUGHTERS OF AMERICA
REDMEN

LADIES OF THE

MACCABEES

$01.0.cos.

NATIVE DAUGHTERS

OF THE GOLDEN WEST DAUGHTERS OF LIBERTY

DAUGHTERS

OF POCAHONTAS
DAUGHTERS OF ISABELLA



412

IDENTIFY YOUR STORE
With a high-
grade gold hlled
line having ex-

clusive char-

acteristics; such
a line is C. A. M.
& Co.

Last season we
set the whole

jobbing trade
agog with the

exceptional line
of Bracelets we

displayed.

DESIGNS, QUALITY,
FINISH—at every
point we were
Superior.

This season is
no exception and
we have de-

signed, if any-
thing, a far more

superior,snappy,

original line.
Glance at these

illustrations.
Have you seen
any other lin.t
that could corn-
pare? Every
time you insist
on goods stamp-
ed C. A. M. &Co.
you are insisting
on the best that
can be bought
in Gold-Fillei

Jewelry.

Stock up for
Easter Time.
Every live, pro-
gressive JOBBER
carries C. A. M.
& Co. Jewelry.

Order these
goods illustrated
by number.

C. A. MARSH & CO., Attleboro, Massachusetts
THE LINE THAT RESISTS WEAR

SOCIETY ili alsronNurem M I_ m swmayiwy, E _
EMBLEM 

TRADE MARK 

Via

EASTERN STAR 
32ND DEGREE

MASONIC
REBEKAH DEGREE

CHRISTIAN ENDEAVOR KNIGHTS TEMPLAR
MYSTIC SHRINE

ODD FELLOWS

Your Easter Stock
KNIGHTS OF PYTHIAS

PYTHIAN SISTERS

FRATERNAL ORDER EAGLES

SHOULD contain a liberal display of these

Emblem Brooches. They pay a handsome

profit and sell at sight. The fact of having

these Emblem Brooches in stock means that it

will serve to attract trade to ycur other lines of

jewelry. Every fraternal organization has been

included in the line we offer. The delicate

blendings of color schemes are deft and dainty

and have an appealing force that can't help but

make them sell. They are made in Gold and

Sterling Silver, Plated with 24 Karat Gold.

The emblems used are of the finest quality

obtainable, and the workmanship throughout is

guaranteed by us. Your fraternity trade will

be especially interested, if you will show the
m.

Write us direct if your jobber

cannot supply you

El. P. 0. ELKS

KNIGHTS OF COLUMBUS

LOYAL ORDER OF MOOSE

WOODMEN OF THE WORLD

THE WILLIAMS &
ANDERSON CO.
PROVIDENCE, RHODE ISLAND

MODERN WOODMEN

OF AMERICA

WOODMEN CIRCLE
ROYAL NEIGHBOR

'41;1191/W

ROYAL ARCANUM
DAUGHTERS OF AMERICA

REDMEN
LADIES OF THE

MACCABEES

NATIVE DAUGHTERS

OF THE GOLDEN WEST DAUGHTERS OF LIBERTY

DAUGHTERS

OF POCAHONTAS
DAUGHTERS OF ISABELLA

413



ALL LIVE JOBBERS ARE SUPPLIED WITH
THE CATLOW-BARTON SPRING LINE

It Will Pay You to Investigate Our Prices and Designs

ORIGINAL CLEVER

PERFECTION THE LINK THAT IS CONSTRUCTED
MECHANICALLY CORRECT

JUST A
SLIGHT
PRESSURE
OF THE
THUMB
AND THE
LINK IS
READY TO
BE INSERTED
IN THE CUFF

v.:Zrr-40111--

,'ip19)01V 001.

This link has proven by far the greatest Link Sensation of the day.
 Last fall we sold hundreds, yes thousands, of retail

jewelers — through jobbers -- this link. Commendatory letters from all parts of the country have been received showi
ng

conclusively that the principle of operation is correct. We have added
 many new designs. Ask your jobber to show them.

99 A FLEXIBLE BRACELET OF

" QUEEN MARY SUPERIOR MERIT

WE have originated some snappy selling designs for the spring trade. Designs that will lure customers to you.
Our Bracelets are far more extensive than ever. We have a special selling assortment of Children's Brace-
lets cased in a neat plush-lined box. The assortment consists of stone-set, signet and hand-chased effects,

with either polished, Old English or Roman finish.c We positively guarantee our Bracelets to give entire satisfaction.
q In QUALITY, FINISH and PRICE we stand alone. Our 14 Karat Solid Gold Front Bar Pins are very nifty, thoroughly guar-
anteed and made to stand engraving. Come engraved, chased and stone set.
Ig Our PENDANTS are the latest Parisian designs, embodying artistic execution, and are far above most of the designs made in
Solid Gold. They are set with the latest creations in stones.
q In justice to YOURSELF, YOU should take the opportunity to inspect this line when our salesmen call.

Ask your JOBBER to quote prices on these goods. LOOK FOR TRADE-MARK.

SASH PINS LOCKETS INDESTRUCTIBLE
BRACELETS PENDANTS MESH BAGS
LA VALLIERES COAT CHAINS

10 KARAT SOLID GOLD FRONT HANDY PINS

THE

CATLOW-BARTON CO
NEW YORK OFFICE, 35 Maiden Lams
LOUIS ADEL3 • • Manager

Patent Pending

Here is an item that surely ought to be in the store of every live, progressive 
jeweler in the country. Last season the demand

far exceeded our expectations. This one New Creation in Bracelets has met the 
approval of all. Its high quality and moderate

price, together with the extensiveness of our designs, are all good reasons why 
you should investigate the 'Queen Mary." It's

made entirely of high-grade rolled stock. Can be furnished either chased or stone effects. Our Locket Bracelet is a Stunner.

If Your Jobber Does Not Carry Either of These Two Items 
Notify Us

WINTHROP MFG. COMPANY 
Manufacturing

Jevvelers

MASSACHUSETTS
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THE HOUSE OF EMBLEMS

SUGGESTIONSPSPRING
A few illustrations from our 1912 Spring Booklet. Our salesmen are booking
large orders, jewelers will have a splendid Spring business. If you want your
share, send us orders  for these salable goods.

A LITTLE CHAPTER OF PLEASANT HISTORY

AWORD OR TWO regarding the history of the house. It is now over FIFTYYEARS since Mr. Charles F. Irons laid the foundations of the business that laterbecame Irons & Russell Co. A good deal can be accomplished in FIFTY YEARS,especially if people go to work in the right way—and keep right on in the right way.A few comparisons will be interesting.

At the beginning three employees were enough; now, in round numbers, there areabout two hundred. Thirty square feet at first sufficed for factory space; but at present theplant covers 9000 square feet—and still growing. Half a century ago not more than 5000finished pieces were marketed in the year ; now, however, the output is about 811,000 finishedpieces annually. There was practically no Special Machinery at the beginning; while 10important Special Machines are now constantly employed. Originally no attempt was made tocarry complete and finished stocks; but now, there are Three Complete Stocks at threeconvenient centers.
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But it is only fair to say that this progress is not all due to ourselves. You, gentlemen,have done your share in building up the House of Emblems.

IRONS & RUSSELL COMPANY
Specialists in the Manufacture of Emblems

Three Complete Stocks in Three Convenient Centers
NEW YORK OFFICE:

11 Maiden Lane
MAIN OFFICE AND FACTORY: CHICAGO OFFICE:

Providence, R. I. 10 S. Wabash Ave.

Exclusive patterns of Novelties and Jewelry which cannot be bought any where
else. This Opportunity to Buy the Right Goods at the Right Price is yours.
It will pay you to see our complete line — Call at our office or drop us a card
for salesman to call on you.

M. J. AVERBECK Manufacturer
and Importer

10anD12 MAIDEN LANE
NEW YORK
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A few illustrations from our 1912 Spring Booklet. Our salesmen are booking
large orders, jewelers will have a splendid Spring business. If you want your
share, send us orders  for these salable goods.

A LITTLE CHAPTER OF PLEASANT HISTORY

AWORD OR TWO regarding the history of the house. It is now over FIFTYYEARS since Mr. Charles F. Irons laid the foundations of the business that later
became Irons & Russell Co. A good deal can be accomplished in FIFTY YEARS,especially if people go to work in the right way—and keep right on in the right way.A few comparisons will be interesting.

At the beginning three employees were enough; now, in round numbers, there are
about two hundred. Thirty square feet at first sufficed for factory space; but at present the
plant covers 9000 square feet—and still growing. Half a century ago not more than 5000
finished pieces were marketed in the year ; now, however, the output is about 811,000 finishca'
pieces annually. There was practically no Special Machinery at the beginning; while 10
important Special Machines are now constantly employed. Originally no attempt was made to
carry complete and finished stocks ; but now, there are Three Complete Stocks at three
convenient centers.

But it is only fair to say that this progress is not all due to ourselves. You, gentlemen,
have done your share in building up the House of Emblems.

IRONS & RUSSELL COMPANY

NEW YORK OFFICE:
11 Maiden Lane

Specialists in the Manufacture of Emblems

Three Complete Stocks. in Three Convenient Centers

MAIN OFFICE AND FACTORY: CHICAGO OFFICE:
Providence, R. I. 10 S. Wabash Ave.

oT7,

Exclusive patterns of Novelties and Jewelry which cannot be bought any where
else. This Opportunity to Buy the Right Goods at the Right Price is yours.
It will pay you to see our complete line — Call at our office or drop us a card
for salesman to call on you.
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Nassau Lighter
MADE IN AMERICA

T
HE progressive jewelers of this
country are enjoying great success
with the Nassau Lighter—rapid
sales and most satisfactory profits.

The Nassau is universal in its appeal.
It is the only practical pocket lighter—
the surest and safest device ever invented
for striking a light.
Women as well as men are buying it.

In tens of thousands of households it has
entirely superseded matches.
And the Nassau Lighter hooks up with the other
goods in the jeweler's stock. Built with the preci-
sion of a watch—finished like a piece of jewelry.
Plain, engine-turned and engraved designs. German
silver, gold plate, sterling silver and solid 14K gold—
retailing at $1.00 to $75.00.

If you are missing your share of this business—
write today for trade prices and terms.

Nassau Lighter Company
65 Nassau Street NEW YORK CITY

/111■111

POINTER. No. 49

B. V. ARNSTINE
Pres. & Treas.

The Arnstine Brothers are the originators

of the Arnstine Catalog System, which com-

prises many novel features that are essential

to the upbuilding of the retail jewelry business

and placing it on a higher plane.

Twenty-six years ago they were engaged

in the jewelry business on Euclid avenue,

Cleveland, Ohio. They were extensive ad-

vertisers and by experience found that illus-

trating their jewelry in catalog or folder form

created more permanent business than any

other method.

Their catalogs and folders soon attracted

the attention of the retail jewelers and this

suggested the idea of supplying them with

jewelry and advertising matter, as they found

by making catalogs and circulars in large

H. W. ARNSTINE
Vice-Pres.

quantities that the cost was greatly reduced

and brought the price within reach of the jew-

elers in smaller towns who could not other-

wise issue a catalog illustrating their stock, as

the price would be prohibitive.

This was the beginning of the ARNSTINE

CATALOG SYSTEM a quarter of a century

ago, and today they are supplying over three

thousand retail jewelers with their catalog

system and jewelry.

The general offices are located on the second

floor of the Rose Building, Cleveland, Ohio,

where nearly ioo people are employed besides

a large force of traveling salesmen who cover

every state in the Union. Write for samples

and full particulars.

THE ARNSTINE BROTHERS COMPANY
PROSPECT AVE. AND E. 9th STREET

CLEVELAND, OHIO

4 I )
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la4kr SEAMLESS RINGS ,
,,,_-____

, o• co \ AND

Scarf Pins Link Buttons
OINUAIIIIIIIN 1 Ear Knobs EmblemsWrite Us ,

Immediately Our line of Gold Shell goods
-,...,for full information 001E_ Ali is for that class of trade who are

regarding our new line, which we careful buyers and appreciate
are sure will be to your interest—an our Standard of Excellence.

investigation will prove our claim. iffillIP 0.

''o , , • Exclusive
zl. _i it Designs and, 

Patterns

THE MORGAN JEWELRY CO. l'Ir
6 ANMANUFACTURING JEWELERS 

vu

62 Page Street - - - PROVIDENCE, R. I.
4 

awiti,

11 WE'LL BE WITH YOUi IN A FEW WEEKS

Illr WITH OUR REGULAR
14 Kt. Emblem Line
10 Kt. Jewelry

, AND OUR NEW LINE OF
10 Kt. Gold Emblems

This line being composed of our
best selling patterns from our
14 kt. goods. They are heavier

than the ordinary cheap goods found
on the market and very much better
made. They fill the gap between cheap
goods and our high grade line and we
know you'll be very much interested.
KINDLY RESERVE ORDERS

MILFORD G. FOX WILLIAM G. COURTNEY
TRAVELING TRAVELINGENTIRE WESTERN TERRITORY ENTIRE SOUTHERN TERRITORY

THE GUSTAVE FOX CO., CINCINNATI, OHIO

Look for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

to)
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Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

STOCK COtrl Note Patented Safety Guard oviNcEt,„t''n'CI AMORITA
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FINISH

100 Stewart Street

PROVIDENCE, R. I.

AMORITA
Note Patented Safety Guard
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TRADE MARK

Our Gold Filled

Line Contains

WHITE METAL GOODS FREE
A SAMPLE FOR THE ASKING

VEST

NECK and

LORGNETTE

CHAINS,

FOBS,

PENDANTS and

BRACELETS

TRADE MARK

Our Solid Gold

Line Contains
VEST,

NECK and

LORGNETTE

CHAINS,

SCARF PINS,

PENDANTS and

LA VALLIERES

QUALITY

We stand back of our entire product All our Solid Gold Goods
are stamped 10 K."

If you have stocked our

two lines, both our GOLD

FILLED, made of SPE-

CIAL PROCESS—HARD

FINISH—WEAR RE-

SISTANCE—HIGH-

GRADE STOCK, and our

SOLID GOLD GOODS, a

successful year is in store

for you.

Our jewelry is made artis-

tically correct and can be

sold at trade-producing

prices, and at the same

time net a handsome profit.

If by chance you have not

inspected our two profit-

producing lines, you had

better see YOUR JOBBER

at once and ask for an

inspection.

 We Make  
RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT
WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,
BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish. Also make a line of GOLDOIN LOCKETS;
and will make the entire line in GOLDOIN if desired.
These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples

Don't Forget to Ask
Your Jobber for an
Inspection of Our Line

Don't Forget to Ask
Your Jobber for an
Inspection of Our Line

11 Maiden Lane, NEW YORK—SAMPLE OFFICES-10 S. Wabash Avenue, CHICAGO

Look for A.—Trade-Mark
AMORITA

Note Patented Safety Guard

on Bracelets AMORITA
Note Patented Safety Guard
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Solid Gold Front Crosses SPRING LINE IS
NOW BEING SHOWN

LOOK
FOR
OUR
TRADE
MARK
ON

EVERY
PIECE

2/5250 5240 5200 5278 S. 5279 S.

LOOK
FOR
OUR

TRADE
MARK
ON

EVERY
PIECE

Hand Engraved. Some new dainty patterns. These illustrated are but a few of a very large line.
Order by number of your JOBBER

Ira W. Smith, Pacific Coast Agent
Broadway Central Building, Los Angeles Smith & Crosby Attleboro, Massachusetts

 FACTORY 

SOLID*GOLD*FREINT*JEWELRY 11

STERLING SILVER EAR DROPS

. . . . SNAPPY

. . CLASSY . . .

2880 2874

NIFTY 

ILLUSTRATION ACTUAL SIZE •
WE ILLUSTRATE one each of a pair of a very extensive line of STERLING SILVER EAR DROPS. Beaded in with brilliant White Stones of theV V best imported stock. All Pearl Tops. The latest creation and craze.There is an exceptionally brisk demand for these, which is increasing every day. Our Line of close set White Sone Barrettes and Combs, set in metal,are light as a feather. Also make a large assortment in Sterling Silver BAR PINS, SCARF PINS, PENDANTS, BROOCHES, I.A VALLIERES, EAR RINGS.
  SEND FOR SELECTION PACKAGE  

JOSEPH W. HELLER CO.
White Stone Novelties Manufacturing Jewelers

144 PINE STREET PROVIDENCE, R. I.

Their simplicity makes them appropriate for all occasions—they
will sell faster than the average "latest style." Order now, and be
ready for the demand for "Simmons" our Spring campaign in the
magazines will create.
Simmons designers are constantly in touch with the big centers

of fashion—Paris, Vienna, London and New York—so you are sure
of getting the best and most popular designs.

The public appreciates the saving effected by the SIMMONS
process, and that the finish is better than solid gold, with no lessening
of wearing qualities. There is a real demand for SIMMONS goods.

You know what SIMMONS means to you—less money tied up
in stock, greater variety of designs, rapid turnover, more profits.

Stock the goods—let the people know you have them.
For men and women—chains, fobs, bracelets, chatelaine pins

and lockets.
Wholesale watch and jewelry houses, distributors.

R. F. SIMMONS CO., Attleboro, Mass. Cigar Cutter Seal
Patents controlled
exclusively by us.

423
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The Very Latest Etruscan Ear Drops

COAT CHAINS

CHAIN FOBS

NECK CHAINS

TIE CLASPS

CUFF LINKS

5202

HAT PINS

SASH PINS

STICK PINS

BROOCHES

BRACELETS

WRITE FOR FURTHER PARTICULARS
The above illustration represents only a sample assortment from a very extensive line. The prices are right and will surelyappeal to you.

SOLD THROUGH JOBBERS ONLY

E. A. SLADE a COMPANY, 43 Union Street, Attleboro, Mass.

11 FOR EASTER

THE ROSARY IN FINE JEWELS

Amethyst
Crystal
Carnelian

THE STANDARD AND MOST POPULAR MODELSFive Year Ten Year Twenty Year Guarantee

IMITATION STONES
Good Composition, Hard Durable Facets

Cut nearly as good as the real stone and colcrs perfect
LIST OF COLORS:

Catseye Jade Lapis Onyx SapphireEmerald Jasper *Moonstone Mother of Pearl TopazGarnet Jet Opal Rose TurquoiseFinish—Chain and link connections polished Center emblem and crucifix roman gold
Prices on Rosaries Include Cases

Number Stone Material Quality
Guaranteed

Grade
Stamped

Style
Case

Size
Beads

Size
Decade
Beads

Length
Including

Cross

Price
Per

Dozen

$16.00
18.70
21.50
26.75
25.50
37.50

Price on
Silver

Per Dozen

3578
3579
3146
3145
4161
4160

Imitation
.,
.,
.
"
. .I

R. G. Plate

"
"
"
11

5 Yr:ars
5 '
10 "
10 "
20 "
20 "

W. A. F.
W. J. F.**"

W. J. F.***

No. 2
: 2
. 1
" 1
" 1
.0

I

4 M. M.
5 . :
4 " ••
5 " "
4 ", "
5 ' "

5 M. M.
7 .
5 " "
7 " "
s " ••
7 " "

16 in.
18 "
16 "
18 "
17 "
21 "

$21.50
26.75
25.50
37.50

*Moonstone in all qualities will cost $1.50 net, extra, per dozen rosaries—subject to usual trade discount
SEND FOR OUR NEW PRICE-LIST

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Ecclesiastical Art Metal Workers
182-203 Eddy Street PROVIDENCE, RHODE ISLAND'
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LITTLE PROFITS

Constantly repeated yield
large results, especially
when the articles sold
insure pleased customers.

KREMENTZ COLLAR BUTTONS

are in such constant de-
mand from discriminat-
ing customers, that the
small profits on each
one form a comfortable
addition to your store's
revenue.

It does not pay you to sell
cheap and unsatisfactory
collar buttons, when you
can give perfect satisfaction
to everyone with Krementz
Collar Buttons.

The quality is stamped on
every button.

KREMENTZ & CO.
NEWARK, N. J.

NEW YORK SAN FRANCISCO
286-288 Fifth Avenue 722 Shreve Building

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for U. S. and Canada
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4A, s* Cutting the corners from our

sN' AV "?;3 advertisements means cutting cor-
ners on your expenses, because a

c<• corner from our advertisements mailed to...,40 
us will bring you our catalog.
If you buy your gold-filled jewelry from our

catalog, you will understand what we mean when
we talk about cutting corners on your expenses.
You can buy more goods and better goods for the

same money from The Hussey Co.—goods of class, that
will increase your sales, and satisfy your customers.

DON'T FORGET TO CUT THE CORNER

USE EITHER CORNER
. .. _ -
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USE EITHER CORNER

The Hussey Guarantee
What The Hussey guarantee means to the retail jeweler:

It means complete satisfaction to yourself—to your cus-
tomers ; it means new business and lasting business,
satisfied customers, which will do you more good than an
advertising campaign.
The Hussey guarantee protects you against loss on ...9

a,
their jewelry for five years. The Hussey guar- e.
antee eliminates all the troublesome repairing C'ss'

..ic.
which alone is a large item in the course of a .c)

'e.
year. Don't Forget to Cut the Corner. e ....

,t,-
..), ...The Hussey Co. Manufacturing 'cc'Jewelers Ao

PROVIDENCE, R. I. • 
,.. „.1

■',t? o
: 

.
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HL Jewelry for the Women Folk
Ask about our entirely new line of LOCKETS. Come ENGINE-

TURNED, HAND-ENGRAVED and STONE-SET.

Some new and novel exclusive designs in Opera Chains, such as create exclamations of
pleasure whenever shown.
Our BRACELETS, with the PATENT SPRING JOINT and CATCH, which prevents break-
age and precludes losing, are exceedingly extensive this Spring.
Every BRACELET we produce has a real locket joint fashioned by hand, thus making it
the superior of any on the market. We take especial pride in making the best BRACELET
on the market. We do not skimp on metal or gold and offer an extra heavy tubing bracelet
which prevents denting. Every bracelet we make contains more gold than any other
bracelet of its size on account of the thickness of our tubing. We stand ready to prove this at
any time. Made 1-8, 1-4, 3-8, 1-2, 5-8, 3-4, I" in width.
We also make a very large line of split bracelets with nobby stone effects.
All our NECK CHAINS are HAND-SOLDERED, which assures every link being soldered
perfectly, which is not true of machine-made chains. There's a charming grace and finish
to our goods that reflects the dignity and character of an original house. When worn by a
woman she feels the ease and charm of being adorned with proper and correct style.

FOR WOMEN WE MAKE

FESTOONS CHATELAINES
GUARDS PATENT BRACELETS
OPERAS BEAD NECKLACES

LOCKETS
LA VALLIERES
NECK CHAINS

13-15-16-20 INCHES

If our salesmen do not happen to call on you we will be pleased to send SELECTION PACKAGES
TO ANY REPUTABLE JEWELER GOODS stamped HL are live sellers. HL JEWELRY

is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK

HENRY LEDERER & BRO., INC., PROVIDENCE, RHODE ISLANDNEW YORK OFFICE, 6 MAIDEN LANE

MAKERS OF HIGH-GRADE GOLD-FILLED AND STERLING SILVER CHAINS, BRACELETS AND NOVELTIES

COAT • C H I
FOR any time, for any place, for any season. For semi-

dress, for business, for outings and for neglige attire. We
have some entirely new effects embodied in coat chains.

Nobby—Nifty—Classy—that expresses it. To the well-dressed
right-up-to-fashion man, HL Coat Chains will appeal.

Our other chains are just as extensive as ever, and to the man
of taste and refinement instantly take. The character of our
designs puts them out of the ordinary class. 11

Our Waldemars have always been leaders. Our 12 K. 1-10 Gold-filled Chains are positively guaranteed to
assay as we represent them. If our salesmen do not happen to call on you we will be pleased to send
SELECTION PACKAGES TO ANY REPUTABLE JEWELER.

FOR MEN WE MAKE

WALDEMAR CHAINS PONY CHAINS COAT CHAINS SILK FOBS
VEST CHAINS METAL FOBS DICKENS CHAINS LOCKETS

HL JEWELRY is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK.
Send for our booklet on HL Jewelry. It's full af FACTS. GOODS stamped HL are hue sellers.

New York Office,
6 Maiden Lane

150-160 Chestnut St.

PROVIDENCE, R. I.
MAKERS OF HIGH-GRADE GOLD-FILLED AND STERLING SILVER CHAINS, BRACELETS AND NOVELTIES

.427

Mr. Retailer
If you want to see patterns

and goods other than those

illustrated, a letter or post

card telling your require-

ments will bring you sam-

ples and prices.

Remember we manufacture
complete lines of chains,
lockets, fobs, charms and
bracelets.

We sell no jobbers. You buy
direct from us, saving jobbers'
profits.
The prices quoted on this page are Keystone

Key and are quoted on dozen lots. Figure

accordingly, and mail your order now. You

make no mistake in ordering patterns shown

here, as they are all staple goods, and steady

and big sellers.

• 11 01 It. ii ñ ).;s 1 dI •i. ./1 ■;.;

TRADE-MARK

$54.00

$59.40

$72.90

$56.70

$45.90

$72.90

Order Direct
from this Advertisement

Perfect Lockets
at Last

Our latest improve-

ment in locket mak-

ing has overcome

the one objection to

plated lockets.

We now make our joints
and rivets of solid gold,
so that they can not be-
come brassy on the edges
as other lockets do.

2006—$9.00

2005—$10.80

2004—$14.40

2003—$16.20

2002—$18.00

2001—$19.80

2000—$21.60

The additional cost of making lockets

this way comes out of our profit—

not out of yours.

We make it up on the additional vol-

ume of .business that is coming to us,

now that we are producing the only

perfect locket on the market.

$108.00

$75.60

$54.00

A AND Z CHAIN CO.
Manufacturers of 1-10 and 1-4 Gold-Filled Goods

PROVIDENCE - - - RHODE ISLAND TRADE-MARK
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BRACELETS

Our announcement of a month back that we had increased our factory
equipment and was able to care for any amount of BRACELET orders,
bought forth a ready response.
We can still care for a few more accounts that want an exceptionally

fine line of bracelets. Our DESIGNS, FINISH and QUALITY are
second to none.
ci The rapid growth, the tremendous demand all indicate our bracelets

are far above the average. Every live JOBBER carries this line.

Remember Our TRADE-MARK Is
On Every BRACELET

Ig As Easter Tide approaches one is forcibly reminded of the need to stock LOCKETS. These never failing
sellers have an increased demand at that time. What better opportunity for indentifying your store as a place worth while
than by insisting on Castiglioni Company's Lockets. Thousands of progressive jewelers now carry these lockets. The Quality
Designs and Price have an appealing force you cannot well afford to overlook. Remember our Trade-mark is on every one. All live Jobbers carry them.

C AS TIG
Manufacturing

Factory, 116 CHESTNUT STREET
NEW YORK OFFICE, 71 Nassau St., Room 1204 CHICAGO OFFICE, 505 Powers Building

Representative, CHARLES ALTSCHUL M. NEUBURGER

LION! CO
Jewelers

PROVIDENCE, RHODE ISLAND
Pacific Coast Office, SAN FRANCISCO, CAL., 710 Jewelers' Bldg., J. H. MERRILL
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Novelties for the Spring Season
For Easter Time, for Graduation Time, for All the Time

STERLING SILVER SASH PINS-ENGRAVED

No. 1635—Engraved

STERLING SILVER PENCILS

9046 Six in Box

--

No. 1643—Engraved

STERLING
BENS

TRADE-MARK

No. 1645—Engraved

STERLING SILVER VANITIES,
GOLD-LINED

WITH MIRROR AND POWDER PUFF

67 829 6

CI Don't go chasing and hunting around for new ideas to stimulate business at this season of the year. The " BENS"product has been designed to create sales where other lines have failed and to leave a lasting impression upon the pur-chaser. It has an individuality, originality and a price that will produce satisfying and profitable results. It is variedand extensive as the few illustrations on these two pages indicate. We publish a " BENS " SILENT SALESMAN whichcontains full illustrated description of the new goods we are constantly placing on the market. Our regular salesmen are nowout and will call on you just as often as is possible to do so, considering the wide area of space each one has been assigned tocover; thus our SILENT SALESMAN will bring the new styles to you quickly.
g HAVE WI YOUR NAME ON OUR MAILING LIST? IF NOT, BETTER SEND IT IN AT ONCE. WHEN YOU BUY OF US YOUBUY DIRECT OF THE MANUFACTURER AT FIRST COST AND SAVE THE MIDDLEMAN'S PROFIT.

STERLING
BENS

TRADE-MARK

REMEMBER THE TRADE-MARK "STERLING BENS"

WILLIAM BENS COMPANY
PROVIDENCE, RHODE ISLAND

STERLING
BENS

TRADE-MARK

BRANCHES AT 
NEW YORK-396 Broadway CHICAGO —The Wellington SAN FRANCISCO—Jewelers' Building

428C

GreaterValue forYour Investments
Make Every Dollar You Spend Do Double Duty

A 6104

A

COMPOTES

C 6170

0

F

A

B 6155

CIGAR CUTTERS

A

B 6143

SANDWICH PLATES
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No. 9016 6 inch

909,6 Six in box
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No. 1078

ci
These illustrations certainly ought to interest YOU. They are interesting thousands ofjewelers through-

out the country right NOW. That's more reason why YOU ought to be interested. One important

item for YOUR SPRING TRADE is the " BENS " BRACELET. We have gone into the matter

of DESIGNS pretty thoroughly and know we are offering as original a line as can be found on the market.

The "BENS" INDIVIDUALITY, the "BENS" FINISH, the "BENS" QUALITY are embodied in every one we turn out. The

PRICES are RIGHT too. SPRING TIME, SUMMER TIME, FALL TIME, WINTER TIME--there's always some piece

of "BENS" product that will sell. Seasons make no difference if you carry the " BENS" line. If you don't believe it con-

sult our 1912 SILENT SALESMAN, IT'S JUST CHOCK FULL TO THE BRIM WITH USEFUL IDEAS. IF YOU

HAVEN'T ONE LET US KNOW AT ONCE.
WHEN YOU BUY OF US YOU BUY DIRECT OF THE MANUFACTURER AT FIRST COST AND SAVE

THE MIDDLEMAN'S PROFIT.

STERLING
BENS

TRADE-MARK

WILLIAM BENS COMPANY
PROVIDENCE, RHODE ISLAND
 BRANCHES AT 

NEW YORK-396 Broadway CHICAGO—The Wellington SAN FRANCISCO—Jewelers' Building

STERLING
BENS

TRADE-MARK



EASTER TIME always creates a large demand for CROSSES.
We produce some exquisite creations, either stone set, plain or engraved.
We have as varied a line of LOCKETS as could be wished. Made in all
sizes, Roman, Bright or Old English Finish, Engine Turned, Engraved and
Stone Set. We make a specialty of BABY LOCKETS.
Some very dainty and appealing designs in LA VALL1ERES.
These ought to have a place of prominence in every live jew-
eler's stock.

YOUR JOBBER will show our

Remember this TRADE

If it should happen YOUR
write us for the name of one

line.

MARK identifies the product.

4-• JOBBER does not carry our line
who does.

TWELVE years' experience in making secret
joint hollow wire tubing bracelets, three
years before any other manufacturer

followed, enables us to guarantee our gold-filled
bracelets stamped with our trade-mark (small
star beside the letter T in triangle), to contain
twenty per cent. more gold value than any other
make offered through legitimate channels at
similar figures. We further guarantee to replace
our bracelets free of charge and the other makes
at the nominal cost of tubing and bench work, if,
upon rendering us the U. S. assay receipts, the
result should not prove our assertion to be
correct.
Leading jobbers only carry these goods ; insist
upon the star stamp beside the letter T. If desired
we will furnish the click guard or sliding tongue
on any size tubing.
The error of giving an unlimited guarantee with
a rolled plate article should be avoided by a con-
scientious dealer, perspiration in some persons
being stronger than nitric acid. No article of
raiment is guaranteed other than "all wool."

Am juengsten Tag, wenn die Posaunen shallen
Und alles aus ist mit dem Erdenleben,
Sind wir verpflichted, Rechenschaft zu geben
Von jedem Wort, das unnuetz tins entfallen.
Wie wird's nun werden mit den Worten alien,
In welchen ich so achtungsvoll mein Streben
Um deine Gunst dir an den Tag gegeben,
Wenn diese blos an deinem Ohr verhallen ?
Antworten Sic mit dem Verlangen nach unseren

Armspangen.

TOTTEN MFG.  CO.
JEWELERS

North Attleboro
Massachusetts

Q. C. Rings are becoming more popular every day, surest thing you know. They

are the rings "Milady" takes to at first sight. Thousands of jewelers all over the country

have learned this. They also know that every Q. C. Ring sale leads to additional Q. C.

Ring sales, because of the genuine satisfaction these wonderful rings give.

We firmly believe that Q. C. Rings are the biggest value offered to the trade today

at anywhere near the price. Biggest in intrinsic value. Biggest in selling features.

Q. C. Rings are set with precious and semi-precious stones of better grade than

are usually put into rings at the price. These settings are guaranteed perpetually—we

replace all stones, except diamonds, without cost, at any time in the future. This is a

strong sales clincher—your protection and your customer's protection.

We're spending a lot of money, Mr. Jeweler, acquainting the

people of the United States with Q. C. Rings and their wonderfully

good qualities. We are going to keep right on spending money. We

intend to develop a demand for Q. C. Rings that will be iinprec-

edented. We are accomplishing this because Q. C.
Rings measure up to every word in our advertising.

In addition to this widespread advertising, we fur-
nish you, without cost, an electric service for local adver-
tising, elegant window display material, lantern slides,
brass agency signs, ring catalog
with your own imprint for
general distribution, and other
helpful material. We send to
your store all persons from your
territory who answer our adver-
tisements. We never
sell direct.

If you want
exclusive agency
in your town, fill
in and mad the
corner coupon
today. Then
we'll hold it open
until we can give
you full details of
our attractive
proposition.

Buffalo, N. Y.

Gentlemen :
Please let me know the details

of your proposition on Q. C.
!Zings and hold open the exclusive

agency in this territory until I see
your representative.
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

Important
Announcement

To meet a big demand
for a heavy-weight lOkt.
ring we have brought out
this pattern which in design
is the same as our popular
style 14kt. ring We are
herewith illustrating the Thirty-second
made for every organization in heavy
price of $20.60 each, list.

Degree pattern of this series, and this style is
weight lOkt. gold, finely enameled, at th .1 low

Write us for discounts on this list price and samples, and whenever in need of
Emblems for any organization such as the official Emblems for the Moose, Owl, Elk or
any society, whether in rings, buttons, charms, badges, etc., write us.

THE GUSTAVE FOX CO.
CINCINNATI, OHIO

Li
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ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

free L. W. STILWELL, Deadwood, So. Dak.

Thin Flat Shape TH I-1 WAY " LICH-ITER Lighter Guaranteed
Each "Hahway""Note the Difference"

Press the Button and
You Have a Light Easy Renewing of

Ceric Iron Flint

Patent Applied for

To Importers and Jobbers : We offer you the beat proposition. The smallest thinmodel and most perfect lighter in the world, having all up-to-the-minute improvements.Our prices are lowest. We make prompt shipments from stock F. 0. B., NEW YORK.Write for our 1912 quotations and illustrated catalogue.
Manufactured solely by The Progresa Masch I nen I rid urgtrie

MUNCHEN G. M. B. H. GERMANY

Can Easily Be Taken Apart and
Any Part Replaced

"Halt-
way"
easy

charging
with

Benzine

RAHWAY

Made in Nickel Silver Plated, Gold Plat.td. Sterling Silver, 14 K. Gold, Pearl, withemblems and a fame assortment of fancy styles. Hahway Sterling Silver and SolidGold Cases and fancy styles are a lifelong proposition because any defective partsthrough long usage can easily be replaced. Only the "Flahway lighter can easily betaken apart. Each lighter is guaranteed.
Solo /dont for America and Canada( M. E. BERNHARDT, 157 Chambers St., New York

1887 2  1912

EVERYBODY CAN USE STERNAUWARE

J The matron who loves to adorn her home withworks of art that are also works of beauty.

T
The bachelor girl—artist, student, or woman

-.JJ of business--who appreciates Sternauware

aids to light housekeeping.

(11 The bachelor man to whose den many forms

-11 of Sternauware are heartily welcome.

ill The traveler, the yachtsman—but there is

-̀11 really no need to prolong the list.

(11 Dealers are beginning to realize that Sternau-
-11 ware is always in demand. Display it where
everyone coming into the store can see it, and
mark how popular taste will keep it moving.

fr Send for the Blue Book, filled to overflowing
-11 with ideas for developing your business.

S. STERNAU eic COMPANY
Nevv York Stinwroorr•s: 305 Elrond v.. say, IN. VV. Corner Duane Street

()Mee mad Votetory: 195 P'Iymoutri Street, 13rookly 11, IN. V.
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LIVEN UP YOUR STOCK FOR SPRING TRADE

Increase Your Sales
WITH OUR

Exclusive Lines of Jewelry

\)'fkif

ecent-
„ramples
cfrom

efe  Lpj Cafirie

4:rcksive
e7er.velrg.
sak,hy

cOSS eZ7'egue/fiz.

THE easiest way for the
jeweler to beat "hard

_ times” is to have on
hand a stock of goods

ithat s right up to the minute.

It is an enlightened public that
you have to deal with today.
The public is as well acquainted
with the newest patterns and
designs in jewelry as it is with
the latest cut and style of dress.

You can't offer the public the
same old stock of jewelry in
season and out of season and
expect your business to increase.

You have to be up to date.

Your stock must be up to date.

For live ideas in jewelry, see us.

We make a specialty of supply-
ing them to the jewelry trade.
We have some new leaders for
Spring trade that are winners.

Send for a selection package.

CROSS & BEGUEIAN
23 MAIDEN LANE, NEW YORK
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" We Make for the Spring Trade
Pendants, Slipper Buckles, and
Silk Fobs. A most salable line
of Bracelets and Vanities! in
Bristol Silver and Gold Plate."

■111■;:ap.

-

STERLING FINISH

" We Make for the Spring Trade

Aar Sterling Silver Front Sash Pins,
Bristol Silver Sash Pins, engine

.11111Malt• turned and plain. Ear Rings
with and without Drops."

p14

E 6

E 23

S 903

3052

3053
3001

BRISTOL- SILVER
Is a fine white metal, heavily
silver plated, sterling finish, not
easily dented. More durable
than sterling silver.

BRISTOL JEWELRY CO., INC.
ATTLEBORO, MASSACHUSETTS

Silversmiths and Makers of

Sterling Plated Ware, Leather Fobs, Novelties, Etc.

"Cigarette Cues and Match Boxes
With each order for Match
Boxes that carries safety paper
matches we wiil furnish matches
free."
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THE J. H. c7t4ANNING COMPANY
 ANNOUNCE 

the purchase of the entire line, also machinery, stock, fixtures and accountsreceivable of

MILLS C& WHITE
Successors to BROWN C&, MILLS

The specializing on
Bracelets will be
new factory where
the floor space and
we shall be able to
stantly increasing
fling Bracelets. Our Trade-mark is

the manufacture of
continued at the
with three times
larger equipment
care for the con-
demand for Man-

Our Word %A\ Look for it.

TRADE-MARK

We J. H. MANNING CO 100 STEWART STREET 
• PROVIDENCE, RHODE ISLAND

(Allison OManufacturing Co.

lx27

MAKERS OF

High-grade Gold-filled jewelry

Bracelets, Sash Pins, Brooches, Chatelaines, Hat and Frill Pins,
Cuff Links, Scarf Pins, Tie Clasps, Fobs and Coat Chains

BEST VALUE AND FINEST FINISH

2x213 2x223 2x226 2x227

ASK YOUR WHOLESALER FOR OUR GOODS

NEW YORK OFFICE
3 Maiden Lane

FACTORY, EIGNEY BUILDING

ATTLEBORO, MASSACHUSETTS
CHICAGO OFFICE

8 1 1 Heyworth Building

GOLD-FILLED SAUTOIRS
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The Popular Neck Chain for Watch or Locket
Highest Grade Rolled Plate. Prices $1.17 to $5.66, Keystone List.

All 16 inches, with drop 13/4 as shown in illustration.

QUALITY FULLY GUARANTEED

We will gladly send folder show:ng prices and descriptions of these and other Spring 
goods if you wish.

Sign the attached coupon and check the items desired. Letter or postal if you prefer.

The Albert Walker Co. :
The Manufacturing Jewelry Center

Providence
Rhode Island

43 1

Albert
Walker
Co.

Providence, FL I.

Gentlemen:
Please send

Folder  

1912 Catalog  

Selection Package . . .  
for 10 days

Name  

Street  

City   State



Telegramm•address: KETTENDEL
A. B. C. Code 5th. Edition.
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Chain Manufacturer

PROVIDENCE R. I.
162 CLIFFORD STREET

fir

41.5WWFWNCH-E-S:
BIRMINGHAM
York-Terracelloddey Hill.
NEW -YORK

71/73 Nassau Street.
BOMBAY

,New HerkursBuildin3
Apollo Street.
MILAN

Via G.Bezzoni6.
SHANGHAI

13 Nanking Road.
WARSAW

Krowlewska

 SPECIALTY  

Patent Single Soldered Cable and Curb Chains
By the Foot, Yard or Mile In Gold-filled, Silver and Brass
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It having been brought to my attention that several

concerns in the United States are manufacturing solder-

cored chains in such a manner as to infringe the Fessler

Patents No. 876,792 issued January 14, 1908, No. 890,853

issued June 16, 1908, and No. 890,896 issued June 16,

1908, owned by me, notice is hereby given that suits

will be brought against such infringers and all others

who infringe by using a protective coating for the chain

during the process of single soldering.

Patent No. 1,017,818, issued February 20, 1912, and

also owned by me, covers the process of chemically pro-

ducing a protective coating on the surface of the metal

during the process of soldering. All persons are warned

against using this process.

I take this opportunity to offer my products, namely,

Single Soldered Cable and Curb Chains, in Gold-filled,

Silver and Brass, to the manufacturers, at the very lowest

prices, combined with perfect execution.
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of dress jewelry if you carry these handsome sets
in stock. They are made in extra quality 14 K.
god filled, also in platinide, and at a glance your
Cu towers will be impressed with their high-grade
ap)earance.

The patterns—workmanship--construction and
mother of pearl are identically of the same high
standard as our solid gold sets.

The studs and vest buttons have the famous
Larter Automatic Back—the only kind that can
be inserted or removed instantly. The vest
buttons have no parts to separate and lose—both
are locked automatically and cannot possibly
work out.

THIS MEANS YOU!
4- SEND FOR IT TODAY!

IT'S FREE

will tell you more about its merits
than hundreds of words crowded
into this space.
REQUEST US TO SEND A SAMPLE TODAY.
IT WILL BE A PLEASURE TO DO SO.

Is used for Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

Retail prices quoted here allow you a
good big profit and each combination set
of three studs and links or three studs, six
vest buttons and links, is tastefully packed
in a handsome case.

Ask your jobber to show you these
sets—compare them with others—then
you will be convinced that this line is
the finest gold filled jewelry you have
ever seen.

If you have any difficulty in procuring
our goods, send us your order with the
name of your jobber.

Pacific Coast Representative
A. I. HALL & SON

Jewelers' Elda.
150 Post St., San Francisco, Cal.

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 576
of this issue.

Write for further information.

1011 Chestnut St., PHILADELPHIA, PA.
Established 1891

Amsterdam, Sarphatlstraat 29.31 London, Audrey House, Ely Place
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Pierced Baskets, Trays, Etc.
These articles are of the best nickel silver, saw pierced and heavily
silver plated. They combine lightness with durability and are
popular as gifts, possessing, as they do, both beauty and usefulness.

Write for Illustrations and Prices

Meriden Britannia Co. (INTERNATLONarSILVER CO.) Meriden, Conn.
49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO
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Crusade Against False Stamping
of Alleged Solid Gold Jewelry

Five Manufacturers Charged with Violation of

the Gold Stamping Law—Vigorous Campaign

to Be Prosecuted in Many States—Jail

Sentences to Be Asked For

New York, February 23.—The first important

step in a crusade to stamp out the practice by

certain jewelry manufacturers of selling under a

fourteen-karat mark gold jewelry that assays less

by from two to six karats has been taken by the

National Jewelers' Board of Trade through a

joint committee.
That step was taken by having summonses

served upon five manufacturing jewelers doing
business on the east side to appear before Magis-
trate Corrigan, in the third district court, on a
charge of having violated section No. 431 of the
penal law.
Upon the outcome of these five cases is hinged

similar action in other states, now being with-
held until a precedent has been established upon
which the action can be based.
Gold jewelry secured from the manufacturers

referred to by special agents for the board of
trade, when assayed by George R. Comings, of
the United States assay office, it is alleged, was
shown to contain only from eight to eleven karats,
although stamped fourteen.
Commissioner Walsh, of the bureau of weights

and measures, is also interested in the prosecution
of these cases. He is considering the acquisition
of a testing apparatus which, by the employment

of a process based upon specific gravity, accu-

rately determines the karat fineness of gold

articles.
Many cases of fraudulent representation have

been referred to this bureau, and Commissioner

Walsh is anxious to be so equipped that he can

take decisive action and prosecute the offenders.

He met in conference with T. Edgar Wilson, of

the committee, who said that for over a year the

board has been trying to get convictions in sim-

ilar cases.

Appeal to the Jewelers of Kansas

Secretary of State Association Calls for In-

 d Membership—The Big August Con-

vention as an Attraction

Lindsborg, Kan., February fo.—R. F. Good-

holm, of this town, secretary of the Kansas Re-

tail Jewelers" Association, has issued to the trade

of the state a circular letter, as follows:
"The executive committee met with the presi-

dent and secretary in Kansas City on January 30,

roll. It was decided to hold our next conven-

tion at the same time as the national, in Kansas

City, August 5, or thereabouts. Every jeweler

in Kansas should plan now to attend this conven-

tion, and if you intend to receive the full benefit

of this large meeting you should be a member of

the state association. We need the moral and

financial support of every one of you in this

important work.
"It is hardly fair and just that the burden of

this association work be left to a few of the

progressive jewelers, and the rest stand idly by

and reap the benefits. Put your shoulder to the

wheel and nush your association to the front.

Let us make Kansas the banner state this year.

Make up your minds to join today. Your officers

are working hard and giving their valuable time

to make your association a success, and you can

help by sending in your application for mem-

bership. 'Do It Now.'"

Taxicab Brigands Despoil New Jersey Association

Diamond Dealer Holds Semi-annual Meeting

Daring Robbery of Gems—Desperadoes in

Auto Create Terror in Metropolis—Stolen

Gems Valued at $10,000

New York, February r6.—The series of recent

highway robberies in crowded New York streets,

including a "Wild West" hold-up of a taxicab

and the robbery of two bank messengers of $25,-

000 in cash, was followed today and tonight by

other hold-ups almost as spectacular.

In the last of these George Horth, a dealer in

diamonds, with officzs in the Maiden lane jewelry

district, was robbed of a wallet containing $1o,000

worth of diamonds by two men who jumped

from a taxicab at Thirty-fifth street and Fifth

avenue.
Horth was beaten over the head by one of the

men, while the other snatched the wallet from his

inside coat pocket. The men then jumped back

into the taxicab, which disappeared in the maze

of Fifth avenue traffic. Horth, his head showing

severe contusions, reported his loss to the West

Thirtieth street police station, where he told his

story.
North's Story of the Crime

His name was Horth, he said, and that after-

noon he had been the rounds of a number of

business appointments, carrying concealed, and

never exhibited, a wallet containing diamonds

which he thought were worth about $10,000, all

told. According to the police, Horth said that

the greater part of the jewels did not belong to
him but were stones which he obtained on mem-
oranda.
His last engagement had been to meet a cus-

tomer in the office of the Sage Foundation in the
Marbridge building, and it was to this man that
he had planned to show the jewels which he
carried. He reached that office about 4.30 and
waited until he grew restless with impatience.
A little after 6 he had grown so tired of waiting
that he thought he would go downstairs and walk
around the block.

It was on this quite innocent expedition that
he was attacked. He had made slow, sauntering
progress along Thirty-fourth street to Fifth
avenue, up that thoroughfare to Thirty-fifth
street, and then west till he was within 200 feet
of Sixth avenue, on the south side of the street,
about opposite the Garrick Theater, when an
automobile clattered up to the curb right besid.-:
him, having come, apparently, from Fifth avenue.

He recollected all this afterward, for his first
intimation of trouble was a resounding whack
on the back of the head, followed quickly by
another, and possibly by a third. He was not
sure on that point. Mr. Horth was not sure
on most of the points of his excited narrative.

In the midst of this belaboring, at all events, a
long arm, thrust, he thought, from behind him,
reached down through the overcoat opening,
through the coat opening, and into the inner coat
pocket where his precious package was. Far
more quickly than it took Mr. Horth to tell it the
wallet was gone, and the clearest impression of
the whole quick adventure was the notion that
his assailants, however many of them there were,
got back into the panting car at the curb and
whirled away toward Sixth avenue and out of
sight in the darkness.
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A Campaign for Increased Membership—The

Annual Meeting to Be Held in Jersey City in

May

Trenton, N. J., February 15.—The Retail Jew-

elers' Association of New Jersey held a semi-

annual meeting in Trenton yesterday which was

attended by a representative body of the jewel-

ers of the state. The meeting was called to order

by President C. J. Brotherly, who addressed those

present as to the purpose of the meeting and the

work which the association would be called upon

to perform.
The minutes of the previous meeting were read

and the secretary's report submitted.

As chairman of the committee of membership
Secretary Tack reported that the trade of the
state had been circularized since the last meeting
with a view to securing a goodly number of new
members. The letters secured a number of mem-
bers, but the results on the whole fell short of
expectation, a fact which induced him to suggest
that a personal appeal would be much more ef-
fective. Consequently, it was planned that four
members of the organization should make an
automobile tour of the state, calling on the jew-
elers personally, with a view to influencing them
to join the organization.
The secretary referred to the custom of

Newark manufacturing jewelers selling to their
employees at wholesale prices, and recalled the
resolutions passed on this subject and presented
to the manufacturers. He stated that he had re-
ceived a number of replies from manufacturers
who regarded the suggestion favorably.
A letter from one of the large silverware

manufacturing companies regarding the matter
of profits and price maintenance was discussed,
with the result that the plan proposed was fa-
vored by the association, and it was suggested
that other silverware manufacturers be requested
to take similar action.
The next annual meeting of the association

will be held in Jersey City on Wednesday, May
15, the selection of the latter city in preference
to Newark being due to the forceful advocacy
of Adolph Walter, a Jersey City jeweler.

St. Louis Association Elects Officers
St. Louis, February 12.—The annual election of

officers of the St. Louis Retail Jewelers' Associa-
tion was held at the Jefferson Hotel, this city, and
was preceded by a supper. The election resulted
as follows :

President, A. Courvisier ; vice-president, G. A.
Abel; treasurer, J. F. Zeitler; secretary, E. C.
Zerweck, of the Zerweck Jewelry Company. Di-
rectors elected were: Herman Mauch, George J.
Hess, president of the Hess & Culbertson Jewelry
Company; F. W. Drosten, president of the F. W.
Drosten Jewelry Company; G. Eckhardt, William
Mauch, J. F. Zeitler, J. Bolland, president of the
J. Bolland Jewelry Company; 0. H. Kortkamp,
president of the E. H. Kortkamp Jewelry Com-
pany; J. M. Ebeling, E. C. Zerweck, of the Zer-
weck Jewelry Company; G A. Abel, 0. Buder,
J. B. Boss, R. A. Engelskind and A. Cousvisier.
Delegates to attend the annual meeting of the
National Retail Jewelers' Association in August
at Kansas City, Mo., were elected. They are:
J. M. Ebeling, Herman Mauch, J. F. Zeitler, E. C.
Zerweck and 0. Buder.
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Proper Stamping of Platinum Ware

Stamping Legislation Discussed by National
Jewelers' Board of Trade—Committee Ap-
pointed

New York, February 19.—In view of the de-
mand for the proper stamping of platinum goods
a meeting was held at the rooms of the board
on February 13, at which time this matter was
fully discussed and the feasibility of taking nec-
essary action for the enactment of federal laws
was taken into consideration.
Chairman Louis Cohn, of the good and welfare

committee, who presided, was authorized to ap-
point a committee to thoroughly investigate the
subject. It was also suggested that this commit-
tee consider a method for the better enforcement
of the stamping law. Chairman Cohn has ap-
pointed the following committe: T. E. Wilson,
chairman, of Jewelers' Circular Publishing Com-
pany; Robert W. Adams, of T. W. Adams & Co.;
Henry Blank, of Whiteside & Blank; Hans
Brassier, of The Brassier Company; Sigmund
Cohn, of Belais & Cohn; Edward A. Colby, of
Baker & Co.; August Goldsmith, of Stern Broth-
ers & Co.; Albert M. Kohn, of Theodore A. Kohn
& Son; Josh. W. Mayer, of Powers & Mayer;
M. J. Peikes, of M. J. Peikes & Sons.
The discussion on the matter of stamping plat-

inum was opened by R. W. Adams, who explained
the possibilities for fraud in the absence of any
stamping legislation. Others joined in the discus-
sion, and it was finally suggested that an effort
be made to have the national stamping law so
amended as to cover not only gold and silver, but
also platinum. There is much to be considered,
however, and decided before such a change in
the stamping law can be carried out, and it will be
the duty of the committee appointed to come to a
decision on these matters. Some standard fine-
ness must necessarily be fixed upon before such
legislation can be made effective.

Plucky Jeweler Subdues Robbers

An Exciting Mix-up Which Ended in the
Arrest of Hold-up Man—Young Desperado
Has Record

New York, February i6.—Barnett Nemets, a
fighting jeweler, tackled and defeated two "gun
men" who tried to rob him in his store, at 255
Broome street, on February 15, and in a chase
through Broome street exchanged shots with one
of the fugitives who was finally caught in Essex
street.
Nemets was standing before his open safe

about 9.30 o'clock selecting stones for display in
the show window when two men entered the
shop. The jeweler turned and looked into the
snouts of two pistols.
"Get behind that safe or we'll blow your head

off !" one of the men commanded.
Nemets isn't built that way, and when he

acted it was to kick both men in the wind. One
of them staggered, gasping, through the door
and left his partner to the manhandling jeweler.
Nemets struggled for the pistol and wrenched
it from the man. The pistol flew toward the
door. The man wriggled loose and ran out,
picking up the weapon on the lope.
Nemets got his own pistol from behind the

counter and slamming the door to on the spring
lock followed the thug through Broome street.
When the way was clear he sent a bullet after
the runner, who had a clear lead of nearly a
block. The man stopped and returned the
shots, five for one, then ran on with a crowd in
his wake.
The leading gunner turned into Essex street

and also into the arms of a policeman.
At police headquarters the prisoner said he

was Max Silver, a clerk, seventeen years old,
of 290 Stanton street. When he was confronted
with picture 9208 in the rogues' gallery he ad-
mitted he was Louis Seidman, who, on June 7,ryno, was sent to the penitentiary.

KEYSTONE March 1, 1912

Buffalo 24-Karat Club Safe Blown Open
Holds Annual Meeting in Heart of Maiden Lane

Membership Limited to Twenty-four—Presi-
dent Explains the Why and Wherefore—A
Successful Function

Buffalo, N. Y., February I7.—An association of
jewelers which very successfully combines bus-
iness and social features exists in Buffalo. Some
time ago the local trade formed an association
and also a 24-karat club, the purpose of the latter
being chiefly social. This club held its first an-
nual banquet at the Hotel Genesee on the even-
ing of February 14, and the function proved most
enjoyable. The jewelers and guests in attend-
ance numbered about too. At the head of the
table was President William F. Ehmann, who
acted as toastmaster. During the feast an or-
chestra rendered selections and well-known
vocalists also took part in the musical program.
After the banquet President Ehmann formally

welcomed the jewelers and guests, taking ad-
vantage of the occasion to explain, at some
length, the purposes of the club. He said:
"We have in this city eighty-two merchantslisted as retail jewelers. Fifty-two are membersof the Buffalo Retail Jewelers' Association, and

twenty-four of these fifty-two are members of the24-Karat Club. Why do we limit our membersto twenty-four? First, on the principle that puregold, being twenty-four karats fine, we want
twenty-four pure, honest and reliable men, forwith twenty-four men of twenty-four karatcaliber we can accomplish more good than with
fifty-two.
"Brother jewelers, can you for one moment

comprehend what can be accomplished with
twenty-four men working hand in hand for theirown best interests? It has been often askedwhy we invite jobbers, wholesalers and manufac-turers to join our association as passive members.
Gentlemen, we have not the slightest objection toa jobber. But what we do object to is a jobberputting forth his every effort to sell the con-
sumer, and what he can not sell himself ask usto sell for him.
"Today our membership is twenty-four.Should, however, a member not live up to thehigh standard set by our association his namewill be dropped from the roll. Should a passive

member—that is, a jobber or manufacturer—sellgoods at retail his name likewise will be droppedfrom the roll."
William H. Crosby and Fenton N. Park, ofBuffalo, and Stephen Burret, of Rochester, alsospoke briefly. The presence of the ladies addedeclat to the occasion, and each one was pre-sented with a candy carrot.

Detroit, Mich., Jewelers Hold Meeting
Detroit, Mich., February 23.—The annual bus-iness meeting of the Detroit Retail Jewelers' Clubheld last week was a representative gathering ofDetroit's leading jewelers, and was marked bymuch enthusiasm. The most important businesswas the election of officers, which resulted as fol-lows : President, Andrew Toepel ; first vice-presi-dent, Frank Fitch ; secretary, Clarence Enngass;treasurer, H. W. Wilcox.
Following the business session the members satdown to an elaborate luncheon in the Dixie tea-rooms. Charles Warren, the retiring president,thanked the members for the assistance given him

during his term and urged that the same loyaltybe shown the new president, Mr. Toepel. Mr.
Warren reviewed at considerable length the workof the association during his administration and
suggested several lines of new work which he
thought should be taken up.
The new president thanked the members for

the honor conferred upon him, and promised that
he would do all in his power to make the organi-
zation a real benefit to Detroit jewelers. Mr.
Toepel is known as a good business man, who has
succeeded in building up an excellent business.

First Burglary Below "Dead Line" in Many
Years—Emanuel E. Rose Robbed of $14,000
in Gems—Store Entered by Key

New York, February 24.—Diamonds valued at
$14,000 were stolen from the safe of Emanuel S.
Rose, diamond dealer, on the seventh floor in
49 Maiden lane, by experienced thieves, between
last Wednesday afternoon and nine o'clock yes-
terday morning. This burglary in the heart of
the jewelers' district is the second below Fulton
street in a week, proving, it was commented,
that the crooks of New York regard the famous
"dead line" as a dead letter.
The burglars were unusually daring, not only

in their invasion of the business section, but in
that they took the risk of blowing open a safe
in an office building. The door of the Rose safe
was ripped off its hinges and the entire contents
of the safe, with the exception of papers that
would be useful to no one but members of the
firm, were taken.

It was seen the blowing was the work of
master yeggmen. They had used drills to per-
forate the top and bottom of the door and the
crevices were sealed before the blowpump scat-
tered powder inside the safe. The men put the
covers they found on the show cases over the
safe to muffle the sound of the explosion. When
the fuse was set the nitroglycerine gas exploding
behind the door pushed it outward and left the
contents of the safe exposed and practically un-
injured.
Despite the facts that watchmen are in the

building day and night, that a score of private
watchmen are on guard in Maiden lane between
William and Nassau streets, and that policemen
patrol both sides of the street, not a sound was
heard.

Jewelry Firm Celebrates
Thirty-fifth Anniversary

J. J. Freeman Company's Long and Successful
Record—Now One of the Largest Establish-
ments in the Middle West—High Prestige
and Select Patronage

Toledo, Ohio, February 20.—The thirty-fifth
anniversary of the J. J. Freeman store, of this
city, will be appropriately celebrated the first of
March. While the details of this celebration
have not been worked out at this writing, it will
be something effective and befitting the dignity
of the store which has grown from a small be-
ginning to such mammoth proportions. The
Freeman store is today one of the largest and
finest jewelry houses in this section and supplies
the Toledo demand for the finer class of jewelry,
which a few years ago had to be secured from
Chicago and other large centers.
Not only do Toledoans no longer have to look

abroad for their luxuries, but the outside sur-
rounding territory, much of it rich farming com-
munities, is being supplied from the Freeman
store, and each month widens the scope of its
influence. Not only have the sales departments
been increased but the manufacturing end has
been strengthened until all the special designs are
now being made in the manufacturing depart-
ments of the store. This concern is now at
work on a brooch and pendant which will sell
for $1,o5o. The design was made by the concern
which also furnishes the stones which go into it.
The setting is of platinum.
Among the new departments recently estab-

lished by this company is the stationery depart-
ment, where all the engraving and die work is
done. Some original and beautiful designs are
turned out here. President Freeman has just
returned from a ten days' stay at Mt. Clemens,
where he went for rest and recuperation after
the hard work of the last year.
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Semi-annual Meeting of
the National Association

Dates and Plans of the Annual Convention.

Many New Suggestions Embodied in the

Resolutions Passed at the Meeting—Kansas

City Liberality and Hospitality

Kansas City, February 17.—The semi-annual

meeting of the executive committee of the Amer-

ican National Retail Jewelers' Association was

held at the Coates Hotel, Kansas City, Mo., on

February 12 and 13, having been regularly called

by the president.
The following members were present : Steele F.

Roberts, president; T. L. Combs, vice-president;
Claud Wheeler, secretary ; J. R. Stebbins, treas-
urer ; George H. Tucker and A. W. Anderson,
members. C. T. Evans, of Utica, N. Y., was ab-
sent.
The following resolutions were presented and

passed by the committee:
That the seventh annual convention of the as-

sociation be held in Kansas City, Mo., on August
6, 7, 8 and 9, 1912.
That the sale of exhibition space and issuing

of souvenir program be placed entirely in the
hands of Claud Wheeler, secretary.
That we accept the offer of the Coates Hotel

to donate gratis the use of their assembly hall
(seating 600) and the use of three banquet rooms
for exhibition purposes, with the special rates to
delegates and visitors of $1.5o to $3.00 a day for
rooms (European plan) during convention week.
That we gratefully accept the tender of the

Kansas City retail and wholesale jewelers, sup-
plemented by the members of the Missouri and
Kansas State associations to furnish all enter-
tainment during the meeting of the convention.
That this association enlarge its power and

effectiveness by creating an advisory board con-
sisting of the president and secretary of each
state association, whose duty shall be to meet
with the national executive committee at each
mid-year session to confer on the work of the
association or at any special session called by
the president.
And that we recommend that each state as-

sociation shall provide for the expense of the
president's attendance at these sessions until such
time as the national association can bear such
expense.
A most interesting report on the publicity reso-

lution as presented at the Richmond convention
was read by Frank H. Robertson, of Oklahoma,
chairman of committee, and fully concurred in
with instructions that he secure data on the
probable cost of conducting such an advertising
campaign and report to the convention in August.
That a special committee be appointed to pre-

pare a letter and send to all jobbers, asking their
co-operation in stamping out the abuse of jobbers
retailing and ask them to refrain from so doing
themselves, and that the committee prepare a list

of all jobbers agreeing to support this reform

and that said list be sent to all members of the
association.
That the president of each state association be

requested to appoint a legislative committee to
present to the legislatures of their respective

states the gold and silver stamping act and the
fraudulent advertising law for enactment, and

that these laws be uniform in all states.
That the manufacturers and jobbers be con-

sulted as to the feasibility of a plan to allow

the members of the national association a special

discount on their annual purchases.
That a circular letter be sent to all manufac-

turers of sterling silver, silver plate and 14-karat

and la-karat jewelry, asking their co-operation in
establishing a fixed minimum retail profit basis

on which their goods are to be sold by the retail

dealer.
That the proposition to organize a reciprocal

fire insurance company among the retail jewelers,

confining the business to members of the national

association, be referred to a special committee

for further investigation.
That the secretary have prepared a member-

ship campaign letter, together with several fol-

low-up letters, copies of which be sent to each

state secretary, to be used in soliciting members

for the various state associations.
That a vote of thanks be extended to the

wholesale, manufacturing and retail jewelers of
Kansas City for the attention and entertainment

given this committee and the promise of hearty

co-operation in advertising and promoting inter-

est of the western jewelers in the national con-

vention, to be held in August.
At the close of the session on Tuesday the

executive committee and a number of jewelers

from Kansas and Missouri were the guests of

the wholesale and manufacturing jewelers of

Kansas City at a most delightful luncheon given

at the Baltimore Hotel.
Felicitations were exchanged and the executive

committee was assured that the proverbial pros-

perity and hospitality of Kansas City and its

jewelers would be most enthusiastically enlisted

in a grand effort to make the seventh annual

convention of the American National Retail Jew-

elers' Association the largest and most successful

in its history.
The members of the executive committee thor-

oughly enjoyed their short stay in Kansas City,

inspecting its many high-class jewelry stores and

secured a royal welcome from all the retail jew-

elers visited, and were delighted with the spirit

of good-fellowship prevailinu-, and the surprise

was that such a splendid body of congenial jewel-

ers did not have a local jewelers' club.

The present seemed a most opporttme time for

a get-together movement, as every jeweler spoken

to favoreu such an organization and the hope

is that long before the national convention in

August the Jewelers' 24-Karat Club of Kansas

City will be a reality.
The address of President Roberts will be

found on another page of this issue.

Fixture Manufacturers Hold
Semi-annual Meeting

Organization Has Already Proved Its Worth.

Benefits Merchants by Assuring Them More

Efficient and Economical Service

St. Louis, Mo., February i7.—The National

Commercial Fixture Manufacturers' Association

held their semi-annual meeting at the Planters'

Hotel, this city, February 13, 14 and 15, with the

largest attendance of both members and visiting

manufacturers in the history of the association.

During the course of the meeting trade condi-

tions were discussed and some very interesting

views given. The manufacturers present were

very favorably impressed with what the associa-

tion has done toward a betterment of trade con-

ditions in general, and some very good sugges-

tions for the good of the association were made

and acted upon.
The general opinion of the manufacturers at

the meeting seemed to be that the association had
accomplished considerable along the lines of

general betterment of trade conditions, and a

number of plans regarding factory and selling
organizations were suggested and discussed, the
adoption of which will ultimately result in en-

abling the members of the association to render

a more efficient and economical service to the

merchants.
The following officers were re-elected : Presi-

dent, Charles F. Hofman, John Hofman Com-

pany, Rochester, N. Y.; vice-president, Charles

F. Kade, M. Winter Lumber Company, Sheboy-

gan, Wis.; treasurer, Carl J. Knittel, Joseph

Knittel Show Case Company, Quincy, Ill.; secre-

tary, C. F. E. Luce, Wilmarth Show Case Com-

pany, Grand Rapids, Mich.
The meeting terminated in a banquet Wednes-

day evening, February 14, given the manufac-

turers present by the association.
Nearly all of the visiting manufacturers visited

the plants of the St. Louis manufacturers the

following day and left for their respective homes

Thursday evening, February 15, 1912.
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Annual Meeting of
Minnesota Association

An Excellent Year's Work Reported—Many

Interesting Addresses — New Officers

Elected

St. Paul, Minn., February I7.—The Minnesota

Retail Jewelers' Association held its eighth an-

nual meeting in the Hotel Ryan, St. Paul, Feb-

ruary 14 and 15, and was successful in every way,

though a few members were absent. It might be

added that the absent ones were the losers, for

there were many interesting and valuable

speeches on subjects pertaining to the jewelry

business.
The meeting opened February 14, at 2 p. m.

and was called to order by the president, C. A.
Sherdahl, of Montevideo, Minn., who spoke in
brief of the work that had been accomplished

by the association during the last year. Follow-

ing the president's speech was the calling of the

roll of officers, and then the regular routine of
business, which occupied the balance of the time

allotted for that session. Some very interesting
discussions developed during the afternoon, in

which several of the members took part.
The next session was called to order by the

president February 15, at to a. m. It was at

this meeting that the president gave his regular
address, which was filled with praise for the
association for the work it is doing and will do

in years to come if effort is maintained along

the lines laid out.
A very interesting and beneficial address was

delivered by H. C. Carpenter, of the Rockford

Watch Company. Mr. Carpenter's subject was

"The Evolution of Modern Merchandising," and

his address was full of suggestions and ideas

that were helpful to all present.
The final meeting was called at 2 p. m. Steele

F. Roberts, president of the American Retail
Jewelers' Association, delivered an address which

was very interesting. This was followed by a talk

by Col. John L. Shepherd, of The Keystone

Watch Case Co., which, as usual, was very en-

tertaining and instructive, containing many prac-

tical ideas that could be worked out to ad-

vantage by the retailers. Several other talks

were given by representatives of different con-

cerns, who were present.
After the addresses and general discussions

were over the election of officers was taken up.
The result was as follows: F. H. Straub, of
Fergus Falls, Minn., former vice-president, was
elected president ; H. J. Halverson, of Alex-
andria, vice-president ; E. M. Schwenke, of New
Richland, secretary, and Dr. D. W. Smith, of
Pipestone, treasurer.
There were several elaborate displays by

various manufacturing and wholesale concerns.

Sischo & Beard, St. Paul, had the most attrac-

tive display, in which each of their different de-
partments was represented.
C. S. Nordlie, a representative of the Western

Clock Manufacturing Company, gave two ad-
dresses at their morning meeting, one being
written by G. A. LeRoy, advertising manager of
the company, and one by himself. These papers
are published elsewhere.

Pearl Cultivation in Texas

Galveston, Texas, February 18.—An offer of
$1,000,000 for the exclusive rights of pearl culti-
vation in Caddo Lake has directed the attention
of the state authorities to the value of this in-
dustry, and the offer has been refused. It came
fro ma syndicate of Chicago jewelers.
Caddy Lake is a 40,000-acre body of water in

Marion and Harrison counties, from which pri-

vate interests have been collecting pearl-bearing
mussels for a long time and disposing of the

gems at immense profits to dealers. It is esti-

mated that pearls to the value of a million dollars

have been sold for ridiculously low prices by the
negroes living near the lake. The state will estab-

lish protection for the industry.
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PRECIOUS BERYL CRYSTAL, 19X INCHES HIGH, l54 INCHES THICK, WEIGHT 243 POUNDS

The Precious Beryl family headed by the
Emerald includes Aquamarines, Golden
Beryls, Rose Beryls or Morganites, Yel-
lowish Green Beryls or Aquamarine-
Chrysolites and the white or colorless
varieties.
The specific gravity of Beryl is 2.67 to
2.73, making it one of the lighter min-
erals. Diamonds are about 30 per cent.
heavier and Rubies and Sapphires about
50 per cent. heavier than Beryls. Thus
it will be seen that any member of the
Beryl family of even weight with Dia-
monds, Rubies or Sapphires will be much
larger.
The hardness of Beryls is from 7.5 to 8,
exceeding the quartz family, and some-
times equaling the hardness of Precious
Topaz.
Of all Beryls the Emerald is, of course,
the most important variety, both because
of its beautiful color and its extreme
rarity. The "Flaw of the Emerald" has
become proverbial, and it is rare indeed
to find a dark grass-green Emerald clean

in texture and free from an oily appear-
ance and from flaws as well.
Next in commercial importance comes the
Aquamarine (named from Aqua Marina,
or sea water), ranging from light to dark
green and from bluish green to blue.
This variety of Beryl in contradistinc-
tion to the Emerald is generally quite free
from imperfections and very large per-
fect stones can often be cut.
The lighter green and light bluish green
colors predominate, while the fine dark
greens and deep sky blues are far from
plentiful.
Immense crystals of opaque Beryls have
been found from time to time, but until
recently the record ,transparent crystals
were one of 75 pounds in 7877, one of 22
pounds found about the middle of the
nineteenth century, and one of 78 2-3
pounds found in 7902.
The most interesting find, however, was
recently made at Mararnbaya, on the
Jequetinhona River, in the State of Minas
Geraes, Brazil, where the largest crystal

of Precious Beryl ever known was dis-
covered. This crystal (which is herewith
illustrated) was about 79% inches high,
75/2 inches thick and weighed about 243
pounds.
Much of this great crystal was suitable
only for the inferior qualities of cut
stones, whilst a small percentage taken
from its center possessed sufficient depth
of color to cut good merchantable gems.
We have always been specialists in Aqua-
marines, drawing on our North Carolina
mines for the small fine stones and on the
Brazilian and Madagascar deposits for
the larger stones.
We carry a complete line of "Aquas" in
all sizes, shapes and qualities, and are
generally in a position to fill special cut-
ting orders from our extensive stock of
rough material.
Our prices are very low, and we com-
mend this stone as one of the most effect-
ive and pleasing gems which can be
worn under artificial light as well as
day light.

EVERY STONE BUT THE DIAMOND

AMERICAN GEM AND PEARL COMPANY
14-16 CHURCH STREET, NEW YORK CITY

BUY FROM THE CUTTERS FROM MINES TO MARKET

LONDON, 16 Holborn Viaduct
PARIS, 39 Rue de Chateaudun
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Seventeenth Annual Banquet Philadelphia Jewelers' Club

A Brilliant Social Function—Ex-Cabinet Minister Takes Issue with His Former
Chief—Eloquent Tributes to the Jewelry Trade—Notables Attend Dinner

In no relation does the jewelry trade so ad-
mirably maintain the time-honored status of the
calling and craft than in the brilliant banquets
given by jewelers' associations, especially in the
larger cities. This fact was again forcefully
impressed on those who had the privilege of at-
tending the seventeenth annual banquet of the
Philadelphia Jewelers' Club which was held in the
Bellevue-Stratford Hotel on the evening of Feb-
ruary 24. The palatial dining-room of this mag-
nificent hostelry, with its elaborate decorations,
profuse floral trimming and dazzling illumina-
tion, presented a scene of unsurpassable splendor
when the hundreds of diners were ushered to
their seats.
The banquet was scheduled to open at 7 o'clock,

but for half an hour before this time the club
members and their guests assembled in an adjoin-
ing apartment, where the interval was spent in
friendly intercourse, introductions, welcomes and
the renewal of old acquaintanceship.
The guests of honor who attended comprised

Hon. Rudolph Blankenburg, mayor of Philadel-
phia; Hon. Leslie M. Shaw, Rev. Dr. W. Steele,
J. Warren Alford, president of the 24-Karat Club
of New York, and Steele F. Roberts, president of
the American National Retail Jewelers' Associa-
tion. Others seated at the speakers' table in-
cluded Col. John L. Shepherd, of New York; Se-
lect Councilman Ira D. Garman, ex-president of
the Pennsylvania Retail Jewelers' Association,
and William T. Tilden, president of the Union
League of Philadelphia.
When the diners, who numbered between five

and six hundred, were seated, Doctor Steele of-
fered the invocation and all proceeded to do jus-
tice to a most appetizing menu. An orchestra
discoursed appropriate music; eminent vocalists
contributed beautiful numbers, while the choruses
were stentoriously rendered by the entire assem-
blage.
When the inner man had been duly satisfied,

the president of the club, George W. Read, who
acted as toastmaster, opened the postprandial pro-
gram by proposing a health to the president of
the United States, which was drunk standing.
He then introduced as the first speaker Hon. Les-
lie M. Shaw, formerly governor of Iowa, later
secretary of the treasury, and at present the head
of a large financial institution. Mr. Shaw was
greeted with loud applause, and the applauders
were treated to somewhat of a surprise when this
ex-cabinet member proceeded to sharply criticize
the recently expressed opinions of his former
chief. He said:

Address of Hon. Leslie M. Shaw

."There never were and never will be ideal con-
ditions, but I think our government as founded
is the greatest manifestation of human wisdom
ever shown in any time or in any land.
"The fathers to whom we owe such a debt for

the heritage that is ours did not plan a democ-
racy ; they organized a republic. Up in New
England at one time they used to have a democ-
racy by town meetings, and the multitude ruled.
But that would not go in New York City and it
would not go in a lot of other places.
"I say if we can not trust our men in public

office to give us really representative government,
then we had better have a democracy. But it
never has been and never will be necessary.
"I believe that if one could wake Benjamin

Franklin in the grave now he would modestly
admit that he did possess wisdom, and it was
because he and his fellow statesmen were wise
that the constitution of the United States was
not founded upon the initiative, the referendum
or the recall. They laid down the constitution,

subject to amendment, I grant you, but not the
subject of review.
"if I were now running for office it would not

be well for me to express such thoughts; but if
I were running for office I would express them,
if it did cost me a public career. People who go
to Washington will tell you that never in the his-
tory of this nation has there been such abject
cowardice in congress as is now being exhibited.
Why?
"Because the people of this country are assum-

ing to virtually tell their representatives that they
need not give close study to problems in public
life at present, or listen to debates and discus-
sions, or they may be retired.
"In Coatesville not long ago the constitution

and law and order stood in the way of
the will of the people, and the constitution and
law and order were set aside. You have never
known a lynching, you have never known of mob
violence, that was not perpetrated outright or
actively participated in by the 'best people.' That
was the rule of the mob in Coatesville; and the
rule of the mob is being advocated today.
"I believe thoroughly that the fathers of this

country understood that the men in public life in
representative capacities would study public ques-
tions at close range, and then cast their votes
according to their conscientious convictions, re-
gardless of what the sentiment was 'at home.'
"Suppose it does cost a man his public career?

That is statesmanship, nevertheless. The initia-
tive, referendum and recall would have impeached
Andrew Johnson. What saved this country from
greenbackism? What saved us from free silver?
Statesmanship, I say, statesmanship and inde-
pendence of popular clamor. It was statesman-
ship and independence as opposed to 'popular'
government.
"I recall a man who got up in congress and

told the speaker he had just received a telegram
from a big labor leader in his district instructing
him to vote aye on a certain bill, and for that
reason, and not because of his own convictions
or what he knew on the subject, he so voted.
Gentlemen, there is no need to pay men $7,000 a
year for that. You can get a man at a dollar and
a half a day to do a parrot's work.
"The fathers planned three co-ordinate

branches of government, and they did not plan a
subordinate branch. But we, the people, have
reached the point where we insist that the execu-
tive shall dominate the legislation.
"In governmental matters I am a standpatter.

I believe in this government as the fathers
founded it. I do not believe in the initiative, ref-
erendum or the recall. I do not believe in the
radicalisms of the day. I believe in court decrees
as the courts find them.
"If any one asked me to name what I believe

to be the most prominent characteristic feature
of the American people, I should say that it lies
in the fact that they are judicial minded; but if
you put into the people's hands the right to over-
throw the decree of courts, then your rights are
no better safeguarded than were those of that
negro in Coatesville.
"Such theories are no better when advocated

by one man than when endorsed by another. Put
forward by some they may be worse than when
carried as the standards of others."

On taking his seat Mr. Shaw was loudly ap-
plauded. Mr. Read, amid renewed cheering, then
introduced Mayor Blankenburg, known locally as
the "Old War Horse of Reform." The mayor
thought Mr. Shaw was unjustiably pessimistic.
He said:

Mayor Blankenburg's Speech

"I have an abiding faith in the common sense
and the ultimate righteous decision of the Amer-
ican people on any given question.
"I agree with him that the constitution is a

great document. In fact, if I did it myself, it
could not have been written better. I have been

warned that I must expect criticism in my admin-
istration. I do. It has commenced already, and
I welcome it. It won't hurt me if I am right,
and if I am wrong, it will help both me and the
people.
"I want the citizens of Philadelphia to make the

closest study of their municipal affairs. It is my
aim to redeem this city from political domination
by any party or faction. That is my pledge, and I
will do it, with the aid of all good people. If
you are faithful to your duty as citizens of this
municipality you will be good citizens of the state
and of the nation.

"'I here is a splendid indication of the great
progress of our country in the last year in the
government of the cities. Look at San Fran-
cisco, Chicago and Boston, redeeming themselves
from the clutches of grafters and crooks and try-
ing to place themselves on a high plane. Look
also at Philadelphia and see what she has done.
"Only by separating municipal government ab-

solutely from partisan politics can the redemption
of a city be brought about. That is what I am
trying to do in Philadelphia. I mean to make
this great experiment a success and make Phila-
delphia a shining light for all the other cities of
America to follow."
At the conclusion of his remarks the mayor

was accorded an ovation. Toastmaster Read then
introduced Dr. Talcott Williams, who eulogized
the administration of Mayor Blankenburg. Re-
ferring to the jewelry trade, he said:

Speech of Dr. Talcott Williams

"You gentlemen know that this country of ours
has achieved unprecedented success through our
form of government. It is within your knowl-
edge that one-half of the diamonds of earth come
to America. Some of them go to hotel clerks and
some to other persons. More than half of all the
other gems produced everywhere in the earth
come here.
"Notwithstanding the oft-repeated declaration

that the rich are getting richer and the poor
poorer, this amazing flood of gems is largely for
the decoration of the many.
"No class of business men know better than do

you the necessity for the maintenance of law.
The wealth heaped behind your counters is a
constant temptation to the instability of morals.
The security of the business world as a whole
means your prosperity.
"To be a jeweler is to have a high standard of

business honor.
"Never has it been known that the mark 'ster-

ling' had been placed upon metal below that estab-
lished standard. Kings and republics have de-
based and even repudiated their currency, but
throughout the ages jewelers of all ranks have
maintained and have lived up to this mark of
honor, this stamp of worth upon their wares."
The last speaker of the evening was William

T. Tilden, president of the Union League, who
entertained the assemblage chiefly with humorous
and serious references to the remarks of the
previous speakers.
The souvenir menu and book of choruses, which

were furnished by the Gorham Company, were
beautiful works of art. The cover designs were
charmingly symbolic and greatly admired.
The officers of the club for the ensuing year

are: George W. Read, president ; Stephen • B.
Kent. vice-president ; Robert L. Coates, secretary;
William H. Long, treasurer.
The dinner committee consisted of Joseph E.

Cadwallader, chairman; William Linker, William
H. Long, Alphonse J. Le Jambre, Victor L. Ber-
gesser, J. Warner Hutchins, Louis J. McGrath,
John A. Lehman and A. G. Lee.
The reception committee was as follows : Ste-

phen B. Kent, chairman; Frank L. Wood, Henry
Bodenheimer, Ira D. Garman, Charles E. Berry,
Jacob T. Alburger, Robert C. Green, William P.
Sackett, J. E. Simonson, H. D. Stevens, B. F.
Griscom, H. G. Stevenson, L. H. Muller, Fred
Lapham, L. J. Lawton, Walter Scott, H. D. Slater,
George D. Merrill, F. X. Zirnkilton, Harry C.
Larter, William G. Earle, Matthias Stratton Jr.,
John D. Pettingill, E. C. Stone, E. H. Eck feldt,
N. B. Eltinge, Frank Kind, A. Rutherford, L. H.
Eisenhohr, T. J. Mooney, Julian Hall, Fred Block,
W. L. Washbourne, E. B. Midlen, T. B. Dornan,
Frank Spies, J. D. Battin, F. C. Bode and R. H.
Schley.
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The Accurate Watch—The Hamilton

OVER one-half (almost 56%)
of the watches carried by

Conductors, Engineers, Firemen
and Trainmen on American
Railroads where official time-
inspection is maintained are
Hamilton Timekeepers.
The customer who wants a

reliable watch will not go wrong
if you advise him to follow the
choice made by men with whom
correct time is a matter of life
and death.

Watch
The Railroad Timekeeper of America

The Hamilton 12-size shown here, the thinnest
12-size 19 or 23 jewel watch made in America, is
pronounced by experts and jewelers " the most accu-
rate and beautiful thin model watch purchasable."

Hamilton Watches are made in all standard watch
sizes from the "Lady Hamilton," a precise watch for
ladies, to the 18-size, so highly favored and widely
used by railroad men. Retail prices of Hamilton
Watches vary according to size, movement and casing
from $38.50 to $125.00.

Jewelers will be supplied with Hamilton move-
ments for " movement only " sales where they
desire. This fact is featured in all our advertising.

Write for "The Timekeeper" 

Further information
about Hamilton watches
has been set forth in a hand-
somely illustrated booklet
called "The Timekeeper."
This booklet was written to
interest and instruct those
who are thinking of buying
a watch. We believe that
it will also be of interest
to the trade.

One detail of railroad service
which escapes the observation of the
public is the official watch inspec-
tion. Every engineer and conductor
is obliged to have a watch of a
standard grade and every two weeks
present it to the railroad company's
watch inspector for examination.
Any watch which varies more than
a few seconds per week is liable to
be taken out of service for readjust-
ment, as a variation of less than
one minute may make all the
difference between a safe run and a
disaster.

Engineer C. S. Conklin, whose photograph is shown here, and Conductor
C. Smith, of the " ed Hummer," the famous Chicago & Alton

limited train from Chicago to Kangas City, have both car.
ried Hamilton Timekeepers for several years.

HAMILTON WATCH COMPANY
Makers of The Railroad Timekeepers

•
of America

Lancaster, Pa.
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A semi-monthly journal, published on the let and
igth of each month, devoted to the interests of
the Watch, Jewelry and Kindred Trades. The
purpose anti policy of this Journal are the pro-
tection and promotion of all trade interests. A
rigid censorship assures the reliability and worth
of all reading matter, and the exclusion of all
that Is not trustworthy or relevant. We decline
to insert advertisements that are unreliable, or
misleading in representation, defamatory in state-
ment or detrimental to the welfare of the trade.

Subscription—One Dollar per year, postpaid, to all parts of
the United States, Hawaii, Porto Rico, Philippines,Guam,
U. S. Island of Samoa, Cuba and Mexico; single copies,
regular issues, 10 cents; special issues, 25 cents. To
Canada, $2.00 per year. To Foreign countries, $3.66
(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone." when sent by mail, should
be made by Postoffice Money Order, Bank Check or
Draft, or Express Money Order. When neither of
these can be procured, send the money in a Registered
Letter. All remittances should be made payable to
The Keystone Publishing Company.

Change of Address — Subscribers desiring their address
changed should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d
of each month to insure insertion in the issue of the 1st
of the following month, and by the 8th of the month for
Insertion in the issue of the 15th of the same month.

Address all communications to

THE KEYSTONE PUBLISHING COMPANY
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809-811-813N. 19th St.

PROVIDENCE, R. I. Philadelphia, Pa.
524 HOWARD BLDG.
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Trade Special and Uplift Number

In presenting to the trade this issue of

our journal we wish to direct attention to

one important feature of unusual interest

and value to every jeweler. The character

of the contents fully justifies the descrip-

tion of this handsome issue as given above.

In large proportion these contents are the

work of the jewelers themselves, and fur-

nish most gratifying proof of the progress

of the trade in recent years in the science

and aA of modern merchandising. Practi-

cally no phase of storekeeping has been

overlooked in this selection of special con-

tributions, and each subject is treated by

one who has become a recognized authority

through the hard school of experience. In

these valuable articles there is no theoriz-

ing—the ideas have been proved practical

and valuable and are here exploited, many

of them for the first time, for the benefit

of the jewelers of the country.

Not so many years ago an effort to com-

pile an issue of this character, largely with

the aid of our readers, would have met with

little success, while at the present time there

are hundreds of jewelers throughout the

land who can furnish masterly contribu-

tions on almost any branch of merchandis-

ing, at least so far as the jewelry business

is concerned. In bringing about this change

this journal doubtless played an important

part, but organization and friendly inter-

course have also been an important factor

in this rapid advancement. Trade meet-

ings have not only created a more fraternal
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feeling, but have also furnished what may
be styled postgraduate courses in business.
Attendance at these meetings has broad-
ened the minds of the jewelers, furnished
them with valuable ideas of which they had
no previous knowledge, made clear to them
their own shortcomings and pointed out the
methods of business-doing the use of which
is imperative if success is to be achieved
under the strenuously competitive condi-
tions of the time.

Modern Merchandising
in the Jewelry Trade

Among the contributions above referred
to which call for special attention and study
at the hands of a large proportion of the
trade are those which give the details of a
simple bookkeeping system which experi-
ence has proved satisfactory, and of a stock
record system which its author pronounces
admirably adapted to the purposes of the
small jewelry store. Yet another valuable
contribution explains in detail a thor-
oughly systematized method of conducting
the repair department, the author of this
contribution also being a jeweler of experi-

ence, who has built up a successful business
on modern lines. A particularly forceful
article is that entitled "What Are You? A
Mechanic or Salesman?" which will touch
a responsive chord in many of our readers
who are all too conscious of their short-
comings in one or other capacity. The
jeweler who favored us with this contribu-
tion, and who wished to be anonymous, is

one of the most progressive and enterpris-

ing of the western trade, whose mastery of
salesmanship has brought him unusual

success.
Other special contributions, "Qualities,

Minus and Plus, from a Jeweler's Stand-
point," "The Valuing of Merchandise by

the Jeweler," "Competition in the Jewelry
Trade," "Taking in Repair Work," "Hir-

ing Workmen by Mail," etc., all have this

special value, that they are not the work

of mere business writers or experts, but the

ideas, experiences and evolved methods of

real, live jewelers, and • directly applicable

to the business of every other jeweler simi-

larly circumstanced. The contribution with

the suggestive title, "Mildew in the Jewelry

Business," is a searching diagnosis of jew-

elry trade ills with the most up-to-date

methods of treatment. In its entirety this

issue probably contains more practical in-

formation for the jeweler than has ever

heretofore been found in any single number

of any jewelry publication.

We were compelled by limitation of space
to hold over several valuable contributions
for future issues.
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Results of the Prize Contest

On pages 539 and 543 of this issue is
announced the result of the prize contest on
the query, "Should the Roller Jewel Be•
Oiled?" We are much impressed by the
widespread interest manifested in this con-
test, which brought to us several hundred
replies. These, appropriately numbered,
were submitted to the judges, the names
being withheld in order to assure an abso-
lutely unprejudiced and impartial judg-
ment. While the judges themselves do not

expect that their decision will be absolutely
satisfactory to all the contestants, they wish

it to be known that they gave the matter
conscientious consideration and believe that
their judgment in the case is correct. They
were so impressed with the interest taken
by a large number of the contestants and

by the excellence of the reasons for their

opinion as stated in their essays, that they

compiled a list of those entitled to honor-

able mention.
We wish to thank our subscribers who

entered this contest, and have no doubt that

all will benefit from it to an extent that will

reward them for their trouble. It is our

purpose to follow this contest with others
of an instructive character, and trust that
equal interest in these will be shown.
There can be no better way than this to
solve definitely the many problems in watch
work on which a difference of opinion still
exists.

Dates of State Conventions

Our readers will notice in the following
list that a change in some of the dates has
been made since our last issue. This was in
accordance with the suggestion and general
wish that no two conventions should be held
on the same date, if it were at all possible to
avoid the clash.
The most important change made was in

the case of the Illinois association, which
will hold its annual convention at the place
formerly announced, Rock Island, but on
May 22, 23 and 24.

Nebraska Retail Jewelers' Association, at
Omaha, March 6 and 7.

Virginia Retail Jewelers' Association,
April 9.
Oklahoma Retail Jewelers' Association,

at Oklahoma City, May 6 and 7.
Arkansas Retail Jewelers' Association, at

Little Rock, May 14 and 15.
New Jersey Retail Jewelers' Association,

at Jersey City, May 15.
Illinois Retail Jewelers' Association, at

Rock Island, May 22, 23 and 24.
New York Retail Jewelers' Association,

at Utica, latter part of May.
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North Dakota Retail Jewelers' Associa-
tion, at Fargo, June 12, 13 and 14.

Missouri Retail Jewelers' Association,
June 16 and 17.

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, -June 18 and 19.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, 10 and
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July (second week probably).
Kansas Retail Jewelers' Association, at

Kansas City, August 5.

Valuing of Merchandise
by the Retail Jeweler

The announcement in our issue of Feb-
ruary I that the jewelers of Lincoln, Neb.,
had agreed to charge 5 per cent of the price
of a diamond for placing a value on same
has created much interest among our read-
ers. One of these, E. H. Preiber, Scotland,
S. Dak., expresses the sentiments of many
as follows : "Why can not all of us charge
the same percentage for valuing a watch or
any other piece of jewelry? It has hap-
pened to me times without number that some
party would send away for a watch and
then bring it to me and ask me what it was
worth. This is, I think, a common experi-
ence with mail-order watches and jewelry,
but more especially watches. Now, it strikes
me that if all that I am good for is to place
a value on an article after it has been bought
some place else it ought to be worth paying
for the opinion. Should they get sore about
your charging them for the opinion, I don't
think you would lose much, as they are send-
ing away for goods anyhow. Possibly some
of the other jewelers have had experience or
have something to suggest along this line."
In connection with the above we take

much pleasure in referring our readers to
an article in this issue on the self-same sub-
ject by T. J. Combs, first vice-president of

the American National Retail Jewelers'

Association. Mr. Combs has analyzed the

matter in his usual forceful way and so
completely that we refer our readers to his

contribution for such comment as we our-

selves would be inclined to make.

This is an abuse which the trade have it

within their power to rectify immediately

without injury to their prestige and with

benefit to their income.

Platform and Program
of the Organized Trade

It is appropriate at this opening of the
convention season to have exploited in brief
form the purposes for which thc. trade have
been and are being organized and the re-
forms which it is expected to secure through
the instrument of such organization. In the
report of the Kansas City meeting of the
national association, on page 439, and in a
more comprehensive way in the speech of
the president of the organization, on pages
473 and 476, will be found a complete organ-
ization brief, and we urge a careful perusal
of this plain statement, not by association
members only, but more particularly by
those who are not now affiliated with any
trade body. The keynote of a great year s
work is sounded in President Roberts' ad-
dress, but the achievement of these reforms
in their fullness calls for a very large in-
crease in organization membership and a
greater interest in the movement on the
part of the trade at large.

In a statement to the different associa-
tions Secretary Wheeler furnished the sur-
prising information that he found it neces-
sary to eliminate from his files eight hundred
and four cards of jewelers who are far
behind in their dues. Some of these may
possibly have passed away or changed their
business, but the number is entirely too
large to be accounted for other than as mere
delinquents. In view of this Mr. Wheeler
very aptly inserts : "We can not gain pres-
tige with the wholesale trade and manufac-
turers unless we maintain the interest of the
old members. It is hard to convince the
manufacturer or jobber that the jeweler
wants a thing when he won't pay dues in his
state association." This is a strictly truth-
ful statement of the most important feature
of the case. The following appeal of the
secretary is timely and we trust will be
effective:

Men who have been interested in this work
for years, and wholesalers who are interested
In your success, feel that this is the critical year
for our association work. We win or lose this
year. We must win. There must be such a
work in the next few months that every one in
the trade, from the biggest manufacturer to the
smallest retailer, will know that we are in earnest
and something is doing. I am not a pessimist
or calamity howler, but I tell you frankly that
we must do something. Each state has chosen
its officers and upon them depends the success of
that state, and the national depends upon the
work of all states. The officers of the national
are ready to give you every assistance possible.
We can not lose what has been done and permit
those who have predicted and worked for disastor
to say "I told you so."

In justice to some of the associations it
should be stated that the charge of serious
delinquency does not apply to them, but they
can respond to the suggestion by adding to
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their present number. We would urge the
officers of the different state bodies to take
this matter up earnestly without further
delay, in order that a thorough membership
campaign may be conducted previous to the
big meetings. The jeweler who can not see
sufficient return for the membership fee in
the work of the present movement would
seem to be wilfully blind to his own and his
trade interests.

Tracie Suggestions
as to Birth Stones

We have had from time to time a number
of communications from the trade in regard
to the differing opinions which prevail on
the matter of at least some of the birth-
stones. Some of the jewelers, we are in-
formed, use lists which differ from those
used by others, and the public mind is not
only confused thereby, but interest is les-
sened, as the conflicting views emphasize
the fictitious character of the symbolism.
Self-interest suggests a settlement of this
question, and one of our correspondents
names the following list as the one most
generally observed and which should be uni-
versally adopted : January, garnet ; Feb-
ruary, amethyst ; March, bloodstone ; April,
diamond ; May, emerald ; June, pearl ; July,
ruby; August, sardonyx ; September, sap-
phire ; • October, opal ; November, topaz;
December, turquoise.

This birthstone idea has proved quite a
profitable one for the trade, and, unlike
most fads, it can be used indefinitely.

Enhancing Profits on Silverware

The suggestion of one of the large silver-
ware manufacturing concerns that a mini-
mum profit be exacted on every sale of ster-
ling ware has appealed most favorably to
the trade, and has, in fact, as far as we have
learned, been universally approved. The
only criticism of our subscribers that has
reached this office is that the minimum profit
suggested is too little. In a very interesting
letter on the subject G. B. Ludy, president
of the Iowa Retail Jewelers' Association,
makes a reasonable calculation in regard to
the cost of doing business and other ex-
penses, and suggests that the minimum
profit on the higher priced articles should
not be less than 6o per cent. The idea of
the silverware company, however, shows
progress in the proper direction, and if it
be strictly adhered to, any reasonable ad-
vance in the minimum may be expected in
time. We invite further discussion of this
subject by our readers.

Artistic Drinking Cups of Unique Design

A Patrician Perquisite of Ye Olden Tillie— Famed in Son
g and Story— Beloved of Kings and Potentates—

Artistic Genius Was Lavished on the Creation of M
arvelous Designs

By 0. A. CARLYLE

A feature of the social life of our ancestors
which we could well afford to forget is immortal-
ized in the world-famed collection of drinking
cups, the artistic excellence of which entitles
them to careful preservation in the museums and
treasure houses of the world. In form and func-

tion these beautiful vessels tell a story of the
human abandon that pervaded social history till
well-nigh our own day. All have read of the
somewhat abhorrent custom of warriors drinking
from the skulls of their Vanquished foes, or who,
if slain in battle, were promised such indulgence

in another world; but more beautiful and valuable
cups were provided for such potentates and their
associates as recognizcd "drink and be merry" as

the chief doctrines of life. In those ages
"rummers" or drinking cups came to be recognized

as an essential ornament of every pretentious
household. Even today we present drinking cups
as a gift of honor, in commemoration of jubilees
and similar festivities, and they are offered to
emperors and princes without offense. On enter-

ing upon his reign in the fifteenth century
"Raushebart" (nickname for Count Eberhardt of
Wurtemberg) was the recipient of thirty-two
drinking cups.

The Sway of the Cup

Every princely house had to have a giant cup
wherewith to honor its guests. Inasmuch as
drinking was practiced on every occasion, drinking

bouts were held, so that visitors might show their
prowess as drinkers like the god Donar. It was
customary, at every court, to maintain a few
exceptional drinkers who could carry
on the drinking contests with visitors.
They were called court fools and
enjoyed many privileges, for the
princes considered it a great honor
to count among their adherents the
greatest "gluttons and sots." The
drinking cup of the temperate Em-
peror Ferdinand II was only a yard
high, the half of which formed the
cup or container and was of four
quarts capacity. He who knew how
to empty such a rummer, or possibly
several of them, could also wield the
ponderous sword of knighthood and
deliver a hearty lance-thrust without
toppling from the saddle. On the
other hand, in his iron armor, he
was defenseless against the sun of
Italy or Syria, the thirst making him
powerless. At the court of Saxony,
which was notorious for its excesses,
because there the Sarcon and Polish
nobles held their immoderate drink-
ing bouts, the drinking was done
from larger cups than those used by
the temperate Emperor Ferdinand,
and the wine-cask at Konigstein held
600 kilderkins more than the famous
huge one at Heidelberg.

. Happily such drinking bouts, so
diametrically contrary as they would
be to Modern ideas as to temperance
and common sense in enjoyment, are
long since things of the past, but the
presentation of goblets, loving cups.
etc., as souvenirs, as prizes, as
trophies, even as tokens of esteem

and approbation, still survives as a
memento of a long obsolete custom,
although their use as drinking vessels
no longer enters into consideration.
They have, however, assumed,. for
the most part, a form so conventional
and commonplace, so stereotyped and
devoid of artistic merit of olden days,
that a return to old models to beau-
tify the style of the modern "loving
cup," as it is termed with reference

to its former use, would be a welcome

innovation and would encourage the introduction
of a little variety in this branch of the silversmith's
art. To bring about such a reform, contemplation
of the most unique and beautiful examples of
former times would not only prove advantagzous

from a trade standpoint, but, if brought to the
notice of customers, would be calculated to in-
spire the purchasers or presenters of these testi
monials to give orders which would entitle the
silversmith to depart from the beaten path and
encourage him to embody more artistic beauty in
these tokens.

Possibly in no country has the designing and
fashioning of drinking vessels of ceremony re-
ceived more attention or been brought to such
great perfection as in Germany, where the fore-

most masters of the silversmith's art employed
their talents in this direction, and no museum or
collection of silversmiths' work would be consid-
ered complete without some specimens or replicas

of their masterpieces.

The Kaiser-becker of Osnabrueck

Among the notable works of this description
preserved in Germany from the early Gothic period

a prominent place must be allotted to the famous
Kaiser-becker of Osnabrueck. The shaft of the
foot and the figure with which it is crowned are
contributions from the sixteenth century. The

cup stands on a six-sided foot and probably had
originally a shaft of approximately the same

height as the present one. The lower addition

shows, however, that it was carried out in the

early Gothic style of architecture. In the center

of the shaft is a six-sided knop, of flattened form.
The bowl and cover are perfectly preserved. On
the bowl, in twelve medallions, virtues and vices
are presented comparatively in pairs, in vigorous
and artistic style. The figures in the medallions
of the lid, taken from the Roman antique, are par-
ticularly striking and were probably copied from
cameos. In the gore-shaped medallions twelve fig-
ures dancing and playing on musical instruments
are posed in which we can likewise trace the influ-
ence of the antique. The space between these
medallions is tilled out with champleve enamels,
also displaying Roman character. The seated
figure of an emperor, originally also doubtless on
the lid, is now on the inside. The origin of this
cup, unique in form and detail, is not known.
The secular element in art gained strength in

the advanced Gothic period. The royal houses
extended and firmly established their possessions,
but above all there arose, in the growing cities, a
rich and powerful element which aspired to equip
their town halls, guilds and homes in rich and
luxurious ornamentation. The notable civic devel-
opment of the fifteenth century, to w hien we owe
the majority of the existing specimens of German
silversmith work, was not, however, confined to
the Gothic, but attained its full importance when
renaissance art was at its zenith, in the sixteenth
century. i  s

It therefore necessary to consider the late
Gothic silver work and its peculiarities in connec-
tion with renaissance products of the same char-
acter. Only pure form development can, however,
be considered, it being impossible to establish a

sharp division between secular and
ecclesiastical vessels, what are to be
regarded as peculiarly ecclesiastical
features often appearing in secular
works. This would lead us to class
as churchly goods such as are evi-
dently of the opposite character. The
architectural treatment of vessels,
such as we find, for instance, almost
universally in monstrances, and which
is due to special requirements, occurs
only exceptionally in secular vessels
or as a fancy addition to foot or
cover, as in the famous Cassel
tankard. The form of vessels for sec-
ular use, of which we have numerous
examples from the fourteenth and
especially from the fifteenth centuries,
pursues its own way.

An Evolved Type

The foundation of this form is the
drinking vessels proper, which, as
early as the fourteenth century, de-
veloped in the typical form of a
covered goblet on a high foot. The
form of this goblet did not originate,
like the shape of the antique vessels,
in an artistic discovery of the out-
lines, but rested on technical require-
ments, on the peculiarities of metal
embossing, just as the architectural
form outlines of the Gothic style
were based on the formula calculated
by the stonecutters. The form of the
Gothic goblet originated, almost with-
out exception, in the bossing. The
goblet is a vessel with high walls;
the bosses were planned in two rings
of equal number, a lower circle of
small bosses, an upper circle, corre-
sponding with the increased circum-
ference, of larger size. Each of these
rings may be doubled. This, how-
ever, does not result in a quartering,
but the twofold division in altitude
remains, under all circumstances, un-
changed. Where the lower and
upper circle of bosses must meet—a
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North Dakota Retail Jewelers' Associa-
tion, at Fargo, June 12, 13 and 14.

Missouri Retail Jewelers' Association,
June 16 and 17.

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, -June 18 and 19.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, ro and ii.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July (second week probably).
Kansas Retail Jewelers' Association, at

Kansas City, August 5.

Valuing of Merchandise
by the Retail Jeweler

The announcement in our issue of Feb-
ruary I that the jewelers of Lincoln, Neb.,
had agreed to charge 5 per cent of the price
of a diamond for placing a value on same
has created much interest among our read-
ers. One of these, E. H. Preiber, Scotland,
S. Dak., expresses the sentiments of many
as follows : "Why can not all of us charge
the same percentage for valuing a watch or
any other piece of jewelry? It has hap-
pened to me times without number that some
party would send away for a watch and
then bring it to me and ask me what it was
worth. This is, I think, a common experi-
ence with mail-order watches and jewelry,
but more especially watches. Now, it strikes
me that if all that I am good for is to place
a value on an article after it has been bought
some place else it ought to be worth paying
for the opinion. Should they get sore about
your charging them for the opinion, I don't
think you would lose much, as they are send-
ing away for goods anyhow. Possibly some
of the other jewelers have had experience or
have something to suggest along this line."
In connection with the above we take

much pleasure in referring our readers to
an article in this issue on the self-same sub-
ject by T. J. Combs, first vice-president of
the American National Retail Jewelers'

Association. Mr. Combs has analyzed the

matter in his usual forceful way and so

completely that we refer our readers to his

contribution for such comment as we our-

selves would be inclined to make.
This is an abuse which the trade have it

within their power to rectify immediately

without injury to their prestige and with

benefit to their income.

Platform and Program
of the Urganized Trade

It is appropriate at this opening of the
convention season to have exploited in brief
form the purposes for which the. trade have
been and are being organized and the re-
forms which it is expected to secure through
the instrument of such organization. In the
report of the Kansas City meeting of the
national association, on page 439, and in a
more comprehensive way in the speech of
the president of the organization, on pages
473 and 476, will be found a complete organ-
ization brief, and we urge a careful perusal
of this plain statement, not by association
members only, but more particularly by
those who are not now affiliated with any
trade body. The keynote of a great year s
work is sounded in President Roberts' ad-
dress, but the achievement of these reforms
in their fullness calls for a very large in-
crease in organization membership and a
greater interest in the movement on the
part of the trade at large.

In a statement to the different associa-
tions Secretary Wheeler furnished the sur-
prising information that he found it neces-
sary to eliminate from his files eight hundred
and four cards of jewelers who are far
behind in their dues. Some of these may
possibly have passed away or changed their
business, but the number is entirely too
large to be accounted for other than as mere
delinquents. In view of this Mr. Wheeler
very aptly inserts : "We can not gain pres-
tige with the wholesale trade and manufac-
turers unless we maintain the interest of the
old members. It is hard to convince the
manufacturer or jobber that the jeweler
wants a thing when he won't pay dues in his
state association." This is a strictly truth-
ful statement of the most important feature
of the case. The following appeal of the
secretary is timely and we trust will be
effective:

Men who have been interested in this work
for years, and wholesalers who are interested
in your success, feel that this is the critical year
for our association work. We win or lose this
year. We must win. There must be such a
work in the next few months that every one in
the trade, from the biggest manufacturer to the
smallest retailer, will know that we are in earnest
and something is doing. I am not a pessimist
or calamity howler, but I tell you frankly that
we must do something. Each state has chosen
its officers and upon them depends the success of
that state, and the national depends upon the
work of all states. The officers of the national
are ready to give you every assistance possible.
We can not lose what has been done and permit
those who have predicted and worked for disastor
to say "I told you so."

In justice to some of the associations it
should be stated that the charge of serious
delinquency does not apply to them, but they
can respond to the suggestion by adding to
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their present number. We would urge the
officers of the different state bodies to take
this matter up earnestly without further
delay, in order that a thorough membership
campaign may be conducted previous to the
big meetings. The jeweler who can not see
sufficient return for the membership fee in
the work of the present movement would
seem to be wilfully blind to his own and his
trade interests.

Trade Suggestions
as to Birth Stones

We have had from time to time a number
of communications from the trade in regard
to the differing opinions which prevail on
the matter of at least some of the birth-
stones. Some of the jewelers, we are in-
formed, use lists which differ from those
used by others, and the public mind is not
only confused thereby, but interest is les-
sened, as the conflicting views emphasize
the fictitious character of the symbolism.
Self-interest suggests a settlement of this
question, and one of our correspondents
names the following list as the one most
generally observed and which should be uni-
versally adopted : January, garnet ; Feb-
ruary, amethyst ; March, bloodstone ; April,
diamond ; May, emerald ; June, pearl ; July,
ruby ; August, sardonyx ; September, sap-
phire; October, opal ; November, topaz;
December, turquoise.

This birthstone idea has proved quite a
profitable one for the trade, and, unlike
most fads, it can be used indefinitely.

Enhancing Profits on Silverware

The suggestion of one of the large silver-
ware manufacturing concerns that a mini-
mum profit be exacted on every sale of ster-
ling ware has appealed most favorably to
the trade, and has, in fact, as far as we have
learned, been universally approved. The
only criticism of our subscribers that has
reached this office is that the minimum profit
suggested is too little. In a very interesting
letter on the subject G. B. Ludy, president
of the Iowa Retail Jewelers' Association,
make a reasonable calculation in regard to
the cost of doing business and other ex-
penses, and suggests that the minimum
profit on the higher priced articles should
not be less than 6o per cent. The idea of
the silverware company, however, shows
progress in the proper direction, and if it
be strictly adhered to, any reasonable ad-
vance in the minimum may be expected in
time. We invite further discussion of this
subject by our readers.

Artistic Drinking Cups of Unique Design

A Patrician Perquisite of Ye Olden Time— Famed in 
Song and Story— Beloved of Kings and Potentates —

Artistic Genius Was Lavished on the Creation of Marvelous D
esigns

By 0. A. CARLYLE

A feature of the social life of our ancestors
which we could well afford to forget is immortal-
ized in the world-famed collection of drinking
cups, the artistic excellence of which entitles
them to careful preservation in the museums and
treasure houses of the world. In form and func-
tion these beautiful vessels tell a story of the
human abandon that pervaded social history till
well-nigh our own day. All have read of the
somewhat abhorrent custom of warriors drinking
from the skulls of their vanquished foes, or who,
if slain in battle, were promised such indulgence
in another world ; but more beautiful and valuable
cups were provided for such potentates and their
associates as recognized "drink and be merry" as
the chief doctrines of life. In those ages
"rummers" or drinking cups came to be recognized
as an essential ornament of every pretentious
household. Even today we present drinking cups
as a gift of honor, in commemoration of jubilees
and similar festivities, and they are offered to
emperors and princes without offense. On enter-
ing upon his reign in the fifteenth century
"Raushebart" (nickname for Count Eberhardt of
Wurtemberg) was the recipient of thirty-two
drinking cups.

The Sway of the Cup

Every princely house had to have a giant cup
wherewith to honor its guests. Inasmuch as
drinking was practiced on every occasion, drinking
bouts were held, so that visitors might show their
prowess as drinkers like the god Donar. It was
customary, at every court, to maintain a few
exceptional drinkers who could carry
on the drinking contests with visitors.
They were called court fools and
enjoyed many privileges, for the
princes considered it a great honor
to count among their adherents the
greatest "gluttons and sots." The
drinking cup of the temperate Em-
peror Ferdinand II was only a yard
high, the half of which formed the
cup or container and was of four
quarts capacity. He who knew how
to empty such a rummer, or possibly
several of them, could also wield the
ponderous sword of knighthood and
deliver a hearty lance-thrust without
toppling from the saddle. On the
other hand, in his iron armor, he
was defenseless against the sun of
Italy or Syria, the thirst making him
powerless. At the court of Saxony,
which was notorious for its excesses,
because there the Sarcon and Polish
nobles held their immoderate drink-
ing bouts, the drinking was done
from larger cups than those used by
the temperate Emperor Ferdinand,
and the wine-cask at Konigstein held
600 kilderkins more than the famous
huge one at Heidelberg.

. Happily such drinking bouts, so
diametrically contrary as they would
be to modern ideas as to temperance
and common sense in enjoyment, are
long since things of the past, but the
presentation of goblets, loving cups.
etc., as souvenirs, as prizes, as
trophies, even as tokens of esteem

and approbation, still survives as a
memento of a long obsolete custom,
although their use as drinking vessels

no longer enters into consideration.
They have, however, assumed. for
the most part, a form so conventional
and commonplace, so stereotyped and
devoid of artistic merit of olden days,

that a return to old models to beau-
tify the style of the modern "loving
cup," as it is termed with reference

to its former use, would be a welcome

innovation and would encourage the introduction
of a little variety in this branch of the silversmith's
art. To bring about such a reform, contemplation
of the most unique and beautiful examples of
former times would not only prove advantageous
from a trade standpoint, but, if brought to the
notice of customers, would be calculated to in-
spire the purchasers or presenters of these testi.
monials to give orders which would entitle the
silversmith to depart from the beaten path and
encourage him to embody more artistic beauty in
these tokens.

Possibly in no country has the designing and
fashioning of drinking vessels of ceremony re-
ceived more attention or been brought to such
great perfection as in Germany, where the fore-
most masters of the silversmith's art employed
their talents in this direction, and no museum or
collection of silversmiths' work would be consid-
ered complete without some specimens or replicas
of their masterpieces.

The Kaiser-becker of Osnabrueck

Among the notable works of this description
preserved in Germany from the early Gothic period
a prominent place must be allotted to the famous
Kaiser-becker of Osnabrueck. The shaft of the
foot and the figure with which it is crowned are
contributions from the sixteenth century. The

cup stands on a six-sided foot and probably had
originally a shaft of approximately the same
height as the present one. The lower addition
shows, however, that it was carried out in the

early Gothic style of architecture. In the center

of the shaft is a six-sided knop, of flattened form.
The bowl and cover are perfectly preserved. On
the bowl, in twelve medallions, virtues and vices
are presented comparatively in pairs, in vigorous
and artistic style. The figures in the medallions
of the lid, taken from the Roman antique, are par-
ticularly striking and were probably copied from
cameos. In the gore-shaped medallions twelve fig-
ures dancing and playing on musical instruments
are posed in which we can likewise trace the influ-
ence of the antique. The space between these
medallions is filled out with champleve enamels,
also displaying Roman character. The seated
figure of an emperor, originally also doubtless on
the lid, is now on the inside. The origin of this
cup, unique in form and detail, is not known.
The secular element in art gained strength in

the advanced Gothic period. The royal houses
extended and firmly established their possessions,
but above all there arose, in the growing cities, a
rich and powerful element which aspired to equip
their town halls, guilds and homes in rich and
luxurious ornamentation. The notable civic devel-
opment of the fifteenth century, to which we owe
the majority of the existing specimens of German
silversmith work, was not, however, confined to
the Gothic, but attained its full importance when
renaissance art was at its zenith, in the sixteenth
century.

It is therefore necessary to consider the late
Gothic silver work and its peculiarities in connec-
tion with renaissance products of the same char-
acter. Only pure form development can, however,
be considered, it being impossible. to establish a

sharp division between secular and
ecclesiastical vessels, what are to be
regarded as peculiarly ecclesiastical
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features often appearing in secular
works. This would lead us to class
as churchly goods such as are evi-
dently of the opposite character. The
architectural treatment of vessels,
such as we find, for instance, almost
universally in monstrances, and which
is due to special requirements, occurs
only exceptionally in secular vessels
or as a fancy addition to foot or
cover, as in the famous Cassel
tankard. The form of vessels for sec-
ular use, of which we have numerous
examples from the fourteenth and
especially from the fifteenth centuries,
pursues its own way.

An Evolved Type

The foundation of this form is the
drinking vessels proper, which, as
early as the fourteenth century, de-
eloped in the typical form of a

covered goblet on a high foot. The
form of this goblet did not originate,
like the shape of the antique vessels,

in an artistic discovery of the out-
lines, but rested on technical require-
ments, on the peculiarities of metal
embossing, just as the architectural
form outlines of the Gothic style
were based on the formula calculated
by the stonecutters. The form of the
Gothic goblet originated, almost with-
out exception, in the bossing. The
goblet is a vessel with high walls ;
the bosses were planned in two rings
of equal number, a lower circle of
small bosses, an upper circle, corre-
sponding with the increased circum-
ference, of larger size. Each of these
rings may be doubled. This, how-
ever, does not result in a quartering,
but the twofold division in altitude
remains, under all circumstances, un-
changed. Where the lower and
upper circle of bosses must meet—a
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little below the center of the goblet—the body
appears to be formed inward and thereby slightly
contracted. Within this circle the bosses press
closely together, projecting upward and down-
ward, like lish air-bladders, with narrow points,
into the next circle, occasionally in very intri-
cate and artistic convolutions. '1 he slender shaft
ot the foot forms a tube the ridges of which, in
turn, terminate in a ring of bosses, which conse-
quently forms a suitable terminal, corresponding
to the number of bosses.

I hese ridges and bosses can be developed only
constructively, not ornainentally. Just as the
vaulting shai ts on the columns of Gothic architec-
ture, which pass purely constructively into the
groin work ot the ceiling, can have no ornamental
development, in the sense of the ancient art, no
base and no capital, but can be embellished only
by surrounding foliage wreaths, so the Gothic
goblet employs for its ornamentation mainly
applied foliage wreaths of independent formation,
which have their purpose entirely distinct, or per-
form the function of covering some badly shaped
part, such as the joining of the foot to the bowl.
The cover, like the bowl, is formed of rings of
bosses; as a terminal there is never a knop, but
the sharp points of the bladders, coming together
at this point, appear to be drawn out into a
tendril, which, like a finial, but in less severe
form, runs out at the top. Here we find a flower-
cup, with flowers or fruit, also with figure orna-
ment, the only one this style of goblet shows.
On this plan is formed the boss or "knotted" cup,
a compact, organic whole of the greatest stability,
highest possible capacity and notable brilliance on
the mobile surfaces. In the interior of the goblet,
too, the reflection in the hollows of the bosses is of
the greatest beauty. It is to be noted that of this
popular silver work in the Gothic style little, if
any, has been adopted in ecclesiastical art. A
bossed foot of a monstrance in a church at
GemUnden is a very exceptional instance.

Gothic Style Most Favored

On the other hand, for the goblet, the knotted
Gothic style is so reasonable and so firmly estab-
lished that it has outlasted all subsequent styles.
With the classic outlines of the renaissance, boss-
ing held its place in trade handiwork until far into
the eighteenth century.
A brilliant specimen of a Gothic goblet, of intri-

cate bossed workmanship, is the hanap of Wiener
Neustadt, donated by the Emperor Frederick III
and Matthias Corvinus jointly in 1462, in celebra-
tion of the conclusion of peace. In this instance,
around the upper edge, the cover and the foot are
wreaths of openwork, ornamented with colored
enamel. A replica of this piece is in the German
Museum at Harvard College.
The "grape-cup" is also based on the employ-

ment of bosses, and that in its simplest form.
Semicircular repousse small bosses, close together,
with the points interlocking, form the body; with
the increasing girth of the goblet, the bosses in-
crease in dimensions and they decrease in size
toward the foot and the top. By means of these
bosses the effect of a compact bunch of grapes is
produced, and this resemblance has been empha-
sized. The body has no waist or contraction, but
retains the approximately oval form. The cover
is not provided with a special rim, but with the
points of its bosses engages the rows of bosses
of the body, so that the bunch of grapes appears
to be completely closed. The shaft is preferably
formed like a vine stock, around which small fig-
ures of vine-dressers are not infrequently
grouped. The handle may likewise be a vine with
a few leaves.
The form is, however, so popular that it is even

retained when heraldic or figure ornaments are
embodied in the cover. Of this class is the grape-
cup made by Petzolt in Nuremberg, about 1580,
with the noble figure of an armored knight, rem-
iniscent of Peter Vischer's Wenzels-candlesticks,
in the shaft, the finest specimen remaining to us
of this type and formerly owned by the town of
Elbing. Another notable example is at the Cassel
Museum.
All goblets of this period are provided with

covers. Their large capacity made it impossible
to empty them at one draught, so that the wine
had to be protected from evaporation, more espe-
cially as the poor wines of the period were made
drinkable by boiling with sugar and spices and
were preferably drank hot. The drinking vessel
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A DRINKING GAME--THE PERSON HIT BY TIIE ARROW
EMPTIES THE GOBLET

of the more temperate southlander, holding a
small quantity of diluted wine, did not require
a cover. The smaller goblets of the north are
not regularly but very frequently provided with
covers, more especially those developed in tower-
like form. They stand on a specially wrought cir-
cular base, like a masonry ring carried by towers,
or in the shape of a leaf wreath, supported by
figures. The cover of such a goblet is not infre-
quently fashioned to resemble a castle (the Ingol-
stadt cup, for instance).
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In addition to the covered cups are to be found
as the simplest vessels for use goblets with smooth
sides, somewhat enlarged toward the top and flat
at the bottom. A more ornate development of
this style in the transition to renaissance art is
shown in the numerous silver goblets of the Ger-
mans found at Siebenburgen (Transylvania).

Double and Treble Cups

The simple goblet was transformed by super-
imposing one of equal size into a double cup.
Such a one, dated 1585, is in the Lueneburg silver
treasure, one of extraordinary size, of 166o, with
the arms of a St. John's commandery. Three
goblets may also be combined on branches of the
same stem.

Special forms are heart-shaped, bossed goblets
heart-knotted; also small cups that can be set one
into another to make a pile, "pile cups." A com-
plete set is in Leipsig and several in Moscow.
Much more rare than the goblets are the

tankards of the Gothic period, although they must
have been on hand in large numbers, as we may
see from pictures of banquets. By far the most
beautiful in existence is the Miners' tankard of
Goslar, made in 1477, for the mine corporation,
and which was recently sold for an enormous
sum. With a height of twenty-eight and three-
fourth inches, the body of this tankard consists
of two rows of obliquely disposed bosses, divided
by a deep waist or contraction, there being a
second contraction around the neck. The foot, as
in the goblets, is formed in ridges, expanding at
the bottom into bosses. Around the contraction
of the body a foliage wreath of most beautiful
workmanship, with half-length figures of angels
playing musical instruments, is arranged. The
upper edge, foot and cover are embellished with
foliage wreaths. On the dome of the lid, in small
figures, is shown the mine workings of the Rain-
melsburg, from the silver deposits of which the
town derived its wealth. From this there rises a
canopy, covering a figure of St. George. The
wagon-like design of the handle is reminiscent of
the early middle ages.
Quite exceptional is the tankard of the earls of

Ziegenhain, now in the museum at Cassel. This
represents, in admirable silversmith's work, a
wooden vat, encircled by hoops, doubtless the
typical form of vessel for a domestic beer, which,
like many Thuringian beers, is still served in
wooden vessels. The ornamental accessories on
such a vessel could only be applied on the outside
and without any organic connection. The lower
edge rests on three little towers, and there is also
a little tower on the lid-holder. The spout is in
the form of an eagle's neck of notable beauty.
The handle, worked out perfectly plain, recalls the
original vessel for use, as does also the handle
on the screw lid, by means of which such vessels
were also carried.
Rare natural materials, in connection with sil-

versmith work, have only descended to us in iso-
lated cases from the middle ages. An ostrich
egg cup at Schwerin, another employed as a pil-
grim's flask, from the fifteenth century; a jasper
cup, set as a goblet, dating from 1472, in the
Luneburg treasure, are a few examples. Fre-
quently, especially in England, goblets of prettily
veined wood, of peculiar vat-like form, are seen
also as double cups.

French and English Cups
Outside of Germany gothic vessels for secular

purposes are counted great curiosities. Concern-
ing French work we have extensive literary infor-
mation; for instance, the testamentary inventory
of Charles V (i379) and his brother Anjou (1360)
with the enumeration of all' imaginable household
utensils of silver and gold. In England isolated
but rare pieces are owned by the corporations.
The most remarkable piece of English work is a
golden goblet, with figures in transparent enamel
over relief, formerly in the Pichon collection at
Paris, now in the British Museum.
The silver vessels of the sixteenth century, says

Lessing, served for secular purposes, but already
in the fifteenth century secular demands held a
conspicuous place with church requirements. In
the employment of secular silver, in the manner
of its production and even in its fundamental
forms, there is no difference between the work
of the late Gothic and renaissance periods. They
merge into one another in such a manner that
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at the time the difference in their details can
have been noted only as a change in the fashion

he art of the period was rooted in the citizens.
The princely power was shattered; a lord's castle
in its equipment could not compare with the
wealth of the great merchants' homes. The treas-
ures of Charles the Bold, inherited and increased
by the emperors Maximilian and Charles V, rep-
resent the expiring splendor of the old dynasties.
In its place come the burghers with somewhat
more moderate demands for the single instance,
but all the greater expansion over all parts of the
land and over all branches of trade.
At the head were the cities as communities. It

was the general custom to provide silverware for
the town hall. A medium-sized city, like Luene-
burg owned in 1610 nearly three-hundred silver
vessels. Old records furnish us with information
of similar and much larger properties at other
places. The "silver list" of Nuremberg in 1613
distinguished between "silver for ordinary meals"
and the silver that was "not ordinary." The latter
was in part display vessels, to be piled up on
display sideboards reaching to the ceiling, on the
occasion of festivities. In good part, however,
it consisted of vessels for use. Certain goblets
were ordered by the magistracy, to the number
of twenty or more specimens, for use at festivals,
which were never complete without feasting;
above all, never without the drink of honor.
Traveling princes and prominent personages were
at that period guests of the towns; they must be
entertained in the city hall—at least tendered a
drink from the welcome cup. The guest very
frequently received a piece of the town silver as a
present and made a reciprocal gift. The prince
elector of Brandenburg in 1586 remained over-
night in Lueneburg; the mayor, who entertained
him, received as a souvenir of the event a silver
goblet, which he presented, after a suitable ad-
dress, to the town, to be added to the display
vessels—inter alia ornantenta Senatus—as the de-
tailed inscription on the goblet reads. Another
goblet there is the gift of Duke Frederick of
Brunswick in 1472, and probably originated in a
similar occurrence.

Pieces were donated to the city silver by all
those who desired to acknowledge any obligation
to the city. The city of Emden preserves the
goblet given in 1598 by the English merchant
adventurers, in recognition of the grant of a sell-

ing place; in Wesel are two conspicuously beau-

tiful goblets, of Cologne workmanship, a gift
from Dutch Protestants, who found refuge there

in 1578. Prominent citizens donated pieces to
commemorate their tenure of office. This custom

was in fact regulated by law. From the inherit-

ance of every citizen from the ruling family came

the "Herwedde," a fine piece of silver, to the

town, or if such was not available, a sum of

money to purchase it.

Guild and Corporation Cups

In the same manner the guilds and similar cor-

porations possessed great silver treasures. If a

single member of a trade guild was not rich

enough, then several joined together to donate a
goblet, and their successors showed their good-

will by hanging at least silver display pieces on

the goblets present. By the purchase of a silver

vessel freedom from an obligation to a guild was
secured. The great guild of Riga is an instance.

The St. George Brotherhood, originally a semi-

religious organization, in the sixteenth century,

assumed a secular character and had made, in

place of altar utensils, goblets and show-pieces for

their apartments. The silver utensils of the Black
Brotherhood of Riga and the St. George's Broth-

erhood at Elbing have been preserved.
In almost all cases in which, during the middle

ages, it was customary to commemorate an
extraordinary occurrence in state, city or family

by a votive gift to the church, the donation of a

secular piece of silver now took its place. To
commemorate the foundation of the university at

Marburg a goblet was made by Paul Birkenholz,

Frankfurt, in 1627, for each branch of the princes'

house interested, showing medallions of the

princes, one of which cups is now in the Berlin

Arts and Crafts Museum. Scarcely less important

is a goblet, two of which were made, for a prince

of Heoson in 1571, as a result of a wager over

rules for card games, for himself and the prince

of Anhalt (that at Dessau is still preserved).

The most remarkable memorial piece for an event
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CARVED IVORY MUG IN SILVER

is the Interim goblet Of Lueneburg. In 1552
Prince Elector Moritz and his allies, among
them the city of Lueneburg, abrogated the re-
ligious treaty of 1558, known as the Augsburg
Interim. In memory of this a Lueneburg citizen
donated to the city silver a goblet, on which the
occurrence is symbolically presented. The shaft
of the foot represents Christ as the conqueror of
anti-Christ, a dragon, with the three heads of
Pope, Turk and Heathen. On the bowl are four
pictures from the gospel relating to the Protestantfa 

The goblet, in every case a drinking vessel, is

SILVER GILT CHAIN FLASK

the peculiar form for all such dedications and
souvenirs, for the drink of ceremony forms the
inevitable accompaniment to every festive occur-
rence. First may be mentioned the Erbschenken
goblets, used at the coronation of the kaisers, of
which one is still preserved that was the property
of the Count of Limburg in 1562. Even simpler
official transactions were sealed with a drink. At
Lueneburg the citizen who paid his tax, his "scot,"
received a drink from the tax goblet. In Reval,
in 1639, there are two bumpers which were used
for .the same purpose—a practice that has been
retained to the present day in wine-buying.
To the ceremonial drink was imparted, by the

form of the vessel, a special import, even sym-
bolical significance. The size of the goblet used
depended in some parts on the custom of drink-
ing round, in other parts on the abuse of exces-
sive drinking. The form and size of the drinking
vessel furnish a standard of the culture of a
people. Compare the flat dish of the Greeks,
which can only be carried to the mouth with the
greatest circumspection, with the deep vessels of
Grecian antiqiuty, with the bumpers of the Ger-
man renaissance, the even more capacious vessels
of the intemperate seventeenth century, and these
again with the glass cup of Venice and the
pointed rococo cup. A Nuremberg bossed goblet
is preserved in the church treasure of Bari, south-
ern Italy, as a voting urn.
The German goblet of the sixteenth century

frequently passes beyond the size of a usable
vessel, and becomes really a display piece, like
that of the Land-schaden b.und in Graz with its
three great relief representations of scenes from
the history of Esther, enamel bands and rich
figure decoration, a piece of Augsburg work, from
the end of the sixteenth century.

A Notable Collection

A whole series of giant goblets, up to two
yards in height, all of German workmanship and
similar in form of the drinking vessels, may be
seen in the Kremlin at Moscow, having been made
to the order of the Russian dynasty in the six-
teenth century. Reproductions of some of them
are to be found in the Metropolitan Museum in
New York. They are suited, in their coarseness
and monstrosity, to a barbaric taste, just as the
silver vessels of the Greek artists, 400 years before
Christ, were suited for the Scythian princes of the
Crimea.
The use of drinking vessels for ceremonious

occasions is not confined by any means to public
communities, but extends to prominent and even
civic families of the middle class. A glimpse of
this demand was afforded by the Regensburg
silver find, in 1869, a chest with the household
equipment of a family of the end of the six-
teenth century. Family festivities were distin-
guished by the offering of a drinking vessel. The
newly baptized infant received from the godfather
a mug, a custom which prolonged the use of
silver for drinking vessels for centuries until our
times. The head of the household on his mar-
riage received a goblet, which was used by him
on festive occasions. There is still preserved the
goblet of simple but very pleasing Augsburg
workmanship which Martin Luther received, in
1525, from the University of Wittenberg on the
occasion of his marriage (now preserved in the
University of Greifswald). Thanks to friends
and officials for services rendered was expressed
by the donation of goblets, a custom preserved to
this day by the gift of loving cups that are not
used for the purpose originally intended.
To this many-sided and symbolical use of the

goblet may be attributed the astonishing variety
of its form. A royal family, a city community,
gave the goblet with which they express welcome
to a guest the form of an heraldic animal. In
the possession of the city of Berlin is a bear,
wrought in silver, dating from 1467; in the green
vault is a large heraldic lion; the earls of Rech-
berg have a roe on a hill.

Cups in Animal Forms

The exceedingly large number of silver animal
shapes that are preserved to us, for instance, a
silver falcon, the work of Andreas Klette in For-
gan about 160o, and which are commonly desig-
nated as table ornaments, are in reality formed
as drinking vessels, with a removable head, al-
though they are perhaps only exceptionally used
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as such. This is the case, for instance, with the
silver cock of 1480, in Moscow, one of the
standard specimens of Russian silversmith work,
and the familiar cock in the Muenster town hall,
a piece of Nuremberg work of 1690. Also the
horses that carry a figure, even when it is the
figure of an exalted ruler, the figure of Gustav
Adolf, on a prancing horse in Moscow, Stock-
holm, Riga, also Christian IV in Copenhagen at
Castle, Rosenborg. Besides there are nautilus
cups in which a nautilus shell is used for the
bowl, also drinking horns handsomely mounted
in gold and silver.
The guild also liked to give the goblet the form

of one of the tools of its trade. There is the
thimble of the tailors' guild at Nuremberg, the
work of Elias Lenker in 1580; silver keys in
Hamburg and in Basle (locksmiths') ; a small
horn supported on a horseshoe in the smiths' guild
in Koenigsberg in the Berlin Art Trades Mu-
seum; the miners' guild of Freiberg had a silver
welcome cup in the form of miners; very of ten
coopers with wine casks in the vintners' society;
soldiers have as welcome clips silver mortars,
bombs and grenades; the hunting castle of the
elector of Brandenburg at Koenigsburg had a
"welcome" in the form of a silver musket with
powder horn, now in the Hohenzollern Museum
at Berlin. While the guest had the privilege of
being received with such a welcome, it was like-
wise his duty to drain it. On this a book was
kept. Such a book with suitable entries, in part
praise for the hospitality, in part denunciations
over the unaccustomed measure, is to be found
with the musket at Berlin referred to.

History Pictured in Designs
In these drinking vessels of remarkable form

all the social, scientific, political and religious
views of the time find expression. We find the
results of great voyages of discovery in drinking
vessels having the form of a silver globe, en-
graved with scientific accuracy, usually resting
on the shoulders of an Atlas. There are two
such goblets, borne by large figures of Jupiter
and Hercules, a gift from the Imhof family in
Augsburg in 1620 to King Gustavus Adolfus in
the museum at Stockholm. There is a similar
one in Vienna, one in the hall of knights of the
royal palace at Berlin, of Augsburg workman-
ship, dated 1696, and a second, also there, Magde-
burg workmanship, of 1667.
In many instances the goblets assumed a sport-

ive form. Drinking cups were made in all kinds
of jocular shapes. Fools were a prime favorite
(a collection is at Karlsruhe), but especially
women, whose voluminous skirts lent themselves
to the drinking-cup form. The tipping goblet
in Erfort, called "housewife," is of Nuremberg
workmanship, by Caspar Widman, in t566.
The so-called "young woman with the kettle"

shows the full-length figure of a woman who
carries in her upraised hands a small, movable
vessel. The vessels are both turned over and
filled; the lower, larger part, formed by the
woman's petticoats, the man empties, taking care
in the meantime to turn the upper part so that not
a drop is spilled, and this smaller one he then
hands to the lady.
A drinking game was also the Diana on the

stag, Augsburg workmanship of about Om. In
the base of the piece is a clock-work movement,
which was wound up, the piece was turned about
on the table and released, and the one to whom
it runs must empty it. The body of the stag, the
head of which is removable, forms the drinking
vessel; or, while the piece was in motion, a cer-
tain predetermined measure had to be drained.
This model of Diana must have been very popular,
for there are still eight specimens in existence, at
Munich, Naples, London, etc. Regarding two of
these, now in Gotha, we know that in 1612 they
were given as prizes in a tilting at the ring. A
contrasting piece to the Diana is the riding cen-
taur in the court museum in Vienna, which is
caused by a spring work to discharge an arrow.
Similar to this is an arrow-shooting Cupid in
the Rothschild collection at Frankfurt. It is the
workmanship of Wenzel Jamnitzer and is from
the town silver of Nuremberg.
Among drinking toys we must also enumerate

the mill goblets, especially popular in Holland.
They are tumbling cups. At the pointed end is a
little wheel, which one must set in motion by
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MODERN WINE JUG PRESENTED TO THE LATE KING
EDWARD OP ENGLAND

blowing. The goblet had to be drained before
the wheel came to a standstill. Surprises are also
Provided for the drinker. While he was drain-
ing the cup there rose, from a tube in the bottom,
a figure, previously kept down by the pressure of

DRINKING HORN 'WROUGHT FROM ELEPHANTS' TUSKS
AND SUPPORTED ON TWO GOTHIC TOWERS, ,

EACH BORNE BY AN ELEPHANT
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the wine, called "Hans of the Cellar ;" or thegoblet he had promised to drain had double walls,and its capacity increases enormously. Animalswith sharp points jumped against the face of thedrinker, a pelican struck him with its wings(Green vault) and pistols were discharged. Suchdrinking toys, some not as harmless, were to befound in great variety.

Story of Colonial Silver

The Most Notable Colonial Industry—Char-
acteristics of Colonial Design—Some of the
Earliest Shops

In an address before the New London, Conn.,Historical Society, George M. Curtis, of the In-ternational Silver Company, gave many interest-ing facts in relation to colonial silver and itshistory. The early colonial jewelers, Mr. Curtissaid, were generally called goldsmiths. Theirart shows a gradual evolution from the simpledesigns of the seventeenth century and from thefew articles then made, limited mostly to spoons,cups and flagons. Simple flower designs wereused in decoration. A candle cup and a tankardwere shown as specimens of the period. Theseearly tankards had flat tops. The dome top camelater and the sprout was also a later adoption.A silver retort, bequeathed by a chemist in 1713,was an unusual article. Dram cups are less rare.These are sometimes erroneously called wine-tasters. We also find platters, punch bowls,toothpicks, hairpins, buckles and hatbands madeof silver.
. In the eighteenth century there came a largeincrease in the number of designs and thevariety of articles, though they still kept to thesimple, graceful form and line.

Different from English Ornateness
This was quite different from the florid, ornatedesigns then being made in England, and whichcould have been made by the colonial gold-smiths equally as well had they wished to do so.In 1736 teapots began to come into generaluse, and were at first pear- or bell-shaped. Latercame tea sets, and a pretty one was shown inthe classical urn pattern, a fitting accompanimentto Heppelwhite or Sheraton furniture. He alsoillustrated this period with porringers, steepletop pepper boxes, tankards and toddy strainers,and a sprout cup.
Early seventeenth century spoons were rat-tailed on the outside of the bowl. The dropwas substituted later, and the bowl made oval.This succeeded to the pointed bowl and top. Thecoffin was a later top shape, and in 18to camethe fiddle or tipped design, which is still seentoday.
Up to 1770 there were only three sizes ofspoons—the tablespoon, the porringer spoon andthe teaspoon. These last were very small, aboutlike our coffee spoons.
The goldsmith was a man of might. It neededstrong muscles, almost equal to those of a black-smith. He was also a man of knowledge. Hemust know how to do all parts of the processnecessary to a finished product, hammering, lathe-ing and stamping the die with the drop press.No better work is done now. Indeed, the feelingwhich he put into his work is missing in theproducts of the present day. His shops wereonly small and were easily broken into. No largestock of goods was ever kept on hand.
Mr. Curtis visited a shop in East Hartfordin 1875, probably one of the last goldsmiths'shops. The best work in the country was donein Boston.
The first shop in Connecticut was in Milford.The next was that of Renny Grenion, in Nor-wich. The last smith in the state was Robert

Fairchild, of New Haven, where was also thatof Mt! Buel. In Norwich there were Harland,
Greanlca f, Shipman, Cleveland and Carpenter,
and in New London Pygan, Adams, the Trot
family, Gardiner, Hallam and Champlin. Thomas
Harland was a famous clockmaker. Daniel Bur-
nap learned of Harland; Lewis Curtis. learned
of Burnap. Two banjo clocks of Curtis 's have
just been found which are superb.

185'WALLACE
THE ARLINGTON

NEW pattern in silver plate
that resists wear.

11:414 , 

The design consists entirely

of beautiful curves, soft, rip-

pling lines and a graceful contour —the result

being a rare and delightful combination of

symmetry and simplicity.

The narrow threaded edge is flat, the polished

center raised and slightly convex—a novel

and pleasing effect, almost lost in the

illustrations.

On all the staple pieces a heavy sectional

plate is added, thus increasing the wear-

resistance threefold.

The Arlington is finished bright and has all the out-

ward appearance of sterling silver.

Though the design is delicate, every piece is strongly

constructed and the purchaser is fully protected by

our broad and unrestricted guarantee.

R. Wallace & Sons Mfg. Co. GUARANTEE that

1835 R. Wallace silver plate that resists wear will

give absolute satisfaction, and agree to stand i
behind and replace every piece of goods ;

bearing the "1835 R. Wallace" trade-
mark that does not give satisfactory

service in any household.

Write for illustrations and prices of the

Arlington pattern and for our complete

illustrated catalogue of "1835 R.Wallace"

silver plated flatware.

R. WALLACE & SONS MFG. CO.
Box 140

WALLINGFORD, CONN.

New York Chicago San Francisco

London
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Smith Silver
TRADE .4 s 10,. MARK

Silverware
of Quality

SOMETHING NEW IN CHESTS

DOROTHY VERNON
Engine Turned
Bright or Gray

(I This combination work basket and silver chest
is a novelty, containing 26 pieces of silverware,
six teas, tables, forks, knives, sugar shell and
butter knife.

Smith Silver is guaranteed to be the finest plated ware possible to manufacture.We combine beauty of design and durability of plate, thus insuring perfect satisfactionand long service. We want all Jewelers to sell our line of modern exclusive designs,every one a sterling effect in plate.

LOUIS XVI
Bright or Gray

SEND FOR CATALOGUE S-100

E. H. H. SMITH SILVER COMPANY
Manufacturers of "STERLING EFFECTS IN PLATE"

BRIDGEPORT, CONN.

NAPKI N BAN DS
THE NAPKINBAND IS A VERY ATTRACTIVE ADDITION TO TABLE UTILITY AND DECORATION. IT

ENHANCES THE FORMAL CHARACTER OF THE_COUVERT, SO MUCH DESIRED TODAY, AND BY ITS NOVELTY
WILL ATTRACT MANY WHO WERE LOTH TO RECOGNIZE THIS PHASE OF DOMESTIC ECONOMY.

TOWLE MANUFACTURING COMPANY.
(COLONIAL SILVERSMITHS)

FACTORIES: N E W BUR Y PORT, MASSACHUSETTS

SALESROOMS, (WHOLESALE ONLY 1 :

CHICAGO, HEYWORTH BUILDING. NEW YORK CITY, SILVERSMITHS' BUILDING.

8824.

8835 PLAIN AND CHASED.

8828 PLAIN AND ENGRAVED.

8821 PLAIN AND ENGRAVED.
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SUITABLE SUGGESTIONS
FOR THE COMING SEASON

INTERNATIONAL SILVER CO. SUCCESSOR

BRIDGEPORT, CONN

IN SILVER PLATE WITH EBON1ZED BASES

These illustrations represent only One

of a Large Number of Attractive Designs.

Send to the Manufacturers for full infor-

mation regarding prices, sizes, etc.

(INTERNATIONAL SILVER CO., Successor)

Are the Manufacturers and are located at

A-IMPERIAL

B —AMERICAN BEAUTY ROSE

C — LAFAYETTE

D — WASHINGTON

E — DOLLY MADISON

TRADE



Sterling Silver Hollowware
DURING 1912 we shall produce many new patterns in sterling

silver hollowware of the same high-grade and thorough work-
manship that have made the enviable reputation of our ware.

The illustration shows a group of pieces made in our La Rochelle
design. This pattern is produced in a full dinner service, flatware
as well as hollowware, and has proven one of the most beautiful
and satisfactory ever made in sterling silver.

Write for prices, illustrations and other particulars.

WILCOX & EVERTSEN
(InternationalSilver Co., Successor)

MERIDEN, CONN.
49-51 West 34th Street . . NEW YORK . . 9-19 Maiden Lane

455

BOO, LON

SPOON

COFFEE

SPOON

PIE

SER V ER

The "Old Colony" Pattern
We wish to give every dealer an opportunity to stock "Old Colony"
before our general publicity campaign is opened. Every indication
points to "Old Colony" not alone being the most popular pattern
ever produced in

1847 ROGERS BROS.
" Silver Plate That Wears"

but to its being so far in advance of any design in silver plate hitherto)
made that all former sales records will be outclassed. It is the
highest achievement attained in silver plate.

Send for Circular 1222

Meriden Britannia Co. (INTERNATIONAL SILVER CO.) Successor Meriden, Conn.
49-51 West 34th Street—NEW YORK--9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO



THE attention of thetrade is called to the
accompanying illustra-
tion showing our new
"Jacohean Pattern" in
sterling silver, a design
characteristic of the
period. We predict
for it a wide-spreading
popularity. It is rich
and substantial, main-
taining the Reed SL
Barton reputation for
high-grade, well-made,
trustworthy silver.

Represents the
highest attain-
ment in artistic
design and me-

chanical execution,
and shows the qual-
ity achievement re-
sulting from more
than a third of a
century of experi-
ence in silverware
making.
The name of Rock-
ford is a synonym of
quality and carries
with it an unquali-
fied guarantee for
integrity of material
and durability of

contributes to

the home refine-
ment and has a
pronounced in-

dividuality, exerting

a harmonious influ-

ence which only

merchandise of the

highest character can
convey.
Our silverware has

been sold exclusively

to the Retail Jewelry

trade for 36 years.

An exclusive record
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Baby's and Child's Tableware
is ever in demand, but Nlarch and April
have been found the best months for its sale.

1,et us help you in selecting this season's
stock. We pay especial attention to the
designing and making of this line of table-
ware and we believe it is unexcelled.

Send for our catalogue of this tableware
"For Little Men and Little Women," to-day.

Y ou will find our Benjamin Bunny pattern
most appropriate for your Easter trade.

MOUNT VERNON
BABY SPOON

1;1.N.iAm..s. lit N
NAPKIN RIN(:

MOUNT VERNON
BABY FORK

ROGERS, LUNT 8z BOWLEN COMPANY
MAIN OFFICE
AND FACTORY Greenfield, Massachusetts FEDERAL AND

KENWOOD STREETS

•••
• 
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4

•

•
•
4

The Japanese
Cultured
Pearl
ike the oriental is
produced by the
)yster, only with the
help of man.
The great demand for
)earls and the limited
,upply makes the Jap-
mese Pearl fill a
ong-felt want.
le sure to place a
good part of your
)rders for this Fall for
ewelry mounted with
lapanese Pearls and
ice how your sales
ind profits will grow.
Write to us for a
3ooklet describing the
wonderful way in
which the Japanese
lave succeeded in
belping the oysters
produce pearls.

) Watch Your
Sales Grow

Literature on Request

I I 

PARIS IDAR PROVIDENCE

68 NASSAU STREET
NEW YORK 

I ISAN FRANCISCO

459

Synthetic
Stones
When buying
mounted jewelry
insist that the syn-
thetic stones are
Heller's. They
have the oriental
color, finer cut
and are more bril-
liant than others.
A fine piece of
jewelry set with
Heller's Synthetic
Stones enhances
its value and
makes of your
customer a life-
long friend.

Write to us for a
booklet on Syn-
thetic Stones tell-
ing of the way the
chemist learned
the secrets cf
nature to pro-
duce synthetic
rubies,white, pink,
golden and hope
sapphires.
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Baby's and Child's Tableware
is ever in demand, but March and April
have been found the best months for its sale.

Let us help you in selecting this season's
stock. We pay especial attention to the
designing and making of this line of table-
ware and we believe it is unexcelled.

Send for. our catalogue of this tableware
"For Little Men and Little Women," to-day.

You will find our Benjamin Bunny pattern
most appropriate for your Easter trade.

MOUNT VERNON
BABY SPOON

BENJAMiN BUNNY
NAPKIN RING

MOUNT VERNON
BABY FORK

ROGERS, LUNT 8z BOWLEN COMPANY
MAIN OFFICE
AND FACTORY Greenfield, Massachusetts FEDERAL AND

KENWOOD STREETS

•
•
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The Japanese
Cultured
Pearl
like the oriental is
produced by the
Oyster, only with the
help of man.
The great demand for
pearls and the limited
supply makes the Jap-
anese Pearl fill a
long-felt want.
Be sure to place a
good part of your
orders for this Fall for
jewelry mounted with
Japanese Pearls and
see how your sales
and profits will grow.
Write to us for a
booklet describing the
wonderful way in
which the Japanese
have succeeded in
helping the oysters
produce pearls.

Watch Your
Sales Grow

Literature on Request

II -114104 68 NASSAU STREET
NEW YORK

PARIS IDAR PROVIDENCE
SAN FRANCISCO

459

Synthetic
Stones
When buying
mounted jewelry
insist that the syn-
thetic stones are
Heller's. They
have the oriental
color, finer cut
and are more bril-
liant than others.
A fine piece of
jewelry set with
Heller's Synthetic
Stones enhances
its value and
makes of your
customer a life-
long friend.
Write to us for a
booklet on Syn-
thetic Stones tell-
ing of the way the
chemist learned
the secrets cf
nature to pro-
duce synthetic
rubies,white, pink,
golden and hope
sapphires.
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HIS is the time of year when Elk Lodges are holding their annual

elections of officers. In many cases it means a presentation of fine

diamond mounted charm, gold membership card case, Past Exalted Ruler
Jewel, or other suitable token. Make an effort to get this business. If you

want an assortment to show, send to us for selection package. We manufacture

under permit No. I, issued by the Grand Lodge, and carry everything in the line.

ONLY GENUINE ELK TEETH USED

HENRY FREUND 0 BRO. "Sellers Qi Sellers"
71 Nassau Street

Our Trade-Mark "The Rose"
and absolute

80)

s..

NEW YORK
a symbol of excellence
guarantee of quality
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Doing Business at a Profit

Practical Hints to His Brethren by a Successful

Jeweler—The Question of Expense and

Systematized Record-keeping

Special contribution to TliE KEYSTONE by EUGENE TANKE,
Buffalo, N. Y.

We hear so much about the satisfied cus-

tomer that sometimes I think we forget that

the merchant is entitled to some consider-

ation. How shall we determine when we

are doing business so as to yield a reason-

able return on our investment? After

looking over last year's statement and

charging off bad accounts and making suit-

able allowance for depreciation of stock, it

is important that we meet the issue squarely,
for only three conditons can be true : we
are either doing business at a profit, we are
breaking even or we are doing business at a
loss. It is obvious that it is very unusual
and difficult to do business without either a
profit or a loss for a considerable period,
and that either the first or the last condi-
tion is probably true.

Just now I am taking a vacation at
Arrowhead, Hot Springs, Cal. The hotel
is located on the side of a hill, and when
one goes out for a stroll he finds it impos-
sible to walk on a level stretch as he would
at home. The path will either lead up hill

or down. We found it easy to take a de-
scending trail when starting for a ramble,
but we were sure to go so far that it was
alniost impossible to make the ascent when
we turned to ascend the hillside. They
tell of the tourist who divided his money
equally, putting half in each of his trouser
pockets, and when he had spent all the
money in one pocket he turned his face
toward home, feeling confident that the
money in his other pocket would be just the
amount required for his return journey.

Took No Inventory

I have known jewelers who took no in-
ventory and kept no stock book. One of
these jewelers said, "Why should I take in-
ventory ? My bills are paid, and when I
'want to know what I have I take out the
trays and look the goods over." Yes, but
his store was not in a fireproof building and
a fire might have destroyed practically his
whole stock without his being able to have
his loss paid by the insurance company ; but
perhaps he had no insurance. But you will
say today, "This man is a rare exception."
Yes, but the jeweler who knows definitely
whether he is doing business at a profit is
very uncommon.
When you buy a set of spoons for $4 and

sell them for $5.70, $1.75 does not represent
your profit. Your profit is $1.75 less the

cost of making the sale. You paid express

on the incoming package containing these
spoons ; you carried them in stock four
months, you paid for engraving initials on
them, you supplied a flannel roll or box
with cotton. A certain portion of your
rent, clerk-hire, advertising and your store
contributions, heating and electric light
bills must be included in the cost of these
spoons, and after you have included the
proportion of these expenses and the cost
of delivery for a present, you will have
quite an item to deduct from the $1.75
which was the apparent profit on the sale.

Expenses That Are Overlooked

If the sale had been a watch, a mesh bag
or cuff links, the same principle would apply
to it. Many jewelers own their own store
and do not figure rent as an expense, but if
you were not using the space you could
rent it and receiye a considerable amount.
Therefore, it should then be included in
your expense. Frequently the jeweler lives
over or at the rear of his business. The
rent of this space should also be included in
your expenses for the same reason men-
tioned above.
Now, after all these items have been in-

cluded, figure the amount of salary that you
would earn in some one else's employ. If
your wife or children assist you in the
store, figure out what these services are
worth and add them. So, when you go
over your books and make up your annual
statement, add all these items to your ex-
pense and after it has been deducted in bulk
from the profits charge off a certain amount
for depreciation, such as wear and tear on
fixtures, old stock, bad accounts, and you
will discover whether you have done bus-
iness at a profit during the period in ques-
tion, and incidentally, by figuring the actual
net profit and after deducting interest on
the capital you have invested, you will have
a fairly good idea whether this set of
spoons was sold at a satisfactory profit.
You are engaged in a hazardous business.

Burglaries are a daily occurrence ; a fire
would be a serious setback to your business,
even if the insurance was paid promptly.
Those who have had the sad experience
know well. In case of your serious illness
or death the business would receive an
almost irreparable blow, because your per-
sonality is an asset. Is there, then, any
good, logical reason why yOu are not enti-
tled to a reasonable profit after deducting
such expenses as would certainly be ac-
counted for by any large corporation?

If we are following the wrong path this
might be a good time to change to the safe
and well-lighted road. Think it over,
brother jeweler.
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Factors Essential to
Trade Betterment

The Jeweler Needs Business Education—Ex-
pense and Profit—Value of Local Organiza-

tions

Special contribution to THE KEYSTONE, by G. B. Luoy,
Cedar Rapids, Iowa, president Iowa Retail

Jewelers' Association

The more thought I give to the jewelry
business the more I am impressed with this
fact : that the average jeweler needs educa-
tion along commercial lines more than any-
thing else. He needs to learn this indis-
putable fact that the cost of merchandising
jewelry is more than for merchandising any
other line. The details of expense are more
numerous, the total is more, the turnover is
less. What is the result ? Simply this, that
we must get a little better margin of profit
in nearly every line to show any net profit.
In this connection I am pleased to see co-
operation to some extent by the manufac-
turers. We can use still more of this to
very good advantage.

Another subject that impressed me is
organization, particularly local organization.
I recommend local associations with a meet-
ing about once a month in every town and
city, so that the jewelers may find that their
brethren are just about as white men as
they are themselves, thus doing away, as
much as possible, with all petty jealousy,
and studying the business as a whole for
the good of all. They would then be better
business men, and if they are observing
they will find that this is done in other lines.

If local organization on this plan could
be accomplished it would be very easy to
perfect or strengthen state and national or-
ganizations. It seems to me that our trade
papers could do a great deal in encouraging
and urging local organization and discour-
aging the petty jealousies that do exist in a
great many cities and towns. Such things
reflect on a jeweler as a business man, and
to my mind to some extent help drive some
trade to other stores than jewelry stores.
At least such conditions have a very demor-
alizing effect and more or less shake the
confidence of the people in the jewelers. In
other words, we should not stoop to tactics
that are entirely foreign to our chosen voca-
tion. In fact, I feel this line of business
should be conducted to a certain extent,
especially in conservatism and ethics, next
to the banking business. This may be ex-
pecting too much now, but such an ambition
would not do us any harm.
I am pleased to note that the number of

local organizations is continually increasing
and am encouraged to hope that this instru-
ment of reform will make much progress
in the future.
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HIS is the time of year when Elk Lodges are holding their annual
elections of officers. In many cases it means a presentation of fine
diamond mounted charm, gold membership card case, Past Exalted Ruler

Jewel, or other suitable token. Make an effort to get this business. If you
want an assortment to show, send to us for selection package. We manufacture
under permit No. I, issued by the Grand Lodge, and carry everything in the line.

ONLY GENUINE ELK TEETH USED

HENRY FREUND 0 BRO. "Sellers Qf Sellers"
71 Nassau Street

Our Trade-Mark "The Rose'
and absolute

NEW YORK
a symbol of excellence
guarantee of quality

Cti t
Glass

MADE 1-1 E R E 2r:!,7•-,---

POPULAR LINES

.,

1 , Li` ,

, 
,,::,■: 

t 

 K

•... ,.. 1,,, ' . .4, , ,.

` ' Is %%%%% Z4, 
' ,,, . 777,— 

el. la ,,:;:, .. 41,,,„ .,
01,411,A. ,0 ... ,, ' ,O.N1 ■ „woouLtdau

1/ . 
t 44 - li,

14 I, 1 
110110 i;:,•.,r.  ....,„,..:nr.,, ........ .,,,„,, ._ ,-..\,..,  ... ,,..„,„.....,..,..._ t :ITV.' 'i'idii,„ • '. °.   . :  ":"1-1111t-li re" 1-1,1:: '

:
. a , qp, 3 - —

'`'1'.,
- , it.

m „ ' 

for

GLASS

Beauful Destg-nstz 
•

F n i1 est Qua ity
.

co ROCHESTER

, , osm0S Ask
,---,
v,rown Samples

or
Wilhelm Catalogue

• C• FRY • PENNSYI,VANIA

March I, 1912 THE KEYSTONE

Doing Business at a Profit

Practical Hints to His Brethren by a Successful
Jeweler—The Question of Expense and
Systematized Record-keeping

Special contribution to THE KEYSTONE by EUGENE TANKE,
Buffalo, N. Y.

We hear so much about the satisfied cus-
tomer that sometimes I think we forget that

the merchant is entitled to some consider-
ation. How shall we determine when we
are doing business so as to yield a reason-
able return on our investment ? After
looking over last year's statement and
charging off bad accounts and making suit-
able allowance for depreciation of stock, it
is important that we meet the issue squarely,
for only three conditons can be true: we
are either doing business at a profit, we are
breaking even or we are doing business at a
loss. It is obvious that it is very unusual
and difficult to do business without either a
profit or a loss for a considerable period,
and that either the first or the last condi-
tion is probably true.

Just now I am taking a vacation at
Arrowhead, Hot Springs, Cal. The hotel
is located on the side of a hill, and when
one goes out for a stroll he finds it impos-
sible to walk on a level stretch as he would
at home. The path will either lead up hill
or down. We found it easy to take a de-
scending trail when starting for a ramble,
but we were sure to go so far that it was
almost impossible to make the ascent when
we turned to ascend the hillside. They
tell of the tourist who divided his money
equally, putting half in each of his trouser
pockets, and when he had spent all the
money in one pocket he turned his face
toward home, feeling confident that the
money in his other pocket would be just the
amount required for his return journey.

Took No Inventory

I have known jewelers who took no in-
ventory and kept no stock book. One of
these jewelers said, "Why should I take in-
ventory? My bills are paid, and when I
'want to know what I have I take out the
trays and look the goods over." Yes, but
his store was not in a fireproof building and
a fire might have destroyed practically his
whole stock without his being able to have
his loss paid by the insurance company ; but
perhaps he had no insurance. But you will
say today, "This man is a rare exception."
Yes, but the jeweler who knows definitely
whether he is doing business at a profit is
very uncommon.
When you buy a set of spoons for $4 and

sell them for $5.70, $1.75 does not represent
your profit. Your profit is $1.75 less the

cost of making the sale. You paid express
on the incoming package containing these
spoons ; you carried them in stock four
months, you paid for engraving initials on
them, you supplied a flannel roll or box
with cotton. A certain portion of your
rent, clerk-hire, advertising and your store
contributions, heating and electric light
bills must be included in the cost of these
spoons, and after you have included the
proportion of these expenses and the cost
of delivery for a present, you will have
quite an item to deduct from the $1.75
which was the apparent profit on the sale.

Expenses That Are Overlooked

If the sale had been a watch, a mesh bag
or cuff links, the same principle would apply
to it. Many jewelers own their own store
and do not figure rent as an expense, but if
you were not using the space you could
rent it and receiye a considerable amount.
Therefore, it should then be included in
your expense. Frequently the jeweler lives
over or at the rear of his business. The
rent of this space should also be included in
your expenses for the same reason men-
tioned above.
Now, after all these items have been in-

cluded, figure the amount of salary that you
would earn in some one else's employ. If
your wife or children assist you in the
store, figure out what these services are
worth and add them. So, when you go
over your books and make up your annual
statement, add all these items to your ex-
pense and after it has been deducted in bulk
from the profits charge off a certain amount
for depreciation, such as wear and tear on
fixtures, old stock, bad accounts, and you
will discover whether you have done bus-
iness at a profit during the period in ques-
tion, and incidentally, by figuring the actual
net profit and after deducting interest on
the capital you have invested, you will have
a fairly good idea whether this set of
spoons was sold at a satisfactory profit.
You are engaged in a hazardous business.

Burglaries are a daily occurrence ; a fire
would be a serious setback to your business,
even if the insurance was paid promptly.
Those who have had the sad experience
know well. In case of your serious illness
or death the business would receive an
almost irreparable blow, because your per-
sonality is an asset. Is there, then, any
good, logical reason why yOu are not enti-
tled to a reasonable profit after deducting
such expenses as would certainly be ac-
counted for by any large corporation?

I f we are following the wrong path this
might be a good time to change to the safe
and well-lighted road. Think it over,
brother jeweler.
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Factors Essential to
Trade Betterment

The Jeweler Needs Business Education—Ex-
pense and Profit—Value of Local Organiza-

tions

Special contribution to THE KEYSTONE, by G. B. LUDY,
Cedar Rapids, Iowa, president Iowa Retail

Jewelers' Association

The more thought I give to the jewelry
business the more I an impressed with this
fact : that the average jeweler needs educa-
tion along commercial lines more than any-
thing else. He needs to learn this indis-
putable fact that the cost of merchandising
jewelry is more than for merchandising any
other line. The details of expense are more
numerous, the total is more, the turnover is
less. What is the result ? Simply this, that
we must get a little better margin of profit
in nearly every line to show any net profit.
In this connection I am pleased to see co-
operation to some extent by the manufac-
turers. We can use still more of this to
very good advantage.
Another subject that impressed me is

organization, particularly local organization.
I recommend local associations with a meet-
ing about once a month in every town and
city, so that the jewelers may find that their
brethren are just about as white men as
they are themselves, thus doing away, as
much as possible, with all petty jealousy,
and studying the business as a whole for
the good of all. They would then be better
business men, and if they are observing
they will find that this is done in other lines.

If local organization on this plan could
be accomplished it would be very easy to
perfect or strengthen state and national or-
ganizations. It seems to me that our trade
Papers could do a great deal in encouraging
and urging local organization and discour-
aging the petty jealousies that do exist in a
great many cities and towns. Such things
reflect on a jeweler as a business man, and
to my mind to some extent help drive some
trade to other stores than jewelry stores.
At least such conditions have a very demor-
alizing effect and more or less shake the
confidence of the people in the jewelers. In
other words, we should not stoop to tactics
that are entirely foreign to our chosen voca-
tion. in fact, I feel this line of business
should be conducted to a certain extent,
especially in conservatism and ethics, next
to the banking business. This may be ex-
pecting too much now, but such an ambition
would not do us any harm.
I am pleased to note that the number of

local organizations is continually increasing
and am encouraged to hope that this instru-
ment of reform will make much progress
in the future.
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WE alone make plain rings by a
process that insures maximum

density of grain, hence our rings look
better and wear better than others.
You cannot afford to sell inferior wed-
ding rings. Ours are absolutely reliable
and never vary in quality. All weights
and shapes. 10K, 14K, 18K, 22K.

Prices right — Plump assay guaranteed
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TRADE MARK:REGISTERED

We call ourselves by this title because we make a specialty of old square cut East Indian and Brazilian Diamonds, commonly
known in the trade as "Old Mine Diamonds," in all sizes from small nide to three carats or more. Send to us when you needany. We are also ready to make cash offers on any Old Mine stones you have for sale either loose or mounted.

CHAS. S. GROSSMAN & CO., Three Maiden Lane, New York
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NEW YORK OFFICE OF THE KEYSTONE,

Room 1102 JEWELERS'. BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, February 27.
•

Notwithstanding the sharp turn which the

political situation has been given by a recent

announcement, the manufacturing and wholesale

interests in New York continue hopeful for the

future. There has been slightly reduced trading

in the higher grades of jewelry during the last

month, which may be attributed in some meas-

ure to the presence of two holidays, although it

appears to some wholesalers that retailers, who

bought liberally during January, are beginning

to curtail their purchases until they see how the

public proposes to act. Plated lines, however,

are selling in very fair quantity.
The tremendous importations of diamonds and

other precious stones into this port continues

to startle the country. Who is getting all of these

rare gems? That's the question many experts

are asking one another. Statistics show that the

value of the January gem imports at this port

reached $3,113,050, as against $3,060,470 a year

ago. This indicates that there will be more

precious stones shipped into New York this year

than last year, when the value of the gems which

came into this port reached $40,676,258, exceeding

in value all other years with the exception of

1906.
One Maiden lane wag goes so far as to claim

that the big importations here are to replenish
those that have been taken to other cities by the
excellent array of talent that is looked upon with
disfavor by the police.

The Wave of Crime

There is much talk in New York lately of a
"crime wave" and a "carnival of crime." With
much justice, too, it would seem, judging from
the mimber of hold-ups, robberies and assaults
within the last two weeks, particularly upon
jewelers, and not infrequently below the "dead
line," that section of the city below Fulton street,
comprising the jewelry and financial section.
Even Col. W. F. Cody, the "Buffalo Bill" who
once chased Indians, road agents and horse
thieves on the western plains, and who is now
in New York, states that he keeps close to his
hotel, with an eye peeled for a hold-up in which
he might be the victim instead of the hero.
In the opinion of some New York newspapers,

however, the outlawry which has broken forth
is what invariably comes every winter, when
criminal classes are driven to shelter and easy
hiding places in a great city. These same papers
assure persons coming to New York that it is
just as safe today as it ever was.

Worthington & Raymond, of this city, have re-
moved their offices from 102-104 Fulton street
to much larger and better-equipped quarters in
the Frankel building, 45-49 John and 1-3 Dutch
streets.

A Unique Structure

The Silversmiths' building, 1517 and 15 tg
Maiden lane, and 18 to 22 John street, is a unique
structure, no less in architecture than in its
tenantry. It is probably the only building in
the world in which tenants, numbering over 150,
are all associated with the jewelry trade in its
various branches. The building is twenty stories
in height, with two wings, extending through to
John street and an arcade running through and
connecting Maiden lane and John street. The
structure is modern in every respect, having
seven of the latest office traffic elevators and a
special elevator for the lifting of freight and
safes. It is lighted by electricity and heated
by steam supplied from the street service, which
obviates the handling of coal and ashes in the

building. The location may be truly described
as the center of the wholesale jewelry trade
of the metropolis.
On February 20 the Schisgall & Kienzle Com-

pany took over the entire business of Theodore
Schisgall, the well-known importer of clocks and
art goods. Theodore Schisgall is the president
and treasurer of the new company, J. Kienzle is
vice-president, and E. Kienzle is secretary and
assistant treasurer. J. Kienzle is well-known in
manufacturing circles in Europe, where he has
large factories in Germany and Austria. He will
remain in Europe and supervise the manufactur-
ing department of the new corporation. His son,
E. Kienzle, will be connected hereafter with the
New York office of the concern. Already the
name of Schisgall is known to the jewelry trade
throughout the country. Last fall Mr. Schisgall
opened a branch at 37 South Wabash avenue,
Chicago. This Chicago branch and the New
York headquarters, ti6 Chambers street, will
remain the same. It is the intention of the new
company, however, to greatly enlarge its line
of clocks and art goods. Mr. Schisgall leaves
for Europe in the very near future and will per-
sonally supervise the selection of many new and
startling novelties for the trade. The capital
stock of the new company is Sioo,000.

A Notable Exhibit

One of the most interesting exhibits at the
motorboat show, in Madison Square Garden,
during the week of February 19-24, was that of
the Waltham Watch Company. This company
has never before appeared with a display in the
motorboat field and its exhibit now is due to its
recent production of eight-day timepieces par-
ticularly suited for service on motorboats. The
most interesting feature of the exhibit was the
new Waltham eight-day lever escapement
chronometer, which is claimed to be absolutely
reliable and accurate to a degree not exceeded
by the highest-priced imported ship's chronom-
eters. It is a dependable instrument for navi-
gators of large yachts, and an attractive ac-
cessory to motorboats.

It has fifteen jewels in settings and is adjusted
to temperature and isochronism. It has a corn-
pensating balance, balance pivot running on dia-
mond; double roller escapement, sapphire jewel
pin; two extra long mainsprings; the winding
crown or pendant winds both mainsprings simul-
taneously; pendant set, patent regulator, winding
indicator ; indicator disk on dial showing red as
a signal that it is time to wind the chronometer.
he movement is enclosed in a dust and weather-
proof case with screw back and bezel. The box
in which the chronometer is suspended is of
polished mahogany, with brass trimmings, fully
up to the highest class of marine chronometers
in every respect.
Another feature of the Waltham exhibit that

attracted unusual interest at the show was a very
large model of the "Maximus" movement. The
exhibit was in charge of Messrs. Flint, Boughton
and Remier.
The Belscript Monogram Company report ex-

cellent spring business and an unusual demand
for their very attractive monograms.
Joseph Landsman has greatly enlarged his

electroplating plant and has transferred his of-
fices from the seventh floor of 51 Maiden lane to
the eighth floor.
New York police on February 17 were in-

formed of the loss of a $1o,000 diamond pendant
owned by Mrs. Jennie Schiffer, widow of Walter
A. Schiffer, who lives at 22 West Seventy-sixth
street. Mrs. Schiffer told the police that she lost
the pendant and has offered a reward of $500 for
its return. She said the pendant was a gift from
her husband and consisted of a large pear-shaped
pearl at the end of a gold chain. The chain also
held a four and a two and one-half karat dia-
mond. Mrs. Schiffer thinks she lost the pendant
on the evening of February 5, when she and two
women friends attended the Empire Theater.
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She says she wore the pendant and a $40,000
pearl necklace that night. On their way home
the car broke down and she and her friends had
to go home in a taxicab. Mrs. Schiffer declared
that she thought she put the pendant in her jewel
case when she reached her home, but that three
days later she opened the case and could not find
it. She thinks she lost the pendant while chang-
ing from her own automobile to the taxicab.
Jewelry buyers recently in town were Mr. La

Point, Jordan-Marsh Company, Boston, Mass.;
R. Rees, D. G. Coulter Company, Los Angeles,
Cal.; G. J. Koula, G. B. French Company, Ports-
mouth, N. H.; G. T. Miller, Gloss Block Store
Company, Calumet, Mich.; A. J. Moir, J. C. Mac-
Innes Company, Worcester, Mass.; J. S. Vander-
voort, Flint & Kent, Buffalo, N. Y.; F. J.
Stanley, Porteous & Mitchell Company, Norwich,
Conn.; J. E. Burney, G. V. S. Quackenbush &
Co., Troy, N. Y.; R. G. Yeager, C. H. Yeager
Company, Akron, Ohio; Miss M. Spellman, Hay-
den Brothers, Omaha, Neb., aid E. Levy, R. H.
White Company, Boston, Mass.
Judge Hand has dismissed the petition filed on

January 17 against Edward Madow, jeweler, of
115 Avenue A, on a settlement with creditors at
thirty-five cents on the dollar, payable ten cents
cash and twenty-five cents in five notes at three,
six, nine, twelve and fifteen months.
The following jewelry buyers visited New York

the latter part of February ; M. M. Weill, of May
Company, Cleveland, Ohio; S. D. Mallaird, of
Panton & White Company, Duluth, Minn.; J. F.
Cummins, of J. L. Brandeis & Sons, Omaha,
Neb.; J. Lengfeld, of Minneapolis Dry Goods
Company, Minneapolis, Minn.; S. L. Todd, of
Joslin Dry Goods Company, Denver, Colo.; D. V.
Wallace, of Forbes & Wallace, Springfield, Mass.;
C. E. Crosby, of L. S. Ayres & Co., Indianapolis,
Ind.; Miss M. Berry, Younker Brothers, Des
Moines, Iowa; H. I. Belcher, of Lipman, Wolfe &
Co., Portland, Ore.
Mme. Toscanini, wife of Arturo Toscanini, one

of the conductors of the Metropolitan Opera
forces, lost a diamond earring worth between tap
and $500 recently. Mme. Toscanini and her hus-
band were walking in Fifth avenue between Bren-
tano's and Tiffany's when Mme. Toscanini no-
ticed the earring was gone. The gem was a gift
of the conductor at the time of their wedding a
few years ago.
At the meeting of the board of directors on

Thursday, February 8, the following concerns
were admitted to membership in the National
Jewelers' Board of Trade: Attleboro Chain Com-
pany, Attleboro, Mass.; J. Freudenheim & Son,
New York City; Louis C. Gaus & Co., Minneap-
olis, Minn.; Gray-Howes Company, Newark,
N. J.; Harris & Schuster, New York City ; Inter-
national Diamond and Jewelry Company, New
York City; J. H. Lau & Co., New York City;
Loewenthal, Loeb & Co., New York City; William
Schimper & Co., Hoboken, N. J.; Jacob Segal,
New York City; Samuel F. Sipe, Pittsburgh, Pa.;
Steeber-Vanerelat Company, Newark, N. J.;
Tichenor & Farnow, Newark, N. J.; S. L. Van
Wezel, New York City ; Rogers, Lunt & Bowlen
Company, Chicago, Ill. (branch), and the First
National Bank, Chicago, Ill .(associate).
Frank L. Odell, who has recently been ap-

pointed manager of the Providence office of the
National Jewelers' Board of Trade, is a well-
known and experienced agency man who has for
some time been connected with the staff at the
executive office. He will take up his permanent
residence in Providence at an early date.
One more daring robbery was added to the list

of crimes February 15, in Brooklyn, when Louis
Price, a jeweler, was held up in his store, $500 in
gems stolen and one of his employees knocked
unconscious. Two men, each apparently about
twenty-three years old, went into Price's store, at
No. 1708 Broadway, and one stuck a gun into the
jeweler's face. The other made no move until he
heard the back door opening and then he turned
to face William J. Scharen, an optician. This
second robber drew a revolver and ordered
Scharen to throw up his hands. The optician kept
his hands in the air, but tired and began to lower
one of them, when the highwayman struck him
on the head with the butt of the revolver.
Scharen sank to the floor, blood flowing from a
scalp wound, while the two men went behind the
counter and committed the robbery.
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URI NG recent years the demand for diamonds has increased
remarkably. To please a purchaser and to retain a customer it is

necessary that you have good diamonds to offer and at the right prices.
Our long experience in the purchase of diamonds in the foreign

markets and our policy of making our purchases for cash enable us
to offer the goods that you desire.

Your orders will receive prompt and careful attention.

BENJ. ALLEN & CO., Chicago
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The business developments of the past two
weeks, though not what might be expected in some
quarters, have on the whole been satisfactory.
There has not been the activity in spring lines
which is generally looked for. There is a gen-
eral feeling, however, that this is due largely, if
not wholly, to the unusually severe winter
weather. In many instances jobbers' travelers re-
port that they have been snowbound several days
during the past month and are from two to ten
days behind their route lists. Then, too, it is
contended that there is a general slowing up in
all other lines, due in some measure to political
unrest and uncertainty, and that this naturally
would affect the jewelry business.
February has, however, kept up well with its

record of last year. There are few jobbers who
state that their February sales this year ran behind
those of 1911. Collections continue to come in
with but little irregularity. With some of the
large jobbers they are reported excellent.

Eastern salesmen are not experiencing the rush
they had anticipated, though February has by no
means been overly disappointing. True, orders
have not been coming in large and numerous, but
as the representative of an eastern manufacturer
stated, "I may have to dig a little harder, but the
business is there. I'm ahead of last year so far."

Conditions in the agricultural sections are ex-
cellent. The farmer has good prospects and prices
are being maintained. Although the winter has
been a severe one, the snowfall has been unusual,
which may be .counted on as very beneficial for
the soil when the spring thaw sets in. Jewelers
in these agricultural sections are making little or
no complaints about business at the present time.
Eastern activity is expected to set in early this
month. Much will depend upon whether or not
the severe weather will continue beyond its al-
lotted time.

I. D. Belasco, a manufacturing jeweler at 45-43
St. Lawrence avenue, will move his shop into the
Mailers building, the new sky-scraper at the cor-
ner of Madison street and Wabash avenue.
Al Bruckner, formerly with the Packard

Studios: will hereafter travel for the Peninsular
Engraving Company, of Detroit, Mich. and will
handle this popular concern's new catalog propo-
sitions in the states of Illinois, Iowa, Missouri,
Kansas, Nebraska, Minnesota and Wisconsin. Al's
work in this line is well known, and his experience
and judgment in advertising should carry some
weight with the jewelers of these states. He is
very enthusiastic over the possibilities of this
year's plans, and no doubt will be very successful
in his new venture.
H. Thelen will assist S. E. Dickson, the Chicago

and western representative of the John T, Moran
Manufacturing Company, of Providence. He will
travel in the central west territory.
F. C. Beckwith, sales manager of the Hamilton

Watch Company, was on the local market early
last month.
M. Tauber has purchased the assets of Leon

Sachs, bankrupt, for $800.
0. C. Zinn, well-known jeweler of Hastings,

Neb., was in Chicago early last Month. While
here lie had the misfortune to fall on the sliopery
sidewalk, sustaining injuries which forced him to
remain at his hotel for several days.

J. R. Hewett has been engaged to represent
Hamilton & Hamilton Jr. in Iowa, Missouri, Kan-
sas and Nebraska. He was formerly with E. V.
Roddin & Co.
The many friends of William Clow, manufac-

turing jeweler in the Columbus Memoi•ial building,
will extend to him their heartfelt sympathy upon
the death of his wife, which occurred February 9
at the family residence, 1713 Leland avenue. Her
death was very sudden and resulted from pneu-
monia. Mrs. Clow was very well known to many
people in the trade, as she was closely associated
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with her husband in the conduct of his business.
Another sky-scraper will be erected in Wabash

avenue. This time it will be located at the south-
west corner of Monroe street. It is expected to
be ready for occupancy May, 19J3. The firm of
H. F. Hahn & Co. has already negotiated for the
entire tenth floor in this building on a ten-year
lease. The firm expects to have the most hand-
somely appointed offices and salesrooms in the
west when it moves into these new quarters.
Adolph Eisenberg, of San Francisco, called on

the Chicago trade the early part of the month.
He was on his way to New York, and expects to
make a tour of Europe before returning home.
His wife and daughter accompanied him.
The American Fountain Pen Company, manu-

facturers of the well-known Moore's non-leakable
fountain pen, has opened up a sales office at 7
West Madison street. It will be in charge of
Fred S. Lathernore.
Harry Hahn, president of H. F. Hahn & Co.,

left February 23 for the east. After spending a
few days there on business he will leave for a
two months' trip in Europe, and while there will
visit the diamond markets in the interest of the
firm's diamond department.
Robert J. Hillinger is enjoying a well-earned

vacation in Florida. Mrs. Hillinger is with him.
Edward Stachle and Herman A. Moench, who

for several years have occupied rooms on the
ninth floor of the Heyworth building, will move
their offices to the tenth floor, to- occupy the room
vacated by the Philadelphia Watch Case Works.
Edward B. Holman, a well-known jewelry trav-

eler, who for several years past has been in the
hotel business in northern Michigan, will have
general charge of the business of H. C. Happel
& Co. He was lately with the firm of H. F. Hahn
& Co., and has also acted as traveler for Stein &
Ellbogen, of this city, and Siegler Brothers, of
Cleveland.
Meyer Joseph & Co. have made arrangements

with Alfred Elser, formerly traveler for A. Hirsch
& Co., to represent them in Iowa, Illinois and
Indiana.
Hugo F. Gruschow, in charge of the jewelry

catalog department of the Peninsular Engraving
Company, of Detroit, was in Chicago on business
the middle of the month. While there he nego-
tiated with Al Bruckner, formerly with the Pick-
ard Studios, to represent his firm in the central
west during the coming year.
Chicago jobbers have been notified that Frank

C. Nissen has opened a jewelry store at Grafton,
Wis,
Among the out-of-town jewelers in Chicago the

middle of the past month was Albert Edholm, of
Omaha.
A. W. Anderson, of Neenah, Wis., and J. R.

Stebbins, of Ashtabula. Ohio, members of the
executive committee of the American National
Jewelers' Association, and Steele F. Roberts, pres-
ident, of Pittsburgh, stopped off in Chicago while
on their return home from the meeting at Kansas
City early in the month. All three declare that
the prospects for an unusually successful conven-
tion in Kansas City next August are very bright.
The Kansas City wholesalers and retailers are
making great preparation for the entertainment of
the convention. The retailers have organized a
local club to arrange their portion of the enter-
tainment.
C. E. Ellmore, of Roger, Thurman & Co., bank-

rupt, has made an offer of settlement on a basis
of fifteen cents on the dollar cash. There is a
small likelihood of any better settlement being
made.
The creditors' committee having charge of the

business of the L. Bauman Jewelry Company, St.
ouis, was in Chicago last month. The commit-

tee consists of Arthur Henius, B. Strauss. of Op-
nenheim & Stratteq: Charles N. Gray. of the Tew-
elers' Board of Trade, and H. M. Peck, of the
Manufacturing Jewelers' Board of Trade. They
refused to make any statement regarding the
terms upon which the business was finally set-
tled, except to state that the settlement was very
satisfactory and the attitude of the members of
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the firm very commendable. The entire stock was
brought to Chicago, but was later removed to
New York intact, where it will be sold in its
entirety.
S. Frank Scott, a jobber in the Heyworth build-

ing, has filed a schedule in bankruptcy, alleging
liabilities of over $15,000. A big share of the lia-
bility is due on notes to banks. The assets are
greatly below this figure. Mr. Scott reported last
December that he lost a wallet containing $25,000
worth of diamonds. So far as known the wallet
has never been found.
Benjamin A. Allen, of Benjamin Allen & Co.,

spent the greater part of the month in Long-
wood, N. J.
Chicago jobbers have been notified that H. R.

Vergerout, of Montfort, Wis., has discontinued
business.
Harry Miller, vice-president of Hutchinson &

Huestis, as well as western representative of the
firm, is now a proud papa. The little youngster,
a bouncing baby boy, came as a valentine. Harry's
face has been all roses and sunshire ever since,
For the present at least Harry's mind is occupied
more with thoughts of how the baby will sleep
tonight than how many rings he will sell tomor-
row. Here's luck to the little chief, his dad and
his mamma.

Charles Spencer, of Norris, Mister & Co., is
spending several weeks in the south and in Cuba
with Mrs. Spencer.
A. Klier, a retail jeweler at 3609 West Twenty-

sixth street, has been making extensive alterations
in his store. It has been considerably enlarged
and entirely refitted.
J. W. Neasham, of Ottumwa, Iowa, was in Chi-

cago on business the middle of the month.
S. B. Millard, buyer for the Panton & White

Company, of Duluth, Minn., did his annual spring
buying in Chicago last month.
Thieves, evidently disappointed in finding only

several sample cases of material in the sales wagon
of J. Miller, a material jobber at 1400 La Salle
avenue, abandoned the wagon in a deserted alley
after driving off with it from in front of the
jewelry store of H. P. Anderson, at 218 West Chi-
cago avenue.
The manufacturing business of Heinz Broth-

ers, of St. Charles, Ill., has been purchased by
Mills, Gardner & Co., of this city, who will con-
duct it as a branch of the American Specialty
Company.
C. T. Josephson, a well-known retail jeweler of

Moline, Ill., was in Chicago early in the month
purchasing his spring lines and making arrange-
ments for the installing of entirely new fixtures
and fittings in his store. He expects to make the
change early next fall. He is offering his entire
store equipment for sale.
Mr. Saunders, of A. I. Hall & Co., of San Fran-

cisco, stopped off several days here on his return
home from an extended business trip. Mr.
Saunders has many friends here who are always
very pleased to see him.
Henry Paulson & Co. have just issued a sup-

plement to their regular catalog which will be
found a very useful reference book. It is enti-
tled "Good Stuff" and contains over 300 pages de-
voted exclusively to tools used by the jeweler,
watchmaker.and optician. A review of this sup-
plement makes it very apparent that special pains
were taken to show only tools that have particular
merit. A copy of this supplement will be mailed
to any watchmaker, jeweler or optician upon
request.

Considerable interest is being manifested in a
new clock now being placed on the market by the
Differential Power Clock Company, of this city.
By means of a differential spring and governor
which conserve the power, it is claimed that, fitted
with it, the clock will run continuously for a year
with but one winding. The device can be applied
to any clock movement. Several manufacturers of
street clocks, including the Chicago Watch Tool
Company and the Grout Excelsior Sign Company,
have made arrangements with this clock company
to use movements fitted with this device in their
street clocks. In this instance, however, the move-
ment will run for only thirty-five days on one
winding.
A. W. Sproehnle and Harry W. Hahn, of this

city, have been appointed members of the auditing
committee of the National Jewelers' Board of
Trade by President Henius.
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Great Clock Bargains Standard Patterns
12 of these Beauties cost
3 of lach Pattern-4 Di.stinct Colons

Active Sellers
Reliable

Time Keepers

SETH THOMAS

$46." CN:111
SETH THOMAS

RICHMOND. LIST $1v.00. GOLDEN BRONZE
Eight-day, Golden Bronze, Adamantine, with Four Adamantine Onyx Columns.

Width 17% inches. Height 114 inches. Half-hour strike.

Quality
and Prices
Guaranteed

SETH THOMAS

RENO. LIST $9.50
Eight-day, Mottled Green Adamantine, with Four Adamantine Onyx Columns.

With 16 inches. Height 11 inches.

Our Offer
Best Quality,

Better and more

Salable Styles

at

Lower Prices

NORRIS,
ALISTER & CO.

CHICAGO, ILL.

BUFFALO. LIST $8.50. BLACK ADAMANTINE
Eight-day. Black Adamantine, with Red Top, Ornaments

and Adamantine Onyx Columns. Width 1634 inches. Height 110% inches. Hall-hour strike.

11,1 1

11 1 1 1 ,1111,111

11 11,11111[11 111 1;1 111

SESSIONS. ALHAMBRA, MAHOGANY. LIST $9.45
Eight-day, Mahogany. Half:hour strike, Celluloid Columns and Ends.

Width 163/i Inches. Height 123. inches

Norris,
Alister &

Co.
CHICAGO,

ILL.

Heyworth Bldg.
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William H. Luther, of William H. Luther &
Son, and chairman of the Providence Board of
Police Commissioners, left the city a few days
ago for a vacation trip to Florida. Before his
return Mr. Luther will visit New Orleans and
expects to visit Panama. In case he does go to
the canal zone, Mr. Luther will not return to
his home until April. Accompanying Mr. Luther
on the trip are his son, Fred B. Luther, and the
latter's wife. They will visit Jacksonville, St.
Augustine and Palm Beach.
The 0. R. Johnson Company is the name of a

corporation that has been granted a charter by
the secretary of state of Rhode Island to engage
in the manufacture and sale of all kinds of
jewelry and kindred lines. The incorporators are
Oscar R. Johnson, Thomas Curran and Robert
T. Burbank. The capital stock is placed at
$15,000.
Nathan J. Nelson, son of former Representa-

tive John Nelson, of this city, was taken into
custody by the local police and charged with
doing business at 286 North Main street under
a fictitious name and without having his name
registered in the office of the city clerk. He was
arraigned at a special session of the sixth district
court later and through his attorney admitted
sufficient evidence to convict, was adjudged
guilty and was fined $25 and costs. He entered
an appeal and furnished security for his ap-
pearance before the superior court. It is alleged
by the police that the defendant, since his father's
confinement in the state hospital, has been con-
tinuing his father's business and that the window
of his store on North Main street bears the sign
"old gold, silver and platinum bought," giving
the price-list.
The annual meeting of the stockholders of the

Nicholson File Company resulted in the re-elec-
tion of the following directors: Samuel M. Nich-
olson, Marsden J. Perry, Arthur H. Watson,
John R. Gladding and George Nicholson. At a
meeting of the board afterward, the following
officers were elected: President and general man-
ager, Samuel M. Nicholson; vice-president, Ar-
thur H. Watson ; treasurer, George Nicholson;
secretary, Walter G. Griffith; assistant treasurer,
Henry W. Harman; assistant secretary, Harold
C. Field; assistant to president, Ernest S. Craig.

At a meeting of the creditors of Mills &
White to take action upon the petition in bank-
ruptcy, Horace M. Peck was elected trustee with
power to sell the plant and book accounts at
public or private sale, subject to the approval of
the referee in bankruptcy. An offer of 25 per
cent, contingent upon Mr. White's releasing his
interest in the partnership, was made by the
attorney for Mr. Mills. Sealed bids for the plant
and book accounts were opened later and a bid
submitted by E. A. Eddy, of $6,125 was accepted.
Charles A. Russell, of the Irons & Russell

Company, accompanied by his wife and daughter,
is on an extended trip to southern California
and Panama.
Harry M. Mays, the manager of the Metal

Products Corporation, and his wife, have re-
turned from a trip to Washington and the south.
Horace F. Carpenter and Mrs. Carpenter ale.

on a voyage to the Mediterranean.
Samuel Moore, of Samuel Moore & Co., re-

turned a few days ago from a vacation trip to
Florida.
The many friends of Samuel J. McMillen, of

the H. C. Lindol Company, are extending their
sympathy to him on the death of his wife.
The T. W. Lind Company has engaged Harry

Dean, formerly of Dean, Lord & Cardin, as
traveling man to cover the local trade and de-
velop new territory. Mr. Dean has an extensive
acquaintanceship with the eastern trade. A. E.

Henry will look out for the sales end of the
business.
Frank L. Odell, recently appointed manager of

the Providence office of the National Jewelers'
Board of Trade, comes to the office with a
valuable experience behind him as equipment.
He has been for some time a member of the
executive staff, is an experienced agency man and
for many years has been an active member of
the national and New York credit men's asso-
ciations.
Frank H. Logan, for several years a salesman

for the Belcher & Loomis Company, has been
engaged by the Uniform Seamless Wire Com-
pany, of this city, as traveling man.

Ill health has caused Lawrence T. McNary,
superintendent of the Rex Manufacturing Com-
pany for about a year, to give up his position.
Under the name of the Field Engine Turning

Company, at 113 Point street, Charles H. Field,
machinist and manufacturer of engine-turning
machines, has opened a shop.
Fire recently damaged the building and con-

tents of the Marks Jewelry Company, at 124
Mitchell street.
All the power presses and heavy machinery at

the plant of the T. W. Lind Company, at 67
Friendship street, is being moved to the lower
floor of the building, recently bought by the corn-
pany, at Eddy and Friendship streets.
William Baldwin, formerly a member of the

firm of Boss & Baldwin, Attleboro Falls, Mass.,
has been engaged by the E. C. Bliss Manufactur-
ing Company, of this city, to take charge of the
fine chain department.
Harry Fulford, of the Fulford & Hobart Corn-

pany, this city, has been re-elected secretary and
treasurer of the Edgewood Yacht Club.
Mr. and Mrs. E. P. Platt and John I. Devlin,

of the Inlaid Company, are spending a few weeks
in Bermuda.
Among the certificates recently filed with the

city clerk in Providence, showing personnel of
firms, are Harvard Jewelry Company, carried on
by Annie Zusman, I85 Eddy street; the A. C.
Messier Company, carried on by Arnold C.
Messier, Jo' Sabin street; Progressive Jewelry
Company, carried on by Thomas McGrath and
Patrick J. Kearns, Calender street.
The following jewelry buyers have been at the

hotels during the week of February 5 : L. C.
Goldsoll and M. M. Goldsoll, of the Jackson
Jewelry Company, of Chicago ; V. Greenbaum,
of Guthman, Soloman & Co., of New York; M.
Zigayer, of the United States Jewelry Company,
Montreal, and Alvin Binswanger, of Siegel
Cooper & Co., Chicago.
E. L. Davis, a manufacturer of plumbers' sup-

plies, of Springfield, Mass., who a few years ago
erected the building now owned by J. C. L.
Shabeck, on West Exchange street, this city, has
purchased a square of land containing 66,000
square feet, and bounded by West Exchange,
Bradford, Aborn and Cedar streets. It is under-
stood that he will at once begin the erection of
the first of nine business blocks on the property.
The first building will be five stories, with a base-
ment, facing sixty feet on West Exchange street,
and have a depth of J00 feet. It will be of mill
construction, the first story to be of granite and
the other stories of brick. The buildings when
complete will enclose a hollow square, in which
there will be a power house, which will furnish
power for the entire set of buildings. It is un-
derstood that the buildings will be available for
jewelry factories or any other manufacturing
or business requirements.
The labor situation at Lawrence, Mass., was

discussed at a meeting of labor union organiza-
tions held on Saturday afternoon, February 3, in
the Labor Temple, on Washington street. The
feasibility of the several organizations joining in
securing a larger and more convenient building
as headquarters for the several labor unions of
this city was discussed. At this meeting a move-
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ment was inaugurated to try again to form a
strong organization of jewelry workers. It was
announced that a mass-meeting would be held in
the hall at 98 Weybosset street, for that purpose,
on Monday evening, under the auspices of the
Central Federated Union. The meeting was held
as appointed, and temporarily organized with
chairman and secretary. About fifty signed a
paper pledging to become members of the new
organization. These are said to be workmen
from all branches of the jewelry business. This
is about the fourth time an effort has been made
to form a jewelry union here in recent years.

ATTLEBORO
Attleboro, February 27.—Up to this time there

has not been a noticeable improvement in the jew-
elry industry. Factories of the Attleboros are
running on short schedules and patiently waiting
until the orders for spring goods commence to
come. Salesmen for all the jobbers are now on
the road and orders may be expected any time.
Many concerns did not require their salesmen

to make the March trip, and this is the first time
this trip has been omitted for some years. It was
considered a useless expenditure for the returns
that would be received. From now on, however,
the manufacturers expect a revival, and a good
spring business ought to be in progress by the
middle of the month. The lull applies to nearly
all grades of jewelry. Usually it is found that
some lines are rushing, while others are dull, but
at the present time the dullness seems to extend
to all lines. The buying seems to be limited to
small orders for immediate wants.
With the advent of warmer weather and the

display of spring samples it is expected there will
be plenty of business.
The question of changing the form of govern-

ment of Attleboro is growing in importance and
deep consideration is being given it. by prominent
citizens. It is being argued as a means of re-
establishing the town's business system on a better
basis. The latest speaker to express his views on
the subject was Hon. Charles Hatfield, mayor of
Newton. During his stay in Attleboro the mayor
was the guest of James E. Blake. They were
warm personal friends in their boyhood days. Mr.
Blake also entertained recently Mr. Dennison, of
the Dennison Manufacturing Company, and Mr.
Morrill, of the Morrill Ink Company.
Insurance adjustments have been made on the

Bates block, which was destroyed by fire a month
ago, and the owner, Charles R. Bates, will soon
be in a position to announce future plans for the
block. Up to the present time nothing has been
done toward replacing the building.

Nearly all of the jewelry factories were closed
Washington's Birthday. The lull in business made
it convenient for several shops to close for the
day and others to close for the remainder of the
week.
The Y. M. C. A. has adopted a new policy for

the year 1912. In order that the association may
be governed by an entirely non-sectarian body, a
board of twenty-one managers has been appointed,
including the following, the majority of whom are
jewelers: Ernest M. Bliss, Ralph C. Estes, Joseph
Finberg, Aldro A. French, Ernest D. Gilmore,
Harry R. Holbrook, Raymond M. Horton, Charles
P. Keeler, Ralph P. Kent, William L. King, Leon-
ard I. Lamb, David L. Low, Clelland J. Mc-
Clatchey, George E. McPherson, W. Granville
Meader, Edgar A. Remington, William E. Rounse-
ville, Charles 0. Sweet, Edwin F. Thayer, John J.
Thacher and Fred C. Wilmarth. It is the object
of the new plan to have all classes represented in
the new board in order that a new policy may
dominate the association. The property is to be
held by the old board of directors, but the admin-
istration of all affairs is left with the new board
of managers. If the experiment is successful it
will be continued. The first year of the new
plan will end June I, 1913.
The Sawyer Down Draft Heater Company will

locate a new factory in Mansfield. Walter M.
Lowney has donated a site for the plant and the
business men have subscribed liberally to the stock
proposition.
The will of the late Ellen Winsor, by which the

town of Attleboro is bequeathed her property on
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Pam street, to be used as a hospital, is being con-
tested by Reuben Sturdy, of Chartley, and others.
When the first hearing on the will was.given the
contestants asked for a continuance in order to
look into the case a little more fully.
Ray Riley is planning to go to the stock farm

of Charles H. Tappan, in Maine, in the near
future.
An alarm from box 32 summoned the fire de-

partment Tuesday morning, February 21, to the
factory of the Horton & Angell Company, where
there was a small fire in progress. It was soon
under control and did little damage, but the auto-
matic sprinklers, with which the plant was
equipped, released large quantities of water, and
there was damage from that source.

Arthur A. McRae, Ernest Qvarnstrom, 'John H.
Vallette, George L. Shepardson, Amos S. Mackin-
ton and Robert B. Magaveny recently enjoyed a
fishing trip on the cape. They secured several
tine pickerel. The trip from Attleboro and return
was made in automobiles.
South Attleboro jewelers and business men will

appear before the town's annual business meeting
on March H in favor of an automobile lire truck
for their vicinity, similar to the one now in com-
mission in the center of the town. They claim
that there is a large amount of valuable property
which needs protection, and the automobile is the
most modern and efficient fire apparatus. The
proposed truck will cost $5,500.
I he Sweeney cottage, donated to the Methodist

church by Edward A. Sweeney, of the W. H.
Wilmarth Company, has completed the third year
of its existence. It affords an excellent home for
a dozen young ladies. During the three years the
cottage has been very successful, and those in
charge of it say that many more young ladies
could be accommodated if there was room. The
object of the cottage is to furnish suitable quarters
and other conveniences at a low price.
Harry P. Kent, of F. W. Weaver & Co., has

been unanimously renominated for the office of
water commissioner. Samuel M. Holman has been
renominated for tax collector and Joseph L. Sweet
for trustee of the public library. Mr. Sweet has
been one of the most interested workers in bring-
ing the library to its present efficiency, devoting
both his time and considerable money in this task.
James E. Blake has been renominated for the
office of park commissioner.

Clelland J. McClatchey is out on the road in the
interests of the Horton & Angell Company.

J. C. Daniels, a local jeweler, served on the
grand jury at Taunton during the February
session.

Miles L. Carter has gone to Florida to join his
family, who are staying there during the winter
months.
H. L. Noyes, salesman for Bates & Bacon, is in

San Francisco with the sample cases of the con-
cern.

William Gow is to have charge Of the New
York office of the Sykes & Strandberg Company,
which is to be opened at 9 Maiden lane.
Harry Barden, of Barden & Hull, has returned

from a New York business trip for the concern.
After being operated upon for appendicitis,

E. L. Bagley, of the S. 0. Bigney & Co. sales
force, is recovering rapidly.
The relief association of the Attleboro Manu-

facturing Company held a well-attended dance
recently.
S. D. Bing, of the Sterling Manufacturing Com-

pany, is home from a business trip.
Thomas Moore, of Moore Brothers, is home

from an extended business trip.
Harold E. Sweet, of the R. F. Simmons Com-

pany, has returned from a vacation trip through
the south. During his stay at Washington Mr.
Sweet attended some of the congressional hear-
ings and was an interested spectator at one of the
inquiries into the United States Steel Corporation.
The Attleboro Chain Company has been elected

to membership in the National Jewelers' Board of
Trade.
A bill has been introduced into congress by

Hon. Robert 0. Harris, who represents the con-
gressional district of which Attleboro is a part,
to secure an appropriation of $5o,000 for a new
postoffice for Attleboro. At present the postoffice
is occupying a handsome new building on South
Main street, erected by James E. Blake. The gov-
ernment purchased a postoffice site three years
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ago at the corner of Union and Park streets, and
the bill just introduced will provide for the build-
ing, if it is passed.
clarence L. Watson, of the Watson & Newell

Company, has been elected a director of the Na-
tional Exchange Bank, of Providence.
Dr. Charles H. Webb, of the F. H. Sadler Corn-

pany, and Ralph Hoxsie, of the Mason-Howard
Company, have been spending a few days at the
factories on County street.
David E. Makpeace and wife have gone on a

three months' trip to the Bermudas, Porto Rico
and the Panama district.
Mr. and Mrs. Willard A. Engley have gone on

an extended trip to Cuba and vicinity.
Charles H. 1 appan, of the D. F. Briggs Corn-

pany, has improved in health to such an extent
that he was recently able to go to the factory for
the first time in several months.

Carl M. Wendellstein has returned from a trip
to Panama and vicinity.
William A. Cook, of the Fontneau & Cook Com-

pany, has been in New York for treatment for a
skin disease with which he has been afflicted for
some time.
Conrad Luttropp and Louis J. Luther, formerly

connected with J. W. Luther & Co., are interested
in a new machine for making paper drinking cups.
The machine was perfected by Mr. Luttropp and
will turn out an immense quantity of cups in an
hour. It has been purchased by a Boston concern.
At a recent meeting of Company C Association,

Col. S. 0. Bigney had an interesting debate with
Representative John Coggswell, of Lynn, a noted
labor legislator. Colonel Bigney expressed his
ideas on the new fifty-four-hour law, claiming that
it places Massachusetts manufacturers on unequal
competition with manufacturers of Rhode Island,
because it is not in effect in that state. Repre-
sentative Coggswell defended the law, claiming
that Massachusetts workmen are more efficient
than those of any other state, and consequently
are able to turn out more work for the manufac-
turer. The debate was highly interesting, and
nearly all who heard it claimed that Colonel Big-
ney had a good argument.
The W. H. Wilmarth Company's factory on

Hazel street has been equipped with electric
motors to provide power. The old power plant
consisted of a steam engine, but the demands upon
it were so great that the power was not uniform.
The installation of the motors is a convenience
for the Wilmarth Company and the C. M. Rob-
bins Company.

Frederick Schwinn, of the C. M. Robbins Com-
pany, has been entertaining his brother, who is a
student at the Worcester Academy.
Thomas J. Ryan has started in business on his

own account, making a line of emblems and en-
amel goods. He reports that his concern is doing
better than he expected.
The new residence being erected by Aldro A.

French on County street is nearly ready for occu-
pancy.
Maurice J. Baer, of the Attleboro Manufactur-

ing Company, has been entertaining Mr. Einstein,
of Germany, a retired jeweler.
N. Justin Smith, of the Smith & Richardson

Company, is confined to his home with an illness
of a serious nature.
George H. Sykes, of the Sykes & Strandberg

Company, was operated Upon a short time ago at a
Boston hospital and is reported as improving.
A handsome elm tree in the yard of the Clar-

ence.L. Watson estate, on North Main street, was
blown down during the recent heavy windstorm.
Herbert F. Bliss, of Bliss Brothers, has been

at Pinehurst, N. C., for the past few weeks.
Edward L. Gowen, of the Standard Button Com-

pany, is expected home from a southern vacation
trip, during which he stopped for some time at
Pinehurst, N. C. During his stay there Mr.
Gowen played golf, a sport of which he is very
fond.
At the February meeting of the board of trade

President Samuel Holman announced that several
large industries are seeking a location in Attle-
boro, and the directors are busily engaged look-
ing into them. The Crown Manufacturing Com-
pany will soon occupy its fine new plant near the
state line, and it will add a large income in taxes
to the town. The proprietors of this concern have
expressed the wish to get acquaitned with the
Attleboro jewelers, as they are interested in the
development of the town.
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NORTH ATTLEBORO

North Attleboro, February 27.—A fire which
occurred February if in a factory on High street
damaged the Charles E. Sandland Company, en-
amelers, to the extent of $5,000 and damaged the
building to such an extent that it will have to be
rebuilt. The building was the property of the
Bishop Chain Company.
An overheated furnace started the tire, and it

was discovered by an outsider, who noticed flames
emerging from the building near the chimney. He
caused an alarm to be sent in. When the hremen
arrived they were handicapped by hydrants which
were partly frozen preventing a good stream of
water. In a short time, however, the water was
available and the tire quickly under control. The
interior was badly gutted, and the machinery and
stock was damaged by water. Mr. Sandland
states that the loss will be covered by insurance.
John E. Tweedy has returned from New York,

where he spent a few days on a business trip.
Louis Blackinton is in the west with the sample

cases of the \V. & S. Blackinton Company.
The Bugbee & Niles Company has made plans

for moving its business into the Wall building on
Clifford street, Providence. The move will be
made in the near future. The new factory will
affOrd better facilities than were possible in North
Attleboro,
Fred A. Howard, manager of F. M. Whiting &

Co., who has been ill with diphtheria, is improving
and will soon be able to be out.

Charles A. Whiting has practically recovered
from his recent illness and has resumed his
duties with Whiting & Davis.
Friends of Edward D. Sturtevant will be

pleased to learn that he is recovering nicely after
his recent operation for appendicitis.
Alpin Chisholm, of the tiugbee & Niles Com-

pany, and Miss Irma L. Gardner, of Plainville,
daughter of George A. Gardner, of that town, who
were recently married, have taken up their resi-
dence in Providence.
The new factory being erected on the site of

the one destroyed by fire at Plainville is pro-
gressing rapidly. The framework has been in-
stalled and the workmen are now employed on the
second story. The factory is to be rushed, as the
jewelry concerns are anxiously waiting for an
opportunity to move in.

Plainville citizens were delighted recently when
the new street lights were turned on for the first
time. They are an improvement which add greatly
to the appearance of the town. The power is
supplied by the Foxboro Electric Light Company,
which recently made a contract with the town.
H. F. Barrows has returned from a ten-day

stay in New York.
Theron I. Smith, of the T. I. Smith Company,

has gone to Florida for the remainder of the
winter.
Frederick Bishop, of the Bishop Chain Com-

pany, has returned from a trip to New Hampshire.
George C. Hudson is home from an extended

western trip.
Eight hours a day is the schedule at the Riley &

French and George L. Paine Company plants.
Thomas G. Frothingham is home from a lengthy

business trip.
Frank Gilbert has returned from a trip with

the samples of F. S. Gilbert Company.
The work of the North Attleboro finance com-

mittee was interestingly related to board of trade
members recently by Charles T. Paye, of Faye &
Baker Company. Mr. Paye has been an active
member of the finance committee for some time.
Whiting & Davis, of Plainville, deny the report

that they intended to ship several of their chain
machines abroad, stating that the machines are
for their own use.
William Herring has been presented with a

gold-headed cane by the selectmen for being the
oldest registered voter in town. Before his re-
tirement Mr. Herring was a jewelry worker for
many years.

William H. Bell has been visiting the Boston
dealers with samples of his concern.
The Y. M. C. A. booster campaign has ended

and 316 new members have been added to the
association. The team having the highest number

(Continued on page 477)
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IMPORTER OF CLOCKS

NEW YORK CHICAGO

"EN view of the rapid development of my business,
necessitating a modern reorganization, I beg to

announce that I have formed a corporation under the
laws of the State of New York, under the title of
THE SCHISGALL & K1ENZLE CO., to which corpora-
tion I have transferred my interest in the present firm
of Theodore Schisgall.

I shall remain as General Manager of the new
company and will endeavor to deserve a continuance
of the patronage extended to me.

1 wish to add that the name of " Kienzle " stands
for the best and most progressive in clock manufactur-
ing in Germany and assures the trade of the very
best treatment.

With many thanks for past favors and soliciting a
continuance of your patronage, I remain,

Very truly yours,

THEODORE SCHISGALL.

ttiliF

tbe Zchisgetti & lizienge Co.
CAPITAL STOCK $100,C00.00

116 CHAMBERS ST. 37 S. WABASH AVE.

NEW YORK CHICAGO

WE beg to announce that we have acquired the
interests of Theodore Schisgall, Importer of

Clocks, 116-118 Chambers St., New York City, and will
in future conduct our business under the above name.

Mr. Theodore Schisgall will be the General
Manager of this Company and we trust that you will
favor us with a continuance of the patronage extended
to him.

We assure you that it is our sincerest desire to
promote the interests of all concerned and to do justice
to the the rapid growth of our predecessor's business
which our increased facilities will enable us to
accomplish.

THE SCHISGALL ifSc KIENZLE COMPANY
Theodore Schisgall, President and Treasurer

j. Kienzle, Vice President

E. Kienzle, Secretary and Asst. Treasurer
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Rings
Scarf Pins
Flat Pins
Studs
Screw Earrings
Bead Neck
Chains

Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons
Emblem Goods
Pocket Knives
Silver and Gold

Match Boxes
Coat Chains
Vest Chains
Vanity Sets in
Gold and Silver
Gold and Silver
Cigarette Cases
Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette
Chains

Fine Platinum
Work of every
description

"GUARANTEED FOR LIFE"
Against Breakage and Wear

MADE IN GOLD, SILVER
AND PLATE.

STERN BROS. & CO Salesrooms and Offices of
Diamond Department

• 68 Nassau St., N.Y.
Diamond Cutting Works
136-146 West 52d St.

New York

33-43 GOLD STREET NEW YORK

Chicago, III., 31 North State Street

To avoid delay use local address, 33-43 Gold Street
BRANCH OFFICES:

Amsterdam, Holland, 12 Tulp Straat London, England, Audrey House, Ely Place

POPULAR PRICES

Levv;
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Platform and Program of the Organized Trade

Address by Steele F. Roberts, President of the American National Retail Jew-

elers' Association, at the Midyear Meeting, Kansas City, February 12

The half year past since our last meeting, in
Richmond, has been in many respects a most
strenuous period to the average retail jeweler.
The political agitation, demoralization of the

watch business, misleading advertising, fake

sales, cut prices, numerous assaults and robberies,
and the cry of high cost of living, all tended to

a marked depression of the jewelry trade during

the fall months.

In some localities the December holiday trade

was equal and above former years, but many
cities and towns report a decline, and with the
exception of a few favored localities, the entire
trade in all states for the last year was below
normal and unsatisfactory from a profit basis.
Only the votes of the people or wrath of omnip-

otence can annihilate the present political bed-
lam at Washington, whose tirades have para-
lyzed the industries and trade of the country,
but there are some abuses that have crept into
the jewelry trade, and unlawful encroachments

on the legitimate business of the jeweler that are
within our power and province as representatives
of a national organization of jewelers to both
remedy and eliminate.

As officers of the American National Retail

Jewelers' Associaation, representing nearly 5,000

jewelers in thirty-six states, we gather at this
midyear meeting to devise ways and means and

give our best thought and experience to forward

every interest of the organization; to further the

enactment of necessary national and state legisla-

tion; stimulate the organization of state associa-

tions and jewelers' clubs; establish a code of

business ethics; cooperate with manufacturers

and wholesalers in legitimate distribution of their

product, and demand for the retail jeweler every

right and equity he is entitled to under the laws

of trade and commerce.
Many important questions pertinent to the

good and welfare of the trade will be presented

for discussion and in preparing the way for
their procedure I desire to call your attention

to a number of topics that should receive our
urgent consideration.

The Watch Trade Demoralized

Never in the history of the jewelry trade has
the manufacturing and selling of American
watches been in such chaotic condition as during
the last year.
The manufacturers of movements have been

aghast at the situation of running their factories
to supply seven-jewel movements and then see
them advertised as possessing all the accuracy
and perfection of their high-grade jeweled move-
ments.
The filled case makers are facing a crisis in

endeavoring to fathom the problem of abolishing
time guarantees, giving gold values or using
simply a trade-mark and warranting satisfactory
wear.
And some jobbers, looking for new worlds to

conquer, are indiscriminately disposing of their
watch stock to mail-order houses, department
stores, auction houses, watch clubs, vest-pocket
merchants, on down to the hucksters in the
market places.
And the retail jeweler, with his stock of honest

watches, refusing to accept Ananias as a partner,
stands waiting until the clouds of fraud and
deceit pass by and the eyes of the public are
opened to the fact that a watch bought outside

of a legitimate jewelry store is a delusion and a
snare, unworthy to be carried on the person of
an honest man or woman.
And what do you think will be the outcome of

this epidemic of spurious watches and fake guar-
antees? Why, there never will be any outcome
or stoppage of this pernicious practice of fake
guarantees and untruthful advertising until we
have a national and state law prosecuting and
punishing fraudulent advertising.

Fraudulent Advertising

As waves of murder, robbery and pestilence
seem to sweep over the country in cycles, so an
epidemic of misleading and fraudulent advertis-
ing has inoculated the magazines, newspapers and
catalogs during the last year, despoiling the
trade of honest merchants in many lines of bus-
iness, and especially that of the legitimate retail
j eweler.

STEELE P. ROBERTS

As an illustration, a perfect cut diamond is
advertised for $50 a karat, a complete American
watch for $8.5o, having seventeen jewels, on a
basis of fifty cents a jewel, with no charge for
balance of movement, and a twenty-year gold-
filled case given gratis; a half dozen solid silver-
plated spoons for sixty cents, guaranteed to wear
a lifetime, and a pure gold-filled ring, warranted
to wear for five years, for twenty-five cents.
These statements always followed by the slogan,
"Our prices one to five hundred per cent lower
than the regular jeweler."
England and France both have restrictive acts

in regard to advertising, and the issuing of false
advertisements has become so flagrant as to
demand the attention of every retail merchant
in the country and that they unite in having
placed on the statute books a law making it a
criminal offense to publish false and misleading
statements in advertisements.

Printers Ink and the Associated Advertising
Clubs of America are now agitating the question
of having such a law enacted in each state, and
the American National Retail Jewelers' Associa-
tion will gladly co-operate in forwarding the
work it has already begun.
For three years the American National Retail

Jewelers' Association has advocated the passage
of national and state laws to forbid and punish
the author of untruthful statements in advertis-
ing, and a draft of such a law as published in
the jewelry trade journals has been presented to

the legislature of several states now in session
and will be urged for enactment in at least
twenty states during the present year.
The passing of a fraudulent advertising law

will aid greatly in banishing the cut prices in
watches and jewelry now so prevalent in every
state, and do much toward eliminating many
trade abuses that now seem almost insurmount-
able.

The Gold and Silver Stamping Law

This most excellent statute is now in force
in a number of states and it is urged that all
other state associations shall appoint a special
committee on legislation that this act may be
presented at the first meeting of their respective
legislatures and likewise have the same com-
mittee present the fraudulent advertising bill for
enactment, and when these laws are in force it
is imperative that the jewelers in each locality
shall see that they are strictly enforced.

The National Jewelers' Board of Trade

Too much credit can not be given the retiring
president of this association and the members
of its good and welfare committee for their zeal
and arduous labors in so successfully prosecuting
and convicting many violators of the gold and
silver stamping law, as well as aiding in the
prosecution of diamond and jewelry smugglers,
and in every manner possible aiding the retail
jeweler in his effort to elevate the trade of the
jeweler to the highest type of merchandising.

The Jewelers' Security Alliance

This organization, with a present membership
of nearly 6,000 jewelers, has for the last thirty
years been the watch dog of the jeweler, pro-
tecting him from theft and burglary, and in event
of murderous assault, offering large reward and
bringing speedy trial and conviction to the culprit.
As a shield of security, their $roo reward sign,

placed in a jewelers' window, is. a menace to
every thief and burglar and a warning to keep
hands off, as a relentless search and punishment
will surely follow any depredation.

It is a mutual organization, whose officers are
all worthy jewelers, and as a matter of protection
it is the duty of every retail jeweler to become
a member of this organization to protect his
store, windows and safes from burglary after
closing hours.

Fixed Selling Prices

We rejoice to know that in every case pre-
sented for trial during the last year the courts
have sustained the right of manufacturers to
fix and maintain a minimum selling price to the
consumer on all trade-marked and patented
goods.

All fixed selling prices on watches, clocks and
silver are fair, honest and equitable to the con-
sumer, giving to the dealer only a profit coin-
mensurate with the capital, value and guarantee
involved. 
With few exceptions, the prices established by

the manufacturers have been fully maintained
by the retail jewelers and many lines of goods
have been placed on a more stable profit basis
than ever before.

Manufacturers Should Establish Profit Basis

During the last year several manufacturers of
sterling silver and silverplate have, through their
traveling representatives, succeeded in having
the dealers agree to a minimum selling price for
their goods, this price allowing a fair margin
of profit after deducting cost of engraving, bag-
ging and boxing.

If, as I have stated before, the watch, jewelry
and silver manufacturers of this country were
to inaugurate a campaign of profit education
among the dealers by instructing their traVeling
representatives to inform the jewelers that. they
desired to have their goods sold at a living,
legitimate profit and insisted that certain specified
prices must be maintained by the retailer hi-every
city, it would create a revolution in the jewelry
world.

If the manufacturers would adopt and put in
force such a policy they could place an extra

(Continued on page 475)



474

logia0P11-VE CieLEMATED

1' •3 r ,sgf (to.
eta,eac,A

OUR FACTORY is busy producing new ideas for the FALL.We are making extensive additions to every department ofThe D. F. B. Co. line.
CHAINS, FOBS, BRACELETS, ETC., will have many newright up-to-the-minute features.
Our NEW FAMOUS CARMEN BRACELET will be the lead-ing selling bracelet as usual.
This combination of the tube design, and the original Carmen ideaembodied, certainly has struck the chord of popular approval.

REMEMBER THE TRADE-MARK—THE D. F. B. CO. 

Your jobber has Carmen Bracelets or will get them from us. Askhim for our new tube designs, original with us and producedexclusively by us.

THE D. F. BRIGGS CO., Attleboro, Mass.
18() Broadway

NEW YORK CITY, N. Y.
Heyworth Building, 29 Madison St. 62 Hatton Garden

CHICAGO, ILL. LONDON, ENGLANI)
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1 The Show Card as a Work of ArtT H E
Present-day Importance of This Form of Ad-

vertising—The Art Not Difficult to Master.
An Essential in Modern Retailing

Few devices in the line of display acces-
;ories have made such progress in recent
years as the show card. From the crude
sign of some years ago the show card has
gradually evolved into a work of art and
thing of beauty. As its importance as a
business factor has been growing propor-
tionately, no up-to-date merchant can now
afford to overlook this pleasing means of
imparting information to those who are
attracted by his stock.
When we speak of the show card as a

work of art the reader quite naturally con-
cludes that show-card writing is an accom-
plishment difficult to acquire—an impres-
sion that may lessen or de-
stroy his interest in the
subject. It is gratifying to
learn, therefore, that the art
can be mastered without
much expenditure of time and
without previous artistic train-
ing, although the latter would,
of course, be most desirable.
We have before us a small

volume entitled "How to
Make Show Cards,"* by
Charles A. Miller, a recog-
nized expert on this branch,
and it is suggestive of the
practical character of the
book that the caption of the
first chapter is "Genius Not
Required." The book covers
in a systematic and lucid
manner, without abundant il-
lustrations, one of which is
here shown, the entire art of
show-card writing, including
free-hand work, tools and equipment, the
geometry of letters, all forms of lettering,
inks, paints, colors and miscellaneous in-
struction. The final chapter is a collection
of catch phrases ready for use which the
show-card writer will find time-saving and
serviceable. We here reproduce the intro-
ductory chapter, which is in the form of a
preface to the work, because it contains
authoritative advice which will be very en-
couraging to those who are interested in this
now important branch. Mr. Miller writes:
"The temerity attending the taking up of

the subject of show-card writing with the
idea of presenting it in a clearer and more
practical way may call for explanations.
Books and examples of artistic skill there
are galore, denoting ability in execution
greatly exceeding my own. The majority
of them sail away into a realm that is
beyond the every-day practical uses of the
small merchant. Those which attempt to
enter this domain fail to make clear the
fundamental principles and basic facts
which are so essential an aid in the ready
and quick construction of neat and simple
lettering to meet the requirements of a busy
merchant.
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"My own practical experience along the
identical path which the small merchant
travels and my visits to thousands of retail
stores have familiarized me with many
facts that lead me to the gap which greater
ability, or lack of information regarding
requirements, has failed to close.
"Many think that only an artist can pro-

duce commendable results in card writing.
Any one who once masters the principles
upon which the letters, figures and punc-
tuations are formed and becomes ac-
quainted with the 'tricks of trade' can suc-
cessfully produce card signs in which he
may well take pride.
"Quality depends upon skill in acquiring

control of pen or brush, which is well
within the reach of all by practice and
patience, and also upon the 'spacing' and
'laying out.' A card poorly balanced, even
if well lettered, is always farther from sat-
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"The simple style of plain lettering like
the Gothic letter may be executed almost
by mechanical means. They are most gen-
erally used by the busy merchant who does
his own card writing and no other alphabet
produces as neat or more effective cards.
"Once the student has acquired a practi-

cal knowledge of their geometrical con-
struction (which will be illustrated further
along in our subject) he will only require
practical experience in free-hand drawing
such as he will readily attain by practice
while becoming familiar with the geomet-
rical features."
A similarly encouraging view is ex-

pressed by Irving R. Bradford, also a recog-
nized expert, who says :
"All beginnings are hard, but where there

is a will there is a way. You must have this
in mind if you wish to accomplish any
measure of success in show-card writing.

Ordinary lettering is simple
and easy of execution. It is
neither an art nor a trick.
The fact is, most beginners
get discouraged after their
first attempt and lose confi-
dence in themselves. There
is no reason for this. I put
it down to lack of zeal and
perseverance. In many cases
a pupil will throw his brush
aside, exclaiming, 'It's no
good, and I'm tired of it,' or
'I haven't the talent to make
letters.' At the same time it
is probable a few more at-
tempts would have enabled
him to make his first good,
steady stroke. And this 'first
good steady stroke' is the key
to perfection. After a man
knows how to hold his brush
steadily he will soon be as-
tonished at his own accom-

plishment and even the fruit of his am-
bitious perseverance. Rome was not built
in a day. No man was ever born expert.
To prove the truthfulness of these axioms
I will say that when, I first began lettering
I needed constant encouragement. I be-
lieved myself unable ever to write a decent
show card. But in time I discovered I had
learned how to make a straight line. Hav-
ing struck the turnpike to success I trav-
eled the road step by step until I had perfect
confidence in my powers.
"I have taught lettering to a few friends

and their success leads me to believe that
any one in time can master the knack of
card-writing.
"Have faith and be bold. Don't be too

particular and don't waste time on your
letters. Practice will make you perfect.
Have a broad margin around your letters
and be careful to space well. Use a plain
style of lettering as a rule and a fancy let-
ter occasionally if you find you can make it
well. To do good work use a set of long-
haired, red sable brushes."
The above advice which has the ring of

sincerity is more encouraging than that
usually volunteered by experts and will
doubtless intensify the interest of many of
our younger readers in this useful art.

The Oft of' gifts
for. a woman 4-+

--
*Published by The Spatula Publishin* Co. Copies can

be obtained from this office on receipt of publishers'
price, $1.00,

isfaction than if well balanced but more
crudely executed.
"The retail merchant needs no arguments

as to the value of show-card writing as an
aid in promoting business, and is greatly
interested in any practical method of in-
struction, within reasonable limits of his
requirements.
"My experience has been along the same

busy path that all active retailers travel, and
I know exactly all about the perplexities,
limitations and interruptions attending the
making of store signs.
"I am sure there are only two real rea-

sons for failure : First, lack of application;
second, submission to early discouragement
over first attempts.
"But if you harbor the opinion that only

an artist can produce satisfactory results
that would meet your requirements, or that
card writers are born, not made, then I
know you are in error, as my own experi-
ence furnishes too many proofs which sub-
stantiate my words.
"While it does not require a gifted nature

to acquire the art of making neat and credit-
able signs for ordinary purposes of the
retail store, it does require proper and
somewhat methodical training which is well
within the reach of any one.
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profit of more than $1,000,000 in the hands of
the retailer in this year of 1912, have their ac-
counts paid promptly, and put the entire jewelry
trade of the country on a sound, healthy financial
basis, and it can readily be done by concerted
action on the part of the manufacturers.
The crying need of the jewelry world today

is organization among the manufacturers, for if
they would simply get together they could
quickly solve the question of standard quality,
equitable selling prices and distribution of gqods
through legitimate channels.

The Sale of Hotel Silver

For several years a most iniquitous custom has
prevailed among a number of sterling silver
and silyerplate manufacturers in supplying their
wares direct to hotels and cafes at prices much
lower than they sell the goods to the jeweler.
The jeweler may carry a stock of $ro,000 or

$20,000 in silver of a certain manufacturer and
dispose of the goods piecemeal, but when it
comes to his supplying a large or small order
to a hotel or restaurant he is told to keep his
hands off, as such orders are supplied by the
manufacturers, and on account of keen competi-
tion among the silver manufacturers the goods
will have to be sold at so close a margin that a
profit or commission can not be allowed the
retail jeweler.
The fact is that if a jeweler opening a new

store wishes to buy a stock of silver to the
amount of $1,000 or $1o,00o he must pay full
trade price, but if a hotel proprietor desires he
can buy the same goods To to 20 per cent lower
in price than any jeweler can buy them for cash.
The practice of silver manufacturers is a great

injustice to the retail jewelers of the country,
from whom they derive more than 95 per cent of
their business.

An Itinerant Merchant's License Law

A law has been passed by the councils of a
number of cities in the east, charging a license
fee of $2oo a month, or fraction of a month, to
non-resident merchants, storekeepers or peddlers
coming to a city and occupying rooms in hotels,
vacant storerooms, or opening an auction for the
sale of goods, or claiming the same to be fire,
bankrupt or assignee's sale, and in addition to
this charge of $200 for one day or thirty days,
some cities compel these transient merchants to
furnish a bond of from $1,000 to $5,000 for
proper conduct of their business.
In Pittsburgh more than $2,000 was collected

for licenses and fines during November and De-
cember, and there were no bankrupt or fire sales
as in former years.
, Such a law passed in cities and towns would

practically shut out all auction and fake sales
of jewelry.

Regulation of Pawnshops

Each year the pawnshops in the cities are be-
coming a greater menace to the jeweler on ac-
count of the freedom and open sesame manner
in which they knowingly receive stolen goods.
The alacrity with which the pawnbrokers advance
money on diamonds, watches and jewelry is a
constant incentive and temptation to thieves and
employees to purloin goods from jewelers.
Many pawnbrokers "stand in" with hold-up

men, thieves and known employees of jewelry
stores and factories, and by knowingly receiving
stolen goods help make crime easier. I have
known instances where jewelry was pawned
within ten minutes from the time it was stolen
from a jewelry store.
In Germany, France and Belgium the govern-

ment is the pawnbroker or loan agent, and private
pawnbroking is not allowed, and the time has
come in this country when national and state
laws should be passed restricting the pawnbroker
in his business and punishing with imprisonment
any such receiving stolen goods.
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National Jewelry Publicity
The committee appointed at Richmond to pro-

pose a plan and ascertain the cost of launching
a campaign of national advertising has prepared
a. most comprehensive report showing the possi-
bilities and great benefits to be derived by ad-
vertising in the magazines and newspapers il-
lustrations of the latest designs in jewelry and
silver, with description of style and quality, and
impressing upon the public that these goods
can only be obtained in first-class jewelry stores.
The details of this report, to be published

later, will be of great interest to every pro-
gressive jeweler.

Educate the Jewelry Taste of the Public
Many jewelers are still in the kindergarten

class in educating their customers to an apprecia-
tion of the rare and beautiful in jewels and
jewelry, and from year to year sell them the
lowest-priced or mediocre style of goods, when
by cultivating their taste and appealing to their
artistic sentiment they could be sold the most
elegant and expensive goods in the store.
We need to cultivate the artistic jewelry ele-

ment in all men and women and have them
appreciate the necessity and fitness of having the
style and value of their jewelry correspond with
the character and value of their wearing apparel.
You notice daily an elegantly dressed woman

whose gown and hat cost Several hundred dollars
wearing a couple of fifty-cent hat pins and carry-
ing a german silver bag. And likewise the well-
dressed man clad in a $50 or $65 suit with a
plated scarf pin and a $10 watch.
You have seen a mahogany furnished dining-

room with rare paintings and a $1,000 rug on the
floor and the cheapest class of department store
silverplate on the table.
Why this discrepancy in values? Who is at

fault? It is the fault and stupidity of the
jeweler who has failed to educate the owner
of a beautiful home to the fact that it is emi-
nently fitting and proper to have high class silver,
china and clocks in his home as it is to have
elegant furniture, paintings and rugs.
And so with the well-groomed man or woman,

they too must be educated to the eternal fitness
and consistency of wearing jewels and jewelry
commensurate in value with their apparel and
station in life.

The Eternal Profit Question
The average jeweler does not receive adequate

profit. He has the name without the game. In
the minds of the public the jewelry business is
regarded as one of universal profit, when as a
matter of fact, the average profit is almost one-
half that of the staple lines in dry goods, cloth-
ing and other retail stores.
If the average net profit of the retail jeweler

was made known to the business world he would
be the laughing stock of his fellow merchants in
other lines as one who controverted the funda-
mental principle of gain and profit in business
by devoting his skill and capital to the edification
of the public taste in jewelry and the disposition
of his goods on a purely philanthropic basis.
There is an awakening among the retail jewel-

ers of this country, great and small, to the fact
that the path of business glory without profit
leads but to bankruptcy, and if they would suc-
ceed as other merchants they must demand and
secure adequate profit on their goods.

Jewelry versus High Cost of Living
While at first thought the jeweler may seem to

be an exclusive dealer in luxuries, yet in the
present age his stock contains many articles ab-
solutely essential in commerce, business, social
and the happy home life of the people.
While food, wearing apparel and all commodi-

ties have advanced greatly in price during the
last few years, yet with the exception of dia-
monds and precious stones all other goods in
a jeweler's stock are sold at a lower price than
ever known in their history, are more artistic
in design, higher in quality and have greater
intrinsic value.
Today you can buy a 14-karat gold watch for

$50 equal in value to one sold for $8o during
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the seventies, and men and women can wear
solid gold jewelry at the price formerly paid
for plated, while families who formerly used
wood-handled cutlery and german silver spoons
now dine with sterling silver and silverplate
purchased at nominal cost.
No percentage of the high cost of living can

be attributed to the jeweler, and it is jewelry
history that aside from real estate no other corn-
modity insures as permanent value and great
intrinsic worth as an investment in gold jewelry
or silver, to which may be added the asset of
its artistic beauty and life-long pleasure of its
daily use.

A Jewelry Babble
Not in many years has there been such a de-

moralization in the jewelry trade or such a mis-
cellaneous distribution of watches, diamonds and
jewelry among irresponsible dealers and fakirs
as during the last holiday season.
Walking in the streets of any city or town it

seemed as though every other store or shop,
from the haberdasher to the green grocer, had
some kind of jewelry to sell, and from the
fraudulent advertising and misleading signs dis-
played by this polyglot crowd of dealers, truth
was an unknown quantity. .
To the observant jeweler it becomes more ap-

parent each day that as a large or small dealer
he must separate his store method, stock and
general character of his business entirely from
this motley class of dealers who prey on the
legitimate trade and call themselves jewelers.
The jeweler must specialize, and as rapidly as
possible eliminate from his stock such goods as
do not properly belong to the jewelry trade.
The hope and future salvation of the retail

jeweler depends on his meeting this issue
squarely and resolving that he will separate him-
self and business absolutely from the manner
and method of inferior trade competition and
come out from among them and be all that the
title "jeweler" implies.

Report of State Association
Reports from the secretaries of state associa-

tions show a continued interest in the association
and its work, and that the paid-up membership
is in excess of last year, and when complete re-
ports are received a healthy and substantial gain
will be shown in every state.

Good News from Maine

The first gun of the 1912 campaign has been
fired in Maine, where a state organization of
sixty-five members have enrolled themselves with
the American National Retail Jewelers' Associa-
tion.
The jewelers from thirty-five states extend a

most hearty greeting to their brother jewelers in
Maine and stand with outstretched hands to wel-
come all the states of New England.

A Benefit to Every Jeweler
• As a power for good in the upbuild of the re-
tail jewelers this. association is continually ad-
vancing and will continue in its progress of
usefulness in eliminating trade abuses, securing
adequate profits and co-operating with manu-
facturer and wholesaler in attaining every con-
cession to which under the laws of trade and
commerce it is entitled.

It is an indisputable fact that every jeweler
in this country, large and small, has both directly
and indirectly benefited from the work of this
association during the last five years, as evinced
in laws enacted and concessions and privileges
obtained that were impossible to be secured by an
individual or city organization.
Considering the most serious trade depression

the jewelry trade has ever experienced, this as-
sociation has made remarkable progress in the
number and character of its membership, and
is prospering so greatly in the lean years of bus-
iness, how great are its possibilities in the days
of prosperity which are fast approaching.
This organization will grow and continue to

grow until every legitimate jeweler in the land
is enrolled a member of the American National
Retail Jewelers' Association.
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Improved Weather Stimulates Business—Max-
imus Club Holds Annual Banquet—Damage
by Fire and Water

Boston, Mass., February 26.—The return of
more agreeable weather has considerably stimu-
I ited local trade, which had been decidedly dull
curing the past six weeks. Prospects, however,
are now bright for a normal spring business.
Herbert S. Tanner, of Providence, was a recent

visitor in Boston.
H. I. Belcher, who was in the employ of the

Jordan Marsh Company for many years, is now
in Boston showing the goods of Lipman & Wolf,
Portland, Ore.
H. E. Alsterlund & Co. are making a special

display of coral goods for the trade. George W.
Alsterlund, of this company, recently returned
from an extended western trip.
It is estimated that several thousand dollars'

worth of goods were damagt:d by leaking water in
one of the top floors of the building occupied by
Daniel Pratt's Son, clock dealer, 53 Franklin
street.
The Maximus Club of the Smith-Patterson

Company held its seventh semi-annual banquet
and theater party recently at the United States
Hotel. Edward Lyons, president of the club, was
toastmaster. Three new members were voted in.
They were Raymond Libby, Edward Barry and
Charles Magnuson. Mr. Libby gave several dia-
lect readings, after which the whole club went in
a body to the Tremont Theater.
Some of the recent buyers in town were:

George W. Reed, New York; George A. Drew
and George Luergeon, Lewiston, Maine; C. H.
Sinclair Concord, N. H.; J. E. Whiting, Andover,
Mass.; H. S. Hewett, Brockton, and B. D. Lor-
ing, Plymouth, Mass.
H. E. McDonald, formerly in the jewelry trade

in Belfast, Maine, was a recent visitor to this
city.
A fire in Province court recently destroyed the

whole of the plant and property of the Hub
Jewelry Repairing Company. The damage is
estimated at several thousand dollars.
At the recent motor-boat show in Mechanics'

building the Waltham Watch Company had an
exhibit which attracted a great deal of attention.
Various new timepieces for automobiles, motor
boats and yachts, equipped with patent winding
indicators, and a reproduction of the Premier
Maximus watch enlarged to one hundred times
the normal size, were features of this exhibition.
A. H. Goodman,. 38 Bedford street, will rep-

resent the Out West Gem and Button Company,
Los Angeles, Cal., in the eastern territory.
Mr. Stone, with G. E. Homer, Winter street,

has been out sick, but is better at present writing.
Mr. Harrington, of Harrington & Freeman,

of Court street, has returned from a twenty-ome
days' trip to Panama and Jamaica. In spite of a
stormy trip on the return Mr. Harrington reports
a good time. Mrs. Harrington accompanied him.

NORTH ATTLEBORO
(Continued from page 468)

of points was headed by Orin Clifford, of the G. K.
Webster Company At the dinner which closed the
campaign Mr. Clifford was one of the speakers.
Carl Hempell, of F. L. Shepardson Company,

dealers.
sbresen showing the concern's samples to Bostonle 

E. Robinson Wilmarth, of the V. H. Blackinton

the school board at the annual town election in
March.

Company, .has been endorsed as the candidate for

K. L. Taylor, of the sales force of Riley &
French, has started out on a March trip.
The relief association of the H. F. Barrows

Company held a dance recently.
S. G. Mandalian, of Mandalian & Hawkins, is

home from an extended western trip in which
he placed several good orders.
Walter B. Ballou, of Ballou & Blackinton, has

returned from a trip to Atlantic City.
, W. C. Sherman is home from a trip in the
interests of the 0. M. Draper Company.

Edward Sommer, New York representative of
J. J. Sommer & Co., has returned to the New York
office after a visit to the factory.
Clarence King, of the George L. Paine Corn-

pany, has returned from a New York business
trip.
Oscar Hornig has returned from the south,

where he has been traveling in the interests of
Codding & Heilborn Company.
A party from the packing-room of Paye &

Baker Company recently held a dancing party in
Red Men's Hall.
Cards have been received here announcing the

wedding of Miss Lucy Dooley, of Brooklyn, and
Clarence Ware, of New York. Mr. Ware repre-
sents the T. G. Frothingham Company in that city.
George H. Bragg, a veteran jewelry worker,

died recently at his home on Grant street. He
was employed for nearly half a century by the
E. Ira Richards Company.
William H. Bell, of W. H. Bell Company, re-

cently presided at the exercises which marked the
close of the evening schools for the year. Promi-
nent in the work of the school was the display of
jewelry made in the industrial course connected
with the school. Many jewelry workers patron-
ized the course during the year, and the results
were very satisfactory.

District of Columbia Jewelers
Hold Important Meeting

A Successful and Enthusiastic Convention.
Letter and Appeal from National Secretary.
Instructive Address on Window-dressing

The February meeting of the Retail Jewelers'
Association of the District of Columbia was one
that will long be remembered by those who
turned out in response to the "appeal" of Secre-
tary Duehring. The meeting was held in the
rooms of the Washington Chamber of Corn-
merce, with President Hutterly in the chair, and
it being the annual event, no efforts were spared
to make it a success.
After the usual routine business had been

transacted the following letter from the secre-
tary of the American National Retail Jewelers'
Association was read:

"Do you realize that the year 1911 was not a
successful one in association work? We have
gained some members, but so many were re-
ported delinquent by every state. I know it is not
your fault, it was not the fault of the old secre-
tary. Letter after letter came to this office from
state secretaries that trade conditions were such
that jewelers would not pay up. That was true
last year, it is different now. Reports from
every section indicate a big fall and Christmas
business by jewelers. Every one should be good.
Let's go after them now. I have thrown from
the files 804 cards of jewelers who are away
behind in their dues. I am going to send you a
list which we have from your state as delinquent.
Some of these may be dead or out of business.
Let us find out, and get a clean record. Go
after these men in a way to get some reply.
Let us all make an active campaign this year of
our old members as well as the new. We can
not gain prestige with the wholesale trade and
manufacturers unless we maintain the interest of
the old members. I wish you could see a letter
of criticism along this line I received this week.
Some say, 'Why don't the officers do something.'
I wish you could make every ieweler in your
state realize how hard it is to do anything with-
out at least the moral support of more jewelers.
It is hard to convince the manufacturer or jobber
that the jeweler wants a thing when he won't
pay dues in his state association. Take this
matter up with your president and get your plans
and get them going.
"Men who have been interested in this work

for years, and wholesalers who are interested
in your success, feel that this is the critical year
for our association work. We win or lose this
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year. We must win. 1 here must be such a
work in the next few months that everyone in
the trade, from the biggest manufacturer to the
smallest retailer will know that we are in earnest
and something is doing. I am not a pessimist
or calamity howler, but I tell you frankly that
we must do something. Each state has chosen
its officers and upon them depends the success of
that state, and the national depends upon the
work of all states. The officers of the national
are ready to give you every assistance possible.
Tell us how we can help you. Do not put this
off; let us do it now. Let me hear from you
often and tell me how you are getting along.
We can not lose what has been done and permit
those who have predicted and worked for
disaster to say 'I told you so.'
"I am writing your president to take up the

matter of a meeting date with the other officers.
This should be done at once and avoid conflicts
this year. If a schedule could be arranged with-
out conflict and maintained in future years, it
would help in making the meetings a success."
According to this letter the District of Col-

umbia must be an exception, as, so far as the
national association is concerned, there have been
no deaths or delinquents.
Action was taken on the letter from the In-

ternational Silver Company, which has been sent
to the secretaries of all associations and to the
individual dealers carrying silverware, which
letter asks that a minimum profit be exacted
from every sale. On all articles (sterling, hol-
low-ware and fancy pieces) costing up to $50 a
profit of not less than 50 per cent; on all articles
(as above) costing more than $50 a profit of not
less than 33 1/3 per cent.
Mr. Hutterly remarked, in connection with the

above, that "in order to successfully carry out
this plan we must get together on it. It seems
as if the silver people in general want to get an
established set of prices on their goods. This
may be because of the organizing of the jewel-
ers. It is a notorious fact that some of our
larger stores are selling these goods at a profit
of 25 per cent above cost, and it must cost them
25 per cent to do business. How can they do it?
The work of the association is just beginning to
tell, and now it is up to the jewelers to fall in
line. We want better prices and to have the
standard of all goods raised at the same time.
What do the manufacturers care whether we
make 25 or 50 per cent of profit as long as they
sell their goods—they simply desire to help us
help themselves."
An invitation to the Illinois Retail Jewelers'

Association to join them in taking a special train
from Chicago to the convention at Kansas City
brought out the fact that it was the plan of
certain of the eastern associations to combine in
getting a car from this vicinity. It was reported
that a traffic manager of one of the railroads
was working along these lines and if enough
members would attend, a special car would be
offered them.

Nominations for officers for the following
year were then declared to be in order and the
members proceeded to ballot for their favorites.
In each case the election was made unanimous
through the withdrawal of the unsuccessful can-
didates, and the result met with the hearty ap-
proval of all. President, George W. Spier; first
vice-president, John Hansen; second vice-presi-
dent, Andrew 0. Hutterly; third vice-president,
A. D. Prince; treasurer, Milton Baer, and secre-
tary, William H. Oringe. The election of Mr.
Spier brought forth considerable applause and a
committee, comprising Victor Desio, John Han-
sen, Andrew 0. Hutterly and William H. Oringe
was appointed to acquaint Mr. Spier with his
election as president.
The business of the meeting was then declared

to have been completed and an adjournment was
taken that the members might be addressed by
W. T. Geissinger on the subject of window-
dressing for the retail jeweler. This address is
printed in full elsewhere in this issue.
Following the lecture of Mr. Geissinger re-

freshments were served and the members gath-
ered in small groups to discuss questions not
touched on in the meeting. About thirty jewel-
ers were present.



DIAMONDS 
q You don't have to talk much to sell good
diamonds. Public demand exceeds the supply.
q That's why we insisted on quality in making
our spring purchases.
Ill We have recently bought a very large original
series of loose diamonds, American cut, Blue
Wesselton and Top Crystals.
(11 We are satisfied that they will stand corn-
parison with what you can obtain elsewhere in
price, color and cutting.
q You would do well to send for a memo-
randum package before buying elsewhere.
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Distinctive Designs
Characterize All Juergens-
Andersen Co. Products

CROSS & BEGUELIN
23 Maiden Lane •••• New York

Memorandum Package Jens Upon Request

The Only Artificial Pearl That Will Wear a Lifetime
WE GUARANThe IT . . •

TO PEARL
ADMIRERS

The Richelieu
has all the beau-
tiful and splen-
did qualities of
the genuine
pcark giving the
wearer Contin-
ued satisfaction
and the pleasure
that is enjoyed
by the display
of the genuine
pearl.
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0 UR plan of sub-
mitting special
designs for re-

mounting old jewelry
into modern designs is
being used advanta-
geously by most
jewelers.

Special memorandum
calls for both loose
diamonds and diamond
mounted goods, which
receive best of attention.

SIX MONTHS
LATER

Heretofore arti-
ficial pearls after
six months' wear
had to be dis-
carded because
they lost their
lustre and peel.
Like the real
pearl, the
RICHELIEU

will last a life-
time.
The only one of
its kind.

Juergens - Andersen Co.
100-108 North State Street

Chicago Illinois

PEARL STIZANDS-15 Inches—Colors: White, Cream, Rose and Black
Richelieu Quality A. $18.00 per Strand and up. Guaranteed to wear indefinitely, every pearl carefully selected.Richelieu Quality 13. $10.00 per Strand and up. Guaranteed to wear like the real.
French Hard Pearl Necklaces, $21.00 per dozen. $2.25 a Selection, whichls equal to that represented by other to be as good as the Richelieu.

JOS. H. MEYER BROS.
"THE SKETCH BOOK HOUSE"

59 NASSAU STREET

NEW YORK

AGENTS: 
ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston
HARRY S. AICHER, Chicago and Far West
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IMPORTERS AND CUTTERS OF

DIAMONDS
WHOLE AND HALF

PEARLS

JAPANESE PEARLS

REGENT SAPPHIRES

BLACK
OPALS

AND ALL OTHER

PRECIOUS
STONES

ALSO ALL

SEMI-
PRECIOUS

AND

IMITATION
STONES

RECONSTRUCTED

RUBIES
AND

WHITE SAPPHIRES

IMITATION
ORIENTAL PEARL

STRINGS AND NECKLACES

CORAL
CAMEOS—STRINGS—BOUTONS—PENDELOQUES
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PEW REMAINING OFFICES AND SUITES IN

The Silversmiths' Building
15-17-19 Maiden Lane .*. 18-22 John Street

IN THE HEART OF THE WORLD'S GREATEST JEWELRY MARKET

The Silversmiths' Building occupies a plot having a frontage of Seventy-three (73) feet on Maiden Lane, midway
between Broadway and Nassau Street, and running through to John Street. This location is, art,d always has been,
the center of the wholesale Jewelry and Silverware trade of this Continent. The Maiden Lane front is twenty (20)
stories in height, with two Wings extending through to John Street and an Arcade running through and connecting
Maiden Lane and John Street. The building is constructed in the most up-to-date manner, being thoroughly fire-
proof throughout and equipped with modern fire apparatus in accordance with the latest rules of the Fire Department
of the City of New York ; equipped with seven (7) of the latest fast-running type of Otis traction elevators, while
one may be used as a freight car or for safe lifting purposes. The plumbing is of the most advanced type—with
ample lavatory and toilet accommodations. The building is lighted with electricity and heated by steam supplied from
the street service, thus avoiding the nuisance of handling coal and ashes in the building. Service competent and care-
fully supervised by the owners.
  LIST OF TENANTS  
Adams & Company, Thomas W.
Adler & IIeine
Aikin-Lambert Company
Allen Lonegran & Company
American Gem Mining Syndicate
American Optical Company
American Silver Company
American Watch Case Company
Amsterdam Gem Cutting Company
Anderson, Edward V.
Austin & Stone
Bankers Sr Merchants' Elec. Protective Co.
Barbour Silver Company, The
Barnett & Company, L.
Barrett, Nephews & Company
Barrows & Company, H. F.
Barta Press, The
Barton, Alfred
Benedict & Warner
Bernstein & Company, B.
Blackinton & Company, R.
Bliss Brothers Company
Bowden & Company, J. B.
Brainard & Wilson Corporation
Brokaw, D. D. & Son
Bristol Brass Company, The
Bruhl Brothers & Henius
Collard, H. H.
Crescent Watch Case Company
Derby Silver Company, The
DeJones & Company, Fred
DeMariano & Company, J.
Depollier & Son, Jacques
Dieges & Clust
Dodd, William P.
Draper, 0. M., Estate
Dubois Watch Case Co.
Dunn & Rodenberg
Durgin Company, Wm. B.
Eastern Jewelry Company
Eastwood Park Company
E. Howard Watch Works
Ehrlich & Sinnock
Elgin American Mfg. Company
Elgin Giant Watch Case Company
Elgin National Watch Company
Farrand, 0. M.
Fessler. & Company, 0.
Florence Silver Plate Company
Fontneau & Cook Company
Ford & Carpenter Company
Fowler Brothers
Ginnel & Company, Henry
Ginnel Manufacturing Company
Goddard, Ira
Goldsmith Bros. Smelt. & Refin. Company
Golzard, Henri
Gorham Company, The
Gross & Gross Company
Haims, Frederick
Hartford Sterling Company, The
Heintz Art Metal Company
Heusch & Company, E.
hicks' Sons, W. S.
Holmes & Edwards Silver Company, The
Homan Manufacturing Company, The
Honigbaum & Lewis
Hopkins, E. T.
Horton, Angell Sr Company
Hutchison & Huestis
Ilgin & Wakefield Company

Illinois Watch Case Company
International Silver Company, The

j
ewelers' Board of Trade, New York
ewelers' Protective Union
ewelers' Safety Fund Society
ewelers' Security Alliance
ewelers' Twenty-four Carat Club
udkins, J. S.
Kerr Company, Wm. B.
Ketcham & McDougall

Keystone Watch Case Company
Levitan, I.
Little Jewelry & Gem Store, The
Livermore & Knight Company
Lloyd, M.
Mabie, Todd & Company
Maiden Lane Realty Company
Mfg. Jewelers' Board of Trade of Providence

Marden & Kettlety Company
Marx, Charles
Matalene, H. W.
Mathey Bros., Mathez & Company
McRae & Keeler
Mead & Company, M. A.
Meriden Britannia Company
Meriden Cut Glass Company, The
Meriden Silver Plate Company, The
Merrill Company, S. K.
Meylan & Company, Charles H.
Moore Manufacturing Company
Moser & Whyte Company
New York Standard Watch Works
New York Telephone Company
New York Wholesale Jewelers' Association
Northrop, John D. •
011endorft Company, I.
Oneida Community, Limited
Optical Journal, The
Petrelli, Daniele
Philadelphia Watch Case Works
Potter Company, E. A.
Pierce, Frank T.
Queen City Silver Company
Reiss, Charles
Robbins & Company, C. M.
Rockford Watch Company, The
Rogers & Brother
Rogers & Hamilton Company, The
Rogers, Lunt & Bowlen Company
Rogers Manufacturing Company, Wm., The
Rogers, Smith & Company
Schlueter, Oscar
Schorr Abraham
Slieparl Mfg. Company, The
Simpson, Hall, Miller & Company
Sloan & Company
Smith Silver Company, E. H. H.
Spencer & Company, E. L.
Standard Button Company
Steele, Alexander, Jr.
Stern & Company, Louis
Swan Fountain Pen Company
Thomas Clock Company, Seth
Towle Manufacturing Company
Trilsch Company, Oscar
Turner, John F.
Union News Company
Wadsworth Watch Case Company
Waite-Evans Company
Walker, A. M.
Warner Silver Company
Warwick Sterling Company, The
Watrcus Mfg. Company, The
Watson, Newell & Company
Weidlich Brothers Mfg. Company
Weinberg, Isaac H.
Weiner & Garson
Welling, Wm. R.
White Manufacturing Company, J. J.
White & Roundsville
Whiting Company, Frank M.
Whiting Manufacturing Company
Wightman & Hough Company
Wilcox Silver Plate Company
Winthrop Manufacturing Company
Williams Bros. Mfg. Company
Wood, W. Griffin

MAIDEN LANE REALTY COMPANY, Owners EDWARD HOLBROOK, President

THE GROSS & GROSS COMPANY, FLOORAgents, EFg,i,i),OOM 2o8

IN CHARGE OF COURTLAND E. HASTINGS, SECRETARY OF THE MAIDEN LANE REALTY CO.
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Verithin Model.

Side View

Think of a watch only half as thick as the ordinary watch—

light, beautifully proportioned—yet guaranteed accurate, and even

more durable because of its compactness.
By combining in the Gruen Verithin the painstaking skill

of the Swiss watchmaker with American inventive genius was

such a watch made possible. All other attempts to reduce watch

thickness have resulted in a loss of accuracy and durability.
Instead of cutting down a thick watch—instead of reducing the

size of movement parts and thereby weakening them—the Gruen

Verithin was built up with a new, mechanically perfect arrange-

ment of wheels, as illustrated.
Gruen Verithin movements are machined, hand finished and

assembled at Madre Biel, Switzerland, and receive their final adjust-

ments in Cincinnati, where duplicate parts are always on hand.
The output is too limited to meet the demand of all good

jewelers—so only a few of the best in every locality can be supplied.

If to have the bonded

NEW INVENTION 
agency interests you,

write today.

1.1  

This reduced the required movement
space one-half, yet retained full
strength of parts.

Gruen Watch
Mfg. Co.

"Mfrs. of famous Gruen
Watches since 1876"

Cincinnati, Ohio

Plain or
Chased,
All else.,
09.50 to
$8.00

Gold
Banded,
Ptah, or
Chased
Hands,

Si. entre

Sterling/file
Ter Filigree
Pattern,
$5.00 to
$19.00

Plain or
Chased,
'8 1-9 to

'11.9 inehes,
$3.00 to
$8.00

Gold Banded
1 or 2 Plain
or Chased
lined.,
SI. extra

Sterling/3lb
ver Filigree
Patt •rn,
$5.80 in
$8.80

Plain or
Chased,
All slaes,
$2.50 to
$8.00

Geld
Beaded ell
barrel or

tle.oetra

Gold cov-
ered, Plain
RS ehonn)
and other
pattern.

DESERVING PROFITS SATISFIED CUSTOMERS
BETTER BUSINESS PROTECTED P ICES

SUCCESS

Waterman's Ideals earn good profits for Jewelers. Their very high quality draws trade
and makes satisfied customers. Their sale is steady, with some upward fluctuations at
particular seasons. Waterman's Ideals are kept constantly before the buying public by

regular and logical advertising. Dealers are assisted by broad and liberal co-operation from
the manufacturers. Waterman's Ideals, as a whole, are the only complete line, permitting

concentration, on the standard make, in its various types and with the minimum of investment and space for display.
The handsomely gold and silver mounted styles are especially popular for high-class trade and gift purposes.
Send for latest complete catalogue. You can receive this growing trade, too. Want to see our salesman?

L. E. Waterman Co., 173 Broadway, New York
8 School Street, Boston 115 S. Clark Street, Chicago 17 Stockton Street, San Francisco

This is what the Gruen Watch
line means to you with your

co-operation.
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Business Quiet, with Signs of Improvement.
The Industrial Situation Satisfactory and
Labor Well Employed—Handsome Display
of New Spring Stock

Pittsburgh, February 27.—Normal quiet at the
approach of the lenten season is heard in all
jewelry stores about Pittsburgh just now. The
wholesalers and manufacturers, however, say they
are sending out road men for the spring season,
and there is abundant evidence of good trade
starting as soon as the season opens. In the
meantime stock-taking and looking after current
orders are keeping them fairly busy.

Generally business in Pittsburgh territory has
been above normal. There is a strong under-
current of optimism in spite of the disturbing
factors in Washington, D. C. The steel mills are
running on full schedules and production is
heavy, but prices are so low that .there is not
much heart taken in the situation.
The benefit of more general employment of

labor has been one of the redeeming features of
the situation and this is likely to continue unless
business receives a heavier blow than has been
dealt from these political sources as yet. The
mercantile. trade is reported in fair shape and
better than usual at this season. Financial mat-
ters are steadier and stock market operations are
on a firmer basis.
The banquet committee of the 24-Karat Club

is to meet next week and take up the annual
plans for the club banquet, which is expected
to be held some time in March or April. The
intention is to make the coming event more elab-
orate than any before, and as the club has grown
in membership and is also prospering in every
way, this hope is well founded.
President Steele F. Roberts, of the club, re-

ports an increasing interest in its affairs. His
house, E. P. Roberts Sons, has been doing a fair
business for February. Stocks are in good shape
and are being attractively displayed.

Thier, Kraus & Beam say that they are busy
on their spring stock and report excellent trade
prospects. Road men are to start out at once,
and from reports received thus far, there ap-
pears to be a very fair business coming from
points outside of Pittsburgh, while the city trade
is viewed with less confidence for the time.
Hereen Brothers & Co. say that the present

season is extremely quiet and business is running
on a level in volume at this time. The retailers
are not yet prepared to take on stocks, and until
this is so little can be expected in the way of
increased activity.

Gillespie Brothers have become fairly well
settled in their handsome new quarters in the
Jenkins Arcade building, where they have the
largest store in their history and are making a
handsome appearance with their enlarged stocks
and better means of display. The house has al-
most an entire new equipment, with magnificent
light and a most attractive outlook from the win-
dows facing Liberty avenue and Fifth avenue.
George B. Barrett Company report a fair trade

for the season and evidences of improvement in
the out-of-town buying.
John M. Roberts Sons Company report quiet

conditions, but with many evidences of better
things to come with the advance of the spring
season.
There is no lack of enthusiasm in making at-

tractive displays among the leading retailers. The
windows show care and thoughtfulness and ar-
tistic skill in their arrangement. The stocks are
fresh and attractive and novelties are brought
prominently forward at every point. W. W.
Wattles' handsome store abounds with the latest
additions to stocks and is a center of interest
among shoppers.
R. Siedle & Sons are making a fine showing of

high-grade clocks and art goods.

Terheydens and Spandau Brothers, on Smith-
field street, are retaining much of their old-time
leadership in the matter of attractive window
display.
Sam F. Sipe reports a good run of trade from

outlying points and an improvement in general
trade. Mr. Sipe has continued his aggressive
policy of advertising and if there is any one not
familiar with his name and location it is certainly
not his fault.
The Pittsburgh Chamber of Commerce is dis-

cussing plans for a trade extension tour this
spring, with a special train that will require some
weeks and will cover much of the middle west
and south, and will be one of the most elaborate
ever attempted.

PHILADELPHIA

Club Banquet the Event of the Week—Alarm-
ing Robberies of Jewelry Stores—Many
Visiting Jewelers in the City

Philadelphia, February 26.—The notable trade
event of the past month was the annual banquet
of the Philadelphia Jewelers' Club, which was
held at the Bellevue-Stratford on the evening of
February 24, and a report of which will be found
on another page of this issue.
As this function is customarily attended by a

large number of prominent members of the trade
from distant points, friendship and entertainment
takes the place of ,,business for the time, though
some of the visitors take advantage of the trip to
make purchases of stock. Prominent among the
visiting members were J. Warren Alford, presi-
dent of the Jewelers' 24-Karat Club, of New York,
and Steele F. Roberts, of Pittsburgh, president
of the American National Retail Jewelers' Asso-
ciation.
While Philadelphia has been comparatively free

from crimes of violence against the trade, it would
seem as if it might now be classed with New
York and Chicago. The happenings of the past
few weeks suggest the necessity of extra precau-
tions against the window smasher and the desper-
adoes who do not allow even attempted murder
to stand in the way of accomplishing their purpose.
The movement for the beautification of Sansom

street between Seventh and Eighth is being vigor-
ously pushed. A sub-committee of the Sansom
Street Business Men's Association was appointed
at a recent meeting to consult an architect in
regard to plans for the proposed arches. It is
stated that a bill empowering the association to
make the improvements will be introduced in city
council. The secretary of the association an-
nounces that he has already received a number of
contributions from those interested in the im-
provement.
William Linker, a prominent and very popular

member of the local trade, is mourning the death
of his father, Andrew B. Linker, which occurred
on February ii. Interment took place on Febru-
ary 14.
Alexander Martin, the well-known optician and

vice-president of the Pennsylvania Optical Soci-
ety, recently purchased the store property at 1728
Chestnut street. The lot is 22 by 150 feet and is
assessed at $8o,000. It is understood that Mr.
Martin will have the property reconstructed and
adapted for his business.
One of the cleverest feats of safe-cracking that

has been seen in the city for several years was
perpetrated at the jewelry store of Samuel Man-
shil, 1304 South Seventh street, when the store
was robbed of about $4,000 worth of jewelry. The
robbers entered the store through the kitchen and
(fining-room in the rear. A window was pried
open with a chisel. When Mrs. Manshil went
downstairs she found the window half open and
immediately ran into the store by a rear door,
which had also been left open. There she found
the cracked safe lying on its side. On the floor
were the trays in which had been the watches and
other jewelry. Everything on the shelves had been
disturbed and many of the smaller articles stolen.
The burglars bored a hole an inch in diameter
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in one corner of the safe and then chiseled the
ten bolts. During their operations the yeggmen
kept the safe and tools covered with a blanket,
several pieces of carpet from the dining-room and
clothing gathered from the closets in the rear o.
the house. There was nothing about the arrange.
ments in the house to indicate the number in th(
party, but it is evident that there were more thar
one, as one man could not have turned the safe
over alone without arousing the entire neigh-
borhood.
The first window smashing of importance in this

city for some time was perpetrated on Februar3
21, when the high wind aided thieves to steal jew-
elry valued at $1,000 from the store of I. Press
Sons, at the northwest corner of Eighth and
Chestnut streets. Taking advantage of the gale
that banged shutters and whistled loud enough tc■
distract attention, the thieves smashed the large
show window, seven feet long and ten feet high,
on the Chestnut street side, and escaped with
diamond-studded lockets, bracelets, neck-chains,
La Vallieres and other articles. The crime was
committed at 5 o'clock. A private watchman had
tried the doors of the store as he walked from
Chestnut street into Eighth street, and found them
locked. He looked at the windows and saw noth-
ing wrong. A few minutes later he heard the
glass break, but he thought that the window was
broken by the force of the gale. Before he could
run back to the store the thieves had taken the
jewelry from the window and had escaped. In-
vestigation showed that a space two feet in diam-
eter had been marked off hurriedly in the window.
A diamond used by glaziers had formed the
square. The thieves evidently used a small in-
strument to strike the outlined glass, and it fell
into the show window and caused the window to
crack at other spots. That the robbers did the
job in great haste is evidenced from the fact that
the watchman picked up several pieces of jewelry
from the pavement.
Among the articles stolen were twenty-four

diamond-studded lockets that were in three trays,
one near the other; several diamond-studded
bracelets, and a number of gold neck-chains and
strings of beads.
Two young men entered the store of John G.

Buseman, 2828 Germantown avenue, on the even-
ing of February 19 and asked to be shown heart-
shaped fourteen-karat lockets for children. When
Mr. Buseman Jr. showed them a tray of these
lockets they asked to see something more ex-
pensive, and while his back was turned to go to
the window and take out another tray, the taller of
the two men hypothecated two lockets and trans-
ferred them to his coat pocket. Mr. Buseman Sr.
saw this through a window in the rear of the
store, came out and demanded the return of the
lockets. The thief denied taking anything, but
when Mr. Buseman instructed his son to get the
revolver the man produced the lockets, threw
them down on the show case and ran out of the
store. His companion was arrested and taken to
the station house, and upon being searched a gold
cigar cutter was found in his pocket. The same
men had visited the stores of F. H. Stuart, 2106
Germantown avenue; Childs Brothers, 2612 Ger-
mantown avenue; Schmidt, 2631 Germantown ave-
nue; G. W. Cranich, 2742 Germantown avenue;
Robert L. Saunders, 2710 Germantown avenue,
and Rosenblatt, Germantown avenue and Hunt-
ingdon street.
In all these places the men asked to see

lockets for children, and when they were shown,
asked for something better ; but were suspected
and watched so closely that they had no chance
to steal anything. Mr. Rosenblatt describes the
taller man, who got away, as follows : About
twenty-two years of age, 155 pounds, light hair
and complexion, smooth shaven, light suit of
clothes, shepherd-plaid overcoat, very light and
noticeable, light cap ; was of good appearance,
clothes neatly pressed, looked like a particular
and dainty person, spoke with a broad English
accent.
At a recent meeting of the creditors of I. Du-

brow, a retail jeweler at 618 South street, the
attorney representing Mr. Dubrow offered a set-
tlement at thirty-five cents on the dollar. The
liabilities are estimated at $38,558, with assets at
$31,800. The creditors appointed a committee to
investigate the situation and consider the offer.
It is said that uncut diamonds valued at $750 were
stolen from Mr. Dubrow a few weeks ago.
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Business Quiet, with Signs of Improvement.
The Industrial Situation Satisfactory and
Labor Well Employed—Handsome Display
of New Spring Stock

Pittsburgh, February 27.—Normal quiet at the
approach of the lenten season is heard in all
jewelry stores about Pittsburgh just now. The
wholesalers and manufacturers, however, say they
are sending out road men for the spring season,
and there is abundant evidence of good trade
starting as soon as the season opens. In the
meantime stock-taking and looking after current
orders are keeping them fairly busy.

Generally business in Pittsburgh territory has
been above normal. There is a strong under-
current of optimism in spite of the disturbing
factors in Washington, D. C. The steel mills are
running on full schedules and production is
heavy, but prices are so low that .there is not
much heart taken in the situation.
The benefit of more general employment of

labor has been one of the redeeming features of
the situation and this is likely to continue unless
business receives a heavier blow than has been
dealt from these political sources as yet. The
mercantile trade is reported in fair shape and
better than usual at this season. Financial mat-
ters are steadier and stock market operations are
on a firmer basis.
The banquet committee of the 24-Karat Club

is to meet next week and take up the annual
plans for the club banquet, which is expected
to be held some time in March or April. The
intention is to make the coming event more elab-
orate than any before, and as the club has grown
in membership and is also prospering in every
way, this hope is well founded.
President Steele F. Roberts, of the club, re-

ports an increasing interest in its affairs. His
house, E. P. Roberts Sons, has been doing a fair
business for February. Stocks are in good shape
and are being attractively displayed.

Thier, Kraus & Beam say that they are busy
on their spring stock and report excellent trade
prospects. Road men are to start out at once,
and from reports received thus far, there ap-
pears to be a very fair business coming from
points outside of Pittsburgh, while the city trade
is viewed with less confidence for the time.
Hereen Brothers & Co. say that the present

season is extremely quiet and business is running
on a level in volume at this time. The retailers
are not yet prepared to take on stocks, and until
this is so little can be expected in the way of
increased activity.

Gillespie Brothers have become fairly well
settled in their handsome new quarters in the
Jenkins Arcade building, where they have the
largest store in their history and are making a
handsome appearance with their enlarged stocks
and better means of display. The house has al-
most an entire new equipment, with magnificent
light and a most attractive outlook from the win-
dows facing Liberty avenue and Fifth avenue.
George 13. Barrett Company report a fair trade

for the season and evidences of improvement in
the out-of-town buying.
John M. Roberts Sons Company report quiet

conditions, but with many evidences of better
things to come with the advance of the spring
season.
There is no lack of enthusiasm in making at-

tractive displays among the leading retailers. The
windows show care and thoughtfulness and ar-
tistic skill in their arrangement. The stocks are
fresh and attractive and novelties are brought
prominently forward at every point. W. W.
Wattles' handsome store abounds with the latest
additions to stocks and is a center of interest
among shoppers.
R. Sledle & Sons are making a fine showing of

high-grade clocks and art goods.

Terheydens and Spandau Brothers, on Smith-
field street, are retaining much of their old-time
leadership in the matter of attractive window
display.
Sam F. Sipe reports a good run of trade from

outlying points and an improvement in general
trade. Mr. Sipe has continued his aggressive
policy of advertising and if there is any one not
familiar with his name and location it is certainly
not his fault.
The Pittsburgh Chamber of Commerce is dis-

cussing plans for a trade extension tour this
spring, with a special train that will require some
weeks and will cover much of the middle west
and south, and will be one of the most elaborate
ever attempted.

PHILADELPHIA

Club Banquet the Event of the Week—Alarm-
ing Robberies of Jewelry Stores—Many
Visiting Jewelers in the City

Philadelphia, February 26.—The notable trade
event of the past month was the annual banquet
of the Philadelphia Jewelers' Club, which was
held at the Bellevue-Stratford on the evening of
February 24, and a report of which will be found
on another page of this issue.
As this function is customarily attended by a

large number of prominent members of the trade
from distant points, friendship and entertainment
takes the place of .business for the time, though
some of the visitors take advantage of the trip to
make purchases of stock. Prominent among the
visiting members were J. Warren Alford, presi-
dent of the Jewelers' 24-Karat Club, of New York,
and Steele F. Roberts, of Pittsburgh, president
of the American National Retail Jewelers' Asso-
ciation.
While Philadelphia has been comparatively free

from crimes of violence against the trade, it would
seem as if it might now be classed with New
York and Chicago. The happenings of the past
few weeks suggest the necessity of extra precau-
tions against the window smasher and the desper-
adoes who do not allow even attempted murder
to stand in the way of accomplishing their purpose.
The movement for the beautification of Sansom

street between Seventh and Eighth is being vigor-
ously pushed. A sub-committee of the Sansom
Street Business Men's Association was appointed
at a recent meeting to consult an architect in
regard to plans for the proposed arches. It is
stated that a bill empowering the association to
make the improvements will be introduced in city
council. The secretary of the association an-
nounces that he has already received a number of
contributions from those interested in the im-
provement.
William Linker, a prominent and very popular

member of the local trade, is mourning the death
of his father, Andrew B. Linker, which occurred
on February II. Interment took place on Febru-
ary 14.
Alexander Martin, the well-known optician and

vice-president of the Pennsylvania Optical Soci-
ety, recently purchased the store property at 1728
Chestnut street. The lot is 22 by i5o feet and is
assessed at $8o,000. It is understood that Mr.
Martin will have the property reconstructed and
adapted for his business.
One of the cleverest feats of safe-cracking that

has been seen in the city for several years was
perpetrated at the jewelry store of Samuel Man-
shil, 1304 South Seventh street, when the store
was robbed of about $4,000 worth of jewelry. The
robbers entered the store through the kitchen and
crining-room in the rear. A window was pried
open with a chisel. When Mrs. Manshil went
downstairs she found the window half open and
immediately ran into the store by a rear door,
which had also been left open. There she found
the cracked safe lying on its side. On the floor
were the trays in which had been the watches and
other jewelry. Everything on the shelves had been
disturbed and many of the smaller articles stolen.
The burglars bored a hole an inch in diameter
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in one corner of the safe and then chiseled thc
ten bolts. During their operations the yeggmen
kept the safe and tools covered with a blanket.
several pieces of carpet from the dining-room am:
clothing gathered from the closets in the rear o,
the house. There was nothing about the arrange-
ments in the house to indicate the number in the
party, but it is evident that there were more thar
one, as one man could not have turned the safe
over alone without arousing the entire neigh-
borhood.
The first window smashing of importance in this

city for some time was perpetrated on Februar)
21, when the high wind aided thieves to steal jew-
elry valued at $1,000 from the store of I. Press &
Sons, at the northwest corner of Eighth and
Chestnut streets. Taking advantage of the gal(
that banged shutters and whistled loud enough tc
distract attention, the thieves smashed the large
show window, seven feet long and ten feet high,
on the Chestnut street side, and escaped with
diamond-studded lockets, bracelets, neck-chains,
La Vallieres and other articles. The crime was
committed at 5 o'clock. A private watchman had
tried the doors of the store as he walked from
Chestnut street into Eighth street, and found them
locked. He looked at the windows and saw noth-
ing wrong. A few minutes later he heard the
glass break, but he thought that the window was
broken by the force of the gale. Before he could
run back to the store the thieves had taken the
jewelry from the window and had escaped. In-
vestigation showed that a space two feet in diam-
eter had been marked off hurriedly in the window.
A diamond used by glaziers had formed the
square. The thieves evidently used a small in-
strument to strike the outlined glass, and it fell
into the show window and caused the window to
crack at other spots. That the robbers did the
job in great haste is evidenced from the fact that
the watchman picked up several pieces of jewelry
from the pavement.
Among the articles stolen were twenty-four

diamond-studded lockets that were in three trays,
one near the other; several diamond-studded
bracelets, and a number of gold neck-chains and
strings of beads.
Two young men entered the store of John G.

13useman, 2828 Germantown avenue, on the even-
ing of February 19 and asked to be shown heart-
shaped fourteen-karat lockets for children. When
Mr. Buseman Jr. showed them a tray of these
lockets they asked to see something more ex-
pensive, and while his back was turned to go to
the window and take out another tray, the taller of
the two men hypothecated two lockets and trans-
ferred them to his coat pocket. Mr. Buseman Sr.
saw this through a window in the rear of the
store, came out and demanded the return of the
lockets. The thief denied taking anything, but
when Mr. Busman instructed his son to get the
revolver the man produced the lockets, threw
them down on the show case and ran out of the
store. His companion was arrested and taken to
the station house, and upon being searched a gold
cigar cutter was found in his pocket. The same
men had visited the stores of F. H. Stuart, 2106
Germantown avenue; Childs Brothers, 2612 Ger-
mantown avenue; Schmidt, 2631 Germantown ave-
nue; G. W. Cranich, 2742 Germantown avenue;
Robert L. Saunders, 2710 Germantown avenue,
and Rosenblatt, Germantown avenue and Hunt-
ingdon street.
In all these places the men asked to see

lockets for children, and when they were shown,
asked for something better; but were suspected
and watched so closely that they had no chance
to steal anything. Mr. Rosenblatt describes the
taller man, who got away, as follows : About
twenty-two years of age, 155 pounds, light hair
and complexion, smooth shaven, light suit of
clothes, shepherd-plaid overcoat, very light and
noticeable, light cap; was of good appearance,
clothes neatly pressed, looked like a particular
and dainty person, spoke with a broad English
accent.
At a recent meeting of the creditors of I. Du-

brow, a retail jeweler at 618 South street, the
attorney representing Mr. Dubrow offered a set-
tlement at thirty-five cents on the dollar. The
liabilities are estimated at $38,558, with assets at
$31,800. The creditors appointed a committee to
investigate the situation and consider the offer.
It is said that uncut diamonds valued at $750 were
stolen from Mr. Dubrow a few weeks ago.
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Daring Jewelry Robbery in Broad Daylight.

Sudden Deaths in the Trade—Removals to

New Quarters

San Francisco, February 19.—The Panama-
Pacific exposition committee are in receipt of

some very welcome news from the California
congressmen in Washington. These worthy rep-
resentatives have brought to a successful issue

the borrowing of the United States military
reservation for the entire term of the exposition,
which is to be held in San Francisco in 1915. The
Presidio, which is located on the waterfront,
overlooking the Golden Gate, will adjoin the
vast acreage on which will be housed all of the
foreign exhibits. This particular location has
been set aside for the temporary buildings only,

and it is within this section that the exposition
committee have decided to install all of the night
attractions.
A bold attempt was made to rob the jewelry

store of Morris Lossman, at 1150 Market street,
while the streets were filled with crowds home-
ward bound. It was followed by a hot pursuit
of the thief through the streets near the old city
hall, during which half a dozen shots were fired
without effect. The thief, who after his arrest
gave his name as Charles L. Brown and said he

was from Chicago, entered Lossman's store
shortly after 7 o'clock and asked to see some
diamonds. A number of trays were put before
him. He coolly inspected their contents, selected
a ring and set of earrings, asked their price and
then darted from the store. Lossman, revolver
in hand, was after him in a moment. As he
reached the street he saw the thief crossing
Marshall square and fired several shots at him.
Policeman Ritter, who was passing on a Market
street car, heard the shots and took up the pur-
suit. The thief ran up City Hall avenue, to
Larkin street. The policeman and Lossman
gained on him, but Brown disregarded their com-
mands to halt and turned south on Larkin street.
Ritter drew his revolver and opened fire, but his
fear of injuring some one in the crowd doubtless
affected his aim and Brown kept on at full
speed. At Market street he started to cross but
the passing cars delayed his flight long enough
to permit Ritter and Lossman to catch up, and
on the corner of Market and Ninth street they
overtook him. He was unarmed and submitted
without further resistance. The jewels, valued
at $270, were recovered.
John T. Harris, aged thirty-four years, a

jeweler, was found dead in his room at the Los
Angeles Athletic Club. The circumstances sur-
rounding his death led the coroner to order an
autopsy performed. Harris was in good health.
He telephoned his wife that he would stay at
the club, and accompanied by his partner in the
jewelry business, Seaman S. Schepps, he went
there. An attendant entered the room and re-
mained three hours working. He thought Harris
asleep and heard him breathing hard, he says.
An investigation at noon by officials of the club
disclosed that he was dead. Harris had been
in the habit of taking sleeping powders, but no
drugs were found in the room.
David Fiegenbattm, a jewelers' agent, was

found dead in his office in the Jewelers' building,
150 Post street. Fiegenbaum was forty years of
age, unmarried. He was subject to epilepsy, and
when his body was found it was apparent that
he had been seated in an office chair when
stricken. The chair had been tipped over and his
head lodged in the corner in such a way that he
choked to death.

Nielson & Olsen, the retail jewelers of Salinas,
Cal., have dissolved partnership. Nielson will
join forces with Ivar Eriksen in the retail
jewelry business in Fresno, Cal.

J. A. G. Smith, the retail jeweler of Porterville,
Cal, has sold out his business to Mr. Pugh, who
was formerly located in Readley, Cal.
Fred Roth, the diamond expert of M. Schuss-

ler & Co., San Francisco, importers of precious
stones, left his home office a short time ago for
New York. It is his intention to visit the dia-
mond markets of Europe to replenish his stock
before returning home.
Frank Allen, of the Bohn-Allen Company, of

Denver, Colo., was in San Francisco a short
time ago with his partner, Henry Bohn. The
latter gentleman sailed out of this port on the
steamship Cleveland on February 6 on a cruise
around the world.
The Ferry Jewelry Company has already

signed a lease for its new store in the Terminal
Hotel building, 50 Market street. This firm has
been located at 165 and 167 Market street since
the tearing down of their old building, which was
on the present site of the new hotel.
Arthur J. Prouty, accompanied by his wife,

spent a well-earned vacation in San Francisco
and while here picked out some seasonable novel-
ties for the spring demands for his store in
Napa, Cal.
George A. Desenfant, who has been located in

the Pacific building for the last three years, has
signed a long lease for the entire top floor of
the building on the northwest corner of Geary
and Grant avenues, and expects to move into
same about the first of March.
Henry Landsberger, who is with M. Schussler

& Co., had the misfortune to be called upon a
short time ago by a porch climber, who purloined
quite a number of pieces of cut glass and other
articles. Fortunately all of the silver wedding
presents that were made to Henry and his bride
a short time ago overlooked by the thief.
M. Baumgartner, who conducts a retail jewelry

store at 1429 Stockton street, San Francisco,
while showing some goods to a customer hap-
pened to look in a looking glass which was be-
hind the counter while he had his back turned
to the customer and noticed this party putting
a gold chain in his mouth. Notwithstanding the
fact that this was a new one on this retailer, he
had no hesitancy in grappling with the sleight-
of-hand performer.
Joseph Schwartz, the wholesale jeweler of

Honolulu, sailed into this port on the steamship
Korea on the eighth day of February. We are
given to understand that Mr. Schwartz is in the
market for seasonable goods and he expects to
he in this city for quite some time.
Herschel Rittler, the expert accountant of A.

Eisenberg & Co., is one of the boosters who
contemplate visiting Los Angeles during the
western bowling congress. Rittler is no mean
bowler and is to be on one of the teams from
San Francisco, which is to bowl against some
of the best teams in the United States. About
three carloads of bowlers are going to boost
for San Francisco for the international bowling
contest, which we hope will be held in San Fran-
cisco during the international exposition in 1915.
A. Attel, who has been located at 1253 McAl-

lister street, has moved into a very desirable
new location at 1002 Fillmore street.
Leon Nordman & Son have opened a new

and commodious office on the fifth floor of the
Jewelers' building, 150 Post street. THE KEY-
STONE wishes to take this opportunity to welcome
Mr. Nordman back into the jewelry business
after an absence of three years.
A. E. Bocks, who was formerly with Shreve

& Co., has gone into business for himself in
Room 621 Whitney building, 133 Geary street.
Herbert A. Cleaves, bead accountant of the

Nordman Brothers Company, of San Francisco,
is to be joined in the holy bonds of matrimony
to Miss Elvira Maitnone, of Alameda. The
ceremony is to take place Saturday evening, Feb-
ruary 17, at St. Joseph's Church, Alameda, Cal.

Through the discovery in a private house of
nearly $1,5oo worth of what they believe to be
stolen jewelry, Detectives Dinan and E. F. O'Dea
are convinced that they are on the track of the
thieves who looted the jewelry store of Mrs.
Anna L. Silveira, 72 Jackson street, some months
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ago, making off with jewelry valued at $2o,000.
Watches, silver and gold chain purses, gold
necklaces, bracelets and a number of diamond
rings were among the articles recovered.

MINNEAPOLIS AND ST. PAUL

Minneapolis and St. Paul, February 20.—
The Twin Cities have been visited by many
retail jewelers and optometrists during the last
two weeks as a result of the annual joint meeting
of the Minnesota Retail Jewelers' Association
and the Minnesota State Association of Optom-
etrists, on February 14 and 15, at the Ryan Hotel,
St. Paul.
The conventions were well attended and were

full of that enthusiasm that is ever manifested in
such meetings by a lot of live business men.
There were a number of interesting speakers

present, and many good and helpful points were
brought out and discussed. The only members
of either association that did not profit by the
meetings were those that stayed at home.
The regular election of officers took place on

the last day. A banquet was held in the large
dining-room of the Ryan Hotel on the evening
of the 55th. About sixty were present at the
table.

Several of the retailers who attended the con-
vention called on the different jobbers and manu-
facturers, bought goods and transacted other
business.
Trade prospects are beginning to brighten up

as the days grow longer and the weather a little
more mild. Some report business as being all
they can expect at this time of the year, while
others complain of dulness, but the latter are
from sections where the crops were a failure last
year. However, all are looking forward to a
very prosperous year in 1912.
R. G. Scott, formerly of Birnamwood, Wis., re-

cently opened a jewelry repair business in North
St. Paul.
E. J. Sloan, of Sloan Brothers, St. Paul, has

accepted a position with the Koffman Jewelry
Company, of St. Paul, was traveling salesman.
W. L. Little, formerly with the Ingersoll-

Trenton Watch Company, has accepted a position
with Sischo & Beard, St. Paul, and will travel
through the western territory to the coast. Mr.
Little has traveled over almost all the eastern
and southern states and is well known to the
trade, who will be glad to join us in wishing him
success in his new position.
F. B. Otis, of Winnebago, Minn., was in the

Twin Cities attending the convention and buying
goods.
H. M. Lentz, of Andover, S. D., was in the

Twin Cities attending the convention and buying
goods. Mr. Lentz spent a few days visiting
friends, after which he went to Renville, Minn.,
where he will spend about a week visiting
friends and relatives.
Mr. Hulberg, of Hulberg & Arneson, North-

field, Minn., recently fell and broke his leg while
skiing. It is thought, however, that he will soon
be able to go to the store on crutches.
T. J. Arneson, of Westbrook, Minn., was in

the Twin Cities attending the convention. Mr.
Arneson reported business as being as good as
he could expect.
We hasten to retract and correct the statement

which appeared in the Minneapolis and St. Paul
notes in the February I issue, in which the name
of A. J. Kavanagh, manager of the Gem Family
Theatre Company, of Minneapolis, was mentioned
in connection with that of the alleged robber of
the White & McNaught Jewelry Store. We are
reliably informed that the action of Mr. Kavanagh
in this matter was in every respect highly credit-
able, meriting the commendation both of the au-
thorities and the jewelry firm. We regret very
much that any derogatory inference was made
possible by the wording of the item as published.
A full apology is due to Mr. Kavanagh and
promptly extended.
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Daring Jewelry Robbery in Broad Daylight.

Sudden Deaths in the Trade—Removals to

New Quarters

San Francisco, February t9.—The Panama-
Pacific exposition committee are in receipt of
some very welcome news from the California
congressmen in Washington. These worthy rep-
resentatives have brought to a successful issue
the borrowing of the United States military
reservation for the entire term of the exposition,
which is to be held in San Francisco in 1915. The
Presidio, which is located on the waterfront,
overlooking the Golden Gate, will adjoin the
vast acreage on which will be housed all of the
foreign exhibits. This particular location has
been set aside for the temporary buildings only,
and it is within this section that the exposition
committee have decided to install all of the night
attractions.
A bold attempt was made to rob the jewelry

store of Morris Lossman, at 1150 Market street,
while the streets were filled with crowds home-
ward bound. It was followed by a hot pursuit
of the thief through the streets near the old city
hall, during which half a dozen shots were fired
without effect. The thief, who after his arrest
gave his name as Charles L. Brown and said he
was from Chicago, entered Lossman's store
shortly after 7 o'clock and asked to see some
diamonds. A number of trays were put before
him. He coolly inspected their contents, selected
a ring and set of earrings, asked their price and
then darted from the store. Lossman, revolver
in hand, was after him in a moment. As he
reached the street he saw the thief crossing
Marshall square and fired several shots at him.
Policeman Ritter, who was passing on a Market
street car, heard the shots and took up the pur-
suit. The thief ran up City Hall avenue, to
Larkin street. The policeman and Lossman
gained on him, but Brown disregarded their com-
mands to halt and turned south on Larkin street.
Ritter drew his revolver and opened fire, but his
fear of injuring some one in the crowd doubtless
affected his aim and Brown kept on at full
speed. At Market street he started to cross but
the passing cars delayed his flight long enough
to permit Ritter and Lossman to catch up, and
on the corner of Market and Ninth street they
overtook him. He was unarmed and submitted
without further resistance. The jewels, valued
at $270, were recovered.
John T. Harris, aged thirty-four years, a

jeweler, was found dead in his room at the Los
Angeles Athletic Club. The circumstances sur-
rounding his death led the coroner to order an
autopsy performed. Harris was in good health.
He telephoned his wife that he would stay at
the club, and accompanied by his partner in the
jewelry business, Seaman S. Schepps, he went
there. An attendant entered the room and re-
mained three hours working. He thought Harris
asleep and heard him breathing hard, he says.
An investigation at noon by officials of the club
disclosed that he was dead. Harris had been
in the habit of taking sleeping powders, but no
drugs were found in the room.
David Fiegenbaum, a jewelers' agent, was

found dead in his office in the Jewelers' building,
150 Post street. Fiegenbaum was forty years of
age, unmarried. He was subject to epilepsy, and
when his body was found it was apparent that
he had been seated in an office chair when
stricken. The chair had been tipped over and his
head lodged in the corner in such a way that he
choked to death.

Nielson & Olsen, the retail jewelers of Salinas,
Cal., have dissolved partnership. Nielson will
join forces with Ivar Eriksen in the retail
jewelry business in Fresno, Cal.

J. A. G. Smith, the retail jeweler of Porterville,
Cal., has sold out his business to Mr. Pugh, who
was formerly located in Readley, Cal.
Fred Roth, the diamond expert of M. Schuss-

ler & Co., San Francisco, importers of precious
stones, left his home office a short time ago for
New York. It is his intention to visit the dia-
mond markets of Europe to replenish his stock
before returning home.
Frank Allen, of the Bohn-Allen Company, of

Denver, Colo., was in San Francisco a short
time ago with his partner, Henry Bohn. The
latter gentleman sailed out of this port on the
steamship Cleveland on February 6 on a cruise
around the world.
The Ferry Jewelry Company has already

signed a lease for its new store in the Terminal
Hotel building, 50 Market street. This firm has
been located at 165 and 167 Market street since
the tearing down of their old building, which was
on the present site of the new hotel.
Arthur J. Prouty, accompanied by his wife,

spent a well-earned vacation in San Francisco
and while here picked out some seasonable novel-
ties for the spring demands for his store in
Napa, Cal.
George A. Desenfant, who has been located in

the Pacific building for the last three years, has
signed a long lease for the entire top floor of
the building on the northwest corner of Geary
and Grant avenues, and expects to move into
same about the first of March.
Henry Landsberger, who is with M. Schussler

& Co., had the misfortune to be called upon a
short time ago by a porch climber, who purloined
quite a number of pieces of cut glass and other
articles. Fortunately all of the silver wedding
presents that were made to Henry and his bride
a short time ago overlooked by the thief.
M. Baumgartner, who conducts a retail jewelry

store at 1429 Stockton street, San Francisco,
while showing some goods to a customer hap-
pened to look in a looking glass which was be-
hind the counter while he had his back turned
to the customer and noticed this party putting
a gold chain in his mouth. Notwithstanding the
fact that this was a new one on this retailer, he
had no hesitancy in grappling with the sleight-
of-hand performer.
Joseph Schwartz, the wholesale jeweler of

Honolulu, sailed into this port on the steamship
Korea on the eighth day of February. We are
given to understand that Mr. Schwartz is in the
market for seasonable goods and he expects to
be in this city for quite some time.
Herschel Rittler, the expert accountant of A.

Eisenberg & Co., is one of the boosters who
contemplate visiting Los Angeles during the
western bowling congress. Rittler is no mean
bowler and is to be on one of the teams from
San Francisco, which is to bowl against some
of the best teams in the United States. About
three carloads of bowlers are going to boost
for San Francisco for the international bowling
contest, which we hope will be held in San Fran-
cisco during the international exposition in 1915.
A. Attel, who has been located at 1253 McAl-

lister street, has moved into a very desirable
new location at row Fillmore street.
Leon Nordman & Son have opened a new

and commodious office on the fifth floor of the
Jewelers' building, 150 Post street. THE KEY-
STONE wishes to take this opportunity to welcome
Mr. Nordman back into the jewelry business
after an absence of three years.
A. E. Bocks, who was formerly with Shreve

& Co., has gone into business for himself in
Room 621 Whitney building, 133 Geary street.
Herbert A. Cleaves, head accountant of the

Nordman Brothers Company, of San Francisco,
is to be joined in the holy bonds of matrimony
to Miss Elvira Maimone, of Alameda. The
ceremony is to take place Saturday evening, Feb-
ruary 17, at St. Joseph's Church, Alameda, Cal.

Through the discovery in a private house of
nearly $1,500 worth of what they believe to be
stolen jewelry, Detectives Dinan and E. F. O'Dea
are convinced that they are on the track of the
thieves who looted the jewelry store of Mrs.
Anna L. Silveira, 72 Jackson street, some months
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ago, making off with jewelry valued at $2o,000.
Watches, silver and gold chain purses, gold
necklaces, bracelets and a number of diamond
rings were among the articles recovered.

MINNEAPOLIS AND ST. PAUL

Minneapolis and St. Paul, February 20.—
The Twin Cities have been visited by many
retail jewelers and optometrists during the last
two weeks as a result of the annual joint meeting
of the Minnesota Retail Jewelers' Association
and the Minnesota State Association of Optom-
etrists, on February 14 and 15, at the Ryan Hotel,
St. Paul.
The conventions were well attended and were

full of that enthusiasm that is ever manifested in
such meetings by a lot of live business men.
There were a number of interesting speakers

present, and many good and helpful points were
brought out and discussed. The only members
of either association that did not profit by the
meetings were those that stayed at home.
The regular election of officers took place on

the last day. A banquet was held in the large
dining-room of the Ryan Hotel on the evening
of the 15th. About sixty were present at the
table.

Several of the retailers who attended the con-
vention called on the different jobbers and manu-
facturers, bought goods and transacted other
business.
Trade prospects are beginning to brighten up

as the days grow longer and the weather a little
more mild. Some report business as being all
they can expect at this time of the year, while
others complain of dulness, but the latter are
from sections where the crops were a failure last
year. However, all are looking forward to a
very prosperous year in 1912.
R. G. Scott, formerly of Birnamwood, Wis., re-

cently opened a jewelry repair business in North
St. Paul.
E. J. Sloan, of Sloan Brothers, St. Paul, has

accepted a position with the Koffman Jewelry
Company, of St. Paul, was traveling salesman.
W. L. Little, formerly with the Ingersoll-

Trenton Watch Company, has accepted a position
with Sischo & Beard, St. Paul, and will travel
through the western territory to the coast. Mr.
Little has traveled over almost all the eastern
and southern states and is well known to the
trade, who will be glad to join us in wishing him
success in his new position.
F. B. Otis, of Winnebago, Minn., was in the

Twin Cities attending the convention and buying
goods.
H. M. Lentz, of Andover, S. D., was in the

Twin Cities attending the convention and buying
goods. Mr. Lentz spent a few days visiting
friends, after which he went to Renville, Minn.,
where he will spend about a week Visiting
friends and relatives.
Mr. Hulberg, of Hulberg & Arneson, North-

field, Minn.! recently fell and broke his leg while
skiing. It Is thought, however, that he will soon
be able to go to the store on crutches.
T. J. Arneson, of Westbrook, Minn., was in

the Twin Cities attending the convention. Mr.
Arneson reported business as being as good as
he could expect.
We hasten to retract and correct the statement

which appeared in the Minneapolis and St. Paul
notes in the February i issue, in which the name
of A. J. Kavanagh, manager of the Gem Family
Theatre Company, of Minneapolis, was mentioned
in connection with that of the alleged robber of
the White & McNaught Jewelry Store. We are
reliably informed that the action of Mr. Kavanagh
in this matter was in every respect highly credit-
able, meriting the commendation both of the au-
thorities and the jewelry firm. We regret very
much that any derogatory inference was made
possible by the wording of the item as published.
A full apology is due to Mr. Kavanagh and
promptly extended.
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KANSAS CITY
Our Spring Lines Are

Complete
Get in touch with them through our

travelers or write us direct.
We handle complete lines of American

Watches, Solid Gold and the better grades
of Gold-Filled Cases, Gold and Filled
Jewelry, Silverware, Cut Glass, Novelties,
in fact, everything the up-to-date jeweler
needs in his store.

ORDER FILLED FROM ANY CATALOGUE
NO RETAIL

WOODSTOCK - HOEFER
WATCH & JEWELRY CO.
9th and Walnut
Keith & Perry Bldg. Kansas City

TOOLS MATERIALS

OPTICAL GOODS

MEYER JEWELRY CO.
12th and Walnut Streets

Boley Building

KANSAS CITY MISSOURI

Jewelry Manufacturing

and Repairing

DON'T FORGET A. N. R. J. CONVENTION
KANSAS CITY, AUGUST, 1912

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT. L MISSOURI
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Most simple sharpener on the market. No directions needed
Cut below shows sharpener in use.

Fits T Rest of Any Lathe
Used in connec-
tion with Oil
Stone.

Price for Sharp-
ener only, as cut
above,

$1.00 less
6 per cent

ea.

EDWARDS & SLOANE JEWELRY COMPANY
KANSAS CITY, MISSOURI
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A $3,000,000 Gem Display at the Convention

in August—Convicted Pawnbroker Begins

Sentence—A Jewelry Salesman Starts Dam-

age Suit

Kansas City, Mo., February 24.—A display of

exhibits aggregating $3,000,000 will be a feature

of the American National Jewelers' Association

convention which will be held in this city August

5, 6, 7, 8 and 9. The executive committee met in

Kansas City February 12 for the purpose of talk-

ing over the convention program. The visitors

were entertained with a dinner at the Hotel Bal-

timore by the Kansas City association of jew-

elers and opticians. Steele F. Roberts, of Pitts-

burgh, president of the American National Retail

Jewelers' Association, made an address, in which

he advocated the taking of the jewelry business

out of the hands of the mail order and install-

ment houses and department stores and dignifying

the business in every way possible.

George H. Edwards, of Edwards & Sloane Jew-

elry Company, president of the National Whole-

sale Jewelers' Association, also made an interest-

ing address.
Noble R. Fuller, president of the Kansas City

Jewelers' Association, has charge of the entertain-
ment features of the convention. He will an-
nounce his arrangements later. Coincident with
this convention will be the meetings of the Mis-
souri and Kansas jewelers' associations.

Frank Gamier, the Kansas City, Ka., pawn-
broker, who pleaded guilty on two counts of hav-
ing received stolen goods from a number of whole-
sale jewelry houses, began a sentence of one year
in the Wyandotte county jail, February 16. Gar-
nier is under sentence to the penitentiary for a
term of from one to five years, having been pre-
viously convicted on a confession of a number of
young boys who said they had been stealing from
jewelry houses. This case was appealed to the
Kansas supreme court. Should the higher court
uphold the conviction, Gamier probably will be
taken to the penitentiary immediately after he
completes the jail sentence. Gamier is the owner
of a fine automobile and $25,000 worth of prop-
erty. He was prosecuted by the Woodstock-
Hoefer Jewelry Company, the C. B. Norton Jew-
elry Company and Nevins Brothers' Tool and
Material Company, of Kansas City, Mo.

Mr. and Mrs. Walter M. Jaccard will leave
March I for a stay of several weeks in California.

The following are new students enrolled at
the Kansas City Watchmaking and Engraving
School: Elmer Fife, Unionville, Mo.; C. W. Dun-
can, Weatherby, Mo.; R. C. Rhoades, Weatherby,
Mo.; 0. R. Kelly, Forest City, Mo.; Charles
Wolff, Ozark, Mo.; W. A. Garrison, Waverly,
Kan., and E. M. Danforth, La Harpe, Nan.

Charles Jaffig, an employee of the Meyer Jew-
elry Company, recently became a benedict.

Inventory.
etoHryassig Jewelry Company finished its annual

A. Manifold, of Beloit, Kan., was in Kansas
City the week of February 12 to attend the auto-
mobile show. While here he purchased a $5,000
Chalmers machine.
Jake Levin, a traveling jewelry salesman, has

brought suit in the circuit court of Kansas City
against the Commerce Building Company, of Kan-
sas City, for $6,000, asserting that he was ejected
from an elevator in the Commerce building and
insulted. He says he went into the building Octo-
ber 3, 191 1, to call on Frank E. Woodington, a
jeweler, on the eighth floor. He had his sample
cases with him, he says, the same ones he had
previously taken with him in the elevator. No
objection was made to his entering the car, he
adds, but when the elevator reached the fourth
floor the operator threw his sample cases off, he
alleged, and was about to eject him when other
passengers interfered. Levins says he was then
taken back to the first floor, turned over to the
elevator superintendent and escorted to the build-
ing's office on the fourth floor. There, he alleges,

KEYSTONE 484c

he was compelled to remain an hour, while the
chief elevator operator abused and threatened him.
Ward M. Lewis, of the C. B. Norton Jewelry

Company, has been .confined to his home for sev-
eral days on account of sickness.
The following called at the wholesale houses

last month : S. J. Huey, Excelsior Springs, Mo.;
J. A. Zimmerman, Warrensburg, Mo.; R. C. Libby,
Weir City, Kan.; A. Manifold, Beloit, Kan.; F. G.
Buchan, Aurora, Neb.; W. F. Brown, Sterling,
Kan.; J. A. Lukens, Hiawatha, Kan.; Walter
Sperling, Seneca, Kan.; -L. Yauslin, Baldwin,
Kan.; W. H. Meyer, Lawson, Mo.; B. A. Mc-
Elwain, Plattsmouth, Neb.; W. F. Kirkpatrick,
Winchester, Kan.; Miss Violet 1-hint, Marshall,
Mo.; C. A. Wolf, Topeka, Kan.; J. Q. A. Sheldon,
Manhattan, Kan. T. L. McHugh, Sheridan, Mo.;
J. 0. Van Vorhis, Ossawatomie, Kan.; A. Blanton,
Paris, Mo.; E. Bourquin, Horton, Kan.; Bert
Raines, Marysville, Kan.; T. S. Terry, Nevada,
Mo; W. T. Brown, Sterling, Kan.; W. A. Dick-
man, Excelsior Springs, Mo.; W. F. Kirkpatrick,
St. Joseph, Mo.; L. Rosenfield, of Rosenfield
Brothers, Leavenworth, Kan.; W. A. Kirkham,
Leavenworth, Kan.; A. C. Rosser, Osage City,
Kan.; J. H. Weurth, Leavenworth, Kan.; H. P.
Hall, Carthage, Mo.; H. . Harrison, Hammon,
Okla.; G. F. Rathbun, Centralia, Kan.; H. L.
Ford, Pleasant Hill, Mo.; C. T. Dugan, Guymon,
Okla., and S. F. Berner, Wamego, Kan.

DALLAS

Many Jewelers Visit City and Make Liberal

Purchases—Destructive Fires Cause Great

Loss—News of the Local Trade

Dallas, February 21.—The jewelers of this city

learned with deep regret of the destructive fire

in Houston, but were somewhat relieved when it

was learned that their brethren in the trade did

not suffer to any great extent. The enterprise of

Houston's citizens is shown in the energy with

which they have already entered upon the recon-

struction of the burned district.
W. R. Jay, leading watchmaker of Rockwall,

Texas, was in Dallas recently on business.

Art R. Bailey is a recent successor . to W. J.

Graber, leading jeweler of Brenham, Texas. Mr.

Bailey has a very attractive place of business and

a complete stock of goods.
A. H. Leavitt, leading watchmaker and jeweler

of Marietta, Okla., was in Dallas recently on bus-
iness.
Fred Frimel, leading watchmaker of Rosenberg,

Texas, spent several days in Dallas recently and
made a number of purchases in the material line,
as well as looking after a quantity of surplus
watch work.
Mr. Alexander, of the firm of Alexander Broth-

ers, at Garland, Texas, was a recent visitor to
Dallas, and put in a very busy day calling on
the trade and making such purchases as he needed
in the material line.
Mrs. Cullom, wife of E. B. Cullom, of Mes-

quite, Texas, has been in Dallas about three
weeks and has undergone a serious operation for
appendicitis, peritonitis having set in. Mrs. Cul-
lom will not be able to return home for some two
or three weeks yet.
G. G. Coffey, formerly of Georgia, has recently

moved to Weatherford, Texas.
On the night of February 14 fire broke out in

the rear of the Saunders drug store at Bonham,
Texas, and the flames spread so rapidly that it
was impossible to save the building, which burned
to the ground. However, the fire department suc-
ceeded in confining the flames to this one place,
thereby saving other nearby buildings. The loss
to the Saunders Drug Company is estimated at
$30,000 on stock and building. Nothing definite
could be ascertained as to the origin of the fire,
but it, as well as other recent fires in the business
section, is believed to be of incendiary origin.
A reward of $500 has been offered for informa-
tion leading to the arrest and conviction of the
guilty parties.

H. L. Dickson, well-known engraver of this
city, has been on the sick list for several days,
but is now able to be back at his post.

The friends of the recent S. A. Pennington, of
Round Rock, Texas, will regret to learn of his
death from suicide.
B. E. Wise, of Ferris, Texas, spent several days

in Dallas this month calling on the trade and
making a number of purchases in the material
line.
Robert Keil, representative for F. H. Noble &

Co., of Chicago, called on the jobbers of Dallas
a r recently.rHy

L. Deutsch, who has recently accepted a
traveling position with Hammel, Riglander & Co.,
of New York, from Denver west, called on the
Dallas trade recently. He spent several days in
Dallas and reports good trade on his initial trip.

Shuttles Brothers & Lewis have increased their
capital stock from $50,000 to $250,000.

Simon Linz, of Linz Brothers, and Lee
Paudres, head of the diamond department for
Linz Brothers, have just returned from a three
weeks' trip east, where they went to buy their
spring goods, which consists of thousands of dol-
lars' worth of high-class diamonds and pearls.

H. V. Baker, of Smithville, Texas, has recently
accepted a position with Shuttles Brothers &
Lewis, of this city.
P. G. Secrest, of Bay City, Texas, was one of

the recent visitors to Dallas, and spent a busy day
calling on the wholesale dealers of this city.
S. M. Kennedy, of Greenville, Texas, was also

a recent visitor to the city of Dallas.
Robert Blankenship, secretary of Shuttles

Brothers & Lewis, is enthusiastic over his new
automobile.
R. Berger, of Columbus, Texas, was in San

Antonio, Texas, recently on business.
0. A. Snyder, formerly of San Diego, Cal., has

recently accepted a position in San Antonio,
Texas, as manager of the optical department of
the E. Hertzberg Jewelry Company.
W. B. Kelley, of San Antonio, Texas, is clos-

ing out his entire stock of jewelry at auction. He
will discontinue business in this city and in the
future will devote his entire time to his Los
Angeles stores.
After spending a week in St. Louis, S. J. Ar-

nold has returned to his home in Texarkana. Ark.
C. L. Frost, formerly in business at Sayer,

Okla., has recently opened a store at Adrian, Mo.
C. S. Erber, president of the Erber Jewelry

Manufacturing Company, of St. Louis, was a
recent visitor to Texarkana, Ark.

J. R. Davis, traveling salesman for B. M. Ham-
mond & Co., of San Antonio, Texas, has started
on his spring trip through south Texas.
George E. Moore, traveling representative for

the Moore-De Grazier Company, of this city,
after a four weeks' trip, was in Dallas this week
replenishing his trunk for his next trip.

J. H. Cummings, head of Shuttles Brothers &
Lewis' fancy goods department, has just returned
from the east, where he visited the factories that
are making up the firm's 1912 line of umbrella
handles.
The Moore-De Grazier Company, wholesale

jewelers of this city, report a prosperous month,
and their representatives continue to send in the
usual good orders.

Unbreakable Glass

By the addition of a large quantity of the
oxides of manganese and zinc to ordinary lead
glass the elasticity of the glass is much increased.
This glass is used in France for the manufacture
of miners' lamps. According to a statement of
Mining Engineer Ch. Chesneau, this glass can be
heated to 100° Cent. and then suddenly cooled off
by water of 15* Cent. without breaking. The
following is the composition of the glass : Sev-
enty-five parts of sand, 13 sodium bicarbonate, g
magnesium carbonate, 6 zinc oxide, 50 red lead.
A glass which is still more indifferent toward
temperature changes is made in Germany (Bara-
silicate glass) and used for steam gauge tubes and
the like. Such a glass tube, 2.5 millimeters thick,
can stand a pressure of 300 atmospheres. and can
safely be chilled from a temperature of 230° by
throwing cold water on it.—Chem. Tech. Rep.



WE know as well as does the wisest man on earth that ranting, sawingthe air, chattering meaningless babble and claiming the earth for any-thing, be it patent medicine or service, produces nothing but a sneer,unless there is something truly worth while back of the claim.

All this kind of talk reminds us
of the young man who passionately
vowed if his lady love persisted in
refusing him, he would hang himself
under her boudoir window. "Oh!
don't do that," replied the little lady,
"father has repeatedly said that he
doesn't want you hanging around
the house."

That's why we say "Judge Aller-

Wilmes Service by what it will do fOr
you and not by what we claim for it."
It's not bluffing its way to glory—it's
fighting every inch and climbing straight
ahead. It's nothing more or less than
the ability, of this firm to give you the
best in quality, the best in price and the
best in service, not only today and
perhaps tomorrow, but always. It's
eternally on the job.

Disregard every claim we ever made for Aller-Wilmes Service if youwant to, but if you're honest with yourself you can't dodge this one: "Itnever made a claim it wasn't prepared to demonstrate the first crack outof the box."

Now, sir, it's up to you. Call us to the witness stand to produce theevidence. Make us fish or cut bait.

Aller-Wilmes Jewelry Company
Diamond Importers, Wholesale and

Manufacturing Jewelers
OFFICE AND SALESROOMS

GLOBE-DEMOCRAT BUILDING St. Louis, Missouri
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3usiness Featureless Thus Far, But Prospects Bright—Traveling Men Among
the Trade—New Rules and Regulations for Salesmen

St. Louis, February 20.—Business is reported
•() be seasonable, and some describe it as being
,()mewhat better now than last year at the same
ime.
The alterations that are being made at the

liauman-Massa Jewelry Company establishment
■vill probably not be completed until April 15.
l'hey will add five large new safes for their stock.
Albert Frech, vice-president of the Eisenstadt

Manufacturing Company, returned February 24
from a week's trip to Fairbury, Neb., where he
vent to accompany his wife home, who had been
visiting there.
Ralph C. Wilson, well known in the jewelry

trade, has accepted service with the Eisenstadt
Manufacturing Company.
The local jewelry jobbers' association will have

a meeting early in March to act on matters of
interest to its members.
Mrs. Cecilia G. Mathey, sixty-nine years old,

widow of the late Charles F. Mathey, one of the
founders of the D. C. Jaccard Jewelry Company,
now the Mermod, Jaccard & King Jewelry Com-
pany, and also the mother of C. F. Mathey, vice-
president of the Mermod, Jaccard & King Jew-
elry Company, died suddenly from heart disease
at 6 o'clock the morning of February 15. The
funeral took place on Saturday, February 17. The
pallbearers were employees of the Mermod, Jac-
card & King Jewelry Company, and the store was
closed from to to ix the day of the funeral out
of respect to the deceased.
Charles F. Bates, of the diamond department

of the Mermod, Jaccard & King Jewelry Com-
pany, has been confined at home several weeks
on account of heart trouble. He is quite low.
W. B. Lauman and E. J. Dorn, salesmen for

the Mermod, Jaccard & King Jewelry Company,
have gone to Hot Springs, Ark., for about two
months to help out at the firm's branch store
there during the rush season.
The Mermod, Jaccard & King Jewelry Corn-

pany held their annual meeting of the stockhold-
ers on February 14. Jesse McDonald was elected
a director to succeed A. C. Stewart, who retired.
The old officers of the company were re-elected.
Frank Hatch, salesman for the Mermod, Jac-

card & King Jewelry Company, left Saturday,
a

February 17, on a three weeks' pleasure trip to

Cu 

Early on the morning of February 14 the store
of the St. Louis Clock and Silverware Company
was entered by thieves, who took about $200
worth of goods. The firm was in the midst of
t tfioavryingI5t.o its new location at 410 and 412 North
Seventh street. There is no clue. This firm com-
pleted moving into its new location on Feb-
ruary
J. E. Riley, traveler for the Gutfreund-Kemper

Supply Company, returned February t6 from a
five weeks' southern trip. He left February 20
o mon athigrseoeuwrieeks' trip through Illinois and north-
em 

Frank Fink, a jeweler of this city, has pur-
chased the business of the Cowperthwait Jewelry
anddLeaotahn. Company. This is the concern that
was recently robbed and its secretary, George
Wurzberge, shot, the wound eventually causing

his 

Jeome S. Wexler, formerly city salesman for
the L. Bauman Jewelry Company, left here
March i to accept a position with a jewelry firm
of San Francisco, and will travel on the coast.
M. Burnstine is selling his stock at 612 Olive

street at auction and will close his store about
March 1. He will then enter the wholesale dia-
mond business exclusively. His new location will
be announced later.
F. W. Hoyt, president of the Hoyt Jewelry,

Company, left February 20 on a several weeks
trip through the south.
Herman Mauch, the well-known Franklin ave-

nue jeweler, has been elected a member of the

executive committee of the Franklin Avenue Im-
provement Association.
The St. Louis Jewelry Jobbers' Association

will hold a meeting the first week in March.
The first annual Saint Valentine's masquerade

ball was given by the Elks' Club on the night of
February 14, and over 200 couples attended. Mor-
ris Eisenstadt, president of the Eisenstadt Manu-
facturing Company, is exalted ruler of the Elks,
and there were over twenty-five jewelers present
with their ladies. It was a very enjoyable affair.
The local trade has been notified of the $4,000

reward offered by the Jewelers' Protective Union
for the arrest and conviction of the man who
stole two jeweler's sample cases from the sales-
room of Spaulding & Co.'s store in Chicago on
Webnesday, February 7. A liberal reward is also
offered for the recovery of the stolen goods, a
list of which is given.
The East St. Louis Commercial Club gave a

dinner at the Elks' clubrooms of that city on
Thursday night, _February 8. Over 300 members
and guests were present. The jewelry trade was
well represented.
E. H. Meier, traveler for the Weidlich Jewelry

Company, left February xi on a two weeks' trip
through Illinois. Lawrence C. Oberting, also
traveler for this firm, left February ii on a three
weeks' trip through northern Illinois.

J. Bolland, president of the J. Bolland Jewelry
Company, left the latter part of this month for
New York on business and pleasure. His wife
and daughter have been visiting there several
weeks. Harry M. Kaye, salesman for this firm,
returned February 12 from a week's trip to Chi-
cago. Raymond Harding, salesman for this firm,
has been confined at the Lutheran Hospital with a
strained ligament in his leg. The injury occurred
while he was bowling. Mr. Harding will be out
in a few days. C. H. Lyle, secretary of the J.
Bolland Jewelry Company, has achieved quite a
local reputation as a painter of landscapes. He
has turned out some work that has been greatly
admired.

Burglars invaded the home of J. J. Burke, pres-
ident of the Brooks Jewelry and Optical Com-
pany, on Sunday, February ii, and stole $300
worth of goods, chiefly jewelry. A servant who
came home at 8.30 p. m. found the front door
open and everything in the house in a state of
confusion. No clue.

It was announced at a recent meeting of the
St. Louis Sales Managers' Association at the
Mercantile Club that a uniform salesman's ex-
pense account form would in future be used by
225 St. Louis business houses, embracing 8,000
salesmen. A new follow-up system of advertising
and a new set of instruction and rules governing
salesmen and their business methods have been
drawn up by a committee.
At a second meeting of the property owners on

Broadway, of which Goodman King, president of
the Mermod, Jaccard & King Jewelry Company,
acted as chairman, it was decided to assess each
concern a dollar for each front foot of its prop-
erty to be utilized in beautifying the street and
improving it as much as possible.
The Whelan-Aehle-Hutchinson Jewelry Com-

pany recently had a very fine window display of
Tecla pearls.
E. A. Brand, commercial agent for the bureau

of manufactures of the department of commerce
and labor, was the principal speaker at a recent
luncheon of the St. Louis Sales Managers' Asso-
ciation at the Mercantile Club. Mr. Brand was
in St. Louis to investigate St. Louis trade organi-
zations and their work.
The J. I. Chappell Optical Company has been

incorporated for $5,000 to do a general optical
and jewelry business. Incorporators—J. I. Chap-
pell, 193 shares; Francis B. Chappell, 6; W. H.
Chappell, I.
A. Salzmann has sold the stock of his store at

2720 Chippewa street to the Hess & Culbertson
Jewelry Company and has accepted a position as
watchmaker with this firm.
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A fire in the Paulian building, at Easton avenue
and Union boulevard, did more than $40,000
worth of damage early Sunday morning, Feb-
ruary 4. The Finkel Jewelry Company suffered a
loss of $2,700, partially insured.
Ebeling & Bodeker, at 2019 East Grand avenue

for the past few years, has been dissolved. T. A.
Ebeling will continue the business. L. F. Bodeker
has accepted a position with the Zerweck Jewelry
Company.
Otto Beinke, formerly employed by S. Smith, 7

Broadway, has opened a jewelry store at 5182
Easton avenue.

Dreicer & Co., of New York, had a very fine
exhibition of jewels and pearls at the Noonan-
Kocian Galleries, 617 Locust street, recently.
The Imperial Clock Company held its annual

election recently at its plant, 3419 Rutger street.
It resulted as follows : President, Peter H. Huck;
vice-president, R. W. Lanning; secretary-treas-
urer, R. E. Hayes; directors, Joseph R. Steis
and H. Groom.
In bankruptcy proceedings against L. L. Ger-

ber, formerly secretary of the Gerber-Buschmann
Cutlery and Silver Company, recently failed, no
creditors appeared at the meeting that was called,
and as there were no assets except such as were
exempt, no trustee was appointed. It was or-
dered that no further meeting be held and the
estate was closed.
L. A. Fassett, of Weiss & Fassett, returned

February 20 from a week's business trip to Chi-
cago. Frank Scholl, salesman for this concern,
left February 2! on a two weeks' trip through
Missouri and Kansas. Max Weiss, of this firm,
will leave early in March on a business trip to
Texas.
Recent buyers here were: John Fink, of Klein

& Fink, Fort Smith, Ark., accompanied by his
wife; Thomas W. Crowe, Dacoma, Okla.; H.
Jahn, Pacific, Mo.; C. S. Scanlin, Indianapolis,
Ind.; Roy Goulding, Alton, Ill. ; Mr. Lemley, with
Al. Chenue Jewelry Company, Cape Girardeau,
Mo.; Mr. Gummeter, Bismarck, Mo.-; Fred Si-
mon, Collinsville, Ind.; J. E. Mitchell, Fort
Worth, Texas ; C. H. Bard, Sedalia, Mo.;
William K. Urbani, Vandalia, Ill.; R. G. Ruther-
ford, Mount Vernon, Ill.; Mr. White, Litchfield,
Ill.; B. H. Robbin, Germantown, Ill.; Jacob
Bersche, Waterloo, Ill.; Carl Schaeffer, Carlin-
ville, Ill.; Enno Dick, New Baden, Ill.; Philip
Lucios, Toulon, Ill.; J. H. Booth, Alton, Ill.; T.
Foley, Elseberry, Mo.; Fred Herold, Jerseyville,
Ill.; H. E. Gewe, Nashville, Ill.; A. S. Higbee,
of Higbee & Allen, Roodhouse, Ill. ; J. J. Gaffner
and wife, St. Jacobs, Ill. ; L. A. Beatty and wife,
Raymond, Ill., and John Koetting, St, Gene-
vieve, Mo.
Ralph Loewenstein, president of the R. L. Loe-

wenstein Jewelry Company, returned February 17
from a two weeks' trip south.

Master Humphrey's Clock
A notable Dickens relic, Master Humphrey's

clock, has just been placed by its owner in the
hands of a firm of London dealers, and it will
be sold if a sufficiently tempting offer is made.
As most readers are aware, Master Humphrey
was the famous watchmaker of Barnard Castle,
Yorkshire, with whom the novelist became
acquainted while gleaning the material for
"Nicholas Nickleby." Many a morning did the
novelist walk down from the King's Head—
where he used to stay when visiting Barnard
Castle—to have a chat with Humphrey in his
little shop. In the doorway stood an old grand-
father clock, known throughout the countryside
as "Master Humphrey's clock." It was the town
clock of Barnard Castle, and children were wont
to he sent to Master Humphrey to get the time.
Dickens fell in love with the old clock at first
sight, and, under the title of "Master Humphrey's
Clock," wrote a series of stories. The old clock
passed into the hands of Humphrey's son,
William, who lived in Newcastle. The son sold
it to a wealthy gentleman, who is now about
to disperse his collection. In a circle at the
top of the face are the words, "Master
Humphrey's fecit 1829." Another inscription is
"William Humphrey's, Barnard Castle, York-
shire." The old clock still, it is said, keeps ex-
cellent time.
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The Eternal
Plugger

New Ideas in Class Rings

WE invite careful attention to our 1912 line of
Class Rings. Every pattern is new, original,
distinctive and unique. Let us assist you in

landing the class-ring order in your town. Write us
for detailed information and prices.

Erichsen, Krause & Company
Manufacturing Jewelers

37 South Wabash Avenue CHICAGO, ILL.

has a long way to travel to reach
the North Pole if he keeps
traveling south. As a truck
horse he'd be a great success,
but that's all. He'll never win the
race because he started wrong.
How about your jewelry cata-
logue? If you didn't start right,
for goodness' sake don't keep
plugging. Don't you know that
you'll never get the better of a
tack by persistently sitting down
on its sharp point? Use the
GREAT AMERICAN JEW-
ELERS' CATALOGUE.
Yours for the asking.

It's Now a National
Catalogue

Artistic Hand-Made Banquet Rings
SILVER, WITH GOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

GOLD-PLATED
MONOGRAM
BELT PINS

AND

WATCH FOBS
ASSEMBLED WHILE
CUSTOMER WAITS

Arranged so simply that any three initials can be
assembled into a complete belt pin or watch fob at
once. Sold in gross and half gross assortments, to

retail at popular prices. Write for samples and prices
on these popular quick-selling articles.

J. W. COLGAN CO• BOSTON MASS.509 Sudbury Building
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Local Jewelers Plan to Attend State Convention—Jewelers' Club Elects Offi-

cers—Store Improvements and Removals to Better Quarters Indicate

Confidence in Future

Indianapolis, February 24.—The retail jewelers
of this city are planning a "Get Acquainted"
meeting for the last of February. A good social
time, smoking and a lunch will occupy the at-
tention of the gathering, as well as a discussion
of matters pertinent to the trade and in the in-
terests of the Indiana Retail Jewelers' Associa-
tion. It is very much desired that Indianapolis
sends a large delegation to the annual meeting at
South Bend, Ind.
Jacob Roseman, of New York City, has re-

turned east after making complete arrangements
for the opening of a wholesale jewelry business
in this city. Very convenient and suitable quar-
ters have been leased on the third floor of the
Terminal building, on North Illinois street. Mr.
Roseman is a son of A. Roseman, the well-
known diamond importer of Maiden lane, New
York. The new house will be given a hearty
welcome to the hoosier capital. Mr. Roseman
expects to be doing business with a new and
complete stock by May r. THE KEYSTONE ex-
tends best wishes for the success of the new
house.
Nobles of the Mystic Shrine, at Murat Temple,

initiated a class of forty-three on the night of
February 19. Albert G. Miessen, of the optical
firm of Werbe & Miessen, Indianapolis, was
among the number who made the trip across the
desert successfully. Serving on the committee
on hospitality were Augustus P. Craft, George
S. Kern, Carl F. Walk and Charles Mayer Jr.
Among the out-of-town shriners were J. F.
Kiser, of Muncie ; William Haseltine, of Kokomo,
and D. S. Whittaker, of Lebanon.
A splendid specimen of a gray eagle, beauti-

fully mounted, attracts much attention in the
Capital City Jewelry Store, 133 East Washington
street. Charles W. Scanlin, proprietor of the
store, recently killed the big bird on his farm,
just north of Lafayette, Ind. For some time
the young pigs on the farm were mysteriously
disappearing and a careful watch proved the
thief to be a gray eagle. Mr. Scanlin got his
gun and after a vigorous fight killed the big
bird without marring its beauty, and had it
mounted. It measures eight feet four inches
from tip to tip of outspread wings.

Charles Lauer, father of C. W. Lauer Sr., and
for years interested in the wholesale jewelry
firm of C. W. Lauer & Co., is now interested in
the Arizona Climax Mining Company, with of-
fices in the State Life building.

Albert Goll has recently taken the position of
City salesman for the I. Grohs Jewelry Company.

Charles Mayer & Co. conducted their semi-
annual spoon sale last month with the gratifying
success that has always attended these sales.
The St. Valentine season was marked by an at-
tractive window display of teaspoons, each with
a red heart tied to the handle with a bright
ribbon.

J. P. Mullally, a retail jeweler in Monument
place, is wearing a watch of which he is justly
very proud. It is a 12 size, 14 karat, open face,
Waltham movement, in a plain case. In the
center of a raised star is a three-quarter karat
blue diamond. Mr. Mullally is supreme past
master of the National Fraternal Order of
Orioles, and the handsome timepiece was pre-
sented to him for the able work he has done
for the order.

J. C. Walk & Son and George S. Kern dis-
played the United States flag in their windows on
Lincoln's birthday, February 12. Except with the
banks, the day was not a holiday in this city.
H. A. Comstock, retail jeweler on North Penn-

sylvania street, is an officer and an active mem-
ber of the humane society of this city. Mr.
Comstock is a true sportsman and a great lover
of animals.
On February 7 there appeared over the door-

way of the Hoosier Jewelry and Loan Company
a huge canvas which bore this announcement:

"Just Married—Open for Business Tomorrow."
Isidor Secttor, the proprietor, was married Feb-
ruary 6 in Detroit and the boys who couldn't
attend the wedding had a little fun at his ex-
pense.
M. Swartz, retail jeweler, has removed his bus-

iness from the fifth to the seventh floor of the
State Life building, room 728. His new quarters
are well ,lighted and newly furnished.

The Indianapolis Jewelry Manufacturing Com-
pany, 730 State Life building, has opened up to
do a general manufacturing and trade repair
business, with complete and modern machinery
and appliances. R. W. Partlow is in charge of
the office. He has had much experience as a
dealer and traveling representative in the jewelry
trade. Charles Peek has charge of the shop. He
was formerly with the A. P. Craft Company, in
this city. Emblem goods, engraving and special
platinum work will be features with this firm.

Isidor Grohs, president of the I. Grohs Jewelry
Company, left February io for St. Louis, where
he will open a sample room for the display of
his complete spring line, spending about six
weeks in that city. Mr. Grohs said that 1912
business had opened very satisfactorily with his
firm.

Alfred Phaud, with C. W. Lauer & Co., had
a very painful accident while moving into his
new home last month. While moving the piano
the piano the men allowed it to slip on the
steps. Thinking to save it from falling over,
Mr. Phaud took hold of one end of the heavy
instrument and had his left hand caught be-
tween it and the cement sidewalk. The fingers
were severely crushed but no bones were broken.

Albert Zoller, Walter Rouse and Charles
Mayer Jr., spent the last week in February in
New York City purchasing goods for the house
of Charles Mayer & Co. Mr. Zoller continued
his trip to Europe, where he will purchase for-
eign goods.
Harper J. Ransburg, manufacturers' agent for

several lines of cut glass, has rearranged his
large sample room, 212 State Life building. Mr.
Ransburg and three representatives who travel
from the Indianapolis office report spring trade
in cut glass as very fair.

Carl F. Walk, of J. C. Walk & Son, is care-
fully planning all the details for the new quar-
ters which they will move into about June r.
The shape of the room, the arrangement of show
cases, the placing of furniture will all be given
Mr. Walk's personal attention. No detail that
will add to the comfort and pleasure of either
customers or clerks will be neglected.

J. H. Reed, 37 West Washington street, fin-
ished his annual inventory of stock the middle
of last month. Mr. Reed said he thought he had
selected a quiet time to do that work, but the
reverse seems to have been true. A good trade
delayed the invoicing several days.
Carl L. Rost recently displayed a beautiful line

of mounted and unmounted cameos. They were
beautiful specimens of the cameo cutter's art.
A. S. Worwood recently visited the Indian-

apolis jewelers in the interests of the Illinois
Watch Company.
Thomas Godfrey, clock repairer with George

C. Fogas, on Massachusetts avenue, is quite ill
in the hospital with erysipelas.
George W. Dick, gold and silver-plater, on

Virginia avenue, says business is holding up
splendidly. He recently completed arrangements
to do a high grade of nickel-plating.
E. M. Stevenson, 181/2 North Meridian street,

has recently taken the management of the Minia-
ture Emblem Company and the National Military
Emblem Company. All the work will be done
in the Stevenson manufacturing shop without
conflicting with his regular manufacturing bus-
iness.
John Agnew, formerly with the firm of Smith
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& Gray, on Massachusetts avenue, has been with
Ed E. Hill & Co. since the dissolution of the
first-named firm. Ed E. Hill & Co. do a good
business in the art repairing line.
Edward D. Burgheim, forty-six years old, died

of paralysis at the Insane Hospital in this city,
February 20. "Eddy" Burgheim was a brother to
Henry D. and Louis Burgheim, both engaged in
the jewelry and optical business in this city.
For several years before his illness Edward prac-
ticed optometry.
George Greyer, jeweler and optician, at Ander-

son, Ind., is spending the winter months at Los
Angeles, where he also conducts an optical store.
As soon as the remodeling of the Paine build-

ing, at Gary, Ind., is completed Lewis Simon and
S. J. Watson will open a modern jewelry store
in one of the ground floor rooms.
0. Z. Craig, watchmaker with L. W. Otto, at

Crawfordsville, Ind., passed through Indianapolis
the first week in February on a visit to his
former home at Bicknell, Ind. It afterwards de-
veloped that he had gone to claim one of Bick-
nell's young ladies as his bride. The groom is
a nephew of Albert G. Craig, a well-known jew-
eler of Bicknell.
The Washburn Jewelry Company, of Ander-

son, Ind., has given up its branch store at New-
castle, Ind., where they conducted a number of
auction sales. The city license for auction bus-
iness is rather too steep to make it a paying
venture in Newcastle.

J. F. Kiser, of Muncie, Ind., was a welcome
buyer on the Indianapolis market last month.
E. C. Hinman, of New London, Wis., has re-
cently enrolled as a pupil in the correspondence
class at the L. R. Douglas School of Engraving
at Indianapolis.
L. W. Otto, of Crawfordsville, Ind., was re-

cently represented on this market by his brother,
Ed F. Otto, the optician of the firm.
At the last meeting of the Evansville (Ind.)

Jewelers' Club the following officers were elected
for the ensuing year: President, P. E. Buecher;
vice-president, Louis Gumberts; treasurer, Chris.
Hewig; secretary, A. G. Kleinlein. Executive
committee, J. L. Thuman, Charles F. Artes, J. P.
Bittrolff, J. Bitterman and J. H. Rohlander. The
club expects to send a large delegation to the
South Bend convention of the Indiana Retail
Jewelers' Association, when an effort will be
made to have J. L. Thuman elected president of
the association. The Evansville club will make
a strong fight to have a bill against fraudulent
advertising passed by the next state legislature.
Jay Whearley, at one time with F. M. Noe, of

this city, and recently with the Ross J. Haseltine
Company, of Kokomo, Ind., is now doing bench
work with George S. Kern, on North Meridian
street.
H. C. Sentman has recently opened a watch

and jewelry business at Middletown, Ind.
0. R. Starke, of the Star Watch Case Com-

pany, Ludington, Mich., called upon the Indian-
apolis trade late last month.
Royal Fleming, formerly with Major & Shel-

don, at Shelbyville, Ind., has taken a position
with James McCloskey, who recently opened a
jewelry store in Shelbyville. Mr. Fleming has
just completed a full course in engraving at the
L. R. Douglas school in Indianapolis.
C. B. Meier has closed out his jewelry business

at Montpelier, Ind., and removed to Illinois.
W. F. Kessler, jeweler of Clinton, Ind., has

recently put his store under the protection of the
Jewelers' Security Alliance.
W. S. Hoke, Winchester; John I. Hoke, Port-

land, and James Hoke, Union City, Ind., have
formed a combination to do a retail and whole-
sale jewelry business at Winchester in place of
three separate stores in three different towns.

Porter Booth, of Booth & Son, Tipton, Ind.,
and G. H. Conner, Brownstown, Ind., were recent
visitors at the Douglas School of Engraving.

Julian Buck, of Julian J. Buck & Co., of Crete,
Neb.; W. F. Boast, Lincoln, Neb., and Mrs.
N. S. Plank, of Davenport, Iowa, were enrolled
as February students in the correspondence
course at the Douglas school.
Mrs. Day, wife of John D. Day, watchmaker

with H. C. Schergens, is slowly recovering from
an almost fatal attack of ptomaine poisoning.
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Manufacturing and Wholesale Jewelers' Association Holds Meeting — The
Crafters Company to Aid Art Craftmanship —Interest in Bowling League
Still Increasing

Cincinnati, February 23.—The spring business
in the jewelry trade is moving along nicely, as
reports from the men on the road indicate. Some
business is being done everywhere and a pretty
nice business is being transacted in some local-
ities. This is a good sign, and as the season
progresses there is no reason why this year
should not prove as busy as last, and even more
so. The retailers have done nicely. The spring-
like weather that visited Cincinnati for a short
time did its share to enhance the sales.
The monthly meeting of the Cincinnati Whole-

sale and Manufacturing Jewelers' Association
was held at the Sinton Hotel on the isth of Feb-
ruary. The speaker, Prof. J. L. Shearer, presi-
dent of the Ohio Mechanics' Institute, was unable
to attend because of illness. Nevertheless, it was
decided to ask him to deliver his address at some
future date. Mr. Shearer was to have spoken
on "The Value of a Technical Education to the
Wholesale and Manufacturing Trade." Many of
the members were extremely sorry that Professor
Shearer could not give his address, because the
topic is a highly interesting one, and one which
the jewelers of Cincinnati have begun to take
an interest in. In Professor Shearer's place Ferd
Phillips acted the part of the speaker and dis-
cussed the things which are of strictly local
interest. A luncheon preceded the meeting and
was very well attended. The next meeting will
be held on the 21st of March. The speaker for
this occasion has not as yet been selected.
The Crafters Company is again coming into

the limelight relative to the jewelry and allied
trades because of its interest in and its endeavor
to locate men who are particularly skilled in hand
work and who can combine the highly skilled
with the artistic. This is tthe phase that the
company insists on. In the showrooms of the
Crafters Company there is very little hand work
in the jewelry line which has been made in Cin-
cinnati, and it is the hope of the backers that
more can be procured. In order to do this they
are trying to locate men in the jewelry trade who
will work in the evenings and in this way get
their wares before the public. In this respect the
company is a semi-philanthropic institution, as it
offers to show goods free, and if then there is a
sale a small percentage will be charged. Mrs.
Kelsey Schoepf, one of the most prominent back-
ers and also one of the best known society women
in Cincinnati, has requested the correspondent
of THE KEYSTONE to discredit through its col-
umns the erroneous idea that the company was
composed of strictly rich people and that prices
on wares were prohibitive to the general public.
She also requested that an appeal be made to the
workers in the jewelry lines and allied trades
that if there are any among them who are par-
ticularly skilled in handicraft work to be sure and
call at the showrooms on Fourth avenue and have
a talk with her or any one who is in authority.
Here is an opportunity for some one to make
helpful friends and also to get his hand-made
wares before the buying public. Only the highest
kind of work will be accepted, as there is a board
of judges which is very strict in its selections.
The building on the corner of Eighth and Race

streets, which is to be occupied by the auto sup-
ply department of the Oskamp Jewelry Company,
is nearly completed and will be occupied in the
near future.
G. M. Braham, of the A. & J. Plant Company,

was forced to abandon his trip through Indiana
because of an attack of rheumatism. He returned
home from Evansville, Ind., but will resume his
trip in about a week.
The Gustave Fox Company is installing a new

electroplating system for the manufacture of its
cheap line of parade and reunion badges. The
firm is to make the badges for the Elks' reunion
which will be held at Portland, Ore., this summer.

J. C. Ernst, Charleston, W. Va., was in Cincin-
nati purchasing goods recently.
For the Eli Gutmann Company, Steve Leu-

busher is covering the northwest; C. L. Stange,
the middle west; C. E. Payne, Kentucky, Ten-
nessee and the south; Clarence Billings, Illinois,
Iowa and Wisconsin, and Joseph Posner, the
southwest. They are sending in seasonable
reports.
Charles Glass, of the A. & J. Plant Company,

has announced his. engagement to Miss Minnie
Strauss.
Gustave Schnieder, floor manager of the E. &

J. Swigart Company, who was operated upon for
some intestinal trouble on January 31, and who
was getting along very nicely, suffered a slight
relapse Saturday, February 17, causing him to
remain in bed longer than he anticipated. It will
be another week before he will be able to again
resume his duties.
Harry Blum, who has been connected with the

A. G. Schwab & Sons Company for the past five
years, is now in the employ of the Thoma Broth-
ers Company as a traveling man.
Saul C. Bingaman, of the Bingaman Jewelry

Company, Sixth and Vine streets, and wife are
now in New Orleans, where they will attend the
Mardi Gras festivities.

J. Hirschfield, of D. Jacobs & Sons Company,
has returned from New York, where he attended
the funeral of his father. He is now traveling
through the south for the firm.
Miss Josephine Mehmert, daughter of Henry

Mehmert, head of the Henry Mehmert & Sons
Company, Olney, Ill., is visiting with her uncle,
Joseph Mehmert, of the Joseph Mehmert Corn-
pany.
The contract for the i'75 medals which will be

awarded at the 0. N. G. track meet, to be held
here in the near future, was given to the Miller
Jewelry Company.
E. H. Hahn was in Cincinnati recently purchas-

ing furnishings, fixtures and supplies for his new
store which he is about to open at Somerset, Ky,
Adolph Schmidt, 26 Arcade, who recently made

an assignment, has been given six months to make
a settlement by all of the creditors.
John Bertling, 1115 Vine street, has been con-

fined to his bed for some time. There seems to
be a complication of diseases, and it will be some
time before he can be around and about.
George Korf, 625 Main street, died at his home

on Sunday, February 18, from pneumonia. He
was fifty-one years old and had been in the jew-
elry business in Cincinnati for many years, suc-
ceeding his father, henry Korf Sr. The funeral
services were held at his late residence, 2718
Hackberry street, Walnut Hills. The business
will be conducted by his brother Henry, who was
the senior member of the firm.
Aaron Plant, of the A. & J. Plant Company,

is mourning the death of his brother, Abraham
Plant, which occurred on the 6th of February.
Mr. Plaut was the president of the Plant Corn-
pany, notion dealers, 6 West Pearl street. He
was sixty-one years old.
The Entre Nous Club of the Oskamp-Nolting

Company gave a musicale and reception at the
Palace Hotel recently, 150 guests and members
being present. Besides the installation of officers
a very pleasing program was rendered. Miss
Pauline Seidel gave a history of the club, in
which she outlined the struggles which the club
had at the beginning of its career, and how it had
grown from a few members to a flourishing or-
ganization. Augustine Howell, of Boston, gave,
by request, the recitation, "Over the Hills and Far
Away," making a great hit. Other features of
the program were the solos by Miss Clara Falls,
Miss Stella Coffen, Albert Walker and Edward
Falls. The entertainment committee consisted of
Miss Ruby Roberts, Miss Edna McGowan, Miss
Pauline Seidel and Miss Myrtle Rhonemus.
The bowling league schedule is now coming to
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a close and there is great interest watching the
effort which is being made by the leaders to keep
in the lead. L. Michaelson has so far the high
individual score of 252; the Michaelson Brothers'
team has the highest team score, 931, and L.
Rickert, of the Pohlmeyer & Roth team, has the
highest individual score for three games, 586.
The team having the highest score for three
games is the Michaelson Brothers, which rolled
2,521. The following is the latest standing of the
teams:

Won. Lost. P. Ct.
Michaelson Brothers  25 2 .925
Courtney-Andretsch  25 5 .834
Oskamp-Nolting  15 I5 .5oo
Thomas Brothers  13 17 .434
Lindenberg & Fox 'I 19 .367
Standard Optical Company 'I 22 .333
Pohlmeyer & Roth 7 17 .292
E. & J. Swigart 7 17 .292

The following out-of-town trade were recent
visitors: K. R. Foster, of Charles Rieckel Com-
pany, Cynthiana, Ky.; Walter Steffen, Kenton,
Ohio; Phil Seewald, Hudson, Mich.; Charles
Zoellner, Portsmouth, Ohio; A. Rothchild, Bruns-
wick, Ga.; F. B. Cary, Lebanon, Ohio; F. Schaff-
roth, Batavia, Ohio; L. Pollock, Williamson,
W. Va.; I. Babin, Cleveland, Ohio; N. J. Heins,
Knoxville, Tenn.; J. Dearth, Camden, Ohio; N. C.
Reed, Blanchester, Ohio; Mr. Benton, Hamilton,
Ohio, and I. N. Pollock, Hamilton, Ohio.

Old Clockmakers' Guilds of Europe
There existed in Paris in the sixteenth century

a corporation of master clockmakers, who ob-
tained from Francis I a statute in their favor,
forbidding any one who was not admitted as a
master to make clocks, watches, or alarms. At
the entry of Henry II of France into Paris, in
the year 1549, ten horologers figured at the
pageant of trades. Though clocks were in ex-
istence in England during the reign of Edward
III, three Dutch horologers were invited to
England under his protection. The clockhouse
was a recognized building in the towns, and the
town clock tolled the hour when the market
might begin, and struck an hour or two earlier
for the burgher than for strangers and visitors.
Few clockmakers were recorded till the reign of
Henry VIII. The craft of the clockmaker was
undertaken by the blacksmith; they were not of
sufficient importance to form a separate body.
The early clockmakers who had obtained letters
of denization became freemen of the Black-
smiths' Guild. Six French clockmakers were
brought over to construct the clocK for a palace
built for Henry VIII. Queen Mary and Queen
Elizabeth appointed a Frenchman to look after
the royal clocks.
A large influx of alien artificers caused much

apprehension to London craftsmen, and Henry
VIII ordered a census to be taken of all for-
eigners. There were found to be 6,492 strangers
residing in London. According to the returns of
aliens, 1525 to 1625, there were twenty-seven
horologists and thirty-one blacksmiths who had
established themselves in the city, and generally
resided in the liberties of Blackfriars and St.
Martin's-le-Grand, where they had the privilege
of sanctuary and of following their industries.
In some instances guilds were formed among
themselves to prevent molestation. The alien
clockmakers who had become naturalized and
freemen of the blacksmiths' company, with their
support endeavored to obtain letters patent from
the crown to carry on their calling. The clock-
makers persevered for several years till they re-
ceived a royal charter, whereby the trade was
governed by a recognized body throughout Eng-
land. No master workman was permitted to
have more than one apprentice unless he had
served as master, warden or assistant of the
company, and then was limited to only two
apprentices. After serving as journeymen for
two years the apprentices had to produce their
proof work before being admitted as work-
masters. No person was allowed to work as
a elockmaker without serving an apprenticeship
of seven years. All members were to pay a
quarterage of twelve pence. Aliens were for-
bidden to carry on the art of clockmaking.

Most jewelers
make rings their leads

in their quest for trade, be-
cause the ring is the one article

of jewelry that is almost universally

worn from the cradle to the grave.

LK RINGS
make the surest leads. Their style is

correct and of widest range. Their
quality and finish are always

superior. Their price in-
variably right.

SHALL WE SEND YOU
A SELECTION?

JOSEPH L. HERZOG C& CO.

Makers of LK Rings f
45-51 ROSE STREET (Cor. Duane) NEW YORK



Fantastic Designs
or simple ones

Our factory is busy with
new things all the time
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The HOWARD RAILROAD WATCH

IN view of the very
high standing of the

Howard Watch in rail-
road circles you will
do well to feature espe-
cially the 23-jewel and
21-jewel models.

These grades are very much in demand, particularly

among the more progressive railroad

men of the younger generation now

growing into the profession.
Sixteen-size, Open-Face, Lever-set, 23, 21,

19 and 17 jewels—Five position adjusted—

cased in Swing Ring Solid Back cases and

supplied with the Howard Railroad Dial

(both illustrated on this page) on request.

Order from your representative jobber.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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!AUTOCRAT
Fifty Five Hour Time

Alarm rings alternately
every 15 seconds for 12 minutes

Shut off switch
Large bell inside case

Height 7 1-4 inches
Thin model case, finish

scratched brass or nickel
Convex glass

4 3-4 inch iveroid dial

New and unique features which give this alarm clock the appearance of

A HUGE WATCH 
THIN MODEL CASE

ABSENCE OF VISIBLE BELL
ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL
TORIC CRYSTAL

Made like a watch—Looks like a watch — Runs like a watch

The E. Ingraham Company,
• • •

— BRISTOL—
CONNECTICUT

If
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Story of a Shoemaker's Bench

Crude Cobbling Outfit from Which Sprang Two

of the Largest American industries

In the office of the president of the Den-

nison Manufacturing Company, Boston,
carefully enshrined in a glass case, is this old
cobbler's bench, a curious ob-
ject in such a place, but one
greatly treasured by its own-
ers, for on this bench, in 1843,
Col. Andrew Dennison, a
lioemaker of Brunswick,
\ I aine, sat while he cut with
his old shoeknife the first jew-
elers' box made in America.
Before 1843 all jewelers'

boxes were imported, and they
were not only crudely con-
structed, but often became
badly soiled and broken in
transit. Colonel Dennison had
a son, Aaron, who was in the
jewelry business in Boston,
and who was disgusted with
the imperfect boxes in which
he had to pack his high-class
jewelry ; so he procured from David Felt &

Co., of New York (at that time the only

manufacturer of such material in the coun-

try), a lot of pasteboard and glazed and

enameled papers, for which he paid $7.50.

With these he set out for his home in Bruns-

wick. It was a hard trip by stage and

steamer and the last fifteen miles on foot,
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Then, with true Yankee ingenuity, Colonel

Dennison and his son made a box machine,

the first paper-box machine in America, and

a model which is still the standard in all box

factories. Before the first year had ended

ten people were employed and the business

was rapidly growing.
But Aaron Dennison was a watchmaker.

stores and thirty-four district offices and
sub-offices.
The old colonel did his work well, using

those facilities which were at his command.
His sons and daughters inherited his orig-
inality and capacity for work. The business
of jewelry paper-box making is now in the
hands of the third generation, who, full of

faith in the ideals of former
years, treasure this old cob-
bler's bench as an emblem of
true American ingenuity and
persistence.
A word in regard to Aaron

L. Dennison, who, as immor-
talized in American indus-
trial history, is the father of
the American watch. When
only fifteen years old Aaron
was working at his father's
trade of shoemaking; but
having a taste for mechanical
matters, he became tired of
cobbling, and when eighteen
years old he was apprenticed
to James Carey, a Brunswick
watchmaker. Three years
later he went to Boston to

perfect himself in his trade. During the
next two years he had the benefit of advice
and instruction from one of the best watch-
makers of that day.
At that period he gave evidence of his

comprehension of what workmanship ought
not to be, for Ile wrote as follows': "Within

COBBLER'S BENCH AT WHICH WAS CUT TH
E FIRST JEWELERS' BOX M

COL. ANDREW DENNISON

but at last he laid his package of papers and

his new plans and hopes before his father.

The New Englander, undaunted, took up

his old shoeknife, which had so well obeyed

his will in previous years, and with this and

a straight edge cut the parts for the boxes;

his daughters pasted and finished them ; and

so was started one of the great industries of

the country.
A first lot of boxes was sent to Boston

and shown by Aaron Dennison to high-class

jewelers. The market was ready and glad

to receive them, and it was soon apparent

that the shoe bench and knife were too slow

to provide boxes for all who desired them.

His heart was not in paper boxes or the jew-

elry trade. His whole soul was bound

around his idea, entirely new at that time,

of making watch parts by machinery, an

idea which afterward he materialized by the

founding of the Waltham Watch Company.

So he asked his younger brother, E. W.

Dennison, to care for the selling end of the

paper-box business. It was a fortunate

selection. Difficulties in obtaining paper and

cardboard arose, capital was limited, but the

courage and optimism of this younger

brother overcame all obstacles, and the little

factory at Brunswick continued to put out

perfectly constructed jewelers' boxes in fair

quantities.
In 1850 a small salesroom was opened in

Boston. Jewelers' tags were added to the

line, then jewelers' cards, cotton and twine,

E. W. DENNISON

and at last the tide swung full and free into

the multitudinous business helps and neces-

sities now made by the Dennison Manufac-

turing Company, a line which embraces

7,000 articles, distributed through six large

ADE IN AMERICA

AARON L. DENNISON

a year I have examined watches made by a
man whose reputation at this moment is far
beyond that of any other watchmaker in

London, and have found in them such
workmanship as I should blush to have it

supposed had passed from under my hands

in our lower grade of work."
It is not strange that, having detected in

the watches of foreign manufacture errors'

serious enough to call forth such a severe

criticism as that just quoted, the young man

should soon be studying upon the problem

of manufacturing watches in such a way as

to avoid the errors and deficiencies which

he so strongly criticized.



'

Graphic illustratior\ of the

annual production increase of

THE WESTERN CLOCK MFG. CO.
Manufacturers of "Big, Ben

LA SALLE. ILLINOIS

Selection Packages Sent to
Responsible Dealers

When you hear a firm knocked by its
competitors, it's a pretty good thing
to send for its catalogue and find
out Why it is getting the business.

CINCINNATI, OHIO

is now an important consideration. We have signalized the return
of sunshine and seasonable activity by providing for our patrons new

  stocks in all the standard makes :  

,....11110111110

We have also assembled the most attractive stocks of standard Gold and Gold-Filled Cases ever shown the trade, including many new styles and patterns.

14 South Tenth StreetH. 0. Hurlburt & Sons PHILADELPHIA, PA.
 -111



Every Copy of Every Magazine We Use Goes

" THE JEWELERS' BEST SALESMAN
IS HIS WINDOW"

There are too many jewelers who don't appreciate the
value of the show window as a salesman; there are toomany jewelers who neglect to take advantage of the
opportunities offei-ed through an attractive window.Your window is your best salesman. Don't neglect it.The show ‘vindow of a jeweli.y store should be usedfor the purpose of making sales. There is just oneway for your window to be a successful salesman, am,
that one way is to keep it 'attractive and to keep it
clean.
Your show window will make hundreds and hundreds

of sales providing it is handled properly. It is not
sufficient to merely put goods in the window and expect
those goods to sell unless you have used thought and
judgment in displaying them. The window of a jewelry
store soould reflect the interior.
Your window ,•hould be so magnetic and so attractivethat passersby will be favorably impressed. The idea ofI he show window is to make people want the goods dis-pL■yed in it. Alany an article is sold through the show

window. Alany a man and woman passing your window
is attracted by its beauty, and although they may have
had no idea of buying a piece of jewelry at that time
the beauty of the article, with the description and the
price, attracts them so favorably that then and there they
make Ilp their minds to buy.
Sometimes they huy immediately and sometimes they

buy in tne near future; but whether they buy immediately
or not, the show window must be given credit for the
sale, because it was responsible for creating a desirer, the article.

Modern merchandising teaches that goods must be
di,played prominently, beautifully and attractively in the
window; successful merchandising teaches • that the
proper way .to db:play goods in the v■:indon, is to mark
their price in plain figures, with an intelligent descrip-
tion.

Since your show window is your best salesman, why
not let it talk in the same intelligent and persuasive
manner to the people who pass it that you and your
salesmen talk to your customers over your counter? In
showing goods over the counter you describe them to the
best of your ability. You show them in the most
attractive manner, and, above all else, you state the
price. If these are the principles of modern salesman-
Ellin, why should not the same ideas be applied to
window dressing?
No window can prove profitable unless it is changed

each week and unless it is given thowtht and attention.

The W.W.W. National Advertising begins in April and
continues for every month in the spring season and during
the entire fall.

The attractive part of our advertising is that it is con-
sistent and persistent. We advertise in the principal spring
months and the entire fall months. We use magazines that
are read by people you sell to. That is just what you want
and that is why our advertising means so much to you.

Fifty million men, women and young people are to read
more about W.W.W. RINGS this year.

Our advertising is not spasmodic. It is not done for
today or tomorrow or for next year. It is being done for
the purpose of making it permanent. It is being done so that
the results will be everlasting. It is being done so that every
jeweler in the United States will find a ready market for
W.W.W. GUARANTEED RINGS.

WHITE, WILE
MAKERS OF RINGS IN WHICH

BUFFALO,

493

These buildings can well be termed "Homes of Success."
They represent the four W.W.W. steps to supremacy. They
represent the rise of the W.W.W. GUARANTEED RING.

The success of the W.W.W. GUARANTEED RING has
been the result of conscientious effort and devotion. The
W.W.W. GUARANTEED RING is today the foremost set
ring in America. Nearly four thousand jewelers will gladly
testify to this statement.

Eight years ago this business was founded. The above
picture shows a gradual healthy growth. Factory No. 1, with
a mere handful of people, has grown until today we occupy
the largest ring factory in the world. This statement is made
only after careful thought and investigation.

There has always been an ideal for the W.W.W. RING.
We have never been satisfied to make just mere rings. We
have never been satisfied to do business as it has been done.
Our ambition and aim has been to do more than anyone else
has ever done, and to do it better.

The Modern New "Light of Heaven Factory"

Is Back of All This Advertising

We not only do all this advertising for you; we not only
give you a wonderful mechanical window display ; we not only
offer you a free personal advertising service and other
features that are worth hundreds of dollars, but we also give
you a product that is known from coast to coast on account
of its merit.

You may judge the product by the factory. W.W.W.
Rings are the result of careful work and intelligent effort. Is
not this factory in itself sufficient evidence of the superiority
of the W.W.W. GUARANTEED RING?

& WARNER
THE STONES DO STAY

NEW YORK

It is not the policy of the W.W.W. organiza-

tion to allude to its competitors. Nevertheless,

we feel it proper at this time to point out that

the W.W.W. organization has been and is the
leader—the creative force in the jewelry business.

The advances, the originality and the pro-
gressiveness in ring quality and ring advertising
were conceived in the minds of those who guide
the W.W.W. policy. Those who follow
know what the leader has done and is doing,
but they do not know what he is going to do /
next. In short, the force that makes a /
leader maintains a leader.

We have emphasized to our
customers the importance of /
being in front—of doing a thing /
first. Jewelers with this /
ambition will do well to /
consider the advantages /
that our rings and
our advertising
offer.

WHITE,
WILE &
WARNER

Advertising Dept.
BUFFALO, N. Y.

GENTLEMEN :—Without obli-
gating myself in the least, I vvonld

like to have you send me absolutely
free full particulars regarding your

new Mechanical Window Display and
your free personal advertising service.

Name

Address
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CROSSES, FOBS, TIE CLASPS

SOLID GOLD FRONT GOODS that you can depend
upon make an appropriate EASTER GIFT.

We make the following in SOLID GOLD FRONT
BAR PINS
SCARF PINS
CUFF PINS
COLLAR PINS

WAIST SETS CUFF LINKS
CROSSES COAT CHAINS
TIE CLIPS COAT CHAIN TOPS

FOBS

Ask your jobber to show our line. Trade-mark stamped
on both cards and goods.

Trade

Mark

SYKES & STRANDBERG
Manufacturing Jewelers

AT1'LEBORO • MASS.
Trade Mark Registered in United States and Canada

Trade

Mark

STOUFFER'S
FINE CHINA

FINE china and
pure gold have
never before

been combined so
attractively—and so
profitably for dealers
—as in our dinner
ware with gold
monogram, gold
band and gold line.

It is a real money
maker because it
is a real artistic
achievement, and
appreciated as such
by discriminating
women everywhere.

Every sale starts a
set; every piece a
woman owns is a
reason for buying
more. All of these
facts together are
the reason why you
should handle the
line.

STOUFFER'S
Fine China
means fine de-

signs, fine work-
manship—and fine
business for pro-
gressive dealers.

We've earned our
reputation and we're
maintaining it this
year more than ever
before.

We've built the big-
gest business in our
line in the world by
catering to the retail
t r a de exclusively,
and by proving,
every time we fill an
order, that Stouffer's
Fine China looks
better, is better, and
sells better, than
any other line on
the market.

Illustrations showing hundreds of our latest
exclusive designs, including Initial Dinner
Ware in both Haviland & Co.'s finest china
and medium - priced china, will be mailed
free on request. Write for them today.
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Sterling Locket Vanities
In Various Sizes Long and Short Chains
These Dainty, Equisite Effects Will Surely Appeal. The Finish, Quality and Price Are Right

TRADE

II

MARK

The above illustrations are reduced size. Order by number

Announcement

TRADE

ona
II

MARK

F
OR the convenience of our friends and customers in the Jewelry Trade we have

removed our New York office to the 10th floor of the Jewelers' Building,

9-11-13 Maiden Lane, where we have every convenience for showing our
increased line of silver wares. We invite the trade to visit us and inspect our

new lines. Our office is now in charge of Mr. Milton Harris, who will be pleased to

extend every courtesy to old and new friends.

N. B. A line of Sterling Silver Bracelets that's a Winner. These are popular now.

Our Motto: "Quality, Finish, Right Prices and Fair Treatment." Some of our other

new items in pierced sterling include, Lemon Dishes, Relish Dishes, Condiment Sets,

Coasters, Casters, etc. These come glass lined and make most acceptable Easter Gifts.

Don't overlook the fact that we make a most elegant line of Sterling Silver Toilet Ware

and Manicure Sets. Recognized as leaders in the manufacture of this class of goods.

The James E. Blake Company
NEW YORK

13 Maiden Lane
Attleboro, Massachusetts SAN FRANCISCO

717 Market Street
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ITTC_HAM Mc DOUGALL

i AUTOAkATICri,
I GLASS 4-10.11t

Nothing Speculative About Our Holders

They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.

A tray of these holders in
window or on your show
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

your shop
case with

WE ARE SHOWING MANY NEW DESIGNS
LOOK FOR OUR NAME ON EVERY HOLDER

163

NEW CATALOGUE SENT

416

Gold and Silver Thimbles
If you appreciate the commercial value
and reliability resulting from

78 Years' Experience
which goes into every Thimble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

UPON REQUEST
We furnish Gratis Attractive Newspaper Cuts and Advertising

Copy for Use in Your Local Papers. Send for Them.
Established 1832

KETCHAM & McDOUGALL  Manufacturers
15 - 17 - 19 MAIDEN LANE NEW YORK

I-I ale
12 Size
16 Size
01r1Svii?) A Perfect Easter Gift

To Dealers $2  90 to S6 09
To Consumers . . . . 2.50 to 5.00

Travelers' Watch
Alden or Hale
Lever Movement

To Dealers $9  00 to $14.00
To Consumers . . . • 7.00 to 10.50

should he a

Permanent Remembrance
Beautiful Useful Inexpensive

A Complete Stock cf

"New England"
Lever Watches

is the best preparation you can make for

Your Easter Trade
These Watches are

Beautiful Useful Inexpensive

Sure Sellers
Will give you 50(/‘ Profit on Every Sale

Cavour
15 1.!gne

Cavour
Wrist Watch

To Dealers . . $10.00 to $12.50
To Consumers, 7.50 to 9.00

To Dealers, $6.80 to $14.50
To Consumers, 5.00 to 10.25

ALL DEALERS" PRICES SUBJECT TO KEYSTONE KEY 1

STOCK UP NOW
ORDER DIRECT FROM

THE NEW ENGLAND WATCH CO., Waterbury Conn.

THE LEADING JOBBERS
Pacific Coast Agents—THE II. W. FREER COMPANY, San Francisco

Alden
16 Size

To Dealers
To Consumers

$6  00 to $14.50
$5.00 to 11.00

owin an &Co.
MERIDEN, CONN.
NEW YORK SAN FRANCISCO CHICAGO

Coffee Percolators, Tea Ball Tea Pots, Alcohol Gas

Stoves, Chafing, Casserole and Baking Dishes. Tea

and Coffee Pots, Hotel Ware, Etc.

  _

AriliPilT Coffee
Percolators
When started with Cold
Water will make coffeeready to serve in aboute it takes

make it ithe same timeto man ordinarywhen startingstyleswith hot water.

cly
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LOCKETS ONLY

Some " W & H" EASTER LOCKETS
Recognized as the Standard Article in their line

Distributed Through the
Jobbing Trade

Established
55

YearsWIGHTMAN & HOUGH CO.
There's a heart
in every locket NEW YORK OFFICE, 15 MAIDEN LANE Main Office and Factory, PROVIDENCE, RHODE ISLAND
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JEWELERS PLEASE NOTE

That we have just added to

our present extensive line a

complete new line of Jewel
Cases, Puff Boxes, Glove
and Handkerchief Cases,

Etc. Send at once for new

illustrated sheets which can

be inserted in our present

Catalogue. We manufacture

this line in both Engraved
and Clit.
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If your files do not contain
one of our No. 50 Catalogues
and Assortment Sheets
send for one at once. You

can order from this Catalogue

equally as well as from

samples. We guarantee our
glass to be exactly as illus-

trated. Our Motto is Quality
and Price.

LOOK FOR "BERGEN"

TRADE MARK

^ -he  .j0 D 
NEW YORK SALESROOM

rriasw,-, z 
aonerAIN OFF ICE AND FACTORYeen C mpny meden9 Connecacut

: 38 Murray Street :: CHICAGO SALESROOM 1 10 South Wabash Avenue

About May First We Will Show the Finest Line of 10 and 14 Karat Solid Gold Jewelry Ever Produced by Us

It will be the SNAPPIEST and MOST ORIGINAL line of 10 and 14 Karat jewelry that we have ever shown

Diamond
Mountings
Brooches

La Vallieres

Earrings
Scarf Pins
Bar Pins,
Etc.

7660 Eng

7396 Eng.

7214 Eng.

7702 Eng. 7698 Eng.

TRADE-MARK

It will contain some absolutely

tensioe line, such as:
DIAMOND MOUNTINGS
FANCY BAR PINS
REVERSIBLE TIE CLASPS

new additions to our already ex-

CIRCLE BROOCHES
(Absolutely new and novel idea)

RUFFLE PINS

Every single item in our entire line has had new additions. We've excepted nothing

ORDER BY NUMBER SOLD THROUGH JOBBING TR ADE

NORTH ATTLEBORO - MASSACHUSETTS
Look for Trade-mark as shown above Diamond "

LEAP YEAR OFFERINGS

.00100110110,1111T1 11111111ffinmh,
,Y)J

III 11111111i11',11 11 1 ,:, 'NM:1111111lb

0195, Moose 0188, Elk 0187, F. 0. E. 0194, Masonic 0197, K. of P. 0186, K. of C. 0196, Odd Fellows

411111111111illowithmsin4lp .,,ii,,1111111111111rns
11111Pn".,

,111111111111—

0199, B. of R. T. 0198, 0. R. C. 0191, B. of L. F. & E. 0184, Jr. 0. U. A. M.

$5.00 EEICTI (Keystone Key). All above are 1 0 karat gold, guar-
anteed. Come in all popular orders. Best value ever offered to the trade.
Send your business card for our emblem and 14 karat ring catalogue.

0192, Maccabees 0201, W. 0. W. 0193, M. W. of A.

Our New Thin Model is the most perfect
drinking cup ever offered to the trade.

An ideal cup for every traveler, and must
be seen to be appreciated.

Made in 21/. and 5-oz. sizes. Plain, Eng-
lish Thread, Engine Turned and Engraved.
Sterling only.

WRITE US FOR SAMPLE

V■TAI2WICI-C STEFIL,ING- CO.

36 GARNET STREET, PROVIDENCE, R. I.
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Spring and Summer Are the Seasons for

BELSCRIPT
MONOGRAM FOBS

Then men go abroad with coats
thrown open and display them
to advantage.

They are popular in price.
In beauty and finish unsurpassed.
Any combination of letters shown
in a minute.
The sale can be closed at once.

Write for illustrated descriptive
price-list. Samples sent on memo.
at our expense.

THE BELSCR1PT COMPANY, Inc.
Munro Building, Duane and Rose Sts.

New York

Easter Suggestions fa

Locket 3531, Roae or Green, Brilliants. Locket 3532, Rose or Green, Brilliants. Neck Chain 140, 14 inches, Polished,
201 Cross, Old English, Engine Turned. Neck Chain 368, 16 inches, Polished, 87 Cross,

Polished, Pearls. Neck Chain 383, 18 inches, Polished, 29 Cross, Polished

NEW YORK--13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

Easter, like Christmas, comes but once a
year, but the Easter spirit is eternal.
We would remind you that our Spring
"Blue Book", supplement to our Fall
Catalog "P", is now being sent to the
trade. We are showing in this Spring
"Blue Book" 34 pages of Rolled Gold
Plated Jewelry and Sterling Silver Novel-
ties most suitable for Easter gifts.

Our Sterling Silver Line
Includes

Toilet Goods, Manicure Goods, Gentle-
men's Goods, Cigarette Cases, Card
Cases, Match Boxes, Ladies' Cigarette
Cases, Playing Card Cases, Spectacle
Cases, Eyeglass Cases, Jewel Cases,
Picture Frames, Calendar Frames, Coin
Boxes, Vanity and Card Cases, Vanities,
Mesh Bags, Table Goods, Novelties, etc.

Our Rolled Gold Plated Line
Includes

Bracelets, Shoe Buckles, Crosses and
Pendants, Necklaces, Lorgnette Chains,
Vanity Chains, Lapel Chains, Lapel
Buttons, Fob Chains, Link Buttons,
Vest Buttons, Tie Clasps, Scarf Pins,
Hat Pins, Earrings, Lockets and Charms,
Brooch Pins, Veil Pins, Collar Pins,
Side Ruffle Pins.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

T, T912 THE KEYSTONE

Simple Bookkeeping System for the Retail Jeweler

A Practical System of Record-keeping Evolved from Experience—Specially
Applicable to the Bookkeeping Needs of Jewelry Stores in the Smaller Cities
and Towns

[Special contribution to THE KEYSTONE, by J. C. HAUPT, Peabody, Kans.]

In selecting this subject the writer has at
heart the welfare of the host of "little" jew-
elers that are located in the country towns.
It is not his purpose to tell the "big" city
jeweler how to conduct his business, but to
give a few helpful suggestions to so-called
country jewelers—the overworked and
underpaid jewelers, the jewelers who must
themselves perform every duty common to
the profession, and in many instances with-
out assistance.
What the country jeweler needs to do

more than any one thing else is to systema-
tize his business, and the first thing to do is
to establish a better and more simple method
of bookkeeping. If the system is compli-
cated it will require too much of his time
and will be neglected. In a country store
the repair business must be taken care of.
This is the foundation on which every small
jewelry business was built, but if the repair-
ing is followed up too closely the office work
N'ill be neglected, and, on the other hand, if
the office system is complicated the repairing
must be neglected. This seems to be the
country jeweler's besetting sin. (I ask your
pardon for the personal references.) In my
sixteen years of experience as a "little" jew-
eler I have tried to simplify my bookkeeping.
I have studied many systems, all of which
Nv ere too complicated unless a regular book-
keeper was employed. I finally adopted a
little system of my own which requires from
five to twenty minutes' time each day. At
the close of each day's business I can tell
how many dollars' worth of merchandise I
have on hand and how much. profit I made
On the day's business, or loss, as the case
may be. It requires but two books—a jour-
nal with pages ruled for three columns and
a small double-entry ledger.

Set of Books Required

Go to your printer and have him make
for you from good quality paper 2,000
sheets, 872 by 12 inches ; have them ruled in
three columns at right side, and over each
column, beginning with the left, have him
print in small black type : "Cash Sales,"
Cash Repair," "Cash Rec. on Acc't." Go

to your stationer and get an invoice and
letter clip, which will cost you about forty-
five cents. This is to be your day book. It
has this advantage over a bound volume—it
Is always open at the right place and it costs
much less in the end than scratch books.
Date the page at top, write list of articles as
sales are made and as cash for repairs is
received and as cash is received on account,
each item in its respective column. Use only
6ne side of each sheet. At the close of each
day's business add each column; then add
the totals of the three columns together,
which will give total cash receipts for the
(lay, o, rpercovrd.iddeing that every transaction hasb 

At the left margin of sheet record the cost
price of each article in your private cost
mark. Any clerk can do this without even
knowing the cost mark, which is essential,
particularly at the Christmas season, when
extra help is necessary. Add up these fig-
ures and you have the total "cost price" of
all goods sold during the day.
Take an inventory of your stock, fix-

tures, benches, tools and materials and book
accounts receivable and worth their face
value. Head a page in your journal with the
word "Invoice" and set down the totals of
the items mentioned. Add them together

REGISTER

Keys

lc

2e

Sc

40

Sc

5c

10c

.100

15c

20c

25c

80c

1350

40e

45c

50c

60c

63c

7rc

75c

80c

90c

1.00

2.00
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5.00

10.00

20.00

Total
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CASH RECORD
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checks:

Currency . . . .

Gold  

Silver dollars  
Halves  
Quarter 
Ditties . . .  
Nickels  
Pennies  

TOTAL CAM . . .

Add ain't paid out
Banked to-day . .

Total cash ror day

Deduct cash Iran.
fr. safe to drawer

Cush receipts for
the day . . .

and date the page and write "Total Re-
sources." Now you have a beginning or
definite starting point. Deduct cost price of
all goods sold during the day and you have
a "balance" or gross worth. Add cost price
of all goods bought for stock during the day
and you have a "total" gross worth. This
can be attended to each day and you can tell

501

whether you are increasing or diminishing
your stock.
Open another page in a convenient part of

your journal with the heading "Cash Re-
ceipts"; date same, and at the close of each
day's business record in their respective col-
umns the "Cash Sales," "Cash Repairs,"
"Cash Rec. on Acc't." At the end of the
month add each column and you have the
total cash receipts for each ; add them to-
gether and you have the total cash receipts
for the month. At the end of the month
open a page in the back part of your journal
in which record the total sales, repairs and
receipts on account, and at the close of the
year you have the "annual" receipts from
these sources.

Keeping a Daily Cash Record

Go to your printer and have him make a
large quantity of "cash record" pads. Prob-
ably $4.50 will pay for all that you would
use within five years. Have them made to
fit the cash-drawer compartment in which
they are to be kept. On the printed side
there is room for entering all checks, cur-
rency, gold, silver in all denominations,
nickels and pennies. Make up your cash
by placing each denomination in its respect-
ive place and add same, which will give
"Total cash." On the reverse side of this
sheet record all cash paid out from the
drawer for express, freight, clerks' salary,
incidentals. Add these amounts and record
on line below "Total cash." If y.ou have
banked any money during the day place the
amount below the line "Add am't paid out."
Now add these three items and you have
"Total cash for day." Deduct amount of
cash on hand from previous day and you
have "Cash receipts for the day." if you
have recorded every transaction on your day
book sheet your cash and book will balance.

If a cash register is used of the cheaper
kind, known as "detailed adders," you
should have space on left margin of "Cash
record" pad, headed "Register." And under
this heading "Keys" and "Amount," in
which to record the total amounts added up
by each key. Add the amounts recorded by
each key and it will agree with the "Cash
receipts for the day." The cash register is
too well known in this age to need descrip-
tion, but should be used in every place of
business, large or small. They teach you
to be exact. By referring to the register you
can locate the trouble if the cash does not
balance.

Disbursements

At a convenient place in your journal date
a page and head it "Disbursements." Re-
cord each item paid out in its respective
column, always specifying whether paid in
"cash" or "check." Use the first column for
"Merchandise acc't," the second column for
"Store expense," the third column for your
private expense account or salary. Your
check stubs will be all the record needed for
the money deposited in bank and disbursed
by check in keeping bank balance.

File the "day book" sheets and the "cash
record" sheets away together on a "Y & E"
file, having a punch at one end and means
for securing sheets at the other, and you

(Continued on page 603)



Spring and Summer Are the Seasons for

BELSCRIPT
MONOGRAM FOBS

Then men go abroad with coats
thrown open and display them
to advantage.

They are popular in price.
In beauty and finish unsurpassed.
Any combination of letters shown
in a minute.
The sale can be closed at once.

Write for illustrated descriptive
price-list. Samples sent on memo.
at our expense.

THE BELSCRIPT COMPANY, Inc.
Munro Building, Duane and Rose Sts.

New York

140 201

Locket 3531, Rose or Green, Brilliants. Locket 3532, Rose or Green, Brilliants. Neck Chain 140, 14 inches, Polished,
201 Cross, Old English, Engine Turned. Neck Chain 368, 16 inches, Polished, 87 Cross,

Polished, Pearls. Neck Chain 383, 18 inches, Polished, 29 Cross, Polished

Easter, like Christmas, comes but once a
year, but the Easter spirit is eternal.
We would remind you that our Spring
"Blue Book", supplement to our Fall
Catalog "P", is now being sent to the
trade. We are showing in this Spring
"Blue Book" 34 pages of Rolled Gold
Plated Jewelry and Sterling Silver Novel-
ties most suitable for Easter gifts.

Our Sterling Silver Line
Includes

Toilet Goods, Manicure Goods, Gentle-
men's Goods, Cigarette Cases, Card
Cases, Match Boxes, Ladies' Cigarette
Cases, Playing Card Cases, Spectacle
Cases, Eyeglass Cases, Jewel Cases,
Picture Frames, Calendar Frames, Coin
Boxes, Vanity and Card Cases, Vanities,
Mesh Bags, Table Goods, Novelties, etc.

Our Rolled Gold Plated Line
Includes

Bracelets, Shoe Buckles, Crosses and
Pendants, Necklaces, Lorgnette Chains,
Vanity Chains, Lapel Chains, Lapel
Buttons, Fob Chains, Link Buttons,
Vest Buttons, Tie Clasps, Scarf Pins,
Hat Pins, Earrings, Lockets and Charms,
Brooch Pins, Veil Pins, Collar Pins,
Side Ruffle Pins.

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

Ma n u f acturing Jewelers and Silverstnith.s.

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND
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Simple Bookkeeping System for the Retail Jeweler

A Practical System of Record-keeping Evolved from Experience—Specially
Applicable to the Bookkeeping Needs of Jewelry Stores in the Smaller Cities
and Towns

[Special conn ibution to THE KEYSTONE, by J. C. HAUPT, Peabody, Kans.]

In selecting this subject the writer has at
heart the welfare of the host of "little" jew-
elers that are located in the country towns.
It is not his purpose to tell the "big" city
jeweler how to conduct his business, but to
give a few helpful suggestions to so-called
country jewelers—the overworked and
underpaid jewelers, the jewelers who must
themselves perform every duty common to
the profession, and in many instances with-
out assistance.
What the country jeweler needs to do

more than any one thing else is to systema-
tize his business, and the first thing to do is
to establish a better and more simple method
of bookkeeping. If the system is compli-
cated it will require too much of his time
and will be neglected. In a country store
the repair business must be taken care of.
This is the foundation on which every small
jewelry business was built, but if the repair-
ing is followed up too closely the office work
will be neglected, and, on the other hand, if
the office system is complicated the repairing
must be neglected. This seems to be the
country jeweler's besetting sin. (I ask your
pardon for the personal references.) In my
sixteen years of experience as a "little" jew-
eler I have tried to simplify my bookkeeping.
I have studied many systems, all of which
\vere too complicated unless a regular book-
keeper was employed. I finally adopted a
little system of my own which requires from
live to twenty minutes' time each day. At
the close of each day's business I can tell
how many dollars' worth of merchandise I
have on hand and how much. profit I made
on the day's business, or loss, as the case
may be. It requires but two books—a jour-
nal with pages ruled for three columns and
a small double-entry ledger.

Set of Books Required

Go to your printer and have him make
for you from good quality paper 2,000
sheets, 8Y2 by 12 inches; have them ruled in
three columns at right side, and over each
column, beginning with the left, have him
Print in small black type : "Cash Sales,"
"Cash Repair," "Cash Rec. on Acc't." Go
to your stationer and get an invoice and
letter clip, which will cost you about forty-
five cents. This is to be your day book. It
has this advantage over a bound volume—it
is always open at the right place and it costs
much less in the end than scratch books.
I ate the page at top, write list of articles as
sales are made and as cash for repairs is
received and as cash is received on account,
each item in its respective column. Use only
(ine side of each sheet. At the close of each
day's business add each column ; then add
the totals of the three columns together,
Which will give total cash receipts for the
deaeyn d, rpercoovrided.ing that every transaction hasb 

At the left margin of sheet record the cost
price of each article in your private cost
mark. Any clerk can do this without even
knowing the cost mark, which is essential,
particularly at the Christmas season, when
extra help is necessary. Add up these fig-
ures and you have the total "cost price" of
all goods sold during the day.
Take an inventory of your stock, fix-

tures, benches, tools and materials and book
accounts receivable and worth their face
value. Head a page in your journal with the
word "Invoice" and set down the totals of
the items mentioned. Add them together
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Checks:

Currency . . .  

Gold  

Silver dollars .  

Halves  

Quarter 

Dimes . .

Nickels  

Pen les  

TOTAL CASH. . .

Add ain't paid out

Banked to-day

Totai cash for (lily

Ded et cash train.
fr. safe to drawer

Cush receipts for
the day . . . .

and date the page and write "Total Re-
sources." Now you have a beginning or
definite starting point. Deduct cost price of
all goods sold during the day and you have
a "balance" or gross worth. Add cost price
of all goods bought for stock during the day
and you have a "total" gross worth. This
can be attended to each day and you can tell

501

whether you are increasing or diminishing
your stock.
Open another page in a convenient part of

your journal with the heading "Cash Re-
ceipts"; date same, and at the close of each
day's business record in their respective col-
umns the "Cash Sales," "Cash Repairs,"
"Cash Rec. on Acc't." At the end of the
month add each column and you have the
total cash receipts for each ; add them to-
gether and you have the total cash receipts
for the month. At the end of the month
open a page in the back part of your journal
in which record the total sales, repairs and
receipts on account, and at the close of the
year you have the "annual" receipts from
these sources.

Keeping a Daily Cash Record

Go to your printer and have him make a
large quantity of "cash record" pads. Prob-
ably $4.50 will pay for all that you would
use within five years. Have them made to
fit the cash-drawer compartment in which
they are to be kept. On the printed side
there is room for entering all checks, cur-
rency, gold, silver in all denominations,
nickels and pennies. Make up your cash
by placing each denomination in its respect-
ive place and add same, which will give
"Total cash." On the reverse side of this
sheet record all cash paid out from the
drawer for express, freight, clerks' salary,
incidentals. Add these =bunts and record
on line below "Total cash." If y.ou have
banked any money during the day place the
amount below the line "Add ain't paid out."
Now add these thrce items and you have
"Total cash for day." Deduct amount of
cash on hand from previous day and you
have "Cash receipts for the day." If you
have recorded every transaction on your day
book sheet your cash and book will balance.

If a cash register is used of the cheaper
kind, known as "detailed adders," you
should have space on left margin of "Cash
record" pad, headed "Register." And under
this heading "Keys" and "Amount," in
which to record the total amounts added up
by each key. Add the amounts recorded by
each key and it will agree with the "Cash
receipts for the day." The cash register is
too well known in this age to need descrip-
tion, but should be used in every place of
business, large or small. They teach you
to be exact. By referring to the register you
can locate the trouble if the cash does not
balance.

Disbursements

At a convenient place in your journal date
a page and head it "Disbursements." Re-
cord each item n paid out in its respective
column, always specifying whether paid in
"cash" or "check." Use the first column for
"Merchandise acc't," the second column for
"Store expense," the third column for your
'private expense account or salary. Your
check stubs will be all the record needed for
the money deposited in bank and disbursed
by check in keeping bank balance.

File the "day book" sheets and the "cash
record" sheets away together on a "Y & E"
file, having a punch at one end and means
for securing sheets at the other, and you

(Continued on page 503)
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All Live Jewelers Sell BASTIAN'S

Class Pins and Emblems
cAlways have the latest Bastian Catalog on
hand, if you want to please your customers by
showing them designs that are up-to-date and
prices that make sales for you.

We help the jeweler—get up ideas for designs
—fill orders on time and give him better quality
for his money than any maker.

When writing for designs, state quality and
quantity and make suggestions on which our
expert artists can enlarge.

Write for catalog and jewelers' discount today.
Many sales have been lost by jewelers who did
not have our catalog on hand at the psycho-
logical moment.

Bastian Bros. Co. P7 el5t
Rochester, N. Y.

Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO ! ! !

LEONARD KROWER,

The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that shouid

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; hi dozen lots, $r.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net; in dozen lots, $1.30 per dwt. net

Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.
IN■M■INIMO

Selling

Pianos
Doubles the

Profit
of Many

Jewelers

gil Pianos are the most profitable of all lines for hustling Jewelers,
and often pay better than their regular stock-in-trade. With our

agencies every requirement can be fully met in price and quality from medium
grade to the artistic. A full line of Grand, Upright and Player Pianos of distinctive
quality. Reliable houses solicited and small accounts welcomed.

  Owners and Operators of 
EstablishedBriggs Piano Company 1868

Merrill Piano Mfg. Company Estaibils5hed
National
Piano Co.

Norris & Hyde Piano Co. Established
1873 BOSTON

larch I, 1912

Valuing of Merchandise
by the Jeweler

Demoralizing Practice—Often Used Fradu-

lently in Malice or for Revenge—Charging

for Valuation on the Percentage Basis

:-pecial contribution to THE KEYSTONE by T. L. Comas,

Omaha, Nebr., first vice-president American National Retail

Jewelers' Association

Here is a subject and feature of the jew-
ulry business still young in discussion, but
more importance attaches to it than we
realize. The free information bureau in
valuing merchandise that the jewelers of
the United States have been conducting and
promoting for as long a time as memory
serves us has been a demoralizing liability
of unmeasured amount. Why should people
have free access to a jeweler's knowledge
and expert judgment any more than to a
doctor's or lawyer's ? There is no reason
why they should and every reason why they
should not. We have by our unwise and
misguided goodness or indulgence fathered
the loan shark, sheltered the thief and pick-
pocket, benefited the vest-pocket peddler,
stifled fair competition, stood in the way of
fair profits, and, above all, destroyed much
of the dignity and professional stability that
naturally belong to jewelry merchants.
Next to our integrity our knowledge of

values and qualities is our highest asset and
trongest commercial attraction. It dignifies
and distinguishes us in our communities.
This knowledge and this distinction are ours
by reason of devoting our time, brain and
energies to study, work and experience, and
should be considered by us as sacred to our
business. It commands the confidence of
the buying public by reason of the superior
service it enables us to render.
We should neither parade it nor prosti-

tute it, nor should we ever use this knowl-
edge unfairly against our competitors, nor
prejudicially in society. There has been
almost a universal practice among the trade
from the merest retailer to the mightiest
wholesaler to give, on request, or to volun-
teer the qualities and values of diamonds
and other jewelry in the spirit of good fel-
lowship or accommodation, and many times
untruthfully in malice and revenge.
If we will think fairly of this subject we

must admit that the practice is wrong and
unfair. Every opinion we pass on valu-
ations should be tempered with justice and
consistency, and if ever, and whenever,
given in cases where transactions are in-
volved outside our stores, should be charged
for every time. It is a source of consider-
able revenue if properly employed. I like
the percentage idea. I think every store
should have a neat framed sign or attractive
Placard, conspicuously displayed, stating
"Charges for valuing merchandise are made
Upon a percentage basis." All our local jew-
elers' club members in our three adjoining
Cities display such signs and strictly observe
this practice, and profit by it in so many
ways that we consider the plan of ines-
timable value to us. We charge 5 per cent
on the first $100 and 272 per cent on all
amounts above that, and make $1 the mini-
mum charge for any valuation, even of
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plated articles. We always place fair retail
values on everything.
This has already greatly reduced the

pocket-peddler pestilence, entirely removed
the fear and aggravation of knocking and
unfair competition among our members, and
has transformed an annoying and embar-
rassing practice into a revenue and a
pleasure.
Try the scheme, brother jewelers, and you

will adopt it. Our natural avenues of reve-
nue are narrowing more every year. This
is a prolific one that is legitimate, profes-
sional and of much promise. Our natural
intelligence must give the idea high recom-
mendation.

Simple Bookkeeping System
for the Retail Jeweler

(Continued from page 501)

have a valuable record which will stand in
any court, because every transaction is re-
corded and can be referred to quickly. At
the end of the year remove all of these
sheets carefully and tie them together with
a shoe string and wrap them up and label
them, and they can be kept for years, giving
a perpetual cash record, sales record and
cost price of all goods sold, also telling who
paid money to you on their account, etc.

Credit Sale Record

Every jeweler must do some credit bus-
iness whether he wants to or not. If it is
attended to carefully it is a good thing if
not abused. Purchase a small "loose-leaf
account file," and file away your credit ac-
counts as they are made. If your customer
pays the amount in full, receipt the account
and hand it to him, making the proper entry
on the "day book" sheet in the right column,
writing the customer's name, "acc't" and the
amount, placing a check mark to indicate
that credit has been given on the account
file. If only a part payment is made, the
amount is entered and subtracted from the
customer's account, leaving a "balance."
When the account is paid in full it is always
removed and receipted and given to the cus-
tomer.

The Purchase Ledger

The double-entry ledger referred to is for
keeping an account of all goods purchased
from manufacturers and jobbers. The only
difference in keeping this ledger from that
of a customers' ledger or petty ledger is the
manner in which the entry is made. Credit
the manufacturer or jobber with all goods
purchased, giving date of bill, discounts,
terms, etc. When your statements come at
the first of the month, make a comparison
with your ledger account. Sometimes errors
are made and the jobbers are always glad
to make any correction necessary, and they
will hold you in higher estimation as a bus-
iness man. Charge the manufacturer or
jobber with your drafts, checks and dis-
counts, and if notes are given, charge them
to the firm to whom they are given. Open a
page in the back part of ledger in which
these notes given in payment for merchan-
dise are recorded, becoming a part of your
"liabilities," giving dates of maturity,
amount of interest and any other informa-
tion of value. On bills that are due the first
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of the month and payable on or before the
loth of the month place the statement be-
tween the pages of the ledger, where the
account is recorded. This will be a reminder
and you will need no further record to call
your attention to the matter.

How to Figure Your Net Worth

All liabilities in the shape of notes given
to the bank or to relatives and friends, and
any other obligations, such as small bills for
incidental purposes, etc., and merchandise
accounts unpaid to your jobber or manufac-
turers, constitute your total liabilities.

All book accounts receivable and consid-
ered good, and the "total gross worth," the
figures of which you can obtain from your
journal as previously mentioned, added to-
gether, constitute your total resources, and
of course the difference between resources
and liabilities is your net worth or equity in
business. It only requires a little time to
get the figures from your purchase ledger
and from your customers' account file.
Other obligations should be recorded on a
sheet and filed away in your "private" box
or drawer or safe, for handy reference.

Annual Running Expense

If you are starting in business you will
have to wait until the end of the first year
to determine your running expense, but
after the annual expense has been estab-
lished and a fair amount of business trans-
acted each month you can determine with
some degree of accuracy about What your
gross profit should be. In my experience I
have found that watches can be sold at from
25 to 50 per cent profit ; silver, china and cut
glass at 50 per cent ; silver-plated ware and
jewelry at from 50 to Too per cent gross
profit. The country jeweler should consider
himself fortunate, indeeed, if he can keep
his running expenses down to 25 per cent
of the gross cash receipts.

Treatment of Apprentices

In closing I want to make a plea to jew-
elers who have an apprentice. The fact
that you have imparted your knowledge in
a technical way is no excuse for the lack of
business knowledge that you might impart
along with it. Your apprentice or clerk will
be better equipped for useful service to his
employer when this old-time way of with-
holding comnion-sense business methods
from him, for the selfish reason that he
might leave you and start up for himself,
thus becoming a competitor, is forgotten.
The host of country jewelers are a product
of these proprietors. They learn the repair
business, and as they have only a limited
knowledge of the real business end of the
store, they think that it is "dead easy" to
start up for themselves. They acquire a
business and then learn to "run" it, a very
dangerous thing to do, as I can well testify.
I admire the man that has the ambition to
own a business of his own, but my advice
is to go slow and sure. First learn how to
conduct the business, be a good watch-
maker ; in fact, do not feel satisfied with
what you can do ; always try to excel your
previous standards, and, above all, learn the
essential principles of good sound business.
Then, and then only, are you fitted for the
proprietorship of a business.
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The

Illinois (Springfield) Watches
1

Reduce your first costs.

2
Keep down your investment.

3
Increase your prestige and profit.

4
Satisfy your most exacting customers.

5
Give you the least trouble in making
good your guarantee.

These are the reasons why so many successful
jewelers are so enthusiastically pushing the
sale of these watches.

ILLINOIS WATCH COMPANY
Springfield

.1. LIITO.1.5
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Quality, Minus and Plus, from a

Retail Jeweler's Standpoint

Te Public Educated to Quality—Th
e Passing

of the Bargain Era—Protection from Manu-

facturers—Tie to Trade-marked Goods

special contribution IO THE KEYSTONE by B
ENJAMIN T.

ASH, Binghamton, N. Y.

Abraham Lincoln is quoted as saying,

"You can fool part of the people all the

time, you can fool all Of the people part of

the time, but you can't fool all the people all

the time."

Brother jewelers, can we not see a new.

era dawning upon us for honest-made goods,

honest advertising and honest merchandising

in all lines, and particularly in ours ? We

are in a class by ourselves, and I honestly

believe we have tried to live closer to the

"Golden Rule" of honest dealing than some

of our brother merchants, but some of us

have been led astray by this continual howl

of "cut prices," "jewelry at dry goods

prices," "$25 sterling toilet sets at $9.98,"

and hundreds of others. If you have. been

tempted, I say "Come back," young or old

—you can. We must not, and can not, lose

the confidence and trust the public must

!lave in us in order to purchase our merchan-

dise. When you lose this your business is

gone.
Does the public want bargain jewelry?

From my experience I can truthfully answer

"No" to this question. It is estimated that

about 70 to 8o per cent of our merchandise

is purchased for gift-giving. Perhaps this

is a large percentage. However, a "gift" on

its face means a tie of friendship, a "keep-

ake" for life, if you please. Your customer

wanting this style of gift wants "quality,"

and wants the gift to bear the name or trade-

mark of a reliable jeweler.

Bargain and Dishonest Advertising

Take, for instance, our highest grade

American-made watches and let them be

placed in the columns of a large department

-tore ad at cut prices (one-third value, etc.),

and the standard of the goods is immedi-

ately lowered in the public eye. The Mer-

chants and Advertisers' Association, of

Ilinghamton, had the honor of having as its

guest at its annual banquet in June of 1911

William C. Freeman, of New York, author
of "Freeman's Advertising Talks," pub-

lished in so many leading daily papers. He

gave us an eye opener among other things

by flaking the statement "that not Ito per

cent of all retail advertisements in the lead-

ing American cities told the truth" (this in-

cluding all lines), and that he could prove it.

Since this time I believe there has been
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started in New York City a "Truth in Ad-

vertising League," of which Robert Inger-

soll is president. May their efforts bear

fruit and let every retail jeweler in the

United States join hands with them and

lend every assistance possible.

I want to tell my brother jewelers about

a little experience during the holidays just

past. I am going to give you some head-

lines that appeared in our local paper:

THE DEPARTMENT STORES

"Solid Gold Jewelry at Dry Goods
Prices."
"1847 Rogers Brothers Flatware at Cut

Prices."
"Save 50 Per Cent on Your Jewelry and

Silverware by Trading at Blanks."

JEWELRY STORES

"Christmas Gifts of Quality. Honestly
Made. Honestly Priced."
"Bargains in Jewelry Make Bad Christ-

mas Gifts."
"If You Want Something for Nothing,

Don't Come to Blanks."
"Have the 'Seal of Quality' on Your

Christmas Box."

These, of course, were only a few. Plated

flatware was displayed in nearly every de-

partment and cut unmercifully, yet our sales

of standard wares were never so large, and

at regular advertised prices, and our total

trade was the largest (with one exception)

in our history, and this was the general re-

port from the other jewelers here.

Manufacturers to the Front

We must look to the reliable manufac-

turers for protection. They are already see-

ing the way the wind blows and placing their

lines direct with the retailer. This should

be encouraged by every association jeweler,

as this will assure quality direct from the

manufacturer to the consumer.

I had the extreme pleasure of entertain-
ing, early last fall, the secretary and treas-
urer of one of the oldest and best-known
manufacturing firms of ten and fourteen
karat jewelry. This firm has always sold

the jobber exclusively. He called it a "rub-
bering trip." This trip included the larger

cities of New York, Pennsylvania.and Ohio.

I asked him what this object was. He said

he was calling on the retail jewelers, or at
least a part of them, in the above states, to

see if their everlasting cry was cheaper,
cheaper and cheaper. He was sick and tired
of the jobbers' continual cry, "You must
cheapen this ; take a little out of the pin
stem ; that joint is too heavy ; can't you set

your rolls a little closer?"—anything to get

down the price (to let the third man in).
Let me tell you this man was well paid

for his trip. Nearly every retailer Ile called

on, after introducing himself, would say,

"Oh, yes, Mr. Blank, we know of your lines.

You have some very handsome designs ; if

you would only put a little more gold in

them we could use them in larger quanti-
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ties." The average retail jeweler wants
quality and weight, and it is growing on
them every day. Your customers demand
it. Then let our "slogan" for 1912 be
"Quality-stamped Goods," "Selling Direct,"
"Truth in Advertisfng," "A Closer Brother-
hood" and a thousand cheers for the officers
of our state and national associations for the
grand work they are doing.

Another Little Store with a Big Stock

Six by Fifteen Feet—Well Stocked and Lighted.

Business Prosperous and Growing—Proprie-

tor Believes in Continuous Advertising

In a recent issue we described a jewelry
establishment in a New England town which
is known to fame as "The Little Store with
the Big Stock," and suggested that informa-
Con of similar contracted quarters doing a
prosperous business would be interesting to
our readers. We show herewith an exterior
view of such a diminutive store. The
proprietor informs us that the inside is so
small that he found it impossible to obtain
a satisfactory picture.
The width of the store in front is eight

feet and its width back of the enclosed win-
dow is six feet, while its depth is fifteen
feet. Six people are sufficient to comfort-
ably fill this store, and eight becomes a
crowd, from which our readers can infer
its limited dimensions.
In regard to this unique establishment the

proprietor,. M. L. Smith, Portland, Ore.,
said:
"Our friend Osgood, of Houlton, Maine,

may beat me on the amount of business
transacted, but take into consideration that
I have only been in business seventy days,
and in that time I have repaired 385
watches and quite a number of clocks. My
job work and manufacturing runs close to
$400.
"Take also into consideration the fact

that I am two blocks off the main streets,
and I feel that my business averages up
with the rest of the small stores.
"My stock consists of hand-painted

china, umbrellas, jewelry, clocks, watches
and diamonds. During the holidays I
carried close to $15,000 in stock. Every
corner is utilized for either cupboards or
drawers. I have the room finished in
white enamel and use lots of light, which
I find appeals to the general public and
invites the best of trade.
"It is a great surprise to me the amount

of business that can be transacted in a
small store if it is properly conducted.
'I am a firm believer in advertising in

the local papers. 'Keep your name before
the public' is my slogan. I also get good
returns from catchy little sayings printed
and placed in the window. Here is one of
them :

A little shop means little rent ;
Few in help means little spent.
Little spent in running a store
Means attractive prices inside the door.

here is another:

I f your watch is sick and its pulse-heat slow,

Just bring it inside and we will make it go.
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CLARENCE F. BAYER BYRON L. STRASBURGER ALBERT PRETZFELDER

THE HOUSE OF NEWNESS
BAYER & PRETZFELDER CO.
IMPORTERS

5 East 17th 'Street,

MANUFACTURERS

Between Broadway and Fifth Avenue,

ANNOUNCEMENT
Beg to inform the trade that we have obtained the Sole Agency for United States and Canada for

Paris) Lisbeth Indestructible Pearls, unquestionably the most superior manufactured pearls in the world.
We hereby announce that our phenomenal lines for 1912 are now completed and on exhibit at our

address. and are now being exhibited in all the large cities.
We wish to announce our lines are more extensive, more original, more salable, newer and far beyond any ever produced or

shown in the history of business.
We appeal to the live Jewelers, to whose interest it will be to see this exhibit. If you are not acquainted it will be to your best

interest to communicate with our New York Headquarters and get in communication with our representative in your respective territory

NEW YORK

the celebrated, (L. Matr4,

show rooms at the above

Sterling Silver Mesh Bags and Purses
Gun Metal Mesh Bags and Purses
Beaded Bags
Fine Leather Bags
Gun Metal Novelties
Fancy Chains (of every description)
Vanity Cases and Novelties
Indestructible Pearls

Corals
Garnet Jewelry
Lorgnettes (of every description)
Cigarette Cases (of every description)
Eye Glass Cases (of every description)
Chime Clocks, Novelty Clocks, Folding Clocks, etc.
Opera and Field Glasses
English Sheffield Plate

•

Silver Deposit Glass
Old Dutch Silver
Brass Goods
Smokers' Articles (of every description)
Dinner Gongs
Marble Statuary
Lamps and Electroliers
Art Goods, Novelties, etc.

SOLE AGENT
c LA VOGUE BINOCULAR, LA VOGUE OPERA GLASSES, LA VOGUE LORGNETTES, LISBETH MATRE, PARIS) SOLE AGENTS13 INDESTRUCTIBLE PEARLS, VIVIAN GUARANTEED GOLD FILLED OPERA GLASSES, FOR UNITED STATES AND CANADA

•

Specialists in Neck Ornaments

SEED PEARL

BROOCHES PENDANTS ROPES

BAYADERES NECKLACES

COLLARS EARRINGS SAUTOIRS

SEND FOR OUR CIRCULAR

FINE PLATINUM WORK

PEARL COLLARS VELVET COLLARS

NECKLACES SAUTOIRS

PENDANTS EARRINGS SCARF PINS

FINE SPECIAL ORDER WORK

SEED PEARL ROPE NECKLACES

OSMERS DOUGHERTY CO.
Manuf acturing Jewelers

291-293 Seventh Avenue, bet. 26th and 27th Sts. NEW YORK

TRAe3)CE MARK

'Phone 913 Madison

'larch 1, 1912 THE

Stock Record System for
Small Jewelry Store

Simplified System Evolved from Experience.

Forms that Tell the Condition of the Bus-

iness Each Day-Proved Practical and

Satisfactory

;Special contribution to T4ts KEYSTONE by CLAUD 
WHEELER,

Columbia, Mo., Secretary American National

Retail Jewelers' Association]

A first essential of success in any branch

,)f retail business today is an accurate

knowledge of the principles of systematic

management. It has frequently been

charged against the retail jeweler that he

does not conduct his business according to

up-to-date principles and methods, the in-

evitable inference being that other mer-

chants are better qualified in these essen-

tials. I have positive knowledge that this

is not true now, and do not believe that it

ever was true to the extent represented.

Circumstances in recent years have per-

Form No. 1

WATCHES

December, 1911 Sale Cost Purchases

Invoice or Balance 2396.61

92.50 64.43

2 42 00

81.85

27.55

3 20.10 82.40

4

29 68.00 41.15

30 41.40 29.00

at 53.00 43.47

Sales

Profit

444.75
806.48

306.48

Balance

2429.01
306.48

188.27 2122.68

mitted, and my inclination has prompted

me, to investigate this matter thoroughly,

and, as a result of this investigation, I am

quite willing to concede that the business

methods of the retail jeweler conducting

a small store do not compare favorably

with those of a department store or well-

organized corporation. But is this com-

parison quite just ? When the business

qualifications of a retail jeweler are corn-

pared with those of merchants in other

lines, the comparison should be limited to

his own class. A jeweler in a town of

2,000 or 3,000 people can not maintain a

system or organization such as would be

found in Peacock's, for instance, no more

than a drygoods store in the same town
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could maintain a system like that of Mar-

shall Field & Co.
What I wish to say to THE KEYSTONE

readers, however, has reference to a stock

system which can be used by jewelers who

Form No. 2

December, 1922

Sales Cost Profit Purchas'd Balance

Watches 444.75 806.48 138.27 8240 2122.53

Diam'nds

Rings

Clocks

Optical

Repairs 524.65 524.65

Totals 8124.90 4297.81 3827.09 971.58 19049.67

operate small stores. There are some

faultless stock record systems being used by

the larger stores which are essential to

these stores but impractical and unneces-

sary in a store which carries a stock of

from $2,000 to $25,000. I refer to the

system in which every article that goes into

the store is given a number, recorded in a

large book and checked out when sold. This

system is too cumbersome and expensive

for the average jewelry store. The system

which I shall describe is practical in the

smallest store and satisfactory in one main-

taining a stock of $25,000. The system, as

evolved and now used in my store is the

result of several years of change and re-

modeling to better serve its purpose. I

have just closed the first year in which I

found no occasion to revise or change it in

every particular.

In the first place, when I had invoiced,

I divided my stock into eighteen depart-

ments which, with the repair business, gave

me nineteen departments in all. The num-

Form No. 3

1912 Watch's Di'm'd Rings

1894.82

Sterling
Silver

Optical Total

Jan. 1 2896.61 2570.92 1479.41 891.82 19175.90

Feb. 1 2299.58 2517.72 1430.67 1572.51 837.92 18781.24

Mar. 1

ber of departments, of course, would de-

pend upon the size of the stock. To each

department is given twelve pages, one for

each month, in a blank book of sufficient

size. Upon the first page of each depart-
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mem, in the proper column, is placed the

invoice total for that department, and in

this column each day is placed the amount

of invoices received for this department.

On the same page each day is recorded the

gross sales, the cost of goods sold, and the

Profit for the day. At the end of the month

I have total sales in each department, the

cost and the profit, together with the bal-

ance of stock on hand, which is secured by

adding the invoice or balance and purchases

Form No. 4

January, 1922

Repair Salary  

Repair   .

4 IRepair

Optician "

Clerk

Clerk o . . . . .

Porter " ..... . .

Extra help " . . .

Express  

Freight  

Stamps  

Telephone and telegraph . . .

Water aud light .

Rent  .

Coal and ice ..... . . . .

Advertising  

Subscriptions and donation . . .  

Insurance  

Taxes 

Boxes, twine, wax, etc.  

Soap, laundry, clothes, etc •

Sprinkling and cleaning  

Stationery and office supplies . .  

Expense to market  

Maintenance of tools and fixtures  

TOTAL EXPENSE ACCOUNT .  

Refunded . . . . . . .  

Gold and silver  

Tools and fixtures  

TOTAL EXPENDITURE . . . .

during the month, and from this deducting

the total cost for the month. This balance

is carried to the next page and placed in

column where invoice amount was placed

on first page (form 1).

This is very simple and easily kept, but

will furnish at all times a perfect knowl-

edge of what each line in the store is

doing, where the profit is being made, and

how much stock is on hand in each depart-

ment, and total stock.

From this record we make a monthly

sheet showing sales, cost, profit, amount

purchased and balance on hand in each de-

partment, with totals (form 2). In addi-

(Continued on page 508)
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Effect of an Employer's
Example on His Employees

The Clerk Problem an Important One—Clerks
Who Are Not Salesmen—Appreciation and
Encouragement Beneficial

How frequently one hears the complaint
from men engaged in retail lines that they
experience great difficulty in securing com-
petent clerks. "Help" is not particularly
hard to obtain, but conscientious employees
are at a premium.
The large store, where department man-

agers are employed, naturally handles the
clerk problem in a different manner from
the retailer whose volume of business per-
mits him to employ only one or two sales-
men and who accordingly is obliged to give
all of the thought to this problem, and to
outline the policy of the store and then per-
sonally see that it is carried into effect.
Too many times the retailer overlooks the

fact that unless he is in a position to pay
at the outset a salary sufficient to induce
experienced men to work for him he must,
so to speak, take his men in the shape of raw
material, and when he does, a large share .
of the responsibility for the amount of value
to the store which these men develop rests
with the boss.

Salesmanship Analyzed

D. P. Jerauld, president of the Harrisburg
(Pa.) Merchants' Association, discussed
this matter from a broad standpoint in an
address delivered recently before a conven-
tion held in his state. He said:
"For convenience I desire to divide sales

people into two distinct classes—namely,
salesmen and clerks. Salesmen—and by
that term I mean both men and women, as
our worthy president says that the men em-
brace the women—a salesman is one who is
by nature peculiarly adapted to sell goods,
loves the work and has the ability and tact
to meet instantly the situation as it presents
itself : if the article asked for is not in stock,
to show something else similar, and lead the
customer by reasonable argument or rather
suggestion to see that the goods in stock are
really more desirable than those asked for ;
to so handle the customers that they will
not only make the purchase, but leave the
store delighted with the goods, as well as
with the treatment received, and resolve that
in the future when in need of anything in
that line they will patronize that store and
that salesman will wait on them. I fully
realize that this is ideal, but submit that
every man has met with just such salesmen
and had just that kind of experience.

Trust and Encourage Your Help

• "Now, the relation of the employer to that
class of employees must of a neeessity be
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different than to those I shall speak of later.
Give him an opportunity to use his brains to
your benefit. Encourage him to make sug-
gestions as to arrangement of stock, store
management, consult him as to what to buy,
how much to buy—in a word, make him
feel that his highest success lies in the great-
est success of the store, and that failure to
make your business a success spells failure
for him as well. Encourage the 'our-store'
spirit, rather than 'the-store' spirit. Don't
get it into your head that you are the only
one about the place that has brains. You
pay him for not only what he does with his
hands, but what he knows as well. Why not
get the full value of what you are paying
your good money for?

"Don't be afraid to give a word of praise
for work well done. Has he put in a good
window for you? Then say so. Has lie
made a good sale? Say so. Does he keep
his stock in shape? Then tell him so.
When visitors are there and you. are show-
ing around, it will not lower your dignity to
refer to a well-kept stock or finely dressed
window and say, 'My boys keep things in
nice shape,' adding, 'I think I have got the
best salesmen I know of.' It won't hurt
you a bit, but it will increase the efficiency
of your sales force. We never get to know
so much, or get so old, but that now and
then a word of commendation does not do
us good. Honest commendation—not slush
and gush—is the cheapest thing in the world
and brings the greatest returns. If you
have been holding it back with your em-
ployees, turn over a new leaf and note
results.

Team Work Essential

"All I have said can be summed up in a
word—the relation of the employer to his
salesmen should be one of mutual confi-
dence, respect and esteem, all working
together for one common end—namely, the
greatest possible success of the business.
"Now, for just a few knocks to the em-

ployer. josh Billings said, ̀ If you want to
bring up a child in the way he should go,
go that way yourelf.' Do you want to have
your salesmen courteous to customers?
Then see that you are courteous to those
you wait on. Do you want your sales people
to be strictly honest ? Then see that your
dealings with the public are strictly honest.
Don't think that you can play sharp tricks
on the other fellow without teaching those
around you how to play sharp tricks on you.
Do you want to see your clerks neat and tidy
in their dress ? Then (lon't come down to
business with an unshaven face and soiled
linen, heels all run down, shoes crying for a
shine and your clothing screeching for the
services of a tailor. If your sales people
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are not looking quite as trim as you think
they ought to look, before you say a word
about the matter, go and consult a mirror.
The boy thinks what father does is about
right, and you all know when you were
clerking what the boss did was good enough
for you to do.
"When correcting an employee don't do it

in the presence of others. Take them to
one side and tell them."—The Inland Sta-
tioner.

Stock Record System
for Small Jewelry Store

(Continued front page b07)

tion we have another sheet which shows
balance on hand in each department and
total on first of each month (form 3).
This enables one to see at a glance whether
the stock is increasing or decreasing, and
in which department this is taking place.
The next very important form we have

is the expense form (No. 4). This gives
an itemized expense account every month,
which is very essential in conducting a bus-
iness. The items which we use seem to
cover the account thoroughly.
Now the question comes up, how to get

this information for the records. It could
be done in many different ways, depending
upon the method of sale recording. I
have found the simplest, quickest and most
accurate way is by using a cash register
with the cost-recording attachment. When
a sale is made the transaction is printed
upon the detail slip, and opposite this is
printed the cost in red ink. At the same
time a ticket is thrown out which is num-
bered and shows the sale transaction. Upon
this ticket is written "ring," "watch," or
whatever the article sold may be. If it
is a watch repair, or jewelry repair this is
noted on the ticket. Each morning these
tickets are assorted into piles, representing
the various departments. In this way the
total sales and cost of each department is
found and recorded in the large book. The
expense tickets are used in the same way
and kept until the end of the month, when
these are assorted under the various ex-

items, such as express, stamps, etc.
The system is not expensive, as any girl

who is bright enough to help in a jewelry
store can do this as well as attend to many
other duties winch may be hers. The sys-
tem suggested here can be added to or
modified to suit the requirements of the
store using it, but I am sure that the satis-
faction of knowing every day and all the
time just what profit each line shows, how
much stock you have and how you stand
will more than repay the little expense of
installing and operating.

j4 few EXAMPLES of 6 6

the justly celebrated
8-Day, HIGH-GRADE

Zillr Over 1000 Styles

in Bronze and Brass,

Highly and Refined

Finished Cases, etc.,

to select from.

Tambour—Style 2

Tambour—Style 1

Gothics (also Dorics) Yacht-Wheel Clock

Windsor

CLOCKS of QUALITY The SostIly C E, LEBRATED

3-Day, High-Grade

Used and DEALT An by those Demandin 
the BEST

Mir ON SALE BY LARGEST HIGH-CLASS RETAIL 
JEWELRY HOUSES

Very large variety. Sizes (dials) from 2 1,.‘ to 12 inches in diameter ; cases in proportion. Prices from $21

to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks, especially desirable for 
Wedding, Holiday and General

PRE5ENTATRON IPURIPOSE5

Mir Outside of the large cities there are innumerable buyers who want for 
their own homes, or for

presentation purposes, a few Exclusively High-grade Clocks each year.

afir" To dealers in such places we suggest buying a 2 'A-inch 
Boudoir clock, listed at $21. This will show

the general high character of the "Chelsea " clocks, and from our 
Catalogue, furnished on

request, you can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK CO.
Largest makers in America of exclusively 8-DAY, 

HIGH-GRADE CLOCKS

16 State Street : :
BOSTON, MASS., U. S. A.
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Martha Washington
Neck Chains

Main Office and

Works

Attleboro, Mass.

Easter
Suggestions

Gold Filled and Sterling Silver
Bracelets, Lockets, Pendants, Fobs, Chatelaine Pins,
Baby Sets. A complete and extensive line of
Coat, Vest, Dickens, Waldemar and Neck Chains.

Our Guarantee ACCo With Every Article

Increase
of

Business

The

45210 0 - (/ 1911
over
1910

Sold Through Jobbers Only

•

Line

Gold Filled Pendants

New York

Office

9 Maiden Lane
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Mildew in the Jewelry Business

11, Guide to the Detection of Business Troubles—Mercantile Shortcoming of the

Jewelers—Essentials of Success in Modern Storekeeping—The Disease and

the Remedy

Special Contribution to THE KEYSTONE by J. P. ARCHIBALD, of Blairsville, Pa., ex-President
American National Retail Jewelers' Association

What's wrong? Business falling back?
Sales sliding off ? Retrogression? Deteri-
tration ? Likely there's a bit of green on
your methods—mold or moss. It's the mis-
chief, but not hopeless. It is easy to re-
cuperate. Remedial measures are right at
band. The business has grown old and time-
worn under the burden of mildewed
methods.
A new system is needed. Call in an ex-

pert who can see the mildew. Stop the
leaks, bind up the wounds, repair, rectify,
set right, put in order, reconstruct, rescue.

If there be loose threads they will keep

raveling until every part is in a tangle.

Look out for lost motion. Look for dead

names on the individual ledger. Look for
the incompetents on the payroll. Seek out
incrustations of "old habit." Call the doc-
tor who has a healing touch. Call him in
before the incurable stage is reached.
Many jewelry stores have mildew so deep

you can scrape it off the windows, the walls,
the show cases, the floor—even off the
clerks and the proprietor. Have you seen
it? Have you gotten the odor of it as you
enter?
Take with me a real or an imaginary

journey among the retail jewelers of the
United States—say several thousand of
them. Be sure to visit the big so-called
exclusive stores, also. Visit the jeweler in
his own store; observe, listen, interrogate.

Mildew, Visible and Invisible

In some instances the mildew will not be
visible at first sight. Observe the methods
of doing business, the manner of the sales
people, the courtesy of the watchmakers,
the habits of the proprietor, and no doubt
some startling signs of moss or mold will
be discovered. It makes little difference
whether the mildew is visible or invisible.
The ultimate end to the business will be the
same—failure.

Scrutinize the wall cases and show cases
in the large and the small stores. In many
Instances the cases are not clean, the paint
and varnish is off the woodwork, the goods
thrown topsy-turvy in the cases and so
"mossy" that they are unfit to present to
any one. Very often we have seen the jew-
elry shown on cards that were finger-marked
and yellow with age—mildewed.
How many jewelers do show their cuff

links, stick pins, fobs, bar pins and similar
lines from day to day on the same finger-
marked, faded cards? I answer that many
jewelers do make this great mistake. What
do a thousand jewelry cards cost? What
do ten thousand cards cost to recard your
jewelry? Only a few dollars are necessary.

A little time and a small expense will im-
prove the looks of the card jewelry so much
that the sales will increase manyfold. Then
think of .the pride any man has in showing
goods that are just right. For our own
sake, if we have no thought of the disgust
of our customers, let us keep all our goods
in better condition. Never show any article
to a customer unless it is in good condition.

Appearance of the Goods

What about the silverware ? Many large
stores keep a man who gives his entire time
to keeping the silverware in good condition.
The small stores do not cater to nor do they
have the demand for the sale of silverware,
and thus days and days pass by without par-
ticular attention being given to the silver-
ware. How does it look ? The customers
can tell you better and in stronger terms
than it can be written. Do you suppose a
customer of tasty habits will purchase a
piece of silver that is so tarnished that it
looks like gun metal ? Certainly not. This
is so often the case in the small stores.
The silverware should be kept clean and

in perfect order at any cost. A little time
each day will keep the silverware in a pre-
sentable shape.
Labor is necessary to keep the mildew off

the goods in any store. Too many people
are afraid to soil their hands. Too many
store people seem to think that wiping the
dust off the show cases and polishing the
wall cases and cleaning the jewelry is not
in keeping with their positions. I do not
know of any place that requires so much
constant toil as in a jewelry store. If any
one has a grudge at labor or a dislike for
daily routine duty he had better seek a new
business. The jewelry store has no place
for the idler. I think many failures in bus-
iness are due to the loss of business from
the untidy, uncleanly store and goods, which
naturally is due to indolent habits.
The appearance of the proprietor, sales

people and even the watchmakers should be
just what is expected of any one in a jew-
dry store. All these people should be
neatly and well dressed. They should never
appear in the store with soiled linen, dirty
clothes, grimy hands or face. and hair un-
combed. Even the shoes should be polished
and the fingernails should be clean.

Absolute Cleanliness Imperative

There is no business that requires so
much neatness of dress and cleanliness in
appearance as our chosen occupation. We
deal in things artistic. The dignity of the
craft is known by the work of art and its
handicraft. Dingy, dark storerooms, not
improved in keeping with the present-hour
store, will not create a demand for these
goods.
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An important matter in the conducting of
a business is the kind of help you have em-
ployed. The owner or the proprietor of
every store should keep an eye and an ear
to the ground through his customers. Some-
times the help get an "all-important" air
about them and offend the customers.
Sometimes the help have been employed too
long in your store and their actions drive
away trade. Whenever any one employed
in your store begins to be the "dictator" to
the proprietor it is time to pass him out at
the front door with a farewell message.
Whenever the proprietor discovers any of
his help not supporting his store in word
and action it is time to remove such help.
The time of paying the jobbers and the

manufacturers is not generally satisfactory.
Many retail jewelers can not see the im-
portance of paying cash for their goods.
No jeweler can be or ever will be successful
who does not discount his bills at the best
cash discount.
The greatest factor in the retail business

is to buy for spot cash. It prevents over-
buying; it insures lower prices ; it saves
many failures in business ; it saves many
restless nights ; it gives a man a cheerful dis-
position. Whenever the jewelers refuse to
buy goods on long credits and discount
every bill, success begins to dawn upon
them.
One great misfortune we have today is

the jobbing house, through an overanxious
salesman, offering a year or more .credit on
all good-size bills. The weak-kneed jeweler
almost always bites at the so-called "long
time to pay,' and consequently is heavily in
debt all the time. When pay day comes he
is no better prepared to pay than when he
purchased the goods. Make a firm resolve
to discount every bill when due, and pros-
perity begins to bloom on you.

Record-keeping Essential

In my experience among retail jewelers
I am chagrined to find out how few jew-
elers keep an accurate record of all details
of the business. A stock book should show
a complete record of every piece of goods
bought. A record book, in which the num-
ber and make of movement, the number of
jewels, kind of case and the entire record of
the repairs made to each watch, with price
charged and name of owner, should be care-
fully recorded. Also a jewelry-repair book,
111 Nvhich the name of the owner of each
piece Of jewelry and the work done on it,
with price charged, should be recorded. The
same should be done with all engraving.
A ledger should be kept in which is re-

corded every bank check written in pay-
ment of bills. This record should be in
detail, giving date, name, amount and for
what the amount is paid. All bills, even to
paying the watchmakers, clerks, freight,
grocery bills, printing, should be paid by
check.
Open a bank account even if you do not

have much money to deposit. Do all your
business through your bank. Keep on good
terms with your bank. Never overdraw
your bank account—not even one dollar.
Do not take chances by writing checks when

(Continued on page 515)
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TN this plant we have every up-to-
-1- date facility for the production of
Chains, Bracelets, Lockets and Fobs at
the lowest possible cost, and in the
shortest possible time. Some of you
must appreciate that fact, as our busi-
ness from January 1, 1912, is running
50% ahead of that for 1911. We at-
tribute this to giving a man something
for his money and to the thousands of
dollars we are spending to let your
customers know these facts. Here-
with we offer a few suggestions for the
Easter trade.
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Ask your Jobbers for these numbers. Every one is a Seller
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EMBLEM RINGS EMBLEM RINGS E
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"Everything in Rings"

Ostby & Barton Company
PROVIDENCE •••• RHODE ISLAND

9 Maiden Lane
NEW YORK, N. Y.

424 South Broadway 31 N. State St.
LOS ANGELES, CAL. CHICAGO, ILL.

Ask Your Jobber
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Taking in Repair Work

THE

Enlightening the Customer as to Repairs

Needed and Charges—Hints That Will Make

for Satisfaction and Better Workmanship

1.ccial Contribution YO THE KEYSTONE by FRED EDGAR,
Secretary-Treasurer of the Iowa Retail Jewelers'

Association

On my way home from a trip to Europe
some ten years ago I stopped for a day to
view the world-famed cataract at Niagara
Falls. Being in need of "tonsorial" serv-
ices, I dropped into a barber shop for a
shave. As he was about completing the
fifteen-cent job the "artist" asked, "Shave
the neck ?" This done, he called my atten-
tion to the length of my hair, and when
that was trimmed he showed me how dusty
my head had become while traveling, and
suggested a shampoo. Well, when at last I
got out of the chair, I handed him a dollar
and got thirty cents back.

Several years afterward I happened to
recall this incident and thought I could see
in it a lesson for myself and perhaps some
other members of the craft. How many
of us make it a rule to always take down
a watch while the customer waits and show
him all that is needed to put it in perfect
order ? I have made it a rule lately to do
this as much as possible. Here is another
point. How often you hear a man say,
"John Tweezer put a jewel in it a year ago;
at least he said one was broken, but I don't
suppose it was." Now, I have a small mi-
croscope costing about $1.75, and when I
find a broken jewel I put it on the glass
slide and show it to the customer magnified
several times. I then feel sure that this man
will not tell some other workman that
"Edgar said a jewel was broken, but I
don't suppose it was."
Another question that occurred to me

some time ago is, Why should we put in the
same quality mainspring in a seven and a
seventeen jewel movement and at the same
price? My solution of it is as follows: I
keep some extra fine springs for each of the
leading makes of watches. When a high-
grade watch comes in I say : "That is a nice
movement. I do not like to put in a com-
mon $1 spring such as I would put in a
seven-jewel watch. Here is an extra qual-
ity spring I keep especially for just such
watches as yours. It will cost you $1.50."
I find that nine out of ten are glad to get
the better spring.

This, too, is true in jewelry repairing.
When a lady brings in a ring for a ruby
doublet, if reconstructed rubies are shown
and explained to her, she is quite likely to
choose the latter. She will also have a
safety catch put on her brooch or chatelaine
pin at twenty-five cents, instead of a corn-
man catch at ten cents. I have found, too,
that scarf-pin backs with the barbs on will
easily bring ten cents more than ordinary
ones and cost only a trifle more and take no
longer to solder on.
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I think that the price of work, whether
on jewelry or watches, should be mentioned
to the customer when he leaves the job.
Then he has no reason to "kick" when he
calls for it. I mark the price agreed upon
on the tag or envelope in a cost mark (not
the one I use for my stock), and when the
work is done put it on in plain figures.
Speaking of tags, Brother Hurlbut, of

Fort Dodge, Iowa, uses red and blue tags
as well as white, the red to indicate that the
last job on that watch was not satisfactory
and that it therefore needs special care, and
the blue to show that the job is to be mailed
or delivered when done. I think this a good
idea.
I have a rubber date stamp at my bench

and date all jobs.

Mildew in the Jewelry Business

(Continued from page 511 )

no money is on deposit, thinking you may be
able to deposit before the check gets around.
If you borrow money from your bank be
on hand to lift your note or to renew your
note before the last hour is up. The bank
can help you a great deal. Be honest,
truthful and punctual and your bank will
assist you in times of need.
Every business man should keep a daily

record of the exact amount of each day's
business. Each week and each month the
amounts should be tabulated. The amount
of expenses should likewise be tabulated.
A business man should be able to strike a
balance at the close of each day's business.
The cost of doing business should be so

definitely known that a man could tell daily
whether he has made or lost money. I
believe many business men go on in business
from year to year not knowing whether they
have more than "eked" out a miserable
livelihood. What a great mistake it is to
continue business under such conditions.

Getting Rid of Stickers

Every jeweler should clean out by special
sale every piece of old or discontinued
goods. When special "season" goods are
held over they become less valuable and
only destroy the appearance of the stock.
Get rid of them. By judicious management
usually the cost price can be gotten out of
them. If you can not get cost, sell for some
price. Get the "stickers" out of the stock.

In my experience every year leaves a few
hundred pieces of jewelry, novelties and
fancy goods that will soon be shelf fossils.
I have never permitted any of these goods
to remain long in stock. Various methods
have been used. A half-priced sale has
always moved the best from the bargain
counter. A package sale has always cleaned
up the balance of goods for me. In a few
cases I have made the price so low on an
old piece of "season" goods that it went
with the first person to whom offered.
Keep your stock clean of stickers. I insist
that twenty-five cents is better for a shop-
worn piece of goods that cost one dollar
than to keep it in stock three months after
the "season" is over. Go over your stock
at least six times a year and lay out for

"slaughter" sale every article that is in your
judgment an eyesore to you or the public.
It is surprising how Many "mildewed"
pieces of goods we find in going over our
stock.
The mildewed jewelry store seldom ever

advertises. He insists that he has been in
business so long that his reputation is so
well known that it is unnecessary for him
to advertise. Another says that everybody
knows where his store is and that he keeps
the best goods in town, so it is useless for
him to spend money in advertising. "I can
not afford it," is the excuse of another who
does not advertise. All these reasons are
the sure signs of the forming of moss and
mildew in the brain of the proprietor and of
his entire store system.

Trade Papers and Trade Associations

Take one or two more squints at the jew-
eler in his store. Ask him how many trade
journals he takes and quite a large number
will tell you they take none. What better
signs of the approach to the dead line could
be given? Ask him if he belongs to the jew-
elers' association and many will say, "I
have run my own business all these years
and I am capable of running it yet." Or
perhaps he remarks the jewelers' association
is made up of men who are "upstarts" in the
business or men who can not succeed alone.
Such jewelers we have met. They are in
every state. The occasion has often pre-
sented itself to us to make inquiry. concern-
ing these jewelers who see no good in
jewelers' associations. In many instances
they belong to the class who never discount
a bill, always hard up for money, always
complaining about poor business, always
fighting trade evils in their brain, run their
stores haphazard, have no business system,
have a mossy store and a mildewed counte-
nance.
What more dignified calling could any

man want than to own and run successfully
a retail jewelry store? It is a pleasing bus-
iness. I have never spent a weary hour
wishing I was out of the business. You
must get your heart in the business. If you
do not really love your business it is much
better to select a new calling. I say calling,
for I think a man who runs a successful
jewelry store has a calling. A man who
can interest the people so much that they
will spend many dollars for the gems, nov-
elties, jewelry and expensive timepieces sold
from our stores must have a calling ; and
even more, he is an artist and a genius.
Every jeweler should at once begin an

introspection of himself and his methods of
doing business. The business season will
soon open up for a big year's business. The
time has come to get the mildew and rust
that has accumulated during the past years
scraped out of our brains and out of our
stores. Begin now with a general house-
cleaning. Do not overlook any part of your
business system. Examine the stock of
goods, the sales peoples' yearly record, the
watchmaker's past work, the bank account,
the unpaid bills, the old ledger accounts, and
stop the leaks, rectify, reconstruct, cast
away the time-worn methods, and you shall
win "in the nick of time."

L[.
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HALL CLOCKS

THE highest type and character of work is portrayed
. in our product. For fourteen years we have consist-

ently endeavored to so build our clocks as to reflect an
enviable reputation for our entire output. How well we
have succeeded is shown by our continuous growth. We
make a very High-Grade line of Regulators, Bank and
Balcony Clocks, Willard Banjo Clocks, Etc.

Our Catalogue will serve to show you all
If you haven't one, write us

WALTHAM CLOCK COMPANY
WALTHAM, MASSACHUSETTS

We Have Moved
and take this opportunity to thank the trade for the business that has
made it possible and necessary for us to purchase our own building.
The continual growth and expansion of our business and our lines dur-
ing the last ten years has forced us to secure a thoroughly modern and
up-to-date building where, with efficient equipment and scientific
management, we can properly develop a modern clock factory.
The Cuckoo Clocks we make today are the standard of the world.
They embody all the best features of the imported clocks, but have many
improvements, which only ours possess. They have lost nothing of
their artistic charm, but they have grown in practicability, for we make
them stronger and better than any others.
For the coming year our line will include the most popular sellers in
hall and mantel chime clocks, cabinet mantel clocks (made in all the
unusual woods, such as Bird's Eye Maple, Mahogany, Oak and Circassian Walnut)

ission Hall Clocks.
We have retained one of the foremost designers in America who has evolved a large number of striking patterns,and the trade can shortly expect a number of innovations from this Company.
We confidently hok for our reward in the business that naturally results from honest, intelligent, practicaland efficient endeavors.

(Oct. cp.)
THE KEYSTONE

American Cuckoo Clock Co.
Acquires New Factory

The American Cuckoo Clock Company has
just taken title to a new plant at Germantown
and Hunting Park avenues, which is in the
heart of Philadelphia's coming mill district.
Not only is there a substantial factory building
now on the premises but there are ample fa-
cilities for further growth on an adjoining lot
of the company, where the lumber sheds and
dry kilns will shortly be erected. A power
plant is already on the premises. This will
give the company much-needeu facility for ex-
pansion and growth, which the old plant did not
afford, particularly in the cabinet and wood-
working shops.
The lines recently added, including fine

mantel cabinet clocks, chime clocks, hall clocks,
in all of which branches the company reports
a very satisfactory business, have simply com-
pelled it to seek larger quarters. An attractive
feature about the new plant is its proximity to
beautiful Hunting Park and Germantown,
Philadelphia's fine residential sections. The
American Cuckoo Clock Company reports a
very satisfactory business at the present time,
its entire force being worked to the limit.

and the strongest line of

American Cuckoo Clock Company, Inc.
NEW ADI)RF SS  

• •

• •
PHILADELPHIA

1659-1669 Ruffner Street PENNA.
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Competition in the Jewelry Trade

Who Is Your Competitor?—Value of the Show

Window—The Selection of Stock—A Bus-

iness to Be Proud Of

Special Contribution to THE KEYSTONE by WILLIAM A.

O'DoNNELL, of O'Donnell & Boucher, Utica, N. Y.

So much has been written of late in re-
gard to competition, and the subject so ably

discussed at the meetings of jewelers

throughout the country, that I feel that what

I have to offer may be of little value to my

fellow craftsmen.

To acknowledge a brother jeweler your
competitor is to pay him a high compliment.

We are all inclined to think well of our own

places of business and methods, so when we
feel that Mr. So-and-so is our competitor
we certainly place him on a par with our-
selves. The more I read on this subject and
the more I hear it discussed, the more firmly
I believe that we, our stores and our bus-
iness methods, are our greatest competitors.
As we try to read the character of men by
their general appearance, and in particular
by their eyes, and often remark that such a

man "has a bad eye," so the public reads
the character of a store by its general ap-
pearance and window display, often form-
ing an unfavorable opinion that nothing will
overcome.

So, Mr. Jeweler, wash that window,
keep it bright and attractive, and you will
find it your best advertisement, worth more
to you than all the newspaper space you
could buy. 1 do not wish to convey the
impression that I do not believe in news-
paper advertising, for I am a firm advocate
of it. But to advertise the largest and
finest stock of jewelry in town and have a
prospective purchaser attracted to your
store by this statement, finding there only
a very ordinary stock, most of it on soiled
cards, poorly displayed, is certainly a waste
of good money.

Who Is Your Competitor?

"Who is my competitor?" is a question
you should ask yourself frequently. Re-
member that you are not a competitor of a
store which handles a higher grade of goods
than you do, neither should you acknowl-
edge one that carries inferior lines. Now,
whom are you trying to compete with—the
up-to-date jeweler, the local department
store or the five-and-ten-cent store ? Let
me say right here that you must chose for
yourself, for the public is wise and will
soon place you in your proper class.
In choosing whom you wish to compete

with, do not think it necessary to buy the
same things they do ; have something dif-
ferent, better, if possible. Never buy a
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piece of jewelry because your competitor

has it, for if you carry the same things he

does you can not expect to attract his trade

to your store, for there would be no ad-
vantage to his customer in leaving him.
Do not be afraid of the price-cutter—

keep away from the lines of goods he han-
dles—his creditors will soon take care of

nim. Every store has to make a fair margin
of profit on sales in order that bills may be
met promptly, and the man who does not
meet his obligations when due you need not
fear. The ills of our business are many,
nearly all of them of our own creation, and
many more of them only mythical.
Get acquainted with your competitor ; you

will generally find him a good fellow ; get
friendly. If you had a poor opinion of him,
he had the right to the same opinion of you.

A Trip of Inspection

The first dull day you have, when you
feel life hardly worth living, put on your
hat, take a stroll through the main street of
your town and, looking in the different store
windows, imagine yourself a prospective
purchaser of, say, a pair of shoes. . Look at
the different window displays. Now, if you
were not acquainted with any of your local
shoe dealers, where would you buy those
shoes? At the place that was showing the
most attractive line of shoes, every time!
Now, come back to your own store ; look in
the window. What do you find? Is it up
to date, or are the same articles on display
that you were showing last season, in the
same old soiled box, in the same place, until
every one in town is wondering if you ever
sell anything? There, old chap, is your
greatest competitor and the one you should
most fear, for if you don't look out he will
drive you out of business.
Your next greatest competitor is on the

inside of your store. Are you willing to
show goods ? Are your salesmen too per-
sistent? Do people leave your store with
the feeling that you were annoyed because
they did not purchase anything? If they
do, they have the same feeling toward your
store that you have against the too per-
sistent traveling salesman, and you certainly
can appreciate that feeling. Only the ad-
vantage is with the traveling man. He will
call on you every trip until you throw him
out ; the customer will never call again.

Unjust Competition

The unfair competitor we will always
have with us to a greater or less degree,
though I must say that the better class of
manufacturers are doing many things to
better our condition. The unjust competi-
tion varies in different sections—in the
country it is the mail-order houses and in
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the cities it is the retailing jobber and the

auction houses. To my mind, these sources

of competition can be eliminated only by a
national stamping act and the jewelers' edu-
cating the public to buy such goods as are
properly marked with the karat and regis-
tered trade-mark. In guaranteeing your
merchandise it is better to underestimate its
wearing qualities than to overestimate it.
in fact, there should be no time limit in
years on any goods sold, and an article
should be guaranteed only to give satisfac-
tion. As no two persons give an article the
same care, the one that abuses it should not
be the best protected.
The present condition of the watch trade

has been brought about by ourselves, and
would be reduced to a minimum if the time
limit of guarantee were taken entirely off
the filled cases and it were stamped only
with the percentage of gold the case con-
tains. Then, and not until them, will the
public be careful about sending to this or
that mail-order house for their watches.
But if we persist in guaranteeing goods to
wear twenty years that we ourselves know
will not wear that long, to complain of what
some one else does is absurd.

Selection of Stock -

Be particular in the selection of your
stock. Study your customers' likes and
dislikes. When new goods come in the
market, buy them. Do not wait until your
trade has already purchased, and then buy
and kick because the goods do not sell. • The
question of buying is the most important
one you have to contend with. Every buyer
of jewelry should go to the large buying
centers at least twice a year, particularly the
city most visited by people of his section,
and make a Careful study of what lines of
goods are being shown there that would be
salable in his locality.
Read your trade papers carefully, keep

posted on what is new, let your town know
that you are alive and up to the minute,
and any fear of competition you may have
will soon pass away.
No other merchant need be so particular

in the management of his business as the
jeweler, and from the practical training that
most of us have had there should be no
excuse offered for selling inferior goods.
When we look around at the successful mer-
chants of our time—the ones that have
weathered all panics--we will find jewelers
who did not try to see how cheap a piece of
goods they could sell, but how good a one.
Now, brother jeweler, we are not the

most abused class of merchants in the
world, handling, as we are, priceless gems,
the most beautiful things of God's creation,
mounted in precious metals by artists—in
fact, almost everything we sell goes to make
some one happier—and then to lose our
temper over some one selling an alarm clock
for cost is going too far.
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The

Horological

Department

of

Bradley

Polytechnic 

Institute

offers you a
chance to get
Watchwork,
Jewelry, En-
graving and
Optics in a
thorough
and up-to-
date man-
ner. Every
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student is advanced along the line of work as rapidly as his ability and application will permit. You can take any of the
above studies, or all of them, as you may think best. Write today for one of our latest catalogues. A postal card addressed
Horological, Dept. K., Peoria, Ill., will get it. Do not put it off. It means money in your pocket.

. ,• • • ,:•...!./•1.1'■:•::,

You Can Sell Your
Old Gold, Silver and Platinum
to us in any shape or form for top prices

GET your money out of those
old scraps, filings, sink waste

or anything you have containing
these metals.

We guarantee prompt returns.
If you are not satisfied with check,
your shipment will be returned
intact. Send us your next ship-
ment and get a square deal.

W. E. Mowrey MINN.
StP

What Are You?
A Mechanic or Salesman?

'Waiting on Trade" is Not Salesmanship.

Science of Handling Customers—Instructive

Experiences in Selling Goods

.;pecial Contribution to THE KEYSTONE by a Well-known

Western Jeweler, Who Insists on Anonymity

As an employer I find it very difficult to

hire watchmakers who are salesmen. It

makes me smile when a workman applies

for a position with me to state "that he can

wait on trade." A ten-year-old boy can do

as much. What we need is a man who,

when he steps up to the counter to meet a

prospective customer, knows his stock and

the goods he is selling from A to Z. He

should be able to answer any reasonable

question the customer may ask and gain or

hold the customer's confidence.
Did it ever occur to you that our whole

system of business is done entirely on con-

fidence? You would not spend a dollar if

you did not have confidence in the man who

sold the goods, or else in the goods them-

selves, thinking that you were getting value

received. If this be true, you must at all

times make the customer confident that you

know your business.
Not only must you know your goods, but

you must know how to sell them. No mat-

ter how good your goods are, they will not
always sell themselves. When goods sell
themselves you are simply an order taker, or

one who can wait on trade. I again repeat,

what we want is men who can sell goods.

You are most likely thinking of the old
saying that a man can not be a mechanic

and a salesman at the same time. His mind

is so wrapped up in his mechanical work
that he loses interest in selling goods. Or
that because he is a mechanic he is not nat-
urally a salesman, and thus admits that he
never can be. Now this is all nonsense.
Right here in my own little village is a local
man who has the reputation that he can
"fix" anything that has wheels, and also has
the reputation of being one of the shrewdest
business men on the street. He also has the
name of being an exceptionally fine sales-
man. Now, if this is so, why don't wit
work up to the same degree of efficiency?

I have preached salesmanship and talked
business:to my employees so that in at least
one case I have a very efficient helper. He
is a very fine watch repairer, does very fine
engraving, has developed into a very good
salesman. He has "worked up." He now
wants books on salesmanship, or on the best
methods of handling people ; in fact, any-
thing that will make him a better business
man.

Handling Customers

Did you ever think that you had to "handle
people" to sell goods ? Well, you have, and
many a time you have your hands full and
at last get defeated. Your customer has
come into your place of business with money
in his pocket to buy a fine watch, for in-
stance. You have a good line of watches.

This man has not come in for any particular

watch, but wants a good one. Now, if you

are a salesman, you will not only sell this

customer a watch, but he will get the watch

he wants, because you will have convinced
him that the watch you have sold him is just

the watch he wants ; and if it is a good watch,
and will give good service and fill his re-

quirements, it is the watch he wants.
But if you are one of the business men

who can wait on trade, if the goods will not
sell themselves, your customer will look over
your stock for an hour (while you could
have cleaned that precious seven-jeweled
watch and made a dollar) and then go to
some jeweler who is a salesman, and this
salesman will get the confidence of the cus-
tomer and he will go out with a nice watch
in his pocket. It might have taken an hour
and the jeweler could have cleaned a watch
and made a dollar, but instead of making
only a dollar he was salesman enough to
have sold his customer a nice gold-filled
watch and made ten dollars. Can you see
the difference?
My watchmakers are only "a means to an

end." They are at the bench to repair
watches only. when they can not sell goods.
I have so thoroughly ground this into my
men that they do not as a rule allow repair
work to annoy them, but concentrate their
minds on their customers and the goods they
are selling.
Mr. Watchmaker, if you want to earn a

higher salary, study modern methods in
salesmanship as well as studying engraving.
It is a common thing to see advertisements
in the situation wanted column, "Watch-
maker and engraver." Why not make it
read, "Watchmaker, engraver and a first-
class salesman?" It will add more to your
salary and the boss' money drawer than any
other thing you can do.

Instructive Experiences

I have told you what to do, and maybe a
few experiences of mine and other salesmen
will be a starter for you and set you to think-
ing how to do it. When you go to show a
customer goods keep your mind concen-
trated on your customer and your goods.
Think favorably of the piece you are show-
ing. Try and get a line on your customer's
taste and cater to his taste as far as you can,
but pick out a nice article and say, "This is a
pretty piece ; don't you think so?" You have
made it easy for the customer to say "yes"
and have suggested to him that it is a nice
piece. Had you said, "You don't want this
piece, do you ?" it is very easy for him to
say, "No, I don't. want it."

Never make a negative suggestion to your
prospective customer. You have no idea
how much it reacts against you. Whatever
you do speak favorably of your goods and
create favorable impressions. When you
are showing goods keep your customer's
mind on the goods. Do not "butt in" on the
deal by talking about the weather and get
your customer's mind off what you are try-
ing to sell him. It will hoodoo you more
times than you think. Talk business while
doing business, and when you are through
with business then visit.
Let me tell you an instance or experience

of my own. A salesman came into my
place of business to sell me, but I did not
want anything in his line, but noticed that
he wore an ill-fitting pair of glasses. I
asked him to the rear of the store and asked
him if he had seen the new style mountings.
He said he had not. I got him to sit in my
operating chair and made him very com-
fortable and explained the advantages of
the mountings and had him "going." He
held the new glasses in his hands and (as I
afterward learned) was just deciding on
giving me an order, and while he was doing
this "heavy thinking" I was sitting nearby
waiting for him to speak. I had put up
about all the argument I could think of and
for a few seconds relaxed my vigilance,
and in an unguarded moment I asked,
"How's business in your line?" I couldn't
have flushed a covey of birds with seven-
teen pups any more effectively. My man
flew the track, so to speak, and I never did
get him back to a sticking point, and he
went out without the glasses. He called on
me afterward and laughed at how he came
in to see me as a salesman and I made him
forget his business and came so nearly sell-
ing him a pair of glasses. I said, "Yes,
and.I would have sold you if I had not made
a food of myself." I then told him what
killed the sale, and he told me had I kept
still he would have bought. Moral : When
you talk business, talk business and think
business.

A Familiar Situation .

Possibly you will find some place where
you can put this to good use. When a cus-
tomer comes in and asks for a brand of
silver, for instance, which you do not have
in stock, do not put up an invisible bar by
saying, "No, we do not keep or sell —
silver, but we have something better." You
may have something better. We will take
it for granted that you have, but the mo-
ment you try to switch your customer's
mind in this abrupt manner you at once
arouse an involuntary antagonism. Do you
get it? He at once involuntarily arms him-
self against you and your argument. You
must answer him as smoothly as you can
and get his attention to your goods without
knocking his pet brand. Make your talk
convincing and strong as possible from a
salesmanship standpoint, and get and keep
his attention on some favorable point. It
might be the die work, or that it is a heavy
pattern. It makes no difference as long as
it is good, convincing and truthful argu-
ment ; and when you think he is about "ripe"
say pleasantly, "Which will you have—this
one or this one?" Or, if he has about de-
cided on one piece, help him decide by say-
ing, "Shall I wrap this one up?" or "How
will you have it engraved?" etc. Time and
again I have closed a sale with a suggestion
like this. In numerous cases I have had
a customer about "ripe" on a watch sale
and have picked up the watch register and
got out my fountain pen, asked his name,
started to write it and it went through. You
may say this will not always work. No
given plan will always work. You must
have a plan for every customer. You must
study your customers and use the method
you think will work best.
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• High-Grade

Jewelry Store

Fixtures

NO. 600. WALL CASE

A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices 

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS
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THE NEW CENTURY is used in ev' ery civilized part of
the world, and when you purchase one of these machines,
you are sure of big dividends on your investment and. an
asset that will not deteriorate with age.
In perfecting THE NEW CENTURY we have kept in mind three

essential points that are not found in other machines of this type on the
market, viz.: rigidity, convenience of operation and accuracy.

• 

THE NEW CENTURY is elaborately finished, is made of best
materials obtainable and high-grade workmanship, and the design is
simple and mechanically correct.

• 

THE NEW CENTURY is easy to learn to operate and will
save you time and money.

Uhe Eatoinx
Write for Catalogue and Easy Terms
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Do Retailers Figure
Their Profits Right?

Pertinent Query Variously Answered—An

Enlightening Discussion of an Important Sub-

ject by a Reliable Authority

By W. E. LEEVER, Burroughs Adding Machine Co., Detroit

A manufacturer of store equipment re-

cently caused a question to be printed in a

few of the national magazines, business,

trade and newspaper publications, designed

to find out what percentage of retailers

figure their profit right.
The question had to be printed, of course,

as an advertisement, even though it was

not advertising in itself. Under the ques-

tion was an offer to send a "forty-eight-page

book for retailers" to any retailer who told

how he figured the profit problem. Each

retailer who answered the problem was also
given another little book on the "Right Way

to Figure Profits."
The publications used had a very wide

circulation and of course went to a large
number of retailers in every part of the
United States and Canada.
The answers aggregated about 1,000, of

which 750 were wrong.
It is hardly believable that 75 per cent of

all retailers do not know how to figure
profits. Some of the readers of this publi-
cation will doubt the possibility of such a
condition.

What the Question Was

Here is the question : A certain article
costs 81 wholesale. What will it have to be
sold for to allow a profit of io per cent,
after allowing 22 per cent for cost of doing
business?

It is a very simple question—one that
every retailer has to answer in his own bus-
iness every day. But 750 out of r,000 re-
tailers answered it wrong.
The answers ranged all the way from

$1.10 to $1.6o. The majority gave the sell-
ing price as $1.32 or $1.34, allowing a profit
of one cent or less, notwithstanding an ex-

planation at the bottom of the question that
ttliiesanswer was not $1.32.

A retailer in Dallas, Texas, answered like
h 

"In answering your question will say that
if you had not stated that $1.32 was not
correct, I would have put that price on the
article, for I do not charge any profit on
overhead expenses. But if you do, I can
not see any other way of figuring but to
charge $1.34 on selling price. Will you
Please send me your book and please tell
me what your selling price is, and oblige."

Is there any winder that this man was
not making money ? He was on the straight
road to bankruptcy and going fast. But he
has slowed up now, and will soon be going
m the right direction.
Perhaps some of the readers of this pub-

lication will think that there would be a

Profit in the article at $1.34, and to make
sure that they will understand this Texas
merchant's state of progress, it is well to
explain why and how Ile was losing money

thought.
instead of making lo per cent profit as he
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If the wholesale price is $1 and the cost

of doing business 22 per cent, $1.34 does
not allow to per cent, but only 1.4 per cent
profit. On a gross annual business of
$15,000 he will clear $150 a year, or a little
better than $12 a month.
He said that if the ad had not stated that

$1.32 was not correct he would have put
that price on the article.

Selling the article at $1.32, he would lose
almost I per cent instead of making to per
cent.
His trouble was that he figured his profit

and the amount which he wanted to take
out for the cost of doing business, or his
percentages, on the cost price instead of on
the selling price.

Instead of adding 32 per cent of the
wholesale cost to the wholesale cost he
should have added 32 per cent of the selling
price to the wholesale cost.

WholesaN Cost is Part of Selling Price

The wholesale cost is not something to be
added to, but a portion of the selling price;
in this instance, 68 per cent of the selling
price. 

If the wholesale cost is 68 per cent of the
selling price, then the selling price is evi-
dently $1.47, instead of $1.34 or $1.32.

If the cost of doing business is figured on
the selling price, that is, 22 per cent on the
gross amount of business done during the
year, the cost of selling the article is not 22
cents, but 32 1/3 cents.

If to per cent profit is desired on the
selling price, it is not sufficient to add to
cents to the cost price. Instead of 14.7
cents, nearly 15 cents, must be added.
To prove this, take 22 per cent of $1.47,

which is 32.34 cents, and to per cent of
$1.47, which is 14.7 cents. Add these to $1
and you have $1.47.
A druggist in Alabama said:
"If my cost of doing business is 22 per

cent and I wish to make a sale to bear to
per cent profit, I should figure it this way :

Cost and cash $1.22
Profit at To pei. cent .1202

Selling price  $1.34

"I would, therefore, sell for $1.34 all
articles invoiced at $1 for to per cent profit.
Am I correct ?"
He is incorrect. As stated before, instead

of making 10 per cent profit he would make
a fraction over I per cent.
A lumber, hardware and furniture dealer

in a little town in Illinois gave a little dif-
ferent solution, getting very near to the cor-
rect method. He deducted 22 from too,
leaving 78. This 78 he construed as being
78 per cent of the selling price, less his
profit.

If $1 is 78 per cent of the selling price,
the latter, of course, would be $1.28, which
he labeled as the selling price to cover the
cost of doing business.
Then he deducted to from too, leaving

90, and labeled $1.28 as 90 per cent of the
selling price to cover profit. Of course,
$1.28 is 90 per cent of $1.42, which he gave
as the answer.
He made the mistake of taking his per-

centage for the cost of doing business out of
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one sum and his profit out of another. lie
should have taken both percentages at the
same time.

Ile went on to prove his figures, and un-
doubtedly did prove them, so far as his way
of figuring is concerned. But proving that
a wrong 'answer is correct by using a wrong
method is like trying to prove that a horse is
a horse by pointing out a pig.

Interesting Replies

Here is part of the reply of one retailer,
T. C. Alzamora, a men s hatter and fur-

nisher of Brooklyn, N. Y. Mr. Alzamora

says:
"I did not know what your machine would

be of use to me, as I already have a cash
register, but I would be interested in any
system, not too complicated, that would keep
absolute -track of a diversified stock like

mine.
"Regarding your question as to per-

centage, I first calculate what the article will
bring retail, then subtract 32 per cent. If

the cost is more than this I can not afford
to handle same. The selling price in your
example would be $1.47."

Undoubtedly Mr. Alzamora is a live re-
tailer, and his letter is very business-like.
Here is another sensible letter, from H.

Bradley, manager of the McAlister Com-
pany, of Oregon, Ill.:

"We always figure our profit on the sell-
ing price, which is the only proper method,
as follows:
"From mo deduct the percentage of profit

desired, and divide the remainder into the
wholesale cost of the goods.
"The quotient will be the selling price.
"In this case we desire to make a profit of

Io per cent over the cost of doing business
of 22 per cent.
"We take 32 per cent from too, leaving

68. Divide this into too and we get $1.47,

the selling price, which will show you the
desired per cent of profit."

Here is a letter from A. D. Hogan, of

Glen Village, N. Y., which shows appre-

ciation:
"Your question entitled 'What is the Sell-

ing Price?' attracted my attention.

"I picked up my pencil to work it out, but

it did not come. Then I took a sheet of
paper and went at it with the result given

below. It was a revelation to me.

"The figures applied to every-day sellers
in my own stock proved that many articles

were only returning a bank interest profit.

It was a surprise to me."

Then he goes on to, figure it out for us in

the following very sensible way:

"Let the selling price equal t00%
Deduct for cost of doing business 22%
Deduct for profit.
  Io%

Cost of 68% of selling price  63%

Then 68% is  $1.00

1% is   .0147
t00% is too times .0147 or  1.47"

The cost price of an article is not a thing

to be added to. It is a per cent of the sell-

ing price.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold $

-

$ .96

- .04 I.00

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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Mail-order Watchmakers

The Problem of Hiring Workmen by Mail.

One of the Vexatious Features of the

Jewelry Business—Remedies Suggested

Special Contribution to THE KEYSTONE by J. H. 
LEPPER,

Mason City, Iowa

In order that I may bring a serious prob-

lem to the attention of the trade, and with

the hope that we may find some remedy

for same, I am writing this article under the

above heading.

All retail jewelers who must obtain the

service of people to help run their stores are

up against this problem. I have just passed

through a siege of it, and in many ways it

is very perplexing. Last year one of my

watchmakers decided that he wanted to go

on the road as a salesman, and in order to

get a good workman to take his place and

to eliminate answers to my advertisement

from inexperienced men or from the young

men of about twenty years who have not

as a rule had enough experience to make

them good workmen—one upon whom we

may trust to take charge of a watch and feel

certain that it will be put in thoroughly good

order—I called for a workman of at least

twenty-five years of age.

I received numerous replies and will men-

tion the contents of a few of them. One

man writes me "that he would not apply

for the job if he did not think he could hold

it." In this case I am left out of the ques-

tion. It made no difference what I thought

of the matter, or if I wished to be satisfied

before having him come, and then, if not

satisfactory, let him out and try again.

Others mentioned the firms they worked for

and I wrote some of them. In one instance

the jeweler gave me a frank answer and

told me the workman referred to was a very

nice gentlemanly fellow, but as to his abil-

ity—after he left a great many watches

came back that were poorly done.

At last I received a letter from one young

man twenty-six years of age, who was then

employed with a good firm in a good town

in the state. He said that he wished to

make a change and assured me he could

hold the position, mentioning the fact that

he was a graduate of a certain well-known

horological school and had been with this

firm for the past—as I read his letter—

three and a half years, but as I afterwards

found out to my sorrow, three and a half

months. I thought that in three and a half

years he would have had enough experience

to make him a fairly good workman, but to

my surprise on his arrival, and after talking

with him a short time, found out that he

came to hold the job mostly on nerve. That

is the case in many instances in hiring by

mail or where a personal interview is not

possible.
My remedy for this is that when an in-
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competent employee quits your service do

not write a first-class testimonial for him

and let some one else get stung. Write a

letter and say just what the man can do

well and hand it over to him, and you might

also say that any letters of inquiry will be
cheerfully answered. Then, in case some

brother jeweler writes you for information

about this man, tell ,him confidentially that

the man is good as a workman, but -it needs

another man to keep him busy ; or that he

is a good workman, but uses a little too

much stimulant ; or if not a good workman,

say that for a second man he is all right,

but has not had enough experience or is not

a good enough workman to be put in first

place.
If you do this you will save some other

fellow the trouble of finding it out later, and

in the meantime you will not be hurting the

workman, for there is a place for every

man in the business. We can not all be

head workmen or office managers. Some

of the less skilful will have to do the ordi-
nary work until they become proficient, and
we in running .a business must employ from
each class. If I want a fine workman as
head man, what is the use of your assisting
an incompetent to try and get the job, only
to have him let out in thirty days or less,
while if I wanted him for second man he
might do. If I ever write you for confiden-
tial information and you will be kind
enough to give it, it will be treated strictly
confidentially, and you will do me a good
turn and not harm the other fellow, for if
he looks for it he can get a good job in the
class where he belongs.

In justice to employers, and also to the
workmen themselves, I think they ought to
hold grade certificates the same as school
teachers, and then we could at least know
what grade of a workman he belonged to
and could get his moral standing from his
former place of residence.

Attention to Small
Things in Storekeeping

Poor Clerks and Inferior Service—Examples

of Slipshod Salesmanship—Treatment of

Customers

No man in business intentionally antag-
onizes prospective customers who enter his
store, but there are a whole lot of retail
business firms who annually lose a large vol-
ume of business because the people who
come in to purchase goods are, through poor
salesmanship or inattention, unfavorably
impressed and leave the store with the de-
termination never to come back.
Too little attention is oftentimes paid to

the little details which go to make up that
kind of service and attention which has a
favorable impression upon the customer.
The problem of securing clerks who will

give the same painstaking attention to de-

tails as does the boss is one which every
retailer has got to solve.
Some merchants unfortunately have not

the ability to instil into the salesman that
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loyalty and ambition which prompts him to
look at the store as though it were his own,
and be just as conscientious in his desire to
please customers as he would be if he knew
that he was to personally derive a profit
from the present and future business se-
cured from those customers.

Test Purchasing

The editor of Hardware News states that
it has been a revelation to him in going from
one city to another to stop in at the stores
of the dealers in the line in which he is
interested and make inquiries for small
articles, just for the purpose of ascertaining
the amount of real ability, as a salesman,
that is possessed by the clerk who waits
upon him.

Usually he merely states his wants in a
general way, to leave an opening for the
clerk to exercise his salesmanship, if he has
any. Not one time in ten does anything
resembling salesmanship ever rise to the
surface—nothing but deadly apathy and the
take-it-or-leave-it spirit is encountered in
the majority of places visited.
For instance—I shall have to use the first

person singular here—some toothbrushes
were being shown me by a druggist. Having
come to one that seemed as if it might do,
the clerk persisted in rubbing his thumb
over the bristles. I asked him if he had a
clean one just like it—that is, a clean brush.
(I could see that he did not have a clean
thumb.) He appeared surprised at the re-
quest, and inclined to take offense. No, he
didn't have any but these—thought this was
the one wanted; and so on.

The Salesmanship That Kills

In another place I asked for "something
that could be used in place of turpentine."
The clerk—in a large store, by the way—
was stumped. I suggested that I had seen
things advertised as being good for that,
among other things. He couldn't remember
any. I insisted a little more. He then re-
plied, "Well, if you don't know what you
want, you better go read the newspapers till
you find out." I asked if he would not
rather help me find out so he could make a
sale now, for if I went back and read news-
papers a few days I might not be near his
store when I was ready to buy. He said,
"I have got too much to do to try to find
out what a man wants when he doesn't know
himself." But there was no other customer
within twenty-five feet of him and he was
not busy when I came in.

I am willing to make the assertion that
this man—he was about thirty years old—
is prepared to demonstrate to any one in an
argument that there is no future to the retail
business, and that a clerk's fate is sad.
Suppose I did appear to be a rather trou-

blesome customer ! Isn't that the very point
at which salesmanship gets a chance to show
its value ? Any one can handle the man who
comes in, tells what he wants and lays down
the price. But that sort of service isn't
worth over $1 o to $12 a week. The real
salesman would have plied me with ques-
tions for a minute or so, then showed me a
dozen different things, and deftly influenced
me in favor of the one he wanted to sell.
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J-M Linolite Lamps Have 50% to 150%
Longer Useful Life Than Bulb Lamps

ORDINARY TUBULAR BULB

17.6 Sq. ln. Glass Area

Life— 500 h( 't, rs

J-M ',INMATE LAMP

:il Sq. In. Glass Area

"_ile---1200-1500 Hours

STA N 1):11{1) BULB

25.6 Sq. ;lass Area

Life --2-aio Hours

J-M Linolite Lamps have a glass area of 31 sq. in. and a perfect vacuum, so their useful life is from i zoo to I5oo

hours, or about 50/0 longer than ordinary bulb lamps and about 150Vo longer than ordinary Base Tubular lamps.

The regular tubular lanm has a glass area of 17.6 sq. in. and an unsatisfactory vacuum, as it is exceedingly frail. The

estimated useful life of this lamp is coo hours.
The ordinary bulb lamp has a glass area of z5.6 square inches and a medium grade vacuum. It will blacken in

about Soo hours.
You know when carbonization of a lamp reduces the original candle-power zo Ve it is generally considered that the lamp

has reached the end of its useful life—and the length of time required for a lamp to carbonize is in proportion to its glass are
a

and degree of vacuum.
Isn't the advantage of J-M Linolite Lamps apparent ? Another thing—they are i z inches long and have the straight

line Tungsten filament which is much nearer the glass than the filament in ordinary lamps, thus making the rays of

much greater intensity.

Baltimore
Buffalo

Write nearest branch for illustrated catalog No. 407.

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos
and Magnesi Products ASE.ESTOS-- Asbestos Roofings, Packin_s

Electrical Supplies, Etc.

Cleveland Kansas City Minneapolis Omaha San Francisco Boston Dallas Los Angeles New Orleans

Philadelphia Seattle Chicago Detroit Milwaukee New York Pittsburgh St.Louis Indianapolis

For Canada:—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED

Toronto, Ont. Montreal, Que. Winnipeg, Man. Vancouver, B. C. 1553

Book of Designs
For

Class Pins

Greek Letter
(General and Local)

Fraternity Pins

Trained Nurses
Pins

The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once

the beauty, utility and cheapness of our IDEAL" CASE.
It is made of solid oak, or other wood desired, highly polished, beveled plate-

glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart,

A BEAUTIFUL CASE

Made and sold by

WENDELL'S PERFECT SAFETY CATCH
Or

Write for Samples

CLOSED

wall Cases. Solid Oak. 8 'feet long, 8 feet 4 inches high, I foot 4 inches ti P

Inside. Doors slide up, f stetted to Morlon's steel chains and weights. Inside of case ■. ,d
Shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00

Union Show Case Co• 56-66 Frank Street, CHICAGO
Salesroom, Office and Factory

Take the Blue Island Avenue Car

SETS CLOSE TO BODY OF PIN.

PROTECTS POINT OF PIN TONG.

HANDILY LOCKED AND UNLOCKED.

ABSOLUTELY SECURE.

WENDELL & COMPANY
CHICAGO-337 W. Madison Street

NEW YORK-47 John Street
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CLASS PINS AND
EMBLEMS

(11 A New Line of Original
Design Class Pins

qi Drawings of Special Patterns
or Shapes on Request

Products Represent
Originality, Guaranteed
Workmanship and Right
Prices

Ili Our Catalog is Ready
for Distribution

F. H. NOBLE & CO.
59th and Wallace Streets

CHICAGO - - ILLINOIS
SALESROOMS

29 E. Madison Street 37 Maiden Lane
CHICAGO NEW YORK
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NEWEST AND LATEST STYLES IN JEWELRY
FOR YOUR EASTER AND SPRING TRADE

We are showing a very complete line from only the best and most reliable factories—goods that
will wear and give satisfaction. If our representative does not call on you, we will arrange, if
possible, to have him do so or send a selection package on request.

SEND US YOUR MAIL ORDERS. We fill them promptly and accurately.
ORDER FROM OUR NEW 44 ' 9t
ILLUSTRATED CATALOGUE 'The Jewelers Handy Book

1912
A

1913

If you did not receive a copy, let us know and we will send you one at once—

ALL CHARGES PREPAID

SLADE, TENNEY & WEADLEY
37 South Wabash Ave., CHICAGO

52.7

•••••••

Peninsular Catalogs
Will Increase Your Profits

Retail Jewelers know that they must advertise if they will hold their

own in the struggle for profits.

The surest, most conservative, and most efficient method of

advertising for the Retail Jeweler is the Peninsular Catalog plan.

Peninsular Catalogs will lift you out of the rut of competition and

put you on the high-road to success. Neither mail order nor

any other kind of competition is feared by the jeweler who has

the prestige in his community which only Peninsular Catalogs

will bring.
The efficiency of our Catalogs as business builders—profit

makers—has been proved by thousands of Retail Jewelers, large

and small, in every State in the Union.

For seven years we have been perfecting our plan to help the

Retail Jeweler. This year our plan is broader and more liberal

than ever. We can supply Peninsular Catalogs for as little as

$1 5.00 per thousand copies.

Our salesmen cover the entire country. One will be in your

vicinity soon—ask us to call and show you how we can help you

increase your profits.

Think! Decide! Act! Do not delay—do not procrasctinate.

Write today. Now is the time!

Peninsular Engraving Company
Builders of Catalogs for Retail Jewelers

104 Wayne Street Detroit, Michigan

dor
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WHAT ABOUT YOUR DIAMOND STOCK?

A SECTION OF OUR DIAMOND CUTTING WORKS

STEIN

FOR many years we have
imported in the rough the
greater portion of our dia-

monds. They are polished in our
own cutting works. This means
that we can offer you better values
and quality than you can secure
elsewhere.
The re-cutting and repairing of
diamonds is our specialty. Our
facilities for handling such work
are unexcelled. We take partic-
ular pride in the way we turn out
this work. All diamond repairs
receive the most careful attention.
Estimates of cost of the work
cheerfully furnished.

& ELLBOGEN COMPANY
Diamond Cutters

Columbus Memorial Building

and Wholesale Jewelers

= CHICAGO, ILLINOIS

Air

1

No. 39351 No. 45437

PEERLESS BELTS
are made of the finest selected leathers
with plain or monogram buckles, in solid
gold, 12 K. gold-front, and sterling silver.

WRITE FOR CUTS AND PRICES

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street • • CHICAGO, ILL.

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

—..— ...._ .-......

II

9 5-
• 8 1

0

•

Style No. 100)

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.
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ITEMS OF INTEREST

The Non-Retailing Company, Lancaster, Pa.,

on February 55 changed from a New Jersey cor-

poration to a Pennsylvania corporation, receiving

their charter on that date.

Joseph Schwartz, Honolulu, Hawaiian Islands,

wishes to announce that his wholesale jewelry

business will in the future be conducted under

the firm name of Joseph Schwartz, Ltd., and he

hopes for a continuance of the same friendly re-

lations as have existed in the past.

The Middletown Silver Company, of Middle-

town, Conn., has added two new men to its

staff—Clarence Marble, who will cover upper

New York state, Ohio, Illinois, Michigan, Wis-

consin, Missouri and western Pennsylvania, and

Ralph E. Keeler, located in San Francisco, Cal.,

who will cover Denver and the west.

Poage & Co., Cincinnati, Ohio, report their Feb-

ruary business far ahead of the same time last

year. Their men are all out and are sending in

satisfactory orders. Clifford Poage is now mak-

ing his Indiana trip. Earl Poage is traveling

through northern Kentucky and southern Indiana.

H. A. Wahle is looking after trade in the im-

mediate vicinity.

The dates for the holding of the annual conven-

tion of the Illinois Retail Jewelers' Association

have been changed by the executive committee

from May 15, 16 and 57 to May 22, 23 and 24.

Secretary Charles Manahan, of this city, and Pres-

ident Thomas Craig, of Champaign, visited Rock

Island, where the convention will be held, during

the past month, and are very enthusiastic over

the preparations being made by the Rock Island

business men. A special convention train from

Chicago to the convention is being arranged for.

The J. D. Bergen Company, Meriden, Conn.,

make the following announcement to the trade :

"Owing to the several reports in circulation that

we have opened a factory in St. Louis, Mo., we

have decided to display the line of glass we are

manufacturing at the household show to be held

at the Coliseum, in St. Lous, from March 18 to

30 inclusive. We extend a cordial invitation to

the trade to visit our display at that date, as we

do not contemplate opening up a factory in St.

Louis."

The annual meeting of the New York Whole-

sale Jewelers' Association was held February 28

and the following officers were re-elected : Presi-

dent, Louis Cohn; vice-president, A. V. Huyler;

secretary, M. M. Mirabeau ; treasurer, Theo.

Yankauer ; trustees, William J. Ward, Samuel

Kramer, M. J. Averbeck. A large number of

matters were discussed and same will be pre-

sented before the annual meeting to be held in

Philadelphia, March 3, at which there will be

present a delegation from New York, consisting

of at least twenty-five members.

The manufacturing business of Heinz Broth-

ers, St. Charles, Ill., together with the entire plant

and equipment, has been acquired by Mills, Gard-

ner & Co., of Chicago, branch of the American

Specialty Company, who will operate same to full

capacity. The building is of substantial brick con-

struction, two floors, containing 16,00o square feet

floor space and equipped with the most modern

facilities for the manufacture of cut glass. H. L.

Mills, president of the American Specialty Com-

Pany, will look after the executive and financial

matters, and Frank W. Gardner will manage the

sales department. 0. W. Heinz, of the firm of

Heinz Brothers, has been retained as superin-

tendent. Many new designs will be added to the

heavy line at once, while light cuttings will re-

ceive special attention. Mills, Gardner & Co. also

acquire the American Specialty Company's line of

leaded glass electric portable lamps and domes,

which was received with much favor by the trade

last year. The sale of same will be handled in

connection with the cut-glass line. Prominent dis-

play-rooms have been secured in the Heyworth
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building, and it is planned to establish selling

agencies in various sections of the United States

as soon as satisfactory connections can be obtained.

The annual banquet of the New England

Manufacturing Jewelers and Silversmiths' Asso-
ciation will be held Saturday evening, March 9.

The members of the entire committee have

worked unceasingly to perfect a program that

would prove interesting to the entire body of

members. Speakers for the evening will be Hon.

George Sutherland, United States senator from

Utah ; Ex-Congressman James E. Watson, of

Indiana, and the Rev. Willard Scott, of Brook-
line, Mass., formerly of Worcester. He is an

old-time friend of the association and the mem-

bers look forward to his coming with keen ap-

preciation and interest.

Following in quick succession the magnificent
silver banquet set ordered for Sir Daniel Hunter

McMillan, Porte & Markle, Winnipeg, Manitoba,
have been instructed by that city to manufacture

a handsome silver casket to be presented to

H. R. H. the Duke of Connaught. The design,
which was drawn by a member of the firm, was

selected solely for its artistic merits from among

many submitted from Montreal, New York and
Paris. Another important order recently secured
by Porte & Markle was the outfitting of the new
$8o,000 country club with silverware. George
Markle, of this firm, has just returned from

New York, where he was selecting novelties for

the spring trade. He was also investigating the

Collotype process of making catalog cuts.

The members of the office of the Benedict
Manufacturing Company, East Syracuse, N. Y.,
had a very pleasant sleigh ride recently. The

party left the company's office at six o'clock in
the evening and drove to Schepp's Hotel, Kirk-
ville, a town of eight miles distant, where a
bountiful supper had been ordered. During the
evening dancing was enjoyed in the ballroom of

the hotel. The return home was made at two
o'clock the next morning, with the temperature

four degrees below zero. Those who attended

the sleigh ride were as follows: Mrs. Isabelle

Lewis, the Misses Elsie Quick, Marion A. Meeker,

Flora Day, Charlotte Wickert, Yvonne Thomas,

Gladys Snook, Florence Edwards, Elizabeth Hale,

Ethel Edwards, Ila Burdick, Phoebe Hale, Flor-

ence Griffin, Ida A. Van Tyne, Anna Boyd and

Jane Morrow, the Messrs. Leo Flynn, Harry

Stroup, W. H. Hanlon, Cecil Marshall, Howard

Schug, Fred Edwards, Stephen Cassidy, Floyd

H. Rood, Thomas Haines, Floyd Wilkinson and

Arthur Widrick.

Death of Samuel Zimmern

The trade will learn with deep regret of the

death of Samuel Zimmern, president of Henry

Zimmern & Co., the widely known tool and mate-

rial house of New York.

SAMUEL ZIMMERN

Mr.Zimmern
died February 24
after a brief illness
and at the compar-
atively early age
of fifty-four years.
When it is stated
that he was con-
nected with the
tool and material
.business for thirty-
five years of this
period, it can well
be believed that
there was probably
no other member
of this branch of
the jewelry trade
so widely known.
He had especially
intimate relations
with the wholesale

trade of the country, who will learn of his unex-

pected demise with much regret. His every

business transaction was characterized by the

strictest integrity, and rigid honesty in his deal-

ings has been the cornerstone of the successful

business built up by his firm under his super-

vision.
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Fourth Noonday Luncheon
of Jewelers' Board of Trade

Deputy Controller of City of New York Ad-

dresses Board on Sound Finance in Relation

to Business—Plan of Monetary Commission

Recommended

The fourth monthly luncheon of the National
Jewelers' Board of Trade was held at Kalil's
restaurant, February 28, at 12.30 o'clock. About
100 members of the jewelry and kindred trades
were present. These monthly luncheons are now
an established feature in the jewelry trade and
are becoming more and more popular.

After the luncheon Edmund D. Fisher, deputy
controller of the city of New York, gave a short
address upon "The Influences of Sound Finance
Upon Business."
Mr. Fisher is not only a practical banker but

a deep student of finance. In introducing the
subject of banking reform he stated that good
business was largely based on the principle of •
uninterrupted distribution, but that the ex-
perience of the country for the last half century
showed that panic periods were almost auto-
matically recurrent. This condition was particu-
larly hard upon the jewelry trade because that
trade was based upon the sale of luxuries, and,
consequently, was always the first type to suffer
and the last to recover from panic conditions.
The liabilities from business failure in 5908
amounted to $222,000,000, and the depreciation in
securities was about $2,0oo,000.

What economists call crises, said Mr. Fisher,
will always be inevitable in business life so long
as men commit economic errors in the conduct
of their affairs. Every period of business ac-
tivity develops a cumulative force of error which
must be cleared. Under the present banking sys-
tern the clearing house of these cumulative errors
is the panic which drags in every one, innocent
and guilty alike. The problem in banking reform
was to prevent panics by correcting the unsound
tendencies which invariably precede them without
unduly restricting legitimate business expansion.

A Feasible Remedy

In the plan of the monetary commission, now
before congress, Mr. Fisher saw the remedy for
these conditions. The creation of a central re-
serve association would produce in the United
States the same results which the application of
identical principles produced in some of the most
important European countries. It would prevent
the unsound tendencies which invariably precede
panic periods. It would be able, through its in-

ternational exchange functions, to protect the
gold reserves of the country. Inflation, now
caused by the growth of bond-secured bank
notes, would not be possible with a currency that

would contract and expand to meet the require-

ments of trade. Through the medium of its fif-

teen branches, the prompt collection of checks

by mail and telegraph transfer would eliminate

much of the inflation due to the existing slow

process. Advances, exclusively on approved corn-

mercial paper through the principle of rediscount,

would develop conditions which would discour-

age excessive industrial and real estate loans by

banks and trust companies. The interest rates

of the association would be uniform throughout

the country, as it would be authorized to send

available funds to points where they might be

most required, and to issue its own currency

under proper limitations. The exclusion of col-

lateral loans, except in emergency, would min-

imize speculation, would contribute to general

stability, and bring about a more stable basis

for the prices of commodities. Europe, with its

years of successful experience in the operation

of a centralized banking system, would no long
er

distrust our financial status, and the pre-panic

sales of securities would cease to be a me
nace.

The possibility of political, or the so-called

"money trust" control would be eliminated .
by

making the governing board of the assoc
iation

representative of the banking and commercial 
in-

terests of the entire country.
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The Keystone Watch Case Company's
Answer to the Bill of Equity Filed by

the Government December 13, 1911

The following is the answer filed by The
Keystone Watch Case Company to the bill
in equity which was filed against it in the
circuit court of the United States for the
eastern district of Pennsylvania on Decem-
ber 13, 1911, and which was published in

full in our issue of January 15, 1912

IN THE

CIRCUIT COURT OF THE UNITED STATES
FOR THE EASTERN DISTRICT OF PENNSYLVANIA

October Session, 1911. No. 773.

The United States of America, Petitioner,
VS.

The Keystone Watch Case Company and others,
Defendants.

To the Honorable the Judges of the Circuit Court
of the United States for the Eastern District
of Pennsylvania, sitting in equity:

The Keystone Watch Case Company, Theophilus
Zurbrugg, Caleb F. Fox, Edward T. Stotesbury,
John G. Mueller, Charles M. Fogg, F. H. Kain,
and Irving Smith, to the petition in this case filed,
make answer and say:

I.

We admit the facts stated in paragraph I of
the petition, with these exceptions :
Theophilus Zurbrugg is at the present time the

president of The Keystone Watch Case Company;
but only during one period when he was incapaci-
tated and when Edward T. Stotesbury, vice-presi-
dent of the company, was absent from this
country, Caleb F. Fox acted as president pro tem-
pore.
John G. Mueller resides at Riverside, New Jer-

sey. Irving Smith resides at East Orange, New
Jersey.

We deny all and every the averments of para-
graph II of the petition.

It is not true that the business of the corpora-
tion defendant in filled watch cases or in a watch
known as the Howard watch, or any other article,
is now, or at any time has been conducted under
or in pursuance of any contracts, combinations or
conspiracies in restraint of trade and commerce
among the states or with foreign countries.

It is not true that we, or said corporation de-
fendant, are attempting to monopolize, or have
monopolized, the whole or any part of the trade
and commerce in filled watch cases or in the
Howard watch, save in the case of the Howard
watch, to such extent as the corporation has the
right in and to the same under the designation
of the "Howard Watch."

ft is true, as averred in paragraph III of the
petition. that watch movements and watch cases
constitute the two principal parts of a watch,
and that the watch movement industry and the
Watch case industry are parts of the watch in-
dustry in the United States. The trade in
watches, however, in the United States is in
watch movements, watch cases, watches and parts
of watches, and the dealing is in all or any of
these.

It is not true that of all watch cases manufac-
tured and sold more than go per cent are filled
watch cases (filled watch cases signifying cases
made in the way set forth in said paragraph). On
the contrary, of all the watch cases manufactured
and sold only about 20 per cent thereof are filled
watch cases, including watch cases sold with
movements as complete watches.
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It is not true that the number of solid gold and
silver cases manufactured and sold is "compara-
tively so small as to constitute a negligible quan-
tity in the market." On the contrary, about 1,600
of such solid cases are produced per diem in the
United States.
At the present time there are engaged in the

filled watch case business a number of separate
and independent firms and corporations, each of
which is engaged in competition with all the
others. This condition of the industry and trade
not only continued until about the year 1899, but
continues until the present time. At the present
time any dominating influence in the trade, if
any such exists, results from superiority of manu-
facture, and not from any illegal or improper
cause.

IV.
'lie allegations of paragraph IV of the petition

can best be answered by giving a history of the
acquisition of the properties now possessed by
The Keystone Watch Case Company. In giving
this history we will answer the averments made
in said paragraph.
Some time prior to 186o one James Boss manu-

factured, in Philadelphia, watch cases, and par-
ticularly a case known as the "Jas. Boss" case.
This case was a filled case. It acquired an en-
viable reputation for superiority, and because of
the high quality of the case and of the care em-
ployed in its manufacture, the business conducted
by Boss greatly prospered. He was succeeded
by one John Stukert, who continued to make,
until 1875, watch cases of superior workmanship
and reliability, and who added to the good repu-
tation of the factory product ; he was then suc-
ceeded by a firm known as Hagstoz & Thorpe, a
firm in which, in 1880, the late George W. Childs
became interested as a special partner. By that
time the factory had become well known, its
operations were large, and it had begun to make
other kinds of watch cases, giving to each grade
a trade-mark name.
The successors to Hagstoz & Thorpe, C. N.

Thorpe & Co., conducted the firm business until
1886, when they organized themselves into a cor-
poration under the laws of Pennsylvania, known
as The Keystone Watch Case Company, the bus-
iness of which continued to prosper because of
the superior quality and workmanship of its
product.
Mr. Childs having died, leaving his estate

largely financially interested in the company, and
Mr. Thorpe, who was the active manager thereof.
holding the largest financial interest therein, hav-
ing died, certain persons, including Theophilus
Zurbrugg and others, some having financial af-
filiations with the estate of Mr. Childs, some
being indirectly connected financially with the
estate of Mr. Thorpe, and some being interested
in a New Jersey company, known as the T. Zur-
brugg Company, operating a plant at Riverside,
New Jersey, which manufactured watch cases
of a much cheaper grade and not in competition
with those manufactured by The Keystone Watch
Case Company, deemed it to be of mutual benefit
to all to reorganize the Keystone Company in
connection with the T. Zurbrugg Company, so
that the reorganized company might be able to
supply a cheap line of watch cases as well as the
more expensive line which had been manufactured
by the Keystone Company. They caused a new
company to be incorporated under the laws of
Pennsylvania, the defendant corporation herein,
under the name of "The Keystone Watch Case
Company."
This company purchased the plant, business and

good will both of the former Keystone Company
and of the T. Zurbrugg Company, and took title
thereto in the name of the new compa9y. This
was accomplished by means of an offer to pur-
chase the properties of the old company in an
optional form, I. e. by paying to each stockholder
of either of the old companies his proportion of
the consideration either in capital stock of the
new company, or in part cash and part capital
stock. Some of the stockholders accepted part
cash and part stock, and others all stock. This
reorganization was effected in July 1899. The
purpose was not in the least to monopolize or
restrain trade; but to promote the business of
manufacturing watch cases by acquiring the
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ability to manufacture a superior, as well as an
inferior, line of such cases.
. The averments in paragraph IV., that Theoph-
ilus Zurbrugg consolidated his business with that
of Bates & Bacon ; that the business thus consoli-
dated was carried on under the name of T.
Zurbrugg Company, and that said businesses were
acquired by, or became part of, The Riverside
Watch. Case Company, are untrue. There was no
Riverside Watch Case Company.
. Mr. Zurbrugg had purchased, in 1898, the bus-
iness ofJ. Muhr & Brother, which was a watch
case business that had been established by Simon
Muhr, Joseph Muhr and Jacob Muhr. Simon
Muhr and Joseph Muhr being both dead, the bus-
iness was continued until the health of Jacob
Muhr became impaired. The business was then
run by a brother, Philip Muhr, whose health
failed and Ile was obliged to practically abandon
the business. Jacob Muhr, the owner of the bus-
iness, approached Mr. Zurbrugg with the request
that he purchase the business. This Ile did. The
concern was a small one. Mr. Zurbrugg acquired
its trade-marks, good will, machinery and fixtures
for $25,000 and took over its stock at inventory
prices. This purchase was made antecedently to
the incorporation by Mr. Zurbrugg of his bus-
iness, under the name of T. Zurbrugg Company,
under the laws of New Jersey.
The Keystone Watch Case Company took no

properties belonging to the defendant Zurbrugg
other than his interest in the T. Zurbrugg Com-
pany.

It is true that the business thereafter was con-
ducted under one general manager, which op-
erated both plants, the one in Philadelphia and
the other at Riverside, N. J.
In 1901 the business of Bates & Bacon, a part-

nership which manufactured filled watch cases
of a low and medium grade—a business not at
all extensive—was sold by the surviving partner,
who sought the company with a request that it
would purchase, and who was paid the purchase
money, about $75,000, in cash and in promissory
notes at short time, said notes at maturity having
been duly paid.
The Philadelphia Watch Case Company was or-

ganized under the laws of New Jersey by The
Keystone Company, which held all its capital
stock, in August, 1899. Its purpose was to avoid
confusion of identity in the sale of the product
of the Keystone Plant at Philadelphia with that
of the comparatively inexpensive product of its
plant at Riverside. In furtherance of this pur-
pose, it was created to sell the product of the
Riverside plant, and that product was thereafter
sold through the Philadelphia Watch Case Com-
pany.

It is not true that the purpose of the incorpora-
tion of this company was to make it "appear to
the general public that the Riverside plant and
the old Keystone plant were operated independ-
ently of each other." The purpose was to avoid
lowering the reputation of the expensive product
by confusing it with the inexpensive product.
The quality of the different products being so
different, it was deemed proper that they should
be sold separately.
The New York Standard Watch Company was

a corporation of the state of New Jersey with
a plant at Jersey City. It manufactured only
cheap watch movements. The Keystone Company
had not engaged in the manufacture of move-
ments, but had confined itself to the manufacture
of watch cases.
In the early part of 1900 the entire capital stock

of this company was offered for sale and was
purchased by The Keystone Company, which paid
cash therefor. This purchase was not in any way
the acquisition of a competitor's plant, because
the products were different.
The purpose of the acquisition was not, in any

way, to remove competition, but to enable the
Philadelphia Watch Case Company, which had
theretofore had difficulty in selling its cheap
watch cases because of the lack of cheap move-
ments (the principal watch movement manufac-
turing companies being engaged in manufacture of
movements relatively too expensive), to acquire
movements to correspond with the cases which
it was engaged in selling.
After the acquisition of the stock of said

Standard Watch Company the Keystone Company
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continued the corporate organization of the latter.
It enlarged the size of the plant and increased
its product with additional capital furnished by
the Keystone Company. •
The United States Watch Company, a copart-

nership, was a small concern, which had been
formed several years previously to 'got by cer-
tain workmen who had left the employment of
the American Waltham Watch Company; had
constructed a plant at Waltham, in the State of
Massachusetts, and had engaged in the manufac-
ture of watch movements. The persons inter-
ested in this company having failed to build tip a
successful business, approached the representa-
tives of the Keystone Company with a proposi-
tion of sale.

After negotiations, continuing for several
months, the Keystone Company, about June, 1901,
became the owner of the entire plant at Waltham,
Mass., intending to use it for the manufacture
of medium-priced movements. Having made this
acquisition it contributed additional capital, en-
larged the plant and increased the facilities there-
of. It caused a corporation to be organized
under the laws of New Jersey, with an author-
ized capital of $1,00o,000, under the name of
the United States Watch Company, and, under
this name, the plant at Waltham. Mass., for some
two years, was engaged in manufacturing me-
dium-priced movements. The operation of this
plant, however, was not attended with success,
because, as is believed, of the poor reputation the
product the plant at Waltham had gained by rea-
son of the manner in which the former owners
bad conducted the manufacturing.
In January, 1903, the good will, trade-marks

and plant relating to the manufacture of watch
movements only, which were possessed by the
E. Howard Clock Company, were on the market
for sale. This company had manufactured a very
fine watch movement, which was well and favor-
ably known. It had lost money, however, in its
operation and for some years had discontinued
the manufacture of watch movements.
The Keystone Watch Case Company, recogniz.

ing that there was a market in this country for
high-grade watches, which had theretofore been
largely supplied by the higher grade Swiss
watches, and seeing an opportunity of acquiring
such business by the manufacture of a high-grade
watch, and desiring to avail itself of the use of
a name which had formerly been associated with
a watch of well-known superior quality in con-
nection with a like superior quality watch it con-
templated manufacturing, and to make more val-
uable its investment in the Waltham plant, which
it possessed, it purchased the good will and
trade-marks of said clock company so far as they
related to watches and watch movements, and
also, at the same time purchased the machinery
which the clock company had been using in the
manufacture of its watches.
After this acquisition it moved the property thus

acquired to Waltham, abandoned the name of
the United States Watch Company, surrendered
the charter of that company, and organized a
new company under the laws of New Jersey
under the name of the E. Howard Watch Com-
pany, to which it conveyed the plant of the
United States Watch Company.

Since this reorganization the said E. Howard
Watch Company has continuously manufactured
at its plant fine and expensive movements, all of
its capital stock having at all times belonged to
the Keystone Company.
The watch movements which had been manu-

factured by the E. Howard Clock people, which
had ceased its operations, had in no way competed
with any product of the Keystone Company or
of any of its companies, because these had
never manufactured such high-grade or ex-
pensive movements.
The effect of this acquisition was to build up

a large and valuable industry.
The movement advertised under the Howard

name has become popular because of the high
quality of the same and because of its intrinsic
merits. The sale of its product has benefited the
Keystone Company, not by the creation of a
monopoly, but by the practical creation and
great enlargement of a new industry. The ac-
quisition was not in any way a monopoly or an
attempt to create a monopoly.
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In December, 1902, the holders of all the corn-
mon stock of The Crescent Watch Case Company
offered the same for sale. This offer was ac-
cepted by the Keystone Company, and in Jan-
uary, 1903, it acquired all of said shares (4,00o
in all) and paid therefor the consideration, three-
fourths in cash and in an obligation which it has
met, and one-fourth in its own common stock.
In or about the year 1906 the balance of the
capital stock of said Crescent Company, which was
preferred stock, was purchased for cash by the
Keystone Company, the latter thus becoming the
owner of all the shares of the Crescent Corn-
pany.
The reason for this purchase was not in any

way to monopolize or attempt to monopolize
trade, but to promote and increase the same.

Prior to this purchase, the watch cases of the
Crescent Company had in trade been so closely
associated with the watch movements of the
Waltham Watch Company through the efforts
of a firm which was the exclusive selling agent
for many years of both companies, that the sale
of Keystone watch cases for use in connection
with Waltham watch movement, and the sale
of Crescent watch cases for use in connection
with any other than Waltham watch movements,
was greatly hindered.
This fact led to dissatisfaction on the part of

the stockholders of the Crescent Company and
to their desire to sell. It also induced the Key-
stone Company to purchase, at the reasonable
figure at which it was enabled to make the same.
By reason of this purchase a fair field of com-

petition both as to Keystone cases in connection
with Waltham movements, and as to Crescent
cases in connection with other movements, was
opened. Trade has not been restrained, but pro-
moted, by reason of said acquisition.
The Keystone Company at no time has pur-

chased any plant, trade-mark or capital stock of
any corporation or persons for the purpose of
hindering or preventing or restraining trade or
destroying competition ; but wherever it has pur-
chased a plant it has developed and enlarged the
same and has increased its resources in business
by the use of additional capital by it furnished.

Its present large business is the result of the
natural, orderly, logical and legal evolution of an
effort to increase and promote trade without in
any way destroying or restraining the same.
The Keystone Company has never concealed

the fact of its ownership of all the capital stock
of the various companies by it owned. On the
contrary, the persons engaged in the watch trade
were acquainted with the fact of such ownership.
Prior to the acquisition of the several plants

of the subsidiary companies, as hereinafter
stated, no efforts were made by the Keystone
Company to conceal the fact that the business of
the several plants was under the one manage-
ment. The officers of the Keystone Company and
those of the subsidiary companies in which orders
for the products of the several plants were taken
and from which said products were sold and de-
livered were in most cases the same, and the
products of all the factories were in most in-
stances marketed by the same salesmen.
For economic reasons, in 1909, it was thought

advantageous to get rid of the different legal
entities whose shares were held by the. Keystone
and to place the title of all the properties in it,
so that it might thereafter transact all of the
business tinder departmental methods. At the
close of the year Igo% therefore, the Keystone
Company acquired all the assets of these various
companies by transferring and delivering to the
several companies their respective entire capital
stock, which was subsequently cancelled. The
Keystone Company then took actual possession
of all said properties and has continued to op-
erate the same as the sole owner thereof.
The Keystone Company has no agreements of

any kind with any other companies engaged in the
trade, except those immediately hereinafter stated
with the Waltham and the Elgin companies.
With each of these two companies it has a writ-

ten agreement and except as expressed in such
written agreement, it has no agreement, under-
standing or trade arrangement of any kind or
nature whatsoever. Each of these agreements
relates solely to sales in foreign countries, and
was entered into for the following reasons:

In the United States the custom has long pre-
vailed, both with the jobber and retail jeweler, of
purchasing watch movements and watch cases
separately, the retail jeweler fitting the watch
cases and the movements together at the pleasure
of the customer. The custom in foreign coun-
tries, however, has been different. There both
the jobber and the retail jeweler purchase the
watch complete.
The Keystone Company attempted to sell, in

foreign countries, watch cases separately. The
watch movement companies made similar attempts
with their product. All were unsuccessful. It
was found that the custom of foreign trade, as
above set forth, could not be changed. In order
to sell either watch movements or watch cases
in foreign countries advantageously it became
necessary to make such trade arrangements as
would enable a complete watch to be sold and
transported as such. For this reason the agree-
ments to which we have referred were made.
By reason thereof the Keystone Company was
made the exclusive agents of the Waltham and
Elgin companies for the sale, in certain foreign
countries, of complete watches fitted with the
watch movements of one or other of said com-
panies into the cases manufactured by the Key-
stone Company.
The Elgin National Watch Company had no

export business until the Keystone Company de-
veloped it for said company.
The contracts between the Keystone and the

Waltham Watch Company, excluding therefrom
France and Spain, is only for continental Europe,
in which the Waltham did practically no business
before its contract with the Keystone.
We deny that these contracts aid the defendant,

either greatly or otherwise, in carrying out any
scheme to monopolize the watch case business.
We aver, on the contrary, that there was no such
scheme, but that the contracts have increased in-
terstate and foreign commerce.
The agreement between the Waltham Company

and the Keystone Company was originally made
between the Waltham Company and the Phila-
delphia Watch Case Company for the sale, in
certain continental European countries, of com-
plete watches fitted with watch cases from the
Riverside plant. This agreement provides that
the Keystone Company shall be the exclusive
agent of the Waltham Company for the sale, in
the aforesaid European countries, of its watch
movements fitted to watch cases from the River-
side factory, the Waltham Company agreeing to
sell for such export only, watch movements at
certain prices. On the other hand, the Keystone
Company agrees to purchase and pay for, in cash,
not less than a certain number of such movements
each year, at such fixed prices.
The agreement with the Elgin Company pro-

vides that the Keystone Company shall be sole
export jobber, except for Canada, of the move-
ments of the Elgin Company 

' 
• that the latter corn-

pany shall consign at fixed prices such watch
movements as may be ordered by the Keystone
Company to the latter for export ; that the Key-
stone Company, in turn, shall fit such movements
to its watch cases for export, and shall export
the complete watch. Monthly reports are made
of the movements so sold by the Keystone Com-
pany and the latter pays in cash to the Elgin
Company at the fixed prices agreed upon for the
movements sold, the Elgin Company paying to the
Keystone Company its proportionate share of the
selling expenses. There is no division of profits.
The watches sold under these agreements have

become known to the foreign trade respectively
as the Keystone-Elgin watch and the Philadelphia-
Waltham watch, although they are not so stamped
or marked.

It is not true that in 1903 the Keystone Com-
pany acquired eight hundred and fifty-one shares
of the American Watch Case Company, of
Toronto, Limited, which company is engaged in
the manufacture of watch -cases in Toronto, Can-
ada. It is not true that the remainder of the
capital stock of the said company is owned by
the Waltham Watch Company and the Elgin
National Watch Company and their officers.
The Keystone Company became interested in

this Canadian Company in the manner and for
the reasons following:
The American Watch Case Company, of
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Toronto, Limited, was in existence in Canada and
had been doing some business there for some
years prior to 1903. Its plant, however, was
poorly equipped for the manufacture of watch
cases, and for this reason, in 1903, its stockholders
determined to sell a controlling part, or all, of
its capital stock.
Prior to that time the Keystone Company had

attempted to export to and sell in Canada its
watch cases. It had found that, because of the
high Canadian tariff, it could not do this at a
profit.
The Elgin and Waltham companies had also

been hampered in their business in Canada by
reason of the fact that the dealers, not being able
to obtain at a reasonable price watch cases of
quality and finish comparing favorably with
American-made watch cases, were not buying
American movements.

It was proposed, therefore, that the Keystone,
Elgin and Waltham companies should make the
purchase in order to further the sale in Canada
by the Waltham and Elgin companies, of their
movements, and in order that the Keystone Com-
pany might derive a profit from the manufacture
and sale in Canada of watch cases. Five hundred
and thirty-four shares having been acquired by
the Keystone Company, the remaining shares
were held by Elgin, Waltham and Canadian stock-
holders.
Thereafter this Toronto company, with the as-

sistance of the Keystone Company, engaged in the
manufacture of watch cases in accordance with
American methods. Since that time it has been,
and is now, manufacturing watch cases to a
largely increased extent. Later on, however, in
order to preserve the trade-mark rights of the
Keystone Company in Canada, that company or-
ganized a corporation known as "The Keystone-
Crescent Watch Case Company of Canada, Lim-
ited," which is a selling organization for Canada
only. This latter company has an agreement with
the American Watch Case Company, whereby the
latter shall make watch cases stamped with the
trade-mark of the Keystone Company exclusively
upon the order of and for sale in Canada by The
Keystone-Crescent Watch Case Company of Can-
ada, Limited.
Except as aforesaid, no stockholder or officer

either of the Waltham or Elgin company, so far
as we know or have information or belief, is
directly or indirectly interested in the Keystone
Company, nor any officer or stockholder of the
latter in the Elgin or Waltham companies, except-
ing in two instances, and these only to the extent
of an ownership not in excess of 300 shares, ac-
quired many years ago.
Except as herein and hereby conceded, the aver-

ments in subdivision 5 of paragraph IV of the
petition are denied.

Especially we deny that anything existing in
connection with any of the matters herein set
forth is "important in that they show the dom-
inating and irresistible power of defendant, the
Keystone Company, in the foreign trade and com-
merce in watch cases and watches, and because
the friendly understanding thus established with
the Waltham and Elgin companies has greatly
aided defendants in carrying out their general
scheme to monopolize the watch case industry."
We repeat our denial that we have had any
scheme to monopolize the watch case industry
to any further extent than that we may acquire
the trade therein by our conducting, on our own
account, in accordance with law, the business
of manufacturing. We deny that there is any
monopolization by said company.

V.

It is true that by virtue of the facts hereinabove
set forth, the Keystone Watch Case Company,
formerly directly and through its subsidiary com-
panies, and now altogether directly, is engaged in
the manufacture and sale throughout the United
States and in foreign countries, of practically
every grade of watch cases, some of which are of
brands widely and favorably known to the entire
trade.

It does not manufacture practically every grade
-of watch movements. It manufactures only watch
movements of a low grade at the Standard works,
and of a very high grade at the Howard works.
We deny that there is no competitor of said
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company which manufactures so complete a line
of either watch cases or watch movements, and
we also deny that there is no competitor of conse-
quence who manufactures both watch cases and
watch movements.

It is impossible to create a monopoly in the
manufacture or sale of watch cases. Any person
can obtain the necessary experience in a short
time and the capital required is comparatively
small. Practically speaking, any one who desires
can manufacture a watch case. Most of the work
is done by machinery, much of which is staple
and can be purchased at once of any manufac-
turer of machinery. The raw material used in a
swatch case is unrestricted both in price and quan-
tity.
The following are the names of the principal

manufacturers of watch cases in the United
States, other than the Keystone Company, at the
present time:
Deuber Watch Case Company, of Canton, Ohio.
Illinois Watch Case Company, of Elgin, Ill.
Wadsworth Watch Case Company, of Dayton,

Ohio.
North American Watch Case Company, of

Mansfield, Ohio.
Western Watch Case Company, of Chicago, Ill.
DuBois Watch Case Company, of New York

City.
Roy Watch Case Company, New York City.
Solidarity Watch Case Company, of New York

City.
Star Watch Case Company, of Ludington, Mich.
Leon Watch Case Company, of New York City.
Fahys Watch Case Company, of New York

City.
American Watch Case Company, of New York

City.
Brooklyn Watch Case Company, of New York

City.
Queen City Watch Case Company, of Cincin-

nati, Ohio.
Denver Watch Case Company, of Denver, Colo.
We deny that we manufactured and sold more

than p per cent of all watch cases sold in the
United States.
The fact that a larger proportion of manufac-

turing of watch cases is done by the Keystone
Company than by any other one concern is due to
the early establishment of its business and to its
reputation for high-class trade methods, and be-
cause its products are much more widely known
and have a deserved reputation for value and
wearing qualities, exceeding that of any other
manufacturer.

It is also true, but in a lesser degree than in
watch cases, that any person can manufacture
movements. Because, however, of the necessary
machinery and the necessary skill of the work-
man, both more capital and more time are re-
quired to start a movement factory than a case
factory. The Elgin Company and the Waltham
Company 'are each large manufacturers of watch
movements, and so far as is known, each is ab-
solutely independent of the other.
The Hampden Watch Company, controlled by

the Deuber Watch Case Company, of Canton, Ohio,
is also a large manufacturer of movements. Also
the Hamilton Watch Company, of Lancaster, Pa.,
closely allied with Joseph Fahys & Co. The E.
Howard Watch Works and the Standard Watch
Works, which are both owned by the Keystone
Company, are also manufacturers of importance.
Others are the following:
Illinois Watch Company, Springfield, Ill.
South Bend Watch Company, South Bend, Ind.
Rockford Watch Company, Rockford, Ill.
Seth Thomas Clock Company, Thomaston, Conn.
Trenton Watch Company, Trenton, N. J.
New England Watch Company, Waterbury,

Conn.
There are also a number of large manufactur-

ers of cheap watches, such as the Ingersoll, whose
combined output, as we are informed and believe,
exceeds 20,000 watches per day, which exceeds
that of all the other watch manufacturers in the
United States combined.

VI.

We deny all and every part of the averments
in paragraph VI of the petition. No such pur-
pose as is therein stated, instigated or brought
about any of the purchases or acquisitions re-
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ferred to in the paragraph. The motive averred
in said paragraph did not exist, and being non-
existent, no such motive either instigated the acts
of the Keystone Company or "permeated its bus-
iness policy and shaped its business methods from
its organization down to the present time," or at
any time.

VII.
We deny all and every the averments of fact

in paragraph VII of the petition.
There was not concealment by the Keystone

Company of the fact of its ownership of stock
of various subsidiary companies, and of course,
there being no concealment, there was not one
for the purpose averred.
The organization of companies and the em-

ployment, in some instances, of separate sales
agents was not for the purpose in said paragraph
averred, but for the purpose hereinbefore averred
in this answer.
There was no endeavor to injure outside com-

petitors, and there was no refusal to sell jobbers,
or keeping of a black list such as is averred in
said paragraph.
No things were done by the Keystone Company

with the object or intent, or which had the ten-
dency, to destroy competition in the watch case
business, or to restrain or monopolize the inter-
state or foreign trade and commerce therein, or
to restrain the interstate trade in the Howard
movement. There were no secret methods such
as were averred in said paragraph. Reference
will be made later to the so-called "Howard
Movement."

VIII.

It is not true, as averred in the first section
of the VIII paragraph, that the purchase and ac-
quisition of the plants of its subsidiary companies
by the Keystone Company in 19to, was made be-
cause it believed it "had become sufficiently strong
to adopt bolder and more aggressive methods to
destroy competition."

It was believed that the properties owned by
the subsidiary companies whose entire capital
stock was owned by the Keystone Company and
which furnished capital for their operations could
be better and more economically managed if all
were operated as departments by the Keystone
Company itself, and it was for that reason, and
not for the reason averred, that the properties
were acquired, and the charters of the subsidiary
companies surrendered.

It is true that in January, 19to, the Keystone
Company sent to varfus jobbers in watch cases
and watch movements a circular letter, a copy of
which is embodied in the petition.
From the time of its organization the company

had marketed its product in the United States
through wholesale jewelers and dealers serving
the jewelry trade, of whom there were, in Janu-
ary, two, about one thousand three hundred and
thirty. Between three hundred and four hundred
of these dealt in watches, and all of them were in
a position to do so if they saw fit. For a consid-
erable period prior to the date last named various
jobbers throughout the country had handled the
Keystone Company's goods in a manner which
it regarded as detrimental to its interests, and the
dealings of other jobbers with the company had
been unsatisfactory in other respects. The con-
duct and method of which the company com-
plained were, that because of its effort to remedy
abuses in the trade, especially by those of its
competitors, who had endeavored to make use of
an unworthy or underhand competition such as
the misuse of stamping or the assistance and en-
couragement of jobbers in effecting sales to
dealers of the same class by means of secret re-
bate and ur derhand price-cutting, suspicion and
uncertainty had been engendered, fair and open
competition between jobbers and retailers had
been restrained, and the trade generally demoral-
ized.
The Keystone Company deemed it for its best

interest at the time to adopt a different plan of
distribution of its goods from that which it had
formerly followed. The new plan which it de-
cided to adopt was to sell its goods exclusively to
certain selected jobbers who were willing to
conform to its wishes as to the disposition by
them of its goods, and from time to time to
exercise its right to select jobbers as its exclusive
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agents, irrespective of whether or not its wishes
were complied with. It accordingly selected from
the thirteen hundred and thirty about one hun-
dred and twenty-five of the most reputable job-
bers in the trade, to each of whom it addressed
said letter. Its plan was in harmony with the
best retajl thought and practice. It involved no
element of compulsion. The avenues of distribu-
tion were not closed to manufacturing com-
petitors. The defendant company aimed to dis-
tribute its goods only through wholesalers who
would add stability, carry out its policy in spirit
and in letter.
The retailer is the master of his own business,

carrying what make of goods pleases him. All
the company insisted on was that what Keystone
goods he does buy shall be delivered to him at as
favorable terms as are enjoyed by any other re-
tailer.

Shortly after sending this letter each of the
jobbers thus selected was verbally informed of
the company's motives in making the change; but
they were made to understand distinctly that the
letter itself expressed its entire scope, meaning
and authority; that great care had been taken to
make its purpose clear, and that there was noth-
ing to be said beyond what was indicated by its
language. Neither the letter nor any oral state-
ment in connection with, or about, the same re-
quired from any jobber any agreement. Under
its terms no restriction was placed upon any dis-
position of the goods purchased, which the jobber
shall choose to make, "except that at all times
it had the right to exercise its selection of the
jobbers to whom it should sell its goods, that it
would exercise this right from time to time, and
that it would always refuse to sell to jobbers who,
in its opinion, handled its goods detrimentally to
its interests, or whose dealings with it were in
other respects unsatisfactory."
No contracts of any kind whatever were made

with jobbers. We deny that agents of the com-
pany or of any of these defendants threatened
jobbers that they would be entirely deprived of
the privilege of handling any of the lines of watch
cases and watch movements manufactured by said
company if they did not conform to the corn-
pany's demands.
No agreements of any kind were entered into

by the jobbers to purchase watch cases exclusively
from the Keystone.

Since the sending of the letter it has been as-
certained that because of misrepresentations by
competitors and others, and because of misin-
terpretation, the intention and effect of the letter,
which was to create exclusive agencies and there-
by increase competition and trade, and at the same
time cause stability in trade and insure values to
the consumer, was not appreciated, but that on the
contrary the intentions and acts in this respect of
this defendant were improperly being taken ad-
vantage of and abused by certain of its com-
petitors and jobbers. As a result of such infor-
mation this defendant has abandoned its policy
of exclusive agents, and is now selling, and has
for some time prior to the filing of this petition,
sold to jobbers, irrespective of the disposition by
them of the goods, and whether or not any such
jobbers dealt or deal in the watch cases of other
manufacturers.
For these reasons the letter referred to has

ceased to be acted upon by this defendant com-
pany for some time anterior to the filing of the
petition in this proceeding and said defendant
does not intend to further act thereon.
We deny the averments on the seventeenth and

eighteenth pages of the petition.
It is not true that in an effort to destroy com-

petition, or for any other reason, or in any other
way, the Keystone Company has manufactured,
or is now manufacturing, at its Philadelphia
Watch Case Works, large quantities of inferior
grade watch cases not labeled with any Keystone
brands, but put on the market at any price, re-
gardless of cost and labeled to suit the purchaser,
with long term guarantees ; or that those handling
the same are encouraged and urged to sell the
said cases at any price necessary to successfully
meet the competition of other manufacturers,
whether below cost or not; or that such manu-
facturers have been thereby compelled to compete
with inferior and falsely labeled cases, while the
Keystone Company preserves the prices of its
own regularly branded goods.
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It is untrue, and we deny, that the defendants
have urged the competitors of the Keystone Corn-
pany to sell their plants and businesses to it, and
have threatened them with destruction should
they refuse to do so; or that the defendants ever
declared their intention to acquire the remainder
of the trade and commerce in watch cases; or
that they have asserted they would spend a mil-
lion dollars if necessary to drive some of its
larger competitors out of business ; or that de-
fendants have asserted they would hang crepe on
the doors of such competitors' factories.
Such statements are utterly unwarranted and

are without foundation.
We have never urged any person or corpora-

tion to sell his or its shares of stock in watch
manufacturing business of any character. Our
purchases have been for the purpose of promoting
our own, or business generally, and have been at
the solicitation of the persons who desired to sell,
for reasons not in any way brought about by any
competition or conduct of the Keystone Company.

It is not true, and we deny, that "by an active
and energetic prosecution of the methods above
described, and by the means hereinafter men-
tioned, defendants have forced all competitors out
of the filled watch case business in the United
States" except certain companies named in para-
graph VIII of the petition.
We deny that the defendants have reduced the

sales of other competitors or monopolized the
trade in watch cases, as averred in said paragraph.
The effect of such letter and the policy of ex-
clusive agency of the defendant aforesaid has
been to increase competition and to increase the
sales of the defendant's competitors.
We deny that it is the intent and purpose of

the defendants that the Keystone Company "shall
monopTlize the remainder of said trade and
commerce."
We deny that the Keystone Company has

forced any competitors out of the filled watch
case business.
There are at this time in operation all of the

watch case factories making filled cases that were

in existence in 1899 with the exception of the

Essex Watch Case Company, of Newark, New
Jersey, which was a small concern which manu-

factured and sold solid gold and filled cases and
which failed by reason of the inferior quality of

its goods and its unbusinesslike methods.
Since the year t899 there have started in the

business of manufacturing filled watch cases two

factories, to wit: the Star Watch Case Company,

of Ludington, Michigan, and The North Ameri-

can Watch Case Company, of Mansfield, Ohio.

It is not true that the output of the companies

other than the Keystone Company, does not to-

gether exceed 20 per cent of the business in the

United States, in watch cases. On the contrary,

the percentage of filled cases manufactured by

these companies is more than 50 per cent of the

whole filled watch case manufacturing business.

We deny that we sell 8o per cent of all the

filled watch cases manufactured and sold in the

United States. So far from having, as averred,

reduced the sale of the output of competitors, we

aver that such output has been increased.

IX.

We deny that by any method stated in para-
graph IX, or by any other methods, have the
agents of the Keystone Company forced or in-
duced jobbers into agreements that they would
maintain the prices specified in the price-lists sent
in connection with the letter of January, 191o, and
further deny that "every effort has been put forth

by defendants to secure a compliance with these
agreements," no agreements such as are in said
paragraph averred to have been made.
We admit that the letter of July 28th, 1910, set

forth in said paragraph, was sent. We deny the
intent or the effect of said letter to have been

such as is averred in said paragraph of the peti-

tion.
X.

We admit that the letter of January 15, 1910,
contained a reference to the Howard watch as in
paragraph X of the petition is set forth. We also
admit that the copy of the Howard watch license
set forth in said paragraph is a correct copy of
the license given.
We deny, however, that this license system is

any part of any scheme "to force jobbers into
handling only goods manufactured and sold by
the defendant company, particularly watch cases,
and thus to monopolize the entire trade and com-
merce therein."
We deny that by any threats or action for in-

fringments or of withdrawal of the privilege of
handling the Howard watch, or that by any other
acts of intimidation, have we "secured down to
the present time a compliance with the conditions
of said license by both jobbers and retailers."
We deny, as we have heretofore denied, that

any agreements were obtained by the agents of
the defendant company from jobbers, in pur-
suance of said letter, or that there have been any
acts of intimidation.

XI.

We deny that by such unlawful restraints or
monopolization of the trade and commerce in
watch cases and in the Howard watch by the
defendant as are averred in paragraph XI of the
petition or otherwise, has the Keystone Company
"been able to realize a large and unreasonable
profit on its capital stock."

It is true that its net earnings for the year
1910 on its capital stock of $6,000,000 amounted to
about 14 per cent. It is not true, however, that
about one-half of its capital is represented by
trade-marks, good-will, etc., estimated at an ex-
orbitantly exaggerated valuation.
We aver that the trade-marks and good-will

of the company were worth fully the amount at
which they were taken. These trade-marks have
been known in the trade for a long number of
years and make our goods salable and lead to a
demand therefor.
The value of the tangible assets of the company

at the present time, exclusive of the good-will
and trade-marks, is about $8,000,000, and at no
time have the assets of the company been of less
actual value than the amount of its issued capital
stock.
We deny that by the maintenance of "reselling

prices" the Keystone Company has enabled "its
jobbers and also the retailers of the Howard
watch to exact from the public unreasonable
profits.
We deny the truth of the facts averred in the

last section of said paragraph XI of the petition.
The section to which we refer is the one com-
mencing with the word "Furthermore" and end-
ing with the words "uniform price of $6.75."

XII.

We deny that any consolidation or "absorption"
referred to or mentioned in Section I, paragraph
XII of the petition, was unlawful. We deny that
by reason thereof there was vested in the Key-
stone Company "the power to dominate and
monopolize the manufacture of filled watch cases
in the United States and the interstate and for-
eign trade and commerce therein."
We deny that any consolidations or unifications

of the management of properties by the Keystone
Company was effected or is maintained, "with the
intent and for the purpose of destroying compe-
tition in the interstate and foreign trade and
commerce in filled watch cases and of monopoliz-
ing the same."
We deny, as we have heretofore denied, the

fact of manufacturing and placing upon the
market an unbranded line of watch cases which
are sold at any price no matter how much below
cost necessary to meet and overcome competition,
and we deny all the averments of fact in the
second section of said paragraph XII.
We repeat our denial that anything done by

said company or defendants was "done with the
intent to destroy competition and to monopolize
the interstate and foreign trade and commerce
in watch cases." We deny that any acts of said
defendants done "materially aid in the monopoli-
zation of such trade and commerce."
We deny all the averments of fact made in the

third section of paragraph XII of the petition,
and especially deny any restraint of interstate
trade or commerce by the Keystone Company,
and all averments of exaction from the public
of an unreasonable profit and of any "general
scheme to monopolize the entire interstate and
foreign trade and commerce."

(Continued on page 582c)
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BUFFALO, NEW YORK

March I, 1912 THE

The Keystone Watch Case Company's Answer
to the Bill of Equity Filed by the Govern-

ment December 13, 1911
(Continued front page 182a )

Under the advice of counsel we deny the aver-
ments of law in the sub-divisions (a), (b) and
(c) of section 4 of paragraph XII of the petition.
We deny that any provisions or agreements in

connection with the Howard watch, illegally
monopolize the trade therein or confine it to a
limited number of dealers. We further deny that
said license system is a material part, or is any
part, "of the general scheme of defendants to
destroy all competition in the watch case industry
and to monopolize the interstate and foreign
trade and commerce in watch cases." We further
deny that there is or has been any scheme, gen-
eral or otherwise, of the defendants, such as is
stated in said paragraph.

XIII.

We deny all and every averment in the peti-
tion, of combination, conspiracy, or agreement to
unlawfully restrain o'r to monopolize the inter-
state trade and commerce in watch cases and in
the Howard watch.

XIV.

We pray that we may, under the rules of court
in such cases made and provided, be permitted to
avail ourselves of all matters of defense in law
to the merits of the petition in our above answer
set forth, of which we might have availed our-
selves by demurrer or plea in bar, with the same
force and effect as though we had filed a sep-
arate demurrer or demurrers, plea or pleas, in
bar.

XV.

We pray to be hence dismissed with our rea-
sonable costs in this behalf most wrongfully sus-
tained.

THE KEYSTONE WATCH CASE CO.,
EDWARD T. STOTESBURY,

Vice-President.
THEOPHILUS ZURBRUGG,
By
JOHN G. MUELLER,
CALEB F. Fox,

Attest : EDWARD T. STOTESBURY,
JOHN G. MUELLER, JOHN G. MUELLER,

Secy. CHARLES M. FOGG,
F. H. KAIN,
IRVING SMITH.

I Seal of
The Keystone
Watch Case

Co.

Death of Louis Kaufman

Noted Jeweler Passes Away—A Watchworker

of Unusual Skill

New Orleans, La., February 18.—A sudden
attack resulted in the death of Louis Kaufman,
brother of Charles A. Kaufman, the well-known
Dryades street department store man, and him-
self one of the most expert watchmakers in the
city. He was seventy-one years of age and had
resided in New Orleans for over forty years.
Despite his advanced age Louis Kaufman was

hale hnd active to the very time of his death.
He was an angling enthusiast and only a few
weeks ago took a fishing trip in the Bay Adam
section.
Mr. Kaufman came to this country from Ger-

many when he was about eleven years of age,
settling in Galveston, Texas, where he lived for
possibly twenty years. During the civil war he
served in the Texas calvary. His office lately has
been in the Wells-Fargo building, where he con-
ducted a watch repairing and jewelry business.
His skill as a Watchmaker is known throughout
the city.

Miss Pearl Kaufman, his daughter, was to
have been married on February 22 to Michel
Levy, and Mr. Kaufman had found mtich enjoy-
ment in anticipation of the happy event.
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Death of David A. Lamb

Well-known Jeweler and Grand Army Man
Passes Away—One of the Youngest Cap-
tains in the Civil War

David A. Lamb, of Wilmington, Ohio, one of
the oldest retail jewelers in the state of Ohio,
died at his home February 12 after a short ill-
ness, He was one of the best known and most
highly respected jewelers in his section of the
country. He was born in Findlay, Ohio, May 12,
1842. He had been in the retail jewelery bus-
iness in Wilmington since 1868.
His connection with the jewelry business dates

back to 1859, when he left Findlay and went to
Chillicothe to learn the business. While there
the war broke out. He enlisted as a private and
served throughout the war, being mustered out
as captain. He was one of the youngest captains
in the Civil War. He was very active in the
work of the Grand Army of the Republic and
was chaplain of his post from its organization up
to the time of his death.
In starting in business at Wilmington he pur-

chased the stock of Charles Hinman. In 1875
he erected the building which his store occupies
at present. Captain Lamb was very prominent
in the work of the Presbyterian church and was
for many years superintendent of Sunday-schools.
At the time of his death he was a member of
the Ohio state legislature. A widow and a son
survive him. Captain Lamb was a most lovable
gentleman. He possessed a striking character,
well-rounded and gentle. He was broad-minded
and liberal in his thoughts and displayed many
admirable qualities. He had a host of friends in
and out of the jewelry business who will learn
of his demise with profound regret.

Veteran Wisconsin Jewelers
With Remarkable Records

Octogenarians Still Work at Their Trade—One

Has Completed Sixty-three Years as a
Jeweler—Both Enjoy Good Health and Are

Proud of Their Calling

The jewelry trade of Wisconsin are very
justly proud of the quite remarkable record of
two of their number. One of these is Charles E.
Ryan, of Baraboo, Wis., whose portrait is here

shown, and who
is entitled to the
distinction of dean
of the jewelers of
the state. Mr.
Ryan celebrated
his eighty-fourth
birthday January
26, 1912. He was
born in New Ips-
wick, N. H., in
1828 and after
working four years
as an apprentice to
Martin Ames, of
New Ipswich,N.H.,
conducted a jew-
elry establishment
of his own in New
Ipswich for a pe-
riod of five years.

He went west in 1853, traveling by train as far as
Buffalo, N. Y., thence to Chicago by boat, and by
train to Beloit. As there was no railroad farther
west he was obliged to journey by stage from
Beloit to Madison and on to Portage, where he
arrived in January 1854. He opened a jewelry
store in Portage, but in April, 1855, removed to
Baraboo. The journey from Portage to Baraboo
was made by ox team, which was ferried across
the Wisconsin river.

Arriving in Baraboo Mr. Ryan opened a jewelry
establishment in a building on what is now
known as Oak street. He has conducted this

CHARLES E. RYAN
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business on the identical site, p6 Oak street, ever
since, a period of fifty-seven years. His store
has been robbed once and once burned. After
the loss by fire Mr. Ryan rebuilt on the old loca-
tion, and at the age of eighty-four years is con-
ducting his business in the same place.
Adding to his fifty-seven years of business life

in Baraboo one year as a jeweler in Portage and
five years in New Ipswich, he has in all com-
pleted sixty-three years of business life as a
jeweler and proprietor of jewelry establishments.
In spite of his many years he is able to read and
write without the aid of glasses.
Mr. Ryan is the head of a family of jewelers.

Joseph Ryan, of Grand Rapids, Mich., who owns
a jewelry store in that city, is a nephew; the
late Oscar Ryan, of Reedsburg, a well-known
jeweler, was also a nephew; Albert L. Haman,
one of the largest wholesale watch and diamond
dealers in the northwest, located at St. Paul,
Minn., is a son-in-law, and A. Ch. Reisz, for
many years an associate of Mr. Ryan in the
jewelry business is another son-in-law.

It is hoped that for many years Mr. Ryan
may continue in conducting his jewelry estab-
lishment in Baraboo.
The other veteran is German Scherzinger, of

Fond du Lac. Mr. Scherzinger, who is credited
with having opened. one of the first jewelry stores
in the state, has
been engaged in
business here for
the last fifty-six
years, forty-eight
of which have been
spent in the store
which he now oc-
cupies.
In 1832, in the

black forest of
Germany, the an-
cient home of
clock-making, Mr.
Scherzinger was
born. It was only
natural that he
should take up the
trade of his fore-
fathers, and at the GERMAN SCHERZINGER
age of sixteen he
started to learn his trade in Gutenbach, Baden.
He learned it so well that today he is regarded
as one of the most expert clock and watch repair
men in the northwest.
He came to the United States in 185r, and

after working ill New York City for a time he
went to Fond du Lac in May, 1855. His store
was the first jewelry establishment in eastern
Wisconsin.
The venerable jeweler is still active in business

and loves the intricacies of a difficult job of
watch repairing as much as ever. He is an
honored member of the Wisconsin Retail Jewel-
ers' Association, as well as of the Fox River
Valley Jewelers' Club. He was among those who
organized both associations and he never misses
the meetings of either. All wish him many more
years of life and happiness.
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The Busch "Stellux"
In Weight—
The Lightest

In Quality—
The Best

In Form—
The Most Compact

6054—SIX POWER

Prism Binocular

In Weight—
The Lightest

In Quality—
The Best

In Form—
The Most Compact

6056—EIGHT POWER
The "Stellux " (34 actual size)

AGAIN the Busch factories have given to the public a unique development of the prism binocular. To their otherwell-known models, with which the users of the best field glasses have been long familiar, they have added the"Stellux"—a glass especially distinguished for its small size, its light weight and the compactness and simplicity of itsconstruction. The weight of the " Stellux " is but nine ounces.The U. S. War Department under date of September 24, 1910, makes reference to the " Stellux" as follows: " On accountof its excellence, light weight, and small size, this glass is especially suitable for the small field glass of an officer who desiresa high power field glass."

Ask Your Jobber for the Latest Pamphlet

SUSSFF,LD I,ORSC CO9 H & Importers and Manufacturers' Agents
.1 90-94 Maiden Lane, New York City

R. L. & M. FRIEDLANDER
 Wholesale Jewelers 

Send for

Our New

Beautiful

Jewelry

Catalogue
No. 67

WrIMIMP 

Also Our

New

Watch

Catalogue

No. 66

30 MAIDEN LANE, NEW YORK
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ONKEN
','OU NITS

eiPAY rOffR
Just Read What Mr. Setron,

of Parkersburg, W. Va.
Says AboutHere's The Letter

A. H. SETRON
Jeweler

N. W. Corner Market Street and Court Square

Parkersburg, W. Va., Dec. 26, 1911.

The Oscar Onken Co., Cincinnati, Ohio.
Gentlemen :—I take great pleasure in sending you

herewith my check to cover invoice for set of ONKEN Wood
Window Fixture YOUNITS shipped Nov. 27th last.

I feel that every dollar I am sending you has made
me $10.00 profit during my Christmas trade.

Our Christmas trade this year was beyond my expecta-
tion, and I attribute a great deal of it to the fine window
displays made with your Fixtures.

Wishing you a prosperous New Year, I remain,
Yours respectfully,

A. H. SETRON.

Patented 1911, United States, Canada and England.

Copyright 1911.
The Full Set.

The above illustration shows entire set of No. 11 JEWELRY YOUNITS, comprising 100
YOUNITS to the set. There are 18 display slabs made of well-seasoned oak lumber. All

slabs are fitted with tilting metal adjustments on back for holding them in different positions.

The 18 slabs are covered with velvet. 'Elle remaining 82 YOUNITS consist of BASE
BLOCKS, UPRIGHTS, CROSS ARMS and EXTENSION YOUNITS, in assorted lengths and

sizes, which will enable you to make HUNDREDS and HUNDREDS of Window Trims and
as many odd and standard fixtures.

Patented 1911.

ONKEN
INTERCHANGEABLE

YOUNITS

WOOD WINDOW FiXTOR

Now I positively can do the same thing for you with my
$26.00 set of Jewelry Store Window Fixtures.

The price and investment should not be considered when
results of this kind knock at your door.

Change your window every day, so that people will look forward to
seeing your new ideas.

Keep something new before the public. Fix up your windows and see
what happens. It is not much trouble. Other dealers have increased their
business by doing so; why not you ? Get busy and give it a fair trial, not
once, but several weeks in succession, changing your display at least every
day.

Attractive windows are business holders. Start the foundation right by
using ONKEN YOUNITS.

Each set is put up in a HARD WOOD HINGED-LID STORAGE CHEST (oiled finish).
Fixtures are made of a fine quality of weathered oak in a soft, mellow, waxed finish.
The 18 display slabs in the set are covered with velvet in black, green or purple

shades, with adjustable metal attachments on back so slabs can be set at any angle.
When not otherwise stated, orders are filled with purple velvet slabs.

SHIPMENTS MADE AT ONCE.

THE OSCAR ONKEN CO.
Established 32 Years

758 Fourth Avenue

Cincinnati, Ohio
h

U. S. A. thf°
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12 Gross Timing
Washers ForissAmerican andsw Watches

IN FINE LEATHER CASES

No. 16. Price $3.25

CUT SIZE

This Cabinet contains many new
sizes of Perfect Fitting and Accurate
Timing Washers for both American
and Swiss watches. Especial atten-
tion is directed to the assortment of
1 minute washers that are valuable
for bringing regulator to center when
there are no timing screws on watch.

Each bottle numbered and sizes
run from the small 10 Ligne up to
the large Veritas.

JEWELERS' GAS-HEATED
SOLDERING IRON

PAT. APPLIED FOR. Length 9 in. Over All
A—Soldering Copper. C—Burner.
B—Burner Tube. D—Gas Tube Connection.

Gives

Continuous

Heat

Uses Illuminat-
ing Gas. Attach
to any gas burn-

er. Iron will heat the copper in one-half minute. Can
also use Acetylene Gas; attach to generator or Prest-
0-Lite tank. The Soldering Iron is Light, Durable
and Handy. A time saver. By removing the copper
the burner can be used as a Torch for Brazing.

Price 75 Cents Each

A NEW POLISHING CLOTH

F

Small Size - - - $ 1.50 per dozen
Large Size - - - 2.50 "

Write for Our

Latest

Up-to-Date

Cloth-Bound

Pocket

Price List of

Tools

and Material

Set of 21 Best Quality Stone Setting Millers

These Cutters are made of the very best quality of steel and have a very fine
cut so they will do a nice clean job. The larger cutter has an adjustable collet
which will fit all larger sizes for the purpose of regulating the depth of cut.
The small cutters have similar collets for the same purpose. The cutters are
numbered from 1 to 20. Put up in nice cloth-covered box and solid mahogany
block.

Price $3.75

Regent Specialties for American Watches

$ .75 dozen
0 gross

JE

$ .7r, dozen
7.50 gross

$ .75 dozen
7.50 gross

$ .15 dozen
1.50 gross

C, 4/((c Gisr,

0—cs- -

—

-

•

0
0c.
0

0

•

0
--0-

0

(4),

$ .10 dozen
1.00 gross

Eastern Sole Agents for NEW ENGLAND WATCH MATERIAL

Cross 0 Beguelin
(A Corporation)

Importers, Exporters and Manufacturers
Watches, Diamonds, Jewelry,
Silver-Plated Ware, Etc.

$ .20 dozen
2.00 gross

23 Maiden Lane, New York

;rorTi r
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Solutions of Knotty Problems in Watch Work — Interesting Trade Queries

Answered—Echoes of the Author's Address at Richmond Convention

Special Contribution to THE KEYSTONE by GEO. D. PARSONS, Washington, D. C.

In complying with your request for a con-

tribution to the columns of the Easter Num-

ber I feel inclined—with your permission,

of course—to answer some of the queries

that have come to me from your readers as

a result of my address before the National

Retail Jewelers' Association at Richmond,

Va., in August last. I do this in the hope

that in answering these questions I may be

benefiting some others who have had the

same problems to worry over. So in pursu-

ance of this plan I will first discuss the

subject of
Mainsprings

Fitting a mainspring to a watch is not
usually given enough care and thought. A
mainspring is at its best when it fills the
proper amount of space and at the same
time gives the correct amount of power to
the train. In a rough way you may count
on not less than eleven turns or coils of
spring (besides the heart or center) as being
necessary to give best results.

It is very easy to know just how many
hours your spring will run the watch by
counting the teeth in the barrel and divid-
ing this by the number of leaves in the
pinion, then multiplying result by number
of turns you can wind the spring. For ex-
ample : Your barrel has eighty teeth and
center pinion has ten leaves. This would
give you eight hours as the running time
of one turn of barrel. Now, if you can
wind your spring five turns, your watch
would run forty hours. Use only high-class
mainsprings and charge a price sufficiently
high that you can afford to do a good job,
thus adding to your reputation for reliable
work, for a reputation for mere cheapness
is worse than no reputation.
These finer quality springs are "centered"

so that in winding them up you will see
them draw evenly toward the arbor, and
not, like many American springs, pull off
to one side of the barrel and grind in the
winding; and, worse still, in the unwinding
the power is delivered by jerks, and not
steadily, as it should be.

Hairsprings

In selecting a new hairspring it is well
to see that your balance is true and poised

before vibrating the spring to the proper
number of beats, as a slight alteration in
segments will carry the weight to or from
the center of balance ,enough to make sev-
eral minutes a day difference, if balance is
trued after spring is fitted.
A properly selected spring will lie within

the regulator pins, with all coils evenly dis-
tributed around the collet, and out to outer
coil, when trued in round and flat. In
breguet springs there is greater latitude as
to diameter, but too small a spring is not
advisable, and a spring of the diameter of a
little more than one-half the diameter of the
balance seems to be accepted by some of the
best makers as a standard, while in one
American watch at least you will find a
breguet spring very much less in diameter,
giving good results; so you see there is
something besides mere size that regulates
performance. A spring is likely to give
good results that has from twelve to fifteen
coils well drawn, clean and clear from rust,
and pinned in so as to make the pinning
point in collet and stud come on some side
of staff, thus making full coils. It is some-
times found advisable to vary this rule in
getting adjustments, but that is another
story and not for discussion here or now.

Rusty Hairsprings

It is never desirable to allow a hairspring
to remain in the watch after it is attacked
by rust in the least degree, and the work-
man should warn the wearer that such a
watch is not to be relied upon. It may not
give trouble at once, but it may. And in no
case should a railroad man's watch be al-
lowed to contain a rusty hairspring. Lives
depend upon a less thing than this.
Purchase springs that are graded in

strength and diameter, and you will always
be able to find a spring of proper strength
and form. Saudoz and Lutz hairsprings are
finely tempered and can be obtained in
graded strengths, and by numbers that you
can always use to renew orders.

Watch Cleaning

I am asked for my system of watch clean-
ing, which I gladly give, although this sub-
ject has already been threshed out pretty
well in your columns. I string all parts
upon fine, soft wires, and in such a manner
that they will not scratch each other in han-
dling. I then brush them very thoroughly
with benzine to remove all oil. Next I let
the water run upon them just as I am ready
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to dip them into the cyanide bath. I shake
them quickly in this cyanide solution (one
ounce to a pint of water) and rinse thor-
oughly, and I often dip these parts a second
or even a third time in same way. Next I
wash very thoroughly with Ivory soap and
warm water, and here care is needed to com-
pletely remove all traces of soap by careful
rinsing in clear, clean water before putting
into clean alcohol (95 per cent grain al-
ways), where I again shake the parts before
I remove them to sawdust (hot sawdust if
possible), when I gently draw the parts
through many times.

Don't leave your watch parts standing
with water on them before placing in alcohol
if you want clean, spotless work. My opin-
ion as to benzine is that is is only good to
prepare the watch for cleaning.

As to Escapements

It is not easy to convey much that is
useful to the uninformed in the limits of
such an article as this, but I would say in
a general way : Look carefully to the "safety
action," which includes a safe "locking,"
with just enough shake of guard pin to
allow a safe passage of the roller without
touching the guard pin (or guard point on
Swiss forks). This is of tremendous im-
portance in railroad work. A railroad
man's watch is subject to rough usage, and
if the escaepment can unlock by a jar it may
cause perhaps only a temporary stoppage,
but enough maybe to cause a disaster where
this watch is the only one depended on for
"running on schedule time." If you can
stop a railroad watch (or any other) by
throwing the seconds' hand backward and
holding it an instant, do not allow this watch
to go out of your hands until this is cor-
rected. It shows a poor safety action and
it is unsafe.
You sometimes get this unsafe action

through escape wheels being "out of true
in round," so it is well to examine every
tooth as to "locking," and it is well to see
that the "drop" is equal on all teeth also, for
sometimes a bent tooth will cause great
trouble before discovery.

As to Index Cards

In my address before the national retail
jewelers' convention I used an "index card"
as an illustration of labor-saving in keeping
records of watch repairs, and many have
written me to send them a sample of this
card, which I gladly do if stamp is enclosed
for return postage; and I wish to say to
those who have written for sample card
without enclosing postage that I found it
was too expensive an undertaking to fur-
nish hundreds of cards and pay postage
also. Enclose postage to my address at
3337 Twentieth street, N. W., Washington,
D. C., and I will do the rest.
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GROBET SWISS FILE
The Standard of File Excellence for Over 100 Years. All Genuine Grobet Swiss Files Have the

Rabbit Trade-mark. Made in all Shapes and Cuts for Watchmakers, Jewelers, Silversmiths, etc.
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Backed by Years
of Development
and Experience.

IN COMPARING PRICES WITH OTHER LATHES,LEARN THE DIFFERENCE IN SIZE, QUALITYAND DETAILS OF CONSTRUCTION.

Actual
Size of

Webster-
Whitcomb

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking andrepairing. Special attention paid to the selection andtreatment of material used in all wearing parts. Lathesare constantly reported doing service 15 to 20 years with-out repairs. All workmanship guaranteed.

Capacity, 2 1 16"
Price, $8 00

LATHE, with Taper Chuck, Screw Chuck, 6 in. Cement Chucks,Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00LATHE, as above and 10 Wire Chucks (12 Chucks)  41.00LATHE, less Tallstock, deduct $6.50 from the above prices.Wire Chucks, each $1  00 Wheel Chucks, each $1  00Snyder Chuck   . 8.00 Universal Face Plate . . . 9.00

ALL

EMERGENCY JOBS
can be handled

with

Accuracy and Dispatch

with the

Webster -Whitcomb

Snyder Chuck
ci Quick and easy to cperate, with a convenient varie.ty .1teps to accommodate
a large range of work. All jaws are carefully fitted with a large bearing on the
plate and long guiding tongue. The scroll is now made with a coarse knurl and
extra heavy, giving ample strength for all classes of work. q These chucks are
mcunted on any size or style of stem to f.t the various makes of watchirakers lathes.
14 Considered indispensable by many watchmakers.

IMPROVED

WEBSTER-WHITCOMB
PIVOT POLISHER

Has all the features necessary for rapid pivot polishing.

q This pivot polisher, when mounted on a lathe a, illustrted inabove cut, is especially adapted to finishing or polishing pivots ofwatches. The enlarged portion of the illustration shows a balancestaff and section of a lap formed on the corner to give a proper roundto the pivot. The polisher-spindle is mounted on a swivel headwhich can be set at any angle desired, and is driven by a round beltrunning over a set of idler pulleys to a regular countershaft. Samecan be quickly adjusted to any position, and is very sensitive in itsoperations.
111 Price complete, including 2 laps . $11.00

The American Watch Tool Co. have added new and especially designed machinery toguarantee accuracy and improved facilities. Every part of their lathes and attachments isinspected after each operation up to assembling, and each assembled tool is carefully in-spected up to the point of packing.
FOR SALE BY JOBBERS

SUSSFELD LORSCH & CO . 90_94 Wholesale Distributers 9 Maiden  Lane, NEW YORK

Pat. May 16, 191.
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One of the Handiest Tools
for the Bench

THE CRABILL
PEG WOOD

SHARPENER
This device consists of a sharpener and guide ; it puts a perfect point on

pegwood. Only one hand used when sharpening.
The fastener is attached to the left side of the bench, and the sharpener is

readily removed when not in use. Always ready and never in the way.

Price, complete 75 cents OPEN

■IL

HALE
WATCH PROTECTOR

Price

PAT. FEB. 2, 1909

SIZES: 12, 16, and 18

COLOR : Tan Shade

FITS LIKE A GLOVE

Made of fine, soft leather

- $1.00 Per Dozen

New Style Culman Balance Chuck S TAYT RUE BALANCE
Clamping and Staking Tool

"tat LOOK FOR STAMP

Made with three interchangeable screw-on plates, drilled with No. 8, 10,

and 12, holes. Plates are made like the screw bezel on a watch and can be

changed instantly; they increase the holding capacity cf the chuck tenfold,

making it practical for many train wheels now difficult to chuck.

Price - - $4.00
MANUFACTURED BY

C. CULMAN, Maple and Hazel Avenues, MAPLEWOOD, MISSOURI
Endorsed by over 7000 Users

SEND FOR CIRCULAR OF THE LATEST

Culman Time Saver

WHAT OTHERS SAY COUNTS

Fairfield, Nebr., Jan. 16, 1912

C. CULMAN, Maplewood, Mo.

Dear Sir:—
I purchased one of your Staytrue Balance Clamping and

Staking Tools thru Meyer Jewelry Co., for a Christmas gift to my Watch-
maker last Xmas and it proved to me to be such a valuable tool that

I feel that I cannot keep house without one myself now that he has

left my employ, and so desire that you forward to me another of these

tools just as early as possible.
Yours very truly,

M. L. JONES.

Our interests are mutual—buy Culman tools and we both make more money.

BEWARE OF IMITATIONS

The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,
celluloid, ebony, wood handle umbrellas, etc. Monofil has

many advantages : it fills cuts flush with the surface and

is not damaged by water or ordinary chemicals, and sticks
tight in the monogram cuttings.

You know from experience how much trouble engravers

have in doing monogram inlay work. Monofil can be

applied without heating—simply by rubbing it over the
monogram.

ASSORTMENT No. 1. In six colors—dark blue, light blue,

red, pink, black and white. Packed 6 sticks in a box for $1.00

ASSORTMENT No. 2. Dark blue, royal purple, golden

brown, green, lavender and black . . . . ...... $1.00

Any of above colors 2 cents each

Gold  35 cents each

Silver  35 cents each

FOR SALE BY JOBBERS

SUSSFELD, LORSCH & CO., — WHOLESALE' AGENTS —
90-94 Maiden Lane NEW YORK
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Staking Tools

Inverto, Price $35.00

Manufactured by

MK Kendrick & Davis Co.
Lebanon, New Hampshire

INVERTO

!RADE MARI(

A great time saver; the best staking tool money can
buy. 1 20 punches, 25 stumps. Punches may be inverted, passed
through the largest hole in the die and used as stumps, giving
the widest range of work. Finely finished, fully guaranteed.

Put Up in Fine Mahogany Case

Price $35.00

K. & D. NEW STYLE STAKING TOOL
Next to the Inverto, the new style staking tool represents the highest type of tool. The frame is

very rigid and graceful in design. It has the on and off friction punch sustainer. Furnished in the
following combinations of punches and stumps in mahogany case or under glass cover. Mahogany cases

are all drilled to hold 1 20 punches and 30 stumps.

Send for Our New Catalog of Staking Tools, and Our Book of Tools No. 6,Describing Over 400 Styles of Watchmakers' Tools. Both Catalogs are Free

Patented
June 1, 1909

Showing Frame about 2-3 Size

In Mahogany Cases
No. 12B. 100 Punches, 24 Stumps $22.00
No. 13B. 76 Punches, 20 Stumps 19.50
No. 14B. 60 Punches, 18 Stumps 17.00
No. 15B. 50 Punches, 14 Stumps 15.00
No. 16B. 120 Punches, 30 Stumps 26.00

Glass Cover
High Base

No. 12 100 Punches, 24 Stumps $20.00
No. 13 76 Punches, 20 Stumps 17.50
No. 14 60 Punches, 18 Stumps 15.00
No. 15 50 Punches, 14 Stumps 13.00

Glass Cover
Ball Bearing Base

No. 12A. 100 Punches, 24 Stumps
No. 13A. 76 Punches, 20 Stumps
No. 14A. 60 Punches, 18 Stumps
No. 15A. 50 Punches, 14 Stumps
No. 16A. 120 Punches, 30 Stumps

$21 MO
18.50
16.00
14.00
25.00 No. I6A. Price $25.00

SUSSFELD9 LORSCH 8z CO. 90 Maiden Lane, NEW YORK, N.Y. WHOLESALE AGENTS 
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Additional Views on
Watch Repairing

The Discussion Waxes Warm—A Spirited De-

bate That is Creating Widespread Interest.

Still Other Views Invited

By S. A. ALT, Petersburg, W. Va.

I have read with much interest the dif-
ferent methods of watch cleaning and oiling.

My method is as follows for all good
watches : Before taking the movement apart
I see that it is all right and properly ad-
justed. Then I take the movement down. I
remove all parts from the plates and put
everything except the lever in good benzine.

I leave it in the benzine until I have cleaned
the case. I then take a very soft watch
brush, remove one piece at a time and brush
until dry. I lay all parts on a glass plate
that is perfectly clean. Then when done I
use soft elder pith and clean all bearing

surfaces, such as pivots and steel pinions.

I then use chamois to wipe off plates and all

large parts.
The balance mainspring and roller table I

leave together, and always on taking it from

the benzine I put it in sawdust and shake

some to clean it. After taking it from there

I brush it off clean, and use soft elder pith to

clean pivots, roller table and jewel. I peg

out all pivot holes from both sides of plates.

This method is for all watches that have

been well cared for, and for watches that

are tarnished I use the cyanide process to

remove the tarnish, and I afterward clean

in the usual manner.
As to oiling, I always use the best oil I

can get. I use an agate oil cup, and my oiler

is made from a piece of twenty-four-gauge

gold wire slightly flattened at the end so as

to hold the oil. In case I get too much oil

on I have a small piece of chamois that I
touch on, and it quickly takes up the oil.
It is not proper to oil the roller jewel, as
the oil at this place will slow down the rate
of a watch. The oil also loosens the shellac,
and by the motion of the balance and parts
the dust and dirt are fanned direct to the
roller and fork. Therefore, if it is oiled, a
place is formed for the dust to lodge in. The
pallets should not be oiled on account of oil
collecting dirt and dust, same as roller jewel,
as these are the most vital parts of a watch.
This is my method for cleaning and I have
had no trouble. Watches thus cleaned, when
they come back again in eighteen months
to again be cleaned and oiled, I find in good
shape.

By E. C. CHAMBERLIN, Denison, Iowa

After reading the articles in TIIE KEY-
STONE on cleaning watches, I have decided
to add my method. I take a quart bottle of
benzine and four ounces of ether and let
it stand for a day, and am very careful not
to allow any of the sediment to get into my
bench cup. When I take a watch in hand,
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if it has any run in it at all, I examine bal-
ance and hairspring for true; then I take
watch down and put all but the balance and
lever into the bench cup to soak. I have a
fiddle bow made out of wire that I hook with
cotton thread, and this I charge good over a
stick of rouge and polish the balance with
this box. I then rinse thoroughly in the
bench cup and dry between folds of velvet
cloth, and dry hairspring with slips of blot-
ting paper and polish roller table with same;
give the fork same treatment, dry wheels
with the cloth and brush pinions with brush,
and use pith on pivots and teeth. I peg
jewel holes with pegwood, and each time I
sharpen peg I dig it. I oil each capstone
before replacing and oil tips of both pallet
stones. The velvet cloth I lay on show case
and make several marks across it with stick
rouge. This will give plates a fine polish,
and a camel's-hair brush will do the rest.
I bank my watch up with balance out of the
watch and leave banking screws in such a
position that it will give proper clearance to
escapement, and then set guard point prop-
erly to roller, and the result frequently is
almost magic. I insist on a true balance and
hairspring.

By WILL W. MILLEN, Clarinda, Iowa

I have been reading in THE KEYSTONE
some of the different ways suggested for the
cleaning of watches, and I smile a very
broad smile at some of the processes and
capers some workmen go through. We are
in business here not for the fun of it, but to
become the proud possessor of as many of
those round things made of silver and called
the American dollar as we can.
I take a watch down and scrub each part

with a brush and good benzine, and then
drop back into the cup of benzine until I get
through scrubbing, and then take out and
brush each piece dry on watch paper and
peg out the pivot holes or plate jewels. I
scrub the balance jewels with benzine and
clean with pith and pegwood. I always try
the balance between the plates after cleaning
and before assembling to be sure that it
swings free and is in perfect beat. I then
assemble and oil as I go along. I will put
my work up against anybody's for being in
perfect condition and giving absolute satis-
faction, and it doesn't take me all day to
clean a watch either.

By WILLIAM SOLOMON, Laurens, S. C.

For some time articles have been appear-
ing in THE KEYSTONE on the subject of
watch cleaning, and it seems to me that
every method is offered except the right one.
Of course, there will always be a difference
of opinion, so I will submit to you my
method of cleaning a watch, which I learned
from L. E. Blenchard, of Boston, Mass., and
I have not found any one yet who will do a
job better than L. E. Blenchard. He does a
thing right or not at all. I worked under
him for eleven months and know I learned
more from him in these months than in all
my time at the bench. Here is the method,
and you can publish it:

First I take the watch apart—everything.
I don't leave a screw in place ; I strip it per-

fectly. Next I wash in clean benzine with
soft brush; then I examine and polish all
pivots that need polishing, balance pivots in-
cluded. I change foot on cap jewels if
pitted. When I get all defects out I string
on wire hook, plates, wheels, etc. I dip in
solution of cyanide, two ounces to a gallon,
boiled in rain water. I hold in solution
about twenty seconds ; then I rinse in cold
water, then dip soft brush in water and rub
over cake of pure castile soap and brush
every piece ; then rinse off in cold water
clean and immerse again in clean hot water
—real hot—hold about thirty seconds, then
in grain alcohol, then dry in hot saw-
dust. I sift my sawdust. When dry I dust
and with camel's-hair brush I peg the holes,
change mainspring if old one is set and
assemble the watch. I oil all holes inside
slightly, using clock oil on the mainspring.
I oil the cap jewels a little and the pallet
stones ; don't oil the roller jewel. When I
get through with the watch it is clean and in
perfect order.

I can do a job like this on ordinary seven
or seventeen jewel movement in one hour
and a half, more or less, but I don't consider
time at all. It is results I look for, and I
generally get them. I don't stop for fear of
the pallet stone coming loose. When it does
I reset it. I don't beat around the stump
when I clean a watch. It is clean from a
seven-jewel movement to a Patek, Phillipe
minute repeater. I clean them all the same
way, and my method gives best results. All
those that do not obtain good results from
cleaning with cyanide either do not know
how to use it or are too much in a hurry to
get the work done.

By an OLD SUBSCRIBER

As a subscriber to THE KEYSTONE I have
read with interest the discussion on watch
cleaning. I think the cyanide process (if
the parts be properly cleaned of the solution
afterward) advisable on very dirty plates
and on tarnished gilt plates a necessity, to a
nice job.
My method of oiling, however, is different

from any mentioned. I put very little oil
on the cap jewel, then after screwing it on to
the hole jewel, place oil in the large cavity
of the latter, and coax it down till certain
that the pivot hole is full of oil, then remove
surplus from the large cavity.
Then oil all plate jewels that are not

capped, from the under or bearing side,
before setting movement up. The pivot will
then carry the oil through the hole and
insure the entire length of pivot being oiled
and the shoulder which bears on plate or
jewel, without spreading over the top of
jewel or plate, as will occur if too freely
oiled from the top after setting watch up.
I differ with one brother workman who

does not oil pallets. I have found watches
that would have sluggish motion that would
immediately respond to oil on the pallets, but
do agree with him that none should be
placed on teeth of escape wheel and only
smallest amount practical on pallets. This
is especially the case in watches of the
cheaper grade, when pallets are not highly
polished and the escape wheel is of brass.
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Occupies the summit of Achievement in Engraving Block construction.A 20-pound block of unlimited capacity.
The only block meeting every requirement of the Engraver in eitherfactory or store.
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NOTICE:—The genuine bears the registered REX TRADE-MARK andthe MAKER'S stamp. For your protection look for these marks.

For Sale by All Dependable Dealers Send for Illustrated Booklet Today.
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A. MUEHLMATT, Manufacturer
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Prize Winners in Contest, " Should Roller Jewel Be Oiled?"

Over Two Hundred Entered the Contest — The Prize-winning Essays — Good
Points from the Other Essays—A Disputed Point Definitely Settled—Long
List of Honorable Mention

The remarkable response to the invitation to
our readers to send in essays on "Should the
Roller Jewel Be Oiled?" proves that the question
is one of great importance and interest to watch-
makers generally. A total of over two hundred
cssays were submitted, only nineteen authors in
all favoring oiling the roller jewel, the vast ma-
jority condemning the practice. We are publish-
ing in full herewith the essays which have been
decided by the judges to be entitled to the first,
second and third prizes, as announced in our
issues of January i and 15. So many of the
essays, in addition to those winning prizes, pos-
sess merit, which we feel should be recognized
publicly, that we have decided to publish a list of

the names of authors whose essays are deserving
of honorable mention.
Then there are some essays each of which

brings out one or more points in an original and
striking manner, and we will give our readers
the benefit of these authors' ideas by the follow-
ing brief mention of them :

M. Green, Picayune, Miss., says : ".1 watch
running in its case is a veritable windmill, and
particles of dirt finding their way in are whirled
about until they lodge wherever there is oil to
catch them. The fork and roller action, if oiled,
soon accumulates so much dirt that serious dis-
turbance in the rating of the watch sets in."
Le Roy A. Reese, Harrisburg, Ill., emphasizes

the fact that, while dirt is bad in any part of the
watch, it is worst of all in its effects right at the
fork and roller.

J. R. Ellenwood, Bay City, Mich., says that the
usual use of oil on the roller is in trying to
counteract a defect somewhere else in the watch.
He says that most of the men who oil the roller
jewel "also oil the minute-wheel and never re-
move balance cap-jewels when they oil a watch."

H. C. Fisher, Anson, Texas, suggests a prac-
tical experiment. He says all admit that oil
thickens soon after being put on the roller jewel;
to get an idea of its effect, take a watch in good
order and perfectly clean, with no oil on its roller
jewel, and observe how much motion the balance
has, and time the watch. Then take the same
watch and put a little thickened oil from another
watch on its fork and roller, and observe the dif-
ference in the motion and timekeeping of the
watch. This contributor says he once believed
in oiling the roller jewel and that his actual
expermiments in the matter were what convinced
him that it is better not to do so.
Walker Greer, Mt. Sterling, Ky., mentions how

easily oil on a fork can stop a watch or ruin its
timekeeping when there is but little space between
the top of the fork and the bottom of the roller
table.
An
A 

account of a practical test on ten railroad
watches is given by Harold Lyman, Kenton, Ohio.
He says oil on the roller did not improve the
timekeeping even while the oil was yet fresh, and
he states it as his rule to "never use oil where
it is not of undoubted necessity, thus saving both
time and oil."
H. Lynn Wade, Springfield, Ohio, reminds us

that the fork and roller action is the place where,
of all parts of the watch, the least friction should
exist, so lie does not oil it because the oil always
soon thickens and produces excessive adhesion
and friction.

J. A. Campbell, Mt. Pulaski, Ill., says that in
the question "to oil or not to oil" it is a case
of choosing the lesser evil, so he doesn't use oil.

After explaining that he likes to exaggerate
when he is illustrating a point, C. A. Curry,
Smith's Grove, Ky., says oil causes the roller

jewcl to tend to stick to the fork as it leaves the
slot, particularly after it has become thick. He
says, "Now, if you will wrap a base-ball bat
Ivith a rug until as large as your thigh, then dip
it in pine-tar or molasses, how far can you
knock a ball with it?" and likens this to the
impulse a gummy fork delivers to the roller
j ew el.

Quite a number of the essays say that since
the fork and roller action is largely one of im-
pact it would be just as foolish to oil the roller
as to oil the head of a hammer in driving a nail.

J. A. Wall, Wendel), N. C., suggests that the
oil on fork and roller thickens sooner than on
the other parts because it gets beaten or whipped
like an egg.

Replying to those advocates of oil who say
that not oiling causes pitted fork-slots, C. A.
Richardson, Boston, Mass., says: "Cut forks
come from badly set, sharp-edged or chipped pins,
and not from lack of oil.'
As an illustration of friction caused by dust

collected and held by the oil, 0. V. Stanton,
Westport, N. Y., says: "Try skating on dusty ice
and you will have a practical demonstration of
what I mean."
Howard A. Evans, Worcester, Mass., calls at-

tention to the fact that as there is very little side-
play of roller in fork-skot, a comparatively small
piece of dirt caught by oil on the roller jewel
and carried into the slot can wedge fast and stop
the watch.

Quite a number of contributors mention the
friction of the fork and roller as being mostly
rolling friction, with very little sliding friction;
this being so, G. H. Bosworth, Buffalo, N. Y.,
asks, "Will oiling the wagon tire make the wagon
pull more easily?"
A few of the essays are in humorous vein and

one is in verse; if we had more space to devote
to this contest we would gladly publish these,
but are prevented by the fact that the space
needed has already overrun its proper limit.

We will, however, quote the final words of the
essay sent by George E. Everitt, Albuquerque,
N. Mex.: "To sum up, we must see that the fork
is, by nature, a 'knocker,' and that it 'jars the
balance of things' until it 'gets 'im goin'; but if
it is as forks should be, it will make the roller
jewel `do team-work like greased lightning,' but
without the grease, and emphatically so."

•

First Prize Essay by P. M. PETERSON, South
Bellingham, Wash.

In this question of "oil or no oil" on the roller
jewel and slot of fork we should first study the
functions of the parts involved and seek to dis-
cover if oil in this case or on these parts is a
benefit or the opposite.
The stand I take is that oil in any quantity on

the roller jewel and slot of fork is unnecessary,
and is more of a detriment than a benefit. I am
speaking of the general run of lever watches
from the seven-jewel grade up and of eighteen
size and smaller.
To begin with, why do we use oil? To over-

come or reduce friction. What is friction?
Friction is resistance caused by one body moving
or sliding over another and is almost directly
proportional to the pressure.
The question, then, is this, Is there enough

pressure or friction between the roller jewel and
fork to warrant the use of oil? If we examine
the fork and roller jewel action we find that it is
distinctly a "wheel and pinion" action; the roller
jewel in passing into and out of the slot of the
fork is precisely the same as a single leaf of a
pinion passing into and out of between two teeth
of a wheel.
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The next thing to consider is the amount of
friction in the roller jewel and fork. We know
that it is here at its minimum because pressure
is the least.

It is safe to say that the friction between roller
jewel and fork is less than one-seventh of the
friction between the teeth of the fourth wheel
and the leaves of the escape pinion, friction and
pressure being almost in direct proportion to
each other.
Now, let me ask, Do we oil the teeth of the

fourth wheel and the leaves of the escape pinion?
The man who does should share the fate of the
cold-iron blacksmith and "soft-solder Bill." Fre-
quently have I to clean train-wheels and pinions
that have been accidentally or intentionally oiled
and consequently prematurely clogged with dirt
that would otherwise not have found lodgment
but for the oil. Then, if we do not oil the fourth
wheel teeth and leaves of escape pinion, should
we oil another wheel and pinion action of one-
seventh the friction?
Most assuredly not.
Does actual experience bear out the above

theory? It certainly does. I have cleaned and
repaired thousands of watches. Hundreds of
them have I cleaned several times, and I have
thus had occasion to watch the wear (?) of the
fork and roller jewel.
In but one watch have I had trouble with the

roller jewel wearing the fork, and oil would not
cure this one It was a high-grade Swiss watch
with a three-cornered roller jewel, and the trou-
ble was entitrely obviated by replacing the tri-
angular pin (roller jewel) with one that was of
the correct "halfround" shape.
My experience has been that with a fork of

proper temper, with a roller jewel of the correct
material, shape and polish, the jewel acts as a
burnisher, and a fter years of continual running
( without oiling roller jewel) the fork will only
show a bright polished line or spot where the
jewel comes in contact with it. I have even no-
ticed this in many watches that did pot originally
have the slot in fork polished.
To further prove my point I must mention the

objectionable property of oil. This is its adhe-
siveness. We can easily see that if the slot or
roller jewel is oiled any particle of dust or dirt
that would chance to come in contact would
remain there, where otherwise, if no oil was used,
this would not happen. Consequently the oil
would cause the slot to clog if dirt and dust
were present.
Oil with age gets more and more viscid. The

roller jewel after receiving its impulse from
the fork leaves the same the instant the lever
strikes the banking pin. At this instant the bal-
ance receives a certain check on its momentum
if the fork and roller jewel is coated with this
viscid oil. I very frequently find this so sticky
that the watch can not overcome the "drag" and
stops.

All horologists agree that the less interference
the balance has in its swing or vibration the more
closely the watch can be rated.
If the thickening of the oil on the surface of

the pivots, which is so close to the center of
vibration, can affect the rate of a watch, would
not the thickening of the oil on the roller jewel
and fork affect the rate proportionately to a
greater extent, the roller jewel being so much
further from the center of vibration, and thus
causing greater leverage? It stands to reason
that it would; therefore, oil is a disturbing ele-
ment on the roller jewel.
Some one may now say that if the above is

correct it must be a mistake to oil the pallet
jewels and escape wheel teeth. Let us see if
it is.
The pallet jewel and escape teeth action is en-

tirely different. Here the power is totally trans-
mitted by a sliding motion. The tooth of the
escape wheel acts as a sliding wedge.
In the fork and roller jewel there is only a

small sliding motion compared with the arc
through which the roller jewel and fork move
while in contact.
We will take two very simple illustrations to

show the difference:
Illustration No. L—Supposing we had to raise

(Continued on page 548)
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A Message to the 25,000
Jewelers of America

Arizona

Phoenix, Ariz.
We are shipping you today by ex-press 0314 pennyweights of platinum.Please send us a check for thevalue of it.
We were so well pleased withthe refining you did for us lastMarch that we know you will dowell for us again.
Hoping to hear from you at anearly date, we are,

Very truly yours,
F. A. Hilderbran & Co.

Tennessee

Lebanon, Tenn.
Your check for $95.4 in paymentfor old gold and silver received, andis perfectly satisfactory; at least $tomore than I expected to get for it.Many thanks.

Yours truly,
B. J. Dillard.

Texas

Dawson, Tex.
Received your check for $50.10.\Vas pleased with your estimate; itwas more than I expected.

Yours truly,
\V. E. Pellerin.

Colorado

Pueblo, Colo.
Your check for $323.40 receivedtoday.
Your remittance is perfectly satis-factory, as I think the goods werecorrectly appraised.
Thanking you for quick returns,am,

Yours truly,

I. M. Ackerman.

New York

Ilion, N. Y.
The amount of your check is very

satisfactory and I accept it for oldg old recently sent you.
Thank you for your promptness,also.

Yours truly,

Walter C. Rix.

Michigan

Kalamazoo, Mich.
I am in receipt of your checkNo. 89,039 for old gold. Theamount is ten per cent more thanI expected.

Yours respectfully,
M. IT. Bell.

Illinois
Bloomington, Ill.

Received check, $19.20, for my old
gold, which is 0. K.

I have had some trouble gettingwhat my_ old gold was worth in thepast. You gave me just what itwas worth. give you my bus-iness from now on.
Yours respectfully,

C. B. Strickland.

Let's Talk
Matters Over

Where do you ship your
Old Gold, Silver and Plat-
inum, Sweepings, etc.?
We pay you four cents per
carat for old gold, and highest
market prices for old silver
and platinum.

We remit by return of
mail and hold your shipment
till you notify us that our
valuation is 0. K.

The very fact that such
jewelers as these send us
their shipments year after
year, is the very strongest
evidence we can offer of the
value we give in our estimates.

Oklahoma

Oklahoma City, Okla.
We are in receipt of your checkfor $828.49 in payment for old gold.

watches, etc.
It gives us pleasure to complimentYost on these excellent returns, theamount being in excess of our ex-

pectations.
Thanking you and assuring thatmy future accumulations of metalswill go to you, we are,

Respectfully yours,
H. A. Bump & Co.

Indiana

Richmond, Ind.
Yours of recent date, containingcheck for filled case and bracelet, athand, and returns on both are per-fectly satisfactory.
Thanking you very much for

promptness, etc., I remain,
Yours very truly,

J. F. Ratliff.

Iowa

Hartley, Iowa.
We have accepted both checks a,

follows: January 12, $4-70, andJanuary to, $62.04, and thank youvery much for your prompt service.
Yours truly,

Krebs Bros.

Minnesota
Litchfield, Minn.

Your check at hand for scrapsand same is entirely satisfactory;really more than I expected.
Yours truly,

E. W. Gruenhagen.

Illinois

Springfield, Ill.
Received check for sweeps, etc.,and find same very satisfactory.
Thanking you for same, we re-main,

Very respectfully,
Lochman Bros.

Kentucky

Owensboro, Ky.
Yours at hand and in responsewill say same is perfectly satisfac-tory, as always.

Yours truly,
R. Moss.

Maine
Bar Harbor, Maine.

Your check for gold and silver,etc., $52.70, received, which is very
satisfactory to toe.
Thank you for your promptness,also your liberal estimate of itsvalue.

Yours very truly,
C. E. Whitmore.

Goldsmith Bros. Smelting & Refining Co.20 John Street
NEW YORK NEW Building Arcade Building

CHICAGO SEATTLE, WASH.COR. MADISON AND WABASH
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Recent Progress of " Voltite"

A Successful Method of Electroplating or

Renovating Worn Metallic Articles by

Frictional Precipitation

By CHARLES II. PROCTOR, in The Metal Industry

In the August, 1911, issue of The Metal In-

dustry I gave in detail an account of "Voltite,"

the wonderful method of electroplating metals

with gold, silver, nickel, tin, brass or copper by
frictional precipitation. The invention of Arthur

T. Firth, a chemist and metallurgist, of Auck-

land, New Zealand, I predicted at that time that

if the preparation was placed upon the American
market an unusual demand would be created for
it, because the field has been ripe for years for
the introduction of a legitimate method of reno-
vating or recoating metallic articles with any of
the metals mentioned above. In recent years so
many fake plating powders have been placed
upon the market purporting to give a successful
deposit of "silver and other metals, that the
American public have become very skeptical re-
garding such claims, because when the applica-
tion was made to articles to be replated, the
deposit was so infinitesimal that the coating was
not worthy of the labor expended upon it.
Added to these the mercurial solutions, powders,
and what we might term ointments which have
proven so delusive when applied, that personally
I frankly admit that the American public have
good reason to be skeptical of the merits of a
genuine article of this description, but with the
introduction of "Voltite" the American public
can rest assured that they will have an article
of substantial merit and one that will accomplish
all that is claimed for it.

Large Australian Demand

In the Australian colonies the compound is in
great demand. It has proven to be a successful
commercial article, having passed the skeptical
and experimental stage, and if the demand for
the article should reach anywhere near that
credited to it in the Australian colonies, accord-
ing to the output reported by the Voltite Com-
pany, Ltd., of Auckland, it will require at least
twenty million tins of the material to supply the
demand of the American public. Mr. Firth and
Mr. Holmes C. Walton arrived in New York
from New Zealand in the early part of January,
representing the Voltite Company of Auckland.
They are at present maturing plans for the
formation of a large company with sufficient
capital to manufacture and place "Voltite" on the
markets of the world. Chemists, metallurgists,
scientific men and practical electroplaters have
proclaimed "Voltite" a wonderful discovery after
having seen practical demonstrations made with
it. On January Jo, through the courtesy of
Professor Tucker, of Columbia University, New
York City, a visit was made to the university
by Mr. Firth, Mr. Walton and the writer, and
practical demonstrations were given in the lab-
oratory. The first experiment consisted of
coating strips of sheet zinc with silver ; the
manipulation was carried on from three to five
minutes to prove that the thickness of the de-
posit of silver claimed was actually on the zinc.
The zinc was immersed in a 50 per cent solution
of hydrochloric acid and water, the action caus-
ing a reduction of all the metallic zinc to a
chloride in solution, leaving the silver in the
form of foil. The deposit would probably ap-
proximate one ounce Troy of silver per square
foot of surface. Electrically the amount of
silver deposit would equal an immersion by the
regular method of silver-plating in a bath for
not less than four to five hours.
The next experiment consisted of depositing

twenty-two karat gold upon sheet zinc. This
experiment was equally as successful as the
previous experiment. The metallic zinc was re-
duced by a solution of nitric acid, forming
nitrate of zinc in solution and the gold was left
intact in the form of a foil equal in thickness to
the deposit of silver. Experiments were then
made with nickel upon brass and copper, with
gold and silver upon steel. The surface of the

metals deposited were polished and then the base
metal was bent and distorted to see if the de-
posit was adherent, all of which experiments
gave successful results. At the conclusion Pro-
fessor Tucker expressed himself as being ex-
tremely gratified with the results and congratu-
lated Mr. Firth upon his invention. The ex-
periments prove without a doubt that "Voltite"
is not a laboratory experiment, but a highly suc-
cessful method of coating and renovating metals
so simple in its application that a child can apply
it.

A Practical Outfit

The compound in itself is a practical electro-
plating outfit, with the addition of water, which
is its natural solvent, and the slight friction used
in applying it forms a voltaic action exactly as
occurs in the electro-depositing bath by the aid
of the various salts and the energy created by
an electro-dynamo or battery. The metallic
powder forms the anode and the article upon
which the metal is to be deposited forms the
cathode. The addition of the moisture and
friction develops hydrogen, which produces a
reduction of the salt to a metallic state upon
the article itself. This completes the couple and
practically gives the same results as in the regu-
lar method of electroplating. The Hotel Astor,
New York City, has experimented with "Voltite"
to determine its practical utility in replating
knives, forks, spoons and other articles that are
in constant daily use. The chief engineer's re-
port is that "Voltite" gives perfect satisfaction.
The hotels of the country will eventually all use
"Voltite," and this will create a great demand
for the product. "Voltite" will be used by rail-
roads, steamship companies, owners of auto-
mobiles, yachts, motorboats, golf clubs, cafes,
household use, upon business signs, in banks,
department houses and wherever metal articles
are in use and become worn.
The public have already become interested in

"Voltite" to the extent that letters are being
received every day inquiring where "Voltite"
may be purchased or when it will be placed upon
the market.
The Voltite process of plating has been

brought to the attention of Dr. Joseph W.
Richards, professor of metallurgy, Lehigh Uni-
versity, South Bethlehem, Pa., and he has given
Mr. Firth quite a flattering report as to what
he thinks of the process and the results of tests
made by him in his private laboratory. Among
other things the professor says:
"The deposit of metal is formed very rapidly,

a few seconds after applying water and the
powder, and rubbing gently. This is important
as facilitating its practical use. The deposited
metals adhere tightly, and, in fact, in time seem
to partly penetrate the metal, and therefore ad-
here all the tighter. The deposit as first formed,
by gentle rubbing, is bright, and stands burnish-
ing to a brilliant polish. The deposit of silver
appears sensibly harder than the ordinary electro-
deposited silver. This would result in a deposit
of a given thickness wearing longer than an
electro-deposit of silver of the same thickness.
This is also of practical importance for the use
and durability of the plating. It is noteworthy
that the silver powder deposits silver upon me-
tallic silver, which would indicate that silver-
plating could be thus put on to any desired
weight or thickness. The same thing is true of
practically any metal that it is desired to de-
posit."

The Methods in Use for
Testing the Hardness of Metals

The testing of metals for hardness is now fre-
quently done and is attended with good results,
when comparisons are to be made, says The Brass
World. Its use in steel metallurgy has been at-
tended with particularly good results. There are
several methods in use for testing hardness, and
the following is a short description of each as
now employed:
The Brinell method is more extensively used

than any other for the non-ferrous alloys and is
based upon the resistance offered to indentation by
a hardened steel ball. The metal to be tested is
placed under the ball and pressure applied. The

amount of indentation is determined by a microm-
eter microscope, reading to 0.00004 of an inch.
The measurement is taken upon a line drawn
upon the piston used for forcing the ball into the
metal.
The cone test is similar to the Brinell method

except that a hardened steel cone is used instead
of a ball. The cone is 9o" angle and is open to
the objection that the point soon becomes dull or
broken, and in the case of hard steel it flattens.
The ridge formed at the mouth of the indentation
also interferes with the measurement.
The Shore method used the so-called "sclero-

scope." In this process a hardened steel hammer
is allowed to fall upon the metal to be tested.
The height at which it rebounds is measured.
This hammer is guided in falling by a glass tube.
The rebound is measured directly by a scale on
the back of the tube.
The Bauer method used a steel drill for drilling

into the metal to be tested. This drill is run at
a constant speed and feed and really indicates the
cutting hardness. It can not be called a real
hardness test, but may be used to indicate the
relative working qualities of metals. It is used
on cast-iron more particularly.
The Ballantine testing process has for its prin-

ciple the amount which a lead disk is indented
when a falling hammer is allowed to impinge
upon the metal to be tested. A hammer is re-
leased by a trigger, and the force drives a steel
point into the test piece. The lead disk between
the hammer and piece then becomes indented a
certain amount, depending upon the hardness of
the metal. This method is not used to any extent.
The Brinell and scleroscope methods are the

ones extensively employed in testing the hardness
of metals, and the Brinell apparatus seems to be
in particular favor for non-ferrous metals.

Old Sheffield Plate

A recent decision of the courts in a. case tried
at Belfast, Ireland, should be of interest to
American purchasers of antiques, particularly
"old Sheffield plate," or "Sheffield plate."
The prosecutor, acting with the support and

co-operation of the Cutlers Company and the
Sheffield Master Silversmiths' Association
brought a series of six summonses against a
dealer in Belfast, complaining that "he did apply
to certain articles a false trade description,
namely, 'old Sheffield plate,' or 'Sheffield plated,'
contrary to the merchandise act of 1887."
The case establishes the point that the term

"old Sheffield plate," or "Sheffield plate".implies
vessels made of copper and coated with silver
by means of fusion. This process was the pre-
cursor of electroplating, and died about seventy
years ago. Very little ware is produced in
Sheffield by this method today. Fine specimens
of genuine Sheffield plate bring fancy prices, and
at the trial it was stated that large quantities
of both the real and counterfeit are bought by
Americans.

The articles in question were shown to be
electroplate on copper by a process patented
about the year 1853. None of the articles were
Sheffield plate, Sheffield plated, or old Sheffield
plate, and did not come from Sheffield. The
magistrates considered the offenses clearly
proven.
In view of the great interest which collectors

take in old Sheffield plate it is interesting to
note that so-called reproductions of this plate
are manufactured in Birmingham, England.
These are said to be produced in the same man-
ner as the original Sheffield plate ; and if after
manufacture the pieces are rubbed down and
brought to the same apparent age as the old
plate, even experts, so one has informed me,
would find it difficult to distinguish them from
the genuine, although they could always dis-
tinguish electroplate on copper from the ware
manufactured by hammering or fusing silver
upon copper.
Since the passage of the American tariff act

of 1909 reproductions that have been exported
can be recognized by having the word "England"
on them.
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Prize Winners in Contest,
"Should Roller Jewel Be Oiled?"

(Continued from page 589)

the end of a large timber a few inches by means
of a wedge, this wedge to be forced beneath it
by means of a steady pressure. This act would
involve the exact principle of the escape wheel
tooth sliding over the impulse face of the pallet
jewel after escapement is unlocked. We can all
agree that if the wedge was lubricated with
proper lubricant friction would be greatly re-
duced and timber would be raised more easily.

Illustration No. 2.—Supposing we are to raise
end of timber same distance by inserting the end
of a crowbar under its edge, placing a fulcrum
on the floor and bearing down on the other end
of the crowbar. This act would involve the
exact principle of the fork and roller jewel action
after escapement is unlocked. Would oil on the
end of the crowbar that is in contact with the
timber be a practical benefit? A blind woman
with a stick could see the absurdity of it. Same
with oil on the roller jewel.

Second Prize Essay by T. C. KINNAN,
Wilkinsburg, Pa.

My experience as a watch repairman covers a
period of only seven years, yet during that time
I have studied as well as worked, and my answer
to the question is that the roller jewel should not
be oiled, for reasons as follows:

First. The friction is proportional to the
normal pressure, and in the case of the roller
jewel, with approximately 20 degrees of its cir-
cumference subjected to the action of sliding
friction, and considering the smallness of this
surface and its slight pressure, the resultant fric-
tion would be reduced to infinity.
Second. In the use of an oiled roller jewel,

what would be intended to offset friction would
build up greater trouble in the way of molecular
adhesion brought on by the action of the oil on
the moving parts, later forming a stickiness.
Third. The molecular cohesion of the oil at

the point where the jewel leaves the lever is such
as to retard in more or less degree the free
movement of the balance wheel.
Fourth. With an oiled jewel dust will collect

more readily and stick more firmly than with the
unoiled jewel.

Fifth. With oil on the jewel it has a tendency
to soften the shellac, causing the jewel to become
loosened and the watch to lose time.

Third Prize Essay by ELTON H. REMINGTON,
Taunton, Mass.

I would say emphatically that I do not oil the
roller jewel. I was taught that to do so would
bring about disastrous results, and I am still of
the same opinion, although my idea on the sub-
ject is not merely a matter of precedent, as I
have experimented as well as observed the work
of others along these lines.

Oil applied to a watch serves the purpose of
overcoming or rather reducing friction, and it
would be impossible to keep one going for any
length of time without it. On the other hand, oil
will cause friction and cohesion under certain
conditions, and in this case it is just these factors
that we have to contend with.
When we consider the friction or cohesion be-

tween a jewel pin and fork we have an entirely
different problem to deal with than in the case of
a pivot and its bearing on an escape wheel tooth
and pallet stone, although in the latter case we
could dispose of the oil under ideal conditions
and still get good results. However, this is not
practical.
The amount of power applied to a jewel pin

is infinitely small and any added friction or cohe-
sion at this point would result in a loss of power
transmitted to the balance wheel. With to de-

grees of fork action the "slide" of the jewel in

the fork is very slight and the point of contact

is practically a hair line. With a jewel pin oiled

we can get good results for a time; that is, just

so long as the oil remains where we put it and

in the same condition as it was when applied.

Here. we 
its 

ideal conditions, with the oil per-
forming  every function, but these ideal condi-
tions can not be maintained. The action of the
fork against the jewel tends to push aside the
oil, leaving a very thin film of it at the point of
contact. As the jewel goes flying through the
air the small particles of dust that are bound to
be in any watch are caught on the oil and con-
taminate it, which results in a cohesion of the
jewel and fork, gradually increasing as the dust
accumulates. In time the oil at this point would
be apt to partially if not wholly evaporate, leav-
ing the dirt where it was picked up, and the in-
evitable result is friction. None of these condi-
tions would manifest itself in a day or a
month perhaps, but applies to the watch that is
cleaned not oftener than once in eighteen months
—and the average watch goes for a longer period
than that.
Another drawback is the possibility of apply-

ing too much oil to the jewel, which would result
in its working up to the shellac and softening it,
although this perhaps should not enter into the
argument, as a careful workman would merely
smear the pin with it, providing his judgment
would allow him to use it at all.
To sum it all up, assuming that the watch has

been run a year or so under conditions that sur-
round the average watch, without the oil we get
a minimum of friction in the long run and a total
absence of cohesion, a fork and jewel pin that
are absolutely dry and clean. In fact, these are
the cleanest parts of the whole watch. We also
have a tight jewel pin (that is, providing it was
set right in the first place). With the oil we had
excellent results for a short time only, but after
a few months we have a sticky jewel pin and pos-
sibly a loose one, a fork notch that is nearly
black with a mixture of oil and dirt, resulting
in our old antagonist's "friction" and "cohesion,"
playing pranks with the timekeeping qualities of
the watch and sooner or later the possibility of a
complete stop.

Honorable Mention List

The following are the names of those, the merit

of whose essays, in the opinion of the judges,

entitle them to honorable mention. The names

are arranged according to states:

J. E. Whitten, Cullman, Ala.
I. H. Delaughter, Ensley, Ala.
W. J. Hutson, Black Rock, Ark.
R. Van Buren, Ontario, Canada
Henry M. Chapin, Danielson, Conn.
C. L. Bryant, Danbury, Conn.
C. E. Weston, Hailey, Idaho
Charles W. Mallory, Champaign, Ill.
L. I. Doud, Chatsworth, Ill.
J. R. Akison, Chicago, Ill.
J. H. Chipman, Chicago, Ill.
G. E. Metcalf, Elgin, Ill.
Le Roy A. Reese, Harrisburg, Ill.
H. G. Larson, Kewanee, Ill.
J. L. Anderson, Lisbon, Ill.
A. V. Johnston, Mount Morris, Ill.
J. A. Campbell, Mount Pulaski, Ill.
T. W. Hoffmeister, Peru, Ill.
4. P. Campbell, Sparta, Ill.
H. P. Rogers, Albion, Ind.
Caspar Ritzi, Brooksville, Ind.
T. F. Sharp, Jacksonville, Ind.
Bert Jolliff, Ogdon, Ind.
William E. Kader, Peru, Ind.
Robert R. Fenton, South Bend, Ind,
J W. Silcott, Brooklyn, Iowa
N. D. Randall, Celwein, Iowa
E. C. Chamberlin, Denison, Iowa
Carl E. Handke, Dunlap, Iowa
C. F. Krebs, Hiteman, Iowa
Charles G. A. Johnson, Kiron, Iowa
A. D. Holbrook, Manchester, Iowa
I. P. Davidson, Sioux City, Iowa
James T. Ewing, Sheldon, Iowa
Edw. L. Martin, Spirit Lake, Iowa
W. E. O'Hara, Dodge City, Kan.
Adolph T. Geiger, Fairview, Kan.
J. H. Williams, Marion, Kan.
M. M. Hoyal, Scott City, Kan.
W. E. Grabill, Wa-Keeney, Kan.
Arthur S. Pflueger, Covington, Ky.
Walker Greer, Mt. Sterling, Ky.
J. B. Thomas, Newport, Ky.
C. A. Curry, Smiths Grove, Ky.
W. T. Smith, Gardener, Maine
G. M. Fisher, Salisbury, Md.
C. A. Richardson, Boston, Mass.
S. Wood, Fall River, Mass.
P. L. Claflin, Fitchburg, Mass.
Raymond F. Otis, ITaverhill, Mass.
K. L. Carlstrom, Waltham, Mass.
C. W. Kilcup, Waltham, Mass.
Howard A. Evans, Worcester, Mass.
T. R. Ellenwood, Bay City, Mich.
VV. C. Hulme, Grand Haven, Mich.
H. N. Robertson, Hartford, Mich.
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F. S. Geidl, Breckenridge, Minn.
E. Brunat, Minneapolis, Minn.
H. W. Peterson, St. Paul, Minn.
J. G. Knabe, Willmar, Minn.
C. A. Evans, Biloxi, Miss.
W. S. Orman, Byhalia, Miss.
M. Green, Picayune, Miss.
J. N. Comegys, Ash Grove, Mo.
W. H. Rogers, Jefferson City, Mo.
0. L. Morris, Kahoka, Mo.
L. J. Kirk, Kansas City, Mo.
Erie W. Nickell, Moberly, Mo.
L. G. Prescitt, Chinook, Mont.
Elmer J. Kiel, Inverness, Mont.
L. R. Ralston, Miles City, Mont.
C. G. Williams, Blair, Neb.
W. J. Neville, Johnson, Neb.
Edw. D. Fitzpatrick, Leigh, Neb.
L. J. Corlett, Merna, Neb.
S. Ingalsbe, Oxford, Neb.
A. S. Lessier, Albuquerque, N. M.
George E. Everitt, Albuquerque, N. M.
D. Petty, Las Vegas, Nev.
C. P. Ilaskins, Ballston, Spa., N. Y.
George H. Bosworth, Buffalo, N. Y.
0. V. Stanton, Westpart, N. Y.
Joseph O'Grady, Buffalo, N. Y.
Carl F. Gates, Macedon, N. Y.
J. B. Vinehout, Mechanicsville, N. Y.
I. B. Havourd, Oneonta, N. Y.
P. E. Crippen Jr., Utica, N. Y.
P. R. Ayres, Brevard, N. C.
Roy Martin, Mayodan, N. C.
Carl M. Sanders, Smithfield, N. C.
J. A. Wall, Wendell, N. C.
L. S. Flory, Akron, Ohio
H. P. Beardsley, Ashtabula. Ohio
E. E. Weaver, Columbus, Ohio
W. B. McCullow, Greenwich, Ohio
Harold Lyman, Kenton, Ohio
H. Lynn Wade, Springfield, Ohio
D. D. Elliott, Versailles, Ohio
L. H. Chapman, Canton, Okla.
J. E. Ford, Marietta, Okla.
R. M. Adams, Tonkawa. Okla.
\V. C. Davis, Altoona, Pa.
E. R. Gehman, Terre Hill, Pa.
J. H. Smith, Emporium, Pa.
E. C. Row, New Bethlehem, Pa.
Charles E. P. Keim, Newport, Pa.
C. C. Moyer, Orwigsburg, Pa.
J. N. Stevens, Pittsburgh, Pa,
B. E. Martz, Williamsburg, Pa.
S. D. Boykin, Anderson, S. C.
D. N. Higbe, Memphis, Tenn.
H. C. Fisher, Anson, Texas
P. D. Reily, Deport, Texas
0. E. Scott, Waterbury, Vt.
N. Suttle, Newport News, Va.
K. Lieberman, Petersburg, Va.
F. A. Home, Ellensburg, Wash.
L. F. Lieser, Clarksburg, W. Va.
j. S. Tincher, Springdale, W. Va.
Albert H. Oehlers, Kilbourn, Wis.
A. F. Stearns, Madison, Wis.
Rudolph R. Koch, Milwaukee, Wis.
F. R. Crocker, Green River, Wyo.

Gas vs. Electric Furnaces

for Melting Silver and Gold

According to a report recently issued by E.
Rigg, superintendent of the Royal Mint, of Lon-
don, England, experiments on the use of gas and
oil in melting bullion have been carried on since
early in 1909. Many new furnace designs were
made and many burners for obtaining high tem-
peratures were tried, some being especially made
while others were those already in use in furnace
construction.

Electric furnaces were also tried out and it
is stated that even were the cost of operation
not prohibitive this type of furnace does not
lend itself to the melting of the precious metals
where, for accounting purposes, the entire charge
must be recovered daily. It is also stated that
it is impossible to stir the metals thoroughly.
In the new silver melting house, which was

put into operation in February, 1911, there are
sixteen gas-fired furnaces, each capable of taking
a 400-pound crucible, and fitted with the Bray-
shaw burner. These furnaces have a maximum
capacity of two and three-quarters tons of sterling
silver, or two and one-quarter tons of bronze
per melt, and four such melts of silver, or three
of bronze, can be made in an ordinary working
day of ten hours.
The substitution of gas for coke was accom-

panied by considerable economy. When gas is
used the charge for fuel averages about nine
cents (four and one-half pence) per ioo pounds
of gold bullion melted, as against fourteen cents
(seven pence) when coke is used. With these
figures the cost of warming the furnace in the
morning is omitted, but even if this be included
the cost rarely exceeds ten cents (five pence)
per Too pounds on a day's work.—The Brass
World.
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Aluminum and Its Peculiar Properties

The Non-tarnishing Feature—Methods of Cleaning Aluminum Ware—Cause
and Cure of Discoloration

The multifarious purposes for which the metal
aluminum is now used make it one of the most
,interesting of metals, more particularly because
of its being a comparatively recent addition to the
available supply. As it is each year being used
more extensively in the jewelry industry, it is
important that the jeweler should be posted on its
peculiar properties. Our readers will, therefore,
find the following article most instructive. Al-
though it applies directly to the matter of alum-
inum household utensils, the information has, of
course, general application. In a recent issue of
the House Furnishing Ren:ew, an authority on
this subject, Helen Louise Johnson, writes as
follows :

Aluminum and Acids

This question is apt to be asked by the woman
who has found that sour milk cleans her aluminum
pan: "If the action of the sour milk is such as
to scour my pan, removing any deposit there, will
not the food cooked in the pan contain substances
injurious to the user?" If she knows enough to
ask this question she knows enough to be told
all we know. And what we know is what chemists
of reputation have established by repeated trials.
The first tests were made on aluminum foil, which
dissolved in the acids. So the word went out,
this material is no good. The test was not unlike
taking the thinnest kind of silk, of a gauzy tex-
ture, and making it into a dress for hard wear.
Then, when it fell to pieces or wore through
almost at once, stating that silk could not be used
for gowns.
The next experimenters took sheets of alum-

inum of at least four-tenths of an inch in thick-
ness and found that air, water, wine, cider, coffee,
milk, oil, butter, fat, etc., had far less action on
them than on iron, copper, lead, zinc or tin. One
chemist immersed two sheets of aluminum for
four months, one in vinegar, the other in a 5 per
cent salt solution. 1 he aluminum in the vinegar
lost one and three-tenths per cent of its weight,
that in the salt solution two-tenths. Another
chemist kept different liquids and foods in
aluminum utensils for from four to twenty-eight
days and found the metal unaltered. Others have
tried the aluminum with all sorts of materials
from claret to tea, carbolic to boric acid, citric,
lactic and acetic being used. The aluminum was
immersed six days in the liquids, every possible
precaution to insure exact results being taken.
The results are in milligrams, a quantity so small
that few actually appreciate its minuteness. It is
enough to say that the weights dissolved were so
extremely small that they May be calculated as
follows: "A canteen holding a liter (gallon)
could be kept full of strong acetic acid for fifty-
five years without losing half its weight."
What the acid of the food cleans off is the

deposit from the water, and this can be injurious
only if the water is by virtue of what it holds.
We get the same deposit to a great extent on other
utensils, and they are cleaned in the cooking in
the same way, but we do not see it. What is
cooked off is imperceptible and we eat it without
question, acting unconsciously on the old saying
that "what we do not know does not hurt us."

It should not be understood or said that
aluminum utensils are best for all things. There
is a place in the kitchen outfit for several different
kinds of ware, and the woman who understands
this probably has fewer things, but a far more
efficient outfit than she who at first buys every-
thing of one kind.

As to Cleaning Aluminum Ware

The second objection to be met is the cleaning
of the aluminum. The utensils discolor. They
surely do. No one should ever try to deny it.

Explanation, not denial, is the need here. Alum-
inum is a metal which will not corrode or rust in
the ordinary acceptance of this term. Very occa-
sionally on aluminum utensils which have been
packed or laid away for a considerable period of
time there will appear small white or flecked spots.
These mean nothing unless the possessor of the
utensils is bothered by them. They rarely, if ever,
occur in the body of the pan,.coming on the handle
or edge.
The coating which conies on the utensil after a

long exposure, giving it the "dead" appearance,
is chemically an oxidation, but this film seems to
act as an actual protection to the metal under-
neath, and it has not been found by chemical
analysis to impart itself in any way to the ma-
terials cooked in the darkened dish. Both spots
and coating may be removed with a dilute acid.
What occurs in ordinary use, however, is the
result of the action of alkaline substances either
in the water or which are alkaline of themselves.
For instance, lime water acts rapidly on aluminum
at first, the result of the action being a calcium
aluminate which is insoluble in water. It is there-
fore precipitated on the metal and protects it from
further action.
Now in practical application the woman buys

the aluminum utensil, and it is shining bright, a
most attractive thing which delights her eye. She
proceeds to boil potatoes in the attractive sauce-
pan, when presto, change, she has a dark, discol-
ored pan, which not alone looks unpleasant, but
even seems dangerous to her. She is troubled and
annoyed. She puts the pan in the hard dish
water and scrubs at it manfully to no effect. Her
neighbor says, "It is salt." Discouraged at having
expended a goodly sum of money for a utensil
which salt so obviously corrodes, although she
may not use that word, and in which she now
dares not cook, she denounces all aluminum.
What she and the neighbor need first to know
is the uses to which aluminum is and can be put.
She should be told, and interested in the story
by the man who tells it, that naphtha and steam
launches have been and are constructed of
aluminum, which could not be the case if salt so
attacked the metal. The French minister of the
marine had an aluminum torpedo-boat constructed
by Yarrow & Co. way back in 1894, and Rossiter
& Co., of Baltimore, constructed aluminum boats
for the explorer Wellman. These are but two of
the many facts which can be cited to show that
salt does not corrode, or attack, aluminum as it
does iron or steel, only that it is like a nice white
dress—everything shows on it.

The Cause and the Cure of Discoloration

The trouble is elsewhere, in the alkali present
in the more or less hard water most people are
forced to use, or if soft can be obtained, in the
alkaline materials used in cooking. This water
deposits a film over the face of the utensil and
this darkens it. The aluminum has not been
changed ; something has been put over it. The
ordinary cleansing agents will clean the utensil
perfectly, but the harder the water, and the more
alkaline the material used, the more difficult it
will be. This difficulty is to the writer's mind,
however, one of the domestic myths, a sort of
traditionary bogy. My home is situated in a town
where we buy all the water we drink. The water
supplied by the city system is not alone hard, but
discolored with the material over which it flows
and which it holds in solution. It is not sus-
ceptible of filtration by the method employed,
although it is bacteriologically pure, no self-
respecting bacteria being willing to try to live
in it.
We have a number of aluminum utensils in the

house which have been used for a period of years,
some nearly as long as aluminum utensils have
been made. We daily use a coffee pot in which
the coffee is not only made, but brought to the
table. During all this titme we have never heard
one word of complaint concerning the cleaning
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of the utensils, and when I occasionally ask, as I
do out of curiosity, "Do you find them hard to
clean?" I receive an emphatic no for answer. And
this not from the same maid alone, but different
ones. Our own cook is a little envied by her
friends because we have aluminum and many of
them have not. If there were actual truth in the
difficulty of cleaning, it would certainly exist in
this town and we would know of it.
Aluminum can not be kept like nickle, because

It is a different kind of material. It is a white
metal and not brilliant. Its brightness is more like
the steel of the skillet than that of the chafing-
dish. If the housekeeper does desire to keep it
like burnished copper on the outside, she must
treat it in the same way, which means polish and
polish and polish with a good metal polish and
plenty of "elbow-grease." The ordinary cleaning
agents clean the utensil perfectly, but when food
burns and sticks on, the dish may be scraped
and scoured even with sand soap and do it no
real injury.

Stripping Nickel from
Brass and Copper Goods

When nickel-plated brass or copper goods are
to be plated again with nickel the old nickel de-
posit must be removed. It is impossible to plate
over it again and have the second coating ad-
here. It will always peel. To remove the nickel
from nickel-plated goods a so-called acid "strip"
is used. It is made as follows:

Sulphuric acid 3 gallons
Nitric acid. 2 gallon

The sulphuric acid is poured into the nitric
acid and the whole allowed to cool after stirring.
This stripping clip should not be used too cold,
however, as it then works too slowly and in
winter it should be slightly warm.
The work to be stripped should be as clean

as though it was to be plated, as a greasy surface
will cause the acid to work unevenly. The work
is immersed in the strip and moved around.
Before immersion, however, the goods should
be dry.
A light nickel deposit will usually come off

in a minute or two, but heavy deposits require
a longer time. If the dip works too slowly on
account of the acids being too strong, a little
water can be introduced.
By moving the articles around in the strip the

nickel is more rapidly removed. Care should be
taken to remove all of the nickel, as it is fre-
quently the case that small patches are left that
are not readily seen in the strip. When the
nickel has all been removed the surface of the
brass or copper is left fairly smooth, although
dead. Unless too much water has been used in
it the surface will not be pitted and can easily
be buffed on a rag wheel to a good finish, ready
for the re-nickeling.—The Brass World.

A New Flux for Welding Aluminum

In welding aluminum by the oxy-acetylene
blowpipe it is necessary, in order to obtain the
best results, to use a flux on the portions to be
welded. This flux answers a two-fold purpose:

I. It protects the metal from oxidization
when melted by the blowpipe flame;
2. It serves to dissolve the oxide formed on

the surface of the molten metal.
According to a process recently patented by

the Aktien Gesellschaft fur Autogene Schweis-
sung, of Zurich, Switzerland, the following flux
is excellent:

Potassium chloride. 6o parts
Cryolite   6 parts
Calcium chloride 30 parts

These proportions may be varied, if desired,
but the quantities given are used for ordinary
work. The best results are obtained by melting
the whole together and then pulverizing before
using on the aluminum. This will give a homo-
geneous mass of the flux which will melt more
evenly.—The Brass World.
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The Columbia Demagnetizer

is a Winner

Costs less, nicely finished, well constructed
and will do the work effectively.
No. 618. For alternating current only, $3.50.

The Columbia Demagnetizer
for Direct Current

No. 619. The only demagnetizer embody-
ing its own motor. Not necessary to turna crank or pull a slide, it operates automat-
ically. The best on the market. Price, $9.50.

The sale of these initial fobs has been
unprecedented. A fob which readily
sells for 50 cents to 75 cents.
No. 058. First in quality, beautifully
finished, $1.85 per dozen, net.
No. 059. Second quality, poorer in finish
and appearance, $1.39 per dozen, net.

LEARN ALL YOU CAN
ABOUT THE MOSELEY

The new auxiliary slotted conoidal chuck is the best, the greatestimprovement in years. Has sixteen advantages, sixteen goodreasons why it is the best, which we will be glad to send to any-one on application. Be sure and write for Fully IllustratedDescriptive Circular explaining in detail the many advantages ofthis new chuck. It's to your interest to know.

AMERICAN
AND

FOREIGN
PATENTS
PENDING

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley lathes and can fill all ordersPromptly. Write to us about them.

"GOOD STUFF"

F9 1700LS, FINDINGSIi z SUPPLIES
For Watchmakers, Jewelers, Eagraoere and opriciafil
Cata 1. fa.
No. 11
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11 1-1ErNale PAUL.SON & CO.
Chicago's Foremost Material House
Pouth webeen Avenue • • ODIGAGO

The title of our new catalogue is somethingnew in the way of catalogues and it containsall that you want and nothing that youdon't want. In other words we haveeliminated the undesirables and have quotedonly the new and the best of the old. Itconsists of 208 bright, live pages. It will bea valuable book to you and we want you tohave it.

The New Meritas Finger Piece
Mounting, the Latest and Best

Overcomes the difficulties met with in the older finger piecemountings. Note the construction, the universal rocking pad.Each edge of guard so constructed as to permit universal adjust-ment which secures a firm hold. Price, $9.00 per dozen.

CH I CAG O'S U N RIVALLED37 South Wabash Avenue (POWERS BUILDING)
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The Use of Cyanide
Solutions in Electroplating

Paper Read by M. G. Weber at Banquet of

National Electroplaters' Association

As cyanide solutions give usually a brighter

and denser deposit than acid baths and can be
employed in almost every case, whereas acid
solutions have but a limited field, they are in use
in nearly every plating shop. When one passes
an electric current through solutions containing

a double cyanide, for instance, double cyanide of
copper and sodium, Cu Na (CN)2—I mention

sodium and not potassium, as sodium cyanide is
cheaper and more efficient than the potassium

salt—this salt is separated into two parts, the
cathion (Na) and the anion Cu (CN)2. If the
current density is not too high and the copper

salt is present in suitable concentration (about

four ounces of metal per gallon), the cathion
will act with a reducing effect on the double

cyanide of copper and sodium and turn out the

copper on the cathode, as per the following
equation:

Cu CN NaCN Na = Cu + 2 Na CN.

We do not see, then, any hydrogen gas de-
veloped, but free cyanide of sodium being
formed. On the anode an oxidation takes place
—the primary anion Cu (CN)h combines with
the anode copper to form the single cyanide.

Cu (CN)2 + Cu = 2 CuCN.

Cuprous cyanide is only soluble in cyanide
solution, and the anode becomes covered with
a dirty green and offering quite a resistance to
the current, unless free cyanide is present. We
understand, therefore, that the cyanide being
formed at the cathode is absolutely necessary to
keep the bath in the proper working condition.
In order to bring the free cyanide from the
cathode quickly together with cuprous cyanide
on the anode, it is of advantage to stir the
solution and also to heat it up, as in this way
the diffusion will be considerably increased.
In case the current density on the cathode is

too high, which can be perceived from an intense
bubbling up of gas, the sodium no longer acts
with a reducing effect, but is discharged and
forms with the water of the bath sodium hydrate
and hydrogen. The free cyanide is, therefore,
lost, and this is the reason why cuprous cyanide
on the anode can not be entirely dissolved; a
sludge will remain dropping to the bottom of
the tank. In order to bring this mud in solution,
as is necessary to prevent the electrolyte from
becoming impoverished in metal, sodium cyanide
should be added. By using too high a current
density on the anode, molecular cupric cyanide
is set free, which combines with water to basic
cupric cyanide, forming a green mud. The
process is carried out as follows :

Cu(CN )2 + H20 = CU(CN 
+ I ICN.

This hydrocyanic acid becomes polymerized
and forms an insulating, cocoa-colored film,
which adheres to the anode. The addition of
cyanide will bring this compound into solution.
In order to facilitate the dissolving of the

anode metal and the secondary deposition at the
cathode, we add so-called conducting salts to the
bath. If sodium sulphate, for instance, is used,
the cathion (Na) decomposes the copper sodium
cyanide, copper being deposited, and simultan-
eously sodium cyanide is formed. The anion,
e. g., SO4, acts on the double cyanide in a known
manner, and cupric cyanide will result, which
dissolves the anode metal. It is interesting to

. note the conditions of voltage and current
density, which are required for cyanide solu-
tions; for example, we take a copper cyanide
solution again. The ordinary voltage for a solu-
tion of this kind in a cold stage ranges between
three and five volts. If, however, we use a hot
bath, say trom 170 to 18o degrees F. in connec-
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tion with a moderate current density and agitate
it well, we need no more than one volt. The
current density for cold solution is about three
to four amperes per square foot, whereas using
hot, well-stirred electrolyte, we are able to go
up to twenty to thirty amperes, and still obtain
a first-class deposit.
The preparation of cyanide baths, according

to older recipes, as, for example, that of Rose-
leur, is rather complicated. The chemicals must
be pure and must be mixed carefully, in definite
proportions and in a certain order of succession.
It is difficult to be sure of the purity of the
chemicals, and we all know how easy it is to
make mistakes in weighing and mixing. Fur-
thermore, one has to bear in mind that much
time is lost in making the solution ready for use,
especially for gold and silver-plating, where most
people start with the metal. The fumes given
off in the preparation of solutions are disagree-
able and dangerous.

All these difficulties and troubles are obviated
by the use of some new products, which are sold
under the name "Trisalytes." They combine in
one salt all the necessary ingredients for plating
baths; that is, an alkali cyanide, a cyanide of the
metal to be deposited and a conducting salt.
The metal contents of these Trisalytes are al-
ways constant and in order to make up a plating
bath it is only necessary to dissolve one of them
in water. Voltage, current density and all other
conditions remain just the same as in baths pre-
pared after the old method. By making baths
with Trisalytes, fumes and poisonous gases are
avoided; also there is absolutely no chlorine
present, which has such a destructive corrosive
action on the hooks on which the anode plates
are fastened. The Trisalytes baths have a fur-
ther advantage—that is, a longer life. They con-
tain only the necessary ingredients required for
electroplating, and no unnecessary salts are in-
troduced, as, for instance, when copper or zinc
carbonate are first converted into copper and zinc
cyanide by the use of alkali cyanide with the
formation of soda. It will therefore be easily
understood why the baths can be readily revived
by the addition of Trisalytes. With all these
advantages the Trisalytes are bound to facilitate,
expedite and improve the work of the plater.

Special Nickel Iron
Alloy for Electroplating

The use of special steels has become so wide-
spread in the most varied branches of industry
that one is hardly surprised to hear of further
extensions in the application of these alloys, says
the Brass World.
One purpose for a new electroplating process

by means of these alloys is in the electroplating
of all kinds of metal . ware, such as table and
kitchen utensils, etc. The plating is highly re-
sistant to all kinds of agents such as are apt to
come in contact with spoons, forks, etc., and the
statement is made that at one of our large hotels
it has been found that a very material saving
in the daily expenses of cleaning tableware is
secured by the use of the new electroplate, owing
to the fact that it is very much less liable to
staining than materials commonly employed, and
especially silver. In connection with the plating
of various utensils for general use, it is interest-
ing to note that the new process can also be
applied for electroplating aluminum, an opera-
tion which has hitherto presented a great deal
of difficulty.
The field of applicability of the electroplating

process is extremely varied and extensive as a
non-corrosive and very flexible coating can by
this means be applied, not only to metal, but to
such substances as leather, rubber, celluloid,
wood and all sorts of plastic materials.
The same company which owns the patents for

the use of nickel-steel electrotyping and electro-
plating work also owns a peculiar and very in-
teresting process, by means of which copies of
all sorts of plastic objects can be prepared on
an altered scale, either enlarged or reduced. The
process consists in the use of a peculiar molding
material, which admits of being squeezed into

small compass or drawn out into larger size after
the impression has been made therein. Repro-
ductions thus obtained are perfect copies on an
altered scale of the original. The value of this
process will be readily understood when we con-
sider that in many instances the production of
a first mold, especially in the case of art work,
is an exceedingly costly operation, and in case
the same design is needed on a different scale the
entire process of preparing the mold must or-
dinarily be gone through a second time. Thus,
for instance, a set of tableware may have a cer-
tain design occurring in different sizes on differ-
ent pieces of the set. The new process makes it
possible to prepare the first mold by any opera-
tion desired, and thereafter the remaining molds,
on an altered scale, can be prepared entirely by
mechanical means.

Making Fulminate of Gold
for Gold Plating

Fulminate of gold is extensively used in gold-
plating. Whether it is superior to the chloride
or the cyanide of gold has never been demon-
strated, but it is known to give very satisfactory
results, and for this reason is widely employed.
It can not be allowed to dry or it will explode,
so that it is necessary that every plater who uses
it shall make his own.
Fulminate of gold is made by precipitating a

solution of chloride of gold by means of am-
monia, filtering out and washing it, and then
dissolving it in cyanide for making the gold-
plating solution.

Dissolve the gold, in the form of small.pieces,
in an evaporating dish or casserole by means of
aqua-regia. Aqua-regia is a mixture of nitric
and muriatic acids, and about three parts of
muriatic acid and one of nitric acid are used.
Place the gold in a porcelain dish and add

the aqua-regia. For one ounce of gob] add nine
ounces of strong muriatic acid (chemically pure)
and three ounces of strong nitric acid (chemically
pure). Then warm the dish gently on a sand
bath and the gold will dissolve (fine gold must
always be used) if it is in a thick sheet and the
dish is not heated very much. nore acid in the
right proportions may be added if necessary.
When all the gold has dissolved, the solution of
chloride of gold obtained is evaporated on the
sand bath until the liquid is syrupy. Do not
evaporate dry or the gold will be apt to par-
tially change back to the metallic condition
again. When carried sufficiently far the chloride
of gold will resemble molasses.. The object of
this evaporation is to remove the free acid.
The syrupy chloride of gold in the dish is now

dissolved in water and the whole filtered from
the chloride of silver and other slight amount
of foreign matter that may be present. The
filtered solution is run into a beaker or flask
and enough water is added to it to have a volume
of twenty ounces for every ounce of gold.
Ammonia water is now added and the whole
stirred with a glass rod, until no further precipi-
tation takes place. The precipitate is fulminate
of gold. This is in the form of a dense, yellow
mass, which settles readily.
Allow the precipitated chloride of gold to

settle and pour off the clear liquid, which is of
no value. Then add clean water and stir up,
allowing it to settle and again pour off the clear
solution. This should be repeated several times,
and finally, after this has been done, pour the
fulminate on paper filter in a glass funnel and
filter it out. The fulminate in the funnel, after
the liquid has drained off from it, should be
washed several times with pure water.
The fulminate of gold is now obtained in the

filter free from foreign matter in the form of
chloride of ammonium (sal-ammoniac) formed
during the precipitation with the ammonia.
Under no circumstances allow the fulminate to
dry, as it then becomes explosive. There is no
danger while it is wet. It should at once, when
the washing is completed, be dissolved in the
cyanide solution. The paper can be put in with
the precipitate on it, and after the fulminate has
dissolved in the cyanide it can be taken out and
thrown away.—The Brass World.



March I, 1912 E KEYSTONE 549

EVERY WATCHMAKER SHOULD HAVE
Why not order NOW?

CARBORUNDUM WHEEL
AND MOUNT

Fitted to any lathe
Price, $3.50

Single Wheels, each, 50 cents

Some Modified Plating Racks

In electroplating work on racks, an objection
that has always been found is the fact that the
metal deposits upon the rack as well as on the
work. This not only wastes metal, but finally
renders the rack useless. The current consump-
tion, too, is also increased.
In order to overcome this objection, C. E.

Leffel, superintendent of the plating department

base is made of wood, and the sides are covered
with strips of metal through which the hooks
pass. When these strips become coated with
metal so as no longer to serve their purpose, they
are removed and new ones put in their place.

UNIVERSAL WHEEL CUTTER. Price (2 spindles), $45.00

TRIPOD (to fit any chuck) for polishing screw headPrice, $3.00

 Write for No. 5 Catalogue-

Exam' SIZE
IMPROVED ROLLER REMOVER

Price, $1.75 3133-35 Lincoln Ave., CHICAGO
FIG. I. METHOD OF MAKING LEFFEL'S PLATING RACK

of the Spirella Company, of Meadville,, Pa., manu-
facturers of corset hardware and trimmings, has
invented some new forms of plating racks that
prevent the deposition of the metal upon the racks
themselves. These racks have. been patented by
him and are illustrated in Figs. i and 2.
In Fig. I is shown a rack made up of separate

parts. The main portions are made of strips of
brass or other metal, as may be desired, and are

are known to be the BEST
They are guaranteed to be strictly first-quality glass without bubbles or scratches

IN-7,-.WIETTRATION.T-THE
111'.1.1■1:', 1.7.11-IrriS11;`,7,-

> „"
- - ."—AtAitiraCT,11

The prices on
are not higher
much inferior 6
sold by the
of the United
Iowa:

W s & C glasses
than other and
brands, and are
leading jobbers
States as fol.

Tho only medal at the Chicago World', Fair forwake glasses was awarded to the W BIS C brand

Mi-Concaves
MI-Concaves, Extra Thick Fiat Parallels  
!Antilles
Flat Concaves . .Flat Concaves, Extra ThickPatent Henevas  
Lunettes

Per doz.
.40
.40
.90
.73
1.23
1.00
1.25
.75 The only medal at the Paris Exposition of 1900 1be.28 watch glatees was it warded to the WBIC brand.Over 25 Silver and Gold Medals awarded to the W B & C Glasses at the Different Exhibitions of the World Since 1826

Everybody knows that the W B & C glasses HAVE BEEN, ARE, AND WILL ALWAYS BE the leading brand of glasses in the market. Their finish, clearness, flexibility and correctness of size make them so

rhM the leading jobbera in the United slates will use lie others at any price. ott r-flfths of the case manufacturers are using them on account of their aocutacy and perfect roundness. They used to

buy a cheaper grade of goods, hut soon found out the wisdom of the old _proverb, "The Rest is the Cheapest at the End."
WATCHMAKERS!! if you wish to save time and money and give good satisfaction to your customers (if you are net using them), try theWII&C and don't Tie deceived by bluffing and humbugging

advertisements showing a lot of nonsensical figures. The W BA C glasses are In existence over sixty years, and during that time a great many brands hays sprung up in one day, and never beard

from afierwartis. IT IS A BM AND MAKI RAU YON WAAL WNW& X W & C.

FIG. 2, MODIFICATION OF LEFFEL'S PLATING RACK

split at the ends so that the hooks can be inserted.
These hooks are held firmly by screws. When
the hooks become coated with metal, they may be
removed and new ones inserted without the neces-

sity of discarding the whole rack. To prevent the

metal from depositing upon the rack proper, it is

covered with a fabric, such as rubber cloth or

similar material. This may also be coated with an
insulating paint, like asphaltum, if desired.

In Fig. 2 is shown another form of rack. The

FIG. 3. KITCHEN'S PLATING RACK

Additional forms of plating racks have also
been patented by John F. Kitchen, of the same
company. These racks are shown to expose the
minimum surface and also to provide for holding
the work at equal distance from the anode. The
rack is coated with an insulating paint or compo-
sition on all portions except the holes. The cross
rods are also coated.

FIG, 4 KITCHEN'S METHOD OF PREVENTING RACK

MARKS ON WORK BEING PLATED

In Fig. 4 is a special form of rack by the same
inventor. This is for the purpose of preventing
spots on the surface of the plated work from con-
tact. It is made in such a manner that the articles
being plated may be shifted during plating with-

out removal from the plating tank. The appa-
ratus is intended for plating long lengths of
metal articles such as corset stays.
The process is accomplished by winding the

long lengths of the metal in the form of a helix
or spring-shape upon the rack. It is indicated by
the dotted line in Fig. 4. By means of movable
rods at the corners of the rack the metal strips
may be moved when desired. The gear devices
on the top of each corner allow this to be -done,

and are operated by hand.—The Brass World.

Problems in Plating

From The Metal Industry

Q.—Kindly let a subscriber know how many
gallons of gold solution a bath should contain to
plate 64 square inches of surface; also at what
hydrometer degrees should a good, rich gold bath
measure?

A.—You do not state whether the 64 square
inches of surface are in one piece or are a num-
ber of pieces approximating that amount of sur-
face. If the surface should consist of one sheet
with both sides exposed, 32 by 12 inches, then a
bath holding 13 gallons of the following dimen-
sions would be sufficient, 36 inches long, 6 inches
wide and 16 inches deep. If the surface consists
of a number of pieces, then a bath holding 13
gallons or less would answer the purpt■Se. A
good, rich gold bath should contain not less than
% ounce of pure gold per gallon and should
stand at 2% to 3 degiees Baume.—C. H. P.

Q.—In plating silver our anodes become coated
with a reddish-brown or dark-colored coating
which is dissolved off by the solution in about a
half hour, if allowed to hang with the current
turned off. The anodes then present a bright
appearance instead of the gray or crystalline
effect, which we have always considered to be
proper. In plating hollow-ware we find it neces-
sary to use from I to 04 volts to overcome the
reddish spots on the work, and this makes the
deposit too hard. Can you suggest a remedy?

A.—The trouble you are experiencing may be
due to several causes : (I) Insufficient amount of
silver in solution which requires a higher voltage
and greater amperage than with a solution richer
in metal. .In such a case the increased voltage
causes a secondary reaction, producing a peroxide
of silver at the anode. This is soluble in cyanide,
but requires a larger amount of cyanide to reduce
it than under normal conditions. We would sug-
gest that you increase the metal content of your
bath, adding at least one ounce of cyanide of
silver to each gallon, and see if your trouble will
not be overcome. (2) The trouble may be due
to impure anodes, and we suggest that you anneal
the anodes if you find that the trouble continues.
If, when you put in new anodes, the trouble still
continues, then it may be traced to the cause
stated above.—C. H. P.

Q.—Kindly publish a black nickel solution, and
also tell me what is the matter with my nickel
solution; it works sooty and the black rubs off too
easily.

A.--.For a black nickel solution dissolve, first:
Double nickel salts  6 ozs.
Sal ammoniac   4 ozs.
Single nickel salt  I oz.

in each gallon of hot water, and then add two
ounces of sulphocyanide of potassium and allow
the solution to cool. Second: Dissolve four
ounces of carbonate of copper in eight ounces of
strong ammonia. Add a teaspoonful of this to
each gallon of the solution or a trifle more. Use
anodes of sheet brass and a low current. This
solution will give a good color. After using some
time the anodes become coated with a basic salt,
which should be removed by scouring or dipping.
Solutions made up from caustic soda and ar-

senic decompose rapidly and produce, after a
time, sooty deposits, as noted by you. Your only
remedy is to prepare a new bath. The customary
proportions when using caustic soda is as fol-
lows: Dissolve in one gallon of hot water, one
pound of caustic soda, then add two pounds pow-
dered white arsenic. Allow to cool and add two
ounces of cyanide of potassium. Use anodes of
sheet brass.—C. H. P.
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Over Eighteen Years Ago:INN,
We opened the doors of The Philadelphia College of Horology to
teach young men Watchmaking, Engraving and Opt. We had
a system of teaching entirely different from any other institution in
this country.
Our method was to teach these branches thoroughly and practically
from beginning to end, cutting out all unnecessary work, the making
of useless tools, etc., and using no more theory than was absolutely
necessary, teaching each student individually and not in class form.
By that method we were able to make first-class workmen of our
students in a comparatively short time and we feel proud of our
success, for there is hardly a day passes that we don't receive letters
from some of our former students thanking us for the thorough and
practical manner in which we taught them the jewelry business.
If you want to become a first-class Watchmaker, Engraver and
Optician, I want you to send for our prospectus.
It will prove to you that we can make a high-salaried workman of you.
By our method of teaching it won't take long.
Write to us today. It will be a penny well invested.

The Philadelphia College of Horology
F. W. SCHULER, Principal Broad & Somerset Sts., PHILADELPHIA, PA.

OUR BUSINESS IS LARGER THAN EVER
Today we have the
largest and best equip-
ped plating room in
the country. We
have recently enlarged
and greatly improved
our facilities, so that
we can now guarantee
the retail jewelry trade

PROMPT 5ERVICE

FINEST WORK-
MANSHIP

LOWEST PRICES

We manufacture, re-
pair and replate every-
thing in jewelry for
the retail jewelry trade.
Gold and silver plat-
ing, coloring, finishing
and polishing gold
and silverware.
Repairing, replating
and relining mesh
bags of any descrip-
tion a specialty.

Our work will please
you

A PART OF THE JEWELERS' HANDY SHOP

. JOSEPH LANDSMAN, 51-53 MAIDEN LANE, NEW YORK

aw.Man—
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Workshop Notes

GEAR WHEELS.—In a wheel too mm. in pitch

diameter to have 120 teeth to gear 
into a lantern

pinion of ro leaves 81/3 mm. 
diameter. How

many degrees for the teeth and 
how many for

the space in this or such a wheel, and wha
t

number of wire should be used f
or the pinion

leaves? Then for the same sized wheel 
and

same number of teeth gearing 
into a lantern

pinion of 6 leaves 5 mm. diam
eter and what

number of wire for the pinion 
leaves? Say

an escape wheel is to be 8o m
m. in diameter

and to have yo teeth, how man
y teeth should

the pallets span? Where can 1 best get the

clock plates and wheel blanks 
for a clock of

the dimensions above given?

Make the wheel teeth and spaces
 equal. For

the thickness of the rounds of 
lantern pinions it

is not necessary to employ any 
calculation; simply

make them of such size wire as 
will allow a little

shake for freedom of the depth
. They could be

of very small diameter, except
 for the necessity

of having them strong enough 
not to bend, so

the best way is simply to make 
them of as large

wire as can be used and yet 
have a little play

between teeth and rounds. You can, of course,

experiment to decide what size wir
e you will need,

either by making a drawing to s
cale of the entire

depth or by fitting up the whe
el into the plate,

turning up the "shroud" (box
) of the lantern

pinion, with two holes of small 
diameter drilled

on its pitch circle, then fitting 
wires in these holes

and trying them for play be
tween teeth of the

wheel; the holes in the shroud 
can be broached

larger, and larger wires tried,
 until the desired

diameter has been found. These suggestions

apply to both your proposed de
pths.

An escape wheel of ninety teeth 
is an oddity—

we have never heard of the use o
f so many, and

have no real experience-data from which to

advise you. I f you must use this number
 of

teeth, you might try a pallet embracing about

twenty teeth. Exactly how its timekeeping p
er-

formance will be can only be kn
own by trying it.

You will probably have to make your 
clock

plates and wheel blanks, as no 
dealer keeps such

things in stock. The best meta
l for the purpose

is hard-rolled sawed clock
-brass. This can be

bought of most dealers in wa
tchmakers' supplies.

If you want to have them ma
de, write to any of

the trade watch repairers whose addresses you

see advertised in THE KEYS
TONE.

NICKEL—You will confer on me 
a favor if you

will let me know about the 
nickel plates in

movements. Are they made of pu
re nickel and

finished up without subsequentl
y plating them,

or are these plates a certain 
per cent german

silver, and when all finished a r
ich coat of pure

nickel plated on these german silv
er plates, and

is the damaskeening done on t
he plating after

being nickel plated, or is it done 
before plating

and the abrading of the d
amaskeening shows

through the plating?

What is generally known as 
nickel is really

"german silver." Nickel is rarely used without

being alloyed with other metals
. Pure nickel is

brittle, and can not be rolled in
to bars or sheets,

which fault makes it impracticable for use in

watch manufacturing because the first step in

making watch plates and bridges 
is to punch out

blanks from sheet metal. Germ
an silver is nickel

alloyed with copper and zinc, an
d sometimes also

tin or iron. The plates and bridges of "n
ickel"

watch movements are made of 
german silver; at

least the ones exposed to view 
when the back cap

of the case is opened. Some 
factories make the

lower plate of brass, nickel p
lated, and the upper

plate and balance cock of ge
rman silver. In the

finest watches all plates and bri
dges are made of

solid german silver, if the movement is to 
be

"nickel" in appearance; some fine imported
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watches are.made entirely of solid ger
man silver

and then given an electroplate of p
ure silver;

these.movements have the appearance,
 of course,

of being made of silver. Very cheap watches are

made to have a "nickel" appearance 
by nickel-

plating on brass; even the upper pl
ates and bal-

ance-cocks are so made in many of t
he cheaper

grades. Some cheap Swiss watches
 are made of

brass. silver-plated.
When plates are nickel- or silver-

plated and

damaskeened, the damaskeening is g
enerally done

hrst; there are cases, however, in
 which light

damaskeening is applied after the 
electroplating.

Now let us make a prediction: In the 
not-

distant future the finest movements 
will be made

of brass, satin finished and finel
y gilded. Our

reason for this forecast is that a 
"nickel" finish

has ceased to mean what it did w
hen it was first

used; then it signified high quality in watch

movements. The natural result was
 for makers

of cheap movements to make them 
either of ger-

man silver or of brass, nickel-pl
ated, to imitate

the appearance of movements of 
better quality.

It has now come about that the 
cheapest move-

ments as well as fine movements 
are "nickel" in

color. The way to give a movement a 
"distin-

guished" appearance is to give it a
 finish that will

be exclusive, and just now that wi
ll mean to give

it a gilded finish, just the same as 
nickel finish was

exclusive forty years ago when most
 watches were

gilt. In addition to this, a gilded sur
face is a

thing of beauty in itself, without reference to

any question of fashion or custom
. The only ad-

vantage in the appearance of "nic
kel" is its sus-

ceptibility to darnaskeening; its color is really

much inferior in beauty to the 
pure gold surface

of gilded metal, and as the vis
ible surface of a

watch movement is small, and 
necessarily much

diversified by jewels, winding-whe
els, etc., there

is no need, from an artistic sta
ndpoint, for addi-

tional ornamentation such as is supplied by

damaskeening. Good taste really should give

gilded brass the preference.

ROLLER JEWEL—Please advise me on setting

roller jewels. I have more trouble in setting

roller jewels than any work on a
 watch—can't

get them to stand straight ; they
 lean toward

the staff or from it or to one s
ide. I have no

trouble in fastening them at all. Also what

tool is best and most practical for
 this work.

You can buy various makes of roller-jewel

setters which will overcome your 
trouble; these

tools hold the roller jewel perpe
ndicular to the

roller table until the shellac hardens,
 and are sim-

ple and inexpensive. There are so many good

kinds of roller-jewel setters that we
 can not give

the whole list here, and to menti
on only a few

of the makes would be rather unfa
ir to the others,

so we suggest that you order 
one from your

dealer and take his suggestion as
 to which one

would be best for the money you 
are willing to

put into it.

TEsT.—What is the test or tests made by re-

moving the hairspring and putting t
he balance,

with roller attached, back in position? 
And

please explain fully how to go abo
ut making

these tests.

The test you mention is what is called "run-

ning the watch on half time." The
 action of it

is this : The watch has every pa
rt in place ex-

cept the hairspring; the balance get
s an impulse

and moves until the roller jewel strikes the

outside of the fork, which is against 
one of the

bankings. The impact causes the roller jewel

to rebound and the balance then 
goes around

in the opposite direction until there is an un-

locking of the escapement and a 
fresh impulse.

Thus the watch runs without th
e hairspring at

a much slower rate, hence "half 
time." If the

power is insufficient the impulse will not be

strong enough to throw the bala
nce around so

far as to cause the roller jew
el to strike and

rebound from the side of the fork
. Some work-

men use this as a test of the 
amount of power

being delivered to the balance.
 The method is

not, however, in our opinion, a 
good one. We

favor testing the power by obs
erving the extent

of motion of the balance with t
he hairspring in

place.
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MAINSPRING REMOVER.—Would you please tell me

whether you know of any one having a pate
nt

out that enables one to take the mainspring out

of a clock without taking it apart?

There is no machine made which will take all

styles of mainsprings out of clocks satisfactorily.

In the very nature of things this is impracticable
;

some clocks are so constructed that springs ca
n

be slipped out of the movement without takin
g

the entire movement apart, but when clocks ar
e

not built to allow of this no machine can be use
d

which will make it possible.

ENQUIRER.—(a) How to nut temper in a gold eye-

glass spring after hard soldering it. (b) Do

the jewels in an adjusted railroad watch have

to be put in the same position in the plate that

they were before you took them out to clean

them? (c) Best soap for cleaning a watch

movement. (d) Watch oil or clock oil for a

watch mainspring—which is best? (e) How to

take a mainspring out of a barrel with a winder

and what kind of winder, and how to get it out

of the winder without lifting it up in the shape

of a spiral; in short, how to take a spring out

and clean it and put it back without making

a spiral shape to it in pulling it out, to slowly

unwind it out of the winder. (f) Please ex-

plain fully the tools for setting and cutting th
e

different seats for diamonds, in prong setting
s,

and also in lockets and where chips and ros
e

diamonds are set, how do you hold the articl
es

and how do you cut the seat and fasten

them in?

(a) The only way to make soft gold mor
e

elastic is to roll or hammer it. In the case of a

soldered eyeglass spring this is often unsatisfa
c-

tory, because it has a tendency to crack th
e sol-

dered joint. Better get a new spring in all such

cases.
(b) It is a very good practice to put the

jewels in adjusted watches back in the same
 posi-

tion they occupied before removal for clean
ing.

(c) You will find Ivory soap excellent for clea
n-

ing watches.
(d) We recommend using watch oil for the

mainsprings of watches, because it works just 
as

well as clock oil and using it avoids the extra

bother of having to handle two kinds of oil.

(e) Buy either a Kendrick & Davis mainspring

winder or a Robbins winder, and follow the i
n-

structions given with the tool.
(f) This question would take several pages to

answer fully, and unless it is answered in deta
il

it would not be of much value to the reader. 
We

will publish an adequate special article on the 
sub-

ject in our first issue in which we can arra
nge the

necessary space.

INDIA INK.—Will you kindly tell me of some

good ink that can be used for lettering wa
tch

dials? I want something that will dry quickly

without being baked on.

Use Higgins' India ink, which is kept 
in stock

by stationery and book stores almost e
verywhere.

EIGHT-DAY CI.00K.—Will you please tell me in

your next publication, under "Workshop

Notes," how I can take an ordinary e
ight-day,

half-hour stroke, six-inch pendulum work
s and

change it so that I can put on eighteen-inch

pendulum with eight-ounce ball. I want to

make a grandfather clock and can't bu
y the

works like I want them.

We can not give the information you want

unless we have complete drawings of t
he clock

you wish to alter. In making these drawings

show exactly the arrangement, positions
 and di-

mensions of all the parts; show accurate
ly the

center distances of all the depths, and t
he num-

ber of teeth or leaves on each of the wh
eels and

pinions. We can tell you in advance that 
unless

you have mechanical equipment and ski
ll above

the average you will find this propose
d alteration

a matter of more difficulty than you
 anticipate.
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what a noisy page this would be. During the past six months I have sold eleven weeks for SCHAUL & MAY, of ATLANTA,Georgia, closing out their entire stock of $200,000.00, nearly all diamonds and precious stones. Seven weeks for H. SILVERCO., INC., at SEATTLE, Washington; several weeks for G. W. Kales, Newton, Kansas; J. Neril & Son, of Muscatine, Iowa;Breeze, The Jeweler, of Franklin, Tenn.; also successful sales at Topeka, Kan.; Sacramento, Cal.; Enid, Okla.; Mt. Pleasant,
Mich., and several others. Have just concluded a successful sale of the RUSHMER JEWELRY CO'S $5o,000.00 stock at
Pueblo, Colo., my second sale for this .firm. Will within a few weeks announce a QUARTER OF A MILLION DOLLAR
SALE in one of the leading cities and one of the most important firms in America-a sensation of years. Almost every day in
the year my flag is unfurled at an anniversary of former triumphs. Confidence is the companion of success; never separate the
salesman's talent from the opportunity-both are essential to a satisfactory outcome. I have never failed to accomplish the volumeof business at my auctions, and what counts for even more, obtained the net results. All sales, -both large and small, are con-ducted by gentlemen of high moral character and education, in a most dignified manner. In this calling I am a specialist;it is my life's work. Will pay my expenses to your city, and after a study of conditions give you a bonded guarantee as to
results. Am an expert, and prove the same by never having made a failure. Will advance money by stocks, attend to all pre-
liminary arrangements, and render any honorable assistance.

New Goods and Inventions

[ A permanent feature of The 
KEYSTONE is the illustration and 

description of new

goods and inventions as hereunder,
 our twofold object being to keep the jeweler

and optician thoroughly posted on 
the very latest and most salable 

goods, and the

workman at the bench equally well 
posted on the newest inventions 

and improvements

in tools and appliances.]

Souvenir Medal of Abraham Lincoln

In the accompanying illustrations 
we show the obverse and reverse

of a new medal issued by the Ill
inois Watch Company, Springfield, 

Ill.,

which will be to the trade at the 
same time a souvenir of the martyred

president and of the company's highest
 grade movement, which has been

quite appropriately named after 
this distinguished American. In 

fact,

the names of Springfield, Ill., and 
Abraham Lincoln are inseparably li

nked.

a graver at any angle and be sure 
that it is right. Also an edge can he

put on a screwdriver at one side and by 
reversing the tool, without having

to take the screwdriver out, an edge can 
be put on the other side. The

device fits the T rest of any lathe and is 
practically self-operating-calling

for no special directions.

The tool is being furnished to the trade 
by the Edwards & Sloane

Jewelry Company, Kansas City, Mo., and 
it would be to the advantage .of

all bench workers to become acquainted 
with its peculiar merit.

"Silverware of Quality"

A booklet, named as above, and with a 
silver lining, is being mailed to

the trade by the E. H. H. Smith Silver 
Company, Bridgeport, Conn. This

booklet shows some choice suggestions in 
table silver, giving a wide range

from which to choose. I t includes all styles, from the severely
 plain to

the highly ornate, together with two 
attractive period designs, showing

the handsome style of decoration in vog
ue during the reign of Louis XVI

and Marie Antoinette.

"Sterling effects in plate," more durable 
than medium-weight sterling,

at a very much lower price, are also 
shown in the booklet. Every jeweler

should have a copy and look over the 
retail values if he has not already

done so.

Sales Made Since I Dis-
solved Partnership:

The Geneva Watch CIL Optical Co., Los
Angeles, Cal.

Sheff Bros., Wheeling, W. Va.
Snyder Jewelry Co., El Paso, Tex.
H. S. Sumner CR. Co., Akron, Ohio.
T. R.J. Ayres CR. Sons, Keokuk, Iowa.
A. Rothschild, Brunswick, Ga.
S. A. Fess, Kearney, Neb.
Amos Plank, Hutchison, Kans.
Kinasbacher Bros., Pittsburgh, Pa.
A. Kurtzburn Cal, Sons, St. Louis, Mo.
The Maier Jewelry Co., Aberdeen, Miss.
The J. P. Trafton Stock, Los Angeles,

Cal.
J. E. Jones, Tucumcari, N. M. CMIG7
Globe Jewelry Co., Globe, Ariz. 

_-

United States Government Collector of
the Port.

Benj. Rice, Tulsa, Okla.
Burt Ramsay, Cleveland, Ohio.
Walker-Ellis Co., West Point, Miss.
P. H. Lindholm, Lexington, Miss.
A. K. Jobe, Jackson, Tenn.
Prontaut Jewelry Co., Augusta, Ga.
H. H. Lichtig GE9. Co., Mt. Clemens.
Schaul CR, May, Atlanta, Ga.
H. Silver C84. Co., Seattle, Wash.
A. Swartz, Sacramento, Cal.
Sigler Bros., Cleveland, Ohio.
Geo. W. Males, Newton, Kans.
I. Neril C8. Son, Muscatine, Iowa

THE MAN THAT MADE THE SALES

Mermod-Jaccard Ced Co., St. Louis $100,000
Duhme Bros., Cincinnati   75,000
Rogers Pollinger, Louisville . .   50,000
Geo. W. Briggs, Pittsburgh . . • 70,000
King, Moss CR, Co., San Francisco 85,000
Keil Cab Hettich, Chicago . . 65,000
C. D. White CE1 Co., Minneapolis   40,000
Hight C81 Fairfield, Butte  65,000
E. H. McBride, Akron   25,000
Freeman Jewelry Co., Atlanta . • 40,000

HERMAN G. BRIGGS

AND THE SALES THAT MADE THE MAN:
F. B. Lewis CR. Co., Cleveland .   50,000
Oscar Heinze, Quincy   20,000
Sigler Bros., Cleveland   100,000
G. A. Schlechter, Reading . . • • 25,000
Becker CR, Lathrop, Syracuse . • 38,000
J H. Havil Estate, Hamilton, Ont. 25,000
L. J. Marks, Kansas City . . • • 60,000
Burns, Barry Co., Memphis . . • 50,000
Sipe CR, Sigler, Cleveland   175,000
L. Luckhardt,Johnstown . . • • 27,500

W F Kirkpatrick Co., St.Joseph 25,000
C. E. Buhre, Topeka   28,000
W. H. McKnight C81 Sons, Louis-

ville   50,000
The Pairpoint Co., Chicago . . • • 100,000
A. N Hill, New Orleans   200,000
Knickerbocker Co.. New York 50,000
Morseman CR. Feagnn, St. Paul . 60,000
W A. Gill, St Louis   70,000
R. Van Kuren, Savannah . . 38,000

Williams, Barker Al Severn-over 1,600
pieces of Diamond Jewelry and
Watches to the trade in Chicago.

William Rutz, Bellevue, Ohio.
The Gabriel Jewelry Co , Mobile, Ala.
Kingsbury CM Lambert, Ripon, Wis.
C. C. Younglove, Newberry, Mich.
L. F. Dresser, Michigan City, Ind.
Alvin Powers, Salem, Ore.
Wette C8). Wieting, Peoria, Ill.
Col. Carl Von Scutter, Jackson, Miss.

and others.

Yearly Sales Record of
Continuous Progress

1896-7  

1897-8  

1898-9  

1899-0  

1900-1  

1901-2  

1902-3  

1903-4  

1904-5  

1905-6  

1906-7  

1908-9  

1909-10  

1910-11  

$ 97,500

108,200

142,500

174,600

180,275

190,300

201,400

240,650

284,100

293,400

346,700

347,200

352,480

410,000

There be lived and practiced law, and 
there he went as chief magistrate

of the nation. There it was, in 1865, his body was 
brought and placed

in its final resting-place.

Springfield is rich in memories of the 
martyred president. His old

home is open to visitors. The site of his office, near the 
courthouse, is

marked by a bronze tablet, and his 
monument in Oak Ridge Cemetery is

visited every month by thousands f
rom all parts of the world.

A number of Mr. Lincoln's 
intimate friends are still living there.

Among them are E. R. Thayer, now 
in his ninety-seventh year, who wa

s

with Mr. Lincoln, in 1860, when he 
delivered his famous Cooper Union

speech in Niew York City. Another is Dr. William Jayne, whom 
Mr.

Lincoln appointed governor of all that territory now embraced b
y the

states of North Dakota, South Dak
ota, Montana and Idaho. Still another

is John W. Bunn, who was one of 
Mr. Lincoln's most intimate friends

 and

perhaps the first man recognized by 
him in an official appointment aft

er

the formation of his cabinet.

It is altogether fitting, then, that 
this company should name one of

its highest grade movements 
after Springfield's most illustrious 

citizen,

and on the recurrence of the 
anniversary of his birth should 

commemorate

the fact by issuing this admirably 
executed medal.

A New Graver and Tool Sha
rpener

We show in the accompanying 
illustration a new device, which is

very aptly described as a rapid graver 
and tool sharpener, which is c

hiefly

notable for its simplicity and efficacy. 
There are many watchmakers 

who

Watch Charm and Cigar Perforator

A very pretty, useful and convenient 
article of

personal adornment is shown in a watch charm

and cigar perforator combined, illustrated 
herewith.

To use the charm for its practical p
urpose the cigar

is placed in the opening and the 
perforator pressed,

which perforates the cigar. The perforator is

thrown back each time by a spring. As many per-

forations as desired can be given and 
the end of

the cigar is left undisturbed. The smoke flows

freely from the side of the cigar r
ather than front

the end, as in the old-fashioned 
way. The end,

being thus undisturbed, retains the 
greater part of

the nicotine. The new charm is the product of

S. 0. Bigney & Co., Attleboro, 
Mass., and has the

daintiness of design and handsome 
finish charac-

teristic of the products of this 
company.

N. Sands, Cleveland  
Geo. P. Winder, Troy  
Lippman Bros., Altoona  
J. P. Stevens, Atlanta  
Listner Co., Los Angeles 
A. M. Goldman, Seattle  
Kennedy C81 Kossler, Detroit .
.;os. Fields, Galveston  
J C. Melichamp, Atlanta 
h. Wingerten, Akron, Ohio . .

40,000

28,000
25,000

25,000
35,000
38,000

31,000

28,000
25,000
33,000
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HERMAN G. BRIGGS 5132 Kimbark Ave., Chicago, Ill.9 Phone 4745 Hyde Park Correspondence Confidential could do engraving if they could 
get the proper edge on their 

gravers

or be able to sharpen them 
sufficiently, as this seems to be one of t

he most

difficult things in engraving work. 
With this new tool they can 

sharpen

Induced Magnetism

Special contribution to THE 
KEYSTONE by CHARLES T. HIGGINBOTHAM, 

Consulting Super-

intendent South Bend Watch Company

A workman discovers that his 
lathe, his footwheel and his engraving

block betray magnetism as indicate
d by a magnetic compass. He says the

top and bed of the lathe attracts 
the small end of the magnetic needle and

the base attracts the forked e
nd. This is to say, the base indicates south

pole magnetism and the upper part
 north pole magnetism. This condition

will be found to exist in all mass
es of steel or iron. It is simply mag-

netism induced from that huge mag
net we inhabit-the earth.

Should the workman who in
quires about the condition reverse his

lathe and his engraving block 
he would find that the poles had a

pparently

changed. In other words, he would find that 
the parts which, while upper-

most, attracted the small end of 
the needle would now, when lowermost

.

attract the forked end, and vice 
versa.

Magnetism thus induced is comparatively harmless. Steel brought

into contact with it will not 
become permanently magnetized. The 

reason

why punches and other tools 
become permanently magnetized is that

while maintained in a vertical 
position, or in a horizontal position 

pointing

approximately north and south, they ar
e subjected to concussions by 

ham-

mering or otherwise. This causes the atoms of which t
he steel is com-

posed to become rearranged with 
their poles in a uniform direction,

 thus

causing the entire piece to become
 a magnet. If a punch or other piece

thus magnetized were to be reverse
d in its position toward the ea

rth when

used, and while in this position 
concussion brought to bear upon it, 

the

result would be, first it would be demagnetized, then 
remagnetized with

the poles.
To understand more clearly the 

effect of induced magnetism take 
a.

bar of steel that when lying in 
a plane east and west will 

manifest no

magnetism. Now, set it up pe
rpendicularly and by bringing a compas

s to

the lower end it will be found 
to strongly attract the south 

pole of the

needle and the upper end will 
attract the north pole. Reversing the bar,

it will be found that the 
uppermost end will attract the no

rth and the

lowermost one the south.

In view of these facts, whic
h can be readily demonstrat

ed, I am

inclined to the opinion that the 
inquirer has nothing whatever to fe

ar from

the condition in which he finds 
his large tools. There is much more

danger from punches and tweezers, 
which, as before stated, are 

liable to

become permanently magnetized. 
These tools should be car

efully watched

and occasionally demagnetized.

1
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An even balance and a square deal
These are the corner stones of our business and the foundation of our wonderful success.
The average jeweler reads advertisements carefully and critically, you don't haveto tell him when he is being fooled.
The firm that does fool them once or twice might as well close up its doors, for wheneverthe jewelers make up their minds that they are not getting a square deal they will tell the wholeworld about it.
The very day that we fail to give you full cash value for your Old Gold, Old Silver,Sweepings, etc., that day we begin to go back—we know it.
Send us your next shipment and let us prove to you that we mean what we say.
Returns for Sweepings in from 5 to 10 days.

We will return shipment intact, charges prepaid.
Check for Old Gold and Old Silver by return mail. If our offer is not up to yours

THOMAS J. DEE &
gsga, Silver and Platinum

OFFICE, 24 and 26 W. Washington St.

CHICAGO, ILLINOIS

March I, 1912
T1-1 E KEYSTONE
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AMONG THE TRADE

Arkansas

S. D. Spratt, proprietor o
f the Star Jewelry

Store, Monticello, has sol
d his fixtures to C. L.

Burks and has packed his
 jewelry stock, prepara-

tory to moving to anoth
er location. Mr. and

Mrs. Spratt will leave some time d
uring this

month, probably for Craw
fordsville, Ind., though

he has not yet fully 
determined on his future

location. Colorado

J. Frank Daniels, of D
enver, has taken charge

of the jewelry and wat
chmaking department of

the J. F. Quine & Co. sto
re, Telluride. Mr. Dan-

iels is a jeweler of man
y years' experience who

comes to Telluride highly
 tecommended.

Leo Shupe, formerly wi
th Charles Wathen &

Co., Denver, has move
d to Hermiston, Ore.,

where he has purchased 
an interest in an electric

light and power company
.

Mr. and Mrs. Henry Bohm
, Denver, left January

27 for San Francisco, w
here they took the steam

er

for a trip around the w
orld, expecting to retur

n

some time in June. They were accompanied
 as

far as San Francisco by 
Frank Allen, Mr. Bohm's

business partner.
L. Kauderer, Rifle, has d

isposed of most of his

stock to the Peerless J
ewelry Company, and wi

ll

open a jewelry and opt
ical store at 1544 Cali-

fornia street, Denver.

Morris Mayer, of Denve
r, has returned from

Chicago, where he has b
een visiting the past tw

o

weeks.
William Fulton, of the L

ewis Jewelers' Supply

Company, Denver, was 
confined to his home on

account of illness severa
l days last month, but 

is

again able to attend to 
business.

Robert Smith, formerly 
with A. Hahn, of Du-

rango, has given up his 
position there and is now

enjoying a trip through
 Mexico. He will lat

er

sail for Havana, Cuba.

The stock of Morris Co
hn, 704 Fifteenth street,

Denver, was damaged to
 the extent of $2oo a fe

w

days ago by fire.
H. W. Swigert, of Swi

gert Brothers' Optical

Company, is enjoying a t
wo months' trip through

Arizona and old Mexico.

G. Krayenhoff, an old
-time resident and jew-

eler of Denver, died a
t his home, 311 Chero

kee

street, January 30. He 
leaves a son and daught

er.

R. S. Dumont, 1925 L
arimer street, Denver,

was a victim of two 
hold-ups in the rear of 

his

place of business recently
. The robbers secured 

a

small amount of money 
and a watch.

Connecticut

The American Silver C
ompany, of Bristol, is

going to build an addition
 to its factory on Main

street.. The addition wil
l be of brick, two stories

high and fifty by thirty-s
ix feet.

The regular annual meet
ing of the Waterbury

Clock Company was hel
d at Waterbury recently

,

and H. L. Wade was ele
cted president, Irving A

.

Chase secretary and t
reasurer, and William J.

Larkin assistant secretary and 
treasurer. The

board of directors will 
remain the same during

the ensuing year.
The New Haven Clock 

Company, New Haven,

is planning an exhibit a
t the 'Museum of Ex-

hibits" which will take 
place in New Haven in

the near future.
Clark & True, of Mid

dletown, have added a

new up-to-date cash reg
ister.

District of Columbia

The title of the Washingto
n Clock and Watch

Repair Company, at 1227 H 
street, N. E., has been

changed to the Southern Timepiec
e Company.

This change was made 
shortly after the firm

moved to its present locat
ion, as the latter name

was believed to be more f
itting to the business to

be conducted in the futur
e. It is the ultimate

object of the proprietor, 
A. D. Bestor, to manu-

facture watches and clock
s, incorporating the use

of a self-leveling device 
which he has invented.

and to place the finished 
product in the southern

market.

George W. Spier is having ho
nors heaped upon

him. His latest is an appointment
 as a member

of the publicity committee of the W
ashington

Chamber of Commerce, con
sidered one of the

most important of committees
.

Bradley S. Dixon, 717 Eig
hth street, S. E.,

had a very unpleasant exper
ience last month when

he was notified that he had b
een made the victim

of a "check raiser." A man 
named Howard Wil-

son, residing at 714 Eight
eenth street, N. W.,

induced Mr. Dixon to endor
se his check for $80

in order that he might hav
e it cashed. When

presented at the southeast
 branch of the Mer-

chants and Mechanics' Sav
ings Bank the check

was cashed for $580, Wilso
n having raised it to

read that amount. Dixon complained to the

police and the arrest of Wi
lson followed.

Galt & Bro., 1107 Pennsylva
nia avenue, N. W.,

designed and executed the v
ery handsome loving-

cup to be presented "To Mgr
. William T. Russell

in testimony of high app
reciation for his noble

efforts in favor of the confr
aternity of the Amer-

ican republics, Washington,
 November 30, 1911."

Following this inscription a
re the engraved auto-

graphs of Secretary of St
ate Knox and of the

representatives of the othe
r American republics.

Adriani Valentino, an Ital
ian, has been arrested

here charged with having
 worked the "penny-

weight" game on Cole & S
wan, 1514 Fourteenth

street, N. W., from whom
 he obtained a watch,

and on M. Goldsmith & Son
, 1205 F street, N. W.,

which netted him a gold c
hain.

Thieves last month broke
 the large plate-glass

window in the store of I.
 H. Strasburger, 481

Pennsylvania avenue, N. W
., removing a quan-

tity of jewelry that had b
een left in the window

overnight.
Bruce McDaniel, a recent g

raduate of the Phila-

delphia School of Horolog
y, has entered the em-

ploy of the Southern Time
piece Company. Frank

P. Allen, formerly with 
that firm, has given up

the jewelry business to a
ccept a position as travel-

ing salesman for the inlan
d Oil Works of Cleve-

land, Ohio. Illinois

J. A. Miner has purchased the business of

Merle Wilkinson & Co. at
 Macomb.

Philip Knapp, of Knapp
 Brothers, Belleville,

was an active member of 
the entertainment com-

mittee to entertain the Re
tail Merchants' Asso-

ciation of Illinois, which 
recently convened there.

A. S. Higbee, of Roodhou
se, has admitted to

partnership Mr. Allen, wh
o has been in his em-

ploy some years. The fir
m name is now Higbee

& Allen.
Ned Futterer, who was e

mployed at Kiep's jew-

elry store, Joliet, for a
 number of years, has

accepted a position at the
 Rice & Larson jewelry

store, on Van Buren str
eet, and will be glad to

meet all his friends.
Zuckweiler Brothers, of 

Peoria, have enlarged

the workroom at their jewelry store to 
make

room for an additional work bench recently

installed.
L. A. Schmidt has close

d a deal with J. Ram-

ser, the jeweler, for the
 sale of his property a

t

1827 Second avenue, R
ock Island, the buildin

g

adjoining that which is 
occupied by the Ramser

interests now. The co
nsideration for the prop

-

erty was $25,000. The frontage is twenty
 feet

and the building is three stories in height, the

upper floors being used a
s offices and apartments.

H. J. Crawford, of O
ttawa, has moved his

jewelry store from the
 Poole building, at the

head of Main street, to the Neff b
uilding, on

Main street, just north of the First National

Bank.
D. C. McCarthy, Char

leston, met with an ac
ci-

dent, sustaining several
 broken ribs, and was

 un-

able to attend to busine
ss for about a week.

W. C. Mundt, son of
 A. H. Mundt, pio

neer

jeweler at Fairburg, 
returned from an exten

ded

trip through the south
, visiting many points

 of

interest.
W. A. Foley & Co.. for

merly at 1622 West End

avenue, Chicago Height
s, now occupies a l

arger

storeroom at t616 Wes
t End avenue. The 

new

quarters are equipped with
 modern fixtures and

present a very classy appear
ance.

J. 0. Faris, Danville, recen
tly disposed of his

stock of jewelry to W. W
. Gallaher, who now

conducts a store at 147 
Vermilion street. Mr.

Faris is now located in Cal
ifornia.

W. J. Dick, Watseka, r
ecently purchased a

store building, installed ne
w fixtures and is now

happily established in his new quarters. This

move was no doubt a good
 one, for his store is

now 
 
more centrally located and

 has double the

frontage.
J. W. Upsall, Watseka, spe

nt about six weeks

in Florida and reports a very 
pleasant trip.

After some difficulty in find
ing a good location,

F. Schario, Danville, has n
ow established one of

the most up-to-date stores i
n that city at 131 East

Main street.
J. F. Smith & wife, Pontiac

, are spending the

winter touring the south, principally Florida.

During his absence his busin
ess is being capably

handled by his son and L. 
Shepard.

Miss Ila Cover, the popular saleslady with

J. F. Smith & Son, Pontia
c, spent a few days

in Bloomington visiting frien
ds, and attended the

annual pre-Lenten ball.

H. E. Baker, who establish
ed a store at Chilli-

cothe about six months ago
, has taken Ed Lynds,

Seneca, as partner. Mr. Ba
ker is an optometrist

and will now devote more
 time to develop that

branch of the business.

One of the most beautiful s
tores in central Illi-

nois was established in Springfield by the

Harvell-Randle Company.
 It has a good loca-

tion and is doing an excellent busi
ness. S. 0.

Harvell, formerly of Litchf
ield, is president and

E. K. Green, Springfield, is
 vice-president.

Aaron Rubin, formerly with T. H. Craig,

Champaign, has started i
n business in that city.

Gunder Erickson recently
 arrived from Swe-

den and has joined the f
orce of S. Sve, Pana.

Mr. Sve recently installed 
a master clock for his

street clock, which was p
resented to him by an

old friend in Norway.

Welte & Wieting, 307 Mai
n street, Peoria, have

sotpaetne.ed another store at H
O South Adams street

which is one of the "classiest
" stores in the

E. D. Waca has put in a 
small stock of goods

at 908 North Adams street
, Peoria.

Bert Brown, 405 South A
dams street, Peoria,

was the victim of a windo
w smasher February 3.

The culprit secured jewe
lry valued at about $350.

S. W. Eckley, Peoria, mov
ed his stock from 921

South Adams street to 13
05 South Adams street.

Mr. Eckley is commissio
ner of public works and

his store is in charge of 
R. Cummings.

F. E. Whitford, now a 
member of the firm of

F. J. Bahni & Co., Inc
., jobbers of tools and

material, Peoria, will have
 charge of the sales de-

partment. Mr. Whitford 
is a clever salesman and

will no doubt make good.

H. R. Cox, the jeweler
 at Bridgeport, has

opened a very handsom
e branch at Lawrencevil

le.

The room is eighteen b
y sixty feet, finished i

n

blue and white, with a 
large workshop and eig

ht-

foot screen just to the
 left of the entrance a

nd

an optical parlor in the
 rear. The store is fit

ted

with twenty-four-foot 
wall cases, sliding pla

te-

glass doors and mirrors and thirty-foot show

cases, all in mahogany.
 The show window is 

fif-

teen feet in width, wit
h trimmings to match. 

Mr.

Cox will carry a full 
line of jewelry, watch

es,

china, cut glass, silver
ware, etc. C. L. Bishop

 will

be in charge of the L
awrenceville store.

Indiana

Frank E. Burt, of An
gola, has an attractiv

e

new sign for his jewelr
y store.

W. S. Rodenberger, a
 jeweler of Owensville

,

was granted a patent 
recently on a magazine 

at-

tachment for a disk graphophone for 
feeding

needles to the sound b
ox. The magazine h

olds

twenty-five needles and they can be changed

instantaneously.
F. K. Voirol, a Fort 

Wayne jeweler, celebr
ated

his thirtieth wedding 
anniversary by entertai

ning

about forty friends a
t a valentine party a

t his

home. Jack Williams
, of Toledo, was one 

of the

guests.
A few hours after 

returning to his home
 at

North Manchester fr
om Toledo, Ohio. whe

re he

spent several days 
buying new goods fo

r his

(Continued on page 
557)
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RUNS 35 DAYS
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Just What You Need to
INCREASE Your Sales

Powerful double spring move-
ment, lever style, with jeweled
escape pallets and balance
arbor.

Movement located in base
of post, completely housed in
metal case, keeping it free of
dust, rain and snow.

No troublesome weights or
pendulum to get out of order.
Runs under all conditions.

30-inch white opal glass dials,
clear and distinct. Can be
illuminated when desired.

GROUT'S CHICAGO

Grout's Excelsior Sign Co
Established 35 Years

14 N. Dearborn Street, CHICAGO, U. S. A.
Catalogue Sent Free

Sold By All Jobbers

CI

Oliver Quality

PRODUCTS

Rolling Mills
Electric Motor Driven Rolling Mills
Electric Motor Polishing Heads
Plating Dynamos
Speed Lathes
Drills

Electric Motor Driven Drills
Countershafts
Slide Rests
Draw Benches
Drop Presses

Springboard Foundations
Shears
Ring Stretchers
Ring Benders
Fibre-Faced Hammers
Ring Mandrels
Polishing Machinery
Foot Wheels
Ingot Moulds

Insist upon your dealer supplying you with
machinery bearing the above trade mark

CATALOG,

The W. W. Oliver Mfg. Co.
1490 Niagara Street BUFFALO, N. Y.

T H E

Among the Trade
(Continued from page 555)

Indiana—Continued

store, E. R. Tyler, a jeweler of that city, was
taken ill with -pneumonia, and has just recovered.
He was ill for three weeks.

Iowa

D. P. Phelps, who formerly conducted a jew-
elry store at Waterloo, has now started in the
optical business.
L. Meinecke has accepted a position as watch-

maker with R. M. Cowing & Co., Waterloo.
E. C. De Voe, who has been connected with

some of the leading stores in Iowa, recently
started in business and now has one of the best
stores in Waterloo, where he is very popular.
H. J. Bechtel, formerly of Lansing, has opened

an attractive little store at 311 West Fourth
street, Waterloo, and reports business very good.

Kansas

Judson White, alias Judson Woods, alias J. B.
Adams, etc., who was arrested at Lamed a few
weeks ago while attempting to pass a worthless
check on E. R. Smisor, a local jeweler, has
turned out to be a very-much-wanted man. Tele-
grams have been recieved by the authorities at
Lamed, through the efforts of the Burns and
Pinkerton detective agencies of New York, from
nineteen different places throughout the United
States, requesting that White be held and turned
over for prosecution on charges of swindling
and passing worthless checks. The authorities
at Larned state that White will remain in the
Pawnee county jail and stand trial at the March
term of the district court, which convenes
March 4.
George Weisgerber and wife, of Salina, were

in Kansas City the week of February 12, at-
tending the automobile show.

I. E. Armel, of Armel Brothers, Holton, was
a visitor in Kansas City last month while en
route to St. Louis.
Garrison Brothers, of Overbrook, have been

succeeded by B. E. Garrison.
G. Roth felder, of Axtell, recently sold out

to A. A. Marvin, of Blue Rapids, Kan. Mr.
Marvin will continue the business in Blue Rapids.
J. W. Mathews, formerly in business at Cof-

feyville, recently moved his stock to Thayer,
where he has leased an attractive store.
P. H. Young, formerly in the jewelry business

at Dodge City, was in Kansas City the week of
February 12, attending the automobile show.
The jewelry stock of G. M. Smith, at Auguta,

has been sold to 0. P. Davis, formerly in business
at Ault, Colo. Mr. Davis, prior to his Colorado
business venture, was for several years in the
jewelry business at Delphos, Kan.
R. H. Morehouse and wife, of Topeka, were

in Kansas City last month attending the wedding
of Mr. Moorehouse's brother.

Kentucky

In Whitesburg lives John W. Wright, who has
the distinction of owning a watch that has ticked
faithfully for 106 years, which during that entire
Period has accurately kept the time for succeed-
ing generations in the one family. A few days
ago the watch was taken to a Whitesburg jeweler
for repairs, and has now started on another cen-
tury of usefulness.

Maryland

Seattle, Wash., has smiled and waved her
golden locks at Paul A. Heilig, benchman for the
James A. Armiger Company, Baltimore, for many
years, so he has resigned and left for the Wash-
ington city, where he will engage in business for
himself. He is succeeded by an Austrian, who
comes from Europe highly recommended.
Edward A. Ferrari, who has been with Edward

A. Eberly, 330 North Charles street, Baltimore,
for the last six years, has become a member of
the Baltimore bar and has hung out a shingle in
the Gaither building. Walter A. Keene is an-
other Baltimore jeweler who has recently donned
the ermine.
The Crown Jewelry Company, Baltimore, of

which Lou Freudenthal is the manager, is now
located in room 205, Gaither building, while Her-
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bert Hoffheimer is in room 715 of the same
edifice, having found his quarters in the Equitable
building altogether too small.
The H. W. Meier Company, Baltimore, dealers

in ladies goods of all descriptions, has filled one
of its windows with a line of the popular-priced
jewelry.
The Shugran Optical Company, Baltimore, is

the name of a new concern at 324 West Lexing-
ton street, directly opposite Bernheimer's depart-
ment store. The company declares that it will
offer nothing but the best.
Anselowitz Brothers, owners of the Baltimore

Sterling Silver Buckle Company, Baltimore,
have sent out their salesmen with a beautiful new
line of buckles and want more salesmen. One
man will travel out of Denver for them, and
they hope to have another leave from New Or-
leans within a few days, taking in the cities in
the Lone Star state as far west as El Paso.
What may be termed a handsome window is

that of Coughlan & Co., 336 North Charles street,.
Baltimore. It may be said to be a colonial win-
dow and gives a decidedly original opportunity
for display.
Joseph Klawans, salesman for Morris Koenigs-

berg, Baltimore, was found dead in his room
February 14. The • coroner decided that he was
a victim of apoplexy. He had been dead about
three days. He was twenty-nine years of age and
was very well known among the business men of
the city.

Massachusetts

William H. Ford, of Lowell, recently had a
ring-manufacturing demonstration that was pro-
ductive of a great deal of interest. Mr. Ford
is the inventor of several machines employed in
making rings.
The Thomas D. Gard Company, Worcester,

manufacturing jewelers, has received a large con-
tract from the Boylston Lodge, A. F. and A. M.,
for presentation jewels. The company was in
competition with a number of firms in different
Massachusetts cities. The jewels, which are
scheduled to be ready by March 6, are of an odd,
original design.
W. C. Bowlen, of the Rogers, Lunt & Bowlen

Company, silversmiths, Greenfield, Mass., recently
spent two weeks in Savannah, Ga.

J. B. Bouchard, of Fitchburg, is selling out by
auction. He is going to give up business.

Sylvester D. Sargent has moved his stock of
jewelry to Springfield from Gardner.
C. S. Ramsdell, of 193 North Common street,

West Lynn, Mass., has been remodeling his store
front by putting in a new show window and put-
ting a large sign over his doorway, which is
twelve feet long by two feet wide and has a black
background with large block gilt letters advertis-
ing the nature of the business.

Michigan

Phil Sewald, a Hudson jeweler, with his wife,
stopped in Toledo, Ohio, en route for Atlanta,
Ga., where they expect to spend some weeks.
They will visit the Mardi Gras festival at New
Orleans before returning home.
H. E. Scattergood, a former Coldwater jew-

eler, recently purchased the stock of his brother,
A. T. Scattergood, at Sturgess, where he will con-
duct a retail store at the latter place. The Cold-
water stock was auctioned off a few months ago.
The people of Morenci were treated to the

novel sight of stacks of watches and jewelry of

all kinds, including diamonds and other precious
stones, displayed on the sidewalks of their city

in the midst of a crowd of people. The occur-

rence took place a few days ago, when fire wiped

out almost a city block and the jewelry store of
Harry E. Allen was threatened. Several police-

men guarded the precious stock. The room occu-

pied by the jewelry store escaped with little

damage and the stock was carried back into the

usual quarters.
One of the most disastrous failures in Detroit

jewelry circles was that announced last week

when Burton C. Laughlin, who has been in bus-

iness for two years at 152 Woodward avenue,

closed his doors. The place is now in charge

of the Detroit Trust Company, who were named

as receivers. The indications are that the

creditors will fare badly. The stock totals about

$8,000, while it is known the liabilities will run

close to $25,000. The failure is not a surprise,

as two weeks ago Laughlin sent out letters ask-
ing for an extension of time, but before the in-
tentions of his creditors became known a few
of them filed a petition, asking that he be de-
clared a bankrupt. The petitioners say that
Laughlin executed a trust mortgage some time
ago, but the exact date is not known because
the mortgage was never placed on record.
Laughlin formerly ran a pawnshop and is said
to have made considerable money. A large
part of this he dropped when he went into the
auto manufacturing business, and about two
years ago he returned to the jewelry business.
James Garlick, Detroit, has received the ap-

pointment of watch inspector for the Lake Shore
and the Michigan Central railroads.

William Hamburg, of Wright, Kay & Co., De-
troit, who is spending a month in the south,
is now in Porto Rico.
Henry Wright, the veteran member of the firm

of Wright, Kay & Co., Detroit, whose serious
illness has been mentioned previously, is still
confined to his home. Mr. Wright is one of the
best known jewelers in the state, and his con-
tinued illness has caused his friends much con-
cern.
G. William Stolz, of Saginaw, has sailed on

a trip to the Mediterranean and the Holy Lands.
He will be absent about three months.
Willim Gribben, until recently a well-known

ieweler in Carsonville, who disposed of his bus-
iness several months ago, will enter the real
estate business in Detroit.
Gerhardt H. Jaeger has purchased the interest

of his brother William in the jewelry business
at 1465 Mack avenue, Detroit, and will continue
the business alone.
Fred Spicher, a bridegroom of less than a

week, is under arrest on a charge of obtaining
money by false pretences, and J. Freidburg &
Son, jewelers at 210 Woodward avenue, Detroit,
are among the victims of the man's frenzied
financing. Spicher, who was employed as a
chauffeur for C. A. Newcomb, the dry goods
merchant, purchased a fur coat valued at $165
and a valise worth $32.50 from Tuttle & Clark,
charging them to Newcomb. Then he purchased
from Freidburg & Son $7oo worth of diamonds,
on which he made a payment of $2oo. He gave
one of the stones to his bride and pawned the
others in two Monroe avenue pawnshops, receiv-
ing $400. The stones have been recovered.
Spicher has refused to tell the name of his bride,
saying she comes of a nice family and knew
nothing •of the dealings which have gotten him
into a peck of trouble.
Charles Davis, watchmaker with H. T.

Schneider until recently, has taken a position
with Traub Brothers, Detroit.
Mrs. T. J. Mills has leased a new store at 210

Chene street, Detroit, and will remove from 432
Monroe avenue, where she has been located for
some time.
Roven Brothers, Detroit, will remove soon

from 443 Hastings street to 44o Chene street.
W. R. Grainger, of the Grainger-Hannan-Kay

Company, Detroit, spent last week in New York.
The travelers of E. H. Pudrith Company, De-

troit, Bert Hawkins, M. E. Rowley and Lewis
Gutherat, started out on the first trip of the
year last Monday.
Charles Keller, formerly traveling salesman

with Noack & Gorenflo, Detroit, a position he
held for five years, has taken a position as city
salesman with the C. A. Berkey Company, same

city.
A new business will be opened about April

by Walter Gepp & Co. in the building at the

corner of Gratiot and Library avenues, Detroit.

It will be in charge of Walter Gepp, a well-

known city jeweler.
F. P. Mathauer, of Mathauer & Koester, De-

troit, started out on his first trip last week.
Hellerich & Co., who are preparing to open a

new store on Gratiot avenue, Detroit, have pur-

chased the fixtures used by Wright, Kay & Co.

in their old store.
A clever sneak thief succeeded in getting away

with a $2oo diamond stud from W. E. Leach's

store, 644 Michigan avenue, Detroit, last week,

and no trace of him has since been gained by

the police. The man came into the store and

(Continued on page 559)



PRACTICAL ability, high
earnings and first-class posi-
tions guaranteed to graduates.

Absolutely highest class equip-
ment and instruction.

Best living for least money, for
students, in Lancaster.

Over 1000 successful graduates;
established 23 years.

The EZRA F. BOWMAN
TECHNICAL SCHOOL

of

Watchmaking and
Engraving

LANCASTER, PENNA. \CITA 14' IAT 0 G (131
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Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,oval, flat, plain or set. A light ring can be sized three sizes and a heavyone six sizes and do it perfectly. Anyone can easily work it and you

cannot spoil a ring under any circumstances The ring comes out of the
machine perfectly round and straight and requires no refinishing. Youcan size a ring while the customer waits and he cannot tell by appearancesthat it has been stretched and will not know how you did it unless youtell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as youwish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses inthe country are using this machine. We have had a wonderful sale of itand do not know any one who has one who would do without it. Give ita trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to us Direct. Price, $16.00, Include.

A. • J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA.

WOULD YOU LIKE
TO BE A WINNER? „Learnt.,

an Optician"

Sometimes a very small element makes for success—just
the added amount of income that means the difference
between profit and loss. OUR CORRESPONDENCE
COURSE IN OPTICS has proved the stepping stone to
independence for many a clerk, professional man and store
proprietor. One doctor who was establishing himself
found it more profitable than the income from his practice,
and it made friends that ultimately brought success to him.
It is a most complete course in every way—thorough and
exact—a regular $25 college course . for only $8 by corre-
spondence (or $10 in Canada and foreign countries), includ-
ing diploma and degree on completion. You may pay $2
down and the balance weekly. Just as a guarantee of our
reputation—we are the oldest Correspondence School of
Optics in the world. Drop a postal and we will send you
full particulars.

American Optical College
DETROIT, MICH.

THE HIGHEST

DEVELOPMENT
IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE
MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

March 1, 1912
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Michigan—Continued

asked to see some diamond 
rings, and the entire

stock was shown him bef
ore he found one to

suit him. This one was in a tray 
which also

contained several studs, but 
he seemed to pay

no attention to anything but
 the rings. He finally

selected one valued at $80, 
but it was too large

and Mr. Leach promised 
to have it made the

proper size, and the man was to return the

next morning to get it. He paid $2 and left the

store. Despite the fact that Mrs. Leach was

present and assisted part of 
the time in making

the sale, the man slipped the 
stud into his pocket

without being suspected and 
the stone was not

missed for some time. The police have a good

description of the thief.

The following out-of-town 
jewelers recently

called on the Detroit whole
s4lers : T. L. Tibbals,

Cass City; George Johnst
on, Northville; J. T.

Eddington, Pontiac •, F. J. Ba
rlow, Williamston;

W. T. Blashill, Oxford; R. 
G. Hinckley, Holly;

E. V. Allison, Pontiac; W. 
T. Hettig, Dundee;

Frank Showerman, Ypsilanti
 • J. S. O'Rourke,

Richmond; 0. F. Hawkes, 
Whittaker ; E. H.

Cressy, Saline; Leo Kerbs, 
Wayne; M. L. Green,

Mt. Clemens ; M. Ferguso
n, Romeo, and J. S.

Barnes, Rochester.

Minnesota

E. E. De Groff, who for man
y years conducted

a jewelry store at Leroy, h
as purchased the stock

and fixtures of S. Callison, 
Dexter. Mr. De Groff

has taken the stock to Austin,
 where he started in

business.

Mr. Hulberg, of Hulberg & 
Arneson, Northfield,

has been nursing a broken 
leg, but is now able

to attend to business.

R. L. Bringolf has severed his 
connection with

the firm of Mueller-Bringolf 
Company, Northfield.

W. E. Carman and T. 0. Rye 
& Co., jewelers at

Blooming Prairie, report excelle
nt business during

the past year and that 1912 has opened very

favorably.
Missouri

William Hendrickson, Granb
y, has gone into

involuntary bankruptcy.

Walter Wolfork, Liberty, is 
now on a two

months' trip to Florida and C
uba.

C. L. Frost, formerly a jewel
er at Sayer, Okla.,

has opened a jewelry store 
at Adrian, this state.

C. S. Sands, Kirksville, has 
opened a branch

store at Novinger. It is in charge of M. E. Cook.

Joseph A. Belfort, seventy-eigh
t years old, died

at his home, 126 William str
eet, Orange. Com-

plications due to his age was th
e cause. He was

born in France and came to 
this country when a

young man. For many years he kept a 
jewelry

store in Main street, Orange.
 Mrs. Belfort died

five years ago, and the only 
survivor is a daugh-

ter, Miss Paulina Belfort, w
ho lived with her

father.
Nebraska

C. L. Shook, who has had a j
ewelry store in

Norfolk for the last eight years
, recently shipped

his goods back to Omaha. Mr. Shook declares

that, while he believes Norfolk 
is the best town

for its size between the Misso
uri river and the

Pacific coast, he finds it impossi
ble at this time to

continue his store here.

New Hampshire

Trueman P. Heath, of Mancheste
r, died at 374

Merrimack street, February 12, aged seventy-

seven years. He was a native o
f Danville, Vt.,

and a resident of Manchester for 
four years. He

had been in poor health for a 
year.

New Jersey

Charles G. Rochat, a retail jeweler 
at Newark

avenue and Erie street, Jersey City, di
ed on Feb-

ruary 15 of spinal trouble at the 
home of his

daughter, Mrs. Frank B. Ross, 8o 
Tonnele ave-

nue, that city. He was born at 
Berne, Switzer-
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land, in 5849, and came to Amer
ica in 1865. He

established his first jewelry sto
re in Jersey City

thirty-nine years ago. Mr. Roch
at was a director

of the Lincoln Trust Compan
y. He was a mem-

ber of the board of trade and t
he Union League

Club. He is survived by his wife, three sons

and two daughters.

Ohio

Louis Comlossy, Toledo, rep
orts a good bus-

iness, several handsome dia
monds being among

his recent sales. February business has been

keeping up in splendid shape 
and collections are

coming along satisfactorily.

Mr. and Mrs. C. K. Merrill, 
Toledo, have gone

to New York on a business
 and pleasure trip.

Before returning Mr. Merr
ill will transact bus-

iness in Attleboro, Mass.

H. B. Stone, Superior s
treet, Toledo, reports

business satisfactory and his 
repair benches busy.

Toledo police are watching 
for the bold bur-

glars who threw a stone 
through the window of

the watch store at New 
Philadelphia the other

day and escaped with nine
 gold watches, valued

at $150.
M. W. Basinger, a prominen

t Lima jeweler, has

secured new quarters about a
 block north of his

present location. New stock 
will be added, which

will be secured from Toledo 
wholesale houses.

Mr. and Mrs. Irving Frank
s, of Basch & Co.,

Toledo, have returned from New York 
City,

where Mr. Basch transacted 
business for his firm,

as well as taking in the s
ights of the city.

The Judd-Gross Company, 
Toledo, has moved

into its new location on Summit street. 
The

quarters are airy and light, 
and new stock and

fixtures add much to the 
beauty and attractive-

ness of the store. Mr. Gross states that busin
ess

has been good in general 
lines and the repair

benches are busy.

H. G. Himelhoch. of Isenber
g Brothers Com-

pany. Toledo, will leave th
is week on a buying

expedition to New York and 
other eastern cities.

The Toledo 24-Karat Club 
will hold its regular

business meeting at the Com
merce Club parlors

Tuesday evening.

J. Frame, of Superior s
treet, Toledo, reports

repair business about normal
 for this season of

the year.

The William H. Broer Co
mpany, Toledo, re-

ports a good business in ge
neral lines. The dia-

mond sales have not been 
phenomenal, yet Mr.

Broer says he has made a 
number of good dia-

mond sales recently.

A Celina jeweler, J. W.
 McKee, who is a

prominent republican worker, 
has recently circu-

lated a petition seeking the position of post-

master.

Joseph Vogel, representing 
I senberg Brothers

Company, Toledo, left for a 
selling trip through

various Ohio towns.

J. L. Carter, of Rising 
Sun, where he has .a

jewelry store. was in Toledo 
on a buying expedi-

tion last week.

Normal E. Hascall, of the j. J.
 Freeman Com-

pany, Toledo, attended the 
Philadelphia Jewelers'

Club banquet on February 2
4 as the guest of

H. 0. Bliss, of Worldly, Also
pp & Bliss, of New-

ark. Mrs. Hascall joined her hu
sband in Phila-

delphia. and Mr. and Mrs. H
ascall and Mr. and

Mrs. Bliss made a pleasure 
trin to Atlantic City.

Before returning home Mr. Hascall 
will meet

F. W. Snider. also of the 
Freeman Company. in

New York City, when they w
ill place orders for

imported china and fancy goods. They will

return about the first of Ma
rch.

The Hughes & Son Jewelry 
Comnany, of Lima.

is building a new addition 
to its store. A corn-

nlete new optical line will he added and this

branch of the business pushed
.

L. Christiancy. Madison ave
nue, Toledo, re-

ports repair business good a
nd collections fair.

"The watch business is especia
lly strong with

us just now," said the manag
er of the Isenberg

Brothers Company. Toledo. 
"The outlook is

very bright for a big season.
"

Tack Williams, Indiana sales
man for the Mer-

rill-Broer Company, Toledo, returned Friday

from his first trip since the 
holidays. His orders

show a 20 per cent increase ove
r the same period

last year, and he put in seven 
days' less time than

last season. Harold J. Wurtz has also re
turned

atter his fourth trip, bringing 
in a good line of

orders. Mr. Wurtz is the new travel
er recently

employed by the company. Car
d goods are found

to be exceptionally strong, a
s are also bracelets

and mesh bags.

A. E. Rosse, of Oak Harbor, wa
s in Toledo 're-

cently buying new stock. Mr. Rosse, who just

started in business in the late
 fall, had a phe-

nomenal Christmas trade of a
 splendid character,

and his business since the n
olidays has been good.

Mr. Rosse is arranging to put
 in a complete opti-

cal department.

A. 0. Amsden, the oldest j
eweler in Ashtabula,

died from heart failure. 
He was nearly eighty

years of age and had been i
n business for fifty-

nine years. He was head of
 the firm of A. 0.

Amsden & Son. Mr. Amsden was prominent 
in

Masonry, was a member of 
the Knights of

Pythias, of the Elks and was 
senior warden of

the Trinity Reformed Ep
iscopal Church.

Recently a deal was cons
ummated by which

F. B. Kehrer, the well-kn
own jeweler of Bucy-

rus, who conducted a stor
e on North Sandusky

avenue, sold an interest in 
the business to his

brothers, George J. Kehrer a
nd Charles Kehrer.

The title of the firm will be 
the Kehrer Brothers'

Jewelry Store, and business 
will continue in the

old stand in the Kehrer 
block.

The jewelry store of J. B. 
Owens, Marion, was

burglarized February 9, and 
stick pins, glasses,

ear chains, cuff buttons a
nd a few smaller pieces

of jewelry were taken. T
he burglary was discov-

ered by the proprietor whe
n he opened the store

for business the next m
orning and found a glass

in the rear door broken 
out. An invoice of the

stock by the proprietor 
disclosed that the loss of

property amounted to abo
ut $250.

(Continued on page 561)

Letter to Jewelers
Number 1-i'ourteen

You can sell a lot of rosaries 
in the

next few months if you make 
the effort.

Lent began February 2i this year,

and Easter comes April 7. 
That is an

occasion of high reiigious 
importance

with Catholics; much more so than

Christmas. They will buy more 
rosaries

than they did at Christmas. Y
ou won't

be so busy, either; you'll h
ave more

time to push Vatti Rosaries,
 and we'll

help you.
Rosary month—May—will a

lso be

here soon ; so will First 
Communion,

Commencement, etc. These are all

fine rosary-selling occasions
—if you get

busy and make them so.

We have prepared special news-

paper ads for each of these s
easons and

occasions; also a special letter 
for each,

to mail to the Catholic fam
ilies in your

vicinity.
It will pay to mail out these 

letters;

you'll sell enough rosaries to 
make it

worth while; besides, it will 
please all

these families to see that you 
have their

special needs in mind and 
have made

an effort to give them a splen
did value

at a low price.
Vattl Rosary Co., 106 Fult

on Street, New York.
—Adv.
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"American Beauty"
Table Case No. 490 for
Jewelers is designed and made
by the Grand Rapids Show
Case Company—one of a com-
plete line of equipment for
every department of the pro-
gressive Jewelry Store,
adopted by the leading men of
the trade all over America.
GRAND RAPIDS SHOW CASE COMPANY
The Largest Show Case and Store Fixture Plant in the World

GRAND RAPIDS, MICHIGAN
Showrooms and Factories:

New York Grand Rapids Chicago Portland

F. C. JORGESON & CO.
159 to 167 Ann Street CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

13.S1' OF EVRYTI-IINO"

  I 1017-MAN
7-11

Hofman Quality
and

Hofman Service

appeal most strongly to the
merchant who wants the right
kind of fixtures at a fair and
reasonable price—to the man
who wants his money's worth.

There are plenty of lower-priced
fixtures on the market—for the man
who wants that kind.

But there are none cheaper than
Hofman Fixtures, because— 'The hest
are cheapest in the end."
(I. And Hofman Fixtures are the best
that human skill and ingenuity can
produce for the particular lines of mer-
chandise to which they are adapted,
and for the reasonable prices at which
they are sold.

C, If you have the mistaken idea that
Hofman Fixtures are unusually high-
priced, however, just give us an oppor-
tunity to estimate on your next

requiremen ts.

Have you a copy of our catalogue?

John Hofman Co.
24 Leighton Street

ROCHESTER :: NEW YORK

New York Office, 806-807, 1 West 34th Street
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Oklahoma

Cracksmen pried open the back door of the

Kapham jewelry store, at Sapulpa, on the night

of February 8. They had been attracted by a

tray of glittering paste diamonds and brass

jewelry which they supposed to be worth several

hundred dollars, and which in reality were worth

only $10. The real jewelry was put away in

the safe and the phony stuff in the window has

been used merely for advertising purposes. Four

arrests have been made.
One-third of a thousand dollars' worth of

diamonds that were stolen from Fred Harle's

jewelry store, of. Durant, last summer, have

been recovered. Shortly after the robbery one

of the thieves was captured and sent to the

penitentiary, but only a small ring, valued at

$25, was secured from him.' Early last month

Mr. Harle received a tip that some of the stolen

porperty was in the possession of a pawnshop

fence in Oklahoma City. The fence at first

stoutly denied having the goods, but later weak-

ened and produced all he had in his possession.

One of the articles, a handsome Elk pin, with a

setting of six diamonds and valued at $175, had

been remodeled and the stones put into a brooch

that the fence's wife was wearing.

J. W. Songster has succeeded to the jewelry

business of E. R. Derby, of Okarche.

Oregon

Mrs. W. E. Pelley, wife of W. E. Pelley, jew-
eler, of Klamath Falls, was called to Los Angeles,
Cal., by the recent death of her father.
A. & M. Delovage were the heaviest losers in

the fire in the Merchants' Trust building, Port-
land, recently. Their loss is estimated at $5o,000,
half of which is covered by insurance. The firm
formerly carried an insurance of $35,000, but
dropped $10,000 of it January 1, 1912.

T. G. McHattan, of Klamath Falls, left the
latter part of January for a trip south. He will
journey as far south as Argentine Republic.
Edward Monk, who is diamond salesman with

Felix Friedlander, Portland, underwent an oper-
ation at the hospital last week. Mr. Monk is
rapidly improving and hopes to be back very soon
attending to business.
N. Solomon has secured another five-year lease

on the store at 1413/a Third street, Portland.

Philip Ballmier, who for the past two years has
been located in Montavilla, a suburb of Portland,
will move his stock to 5442 Williams avenue, the
address of the late Carl Schmidt. Mr. Ballmier
purchased the stock and fixtures belonging to Mr.
Schmidt.
H. S. Tuthill & Co., who have been in the

wholesale jewelry business at 101-103 North Fifth
street, Portland, for the past eight years, have
suspended all business. The stock, which was
controlled by a San Francisco firm, will be re-
moved to that city.
Kern & King is the name of a new firm of

wholesale jewelers who have recently opened up
in suite 403, Corbett building, Sixth and Morrison
streets, Portland. For several years Ronald Kern
and Jess King represented Nordman Brothers,
San Francisco, on the road. Both severed
their connection with this firm the first of the
year. They have had new vaults and fixtures in-
stalled and are now ready for business.

William Retzner, of Pendleton, who for sev-
eral months has been with the Schaefer Jewelry
Company in the capacity of salesman, has re-
signed and will accept a position with a jewelry
firm at Walla Walla, Wash., in the near future.
The storeroom formerly occupied by Powers,

the jeweler, in the Bligh block, Salem, is being
entirely built over to form the lobby of the Bligh
Hotel. The floor will be tiled and the latest ideas
in furnishings will be installed for the conveni-
ence and comfort of the guests.

Pennsylvania

After a business connection of twelve years,
G. Dal Fox and his brother, James S. Fox, who
conducted a jewelry store at It Front street, Mil-
ton, have announced the dissolution of partner-
ship. The store has been operated under the firm
name of Fox Brothers for the past twelve years
and enjoys a large trade through the county. G.
Dal Fox will continue in the business in the
present location. James Fox has not yet an-
nounced his plans for the future.
H. H. Greiner, Bethlehem, a jeweler, donated

the first prize, a handsome lady's gold watch, to
the transfiguration euchre given in the Bellevue-
Stratford, Philadelphia, February 12.

J. H. Dimon, of Athens, jeweler and optome-
trist, has sold one-half interest in his business
to E. K. Kitchen, of Waverly, N. Y., and as soon
as inventory can be completed the stock will be
placed on sale at special prices and closed out.
The optical machinery and best fixtures will be
moved to Broad street, Waverly, N. Y., where
the new firm will fit up a new store and engage
in the jewelry and optical business on or about
April I, 1912. Mr. Kitchen has been head watch-
maker and engraver for Walter Ware for the
past nine years. 0. F. Waltman, who has been
employed by Mr. Dimon since last fall, will con-
tinue in the repair business in Athens and carry
a small stock of the jewelry line.

Rhode Island

The Woonsocket Trust Company, with a capital
stock of $5o,000, has petitioned the general assem-
bly for a charter. Charles W. Flagg, of Woon-
socket, is one of the petitioners.
Alden R. Vaughan, Pawtucket, has in less than

a year made a most wonderful clock, which he
has presented to the Memorial Hospital of that
city.

Texas

Ben F. Harless, a jeweler at the corner of
Main street and Preston avenue, Houston, has
been given notice by the city to remove the big
clock standing at the corner, that a steel pole for
an electric light may replace it. Following the
notice a temporary injunction restraining Har-
less from re-erecting the clock on the sidewalk in
front of the Scanlan building was granted by
Judge Ash e.
Robb Ernest, of Huntsville, has purchased half

interest in C. A. Randolph's jewelry business and
will be business manager of the firm under name
of Randolph & Ernest.
H. W. Jaseen, formerly of Dalhart, has opened

a new store at 1646 West End avenue, Chicago
Heights, Ill. L. Jaseen, an .expert optometrist,
is associated with his brother, having charge of
the optical department.

Washington

A change has been made in the firm of
Shirkey & Glaser, of Colfax, George H. Shirkey
having sold out his interest in the firm to 0. C.
Glaser, the other member, who will continue the
business under the firm name of 0. C. Glaser.
D. Burt Bryan, of Spokane, was saved from

having his store robbed by the quick work of
the police. The robber was discovered before
he became aware of any one being on his trail
and was taken into custody. A little later two
other suspicious-looking characters were seen
prowling around the store, but they made their
escape despite several shots.
Mr. Walstrom, formerly instructor in the

watchmaking and engraving school of Seattle,
wills take charge of the engraving and watch and
jewelry repair department of the Watts Jewelry
Company, of Eugene.
R. D. Pettie, the popular jeweler at Renton,

received congratulations from his many friends
recently on the arrival of Robert G. Pettie Jr.,
who will soon take charge of the optical depart-
ment in his father's store.

Wyoming

W. P. Waters, an old-time jeweler of Sheridan,
who some time ago announced his intention of
retiring, has reconsidered and leased new rooms
in the Gillette block. He will open in the new
location March i with a larger stock than he
has ever before carried.
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,016,304. Bracelet. George H. Tilford, Provi-
dence, R. I., assignor to Tilford Manufacturing
Company, Providence, R. I., a corporation of
Rhode Island. Filed October 6, 1911. Serial
No. 653,267. (Cl. 63-11.)
T. A bracelet of the character described having

abutting ends, said ends being adapted to sep-
arate laterally in opening the bracelet, a locking

tongue operatively secured to
and normally protruding from
one of said ends to engage the
opposite bracelet end to nor-
mally hold the two in line, and
a spring for pressing said
tongue outwardly and permit-
ting it to readily withdraw
when coming in contact with
the arm of the wearer.

2. A one-piece bracelet
formed of flat stock with both

its _edges rolled inwardly, forming a channel on
its inner surface, said bracelet having abutting
ends adapted to separate laterally in opening the
bracelet, a casing secured in the.channel portion
of one of its abutting ends, a tongue held to
move endwise in said casing, the outer end of
said tongue normally extending beyond the
bracelet end in which it is held, a forwardly ex-
tending lip on said casing for supporting the
extending end of said tongue, and a spring in
said casing for pressing said tongue outward
and permitting it to readily withdraw when coin-
ing in contact with the arm of the wearer.

1,017,187. Clock-winding mechanism. Edward
L. Swain, New York, N. Y. Filed May 13,
'9". Serial No. 626,972. (Cl. 185-40.)
1. In combination, a clock mechanism compris-

ing an arbor, a clutch having a driving and a

41

–7:011
itnell;311.11
111_,r211,

bli1111111;1111111.1111 IIil

driven member, the latter slidably supported on
said arbor, and a connection between the clock
mechanism and said driven member to advance
the latter along the arbor as the clock unwinds
and into engagement with said driving member
when the clock is unwound a pre-determined
amount.

2. In combination, a clock mechanism compris-
ing an arbor, a clutch having a driving and a
driven member, the latter slidably supported on
said arbor, and a connection between the clock
mechanism and said driven member to advance
the latter along the arbor as the clock unwinds
and into engagement with said driving member
when the clock is unwound a pre-determined
amount; said driven member having a cam face,
and means co-operating with said cam to impart
a quick movement to said driven member to in-
sure its engagement with the driving member.

1,017,093. Combination tool. George Walker Gil-
mer Jr., Philadelphia, Pa. Filed June 5, 791i.
Serial No. 631,296. (Cl. 7-3.)
1. A tool comprising a lever provided with a

jaw and two handles, in combination with a lever
provided with a jaw adapted to co-operate with
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said jaw first named and a handle disposed be-
tween said handles first named.

2. A tool comprising a lever having integrally
formed therewith a jaw and a pair of handles,
a second lever having integrally formed there-
with a jaw and a handle, and a pivot whereby
said levers are connected together so that the
handle of said second lever shall oscillate be-
tween the handles of said first lever, whereby
said jaws are brought together and expanded.

1,017,505. Combined comb and brush. Carmine
Boccia, New York, N. Y. Filed June 20, I911.
Serial No. 634,254. (Cl. 132—TI.)

•f-
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A device of the class described comprising a
head, a comb slidably mounted thereon, a spring
bearing against the comb to resist the sliding
movement thereof, and means on the comb
adapted to engage the spring so as to limit the
sliding movement of the comb in one direction.

1,016,357. Necktie holder. Charles H. Ohly,
Summit, N. J. Filed March 27, 1911. Serial
No. 617,013. (Cl. 2-84.)
A necktie holder comprising a rearwardly

opening socket piece adapted to receive the ball
head of a collar button, said socket piece having
front and rear laterally projecting portions and
an intermediate neck, and a wire frame having
lateral loops adapted to project under the wings
of a collar and front and rear downward exten-
sions, the front extension constituting a flexible
form for knotting a tie upon and the rear exten-
sion comprising resilient arm constituting con-
tinuations of the lower sides of the lateral loops
curved downward across each other, each to the
opposite side of the neck of the socket piece from
its loop and curled around said neck, the con-

vexity of each arm being toward the opposite
loop and said arms being free from each other
so as to bend from said socket piece, each inde-
pendent of the other, said laterally projecting
portions of the socket piece holding the arms so
curled around the neck of the socket piece be-
tween themselves, whereby said arms are con-
nected to the wire frame and an attaching means
provided.

1,016,358. Ring gage. Ferdenand T. Plack, Har-
risburg, Pa. Filed September 19, 191i. Serial
No. 650,275. (Cl. 73-147.)
I. A ring gage comprising two strips located

one inside of the other, and straps secured to the
ends of said strips and projected between said
strips, substantially as
described. ------- --- ------ •

2. A ring gage corn-
I:prising two strips lo-

cated one inside of the
other, and straps se- ----- ------------- -
cured to the ends of
said strips and projected between said strips,
enlargements on the outer faces of said strips,
substantially as described.

3. A ring gage comprising two strips located
one inside of the other, straps secured to the
ends of said strips and projected between said
strips, enlargements on the outer faces of said
straps, and scales on said strips registering with
said enlargements, substantially as described.

1,016,321. Watch. Walter Buszek and Theophile
Sokolowski, St. Louis, Mo. Filed June 8, 1911.
Serial No. 63r,969. (Cl. 58-57.)
I. A watch having a main set of works, and a

supplemental set of works independently ar-
ranged therein and adapted to be separately re-
moved therefrom, a main
stem-winding mechanism,
means whereby said main
winding mechanism is
connected with the indi-
vidual winding mechanism
of either of said sets of
works, and means where-
by said main stem-wind-
ing mechanism is con-
nected with the hand-
setting mechanism of the main set of works.

2. A watch having a main and a supplemental
set of works, either of which may be removed
and the watch used with the remaining set of
works, a keywinding mechanism arranged on
each of said sets of works, a main stem-winding
mechanism, means whereby said main stem-
winding mechanism may be connected with the
individual winding mechanism of either of said
sets of works, and means whereby said main
stem-winding mechanism is connected with the
hand-setting mechanism of the main set of works.

1,016,492. Cigar case. Selim W. Gunn, Feeding
Hills, Mass., assignor of onehalf to Homer
Flower, Feeding Hills, Mass. Filed July
1910. Serial No. 572,576. (Cl. 131-30.)
T. A flask-shaped container cojnprising two

half shells, one shell having a bottom and neck

for coaction with said remaining shell, hinges to
connect said two shells, means to lock said shells
together, a pliable section secured to the inner
face of each shell to form two cigar-receiving
pockets, a stopper removable within said neck, a
wire carried by said stopper, and a water-absorb-
ing member carried by said wire.

2. A flask-shaped container comprising two
half shells, one shell having a bottom and neck
for coaction with said remaining shell, hinges to
secure said two shells, means to lock said shells
together, a pliable section secured to the inner
face of each shell, to form two cigar-receiving
pockets, a stopper removable within said neck, a
wire carried by said stopper, a water-absorbing
medium carried by said wire, and a shield within
said shell having said neck positioned below said
absorbing medium, all arranged substantially as
and for the purpose set forth.
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Providence and Its Wonderful Industry

Largest Jewelry Manufacturing Center in the World—History of the Industry.
Vast Fortunes Built Up—The Thousands Employed

No one writing a history of contemporaneous

business conditions in Rhode Island could over-
look the fact that the manufacturing jewelry

industry is one of the bulwarks of the state's
high place in commercial life, says the Providence
Tribune.
Rhode Island has always been regarded as a

big jewelry manufacturing state, even in times
before it became the greatest center of the kind
in the world. By the same token Providence is
the largest manufacturing city in the world and
the wealth, as represented by capital invested in
jewelry establishments, is greater than in any
other part of the world.
No one would confine the jewelry industry in

Providence to Providence alone. One must con-
sider the big plants in the Attleboros when he
considers Providence, for they are in such close
juxtaposition that they appear to the visitor to
be in one center.
Rhode Island people work in the Attleboros to

some extent, but most of the jewelry workers in
Rhode Island, the greater majority of them, in-
deed, work in the Rhode Island shops. Their
annual output is enormous and is increasing
yearly, as is evidenced by the fact that the num-
ber of concerns making that class of goods is
also increasing annually.

Factory Inspector's Report

The report of the state factory inspector of
Rhode Island for the current year shows that
in Rhode Island, and in the case of the jewelry
industry that means Providence, there were
15,100 persons employed in the jewelry industry.
If the Rhode Island jewelers who work in the
Attleboros, over which the factory inspector has
no supervision, were added to this figure the
total would be appreciably greater.

It can be truly stated that Providence saw the
birth of the manufacturing jewelry industry in
this country and that since its birth it has main-
tained its supremacy over all other cities in the
country in the production of jewelry, that is,
measured, of course, by the value of the product
derived from statistics.
Providence produces the most jewelry of any

city in the country. The nearest competitors are
New York City, Newark, N. J., and Attleboro,
Mass. Providence produces about 50 per cent
more than Newark and 20 per cent more than
New York City, and about 35 per cent more
than Attleboro. While Providence leads all cities
in the value of its output, it also leads in the
number of persons employed, as well as in the
capital invested in this industry.

Beginning of the Industry

While in the early history of the industry, like
that of many others, the labor was performed
largely by men native born, recent years have
shown the employment of a large number of
female help and an increasing number of
foreign born of both sexes. The industry is
particularly notable from the fact that so many
proprietors of the industry have worked their
way to that position from that of the employee
in all stages, often starting from the errand boy
or press hand. It is perhaps this situation that
fosters and encourages the harmony which exists
among the laboring interests of this industry.
The industry is peculiar in that it caters almost

entirely to the fastidious tastes and demands of
the people of the country, although a small por-
tion of this product is applied to what might be
termed necessities of apparel. A very large per-
centage of the demand arises from the desire on
the part of the American people to be attractively
adorned, as well as perhaps the friendly rivalry
which stimulates many to appear as well dressed
as their friends and neighbors.
Of course, in an industry which depends on the

fancy of the consumer it must be expected that
the demand will necessarily fluctuate from time
to time, so that there may be periods in which
the industry is apparently in a depressed con-
dition and the capital invested is not even return-
ing the ordinary interest on the investment. Still
the temperament of the American people sooner
or later asserts itself and the industry is called
upon to provide, within a few weeks, ofttimes,
the demands of the people for some particular
type of jewelry.
In speaking of the jewelry industry it is gen-

erally considered to include both jewelry and
silverware, although to the trade there are special
branches of the industry which are known to
those concerned in it by more technical names.
There are many grades of jewelry manufactured
in Providence, although outside of the silverware
factories most of the product is in the medium
grades. While there are a number of firms
making gold goods, Newark and New York City
show leaders in the finer grades in diamonds
and precious stone work.

Many Big Factories

The citizens of the present day, or rather most
of the present citizens of the city, can recall
when the old Fitzgerald building on Eddy street
was pointed out to the visitor as the largest build-
ing in the world devoted entirely to the manu-
facture of jewelry.

It lost this distinction, however, some fifteen
or eighteen years ago when the firm of Kent &
Stanley erected the mammoth manufacturing
building at Sabin and Aborn streets. This was
occupied immediately by jewelry firms, and now,
und.er the name of Manufacturers' building, is
perhaps the largest jewelry building in the world,
although it is not exclusively tenanted by jewel-
ers.

Since that time there have been other large
buildings erected, some of them really notable
structures from the standpoint of factory archi-
tecture.
The buildings are monuments to the business

ability and sagacity of the men, who by keeping
abreast of the times and keeping busy in season
and out of season, made the business what it is.
In the jewelry business, as in other walks of

life, there is an element of romance which, in
the busy hurly burly of business is often lost
sight of.

Men Who Succeeded

There are men, a great many of them, who are
now the heads of large jewelry factories, who
began life as bench hands, and in some cases as
errand boys. They worked their way up from
the very bottom of the ladder, each step of which
was a great distance from the one beneath, to
the top, where reposed the casket containing the
word "Success."
They did not cease working when they reached

the top, for it was then, more than at any other
time, that they realized the value of plugging
ahead all the time.
In no walk of life is the value of an idea

more apparent than in the jewelry business. Men
have made large fortunes in that business
through their ability to grasp opportunity when
it presented itself.
Popular fads are catered to by some enter-

prising jewelers. One man made thousands of
dollars making cheap pins with the face of the
"Yellow Kid" stamped on them. This was only
evidence of the fact that the jeweler has to
keep abreast of the times.
Within a radius of fifteen miles of this city

there are invested in jewelry shops and kindred
trades over $40,000,000. These shops employ up-
ward of zoom operatives and have an annual
payroll that reaches, if it does not exceed, $10,-
000,000. It is estimated that the annual ouput
of the shops is between $5o,000,000 and $55,000,000.
No matter what sort of jewelry is desired,
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from a diamond tiara to the cheapest sort of
what the trade calls "junk," it can be made, and
is made, in Providence. Silver services, neck-
laces, watch chains, stick pins, rings, bracelets,
mesh bags and all of the articles known to the
jeweler's art are turned out of the shops in this
city.
The goods are sent to all parts of the world

in competition with the work of the French,
German and Austrian jewelers. The foreign
trade has not been occupying the attention of
Rhode Island jewelers for any great length of
time and in that sense may still be regarded as
an infant industry among jewelers. However,
American goods have gotten a foothold in cer-
tain parts of the country and the foreign trade
is growing slowly but steadily.
There is one firm in this city which does an

extensive business with China and Japan. In
these two countries jewelers find that the native
jewelers are not averse to copying their pro-
ductions.

Interesting Statistics

The factory inspector gives the
jewelry statistics :

following

Males of sixteen years and over 10,154
Females of sixteen years and over 4,600

Total adults  14,754
Males under sixteen years of age 262
Females under sixteen years of age 15o

Total children 
412Total number of employees 15,166

Commissioner of Industrial Statistics George
H. Webb in his annual report to the legislature,
presented in January, gives some interesting
statistics on the jewelry trade.
In this report he places the jewelry business

in the list of selected industries and says:
"Twenty establishments reporting for jewelry

show an increase of 3.2 per cent in average num-
ber of wage-earners sixteen years of age and
over employed, and an increase of 37.8 per cent
of wage-earners under sixteen years of age em-
ployed. Total wages paid, increased 1.7 per cent;
the cost of material used increased 14.7 per cent,
and the value of products increased 9.4 per cent.
"Seven establishments reporting for jewelers

findings show an increase of 38.7 per cent in
average number of wage-earners sixteen years
of age and over, employed; total wages increased
4r.5 per cent; the cost of materials used increased
44.8 per cent, and the value of products increased
37.8 per cent.
"Six establishments reporting for silversmith-

ing and silverware show an increase of 0.9 per
cent in average number of wage-earners sixteen
years of age and over employed, and an increase
of 64.3 per cent in average number of wage-
earners tinder sixteen years of age employed.
Total wages paid increased 8.5 per cent, the cost
of material increased 8.7 per cent, and the value
of products decreased 5.7 per cent."

Prince as Clockmaker's Assistant
When he was a small boy, states Modern

Society, Prince Arthur of Connaught, decided
that a clockmaker was a most enviable person.
While the Duke of Connaught was in command
at Portsmouth a certain clockmaker used to
attend the royal residence every week to wind up
all the clocks. One day the duke came in with
Prince Arthur, saying, "Good morning, Mr.
Blank. Let me introduce my son. He has de-
cided to be a clockmaker when he grows up.
Will you take him as an apprentice?" "De-
lighted," stammered the abashed clockmaker.
"Very well, that's settled," was the cheerful reply.
"Now, Arthur," turning to the prince, who was
taking it all quite seriously, "you can take your
first lesson by helping Mr. Blank wind up the
clocks." For quite a long time afterwards Prince
Arthur made the rounds with Mr. Blank and
numbers of the clocks went wrong when he
found that he was allowed to be present while
they were pulled to pieces and put right—for he
was a very human boy.
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ge Rees School
"The School Founded on Merit"
BIGGER BETTER BEST

Watchmaking : Engraving

Mr. McCarthy making new
parts of a watch.

From a Student in

Watchmaking

Rome, N. Y., April 21, 1911,

Mr. F. H. Rees, Rochester, N. Y.:

Dear Sir:—While taking a course in
engraving I notice the thoroughness
with which your students were in-
structed in watch-work.

By your plain, simple method, one
can learn more in a few months than
in a lifetime the old way.

Your escapement methods are worth
the price of the course. Everything is
made so plain, and your teaching
theoretically, as well as on practical
watches from the start, made your
course very valuable to me.
I am very sorry I have not a photo

of the watch I practically made while
tinder your instructions, to send you.
Your methods on hairsprings, main-

springs, escapements, is a valuable
course, and if hundreds of workmen
only knew how much better their work
would be, and how much they could
increase their salaries by attending your
school, every one would take it up.
I have taken both your watch and en-

graving courses, and while apparently
strong inducements were made to me to
go elsewhere, I came to you on the
merits of your school, knowing it to be
the best.

Your schoolrooms, your office, and
the most beautiful building you are in,
make the school ideal. As you give
your students your entire time, with the
most scientific and practical methods,
the finest equipment, and everything
conected with your school seems to be
good as can be had, I don't see how
you can give your students such delight-
ful schoolrooms and equipment, and
such valuable instructions for so little
cost. You could not if you did not in-
struct your students personally, and
manage your own affairs.

Wishing your school the success it is
worthy of, and thanking you for your
kindness and valuable instruction, I am,

Yours very truly,

JOSEPH A. McCARTHY.

We have hundreds of similar letters. The Rees School is a merit school.

He Traveled Fifteen Hundred
Miles to Attend the Rees School

Atlantic, Iowa, April 20, zgt-z.
Mr. F. II. Rees, Rochester, N. Y.:
My Dear Mr. Rees :—As you of course

know, I traveled fifteen hundred miles
to attend your school. I did so upon
the advice of jewelers whom I consulted
as to the best place to learn the art.
I expected much, from the fact of the

high reputation of the school, but am
surprised at the rapid advancement I
have made.
Your school is conducted by a gentle-

man, scholar and an artist of the high-
est class. Everything in your school I
found to be the best.

Your system is so plain when ex-
plained in your school that learning the
art has been to me the most fascinating
and interesting work.
The work that I now do, after six

months in your school, is far better
than I had expected to learn in several
years.
One who has worked out such a per-

fect system, the result of years of
study, is surely worthy of the greatest
success.
I found yours a school of the highest

class, where young men are taught
scientifically, and in such a careful and
thorough manner that any young man
attending your school will be a better
man when lie leaves.
My time spent in the school was most

valuable, and I thank you for the many
courtesies you have shown me.

Yours very truly,
FRANK G. PRALL.

It pays to be a good workman. We have the oldest and
finest equipped school. Write me today for catalogue.

F. H. REES GRANITE BUILDINGROCHESTER, N.Y.
ESTABLISHED 23 YEARS

CANNON & BROWN, INC.
 Electro -Platers 
We specialize on Jewelers' Work. It will pay you to
learn about our exceptional finishes. We have an up-to-
date equipment, and use progressive methods.

The Quality — Our finishes will sell your goods.
Send us samples of any kind of jewelry to finish or re-
finish and learn for YOURSELF just what WE can do.

78 FRIENDSHIP ST., PROVIDENCE, R. I.

CATALOG

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND

OPTICIANS

ESTISEI• ISO,

Chicago, III.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison, 210 W. Madison Street, CHICAGO, ILL.
Wholesale Jewelers and Opticians r'

A MECHANIC op.'. 
There is big money in expert
watch repairing. The demand

for good workmen is larger than the supply.
Don't be a mere mechanic, a drudge at ■*-- ,

your work. Be an expert watch
repairer. We have helped more than .9.,
600 young men to get an expert know-

il ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-vancement. We will give you more knowledge and training Ina few
months than you can possibly get in a store apprenticeship in as
many years. We will put you in a position to select
your own job and name your own salary. Decide rl ght
now to be an expert watch repairer. Come to our 1)20 00
come to us we will come to you by mall in your own
home. You can employ your evenings or any spare 41

5A °au'0
school at your earliest convenience or It you cannot ,...

time learning without giving up your present
upsoyment A little time and money

now wit, get you a larger salary later. spent AIATEEK

o 

Write for our boo klet tell in g you how we will make

Perry Street

The DeSelms Watch School v
Attics, Indlena 
I 
XP

• trained expert watch renal roc of you. It la FREE.

IN 

Profits in the Repair Department
q System is the first essential of a profitable repair
department and the basis of system is a complete
record of repairs.
q If you would begin the year to best purpose, you
should procure first of all The Keystone Record
Book of Watch Repairs.
q This book has space for 'Goo entries of repairs
with printed headings and it takes only a few
moments to make each record.
Such information is necessary both for the jeweler

and his customer but particularly for the jeweler.
II Sent postpaid to any part of the world on receipt of price, Sr.00.

Published by THE KEYSTONE PUBLISHING CO.
809, 811, 813 North 19th Street, Philadelphia, Pa.

1201 HEYWORTH BLDG., CHICAGO
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Moving-picture Marvels

Attendance 15,000,000 People Per Day—A

Vast Industry in Which Millions of Dollars

Are Invested

Every day 15,000,000 people attending the
moving-picture shows throughout the country,
but despite the evident popularity of the amuse-
ment, there are few who understand how the
many mystifying effects are produced.
Men walk on ceilings like flies, or run up the

sides of houses in apparently entire disregard
of the law of gravity. Horses, dogs, cats and
other animals walk backwards or sideways in a
manner quite contrary to their usual nature;
coffee pots. proceed to pour themselves without
any visible interference; automobiles dash
through crowded streets in defiance of all speed
laws ; men and women fall down steep inclines
and over the edges of precipices and get up
again, apparently none the worse for their expe-
rience ; real trains collide, and real ships are
wrecked without regard to the expense involved
—and all for the modest price of a nickel or a
dime, says Boston American.

The Real and Unreal

How is it done? The answer may be told in
two words : It isn't. It's all make-believe. Real
persons and animals pose for the pictures, and
the scenery is sometimes genuine, but that is all.
The rest, for the most part, is just make-believe,
as a visit to the great studios where moving pic-
tures are made would readily demonstrate.
Some of the most amazing effects are easily

accomplished by a tactful manipulation of the
film; others require more elaborate preparations.
To make an animal walk backwards, a moving
picture is taken of it walking in the usual man-
ner, and to produce the desired effect the film
is simply reversed. In the same way the really
astonishing pictures of brick apparently flying
into a bricklayer's hod are obtained, the simple
operation of a man dumping a hodload of bricks
being sufficient to give the fantastic effect when
the film is reversed.
Every one who has visited a moving-picture

exhibition is familiar with the ease with which
moving-picture heroes and heroines run nimbly
up the sides of houses when pursued, and, no
doubt, every one has wondered at one time or
another how the feat is accomplished.
There are two ways of doing this : One is to

have the person posing for the picture drawn up
the side of a real house by means of a rope, mov-
ing his feet all the time, as though he were walk-
ing, the rope being afterwards painted out on the
film; the other and more common way is to make
the film in a specially prepared studio. On the
floor a canvas picture of the house in question is
spread, and the man pursued just scrambles along
it on his hands and knees.

Making Inanimate Animate

The effect of inanimate objects moving them-
selves, such as coffee pots pouring themselves,
chairs and similar objects jumping up in the air,
chimney pots falling off and flying back into posi-
tion, and typewriters working of their own
accord, is produced by means of wires which
are either too fine to annear in the picture or, if
they show, are readily painted out.

Railroad collisions are frequent enough, one
would imagine, to enable the moving-picture con-
cerns to obtain genuine pictures of them, but the
thrilling pictures seen on the moving-picture
screen are obtained in a far less realistic manner.

KEYSTONE

Miniature trains constructed and staged with
great fidelity to actual conditions, and which run
automatically, are used for the purpose, and serve
very well. Sometimes an auto is made to collide
at a crossing with a locomotive in a similar
manner.
The familiar film showing a painter stencilling

a ceiling, to which he appears to be clinging in a
most unnatural manner, while an assistant is
holding a pot of paint up to him, never fails to
create wonderment among the uninitiated, but
is easily made. The pictures are taken in a make-
believe room, the walls of which are painted
upside down on a four-sided screen, and the
floor of which is painted white to resemble a
ceiling. To a rafter across the top a man is
suspended by his feet and holds an empty paint
pot toward the floor, upon which the man posing
as the painter kneels. The latter holds a stencil
to the floor with one hand and with the other dips
a brush in the paint pot which the suspended man
holds toward him. After the pictures are taken
the film is run off upside down and gives the
topsy-turvy effect desired.

Startling Delusions

In a similar way the film which shows a man
holding himself to the ceiling by the top of his
head and the palms of his hands is made, the
man simply standing on his head. To make the
picture realistic, tables and chairs are attached to
the make-believe room and an elaborate chande-
lier is attached to the floor, so that when the
film is reversed the room will appear to be fully
furnished and equipped.
In two out of three moving pictures there is a

pursuit in which men, women and children are
made to scamper over hill and dale at phenom-
enal speed, horses and wagons and automobiles
tear pell-mell through the streets, knocking over
fat policemen in their path, and everything moves
with a hustle and bustle that is little short of
amazing. It is needless to say that neither the
animate nor the inanimate subjects of the pic-
tures ever actually covered space at the rate indi-
cated. When the pictures are taken, the persons
posing for them may move as leisurely as they
please, the effect of speed being produced by cut-
ting out numerous sections of the film.

Producing Weird Effects

The superimposed negative, a process familiar
to every photographer, is often resorted to to
produce weird effects. In this manner are made
the tams showing normal-sized men and women
watching a contest between what appear to be
men and women no bigger than a thumb. Two
sets of pictures are taken. First, the full-sized
spectators are photographed while making the
gesticulations and motions to be expected of in-
terested spectators, and then another set of pic-
tures of the contestants is made, the persons
posing for them being stationed at such a distance
from the moving-picture machine that they come
out very small in the pictures. It is then a corn-
paratively simple matter to combine the two films.
To construct a sky-scraper in the short space

of a minute or two seems easy enough after ob-
serving the operation on the moving-picture
screen. The foundation is dug, the steel skeleton
construction is completed, the masonry and wood-
work are added, the scaffolding is removed and,
lo and behold, the tenants are filing in and out,
all within the space of time it takes to run off
the film

Making the Film

But to make the film is a much more tedious
operation than might be supposed. Every day
during the progress of the actual building of the
structure the moving-picture man must photo-
graph the work, and when the building is corn-
pleted pictures of the tenants going in and out
must be taken. Then the various films are united,
and the effect when they are run off on the
screen is little short of marvelous.
The adventures of "Alice in Wonderland" have

suggested some most fantastic ideas to the mov-
ing-picture man. In one of the films Alice grows
so large that she literally bursts through her
house, her legs and arms bulging through the
windows and walls.
This effect was obtained by means of the mul-

tiple process : separate, normal-sized pictures of

567

the house being taken first, and then pictures of
Alice with her arms and legs enlarged to such an
extent that they fairly filled the window and
doors. When the two films are combined Alice
is prodigious enough to suit the most fastidious.
Most of the moving-picture concerns employ

regular stock companies, the members of which
receive high salaries.
There are few moving pictures displayed in

which some deception of this kind is not prac-
ticed, but nobody minds it. When we go to the
land of make-believe we are willing to be fooled.
No effort is spared to produce weird effects of

this kind. Skilled actors are employed and elab-
orate properties constructed to make the pictures
sucessful, and the moving-picture man is always
looking for something novel and unique.

"Spotting-Out": The Greatest
of Electroplating Obstacles

Of all the obstacles encountered in electro-
plating it is believed that the difficulty known
as "spotting-out" is the greatest. Those who
have to deal with wire or sheet metal goods are
not troubled with it to any extent, neither are
those who nickel-plate castings ; but platers who
have as their work the copper or brass-plating
of iron or brass castings will always have to
contend with it.
The cause of "spotting-out" is simple. The

plating solution penetrates the porous portions
of the castings, and after it has been finished
gradually oozes out, and coming in contact with
the air, liquefies and stains the metal deposit.
All castings are porous, either from blow-holes,
spongy spots or cracks, and until perfect ones
are made the plater will always have the "spot-
ting-out" difficulty to overcome.
There is another cause of "spotting-out" which

frequently occurs on copper or brass-plated sheet
steel goods, and this is one produced by the blis-
tering of the deposit. The blisters hold solution
underneath, which finally world out after the
work is finished and stains the metal around
them.
The "spotting-out" of castings, as previously

mentioned, is caused by the plating solution
working out of the porous portions of the metal.
The problem, then, is to remove this solution
from the pores. It is now firmly believed that
there are many cases of spotting which may be
cured by a good soaking in hot water. The
ordinary rinsing which is given the regular run
of plated work does not suffice to remove the
solution, as will be readily appreciated when one
stops to think that the rinse water serves only
to take off the solution on the surface. A pro-
longed soaking in hot water (better still is water
that actually boils) will frequently serve to wash
out the plating solution from the interior of the
porous places.
Rinsing in acid or baking will not suffice to

remove the solution in the pores, and the method
very extensively used in large establishments of
Connecticut is to rinse the work thoroughly and
then allow it to remain without finishing for a
time. Several weeks' time are frequently given
the work in cases of bad castings. This lapse of
time gives the plating solution ample time to
work out. After that the work is finished by
buffing or dipping and no further "spotting-out"
occurs.

It is believed that the potassium salts in
cyanide plating solutions is the cause of the
obstinate cases of "spotting-out." It is a well-
known fact that potassium salts are deliquescent;
that is, they absorb moisture from the air and
become liquid. They liquefy instead of dry up.
Therefore, the potassium compounds in the plat-
ing solution, as they ooze from the pores, liquefy
and do not dry on the surface, with the result
that the solution spreads out and forms a spot.
In the case of sodium salts, which have the
property of giving up their moisture, instead of
liquefying and forming a round spot on the sur-
face of the work, they dry up and may be
brushed off. We do not wish to convey the
idea that the use of sodium salts will obviate
"spotting-out," but that theoretically they will
lessen the difficulty; and experience has shown
this to be true.-7'he Brass World.



ESTABLISHED 1879

Electro-Metallurgists

Thirty-three years' specializing in
our particular field.
Every order treated as a SPECIAL
ORDER, and given careful, skillful
attention.

SEND US A TRIAL ORDER.

INVEST ONLY $20
INCREASE YOUR EARNING POWER
FROM $250 TO $500 PER YEAR

Hundreds of Watchmakers, Jewelers and Opticians Are Doing It

YOU CAN DO IT

JOHN P. BONNETT & SON
Established 1879

ELECTRO-METALLURGISTS
and

COLORERS OF JEWELRY

Plain, Fancy, Decorative and Ornamental Colorings
of Every Description

NORTH AT'TLEBORO : MASSACHUSETTS

WE teach you by correspondence to execute the engraving
required in the average jewelry store. Our system is
original, simple and successful, consisting of thirty separate

lessons, fifteen in designing, and fifteen in cutting.
By devoting from one to two hours daily to practice, we guarantee
that within three months you will be able to execute everything,
from plain script to complicated monograms.
Our entire course, including tools, will cost you $20.00. You pay
$5.00 in advance, the remaining $15.00 in installments of $1.00
for every alternate lesson.

FOR FURTHER INFORMATION ADDRESS

THE COLLETT SCHOOL OF ENGRAVING
37-39 MAIDEN LANE - - NEW YORK
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C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine eg Co., Exclusive Importers
CHICAGO : 103 State Street NEW YORK: 37 Maiden Lane

WHEELING METAL CEILINGS
THE "TRADE-MARKED" KIND

Another instance proving either our claims of Quality or Exceptionally Good Sales-
manship. We believe we have the "goods" both ways. A Kansas town was
almost wiped out by fire early this winter. Ambitious progressiveness showed
itself at once and the town has been rebuilt with better buildings than before.

Twelve large 
WHEELIgG CEILIgGS ave been erected in the new

store rooms in this city. No other kind of
Metal Ceiling has been sold. It is an exclusive "Wheeling Ceiling" locality.
In face of such circumstances we are justified in asking pros-
pective customers to ask themselves "Why?" and then write
us for detailed information.

WHEELING COINGATING COMPANY. WHEELIAGWVA.
BRANCH OFFICES AND STORES:

NEW YORK CHICAGO PHILADELPHIA

ST. LOUIS KANSAS CITY CHATTANOOGA

It Is High Time
for you to get a jewelers' work bench and thereby
lessen your repair troubles and increase your profits.
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THE 011
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO JEWELERS' BUILDING
.1 BOSTON, MASS.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.

CHATELAINEBAGS repaired and
relined with Silk, Chamois, Suede or

Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.
After Repairing

LOUIS J. MEYER, 
P804ILWAALDNUETLSPTREIET

TO THE TRADE

ESTABLISHED 1892

IF you break a stone or need one to match ; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

or IF your customer has a cushion diamond to recut round ; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved Or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

Bench No. 17 is 45" long, 24" deep and 38" high to the
heavy maple working surface. It has a 20"x16" tapered
zinc filing drawer. Order through your jobber.

CATALOGUE UPON REQUEST

JESSEN & ROSBERG
Manufacturers

1310 to 1326 W. Kinzie St. CHICAGO

GREEN'S AUTOMATIC ELECTRIC MOTOR DEMAGNETIZER
The only Real Demagnetizer
for all artiaes made of or
containing steel.
It makes no difference how
difficult the job, the first
operation is sufficient.
(Time, 2 seconds.)

TEACHERS' COLLEGE
Dept. of Physical Science,
Columbia University, N.Y.

November 9, 1911.
The W. Green Electric Co,

I have received Your
' Green's Automatic De-
magnetizer " and find it
operates perfectly. We
have demagnetized in-
stantly and completely,
not only watches, but all
sorts of things. It is my
intention to retain the
machine, as a permanent
exhibit for the colloge and
students. You may also
send the Green's Polishing
and Buffing Motor and
Plating Dynamo for use
in same department.

Very truly Yours,
John Fox Woodhul, Prof.

Manufactured by

The W. Green Electric Co.
81 Nassau St., New York, U.S.A.

Complete with 6 ft. of
flexible cord, plug, etc.,
attached ready for use. Net
price, F. 0. B. New York.

Green's Automatic Direct
Current Motor Demagnet-
izer for Electric Light
Current.

For Voltage $16.50100 to 110
For 115 to 250 voltage
add 25%.

State voltage when ordering

Green's Automatic De-
magnetizer for alternating
Electric Light Current.
This demagnetizer for use
only on alternating current
of (,0 cycles.

to 110
Voltage 100 

$7.00
For 115 to 250 voltage
add 255.

State voltage when ordering
You can as easily demag-
netize a solid bar of steel
4 inches long and 2 inches
thick, as aWatch,Tweezer,
Filen or Screwdriver.

MI■1110.1■Ma

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE



TAG YOUR RINGS WITH
WASHABLE TAGS
Yes: Mr. Jeweler

Champion Egg Opener
The Ideal celluloid tag saves time and
money. And makes your rings look
twice as attractive.

NEW WAY

Wash or polish your rings with the tags
on them—the ink is waterproof and won't
wash off.
No danger of getting tags mixed.
Note the large flat writing surface.

IDEAL TAGGING OUTFIT
Complete, only $2.50

1000 tags and eyelets . . . $ 1.50
1 pair Ideal Pliers . . . . .75
1 bottle Waterproof Ink . . .25
1 neat hardwood box, with

catch fastener . . . 0000

Bastian Bros. Co.
Dept. 745

Rochester :: NEW YORK

THE SECRET

DIRECTIONS FOR USE
Place the Egg Opener on to one end of the egg so as to take off aboutone-fourth of the shell; then press the jaws together until the sharppoints pierce the shell; then lift the handles of the Egg Opener, whichwill cause the shell to part and the same can be removed from body ofegg and shell. Do not try to open jaws of Opener wider than adjusted,to prevent breaking.

Do not turn Egg Opener to the right or left,simply lift on handles when shell is pierced.
One of the most handy and useful articles on the table.

SOLD IN DOZEN LOTS ONLY

No. 3. Silver plate, per dozen
No. 4. Nickel plate, per dozen -

LESS 61 CASH

$4.25

Norris, Alister & Co. 
Heyworth Building

Chicago, Ill.

571

wonwell1=1111110

IDEAL CHUCK

.R NETT_

"
40

0
\N

-

No. 2
SLIDE REST

' '1111 11

111

wHEN you buy a RIVETT LATHE you get more Quality than with any other

Tool. We have built Watchmakers' Lathes for twenty-seven years and never yet

had to go on short time. Our Lathes are sold on their Merits alone. Do not accept any
Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

THE RIVETT LATHE MFG. CO. : Brighton, BOSTON, MASS.

No. 9 Foot-Blower, $5.00

of our success lies in the fact that weproduce nothing but the very best, and
therefore give the purchaser full valuefor every dollar he expends in our
manufactures. OUR FOOT BLOWERSare made of thoroughly kiln-dried maple,selected sheepskin leather bodies—whole hides being used—no split leathersallowed in the building, and pure Up-River Para Rubber disks. This materialin the hands of workmen who haveassembled them for the past twenty-fiveyears is sure of producing the best Foot-Blower in the world. Insist on havingone with " B. D. M. Co." stamped inthe wood—costs a little more, but givesyou the service. Write for our catalog"BK'' illustrating and describing all ourJewelers' appliances.

BUFFALO DENTAL MANUFACTURING CO.
BUFFALO, N. Y., U.S.A.

Green's Combination Electric Polishing, Buffing, Drilling and Grinding
Motor Lathes

With 5 Solid Steel Pat-
ented Adjustable Chucks
and Regulator in base of
Motor1

INIOlvirlorm"41
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...._,...,...„.:,.

If our Electric
Motor Lathes are
good enough for the
leading jewelers
and the United
States Government,
why should they
not interest you ?

Type 6. 1-5 Horse Power, Direct Current, 110 Volts —Price $35.00 Net Cash.
For Other Lathes, Write for Price ListManufactured by

The W. GREEN ELECTRIC CO. 81 Nassau Street NEW YORK CITY

Watchmaking—Engraving Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

Waterbury, Connecticut

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, 1246.-,1,!°st, New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed It..

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-
tunities for learning watchmaking except the proper system of instruction. Aware of this fact,
the W. I. of H. has established a Home Study Department, with a view of teaching watch
repairing by correspondence. This system of instruction is as thorough as it possibly can
be, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43
printed lessons, containing nearly 400 illustrations and other special features, making it an
excellent substitute for an attendance course to those unable to leave home or their position
and is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Stroh Building MILWAUKEE, WISCONSIN

REM OVAL
We take pleasure in announcing to our customers that
we have removed our office from 102-104 Fulton Street
to much larger quarters in the

Frankel Building

WORTHINGTON & RAYMOND
45=49 John and 1=3 Dutch Street :: NEVV YORK



AUCTIONEER
FOR THE LEADING JEWELERS

You cannot have the best sale
without securing my services.

The Auctioneer
that makes more
sales for the same
people than any
man in the busi-
ness.
My time now is
almost entirely
taken the year
round making
sales for old cus-
tomers.
Twenty years in
the work.

D. 0. HERNDON 1202 Commerce Bldg.
KANSAS CITY, MO.HOME PHONE, MAIN 2341

R. B. H. MACRORIE
3ewelers' Suction=

For the Established Trade Only
640 Unity Building : CHICAGO, ILL.

26TH YEAR OF THE ST. LOUIS
WATCHMAKING SCHOOL

5815 EASTON AVE., ST. LOUIS, MO.

WILL you grasp your opportunitythis year to attend the St. LouisWatchmaking School? You cangreatly improve yourself—learn how thepractical work is done in all branches ofthe jewelry business—and get ready to.take advantage of the fine chances tomake money as they come your way.You can do all this and more, this very year, inthe St. Louis Watchmaking School.
You take no chances by attending the St. LouisWatchmaking School. The best is the cheapestin the end.
The size of your salary depends upon your Abilityyour Know/edge your Skill; and these dependupon the school you attend.
We are making it possible and easy for you tosecure full imformation about our courses, bysimply asking for our catalog.

"WILL YOU ACT NOW ? "—TODAY ?

ALL Sales personally con-
ducted, ably assisted by
first-class talent on all
large sales with no extra
expense to you. Two
men for the price of one.

I have devoted over
Twenty years of my life
to the Jewelry Business
exclusively. I have thor-
oughly learned the art of
handing Jewelry stocks
profitably in any locality
and that to the entire
satisfaction of the owner
in every particular. My
methods are up-to-date.
They are pleasing, and I
guarantee them profitable
to those who employ me.

Hand Me Your Sale and I Will Get You the Money
Just finished a Ten-Day Sale for It. G. Heald, Wynot, NebraskaNow selling out M. J. Johnson, Huron, South DakotaWrite or wire me there for terms and date (correspondence strictly confidential)
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Clement Combined Lathe Attachment
WALTHAM, MASSACHUSETTS

As Swing Rest

Jeweling Caliper
Price with these
4 Improvements

Crossed Feed Lateral Feed
Swivel Base

Improved Cutter Holder

With all 4 improve. $25.00
With any 3 improve. 22.50
With any 2 improve. 20.00
With any 1 improve. 17.50
Without above imp. 15.00

As a JEWELING CALIPER it has the following advantages over all other makes
1st. Being indexed at the back, jeweling can be done at any taper.
2d. Has a micrometer feed so you can tell by thousandths of an inch the depth of a hole or shoulder you are cutting,

or the length of shoulder you are cutting on jewel setting.
3d. Has a rear crank feed, with which a steady feed is to be had; this prevents the breaking of many jeweling cutters.

By the turn of a screw you have a sliding feed.
4th. Has three gage fingers where other makes have only two.
5th. Is fitted with the Clement outside and inside cutter, the many advantages of which are explained in catalogue.
6th. The spindle may be made stationary at any point.
7th. The spindle guide is a slinding fit without shake; no other make can claim this.
8th. Fingers are forwarded or drawn back by thumb screw, key or screw driver. You use whichever you like.
9th. The cross feed is so constructed that there is positively no lost motion; it is, therefore, of some value.

10th. If you ever change make of lathe—you swap shoes with us.

No other Caliper on the market
has any of above, except

Cross Feed

Sent on Free Trial

Sold on

Monthly Payments

If Desired

Order It Today

Fitted to any American, Imita-

tion American or English Lathe

W. D. CLEMENT,
151 High St., Waltham, Mass.

Please send me full particulars of your Clem-
ent Combined Lathe Attachment and the
Special Free Trial offer for 15 days you make.

Name .

Street  

C it \'

State  

L. H. DODD & CO.
I conduct all sales
personally, with
the best talent to
assist me, giving
the services of two
of the best men
for the price of
one.

Can give the best
of references from
any wholesale
houses, manufac-
turers or bank in
Chicago.

Long Distance Phone
Drexel 2906

4607
Michigan Avenue

I am in a position
to do more for the
jewelers at present
than in years past.

Acknowledged by
the trade as hold-
ing first place

for more than 20
years as a Jewelry
Auctioneer.

Write or wire me, if you
contemplate • having a sale

All Correspondence
Strictly Confidential

CHICAGO, ILL.
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Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

" Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only com-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y., U. S. A.

JEWELERS VISITING NEW YORK
are invited

to

visit

our office

and see

sample

work

of

MINIATURES, ARTISTIC ENGRAVING, ETCHING an
DECORATING GOLD an SILVERWARE

THERE IS ALWAYS SOMETHING NEW WORTH SEEING

Circulars and price-lists on application

THE GOLDSTEIN ENGRAVING CO., 45 Maiden Lane

Watchmaker's
Lathe Motor

$16.00
Alternating or

Direct Current.

Wide Speed

Regulation and

Reversible.

WRITE FOR
PARTICULARS

Fidelity Electric
Company

Lancaster, Pa.

Gold and Silver Plating
Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR

PRICE-LIST

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED/ Established 1893

125 FULTON STREET NEW YORK CITY.•.

$4,000 REWARD
THE JEWELERS' PROTECTIVE UNION
offers the above reward for the arrest and conviction of the man who stole
two Jewelers' sample cases from salesroom of Spaulding & Co.'s store,
Chicago, on Wednesday, February 7, 1912.

Liberal reward is offered for the recovery of the goods, consisting of
SILVER chatelaines, veil pins, brooches, links, crucifixes, medals, neck
chains and guards, GOLD buckles, pendants, belt pins, cigar holders,
novelties, mesh bags, chatelaines, cuff pins, scarf pins, crosses, rosaries,
fob guards, vest chains, bouquet pins, bags, garters, barrettes, key rings and
lorgnettes.

All bear trade-mark W14K, " W' having a small extension at base.
Telegraph or telephone any information to

PINKERTON'S NATIONAL DETECTIVE AGENCY
137 South Fifth Avenue, Chicago, Ill,

Higher Wages
for Skilled
Watchmakers

The trade cry is for greater
competency in repair work.
Railroad time service and
more expensive time-pieces
have made repair skill im-
perative.

This means greater demand,
higher wages and increased
opportunity for the men who
are thorough masters of their
craft. All such find a most
valuable adviser in the
standard treatise—

Snit,

•04.4.

The Watch Adjuster's Manual
This book is a complete and practical guide for watchmakers in ad-
justing watches and chronometers for isochronism, position, heat and
cold. It contains a thorough exposition of the principles on which
adjustments are based and methods followed in practice. By refer-
ence to it, the watchmaker can immediately solve any difficulty that
may confront him in his work.

Sent postpaid to any part of the world 9n receipt of price, $2.50

PUBLISHED BY

The Keystone Publishing Company
809-811-813 N. Nineteenth St. :: PHILADELPHIA, PA.

1201 Heyworth Building, Chicago

Having arranged to move into 
a larger store about September 1

st, the above 120-

foot fine plate-glass wall 
cases, birch, costing $2,360.00; 

safe, costing 

gcolastrine burglar-proof

$

nAolaw pr oonof

one

electric outside sign clock
– 4

with copper case, cost

$250.00; handsome mirror;

window backs; grills and

partitions now fitted for

room 20 feet wide; roll top

desk, benches, etc., are

for sale at about 40 per

cent. of cost for delivery

at that time. Here is a

chance for one of the best

f xture outfits in Illinois

at a bargain. If interested

write for full particulars.

IV ;

C. I. JOSEPHSON
MOLINE, ILLINOIS

OUR SLOGAN OF

is exemplified in our students 
output.

We will be pleased to dem
onstrate by

sending pupils plates and catalog 
on

request.

The W. L. Newmeyer School of 
Engraving

New England Building

Cleveland

Expert Watch Repairing for the Trade

Competent workmen under my

personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

REFINERS anD 

opfladtoi Indu, Smi I vi r

shape-8 0 1 1 ti m or

Sweep Smelters

any

( P r o p t

1559. ret urns.

THE W. L. ROBERTSON 
CO.

13 and IS Franklin 
Street, Newark, N. J.

14;tj

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOK,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Mahe Building, ST. PAUL, MINN.

SCHIRMER'S

Made in all sizes to fit any

Just the thing to put pivots

Three dozen assorted sizes

For sale
by all
jobbers.

liIiiItF [II! I! I

PIVOT CAPS

size staff or pinion.
in cheats watches.
in box, price, MOO.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Buildi
ng

DES MOINES, IOWA

THE ONLY

PERFECT

WATCH CHECK
Keeps numbers visible at

all times, without wasting

time to make or keep them

visible.

Inquire About Them.

W. G. LANDT
7531 Normal Ave.

CHICAGO

Just a Friendly Tip
If you are thinking of buying

a Plating Dynamo and want

your money's worth of

Capacity,

4e 
T Efficiency

V. 

and

Durability

stake your
money on a
Holtzer.Cabot

product.

Write us for our FREE Bulletin

30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.
Boston, Mass. .•. Chicago, III.

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt and efficient service. Write for shipping 
stickers.

M. S. BOWER, Mgr.

ESTABLISHED 180

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

PATENTS
Write at once for the most 

liberal offer ever

made for securing 
Isamu:3, designs nod trui.e-

marks. Send sketch for free 
opinion as to

patentability and ask for tlie " inventors'

i;tiidii," Ole finest book 
publishiul fel. inventors.

Best references. Established 20 years.

VV1V1. N. MOORE

Loan and Trust Bldg., 
Washington. D. C

The Massachusetts School of Optometry

Klein School of Optics
The Former Incorporated and Regis

tered with

the New York State Board of 
Education

Practical course in Theoretical and

Practical Optics and Optome
try. Prac-

tical knowledge is an es
sential attribute

for success. You get it 
here.

Catalogues and particularson 
application.

The Massachusetts School 
of Optometry

168 Massachusetts Ave., 
BOSTON, MASS.

Beckealleckmall
successorstoG.F.Wadsworrh
Watch Case
Manufacturers

and Repairers
Lverythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

old Cases
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

CATCHY
— ENGRAVING

- in SPOON BOWLS 
at

Popular Prices

LET US 
ENGRAVE
A SAMPLE

"fr Artistic Monogram and Letter

Engraving. Gilding.

Send for price-list.

ULL,STRONI s* CO.

Ashland 
Nehrnsks

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mentioning

Tit 0 K. EYSToNE

E. HOWARD CLOCK CO.
Est'd 1842 BOSTON, MASS., U.S.A.

I BUY JEWELRY STOOKS

!raison pays liberal cash prices for 
Diamonds, Watches and jewelry.

Send stocks no matter how large or s
mall and get immediate returns. 

Goods will be

returned if offer is not satisfactory. 
National Bank references given if des

ired.

M. IRALSON, Masonic Temple, Chicago, Ill.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few month
s

by our practical methods. Ex-

pert instruction under actual

working conditions. Enter at

any time—no age limit --day

and night classes.

Write for free catalogue containing

lull particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

YOU SAVE 1-3
Wishing to test this issue of the

Keystone as an advertising medians.

I make this offer on my o
riginal

patent ring adjusters. These will

be sold only in the regular assort-

ment of sizes (for narrow, medium

and wide rings), in each unbroken

"ledn,;zaesnfV.1177s1'4 K. gold, whole-

sale price, $3.50 less 'A, $2.34.

1 dozen solid 10 K. gold, 
wholesale price, $3.00

less 'At, $2.00.
1 dozen 12 K. gold-filled, wholes

ale price, $1.50

less 3c;‘, $1.00.
1 dozen metal, wholesale price, 

$0.50 less %, $0.34.

To receive attention, enclose 
money or express

order. Use your letter head to avoi
d mistakes. Goods

will be Sall at once by mail 
prepaid. Full directions

for fitting this adjuster (which requires front 
3 to 5

minutes) sent with cads order. These adjusters can

be used with Me middle grips 
clipped off when de-

sired. This advertisment will 
not appear in The Key-

stone again. If you wish to take advantage 
of this

offer, art at once. Mention Easter Number of Key-

stone and address

CHESTER H. WELLS

The Ring Adjuster Mao 
MESHOPPEN, PA.

HIGH GRADE

WATCH AND CLOCK REPAIRING

FOR THE TRADE
Experts on compli-

cated watches and

clocks, chronom

eters, wheel and
pinion cuttings.

Work on antique

clocks and watches

a specialty.
Twenty years' experi-
ence as practical watch-
makers. Thoroughly
acquainted with all

foreign and American movements. Formerly wills

the watchmaker to the Emperor of Germany
.

All we ask is a trial to prove that

we can give you prompt attention
and do satisfactory work at reason-

able prices.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK
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DIAMONDS and PRECIOUS STONES

BOUGHT AND SOLD
POR SPOT CASH

Appraisements made for estates or individuals

J. J. COI-IENEstablished 1891
Write for further information 101 1 Chestnut Street, PHILADELPHIA, PA.

eunetoos...was
SPECIAL NOTICE.- These "washers" are

covered by United States Patent
No. 894,514, and all infringements
will be prosecuted.

Urich Patented Perfect Fitting

Case-Screw Washer
Fits perfectly under screw head, and almost invisi-

ble, and has a neat appearance.
Holds movement securely in case, even if case

shoulder is worn away or sprung.
MADE IN ALL SIZES, FROM GERMAN SILVER.
PRICES : Gross, $1.50 ; 4 doz. package, asst., 50c. ; single doz., 15c.

FOR SALE AT ALL MATERIAL HOUSES

S. URICH, 335 Columbus Ave., New York City

WirSPOT CASH for Jewelry Stocks-We
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how are or small, and get money by return mall.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

 -(1

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVER

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz.

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

JEWELRY REPAIRING
We manufacture and repair anything
in the line of Jewelry. Also watch
repairing. TRY us.

CHAS. G. GRENZEBACH
913 "0" Street :: LINCOLN, NEB.

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, eta., of every size and 
tion,

descrip-
made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY 83  NASSAUIWS 
YORK

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
work. Wheel and pinion cutting
to order. Manufacturing.

CLOCK REPAIRING FOR THE TRADE

53 East Farm St., Waterbury, Conn

The Triumph Jewelers' Lamp
A 300 Candle Power Lamp for Home,
Store, Shop, Work Bench, Library, Desk
-wherever a sate, powerful light is
wanted or stand lamp can be used
Turns up and down like gas; carried
around with greater safety than kero-
sene lamp; gives 10 times more light TR lum PPS
at less than VI cost Cooperate. which a child
can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide which
line you want. Send for it at once. Today. It's free.

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

STONE SETTING

PEORIA
ILLINOIS

FRED. J. 13A1--INI de CO.
(INcoRpoRATED)

Manufacturing Jewelers and Engravers

JOBBING, STONES, TOOLS AND .MATERIALS
WA TCH REPAIRING FOR THE TRADE-

Mesh Bags Refinished, $1.00
We resilver, reline (with kid or silk) and repair the mesh on any germanSilver mesh bag, from 5 to 7 inches, for $1.00, other bags in proportion.
First-class work, prompt service. Give us a trial. Send postal for our large
window display cards, and price list for special repairs such as gold, gun-
metal, bead bags, etc.

A. A. L,UPIEN, Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116& 118 N. State Street, CHICAGO, ILL.

Established
1839

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Sts.

TORONTO, ONTARIO
H. R. PLAYTNER, Director

Old English
and
Swiss Cages
changed to fit
American
Stem-Wind
Movements

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 state Street Chicago

Send for our New. Price-List

NEWARK BRUSH 
COMPANY

BRUSHES
253 MULBERRY

 STREET 
NEWARK, N. J.

Polishing Set Compl
ete, $2.00, 

Prepaid.

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE POLISHI
NG BRUSHES

SATISFACTION 
GUARANTEED OR 

MONEY REFU
NDED

CROUCH dr. FITZGERALD

Jewelry Sample Trunks and Cases
Extra Deep Trunks and Cases Always In Stock

r77 Broadway r54 Fifth Avenue
Bet. Cortlandt A liey Sta. Corner 20th Street

723 Sixth Avenue '
Between 41st and 42d Streets

NEW YORK

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations 

Wanted,"

ONE CENT per word for
 first twenty-

live words. Additional words and ad-

vertisentents, THREE CENTS
 per word.

Under all headings except 
"Situations

Wanted," THREE CENTS p
er word.

Name, address, initials and 
abbrevia-

tions count as words, and 
are charged

for as part of the ad% e
rtisement.

To insure insertion, send
 remittance

with orders for advert
isements. Copy

must reach us by the 25th of each

moi.th for the Issue of t
he 1st of the

following month, and by t
he 10th of

the month for the issue 
of the 15th of

the same month.
Send bank check or draft, 

or postal

or express money order 
for $1.00 and

over, or postage stamps for smaller

amounts.
If answers are to be forwarded

send TEN CENTS in postage 
stamps

with order.
The real name and address of ever

y

advertiser must accompany the
 copy of

the advertisement.
Advertisers who are not subsc

ribers

should send 10 cents (special i
ssues 25

cents) if they desire a copy of t
he paper

in which their advertisement a
ppears.

Address,

THE KEYSTONE PUBLISHING COMPANY

809-811-813 N. 19th STREET, PHILADELPHI
A, PA

SITUATIONS WANTED

Under this heading, oar. CENT per 
word,

for first twenty-five words. Additional words

and advertisements, THREE CENTS 
per word.

No advertisement inserted for less 
than 25

cents.
It will facilitate matters and result to

the advantage of advertisers under this

classification if they will indicate th
eir local-

ity in their advertisements.

WATCHMAKER, engraver and 
optician;

first-class man; want position in New

England states; salary S25; best o
f refer-

ences. Address "S 274, care Keytsone.

STEADY position by first-class watch-

maker and engraver; age twenty-four

years; seven years' experience, marr
ied; fa-

miliar with railroad inspection; salary 
$25;

all tools. "W 983," care Keystone.

POSITION by watchmaker and jeweler

and salesman; eighteen years' exper
ience;

Ohio or Pennsylvania preferred. Box 90,

Bloomfield, Iowa.

BY watchmaker and optometrist of
 twenty-

five years' experience, after April s

prefer South Dakota or Montana; 
salary

$25. "Watchmaker," 118 Broadway, De-

troit, Mich.

STEADY position, first-class watchmaker,

jeweler, clock repairer, engraver; age

twenty-eight; five years' experience; mar-

ried, no bad habits; own tools; sala
ry $t8;

best reference. C. F. Wonder, Preston,

Kan.

BY graduate optician, expert 
refractionist,

direct or indirect method; good ass
istant

watchmaker, plain engraver, good 
salesman.

"W 89," care Keystone.

PERMANENT position by As watc
hmaker,

plain engraver; twenty years' 
experience;

good class of work would be a
ppreciated;

references; New England states, Ma
ssachu-

setts preferred; state salary and f
ull par-

ticulars first letter. "B 88," care 
Keystone.

SITUATION wanted by first-class watch-

maker; commission or salary; thoro
ughly

competent on any kind of watch work. 
Ad-

dress "A. B. 24," 1201 Heyworth 
building,

Chicago.

BY watchmaker and engraver, or all-

around man; understand optics; eight

years' experience; good salesman a
nd neat

appearance; sober and reliable; six years

with present employer; salary $20 to 
$25

per week; best of references. "P 
42," care

Keystone.

BY first-class watchmaker and engraver,

age thirty-five, married, perfect health,

no bad habits; have worked at be
nch seven-

teen years and in business for 
myself ten

years, and was very successful; 
noticing less

than $20 a week considered; 
would take

position with view to buying or taking

interest in business later if satisfactory.

R. F. D. Box 74- C, Miami, Fl
a.

FIRST-CLASS watchmaker and plain en-

graver desires to make a change; with

present firm five years, having full charge

of the jewelry department; o
pen for posi-

tion March 5; have all tools; best of ref-

erences; wages, $25 to $30, according to

location ; Montana preferred. 
Address W.

E. Drake, Glendive, Mont.

SITUATIONS WANTED .

BY married man, twenty-e
ight years old,

registered pharmacist and optician;
 Mich-

igan; eight years' watch repairing; want

steady work in drug and jewelry store.

T. W. Irwin, Minden City, 
Mich.

WATCHMAKER, engraver and 
optician;

age twenty-eight, married; no 
bad habits;

five years with present employer; $20 to

$25 week; good references; o
pen for post-

tion April 15; west only. F. A. Pelson,

Kirksville, Mo.

SITUATION by an all-around workman

and salesman; eight years' experience,

three have been in buying for 
good stock;

11.
$25 per week. Address Fred Moltz, Alexis,

1 

AS jewelry buyer in large 
department store

or partner in jewelry store in 
California;

best of references. "F 82," care
 Keystone.

AS watchmaker and jeweler; 
Illinois pre-

ferred, but any other place considered,

by young man; best of refere
nce furnished.

Box 517, Trinidad, Colo.

WATCHMAKER of unquestionable 
ability,

having full charge for past ten 
years, de-

sires change; age thirty-three, American;

fifteen years' practical experience; good

salesman and general man; must be per-

manant position and good salar
y; best of

habits and references. B. Gardner, Com-

mercial Hotel, Chicago, Ill.

I AM a first-class railroad watchmaker,

good engraver and salesman; 
can you use

me? Eugene Brown, 322 West Mai
n, Tay-

lorville, Ill.

AS manager of jewelry or special order

shop, with manufacturer of gold 
and plat-

inum jewelry; thirty-nine yea
rs of age, un-

derstand all branches of manufacturing;

clean record, up to date in methods of

manufacture and business management;

twenty years experience; with 
present firm

eight years; willing to go 
anywhere. "S

69," care Keystone.

TIRED of New York City, I 
wish a posi-

tion in reasonable size city as watch-

maker or engraver, or both; A
t references;

wages $25 per week. "P 86
," care Key-

stone.

WATCH repairer, fair letter a
nd monogram

engraver, wants position about 
March 15;

sample engraving, reference; 
place where

I can wait on trade preferred; 
married;

state salary. T. W. Chinn, Litchfield, Ill.

Care B. C. Beardsley, jeweler.

YOUNG man, age twenty-two, 
wants steady

position as assistant salesman, j
eweler, re-

pairing and engraving; three years' ex-

perience; good references and 
appearance;

hustler. H. M. Barr, Clinton
, Mo.

WATCHMAKER and engraver, young

man, twenty-four years of age, single;

ten years' experience on all 
grade watches

and clocks; best references. 
Dave Fellmar,

2831 North Eleventh street, 
Phila., Pa.

AFTER May r by man of 
exceptional ex-

ecutive ability, thoroughly experienced

in all phases of retail jewelry business;

very successful optician. "C 79," care

Keystone.

FIRST-CLASS watchmaker, can do any

kind of work, high-grade work
 especially;

have a full set of tools; can 
give good ref

erence; prefer Los Angeles, Cal.
; can start

April i. "S 67," care Ke
ystone.

APPRENTICE, six months' store experi-

ence; want position to finish
 trade; age

seventeen; references; go 
anywhere; now

in Nebraska; no bad habi
ts; neat appear-

ance, honest, willing. "Per
manent," W to,

care Keystone.

COMPETENT watchmaker and engraver

desires position with good firm only.

"F 66," care Keystone.

THOROUGHLY experienced and compe-

tent salesman and engraver 
desires posi-

tion with reliable firm; best of referen
ces

furnished. Address Robert Lockhardt, 219

East Thirty-fourth street, New 
York City.

POSITION to finish watchmaking trade

under first-class man; three years' ex-

perience under good man; do 
common en-

graving and watch work; married, good

salesman, twenty-five years old; musician;

prefer Iowa. F. E. Hughart, Scranton,

Iowa.

BY plain engraver and sales
man; will not

consider an offer of less than $15 per

week. Address Box 247, Van Alstyne,

Texas.

BY diamond, watch and 
jewelry salesman

(retail) ; twelve years' ex
perience; thirty-

six years old, married; b
est of references;

capable of managing. "II 70," care Key-

stone.

SITUATIONS WANTED

PERMANENT position in wes
t wanted by

high-grade watchmaker; married 
man, no

bad habits; salary $25. Quimby 
Martin Jr.,

care W. Marshall, Fordsville, 
Ky.

HIGH-GRADE watchmaker, optician and

salesman; Scandinavian; twenty years'

experience; wish position in California or

Oregon. "H 77," care Keyston
e.

PRACTICAL watchmaker, jeweler 
and en-

graver; single, own tools• refere
nces fur-

nished. P. 10 Box 975, 1iallas, Texas.

FIRST-CLASS watchmaker and 
engraver

desires position; twelve years' 
experience;

married, age twenty-eight; New 
York state

preferred; state wages. N. A. Maurer,

State street, Montpelier, Vt.

\VATCHMAKER, ten years' experi
ence on

high-grade work and French clocks; 
also

optician and engraver. Address "Ex-

perience," 2831 North Eleventh street,

Phila., Pa.

AS manager of retail jewelry 
establishment,

or head salesman; salesman, wit
h chance

for advancement, considered; best refer-

ences; can report for work on s
hort notice.

"D 62," care Keystone.

FIRST-CLASS watchmaker, engrav
er and

salesman desires steady position; ten

years' experience; age twenty-six
, married;

As references. Address William Hoge],

Chillicothe, Mo.

AS traveling salesman with good 
house, or

window space for jewelry purposes
 with

suitable business, central location, rent

right, city preferred. "B 48," care Key-

stone.

YOUNG man, watchmaker, engr
aver, jew-

elry repairer and all-around workman,

sober and reliable, wants permanent posi-

tion; best references. M. J. McInerney,

Red Cloud, Neb.

GOOD engraver and clock repairer and

second watch repairer desires position;

Massachusetts preferred; state salary and

full particulars in first letter. "S 96,"

care Keystone.

HELP WANTED

UNDER THIS HEADING THRE
E CENTS PER WORD

It will facilitate matters and result to

the advantage of advertisers under this

classification if they will indicate their 
local-

ity in their advertisements.

A FIRST-CLASS watchmaker and 
engraver,

permanent job and good salary to the

right man; send sample of 
engraving and

full particulars in first letter. C. W. Gibbs,

Wallace, Idaho.

WATCHMAKER, jeweler and graduat
e op-

tician in North Carolina. Address, 
stating

salary, care M. J. Averbeck, to Maiden

lane, New York City.

FIRST-CLASS watchmaker and engra
ver,

permanent; references; own tools; go
od

wages. W. W. Howe, Clearfield, 
Pa.

SPLENDID opportunity for young man

with one year's experience to finish 
trade;

fifteen miles to Boston. Thomas R.
 Dickie,

Danvers, Mass.

A COMPETENT man can sec
ure perma-

nent and good-paying position as work-

man and manager of jewelry sto
re in Mon-

tana town of !moo. Address Al Chenue,

Cape Girardeau, Mo.

WATCHMAKER who can also engrave

and do general run of work in 
jewelry

store. H. G. Butterfield, Hamburg, Io
wa.

YOUNG man to do clock and je
welry work

and engraving; prefer young man of

good address who is a good mixer with

young people; must be rapid and
 thorough;

a good chance to learn watch w
ork under

an expert watchmaker; live colle
ge town of

15,000; send samples of engravin
g and full

particulars in first letter. John 0. Smith,

jeweler, Champaign, Ill.

BETWEEN March / to April i a 
first-class

watchmaker and engraver; optician
 pre-

ferred; good salary to right man and

permanent position; send references and

samples of engraving in first letter. "R

81," care Keystone.

AT ONCE, watchmaker, engr
aver and opti-

cian; married man preferred; 
must be a

stayer, neat appearance, no bad 
habits; send

photo, sample of engraving and 
references

in first letter. D. D. Elliott, Versailles,

Ohio.

LADY, all-around, send photo, describe

ability, write for agreeable proposition.

E. B. Churchwell, Wilson, N. 
C.

577
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FIRST-CLASS watchmaker; good 
perma-

nent position for competent and rel
iable

man; state experience, give reference
s and

wages expected in first letter. Bogle Broth-

ers, White River Junction, Vt.

YOUNG man to learn watch repairing th
or-

oughly with first-class mechanic and in-

structor in central Pennsylvania. For

terms, etc., write to "J 71," care Ke
ystone.

A GOOD all-around watchmaker, jeweler

and engraver; one with some k
nowledge

of optics, and experienced in the ko
dak and

music business preferred; a good and 
per-

manent position to the right man. "H 
74,"

care Keystone.

GOOD watchmaker, clock and jewe
lry re-

pairer; all-around man; permanent 
posi-

tion at reasonable wages; give 
habits, ref-

erence, experience and state wages if 
reply

is desired. J. A. Bills & Son, Vinton,

Iowa.

ASSISTANT watchmaker who can do 
jew-

elry and clock repairing and plain en-

graving; permanent position; give refer-

ences and salary expected in first letter.

H. L. Lang, Staunton, Va.

GOOD watchmaker, jeweler, engraver
 and

optician; position permanent and pl
easant.

Thomas Jewelry IIouse, Kirksville, 
Mo.

TRAVELING salesman wanted for New

England, middle western, southern and

western states; highs-class men already ac-

quainted with best jewelers to sell our

goods; need carry no sample; refere
nces.

"T 9o," care Keystone.

WANTED-A capable man to manage

large material department in New York

City; must have a thorough knowl
edge of

materials, tools, findings, etc.; best ref-

erences and experience required. Address

"A 9i," care Keystone.

WANTED
UNDER THIS IIEAD1NG TI1RE

E CENTS PER WORD

WILL buy jewelry store or jewelr
y stock

in Indiana or central west. Hal J.

Breen, 4r2 State Life building, Indian-

apolis, Ind.

WANTED-To buy jewelry stock; send

surplus stock to me 'and get mone
y by

return mail. Emil Noel, 541 East Forty-

sixth place, Chicago, Ill.

TO buy American pearls and slugs; send

goods for estimate. Plank & Co., 328

West Second street, Davenport, Io
wa.

TESTING stone, must be perfect i
n every

respect; price no object. Sartorelli, 168

Bleecker street, New York.

TO buy second-hand bench lathe, 
counter-

shaft, foot wheel, complete wire 
chucks,

bench tools, etc., repairing material; give

detailed description of all, lowest 
cash price.

E. G. Laukheet, Hesperia, Mich.

WANTED, second-hand watch sign and

safe; give full description, with prices.

H. F. Hahn & Co., Powers bui
lding, Chi-

cago.

WANTED, a bargain in ophthalmometer

and jeweler's scales. "E 61," c
are Key-

stone.

WANTED-Cast-aside watches and move-

ments, American preferred. James

Broadbent, 4 South Forty-second street,

Philadelphia.

SALESMAN wanted to carry as a side

line a legitimate and good-sel
ling article;

good commission. See advertisement page

532 e, this issue.

FOR SALE

UNDER THIS HEADING T
HREE CENTS PER WORD

Stores, Stocks and Businesses

FINE jewelry business, Pittsburgh, Pa.;

stock $10,000; buyer can 
have position

several months; find it paying; will give

reason for selling. "S 997," care 
Keystone.

JEWELRY store, stock and 
fixtures, in a

live western town, old-established bus-

iness, up-to-date stock; write 
for discounts

and further information; 
death of owner

reason for selling. Mrs. Frank E. Powell,

Great Falls, Mont.

FIRST-CLASS established jewel
ry business

in large southern city; fresh,
 clean stock,

good lease, best location in city; death

of owner only reason for 
sale; only bona

fide offers entertained. "J 25," care Key-

stone.
(Continued on page 578)
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Stores, Stocks and Businesses

(Continued from page 577)

OLD-ESTABLISIIED, up-to-date jewelry
and optical business, located in the great

corn belt of north Missouri; will sell at a
bargain, part cash, balance on time; write
me for full particulars; profit $3,000 last
year. "M 26," care Keystone.

JEWELRY store in New Hampshire city
of 75,000 population; inventory about

$9,000; will accept part cash to reliable
person; I wish to retire. "D 30," care
Keystone.

JEWELRY store in Oakland, Cal; best-
paying small store in the state; about

$2,500 will handle it; excellent location for
pawnbroker. "P 39," care Keystone.

A JEWELRY and optical store, also musical
instruments, in an Illinois town of over

5,000; no competition; inspector for two
railroads; doing a fine business; did over
$4,400 clear profit last year, 1911; it is the
best proposition in the country, a real
money-maker; invoices about $6,000, but
can reduce to suit. Address F. H. Feraud,
1728 I street, Granite City, Ill.

GOOD paying jewelry business in Chicago;
first-class store and stock, established

trade; repair work about $5.00 per month,
sales $20,000 last year; will sell part in-
terest to good, live watchmaker and sales-
man, one who has $3,000 and willing to
work; good opportunity for reliable party.
"A. C. 5," 1201 Heyworth building, Chicago.

A JEWELRY business that has cleared
$5,000 a year for ten years; stock $25,000;

growing city 20,000, fine climate; will ac-
cept part paper right parties. "B so," care
Keystone.

WOULD you like to step into an old-estab-
lished business, a fine jewelry and optical

store with a wide reputation and an hon-
ored name? One of the most attractive
jewelry stores in the middle west; hand-
some modern front, clean, up-to-date stock;
small manufacturing city, the trading center
of a rich farming country and a number
of adjacent small towns; a profitable bus-
iness for many years, with annual sales of
$25,000 to $30,000. If you can raise $10,-
000 cash write for further particulars. "A
B. 22," 1201 Heyworth building, Chicago.

JEWELRY and optical business in city of
3,300 in northern Missouri, county seat;

stock and fixtures will inventory $2,400;
good farming country; pay-roll of city in-
dustries $40,000 a month; a grand opening
for an optician. "S 87," care Keystone.

AN established up-to-date wholesale jewelry,
tool and material business in Kansas City,

Mo.; located in the most rapidly developing
section of the United States; a snap for
two young men; $5,000 will swing the deal;
quick action. "N 85," care Keystone.

ONLY jewelry and optical store in Illinois
town of 1,600, sixty miles from Chicago;

nearest opposition eleven miles; five small
towns to draw from; stock and fixtures
$2,800; fire-proof vault in store; low rent.
"R 80," care Keystone.

JEWELRY and repair business good Texas
town, population 3,000; stock and fix-

tures invoice about $2,500; all the work you
can do. "H 73," care Keystone.

IN Missouri county seat town 3,300 people;
good farms around, $40,000 monthly pay-

roll from mines; stock and fixtures 82,300;
one other store; a snap for some jeweler.
"W 57," care Keystone.

$1,000 CASH buys new stock and up-to-
date fixtures of jewelry store; good op-

tical and watch repair trade; located in
best manufacturing district in and around
Baltimore; no opposition; great opportunity
for young man. Address "Jeweler," 919
Thirty-sixth street, Baltimore, Md.

JEWELRY store that has netted over
$2,500 a year for the last five years; no

competition; will invoice about $3,000, but
can reduce to $1,500; best thing in this
state for the money invested. Write for
full particulars. Box 323, Jamestown, Ohio.

OWING to death of partner, old-established
jewelry business in large progressive city

in Ohio; chance of a lifetime for one or
two working jewelers; fine special order
work of emblems, etc.; $5,000, worth
double. "B 64," care Keystone.

GOOD-PAYING jewelry business; investi-
gate. Box 545, Payne, Ohio.

$2.500 BUYS jewelry store and dwelline
house, northwest Missouri, 1,200 inhabit-

ants, good farming community; only
jewelry store, sixteen miles to nearest;
want to retire. W. H. H. Schreckengaust,
Pattensburg, Mo.

FOR SALE

Stores, Stocks and Businesses

OLD-ESTABLISHED paying jewelry bus-
iness southern Minnesota; invoice $1,200;

population 70o. "L 78," care Keystone.

WANT to retire-Jewelry stock and fix-
tures, good location, county seat; about

$11,000 required. E. O. Tollefson, Minne-
waukan, N. D.

ONLY jewelry store in good mining town
of 2,500, rich agricultural district; stock

and fixtures invoice $4,000. 0. A. Scherer,
Toluca, Ill.

GOOD-PAYING jewelry and optical bus-
iness in southern Michigan city of io,000

population; established fifteen years; poor
health; $4,000; a good, prosperous place
and the leading store. W. H. Skeman,
Wyandotte, Mich.

BARGAIN-Small watch repair store for
sale in large town .of 1,500 population,

in Rhode Island; reason for selling, ill
health. "B 75," care Keystone.

SWELL opportunity for a bright young
man; stock, jewelry and fixtures, located

at Alexis, Ill.; no opposition, big territory;
wish to close out an unsatisfactory partner-
ship business under the firm name of Moltz
& Record; annual sales $4,000, bench work
$75 per month; rent $12, electric lights
$3.60; nothing over three years old; time
may be had on part of stock at 6 per cent
interest; no discounts from wholesale in-
voice. Address H. S. Record, Cambridge,

STOCK and fixtures in town of 600, in the
famous Flathead Valley, right on the

border of the Glacier National Park; in-
voice about $1,000; reason for selling,
other business. Theodore Christensen, Col-
umbia Falls, Mont.

ESTABLISHED jewelry business, ex-
tremely healthful climate; about 2,500 and

large territory to draw from; stock and
fixtures invoice about $2,250; all particu-
lars on request. "S 72," care Keystone.

JEWELRY business in growing town lo-
cated on two railroads, central West Vir-

ginia; coal oil, gas territory; small amount
capital will buy it; good reason for selling.
"IV 59," care Keystone.

JEWELRY stock and fixtures, invoice
$6,000. growing manufacturing town,

center of oil and gas belt in Oklahoma.
"H 63," care Keystone.

JEWELRY and optical business in a live
central Michigan town. "K 56," care

Keystone.

MUST sell out, have rheumatism in my
hands, can't work at the bench, seventy-

eight years old; stock will invoice about
$2,000; will give any man a bargain; this
is the best small town in the west; good
country, large territory to draw from; fine
storeroom, cheap rent; it would pay any
man to investigate this if thinking of buy-
ing. A. D. Colman, Diller, Neb.

CITY, half million, middle states; store
twenty-two by eighty; finest residential

and fast-growing business section of main
street; two burglar safes, ten four-deck
show cases; optical department; all repair-
ing can do; no competition within two
miles; fine fixtures, cost $5,0oo; stock now
$6,000 to $7,000; for quick sale will close
for $10,000; established twenty-five years;
ready to retire. "W 937," care Keystone.

COME to Colorado and get into one of the
hest fruit sections in the state; also good

railroad town of about 10,000; an estab-
lished jewelry business for sale there; best
location in the city; government irrigation
project starts this year and will expend
millions of dollars; lots of other improve-
ments going on; stock will invoice a little
over $6,000, including fixtures; will give a
discount for cash; reason for selling, owner
has other business to look after. "F 65,"
care Keystone.

JEWELRY store in Nebraska town of
1,200; only store, fine trade, good crops,

good territory, old-established business;
must sell; eyes giving out. Box 143, Weep-
ing Water, Neb.

JEWELRY stock, $2,000, Iowa county seat
town. Particulars, address "B 83," care

Keystone.

JEWELRY store with optical department.
with or without stock; busiest section of

avenue. Inquire 139 Third avenue, New
York City.

WELL-ESTABLISHED jewelry business in
a manufacturing town of r5,000, located

in the southwestern part of Ohio; invoices
about $3,000. Albert Brothers, Cincinnati,
Ohio.

FOR SALE

Stores, Stocks and Businesses

JEWELRY and optical business, estab-
lished eighteen years; wish to retire. Gus

Erickson, 647 West Sixty-third street,
Chicago.

A GOOD live business in the best city of
its size in the country, Erie, Pa., with

its new 800-acre plant of the General
Electric Company now building; had larg-
est building operations of any city of its
class in the United States last year; clean
stock and good fixtures, fine location, new
front and modern show window; good lease;
a fine opportunity for a man with money;
a $21,000 investment, can reduce stock.
Address Box 369, Erie, Pa.

OLD-ESTABLISHED jewelry store for
sale, southwestern part of St. Louis;

clearing from $2,000 to $3,000 a year; all
clean and staple stock, invoice about $2,500;
owner wishes to retire from business; cash
only. E. Moser, 4129 Massachusetts ave-
nue, St. Louis, l'11o.

JEWELRY store, all new stock and fix-
tures, at $1,600; rent $16, good location;

can clear $150 month repairing. Write
J. P. Johnston, 6506 Foster road, Portland,
Oregon, Arleta postoffice.

ABOUT $2,300 cash will buy stock of
jewelry and fixtures in San Joaquin Val-

ley, California; population 1,000; growing
town in heart of orange and fruit country;
am going to quit the jewelry business.
"T 92," care Keystone.

MUST sell at once, for cash, stock and fix-
tures for $6,000, or invoice; in town of

15,000, southern Kansas town; no triflers
need apply. "K 93," care Keystone.

WANT to retiree jewelry stock and fixtures;
best location in Iowa; about $1,000 cash

required. "H 43," care Keystone.

FOR druggist and jeweler, a great opening
in Iowa; $1,000 will handle it. "F 44,"

care Keystone.

JEWELRY and millinery stock and fixtures,
must be sold at once; best location in

Iowa; $1,200 cash will handle it. "M 45,"
care Keystone.

FALLS CITY, ORE., in the Willamette
Valley, twenty miles west of Salem;

$1,700 buys good clean stock and fixtures;
can reduce stock to $1,200; only jewelry
store in lumbering town of 1,200; have
other business. C. J. Pugh, Falls City, Ore.

GOOD-PAYING jewelry and optical bus-
iness in central Nebraska town of 1,5oo;

good farming country; invoice about $4,000;
can reduce if desired; doing $8,000 per
year; good reasons for selling. "J 95,"
care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C 979,"

care Keystone.

NICELY finished tan Geneva traveling trial
case, used very little; one and one-half-

inch lenses, nickel rims fastened on with
screws; thirty-two pairs plus spheres, thirty-
two pairs minus spheres, twenty pairs plus
cylinders, twenty pairs minus cylinders,
twenty-seven prisms and color disks, etc.;
two trial frames, one cost $8; two hand
mirrors and plenty charts; $50. A. F.
Stearns, 3 West Main street, Madison, Wis.

SAFE-Jeweler's fire- and burglar-proof
safe, good as new. D. M. Cooper, Eliza-

bethtown, Ky.

TWO chronometers, first-class condition.
Charles Roth, 835 Emerson street, Den-

ver, Colo.

FIFTY practical jewelry ads. only $1 cash.
Jewelers' Ad Service, 465 South Hender-

son street, Galesburg, Ill.

TWO wall cases, eight feet long, mirror
and seat between, two sets of shelves to

match; cut glass case, mirror back and base,
glass shelves. Dave Switzer, Staunton,
Va.

COMPLETE set of watchmaker's tools.
For list and prices write Mrs. Mary

Candee, Gladstone, N. D.

BRAND new screw-cutting attachment and
gears; half price of other makes; better

construction; lots of other new tools. Ferd
Freistadter, Waltham, Mass.

FOR SALE

Miscellaneous Merchandise and
Equipment

I CARRY the largest stock of new and
secondhand watch movements, chronom-

eters, repeaters, split seconds chronographs
and fine adjusted ancres; also relics-
American discontinued movements; cor-
respondence answered by return mail. I
have some rare bargains for you. Charles
Reiss, largest, most extensive trade watch
repairer in United States, is Maiden lane,
New York.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 601 Ply-
mouth building, Minneapolis, Minn.

TWO residences in Fort Worth, Texas, for
jewelry, $2,600. "Jeweler," Grapevine,

Texas.

$150 WORTH of flat silverware for tools
or optical instruments. Fred Nolte, Dex-

ter, Iowa.

SIXTY-FIVE grade Parker hammerless,
thirty-eight Colt revolver, rare old violin

and guitar, Geneva ophthalmoscope; want
jeweler's tools, lathe, electric buffer, staking
tool, demagnetizer. R. Morse, Osage City,
Kan.

AUTOMOBILE, 1911, fine condition, for
diamonds, watches. Williams, jeweler,

Cohoes, N. Y.

JEWELER'S stock, will trade for Oregon
or Washington acreage or cheap lands,

from $5 to $12 per acre. Box 462, Salem,
Ore.

BARGAIN-Forty horsepower, five-pas-
senger touring automobile, equipped,

good order. H. L. Hall, Manistique, Mich.

FORTY acres deeded land in Tenell
county, Texas; one resident lot in Anson,

Tones county, Texas; trade for diamonds,
jewelry stock, automobile or cash. "L 58,"
care Keystone.

ONE Conn-Boehm system flute; one Clem-
ents combined lathe attachment; for type-

writer, trial case or cash. Chester Ham-
mond, Okmulgee, Okla.

BARGAIN-4/0o standard make typewriter,
best condition. Hall & Co., Manistique,

Mich.

EATON & GLOVER engraving machine,
iron stand, four sets type, attachments;

cost $1 oo, price $5o; first-class condition;
would exchange for late model typewriter,
reliable make, worth $50, or less, and the
difference in cash. H. N. Robertson, Hart-
ford, Mich.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, so East Forty-sixth
place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

COMPLETE finished escapement models in
running order, 815; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking Schools, St.
Louis, Mo.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

BENCH room for general engraver; must
be honest and reliable. For further in-

formation address Edgar J. Koernlein,
northwest corner Fifth and Race, Cincin-
nati, Ohio.

FOR RENT, office for optician in jewelry
store; fine location in a large city of

200,000. "S 76," care Keystone.

SPECIAL NOTICES

JEWELERS and opticians send for latest
list on watch repairs; quick service, prices

low, reliable work; established 186". Charles
Reiss, trade watch repairer, 15 Maiden lane,
New York.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once.

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

EXPERT watch repairing for the trade.
Green Brothers, 719 Sansom street, Phila-

delphia, Pa. Send package for trial.

CASH paid for all kinds watch movement
boxes, watches, including $m watches,

watch glasses, watch cases, movements, ma-
terials, clocks, plush and nested boxes.
John Remillard, Carrier 40, Springfield,
Mass.

NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold
and silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, es-
tablished 170.

WANTED-Every one desirous of improv-
ing himself in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad inside back cover.

I HAVE some fine specimens of pocket
chronometers for sale. Charles Reiss, is

Maiden lane, New York.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond iewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I Murray, broker, 3 Maiden
lane, New York.

THE Omaha Watch Repairing, Engraving
and Optical Institute is strictly an Ameri-

can institution. We believe in thorough-
ness, without the old system of apprentice.
ship of serving four to seven years to learn
the trade. Our students receive watch and
clock work or engraving from the first
to the last day they are here. A workman
must know more than one branch of this
business in order to become successful. We
teach what is required to be done in any
good jewelry store in the shortest possible
time. There is no humbug tool-making de-
partment or preparatory work to be done
here before students are given regular
work, hence the many successful workmen
we have turned out here. Write us. Tar-
box and Gordon.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD. Manufacturers
14 Callender St.. Providence,

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mc

LEARN
-JEWELERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. %We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

Advertising Cuts for Jewelers

No. 602 25 cents No. 714 35 cents

Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809.811-813 North 19th Street

PHILADELPHIA, PA.

IN*
atiwor

THE.KIND-YOU.CALL-YOUR.OWN•
00m 1112 Masonic Temple,Chicago,111.

EXPERT WATCH REPAIRING
TO THE TRAOE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILI-
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J. H. SPANDAU & CO.
Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK

WE ARE AT PRESENT CONDUCTING
64 HIGH-CLASS JEWELRY SALES ON

BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU & CO jewelry• Auctioneers, 37 Maiden Lane, New York

laMeMs.

Why Does Murray Get Most of the Large Sales in the Larger Cities?

DAN I. MURRAY

No. 3 Maiden Lane, New York

Because: When a man with a fine stock wants a sale he doesn't want a faker ; he wants a
salesman, a gentleman, an expert in diamonds, a fine orator, a man who can hold the
professional men of this city spell-bound daily for two months, as I did while selling F. M.
Herron's stock in Indianapolis. He was the oldest jeweler in the city, over 40 years in
business, and had one of the finest stores in America. Not a yellow diamond in his stock
-gems only. That's the reason Murray is offered more large sales than he can handle. I
personally conduct all large sales. No sale will interest me unless it can run at least four
weeks. Read Herron's letter, then write the best jewelry auctioneer in the world, that is
Dan I. Murray, who has four first-class gentlemen to assist him.

F. M. IIERRON,
WATCHES, DIAMONDS, JEWELRY.

To Whom It May Concern. Indianapolis, Ind., Jan. 29, 1912.
Gentlemen:-On account of business being so poor I became desirous of converting my stock

into money, and advertised the stock and fixtures for sale without getting a single inquiry. An
auction sale seemed to be the only way then, but I was afraid to try that on account of chances
to lose money. Business kept getting poorer and I finally decided upon a sale, and after con.

sidering the recommendations of all of the prominent auctioneers in the country, decided to

employ Mr. Dan I. Murray, 3 Maiden Lane, New York, with the determination of stopping the

sale if it became too losing a one. Mr. Murray sold my entire stock and I realized a nice profit

over and above all expenses-advertising, his commission, help, light and heat. Mr. Murray

gained the confidence of the crowd at the start and held it to the end. Moreover, he impressed

everyone with the idea that lie thoroughly understood his business.. What more could one ask

or expect?
Truly yours, F. M. HERRom.

My charges are no more than the fellow who does your sale no credit. My reputation is

of 20 years' standing without one failure. The only jewelry auctioneer in America with a

high commercial rating. What is a man's guarantee worth if he has no commercial rating?

I have a first-class auctioneer you can consult with at any of the following offices:

440 S. Dearborn St., Room 460, Chicago, Ill. 623 Canal St., New Orleans, La. 112 Chestnut St., St. Louis, Mo.

DAN I. MURRAY
America's Leading Jewelry Auctioneer 3 Maiden Lane, NEW YORK, N. Y.

AIL
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 AST month we asked you to give us the opportunity of pleasing you. A great many did give us that opportunity,
and it was very satisfactory to us to know that we succeeded, and the only reason we have not succeeded with

  the rest of you is because you have not given us the opportunity. Kindly favor us this month. Our Flexo Bo
is a winner.

Another Reduction
in Price IMPROVED "ILIKIT 79 SANITARY ORSHELL GUARDS

I n Gold and Gold-Filled Mountings and With Rim or Frames.

SPECIAL OFFER.-One sample set of gold-filled 12 "Ilikit" mountings, etched on
lenses, in neat velvet-lined case for fitting, $7,50 net,

ROCKIND AND RIGID GUARDS Per. Doz. Per Pr.
Gold-Filled Rimless 1/10-12 K.   $ 6.60 $ .60
Gold-Filled 12 K. 1/10 ILIKIT Shell Guards

Gold-Filled Rimless 1130-12 K.   1!..0(i0:11 

.60

)
ALUMNO ILIKIT Sanitary Guards   .45

SolitlivrieKn
.oGneoltidOziettilnolireststiore are purchased at on time we allow 10 per cent. otl' for cash.
  1 5.00 1.40

Reisner's Improved Lens Measure at  Ni. 83.00 each

"FLEXO BO"

This frame, the • Flexo Bo," is manufactured with
a special view to the comfort of the wearer, to avoid all
Irritation of the ears, undue pressure on nose and tem-
ples when fitted with extra large or heavy lenses and
to produce a neat, becoming and stylish frame for any

face, no matter what the shape of it may be.
In the make-up of the above illustration of the

"Flexo Bo" you will see that the ear-pieces of the
temples are wound around with fine Gold-Filled or

Alumno thread, which makes it soft and pliable, and

removes all disagreeable pressure from the face, such

as is caused by the old style of stiff' temples. For com-

fort always the " Flexo Bo."

" Flexo Be " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled " Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand ( 12,000) Satisfied Owners
of the Audemair Prove Our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.
No. 1030. 168 lenses and discs.

Special Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $1.75 per dozen. Spectacle cases

at $2.00 per dozen.

Genuine spring back leather cases, $12.00 per gross
Imitation " " " 10.00 " "

GOLD-FILLED SPECTACLE FRAMES
No. 1, 0, 00 Eye. Nlaile by the IMPROVED .NIETiloit.

EXTRA FINISH, WELL TEM PERED, HIGHLY LUSTERED.
V5525, 12 K., 1-10 Frames, "Flexo Bo" Cable Temples   Per dozen, $7.ri0 es
5524. 12 K., 1-10 Riding Bow Frames   ii I 4 5.60 I-I
5525. 12 K., 1-10 Riding Bow Cable "
1"564. 10 K., 1-10 Riding Bow
1565. 10 K., 1-10 Riding Bow:Cable "
5354. 10 K., 1-30 Riding Bow
5355. 10 K., 1-30 Riding Bow Cable " . . . ....

QUALITY GUARANTEED, same as BILLED

II It

It II

II

II

II II

..00
5.40
6.60
4.00 g
5.00

0:1
Gold and Gold-Filled Riding Bow Mountings Per doz W

1194 10 K., Gold, Riding Bow Mountings   . . 821.75 ,4
F5594 1-10 12 K., Riding Bow Mountings 85  60; Cable, 6.75
F594 1-10 10 K., Riding Bow Mountings   5.40; Cable, 6.60
6194 1-30 10 K., Riding Bow Mountings . . . 

' 
.  4.00; Cable, 5.00

5154 1-40 10 K., Riding Bow and Rimless Mountings . . . . . .......... 3.25

W
INTERCHANGEABLE EXTRA WHITE Periscopic Convex, 2il Quality

Per dozen 0 Eye . 5 2-hole 3-hole 4-hole Z

1st Qual. 2d Qual. 00 Eye . I $1.19 $1.26 $1.33 per dozen H
Double Convex. 1 eye . . . $ .91 $ .77 All prices quoted on lenses from 0.12 to 4.25.

Periscopic Convex, 1 eye . 1.27 .91 Usual advance on strong numbers. I
ed Bifocals, lot Quality,Periscopic Convex, 0 eye . 1.35 1.00 Cement

Periscopic Convex, 00 eye . 1.47 1.12 "Interchangeable."
1 Eye, $3,00 0 Eye,. $3.10 00 Eye, $3.25

SKELETON OR RIMLESS 1)(31' dozen Cl)

Periscopic Convex, 1st Quality From 8 D. up g
0 Eye . f 2-hole ti-hole 4-hole Where not otherwise stated, we will allow W
00 Eye . t $1.54 $1.61 $1.68 per dozen cash discount 10 per (tent.  W

.1. Work. Kryptoks and Stevens Quality, 6'i Cash Only : Agents for Stevens & Co., Inc.,
Gold-Filled Goods at Factory Prices.

0

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS

Auctioneers

of National

Reputation AUCTIONEERS
OF

National Reputation
PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit
more REAL SUCCESSFUL SALES than any auctioneer or firm of
auctioneers. We positively do not misrepresent your goods nor do we
in any way impair your future business. Our original ideas in advertising

bring the buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable investment.
If you are figuring on a sale, wire or write early, giving amount of stock and size of
room. No stock too large or too fine for us to sell at profit. We give all sales our
personal attention. No substitutes or assisting talent sent to fill our dates. Remember
it is two of the best for the price of one.

Correspondence confidential.

TYLER & GREGORY- 3 7 South  R  al11121; Ave. CHICAGO
BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA.

a .4



580
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BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU & CO Jewelry• Auctioneers, 37 Maiden Lane, New York

Why Does Murray Get Most of the Large Sales in the Larger Cities?

DAN I. MURRAY

No. 3 Maiden Lane, New York

Because: When a man with a fine stock wants a sale he doesn't want a faker ; he wants a
salesman, a gentleman, an expert in diamonds, a fine orator, a man who can hold the
professional men of this city spell-bound daily for two months, as I did while selling F. M.
Herron's stock in Indianapolis. He was the oldest jeweler in the city, over 40 years in

business, and had one of the finest stores in America. Not a yellow diamond in his stock
-gems only. That's the reason Murray is offered more large sales than he can handle. I
personally conduct all large sales. No sale will interest me unless it can run at least four

weeks. Read Herron's letter, then write the best jewelry auctioneer in the world, that is

Dan I. Murray, who has four first-class gentlemen to assist him.

F. M. HERRON,
WATCHES, DIAMONDS, JEWELRY.

To Whom It May Concern. Indianapolis, Ind., Jan. 29, 1912.

Gentlemen :-On account of business being so poor I became desirous of converting my stock

into money, and advertised the stock and fixtures for sale without getting a single inquiry. An

auction sale seemed to be the only way then, but I was afraid to try that on account of chances

to lose money. Business kept getting poorer and I finally decided upon a sale, and after con-

sidering the recommendations of all of the prominent auctioneers in the country, decided to

employ Mr. Dan I. Murray, 3 Maiden Lane, New York, with the determination of stopping the

sale if it became too losing a one. Mr. Murray sold my entire stock and I realized a nice profit

over and above all expenses-advertising, his commission, help, light and heat. Mr. Murray

gained the confidence of the crowd at the start and held it to the end. Moreover, he impressed

everyone with the idea that he thoroughly understood his business. What more could one ask

or expect?
Truly yours, F. M. H ERRON.

My charges are no more than the fellow who does your sale no credit. My reputation is

of 20 years' standing without one failure. The only jewelry auctioneer in America with a

high commercial rating. What is a man's guarantee worth if he has no commercial rating?

I have a first-class auctioneer you can consult with at any of the following offices:

440 S. Dearborn St., Room 460, Chicago, III. 623 Canal St., New Orleans, La. 112 Chestnut St., St. Louis, Mo.

DAN I. MURRAY
America's Leading Jewelry Auctioneer 3 Maiden Lane, NEW YORK, N. Y.

LAST month we asked you to give us the opportunity of pleasing you. A great many did give us that opportunity,
and it was very satisfactory to us to know that we succeeded, and the only reason we have not succeeded with
the rest of you is because you have not given us the opportunity. Kindly favor us this month. Our Flexo Bo

is a winner.

Another Reduction IMPROVED " ILIKIT SHELL GUARDS
,P SANITARY OR

in Price
In Gold and Gold-Filled Mountings and With Rim or Frames.

SPECIAL OFEER.-One sample set of gold-filled 12 "Ilikit" mountings, etched on
lenses, in neat velvet-lined case for fitting, $7.59 net,

ROCKIND AND RIGID GUARDS
Gold-Filled Rimless 1/10-12 K.  
Gold-Filled 12 K. 1/10 I LI KIT Shell Guards  
ALUMNO ILIKIT Sanitary Guards
Gold-Filled Rimless 1,30-12 K.  
Solid 10 K. Gold, Rimless  

When one dozen or more are purchased at one time ve
Reisner's Improved Lens Measure at .

Per. Doz. Per Pr.
$ 6.60 $ .60
6.60 .60
5.'i() .45
5.00

1 5.00 1.40
llow 10 per cent. off for rash.
  Net. 63.00 each

"FLEXO BO"

This frame, the '' Flexo Bo," is manufactured with

a special view to the comfort of the wearer, to avoid all
irritation of the ears, undue pressure on nose and tem-

ples when fitted with extra large or heavy lenses and

to produce a neat, becoming and stylish frame for any

face, DO matter what the shape of it may be.

In the make-up of the above illustration of the

"Flexo Bo " you will see that the ear-pieces of the

temples are wound around with fine Gold-Filled or

Alumno thread, whleli makes it soft and pliable, and

removes all disagreeable pressure from the face, such

as is caused by the old style of stiff temples. For com-

fort always the " Flexo Bo."

" Flexo Be " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled " Flexo Be." $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand ( 12,000) Satisfied Owners
of the Audemair Prove Our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, aho traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.
No. 1030. 168 lenses and discs.

Special Aluminum
Eye Glass Cases, highly polished,
lined with velvet and spring back
at $1.75 per dozen. Spectacle cases
at $2.00 per dozen.

Genuine spring back leather cases, $12.00 per gross

Imitation " " " 10.00

V5525.
5524.
5525.
F564.
1,565.
5354.
5355.

GOLD-FILLED SPECTACLE FRAMES
No. 1, 0, 00 Eye. Made by the IMPROVED Al ETHOD.

EXTRA FINISH, WELL TE.31PERED, HIGHLY BLISTERED.
12 K. 1-10 Frames "Flexo Bo" Cable Temples   l'er dozen, $7.50

5.60
0 0 

7.00 W
0 0 5.40 1
0 0 6.60

4.00 41q
" " 5.00 r:4
 gel

Gold and Gold-Filled Riding Bow Mountings Per doz W
10 K., Gold, Riding Bow Mountings . . 621.75 i4
1-10 12 K., Riding Bow Mountings   $5.60; Cable, 6.75
1-10 10 K., Riding Bow Mountings   5.40; Cable, 6.60
1-30 10 K., Riding Bow '31ountings . . . 

' 
.  4.00; Cable, 5.00

1-40 10 K., Riding Bow and Rimless Mountings 3  25

12 K., 1-10 Riding I3ow Frames  
12 K., 1-10 Riding Bow Cable "
10 K., 1-10 Riding Bow
10 K., 1-10 Riding Bow:Cable "
10 K., 1-30 Riding Bow
10 K., 1-30 Riding Bow Cable "

QUALITY GUARANTEED, same as BILLED

1194
F5594
F594
5154
5154

ci)

INTERCHANGEABLE EXTRA WHITE
Per dozen

1st Qual. 2d Qual.

Double Convex. 1 eye . . .91 $ .77
Periscopic Convex, 1 eye . 1.27 .91
Periscopic Convex, 0 eye . 1.33 1.00
Periscopic Convex, 00 eye . 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, 1st Quality

0 Eye f 2-hole 3-hole 4-hole
00 Eye . t $1.54 $1.61 $1.68 per dozen

Periscopic Convex, 2d Quality
0 Eye . f 2-hole 3-hole 4-hole
00 Eye . $1.19 $1.26 $1.33 per dozen E.1
All prices quoted on lenses from 0.12 to 4.25.
Usual advance on strong numbers.

Cemented Bifocals, hat Quality,
"Interchangeable."

1 Eye, $3.00 0 Eye, $3.1 0 00 Eye, $3.25
per dozen

From 8 D. 11P
Where not otherwise stated, we will allow
cash discount 10 per cent.

I Work. Kryptoks and Stevens Quality, 6'* Cash Only : Agents for Stevens & Co., Inc.,
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY 5-7 Maiden Lane (Near Broadway)
NEW YORK

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS

Auctioneers
of National
Reputation AUCTIONEERS

National Reputation
PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit
more REAL SUCCESSFUL SALES than any auctioneer or firm of
auctioneers. We positively do not misrepresent your goods nor do we
in any way impair your future business. Our original ideas in advertising

bring the buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable investment.
If you are figuring on a sale, wire or write early, giving amount of stock and size of
room. No stock too large or too fine for us to sell at profit. We give all sales our
personal attention. No substitutes or assisting talent sent to fill our dates. Remember
it is two of the best for the price of one.

Correspondence confidential.

TYLER & GREGORY_ 37 SoRurWl Wabash Ave. CHICAGO
BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA.
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BY ONEIDA COMMUNITY, LTD.

The woman who acknowledges a gift of

COMMUNITY
SILVER_

needs new adjectives to express her delight.

ONEIDA COMMUNITY, LTD., ONEIDA, N. Y.
NEW YORK : 15 Maiden Lane
CHICAGO : 10 S. Wabash Ave.
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Antwerp Diamond Trade Review

Pacific Coast Jewelers' Annual Banquet

Gem Importers Organize Against Smuggling

Kansas City Trade Prepares for National Convention

Annual Banquet New England Manufacturing Jewelers' and
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Production and Identification of Artifical Gems
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Ask the Service Bureau alout
your Watch, Re,bairing Problems

HE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for . several
months past have been on other subjects so we again invite your
attention to this feature of our service

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does

0 not quite parallel—drop the Service Bureau a card. Give us
0 complete details of the watch's performance and tell what you

have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

1912
ELGIN NATIONAL WATCH Co.

Elgin , Illinois
Dear Sir :—

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

3—Key

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on "Balance Truing" and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

mmw xm\m, wammantw■

ft
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing
the mark H A H are being sold in the jewelry trade, and
that persons have bought such chains believing them to
be chains of our manufacture.

The chains bearing the mark H A H now being
marketed are not goods manufactured by Hamilton &
Hamilton, Jr., and all persons are cautioned and warned
against selling or offering for sale chains bearing the mark
H H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to
market chains bearing a mark of such near resemblance
to our trade-mark *H&H as to deceive the public will
be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeat-
edly decided in cases similar to ours that a trade-mark is
entitled to protection, stating in one of such cases,
Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of
the goods to which it is attached, and an assurance that
they are the genuine article of the original producer."

HAMILTON & HAMILTON, JR.

Providence, R. I., March 15,1912.
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Ask the Service Bureau about
your Watcit Refiairing Problems

HE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service„

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912
ELGIN NATIONAL WATCH CO.

Elgin, Illinois
Dear Sir :—

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

3—Key

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on " Balance Truing" and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing
the mark H H are being sold in the jewelry trade, and
that persons have bought such chains believing them to
be chains of our manufacture.

The chains bearing the mark H A H now being
marketed are not goods manufactured by Hamilton &
Hamilton, Jr., and all persons are cautioned and warned
against selling or offering for sale chains bearing the mark
H A H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to
market chains bearing a mark of such near resemblance
to our trade-mark *H&H as to deceive the public will
be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeat-
edly decided in cases similar to ours that a trade-mark is
entitled to protection, stating in one of such cases,
Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of
the goods to which it is attached, and an assurance that
they are the genuine article of the original producer."

HAMILTON & HAMILTON, JR.

Providence, R. I., March 15,1912.
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Ii FOR EASTER

THE ROSARY IN FINE JEWELS
THE STANDARD AND MOST POPULAR MODELS
Five Year Ten Year Twenty Year Guarantee

IMITATION STONES
Good Composition, Hard Durable Facets

Cut nearly as good as the real stone and colcrs perfect

LIST OF COLORS:

Amethyst Catseye Jade
Crystal Emerald Jasper
Carnelian Garnet Jet

Finish—Chain and link connections polished

Number

3578
3579
3146
3145
4161
4160

Lapis Onyx
*Moonstone Mother of Pearl
Opal Rose

Center emblem and crucifix roman gold

Sapphire
Topaz
Turquoise

Prices on Rosaries Include Cases

Stone Material Quality
Guaranteed

Grade
Stamped

Style
Case

Imitation

..
"

R. C;. Plate

.,

..

5 Years
5 "
10 "
10 "
20 "
20 "

W. ,J,. F.

W. J. F.**..

W. J. F.*"

No. 2
. 2
" 1
" 1
" 1
" 1

Size
Beads

Size
Decade
Beads

Length
Including

Cross

Price
Per

Dozen

4 M. 51.
5

5

5" "

5 M. M.
7" "5 o
7
5 64 64

7"

16 in.
18 "
16 "
18 "
17 "
21 "

$16.00
18.70
21.50
26.75
25.50
37.50

Price on
Silver

Per Dozen

$21.50
20.75
25.50
37.50

*Moonstone in all qualities will cost $1.50 net, extra, per dozen rosaries—subject to usual trade discount

SEND FOR OUR NEW PRICE-LIST

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND'

•
•

aikr:T.A,„...

TRADE -4,,,,ssujj• MARK

Originators of

EMBLEM SPECIALTIES
including, Floral Pins, Knives,
etc. Ask your jobber to show
you our absolutely new line of
Emblem Buttons mounted on a
special display pad. Our dis-
play pad is a distinctly new and
novel way of showing them.

THE WILLIAMS &
ANDERSON CO.
PROVIDENCE, RHODE ISLAND
NEW YORK OFFICE CHICAGO OFFICE

4 6 Maiden Lane 700 Heyworth Bldg.

WHITE METAL GOODS FREE
A SAMPLE FOR THE ASKING

 We Make  

RINGS, BROOCHES, STICK PINS, LOCKETS, SHIRT

WAIST SETS, BABY and BEAUTY PINS, FOBS, NECK,

BELT, HAT and DUTCH COLLAR PINS, Etc., in Roman or
Silver Finish.
We will make the entire line in GOLDOIN if desired.

These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask S for illustrations, prices
and free samples

Enterprise Jewelry Co. 4D
Box 653 ATTLEBORO, MASS.

II

BRACELETS

T
HIS line chiefly recommends itself on account of the fine finish, the

1 many original designs and the high QUALITY of stock used.
They come chased and engraved in POLISHED or OLD ENGLISH finish.

ASK YOUR JOBBER TO SHOW OUR EXTENSIVE LINE
OF EASY SELLING AND UP-TO-DATE BRACELETS

Remember this TRADE
the

YOUR JOBBER will

MARK identifies
product.

show our entire line.

GEORGE L. BROWN COMPANY
Attleboro

FOBS

CHAINS

TIE CLASPS

IL 

Massachusetts

l==11 

LOCKETS

BRACELETS

LA VALLIERES

583

COLONIAL DAME
LINE

"THE LINE OF QUALITY"

riv

j

LET US SERVE YOUR

Emblem Wants

WRITE US AT

ONCE ABOUT

OUR ENTIRE

LINE AND FOR

CATALOG

Jobbers Only

E. L. Logee & Company
Emblem Man II facturers

235 EDDY STREET PROVIDENCE, R. I.

NEW YORK
OFFICE

65 NASSAU
STREET

CHICAGO
OFFICE

1203 HEYWORTH
BUILDING

48/374

Quality Mark

4566 It. 4552 R

Ask your jobber to show you our line. If he does not carry the

"LINE OF QUALITY,"

write us and selections will be sent you and billed through any
reputable jobber specified.

BLISS BROTHERS

Heyworth Building
CHICAGO, ILL.

ATTLEBORO, MA
Silversmiths' Building
NEW YORK CITY

COMPANY

Chronicle Building
SAN FRANCISCO, CAL.
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Sterling Silver Purses, Card Cases and Vanity Boxes

9608 E. T.

WE have one of the LARGEST
and BEST lines on the market.
A wide range of Prices, Models

and Finishes. Silk Lined or Leather
Lined. This season we are showing some
especially neat effects in engine-turning.

Write to Us for Our Catalog
on the Subject

R. Blackinton & Company
Goldsmiths, Silversmiths and

Jewelers

ta
FACTORY AND MAIN

OFFICE North Attleboro Mass.
NEW YORK SALESROOMS: 15-17-19 Maiden Lane

Allison cYl4anufacturing Co. High-grade Gold-filled jewelry
MAKERS OF 

1 x27

Bracelets, Sash Pins, Brooches, Chatelaines, • Hat and Frill Pins,

Cuff Links, Scarf Pins, Tie Clasps. Fobs and Coat Chains

BEST VALUE AND FINEST FINISH

lx15 2x213 2x223 2x226 2x227

ASK YOUR WHOLESALER FOR OUR GOODS

NEW YORK OFFICE

3 Maiden Lane

FACTORY, BIGN14',Y BUILDING

ATTLEBORO, MASSACHUSETTS
/Mb

2x322

2x2,39

2x292

CHICAGO OFFICE

8i1 Heyworth Building

WENDELL'S PERFECT SAFETY CATCH

1116--remerio
SETS CLOSE TO BODY OF PIN.
PROTECTS POINT OF PIN TONG.
HANDILY LOCKED AND UNLOCKED
ABSOLUTELY SECURE.

See The

<w 
Book of Designs

For

Class Pins

Greek Letter
(General and Local)

Fraternity Pins

Trained Nurses
Pins

Or
Write for Samples

We Are Headquarters

WENDELL & COMPANY
NEW YORK-47 John Street CHICAGO-337 W. Madison Street

585
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MARCH
Usually a month of disa-
greeable weather and quiet
trade among retail Jewelers.
Buyers are not numerous,
and the cash drawer does
not bulge with yellow-back
bills.
But it is writ that " there is
a time for everything," and
March unquestionably is
the proper time for sorting
up broken stocks.
From one of our 1912
Catalogs you can make
selections at your leisure,
buying just what is needed
for Spring trade and with-
out the slightest danger of
overloading. It is surpris-
ing how the appearance of
a stock may be improved
by a comparatively small
outlay, when the buyer
uses good judgment—and
a good Catalog.
Our book will prove as use-
ful to you now as it would
have been before Christ-
mas. It will keep you
posted on the newest and
best things, the right prices
for them, and be an abso-
lutely safe guide when
ordering.

WHEN

A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 657
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891,

Amsterdam, Sarphatistraat 29-31 London, Audrey House, Ely Place

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK
Makers or GOLD CHAINS of every kind

GOLD-PLATED
MONOGRAM
BELT PINS

AND

WATCH FOBS
ASSEMBLED WHILE
CUSTOMER WAITS

Arranged so simply that any three initials can be
assembled into a complete belt pin or watch fob at
once. Sold in gross and half gross assortments, to
retail at popular prices. Write for samples and prices
on these popular quick-selling articles.

J. W. COLGAN CO 509 Sudbury Building
• BOSTON MASS.
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Sterling Silver Pencils
for the Easter Season

CREATE EASTER SALES WITH
OUR STERLING SILVER PENCILS

They come carded, tied and boxed in a dainty, ex-
quisite manner.
Liberally displayed in show window or case, they
make a striking and instant appeal to the pocketbook.
Can be retailed at a popular price—Fifty Cents—
and net a substantial profit.

LURE A FEW EASTER DOLLARS TO
YOUR TILL. ORDER TODAY.

COST $5.00 PER DOZEN NET
Subject to Keystone Key. Retailed at Fifty Cents each the
profits are substantial. Can be had in Sterling Silver or
Gold Filled at the same price.

F. T. Pearce Company
ESTABLISHED 1879 INCORPORATED 1907

cillanufacturers of Gold Pens, Gold and Silver Pencils,
Pen Holders, Fountain Stylographic Pens, the Debutante

Bracelet and the Debutante Hat Pin

HEAD OFFICE AND WORKS

85 Sprague St., PROVIDENCE, R.I.
Trade-mark Registered NEW YORK SALES OFFICE: 180 BROADWAY

lvIADE IN 14 K— TO K—AND SILVER

TUE BASSETT JEWELRY' CO:
PROVIDENCE R. I.

An Easter
Suggestion

Now is the time
to look up your
Cross and Rosary
Stock and be pre-
pared.

Send for Selection

The Bassett Jewelry Company rh Rhode d e n c Island
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A Warning to the
FACTORIES AT PFORZHEIM Telegramm address KETTEN DEL

A. B. C. Code 5th. Edition.

Ay-

OCOUDOUULIOODOUQUODUQO 
ESTABLISHED 1868

NORM SPEILIEL
Chain Manufacturer

PROVIDENCE R. I.
162 CLIFFORD STREET

j.Fifffal[TIV Mit/
'...wir.111',' _

„.4— i rIteisrlr,,ivaux.„..,

 77-

_;,..-"*" BIRMINGHAM
YoATerracetiochley
NEW-YORK

71/73 Nassau S1reet
BOMBAY

,New Merkur's Buildin-
Apollo Sl-reet.
MILAN

Via G.I3azzoni 6.
SHANGHAI

13 Nanking Road.
WARSAW

Krowlowska 47.
FACTORY AT NAGOLD.

 SPECIALTY 

Patent Single Soldered Cable and Curb Chains
By the Foot, Yard or Mile In Gold-filled, Silver and Brass

63120012g0712400040119XCIA0 
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SEE OPPOSITE PAGE
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Jewelry Trade

It having been brought to my attention that several

concerns in the United States are manufacturing solder-

cored chains in such a manner as to infringe the Fessler

Patents No. 876,792 issued January 14, 1908, No. 890,853

issued June 16, 1908, and No. 890,896 issued June 16,

1908, owned by me, notice is hereby given that suits

will be brought against such infringers and all others

who infringe by using a protective coating for the chain

during the process of single soldering.

Patent No. 1,017,818, issued February 20, 1912, and

also owned by me, covers the process of chemically pro-

ducing a protective coating on the surface of the metal

during the process of soldering. All persons are warned

against using this process.

I take this opportunity to offer my products, namely,

Single Soldered Cable and Curb Chains, in Gold-filled,

Silver and Brass, to the manufacturers, at the very lowest

prices, combined with perfect execution.

FRIEDRICH SPEIDEL
Chain Manufacturer

PROVIDENCE, R. I.162 Clifford Street

SEE OPPOSITE PAGE
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soy

J696
BRILLIANTS AND PLATENOID TRIMMINGS

J 732
LAPPED SIGNET, PLATENOID TRIMMINGS

59 I

4043.

F 2355 F 2354

Pat. Pending

F 2362

Here we are again with something entirely new, CIGAR PER-
FORATORS. Place the end of the cigar in the opening and
press the plunger two or three times, plunger thrown back by a
spring, each making a separate perforation. You • get a free
draft, wrapper and end of cigar undisturbed. The end of cigar
catching most of the nicotine gives one a much more pleasant
smoke. Every smoker should wear one on his chain.

Ask your jobber for the above numbers. They are used on
Coat Chains, Fob Chains in silk and metal, also Vest Chains.
They are already proving to be great sellers.

FACTORY

ATTLEBORO, MASS.
NEW YORK OFFICE

3 MAIDEN LANE



THE

Nassau Lighter
MADE IN AMERICA

T
HE progressive jewelers of this
country are enjoying great success
with the Nassau Lighter—rapid
sales and most satisfactory profits.

The Nassau is universal in its appeal.
It is the only practical pocket lighter —
the surest and safest device ever invented
for striking a light.

Women as well as men are buying it.
In tens of thousands of households it has
entirely superseded matches.
And the Nassau Lighter hooks up with the other
goods in the jeweler's stock. Built with the preci-
sion of a watch—finished like a piece of jewelry.

Plain, engine-turned and engraved designs. German
silver, gold plate, sterling silver and solid 14K gold—
retailing at $1.00 to $75.00.

If you are missing your share of this business —
write today for trade prices and terms.

Nassau Lighter Company
65 Nassau Street NEW YORK CITY

ssz• LET US SEND YOU
SAMPLES and QUOTE

PRICES

Our product stands practi-
cally in a CLASS ALONE.
The variety and exten-

sive designs together
with an exception-
al finish recom-
mend that you
investigate
the merit of
our line.

If your
trade can
use goods
made of gold
shell you owe it
to YOURSELF
to investigate our
QUALITY and
PRICES. We make:
Gold Shell Seamless Rings,
Studs, Emblems, Ear Knobs,
Scarf Pins, Link Buttons, etc.

Write for Further Particulars

The Morgan Jewelry Co.
Manufacturing Jewelers

62 Page Street - - PROVIDENCE, R. I.

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. .1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.
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HAVE SOMETHING DIFFERENT.
The best advertising that you can have is to

get the people to talk about your store — the
way to get them to talk is to have something
different than your competitors, to always
have little surprises for them in the way of
new and out of the ordinary goods. Still
another and one of the best ways to make
people talk about you is to be able to sell at
just a little lower price than the other fellow.
If you carry in stock a good line of The

Hussey guaranteed jewelry you will get this
advertising. The Hussey jewelry is beauti-
fully finished, high in quality and no more in
price than ordinary gold-plated jewelry, and
with all the rest we give you our absolute
guarantee of five years of satisfaction to your
customers. We could make cheaper jewelry
but we won't—we would make better jewelry
but it can't be done.

THE HUSSEY Co.
Manufacturing Jewelers

PROVIDENCE RHODE ISLAND
WRITE YOUR NAME BELOW.

If you will send us this coupon, we will send you our catalog.

Name 

City 

State 
CUT OR TEAR IT OFF. SIGN YOUR NAME.

IR /1111111111111Ak&
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M r. Retailer
If you want to see patterns
and goods other than
illustrated, a letter
card telling your require-
ments will bring you
pies and prices.

Remember we manufacture
complete lines of
lockets, fobs, charms
bracelets.

We sell no j'obbers. You
direct from us, saving jobbers'
profits.
The prices quoted on this page are
Key and are quoted on dozen lots.
accordingly, and mail your order
make no mistake in ordering patterns
here, as they are all staple goods,
and big sellers.

-- -: -

Order Direct
thisfrom is Advertisement
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Perfect Lockets
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Our latest improve-
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the one objection to
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and ,,,,, We now make our joints
and rivets of solid gold,

buy so that they can not be-
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Keystone .
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_ A AND Z CHAIN CO.
Manufacturers of 1-10 and 1-4 Gold-Filled Goods 
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TO THE

JEWELER and WATCHMAKER

TWELVE years' experience in making secret
joint hollow wire tubing bracelets, three
years before any other manufacturer

followed, enables us to guarantee our gold-filled
bracelets stamped with our trade-mark (small
star beside the letter T in triangle), to contain
twenty per cent. more gold value than any other
make offered through legitimate channels at
similar figures. We further guarantee to replace
our bracelets free of charge and the other makes
at the nominal cost of tubing and bench work, if,
upon rendering us the U. S. assay receipts, the
result should not prove our assertion to be
correct.
Leading jobbers only carry these goods ; insist
upon the star stamp beside the letter T. If desired
we will furnish the click guard or sliding tongue
on any size tubing.
The error of giving an unlimited guarantee with
a rolled plate article should be avoided by a con-
scientious dealer, perspiration in some persons
being stronger than nitric acid. No article of
raiment is guaranteed other than "all wool."

Am juengsten Tag, wenn die Posaunen shallen
Und alles aus ist mit dem Erdenleben,
Sind wir verpflichted, Rechenschaft zu geben
Von jedem Wort, das unnuetz uns entfallen.
Wie wird's nun werden mit den Worten alien,
In welchen ich so achtungsvoll mein Streben
Urn deine Gunst dir an den Tag gegeben,
Wenn diese blos an deinem Ohr verhallen ?
Antworten Sie mit dem Verlangen nach unseren

Armspan gen.

TOTTEN MFG.  CO.
JEWELERS

North Attleboro
Massachusetts
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MERIDEN

SAVES TIME
AND TALK

"No store is anxious to stock up
with goods that it must struggle to

sell. Goods that demand explanation
and urgent recommendation are sold at

a tremendously high-selling cost—no mat-
ter what the percentage of profit may be."
—W. R. Hotchkin, advertising director

for Gimbel Brothers, New York, and pre-
viously for ten years advertising director for

John Wanamaker.

"The reason we recommend

1847 ROGERS BROS.
"Silver Plate that Wears"

is that naturally we push the silver plate which gives us the least
trouble in making good our guarantee," declares a dealer in Columbus, Ohio.
Not only is our ware "Silver Plate that Wears" but the public know it.

You don't have to persuade them that it is the best, the heaviest grade of silver plate.
In other words it saves time and talk—and that means money. Every piece,

too, is backed by the unqualified guarantee of the makers.
Send for illustrated circular 1169-K describing advertising aids we supply free of charge.

5 North Wabash Avenue,

BRITANNIA CO. (InternatsiutssSoilrver 
Co.) Meriden, Conn.

49-51 West 34th Street--NEW YORK-9-19 Maiden Lane
CHICAGO 150 Post Street, SAN FRANCISCO
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Important Patent Decision Wholesalers Meet
by U. S. Supreme Court and Elect Officers

Lower Court Interpretations of Inventor's
Rights Upheld—Patentees Can Fix Selling
Price and Enforce Selling Contracts

Washington, D. C., March IL—The supreme
court. of the United States today handed down
a decision which not only sustains previous legal
interpretations of the patent laws by the lower
courts, but materially broadens the law in favor
of .the inventor. The decision is chiefly inter-
esting to the jewelry trade from the fact that it
sustains the inventor's claim to do as he wishes
with his patent product, even to the extent of
naming who shall handle the goods and dictating
the price at which they may be sold.
This part of the decision is merely a ratification

of previous decisions on the subject as handed
down by lower courts in a number of recent
cases affecting the jewelry trade particularly. The
portion of the decision, however, which seems
to broaden all previous interpretations of the law,
establishes the right of the inventor of a particu-
lar machine, the device in question being a
rotary mimeograph, to force the persons using
such machines to use only such accessories as
are furnished by the patenting corporation.
"If a patentee says," began Justice Lurton in

his opinion, " 'I may suppress my patent if I
will ; I may make or have made devices under
my patent, but I will neither sell nor permit any
one to use the patented things,' he is within his
right and none can complain.
"But if he says, 'I will sell with the right to

use only with other things proper for using with
the machines, and I will sell at the actual cost of
machines to me, providing you will agree to use
only such articles as made by me in connection
therewith'—if he chooses to take his profit in
this way, instead of taking it by the higher price
for the machines, has he exceeded his exclusive
right to make, sell and use his patented machines?
"The market for the sale of such articles to the

users of his machines, which by such a condition
he takes to himself, was a market which he alone
created by making and the selling of the new
invention. Had he kept his invention to himself
no ink could have been sold by others for use
upon machines embodying that invention. By
selling it subject to the restriction, he took noth-
ing from others and in no wise restricted their
legitimate market."

Pittsburgh 24-Karat Club
Holds Annual Meeting

Big Banquet on March 2I—Social Functions
Planned for Later on in the Season—New
Officers Elected

Pittsburgh, Pa., March 5.—The Jewelers'
24-Karat Club of Pittsburgh held a meeting re-
cently in the Pittsburgh Chamber of Commerce
for the purpose of electing officers and discussing
various matters of trade interest. President
Roberts expressed gratification over the passage
of the ordinance licensing' transient merchants.
The election of officers resulted as follows:

President, Steele F. Roberts; vice-presidents,
J. C. Grogan and Otto Heeren ; secretary, W. 0.
Harrison, and treasurer, Charles H. Holyland.
Mr. Roberts expressed himself as opposed to a
renomination and only accepted at the unanimous
behest of the members of the club.
The annual banquet will be held at the Hotel

Schenley on March 21.

Necessity of Better Police Protection Discussed.
New Officers Elected—Big Delegation to
National Convention

New York, March t.—The Wholesale Jewel-
ers' Association, of this city, held its annual
meeting yesterday in the rooms of the Jewelers'
24-Karat Club, in the Silversmiths' building.
Considerable business was transacted and the
election of officers held.
President Louis Cohn occupied the chair. The

reading of the minutes of the last meeting was
dispensed with, the entire attention of those pres-
ent being devoted to considering several matters
of importance, among them being the better pro-
tection of the trade in the jewelry section of the
city by the police department.
The officers were elected, as follows : Louis

Cohn, president ; A. V. Huyler, vice-president;
M. M. Mirabeau, secretary ; Theodore Yankauer,
treasurer, and William J. Ward, Samuel Kramer
and M. J. Averbeck, trustees.
The organization will take a prominent part in

the annual convention of the National Wholesale
Jewelers' Association, to be held in Philadelphia
March 27.

Bill Regulating Disposal
of Unclaimed Repairs

Maryland Takes Initiative in Trade Movement
to Secure Legislation—The Provisions of the
Bill—Measure Will Likely Become a Law

Baltimore, Md., March 6.—An effort to solve a
long-standing grievance of the jewelry trade is
embodied in a bill recently introduced in the
legislature of this state, which would relieve the
Jewelers from the loss and trouble resulting
from unclaimed repairs. The promoters of the
bill claim that, at the present time, the trade has
no satisfactory redress, inasmuch as the legal
routine is so complicated and expensive as to be
practically useless for their purpose. The new
measure is intended to simplify the situation
without injustice to any one concerned. The bill
is as follows:

Section I. Be it enacted by the General As-
sembly of Maryland, That upon all articles left
or given to jewelers or silversmiths for repairs
or work on, the jewelers or silversmiths shall
have a lien on said article or articles for cost
of repairs, work on and material put on or in
such article. And when six months after the
completion of repairs, work on or material put
on or in such article, and the indebtedness re-
mains unpaid and owing, such jewelers or silver-
smiths may after one month's notice in writing
to the owner of such article, notifying the owner
of the amount due, by mailing such notice direct
to the owner's last known address, or if the
owner be unknown, by written or printed notice
set up at the Court House door of the county
or city of Baltimore and the bill remains unpaid,
sell such article at public or private sale to satisfy
such claim, and the proceeds, after paying ex-
penses of such sale, be applied in liquidation of
such indebtedness, and the balance, if any, be
paid over to such debtor.

Section 2. And be it enacted, That this act
shall take effect from the date of its passage.
This is the first effort, it is said, to secure

legislation of this character, although the need
for such a law has been agitated for many years.

597

Pacific Coast Association
Holds Annual Banquet

A Pleasing Function with Prominent Whole-
salers as Guests—A Feast of Oratory.
Witty and Sarcastic Resolutions Applauded

San Francisco, Cal., March 1.—The second an-
nual banquet of the Pacific Coast Gold and Sil-
versmiths' Association was held at the Cafe
Zinkand room, on February 29. The banquet
tables were arranged in the form of a horseshoe.
The entertainers' platform was situated on the
righ-hand side of the speakers' table, which was
beautifully decorated with daffodils, carnations
and Oregon grape.
Owing to the absence of the president, George

Lewis, Gus Radke presided. The first speaker
of the evening was Mr. Elliott, an attorney of
high reputation. Mr. Elliott's remarks were lis-
tened to with deep interest, as he brought out
some very important and interesting thoughts
that were new and dear to the trade.
At the conclusion of Mr. Elliott's remarks

Toastmaster Van Vleit arose and in a few apt
remarks announced Amos Huggins, the executive
head of A. I. Hall & Son. Mr. Huggins confined
his remarks to trade conditions and made some
decided comparisons between the eastern jobbers
selling goods in the western territory and local
Pacific coast jobbers.
Mr. Barr and Burr W. Freer were also inter-

esting speakers. Mr. Freer confined his talk to
the friendly relations existing between the Pacific
Coast Jewelers' Board of Trade and the retail
trade in general. In fact, it was admitted that
the Pacific coast board of trade is a friend and
a necessary organization to the retail jewelry
merchant.
Mr. Schlesinger, general manager of the Em-

porium, was introduced by the toastmaster as
"Big Ben." Mr. Schlesinger, being a man of
large dimensions, rose to the occasion and de-
livered a very witty speech. He confined his re-
marks mostly to the way things are done, from
his point of view, and offered some important
suggestions.

Resolutions Create Laughter

Fred Levy, president of M. Schussler & Co.,
was the next speaker introduced by Toastmaster
Van Vliet. Mr. Levy is noted for always having
something up his sleeve, and his resolutions were
read amid loud and thunderous applause and were
heartily endorsed by all. Mr. Levy's remarks
and resolutions, which may be accepted in two
different ways, are as follows:

"I want to thank you first for the honor in
giving me the opportunity of saying a few words,
and indeed they will be few, because as an orator
I am a most successful failure. I am glad to
see your organization making such good head-
way, and I am sure you now all recognize the
fact that many benefits are to be derived from
same. Under the old style of doing business I
venture to say we all thought of our competitors
as mean, underhanded, avaricious parties, without
a soul. Organization has made us socially ac-
quainted with each other, and we find that there
are many good fellows among them, particularly
in the jewelry line. The compliment paid the
wholesalers, by inviting them to your family gath-
ering, is a very graceful one, indeed, and not
to be underestimated. One of our most estimable
wholesalers (now absent on a trip to Europe)
has a habit of kissing his friends on both cheeks
on occasions of this kind. Not being myself
given to osculatory performances of this nature
(particularly where the participants are all
males), I shall request my esteemed friend, on

(Continued on page 898)
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Kansas City Association
Planning for Convention

—
Expect Nearly One Thousand Visitors—Lib-

eral Entertainment and a Welcome to All.
Local Committees Appointed

Kansas City, Mo., March 9.—Noble R. Fuller,
president of the Kansas City Association of
Jewelers and Opticians, is working hard on plans
to entertain the national convention, which meets
in Kansas City August 6-9. Associated with Mr.
Fuller in his work are these officers of the local
association : D. B. Ward, vice-president ; J. M.
Scott, treasurer, and Fred Sands, secretary. All
of these officers, who are interested in the job-
bing business, are making a strong effort to get
the retail jewelers of Kansas City to organize
so that they may be represented in the convention
and assist in entertaining the guests.
Arrangements are being made to take care of

from 800 to i,000 visitors. On the day previous
to the opening of the national convention the
Missouri and Kansas associations will meet in
Kansas City, and Secretary R. F. Goodholm,
Lindsborg, Kan., of the Kansas association, has
sent special appeals to all Kansas jewelers, urging
them to be present so that their state may be the
"banner" state at the national convention.

President Fuller has appointed the following
committees: Finance—E. H. Morgan, chairman;
C. W. Riggs, C. A. Kiger, C. L. Merry, George
H. Edwards, C. C. Hoefer and F. Frick; enter-
tainment, Louis Meyer, chairman; Leo H. Lud-
wig, Ward Lewis, Harry W. Porter, L. R. Has-
sig, C. W. Crosby and C. H. Thistle; reception—
Harry Snow, chairman; C. B. Norton, E. B.
Wiser, Charles Shelden, 0. H. Gerry, E. A.
Burke, A. L. Widber and F. S. Siegrist; hotel
and accommodations—P. R. Hassig, chairman;
Jean Kiger, Herbert Koppel, D. A. Miller and
Oscar Dryden.

Washington, D. C., Jewelers
Discuss Silverware Profits

Present Profits Much Too Low—Suggestion of
Silverware Manufacturing Company Ap-
proved, but a Still Higher Figure Said to Be
Necessary

Washington, D. C., March 6.—Jewelers have
long felt the insufficiency of profit in relation to
the amount of goods they are forced to carry
in stock, the long time such goods must be car-
ried and the large cost of attending the doing of
business by them, and it has been a constant
matter of complaint that prices are today the
same as they were years ago, while practically
everything else has rapidly increased in cost.
Following the suggestion made by several of the
larger silverware manufacturers the jewelers of
Washington have been considering the raising of
prices on sterling silver, Sheffield plate and plated
wares, and it merely took a visit by A. E.
Alexander, of the International Silver Company,
and Frank Spies, of the Whiting Manufacturing
Company, to initiate the movement to bring about
the obtaining of a living profit from the articles
above mentioned.
Following the arrival of these gentlemen in

Washington they, and the members of the local
trade, called upon the others with a view to ob-
taining their consent to making a sliding scale
of prices on the silverware products. A meeting
was then held on the fourth floor of the store
of Galt & Brother, 1107 Pennsylvania avenue,
N. W., on Monday, March 4, at which many of
the representative jewelers were present. Ten-
tative plans were discussed for the establishment
of minimum prices on a sliding scale, according to
the cost and selling prices of the goods.
The plan of one large company, which sug-

gested the addition of 50 per cent to goods costing
$50 or less, and 33 1/3 per cen1) on amounts above
that, was found to be inadequate.

KEYSTONE

Columbus, Ohio, 24-Karat Club
Rejoices Over Ordinance

Fake Auctions a Thing of the Past—The Mat-
ter of Summer Half-holidays—Prepare for
Annual Meeting and Banquet

Columbus, Ohio, March i I.—A number of
Columbus jewelers spent a most enjoyable evening
last Tuesday, March 5, at the regular monthly
meeting of the club. The meeting was held in
the Chittenden Hotel and proved to be one of
the most interesting in the history of the club.
The greater part of the evening was taken up by
the business of the organization, but after this
was concluded a Dutch lunch and smoker fol-
lowed.
The members were greatly elated over the

passage of their Sioo-a-day itinerant vendors' li-
cense ordinance for fake auctioneers. As the or-
dinance does not go into effect until the expira-
tion of sixty days after passage, plans were pre-
pared to begin also prosecutions against these
dealers on other charges, and it is confidently be-
lieved that complete elimination of this evil will
be the result of the campaign the club has begun.
The offer of the Waltham Watch Company to

conduct a lecture before the club on the modern
watch was favorably considered, and indeed many
comments favorable to the company and also the
state association, through whom the offer was
extended, were heard at the meeting.
The first of a series of discussions on the sum-

mer half-holidays came up at this meeting. For
the past three or four years it has been the habit
of all the jewelers to close their stores at noon
on Fridays during July and August for the half-
holiday. It was suggested that inasmuch as mer-
chants in other lines closed on Wednesday and
Saturday afternoons respectively, that it would
be much better if the club would take it up with
the other organizations to discover whether it
would not be possible to get all the merchants to
agree on some one afternoon and all close, rather
than the indiscriminate closing of the past. The
members feel confident that some such agreement
could be reached.

Pacific Coast Association
Holds Annual Banquet

(Continued from page 597)

his return, to see you each personally and per-
form the above operation gently, but firmly.
"I find little to suggest for the benefits of your

association, as you are already so ably conducting
same along the right lines. Do not forget at
any time the question of profits. Compared with
other lines of merchandise, it is my humble opin-
ion that for a line that is an absolute luxury you
are most of you giving the consumer too much
for his money. Nor does the consumer appreciate
it.
"Before closing, I have written down a few

rules which may redound to your benefit—if you
do not follow them out:
"1—Never buy anything from a local whole-

saler if you can help it.
"2—Never pay a local house a profit; they don't

need it.
"3—Use them as often as possible for mem-

orandums. This shows a friendly feeling, which
is really all that the wholesalers are looking for.
"4—Never go to a wholesaler's office and look

through his entire line; you might find something
you could use and which might curtail your pur-
chases from eastern houses, who really need
the business.
"5—Never sell any goods at wholesale. It is

encroaching on the jobber's rights.
"6—Never call on me for another speech; you

couldn't stand another."
Mr. Schippler and W. E. Greaves were the next

speakers introduced by Toastmaster Van Vliet.
Mr. Schippler left quite an impression on the
minds of his hearers and when he finished Mr.
Greaves arose and stated that all his speeches
were out on memorandum and that he was un-
able to qualify with the written documents.

March 15, 1912

Precious Stone Importers
Plan to Fight Smuggling

National Association to Be Formed for the
Purpose—Ludwig Nissen and Collector Loeb
Discuss Customs Frauds at Meeting

New York, March 6.—The Precious Stone
Importers' Protective Association, which has
been in existence for about two years, held a
meeting recently in the Silversmiths' building,
on Maiden lane, and passed resolutions calling
for the appointment of a committee of fifteen,
which is to devise plans for the establishment
of a national organization, the purpose of which
will be the prevention of the smuggling and
undervaluation of jewelry and precious stones.
Ludwig Nissen, the president, read a report
briefly reviewing the work of the association,
and William Loeb Jr., collector of the port, de-
livered an address describing his campaign
against the customs frauds.

Although Mr. Nissen paid a tribute to Collector
Loeb's fearlessness in enforcing the revenue laws
conscientiously and impartially, he declared that
"in spite of the very much improved state of af-
fairs" there were even now "many millions of
dollars' worth of pearls, diamonds and jewelry
brought into this country every year by returning
Americans without paying duty." Mr. Nissen
said he made that statement, not as a mere hap-
hazard guess, but upon information furnished by
European jewelers themselves, based upon their
admission as to what percentage of their. business
is done with Americans and the approximate as-
certainment of the total amount of business done
by them. The Paris jewelers alone, he said, sell
many more times the amount of goods now de-
clared.

Imported Purchases Undeclared
"And while Paris is no doubt favored with

more of this patronage than any other single
European city," continued Mr. Nissen, "it is
hardly to be supposed that all the rest of Europe
will not at least absorb twice as much of it
as Paris alone gets for itself. While it is true
that during the period from July I, 1910, to June
30, 19S f, the duties paid on articles of jewelry
declared on the docks amounted to $199.905, as
against $177,000 during the fiscal year of 19°5, I
nevertheless contend that but a small percentage
of actual purchases are declared even now. There
have lately been some notable cases of the lack
of that formality exposed, but even with the
much lessened sales in Europe and the much in-
creased declarations at this point of entry, the
traffic is still enormous.
"The question naturally arises, how is this con-

dition to be further improved? By the organiza-
tion of a civic body having the attainment of
this object for its sole purpose. Government con-
cerns itself primarily with rule and regulations
for the conduct of things legal. It does not con-
template the wholesale doing of things illegal.
The government passes laws for bringing under
examination the books and records of firms and
persons suspected of inaccuracies in the matter
of importations, but it has no laws for bringing
under examination the books and records of
firms or persons suspected of actual smuggling.
It provides a punishment for it, but must rely
upon furnishing its own evidence upon which
to convict, whereas in cases of undervaluations
or other inaccuracies the records of the evildoers
are often used to furnish that evidence. It is a
fact, therefore, illogical though it seems, that
the government can invoke the machinery of
the law for the correction of minor offenses,
but lacks the instruments with which to prevent
the carrying out of the greater one—just as a .
municipal policeman will arrest a boy for at-
tempting to steal an apple, but hardly ever finds
a burglar, and never looks for an embezzler or a
bank wrecker.
"A well organized private enterprise would, in

the matter of detecting and preventing wholesale
smuggling—in the vulgar parlance of the day—
put the government out of business. It is the
opinion of your humble servant that the trade

(Continued on page 599)
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Detecting Bogus Elks' Teeth

A Means of Frustrating the New Swindle.
The Spurious Teeth Said to Be Colored
Walrus Ivory

In a recent issue we announced the new form
of swindle attempted on the trade in the sale
of bogus for genuine elks' teeth. For the protec-
tion of their customers and the trade generally
Henry Freund & Co., wholesale jewelers, New
York City, submitted several specimens to Pro-
fessor Lucas, director of the American Museum
of Natural History of New York, who has the
reputation of being America's highest authority
on matters of this kind. In the following report
Professor Lucas thus branded the specimens as
spurious goods:
"The specimens submitted by you and said to

be elk teeth are unquestionably fraudulent and
are made from the teeth of some other animal.
Sections made from the specimens compared with
sections from the real tooth of an elk show this
unmistakably. The tooth of a young elk is hol-
low and is filled up from the inside, layer upon
layer, so that the structure of an old tooth is
formed like that of a tree, showing one ring
within another, and these rings, or lines of
growth, follow the outlines of the tooth. The
central portion, which is the last to be closed,
also follows the general line of growth. In the
fraudulent specimens the lines of growth fall on
the outside of that part of the tooth which is
on the inner side of the jaw; and, moreover, a
part of the central filling of the tooth shows on
the outside, which would be an impossibility if
the specimens are really those of an elk.
"From the fine character of the ivory and the

general style of the center, I suspect that these
imitation elk teeth are made from the grinding
teeth of the walrus."
The bogus teeth were first offered for sale in

Omaha, Neb., and were also shown on Maiden
lane, New York. It is to be hoped that the
prompt action by Henry Freund & Brother has
been effective in nipping this swindle in its in-
ception.

Corner in Pearls Is Raising Prices

Values Almost Doubled in Recent Years—In-
dian Merchants Said to Control Eastern Fish-
eries—High Prices Will Continue

Paris, March 9.—It is feared that Americans
who have not been to Europe for a few seasons
and contemplate buying jewelry in Paris this year
will experience an unpleasant surprise, owing to
the remarkable rise in the value of pearls. This
is a frequent topic of conversation among the
wealthier classes of Americans and the French
people here, and it is complained that these gems
now command nearly double the price which they
had not long ago, although the supply shows no
signs of running short.
There is much speculation as to the causes of

this state of things, and with a view to solving
the problem the New York Times correspondent
made a number of inquiries among the leading
precious stone merchants in the Rue de la Paix
of Paris, which, of course, is the central market
of the world in this line.
The dealers all agree that the prices obtained

are far higher than, say, six years ago, but
various explanations were given. Some of the
most plausible and at the same time most author-
itative of these is that the market is being manip-
ulated by a ring of pearl merchants in India, who
have combined to control the fisheries of Ceylon
and the Persian gulf and are restricting the sup-
plies of Europe, thus artificially raising values.

It is considered that the ring is strong enough
to maintain a corner for some time to come, and
that there is thus little chance of the present
prices falling much in the near future.
Another reason offered is that much difficulty

is experienced in obtaining these gems, owing to
the fact that the shallower beds are now becom-
ing devoid of oysters, owing to the popularity of
pearls.
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Rhode Island Jewelry Manu- German and De Beers Mines
facturers Oppose 54-hour Law Not Likely to Consolidate

Working Conditions in the Jewelry Industry
Highly Lauded—Not to Be Compared with
Textile and Other Industries.

Providence, R. I., March 9.—Several manufac-
turing jewelers of this city appeared at a public
hearing given by the Rhode Island legislative
committee on labor legislation on March 6 on
the proposed fifty-four-hour labor bill, the jew-
elers opposing the passage of such measure.
The curtailment of production on the part of

Rhode Island enterprises, the giving of an unfair
advantage to the industries of other states where
schedules of longer hours of labor are in force,
and asserted discrimination against women and
children, to whom the measure applies, were
among the arguments advanced by the opposition.
The bill establishes a fifty-four-hour week as the
legal week's work for women and minors, and
in addition to the manufacturing jewelers,
brought opposition from other manufacturers.
Theodore W. Foster, of Theodore W. Foster &

Bro. Company, said that the jewelry establish-
ments are models of sanitation, comfort and
convenience. He said that the industry in Rhode
Island employed 7,000 or 8,000 women in clean
surroundings, and he declared that they liked to
work ten hours a day. This bill would rob them
of the privilege of earning what they should
be allowed to earn.
George E. Lyons, of Lyons Brothers, said that

the women in the jewelry-making industry are
physically inferior to none. He declared it to be
his belief that the industry could move to some
other state with a great deal of advantage if the
bill should become a law.
George H. Holmes, manufacturing jeweler,

thought it would be unwise to legislate in favor
of one industry against another. He said that
many conditions which obtain in the textile in-
dustry are not found in the jewelry-making bus-
iness. He said that his help complained when
the fifty-six-hour bill was passed, and declared
that the cost of production was increased.
W. H. Waite told of the difficulty of competing

with New York, Newark and Philadelphia manu-
facturers, where there are sixty-hour laws in
vogue.

Oregon State Association
Will Meet in May

False Stamping and Fraudulent Advertising
Chief Subjects for Discussion—Legislature
Committee Appointed to Draft Bills

Portland, Ore., March 6.—Members of the Ore-
gon Retail Jewelers' Association will hold their
annual convention at the Multnomah Hotel on
May 28-29, this being decided at a meeting of the
executive board, of which the members are: Pres-
ident, F. M. French, Albany ; secretary, C. H.
Williams, Condon; treasurer, E. J. Jaeger, Port-
land; first vice-president, W. F. Sielschneider,
McMinnville, and William Anderson, Oregon
City; A. S. Huey, Roseburg; I. E. Staples, Port-
land. The following committee of Portland jew-
elers was appointed on arrangements : Frank
Heitkemper, chairman • E. J. Jaeger and I. E. Sta-
ples. The executive bard discussed the fraudu-
lent advertisement and sale of cheap jewelry,
which traffic is considered by the board an obstacle
to legitimate trade. Municipal and state laws
have been found not sufficient to properly protect
the business from the methods in question. A
committee was appointed to have a measure
drafted for acceptance by the association to be
presented to the next legislature. This committee
comprises E. J. Jaeger, C. H. Williams and F. M.
French,

Germans Favor a Monopoly of Their Own.
Good Market for the Small Gems of the
New Mines

New York, March 6.—Maiden lane importers
received a definite report on the African diamond
fields which states that attempts at a union of
the German South African diamond mines with
the De Beers Consolidated Mines, Ltd., have
failed and that future prospects of a consolida-
tion are not at all promising. The De Beers
interests have for some time been trying to
come to an agreement with the German and
Belgian syndicates which control the output of
the new diamond fields in the German colonies of
Southwest Africa, where are found large quan-
tities of small diamonds, or "melees," as they are
called in the diamond trade. Henry W. Dieder-
ich, the American consul general at Antwerp,
where most of the diamonds from the German
fields are being cut, prepared the report especially.

It is evident the Germans are determined to
monopolize the output of the new mines. In re-
gard to the marketing of the small diamonds,
Consul-General Diederich says:
"While the De Beers Company today controls

the market for larger diamonds it cannot dispose
of its 'melees.' On the other hand, the Antwerp
syndicate has not large diamonds to offer in com-
petition with De Beers, but for its 'melees' it
finds a market that readily absorbs its entire
output. With Belgium thus master of the 'melee'
market the prospects of a union of the German
South African mines with the De Beers interests
are not promising."
Mr. Diederich says that during 191 I the pur-

chase of rough stones by AmeriCan cutters and
polishers almost doubled, indicating a growth of
the cutting and polishing industry in this city.

Precious Stone Importers
Plan to Fight Smuggling

(Continued from page 598)

we represent suffers more than any other from
the practical setting aside, by many, of the cus-
toms laws. If that is true, then those engaged in
our trade from all over the country should bind
themselves together to try to stop it."
Speaking of Collector Loeb's woHc, Mr. Nissen

said:
"He is fearless, tireless and conscientious in

his one aim—to enforce the law justly and im-
partially. He is no respector of persons—the
mighty as well as the weak have been sought
and caught in his net. He has during his two
years and ten months of administration been
the cause of putting in the United States treas-
ury, as a result of fines, penalties and forfeitures,
over six and one-half times as much money as
had been collected during the fifteen years im-
mediately preceding his administration, the actual
figures being $6,o95,736.23 in two years and ten
months, against $926,162.55 in the previous fifteen
years. It is deplorable that during all these
years but one man should have been found with
sufficient moral courage and mental strength to
attend to his duties, without the slightest consid-
eration of the financial, social or political posi-
tions of those who were guilty of evading or
breaking the laws, entrusted to him to administer,
without fear or favor. If others before him have
been as honest and well-meaning they must have
lacked in ability or in iniative to try and find the
weak spots, or failed in obtaining the strong
and unqualified support of the administrations
they represented. You may take your choice be-

Collector Loeb, in his address, declared that
when he assumed office he was promised a "free
hand" by the president and the secretary of the
treasury. He said that his subordinates in the
customs service deserved all the credit for the
strict enforcement of the revenue laws. He ap-
proved of the jewelry importers' organization,
an dadvocated the establishment of similar bodies
by other trades for the purpose of "preventing
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DIAMONDS

Just received another
large original series of

perfect and slightly im-

perfect stones,

BLUE WESSELTON,
AMERICAN CUT

(cut especially for us)

We invite you to send for a
memorandum package and
compare their

QUALITY and PRICE

with what you can obtain
elsewhere.

We never misrepresent
our goods

CROSS & BEGUELIN
23 Maiden Lane, NEW YORK

Memorandum Package Sent Upon Request

DIAMONDS

Among our recent purchases
is one large parcel of

ABSOLUTELY PERFECT
IA CARAT STONES

One-quarter carat diamonds
of the finest quality are now
selling at prohibitive prices
on account of the tremendous
demand for them.
Buying them in large quanti-
ties we got these stones at a
very low figure and are now
selling them at last year's
market price.

We never misrepresent
our goods

CROSS & BEGUELIN
23 Maiden Lane, NEW YORK
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Praise for Contributions
in the Easter Number

The special contributions on practical sub-

jects from prominent members of the trade

which appeared in our Easter number were

accorded unusual appreciation by our read-

ers, judging from the many letters which we

have received commending this innovation.

The proprietor of one of the largest jewelry

stores in the country informs us that the

perusal of these contributions gave him a

higher opinion of his brother jewelers and

their capabilities than he had ever harbored

before. Other letters received were in similar

vein, and it gives us much pleasure to con-

vey to the contributors of these articles this

liberal measure of appreciation from their

brethren.

Supreme Court Decision
of Unusual Trade Interest

In view of the practically universal trade

favor with which the fixed selling price is

regarded, our readers will be deeply inter-

ested in a decision just handed down by

the United States supreme court in regard

to the matter of patent rights. This de-

cision unqualifiedly upholds the right of pat-

entees to dictate absolutely how their

patented product may be sold by retailers,

and declares legal the plan of selling con-

tracts with which the trade are now famil-

iar. The decision, in fact, goes further

than this in that it recognizes not only the

right of a patentee to control the making,
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using and vending of the patented article,

but also upholds the right to prescribe by

licensed sale that only certain specified

accessories may be used in operating the

patented articles.

The latter phase of the decision, how-

ever, has no special application to the jew-

elry trade, who are chiefly concerned with

the right of the manufacturer to regulate

the distribution of his patented product and

fix the selling price. The majority of the

supreme court maintain that their decision

is the only proper construction of the patent

law. "The very object of this statute," says

Justice Lurton, "was to give a monopoly to

the inventor, and the fact that he continues

that monopoly in his contracts, disposing of

his articles by charging such price as he

pleases, is not illegal. If such conditions

interfere with public policy, congress alone

must change the patent law."

We have reported within the past year in

these columns a number of cases in which

the court sustained the right of the manu-

facturers of patented articles, railroad

watches, alarm clocks, kodaks, etc., to regu-

late the method of distribution by selling

contracts at fixed prices. These interpreta-

. tions of the law by the lower courts are now

given the sanction of the highest court in

the land. In so far as the decision makes

for price fixing and the protection of the

trade, we presume that the jewelers will

regard it most favorably.

Increasing Magnitude of
Mail-order Competition

Suggestive of the increasing magnitude

of the mail-order business, despite the some-

what unfavorable conditions that have pre-

vailed for some time past, is the report of

its agregate business for the year just an-

nounced by one of the two large mail-order

houses of Chicago. The report shows gross

sales of $64,112,194—the biggest record in

the history of the establishment. It is worth

noting, however, that the net profits did not

increase in the same ratio as the gross sales,

though in both cases the figures of the previ-

ous year were excelled. The gross sales of

this company for the past three years show

a continuous increase that furnishes food

for serious thought to the retail trade of

the country.

Each year, it would appear, shows not

only an increase in sales, but also in terri-

tory covered, and in the various activities

for facilitating and distributing these

enormous quantities of manufactured

products.

6or

Legalizing the Disposal
of Unclaimed Repairs

We report in our news columns the intro-

duction of a measure in the Maryland legis-

lature which would solve for the trade the

present problem of unclaimed repairs. The

progress of the measure will be watched

with much interest by the trade at large,

who regard this matter of unclaimed re-

pairs as a most vexatious grievance. The

provisions of the proposed law will be par-

ticularly interesting to those taking part in
the coming conventions. With this first

legislative effort before them, the trade
should see to it that the wording of the
measure is such as best serves the definite
purpose which they have in view.

Comment Suggested by
Window Display Contest

The enterprise of large manufacturing
concerns ill offering prizes for window-dis-
play contests has been a fruitful factor in
the education of the trade in the important
matter of window display. The prizes in
such contests furnish the necessary induce-
ment, it is true, but in calculating the accru-
ing benefits they are really a :secondary con-

sideration. The many who fail to win the

coveted prizes benefit to a very material

extent from the efforts made, while each of

the trims, if it have any merit at all, serves

an instructive purpose in the vicinity.
On another page of this issue we an-

nounce the names of the prize winners in the
latest of these contests, and also reproduce

the trims with brief descriptions. The work

of examining and comparing the displays

suggested to the judges pertinent comment,

which merits the attention of the trade.

The judges found, for instance a pro-
nounced variance on the part of the con-
testants in their appreciation of the im-
portance of connecting the merchandise

shown in the display with the advertising of

the manufacturer by the use of the display

features furnished by the latter. This vari-

ance indicates that a large proportion of win-

dow trimmers, and perhaps merchants them-

selves, do not realize the strength they add

to their offerings of merchandise when they

call the consumer's attention to trade-mark

features, or in other ways identify the mer-

chandise and take advantage of the selling

arguments which have been set forth at high

cost by national advertisers through years of

earnest advertising work. We can elucidate

out meaning by the instructive illustration

afforded by this contest.

After the manner of the large manufac-

turing interests of today, the company which

planned this contest has advertised its trade-
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mark for many years in one of the most
comprehensive lists of good national and
local publications ever used by any adver-
tiser in this country. There are very few
possible purchasers of silver-plated ware
who have not been forced to observe this
printed trade-mark, and to read the intelli-
gent arguments setting forth the quality
claims of the product. These arguments
always accompany the trade-mark display.
• Experience has proved that no retail dis-
tributor of any worthy and highly adver-
tised product can, unaided, do as large and
profitable a business as he can if he is
enabled to take advantage of the educational
work done at great cost by the manufacturer
and of the attractive display matter, suitable
for use by dealers in their windows and
store interiors. All this has been carefully
planned so that when used in combination
with the dealer's stock the purchaser need
not be influenced to buy solely through
appreciation of a pattern, but will immedi-
ately remember the arguments in favor of
the purchase of this particular ware.

This helpful matter includes display mats
bearing the trade-mark, costly full-color re-
prints of elaborate large-sized advertise-
ments, plate-glass signs handsomely lettered,
pictures and other devices, all well calcu-
lated to increase the public's interest in a
window display.

It is obvious that the dealer who does not
take advantage of opportunities to increase
the quality appeal of any display is not pro-
ducing so good a selling agent as the dealer
who freely utilizes all given means of taking
advantage of a valuable selling impression
created by prolonged and intelligent national
advertising.

Virginia Legislature Passes
Fraudulent Advertising Bill

To the legislature of the state of Virginia.
belongs the honor of being the first to pass
the measure against fraudulent advertising,
especially drafted for this purpose by one
of the most eminent advertising men in the
country. As the jewelers are interested in
this legislation to a greater extent than any
other branch of trade, they will be greatly
encouraged by this triumph of honesty in
Virginia, and it is to be hoped that the meas-
ure will soon find a place on the statute
books of several other states. The bill,
which is intended "to prevent untrue, de-
ceptive and misleading advertising, making
such advertising the misdemeanor," is as
follows:

Be it enacted by the general assembly of Vir-
ginia, That any person, firm, corporation or asso-
ciation who, with intent to sell or in any wise dis-
pose of merchandise, securities, service, or
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anything offered by such person, firm, corporation
or association, directly or indirectly, to the public
for sale or distribution, or with intent to increase
the consumption thereof, or to induce the public
in any manner to enter into any obligation relat-
ing thereto, or to acquire title thereto, or an inter-
est therein, makes, publishes, disseminates, circu-
lates, or places before the public, or causes, di-
rectly or indirectly, to be made, published, dis-
seminated, circulated, or placed before the public,
in this state, in a newspaper or other publications,
or in the form of a book, notice, hand-bill, poster,
bill, circular, pamphlet, or letter, or in any other
way, an advertisement of any sort regarding mer-
chandise, securities, service, or anything so offered
to the public, which advertisement contains any
assertion, representation or statement of fact
which is untrue, deceptive or misleading, shall be
guilty of a misdemeanor.

The bill was introduced into the Virginia
legislature at the instance of the display
clubs of that state, which organizations gave
it their unqualified support.

Rigorous German Law
Against Fraudulent Advertising
In our efforts to procure all the informa-

tion possible in regard to legislation of this
character and its practicability, we have
investigated the German law dealing with
the subject, which, we understand, has been
found in every respect satisfactory as inter-
preted by the courts. It will be interesting
as well as instructive to our readers to com-
pare the measure quoted above with the fol-
lowing articles from the German law:

Whosoever in public announcements or in com-
munications which are intended for a large circle
of readers, makes statements contrary to facts as
to business conditions, especially as to material,
quality, origin or process of production, or the
price of merchandise or commercial capacity, or
in relation to the manner of production, or the
source of supply of merchandise, or relative to
the possession of rewards, recommendation or
medals, or relative to the reason or purpose of
sale, or relative to the quantity of the stock, can
be compelled to discontinue such incorrect state-
ments, provided they are of such nature as to be
open to the assumption that the offer is a specially
advantageous one.
Whosoever, with the purpose of calling forth

the assumption of a specially favorable quotation,
makes statements in advertisements to the public,
or in communications intended for a large circle
of readers, or knowingly untrue statements, and
likely to cause deception as to material, quality,
origin or process of production, or the price of
merchandise or industrial capacity, or in relation
to the manner of production, or the source of
supply of merchandise, or relative to the posses-
sion of rewards, recommendation or medals, or
relative to the reason or purpose of sale, or rela-
tive to the quantity of the stock, is punishable with
imprisonment up to one year and with a fine up
to 5,000 marks, or with either of these. If the
incorrect statements referred to in the first sen-
tence are made by an employee or one so author-
ized by the commercial house, firm, company or
corporation, then the proprietor or the manager
of the said undertaking, as well as the employee
or one so authorized, is punishable, provided that
the act committed was done with his knowledge.

We are pleased to note that this matter
is being given the earnest attention of the
organized trade at the state conventions,
and we trust that the discussion will cul-
minate in a universal trade demand for such
legislation at the big national convention.
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Dates of State Conventions

An important trade event of the past
month was the successful annual conven-
tion of the Nebraska Retail Jewelers' Asso-
ciation, a report of which will be found else-
where in this issue. A perusal of the
report, and especially of the resolutions,
shows that there is practical unanimity
among the entire organized trade at the
present time as to the reforms for which all
must strive in harmony. It will be observed
that special attention is now being given to
the matter of abolishing guarantees as advo-
cated in the resolutions referred to and in
several addresses made at the convention,
one of which is published on the opposite
page. The dates .fixed for future conven-
tions are as follows:

Virginia Retail Jewelers' Association,
April 9.

Oklahoma Retail Jewelers' Association,
at Oklahoma City, May 6 and 7.
Arkansas Retail Jewelers' Association, at

Little Rock, May 14 and 15.
New Jersey Retail Jewelers' Association,

at Jersey City, May 15.
Illinois Retail Jewelers' Association, at

,, Rock Island, May 22, 23 and 24.
Oregon Retail Jewelers' Association, at

Portland, May 28 and 29.
New York Retail Jewelers' Association,

at Utica, latter part of May.
Iowa Retail Jewelers' Association, at Des

Moines, June (second week probably).
North Dakota Retail Jewelers' Associa-

tion, at Fargo, June 12, 13 and 14.
Missouri Retail Jewelers' Association,

June 16 and 17.

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, 10 and
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July (second week probably).
Kansas Retail Jewelers' Association, at

Kansas City, August 5.

We would appreciate it if the secretaries
of the differentt associations would
promptly apprise us of any change in the
above list or addition which we should make
thereto.
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The Jewelry Trade and
the Guarantee System

Address by Arthur F. Smith, of the A. F.

Smith Company, Omaha, Before the Ne-

braska Retail Jewelers' Association

In considering the matter of a subject on
which to address you, and in which each of
you would have a personal interest, I con-
cluded that there was none more timely or
appropriate or more pressing in its impor-
tance than the question of "Guarantees."
The guarantee, as we understand it, is an

institution peculiar to the United States, and
was established many years ago in good faith
and for a well-defined purpose. While the
other countries had very rigid stamping
laws, such as the hall-mark system of
England, no such law existed in our own
younger country in its pioneer days, and
as the quality of articles made from the
precious metals could not be determined
by the public the new world field was left
open for fraud and imposition. Reputable
manufacturers, who wished to establish a
permanent business, founded on honesty in
quality and representation, were compelled
to adopt some form of guarantee which
would be an assurance of reliability to the
purchasing public, as well as some measure
of safeguard to the reputation of the indi-
vidual trade. Thus the guarantee system
was instituted as a substitute for stamping
laws, and, backed by reputable manufac-
turers, served a good purpose for many
years.
As competition, however, became more

strenuous, manufacturers of the less scrup-
ulous kind soon realized that the guarantee
system was a mere trade custom and not a
law. As a custom could be observed or dis-
regarded with impunity, the temptation to
disregard it was apparently too great to
resist. The result was a widespread and
demoralizing abuse of the system by un-
scrupulous manufacturers who traded on
public faith in the guarantee system as used

by the honest manufacturers who originated

it. What was thus intended as a safe-

guard to the public became an instrument

for their deception, and this is what we find

it to a large extent today. The manufactur-

ers who guarantee in good faith, expecting

to make their work good, are at the mercy

of unscrupulous competitors, and a situation

is thus created in certain branches of the

jewelry and case industry that is no longer

tolerable.
The Watch Business

In the last few years, and especially lately,
the question has often been asked, "What
is the matter with the watch business ?" If
the retailers, jobbers and manufacturers do
not come to some understanding about elim-
inating the long guarantee on their goods,
the jewelry business certainly will not
prosper.
We are at present passing through a wait-

ing period, a period of hesitation, of close
figuring, of ordering only what is absolutely
necessary and needed ; a time when profits
are not satisfactory in respect to the amount
of effort and the expense required to carry
on the business. However, certain things
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have occurred which show that it does not
take a long time to revive business.

Last month we had an automobile show
in Omaha, and they claim that one million
was spent for machines. It goes to show
that the money is around, and if the retail
jewelers would only help the manufacturers
do away with the long-winded guarantee,
you would certainly be in line for profits
that would appeal to the average merchant.
Have you ever realized that the guaran-

tee is your worst competitor ? You speak
about mail-order houses being a competitor,
but that is not in it with the guarantee prop-
osition. The guarantee strikes your own
customers from which you expect a regular
business. I will tell you why. In the first
place, you must make an unlimited guar-
antee good, and in the second place, any one
can start in the jewelry business because it is
not required to know who makes the best
goods. All you have to do is to issue the
factory guarantee.

Nothing has contributed so much to the
success of the jewelry department of large
mail-order houses as has the guarantee
placed upon jewelry, both by the manufac-
turer and by the retail jeweler. The mail-
order house has no personality. It is a cold,
unfeeling institution. It resorts to the guar-
antee because it has nothing else to offer. '

The Jeweler His Own Guarantee

Instead of relying on a guarantee, retail
jewelers should make their customers feel
that they, "the jewelers,'' and not the guar-
antee, stand back of every article they may
sell. Let retail jewelers build up their
standing in their communities—get the peo-
ple to come into their stores because they
have confidence in them and are certain that
the retailer who sells them goods stands
back of each and every article. Let the
people know that you, and not the guaran-
tee, stand back of your goods. Jewelers
who follow along this line can well afford
to forget about the guarantee.
Now, suppose the factories should only

stamp the quality ; you will find that the
legitimate jewelers who have made it a
study will know what goods to handle, and
they will give their customers the best for
the money. But one with no experience will
find he is up against it ; not knowing the
quality, he will hesitate before putting in a
line of jewelry. He will be puzzled which
are the best liens to sell. You will under-
stand a cheap line looks good to some who
do not have much experience, and they may
possibly have to make so many guarantees
good that they will get discouraged and dis-
continue the business. This will make less
competition.
Now, make comparisons with the auto-

mobile. You may pay from $500 to $5,000
—what do they guarantee? Nothing but
trouble. Sometimes you get trouble and
sometimes you don't. However, you will
admit you have to buy new tires and other
repairs, and the people owning a car do not
mind this expense. Buy a piano ; will they
keep it in repair for twenty or twenty-five
years? We will compare the wood case of a
piano with a watch case. Do you suppose
you can get the piano company to furnish
a new case or even repair a split in the wood
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after two years? Buy a piece of mahogany
furniture and it warps in two years; will
the furniture house make it good.
My personal experience is that they will

not. Buy a suit of clothes for any price you
want, wear it six months or a year ; if it
fades, will your tailor make a new one free?
If you tear it, will they make it good? We
know they will not.
None of us who buy shoes, cut glass,

china or hats insist on a guarantee that the
goods will wear for a specified period. We
make these purchases in what we consider
a reliable house, in which we believe we will
get value for the price, whatever it may be;
but it would seem when the public go to
the jewelry store they are not supposed to
have confidence in the jeweler—the guaran-
tee taking the place of this confidence.

Radical Reform Necessary

These things must be changed to make
the jewelry business good. There have been
changes made in other lines of business, and
why not welcome a change in the jewelry
business?
Now, to sum up the situation. What

can you get for an automobile after having
it one year ? What can you get for a piano?
What can you get for a suit of clothes?
You may get one-half and you may not get
anything. But sell a watch or a diamond.
Sometimes your customer gets ninety cents
on the dollar on, a diamond. In any event,
we know the customer is not going to lose
very much, and we are sure that when we
say the jewelers are giving too much for
the money it is the truth.

It is up to the jewelers to get together,
have an understanding as to what they want
and arrange with the proper parties to regu-
late the matter of guarantee. It can only be
done by your association working with all
the other associations, and in that way you
will eventually make progress and build up
a fine business. Here is an opportunity for
the Nebraska Jewelers' Association to start
something, show that you are progressive,
and if successful you will have accomplished
a grand thing for the jewelers of this coun-
try. If you stand still you don't stand a
chance. When you are satisfied with your
attainments you've started on the down
grade. You must constantly add new rungs
to your ladder ; you must climb ; there's al-
ways a height unattained.
Your trade represents more than the con-

fidence your customers have in you. They
give your store their favor because, first of
all, they believe you will protect them in
their purchases by keeping out of your store
such goods as would give them dissatisfac-
tion. This confidence is the biggest asset of
any business.

Isn't it plain, everyday business wisdom
to handle quality goods alone ? Isn't a mer-
chant's reputation for quality too valuable
to be tampered with? No wise merchant
would carry in stock, on the chance of a
little extra profit, any high explosive that
would endanger his business.
Take the firm quality stand, keep the sus-

picious stuff out of the stock. Build for
quality, prestige. The trend of trade is
toward quality, and it is a good thing to have
associated with your name.



Seventh Annual Convention
of Nebraska Association

A Successful Gathering in Omaha—A Compre-
hensive Program, Including Instructive
Papers—Abolition of Guarantees Advocated.

T. L. Combs Elected President for Third
Time

The seventh annual convention of the Nebraska
Retail Jewelers' Association was held in the
Paxton Hotel, Omaha, on March 6 and 7, with
quite a large attendance of the jewelers of the
state. The proceedings opened in the forenoon
of Wednesday, March 6, with President T. L.
Combs in the chair.
The usual routine business of the meeting was

then taken up, including applications for mem-
bership, payment of dues, presentation of officers'
reports and the appointment of committees, after
which adjournment was taken until the after-
noon.
At 2 p. m. the convention again assembled and

those in attendance listened attentively to a num-
ber of instructive and inspiring addresses which
covered practically all phases of the jewelry bus-
iness. "Our Faults" was the subject of an ad-
dress of E. B. Fanske, of Pierce, Neb., while
H. C. Carpenter, of Rockford, Ill. discussed the
subject of "Evolution in Modern Merchandising,"
in which he gave some excellent practical advice
which the trade will find serviceable.
Thursday morning's session was largely de-

voted to an illuminating discussion of the now
important guarantee question. The speakers, in-
cluding A. F. Smith, of A. F. Smith & Co.,
Omaha ; Col. John L. Shepherd, of New York,
and M. D. Franks, Omaha, advocated very
strongly the abolition of the present guarantee
system as an absolute essential to the regenera-
tion of the jewelry trade and the protection of
its interests. The address of Mr. Smith is pub-
lished in full on another page of this issue.
The work of the convention is summarized in

the resolutions, which are as follows:

Resolved, That we, the Nebraska Retail Jewel-
ers' Association, in convention assembled at
Omaha, March 6 and 7, 1912, do hereby recom-
mend the following resolutions:
Resolved, That we are in favor of, and do in-

dorse the advertising law proposed by the Jewel-
ers' Circular Weekly, which has been approved
and endorsed by the American National Retail
Jewelers' Association ; also the proposed stamp-
ing law for all states, as proposed by the Jewel-
ers' Circular Weekly. This law is to supplant
the national law and provide uniform state legis-
lation on stamping on gold and silver.
Resolved, That the Nebraska Retail Jewelers'

Association approve the establishment of a pub-
licity bureau by the American National Retail
Jewelers' Association and its plan for publicity
and advertising service for the members of the
national association, and hereby subscribe an
amount equal to $1 per member for each member
in good standing in the Nebraska association at
the time the plan may be adopted and put into
operation by the national association ; this $1
per capita to be paid to our state secretary when
called for.
Resolved, That it has become apparent to every

legitimate Jeweler in the country that the time
guarantee is one of the greatest evils that we
have to contend with in the jewelry trade, by
reason of the great advantage it gives to fakirs
and illegitimate concerns of all kinds to force
their goods upon the unsuspecting public, and in
this way undermine and undersell the legitimate
jeweler. We expressly recommend to manufac-
turers of watch cases and jewelry of all kinds,
who are using guarantees, that they abolish the
same, for we, as legitimate jewelers, will be satis-
fied to handle all such articles on an assurance
from such manufacturers whose name and trade-
mark are stamped thereon, and that satisfaction
will be guaranteed to us on their respective lines.
Resolved, That we endorse the report of Presi-

dent Steele F. Roberts showing the action of the

executive committee on the different subjects
taken up at their midyear meeting in Kansas City
on February 12 and 13. The adoption of an
advisory board, consisting of the president and
secretary of each state association. The plan of
securing members for the state and national as-
sociation. The gold and silver stamping act and
the fraudulent advertising law. The proposed
advertising campaign idea, and the reciprocal in-
surance idea. The establishing of a minimum
selling price on sterling and silver plate, and 14
and to karat jewelry, and all other plans for
the betterment of the trade being worked out
by the national body.
Resolved, That we hereby endorse the mini-

mum selling price as already established by some
of the manufacturers.
Resolved, That we recommend the passage of

the bill now before congress to permit the estab-
lishing of fixed prices by manufacturers.
The afternoon session was devoted in part to

a general discussion of matters of trade interest

and the presentation of the reports of the various
committees. The election of officers resulted as
follows: President, T. L. Combs, Omaha ; vice-
president, A. W. Neihart, Elmwood; secretary-
treasurer, E. B. Franske, Pierce; executive com-
mittee, Albert Edholm, Omaha; F. A. Hannis,
York; a C. Zinn, Hastings; N. D. Clinton,
North Platte; E. H. Loney, Orchard; C. S.
Hayes, Norfolk; E. C. Ernstein, Nebraska City;
Robert A. Meyer, Grand Island.
Mr. Combs was accorded the honor of election

to the presidency for the third time.
The most enjoyable part of the program was

the banquet, which was held on the evening of
March 7, in the Paxton. It was a purple night,
when silence was not golden and speech was
more precious than silver. There was, to be sure,
a delicious and satisfying menu for the inner
man, and Shook's orchestra was entrancing, but
the treat prized highest was that of eloquence.

President Combs presented ex-Senator "Dick"
O'Neill, of Lincoln, as toastmaster. Mr. O'Neill
aroused enthusiasm in recalling that a year ago
he nominated Mr. Combs for national president.
Mr. Combs had been elected national vice-presi-
dent and if O'Neill and others in the west had
their wish he would be elevated to national presi-
dent next August. Nebraska jewelers, Mr.
O'Neill said, had a more than healthy organiza-
tion and combined men who live in the business
from the artistic viewpoint and those who lived
in it from the merchandising standpoint.

Col. John Shepherd, of New York, orator and
poet, introduced as one who had laid down his
sword at the close of the civil war and taken
up the profession of arts of peace in place of
that of arms, gave a patriotic speech on "The
Millenium," to prolonged applause.

J. B. Baborka, jeweler of Denison, Iowa, in-
troduced as the son of the retired jeweler of
Iowa City, who built the watch movement as ap-
prentice that he still carries in a ring on his hand,
and built the latest big clock in the Omaha fed-
eral building, gave a harp solo, and responding
to encores, played again, thrilling his hearers.

Kansas City Wholesale House
Will Change Its Name

Edwards & Sloane Jewelry Company to Be
Known as Edwards-Ludwig-Fuller Jewelry
Company—History of the Business

Kansas City, Mo., March J.—It has been an-
nounced that on May 1, 1912, the name of Ed-
wards & Sloane Jewelry Company will be changed
to Edwards-Ludwig-Fuller Company. The an-
nouncement makes timely resume of the history
of the firm. The business was founded in 1882
by Simon D. Mills, under the firm name of The
S. D. Mills Jewelry Company. At that time Mr.
Mills's sole possession was a thorough knowledge
of the business Rnd $800 borrowed capital. He
immediately set to work at the bench and hustled
for the repairs of the Kansas City jewelers.
Mr. Mills remained at the head of the business

until his death, January 18, 1890. The house
continued under the same name until 1892, when
George H. Edwards and Henry F. Sloane, active
stockholders, bought out the estate of S. D. Mills
and incorporated it under the title of The Ed-
wards & Sloane Jewelry Company.
In 19oo E. B. Wiser, Henry F. Porter, Leo H.

Ludwig and Noble R. Fuller were taken into the
firm as junior members. In 1904 the business
had grown to such a proportion that it was neces-
sary for them to move into larger quarters, which
they did by leasing the entire second floor of the
Gumble building, where the business is at present
located.
The business at this time was reorganized,

new departments added, which were put under
the management of the different members of the
firm, as follows: George H. Edwards, financial
and watch departments; H. F. Sloane, manufac-
turing department, assisted by E. B. Wiser and
H. W. Porter ; Leo H. Ludwig, tool and material
department: Noble R. Fuller, advertising and
jewelry departments.
The firm continued as above until May 1, 1907,

when H. F. Sloane retired from the firm and
went back to Brooklyn, N. Y., his former home,
to live. At that time the Edwards & Sloane
Jewelry Company sold the manufacturing and
repair departments to E. B. Wiser and H. W.
Porter, who organized as the Porter & Wiser
Jewelry Company.
The Edwards & Sloane Jewelry Company re-

organized with George H. Edwards as president,
Leo H. Ludwig as vice-president, and Noble R.
Fuller as secretary and treasurer. For business
reasons the firm has continued under the firm
name of the Edwards & Sloane Jewelry Corn-
pany and will continue so until May t, 1912, when
it will be changed to the Edwards-Ludwig-Fuller
Jewelry Company.
The reasons for making this change in the

name was because the firm felt that the members
of the firm came so constantly in contact with the
manufacturers from whom they buy and with
the dealers to whom they sell that it was deemed
advisable that all three could be known as mem-
bers of the firm, thus eliminating many misunder-
standings and explanations as to the personnel of
the firm.

Of Special Interest to
Southwestern Merchants

Sheboygan, Wis., March 7.—The M. Winter
Lumber Company, the high-grade fixture makers,
announce that they have severed their connections
with their former sales agents of St. Joseph, Mo.,
and that such business as was formerly referred
to the St. Joseph sales agents will hereafter be
taken care of by their main office at Sheboygan,
soliciting all such patronage direct. Should they
find it necessary, later on, they may establish a
branch office in the southwest to take care of the
trade of northern Oklahoma, Arkansas, Missouri,
Kansas, Nebraska, Iowa and the whole southwest-
ern section.
The company will be pleased to send their cata-

log, which is an expensive publication, on receipt
of twenty-five cents in stamps, to any prospective
purchaser.

HE Washington pat-
Ill tern in sterling silver

flatware has enjoyed
a tremendous sale since

  first introduced a few
months ago.
A true Colonial pattern— the
design historically authentic,
the workmanship flawless.
-1 -he unique paneling in the
bowls of the fancy pieces
adds a touch of distinctiveness
quite in keeping with the
Colonial nature of the design.
This pattern is made in a

complete table service, in-
cluding tea ware and dinner
ware.

Write for price list and booklet,
" The Washington, illustrating
the complete service.

R. Wallace & Sons
Manufacturing Co.
Box 140, Wallingford, Conn.

10 South Wabash Ave., Chicago
11 West 32d St. New York
85 Post St., San Francisco, C.I.
63 Basinghall Si., London, E. C.
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New England Jewelry Manufacturers
Enjoy Annual Winter Banquet

Big Function an Unqualified Success—President Taft Remembered Kindly
in Vote of Thanks—Distinguished Speakers Discuss Subjects of National
Interest—A Brilliant Occasion

Providence, R. 1., March i i.—The annual ban-
quet of the New England Manufacturing Jewel-
ers and Silversmiths' Association was held Satur-
day evening, March 9, at Infantry Hall. Long
before the hour set for dining (6.30 p. in.) the
members and guests of the association were on
hand and held a sort of smokefest and informal
chat, reviewing present-day conditions and im-
portant happenings since they last met. Many
went up into the balcony of the hall to survey the
tables and general decorations.
The decorative work was done by the National

Decorating Company, a local concern, and much
credit is due them for the simple yet tasteful and
effective trimmings. The ceiling was ornamented
with twenty-four sky-blue streamers, running
from the center to the pilasters around the sides.
The sides of the balcony were faced with Vene-
tian garden work, around which trailed southern
smilax with poinsettia interwoven.

Directly over the speakers' table the emblem of
the New England Manufacturing Jewelers and
Silversmiths' Association was located. The walls
above the balcony were festooned with blue and
N%thite, and below with red, white and blue with
gold fringe. The stage front was festooned with
red, white and blue and banked with palms and
southern smilax; the rear of the stage was treated
with green cloth and flags, while every entrance
into the hall was draped with American flags.

Fay's Orchestra, with E. M. Fay as leader, fur-
nished the music for the evening. Excerpts from
all the latest comic operas were given, and also
classical selections from "The Chocolate Soldier,"
"Spring Maid," "Arcadians," "Quaker Girl,"
"Barcarolle," "Tales of Hoffman," "Evening
Star," "Tannhauser," etc., with several instru-
mental solos.

Directly in front of the stage was a glee club

that sang the songs furnished by the association,
each member and guest having a copy of the song
book at his place. The hall fairly rang with
music and clapping for encores. George Dover,

PRESIDENT EVERETT 1.. SPENCER

assisted by the glee club, rendered "Pat McGee"
with telling effect. Most of the songs that were
sung were parodies on some particular popular
song and a hit at some particular jeweler or the
jeweler's methods. Those that were especially
popular were "Spencer," a good-natured tribute
to the president of the association, Everett L.
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Spencer ; "Bea titi ful Line," "Boost the Associ-
ation" and "The May Agreement," the words of
which are as follows:

SPENCER
(Tune—Who Were You With Tonight)
Who were you with tonight, tonight?
Who WCI-C you ‘vith tonight?
What is there jollier than the jeweler
Beaming witlt sheer delight?
Who is the able speaker-Spencer
Answi.r me honor bright
Will you tell your wife in the morning
All he has said tonight? No.

BEAUTIFUL LINE
(Tune—"Oh, You Beautiful Doll.")

Oh, you beautiful Line,
You great, big, beautiful Line,
I ii j■itl. of :AI we know about you
‘‘. e hoys ('mild never do without you,

lwantiftil
von I eat, hg, beautiful Line,
We know 'tis Brass from which you're made,
But it takes the Brass to reach our trade,
Oh, oh, oh, oh, oh you beautiful Line.

BOOST THE ASSOCIATION
(Tunc—"Old Gray Bonnet")

Take off your coat and collar,
Go to work, push and holler,
Boost the Association night and day,
And when our ‘vork is over
You'll be deep in clover
For that is the Jeweler's way.

THE MAY AGREEMENT
crune—"You'u Do the Same Thing Over Again.")

It happened one day when business was dull,
The jobbers proposed a fine scheme,
Let's buy but once a season,

That is very fine it would seem.
Pay us a call on the first ilay of May,
The jewelers replied, it just as you say,

Stung!!! They were, :old they sadly whined.
Never again, boty.:, for,wRu mine.s: 

You'll do the same thing over,
Over again, yes, over again,

You'll do the same thing over,
Over and over again.

You will leave this line plan for the others,
You'll run your own business yourself,

You buy or you sell, and whene'er it seems well,
Over and over again.

The catering was done by F. H. Miller & Co.,
East Providence, who had provided seventy-live
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tables in addition to the speakers' table and one
large round table located directly in front of the
speakers' table. The speakers' table was deco-
rated with hyacinths, palms and daffodils, while
the other tables each had a potted plant, all of
similar character, presenting a very pretty picture.
The giving out of the sotivenirs was handled

by Robert Budlong Jr., W. E. Ensign, Donald
Le Stage and F. P. Daughaday. The souvenir
this year was a very useful article in the shape
of an automatic cigar lighter. At 6.30 p. in. about
600 members and guests sat down to partake of
the gastronomical treat that had been prepared.
After a short prayer by Rev. Dr. Atkins, some
two hours were required to consume the varied
courses of the menu, which was a delicious blend
of the substantial and delicious.
Immediately after the clearing of the tables

Everett I,. Spencer, president of the association,
read a message from President Taft in which the
nation's chief executive expressed his disappoint-
ment at not being able to accept the invitation to
attend.
The message included the cordial greeting of

the president to the members of the association
and made complimentary reference to the banquet
of two years ago, when he was a guest of the

II E NUN' NvoixoTT

association here. The president's message evoked
a round of cheers, followed by the playing of
"The Star Spangled Banner."

Harold E. Sweet presented the following mo-
tion: "Mr. President, 1 move that the thanks of
this association be tendered to the president of the
United States for his kind expression of interest
awl good-will conveyed to us through our presi-
dent, and that \VC assure President Taft of our
appreciation and hearty solicitude for his con-
tinued good health, happiness and prosperity; and
that our presiding officer he directed to forthwith
convey these sentiments telegraph to President
Taft at Swedish-American Repuldican Club ban-
quet at Oficago, III." This was unaninumsly car-
ried out, and the follt)wing telegram was drafted,
read to the members and sent President William
H. Taft, La Salle I Iotel, Chicago, Ill.:
"Please accept the unanimous and appreciatiove

thanks of the New England Manufacturing Jew-
elers and Silversmiths' Association and guests at
banquet assembled, for your kind expression of
good-will, and be assured of our earliest and
hearty solicitude for your continued good health,
happiness and prosperity."

Everett L. Spencer then delivered his address
of welcome, which was brief and to the point.
Ile recalled the fact that President Taft was with
him two years ago and expressed regret that he
was unable to he present on that occasion.
At the conclusion of his speech Mr. Spencer

introduced Harry M. May. Mr. May gave way
immediately to Frank T. Pearce, who, on behalf
of a committee appointed to secure a suitable gift
for the past president of the association, George
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H. Holmes, presented Mr. Holmes with a large
pitcher in the following appropriate words:
When a person has served an association faith-

fully in an (ifticial capacity it is but natural that
upon his retirement the members would desire
to present hint with some token of their esteem,
and at our annual meeting it was unanimously
voted that a committee be appointed to procure
and present to our retiring president some
tangible evidence of their respect and grateful
appreciation of the services rendered to them.
Your committee has completed a portion of their
work, and it occurred to them that this would
be a fitting time to fulfill that commission, and
we sincerely hope that our act will meet with
your approval.
We all know how well our past president has

served this association, whether at its head or
in some of the minor offices. We have always
found him an earliest, harthvorking and con-
scientious officer, ever trying to promote and
advance its wel fare, even at the expense of his
personal and business interests, with the desire
to make it one of the strongest and most in-
fluential associations in the country.

I Ie has infused new life into its ranks and this

R. I I \

Members of the Entertainment Committee

association is stronger and better for his own in-
dividuality, which he transmitted to every depart-
ment, and we can say that no association in the
jewelry industry is its equal. He has fulfilled
every duty with honor to the association and
credit to himself.
And now, Past-president Holmes, it gives me

great pleasure to tender pul, from your asso-
ciates, this gift, which we trust will he to you
L Memorial of the respect we bear, and Nvhich we
hope \vill also be to ymt a souvenir of kindly,
pleasant, personal relations.

kindly accept this pitcher as a gi It from your
fellow members, coupled with our warmest wishes
for your C011tirilled Wel fare and lumpiness.

Air. Holmes replied with a brief word of
thanks, expressing appreciation for the expres-
sion of sentiment toward him, assuring all that
in his daily use of same he would remember the
sentiment it symbolized.

Speech of Rev. Willard Scott, D.D.

The first speaker of the evening, Rev. Willard
Scott., of Brookline, Mass,, was introduced. His
subject was "His Majesty—Myself."

In his humorous way Doctor Scott gave the
members his interpretation of the subject. Aside
from the humor of the speech, the point was the
moral value to every man of his own self-respect
and the social value of all the conventions and
customs which tend to put a man in possession of
and to keep him in possession of his own sense of
being worth while in the world. He pointed out
that an easy and quick way for any man to the
pit is to deprive him of his proper selfeonscious-
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ness of being a respectable, respected, useful and
successful member of society now and prospect-
ively. He went on to say, as the old book says,
"All that a man bath will he give for his life,"
and life is not breathing and walking. but self-
hood and immediate and prospective wel fare and
usefulness. The social, moral question then is,
Are conditions of life about us and as we are
making them wholesale promoters of this sort of
self-consciousness among all sorts of people?
And personally the question is. Is my influence,
Inv example, my task, my political and social atti-
tude promotional of COIlditiOnS \villa foster the
selfhood of every one about me?
That this individualism may grow introspective

and selfish and barren, may blossom into insuf-
ferable conceit, is of course possible. So every
virtue is near a vice, and specimens of it are
always visible. Hut that is neither here nor there.
The fact is that if a person does not believe in
himself, honor, salute himself as majesty and
serve his own soul as others serve their king, his
position is very insecure as to moral worth or
social efficiency. Both his joy in life and his use-
fulness in his profession, his vocation, his job,
depend on his self-consciousness of being of

ALDERT Itl'SSELL

noble rank, whatever his station, and of having
wholesome, liberal opportunities for living and
working. To put that into a man who has it not
is salvation. To take that from a man who has
it is damnation. The loss of that is the way of
the suicide in one degree or another; and no
suicide is a thing apart. Like a person with a
pestilence in him walking about, he sheds de-
spondency and ruin on his way and is a social
menace. Even in the extreme case of his violent
death lie leaves a murky atmosphere. Despon-
dency is more fatal in a community than smallpox,
nartly because it is so commonly disregarded.
To recover the depressed, to cheer and courage to
self-respect and self-devotion is a valuable gos-
pel, and is one which all the good and strong of
today should both preach and practice, until every
one's home and job are pleasant to live in and
to work in, and every man and woman walk in
the grateful and secure homage of their own
selves.

Speech of Senator Sutherland

Senator Sutherland followed, discussing the
"Employers' Liability and Workmen's Compensa-
tion." He declared that one of the greatest
curses of the day was having too many laws.
"It is my opinitm," he argued, "that no law

should be passed unless there is some occasion
for it, some evil to be overcome. \Vhenever an
existing rule, law or statute is outgrown, how-
ever, and is found not applicable to the subject
and does not do justice, then the law should be
changed."

(Continued on page (to)
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New England Jewelry Manufacturers
Enjoy Annual Winter Banquet

Big Function an Unqualified Success—President Taft Remembered Kindly
in Vote of Thanks—Distinguished Speakers Discuss Subjects of National
Interest—A Brilliant Occasion

Providence, R. I., March IL—The annual ban-
quet of the New England Manufacturing Jewel-ers and Silversmiths' Association was held Satur-
day evening, March 9, at Infantry Hall. Long
before the hour set for dining (6.30 p. m.) the
members and guests of the association were on
hand and held a sort of smokefest and informal
chat, reviewing present-day conditions and im-
portant happenings since they last met. Many
went up into the balcony of the hall to survey the
tables and general decorations.
The decorative work was done by the National

Decorating Company, a local concern, and much
credit is due them for the simple yet tasteful and
effective trimmings. The ceiling was ornamented
with twenty-four sky-blue streamers, running
from the center to the pilasters around the sides.
The sides of the balcony were faced with Vene-
tian garden work, around which trailed southern
smilax with poinsettia interwoven.

Directly over the speakers' table the emblem of
the New England Manufacturing Jewelers and
Silversmiths' Association was located. The walls
above the balcony were festooned with blue and
white, and below with red, white and blue with
gold fringe. The stage front was festooned with
red, white and blue and banked with palms and
southern smilax ; the rear of the stage was treated
with green cloth and flags, while every entrance
into the hall was draped with American flags.

Fay's Orchestra, with E. M. Fay as leader, fur-
nished the music for the evening. Excerpts from
all the latest comic operas were given, and also
classical selections from "The Chocolate Soldier,"
"Spring Maid," "Arcadians," "Quaker Girl,"
"Barcarolle," "Tales of Hoffman," "Evening
Star," "Tannhauser," etc., with several instru-
mental solos.

Directly in front of the stage was a glee club

that sang the songs furnished by the association,
each member and guest having a copy of the song
book at his place. The hall fairly rang with
music and clapping for encores. George Dover,

PRESIDENT EVERETT L. SPENCER

assisted by the glee club, rendered "Pat McGee"
with telling effect. Most of the songs that were
sung were parodies on some particular popular
song and a hit at some particular jeweler or the
jeweler's methods. Those that were especially
popular were "Spencer," a good-natured tribute
to the president of the association, Everett L.
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Spencer; "Beautiful Line," "Boost the Associ-
ation" and "The May Agreement," the words of
which are as follows:

SPENCER
(Tune—Who Were You With Tonight)
Who were you with tonight, tonight?
Who were you with tonight?
What is there jollier than the jeweler
Beaming with sheer delight?
Who is the able speaker-Spencer
Answer me honor bright
Will you tell your wife in the morning
MI he has said tonight? NO.

BEAUTIFUL LINE
(Tune—"Oh, You Beautiful Doll.")

Oh, you beautiful Line,
You great, big, beautiful Line,
In pite of all we know about you
We boys could never do without you,
Oh, yr.ti lwat,tifttl Lin-
You vicat, big, beautiful Line,
We know 'tis Brass from which you're made,
But it takes the Brass to reach our trade,
Oh, oh, oh, oh, oh you beautiful Line.

BOOST THE ASSOCIATION
(Tune—"Old Gray Bonnet")

Take off your coat and collar,
Go to work, push and holler,
Boost the Association night and day,
And when our work is over
You'll be deep in clover
For that is the Jeweler's way.

THE MAY AGREEMENT
(Tune—"You'll Do the Same Thing Over Again.")

It happened one day when business was dull,
The jobbers proposed a fine scheme,
Let's buy but once a sew-on,

That is very fine it would seem.
Pay us a call on the first day of May,
The jewelers replied, it is just as you say,

Stung!!! They were, and they sadly whined.
Never again, boys, for mine.

CHORUS:
You'll do the same thing over,

Over again, yes, over again,
You'll do the same thing over,

Over and over again.
You will leave this fine plan for the others,

•You'll run your own business yourself,
You buy or you sell, and whene'er it seems well,

Over and over again.

The catering was done by F. H. Miller & Co.,
East Providence, who had provided seventy-five
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tables in addition to the speakers' table and one
large round table located directly in front of the
speakers' table. The speakers' table was deco-
rated with hyacinths, palms and daffodils, while
the other tables each had a potted plant, all of
similar character, presenting a very pretty picture.
The giving out of the souvenirs was handled

by Robert Budlong Jr., W. E. Ensign, Donald
Le Stage and F. P. Daughaday. The souvenir
this year was a very useful article in the shape
of an automatic cigar lighter. At 6.30 p. m. about
600 members and guests sat down to partake of
the gastronomical treat that had been prepared.
After a short prayer by Rev. Dr. Atkins, some
two hours were required to consume the varied
courses of the menu, which was a delicious blend
of the substantial and delicious.
Immediately after the clearing of the tables

Everett L. Spencer, president of the association,
read a message from President Taft in which the
nation's chief executive expressed his disappoint-
ment at not being able to accept the invitation to
attend.
The message included the cordial greeting of

the president to the members of the association
and made complimentary reference to the banquet
of two years ago, when lie was a guest of the

HENRY WOLCOTT

association here. The president's message evoked
a round of cheers, followed by the playing of
"The Star Spangled Banner."

Harold E. Sweet presented the following mo-
tion: "Mr, President, I move that the thanks of
this association be tendered to the president of the
United States for his kind expression of interest
and good-will conveyed to us through our presi-
dent, and that we assure President Taft of our
appreciation and hearty solicitude for his con-
tinued good health, happiness and prosperity; and
that our presiding officer be directed to forthwith
convey these sentiments by telegraph to President
Taft at Swedish-American Republican Club ban-
quet at Chicago, Ill." This was unanimously car-
ried out, and the following telegram was drafted,
read to the members and sent President William
H. Taft, La Salle Hotel, Chicago, Ill.:
"Please accept the unanimous and appreciatiove

thanks of the New England Manufacturing Jew-
elers and Silversmiths' Association and guests at
banquet assembled, for your kind expression of
good-will, and be assured of our earnest and
hearty solicitude for your continued good health,
happiness and prosperity."

Everett L. Spencer then delivered his address
of welcome, which was brief and to the point.
He recalled the fact that President Taft was with
him two years ago and expressed regret that he
was unable to be present on that occasion.
At the conclusion of his speech Mr. Spencer

introduced Harry M. May. Mr. May gave way
immediately to Frank T. Pearce, who, on behalf
of a committee appointed to secure a suitable gift
for the past president of the association, George
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H. Holmes, presented Mr. Holmes with a large
pitcher in the following appropriate words:
When a person has served an association faith-

fully in an official capacity it is but natural that
upon his retirement the members would desire
to present him with some token of their esteem,
and at our annual meeting it was unanimously
voted that a committee be appointed to procure
and present to our retiring president some
tangible evidence of their respect and grateful
appreciation of the services rendered to them.
Your committee has completed a portion of their
work, and it occurred to them that this would
be a fitting time to fulfill that commission, and
we sincerely hope that our act will meet with
your approval.
We all know how well our past president has

served this association, whether at its head or
in some of the minor offices. We have always
found him an earnest, hardworking and con-
scientious officer, ever trying to promote and
advance its welfare, even at the expense of his
personal and business interests, with the desire
to make it one of the strongest and most in-
fluential associations in the country.
He has infused new life into its ranks and this

R. C. THOMPSON

Members of the Entertainment Committee

association is stronger and better for his own in-
dividuality, which he transmitted to every depart-
ment, and we can say that no association in the
jewelry industry is its equal. He has fulfilled
every duty with honor to the association and
credit to himself.
And now, Past-president Holmes, it gives me

great pleasure to tender you, from your asso-
ciates, this gift, which we trust will be to you
a memorial of the respect we bear, and which we
hope will also be to you a souvenir of kindly,
pleasant, personal relations.
Kindly accept this pitcher as a gift from your

fellow members, coupled with our warmest wishes
for your continued welfare and happiness.
Mr. Holmes replied with a brief word of

thanks, expressing appreciation for the expres-
sion of sentiment toward him, assuring all that
in his daily use of same he would remember the
sentiment it symbolized.

Speech of Rev. Willard Scott, D.D.

The first speaker of the evening, Rev. Willard
Scott., of Brookline, Mass., was introduced. His
subject was "His Majesty—Myself."

In his humorous way Doctor Scott gave the
members his interpretation of the subject. Aside
from the humor of the speech, the point was the
moral value to every man of his own self-respect
and the social value of all the conventions and
customs which tend to put .a man in possession of
and to keep him in possession of his own sense of
being worth while in the world. He pointed out
that an easy and quick way for any man to the
pit is to deprive him of his proper selfconscious-
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ness of being a respectable, respected, useful and
successful member of society now and prospect-
ively. He went on to say, as the old book says,
"All that a man bath will he give for his life,"
and life is not breathing and walking, but self-
hood and immediate and prospective welfare and
usefulness. The social, moral question then is,
Are conditions of life about us and as we are
making them wholesale promoters of this sort of
self-consciousness among all sorts of people?
And personally the question is, Is my influence,
my example, my task, my political and social atti-
tude promotional of conditions which foster the
selfhood of every one about me?
That this individualism may grow introspective

and selfish and barren, may blossom into insuf-
ferable conceit, is of course possible. So every
virtue is near a vice, and specimens of it are
always visible. But that is neither here nor there.
The fact is that if a person does not believe in
himself, honor, salute himself as majesty and
serve his own soul as others serve their king, his
position is very insecure as to moral worth or
social efficiency. Both his joy in life and his use-
fulness in his profession, his vocation, his job,
depend on his self-consciousness of being of

ALBERT RUSSELL

noble rank, whatever his station, and of having
wholesome, liberal opportunities for living and
working. To put that into a man who has it not
is salvation. To take that from a man who has
it is damnation. The loss of that is the way of
the suicide in one degree or another ; and no
suicide is a thing apart. Like a person with a
pestilence in him walking about, he sheds de-
spondency and ruin on his way and is a social
menace. Even in the extreme case of his violent
death he leaves a murky atmosphere. Despon-
dency is more fatal in a community than smallpox,
nartly because it is so commonly disregarded.
To recover the depressed, to cheer and courage to
self-respect and self-devotion is a valuable gos-
pel, and is one which all the good and strong of
today should both preach and practice, until every
one's home and job are pleasant to live in and
to work in, and every man and woman walk in
the grateful and secure homage of their own
selves.

Speech of Senator Sutherland

Senator Sutherland followed, discussing the
"Employers' Liability and Workmen's Compensa-
tion." He declared that one of the greatest
curses of the day was having too many laws.
"It is my opinion," he argued, "that no law

should be passed unless there is some occasion
for it, some evil to be overcome. Whenever an
existing rule, law or statute is outgrown, how-
ever, and is found not applicable to the subject
and does not do justice, then the law should be
changed."

(Continued on page 8011)
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Baby's and Child's Tableware
is ever in demand, but March and April have been
found the best months for its sale.

Let us help you in selecting this season's stock. We
pay special attention to the designing and making
of this line of tableware, and we believe it is un-
excelled.

Send for our catalogue of this tableware, "For Little
Men and Little Women," today.

You will find our Benjamin Bunny pattern
most appropriate for your Easter trade.

MOUNT VERNON
BABY SPOON A

BENJAMIN BUNNY
NAPKIN RING

MOUNT VERNON
BABY FORK B

Main Office
and Factory Federal and

Kenwood Streets
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New England Jewelry Manufacturers
Enjoy Annual Winter Banquet

(Continued from page 607)

Senator Sutherland was of the opinion that the
law of workmen's compensation would be found
to be of great benefit to the employer, the em-
ployee and to society. He went into the details
of the present situation and said that it originated
many years ago, when the relations of master and
man were not as complex as at the present.
In those old days, he said, the employer worked

with his employees and the latter were compara-
tively few and knew each other's peculiarities.
The machinery, too, he said, was not so intricate.
That being the case, it was proper that the corn-
mon law should determine whether an injured
employee could recover damages, as it was easy
to determine whether there was negligence on the
part of the workman, something that is not at all
easy at the present t;me.
The speaker thought it was time that the United

States stepped forward and placed herself abreast

REV, WILLARD SCOTT, D.D.

of the other countries of the world which have
given up the old form for the new law. He dis-
cussed the phases of assumption of risk, the
fellow-servant law and contributory negligence,
giving illustrations of all three.
He declared that the growth in numbers of

workmen had brought the question of injuries out
of the law of chance and into the realm of the
law of averages, which, he said, was the basis
of all statistics.
In speaking of the bill pending before congress,

the speaker said it provided that the court should
fix the fees of the lawyers in damage cases against
employers, and gave it as his belief that if that
was carried out oo per cent of the cases of that
nature would not go into the court.
"Accidents," he declared, "will, I firmly believe,

be reduced to the minimum and be prevented in
great measure by this law. At the present time
it is the tendency for the employer to attempt
to cover up and distort the facts of a case and
for the injured employee to distort the facts, too.
In this way we find it hard to get at the truth.
"But by clearing all this distortion away and

getting down at once to the clear facts of the
case it can be ascertained just where the blame
lies and then remedy can be afforded."
Senator Sutherland scored socialism as tending

to drag the individual down to the low level in-
stead of raising him, and he declared that the
way to build up a great civilization is to give to
the individual the proper reward for his work.
He also expressed himself as in favor of a com-
pulsory form of workmen's compensation legis-
lation.
In conclusion, the senator declared against the

proposition "to put in place of the vital and
necessary legislation the disorganizing forces of
the so-called popular and direct government and
to substitute the irresponsible for the enrollment
of the better majority under the initiative, refer-
endum and the recall."
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Mr. Burns, the last speaker, was introduced by
the toastmaster as "a man who believes that right
is right and that wrong is nobody." In opening
his address the speaker referred to the impor-
tant cases in which he has been engaged during
the past ten years, and spoke of severing his
connection with the United States secret service.
The last part of Mr. Burns' speech was devoted

to a discussion of the method by which the Mc-
Namaras were caught, and how the evidence was
collected against them. He continued, giving in
detail an account of the alleged attempts at
bribery, stating that efforts were made to bribe
every one connected with the prosecution, from
the district attorney down to the witnesses.

PHILADELPHIA

Local Jobbers Plan for National Convention of
Wholesalers—Sansom Street Association
Pushing Beautification Movement—New
Quarters for Big Jewelry House

Philadelphia, March 12.—The severe and linger-
ing winter still militates against the business re-
vival expected about March 1. Many of the
stores have had formal openings with large dis-
plays of stock, but the inclemency of the weather
interfered materially with the results anticipated.
Business in all its branches now impatiently
awaits the advent of spring sunshine and favor-
able weather for the exploitation of new lines.
The wholesale houses report seasonable activity
and regard the outlook favorably.
The Wholesale Jewelers' Association of this

city held a meeting recently at the rooms of
the Jewelers' club and discussed plans for the
annual meeting of the National Wholesale Jew-
elers' Association, which will take place in this
city on March 27. The executive committee of
the national body will meet on the previous day,
March 26, to outline the program for the regular
annual meeting. The out-of-town members of
the association will be entertained royally by their
Philadelphia brethren while in the city.
Arthur M. Moitz, a pawnbroker at the north-

west corner of Ninth and Race streets, was adju-
dicated an involuntary bankrupt on February 28.
The Sansom Street Business Men's Association

is still active in furthering the movement to beau-
tify that thoroughfare between Seventh and
Eighth streets. At a recent meeting plans for
the proposed arches were submitted, but as none
of them proved entirely satisfactory it was de-
cided that others would be invited. The members
of the association have interested many members
of city councils in their plan, and favorable con-
sideration for same is assured from the municipal
body.

Charles L. Conrad, formerly with R. N. Cooper
& Son, has returned from the south, where he
has been touring as a member of a theatrical
company, and will start a watch-repairing bus-
iness in this city in the near future. Mr. Conrad
is an accomplished musician and has been quite
successful on the stage. The family regard for
the jewelry business, however, seems to have de-
cided him to continue in the trade.

Creditors of the suspended jewelry firm of
Blair & Crawford met in the office of Joseph
Mellor, the referee in bankruptcy, 528 Walnut
street, and elected Robert L. Coates, who had
been appointed receiver, as trustee to take charge
of the assets of the firm. Notices of the meet-
ing were mailed to 112 creditors, about twenty of
whom attended the meeting. A statement of the
liabilities showed the amount to total $135,000,
with assets valued at approximately $5o.000. The
assets consist of bills payable, amounting to
$20,000, and a quantity of precious stones, which
are held as collateral by several banks for money
advanced to the jewelry firm. Included in this
class are the Corn Exchange Bank, who ad-
vanced Blair & Crawford $20,000, which is fully
covered by the jewels in its possession; the Colo-
nial Land Company, United States Loan Society
and the defunct Tradesmen's Trust Company.
The meeting was adjourned until March to, pend-
ing an appraisement of the assets of the firm.
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William Morris was robbed while on the cars
going to his home, 3214 Ridge avenue, of uncut
gems valued at $ro,000. The discovery was not
made until he reached home, when he found his
wallet gone. The robbery was promptly reported
to the police, and every effort is being made to
recover the gems.
H. 0. Hurlburt & Sons, whose business has

considerably outgrown their present quarters, at
14 South Tenth street, recently purchased the
property at 813 Chestnut street, to which they
will move when the necessary alterations are
made. This building has four stories and will
be occupied in its entirety by the firm. The ex-
tensive alterations will take several months to
complete.
William H. Hurlburt, of H. 0. Hurlburt &

Sons, recently returned from a trip to Pine Hurst,
N. C., where he enjoyed an agreeable release
from the severity of the northern winter. The
southern weather conditions during his stay were
most favorable and permitted indulgence in golf
playing and other outdoor recreation.
Greenwald & Bonnaffon have made an offer

to their creditors with a view to a settlement
of their financial difficulties. A meeting of the
creditors to consider this offer will be held on
March 14.
Unset diamonds, valued at $3,000 or more, were

stolen on March 14 in this city when B. Himmel-
blau, of 47-49 Maiden lane, New York, had his
pockets picked of a pocketbook containing the
gems. Himmelblau brought with him from New
York about $2o,000 worth of diamonds. Believ-
ing that it would not be safe to carry so valuable
a package around with him he took $3,000 worth
and had the others placed in a safe in the hotel.
The gems were placed in the pocketbook,

which Himmelblau then put in an inside pocket
of his vest. When he arrived at Thirteenth and
Market streets, however, the pocketbook and
the diamonds were gone. The detectives said
there was no doubt that the theft was the work
of an expert pickpocket, who had been following
Himmelblau around and waiting for his oppor-
tunity to rob hint.

Letter to Jewelers
Number Fifteen

"The many repeat orders we are receiv-
ing show that there has been a strong latent
demand all the time for a good honest
rosary, reasonably priced."
This is a quotation from a letter we sent

out to our customers in December last.
Does the fact that we, a concern only three
months in business, made 309 shipments
from December i to December 23, prove
that we were right ? We think it does ; we
doubt whether any other advertised specialty
can show such a remarkable record as this.

Vatti Rosaries made good ; that is the
reason. Take the case of Frank L. Sco-
field, a St. Albans, Vt., jeweler, for ex-
ample. Rosaries in that city have in the
past been sold chiefly at drug stores ; jew-
elers didn't "see anything in them." Mr.
Scofield "saw something" in Vatti Rosaries,
and saw it quick. He put them in stock
and gave them a good, strong push. Result:
he sent us four repeat orders in December!

If there are Catholics within your trade
zone, Vatti Rosaries will do a fine business
for you if you give them the right kind of
a show. Remember that Lent, Easter,
Rosary months (May and October), First
Communion and Commencement can be
made as good rosary-selling seasons as a
Christmas, and that there is some good
business, for the hustler—all the year
'round.

Vatti Rosary Co., 106 Fulton Street, New York.
—Adv.
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The Side Ruffle Pins shown here, with collar pins
to match, can be furnished in Platinum finish or
Old English finish as desired. Our Platinum
finished goods do not tarnish.
SEE OUR SPRING "BLUE BOOK," JUST
ISSUED, WHICH SHOWS A VARIETY OF
GOOD SELLERS IN ROLLED GOLD
PLATED JEWELRY AND STERLING
SILVER NOVELTIES, SUITABLE FOR THE
SPRING TRADE.

We Make in Sterling Silver
Toilet Goods, Manicure Goods, Gentle-
men's Goods, Cigarette Cases, Card Cases,
Match Boxes, Ladies' Cigarette Cases, Play-
ing Card Cases, Spectacle Cases, Eyeglass
Cases, Jewel Cases, Picture Frames, Calen-
dar Frames, Coin Boxes, Vanity and Card
Cases, Table Goods, Novelties, Etc.

We Make in Rolled Gold Plate
Bracelets, Shoe Buckles, Crosses and Pend-
ants, Necklaces, Lorgnette Chains, Vanity
Chains, Lapel Chains, Lapel Buttons, Fob
Chains, Link Buttons, Vest Buttons, Tie
Clasps, Scarf and Hat Pins, Earrings,
Lockets and Charms, Brooch Pins, Veil
Pins, Collar and Side Ruffle Pins.

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

age of Trims Submitted Unusually
Displays

A full and intelligent appreciation of the ad-
vertising value of the show window on the part
of a majority of the jewelers is a gratifying de-
velopment of recent years. The trade of an
earlier period was content to depend on the glit-
ter and fascination of the goods to attract public
attention, overlooking the value of artistic ar-
rangement and the other factors that make for
concentrated attention. In accounting for the
remarkable progress made in
recent years in the art of
window display, due credit
must be given to the manufac-
turers who have not only fur-
nished, free of charge, valu-
able accessories for such dis-
play, but also instituted prize
contests which stimulated in-
terest in the art, established a
healthy rivalry among the
progressive jewelers, and fur-
nished object lessons in display
which have been most valuable
to the trade at large.
In the latest of these con-

tests, which was instituted by
the International Silver Corn JJj-
pany, the prizes for the suc-
cessful displays have just been
awarded by competent judges
after conscientious comparison
and analysis of the numerous TV

trims submitted by the contest-
ants.

You will display

good JUDGMENT

by showing a few of

our goods in your Line

The Prize Winners

We reproduce on this page
the prize-winning trims and in-
vite our readers to study these
in connection with the descrip-
tions here given, as the color effects are always
a factor of importance in forcing public attention
as well as in making an artistic picture. The
three prize-winners are as follows:

First. prize—H. Fellman, Woonsocket, R. I.,
the trim being devised and executed by W. R.
Willis, advertising manager of the firm.
Second prize—J. Dold, Madison, Ind., whose

trim was arranged by Miss J. Dold.
Third prize—Hofman Jewelry Company, Col-

umbus, Ohio, whose display was executed by
August Ruetty.
The average of the displays submitted was un-

usually high and the decision of the judges called
for fine discrimination and good judgment. So
many of the trims presented features of merit
that the judges felt that the following were en-
titled to honorable. mention:

Porteous, Mitchell & Braun Port-
laud, Maine, by S. E. Favor.

Harned & Von Maur, Davenport, Iowa, by
\V. L. Huntsman.
Swank Hardware Company, Johnstown, Pa., by

Carl F. Heinz.
Johnson-Parish Jewelry Company, Independ

ence, Kan., by Dwight A. Parish.

Dornseifer Jewelry Company, Cincinnati, Ohio,
Dornseifer.

Description of Prize-winning Displays

The display which was awarded the first prize,
and which is here illustrated, is described as
follows:
The color scheme was white, cardinal red and

silk green, the covering and curtains being of
white silk. The arrows, round cards bearing the
words "Silver Plate That Wears," and the cards
on either side of the window sash were of car-
dinal red. The display cards with goods dis-
played on same were of silk green, lettered in
white, each bearing the picture of the 5847 girl
in colors, with title under each, name of pattern
and price per piece or set. On every piece dis-
played on the bottom of the window silk green
cards were used, saying "1847 Rogers Bros.,"
and giving name of pattern and price per set

or piece.
On sets of one-half dozen

each of knives and forks in
silk-lined wooden cases were
cardinal red cards, saying
"1847 Rogers Bros.," name of
pattern and price. The arrows
were twenty-eight inches long
and four inches wide at nar-
row part. The letters were
two and one-half inches deep
and ran full length. The fig-
ures "1847" on points of ar-
rows were cut out of cardinal
red, outlined in white, and
were three inches wide by five
and one-half inches long. The
"Silver Plate That Wears"
cards were of the same color,
lettered in white, with white
and small black outlines on
edge, and were nine and one-
half inches in diameter. A
scroll in the center, holding
the "1847 girl," was of wood,
finished in flat white. The pic-
ture was suspended sixteen
inches from "build up," allow-
ing chest of silver to fit in.
The second prize display is

of a character to which a
mere photograph can do scant justice. The ma-
terial used was a very soft piece of cream
satin, which was given a fine feminine touch in
its manipulation, the combined effect of the rich
satin and silver being very beautiful. The "1847
girl" was shown in a gilt frame.
In the third prize display the color treatment

is in royal purple and lavender. The bottom
of window is the same as the background—in
purple.
The background is made on a wood frame

covered with corrugated cardboard, which can be
had in eight-foot lengths and from twelve to
twenty-four inches wide. This forms a good
body, to which fasten the silver with cord or
baby ribbon. The bottom is built up by wooden
steps to set or lay the silver cases or odd pieces
on. The signs are made the same size as the lid
of the case, and in that way will not obstruct the
view of any other goods.

PRIZE DISPLAY-H, FELLMAN, WOONSOCKET, B. I.

Logan & Whaley, Marshall, Texas, by Henry
Stein.
D. L. Kauffman, Luray, Va.
G. W. McCary, Alexander City, Ala.
Charles A. Harriman, Bath, Maine, by H. D.

Hall.
Spork & Darling, Hartington, Neb., by A. F.

Kip.
J. B. Sibley & Son, Ware, Mass.
George E. Shaw, Putnam, Conn. (three photos),

one by Miss Mary Vail and one by George E.
Shaw.
Watts & Watts, Kingstree, S. C.
Pacific Jewelry Store, Paterson, N. J.
John M. Caldwell, Bryan, Texas, by J. W.

Payne.
C. C. Bradley & Co., Batavia, N. Y.
J. C. Crowell with Crook Record, Paris, Texas.

The firm of Tyler & Williams, Binghamton,
N. Y., won the prize of $10 for the best original
display cards.

No. 4947 SMOKING SET. POLISHED BRASS

PAIRPOINT CUT GLASS NEW BEDFORD,
38 MURRAY STREET

CORISTINE BUN..., ST. NICHOLAS ST., WEST
. - 717 MARKET STREET

SECOND PRIZE DISPLAY-J. DOLD, MADISON, IND.

•

THIRD PRIZE DISPLAY-THE HOF MAN JEWELRY COMPANY, COLUMI3CTS, OHIO
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A New Price Schedule
on the

REED & BARTON
Silverplated Flatware

which will make

Our Famous Silverware
The Most Popular in This Country

WE have just completed a new schedule of prices for our Flatware which
will make our goods, already famous, the most popular of all makes,
and will, at the same time, enable the jeweler to more than meet the

competition of the department, hardware, drug and other stores, as well as of
all other makes of flatware.

As is well known to the trade, we refuse absolutely to sell to these stores
who have for some years past done all they could to take the jewelers' trade
away. Flattering offers from the largest concerns have been turned down for
this reason.

The name and the quality which we have built up by nearly a century of
hard work are to be at your service now in a more effective way than ever
before—

Our Name, Our Quality
and

Our Prices
Are Your Opportunity!

To handle our Flatware is to be certain of big business, for our goods at the
prices now in force, admit of no competition.

A line from you will bring at once our New Schedule of Prices.

REED C.? BARTON, Silversmiths, Taunton, Mass.
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Antwerp Diamond Trade Review

American Consul Furnishes Interesting Statis-

tics—Last Year Unsatisfactory—Disturbing

Factors in the Situation—The Clash of the

Syndicates

The expectations of Antwerp's diamond men

(diamantaires) for a repetition in 1911 of the

boom year 1909 were not realized. Trade with

the United States was only a good average year.

The start was unusually brilliant, the January,

February and March cut-diamond shipments to

New York averaging $1,000,000 a month, but

business thereafter steadily declined, orders to-

ward the end of 1911 being very few. However,

American purchases of rough stones almost

doubled, indicating a growth of the cutting and

polishing industry. The comparative exports

from Antwerp to New York by quarters were:

Quarters.

Cut diamonds.

1910 1911

First . $2,907,064 $3,331,201
Second  2,373,125 2,701,961
Third  2,645,738 2,491,503
Fourth 2,135,916 1,484,659

10,061,843 10,009,324

to whom was paid $7,720,000 in salaries, and 200
brokers, the total business amounting to $48000-
000. In 1891 there were but 300 workmen, five
cutting establishments, and two brokers. To what
extent Belgium predominates over its competitors
may be gathered from the following statement of
the number of men employed in the diamond in-
dustry: Belgium, 16,0oo; Amsterdam, 8,000; Ger
many, 800; Switzerland, 400; London, too; Paris,
too; America, 300. As far as trade with the
United States is concerned, Antwerp, with ex-
ports to New York in 1911 valued at $11,357,475,
still holds first place on the continent, ranking
about the same as Amsterdam, whose shipments
last year aggregated $10,080,851.

The De Beers Consolidated Mines continued
its efforts to come to some agreement with thr:.
German and Belgian syndicates, but failed. As
is well known, the De Beers Company controls
most of the output of the so-called Cape dia-
monds in South Africa, and for years has sold
its rough stones to a syndicate of diamond mer
chants in London. The policy of this London
syndicate has been not to attempt to put out a

Rough diamonds.

1910

Total.

$134,727
222,561
169,428
268,479

1911

$222,296
317,713
640,734
267,408

1910

$3,041,791
2,595.686
2,815,166
2,404,395

1911

$3,553,497
8,019,674
3,032,237
1,752,067

795,195 1,348,151 10,857,038 11,375,475

Disturbed business conditions, especially in the

United States, restricted purchases of diamonds,

which are luxuries. Other disturbing elements in

this international trade were home conditions in

the diamond industry, which, owing to frequent

strikes in recent years, has been undergoing an

entire change.

Changing Conditions in the Industry

Antwerp has long been a chief diamond center

and through a monopoly wielded by a syndicate

of diamond cutters it held its own despite nu-

merous labor conflicts. When, however, the en-

tire output of German southwest African dia-

monds was secured for preparation in Antwerp,

serious trouble began. It necessitated many more

workmen. These would easily have been found

in any other industry, but owners of rough dia-

monds must always reckon with the Antwerp

syndicate of cutters. As shown in my report for

1930 (in Daily Consular and Trade Reports for

February 25, 1911), this organization will not ad-

mit apprentices, and refused in this instance to.

change the policy. Thereupon some of its own

members left the syndicate to enter the diamond-

cutting business for themselves.
The evolution begun in 3909 continued develop-

ing in 1913, the outcome of which no one can

foretell. Many small independent concerns

sprang up, not only in and around Antwerp, but

all over Belgium. Diamond cutting, almost over

night, has become a truly national industry. This

sudden development has brought a certain degree

of prosperity to some of the poorest sections of

Belgium, and diamond cutting and polishing, ry)

longer monopolized by large lapidaries, is fast

becoming a "home" industry. To many a family

this change has brought good fortune, for now
diamond workers are free to initiate their sons
into the industry, which pays far better wages
than they would receive as agricultural laborers.

Belgian Predominancy—De Beers Syndicate

In 1911 the industry in Belgium embraced 300
diamond-cutting establishments, 16,000 workmen,

greater quantity of diamonds than could be ab-
sorbed by the cutting and polishing establishments
and by the gem-buying public. This has a steady
ing influence upon the industry and protects the
merchants who hold stocks of diamonds from
any sudden fall in values.
Upon their introduction the diamonds from

German Africa met with such signal success as
to supply one-fifth of the gems offered to the
market. They became popular with the diamond
cutters by reason of being softer and more easily
worked than the Cape diamonds. They are also
sold more readily, because of their great lim-
pidity, and, as the cost of production is less, they
can be sold at a lower price. Weighing with
but few exceptions less than one-half karat, they
are what are called by the trade "melees."

No Union of African Mines—Artificial

Diamonds

While the De Beers Company today controls
the market for larger diamonds, it can not dis-
pose of its melees. On the other hand, the Ant-
werp syndicate has no large diamonds to offer
in competition with De Beers, but for its melees
it finds a market that readily absorbs its entire
output. With Belgium thus master of the melee
market, the prospects of a union of the German
South African mines with the De Beers interests
are not promising.
One of the inventions covering processes for

the manufacture of artificial diamonds, announced
in I911, makes use of ordinary lighting gas and
mercury. No secret was made of the new process
by its inventor. He claimed to have observed
that lighting gas decomposed on exposure to mer-
cury vapor, and when allowed to work on me-
tallic amalgams of mercury the carbon in the gas
was liberated in a noncrystallized form and in
crystals, or diamonds. As the diamonds thus
obtained were extremely small, he placed dia-
mond dust in a tube in which gas was dissolved,
to act as so-called "mother crystals." The newly
formed crystals adhere to this dust and the result
is a larger, but still very small, stone. The
amalgam used is natrium. It is placed in a glass
tube containing a small quantity of diamond dust,
and lighting gas is passed through the tube for
four weeks. The brilliants which are thus manu-
factured appear to possess all the attributes of
the genuine diamond, but they are diminutive in
size, so small, in fact, as to haye little or no
commercial value.
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The Jewelers' Security Alliance
The regular monthly meeting of the executive

committee of the Jewelers' Security Alliance was
held on the eighth day of March, the following
members being present : Chairman Butts, Presi-
dent Sloan, Vice-presidents Bowden and Cham-
penois, Treasurer Karsch, Secretary Noyes and
Messrs. Abbott, Alford, Gough and Wormser.
The following new members were admitted:

David H. Cohen, Lincoln, Neb.
N. Hauser, Fort Valley, Ga.
George W. Koerper, Mendota, Ill.
Roy A. Potter, Marseilles, Ill.
Carl Shibley & Co., Van Buren, Ark.
H. H. Truckenbrod, Mendota,
A. M. Bruce, Pleasantville Iowa
Christi Brothers, Newark, N. J.
C. H. Gantz, Winston, Mo.
The Pharmacy, Pierce, Neb.
W. W. Reese, Elberton, Ga.
W. R. Wilson, Douglas, Ga.
Samuel Adelberg, Boston, Mass.
Bert Brown, Peoria, Ill.
Covers Drug and Jewelry Store, Toulon, Ill.
F. H. House, Galva, Ill.
P. C. Tryner, Galesburg, Ill.
Frank E. Woodington, Kansas City, Mo.
Buntin & Myers, Bushnell, Ill.
Campbell & Fisk, Bushnell, Ill.
Fred J. Euler, Baltimore, Md.
E. A. Heath, Olean, N. Y.
D. W. O'Connor, Monmouth, Ill,
William Piella, Lansing, Mich.
W. P. Reichart, Canton, Ill.
S. Sumberg & Co., Utica, N. Y.
L. P. Davis, Fort Worth, Texas
M. Schorr, Newark, N. J.
Church Jewelry Company, Gillette, Wyo.
Roy 0. Akers, Watsonville, Cal.
Cornelius Cadle Jewelry Store, Muscatine, Iowa
P. W. Hine, New York City
Burr W. Freere Company, San Francisco, Cal.
W. L. Fickett & Co., Concord, N. H.
F. C. Bonnett, Indianapolis, Ind.
Martin May, Atlanta, Ga,
W. W. Royall, Newport News, Va.
Grainger-Hannan-Kay Company, Detroit, Mich.
Brock & Co., Pasadena, Cal.
Steffen Brothers, San Francisco, Cal.
C. Roy Jones, Culpepper, Va.
C. H. Coles & Son, Gainesville, Fla,
Dunbar & Nelson, North Yakima, Wash.
E. W. S. Pratt, Corvallis, Ore.
H. Mehmert & Sons, Olney, Ill.
13. R. Krieg, Kewanee, Ill.
Johnson-Parish Jewelry Company, Independence,

Kan.
Koshland Brothers Company, Philadelphia, Pa.
Charles F. Manahan, Chicago, Ill.

The secretary reported that during the month
of February there were six safe burglaries at
jewelers"stores, with a loss of $41,600—none of
them at the stores of members—and no arrests
have yet been made.
There were fifteen burglaries in which the store

was entered and goods stolen from the show
cases, without attacking the safe, the loss being
$1,600. Six of these cases were in the stores of
members with a loss of $715, $400 of which was
recovered and in four cases the burglars were
arrested.
There were eighteen cases of window smash-

ing with losses of $12,000. Six of these were
at the stores of members, $1,200 being stolen,
and in one case the thieves have been arrested.
In the other cases no arrests have yet been made,
but the usual reward of $100 for the arrest and
conviction of the thieves has been offered.
There were twenty-seven cases of loss through

sneak thieves and similar occurrences, $17,229
being stolen. Thirteen of these cases were at
the stores of members, with losses of $3,433. In
six cases arrests have been made and a part of
the property recovered. There were eight hold-
ups during the month, none of which were at
the stores of members, resulting in one clerk
being killed, another one being beaten insensible,
and in two other cases minor injuries resulted.
In four of these cases there was no loss, as the
jewelers resisted the attacks successfully.
On the night of February 28 the pawnshop of

Max Stern, 534 Walnut street, Kansas City, Mo.,
was entered and the back of the safe was cut out
with the "can-opener" tool, about $4,000 worth of
jewelry and pledges, and $too in cash being stolen.
The police have found the store where part of
the tools used in the burglary were bought and
have descriptions of several men who probably.
were connected with this burglary, but no arrests
have yet been made.
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MANUFACTURERS OF
NATIONAL REPUTATION

use our Synthetic Stones and Japanese Cultured Pearls. The
quality of our .stones conforms with their established standards
and insures the distinction of their lines.
A "Heller" stone in a Ring, a Brooch or a Scarf Pin contributes
much to the perfection of the article.
The "Heller" Synthetics are made in the "Heller" Laboratories;
are cut at our own plants by the highest skilled workmen and
have features of merit that no other stones possess.

The Heller" Synthetic Rubies, White, Hope,
Pink and Golden Sapphires.

0
SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY

NEW YORK PARIS SAN FRANCISCO PROVIDENCE IDAR

e

E illustrate above some of our new designs in La vallieres. The
originals are in the stocks of our salesmen who will be pleased
to show them to you, or we will send selection packages on re-
quest. Designs are attractive, quality up to the standard, as are all

our goods ; and the finish excellent. These comprise only a few of our
many " Sellers " that it will pay you to carry in stock. Every piece stamped with our
Trade-Mark "The Rose

Diamonds
Watches

Jewelry

f a symbol of excellence and absolute guarantee as to quality.law

HENRY FREUND ei BRO.
Fraternal
Goods

a Specialty
" Sellers ef Sellers " 1 Nassau St., NEW YORK
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NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,

ROOM 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, March 12.

Reports received by New York wholesalers

from their travelers show considerable active

buying on the part of retail jewelers in most

sections of the country. Substantial sales are

reported, especially from the middle and far

west. The recent report of the government on

the amount of grain remaining in the farmers'

hands on March I reflected the reduced crops of

last year. The latter suffered considerably for want

of moisture. Deep snow still covering a vast

section of the west, however, would indicate that

the farms have a much better start this year than

last. That the farmer is pleased with the season's

outlook is evidenced in the large purchases of

the western retail jewelers.
Widespread newspaper reports of labor

troubles abroad and those which we have here,

together with the unusually active state of na-

tional politics, have undoubtedly suggested present

caution to many jewelers in their buying. Manu-

facturers, however, in and around New York are

very optimistic. Many plants are increasing their

output and most plants are running full time in

anticipation of a strong Easter business.

Sales of gold bars at the New York assay office
chiefly for the jewelry trade during the month
of February aggregated $2,385,569. This was a
slight increase both over the January total of
$2,220,505 and also over the February total of
1911, when $2,085,715 was the value of the sales.
The past month's disposition was larger than
those of any February in the preceding three
years.
Rapid progress is being made by the interstate

commerce commission in the investigation of the
express companies, initiated by the Merchants'
Association of New York. Many of the com-
plaints have already been practically disposed
of by agreement and the most important point
remaining to be settled is the question of rates.
It is yet too early to make any prediction as
to what extent, if any, the commission will reduce
the present rates, although it is certain that there
will be a substantial readjustment of those rates
and a simplification of the methods of applying
them.
What Deputy Police Commissioner Dougherty

called "the great diamond mystery" was solved
on March 9 and Mrs. H. S. Kingsley, of 43 Fifth
avenue recovered $46.000 worth of jewelry, which
for two days she thought she had lost for all
time. Mrs. Kingsley's jewels were in a chamois

in her safe all the time the police were seeking
for them.
Paul Finkelstein, of Finkelstein Brothers, im-

porters of diamonds, was married on February
15 to Miss Debby Sundel.
Meyer Sabsevitz, manufacturing jeweler and

jobber in diamonds and watches, at 46 East
Broadway, has filed a petition, with liabilities of
$93,114 and nominal assets of $93,798. Among

the creditors are Eli Miller, $9,000; A. Roseman,

$6,347 Roy Watch Case Company, $4,344; Finkel-
stein Brothers, $4,152; A. Unger, $3,084; Smit
Brothers & Probstein, $2,984; Abe Miller, $2,367;

Berkowitz & Shapiro, $2,294; Diamond Import
Company, $2,055, and M. Dreiblatt, $2,00o. Judge

Hand appointed Elihu Root Jr. receiver, with
authority to continue business for ten days.
The first issue of Greater New York, published

by the Merchants Association of New York, made

its appearance on March 4. An editorial states

that the new publication "will keep the members

of the M:rchants' Association and its other

readers informed of what the association is doing,

and it will call attention to matters of importance

to the trade and welfare of New York." The

first number of Greater New York is an eight-
page pamphlet, in which are reviewed briefly re-
cent doings of the Merchants' Association of
New York and matters of interest to New York
merchants.
The Merchants' Association has endorsed the

bill introduced in congress by Representative
Pickett authorizing the preparation and printing
of the department of commerce and labor of a
national directory of commercial organizations
in the United States. No such directory now
exists.
The death of George T. Horth, the diamond

merchant of 45 John street, at his home in Union
Hill, N. J., on March 2, was hastened by, but not
directly due, to the beating he received February
6 in Thirty-fifth street near Sixth tvenue, when

he was robbed of $ro,000 in jewelry. This is the
opinion of Dr. J. Clement Justin, the family
physician. "Mr. Horth had been troubled with
cirrhosis of the liver for several years," the phy-
sician said, "but I believe he would be alive today
had it not been for the blackjacking he received.
It completely unnerved him and made him an

easy victim to disease."
Jewelry buyers recently in New York were

C. S. McCoy, Marshall Field & Co., Chicago, Ill.;

Mrs. L. B. Walter, Gimbel Brothers, Philadelphia,

Pa.; H. Ogilvie, Lebeck Brothers, Nashville,

Tenn.; A. Dupuis, Gimbel Brothers, Milwaukee,

Wis.; Miss J. Weyandt, Kline Brothers, Altoona,

Pa.; V. L. Balzer, Kaufman Brothers, Pittsburgh,

Pa.; S. E. Conrad, Sweeney Co., Buffalo, N. Y.;

Miss N. Hebbard, Great Department Store,

Lewiston, Maine, and Mrs. J. C. Nourse, Wood-
ward & Lothrop, Washington, D. C.
Eichburg & Co., 65 Nassau street, report the

loss recently of fourteen unmounted diamonds,

valued at $ro,000, by Nobert Hofman, one of
their salesmen. Hofman had the stones in a
wallet and was calling on customers in Omaha.

Neb. Between two stores the gems fell from

the wallet and were lost in the snow which cov-

ered the streets at the time. Instead of making

the loss public Hofman hired half a dozen

trusted men and searched for the diamonds. The

snow along the route followed by Hofman will

be permitted to melt without being moved and

when the ground is bare a further search will

be made.
Daniel Wolkoff, dealer in diamonds and jewelry

at 40 Maiden lane, made an assignment to Frank
A. Walker and Irving Olenick, and shortly after
a petition in bankruptcy was filed against him
by these creditors : Jacob Ackerhalt, $250; Hyman
Karp, $492, and Greenwald & Co., $256.

Schedules of Joseph B. Kislinger, wholesale
dealer in diamonds, at 37 Liberty street, show
liabilities of $15,363, with twelve other claims,
amounts unknown, and nominal assets of $23,650.
The assets consist of stock, miscellaneous articles
and office furniture, $1,800, and equity in pawn
tickets, $21,850. The pawn tickets, it is stated,
are in the hands of the following persons : John
Lazar and Louis Halpert, $18,000; M. Dreiblatt &
Co., $2,5oo; M. S. Stern & Co., $1,000, and Martin
M. Dietz, $350. He estimates the equity by taking
the difference between the amount loaned and
the cost value of the pawned articles. Among
the creditors are Bloch Brothers, $1,4o8; M. S.
Stern & Co., $1,074 ; Barnett Brothers, $1,313, and
Charles Krisney, $991.
A petition has been filed against Joseph Gold-

berg, manufacturer of jewelry at 45 John street,
and retail dealer at 3 West 112th street, by these
creditors : Hyman Prince, $250; Bennett &
Crystal Company, $9o, and I. Schwartz, $195.
Judge Holt appointed Chester T. Neal receiver,
bond $5oo. The liabilities are $15,000 and assets

opoo.
A meeting of creditors of Herman Levy &

Sons, importers of diamonds, at 65 Nassau street,
was held March 5 at the office of Nathaniel S.
Smith, referee in bankruptcy, at 68 William street.
Many claims were filed, and Joachim S. Van
Wezel, the receiver, was elected trustee, with a
bond of $25,000. The liabilities are $355,867.
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The tentative suggestion which emanated from
the mayor's commission on new sources of city
revenue that New York levy a new and highly
specialized "business occupancy" tax, was re-
ceived coldly, particularly among those business
men whom it would most acutely affect. The
opinion was emphatically expressed in many
quarters that it wasn't fair and that it wouldn't
work. The group of citizens, headed by Edgar
J. Levy, who went out to hunt up new ways and
means by which the city might raise the funds
to carry out its enormous undertakings, looks
with little favor on a plan of levying a special
tax on hotels, restaurants, theaters, department
stores, retail liquor and cigar stores, as well as
jewelry establishments, automobile salesrooms
and art stores.
The $6,000 diamond and emerald ear pendant

that Mrs. Ralph H. Thomas lost on March 4 at
the opera was returned to her the next day by
Mrs. James K. 0. Sherwood, of 8 West Fifty-
fifth street. Mrs. Sherwood found the pendant
in an aisle of the Metropolitan Opera House.
When she read that Mrs. Thomas was the loser
she phoned that she would send the trinket at
once.
Seven men have been arrested and charged

with robbery in the first degree in connection
with the recent hold-up of the taxicab in which
were two bank messengers and the getting away
with $25,000. Indictments have been returned
by the grand jury against all seven. Police
authorities have noted the great resemblance
"Little Jess" Albrozzo, one of the prisoners, bears
to Martin Garvey, who was arrested because of
likeness to the man who killed Adolph Stern in
the robbery of Jacoby's jewelry store at Sixth
avenue and Thirteenth street, last July. Garvey
was acquitted of the charge made against him.
Among the newer commercial. structures in

Fifth avenue is the building being erected at 235
and 237 by E. B. Meyrowitz, incorporated, an
optician, The property has a frontage of 38.8
feet in the avenue and a depth of ioo feet, and is
so designed as to give prospective tenants the
maximum amount of light and ventilation. As
designed the building will be six stories high,
but the foundations have been laid strong enough
to permit the addition of six more stories. The
front of the building is of limestone and terra
cotta, presenting a dignified appearance, desir-
able in a commercial structure of this character.
A deep court in the north side provides additional
ventilation. All improvements have been installed
for the convenience of the tenants. Cross &
Brown, the agents for the property, announce
that the building will be ready for occupancy by
May 1.
Alfred Thomas, the clock expert and for years

the head of the clock department of Theodore B.
Starr & Co., died recently at his home, 152 East
Forty-eighth street. He had been an invalid
from paralysis for eighteen years, but still re-
tained his capacity for mending antique clocks
and chimes. Seated in a specially constructed
chair, he directed his workmen in the repair of
valuable timepieces that had been considered im-
possible. He was fifty-two years old. His father
was John Thomas, a .recognized English clock-
maker, and it was from him that he studied the
clockmaking industry. While he was carrying on
the profession here eighteen years ago he was
stricken with paralysis and had to go abroad for
treatment. He returned without receiving help.
He leaves a wife, a son and two daughters.
Oscar A. Lewis, who was appointed receiver

by Judge Veeder in the involuntary bankruptcy
case of Abe Straus, who did business at 408 Ful-
ton street, Brooklyn, as a jobber in diamonds and
jewelry, said today he had not decided just what
he would do in the matter.
"We are busy taking stock now and have not

yet completed the estimate of its value, so I have
only an approximate idea of its value, but I
should say it is worth about $1oo,000, while the
claims against him amount to $14o,000. I have
been granted permission by the court to continue
business at the store for twenty days dating from
yesterday. I havent decided yet what I shall do.
If it appears that this arrangement will bring in
more than we would get from an auction I shall
probably take advantage of it, but I can't tell just
what my plans will be until the inventory is com-
pleted."
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DIAMONDS

DURING recent years the demand for diamonds
has increased remarkably. To please a

purchaser and to retain a customer it is necessary
that you have good diamonds to offer and at
the right prices. Our long experience in the
purchase of diamonds in the foreign markets
and our policy of making our purchases for cash
enable us to offer the goods that you desire. Your
orders will receive prompt and careful attention.

BENJ. ALLEN & CO.
CHICAGO
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WESTERN BUREAU OF THE KEYSTONE,
Room 1201 HEYWORTH BUILDING,
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Unusual and unseasonable weather has pre

vailed throughout the entire central west during

the past two weeks with increasing severity It

has had a most detrimental effect on business, but
not enough as yet to cause any fears as to the
outcome of spring business activities. The worst
that the weather has done was to delay spring
buying. This, of course, is enough to breed dis-
appointment; nevertheless, western jewelers are
not overwhelmed by this handicap and are confi-
dent that spring business will still be good. Trav-
elers for Chicago houses report good business in
some instances and very poor in others. They
have had great difficulty in following the route
schedules, and in some instances have been forced
to return to Chicago on account of the weather.
A canvass among wholesalers develops the fact

that a goodly number of out-of-town retailers
have been in and that their purchases have with
few exceptions been good. Manufacturers' agents
report conditions as improving. Easter purchases
are coming in satisfactorily, and many of the
out-of-town jewelers who were in Chicago since
the first of the month state that they expect a
good Easter trade. While the superabundance of
snow and stormy weather has had this retarding
effect on general business conditions, it has
proven the old adage "that it's an ill wind that
blows nobody good," for the heavy snows will
put the farmer's sail in excellent condition when
spring sets in, and as the ultimate success of
western business interests is largely dependent
upon the farmer the present outlook for the year
may well be regarded with satisfaction.

Notable Financial Showing

A statement issued recently by the Chicago
banks, showing the condition of these institutions
on the first of February, has developed the fact
that Chicago banks have on deposit a billion dol-
lars. There was general rejoicing among general
business circles as well as in financial centers
when this statement was made public. It shows
to what extent Chicago has become a truly great
money power. When it is considered that the
local banks have a billion dollars in their various
depositories and that this wonderful power is
harnessed and put to work for the general pros-
perity of the country, it can readily be understood
what a veritable generator for business endeavor
Chicago has come to be.

Statistics of this sort are prized by those who
take pleasure in pointing to the success of this
western metropolis. Here are evidences of the
most convincing kind of the city's advance in im-
portance as a financial center of increasing indi-
vidual prosperity as well as in the general expan-
sion of commerce. The deposits and capital of
all the Chicago banks, if turned into cash, would
amount to one-third of all the money in circula-
tion in the United States. In the face of this
statement is it not remarkable that La Salle
street, the "Wall street" of Chicago, has not been
the object of vitriolic criticisms which during the
past year have been hurled at the so-called
"money trust?" The reason is easily understood
when it is considered that Chicago's banking
power is not a one-man power nor a power
wielded, indeed, by a few men. It has large
banks, but they are independent and competitive
in their affiliations. It has big aggregation in
capital and deposits under one institutional con-
trol, but in the biggest of these no one man is
absolutely master ; so it results that a worthy
enterprise is not dependent on one man's whim
for its loans, but it stands or falls on its own
merits in the court of Chicago's financial power.
Indisputable facts such as these demonstrate be-
yond contradiction that Chicago, the great central
market, is day by day working out its manifest
destiny.
Harry E. Jones, Chicago manager of the Wads-

worth Watch Case Company, spent the early_part
of the month at the company s factory at Day-
ton, Ky.

Will H. Beck and his son Cornish, of the Will
H. Beck Company, Sioux City, Iowa, were on the
local market early in the month in the interests
of their spring stock.

J. J. Smith was in Chicago the early part of
the month purchasing stock and fixtures for a
jewelry store he will open in Janesville, Wis. He
is an expert watchmaker and for several years
has been in the employ of the New York Standard
Watch Company. He will handle a complete line.
Mrs. Mary Peacock, widow of Eliza Peacock,

founder of the jewelry business now conducted in
this city under the name of C. D. Peacock, died
recently at her home, 432 East Forty-eighth
street. She was eighty-one years old and one of
the oldest residents of Chicago. She was the
grandmother of the present members of the
firm—C. D. Peacock Jr., R. E. Peacock and W. C.
Peacock. She is survived by one son, Frank W.
Peacock, and the above-named grandsons.

Bankruptcies to Be Investigated

For several years past there have been a num-
ber of bankruptcies within jewelry circles in Chi-
cago and territory immediately tributary, which,
while they had been adjudicated, have neverthe-
less in many instances been "shady" and savored
of fraud and deception. There has been much
talk among jobbers regarding the taking of strin-
gent measures to eliminate such failures. The
National Jewelers' Board of Trade has taken the
matter up and as a result J. Ritholz, a jewelry
dealer on West Twelfth street, and H. Lewis,
who is reported to be his friend and business
associate, are under indictment for perjury and
are being held under $7,5oo bail each. It is al-
leged that the perjury is the result of sworn
statements made by Ritholz and Lewis before the
referee in bankruptcy. When the proceedings
were first brought about it was disclosed that Rit-
holz had bought about $10,000 worth of diamonds
shortly before the failure. These diamonds could
not be found in the stock. His bank book showed

that he had drawn numerous checks ranging in

price from $1,000 to $3,200 a few days before the

failure. Lewis, it is alleged, was one of the

parties to whom he made out one of these checks.

Mr. Lewis was brought into court and stated

that he had known Ritholz in Russia for many

years and that he had advanced him money at

various times to put into his business. The check

he alleges covered the amount of money he ad-

vanced him. Neither Lewis nor Ritholz, how-

ever, was able to show any record of the transac-

tion, and Judge Landis, before whom they were

cited, refused to consider their stories probable

and referred the matter to the United States

grand jury, with the result that the indictment fol-

lowed. Both furnished bonds and were released.

The Columbus Memorial building, State and

Washington streets, known throughout the entire

country as one of Chicago's prominent jewelry

buildings, was sold March 8 to Julius Rosenwald,

president of Sears, Roebuck & Co., for $2,750,000

cash. The transaction stands prominent as one of

the largest real estate deals ever pulled off in

Chicago. Mr. Rosenwald's purchase has the

added distinction of being both the largest cash

as well as the largest purely investment purchase

in the history of Chicago.
The building, one of the most conspicuous of

downtown structures, was erected just before the
world's fair and cost $1,250,000. It is fourteen
stories high. It was built under the personal
supervision of Van H. Higgins and Henry J.
Furber. The valuation recently placed upon it by
the board of review was $549,999. The land,
which fronts TOO feet on State street and go feet
on Washington street, is valued at $1,529,001. It
is recognized, however, by experts in town values
that these figures fall short of its real value, espe-
cially if the purchase last year by Charles Stevens
Rz Bros., of the inside 20 by go feet adjoining the
Columbus building on the south is to be taken as a
criterion. For this holding Stevens & Bros. paid
the H. 0. Stone estate $5oot000, which is at the
rate of $25,000 a front foot. Measured by this
standard, the Columbus site is worth around $3oo
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a square foot, and at least $2,5oo,000, if not the
full price which Mr. Rosenwald paid for the
ground and building. The property was owned
by the Columbus State Deposit Company, the
shares of which are principally held by Mrs. Lena
Gilmore and the National Life Insurance Corn-
pany of America.
The recent arrest of a sneak thief brought to

light the fact that Chicago has the distinction of
having within one of its many museums the old-
est piece of beaten gold bauble in the world. It
is in the form of an Egyptian ornament and is
credited with having been made 3500 B. C. This
fact was revealed when John C. Hartzell was
arraigned in the municipal court charged with
purloining it from the Ilaskell Museum.
The Eastern Jewelry Company will discontinue

its Chicago office in the Heyworth building
April I. Dan Childs will in the future represent
this company in Chicago and western territory
and will travel from the factory.
E. Staehli and H. A. Moench spent the early

part of the month moving into their new head-
quarters on the tenth floor of the Heyworth
building. They now have double the amount of
space they had in their old quarters on the ninth
floor.
Sol Eppenstein, of the Illinois Watch Case

Company, is now on an extended coast trip.
The many friends in the trade of J. T. Mont-

gomery, son-in-law of M. A. Mead and manager
of the New York office of M. A. Mead & Co.,
will be very glad to know of his successful re-
covery after a very serious operation for appen-
dicitis, which he underwent the early part of the
month. The illness which terminated in the op-
eration came on very suddenly, its severity neces-
sitating an operation with little or no warning.
The operation was performed in the hospital at
Evanston, in which city he makes. his home. For
several days his recovery was in doubt, but a
rally at just the right time carried him through
the crisis and made reasonably certain his ulti-
mate recovery.
Schrader-Wittstein & Co. have engaged J. D.

Boyle as city salesman. Mr. Boyle was formerly
connected with Benjamin Allen & Co.

Chicago 24-Karat Club

A local club of retail jewelers, to be known
as the Chicago 24-Karat Club, was recently
formed in this city. The club is formed for the
same purposes and along the same lines followed
by the retail jewelers' clubs of other cities. Meet-
ings will be held the first Wednesday of each
month in the Chicago Jewelers' Association rooms
in the Columbus Memorial building, State and
Washington streets. The officers are as follows:
President, H. T. Thoendell; vice-president, A. H.
Nordahl; secretary, H. C. Stern, and treasurer,
Harry L. Berning. The committee having charge
of the securing of new members consists of
David Holtz, H. C. Stern, Charles F. Manahan,
Harry L. Berning, I. Rosenthal, Adolph Hess,
Max Strohm and B. Lichtenstein.
Chicago wholesale jewelers have agreed to close

their offices and salesrooms at 1 o'clock on Sat-
urdays from March i to October I, and at 5.30
on other days of the week. The Chicago manu-
facturing jewelers have joined in this agreement.
Ives L. Lake, of the New York office of the

Waltham Watch Company, was in Chicago sev-
eral days the middle of the month.

The dates for the Rock Island convention of
the Illinois Retail Jewelers' Association are May
21 to 23, and not May 22 and 24, as stated in
these columns in our last issue. Secretary Charles
F. Manahan states that the business men's asso-
ciation in Rock Island has plans under way which
already give assurance of making this the most
successful convention in the history of the or-
ganization. A large number of Chicago jewelers
will attend. The Rock Island Railroad will run
a special train to the convention from here, mak-
ing stops along the line. The round-trip fare
from Chicago is $7.
During his recent visit to this city President

Taft was presented with a handsome 14-karat
gold medal by a number of his admirers on the
west side. The medal is a magnificent piece of
work, representing an eagle carrying a star sur-
rounded by diamonds, rubies and sapphires. It
was executed at the shop of S. Wechter & Co.,
manufacturing jewelers, in' the Masonic Temple.
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Providence, R. I., March 12.—There has been
no notable development in the industrial situation
during the last few weeks, though any change is
naturally in the direction of improvement. The
severity and length of the winter season, which
greatly impeded business throughout the country,
has naturally reacted on the manufacturing in-
dustry, manifesting itself in a temporarily cur-
tailed demand. With the advent of spring sun-
shine a material change for the better is con-
fidently expected.
Smoke and water did some damage to the

stocks of several manufacturing jewelry concerns
located in the Burke building, 21 Eddy street,
in an early morning fire a few days ago. The
blaze started in the shop of the J. P. Mouette
Company, manufacturers of store fixtures, on the
second floor, and worked its way downward to
the barroom of Burke Brothers, on the street
floor. The smoke went into every section of
the building. The following firms occupied quar-
ters in the building: I. Tannebaum, Oblatt, Com-
pany, imitation stones; Ilimalaya Mining Com-
pany, precious stones; Polland & Darling, novel-
ties, Rhode Island Ring Company, George E.
Darling Company, manufacturing jewelers; C.
Warren Tuttle, glassworker.
Paul Newman, doing business as the Newman

Importing and Manufacturing Company, 357
Westminster street, has made an assignment to
Edward C. Stiness, a Providence lawyer, for the
benefit of his creditors. The amount of the
assets and liabilities are not stated in the assign-
ment. Mr. Newman in 1899 formed the firm of
Workman & Newman to manufacture a line of
low-priced jewelry. The firm was dissolved on
February 1, 1909, Mr. Workman buying out Mr.
Newman, who started in business for himself as
the Newman Importing and Manufacturing Corn-
pany. It is believed that the assets approximate
about $3,1oo and the liabilities about $r3,too.
The chauffeur for Col. Harry Cutler, of the

Cutler Jewelry Company, in seeking to avoid a
collision recently with another automobile, steered
Colonel Cutler's machine on the sidewalk at the
corner of Broad and Summer streets, the car
crashing against and demolishing the front win-
dow of a store on the corner. Colonel Cutler
was not in the car at the time. The chauffeur,
Fred Arnold, escaped injury. The front of the
automobile was damaged materially.
Among the recent incorporators was that of

the Peacock Company, Inc., capitalized at $25,000,
with offices in Providence, to manufacture
jewelry. J. William Peacock, Christopher C.
Chappell and Alfred G. Chaffee are the incor-
porators.
Fire in the four-story wooden building at 24

Calendar street, Providence, Saturday evening,
March 2, caused damage placed at approximately
$50,00o. The blaze, which is believed to have
started in some lacquer in one of the manufac-
turing jewelry establishments in the building,
destroyed the roof and the top floor, and prac-
tically wiped out the plants of four concerns en-
gaged in the different branches of the jewelry
manufacturing industry. The plants of five other
concerns were threatened by the spectacular blaze
which raged for upwards of an hour. The blaze
broke out near the office of Winnerman Broth-
ers, makers of jewelers' cotton buffers. A second
alarm was sent out immediately upon the arrival
of the fire chief. By the time additional ap-
paratus had responded the fire had gutted the
Winnerman Brothers' shop and had dashed to the
plant of Garvin Brothers & Murphy Company,
on the same floor. Shifting its course after
destroying that place, the fire swept through and
completely destroyed the workrooms and stock
of Alfred Vester & Son, manufacturers of metal
ornaments and the jewelry factory of Daniel

Rosatte. The heaviest loss was that met by
A. Vester & Sons, manufacturers of jewelers'
findings, the loss being estimated by the head of
the firm at $2o,000. The other concerns which
suffered are Roland & Whytock, cup settings;
A. L. Stern & Co., celluloid combs and novelties;
John A. McCarron, plated jewelry; Nicholas
Palamides, Mrs. Anthony Heidt, Blacher Broth-
ers, Garvin Brothers & Murphy Company, Win-
nerman Brothers, C. F. Mauro & Co., brass and
plated rings; E. Rosenthal, plated goods; S.
Shaulson, jewelry novelties; V. Sorrentino, brass
ring findings; Daniel Rosati, bracelets. The
damage to the building was estimated by Adolph
Lederer, the treasurer, to be $1o,000.
The J. H. Manning Company, located at 151

Pine street, has purchased the plant recently
owned and operated by Mills & White, in addi-
tion to all the stock, finished and unfinished. The
J. H. Manning Company may, on account of this
large purchase, either remove from its present
Pine street location to TOO Stewart street, where
the Mills & White concern did business, or to
some other location.
John H. Tuttle, formerly of Tuttle & Stark,

Providence, is enjoying a two months' vacation
trip to California. He is accompanied by Mrs.
Tuttle.
William H. Luther, of William H. Luther &

Son, chairman of the board of police commis-
sioners of Providence, cut his vacation trip south
short and returned to Providence well ahead of
his scheduled time. Mr. and Mrs. Fred B.
Luther, who accompanied Mr. Luther south, con-
tinued their trip.
Miss Eunice A. Hinton, who for several years

had been engaged in making fine chain at her
place of business, 76 Dorrance street, Providence,
was married the latter part of February at Los
Angeles, Cal., to Fred Russell Cobb, of Waltham,
Mass., the wedding taking place at the home of
the bride's brother.
The Betts-Coultas Company is a new concern

organized in Providence to manufacture jewelry
at 220 Eddy street.
The partnership between Albert Lange and

Herbert L. Steiner, in business as the Jewelers'
Tool and Specialty Company, 220 Eddy street, it
is reported, has been dissolved, Mr. Lange to con-
tinue the business under the old name at 78
Friendship street.
Oscar R. Johnson, Thomas Curran and Robert

T. Burbank have incorporated the 0. R. Johnson
Company, with a capital stock of $15,000. The
company will manufacture jewelry, owning the
business conducted formerly under the name of
C. H. Ballou & Co.
Albert Lorsch & Co., Providence and New

York, have incorporated under the laws of the
state of New York as Albert Lorsch & Co., Inc.,
with officers as follows: President, Albert Lorsch;
vice-president and treasurer, Arthur Lorsch;
secretary, E. B. Shepard.
L. H. Bosworth, secretary of the Potter &

Buffinton Company, who underwent an operation
for appendicitis recently, has recovered and is
back at his office.
The many friends of Mr. and Mrs. Jacob

SchwSrzhopf surprised them at their home on
Princeton avenue on the twenty-fifth anniversary
of their wedding. The party numbered about
sixty and the evening brought forth a collation
and many congratulations.
A partnership has been formed by Robert A.

Dunn and James Buckley, under the name of
Dunn & Buckley, for the business of die-sinking,
designing and hub-cutting. The company's plant
is located at 107 Friendship street.
Mr. and Mrs. Henry G. Thresher, who have

been on a southern trip, visiting the Panama
canal and other points of interest to the tourist,
have returned to their home in Providence.
Walter C. Gardner has removed from 76 West-

minster street to 9 Arcade.
Mr. and Mrs. William 0. Blanding are at

Miami, Fla., for two weeks.
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William A. Schofield, of the Schofield, Battey
Company, has returned from a month's recrea-
tion period at Miami, Fla.
Harry G. Thresher, of the Waite-Thresher

Company, has been elected a delegate to the
general court by the Rhode Island Society of
the Sons of the American Revolution.

Several changes in location have been made
by local jewelers lately, among them being the
following: Gilbreth Brown Company, from 185
Eddy street, to 99 Friendship street; Eugene J.
Jaebart, stone-setter, from 248 Weybosset street
to 107 Friendship street; Payton & Kelley Com-
pany, from 31 Sabin street to Pearl street near
Central street; Narragansett Jewelry Company,
from 157 Orange street to 102 Friendship street.
Mr. and Mrs. William C. Dart have gone to

Camden, S. C., and will remain south until April.
Mr. and Mrs. A. Tingley Wall are on a three

weeks' trip to Porto Rico. Their daughter, Miss
Wall, is visiting her sister, Mrs. Clapp, at Auburn,
N. Y.
Frederick A. Ballou, of B. A. Ballou & Co.,

Inc., is on a vacation trip to Jamaica and Panama.
Mr. and Mrs. Arthur Ostby are on a trip to

California, to be gone several weeks.
J. C. Doran & Sons will build a large addition

to the factory on Chestnut street, in the near
future, it is reported.
Mr. and Mrs. William E. Alfred are on an

extended trip to southern California.
The Rau Fastener Company has filed articles

of association at the office of the secretary of
state of Rhode Island, the capital stock of the
company being placed at $5o,000 and the incor-
porators being Harry Fulford, Cranston; James
H. Arthur, of Providence, and Lues Reiter, of
New York. The company will manufacture metal
fastenings and findings.
Among the jewelry buyers in Providence re-

cently were D. Bloomfield, Montreal; A. Kauf-
man, of R. W. K. Company, Chicago; A. Kassa
of Weiner Brothers, New York; Miss R. S.
Merebaum, of the Simpson, Crawford Company,
New York, and J. J. Parkhurst, of S. H. Kress,
New York.
A hearing in the superior court in this city

in a case brought by Charles H. Ballou against
Oscar R. Johnson and others, the complainants
asking for the appointment of a temporary re-
ceiver of the copartnership of C. H. Ballou &
Co., and for a preliminary injunction to restrain
the respondents from disturbing the books, papers
and accounts of the company pending the out-
come of the court proceedings, resulted in the
denial by the court of the prayers. It was de-
creed, however, by the court by consent of the
parties that the respondents should retain the
books of the firm and should within five days file
with the court a written guarantee to hold the
complainant harmless as to existing indebtedness,
and also that any sums of money found upon
accounting to be due Mr. Ballou should be paid
to him by the respondents. C. H. Ballou & Co.
are manufacturing jewelers located at r44 Pine
street, this city, the company including Charles H.
Ballou and Oscar R. Johnson. About two weeks
ago Mr. Johnson, together with Thomas Curran
and Robert T. Burbank, formed a corporation
under the name of 0. R. Johnson Company.

Two of the young men charged with stealing
$r,roo worth of silver bullion from the Gorham
Manufacturing Company on December 19, 1910,
were placed on trial in the superior court Febru-
ary 23, their names being William Nester and
Joseph Friel. They were indicted with George
Conroy, Frederick N. Vincent and Walter E.
Conlin by the grand jury on March 6, 1911.

Vincent and Conlin pleaded nolo on June 28 and
each was sentenced to six months in jail, in ad-
dition to terms they were then serving; Conroy
pleaded nolo on February 20 and sentence was
deferred. Nestor and Friel gave notice of their
intention to seek a new trial upon being adjudged
guilty, and the amount of their bond was in-
creased, and in default of bail they were com-
mitted to the Providence county jail to await
further proceedings.
Hamilton & Hamilton Jr., well-known chain-

makers in Providence, state that since the an-
nouncement of their knowledge that their trade-
mark was being closely duplicated and that they
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would prosecute such people if they did not cease
so stamping, the retail jewelers recognize that they
have been deceived in the matter and that the an-
nouncement is already having its effect. They
have received other chains at their office, sent by
jewelers for exchange, marked H.AH., the
senders thinking that these chains were made
by Hamilton & Hamilton Jr. They wish again
to reiterate that they will take every measure
necessary to protect the interests of their house
and defend their trade-mark granted to them
in 1886 and used by them for the past forty years.
Cory & Reynolds Company, 25 Congress ave-

nue, are now safely installed in their new office
quarters. The space vacated is being used for
the enlargement of their coloring plant and their
packing department. They report an extremely

busy season on the class of goods they manu-

facture.
Erling C. Ostby Jr., of Ostby & Barton Com-

pany, 118 Richmond street, was a recent visitor

to New York City.

ATTLEBORO
Attleboro, March —Business in the Attle-

boro shops is still decidedly quiet, although there

has been a noticeable improvement during the

last few days. The jewelers expect a quiet month

in March, but there is a general belief that bus-

iness ought to be better. Many of the shops

have been running three days a week, and many

others are taking account of stock and making

the annual repairs to boilers, machinery and

power plants.
While the salesmen are not on the road, the

orders are commencing to arrive from the job-

bers, many of whom have had their sample cases

out only a few weeks. As the spring lines get

to the market a revival is expected. Silver lines

are quiet, and locket and chain concerns report

a fair business. Manufacturers are awaiting the

first of April with the hope that it will bring

them new orders and a revival of business.

Some of the concerns making cheap goods report

excellent business.
An extensive addition is being made to the

Watson & Newell factory on Mechanics street.

It will be used as a storehouse. The plant is

growing rapidly and will soon be the largest in

this section of New England.
Charles Brady, the popular buyer of the C. D.

Peacock Company, Chicago, was a recent visitor

at Attleboro and called on several of the manu-
facturers. Mr. Brady was royally entertained

during his stay.
Will Kaufman, of the R. W. K. Company, Chi-

cago, recently called on the local manufacturers

and inspected the spring lines. He placed several

good orders for his concern.
Harry Morris, of Mann & Riley, Chicago,

visited the local factories recently in the interest

of his concern.
The Fair, Chicago, was represented in Attle-

boro recently by George Williams, the well-known

buyer.
Joseph L. Sweet, Frank Mossberg, Samuel M.

Einstein, Harold E. Sweet, Aldro A. French and

C. C. Cain, of the Attleboro Sun, made up a

party recently and attended a meeting of the

Economic Club of Boston, where they heard

W. Morgan Shuster, the former treasurer-gen-

eral of Prussia.
R. B. Macdonald & Co. have been closed on

account of the annual stocktaking.
Barden & Hull have resumed operations after

the annual taking of stock.
Willard A. Engley and James Freeman, of the

Freeman-Daughaday Company, have returned

from a trip to Florida.
Raymond Wells is in the west on a business

trip.
Walter Marble is on the road with the sample

cases of his concern.
Nick Handley has severed his connection with

the Bristol Manufacturing Company.
Louis Thurber is on the road with the sample

cases of J. T. Inman & on.
The Union Emblem Company has a nice bus-

iness started in the rear of the Bushee building
on County street.
Percy Clap, New York salesman for Daggett
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& Clap, sailed for Bermuda a few days ago with
his bride, who is a resident of Brooklyn. The
marriage was not known by many of Mr. Clap's
friends until after he sailed, but on his rcturn
he will have plenty of congratulations.
Charles H. Webb has given up the New York

office of F. H. Sadler & Co. and will remain
at the factory.
Mr. Smalley, of the F. H. Sadler Company, has

given up his position, as he lately became heir to
a large fortune.
Edward A. Sweeney, of the W. H. Wilmarth

Company, is a member of the board of trade
legislative committee, and his experience as an
accountant secured him the additional honor of
being chairman of the auditing committee.
A three-story addition is being built at the Fin-

berg Manufacturing Company's plant on Park
street. The addition is to provide room for the
offices and packing rooms of the concerns. It is
being built on the front of the factory and will
.add considerable floor space.

George II. Sykes, of the firm of Sykes &
Stranflberg, is recovering from a recent operation
at the Corey Hill Hospital, Boston. His friends
will be pleased to learn that he is on the rbad
to recovery and his illness was not as serious as
was first supposed.
The Attleboro Y. M. C. A. has succeeded in

winning for one year the silver cup donated by
Joseph Finberg, of the Finberg Manufacturing
Company. The trophy was for the winning team
in two athletic meets between Attleboro and
Pawtucket. Attleboro won two events, and
thereby won the cup for the first year.
The J. D. Gosselin Company has been incor-

porated under the laws of Massachusetts, with a
capital stock of $10,o0o. The firm grew out of
the business that was formerly located in the
Sturdy factory at Chartley, which was destroyed
by fire. J. Damasse Gosselin, John B. Holt and
Louise J. Carr are the incorporators. The con-
cern is located in Attleboro and has its business
well under way after the fire.

The interests of the Attleboro jewelers were
well looked out for at the jewelers' banquet by
Ralph C. Thompson, of the C. M. Robbins Corn-
pany, who was chairman of the entertainment
committee. Many Attlthoro jewelers attended
the event, accompanied by many guests.

William Pen fold, western representative of
F. H. Sadler Company, has returned from a long
western trip and has assumed charge of the New
York office of the concern at 18o Broadway. He
will remain there for the present.

George White, representative of Horton &
Angell Company, has returned from an extended
trip.
James E. Blake, of the J. E. Blake Company,

was re-elected park commissioner at the annual
town election. Harry • P. Kent, of the F. W.
Weaver & Co., was re-elected water commissioner

for three years.
D. S. Spaulding, of Mansfield, a well-known

jeweler of that town, has been re-elected water
commissioner.
C. P. Keeler, of McRae & Keeler, appeared a

few days ago driving a new six-cylinder Mitchell

runabout.
The Attleboro Manufacturing Company re-

cently placed with the local office of the C. S.

Bush Company an order for twenty carloads of

acid, said to be the largest single order ever

given in Attleboro. The acid was delivered in

carboys.
W. H. Lyons, of the C. D. Lyons Company,

Mansfield, was the representative of the Massa-

chusetts municipal electric light plants at a recent
hearing in the legislature on the question of pub-

lic lighting. Mansfield has its own electric light

plant.
Mrs. Laura Black, of Foxboro, has decided to

dispose of her jewelry store and will sell off the

stocks.
The police have been asked to assist in seeking

relatives of Leroy Southwick, a former employee

of Daggett & Clap, who recently died in Provi-
dence.
The Fernald Jewelry Company has been incor-

porated in Massachusetts with a capital stock of
$50,000. The incorporators are Fernald Hutchins,

of Dedham; John J. Coady and David E. Fitz-

gerald, of Attleboro. The new concern will make
a line of goods plated with platinum.
The following jewelers have been appointed on

board of trade committees by President Samuel
M. Holman : Auditing, Edward A. Sweeney;
finance, Harry P. Kent and Joseph Finberg;
house, Frank Mossberg, W. E. Rounseville; legis-
lative, Edward A. Sweeney; transportation, Sam-
uel M. Einstein, Raymond M. Horton and William
J. Luther; industries, George M. Worrall, D. L.
Low, Joseph L. Sweet, Charles M. Robbins,
David E. Makepiece; entertainment, Ervin V.
Sweet; publicity, Frank Mossberg and J. M.
Fisher ; press, W. L. King; municipal, Fred W.
Lincoln and George J. Kelley; insurance, Harry
P. Kent.
Arthur A. McRae has returned from a trip to

his Canadian factory at Sherbrook. He reports
that business in that locality is fair.

Charles Offerman, the genial salesman of the
C. A. Marsh Company, is visiting at the factory
for a short time and has taken apartments at the
Tavern, in Mansfield.

NORTH ATTLEBORO
North Attleboro, March IL—The new factory

in Plainville will be ready for occupany by the
middle of April and two jewelry concerns are
anxiously waiting to move in. One floor is to be
taken by Maintein Brothers and Elliott and the
other by Schofield, Melcher & Schofield.
Edward Huhne, one of the sales force of Scho-

field, Melcher & Schofield, is taking a month's
vacation in England.
Harlan G. Bacon, of Plainville, has returned

from Boston, where he was operated upon for
appendicitis. He is considerably improved in
health and is able to attend to his business.
George K. Webster, of the G. K. Webster Com-

pany, recently resigned from the finance commit-
tee and the vacancy was filled by the election of
Albert Totten, a well-known retired manufac-
turer. ,

Silas Dyer has severed his connection with the
Dyer Button Company.
A. B. Chase has given up his position with the

Boss & Baldwin Company.
Louis Blackinton, of the W. & S. Blackinton

Company, is at the factory, having completed a
successful trip.
E. D. Sturtevant has returned from the Em-

erson Hospital, where he recently underwent an
operation.
Woodbury Melcher has gone west on a business

trip.
William H. Bell has returned from Phila-

delphia, where he was the guest of his son, who
is a student at the University of Pennsylvania.

Nelson Bartlett, a veteran jeweler, died recently
after a lingering illness. His death occurred at
a Boston hospital.
W. S. Metcalf, of the Plainville Stock Com-

pany, bears a remarkable resemblance to Governor
Eugene N. Foss, of Massachusetts. A few days
ago Mr. Metcalf called on the governor and the
two men had a very pleasant chat, in which their
resemblance was an interesting topic.
Frank W. White, of F. L. Shepardson & Co.,

is forty-eight years old, but he has had but twelve
birthdays during his life. This is explained by
the fact that Mr. White was born February 29,
1864. On February 29 this year, or Mr. White's
twelfth legal birthday, he observed the event at
his home by an informal social time. He is book-
keeper for F. L. Sherpardson & Co.
Arnold Angell, of the George L. Paine Com-

pany's sales force, was a recent visitor at the
factory.
Louis E. Freeman, of Straker & Freeman, was

the candidate for electric light and water com-
missioner, and Roswell Blackinton for sewer com-
missioner.
John A. Rose, who is connected with the H. F.

Barrows Company, was a member of the corn-
mittee which has charge of a big gathering of
Odd Fellows in town a few days ago.
Charles Whiting, of Whiting & Davis, is home

from a New York business trip.
W. F. Stowe, of the W. H. Wilmarth Company,

is home from an extended business trip.
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PITTSBURGH

THE KEYSTONE

Business Situation Continues Unsatisfactory.
Industrial Conditions Favorable—Customary
Preparation for Spring Trade

Pittsburgh, March 13.—While manufacturing
jewelers and some of the wholesalers reported
a very fair run of business in the past few weeks,
the retailers of Pittsburgh territory generally
complained that the situation was far from satis-
factory, the spirit and life of trade being absent.
In this they say they were not alone, as all retail
trade seemed to suffer from the same quiet
period, and without any apparent cause. It seems
hard to connect this situation with the fact that
the industrial sections are unusually active and
labor is better employed than for some years.
There is some sentimental cause at work to

depress the buying spirit, however. The uncer-
tainty just now, politically, and the threat of a
serious coal miners' strike, involving most of the
country, naturally tend to make the people of
an industrial community slow in investing in lux-
uries. However, there is much hope expressed
for the spring. Leading members of the trade
are looking for an awakening in April and believe
that the situation will clear up considerably by
that time.
At present the coal-mining operations are at

the highest productive state for years. At the
same time, prices have become abnormally high.
Coke operations are steady, at a high rate of
production, and prices are also higher.and climb-
ing fast. There is a lot of building under consid-
eration in Pittsburgh this spring. Railroads are
still leaders in buying materials of all kinds and
in planning improvements. Car shortage has be-
come acute, just as in old times before the 1907
depression set in. There is scarcely an idle mill
equipment in the Pittsburgh district, either steel
corporation or independent in ownership.
The last fortnight has been interesting in the

retail circles by the formal celebration of the
twenty-fifth anniversary of the establishment of
the well-known firm of Hardy & Hayes, the
date being Washington's birthday. During the
twenty-five years of business the house has out-
grown three buildings, and today is one of the
largest in point of stocks and retail business in
the city, and carries a stock of unusually high class,
outranking many larger establishments of other
cities east and west. The firm has been incor-
porated as the Hardy & Hayes Company, with
J. Alex. Hardy president, Harry B. Hays, vice-
president, E. M. Ogden secretary, and John D.
Brown, Warren Wattles, John B. Lambie and
James Herron, directors. During the observance
of the anniversary the store was visited by hun-
dreds of friends and customers, and the heads
of the company were the recipients of many con-
gratulations and good wishes from both custom-
ers and the trade in general.
The handsome new store of Gillespie Brothers,

in the Jenkins Arcade, is to have a housewarm-
ing in Easter week, when the house will be
thrown open in a formal manner for the trade
and customers to visit. Business is proceeding
at this new place at present, but improvements
are being made so that the entire establishment
during Easter week will present a beautiful ap-
pearance, with all details completed. Prepara-

. tions for this opening event are being made now.
. Talk is heard already of the usual trips abroad
for imported stocks, and some of the leading
dealers are expected to be on their way across
the sea before warm weather is well settled.

Sam F. Sipe is one of the prospective tourists,
and this house is doing a good trade at this time
and reports a good outlook for the spring.

Thier, Kraus & Beam report a very fair trade
improvement according to reports from the road
men, and their factory is operating in good shape.
Hereen Brothers & Co. are getting a good share

of business and are experiencing considerable ac-
tivity in the factory work. Retail demand, how-
ever, is said to be dull.
E. P. Roberts & Sons, Inc., report a quiet period

for the last month.
J. M. Roberts Sons Company is also noting a

sluggish movement in retail trade, but with indi-
cations of improvement in the early spring.

Gillespie Brothers say they are getting some
new business right along and look for a stronger
tone generally after Easter.
W. W. Wattles' handsome store is made attract-

ive with a display of new spring stocks in
novelties.
Plans for the general reconstruction of the

streets in the hump district of Pittsburgh are to
be executed this spring. Fifth avenue will be
closed to traffic above Grant street to a point be-
yond the courthouse, and adjacent streets are to
be torn up and cut into heavily to remove the
great natural hill there. It is expected that re-
tail business will be carried on with considerable
discomfort for the present season, but assur-
ances are given that it will be over within six
months. Considerable switching about and re-
moval of merchants in the affected districts is
contemplated, and before the spring is well ad-
vanced it is expected that some of the jewelers
will be finding new quarters, at least temporarily.

NEW ORLEANS

Reduced Railroad Rates for Visiting Buyers.
Trade Activity During the Mardi Gras—An
Unusual Influx of Trade Visitors

New Orleans, March 8.—The merchants and
manufacturers' bureau of the Progressive Union
are making special concessions on such occasions
for merchants to visit New Orleans, and quite a
number are taking advantage of this special in-
ducement.
Coleman E. Adler has a most unique window

display during the carnival festivities, namely,
a miniature reproduction of our mint, likewise
showing the process of how coin jewelry is
manufactured. On both sides of the mint he
had two miniature iron safes, making thereby an
excellent impression as to the value of coin
jewelry. His display of. carnival novelties was
also beautiful.
Most of the jewelers in the principal thorough-

fares did a good business during the Mardi Gras
and a great many souvenirs were sold. There
was an excellent display in the windows of
A. B. Griswold & Co., showing the crown jewels.
Leonard Krower, the well-known wholesale

jeweler, has just returned from a flying trip to
New York, having been absent eight days.
The trade will learn with regret of the ir-

reparable loss C. W. Cohen has sustained in the
death of his beloved wife. Mr. Cohen has been
favorably known to the trade for the last twenty-
six years, being connected with the firm of
Leonard Krower. Mrs. Cohen was the daughter
of the well-known retail jeweler, John Lazarus,
and likewise the sister-in-law of Leonard Krower.
. E. J. Sarpy, who lately failed, is offering to
pay twenty-five cents cash in settlement of his
indebtedness. We have not yet learned of its
acceptance.
L. 0. Thompson, for the last eleven years con-

nected with the firm of Leonard Krower as man-
ager of the optical department, died March 2
after an illness of four weeks. Mr. Thompson
has been favorably known in the optical trade for
many years and was employed by many promi-
nent wholesale optical houses. His body was
removed from New Orleans to Atlanta.
The following jewelers visited New Orleans

during the carnival, many of whom combined
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business with pleasure: Charles Denitz, Charles
Smith, L. Gantert, S. A. Daniels, S. P. Scheussler,
M. Pepperman, J. A. Earl, R. B. Colvin, Pedro
Smith, T. L. Maples, Fred Pape, J. F. Tracy,
H. C. Hough, Charles Hough, F. J. Nacol, G. W.
Yoste, J. Lowe, G. W. Mitchell.
The trade learned, with regret, of the demise of

Mrs. Ginder, wife of Henry Ginder, senior part-
ner of the firm of A. B. Griswold & Co.
The trade also learned, with regret, of the

demise of Gilbert Leonard, for many years em-
ployed by the W. E. Taylor Company as their
traveler. Mr. Leonard was well-known through-
out the southern states and will be greatly missed
among his friends in the trade.

MINNEAPOLIS AND ST. PAUL

Winter Still Lingers and Business Is Slow.
Severe Winter Means Good Crop Season.
Fire Loss to Store of A. E. Paegel

Minneapolis and St. Paul, March Ir.—Every-
body throughout this section of the country
seems to be very optimistic in regard to the
prospects for the remainder of the year, .owing
to the severe winter, which experts say has a
tendency to improve the land for cultivation.
There has been but little evidence of spring as
yet, but the would-be weather prophets are pre-
dicting an early spring, as they think the weather
will continue warm when it once breaks.
M. L. Cohen & Co., at 29 Washington avenue,

South, Minneapolis, has announced a special sale
for the purpose of closing out a $2o,000 stock of
goods.
A fire recently broke out on the top floor of

the four-story building at 411 Robert street, St.
Paul, and did damage to the room on the second
floor occupied by E. Lytle, the diamond broker.
The damage was caused by water, as the flames
were confined to the top floor and was mostly
to the decorations and fixtures.
William Vandervort, of Marmarth, N. D., is

in the Twin Cities looking after business interests
and calling on his old-time friends. He reports
prospects as bright.
Carl Sischo has returned from California and

is again with Sischo & Beard, St. Paul.
The Twin City jobbers are busy getting their

different lines ready for the spring trade and
all seem very optimistic about the coming season.
Fire broke out in the building at Soo-8o2 Nicol-

let avenue, Minneapolis, recently and did damage
to the extent of about $5o,000. The new store
of A. E. Paegel is located at 802 Nicollet avenue
and was badly damaged, with a loss of about
$10,000. The origin of the fire is unknown, but
is supposed to have been from electric wires.
Mr. Paegel has asked that a thorough investiga-
tion be made as to the cause, and the fire marshal
will go into the affair thoroughly.

A Good Joke
A Paris contemporary publishes an amusing

story from Egypt. At one of the military posts
it is the custom to fire a cannon at noon. Just
after the arrival of a new lieutenant he was
going around one day just about noon. "How
do you know the correct time for firing?" he
asked the gunner. "I look at my watch, sir,"
was the reply. "I have it regulated once a month
by the watchmaker in the adjacent village, a
Swiss, who has been here for some years." A
few days later the lieutenant found himself in
the village about noon, and outside the watch-
maker's shop. The Swiss was in the street, evi-
dently waiting for something to turn up, so the
lieutenant had a chat with him. "I suppose,"
said the officer, "you have but little work here?"
"Not much," was the response. "I have more
leisure than work, but this is not without ad-
Vantages. You see, I am now listening for the
mid-day gun." 'The mid-day gun—what for?"
"I regulate all my watches and clocks by that."
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The Howard Watch

T
HE U. S. Postal Mail Service is
the backbone of the rapid de-
livery of letters in this country.

The Man Trains are veritable "post-offices on
wheels."

They collect mail from practically every
post-office in the United States—and they sort
this mail while traveling on express schedule—
HOWARD time.

The whole American business system is
built up on the saving of minutes.

The man who is unsuccessful is very likely
one who is never sure what's o'clock.

It is the difference in temperament—in habit of mind—

and in watches.
Now and for all, the HOWARD is the watch for the

man whose time means money.
It is admittedly the finest practical watch in the world

—made and adjusted to standards that have never been

attained by any other timepiece.

A HOWARD Watch is always worth what you pay for it.

The price of each watch is fixed at the factory and A

printed ticket attached—from the 17-jewel (double roller) in a

Crescent Extra or Boss Extra gold-filled case at $40, to the

23-jewel at $150—and the EDWARD HOWARD model at

$350.
Not every jeweler can sell you a HOWARD Watch.

Find the HOWARD jeweler in your town and talk to him.

He is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD 
Watch," giving the record of his own

HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above aunourwenwrit appears in the leading magazines 
and periodicals for March. It reaches 7,500,000 subscribers (about 30.000.000 

readers). It will be

seen by every man in your community who can afford to buy a 
watch. Some of them will be interested. Are you a HOWARD dealer 1' Do 

the people of

your locality know that they can find the HOWARD at your store,



Business Situation Continues Unsatisfactory.
Industrial Conditions Favorable—Customary
Preparation for Spring Trade

Pittsburgh, March 13.—While manufacturing
jewelers and some of the wholesalers reported
a very fair run of business in the past few weeks,
the retailers of Pittsburgh territory generally
complained that the situation was far from satis-
factory, the spirit and life of trade being absent.
In this they say they were not alone, as all retail
trade seemed to suffer from the same quiet
period, and without any apparent cause. It seems
hard to connect this situation with the fact that
the industrial sections are unusually active and
labor is better employed than for some years.
There is some sentimental cause at work to

depress the buying spirit, however. The uncer-
tainty just now, politically, and the threat of a
serious coal miners' strike, involving most of the
country, naturally tend to make the people of
an industrial community slow in investing in lux-
uries. However, there is much hope expressed
for the spring. Leading members of the trade
are looking for an awakening in April and believe
that the situation will clear up considerably by
that time.
At present the coal-mining operations are at

the highest productive state for years. At the
same time, prices have become abnormally high.
Coke operations are steady, at a high rate of
production, and prices are also higher. and climb-
ing fast. There is a lot of building under consid-
eration in Pittsburgh this spring. Railroads are
still leaders in buying materials of all kinds and
in planning improvements. Car shortage has be-
come acute, just as in old times before the 1907
depression set in. There is scarcely an idle mill
equipment in the Pittsburgh district, either steel
corporation or independent in ownership.
The last fortnight has been interesting in the

retail circles by the formal celebration of the
twenty-fifth anniversary of the establishment of
the well-known firm of Hardy & Hayes, the
date being Washington's birthday. During the
twenty-five years of business the house has out-
grown three buildings, and today is one of the
largest in point of stocks and retail business in
the city, and carries a stock of unusually high class,
outranking many larger establishments of other
cities east and west. The firm has been incor-
porated as the Hardy & Hayes Company, with
J. Alex. Hardy president, Harry B. Hays, vice-
president, E. M. Ogden secretary, and John D.
Brown, Warren Wattles, John B. Lambie and
James Herron, directors. During the observance
of the anniversary the store was visited by hun-
dreds of friends and customers, and the heads
of the company were the recipients of many con-
gratulations and good wishes from both custom-
ers and the trade in general.
The handsome new store of Gillespie Brothers,

in the Jenkins Arcade, is to have a housewarm-
ing in Easter week, when the house will be
thrown open in a formal manner for the trade
and customers to visit. Business is proceeding
at this new place at present, but improvements
are bring made so that the entire establishment
!during Easter week will present a beautiful ap-
pearance, with all details completed. Prepara-
tions for this opening event are being made now.
Talk is heard already of the usual trips abroad

for imported stocks, and some of the leading
dealers are expected to be on their way across
the sea before warm weather is well settled.

Sam F. Sipe is one of the prospective tourists,
and this house is doing a good trade at this time
and reports a good outlook for the spring.

Thier, Kraus & Beam report a very fair trade
improvement according to reports from the road
men, and their factory is operating in good shape.
Hereen Brothers & Co. are getting a good share

of business and are experiencing considerable ac-
tivity in the factory work. Retail demand, how-
ever, is said to be dull.
E. P. Roberts & Sons, Inc., report a quiet period

for the last month.
J. M. Roberts Sons Company is also noting a

sluggish movement in retail trade, but with indi-
cations of improvement in the early spring.

Gillespie Brothers say they are getting some
new business right along and look for a stronger
tone generally after Easter.
W. W. Wattles' handsome store is made attract-

ive with a display of new spring stocks in
novelties.
Plans for the general reconstruction of the

streets in the hump district of Pittsburgh are to
be executed this spring. Fifth avenue will be
closed to traffic above Grant street to a point be-
yond the courthouse, and adjacent streets are to
be torn up and cut into heavily to remove the
great natural hill there. It is expected that re-
tail business will be carried on with considerable
discomfort for the present season, but assur-
ances are given that it will be over within six
months. Considerable switching about and re-
moval of merchants in the affected districts is
contemplated, and before the spring is well ad-
vanced it is expected that some of the jewelers
will be finding new quarters, at least temporarily.

Reduced Railroad Rates for Visiting Buyers.
Trade Activity During the Mardi Gras—An
Unusual Influx of Trade Visitors

New Orleans, March 8.—The merchants and
manufacturers' bureau of the Progressive Union
are making special concessions on such occasions
for merchants to visit New Orleans, and quite a
number are taking advantage of this special in-
ducement.
Coleman E. Adler has a most unique window

display during the carnival festivities, namely,
a miniature reproduction of our mint, likewise
showing the process of how coin jewelry is
manufactured. On both sides of the mint he
had two miniature iron safes, making thereby an
excellent impression as to the value of coin
jewelry. His display of. carnival novelties was
also beautiful.
Most of the jewelers in the principal thorough-

fares did a good business during the Mardi Gras
and a great many souvenirs were sold. There
was an excellent display in the windows of
A. B. Griswold & Co., showing the crown jewels.
Leonard Krower, the well-known wholesale

jeweler, has just returned from a flying trip to
New York, having been absent eight days.
The trade will learn with regret of the ir-

reparable loss C. W. Cohen has sustained in the
death of his beloved wife. Mr. Cohen has been
favorably known to the trade for the last twenty-
six years, being connected with the firm of
Leonard Krower. Mrs. Cohen was the daughter
of the well-known retail jeweler, John Lazarus,
and likewise the sister-in-law of Leonard Krower.
E. J. Sarpy, who lately failed, is offering to

pay twenty-five cents cash in settlement of his
indebtedness. We have not yet learned of its
acceptance.
L. 0. Thompson, for the last eleven years con-

nected with the firm of Leonard Krower as man-
ager of the optical department, died March 2
after an illness of four weeks. Mr. Thompson
has been favorably known in the optical trade for
many years and was employed by many promi-
nent wholesale optical houses. His body was
removed from New Orleans to Atlanta.
The following jewelers visited New Orleans

during the carnival, many of whom combined

business with pleasure: Charles Denitz, Charles
Smith, L. Gantert, S. A. Daniels, S. P. Scheussler,
M. Pepperman, J. A. Earl, R. B. Colvin, Pedro
Smith, T. L. Maples, Fred Pape, J. F. Tracy,
H. C. Hough, Charles Hough, F. J. Nacol, G. W.
Yoste, J. Lowe, G. W. Mitchell.
The trade learned, with regret, of the demise of

Mrs. Ginder, wife of Henry Ginder, senior part-
ner of the firm of A. B. Griswold & Co.
The trade also learned, with regret, of the

demise of Gilbert Leonard, for many years em-
ployed by the W. E. Taylor Company as their
traveler. Mr. Leonard was well-known through-
out the southern states and will be greatly missed
among his friends in the trade.

Winter Still Lingers and Business Is Slow.
Severe Winter Means Good Crop Season.
Fire Loss to Store of A. E. Paegel

Minneapolis and St. Paul, March IL—Every-
body throughout this section of the country
seems to be very optimistic in regard to the
prospects for the remainder of the year, .owing
to the severe winter, which experts say has a
tendency to improve the land for cultivation.
There has been but little evidence of spring as
yet, but the would-be weather prophets are pre-
dicting an early spring, as they think the weather
will continue warm when it once breaks.
M. L. Cohen & Co., at 29 Washington avenue,

South, Minneapolis, has announced a special sale
for the purpose of closing out a $2o,000 stock of
goods.
A fire recently broke out on the top floor of

the four-story building at 411 Robert street, St.
Paul, and did damage to the room on the second
floor occupied by E. Lytle, the diamond broker.
The damage was caused by water, as the flames
were confined to the top floor and was mostly
to the decorations and fixtures.
William Vandervort, of Marmarth, N. D., is

in the Twin Cities looking after business interests
and calling on his old-time friends. He reports
prospects as bright.
Carl Sischo has returned from California and

is again with Sischo & Beard, St. Paul.
The Twin City jobbers are busy getting their

different lines ready for the spring trade and
all seem very optimistic about the coming season.

Fire broke out in the building at 800-8o2 Nicol-
let avenue, Minneapolis, recently and did damage
to the extent of about $50,000. The new store
of A. E. Paegel is located at 802 Nicollet avenue
and was badly damaged, with a loss of about
$to,000. The origin of the fire is unknown, but
is supposed to have been from electric wires.
Mr. Paegel has asked that a thorough investiga-
tion be made as to the cause, and the fire marshal
will go into the affair thoroughly.

A Paris contemporary publishes an amusing
story from Egypt. At one of the military posts
it is the custom to fire a cannon at noon. Just
after the arrival of a new lieutenant he was
going around one day just about noon. "How
do you know the correct time for firing?" he
asked the gunner. "I look at my watch, sir,"
was the reply. "I have it regulated once a month
by the watchmaker in the adjacent village, a
Swiss, who has been here for some years." A
few days later the lieutenant found himself in
the village about noon, and outside the watch-
maker's shop. The Swiss was in the street, evi-
dently waiting for something to turn up, so the
lieutenant had a chat With him. "I suppose,"
said the officer, "you have but little work here?"
"Not much," vas the response. "I have more
leisure than work, but this is not without ad-
Vantages. You see, I am now listening for the
mid-day gun." The mid-day gun—what for?"
"I regulate all my watches and clocks by that."

T
HE U. S. Postal Mail Service is
the backbone of the rapid de-
livery of letters in this country.

The Mail Trains are veritable "post-offices on
wheels."

They collect mail from practically every
post-office in the United States—and they sort
this mail while traveling on express schedule—
Ho WARD time.

The whole American business system is

built up on the saving of minutes.
The man who is unsuccessful is very likely

one who is never sure what's o'clock.

It is the difference in temperament—in habit of mind—

and in watches.
Now and for all, the HOWARD is the watch for the

man whose time means money.
It is admittedly the finest practical watch in the world

—made and adjusted to standards that have never been

attained by any other timepiece.
A HOWARD Watch is always worth what you pay for it.

The price of each watch is fixed at the factory and a

printed ticket attached—from the 17-jewel (double roller) in a

Crescent Extra or Boss Extra gold-filled case at $40, to the

23-jewel at $150—and the EDWARD HOWARD model at

$350.
Not every jeweler can sell you a HOWARD Watch.

Find the HOWARD jeweler in your town and talk to him.

He is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD 
Watch," giving the record of his own

HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

The above announcement appears in the leading 
magazines and periodicals for Marc!,. It reaches 7,500,000 subscribers (about 30,000,000 

readers). It will be

seen by every man in your community who can afford to buy 
a watch. Some of them will be interested. Are you a HOWARD dealer ? 

Do the people ot

your locality know that they can find the HOWARD at your 
store ?
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"THE WARWICK"
Our New Thin Model is the most perfect drink-
ing cup ever offered to the trade.
An ideal cup for every traveler, and must be
seen to be appreciated.
Made in and 5-oz. sizes. Plain, English
Thread, Engine Turned and Engraved.
Sterling only.

Write Us For Sample

WARWICK STERLING CO.
36 GARNET STREET PROVIDENCE, R. I.

01.

Ask your jobber to show some of our snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST

7396 Eng.

7639 Sap.

7729

7698 Eng.

7716

TRADE

•

MARK

ORDER 1 HESE. GOODS BY NUMBER THROUGH YOUR JOBBER

T. G. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond  'F"
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RINGS
FOR COLLEGES AND SCHOOLS
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WE are illustrating herewith a few designs of Rings
for Colleges and Schools. They are made with or
without enamel in 10K. or 14K. gold and in sterling

silver. The prices of these Rings are regulated by the
quantity and quality. Prices furnished on application.
In ordering always be sure to state size, quantity, quality,
and if enameled state color.

SEND FOR FREE RING SIZING CARD

THE KINNEY COMPANY
Makers of College Jewelry, Badges and Metals

PROVIDENCE •••• RHODE ISLAND

AIMIMMIP.M■LUM-

4rtioti]c 'getter Eurwjzq

Sent Aostpaid 10 any part of lhe world on
receifil of price, $6.00 (41 5s.)

In these days of wealth, lavish expenditure on objects of
art and critical purchasing, there is special demand for skilled
engravers. For this reason there is special timeliness in the
publication of the great work

HORNIKEL'S
ENGRAVERS' TEXT=BOOK

This portfolio represents the standard of excellence in
letter engraving, and is a mine of suggestion for the high-class
Jeweler and all who wish to combine style with artistic execu-
tion. It consists of sixty-one page plates of letters and mono-
grams, pretty patterns, and all manner of combinations.

The Keystone Publishino- C 8)9 8 8 North tl  PHILADELPHIA PA• TT- 13 19,1 Street,
6 ". Room 1201 Heyworth Building, CHICAGO
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/HOLDS TT HHE ET RPA ID NE FASTN
This Snap Safety Catchmor
is a simple and ingenious
device which absolutely
prevents the pin from
coming unfastened by
accident. This catch is
applied to all our card
jewelry.

It counts with the cus-
tomer, because it dispels
the fear of loss.

(Enlarged Illustration Snap Safety Catch)

All our Card Jewelry is 10 Karat Gold throughout all parts—stems,
catches, and backs in the same quality as the face.

BROOCHES, BAR PINS, SCARF PINS, VEIL PINS, FRILL PINS,

PIERCELESS EAR DROPS, EAR SCREWS, STUDS, DRESS SETS,

COLLAR SETS, CUFF PINS, ETC.

ASK YOUR JOBBER

OSTBY 63 • BARTON CO.
PROVIDENCE RHODE • ISLAND

friAIDEltia 424 50u-TH
LANE cBROADWAY'
NEW YORK, LOS ANGELE5

- • • e...3!' CAL,. -------,

"Everything in Rings

31 ,JVOIZTT-T
5TATE -5T.
CHICAGO
IL L .

"Ask Your Jobber
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RICH a' MER-C
FOR THE

JEWELERS PLEASE NOTE

That we have just added to

our present extensive line a

complete new line of Jewel

Cases, Puff Boxes, Glove

and Handkerchief Cases,

Etc. Send at once for new

illustrated sheets which can

be inserted in our present

Catalogue. We manufacture

this line in both Engraved

and CUL

Uhe S. D. BeenTg 
NEW YORK SALESROOM: 38 Murray Street

IkT
SPRIING

CUT GLASS
TRADE,

If your files do not contain

one of our No. 50 Catalogues

and Assortment Sheets

send for one at once. You

can order from this Catalogue

equally as well as from

samples. We guarantee our

glass to be exactly as illus-

trated. Our Motto is Quality

and Price.

LOOK FOR "BERGEN"
TRADE-MARK

melriNIIAINeOFFICE AND FACTORY .

9 Connecanc1.13.11
SALESROOM: 10 South Wabash Avenue
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:: CHICAGO

TRADE
11 VP

MARK

" We Make for the Spring Trade
Pendants, Slipper Buckles, and

Silk Fobs. A most salable line

of Bracelets and Vanities in

Bristol Silver and Gold Plate."

" We Make for the Spring Trade

Apimmor Sterling Silver Front Sash Pins,

-44 17c...‘11,44116 Bristol Silver Sash Pins, engine

turned and plain. Ear Rings

with and without Drops."

STERLING FINISH

S30/5

Solid Gold Front Crosses SPRING LINE IS
NOW BEING SHOWN

LOOK
FOR
OUR
TRADE

MARK
ON

EVERY

PIECE
5278 S.

LOOK
FOR

OUR
TRADE

MARK
ON

EVERY

PIECE

Hand Engraved. Some new dainty patterns. These illustrated are but a few of a very large line.

Order by number of your JOBBER

Ira W. Smith, Pacific Coast Agent
Broadway Central Building, Los Angeles

S 932

3053 3001

Smith & Crosby
FACTORY 

Attleboro, Massachusetts

LTA Plia it a k a A Ala 11

3004

TR ADE
PP

C

MARK

BRISTOL SILVER
is a fine white metal, heavily
silver plated, sterling finish, not

easily dented. More durable

than sterling silver.

ATTLEBORO, MASSACHUSETTS

Silversmiths and Makers of

Sterling Plated Ware, Leather Fobs, Novelties, Etc.

"Cigarette Cases and Match Boxes
With each order for Match

Boxes that carries safety paper

matches we will furnish matches

free."
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Patented
Safety Guard
Bracelets

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
BeadNeck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

%rink!, ...!"140110.1.0.4*1;94■0400,00.. • -• •- .

Emblem Goods
Pocket Knives
Silver and Gold
Match Boxes

Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

Fine Platinum
Work of Every
Description

The Largest Manufacturers of Gold Jewelry in the World

POPULAR PRICES

33 — 43
GOLD ST.
NEW YORK

MAKERS OF

• jCiteLft

127e

JOBBING TRADE EXCLUSIVELY ,

March 15, 1912 THE KEYSTONE

What Is a Patent and
What Protection Does It Grant?

Arraignment of the Patent Laws by an In-

ventor—Necessity of New Protective Legis-

lation—Invention Discouraged

Special contribution to THE KEYSTONE by R. J. BERTHOUD,
Swanton, Ohio

I have read the article in your January 15
issue of THE KEYSTONE entitled "What Is
a Patent and What Protection Does It
Grant?" and in reply I beg to say I
quite agree with the Scientific Ameri-
can that the wording of a United States
patent grant is misleading. I beg to
go further and say that if it were the
case of a private citizen instead of the
United States government, this method
of doing business would not be toler-
ated. For instance, in my patent, No.
831,137, the United States government
purports to grant to me for the term
of seventeen years the exclusive right
to make, use and vend said invention
throughout the United States and the
territories thereof, while, in fact, it is
nothing more nor less than a prima
facie evidence of the right to exclude,
by law, others from making, using or
vending my patented device. And
should the wealthy shade roller manu-
facturers feel disposed to infringe on
my patent (knowing my financial con-
dition would not allow me to litigate at
a cost of $175 per day), it would, un-
doubtedly, do so without hesitation.
No, indeed, a United States patent

does not protect, and in many instances
it is not worth the paper it is written
on. It is true, in cases where patent
owners are wealthy (which is a small
percentage) and are often favored
with special privileges, a patent affords
a valuable and encouraging means to
scare, by threatening infringement suits
and litigation to exclude others from mak-
ing, using and vending a patented device,
and by dilatory tactics wear out an inventor
not so fortunate. On the other hand, to an
inventor who is, unfortunately, almost in-
variably unable to protect him-
self, a patent is a mere mock-
ery. It not only fails to
protect, but only gives him a
useless right to litigate.
For instance, in the famous

Selden case, where the cost of
taking testimony and present-
ing it to the court was upward
of $150,000, if the owners of
that patent were unable to
protect themselves, what ben-
efit would they have derived
from owning the patent?
Under the present circum-

stances, what incentive is
there for inventors not in a
position to protect themselves
to get their ideas patented?

I know a person who has an
idea which, I believe, would
revolutionize a certain in-

dustry, but not being able to protect him-
self and knowing that a patent does not
protect, but simply gives a prima facie evi-
dence of a useless right to litigate, he does
not care to expose his idea by securing let-
ters patent, only to, at his expense, be ex-
ploited by and add more wealth to a rich
and unscrupulous patent trust.
Would it not be wise for congress to

enact some real progressive and democratic
laws ? Enact a law causing the patent office
to clearly define what part of a drawing of
an idea described in a patent an inventor
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An Enterprising
Japanese Jewelry Firm

New Office Building Illustrates Progress of

This Well-known House—American Watch

and Jewelry Lines Handled Extensively by

the Firm

The progress made by Japan in the past
quarter of a century has been the wonder
and admiration of the world. Alike in the
arts of war and the pursuits of peace, the

sturdy Japanese have forged to the
front until today her statesmen, war-
riors, merchants and artisans have
proved their right to rank with the
greatest of other nations. Even in
the jewelry trade Japan has made
wonderful strides, and can boast of
some of the most progressive mer-
chant jewelers as well as the most
gifted workers in the precious metals
in many respects ; in fact, the art
craftsmanship of the Japanese is
unique and unapproached by the
skilled workers in other nations.
An impressive illustration of the

progress being made in the jewelry
trade of Japan is furnished in the pic-
true herewith, showing the new office
building of J. Osawa & Co., Kyoto,
an enterprising firm of general export-
ers and importers, who have intimate
business relations with some of the
largest American manufacturers in
their lines. The progress and modern-
ism in architecture which the new
building represents will best be appre-
ciated by comparing it with the old and
smaller building adjoining. It will be
seen that the new structure is of im-
posing proportions in comparison, and
architecturally beautiful.
While the headquarters of this firm

are located in Kyoto, they have branch
offices in Tokyo, Osaka and Kobe in

Japan, and also in Hong-Kong, China, and
in Sydney, Australia. The firm is thus en-
abled to cover the oriental field quite thor-
oughly, and to attend to the wants of the
trade very effectively. They have done

much to spread the fame of
Japanese products, especially
in the matter of arts and
crafts, throughout the world,
and they have also done much
to acquaint the Japanese peo-
ple with the products of the
other industrial nations, par-
ticularly the United States.
The second illustration shows

an interior view of the office
of the head of the firm, whose
business capability, progres-
sive ideas and enterprise have
made him one of the most
noted merchants of the east.
The new offices are equipped

with every modern device
which has proved serviceable
in the methodic management
of a large and rapidly grow-
ing business.

NEW OFFICE BUILDING OP J. OSAWA & CO., KYOTO, JAPAN

has full claim on, and then stand ready to
protect inventor from patent litigation dur-
ing life of patent, so a dealer and consumer
need not hesitate to sell and use a patented
device for fear of infringement suits?

INTERIOR VIEW OF OFFICE OF' J. OSAWA, HEAD OF THE FIRM
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CROSSES, FOBS, TIE CLASPS
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SOLID GOLD FRONT GOODS that you can dep2Ad
upon make an appropriate EASTER GIFT.

We make the following in SOLID GOLD FRONT

BAR PINS
SCARF PINS
CUFF PINS
COLLAR PINS

WAIST SETS CUFF LINKS
CROSSES COAT CHAINS
TIE CLIPS COAT CHAIN TOPS

FOBS

Ask your jobber to show our line. Trade-mark stamped
on both cards and goods.

ORDER BY NUMBER OF YOUR JOBBER

Trade

51•14
Mark

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO MASS.
Trade Mark Registered in United States and Canada

Trade

Mark

CUT GLASS

yOUR customers
appreciate the

value of Libbey
reputation.
Do you make the
most of it?
Display Libbey Cut
Glass.
Talk about it.
You will find your
patrons immediately
responsive.

Salesroom at Factory

The Libbey Glass
Company

Toledo • Ohio

March 15, 1912 THE KEYSTONE

Science and Art of Window Display Analyzed

The Factors

Address by C.

Regulating Display—Principles and Laws of Window Trimming.
Essentials in Attracting Attention

S. NORDLIE, Salesman Western Clock Manufacturing Company, before Minnesota
Retail Jewelers' Association

It's surprising how much science there is

to business nowadays and how far mer-

chants get into harmony with the immutable

laws of trade. Strange how psychology has

worked itself as a most important factor in

business-building.
In my wanderings over the country I can

tell at once the "type" of man who directs a

business by just looking into the windows

of the establishment. There is stamped a

man's personality, indicating his knowledge

of human nature, reflecting his process of

thinking, whether logical or disorderly. The

"window display" has crystallized his ideas

—the contents of his mind.
Do you know that some department

stores, with good reason, spend up to

$4o,000 a year for scientific window dis-

play? They employ experts who penetrate

deep into the "kingdom of mind" to learn

how to give it, for it is recognized that every

sale transaction first takes place in the mind.

The exact processes by which people are

influenced to make purchases are known to

a certainty. The "sea of thought" can be

harnessed and controlled.

Inexorable Laws of Business

There are absolutely as inviolable laws

in business as in nature. "What you sow

you reap." If ignorance misdirects, chaos

and failure are the results. Today "chance"

is eliminated from business—it's the sur-

vival of the "knowers and doers," the scien-
tific merchants. You are doing business

with humanity ; therefore, it is essential that
you understand human nature.
The mind of man is man. What do you

know about it ? It has been only in recent

years that analysis and classification of the
mind have been made and that knowledge
employed to advantage in business. Man
posesses certain qualities, collectively be-

longing to the intellect, emotion and body,

that govern their functioning and all are
controlled by the mind. You can make
them all vibrate, respond to you, if you
know them as well as a musician knows
where the tones lie in his instrument. By
knowing you can produce harmony, not dis-
cord, in the people you aim to reach.

Scientific Window Displays

My experience has been chiefly along the
line of designing "advertising window dis-
plays." There is a science to that besides
art.

Scientific window displays embody three
fundamental principles of getting attention,
arousing interest, creating desire, and all
supported by underlying laws.
The laws of a window display are as

follows :

Principles. Laws.

Getting attention.
(Holding mind.)

Arousing interest.
(Agitating mind.)

Creating desire.
(Impelling mind.)

I. Light.
2. Motion.
3. Color scheme.
4. Mass.
5. Utility.
6. Seasonableness.
7. Taking advantage of

public opinion cre-
ated by advertising.

8. Location.
9. Arrangement.
to. Position.
II. Sound or silence.

Revealing values.

Personal suggestions.

Let me explain the chart to you. In
using light you are playing on a primary
human instinct. Observe where the crowd
congregate—on Broadway promenade over
100,000, while on the dark streets a block
away they can be counted on your fingei-s.
Even the arc lights verify the attraction of
light, if you will glance up at the myriad
insects hovering about it on summer nights.

The Chart Explained

I need but motion in any direction to get
attention. The law of color harmony is a
science in itself. There is much art in the
use of color. The color or colors to use can
only be determined when associated with
the things to be displayed and the tempera-
ments of the people would be most likely
to purchase them. If for cultured people,
use simple display, artistically arranged
colors of a soft and quiet contrast. The
nearer you get to the people of the soil,
choose colors that are heavier and stronger,
always scaling the graduation with the
article displayed. Small articles should
have light color support. Big articles
should have heavy color support. Remem-
ber the article is to get the attention, not
the display.
The importance of the laws of light, mo-

tion and color scheme as a medium to
attract attention is revealed by the enormous
expenditure, approximating $ioo,000 a
night, by the large advertisers who use elec-
trical display in the various cities. I need
but motion in any direction to get attention.

629

Mass I want to place particular stress
upon, for in its analysis I must tell you an
axiom of physics, which is that every inor-
ganic substance in this universe is held
together by the reciprocal attraction of its
units (molecules) upon one another. The
greater the mass the greater the attraction.
Sizes and distances, ratios and proportions
are subjects to give consideration to in win-
dow display.

What Should Be Displayed

Utility. What should be displayed ? Dis-
play that which is of greatest use to the
greatest number. Necessities become lux-
uries, that which comes within the means
of the masses instead of the higher classes.
The object should be to "catch" everybody
and get them into your store, where you can
personally take control of their minds.
Everybody passes your store; compel them
to come in, to get acquainted with you and
your merchandise, service and saving. They
only form half a judgment from your win-
dow, just enough to influence them to "step
in" or "stay out."
Sound hardly need be commented upon.

To me the most impressive sounds are the
musical cadences of the human voice. It is
difficult to put this law into operation—
sometimes silence is a greater force.

Location. Get as near the center of grav-
ity, the hub of commerce, as possible, for
you have there hundreds of agencies co-
operating in enterprising ways for mutual
success.

Seasonableness. There are seasons in
your business that make special offerings of
particular classes of merchandise the most
salable. Easter, graduation time, vacations,
national holidays, religious holidays and
many other special events call for special
displays. I hardly need comment on the
advantage of harnessing to your business
the public opinion created by the national
advertisers.

Position. Make your display accommo-
date itself to the passers-by ; get it
within their sphere of vision, not mak-
ing it necessary for them to stoop down to
make inspection. Displays should be built
up, so that from across the street people
could discern what is shown in the window.
The window should be apportioned off or
mapped out, for different parts of the win-
dow have varying degrees in value. The
center .always is the choicest position, and
there your leaders should be shown or the
strongest appeal in the shape of a sign set.

Importance of Arrangement

Arrangement must have the true artistic
touch. At that pastime you must awaken your
sensibilities; you must feel that that active

(Continued on page 631)
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SOLID GOLD FRONT GOODS that you can dep2eild
upon make an appropriate EASTER GIFT.

We make the following in SOLID GOLD FRONT

BAR PINS
SCARF PINS
CUFF PINS
COLLAR PINS

WAIST SETS CUFF LINKS
CROSSES COAT CHAINS
TIE CLIPS COAT CHAIN TOPS

FOBS

Ask your jobber to show our line. Trade-mark stamped
on both cards and goods.

ORDER BY NUMBER OF YOUR JOBBER

Trade

Mark

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO MASS.
Trade Mark Registered in United States and Canada

Trade

Mark

CUT GLASS

YOUR customers
appreciate the

value of Libbey
reputation.
Do you make the
most of it?
Display Libbey Cut
Glass.
Talk about it.
You will find your
patrons immediately
responsive.

Salesroom at Factory

The Libbey Glass
Company

Toledo -:- Ohio

J
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Science and Art of Window Display Analyzed

The Factors

Address by C.

Regulating Display—Principles and Laws of Window Trimming.
Essentials in Attracting Attention

S. NORDLIE, Salesman Western Clock Manufacturing Company, before Minnesota
Retail Jewelers' Association

It's surprising how much science there is

to business nowadays and how far mer-

chants get into harmony with the immutable

laws of trade. Strange how psychology has

worked itself as a most important factor in

business-building.
In my wanderings over the country I can

tell at once the "type" of man who directs a

business by just looking into the windows

of the establishment. There is stamped a

man's personality, indicating his knowledge

of human nature, reflecting his process of

thinking, whether logical or disorderly. The

"window display" has crystallized his ideas

—the contents of his mind.
Do you know that some department

stores, with good reason, spend up to

$40,000 a year for scientific window dis-

play ? They employ experts who penetrate

deep into the "kingdom of mind" to learn

how to give it, for it is recognized that every

sale transaction first takes place in the mind.

The exact processes by which people are

influenced to make purchases are known to

a certainty. The "sea of thought" can be

harnessed and controlled.

Inexorable Laws of Business

There are absolutely as inviolable laws

in business as in nature. "What you sow

you reap." If ignorance misdirects, chaos

and failure are the results. Today "chance"

is eliminated from business—it's the sur-

vival of the "knowers and doers," the scien-

tific merchants. You are doing business

with humanity ; therefore, it is essential that

you understand human nature.
The mind of man is man. What do you

know about it ? It has been only in recent

years that analysis and classification of the

mind have been made and that knowledge

employed to advantage in business. Man

posesses certain qualities, collectively be-

longing to the intellect, emotion and body,

that govern their functioning and all are
controlled by the mind. You can make

them all vibrate, respond to you, if you

know them as well as a musician knows
where the tones lie in his instrument. By

knowing you can produce harmony, not dis-

cord, in the people you aim to reach.

Scientific Window Displays

My experience has been chiefly along the

line of designing "advertising window dis-
plays." There is a science to that besides

art.

Scientific window displays embody three
fundamental principles of getting attention,
arousing interest, creating desire, and all
supported by underlying laws.
The laws of a window display are as

follows:

Principles.

Getting attention.
(Holding mind.)

Laws.
I. Light.
2. Motion.
3. Color scheme.
4. Mass.
5. Utility.
6. Seasonableness.
7. Taking advantage of

public opinion cre-
ated by advertising.

8. Location.
9. Arrangement.
To. Position.
II. Sound or silence.

Arousing interest.
(Agitating mind.) Revealing values.

Creating desire.
(Impelling mind.) Personal suggestions.

Let me explain the chart to you. In
using light you are playing on a primary
human instinct. Observe where the crowd
congregate—on Broadway promenade over
100,000, while on the dark streets a block
away they can be counted on your fingers.
Even the arc lights verify the attraction of
light, if you will glance up at the myriad
insects hovering about it on summer nights.

The Chart Explained

I need but motion in any direction to get
attention. The law of color harmony is a
science in itself. There is much art in the
use of color. The color or colors to use can
only be determined when associated with
the things to be displayed and the tempera-
ments of the people would be most likely
to purchase them. If for cultured people,
use simple display, artistically arranged
colors of a soft and quiet contrast. The
nearer you get to the people of the soil,
choose colors that are heavier and stronger,
always scaling the graduation with the
article displayed. Small articles should
have light color support. Big articles
should have heavy color support. Remem-
ber the article is to get the attention, not
the display.
The importance of the laws of light, mo-

tion and color scheme as a medium to
attract attention is revealed by the enormous
expenditure, approximating $ioo,000 a
night, by the large advertisers who use elec-
trical display in the various cities. I need
but motion in any direction to get attention.
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Mass I want to place particular stress
upon, for in its analysis I must tell you an
axiom of physics, which is that every inor-
ganic substance in this universe is held
together by the reciprocal attraction of its
units (molecules) upon one another. The
greater the mass the greater the attraction.
Sizes and distances, ratios and proportions
are subjects to give consideration to in win-
dow display.

What Should Be Displayed

Utility. What should be displayed ? Dis-
play that which is of greatest use to the
greatest number. Necessities become lux-
uries, that which conies within the means
of the masses instead of the higher classes.
The object should be to "catch" everybody
and get them into your store, where you can
personally take control of their minds.
Everybody passes your store ; compel them
to come in, to get acquainted with you and
your merchandise, service and saving. They
only form half a judgment from your win-
dow, just enough to influence them to "step
in" or "stay out."
Sound hardly need be commented upon.

To me the most impressive sounds are the
musical cadences of the human voice. It is
difficult to put this law into operation—
sometimes silence is a greater force.

Location. Get as near the center of grav-
ity, the hub of commerce, as possible, for
you have there hundreds of agencies co-
operating in enterprising ways for mutual
success.

Seasonableness. There are seasons in
your business that make special offerings of
particular classes of merchandise the most
salable. Easter, graduation time, vacations,
national holidays, religious holidays and
many other special events call for special
displays. I hardly need comment on the
advantage of harnessing to your business
the public opinion created by the national
advertisers.

Position. Make your display accommo-
date itself to the passers-by ; get it
within their sphere of vision, not mak-
ing it necessary for them to stoop down to
make inspection. Displays should be built
up, so that from across the street people
could discern what is shown in the window.
The window should be apportioned off or
mapped out, for different parts of the win-
dow have varying degrees in value. The
center .always is the choicest position, and
there your leaders should be shown or the
strongest appeal in the shape of a sign set.

Importance of Arrangement

Arrangement must have the true artistic
touch. At that pastime you must awaken your
sensibilities ; you must feel that that active

(Continued on page 631)



Watches
Note the
illustration of
a modern and
practical
watch
Indicator,
thoroughly
reliable, and
accepted as a
success from
the first.

The little bit
on the dial

at the figure
12, and the
little hand

tell the
number of
hours the
watch has

run since last
winding.

Order This Clock
At Once

BE THE FIRST IN YOUR CITY TO
HAVE THE BEST ADVERTISEMENT

MONEY CAN BUY

Enlarged Illustration

This Clockwill put your
name before the public
and create more talk
than any one thing, and
it will last a lifetime.

Beatrice, Neb., Feb. 22, 1912.
Brown Street Clock Co.

Monessen, Pa.

Gentlemen:—The Clock was a
big surpr_.e to everybody. Dur-
ing the extremely cold weather
(25 below zero) it kept perfect
time.

Yours truly,

ARKWRIGHT KENNEDY CO.

Raton, N. M., Feb. 28, 1912.
Brown Street Clock Co.

Monessen, Pa.

Gentlemen:—I bought a Brown
Street Clock last fall and it does
not vary over five seconds a
week. The best timepiece I have.

Yours truly,

F. C. HELT.

Rockford Indicators, in 17 jewel complete watches now ready for imme-
diate shipment. We are booking orders now for Rockford Railroad
Indicator 21 jewel watches. Send for full discription and particulars.

Riverhead, N. Y., Dec. 25, 1911.
Brown Street Clock Co.

Monessen, Pa.

Gentlemen:—E veryb ody
speaks about "Burnite's Clock."
Even the town has agreed to
light same all night. Refer to me
at any time.

Yours truly,

WM. BURNITE.

Price of clock, like
cut, fitted with opal
ribbed dial and flash-
light electric sign,

$200.00

Illustration of Actual 16 size

ROCKFORD WATCH COMPANY
Manufacturers of High-grade Watches

ROCKFORD ILLINOIS

March 15, 1912 T1-IE

Points in Jewelry Salesmanship

The Merchandise, the Customer and the Sales-
man—Valuable Suggestions with Instructive
Illustrations

By FRED S. NORTH, with Bedjamin T. and W. F. Ash,
Binghamton, N. Y.

These are a few of the many phases of
the profession of salesmanship (I say pro-
fession, for he who qualifies as a scientific
salesman surely considers it as such) that
appeal especially to me, but as there are
many experts who have contributed articles
through these columns it is with hesitancy
that I write.
The first is the merchandise. Let us con-

sider what the average jeweler carries in
his up-to-date store, and we will readily
concede the fact that it is, indeed, within
these four walls that the largest amount of
gifts are selected. We know that the
cherished gift of a lover to his sweetheart
is here, of the husband to the wife, the
wife to the husband, the baby's gift, the
graduating gift, the wedding gift, the gift
of the seasons, comprising tokens of love
and friendship that do not fall into decay
in a fortnight, but are a lasting tribute of
the donors. With these few things in mind
the jewelry salesman has an unlimited field
in which to pilot his customer. It might be
well to speak a word here of the salesman
and his goods, and that one word would be
"loyalty to your goods."
The second point would be your cus-

tomer. Inasmuch as there are many people
moving about that you see once and never
see again, it behooves the salesman to be
able to read a few, if not all, the idiosyn-
cracies of his customer. You will not be
able to do it at first glance, but by giving
him a chance to express his views you can
readily guess what will appeal to him. I
think that the hardest sale I ever made was
one when two foreign girls wanted a wed-
ding gift, and they were so bashful that
they wouldn't say anything, nor give even
a hint of their likes or dislikes, but after
considerable perseverance they made their
selection on a cream and sugar in silver.
A short time ago a gentleman wearing a
U. C. T.. button handed me his watch, say-
ing that the bow repeatedly came out. I
asked him to leave it until the afternoon,
following which I asked him what I might
show him in our line. First he said he
needed no jewelry, but finally inquired
about a little case that was in the window
for holding soap, and I suggested some
things in the store that might possibly ap-
peal to him. I suggested a new traveling
set. He looked at them, was favorably in-
pressed, and purchased a high-priced one.
In the afternoon he called for his watch
and I noticed a very peculiar opal in his
ring, and thinking of another peculiar opal
matrix in a ring in a tray, I showed it to
him and asked him how he liked it. It was
mounted in a strap mounting that improved
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the stone wonderfully, and he swallowed
the bait, hook and line, remarking that now
he had one of the prettiest opals.
Another instance that might prove val-

uable to someone else was when a depart-
ment store proprietor brought a ring in to
be sized and re-rornaned. Knowing the the
man, I asked him what I could show him
in our line, to which he replied, "Nothing."
Then I proposed a thin model watch and
a "runabout" (there was an automobile
show here at the time and he is an auto-
mobile fiend), but he did say he wanted a
certain pair of cuff links which presented
an opportunity for a prospective sale, he
wanting a peculiar design worth about $300,
the order for which we expect to receive
forthwith.
Having considered the stock and the cus-

tomer, let us now consiler the man who
stands behind the case with his cheery
countenance, amiable disposition and glad
hand, not only to wait on you, but to satisfy
the customer with his purchase. There are
two kinds of men in this profession. There
are men who should join the circus (be-
cause they are showmen only) and the
salesman. A customer may come into the
store, his mind made up to purchase a
certain article at about a certain figure, and
because of the inability of the "showman"
to properly display and intelligently tell of
his wares, the prospective customer carries
his money away.
The lack of enthusiasm, indifference to

the customer because it is lunch hour, lack
of confidence in value asked for his goods,
have driven many "greenbacks" to the
competitor's cash register. If a line has
no merit do not try to handle it, but if it
has it behooves all concerned to see that the
goods are placed as attractively as they can
be displayed to the customer's consideration.
For instance, an agent for a cream sep-
arator was demonstrating in competition
with two other separators, and while his
separator was the best for largest amount
of cream, easy to operate, less parts to clean,
yet he failed to show up the actual talking
parts of his machine ; failed to get any en-
thusiasm aroused, and finally lost the sale.

Unlimited confidence in stock, proprietor,
customer and self are a few of the essen-
tials of a successful career as a professional
salesman. A complete knowledge of stock
by studying the catalogs, a growing knowl-
edge of customers, and a still greater knowl-
edge of self will help many a limited "show-
man" to the realm of the successful sales-
man.

Science and Art of
Window Display Analyzed

(Continued front page 13'A )

force that holds, influences and impels
people is at work in your window ; that al-
though in the silence it says nothing, yet
it persuades most eloquently.
Alarm clocks are well adapted for display

purposes, for the reason that their greater
mass means a greater attracting power.
Besides, you get attraction at minimum cost
and you are displaying things of utility and
within the means of the millions.
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A large general display—a little bit of
everything—has a negative value in that it
does not sell things. It is known that such
displays befog the mind. No definite im-
pression is made or pictures built in the
mind to agitate thought and impel action
—they are brainstorms that disconcert
thought. Therefore, the high-salaried ex-
perts, employed at such stores as Marshall
Field & Co., Chicago, and John Wana-
maker's, New York, who know that minds
can grasp but one thing at a time, secure
concentration and create desires by "spe-
cialty" displays—each window devoted to
units of a single class of merchandise.

Arousing interest is accomplished by re-
vealing values—hidden values—of the
things displayed. You and I and everything
have two personalities—an outer and an
inner one. The outer personality is appar-
ent, but often misleading. Forming judg-
ments and passing opinions from outer
appearances seems to be a very common
practice.
A personality is a summary of the qual-

ities that mark the value of individuals or
things. There are many good talking points
concealed in an article that the public doesn't
know about, and if brought to their atten-
tion might increase sales.

People don't as a rule buy anything they
don't know about, nor are they in the habit
of trading with merchants they don't know.
Therefore, if you and your merchandise
possess qualities that would establish and
sustain confidence, get them acquainted.
Let the good in you and your goods be
lighted up—it builds business.

Creating desire is gained by associating
with the above laws the vital force of mak-
ing statements of personal interest to the
public by the use of suggestion.

An Object Lesson for the Jeweler

A hardware dealer in a moderate-sized
Wisconsin town, whose windows always
rank among the first of the town in sales
value, pays great attention to the seasons of
the year in planning his displays. Last fall,
before the opening of the hunting season,
he made a special appeal to the sportsmen
of the town through his display of sporting
goods. Gotten up to represent a duck blind
on a lake, the center of attraction was a
duck boat floating among the rushes in imi-
tation water, containing a dummy hunter,
dressed in a well-advertised brand of water-
proof clothing, with a gun across his knees.
In the bottom of the boat was an array of
all the little things useful to the hunter, such
as duck calls, gun cleaners, shells, boots,
gun case, shell extractors and so on.

In the spring his window is aimed at the
fisherman, in the winter at the skater, and
so on. These one-subject windows attracted
a great deal of attention, not only to those
interested, but to others as well, because of
their novelty and pulling power. This dealer
found that his sales on these goods were 'way
beyond his best expectations, and, therefore,
evolved several other one-subject displays
to fill in the odd times.
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Meet the Mail Order Man
With His Own Weapon

One of the greatest problems confronting the Retail Jeweler today is how to
meet the competition of the mail order houses.

Do you know that millions of catalogs are sent out each year by concerns
who make a business of selling jewelry by mail? Do you know that one
Chicago mail order house is said to sell over a million dollars' worth of jewelry
by mail every year?

Do you know how much of this business comes from people who ought to buy
their jewelry from you ? You would be surprised to learn how many people in
your community buy their jewelry in this way.

What are you going to do about it? We say, " Meet Mr. Mail Order
Man with his own weapon." Let the Peninsular Engraving Company build
a catalog for you.

It need not be elaborate or expensive — we can furnish Peninsular Catalogs as
low in price as $ 1 5.0 0 per thousand copies— but it should be in keeping with the
size and character of your store.

Here is where we can be of great service to you— our many years' experience
building Peninsular Catalogs for Retail Jewelers is at your service. We can give
you expert assistance in compiling a catalog to suit your needs.

There is no means of advertising which will bring you favorably to the notice
of the people in your community — which will bring the people to your store
like Peninsular Catalogs.

Think of the advantage you have over the mail order house. We offer you the
one weapon you lack to match the only weapon the mail order man has. The
Retail Jeweler who uses Peninsular Catalogs is building up his own business and at
the same time forestalling the mail order man.

One of our representatives will be in your vicinity soon. We will have him call
and explain to you our great 1 91 2 plan. Write us today.

Peninsular Engraving Company
Builders of Catalogs for Retail Jewelers

104 Wayne Street Detroit, Michigan
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Material Growth in City Population—Walk & Son Will Move to New Quar-
ters—Heavy Snows Block Traffic and Hurt Business—A Hoodoo Watch

Indianapolis, March I.—The city directory for
1912, which will be issued this month, shows that
Indianapolis has a population of 260,715. The
figures, based on two and one-half persons to
each name appearing in the directory, shows the
city has gained 5,375 residents in the last twelve
months. The directory company reports a
marked decrease in the number of vacant dwell-
ings.
The Indianapolis .iutomobile Trade Associa-

tion has plans well under way for one of the
most successful exhibits of automobiles in the
history of the industry, March 23-30. Three
mammoth tents, erected in the three streets
around University Park, opposite the Federal
building, will be filled with $1,000,000 worth of
"motor flesh." This unique show will draw
thousands of visitors to the city.
The management of Julius C. Walk & Son

have made a formal announcement that they
will move about August 15 into a large and well-
lighted room, facing Washington street, in the
handsome new Merchants' National Bank build-
ing, now in the course of construction. The
Walk store will face Washington street, almost
directly opposite its present location. For over
fifty years this jewelry store has been an im-
portant feature of the business life of Indian-
apolis in practically its present location, on the
north side of Washington street, near Meridian.
That part of the time not passed in the exact
spot now occupied was spent one door west.
Thirty-five years have been spent under the pres-
ent roof. With the determination to open the
new store with a new stock, special prices will be
made on many articles.
The finest ruby in Indianapolis was recently

mounted by Ikko Matsumoto for the owner, a
local physician. This rare gem, of perfect color,
weighs 37A karats and is valued at $5,000. Mat-
sumoto mounted it in a ring fashioned from a
$20 gold piece. The design was plain, all hand
made, and of most perfect workmanship.
On March 15 To Kalon Shop will be removed

from the seventh floor of the Board of Trade
building to too North Pennsylvania street. The
Kisses Love, who conduct the shop, which was
started in a small way about two years ago, will
have an opening, when their friends and the
public will have an opportunity to admire a beau-
tiful display of metal, pewter, jewelry, antiques,
arts and craft wares, and all manner of art
goods.
Mr. Tanner, recently with the R. W. K. Com-

pany, of Chicago, has taken a position with the
I. Grohs Company and will represent that com-
pany on the road.
Leroy B. Miller, one of the house salesmen, has

been given the position of city salesman for
Baldwin-Miller Company. He is popular with
the trade and sure to "make good."
The Eppert Jewelry Company, of South Illinois

street, will shortly open a branch store on North
Illinois street, opposite the Claypool Hotel. Mr.
Hokins is manager of the Indianapolis branch
of the business, which is also.established in Min-
neapolis.
Charles Mayer Sr., of Charles Mayer & Co.,

left March 7 for an extended trip to Panama
and Central America.
C. W. Lauer & Co. have installed several hand-

some new pieces of store furniture and fixtures
and completely rearranged the salesroom. The
change is pleasing to the eye and more convenient
to both the customer and clerk.
Miss L. Markle has recently been added to

the office force of Hoffman & Co., material job-
bers, in the State Life building. Mr. Hoffman
reports trade as very good, especially on watch
materials.
Albert G. Berg, of the firm of Berg & Graf,

50 Virginia avenue, was recently elected vice-
president of the United German Societies of In-

dianapolis, which is affiliated with the national
society. Otto Graf, of the same firm, is again
able to do bench work. During the very cold
weather of last month Mr. Graf slipped on the
icy sidewalk anil dislocated his shoulder.
The condition of Mark C. Davis, one of the

oldest jewelers in this city, is considered very
precarious. His manufacturing shop, 18% North
Meridian street, has been closed for several
months.
J. P. Mullally, a Monument place jeweler and

diamond dealer, has presented a handsome gold
watch as a prize in a local Catholic newspaper
contest.
Frank Burton, of the Burton Jewelry Company,

spent some time last month .at Kokomo, Ind.,
where the Burton brothers conduct a branch
store. He says considering the extremely cold
weather and the quiet trade conditions in all
lines he found business very fair.
Joe Schreder, jeweler and assistant watch-

maker with A. B. Wahl, on South Meridian
street, is one of several successful young jewelers
who began their trade under F. M. Herron, who
recently retired. It has always been considered
a good recommendation to have been "one of
Herron's boys."
Oliver M. Artes, representing The Keystone

Watch Case Co. and the Howard Watch Corn-
pany, visited the Indianapolis trade the first of
the month. Mr. Artes is first vice-president of
the Indiana Retail Jewelers' Association and is
working hard for the success of the annual meet-
ing to be held at South Bend, Ind., June 17. He
has found the members all over the state very
much interested and thinks everything points to
a rousing convention next June.
William Weickman, 952 South East street, is

nicely fixed in the well-lighted storeroom which
he built on the front of his residence. He is
finding work very plentiful but sales a little slow.
Charles B. Dyer has completed a beautiful line

of gold and silver pendants and rings in repousse,
all hand made, and bearing the stamp of artistic
designs and finished workmanship that has given
Mr. Dyer far more than a statewide reputation.
Mr. Dyer made a recent trip to Culver Military
Academy, on Lake Maxinkuckee, Ind., and se-
cured a large order for class pins, emblems, etc.
Reinhold Kluger, a son of C. R. Kluger, the

Fountain Square jeweler, has learned the jewelry
and clock trade and will take up the watch trade.
His ambition is to be as good a watchmaker as
his father. C. R. Kluger learned his trade under
Charles F. Artes, the widely known jeweler of
Evansville, Ind.
E. M. Stevenson, manufacturing jeweler at

181/2 North Meridian street, has secured the
contract to make all the goods handled by the
Miniature Emblem Company, of this city. The
company, of which A. Gebhardt is general man-
ager, deals in lapel buttons, one-fourth of an
inch in diameter, of all the fraternal societies.
Mr. Stevenson has recently issued a cataleg of
his own of eastern star emblems. He has been
very successful with an eastern star La Valliere
that is very attractive in design.
Among the visitors at the Douglas School of

Engraving last week were J. E. Booth, of Tipton,
Ind., and E. H. Fischer, general manager of the
Columbia Interstate Jewelry Company, of Louis-
ville, Ky. Both visitors are graduates of the
school.
H. G. Breidigan, watchmaker for the Cloud

Jewelry Store, at Montpelier, Ind., is taking a
course of engraving under Mr. Douglas. The
Cloud jewelry store has been conducted by Mrs.
Cloud since the death, several years ago, of her
husband, Cary Cloud.
M. H. Douglas, one of the best known material

men in this state, is a great admirer of THE KEY-
STONE. For thirty years he has not missed read-
ing a single copy. He has been a subscriber,
except when his business kept him too much on
the move to have a settled address, since the
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magazine was started. Mr. Douglas says that
when he was on the road he never failed to find
the latest copy and read it from cover to cover.
Since the rheumatism has made traveling almost
impossible for him, Mr. Douglas has been con-
nected with his son's (L. R. Douglas) school of
engraving in the Baldwin block, in this city.
The last of February was a season of con-

gratulations about the store of Fletcher M. Noe,
on North Illinois street. Charles Schneider, head
salesman, got tired of riding on the interurban
line to Shelbyville, Ind., so persuaded one of the
popular young ladies of that city, Miss Mary
Bassett, to become his bride. About the same
time J. Mitchell, jeweler with Mr. Noe, received
a visit from the stork. It is a fine baby girl.
THE KEYSTONE wishes to extend congratulations
to all parties concerned.
Jack Rogers, probably the oldest jeweler and

watchmaker in this city, has been confined to his
home for several months. Within the last few
weeks his illness has grown quite serious. Mr.
Rogers has conducted a watch repair business
in connection with the jewelry and optical bus-
iness of his daughter, Mrs. Stella Rogers-Cropper,
on North Illinois street.
Ernest Newlin has fitted up very complete op-

tical quarters in connection with the Indiana
Jewelry Company on West Washington street
and Kentucky avenue.

Charles M. Smith, of W. F. Nickerson & Co.,
Boston, was in the city the first of March inter-
esting the trade in a fine line of 1912 Christmas
cards and novelties. He reports business as very
good.
The dissolution of the partnership of Fogas

Brothers was made last November, Fred C. Fogas
taking the branch store at 1109 South Meridian
street, and George A. Fogas continuing at the
main store, 546 Massachusetts *avenue. This
store has just undergone alterations that have
reduced both the floor space and the rent, leaving
a very good-sized room, well adapted to the bus-
iness.
Clyde Wilkinson recently purchased the jewelry

business of William Painter, at East Peru, Ind.
Dan Rosenbaum, of D. & J. Rosenbaum, An-

derson, Ind., was a welcome buyer on this market
last month. It was the first opportunity many
of his trade friends had had to congratulate him
upon his recent marriage.
During a destructive fire at Noblesville, Ind.,

the first part of February, Arthur Ridgeway suf-
fered a $3,000 loss on his jewelry store and stock.
W. F. Kessler recently succeeded Howard F.

Harger in the jewelry business at Clinton, Ind.
George Lawrence Buchanan, an old bachelor of

Jeffersonville, Ind., dropped dead of heart disease
February 25. At the time of his death Mr.
Buchanan was wearing a handsome gold watch
of English make, more than too years old, and
previously worn at the time of the sudden death
of two members of the same family. The grand-
father was fatally injured in a runaway accident
at New Orleans while wearing the watch. The
next owner of the watch was killed in a railroad
wreck in Kentucky. The brother who has just
inherited the fine old timepiece refuses to wear
it, confessing that he is superstitious.
The host of trade friends in Indiana of W. F.

McCoombs regret that his new position in the
Chicago office of the Waltham Watch Company
will necessitate the discontinuance of his regular
calls, but trust he will get back to his native
"Hoosierdom" at least occasionally.

C. K. McKain, jeweler and optician, of Kokomo,
Ind., made a business trip to Cincinnati last
month.
Lammers & Kreke, Huntington, Ind., opened

their spring season March i with a well-adver-
tised bracelet sale.
The notable feats in microscopic engraving that

have lately appeared in this journal recall a
notable feat in drilling that was accomplished
by a watchmaker seventy-seven years old. God-
frey Dold, an expert watchmaker at Madison,
Ind., drilled a hole lengthwise through a No. 7
sharp sewing needle. This remarkable feat was
successfully undertaken just to prove that MT.
Dold could do better than a man who had drilled
a hole through an ordinary pin. The Dold needle
is carefully preserved and will be a valued heir-
loom in his family.



Tie Your Store to
this famous
trade mark

Sure It's
Different

—the most universally known watch
trade mark in the world—in fact, the
best known trade mark that applies
to any article that is sold by the
jewelry trade today.

A trade mark that is and has been
for years nationally advertised-

-that makes the people come in and ask for
"the watch that runs in the cake of ice"—

—that.has aroused more human curiosity and
general interest than any other trade mark--

—that is convincing proof of the accuracy and
durability of the watch it stands for-

-that the public always associates with high:
grade jewelers, for it has always been adver-
tised in that way and is always sold that way.

Today is the time to "tie up" to this trade
mark—every day lost means an opportunity lost
to cash in on it.

Learn about our latest plan for making the
dull seasons busy.

SOUTH BEND
WATCH CO.

Makers of Master
Time Pieces.

CASES THAT STAND THE TEST

SOUTH BEND, IND.

Don't be surprised if yOu find
our catalogue something out of
the ordinary. That's the beauty
of it. There are a lot of ideas, a
lot of suggestions, a lot of recom-
mendations in the GREAT
AMERICAN JEWELER'S
CATALOGUE which may
surprise you as much as was a
certain druggist who received
an order over the telephone
something like this: "Send up
some liniment and cement,
quick," shrieked a childish voice.
"What's that?" asked the
druggist, "liniment and
c e in e n t ? " "Yes," was the
answer. "Maw's broke the
pitcher over paw's head." It's
the doing of things in an
unusual way that's made the
GREAT AMERICAN. Just
a postal—that's all.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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Cold Weather Still Delays
Gustave Fox Company
License Revoked—The

T E

CINCINNATI

KEYSTONE 635

Activity—Jewelry Firms to Seek New Quarters.
Install New Plating Plant—Itinerant Auctioneers'
Bowling Contest

•
Cincinnati, March 12.—Conditions among the

wholesalers of Cincinnati are following the nor-
mal course for this time of the year. There is
no rush, yet orders are coming in with a regu-
larity which is in itself a very good sign. Sales-
men in from the road report a favorable business
with prospects for a successful season. In Cin-
cinnati proper the trade has been hampered again
by the exceedingly cold weather which has pre-
vailed. The winter has been very severe, and
just as soon as one cold spell seems to be broken
another comes in to take its place. This state
of affairs has hurt the retail jeweler considerably
and all are looking with pleasure to the time
when spring weather will be here. The small
retailers who are not very centrally located are
the ones who have felt the weather conditions
most.
The first convention of the Retail Jewelers' In-

formation Association of America will be held
in Cincinnati some time in June. This action was
decided upon at the last meeting of the executive
committee, George Nagel, president of the asso-
ciation presiding. Some of the features which
are promised the visiting jewelers will be a 'boat
ride up the Ohio river to the newly constructed
Fernbank dam, a picnic at Cincinnati's river re-
sort, Coney Island, and a banquet.
Through the exchange of ownership of the

Johnston building, located on the southwest cor-
ner of Fifth and Walnut streets, three jewelry
firms will have to look for new quarters, at least
temporarily, some time in the near future. The
erection of a $1,5oo,000 office building is con-
templated on this site and the contracts which
do not expire have been satisfactorily arranged
for. The firms wishing to lease space in the
building will have first preference. The structure
which is to be put up will be a twenty-one story
fireproof building, and modern in every respect.
The firms affected are the G. Gruen & Sons Com-
pany, Herman & Loeb, and Barker & Friesens.
The first two mentioned are wholesale firms,
while the last mentioned is a retail establishment.
Louis H. Goosman, a Central avenue jeweler,

slipped on the icy pavement a short while ago
and had a severe fall. Doctors think that there
is a fracture of the skull. Fred Goosman, a
brother of the injured man, and a jeweler of
Somerville, Tenn., came to Cincinnati after the
accident and will be here indefinitely. Mr. Goos-
man is well known among the trade and news
of the accident came as a shock.
Isadore and Sigmond Klivan have been in Cin-

cinnati purchasing fixtures and stock for their
new store which will be opened in Youngstown,
Ohio, in April some time.
A. M. Stamm, of Williamsburg, Ohio, was in

Cincinnati recently looking after his interests in
the automobile business which he is maintaining
in connection with his jewelry business.
M. K. Kirschman, who is starting in the jewelry

business in Huntington, W. Va., was in town
purchasing the necessary fixtures and supplies.
F. C. Thieneman, who was formerly located in

Franklin, Ohio, and who came to Cincinnati last
year, has moved from his present quarters on
tipper Vine street to Eighth and Freeman ave-
nues. The site is far superior to the old place
and the move will probably be a very advan-
tageous one.
A. J. Thoma, president of the Thoma Brothers

Company, is now sojourning at French Lick, Ind.
Abe Solomon has just returned from his In-

diana trip for the A. & J. Plant Company, report-
ing a seasonable business. Mr. Jacobsen will be
in the end of the week.
Mr. Fox, the baseball enthusiast of the jewelry

trade and a very promising semiprofessional
pitcher, is going to Columbus, Ga., to play with
the Reds while they are in spring training. He
is a member of the Lindenberg & Fox Company.
H. H. Lindenberg is covering the west for the
firm, while Joe Rosenbaum will go south shortly.
Work on the t9t3 catalog of Wallenstein,

Mayer & Co. begins this month. An addition
has been made and a complete catalog will be
the result.

Julian Schwab, of the A. G. Schwab & Sons
Company, has returned from his southern trip,
reporting a favorable business—better, in fact,
than he anticipated. Louis Lange leaves this
week for his usual territory.
Ferd Phillips, of Richter & Phillips, returns

from his southern trip Saturday, March 9.
Gustave Schnieder, of the E. & J. Swigart

Company, who has been laid up for the last
five weeks suffering from a lower intestinal
trouble, and who successfully passed through a
serious operation, is back on the job once more.
It seems that one sickness in the family was not
enough, for his wife is now down with an attack
of muscular rheumatism. Fred Willis's wife is
recovering from a serious illness.
During the recent cold spell Joe Dreitler, head

of the optical factory of the E. & J. Swigart
Company, slipped and fell, breaking his collar-
bone. He is getting along very nicely and is
contemplating a damage suit against the Savoy
Hotel, the building in front of which he fell. He
claims that the pavement was not clean and that
being the cause of his fall, the hotel is liable.
Louis D. Jacobs, of the D. Jacobs & Sons Com-

pany, came in from northern Ohio and Michigan
reporting a seasonable business, while Edwin B.
Jacobs returned from Kentucky and Tennessee.
The engagement of Louis R. Jacobs, of

Rudolph Jacobs & Co., to Miss Juliet Mann, of
Henderson, Ky., has been announced.
Gus Peck, of Peck, Selmeier & Peck, is now

on an extended trip through the east.
Samuel Phillips, operating a pawnshop at 9133

Main street, has moved to 931 Main street.
Saul Bingaman and Mrs. Bingaman, of the

Bingaman Jewelry Company, crossed the gulf
for a short visit to Cuba before returning to Cin-
cinnati. They were in New Orleans attending the
Mardi Gras carnival.
Max Shapiro, of the D. Jacobs & Sons Com-

pany, returned with his wife from Scranton, Pa.,
where they had been visiting relatives. He ex-
pects to take his wife to Pittsburgh in April
some time to visit her folks there. Max planned
this frip a long while ago and the fulfilment was
a source of great pleasure.
Mr. and Mrs. Louis H. Albert, of Albert Broth-

ers, returned to Cincinnati after a very pleasant
visit to New Orleans. While there they took in
the Mardi Gras festivities.
Frank Miller, a jeweler at 225 Pulte street, was

married last week to Miss Cora Wolbers, of
this city.
John Francis, of E. & J. Swigart Company, has

just returned from his southern trip. While in
New Orleans he witnessed the Mardi Gras car-
nival.
A. H. Beer, wife and son, of Versailles, Ind.,

were recent visitors in the Queen City.
Mrs. Joseph Mehmert, who slipped on the ice

a short while ago, breaking her ankle, is recover-
ing very rapidly. While it has not been very
long since she sustained the accident she is now
able to get around on her crutches. Josephine
Mehmert, the daughter of Henry Mehmert, the
Olney, Ill., jeweler, returned to her home Sunday
evening, March 3, after a very enjoyable visit.
H. A. Kallmeyer, for twenty-two years the

bookkeeper for Joseph Noterman & Co., passed
away at his home on March r. He contracted a
heavy cold several weeks ago, which later de-
veloped into pneumonia, finally causing his death.

He was fifty-five years old and one of the oldest
employees of the firm. Funeral services were
held from the St. Lawrence Catholic Church,
Tuesday morning, March 5.
William Pfleuger left on the 5th for his south-

ern .trip. While he is not superstitious, it is his
habit to get a hair-cut before leaving the city.
John Osthoff is now covering northern Ohio.
Both men represent Joseph Noterman & Co.
The Gustave Fox Company has just installed

a new plating plant for its to-karat work.
Professor Coyle, the San Francisco electroplating
expert, has been here some time making experi-
ments along the lines of platinum plating. So
far he has been very successful and he feels
that he is on the right track in perfecting plat-
inum plating. He has a new way which he is
working out at the Gustave Fox establishment
and expects to perfect this and give it out to the
jewelry trade in the near future.
Benjamin Greenberg, a pawnbroker at 528

Central avenue, had an exciting time the other
evening when two men entered his store and
opened their coats, showing the regulation de-
tective badge. One claimed that he had lost his
revolver and wanted to buy another. He was
shown a few of the higher grade weapons, ex-
amined one, loaded it and then turned it on
Greenberg, at the same time ordering him to hold
up his hands. In an instant Greenberg reached
over the counter, grabbed the weapon and called
for help. The other man pulled his companion
away and both made their escape.
Sam Petrovitsky, who came here from Indian-

apolis some time ago, started an auction store at
156 West Fifth street, under the name of the
Eastern Wholesale and Auction Company. He
was granted a license but it was found that he
was only going to do a temporary business. Fol-
lowing the policy of the present administration to
protect the home merchant, Petrovitsky was
notified by the assistant city auditor that his li-
cense had been revoked and that he would have
to discontinue business.
The bowling season is about to close in Cincin-

nati and there is great excitement now as to
who will be the winners. The Courtney-An-
dretsch team, who have been keeping a close sec-
ond with the leaders, the Michaelson Brothers,
sprung the surprise of the season when they
defeated them two out of three games the other
day. This brings the first place within fighting
distance, and as postponed games have yet to be
played the winning team can not be picked until
the very last game comes off. The standing of
the clubs follows:

Name Won Lost Per C.
Michaelson Brothers  29 4 .878
Courtney-Andretsch   30 6 .833
Oskamp-Nolting   17 t6 .515
Thoma Brothers  13 20 .393
Lindenberg & Fox  1.3 20 .393
E. & J. Swigart  ii rg .366
Pohlmeyer & Roth  8 T9 .296
Standard Optical Company  ii 28 .281

The regular meeting of the Cincinnati Whole-
sale and Manufacturing Jewelers' Association
will be called to order by President Fred Phillips
on the 21st of this month at the Sinton Hotel,
at 2 o'clock. There will be a luncheon preceding
the meeting. A speaker for the occasion has not
as yet been decided upon. Professor Schearer,
who was to have spoken at the February meeting,
could not because of illness and will be unable to
address the jewelers this time because he will be
out of town.
The following retail trade have been recent

visitors: Fred Raymond, Cambridge, Ohio; J. L.
Beckley, McArthur, Ohio; J. H. Francisco, La
Follette, Tenn.; Mr. Hirschman, Huntington, W.
Va.; Fred Goosman, Somerville, Tenn.; A. M.
Stam, Williamsburg, Ohio; J. H. Sherwood and
wife, Corbin, Ky.; E. D. Voss, Wilmington, Ohio;
R. J. Litschert, Winchester, Ind.; C. M. Wallace,
Huntington, W. Va.; M. B. Turner, Rising Sun,
Ind.; Isadore and Sigmond Klivan, Youngstown,
Ohio; Tom Pritchett, Hawksville, Ohio; G. A.
Gossard, Washington Court House, Ohio; Fred
Saul, Chattanooga, Tenn.; Max Hohlhagen,
Lebanon, Ohio; C. K. McKain, Kokomo, Ind.;
A. Cloony and 0. W. Traxel, Maysville, Ky.
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Window-smasher Grabs Jewelry and Escapes.
Pike & Kramer Secure Temporary Quarters.
Many Changes and Improvements

Dallas, Texas, March rt.—During the recent
windstorm and while the wind was blowing
fiercely in this city, someone 'threw a rock
through the window of C. M. Bailey's jewelry
store, too6 Main street, and took jewelry to the
value of about $300. Among the articles taken
was a chronometer of considerable value, several
watches and a number of smaller pieces of
jewelry. The robbery was not discovered until
the following morning and the only clue the
burglars left was the rock they had thrown in
and which was found in the show window.

J. B. Herrington, of the firm of J. B. Herring-
ton & Co., of Wharton, Texas, has just recovered
from a severe case of ptomaine poisoning. Mr.
Herrington is now able to be back at the bench
and has been quite busy.
Pike & Kramer have secured temporary quarters

in Room 220 Linz building. Mr. Pike has just
returned from the east, where he made a selec-
tion of the most artistic and unique lines of
jewelry to be found. This firm expects to be
ready for business in the Western Life Insurance
building in the early fall, and will then have
an attractive and ideal place.
F. W. Steiger, who has represented the C. R.

Hettel Jewelry Company, of St. Louis, in Texas
for the last fifteen years, is now enjoying a six
months' vacation, and at the present time is in
Europe.
P. A. Lewald, representing The Keystone

Watch Case Company, was recently registered at
the Southland Hotel, where he makes his head-
quarters when in Texas.
W. L. Wigmore, special representative for the

Waltham Watch Company, is back at the Oriental
Hotel for a week or so.
Al Wolff, vice-president of the Elliott Jewelry

Company, St. Louis, is now making his spring
trip in Texas.
Spurlock & Martindale, at Jacksonville, Texas,

have completed their auction sale and may sell
out their business if they get the proper offer.
C. H. Allen, formerly of Mart, Texas, con-

templates opening a first-class jewelry store at
Jacksonville, Texas.
Mr. Eisenbeiss and Mr. Freide, representing

the Eistenstadt Manufacturing Company, are at
the Oriental Hotel for a few days.
A. S. Fonville, of Wichita Falls, Texas, was in

Dallas recently calling on the jewelry trade.
J. H. Cummings, manager of the fancy goods

department of Shuttles Brothers & Lewis, is
having a handsome home erected.

J. H. Dickson, general manager of the Elgin
National Watch Company, was in Dallas for a
few days recently.
D. C. McCarthy, of Tyler, Texas, was in Dallas

recently calling on the jobbers and making a few
purchases in his line.
Marcus Baerwald, who manages the diamond

department of Shuttles Brothers & Lewis, has
recently purchased an automobile.
Morgan Cox, traveling for Shuttles Brothers &

Lewis, is at work on a complete catalog of their
fancy goods department.
W. S. Risen, traveling representative for

Swartchild, spent several days in Dallas recently.
Miss Cole, who has been bookkeeper for Sears,

Roebuck & Co. for some time, has accepted a po-
sition as assistant bookkeeper for the Houghton-
Reardon Company.
A. P. Bailey, who has one of the most complete

manufacturing plants in the city, has recently
moved into new quarters over 13t4 Main street,
where he is prepared to do all kinds of first-class
manufacturing.
A. Weatherford, of Plano, Texas, was reported

'quite sick during the last week, resulting from
an attack of la grippe.
Mrs. Goodin, wife of D. Goodin, of McKinney,

is very much bereaved over the recent death of
her father.

W. H. Gumm, of Van Alstyne, Texas, has re-
cently moved into new quarters and now has
a most attractive and up-to-date place, where he
will doubtless enjoy a good trade.
S. H. Abbott & Son, of McKinney, Texas, are

having their store remodeled and for a time will
be located elsewhere. But when the work is
complete they will be back in their old stand
and will have a most attractive place of business.
W. J. York, traveling representative for the

Houghton-Reardon Company, spent several days
in the city after a successful trip in South Texas,
and reports business good in that section.

SAN FRANCISCO

Spring Activity Approaching Slowly—Many
Trade Visitors in the City Regard the Corn-
ing Season Hopefully

San Francisco, March 9.—Trade conditions so
far for the present year are somewhat feature-
less. The jewelers are awaiting with some im-
patience the opening of the spring season The
prospects seem bright, however, and the feeling
of hopefulness is well maintained.
John Pugh, of Reedley, Cal., has purchased the

stock and good will of John G. Smith, of Porto-
yule.
Clyde Shonefeldt, of the well-known wholesale

jewelry firm of M. Schussler & Co., started on a
northern trip last week. While north he intends
to work in conjunction with Rodger Cooper.
A. Gotthelf, the well-known jeweler of Sacra-

mento, Cal., had a very serious misfortune. Mr.
Gotthelf lost a paper of diamonds worth $4,000
while transferring them from his store to the
safe deposit vaults.
E. J. Hyde, proprietor of the E. J. Hyde

Jewelry Company, sailed Tuesday for Honolulu
on a pleasure trip. Last year while Mr. Hyde
was on his way home from Australia he stopped
off at Honolulu for three hours. He was so
impressed with the beauty of the island city that
he was forced to return and make an extended
tour through the islands.
Mr. Scheu was seen among the local whole-

salers last week replenishing his stock for his
Suisanville store.
Mr. Green, of the well-known wholesale dia-

mond house of Carrau & Green, has returned
from his trip from the diamond markets of
Europe with one of the best assortments of dia-
monds ever seen in this market.
The Forest Jewelry Company, formerly sit-

uated on the ninth floor of the Mutual Bank
building, was forced to move into larger quar-
ters on the second floor in order to accommodate
its fast-growing trade.
Alphonse Judis is abroad replenishing his select

stock of diamonds. He promises another sur-
prise to his many retail friends when he returns.
A. Zamansky has opened up another new

store at 530 K street, Sacramento. Mr. Zamansky
is sparing no expense and intends to have his
store one of the most attractive in Sacramento.
E. Shintaku, of Los Angeles, has been com-

pelled to double his large stock of watches in
order to accommodate his fast-growing trade.
H. Wachworst, the prominent jeweler of Sac-

ramento, was seen buying some very good bills
among the local wholesalers last week.

J. G. Heermance, the pioneer retail jeweler of
Taft, Cal., was in town calling on the local whole-
salers. Mr. Heermance reports business very
brisk in his territory.
H. Prouty spent the week-end in San Fran-

cisco on both pleasure and business.
A. Atte11 has opened a new store at Filmore

and McAllister streets.
Fred A. Smith has transferred his jewelry store

from 1714 Devisorder street to 7 Montgomery
street. He purchased the entire store from Mr.
Engalhardt.
Frank Fontena, who was formerly employed

by Castagnetto & Mattichu for ten years, has
opened a new store at 252% Columbus avenue.
Otto Schweineckel has opened his new store

at 3333 Sacramento street.
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KANSAS CITY

Deep Snow Impedes the Wheels of Business.

Big Crops to Be the Reward for Present

Suffering

Kansas City, March it.—For more than two

weeks storms of great intensity have been raging

over the west and on account of the deep snow,

which has been almost unprecedented, business

has been at a standstill. Travelers have been

blockaded and are just beginning to dig them-

selves out of drifts. The heavy blanket of snow

which is now lying all over the west will insure

a big wheat crop and will put the ground in

excellent condition for spring planting. Whole-

salers report rather poor business in watches,

although card jewelry is selling well and there is

a fair demand for diamonds. Collections have

been rather poor, but the trade see a fine fall

outlook. Retailers are buying only what they

actually need. With good crops trade ought to

improve from now on.
E. H. Morgan, vice-president of the C. B.

Norton Jewelry Company, with his family, will

leave March 5 for a trip through Arizona. He

will be gone about three weeks.

J. M. Scott, manager of the Woodstock-Hoefer

Watch and Jewelry Company, was confined to his

home for several days last month on account of

illness.
Kansas City jobbers were sorry to learn of.

the death of Sam Zimmern, the material jobber

of New York, who has been visiting the trade in

this territory for more than twenty years.

W. C. Schumann, the Oklahoma traveler for

the C. B. Norton Jewelry Company, recently re-

ceived notice of the death of his father, who was

in the jewelry business at Richmond, Va.

Mr. and Mrs. C. B. Norton and Miss Edith

Norton, who had expected to return the latter

part of February from an extended stay in

Florida and Cuba, have prolonged their visit in

the south until the middle of March.

W. C. Vandel, Oklahoma and Arkansas traveler

for the Edwards & , Sloane Jewelry Company,

was in the house the latter part of February

replenishing his trunks preparatory to starting

on his early spring trip.
T. S. Simrall, traveler for D. B. Ward & Co.,

had a singular and disagreeable experience during

the recent blizzard. The train he was on was

snowbound for thirty hours between the towns

of Boliver and Springfield, in southern Missouri.

Ward Lewis, of the C. B. Norton Jewelry

Company, was home for several days last month

with a severe attack of bronchitis.

Within two blocks of police headquarters rob-

bers entered the store of Max Stern at 534 Wal-
nut street, the night of February 27, blew open
a safe, and took $too in cash, and diamonds and
other jewelry valued at $4,000. Entrance to the
building was gained by sawing through an iron
bar. The condition of the safe indicated that
nitroglycerine was used.
Ernest L. Donaldson, who travels in Texas,

Arizona and New Mexico for the Edwards &
Sloane Jewelry Company, was attacked by a
sudden illness at Needles, Cal. A telegram to the
house says that he is improving and that he
expects to resume his trip.
Among the v:sitors at the Kansas City jobbing

houses last month were the following: A. B. Jett,
East Lynn, Mo.; Will Connelly, Liberal Kan.;
Ora Slutzman, Garden City, Mo.; W. T. Brown,
Sterling, Kan.; Fred Bailey, Newberg, Mo.; C. E.
Tieman, California, Mo.; H. H. Lewis, Wetmore,
Kan.

*1/Q 5d I 0 w

6 6

I CRESCENT"
and "JAS. BOSS"

(Nebel r■IISre"_____111(!r-.0

%A %ft., .10011‘,-- Ataffri

Gold-Filled Watch Cases

T
HESE cele-
brated lines
of watch

cases are made and
sold on the principle
that the jeweler has
a professional stand-
ing to maintain and
that to do this he will
need goods of the most

(1,01••••■•web C4101prelglebo Iq
4)41



scrupulous values.
Put your standards
in evidence. Feature
"Crescent" and "Jas.
Boss" Gold-Filled
Watch Cases in your
window. Let folks
know you carry them
and believe in them.

MARK.

TRADE

TRADE MARK

CRESCENT JAS. BOSS
GOLD FILLED GOLD FILLED

Reg.L.S.Pat.Off. Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATI SAN FRANCISCO
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ST. LOUIS

Business Men's League Excursionists Return from Panama—Sales Managers'

Association Opposed to Bill Requiring Manufacturers to Place Their Names

on Manufactured Articles—Jobbers' Association Holds Meeting—L. Bau-

man Company to Retire

St. Louis, March II.—Business for the month
of February, while not so very active, showed
decided signs of improvement, and the trade in
general feel that this will continue.
The Business Men's League excursion to

Panama, which consumed three weeks, returned
in two sections, the first arriving home on Feb-
ruary 28 and the second on March 2. They
confirmed in every point previous reports of the
magnificent achievements of the United States
government in its construction of the Panama
Canal. They made a general tour of that terri-
tory and all report having had a very enjoyable
and instructive trip. In the party was F. W.
Drosten, president of the F. W. Drosten Jewelry
Company, accompanied by his wife, who returned
on February 28; also George J. Hess, president
of the Hess & Culbertson Jewelry Company, who
returned March 2. The Hess & Culbertson
Jewelry Company furnished 200 solid silver
badges with a fleur de lis in blue enamel for
the party.

Financial Reports Reveal Sound Conditions

A recent bank statement rendered by the local
banks and trust companies shows that loans,
deposits and reserves have all increased since
December. This expansion in loans did not keep
pace with the gain in deposits, and the result is
the cash and sight exchange item shows the
largest percentage of gain, due to increased re-
serves. Nearly all the banks showed an increase
in loans; all gained in deposits and all in cash
resources.
L. H. Rudolph, thirty-two years of age, for-

merly an engraver employed by the E. Maritz
Jewelry Manufacturing Company, is under arrest
here charged with getting diamonds from differ-
enht establishments, ostensibly for customers,
and then pawning them. He is supposed to have
secured approximately $1,5oo worth of diamonds
in this manner and pawned them all. Those who
have made complaints are Samuel Hotchner, dia-
mond importer in the Holland building, and
William Loeffel & Sons, a jewelry firm at 612
North Broadway. Other concerns are supposed
to have been victimized also. While detectives
were trying to locate Rudolph he appeared at
police headquarters and made a confession. He
admitted that he had secured the diamonds by
representing to the different concerns that he
had prospective customers. He stated that he
had got into debt and used these methods to
raise money. When the facts became known
Rudolph was discharged by the E. Maritz Jewelry
Manufacturing Company. Sympathy is expressed
for his family.
The Sales Managers' Association held a George

Washington luncheon on the anniversary of his
birthday. President Becker told of Washington's
chief characteristics, which, he said, qualified him
as an expert sales manager. This association
denounced the bill pending in the house of rep-
resentatives requiring manufacturers to place
their names on manufactured articles. It was
declared the intention of the bill was good, but
it would work a revolution in business, however,
and would injure all the firms that manufacture
for retailers, and injure also the jobbers.
C. P. Hutchinson, vice-president of the Whelan-

Aehle-Hutchinson Jewelry Company, returned re-
cently from a business trip to New York.

Jobbers' Association Holds Meeting

At a meeting of the local Associated Jewelry
jobbers of Missouri, held Friday afternoon,
March r, F. W. Hoyt, president of the Hoyt
Jewelry Company, and Edward Massa, vice-presi-
dent of the Bauman-Massa Jewelry Company,
were elected delegates to the National Wholesale
Jewelers' Association convention, to be held in
Philadelphia, Pa., March 27. They were also
instructed how to vote on the different questions

that were recently discussed at a meeting of the
executive committee of the organization, which
will come up for action at this convention. The
annual election of officers was postponed until the
next meeting.
Moses Strauss, who has been connected with

the L. Bauman Jewelry Company for fifty years,
most of the time as house salesman, announces
that he will retire from the jewelry business. He
has always been popular with the trade and they
all wish him the best in the remaining years of
his life.
Morris Bauman, formerly traveler for the L.

Bauman Jewelry Company, is making a trip to
New York. He has not announced his future
plans.
The mother of Mrs. J. F. Bolland, wife of

J. F. Bolland, president of the J. F. Bolland
Jewelry Company, recently died at Reading, Pa.
Mrs. Bolland attended the funeral and from
there went to New York. Mr. Bolland has gone
to New York on business and to bring his wife
home.
Raymond Harden, assistant manager of the

repair department of the J. F. Bolland Jewelry
Company, returned to his duties February 26,
after being in the hospital six weeks on account
of spraining a ligament in his leg.
B. Stiffelman, of M. Stiffelman & Co., returned

recently from a three weeks' trip through Okla-
homa and Texas. M. Stiffelman, of this firm,
leaves March 15 on a two weeks' western trip.
L. A. Fassett, of Weiss & Fassett, while re-

turning from a business trip to Chicago recently
over the C. & E. I. railroad, was snowbound
twenty-four hours. When he reached St. Louis
he was feeling very badly and he has been con-
fined at his home for one week, suffering from
the exposure. He is slowly recuperating.
R. 0. Bolt, secretary, and J. J. Menges, buyer

for the Mermod, Jaccard & King Jewelry Com-
pany, left here on February 27 for a several days'
business visit in Chicago. From there they
went to New York and the jewelry centers of
the east. They will be away about three weeks.
W. L. Schumacher, salesman for the Mermod,

Jaccard & King Jewelry Company, has been con-
fined at home for the last three weeks on account
of sickness.
H. A. Sellner, formerly of St. Louis, but re-

cently of New York, has accepted the position
of manager of the silverware and cut glass
departments of the Mermod, Jaccard & King
Jewelry Company, and has arrived to assume
his duties.

J. J. Burke, president of the Brooks Jewelry
and Optical Company, returned March io from
a three weeks trip to Texas.
Ralph Loewenstein, president of the R. Loew-

enstein Jewelry Company, left March 2 on a two
weeks' trip through the south. M. B. Loewen-
stein, secretary of the same firm, leaves March 15
on a two weeks' trip through Oklahoma, Ar-
kansas and Tennessee.

Forged Check Swindler

An astute swindler, posing as J. D. Mitchell,
an attorney of Pawhuska, Okla., has left a trail
of cleverly forged checks in St. Louis, and as a
result the police are making every effort to find
him. Among those who fell victims to the man's
checks, to which he added weight with his suave
manners, cards, jewelry and letters, are the Mer-
mod, Jaccard & King Jewelry Company and
M. A. Grollnek, jeweler, Broadway and Market
street.
E. H. Meier, traveler for the Weidlich Jewelry

Company, returned March 2 from a three weeks'
trip through southern Illinois, Tennessee and
Kentucky. He left March 7 on a several weeks'
trip through southeast Missouri. E. M. Hurst,
of the same firm, left February 27 on a six
weeks' trip through the southeast.

637

H. F. Hines, traveler for the Weidlich Manu-
facturing Company, left March 12 on a several
weeks' trip through his territory.

Julius Newman, traveler for Heyman &
Kramer, New York, is spending two weeks here.

Charles Ens, well known to the local jewelry
trade, was recently elected secretary of the Ger-
hardt Eckart Jewelry Company. Gerhardt
Eckart, president of this company, was operated
on in the Lutheran Hospital here on February 21
for tumor of the stomach. The operation was a
success and he is expected to be back at his
store by March 15.
L. Harris, president of the Harris Diamond

Importing Company, returned February 29 from
a week's western trip.
The S. Van Raalte Jewelry Company has

moved from 410 North Sixth street to their new
store at 413 North Seventh street.
The St. Louis Clock and Silverware Company

is now nicely settled in its new location, on the
four floors of the new building at 411 and 413
North Seventh street.
Frederick Kopf, traveler for Powers & Mayer,

of New York, while boarding a street car here
on February 28, made a misstep and suffered
a severe cut in his head. He was laid up two
days.

L. Bauman Company to Retire April 1

Alvin L. Bauman, president of the L. Bauman
Jewelry Company, has announced that this firm
will probably close up its affairs about April I
and retire from business. All members of the
firm will retire from the jewelry business. Their
entire stock was sold to a New York syndicate.
All of their creditors have been paid in full or
secured, but the Mechanics' National Bank has
a claim against the firm for money loaned that
has not been allowed, for the reason that the
firm contends that the bank improperly paid out
between $25,000 and $35,000 to Henry Schroeder,
formerly bookkeeper of the firm, against whom
several indictments have been returned. It is the
intention of the firm to bring suit against the
bank. President Bautnan expresses his great
appreciation of the manner in which the firm's
creditors deported themselves toward the firm
while it has been going through the process of
liquidation. With very few exceptions the
debtors of the firm were equally considerate and
adjusted their indebtedness very promptly. This
firm was founded in 1844 by Louis Bauman,
grandfather of the present officers. Before them
their father, Meyer Bauman, was president. Al-
vin L. Bauman has been with the firm for seven-
teen years, and since 1900 he has been president
and treasurer, and his brother, Ellsworth Bau-
man, has been secretary.
Max Weiss, of Weiss & Fassett, celebrated his

forty-third birthday on February 23.
The G. A. Spies Art Glass Company, of St.

Louis, has been incorporated with a capital of
$10,000, one-half paid, to deal in art, ornamental,
decorative and plate glass. The incorporators are
G. A. Spies, forty shares; Gustav N. Spies and
Benjamin A. Wood, five shares each.
Louis Robin Jr., son of Louis Robin, proprietor

of an engraving establishment and connected
with same, while getting on a street car one
evening recently, was severely bruised by the
car starting before he Vas on. He was confined
at home ten days.
Well-known trade visitors here recently were

F. P. Nims, Carlinville, Ill.; W. H. Jahn, Pacific,
Mo.; J. C. Fields, Caruthersville, Mo.; W. W.
Johnson, Doniphan, Mo.; Mr. Floyd, Floyd
Jewelry Company, Meriden, Miss.; Martin Wolff,
Murphysboro, Ill.; J. A. Harris, Dallas, Texas;
G. Anderson, Taylorville, Ill. •, F. Denizet, Perry-
ville, Mo.; B. H. Barnes, Duke Jewelry Co.,
Fayetteville, Ark.; Roy Goulding, Alton, Ill.;
C. S. Scanlin, Indianapolis, Ind.; J. M. Motsinger,
Rector, Ark.; J. J. Gaffner, St. Jacobs, Ill.
The advertising boosters of the Franklin Ave-

nue Improvement Association, an organization of
business men, containing a number of jewelers,
held their initial meeting on the night of Feb-
ruary 29,

J. C. Fields, who recently sold his store at
Chaffee, Mo., and who will open a new store
at Caruthersville, Mo., about March is, was
here buying goods recently.



WE HAVE FATHERED

THE REVOLUTION OF

STORE FRONTS—

LET US TELL YOU

OUR EXPERIENCE

PUT YOUR STOCK

BEHIND A KAWNEER

STORE FRONT AND

"BOOST" YOUR

BUSINESS

THIS IS NOT A JEWELRY STORE
BUT— You will agree the Front would fit into your jewelry store mighty
well. Do you realize the wonderful latent power  
of your Store Front ? Do you know that a
KAWNEER Store Front Will actually create sales?
Consider the Pulling Power of a KAWNEER  
Store Front—to say nothing of its permanency and minimum cost of upkeep

You know you have various lines of jewelry in stock that could be moved, if you could get the
People to look at them. Now, can you think of any quicker and better way than by a 1912 KAWNEER
Store Front ? If you are doubtful about results, just investigate. Keep your eye on a store with a
KAWNEER Store Front—watch the windows—watch the people—then ask the proprietor what he thinks
about it.

With KAWNEER you can actually turn on and turn off the window ventilation. Full circulation of
air in Winter and dust-tight in Summer. The sash also takes care of the drainage.

BOOSTING BUSINESS No. 15
Drop a card today for our "Boosting Business" booklet—;vst say, "Send

Boosting Business No. 15." It contains good information and many photo-
graphs. We want you to know KAWNEER—the original—the first solid,
all-metal Store Front Construction on the market.

KAWNEER MANUFACTURING CO.
Francis J. Plym, Pres.

BRANCHES IN ALL Factory and General Offices
PRINCIPAL CITIES NILES, MICHIGAN

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

Trade-Mark

7 Maiden Lane, New York

E. H. H. Smith Silver Co.
Bridgeport, Conn.

Manufacturers Sterling Effects
in Plate

Bourgeois Bros. Co.
131 Wabash Aye., Chicago, Ill.

March 15, 1912 T ti E KEYSTONE

AMONG THE TRADE

Alabama

W. H. Raiford, of the Maxwell-Raiford Jew-
elry Company, Tuscaloosa, long the manager of
the company, resigned his position and will en-
gage in business for himself. He has already
opened a jewelry and repair business, and will
be located with the Alston-Raiford Furniture
Company, in which he is also interested. Mr.
Raiford is one of Tuscaloosa's most prominent
business men and an expert jeweler, having had
experience in the business since boyhood.

California

N. Van Kammen, San Mateo, has sold out his
jewelry and optical business to the Albert S.
Samuels Company, of San Francisco. He will
spend a year or more in travel, after which he
will enter the field again.

Colorado

Syman Brothers, of Denver, furnished Ai dia-
mond ring and gold watch, which were given by
one of the leading newspapers of the city, to
the winners of the best essay on the "Life, Char-
acter and Work of Abraham Lincoln" that was
contested for by the school children of Denver
and the state. The watch was for the boy
winner and the ring for the girl.
By the decision of a committee of five, the

affairs of the A. F. Wehrle Jewelry Company,
Denver, have been placed in the hands of Wil-
Ham Fulton, trustee, for adjustment. He and
Mr. Wehrle have spent a great deal of time and
work in the disposition of the stock. Up to the
present time a great deal of it has been sold,
and it is expected to close it up soon.
H. H. Arnold, with the Bohm-Allen Jewelry

Company, Denver, spent several weeks on a tour
of the Texas gulf, combining business and
pleasure.
An import order was recently given to Joseph

I. Schwartz, of Denver, for twenty-five watches,
which were presented to the winners at the
annual boxing and wrestling contests of the
Denver Athletic Club. All the watches were
twelve size, fully jeweled, thirteen in fourteen-
karat solid gold cases and twelve in silver.
Nine Colorado women, several of whom are

prominent in Denver, who are beneficiaries of
Mrs. Amelia Eddy Smith, a Colorado pioneer,
who died at Oxford, England, January 22, 1910,
have recently paid in duty $37,000, or about 70
per cent of the value of the jewelry left to them
under the terms of the will. The aggregate
value of the jewelry, which was all in England
at the time Mrs. Smith died, was $53,000. Among
the gifts was a diamond necklace, purchased in
Cairo, Egypt, valued at $10,000, which was left
to Doris Eddy Skinner, of Denver, on which she
paid $7,000 duty.
John W. Iseman, junior member of Melia &

Iseman, Loveland, was married February 7 to
Miss Theresa Thornton, daughter of Mrs. Jessie
Thornton, a pioneer resident of Loveland.

Charles D. Anderson, of Syman Brothers' en-
graving department. Denver, has opened a school
of engraving at Thirteenth and Perry streets.
The course includes jewelry designing, engraving
and die cutting.
The J. R. Brilliant Jewelry Comoany, of Den-

ver, has filed a voluntary petition in bankruptcy.
A. Bradley, formerly with Lewis Jewelers'

Supply Company, Denver, was called home very
suddenly March 4 on account of his mother's ill-
ness. His home is in Rochester, N. Y.

Connecticut

The contract for the new factory building to
be erected by the American Silver Company, of
Bristol, has been let to the B. H. Hibbard Com-
pany, of New Britain.
About $1,000 damage was caused by a blaze

which largely burned out the first floor of the
factory building owned by the Munson Power
Company, New Haven, February 21. The build-

ing is at present occupied by the Regal Silver
Company.
Everett Horton, a manufacturer in Bristol,

died recently at the age of seventy-six years.
Mr. Horton was in the employ of Landers, F'rary
& Clark, New Britain, for a number of years.
Mr. and Mrs. Baker, South Meriden, recently

celebrated the fifty-fifth anniversary of their
marriage. Mr. Baker has been with the Meriden
Cutlery Company for the past fifty-six years.

District of Columbia
John Hansen and Julius H. Duehring, mem-

bers of the firm of Schmedtie Brothers, 704 Sev-
enth street, N. W., have been admitted as mem-
bers of the Washington board of trade. Both
these gentlemen take active parts in organization 
work, the former having just been eletced as
vice-president of the Retail Jewelers' Association
of the District of Columbia, and the latter has
just completed a two years' term as secretary of
the same body.
Eugene C. Edwards, a member of the firm of

Edwards & Zanner, 432 Seventh street, N. W.,
who is also a captain of the national guard, had
in charge the entire arrangements of the annual
indoor meet held under the auspices of the mem-
bers of the national guard of the District of
Columbia. The affair was one of the largest of
its kind ever held here, and the prizes were
many and exceptionally handsome. These were
furnished by Edwards & Zanner, and consisted
of thirteen cups, the odd one being offered as a
trophy by them, and something like fifty medals
of gold, silver and bronze.
Henry C. Karr has taken temporary quarters

in the store of the Columbia Photo Supply Corn-
pany, at 1434 New York avenue, N. W. He will
move on or about April I to permanent quarters
at 1400 G street, N. W. Due to the leasing of
the building at 1436 New York avenue by the
Baltimore and Ohio Railroad Company, Mr.
Karr was forced to move from the store he has
occupied for the past five years.
Major Sylvester, chief of the detective bureau,

has issued a warning to jewelry dealers to be on
the lookout for a "phony" check worker who
has successfully victimized a number of mer-
chants in Richmond, Va. During the past two
or three weeks several local jewelers have been
stung with bad checks, and one jeweler was made
a party to the passage of a raised check.
C. G. Sloan & Co., 1407 G street, N. W., last

week auctioned off a large quantity of Sheffield
silver plate. The collection consisted of hollow
ware and jewelry boxes. The sale was well
attended.

Notices have been sent out advising the trade
of the March meeting of the Retail Jewelers'
Association of the District of Columbia. The
invitations stated that the members will be ad-
dressed by William H. Gude, ex-president of the
Washington Chamber of Commerce and of the
Society of American Florists and Ornamental
Horticulturists; Ed H. Droop, past president of
the National Association of Piano Merchants,
and E. H. Snyder, treasurer of the Washington
Merchant Tailors' Exchange. These men are to
talk on association work, the benefits to be de-
rived from the banding together of members of
any particular trade, and the meeting is to be
held for the purpose of reawakening interest in
the jewelers' associations. George W. Spier, the
recently elected president, will preside.
Fred H. Cole, of the firm of Cole & Swan.

had a narrow escape from being assaulted and
robbed by a negro at the 19181A Fourteenth
street, N. W., store of that firm. Mr. Cole had
come down from the Georgetown store, which
he looks after, to relieve Mr. Swan while the lat-
ter transacted business downtown. This negro
entered the store apparently desirous of purchas-
ing a high-priced diamond ring and asked to be
shown a selection. While looking the tray over
he seemed to be edging toward the rear of the
store and away from the window where he could
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be seen from the street. When well toward the
rear he asked what kind of a box would be
given him if he purchased the $200 diamond ring
which he had in hand. Mr. Cole is not very well
acquainted with this store, which was recently
opened up, and knew that he would be forced
to look through a number of drawers for the
box desired. He was very suspicious of the ac-
tions of the stranger, and therefore took the
precaution to obtain the ring from him before
starting the search and placing the tray in the
show case. While bending over to peer into one
of the bottom drawers under the show case he
noticed a motion made by his customer in reach-
ing toward his back pocket and straightened up
in time to see him drawing out a ten-inch piece
of lead or steel pipe. When the negro saw that
Mr. Cole was aware of his probable intentions,
he ran out of the store. The police are on the
lookout for the man, who is about five feet
eleven inches in height, stockily built, weighing
over 175 pounds, and is very dark in color, being
of a brown-black shade.
T. C. Dulin, of Dulin & Martin, has returned

from a trip to Eustis, Fla., to which place he
went to recuperate from a very severe attack of
the grip, and has gone to New York on business
connected with his firm.
A. D. Prince, of R. Harris & Co., 400 Seventh

street, N. W., has returned from a very enjoy-
able trip to South America. He is telling many
very interesting stories of his travels, which took
him to the Panama Canal, Cuba, Porto Rico, Ja-
maica, Venezuela and other of the Latin-Amer-
ican countries.
W. B. Moses & Son are pushing their line of

silverware and are featuring the same in their
advertisements. This firm deals in furniture,
but carries quite a line of table goods.

Georgia

A new jewelry store will open its doors about
April r on Second street, next to the Taylor-
Bayne Drug Company, Macon, and be managed
by two widely known and highly esteemed young
Macon men—Robert J. Flournoy and Albert T.
Vaughan. They will also operate in connection
with their jewelry store a repair shop where all
kinds of repairing will be attended to. Mr.
Flournoy has been for many years connected
with the jewelry business in Macon and is well
versed in the jewelry trade. Mr. Vaughan is
an accountant of ability and long experience, hav-
ing held responsible positions in Macon. He
brings to the new jewelry firm a thorough bus-
iness knowledge, besides having a wide circle of
friends throughout middle Georgia.

Illinois

The horological department of the Bradley
Polytechnic Institute, Peoria, under the guidance
of Dean A. T. Westlake and a corps of able
assistants, has made wonderful strides. About
ISO students are now enrolled, all bright and
clean-cut young men. The instructors deserve
special mention on the discipline and general ap-
pearance of their respective departments. The
following are the present instructors : A. T.
Westlake, dean of the horological department
and instructor in engraving and optometry; C. T.
Hart, finishing and drawing; Fred Brown, ele-
mentary watch work; S. A. Anderson, manufac-
turing jewelry and clock repairing; C. H. Brobst,
M.D., lecturer in optometry.
J F. House, of Galva, has accepted a position

at the F. E. Carlson Jewelry Store, Kewanee.
Mr. House is a capable jeweler, having both the
technical school training and practical experience
in that business.
L. A. Beatty, a jeweler and optician of Rood

House, has sold out his place and will open a
store at Raymond.
F. A. McKenzie, a jeweler of Robinson, filed

a petition in bankruptcy on February 22, with lia-
bilities $3,500 and assets $1,500, principally in
fixtures.
A new optical firm, known as Wallace &

Weatherby, was recently established at 109 East
Worth street, Decatur, with all modern appli-
ances. J. F. Wallace was formerly with R. E.
Augustine and Mr. Weatherby was formerly con-
nected with an eastern optical company. Both

(Continued on page 641)
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Hofman Quality
and

Hofman Service

appeal most strongly to the
merchant who wants the right
kind of fixtures at a fair and
reasonable price—to the man
who wants his money's worth.

There are plenty of lower-priced
fixtures on the market—for the man
who wants that kind.

IL But there are none cheaper than
Hofman Fixtures, because— 'The best
are cheapest in the end."
4:1. And Hofman Fixtures are the best
that human skill and ingenuity can
produce for the particular lines of mer-
chandise to which they are adapted,
and for the reasonable prices at which
they are sold.
IL If you have the mistaken idea that
Hofman Fixtures are unusually high-
priced, however, just give us an oppor-
tunity to estimate on your next

requirements.

Have you a copy of our catalogue?

John Hofman Co.
24 Leighton Street

ROCHESTER :: NEW YORK

New York Office, 806-807, 1 West 34th Street
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WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

The "IMIG" DESIGN JEWELERS' OUTFIT
If it's practical arrangements, corrett designs, QUALITY of material, workmanship
and finish, at RIGHT PRICES, that you are looking for we can suit you. Not how
cheap, but how good, at prices that are right, is the Winter Idea. Ask our customers.
WINTER CATALOGUES—The Books That Show You

Send 25c. for Catalogue 12 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel 116 Orange Street, New Haven, Conn.
R. H. Birdsall   Hamilton Building, Portland, Oregon
C. D. Smith Drug Co St Joseph, Mo.
J. W. Crowders Drug Co.  Dallas, Texas

Good Fixtures Command Good Trade

And it's good trade—customers who are willing to pay good prices—
that you want. "Atmosphere" has much to do with attracting people to
you. You know the value of a pleasing personality. Pleasing surround-
ings are just as essential in merchandising. The former usually has to

be born in you — the latter can be acquired.

"QUINCY SPECIAL" CASES

improve the appearance of your store 100 %. That means new cus-
tomers and larger sales. Our all plate-glass floor cases are guaranteed
absolutely rigid and will last a lifetime. Made of the best French
polished plate glass with German plate mirrors. Our wood frame cases
are made of quarted-sawed oak—not plain oak—which has a hard sur-
face and takes a high polish. Glass used is double strength. Doors
have ball-bearing rollers. Receding base. Perfectly rigid and substantial.

Catalogue No. 20 Shows Many Different Styles

QUINCY SHOW CASE WORKS
QUINCY

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

ILLINOIS
San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.
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are popular young business men, and their bus-
iness so far bespeaks success.
C. E. Eberts, Decatur, who is in Chicago at-

tending the Northern Ilinois Optical College, will
soon return to resume his duties with the G. L.
Williams Optical Parlors.
About 3 o'clock on the morning of February

27 the show window of the Peerless Jewelry
Company, of 221 Collinsville avenue, East St.
Louis, was robbed of novelties valued at $140.
Some one telephoned the police of the robbery.
They found a brick, wrapped in a newspaper, had
been thrown through the window and the window
looted. Five watch chains, five watches, seven
bracelets, twenty lockets and fifteen watch
charms had been taken.
Joseph Nichols, of St. Charles, has moved

from the Irwin block to the Ryan block.

Iowa

0. K. Butler, senior member of the jewelry
firm of Butler & Miller, and one of the most
esteemed and highly regarded citizens of In-
dianola, died at the residence of his daughter,
Mrs. Alice B. Miller, last month, of heart fail-
ure, at the age of sixty-seven. Mr. Butler was
born in Miami county, Ind., but since 1855 had
been a resident of Indianola, and had been in
business for about forty years. He came to
Indianola in a prairie schooner drawn by an ox
team. The famous old book "The Circuit Rider"
had an unusual interest for Mr. Butler, the orig-
inal of the character, the circuit rider, being a
cousin of his.
The Emil H. Leffert Company, of Council

Bluffs, has been incorporated to do a jewelry
business, with a capital stock of $40,000. The
incorporators are Emil H. Leffcrt and Clem F.
Kimball.
E. Rapp, Burlington, has moved to his new

quarters, 214 Jefferson street, which he has
equipped with modern fixtures. Mr. Rapp is one
of the progressive jewelers of Iowa and is justly
proud of his new store.
Frank Le Bron, the popular jeweler at Keo-

kuk, was recently elected as one of the impor-
tant officers in the Keokuk Industrial Association.
This association is at present doing excellent
work. The Mississippi Power Company is con-
structing a dam at that point, and this has given
the work of the industrial association an impetus
which will soon bring its dream of greater Keo-
kuk to a reality.

Kansas

I. F. Varney, a retired jeweler of Wichita,
owned the most valuable dog in Kansas, when,
on February 21, the pup, Togo by name, swal-
lowed a $1,250 diaomnd stud. Mr. Varney looked
up just in time to see the stud, which Togo had
discovered glittering on the floor, disappearing
down the dog's throat. Togo was bundled into
his master's automobile and taken to a dog hos-
pital, where a successful operation was per-
formed and the diamond was recovered in good
condition and as brilliant as before.
F. J. Cline, the Mayetta jeweler, has rented

the Seibert building, on the north side of Main
street, and will fit up a first-class jewelry estab-
lishment. Mr. Cline was in need of more com-
modious quarters, hence the necessity of his mov-
ing. In his new store he will be better able to
care for his growing business.
William Swales, Topeka, has opened optical

parlors on South Main street, Jacksonville, Ill.
J. B. Merchant, a prominent jeweler of Iola,

recently sustained a heavy loss by fire.
F. E. Brown, formerly in business at White

City, recently sold out to W. A. Syringe, who
was in the jewelry business at Guide Rock, Neb.
Mr. Brown and his wife have gone to Marshall-
town, Iowa, where they will remain until Mr.
Brown finds another location for business.
Earl Ingersol, a watchmaker, and John Lewis,

both associated with A. C. Rosser & Co., of
Osage City, are taking an optical course at the
Needles Institute in Kansas City.

J. H. Burchfield, formerly with J. B Hayden,
of Topeka, has accepted a position with Charles
Wolf, also of Topeka.
F. Melluish, of Hutchinson, Kan., is holding

H E 1K EYST ON.E

an auction sale of all the jewelry that passed
through the recent fire at his store. A. W. Mel-
luish, a brother of F. Melluish and formerly in
business with him, is acting as auctioneer. The
sale is to continue until every piece of goods is
disposed of.

Massachusetts

The jewelry store of Edward Spall, of Pitts-
field, was recently damaged by fire to the extent
of $io,000.
The remodeling of the factory of the Rogers,

Lunt & Bowlen Company, Greenfield, is about
half completed. This will be one of the finest
equipped silverware plants in the country, with its
improvements and new and additional ma-
chinery.

Alfred E. Myers, of Boston, recently sailed
from New York to Havana on the Saratoga. Mr.
Myers will meet Mrs. Myers and accompany her
home.
A. L. Smith, of U. C. Smith Company, Brock-

ton, is building a twenty-two-horsepower thirty-
five-foot motor boat, in which he expects to make
a trip to New York before long.
Munroe & Lane, of 373 Washington street,

Boston, have moved to 364 Washington street,
that city.
Munzio Genora, thirty years old, recently broke

into the jewelry store of H. B. Dodge, 105
Munro street, Lynn, and filled his overcoat
pocket with gold watch charms. He was ar-
rested by a policeman just as he was leaving the
store. In the man's room at a Lynn lodging
house the police found a large amount of cloth-
ing which it is said he stole from the store of
Besse Rolf & Co. The policeman who arrested
him was on the way to the station house when
he heard the crash of breaking glass. Running
into the street, he saw a man walking away from
the Dodge store and, giving chase, took him into
custody. Genora, who spoke poor English, could
not give a good account of himself, and a search
of his pockets revealed the watch charms.

David Memser and W. Goldsmith, of 373
Washington street, Boston, recently attended the
golden wedding of Mr. and Mrs. Youngerman,
of Somerville. Both report a very good time.
Alexander Cain, formerly manager of the clock

department for Wilson Brothers Company, Scol-
ley square, Boston, and who has had over sixteen
years' experience at the bench, is now in business
for himself at 320 Blue Hill avenue, Roxbury.
Mr. Cain, as a watchmaker, jeweler and optician,
will carry a full line of watches, clocks, jewelry,
silverware and optical goods.
H. M. Woodruff is opening a jewelry business

in South Hadley.

Michigan

Two brothers, Anthony and Frank Glambin,
Detroit, living at 685 Willis avenue, East, are
under arrest, and part of the loot stolen from
R. J. F. Roehm & Co.'s jewelry store in 1908
has been recovered as the result of a bit of
clever detective work. Several days ago Anthony
Glambin was arrested on a charge of stealing a
revolver, and when taken into custody he was
wearing an expensive fob, and he refused to tell
where he got it. This aroused the suspicion of
the police, to whom Glambin is well known, so
they arrested the brother, Frank, and charged
him with complicity in the robbery of a jewelry
store. The plan worked well with him, so the
police say, as he confessed immediately and im-
plicated Anthony in the job, claiming that An-
thony entered the Roehm store while he remained
on watch outside. The two brothers were then
brought together, and the police say both owned
up to the robbery. A search of the home re-
sulted in finding and recovering four valuable
watch fobs and a smoking set. A warrant for
the two brothers was sworn out by James Varley,
manager of the store.
Jewelry valued at $1,000 was stolen from Joseph

Gutnm's jewelry store, Kalamazoo, on the night
of February 22, as the result of one of the bold-
est jobs ever pulled off in the state. Notwith-
standing that the store is located on a busy street
directly opposite police headquarters, the front
window was smashed in with a hatchet and
everything of value on display was taken. The
burglary occurred at 5 o'clock in the morning
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while a severe snowstorm was raging, the wind
drowning the noise of the breaking glass and the .
snow shutting off the view of persons on the
street. Officers have no clue to the identity of
the thieves, who left absolutely no way by which
they could be traced. The window of another
jewelry store in Kalamazoo was broken the same
morning, but nothing was taken.
Frank Spicher, chauffeur for C. A. Newcombe

and a groom of but a few days, was arrested
last week on a charge of fraud, he having ob-
tained possession of $7oo worth of diamonds
from J. Friedberg & Son, Detroit, by false pre-
tenses, which he later pawned with J. Grosslight.
He paid the jewelry firm $200 for the goods and
pawned them for $400. He was also charged
with making purchases of expensive goods which
he charged to his employer. The case was called
in police court Friday, and Spicher was dismissed
when none of the men Ile was charged with
victimizing appeared against him. It was stated
in court that his father had come from the east
and settled the claims against him. Friedberg &
Son refunded the money he had advanced on
the diamonds and the stones were returned to
them. The pawnbroker was given the money
Ile had advanced and the goods charged to Mr.
Newcombe were paid for.

President Andrew Toepel, of the Detroit Re-
tail Jewelers' Association, has taken his first step
in his fight against fake auction sales, and has
named a committee of the leading business men
of the city to lead in the effort to stop this sort
of competition. The committee is composed of
L.harles Warren, chairman, and Robert Traub,
Hugh Connolly, James Garlick and J. Friedberg.
G. C. Hill, of 265 Oakland avenue, Detroit,

has purchased a new automobile and is rapidly
becoming an enthusiastic autoist.
Frank J. Kunz, of the firm of Kunz & Rogers,

Detroit, was called to St. Mary's, Ont., last week
owing to the death of an uncle.
George Baker, formerly with J. Friedberg &

Son, Detroit, and a graduate of the Toronto
Horological School, and Neil Ford, of New York,
have formed a partnership and have opened a
jewelry business in Pontiac, Mich.
Jacob Schreidell, Detroit, formerly with Meis-

ner & King and J. Grosslight, has leased the
premises at 191 Gratiot avenue and will open a
jewelry store in a few days. He is well known
among the jewelers of the city.

William G. Hamburg, Detroit, head of Wright;
Kay & Co.'s watch department, has returned
from a month's vacation spent in Panama and
Cuba.
P. Cohen, a Detroit jeweler, who went into

business for himself several months ago in Kala-
mazoo, suffered a severe loss by fire March 3,
when the building in which his store is located
was almost destroyed. The building is occupied
by several firms, and Cohen was among the heav-
iest losers.
Edward Wixon, who has conducted a jewelry

store for five years in Owosso, has sold out to
M. L. Willoughby.
M. L. Wright, of the firm of Wright, Kay &

Co., Detroit, who has been seriously ill since last
October. is showing no signs of improvement,
and his friends and relatives are becoming
alarmed over his condition.
Henry Sydnam, for thirty-two years a jew-

eler in Detroit, passed away February 29 at his
home, 354 Twelfth street, after an illness of two
years. Mr. Sydnam was sixty-six years of age
and had followed the jewelry business nearly all
his life. He conducted the store at 990 Michigan
avenue, successfully, as long as his health per-
mitted, and it was then taken over by his son
Harry, who had been associated with the de-
ceased for several years. Mr. Sydnam was well
known in Detroit and was regarded among the
jewelers as an expert. The funeral was largely
attended, among those present being many men
ptominent in the trade.
Robert Plattetn, Detroit, for a number of years

in the clockmaking department with Wright, Kay
& Co., has taken a position with R. J. F. Roehm
& Co.
Chambers & Stewart, of Mount Clemens,

whose store was badly datnaged by fire several
weeks ago, expect to open shortly, repairs hay-
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ing been made to their building. The date of
the opening has not yet been announced.
H. T. Schneider, in business for several years

on Fort .street, West, Detroit, whose removal
was mentioned recently, is now settled in his new
location on Grand River avenue, in the new Bus-
iness Institute building. The building was
erected only recently and is modern in every
way, the store taken by Mr. Schneider being
light and airy and fitted with an attractive
window.

A list of the assets and liabilities of Burton
Laughlin, the Detroit jeweler who failed two
weeks ago, has been prepared by his attorneys,
Frazer, Griswold & Slyfield, and will be filed
in the United States court within a few days.
The list shows a large number of creditors, who
hold unsecured claims which total $25,524.69.
The largest creditor is Louis R. Grosslight, the
well-known pawnbroker, of Detroit, who is a
father-in-law of the defunct jeweler. He is a
creditor to the extent of $6,46o. The assets total
$14,403.60. A friend of Laughlin has made an
offer to the Jewelers' Board of Trade, which rep-
resents about 70 per cent of the creditors, of
thirty-five cents on the dollar for all of the ac-
counts against him. If this offer is accepted a
similar proposition will be made to the other
creditors.
John Hellerich, of Detroit, for many years a

prominent jeweler on Michigan avenue, has sev-
ered his connection with the old firm, and has
located at 458 Gratiot avenue, near the Eastern
market, with a new and complete stock. Mr.
Hellerich is well known for honest dealing
throughout the county, and will doubtless enjoy
a good trade in his new location.

Missouri

The discovery of a quantity of jewelry in a
pond at Springfield, this state, February 2,
seems to establish the theory that the fire which
recently wiped out the business section of Hous-
ton, Texas, was of incendiary origin. The pond
was drained under the direction of the sheriff,
and the jewelry recovered was identified as hav-
ing been taken from the Pace Jewelry Store at
Houston. It is thought that the jewelry store
was robbed and then set on fire, the fire spread-
ing to adjoining buildings and causing the heavy
loss. The jewelry was discovered in an odd way.
A fisherman fishing through the ice in the pond
brought up a gold watch on his hook. The au-
thorities think they have a clue as to the identity
of the man who threw the jewelry in the pond.

Police Captain Roderick, of St. Joseph, ar-
rested George Davis, a Chicago hotel clerk, the
afternoon on February 23. Davis was pointed
out to Roderick as a man who had been trying to
dispose of two dozen finger rings. He ran when
he saw the officer approaching him. Davis had
twenty-two rings in his possession and the set-
tings had been removed from about half of
them. A jeweler said all of the rings were good.
Davis said that he inherited them from a wealthy
aunt in Chicago. He is being held for investi-
gation.
0. E. Lynch, formerly in business at Pleasant

Hill, no* has charge of the jewelry department
of the Diamond Block Mercantile Company, of
Clinton, Mo.
C. E. Tieman, a jeweler of California, this

state, was a delegate from his district to the Mis-
souri state democratic convention which met at
Joplin last month. On his return home Mr. Tie-
man made a short visit in Kansas City.
Keller & Hansen have opened up a trade watch

and clock repair shop on Eighth street, in St.
Joseph.
Fred Meeks, the watchmaker with W. E.

Blanchard, of St. Joseph, recently became a bene-
diet.
W. M. Jones, formerly with J. B. Hayden, of

Topeka, is now with W. F. Kirkpatrick & Co.,
of St. Joseph.

J. C. Fields, formerly a jeweler at Chaffee,
has sold his store at that place and will open a
new store at Caruthersville about March 15.
L. H. Johnson has sold his store at Kennett

to Martin N. Miner and will take a rest before
announcing his new plans.
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In a large fire at Bloomfield on February fo
the jewelry and music store of T. Ben Turn-
baugh was consumed. Loss and insurance un-
known.
John R. Miller, of Warrensburg, has moved

into his new store in the Crossley building.
C. F. Shepard, son of C. S Shepard, Hannibal,

recently departed for Kansas City, where he is
taking a course in optometry at the Needles
Institute.

New Hampshire

The jewelry store of Bela Kingman, at New-
market, was entered by burglars February 22 and
about $50 worth of rings stolen. The loot con-
sisted of sixty rings, six bracelets, two adjust-
able bracelets and a stone bracelet.
W. W. Brown, of Littleton, has added a com-

plete up-to-date optical examining room to his
business. Mr. Brown intends to devote more of
his time to the optical business.

New York

C. 0. Biederman, 129 Main street, Oneonta,
having taken in E. L. Ward as partner, will be
known hereafter under the firm name of Bieder-
man & Ward, and will do a jobbing business in
connection with a retail business.
After March i another new store will be added

to Buffalo's business section when the Quality
Jewelry Company opens its doors at 597 Main
street with one of the finest stocks of up-to-date
jewelry in the city. Located at 184 Genesee
street for many years, the firm has steadily grown
and extended its clientage until at the present
time they have found it necessary to move into
larger quarters.

North Carolina

The firm of McCall & Patrick, Laurinburg, has
dissolved, E. T. McCall having purchased the
interest of Mr. Patrick in the jewelry business.
The business will be known under the name of
E. T. McCall and be carried on at the same prem-
ises heretofore occupied by the old firm.

North Dakota

The C. R. Whitcomb jewelry store of Walcott
was totally destroyed by fire which started at
3 a. m. February 15. The stock was valued at
$2,500 and was well covered by insurance. The
building was owned by the First State Bank and
its value has not been appraised.
. H. W. Benton, of Fargo, has purchased the
jewelry store which has been conducted for sev-
eral years by N. C. Anderson. Mr. Benton took
charge of the establishment as its owner Feb-
ruary 13. The new owner is one of Fargo's
bright and promising young business men and
has a large circle of acquaintances socially and
in a business way who will wish him every suc-
cess in his undertaking. For some time Mr. Ben-
ton has been in charge of the Anderson store.

Ohio

Wolcott & Kapp, Toledo, moved from their
Summit street location to their new home on
Superior street the first of the month. The store
is not yet fitted up in shape for business, as many
of the show cases and other furnishings are not
yet in place. They expect, however, to get the
store fitted up and all improvements completed
within the next couple of weeks. Then they
will make ready for a formal opening, which they
are designing to make an important event. Mr.
Wolcott, head and senior member of the firm,
started in business in Toledo half a century
ago, at which time the civil war was raging.
"It was a marvelous infant, this Toledo," said
he, "and its growth has been stupendous. As I
close my eyes and hark back fifty years I can
scarce believe this young giant stretching out
its strong young arms over inland and lake can
be the puny infant of fifty years ago." For fifty
long years Mr. Wolcott conducted his jewelry
business on Summit street, having been in his last
location for fifteen years. Two and a half years
ago, feeling that he had earned some respite, he
took into his business a partner, Charles. Kapp,
who was also well known to the Toledo jewelry
trade, as he had been connected with the store
of his brother, George Kapp, for twenty-five
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years. While Mr. Wolcott still remains at the
head of the firm, the active management is in
the hands of Mr. Kapp, thus relieving the older
partner of much of the burden of the business.
The firm has commodious quarters on Superior
street.
L. Comlossy, the Madison avenue Jeweler, of

Toledo, recently inaugurated his annual watch
sale. It is the policy of this concern each year
to close out as nearly as possible its stock of
watches so that new lines can be purchased.
"Even though our profits are smaller on watches
disposed of during the sales," said Mr. Com-
lossy, "I believe it good policy to turn the stock.
A watch after being in stock about so long must
be cleaned and kept up. The upkeep will cost
as much as we lose in selling the watch for less
money, so that we are really nothing out of
pocket by this method and new stock is always
more appealing to customers and helps to build
up our reputation."
The members of the 24-Karat Club of Toledo

held a regular monthly meeting recently at the
Commerce clubrooms, in the Nicholas building.
Matters of interest to jewelers were discussed
and no luncheon was served.
Fred Buxton, of Granville, a jeweler, was re-

cently the loser by several hundreds of dollars
when burglars made away with the bulk of a
window display after throwing a brick through
a plate glass. Toledo police are on the lookout
for the thieves, who have not yet been appre-
hended.
N. E. Hascall and F. W. Snider, of the J. J.

Freeman store, Toledo, are in New York placing
important orders for fall delivery.
Robert Armstrong has accepted a position as

apprentice with H. B. Stone to learn the jew-
elry and watchmaking business. The young man
is a resident of Toledo.
That Toledo is the headquarters of a band of

organized thieves was the claim made by the
Akron prosecutor, through whose efforts Arthur
Denham, alias Arthur Sweeney, and Robert Gil-
more, alias Robert Peters, were sentenced to
serve three years in the Ohio penitentiary for
stealing diamonds. The men entered several
Akron jewelry stores a few weeks ago, took dia-
monds from trays while looking at rings and sub-
stituted imitation stones. The men claimed To-
ledo as their home.
L. Beckman, Toledo, is putting in a line of new

show cases of the Silent Salesman style in his
store on Adams street. Business is reported good
for the season of the year with this company.
Gus Warnke, watchmaker at the George Kapp

Company, Toledo, recently traded his Canadian
farm for stock in the Toledo Commercial Savings
Bank. When the transfer was made all the boys
at the Kapp store were happy, smoking high-grade
cigars at the watchmaker's expense.
L. Christiancy, of Madison avenue, Toledo,

reports a good run of business for the season
of the year, taking into account also the extreme
severity of the weather. Repair work has held
up in good shape.

I. M. Silverberg, for some time past a "partner
on profits" with the I. Koppelman store, Toledo,
is no longer connected with this concern.
Ed Wixon, of Owossa, Mich., was in the city

last week calling on his friends in the jewelry
trade. Mr. Wixon, who was formerly a retail
jeweler at Owossa, recently sold his store to
M. L. Willoughby, formerly connected with D. D.
Shane, a Grand Ledge, Mich., jeweler. It is
Mr. Wixon's intention to retire from active bus-
iness for a couple of years, after which he may
again enter the field.
Taking advantage of a blinding blizzard which

was raging at the time, a couple of thieves broke
a plate-glass window in front of the George Kapp
Company store, securing a tray of rings valued
at $150. Passers-by on the street witnessed the
bold action and summoned policemen, who ar-
rested T. Leslie and William Jones, the latter
claiming Syracuse, N. Y., as his home.
Jeweler McFadden, Toledo, reports a good bus-

iness generally, with a fair line of repair work.
Jack Williams, of the Merrill-Broer Company,

Toledo, for the second time since starting out
on his spring round-up of his territory, has been
compelled to return to the home concern for re-
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newed supplies. He is doing a banner business
in watches and card goods.
0. A. Wood, of Blissfield, Mich., visited Toledo

wholesale houses recently, placing orders for
spring goods.
A few nights ago Michael Tomb, a Tiffin, Ohio,

man, dropped a valuable diamond ring from his
purse while purchasing a ticket to a picture show.
A little girl found the ring, which was left at
the ticket office of the theatre, where later it was
recovered by the owner.
Word has been received by Toledo creditors

of Spittle & Co., who recently took over the bus-
iness of Spittle & Steele, of Bernito, Texas., that
the firm is willing to pay its debts at the rate of
forty cents on the dollar.
C. E. Young, a Portage, Ohio, jeweler, with his

wife, was a recent Toledo visitor.
George S. Dales, Akron, Ohio, jeweler, has

gone to Florida for the winter. During his ab-
sence Mr. Parker will have charge of the
business.
Miss Alice Hughes, daughter of Mr. and Mrs.

Thomas Hughes, of Metamora, Ohio, was mar-
ried on February 15 to William R. Dowling, of
Toledo. The occasion was also the silver wed-
ding anniversary of the bride's parents, and after
the wedding the newlyweds joined in the fes-
tivities attendant upon that occasion.
Mrs. J. F. Steinman, wife of a Forest, Ohio,

jeweler, who was recently operated upon in a
Columbus, Ohio, hospital, has recovered suffi-
ciently to return to her own home.
Thomas & Co., who recently bought the jewelry

store of Frank E. Brand, at Findlay, Ohio, is hav-
ing a handsome new plate-glass front with Ver-
mont marble base put into his store. The display
window is a large double one, and will be further
beautified with skylights of prism glass.
Norman Schweeting, Oxford, has returned

after a year's stay in Europe, bringing with him
his bride, nee Miss Hermana A. Wiese, of Mu-
nich, Germany. Mr. Schweeting went to Ger-
many for his health some few years ago, where he
met and fell in love with his bride. He returned
this year to marry her, but found that a whole lot
of red tape had to be gone through before he
could bring her home. He started on his task,
and after five months of communications between
himself and the German consul at Cincinnati, suc-
ceeded in removing all obstacles. Mr. Schweet-
ing says in a joking way that if he ever gets mar-
ried again he will not go to Germany.
Isadore and Sigmond Klavin have started a

new jewelry store at Youngstown.
C. M. Fiske, of Napoleon, surprised his friends

by eloping to Canada with Miss Nellie Kline, and
getting married. Mr. Fiske was a candidate for
mayor at the recent election and was defeated by
a very narrow margin.
A woman going under the name of Mrs. Ida

Burgtof was arrested at Middletown on Feb-
ruary 26, on a warrant issued in Memphis, Tenn.
The woman and her husband came to Middle-
town last fall and bought a farm costing $2o,000,
$8,000 of which was paid in diamonds. Detec-
tives say the woman is wanted in connection with
a big diamond robbery in Memphis. The couple
were taken to Memphis, although there is no
charge against the husband.
The jewelry concerns of A. 0. Amsden & Son

and J. H. Flower, Ashtabula, were consolidated
under the name of Amsden & Flower Jewelry
Company. This announcement is of deep inter-
est to commercial centers, as it unites two of the
most prominent business houses in the city. The
old Dickinson location on Main street will be used
by the new company, and the present location of
the Amsden jewelry store will be abandoned. For
thirty-one years this corner store has been occu-
pied by the Amsden people. Mr. Flower was for
twenty years in the employ of A. 0. Amsden &
Son, but some time ago resigned to go into bus-
iness for himself. Since that time he has oper-
ated a store on Main street in the same room
with the Walker music store.

Oklahoma

H. C. Quinn, of the Harrington Jewelry Com-
pany, Kiefer, has bought A. C. Thompson's in-
terest in the A. C. Thompson Company, of Wich-
ita Falls, Texas, and will be manager of the
fi rm.

Ed Gumm, one of the pioneer citizens and jew-
elers of Durant, died last month, after an illness
of only two days, of spinal meningitis, at the age
of fifty-seven. He and his brother John were in
the jewelry business together and had established
a splendid business. Mr. Gumm enjoyed the
respect and esteem of all his associates in both a
business and social way.
The A. Y. Boswell Jewelry Company, Tulsa,

has been incorporated with a capital stock of
$5o,000. The incorporators are J. F. Oiler,
Tulsa; A. B. Regnier, Kansas City, and A. Y.
Boswell, Tulsa.

Oregon

H. C. Madsden, of Cottage Grove, was re-
cently the victim of a check swindler. The
bearer of the check purchased a cheap watch as
a pretext for getting the check, which amoutned
to $28.28, cashed.
The marriage of Andrew Fosmark, of Aurora,

to Miss Grace Ritter was solemnized here re-
cently. Rev. S. A. Hayworth performed the
ceremony. Mrs. Minnie D. Fosmark and R. F.
Ritter served as witnesses.
The Siegrist jewelry store in La Grande is

having mahogany show cases, cut-glass rooms
and other modern features installed. The office,
workroom and show space will be separated
from one another by partitions.
L. F. Evenson, of Silverton, Ore., has a clock

on exhibition at his store which is 200 years old.
W. Richards, who as watchmaker for E. F.

Schneider, of Portland, recently accepted a posi-
tion with W. M. Tower, of St. Johns, Ore.
D. Martin, who was formerly engaged in bus-

iness at Montesans, Wash., visited in Portland
recently en route to the southern part of the
state, where he is seeking a new location.
Alfred Boss recently resigned his position as

traveling salesman for William Andersen & Co.,
Portland, and accepted a position as city sales-
man with Sinclair & Boss, wholesale jewelers,
in the Corbett building, Sixth and Morrison
streets.

William Lamb, representative for the George
H. Fuller & Low Company, was in the city re-
cently calling on the jobbing trade.
A. & M. Delovage, who were burned out a few

weeks ago, have established temporary quarters

on the third floor of the Merchants' Trust build-
ing, corner Sixth and Washington streets. Their
old store is being repaired and they will move

back as soon as it is completed, which will be in

a few weeks.
Texas

The firm name "The G. A. Bahn Optical and
Diamond Company" has been changed to "The
Stelfox Company, Incorporated." This firm is
located in Austin and has changed in no way
except the name.
S. A. Pennington, a jeweler of Round Rock,

recently committed suicide by shooting himself
through the heart, death resulting instantly. No
reason is assigned for the deed.
The store belonging to M. C. McKinney & Co.,

of Goldsboro, was recently entered by robbers,
and thirty finger rings, six or eight watch chains,
a gold watch and about $4 in cash were taken.
T. C. Allen, of Brady, has filed a voluntary

petition in bankruptcy.
The estate of H. G. Krousse, at Brownsville,

has been sold to the Rutledge Jewelry Company.
In a fire at Jefferson on February 18, C. C.

Thomas, a jeweler, suffered quite a loss, which
was covered by insurance. J. A. Dunlap, a jew-
eler, also suffered a small loss.

Washington

At a recent meeting of the creditors of Acken-
hausen & Co., of North Yakima, a 20 per cent
dividend was declared.

Charles Coovert, of Coovert & Carter, Van-
couver, has recently returned from his trip to
southern California, where he went for the ben-
efit of his health. Mr. Coovert has greatly im-
proved in health.
The store fixtures of Ackenhausen & Co., at

North Yakima, have been purchased by Siegrist
& Co., of La Grande, Ore., and are being crated
for shipment.
Fred Pierce, of Kalama, is visiting his Kalama

river ranch for a short time, and will try to dis-
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miss the thought of the jewelry business from
his mind and take a good rest.

Wyoming

The Buechner Jewelry Company, Cheyenne,
which has been in the hands of an administrator
for about a year, has been sold for the benefit
of the creditors to A. E. Brendler and Hugo
Buechner, who will continue the business.

London Court Investigates
Value of Black Pearl

Experts Give Interesting Testimony—How
Pearls Have Increased in Value—A $50,000
Gem

London, February 20.—The Baroness de Pal-
landt is suing the Gresham Fire and Accident In-

surance Society, Ltd., before Mr. Justice Parker,
in the chancery division, to recover $15,000, the
alleged value of a black pearl insured by the
baroness with the society and then lost .by her
after attending the Shakespeare ball at Albert
Hall on June 20 last.
The case is not of special importance except

for the attempt of experts to establish the value
of black pearls. A deposition was read from Mr.

Baptiste Reynier, of Monte Carlo and Paris, who
had sold the brooch in which the pearl wast set
to the baroness. The principal value lay in the
pearl, he deposed. The value of pearls had gone

up enormously since 1900. White pearls had

gone up :coo per cent. Black were. much rarer,
and one was worth io,000 francs. They might

bring 50,000 francs or 6o,000 francs now. If the
were asked to replace this particular pearl the
difficulty would be to find one like it. The baron
and baroness were old customers of his and
had spent a lot of money with him, so he wished
them to have the chance of a good bargain. He
had sold them a necklace at 125,000 francs or
150,000 francs.
Ernest Alfred Walker, of the firm of Johnson,

Walker & Co., of Aldersgate and Bond street,
jewelers, was examined. He was asked:
"Have pearls in the course of the past ten years

or so remained of the same value, or have they
increased or decreased?"
"Of course they have very much increased."
"Take the case of white pearls ; speaking gen-

erally, to what extent do you consider the value
has increased during the past twelve years?"
"I should think I may say from ioo to iso

per cent. I am speaking, of course, of fine
pearls."
"Can you give me any instance as to the in-

crease in value of white pearls during that
period?"
"I know of one pearl necklace the price of

ivhich has increased from £8o0 to £2,500" ($4,000
to $12,500).
"Is a black pearly 701A grains a large one?"
"A very large one, and almost unique."
"Does the value of a black pearl depend not

only on its size but also on its purity and
shape?"
"On its luster and shape."
"Supposing you had a black pearl 701/2 grains

in weight, quite round and black, a perfect pearl
without any flaw, surrounded by eight brilliants
of about sixteen karats, what value do you say
it would be?"
"Of course, I have been thinking it over, and

I do not think you could possibly put the price
down at under i4,000 or £5,000. The great diffi-
culty would be to get such a pearl. I do not
know where you could get such a one. We would
have to wait until we came across it. We might
come across one some day."
"Have you ever seen a perfect round black

pearl without any flaw weighing 7o1/2 grains?"
"I have not seen this pearl. I should say that

such a pearl, if it were quite black and without
blemish, would be worth ito,o0o."
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e New Cent ry
ra in achine

THE NEW CENTURY is used in every civilized part of
the world, and when you purchase one of these machines,
you are sure of big dividends on your investment and an
asset that will not deteriorate with age.

In perfecting THE NEW CENTURY we have kept in mind three
essential points that are not found in other machines of this type on the
market, viz.: rigidity, convenience of operation and accuracy.

THE NEW CENTURY is elaborately finished, is made of best
materials obtainable and high-grade workmanship, and the design is
simple and mechanically correct.

THE NEW CENTURY is easy to learn to operate and will
save you time and money.

he Eaton  (a Glover Co.
Write for Catalogue and Easy Terms Sayre, Penna.

THE secret of a pure rich color lies in the alloying. No
melter can do his best with scrap or inferior alloys:
Melting—remelting—losing gold and wasting fuel with

-every melt.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

•••"Omega Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.

Watch Cleaning Discussion Continued

Warring Experts Continue to Present Their Views—An Instru
ctive Discussion

That Has Created Universal Trade Interest

By W. H. SHEPNER, Detroit, Mich.

I have been a reader of THE KEYSTONE
for a number of years and have • been

greatly interested lately in the different

methods of cleaning watches as submitted

by different watchmakers. If I am not

intruding too much on your valuable space

•I would like to submit the method I have

used for a long time with the very best of

results.
To start with, I have a clean bench with

clean white poper or cardboard to work on.

I have screwdriver blades in good condition,

and in taking the watch down I use differ-

ent width blades to fit the different screws

properly. We quite frequently find the

jewel screws marred and the metal sur-

rounding the screws all cut by some "botch"

watchmaker using too large a screwdriver

blade. I take the movement all apart, in-

cluding the cock and foot jewels and other

jewels if they should happen to have cap

or end stones. I also remove the stem-

winding parts. I polish train pivots when
needed, remove any rust from pinions, etc.,
examine balance wheel and staff, polish the

pivots, true wheel and reset roller jewel
straight, as we quite frequently find it
loose. I then put all the parts in benzine,
the best I can get, with about 5 per cent sul-
phuric ether added to it. This solution
leaves hardly any film on the parts. Brush

each part dry, peg out the pivot holes from

both sides, also go over all the pinions. I
brush the winding parts so they are bright

and clean and lay them aside. Holding the
lever and pallets with tweezers on the clean

paper I brush with a soft brush until clean.

I string the other parts on wire loops and
dip them in cyanide solution for a few
seconds, and then rinse the parts thor-

oughly in running water. Then put parts

in grain alcohol and then in sawdust to

dry. I put the balance wheel, complete

with hairspring, etc., through the process
separately.
Removing from the sawdust I hold parts

with watchmakers' paper and brush with

clean, soft brush to remove every particle

of sawdust. I go over the balance wheel
carefully to remove every particle that

might remain in screwhead slots, etc. I

also peg out all the pivot holes again. The

cock and foot jewels I hold with tweezers

and brush with benzine, and then repeat
with alcohol and peg out holes with soft
pegwood until they are nice and clean. I
always remove the mainspring from the
barrel and clean with linen cloth between
tweezers, drawing the coils through care-
fully. We frequently find on removing the
mainspring from barrel that it will not un-

coil sometimes to over the size of a half

dollar. Throw it away—it's a dead one—

and put in new mainspring.

If settings of cap jewels are marred and

cut I rub them on clean oil stone to remove

this, and then rub on burnished file, holding

with piece of paper, and they come out pol-

ished, and add to the appearance of the

watch. I now assemble the watch, testing

out the train, etc. In oiling I use a gold

wire .drawn down to a fine point and

slightly flattened at end. I do not use too

much oil on mainspring and I oil winding

parts carefully, and same with pivots. Too

much oil for balance jewels will work up

by capillary attraction and into the roller

table and loosen roller jewel. Do not oil

roller jewel. I oil the faces of the pallet

jewels before replacing lever in the watch.

I note some complaint in regard to oil. I

have been using an oil for the past two

years on probably 6,000 watches, with ex-
cellent results. It does not get gummy or

blacken parts. I see that the banking pins

are straight and watch in perfect beat. Do

not make the mistake of opening the bank-

ing, as this causes too much friction on re-

ceiving and discharging stones or pallets.

Adjust the escapement as tightly as possible

and you will get results.

I now take the case and remove dents or
straighten if necessary, polish and wash
with soap and hot water with a little am-
monia added, using a stiff brush. Rinse in
clean water and put in alcohol. Remove

and dry with linen cloth and then heat case
over the flame of alcohol lamp so as to re-

move any moisture that might remain back

of the case springs. Remove crown and oil

stem to prevent any "squealing" that might

occur. This makes a complete job of clean-

ing and the watch will look like new and
will please your customer. A watchmaker

should be enthusiastic and take pride in his

work. Do not be afraid of doing a little

extra work on a watch. Do all you can to

better the condition. Even though your

customer does not always appreciate it you

will get results after awhile that will bring

you added business.
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By Jonx R. BROWN, China Grove, N. C.

I have read with much interest the meth-
ods of cleaning watches published in your
journal and while some of these methods
are very good, I don't believe any hit on
the real thing yet. I have been cleaning
watches for fifteen years, have tried nearly
every known method and have found noth-
ing that will equal a mixture of pure grain
alcohol two-thirds, and ether one-third.

I take the movement down, put every
piece in the alcohol cup containing enough
of this mixture to cover over the parts,
leaving out the balance, pallets and barrel,
allowing these parts to soak for ten or
fifteen minutes. I take out one piece at
a time, scouring thoroughly, using a me-
dium coarse brush dipped in this same solu-
tion and in watchmakers' block silverine.

After scouring thoroughly with the coarse
brush I take a finer brush and polish with

the block silverine. Before polishing I take

a piece of pegwood and clean all the leaves
on pinions of wheel and all pdrts that can
not be reached with a brush. After clean-
ing the plates I take out all the jewels that

are capped, cleaning the jewels and replac-
ing them one at a time, putting a small bit
of oil over the hole between the hole and

cap jewel. In this way the oil will hang

to the hole and pivot and not work away.
I clean the lever and pallets the same way,
but wipe off the solution quickly with the
fine dry brush in order not to loosen the
pallets. I clean the roller jewel and balance
staff with pith and finish with soft, clean,
dry brush. Of course, all pivot holes must
be cleaned with pegwood. On seven-jewel
movements I clean and burnish the bearing
cups with a piece of pegwood round on the
end, run at a high speed in lathe, and then

clean out the pivot holes.
You will find that this method will make

old movements looks like new ones, and
new ones equal to, if not better than, fac-
tory finish, and it does not take so long to

do it.
Now in regard to gummed and tarnished

oil would say that about two-thirds of the
trouble is on account of the movement not
being thoroughly cleaned. If the least par-
ticle of the solution or chemical is left
dried in the pivot bearing it will ruin the oil

in a very short time. I use Kelley's and
Fulcrum oils mixed, one-half each, and

have very little trouble with gummed oil.
Today a customer came in with a watch

to be cleaned and for a new mainspring.

He said that I cleaned it some time ago

and that there had been nothing done to

it since. I found on the record book that

the work had been done December 19, 1907.

I examined the movement and found that
it was not entirely dry and would continue
running had the spring not broken.
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Showing Guage in Use

Swartchild's Sensible Combination of Genuine Watch
Factory Roller Jewels, including JEWEL PIN GAUGE
and COMPARATIVE CHART for ALL American
Watches.

THE UP-TO-DATE UNIQUE METHOD.
A PRIZE ASSORTMENT.

This assortment will save you money, preventing loss of roller jewels, and saveyou time in selecting the proper size. The gauge is tapered to measuring forkSlots , no that a roller jewel of correct diameter may I e selected to suit any fork,either single or double roller. This assortment should be used by every up-to-datewatchmaker. It is beautifully put up in genuine leather case—substantiallymade to last for years. To the purchaser of this assortment we will, withoutany charge whatsoever, assort your roller jewels you now have in stock.So that you will not be without any stock in the meantime, wait until you receivethe assortment ordered, then send us your miscellaneous Roller Jewels and wewill carefully gauge each one and label them so that they will correspond exactlywith the above outfit and return them to you without any cost.
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Enlarged Sectional View of Roller
Jewel Gauge

Swartchild & Company's Comparative Chart of ROLLER JEWEL SIZES
used in connection with the SENSIBLE ROLLER JEWEL COMBINATION

Jewel pin Jewel pin
Make cm Size of sizes or bottle Make of Size of sizes or bottle
movement movement numbers movement movement numbers
Elgin 18 42 to 48 N. y,. s. 18 42 t2 46

a 16 40 " 46 16 42'46
11 

1 2 32 " 38 6 36  40
,, 6 34 " 40 0 32 ' 36
a 0 31 " 35 Rocford 18 44 " 48

100 29 " 31 16 42 "44
Hamilton 18 44 " 48 12 44  48

a 16 42 " 46 6 40 ,,' 42ra12 40 " 42 0 42 :, 46
0 38 " 40 South Bend 18 48 56

Hampden 18 44 :` 48 16 46 " 54
16 42 " 46 6 40 :• 44
12 

35 s 39
0 34 " 38

6 40 " 44 Seth Thomas 18 44 " 50
3 0 

29 CI 31
12 40 " 44

Howard 18 48 " 50 
11

6 38 " 42
16 47 51 0 34 " 38
12 42 .., 46 Wa.tham Id 46 " 56

Illin,pis 18 44 ' 48 
11

16 44 " 50
16 42 " 44 

a
12 43 " 47

a 12 34 !, .. ' 38 
a

6 42 " 46
a 6 32 ", 36 1 42 " 46

0 30 " 32 :: 0. M. 0 43 ", 47
bur. Tren. 16 38 " 42 N. M. 0 40 ' 44

1,

.1. S. 36 " 40
Directions: —Gauge bears numbers corresponding w th bottle numbers; place fork slot on gauge and where
fork slot fits, the number indicating same is size of roller jewel required.
No. 10266—Swartchild's Sensible Combination of Roller Jewels containing one gross $800

Complete with gauge and chart.

The Sam'l A. Crocker Co.
IMPROVED ROLLING MILLS

A Rolling Mill is a Necessity

Our Rolling Mills are adapted
to all the requirements of the
jeweler, manufacturer and artisan.

All parts are interchangeable.

We supply smooth rolls, stand-
ard ring rolls and combination
Tiffany ring rolls.

Every mill and roll \ varranted.

I ASK YOUR DEALER
For sale by all Jewelry Supply
and Material Houses.

Write for our Rolling Mill
Catalog.

Manufactured by

The Sam'l A. Crocker Co.
Established 1872 Incorporated 1911

35-37-39 W. 5th Avenue

CINCINNATI : OHIO

No. 4.

S. A. C. Co. Mill
$37.50, with two
smooth rolls.

Interchangeable
square and ring
rolls supplied.

More Trouble
is caused by oil gumming and corroding the
pivots of clocks inWinter than at any other time.

I I 1111
ENIMINIMMEI FULCRUM

CLOCK OIL
was certainly tested
out this past winter

One man 'way up in Canada writes that
his Street Clock was oiled with Fulcrum
Oil, and though the temperature had
ranged between 30 and 46 degrees
below zero for weeks, the clock still kept
going and was perfectly lubricated.

We challenge any other oil to show
such results.

In an extremely cold temperature Fulcrum Oil becomes white,
forming itself into a grease, and retaining its same lubricating
efficiency, --it never gums.
Oil a clock and test it out for your own satisfaction. You are
sure to be convinced in this way.

Watch and Clock Oil, 35c. a bottle ; $3.75 per doz.
Chronometer Oil . . . 50c. a bottle

For Sale by All Jobbers

FULCRUM OIL CO. FRANKLIN, PA.,
HENRI PICARD & FRERE, London, England, Sole Export Agents
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"Electric's" Difficulty
BY ROY MURRAY, Herington, Kan.

In hopes of being of some assistance to
"Electric," page 393 in your issue of Feb-
ruary IS, and others of your readers, I
wish to say that I have an electric clock
similar to the one he writes about. It keeps
remarkably accurate time and a set of bat-
teries run it from fifteen to eighteen
months. I always date my batteries when
I put them in. My clock has an adjustment
whereby the frequency of the contact can
be controlled. On the bar from which the
little forked piece of steel dangles is a set
screw, and by loosening this and moving
the bar to the right the contacts become
more frequent, whereas by moving to the
left the less frequent they will be made.
When this bar is moved then the set screw
regulating the other contact point found
on the long thin spring will have to be
changed accordingly in order to preserve
the right distance of opening and closing
the circuit. This should be set as close as
can be, and yet so the circuit will be broken
when the contact on the bar is at rest.

A good way to adjust the clock for the
proper frequency of contact is to move
pendulum to the right until the ratchet
moves the wheel and the lock just drops.

The bar with the little dangler on it should
then be adjusted so that the little forked

drop will just catch on the bar from the
pendulum at this point. The break in the
circuit should then be adjusted from the
long thin spring. When properly adjusted

this way the clock will average a minute
and forty seconds between contacts. As I
said before, the contact should be just as
close as can be and still break. The contact
should be made just as the pendulum starts

on its return swing and then the batteries
will have gravity to help them.

The Question of Oiling

By S. J. LOWE, Paris, Ark.

I have been reading the various discus-
sions on cleaning and oiling watches and

wish to say a few words in regard to oiling

pallet stones and roller jewel, as there
seems to be quite a difference of opinion
among the trade in regard to the same. I
believe in oiling both roller jewel and pallet
stones if properly done. That is, not just

too much oil on roller jewel—not enough

to run and flow where it is not needed. My

way is to wipe the point of my oiler almost

dry and then touch the sides of notch in

fork and just barely get a little oil on each

side. Then when the roller jewel passes
through it will oil itself. In my conception

of a watch the action of roller jewel and

pallet stone is practically the same, and I

can't see any reason for oiling one and not

the other. I find that when both pallet

stones and roller jewel are properly oiled

a watch will give better satisfaction for

twelve or eighteen months than it will by

just oiling one or neither. However, after

a watch has run twelve Or eighteen months,

unless it is recleaned and oiled I don't think

it will give as good satisfaction from that

time on as it will without oiling either, as

K EYSTONE

the oil in that length of time will thicken
and gum and do more harm than good.

So I will say that if a watch is cleaned
every twelve or eignteen months, as it
should be, properly oil both pallet stones
and roller jewel. But if it is not going
to be cleaned but once every five or ten
years, don't either.

Imperfect Workmanship
in Jewelry Goods

By W. A. GRABER, Sharpsville, Pa.

Of late you have been having many ar-
ticles, admirable in their way and laudable
in their endeavor, to educate the country
jeweler in the art of becoming a good sales-
man. Let your expert salesman meet the
following situation: A girl conies to my
store about Christmas and buys a pair of
cuff links, costing me wholesale $4; solid
gold, bought of a good jobber and made
by a firm advertising in THE KEYSTONE—a
good firm. The links break after using one
week, the break being where soldered, no
rough use. Now, the girl came to me be-
cause she wanted something "good" for her
fellow, and I bought it under the idea that
the workmanship was 0. K.

I have not related an incident happening
once in a great while, but one becoming too
frequent of late years. It seems that the
art of soldering among manufacturing jew-
elers is, indeed, a lost art. We do not have
so much trouble with spectacles and eye-
glasses ; why is card jewelry so defective?
Let your expert salesman tell us this: "How
to explain to an infuriated friend who
bought of us stuff which falls to pieces that
the soldering was at fault, defective con-
struction, etc." That will be of immense
value to many of us country jewelers, much
more than "How to sell inferior stuff to
people we live with ;" also that the mail-

order houses do not worry us, though they

can get goods far superior to what is being

sold us by the wholesale jewelers.

Removing the Dial
By JOHN E. BUNDY, Norwood, Ohio

I have been a reader of your journal for
several years and have never seen an article

on how to get the dial off any movement

that uses dial screws in the side of the

plate, as is used in all American move-

ments, of late models especially, and where

the dial screws are broken, especially the

heads broken off and too hard to drill, I
have used the following method success-

fully:
Take off the hands; then take movement

apart as far as you can; then drill a hole

at the edge of the dial foot. Drill down

to the screw carefully. Morse patent drill

is the best, not being so liable to break off

in the hole. This will leave a groove along

the side of the dial foot. Now by a pressure

on the end of the dial foot you can remove

the dial without danger of injuring it. The

end of the broken dial screw will slide

through the groove made by the drill in the

dial foot. Then a flathead screw can be

used to cover the job.
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Pathetic and Forceful Appeal
for Neglected Timepieces

A subscriber, of Vienna, Ill., writes as

follows : "Here is an article appealing for

the care of a watch which outclasses, for

calculation, comparison and idea, anything

of the kind we have ever seen. We submit

it to you and believe that the trade would

derive good results from its publication

locally:

Man's Inhumanity to His Watch

The chauffeur watches his motor,
the machinist watches his machine,
the engineer his engine, but few give
a thought to the little timekeeper
running night and day, ready to
answer to the first appeal.
' If instead of running backward
and forward, the balance wheel ran
straight around like the wheel of a
wagon, it would cover a circuit rep-
resenting the circumference of the
globe, in three years' time, or twenty
miles a day. Running ten hours a
day, at a speed of twenty-eight miles
an hour, a locomotive would take
eighty-nine days to traverse the dis-
tance covered by the little wheel of
the watch in three years. The watch
is fragile and weak, the locomotive is
strong and powerful. But the loco-
motive is oiled several times a day,
and at short, regular intervals it
receives a thorough examination. It
is kept in working condition. The
watch is never given oil to use ac-
cording to its running needs. When
finished and put in its case oil is
grudgingly applied to its working
parts and, thus provided for its in-
cessant labor, it is put upon the mar-
ket, to run until constant friction,
from lack of attention, brings it to a
condition when it can run no longer.
Not long after its run begins all that
is volatile in its lubricant evaporates,
and all that is not volatile thickens
and hardens, to clog its delicate
springs and bearings.
Three voiceless prayers, pathetic

appeals of crying need, are sent out
incessantly by this hardworked slave
of man—one for less careless hand-
ling, another for closer covering for
its mechanism, another for the lubri-
cant that no one but the watchmaker
knows just how to give. Let man be
just. His watch is at his mercy ; it
is the servant within his gates. Let
him not rap it upon the shell to rid
its internal organs of their obstacles
nor search its vitals in search of
dust. If the strong, powerful loco-
motive demands a quarterly over-
hauling, why not the watch—a thou-
sand times more delicate? Its pivots
are set in jewels so thin that a shock
shatters them. Let them be split
even at one point and every turn of
the whbel is a rasp. Man has no
servant more untiring, more devoted,
or less cared for than the object gen-
erally appreciated only according to
the show made by its case.—Harper's
Weekly.

"We consider this the best we have ever

found, and if you agree with us, should like

to see you pass it on through the columns

of your publication."
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THIS MEANS YOU!
SEND FOR IT TODAY!

IT'S FREE
An actual experience with

CANDO SILVER POLISH
will tell you more about its merits
than hundreds of words crowded
into this space.
REQUEST US TO SEND A SAMPLE TODAY.
IT WILL BE A PLEASURE TO DO SO.

Is used for Cleaning and Polishing
SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

HALL

CLOCKS

11=■••111,

YOU SAVE IN USING

The M. P. Safety Catch
just exactly the amount it costs you
to assemble any other, plus what it
is worth to you to ship promptly.
A sample to any jeweler in the
world.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue, PROVIDENCE, R. I.
NEW YORK OFFICE, 611 BROADWAY, ROOM 605

THE HIGHEST

DEVELOPMENT
IN JEWELERS'
MACHINERY

THE highest type and char-
acter of work is protrayed

in our product. For fourteen
years we have consistently en-
deavored to so build our clocks
as to reflect an enviable reputa-
tion for our entire output. How
well we have succeeded is shown
by our continuous growth. We
make a very High-grade line of
Regulators, Bank and Balcony
Clocks, Willard Banjo Clock, Etc.

Our Catalogue will serve to show you all

If you haven't one, write us

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

Waltham Clock Company
WALTHAM :: MASSACHUSETTS

1364 West Ave.

BUFFALO, N.Y.
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The Mainspring of a Watch

The Different Types of Mainsprings in

and the Tools Therefor—Instruction

ing of Mainsprings

The latest issue of the instructive little publi-

cation, Elgin Service Bureau Bulletin, is devoted

in its entirety to an illustrated article on main-

springs. We reprint for the benefit of our

readers the following extracts from this instruc-

tive article:

A watch movement to give even and fine time

results must have a mainspring that will keep

the balance wheel up to its proper motion.

Springs of this kind must be so made that their

resiliency will be retained indefinitely. It is there-

fore very important to the watch manufacturer

and watchmaker that this piece of material be

given the most careful consideration, both in its
manufacture and handling.
The ideal material for a watch mainspring

would be a material that would not rust nor
corrode and still have the temper necessary to
make a satisfactory spring. As such a material

is not known we must of necessity depend upon
the next best thing, which is steel of fine quality
made especially for watch mainsprings.

Manufacture

The confining of a piece of tempered steel in
a smaller space or different position than normal
is what makes a spring of it, as the spring is
constantly trying to get back to its position of
rest. In the case of a watch mainspring this
energy serves as the driving power and is trans-
mitted through the train and escapement to the
balance wheel.
There are two types of mainsprings in common

use.
The ordinary type of spring is one that is

hardened straight or in a large coil and the
temper drawn while it is stjll strajght or in a
large coil.
The resilient, or more properly speaking, the

reversed coil spring is hardened straight or in a
large coil, but is drawn to temper in a com-
paratively small coil.
The heat applied to any hardened spring in es-

tablishing its temper changes the arrangement
of the molecules of which it is composed. As the
spring cools these minute particles settle them-
selves into a permanent position. The resilient
or reversed coil type of mainspring, in its efforts
to resume its normal position after having been
reversed, develops greater resiliency than the or-
dinary spring. For this reason it is not necessary
to use as thick a resilient spring for a given
watch as would be required if the ordinary type
of spring were used.
In the process of manufacturing the mainspring

the end of the inner coil must be annealed for
a short distance so that the barrel arbor hook
hole may be punched; at the point where this
annealing stops is a brittle spot and the spring
is apt to break at'this point if kinked. A kink
in the innermost coil is liable to be transferred
to each coil when the watch is wound to the ex-
treme.
Because of the necessity of confining a watch

mainspring in a very small space it is always
under a strain. That this strain may not be
greater than is absolutely necessary it is desirable
that the spring be placed in the watch barrel
so that its naturally curved coils are disturbed
as little as possible.
The proper placing of Mainsprings in the

watch barrel will greatly reduce breakage, and
the initial investment in suitable tools for doing

Use—The Proper Methods of Handling
in Selecting, Placing, Oiling and Clean-

this work, together with care in using, will prove
in the long run an economy.

Tools and Winders
The tools necessary are a good mainspring

winder and a pair of pliers of the correct form
for shaping the innermost coil of the spring.
A gauge for measuring the width and thickness
of springs accurately is also necessary.
Winders should have several sizes of barrels

to suit different size watches, also different ar-
bors of sizes as near as possible to the watch
barrel arbors that the springs are used in con-
nection with.

Arbors
The hook of the winder arbor should not ex-

ceed in length the thickness of the spring to be
wound upon it and the end of the hook should
conform to the arc of the arbor. The ideal arbor
to wind a mainspring upon is the snailed barrel
arbor of the type usually used in watches of
domestic manufacture. As a mainspring winder
arbor snailed in one direction from the hook is
not practical to use for winding all springs, the
winder arbor should be mailed in each direction
from the hook.
A spring may be wound either on the barrel

arbor or mainspring winder arbor of correct de-
sign, without cramping or kinking. If wound
on the winder arbor of incorrect design the long
hook with square corners is almost sure to make
a kink which is very apt to cause the breaking
of the spring, either on the winder or soon
after placing in the watch.

Pliers and Gauges
If it is necessary to shape the inner coil of

spring in order to make it fit the arbor properly,
the shaping should be done with a pair of main-
spring pliers.
Tweezers or flat pliers are liable to make

kinks and should by all means be avoided in
shaping the innermost coil.
In selecting springs for a particular movement,

for the purpose of comparison the mainspring
gauge with notches on its edge for width and
with steel slot for thickness may be used. In
this type of gauge the slot for measuring the
thickness of spring soon becomes worn and is not
reliable as a standard to order by. We have
examined and tried many of these gauges, and
both new and old usually show considerable
variation at a given point on the scale.
The micrometer caliper in common use by ma-

chinists is the most reliable tool for gauging
mainsprings, either for width or thickness. It
is made to read to the .00t (one thousandth)
part of an inch or finer if desired, and may also
be had with metric divisions. The micrometer
caliper with ratchet stop is the best type, as the
amount of pressure applied in gauging is gov-
erned by this device.

Selecting and Placing Springs

In ielecting a spring for a particular watch, do
not be guided entirely by the old spring, as it may
not be of correct dimensions. Break off a short
piece from the old spring and try it in the watch
barrel, and if the upper edge comes a little below
the barrel cap shoulder it is of correct width.
If the movement has been running for some time
the chances are that a lighter spring than that
which was originally used will answer. Always
use as thin a spring as possible consistent with
its being strong enough to keep a balance wheel
up to a good motion, as the thinner the spring
the less liable it is to break or set. The spring
should occupy about one-third of the inside
diameter of the watch barrel.
When winding a spring on the winder arbor,

do not wind it any further than is necessary to
draw it into the winder barrel.
Avoid pressing on the edge of spring. with

fingers any more than is needful to hold it in the

winder barrel—this is important, as too much
pressure is liable to distort the coils. The
fingers that hold spring in winder barrel when
winding should be covered with chamois skin
cots. The winding should be done slowly to per-
mit the spring to settle itself into its new con-
fined position gradually.
When the winder arbor is released do not

permit it to fly back quickly, as in so doing the
hook is apt to strike the end of the innermost
coil and cause a kink. In transferring the spring
from the winder barrel to watch barrel care
should be used so that neither the barrel hook
or mainspring brace is damaged. Attention to
this point will prevent the spring slipping in the
watch barrel.
After the spring is placed in the barrel, before

placing the cap, enough good watch oil should
be applied to the edges of the spring so. that the
whole surface has a thin film of oil. Careful oil-
ing serves the purpose of reducing friction and
preventing rust.
In winding a watch the first time after placing

a new spring, do not wind it all the way at once,
but do it gradually, which will help the spring to
adjust itself to the new condition.

Cleaning

In cleaning springs, soak the oil off in benzine
and dry in sawdust or with tissue paper. If the
drying is done in sawdust be sure that every
particle of dust is removed before placing it in
the barrel. If the tissue paper is used for dry-
ing do not straighten the spring by drawing
through the fingers, but have the fingers with
tissue in them follow the natural curves of the
spring.
The kinking of a watch mainspring at any

stage of its manufacture after tempering or after
it is a finished product, changes its physical struc-
ture at that point and weakens the spring. This
may easily be demonstrated in the following
manner: Take a small piece (a few inches will
suffice) of a broken mainspring and bend it into
a circle, decreasing the size of the circle, until
the spring breaks. With a pair of flat-nosed
pliers bend this freshly broken end short just
beyond the break and it will be found to be quite
brittle. Now bend the piece an inch or more
from the end and it will be found comparatively
tough.
The bending in the first instance destroyed the

elasticity and then caused the break and also
changed the molecular arrangement in both
directions for a short distance from the break.
A spring should never be wound on a winder

with an arbor smaller in diameter than that of
the barrel arbor of the watch in which it is to
be used.
Placing a spring in the watch barrel with the

fingers is very apt to cause kinks, rust, damage
to the edge of the spring, and cupping. These,
with the exception of cupping, are the chief
causes of breakage in mainsprings. The cupping
increases the friction in the barrel with conse-
quent loss of power.

Rust

Rust is one of the most common, least sus-
suspected causes of mainspring breakage. It eats
its way into the steel, weakens it and finally
causes a break. To prevent this trouble springs
should always be kept well oiled and not ex-
posed to the air. Many people can not touch
steel without causing it to rust, and while the
handling of any steel parts with the fingers should
be avoided as much as possible, this is particu-
larly true of mainsprings.

It is a well-recognized fact that at certain
periods of the year there is more mainspring
breakage than at others. There seems also to be
more mainspring breakage some years than
others and in some localities more than in others.
As the greatest mainspring breakage usually oc-
curs during the damp and hot months, it is not
unlikely that rust is responsible for a large per-
centage of breakage during these periods.
In closing, we wish to say that the two things

most to be avoided are kinks and soft math-
springs. The first is damaging to springs of any
quality and it is quite impossible to get satisfac-
tory time results from a watch which has a
soft mainspring.
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The Automatic 6-inch Case

8.DAY ALARM NICKELS
Ask Us For Illustrations and Prices of Alarm Clocks That

NEED WINDING BUT ONCE A WEEK
Accurate Time Keepers

Sole Manufacturers

THE NEW LIAVEN rLOCK CO.
IIEW HAVEN IrONN.

Sure Alarms

FIELD DAY MEDALS STRUCK FROM STEEL DIES

Write For Designs and latirnatea

ERICHSEN, KRAUSe ec co. 37 South W mabAaNsuhFAACjenURuleNG JEWIELERS 0, ILL.

OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADE RES
SAUTOIRS

Send for our
CIRCULAR

ACTUAL
SIZE.

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repairwork
of all kinds executed
by skilled workmen.

SOLD

F-R-E-E
FREE FREE FREE

FREE FREE
FREE

A SAMPLE OF CLARK'S
LOOP WATCH KEYS

SEND FOR IT

THROUGH JOBBERS
Better Quality : Better Workmanship : Better Price

A. N. CLARK & SON PLAINVILLE,9 CONNECTICUT

WHEELING METAL CEILII4GS
THE "TRADE-MARKED" KIND

Another instance proving either our claims of Quality or Exceptionally Good Sales-
manship. We believe we have the "goods" both ways. A Kansas town was
almost wiped out by fire early this winter. Ambitious progressiveness showed
itself at once and the town has been rebuilt with better buildings than before.

store rooms
Twelve large WHEELIP1G CEILINGS have been erected in the new

in this city. No other kind of
Metal Ceiling has been sold. It is an exc:usive "Wheeling Ceiling" locality.
In face of such circumstances we are justified in asking pros-
pective customers to ask themselves "Why?" and then write
us for detailed information.

WHEELING COMGATING COMPANY. WHEELIOGYI.VA.
NEW YOW,
ST. LOUIS

BRANCH OFFICES AND STORES;

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA
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The Production and Identification of Artificial Gems

How They Are Made and How Distinguished from the Real—Noel Heaton,
B.S., F.C.S., Gives Methods of Procedure in Detail—Important Informa-
tion for Every Jeweler

[By courtesy of the Scientific American]

During recent years the production of artificial
gems on a commercial scale has become an
accomplished fact, and a great many misconcep-
tions and misleading statements have been made
as to the relation which these productions bear
to natural products on the one hand and imita-
tion gems on the other. It may therefore be of
some use to make the matter clear by describing
as fully as circumstances permit what has been
done in this direction and what has not been
done; what is practicable and what is imprac-
ticable in the present state of our knowledge.
I suppose there are few subjects of interest

from so many points of view as that of precious
stones. The beauty and rarity of fine specimens
has from time immemorial rendered them the
most treasured of possessions. With the ro-
mance that surrounds this aspect of the question
we have nothing whatever to do, except to bear
in mind that on account of their great value
men have for centuries strained their ingenuity
to solve the mystery that surrounds the origin
of such stones, and to amass wealth by producing
them at will instead of by the laborious and
highly speculative process of digging for them.

Until the development of modern science and
accurate methods of investigation this problem
resisted all attempts at solution, and it is, in
fact, only within the last few years that the
artficial production of any species of gem on a
commercial scale has become practicable.

Antiquity of Imitation Gems

Of course, one can cut the Gordion knot by
preparing a colorable imitation of the real thing,
but that is quite another matter, and I want to
make it quite clear, at this point, that I propose
to limit the term "artificial" to such productions
as possess the same chemical composition and
physical constants as the natural stones, differ-
ing from them only in minute details conse-
quent upon their being produced in the labo-
ratory instead of being dug out of the earth,
all other makeshifts being properly described
as "imitations." The production of imitation
gems is by no means a modern invention, as
is doubtless well known to you. To go no
further back than the time of the Roman
empire, the master glassmakers of the dawn
of our era, whose skill and knowledge of
glassmaking one appreciates more highly
the more one investigates the industrial
life of those times, were able to imitate al-
most any precious stone exactly, as far as out-
ward appearance went, in colored glass—and not
only the transparent gems, but the structure of
such semi-precious stones as agate, cornelian, lapis
and porphyry.

It would be quite out of place to devote any
time to this historical aspect of imitation gems,
but I can not refrain from alluding to the re-
markable examples of such imitations found by
Mr. Woolley at Karanog, from which it is diffi-
cult to resist the conclusion that in quite early
times Nubia was the center of this industry. To
judge by the stories one reads about jewels in
those times—stories of the Emperor Comnenus,
for example—one suspects that the glassmakers
turned their skill in this direction to some ac-
count and considerable profit on behalf of an
ignorant and somewhat credulous aristocracy;
for in those days, and, in fact, until quite re-
cently, not only was the nomenclature of gems
very vague, but methods of identification were
chiefly remarkable for their non-existence.
The chief criterion of a precious stone was

its color, so much so that throughout medieval
times blue glass was known as sapphire and
green glass as beryl, etc., giving rise to the
legend that in the time of Queen Elizabeth win-
dows were glazed with sheets of beryl. As the
tendency still lingers to regard all red stones as
rubies and green as emeralds, and so on, I would

like to make it clear at this point that color is
really quite an accidental property. of precious
stones : the substance of which nearly every '
species of transparent gem is essentially com-
posed is colorless, and the color is really pro-
duced by minute proportions of impurity.
This being the case, we find that on the one

hand the same species of gem may exist in a
large variety of colors, and on the other hand
that a color characteristically associated with one
gem may often be found in another having es-
sentially different composition and properties.
Owing to this confusion it was very difficult to
draw the line between a genuine and imitation
stone until the various species of gem stone were
accurately defined and their names clearly asso-
ciated with particular composition and proper-
ties, the determination of which forms, at the
present time, a means of distinguishing one from
another, and also of deciding whether an alleged
gem is genuine or imitation with ease and
certainty.

Examination and Identification of Gems

The scientific examination and identification
of gems in this manner is a matter of the great-
est interest, but it would take far too much time
to discuss it in detail. I propose, therefore,
merely to remind you of the main points by the
following summary:

TABLE I

Properties Influencing the Value of Precious

Stones and Used as Means of Identification

Beauty..............

Color.

Structure A'mine? ion .
Inclusions.

Cleavage.

Refractive power
[Ref ractometer].

Double refraction

Optical properties 1 Picochroism [P°14ri8c°Pel.
[Trichroscope].

Dispersion.
Absorption ■spic)ecctrunonsicopel.

without even removing it from its setting, and
which, with a little practice, will also enable one
to determine with similar ease the amount and
kind of double refraction and the degree of
dispersion.

Principles of the Instrument

As will be seen from the diagram, the main
principle of the instrument is the same as that
of the reflectotneter, the refractive index being
measured against a standard of highly refracting
glass by means of the angle of total reflection,
which, of course, diminishes the nearer the index
of the stone approaches that of the standard.
It is, however, in the details of construction that
such a marked advance has been made, and it is
these details which make all the difference in
practical work. To use this instrument all that
has to be done is to place the stone under exami-
nation in optical contact with the flat surface of
the dense glass and arrange it so that a good
light (preferably monochromatic) enters the in-
strument through the lower lenticular opening,
when the refractive index is read off directly on
a scale, without calculation.
Some little advance has also been made in the

construction of the dichroscope for determining
pleochroism. The instrument in use today is
provided with a revolving holder tipped with
wax, to which the stone is readily fixed, leaving
both hands free. A detail, but again it is such
details that count in practice.
Taking the properties of precious stones as a

whole, the great point about them is the remark-
able combination of qualities ; it is not so much
that they have optical properties which make
them extraordinarily beautiful, or that they have
remarkable hardness and durability, but they
have both, and it is the impossibility. of reproduc-
ing this Combiantion in any other material that
renders the detection of imitations a matter of
ease in the bands of any one familiar with the
facts.

Hardness [Hardness points].
Durability    .< Toughness.

Chemical composition.(

Specific gravity.Additional means of
Identification  • Thermal conductivity.

The most important properties of a precious
stone are those depending upon its refractive
powers. Until recently the accurate determina-
tion of the refractive index of a stone was a
matter involving the use of complicated and ex-
pensive instruments, and a matter for the skilled
mineralogist rather than the practical jeweler.
Thanks to the ingenuity of Dr. Herbert Smith, the
reflectometer has now been improved out of all
recognition, and in its place we have the Herbert
Smith refractometer (Fig. t), by means of which

'e

FIG. I—TOTAL REFLECTION REFRACTOMETER

any one of normal common sense can determine
the refractive index of a stone in a few seconds

I
i In modern times the manufacture of imita-
tion gems on scientific lines was introduced by,
Strasser in Vienna; hence the name "strass,
'although "paste" is the more commonly used
term. 

1 The finest of such modern paste bears little
,i-elation to the clumsy imitations of early times ;
the glass is specially prepared in order to com-

bine, as far as possible, the necessary optical
qualities with a fair amount of durability. It is
well known that by using lead instead of lime
as the basic constituent, the refractive index and
dispersive power of glass are much increased,
and by replacing the alkaline constituent by thal-
lium oxide in the same manner, the refractive
index may be raised as high as 1.96 and the
dispersion to 0.049. By adjusting the composi-
tion in this way, and preparing the glass with
the greatest regard to the purity of the materials,
manipulating it, moreover, in a similar elaborate
manner to that employed in the production of
glass or optical instruments, in order to secure
the utmost freedom from striation and inclu-
sions, it is possible to imitate any precious stone
accurately, as far as outward appearance is con-
cerned.
The trouble is, however, that with glass the

more you increase its refractive power in this
way the softer and less durable it becomes, until
you find that the very "dense" flint used for the
refractometer, having a refractive index of
1.8049, is so soft that it has to be handled with
great care to avoid scratches, and is so little
resistent to decay that in a comparatively short
time the exposed surface becomes corroded

(Continued on page 654)

Of course, glass is the obvious material to
use in the production of imitation gems, and,
as I have indicated, it has been so used from
time immemorial. And, in later times, while
science was equipping the expert in precious
stones with the means of identifying them
with certainty, the maker of imitations was
also invoking its aid in the production of
more successful imitations.

Manufacture of Imitations
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I Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

SCREW PLATES.—Will you kindly tell me, through
your "Workshop Notes," the difference between
Stubs and Swiss screw plates in regard to
number of threads to the inch? How can I
find number of threads in a watch plate where
screw is.missing? Should hole be bushed and
new screw fitted?

A very convenient thing to have is a set of
short pieces of steel wire (not hardened) on
which you have cut one of each of the threads
contained in your screw plate. These can then
be used as gauges to find whether the thread
tapped in any hole is one for which you can cut
a screw with your screw plate. If you can not
find among your gauge plugs one which will
smoothly screw in to the full length of the tapped
hole then the thing usually best to do is to take
a tap made from your screw plate and a little
larger than the bole for which you must make a
screw, and retap the hole; the corresponding hole
in your screw plate will, of course, then cut the
proper screw. Both Stubs and Swiss screw
plates vary in number of threads to the inch
(pitch) ; as the diameter of screw diminishes the
pitch increases in number because the threads are
spaced more closely together. You can buy a
screw-pitch gauge, made by Brown & Sharpe
Manufacturing Company or L. S. Starrett Com-
pany, of any tool dealer. These gauges will not
measure the finer threads used in watch work;
these finer threads must be counted and measured
for a space on a fine rule, then this space multi-
plied into an inch, if it is desired to find the
number of threads per inch. Similarly, the
metric pitch can be found by using a metric rule
instead of the inch rule.

CANNON PINION.—Will you please explain clearly
the theory of properly fitting a cannon pinion
to the center staff so that when it is turned
by the stem it does not work up and loose.
How are the holes in the pinion made; also
the proper shape for staff?

It should be understood that your question re-
fers to the center arbor and cannon pinion in
stem-setting watches; in key-setting watches the
trouble you mention can not occur, because the
key, in the act of setting the hands, presses the
cannon pinion downward and keeps it in place.
In American stem-setting watches, on the con-

trary, the hands are set by power applied to
the cannon pinion through the minute wheel, and
there is likely to be a tendency of this to force
the cannon pinion upward and loosen it from its
frictional hold on the center arbor.
In order to prevent this the cannon pinions of

stem-setting watches are made with an elastic
spring which grips the arbor and holds the cannon
pinion down in place at all times. This spring
action is gotten by various means. Some cannon
pinions are turned thin at about the middle of
the pipe and the steel pressed inward at that
point to make the hole a trifle less in diameter
inside; this makes possible a firm but elastic grip
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on the arbor. Other cannon pinions are made
with a spring in the form of a tongue of steel
pressing inward on the arbor, some of the metal
of the pipe being cut away for this purpose. In
all of these arrangements the center arbor is
either turned tapering a little smaller toward the
middle, the larger diameter being at the upper
end, or else a groove is turned in the arbor ; the
spring of the cannon pinion catches in the back
taper or in the groove and holds the pinion down
against the shoulder which forms the top of the
center pivot.
The subject of how to adjust the friction of

cannon pinions is explained in detail and fully
illustrated in a book, "Staking Tools, and How to
Use Them," which is published by Kendrick &
Davis, Lebanon, N. H., and which they will send
anywhere, postpaid, for seventy-five cents. In
addition to the section on cannon pinions, the book
contains about too pages of reliable information
on many other subjects in watch work. As this

book is available we will not consume the space
here which would be needed to explain and il-
lustrate the matter of the proper treatment of
cannon pinions.

MANTEL CLOCK.—I have an eight-day clock that
I cleaned. The pillions were all loose; I took
a punch and tightened them, and the wheels are
all true and in good shape; springs in good
shape. I use good oil and the clock runs for
a few hours and then stops. Can you suggest
the cause and remedy?

It seems probable that there is a defect some-
where in the train; a defective wheel tooth or
one of the pinions with a leaf (or a pin, if a
lantern pinion) bent or marred in such a way
as to cause the depth (gearing) to bind, as that
tooth or leaf comes into play. To locate such a

fault take each wheel and its pinion and examine
them carefully, turning the wheel slowly, holding

it with the fingers all the time, and as each

tooth comes into play keep rotating the pinion

back and forth until you find a place where the
depth binds. You can then see the nature of the
fault and repair it by straightening or reshaping

a tooth (with a fine escapement file) or repairing

a pinion, as the case may require. Sometimes a
fault of this kind is very slight, but yet sufficient

to stop the clock; the examination should be

very carefully made so that even slight defects

of this nature will not be overlooked.

CLOCK PATENTS.—Will you kindly let me know,
through your query column, what parts of
clock movements are covered by patents?
Could one make clocks with any of the escape-
ments, striking and chiming devices now used
by American and foreign makers without in-
fringing on any patents?

You can make a clock with any of the stand-

ard escapements without infringing on any pat-
ents. The best forms of striking and chiming
mechanism have also become standard, and may

be made by any one. Some of the best devices
in clockwork have been in use for several cen-
turies. Certain manufacturers have patented
separate features or minor details of clock
mechanism, but where such is the case you will

see the word "patented" stamped on the clock

or on the particular part patented. There are

so many good forms of clock mechanism cover-

ing every requirement and not protected by pat-
ents that you probably need not adopt any device
which is patented; should there be, however,

some feature which you would like to add which
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is patented you may be able to get the right to
use it by writing to the manufacturer; the
chances are he will tell you to make one if you
wish to, or may charge you a nominal royalty
if you only want to make one for your own use.
If you would want to make a quantity it would
be a different matter and you would find it diffi-
cult or expensive to buy the right to use the
patented device. To be allowed to make one
such patented article does not deprive the owner
of the patent of any appreciable part of the
value of his rights, but it is his privilege to give
or withhold permission, and as a matter of prin-
ciple, as well as a matter of safety, you should
get permission first.

PENDULUM.—I have a Swiss sweep-second regu-
lator, pin escapement, with gridiron and brass
pendulum. I desire to change the pendulum
for one of nickel-steel rod and mercury. Can
you inform me where same may be had?

You can buy pendulums with nickel-steel rods
and various constructions of bobs from Clemens
Riefler, 29 Karlsplatz, Munich, Germany. By
writing to the address given you can get a catalog
showing Riefler's line of goods, which is of the
highest standard of excellence. If you decide to
buy a pendulum you may find it most convenient
to let a commission importer handle the business
for you, on account of economy in shipping
charges and for convenience in paying customs
duties. Messrs. Sussfeld, Lorsch & Co., 90
Maiden Lane, New York, could take care of the
matter for you.

Cucxoo CLocx.—I have quite a little trouble with
cuckoo clock in the striking part, that is, the
wires that lead to bellows come down at same
time. Have changed the wheel with small pins
on which leave the wires down, bent them, etc.,
but could not get it to cuckoo properly. Please
let me know where my trouble might be.
Never had this trouble before and have re-
paired quite a few.

In a case like the one you mention it is im-
possible to give any intelligent directions how to
make the adjustments needed, becaues you can
not describe clearly just how the various wires,
etc., are now; they are doubtless all more or less
out of shape. We could tell you what to do
if we had the clock before us. If you send it
to us, well packed, express paid, we will examine
it and tell you what to do, or will turn it over
to a trade repairer to put in order, if you prefer.

DENATURED.—What is the exact meaning of de-
natured alcohol, and why is alcohol denatured?

Alcohol is described as denatured when there
has been added to it some substance or sub-
stances which make it unfit for use as a beverage,
but without impairing its serviceability for in-
dustrial purposes. When it is denatured it can
be used without the payment of a government
revenue tax, and this is why it can be had so
much cheaper. Denatured alcohol is of two
kinds—the completely denatured, and specially
denatured. Completely denatured alcohol is in-
tended to be sold at retail to the general public

for the general purposes of heat, light, power and
cleaning, and can now be purchased as freely as
kerosene. Specially denatured alcohol is in-

tended for use in certain lines of manufacture

where the substances which produce the com-
pletely denatured product would militate against
its use as a manufacturing agent.
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The Production and
Identification of Artificial Gems

(Continued from page 651)

which is the one weak point in this instrument.
It is true that this softness may be counteracted
to some extent by further adjustment of the
composition, adding a proportion of alumina and
zinc, and by careful thermal treatment of the fin-
ished stone in some such manner as that origin-
ally introduced by Bastie, in which the glass is
case-hardened by plunging while hot into a bath
of oil. In some of the best modern paste I have
found a refractive index of over 1.6 combined
with a hardness close on that of quartz, but this
is the absolute limit, and it is not possible in any
way to obtain a paste that can not be scratched
with a hardened steel point. Paste can also be
readily identified by means of the scientific tests,
as indicated in Table II.

TABLE II
Inteirivice, ON o 'ASIATICS GRAM

KEYSTONE

teen years ago, on the occasion of a visit to
Paris, I had the privilege of witnessing the pro-
duction of his diamonds, prepared, as all the
world knows, by saturating iron with carbon at
the temperature of the electric arc and plunging
the molten mass into cold water. The mass of
iron is then dissolved in acid and the residue
subjected to a laborious process of extraction,
the diamonds being picked out by aid of the
microscope. The largest diamond that has been
produced in this way is barely visible to the naked
eve. however, and when I say that the problem
of their production has been solved, I mean espe-
cially from the scientific point of view.

Artificial Diamonds
The artificial production of the diamond is, in

fact, far more complicated than it appears at
first sight. If it were only a matter of obtaining
the necessary high temperature to fuse the carbon
:o obtain it in the crystalline condition it would

be simple—such high temperatures are
readily obtained nowadays by means of the
electric furnace and the oxy-acetylene
flame—but carbon is one of those sub-
stances which pass direct from the solid
to the gaseous state under ordinary at-
mospheric conditions, and only assumes the
liquid condition under enormous pressure.
The combination of high temperature and
enormous pressure can be obtained mo-
mentarily by. Moissan's ingenious process,
but to obtain crystals of any size it is
necessary to conduct the operation on a
very large scale and to maintain the corn-
bined temperature and pressure for a suf-
ficient length of time to allow the liquid

carbon to separate out from its matrix; more-
over, the entire operation must be conducted out
of contact with air, for carbon rapidly combines
with oxygen at high temperatures.
Commercially, we are as far from being able

to produce artificial diamonds as in the days of
the alchemists. It is, perhaps, a bold thing to
say that no such thing as an artificial diamond
will ever be placed on the market, but one can
safely assert that so far as our knowledge stands

present it is impracticable. In saying this, I

ERMA

Index of Refraction rarely exceeds 1.65.

Singh Refracting. or false double Refracting owing
tel strain

Never Eloochrohx.

Hardness al rays below 7.

Specific Gravity usually alio. 4

Thermal Conductivity low.

Opaque to X.Rays.

Generally show spherical bubblee and curved striae

Index of Refraction ranging up to 2.4.

Double Refracting, with exception of Dilation&
Garnet. and Spied.

Often strongly Pleochroie when coloured

I lardeare 7 or over (with a low exception').

Specific Gravity usually below 4.

Thermal Conductivity comparatively bleb.

Translucent or tenwpaient to N.Rays.

Frequently snow lamination or inclusions.

The most important point to remember about
paste, however, is its lack of durability; it is not
only too soft to stand much wear, but its compo-
sition is so unstable that it rapidly deteriorates
and loses its brilliancy on exposure. You will
see, therefore, that although there is a certain
legitimate scope for such paste imitations they
are very unsatisfactory substitutes for the gen-
uine article. This being the case, as scientific
knowledge has advanced, attention has been more
and more concentrated on the problem of pro-
ducing by artificial means the actual minerals
found in nature, and thus obtaining what I
have defined as artificial in contradistinc-
tion to imitation jewels, having both the
beauty and durability of the natural article
without the objectionable concomitant of
enormous cost.

Production of Artificial Gems

The first point to be considered in at-
tacking this problem is the composition of
the stone, as it is obvious that, other things
being_ equal, the possibilities of success are
greater with one of simple than one of
comparatively complicated composition. One
also has to consider, however, the economic
aspect—it is not much use devoting time
and ingenuity to the production of an
artificial stone when the natural one is so
common that the cost of the two would be
practically identical.
Taking these two points in conjunction,

and confining our attention for the mo-
ment to the transparent stones as sum-
marized in Table III, the diamond appears
to offer the most promising field for attack,
and corundum comes next, and we find
that the main attempts at artificial pro-
duction center round these species. From the
point of view of composition alone, quartz is the
most simple, but it is so common in nature as to
render its artificial production scarcely worth
while. The aluminate group offers some attrac-
tion, but the artificial production of crystalline
silicates on a large scale is a very difficult prob-
lem, and, with the exception of the emerald, the
stones comprised in this group are so freely dis-
tributed in nature as to render their artificial
production a matter of academic rather than in-
dustrial interest.

It is unnecessary to discuss at any length the
artificial production of the diamond—the problem
has been attacked by numerous scientists, and
solved by Moissan some years ago. Some fi f-

at

TABLE 111.
COmmerrton or irmi PRINCIPAL PRECR•PII STONER.

RACIER VARIETY, COSPRART■ox.

ELEMENT Diamond . . ... Carbon.

Ruby.
coma= . Sapphire.. . . . . Oxide of Aluminium.

Dionne. . .
Oriental Amethyst, eto.
Crystal.

Quart, .. .{ Amethyst   Silica.
Cairngorm, de.

spinel. . . Bala. Ruby, ete. . . . Ilagnestiwn Al amulet%
ALVIIIMATEe . chmobaryi .1 om.e.Pdbdi've. . , . . .) Beryllium Abel-neat.

Beryl . . 
.{

Emer'ld '' • . • • ')
Aquamarine . . . I .

13eryIllum Aluminium Silleata

Hemonite. . . it . Calcium Aluminium Silicate
Garnet . . Prone .. • ... Magnesium Aluminium Silicate.

Almarilline  Iron Aluminium Silicate.
Domantold, ate,. . . Calcium Iron Silicate.

:MAIM • °livens .  (Poriplot)  Idagnestum Iron Silicate
Spheue . . — Calcium titanium SilicAto.
Sporittmene (Ren elte)  Lithium Aluminium Silicate.
Topaz . . . Aluminium Fluo.Silicste.
Tourmaline . — Complex Alkall.Lime.Alumine Sibrive

Zircon. . .{ Jarg000  }fy.c1.0, . . . )Zirconium Silicate.

Turquoise. . — Hydrous Aluminium Phosphate.
Opal . . . — Hydrous Silica.
Pearl — Calcium Carbonate.

am quite aware that statements as to the com-
mercial production of synthetic diamonds being
an accomplished fact, have quite recently appeared
broadcast in the public press, but those who are
responsible for such statemens are, shall we say,
under a misapprehension as to the meaning gen-
erally conveyed by the term "synthetic," and are
unable to follow the distinction I have drawn
between an artificial gem and an imitation.

Artificial Production of Corundum

To pass on to corundum, the problem of its
artificial production is very much simplified by
the fact that its composition is oxide of alum-
inum, and alumina—which is, therefore, its amor-
phous equivalent—fuses to a liquid under ordi-
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nary atmospheric pressure at a temperature some-
where about 2,000 deg. C. (the exact point has not
as yet been determined), and being the only
stable oxicl.i of a strongly basic metal, it can be
heated in air without any change.
The chief problem to be faced, therefore, is

that of attaining the necessary temperature, and
it is not surprising that crystalline alumina was
produced as a scientific curiosity as far back as
the commencement of the nineteenth century It
is at this time that we first begin to hear of the
oxy-hydrogen blowpipe (or the gas blowpipe as it
was then called), and in a book published in
1819, describing various experiments with this
new apparatus, we read that "two rubies were
placed upon charcoal and exposed to the flame of
the gas blowpipe . . . after suffering it to
become cold . . . the two rubies were melted
into one bead." This hint does not. appear to
have been followed up for some considerable
time, however, and the earlier experimenters in
the production of artificial gems worked in an-
other direction; they were unable to obtain prod-
ucts of commercial utility, because, although they
succeeded in obtaining crystalline alumina, it was
produced under conditions which resulted in the
formation of a mass of small crystals, almost
microscopic in size. Moreover, the form of these
crystals was that of the hexagonal plate which
is the fundamental form of corundum, and such
a form would be useless for cutting even when
of considerable area, owing to its thinness. Thus
Gaudin, who appears to have been one of the
first to attain any success in this direction, ob-
tained a mass of such crystals by fusing alum and
potassium sulphate in a closed crucible. Ebelman
obtained similar results by fusing alumina with
borax, and later Deville and Caron used alum-
inum fluoride and boric acid.

(To be continued.)
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30 days. My window was one of the poorest for making a display in,
and since I received your fixtures I made over half a dozen different
and very attractive displays.

I will be more than pleased to recommend them to any one that
should want new up-to-date fixtures.

Very resp., H. WARSHAUER.

Description of the Full Set
The illustration shown on the right hand side of this page shows entire net of No. 11

JEWELRY YOUNITS, comprising 100 YOUNITS to the set. There are 18 display slabs
made of well-seasoned oak lumber, The remaining 82 YOUNITS consist of BASE BLOCKS,
UPRIGHTS. CROSS ARMS and EXTENSION YOUNITS, in assorted lengths and sizes, which
will enable you to make HUNDREDS and HUNDREDS of Window Trims and as many odd
Slid standard fixtures.

My Jewelry Set No. 11 for $26.00
in just the set for the jeweler for displaying not only Jewelry, but good for displaying box
goods, silverware, stationery, cut glass and fancy ornaments. 41 The 18 display slabs in the
set are covered with velvet in black, green or purple shades, with adjustable metal attach-
ments on back so slabs can be set at any angle. When not otherwise stated, orders are filled
with purple velvet slabs.

Each set is put up in
A HARDWOOD HINGED-LID STORAGE BOX (oil finished),

F. 0. B. Cincinnati Factory.
Fixtures are made of a High-grade Oak in a Soft, Mellow, Waxed Finish.

Shipments Made At Once for Easter
Every Set Guaranteed Absolutely

The Full Set
(Patented 191 1 in Unile,1 States and Foreign Countries)

THE OSCAR ONKEN CO.
Established 32 Years

758 Fourth Avenue

Cincinnati, Ohio

U. S. A. moo
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SELLS LIKE HOT CAKES
(ORDER TO-DAY

AN EXTRAORDINARY SELLER!
A SPECIAL PRICE!

GOLD PLATED
— 

SAFETY PINS
PIETCAP f P OUSS('n-11111)

SH Ns&  ,
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I conduct all sales
personally, with
the best talent to
assist me, giving
the services of two
of the best men
for the price of
one.

Can give the best
of references from
any wholesale
houses, manufac-
turers or bank in
Chicago.

I am in a position
to do more for the
jewelers at present
than in years past.

Acknowledged by
the trade as hold-
ing first place
for more than 20
years as a Jewelry
Auctioneer.

JEWELRY AUCTIONEER
Long Distance Phone

Drexel 2906

4607
Michigan Avenue

Write or wire me, if you
contemplate having a sale

All Correspondence
Strictly Confidential

The LUX MODEL WORKS
Make practical working and manu-facturing models of clocks, watches,meters, novelties, etc. Experimentalwork. Wheel and pinion cuttingto order. Manufacturing.
CLOCK REPAIRING FOR THE TRADE

53 East Farm St., Waterbury, Conn

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
rnentsandall kinds of
RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE
Experts on cornpli-
cated watches and
clocks, chronom
eters, wheel and
pinion cuttings.
Work on antique
clocks and watches
a specialty.
Twenty years' experi-ence as practical watch-
makers. Thoroughly
acquainted with allforeign and American movements. Formerly withthe watchmaker to the Emperor of Germany.

All we ask ie a trial to prove thatwe can give you prompt attentionand do satisfactory work at reason-able prices.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE. NEW YORK

HAVE YOU SEEN?
AVERBECKS NEW CATALOG
IE YOU ARE A RETAIL JEWELER...
WANTSELLERS SEND FOR IT —

GOODS OF TM( LIN-COMPilDN SORT

MJAYERREOMM110.11MtipiNIANNY

ESTABLISHED 1897

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, III.

Trade Watch Repairing

Just a Friendly Tip
If you are thinking of buying
a Plating Dynamo and want

money's worth of
Capacity,
Efficiency
and

Durability

stake your
money on a
Holtzer-Cabot
product.

Write us for our FREE Bulletin
30 E 6 on Plating Dynamos.

The Holtzer-Cabot Electric Co.Boston, Mass. Chicago, III.

A Well Equipped Shop
Skillful Workmen

Right Prices and Prompt
Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

COOPER C81 SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK
Send Trial Package

Made in all sizes to fit anyjust the thing to put pivots 
tilinzec;itenaffp orwpaitncihoens.

Three dozen assorted sizes
For sale
by all
jobbers.

a PIVOT CAPS

1111111111111111111111911111

Expert Watch Repairing for the Trade
Competent workmen under my

personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

WATERBURY ROLLING MILLSWe manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

Waterbury, Connecticut

I   I

Write for further information 

897012

atiporisements made for estates or individualsna

101 t Chestnut Street, PHILADELPHIA, PA.

J. J. COI-IEN

DIAMONDS (Ind PRECIOUS STONES

HBOUGT AND SOLD 
SPOT CASH

Established

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SMING

Established 1881

NABSTEDT MANUFACTURING COMPANY
MANUFACTURING JEWELERS
RING AND CLASS PIN MAKERS

JEWELRY REPAIRING
Factory and Office: 110%.112% East Third Street DAVENPORT, IOWA

ellF SPOT CASH for Jewelry Stooks -IPC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mall.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
if you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

,Mesh Bags Refinished, $1.00
We resilver, reline (with kid or silk) and repair the mesh on any german
silver mesh bag, from 5 to 7 inches, for $1.00, other bags in proportion.
First-class work, prompt service. Give us a trial. Send postal for our large
window display cards, and price list for special repairs such as gold, gun-
metal, bead bags, etc.

A. A. L_,UPIEN9 Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

4WATCHMAKING
OPPORTUNIT S

The opportunities
for first-class work-
men are increas—o—
ing every day. A —
great many jewel-
ers cannot find
them; they are not
to be had. There is not
enough of them in th is country
to supply the demand.
HERE IS YOUR OPPORTUNITY.
GIVE UP THAT EIGHT DOLLAR
JOB AND ATTEND OUR COLLEGE.
Take our course of Watchmaking, En-
graving and Optics, and a good salaried
position is a certainty to you.
We will make a thorough, practical
workman of you. As soon as you have
finished our course a position is waiting for you
at twice or more the salary you are now receiving.
Let me send you a few little booklets that will
prove mighty interesting reading to the man who
desires to increase his salary.
A postal will bring them. Send for them today.
THE PHILADELPHIA COLLEGE OF HOROLOGY

Broad & Somerset Sts., Philadelphia, Pa.
F. W. SCHIJ1.1:11, 1'rin. Est. 1894

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOK,
"How to he a Watchmaker."
Postal bring4 it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

BECKER & HECKMAN
(Successors to G. F. Wadsworth)

WATCH CASE MANUFACTURERS
AND REPAIRERS

  1:,, it thing in the line of  
Watch Case Repairing, Cold and Silver Plating, Satin

Finish Engraving and Engine-Turning
Changing Old English and Swiss Cases to take American
S. W. Movements My Specialty. OLD CASES MADE NEW

Silversmiths' Building
10 South Wabash Ave. : CHICAGO

When writing to advertisers kindly mention
The Keystone

Small AdvertisemeMs
No advertisement inserted for less

than 25 cents.
Under heading ..Situations Wanted,'!

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, TIIREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
Use month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
anif ount

answerss.  are to be forwarded
send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
inAwddhriecsits,their advertisement appears.

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisetnent inserted for less than 25
cents.
It will facilitate matters and result to

the advantage of advertisers under this
classification if they will indicate their local.
ity in their advertisements.

WATCHMAKER, engraver and optician;
first-class man; want position in New

England states; salary 125; best of refer-
ences. Address "S 974., care Keystone.

BY watchmaker and optometrist of twenty-
five years' experience, after April t;

prefer South Dakota or Montana; salary
825. "Watchmaker," t18 Broadway, De-
troit, Mich.

PERMANENT position in west wanted by
high-grade watchmaker; married man, no

bad habits; salary $25. Quimby Martin Jr.,
care W. Marshall, Fordsville, Ky.

WATCHMAKER and engraver, young
man, twenty-four years of age, single;

ten years' experience on all grade watches
and clocks; best references. Dave Fellmar,
2831 North Eleventh street, Phila., Pa.

WATCHMAKER, ten years' experience on
high-grade work and French clocks; also

optician and engraver. Address "Ex-
perience," 2831 North Eleventh street,
Phila., Pa.

TIRED of New York City, I wish a posi-
tion in reasonable size city as watch-

maker or engraver, or both; At references;
wages $25 per week. "P 86," care Key-
stone.

FIRST-CLASS watchmaker, engraver and
salesman desires steady position; ten

years' experience; age twenty-six, married;
As references. Address William Hogel,
Chillicothe, Mo.

BY watch and clockmaker and salesman,
twenty-two years' experience; have tools;

come at once; best reference. J. H. Fisher,
Morgantown, W. Va.

EXPERIENCED manufacturing jeweler
and repairer wants steady work; north-

west or central states preferred; will start
at moderate salary. Write Bank of Dallas,
Dallas, Wis.

POSITION in a material house by a young
man of twenty; two years' experience.

"E. 3. W.," 26 Clifton avenue, Cincinnati,
Ohio.

YOUNG man desires position as copper-
plate engraver under capable workman,

where he can have an opportunity to ad-
vance; has had some experience; steady
habits. "M is7," care Keystone.

SALESMAN calling on retail jewelry
trade wishes side line on commission;

territory, Texas, Louisiana, Arkansas and
Tennessee. Address Box zoz, Anson,
Texas.

BY watchmaker and engraver, or all-around
man, neat appearance, sober and reliable;

able salesman, eight years' experience, six
years with present employer; At references;
salary $22.50 per week. "P s13," care
Keystone.
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WATCHMAKER and jeweler is open for
position; age 24, single; nine years' ex-

perience; northwest preferred. Care "Jew-
eler," 25s Seventh street, Portland, Ore.

AS watchmaker, clock and jewelry repairer,
four years' experience, and first-class ref-

erence from present employer; salary 105
per week. T. F. Sharp, Jasonville, Ind.

BY young mats as watchmaker and sales-
man; character, habits and reference the

best; south or southwest preferred. "F
014," care Keystone.

FIRST-CLASS engraver, lettering, enamel
cutting, crests, stationery dies, fine or-

namental work on new gold goods; thor-
oughly experienced on class pins, wants
permanent position. Particulars and
samples by addressing "T Its," care Key-
stone.

HIGH-GRADE on American and imported
complicated watches; engraver and opti-

cian; have own tools and have good ex-
perience; can take charge. Lock Box 34.Knox, Pa.

STEADY position as watchmaker and jew-
eler by young married man with eight

years' experience; own tools; sober and
steady; best reference. Address Ben Will-
iams, Lowell, Ark.

AS jeweler and engraver; can do watch
work, some optics; sample engraving;

references; west preferred. Ray G. War-
ren, 236 West Dale street, Colorado Springs,
Colo.

WATCH and clock repairer, single, with
seven years' experience, is open for posi-

tion April o; distance no objection. Joseph
Steenberg, 110 Price street, Scranton, Pa.

AM first-class all-around man of ten years'
experience; watchmaker, jeweler and en-

graver; can command salary of $25 a
week; best of references will take $20

keystone.

AS 

start. "B roa," care 

AS watchmaker, 28, single; competent on
railroad work; Illinois, Indiana or Ohio

preferred; don't answer unless you ap-
preciate honesty, sobriety and good work-manship. "Jeweler," 424 Ann street, Par-
kersburg, W. Va.

BY strictly first-class watchmaker, engraver
and optometrist; capable to take full

charge of bench, make prices for repair
work, etc.; German, good appearance, no
bad habits; at present employed; open for
position by May i; references, my present
employer; nothing less than $20 consid-
ered. Herman Rautenkranz, Evansville,
Wis.

AS watchmaker May s ; twenty-two years
old; with present employer seven years;

own tools; understand jewelry and clock
repairing, Ray Everett, 30 Mansell street,
Binghamton, N. Y.

BY assistant watchmaker, willing to do
clock and jewelry work, wait. on trade;

reference; prefer middle west. Russell
Peck, Wellington, Kan.

WATCHMAKER, six years' experience;
have full set of tools; can furnish good

reference; would prefer position in Texas,
Arkansas or North Louisiana. Address R.
B. Roberts, 923 County avenue, Texarkana,
Ark.

BY lady, expert engraver; years of store
experience and first-class references;

middle west preferred. "B 'so," care
Keystone.

AT once, by good engraver, watchmaker
and salesman; salary $25; good reference;

west preferred. Address "E. P.," care
Rushmer Jewelry Comnany, Pueblo, Colo.

WATCHMAKER of ability and reliability
wants position under commission plan, as

described on page 371, February 15 Key-
stone. "T 99," care Keystone.

SALESMAN with established jewelry trade
Kansas, Oklahoma and Texas, desires one

or two representative manufacturers' lines
on commission basis. Highest references.
"It tos," care Keystone.

At ALL-AROUND watchmaker-jeweler;
graduate optician, plain engraver; twenty

years' store and factory experience; Georgia
preferred; best references. "P so'," care
Keystone.

Ar WATCHMAKER and plain engraver
would like position in west or southwest;

prefer Pacific coast; married; salary $22;
hest reference. Merle Walters, 714 Eighth
street, Des Moines, Iowa.

FIRST-CLASS watchmaker, engraver, jew-
eler and optician desires position soon;

wages $25 to $3o. E. W. Nickell, Moberly
Mo.

(Continued on page 658)
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(Continued from page 657)

YOUNG man, just leaving school, desiresposition in store and at bench, with op-portunity to finish trade; good habits, will-ing worker; New York or New Englandstates preferred. Louis C. Wayman, Wal-tham, Mass., care Waltham HorologicalSchool.

BY young man who has taken the full
course in St. Louis Watchmaking Schooland wants to finish his trade. Iliff J. Hix,5815 Easton avenue, St. Louis, Mo.

WATCHMAKER and engraver, sober and
reliable, wants position; can do clockand jewelry work. Address R. F. Smith,

tots Greeley avenue, Kansas City, Kan.

BY watch and jewelry repair salesman;
eighteen years' experience. Charles

Burgess, Bloomfield, Iowa.

ENERGETIC young man desires line to
jobbing or retail trade; thoroughly ac-

quainted with every branch of jewelry bus-
iness; traveling or city; have made the
middle west, New York state and Pennsyl-
vania; can furnish best of references. Ad-
dress "Hustler," room 6o5, 9 Maiden lane,
New York.

YOUNG man, twenty, some experience in
engraving and waiting on trade; oppor-

tunity to learn watchmaking; have tools;
near Chicago. "A C. t," 1201 Heyworth
building, Chicago.

FOR high-grade retail jewelry salesman
in good store; a progressive and com-

petent manager for all lines, with ability
to get business; best references. W. B.
Meiswhelter, 321 West York avenue, York,
Pa.

WATCHMAKER wants position, twenty
years' experience; knowledge of optics;

own tools; married; Pennsylvania, Georgia
or South Carolina preferred. Address "C
121," care Keystone.

FIRST-CLASS watch repairer; have had
some experience on clock and jewelry

repairing; own tools; thirty years old, mar-
ried; would like situation at once. Harry
E. Clay, Lincoln, Maine.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER, jeweler and graduate op-
tician in North Carolina. Address, stating

salary, care M. J. Averbeck, to Maiden
Nlane, ew York City.

FIRST-CLASS watchmaker and engraver,
permanent•, references: own tools; good

wages. W. W. Howe, Clearfield, Pa.
FIRST-CLASS watchmaker and good en-

graver for west; must be At; position
permanent; apply, with copy of references,
and state salary expected. Elliott Jewelry
Co., Globe-Democrat building, St. Louis, Mo.

GOOD jeweler, one who can do platinum
work, set diamonds and, if necessary,

take charge of trade shop; must be sober
and conic highly recommended; state salary
in first letter. William N. Capurro, Rooms

and 3, 50214 East Houston street, San
Antonio, Texas.

GOOD, steady young man to do our clock
and jewelry repairing and help wait on

trade; permanent place; state experience.
Frank Haseltine, Kokomo, Ind.

WANTED, three men-watchmaker, opti-
cian and one who can do jewelry repair-

ing and engraving; wages $75 to $25 per
week; only first-class men need apply; state
full particulars in first letter. Davis Broth-
ers & Co., Jewelers, Sudbury, Ont.
WATCHMAKER and engraver, must be

first-class and furnish As references;
$27.50 per week. Gilbert Jewelry Corn-
pany, Lagrange, Ga.

AT ONCE, watchmaker and engraver; pre-
fer one with some knowledge of optics;

must be able to wait on trade; none but
first-class, all-around man; state experience,
wages expected, etc. A. 0. Gott, Ala-
meda, Cal.

EXPERIENCED salesman wanted for New
England and middle west; high-class men

already acquainted with the best jewelers,
by a large manufacturer of fine gold.filled
and silver jewelry. "L 123," care Key-
stone.

A COMPETENT man can secure perma-
nent and good-paying position as work-

man and manager of jewelry store in Mis-
sobri town of 10,000. Address Al Chenue,
Cape Girardeau, Mo.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stock; sendsurplus stock to me and get money byreturn mail. Emil Noel, 541 East Forty-sixth place, Chicago, Ill.

IIOPKINS No. 3 lathe, not 3 x 4; alsogood Jacot lathe. J. M. Cushman,Jamestown, N. Y.

GOOD heavy engraving block, Rex make
preferred; slide rest for No. 2 Moseleylathe. L. M. Reynolds, Vancouver, Wash.

I WILL buy for cash a jewelry store inany of the following states: Mississippi,
Alabama, Tennessee, Georgia, North orSouth Carolina; town not under 1,000 andno opposition; give full particulars in first
letter. "R.507," care Keystone.

WANT to purchase two 16 size B. W.
Raymond, 19 jewel, open face move-

ments, in good condition; must be cheap.
Address "II 97," care Keystone.

No. 2 LATHE, also staking tool. E. G.Curtis, Dubuque, Iowa.

SALESMAN wanted to carry as a side
line a legitimate and good-selling article;

good commission. See advertisement page
654, this issue.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

OLD-ESTABLISHED, up-to-date jewelry
11110d optical business, located in the great

corn belt of north Missouri; will sell at a
bargain, part cash, balance on time; write
me for full particulars; profit $3,000 last
year. "M 26," care Keystone.

JEWELRY store in Oakland, Cal.; best-
paying small store in the state; about

$2,500 will handle it; excellent location for
pawnbroker. "P 39," care Keystone.

A JEWELRY business that has cleared
$5,000 a year for ten years; stock $25,000;

growing city 20,000, fine climate; will ac-
cept part paper right parties. "B so," care
Keystone.

JEWELRY and repair business good Texas
town, population 3,000; stock and fix-

tures invoice about $2,500; all the work you
can do. "H 73," care Keystone.

STOCK and fixtures in town of 600, in the
famous Flathead Valley, right on the

border of the Glacier National Park; in-
voice about $1,000; reason for selling,
other business. Theodore Christensen, Col-
umbia Falls, Mont.

JEWELRY stock, $2,000, Iowa county seat
town. Particulars, address "B 83," care

Keystone.

WELL-ESTABLISHED jewelry business in
a manufacturing town of 15,000, located

in the southwestern part of Ohio; invoices
about $3,000. Albert Brothers, Cincinnati,
Ohio.

JEWELRY and optical business in best
town on eastern shore of Maryland, popu-

lation 3,000 and large territory to draw
from; bench work $15o a month; invoice
$3,000, will sell for $2,500; reason, want to
retire. J. J. Minster, Elkton, Md.

JEWELRY and optical business for sale,
doing a $6,000 yearly business; will sell

for 75 cents on the dollar; $5oo cash, bal-
ance on easy terms; stock is all good sal-
able goods. "J t9," care Keystone.

JEWELRY store in live North Dakota
town, population about 1,5oo; big terri-

tory; inventory $5,150, can reduce; sick-
ness of owner reason for selling; this prop-
osition will stand investigation. "T too,"
care Keystone.

OLD-ESTABLISHED jewelry store for
sale, southwestern part of St. Louis,

clearing from $2,000 to $3,000 a year; all
clean and staple stock, invoice about $2,500;
owner wishes to retire from business; cash
only. E. Moser, 4129 Manchester avenue,
St. Louis, Mo.

GOOD-PAYING jewelry business in south-
ern Kansas town of t8,000; clean stock,

good fixtures; invoices 3,500; plenty of
work; good location; reason, have other
business. C. D. Hunt, Coffeyville, Kan.

ON account of other business, good-paying
jewelry and optical business; established

thirty years, in good manufacturing city
of too,000 population, in Connecticut; re-
pairing averages $25o per month; good lo-
cation on the main street; light store and
new, up-to-date stock and fixtures; price
$5,000. "R i i 1," care Keystone.

FOR SALE

Stores, Stocks and Businesses

AN established jewelry, optical and noveltystore of eighteen years in one or toeleading healthiest and most beautiful citiesof the south; county seat, with over 4,000population; the best location in this city,with long lease with cheap rent; fixturesand show cases new and up to date; goodrun of repair work; can reduce to $2,000;good reason for selling. Address Box 3,
Bay St. Louis, Miss.

GOOD opportunity to buy fixtures, wallcase, show cases, safe, bench, etc., cheapand start business in old-established jewelry
location of sixty years' standing, in good
manufacturing city in southern Wisconsin;
present owner has other business; readyfor occupancy about March 25. S. T.
Learned, Fort Atkinson, Wis.

OLD-ESTABLISHED jewelry business, no
competition, in town of 3,000 population;big repair trade; reason for selling, poor

health; price and all details given on ap-
plication. "F /6," care Keystone.

JEWELRY and optical business at a bar-
gain; Ohio town of 2,000; finest farming

district in the state; only one competitor;
invoice $2,800; can reduce to $1,000. Ad-
dress "I 509," care Keystone.

$3,100 BUYS best corner business block in
Ohio town of 2,00o; contains three stores

and fifteen living rooms, bringing in a
rental of $375 per year; taxes only $36.90
per year; good opening for jeweler. Ad-
dress "I 54," care Keystone.

PAWNBROKER and Jewelry business for
sale in a lively city of 28,000 and twenty-

three small towns to draw from; old estab.
lished, paradise for pawnbrokers, as there
are no laws in the city to regulate them;
loans draw from to to 25 per cent interest
per month; no dead stock; reason for sell-
ing, retiring; write for particulars. Oscar
Mieth, Tulsa, Okla.

GOING TO CALIFORNIA is reason that
I have engaged the W. D. Gordon Corn-

pany, of Minneapolis, to reduce my $8,0oo
stock of watches, jewelry, cut glass, books
and stationery by auction to make it easy
for you to secure a splendid location in the
best dairy, stock and agricultural county
in Minnesota; an unexpired four-year
lease of solid brick store on easy terms;
insurance only $1.46, while $4.5o is rate
in less desirable building; have buyers for
most of my fixtures. Do not write unless
you mean business and want the best before
some one else secures it. J. L. Williams,
the jeweler, Zumbrota, Minn.

GOOD established jewelry and optical
store in town r,000 population; county

seat, substantial churches, excellent high
school, waterworks, splendid trade center;
nearest competition eighteen miles; nice
store, best location; rent $1t ; up-to-date
stock and fixtures; invoices $3,000; can
reduce so $x,000 cash will handle it. Ne-
braska town. "M 104," care Keystone.

FINE opening for jeweler in southern Wis-
consin town of i,000 population. This is

a proposition worth investigating; very little
money needed. Address Charles Williams,
Hayes Block. Janesville, Wis.

$3,000 STOCK in railroad town of 8,000
in western Washington. "T 965," care

Keystone.

GOOD-PAYING jewelry business in good
town not far from Pittsburgh, Pa.; in-

ventory $3,000. "D 103," care Keystone.

WANT TO SELL, old-established jewelry
and optical business in Ohio town of

7,000; have been here for forty years; rea-
son for selling, am getting old and have
to depend on hired help; stock will invoice
about $5,000; practically no dead stock; will
deduct is per cent from invoice; am rail-
road inspector, which gives me all the
railroad work, bringing zoo railroad men
to store every month for inspection; chance
of a lifetime. "H 98," care Keystone.

$7,000 STOCK of jewelry and optical goods
In one of the best towns in the south; no

dead stock; paying business; growing town,
goo population; will sell for Invoice price,
cash only. "H 94," care Keystone.

IN Colorado city, 12,000 population; jew-
elry business established 188x ; has paid

above expenses in five years $9,688; stock
and fixtures $3,500, cash only. "S 29,"
care Keystone.

GOOD paying jewelry business in Chicago;
first-class store and stock, established

trade; repair work about $500 per month,
sales $20,000 last year; will sell part in-
terest to good, live watchmaker and sales-
man, one who has $3,0oo and willing to
work• good opportunity for reliable party.
"A. d. 5," 1201 Heyworth building, Chicago.

FOR SALE

Stores, Stocks and Businesses

ONLY jewelry store in town of 1,000;just made county seat; did $3,000 bus-iness last year; fixtures $45o, stock jewelry$1,200, material $250; going out of businessand will take $1,800 cash. Box 817,Chinook, Mont.

SPLENDID paying jewelry and opticalbusiness, town of 4,000 in one of thebest sections of Oklahoma, with fine schools,churches and everything modern; stock In-voices about $3,500, and up-to-date, finebench work; owner not a practical jeweler,reason for offering for sale; no tradesconsidered. "H x8," care Keystone.

WOULD you like to step into an old-estab-lished business, a fine jewelry and opticalstore with a wide reputation and an hon-ored name? One of the most attractivejewelry stores in the middle west; hand-some modern front, clean, up-to-date stock;small manufacturing city, the trading centerof a rich farming country and a numberof adjacent small towns; a profitable bus-iness for many years, with annual sales of$25,000 to $3o,000. If you can raise $10,-000 cash write for further particulars.
"A. B. C. 22," 1201 Heyworth building,Chicago.
I WILL sell my half interest in a good-paying Jewelry store, new stock, newfixtures; one other store; town of 4,000, lo-cated in southern Indiana; this is a good.paying business for a good workman and
optician; stock and fixtures invoice about
$2,500; this is worth investigating. Write
for full particulars. "P 122," care Keystone.

GOOD-PAYING jewelry business; investi-
gate. Box 545, Payne, Ohio.

THE best snap in a jewelry store in the
country; city of 12,000 in southeastern

Iowa; light competition; stock will invoice
about $24,000; will require about $16,000;
$30,000 business last year; best of reasons
for selling; don't write unless you have
the cash. "S zo8," care Keystone.

JEWELRY STORE, new stock, best loca-
tion in town; fifteen years' reputation;

population of city and vicinity 50,000; last
year's business $13,000; easy terms. Box
712, Huntington, W. Va.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

AT ONCE, $185 worth of fine watch,
clock and jewelry tools, to close an es-

tate; $13o cash takes them. Charles Gilman,
Hoopeston, Ill.

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C

care Keystone.

EATON & GLOVER engraving machine,
good as new, used only a few weeks;

four sets of type, all attachments; first
check for $50 gets it. F. N. DeHuy &
Sons, DeLand, Fla.

ALMOST new encyclopedia, forty volumes;
cost $45, for 815; Webster dictionary.cost $6, for $2; one almost new 30-inch

watch sign $8; one good lathe with ten
chucks, make same as No. 2 Moseley, $20;
one new staking tool, sixty punches and
twenty stumps, $8; one diamond ring, fair
color, weighs one karat, $35; nickel swing
ring cases, so cents; i15 and 18 size screw
bezel and back nickel cases, 30 cents; a
fine lot of 17 and 21 jewel movements, at
special prices; a fine lot of tools and ma-
terial at 60 cents on the dollar. Minne-
apolis Loan Office, 211 Nicollet avenue,
Minneapolis, Minn.

SIXTY-INCH aluminum finished watch
sign, fine condition; cost $65, will sell for

$25. J. F. Carr, Portsmouth, Ohio.

SILVERWARE CASES-Three 12-foot
cases, three feet deep, mahogany, plate

glass fronts; in fine condition; original
cost, $300 each; will sell for $,75 each.
Three to-foot counter cases and tables,
finished in rosewood, heavy plate glass
fronts; original cost $x5o each, will sell for
$75 each; good condition. A. R. Justice
Company, 607 Chestnut street, Philadelphia,
Pa.
A REAL bargain, lathe and chucks. Write
G. H. Volger, jeweler, tog West Second,

Muscatine, Iowa.

ONE New Century engraving machine,
manufactured by Eaton & Glover; brand

new. A. C. Schafer, Grundy Center, Iowa.

COMPLETE outfit, benches, lathe, rack,
sign, tools, enclosure, etc. Everett N.

Smith, 620 Peyton street, Memphis, Tenn.

FOR SALE

Miscellaneous Merchandise and
Equipment

OFFICE trial case, $30; Geneva adjustable
table, $8; Johnston ametropometer, com-

plete, $12; all three, $45: optical stock at
half price. Dr. Robert Fischer, Clinton-
ville, Wis.

GOING out of business; will sell at very
reasonable prices a small lot (about

70 karats) of white sapphires, reconstructed
rubies, reconstructed blue sapphires, recon-
structed emeralds. "0 120," care Keystone.

$135 OUTFIT, Eaton & Glover Century
engraving machine, three complete sets of

type, including set of new monogram plates;
will sell for $85. The C F. Jackson Com-
pany, Findlay, Ohio.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 6ox Ply-
mouth building, Minneapolis, Minn.

TWO residences in Fort Worth, Texas, for
jewelry, $2,600. "Jeweler," Grapevine,

Texas.

FORTY acres deeded land in Terrell
county, Texas; one resident lot in Anson,

Jones county, Texas; trade for diamonds.
jewelry stock, automobile or cash. "L 58,"
care Keystone.

$150 WORTII of flat silverware for tools
or optical instruments. Fred Nolte, Dex-

ter, Iowa.

WATCHMAKERS' tools and Moseley
lathe. What have you got? Address

W. G. Smith, 119 South State street,
Beardstown, Ill.

WANTED-A jewelry store or stock in ex-
change for valuable land near Mobile,

Ala. "A. C. 6," 1201 Heyworth building,
Chicago.

TRADE for jewelry, twelve-room house in
Boulder, Colo.; prefer east or west. 365

Arapahoe avenue, Boulder, Colo.

GOOD-PAYING jewelry and optical bus-
iness for a farm; invoice about $3,000;

good as new. Folsom Jewelry Company,
Waterville, Kan.

FULL set watch tools for engraving ma-
chine. E. T. Lick, Electra, Texas.

SPECIAL NOTICES
UNDER Tills HEADING THREE CENTS PER WORD

I PAY 20 per cent snore than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, III.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Cnamplain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

SHIP chronometers for sale, in fine con-
dition; price $50, $75, $700. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

BUSINESS NOTICES

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York. 

CUSTOMERS are plentiful who will buy a
good second-hand American gold-filled

watch; many of them almost new; best
makes only, no trash, no junk; 30 to 40
per cent less than new watches cost; 7 to
21 jewel; C. 0. D., subject to examination.
Nat Ruggles, 734 Superior avenue, N. E.,
Cleveland, Ohio.

FOR more than twenty-five years our watch
work has steadily grown in favor with

the best jewelers. It is "The kind you call
your own." The Winslow Co. (Not Inc.),
1112 Masonic Temple, Chicago, Ill.

IF your watchmaker is away for a week
or two send the watch work to us; bus-

iness will go on just the same. The Wins-
low Co. (Not Inc.), 1112 Masonic Temple,
Chicago, Ill.

LIQUID MEERSCHAUM will increase
your repair income, gladden the heart of

your customer; guaranteed to weld broken
meerschaum pipes, will color in smoking;
sample bottle so cents. Sold only by J. G.
Knabe, Willmar, Minn.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and maile to order.
Also a immil line of Enatnelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
.heertully exchanged.

CARPENTER ifc WOOD, Manufacturers
14 Calender St.. Providence, R. I.

MINIATURE PORTRAITS
Enameled on

WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print
A oeautiful illustrated sample card and price-

list sent upon request

CARMAN ART CO.
127 north Dearborn Street, CHICAGO, ILL.

-
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DO YOU WANT
SELLERS

The Un-Common Sort
- at Manufacturers Prices

IF SO CALL OR WAITE

M.J.AVERBECK
Manufacturer Importer
lo-12 Maiden Lane N Y. City f

THE.K1NDYOU.CALLYOUR.OWN•
Room 1112 MasonicTemple,Chicago,111.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it Send for our new art
catalogue, its free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
315 E. 12th St. : Kansas City, Me.

Advertising Cuts for Jewelers

No. 602 25 cents No. 714 35 cents

Send a postal for our sheets of illustrations,

especially prepared for use in advertising.

'Die prices are merely nominal.

The Keystone Publishing CO.
809-811-813 North 19th Street

PHILADELPHIA, PA.:

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL

Powers Building

When writing to advertisers kindly mention
The Keystone

Index to Advertisers Page
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GOOD NEWS FOR YOU, MR. JEWELER

BEFORE REPAIRING

1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.
THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retailtrade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING andPOLISHING silverware. Enclosed packages with ours for other city firms will be deliveredfree of expense to you.

Write for Our Catalogue

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK

LEARN WATCHMAKING
Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR
PRICE-LIST

This Trade School is Officially Endorsed
by the

WISCONSIN RETAIL JEWELERS' ASSOCIATION

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET ••• NEW YORK CITY

If you have the inclination to learn, we will do
the rest. Write today for Prospectus, Terms, etc.

The Drexler Trade School for Watchmaking
1002-1003 Pabst Bldg. Milwaukee, Wisconsin

TOttoi,thth'

A.84;i4f 

Southwest Corner
Halsey and Marshall Streets

.:IIII II

BULLION SOLICITED
SMELTING for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

Gold and Silver Refiners
Assayers and

SWOOP MOROI'S

Sweepings Our Specialty

LEIMAN BROS.

j BLOWERS VACUUM
pumpQ for all Gas and Oil Appliances,

II ••• Sand Blasts, Boat Whistles,
Caliopes, Gas Producers, Gas Boosting, Testing.

VACUUM CLEANING
Take up own wear. Small piston, big air space.
No springs, powerful, noiseless. Can't get out
of order.

Blower Catalog No. 2
Vacuum Catalog No. 31

LEIMAN BROS. 620 John street, NEW YORK

WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined
 $1.25 

Specialists in Difficult Repairing
51 MAIDEN LANE.

NEW YORK

wasMstur.—

IDEAL CHUCK
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WFIEN you buy a RIVETT LATHE you get more Quality than with any other

Tool. We have built Watchmakers Lathes for twenty-seven years and never yet

had to go on short time. Our Lathes are sold on their Merits alone. Do not accept any

Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

THE RIVETT LATHE MFG. CO. • Brighton, BOSTON, MASS.

J. H. SPANDAU & CO.

ARD 1.18.

Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK

WE ARE AT PRESENT CONDUCTING
41 HIGH-CLASS JEWELRY SALES ON

BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU e.? CO Jewelry
• Auctioneers, 37 Maiden Lane, New York



GOOD NEWS FOR YOU, MR. JEWELER
1912 will be just as large as you plan it to be. Let us help you make a goodstart. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.
THE JEWELER'S HANDY SHOP employs only high-class workmenthroughout the shop, insuring absolutely correct workmanship. WE MANU-FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retailtrade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING andPOLISHING silverware. Enclosed packages with ours for other city firms will be deliveredfree of expense to you.BEFORE Write for Our Catalogue AFTER REPAIRING

JOSEPH 
REPAIRING

E PH LANDSMAN, 51 Maiden Lane, NEW YORK

LEARN WATCHMAKING
Roman, Rose and
Green Gold Color-
ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR
PRICE-LIST

This Trade School is Officially Endorsed
by the

WISCONSIN RETAIL JEWELERS' ASSOCIATION

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED/ Established 1893

125 FULTON STREET .*. NEW YORK CITY

If you have the inclination to learn, we will do
the rest. Write today for Prospectus, Terms, etc.

The Drexler Trade School for Watchmaking
1002-1003 Pabst Bldg. Milwaukee, Wisconsin

Southwest Corner
Halsey and Marshall Streets

Gold and Silver Refiners
Assayers and

Sweep Smelters
BULLION SOLICITED

SMELTING for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

Sweepings Our Specialty

LEIMAN BROS.

BLOWERS VACUUM
FO UMPQ for all Gas and Oil Appliances,

Id' Sand Blasts, Boat Whistles,
Caliopes, Gas Producers, Gas Boosting, Testing.

VACUUM CLEANING
Take up own wear. Small piston, big air space.
No springs, powerful, noiseless. Can't get out
of order.

Blower Catalog No. 2
Vacuum Catalog No. 31

LEIMAN BROS. 620 John Street, NEW YORK

WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined
 $1.25  

Specialists in Difficult Repairing

BRESLAVSKY BROS. 51 MAIDEN LANE
NEW YORK

IDEAL CHUCK
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WHEN you buy a RIVETT LATHE you get more Quality than with any other

Tool. We have built Watchmakers' Lathes for twenty-seven years and never yet

had to go on short time. Our Lathes are sold on their Merits alone. Do not accept any

Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

THE RIVETT LATHE MFG. CO. • Brighton, BOSTON, MASS.

Dl

J. H. SPANDAU & CO.
Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK

WE ARE AT PRESENT CONDUCTING

o HIGH-CLASS JEWELRY SALES ON
BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU & CO jewelry• Auctioneers, 37 Maiden Lane, New York
Cil CI
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ONEIDA
COMMUNITY, Ltd.

ONEIDA, N. Y. I
Please send without ex-
pense to me, window hanger,
in color, of advertisement in
Saturday Evening Post, as shown
above.

Name 

Address

ou can 1nk your store with this tremendous
selling force by displaying our free window
hanger on above date.

Fig out coupon now ru 
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APRIL 1 1912

Announcements of State Conventions

Murderers of Jewelers Pay Death Penalty

Annual Meeting of Jewelers' Protective Union

Annual Meeting National Wholesale Jewelers' Association

Important Court Ruling on Patent Jewelry Design

,Pittsburgh 24-Karat Club Holds Winter Banquet

Watch Cleaning According to Factory Methods

Systematizing a Repair Department

Effective Window Displays

Easter Jewelry Styles

gi• 
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Announcements of State Conventions

Murderers of Jewelers Pay Death Penalty

Annual Meeting of Jewelers' Protective Union

Annual Meeting National Wholesale Jewelers' Association

Important Court Ruling on Patent Jewelry Design

Pittsburgh 24-Karat Club Holds Winter Banquet

Watch Cleaning According to Factory Methods

Systematizing a Repair Department

Effective Window Displays

Easter Jewelry Styles
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Ask the Service Bureau about
your WatcA Refiairing Problems

HE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912
ELGIN NATIONAL WATCH CO.

Elgin, Illinois
Dear Sir :--

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to he made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

3—Key

(gift

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name. and mail you the Service Bu-
reau bulletins on " Balance Truing " and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS
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THE' STEM SHUT OFF"
PAT. PDO.

Ball Drops—Alarm Stops

"  The Clock With the Bell Inside"

THE CROWNING EVENT
OF 1912

The Introduction of an Alarm Clock
with

THE"STEM SHUT OFF"
PAT.

Ball Drops - Alarm Stops

"THE BELL INSIDE THE CASE"
AND

"STEM SHUT OFF"
At as low a price as the old-fashioned cheap nickel alarm with bell on top.

The original nickel alarm clock was made with bell on top, not for beauty or
serviceability, but because it appeared to be the most practicable and cheapest method
of construction, and the style has been continued for the same reason. Owing, how-
ever, to the exposed position of the bell it is always liable to displacement. This fact
is universally recognized and is a source of constant annoyance.

Furthermore, competition and general use have made the clock with bell on top
synonymous with cheapness.

Some relief from that antiquated design was afforded by placing the bell at the
back, but owing to the expense of construction thereby entailed the two styles have
in no sense been competitors, but rather has the inferiority of the clock with the bell
on top been further emphasized.

The idea, original with us, of placing the " Bell Inside of Case" instead of on
the back immediately met with universal favor, and that type of alarm clocks has
attained great popularity, but as those clocks were intended as back-bell competitors
the top-bell style still held the low-priced field, and it remained for us to produce a
low-priced clock with " Bell Inside Case," which is destined to revolutionize the
medium and low-priced nickel alarm business.

This clock is also fitted with our latest invention, the most unique, practical
and positive alarm shut-off ever put on a clock—

THE "STEM SHUT OFF"
" The Clock With the Bell Inside" and "Stem Shut Off " is without doubt the

handsomest and most efficient low-priced alarm clock ever made, and one you can
make a profit on.

Ask about the "INDIAN"
A postal card will bring illustration and full particulats.

THE E. INGRAHAM COMPANY
BRISTOL, CONN.
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Ask the Service Bureau about
your Watcli Refictiring Problems

THE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every

0 member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912
ELGIN NATIONAL WATCH CO.

Elgin, Illinois
Dear Sir :--

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
d ve f firm.

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name. and mail you the Service Bu-
reau bulletins on " Balance Truing" and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
If employe gi name o 

ELGIN, ILLINOIS
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THE"STEM SHUT OFF"
PAT. PDO.

Ball Drops—Alarm Stops

"  The Clock With the Bell Inside"

THE CROWNING EVENT
OF 1912

The Introduction of an Alarm Clock
with

THE"STEM SHUT OFF"
PAT. PDO.

Ball Drops--Alarm Stops

"THE BELL INSIDE THE CASE"
AND

"STEM SHUT OFF"
At as low a price as the old-fashioned cheap nickel alarm with bell on top.

The original nickel alarm clock was made with bell on top, not for beauty or
serviceability, but because it appeared to be the most practicable and cheapest method
of construction, and the style has been continued for the same reason. Owing, how-
ever, to the exposed position of the bell it is always liable to displacement. This fact
is universally recognized and is a source of constant annoyance.

Furthermore, competition and general use have made the clock with bell on top
synonymous with cheapness.

Some relief from that antiquated design was afforded by placing the bell at the
back, but owing to the expense of construction thereby entailed the two styles have
in no sense been competitors, but rather has the inferiority of the clock with the bell
on top been further emphasized.

The idea, original with us, of placing the " Bell Inside of Case" instead of on
the back immediately met with universal favor, and that type of alarm clocks has
attained great popularity, but as those clocks were intended as back-bell competitors
the top-bell style still held the low-priced field, and it remained for us to produce a
low-priced clock with " Bell Inside Case," which is destined to revolutionize the
medium and low-priced nickel alarm business.

This clock is also fitted with our latest invention the most unique, practical
and positive alarm shut-off ever put on a clock—

THE "STEM SHUT OFF"
" The Clock With the Bell Inside" and "Stem Shut Off " is without doubt the

handsomest and most efficient low-priced alarm clock ever made, and one you can
make a profit on.

Ask about the "INDIAN"

A postal card will bring illustration and full particulats.

THE E. INGRAHAM COMPANY
BRISTOL, CONN.



662

Our Peerless Assortment. Second To None
Comprising Our Six Popular Black Wood Numbers

Combination Price, Six Clocks, One of Each Number, Net $39.00 (Keystone Discount)\ Net Cash /

No. 30
Height, 11 1 inches, Length, 137 inches

List Price, $6.60

iimeminimmommirommin

"Sessions" Movement,
Eight-Day, Half-Hour
Cathedral Gong Strike

Each Clock
Packed Separately in

Wooden Box

Single Clocks
at List Price Subject to

Keystone Discount

=1011="itaitarei maisaaat7":"w!""Firr

No. 50
Height, 10M inches, Length, 15' ,; inches. Iveroid Dial

List Price. $7.00

11'111111111111 ill II ;111111 111'1111111111 11111111111111111

No. 70
Height, 12 inches, Length 16'1: inches Iveroid Dial, Oval Glass

List Price, $8.00

No. 40
Height, 104 inches, Length inches Iveroid Dial, Oval Glass

List Price, $7.00

No. 60
Height, 12 inches. Length, l53 inches. Iveroid Dial

List Price, $7.50

mIssuisstatiasmUM111111111111111111.11111111111111111181801.111111111MINIMMIll

No. 80
Height, lei inches, Length, 17 inches, Iveroid Dial, Oval Glass

List Price, $8.00

KING & EISELE CO. Importers and and Jobbers of Clocks

NEW YORK

HOWARD

THE THINNEST
(12 SIZE)

American Watches
in

Elgin
Waltham

Howard
Hamilton

Truly a Gentleman's Watch
Description and Prices

on Application
Place Your Orders With Us

663

COLONIAL WALTHAM

NON-RETAILING
COMPANY

Jobbers in Watches and Chains

LANCASTER :: PENNA.

SELLING AGENTS for

Community Silver
HAMILTON

Coin Holders Made in Sterling Silver

ACTUAL SIZE

Our line of Sterling Silver Coin
Holders is second to none.
Made by skilled workmen and
carefully designed so as to meet
the requirements of the most
exacting customer.
This is the line that you should
look to when desiring goods of
quality.
We have coin holders for one,
two and three pieces in the most
popular styles and finishes.

Send for illustrated folder

R. BLACKINTON & COMPANY
Goldsmiths, Silversmiths and Jewelers

Factory and Main Office

North Attleboro, Mass. 5. 

New York Salesrooms
15-17-19 Maiden Lane
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STERLING SILVER. EAR DROPS. 

. . . . SNAPPY

2880
2874

NIFTY

ILLUSTRATION ACTUAL SIZE

TE ILLUSTRATE one each of a pair of a very extensive line of STERLING SILVER EAR DROPS. Beaded in with brilliant White Stones of the

V V best imported stock. All Pearl Tops. The latest creation and craze.
There is an exceptionally brisk demand for these, which is increasing every day. Our Line of close set White Stone Barrettes and Combs, set in metal,

are light as a feather. Also make a large assortment in Sterling Silver BAR PINS, SCARF PINS, PENDANTS, BROOCHES, IA VALLIERES, EAR RINGS.

  SEND FOR SELECTION PACKAGE  

JOSEPH W. HELLER CO.
White Stone Novelties Manufacturing Jewelers

144 PINE STREET PROVIDENCE, R. I.

BASSETT
FASHIONABLE FOBS

Ribbon Fobs.

A 14-Kt. Line.

All-Metal Fobs.

A 10-Kt. Line.

The Bassett 10-Kt. Goods

"Look More—

Cost Less.''
Commendable

Workmanship Wedded

to Dignified Design, Imparts

the Right "Touch of Masculinity."

We Bassett Jewelry Co.
Aborn and Mason Sts. -:- PROVIDENCE, R I.
NEW YORK : MINNEAPOLIS:

37 Maiden Lane 1116 Lumber Exchange
CHICAGO:

510 Columbus Building
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
H A H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H A H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark H A H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
"Rogers," or the letters "W. H. R." or "R" upon or in connection
with the sale of any silver plated ware.

HAMILTON & HAMILTON, JR.

Providence, R. I., April 1, 1912.
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TO THE

 40.1

JEWELER and WATCHMAKER

TWELVE years' experience in making secret
joint hollow wire tubing bracelets, three
years before any other manufacturer

followed, enables us to guarantee our gold-filled
bracelets stamped with our trade-mark (small
star beside the letter T in triangle), to contain
twenty per cent. more gold value than any other
make offered through legitimate channels at
similar figures. We further guarantee to replace
our bracelets free of charge and the other makes
at the nominal cost of tubing and bench work, if,
upon rendering us the U. S. assay receipts, the
result should not prove our assertion to be
correct.
Leading jobbers only carry these goods; insist
upon the star stamp beside the letter T. If desired
we will furnish the click guard or sliding tongue
on any size tubing.
The error of giving an unlimited guarantee with
a rolled plate article should be avoided by a con-
scientious dealer, perspiration in some persons
being stronger than nitric acid. No article of
raiment is guaranteed other than "all wool."

Am juengsten Tag, wenn die Posaunen shallen
Und alles aus ist mit dem Erdenleben,
Sind wir verpflichted, Rechenschaft zu geben
Von jedem Wort, das unnuetz uns entfallen.
Wie wird's nun werden mit den Worten allen,
In welchen ich so achtungsvoll mein Streben
Urn deine Gunst dir an den Tag gegeben,
Wenn diese blos an deinem Ohr verhallen ?
Antworten Sie mit dem Verlangen nach unseren

Armspangen.

TOTTEN MFG.  CO.
JEWELERS

North Attleboro
Massachusetts

THE

COLONIAL DAME
LINE

"THE LINE OF QUALITY"

Quality Mark

9566 It 9552 R

Ask your Jobber to show you our line. If he does not carry the

"LINE OF QUALITY,"

write us and selections will be sent you and billed through any
reputable jobber specified.

BLISS BROTHERS COMPANY
Ileyworth Building
CHICAGO, ILL.

ATTLEBORO, MASS.
Silversmiths' Building Chronicle Building
NEW YORK CITY SAN FRANCISCO, CAI,.

667

F 2355 F 2354

Pat. Pending

F 2362

igiAtk)

Here we are again with something entirely new, CIGAR PER-
FORATORS. Place the end of the cigar in the opening and
press the plunger two or three times, plunger thrown back by a
spring, each making a separate perforation. You get a free
draft, wrapper and end of cigar undisturbed. The end of cigar
catching most of the nicotine gives one a much more pleasant
smoke. Every smoker should wear one on his chain.

Ask your jobber for the above numbers. They are used on
Coat Chains, Fob Chains in silk and metal, also Vest Chains.
They are already proving to be great sellers.

FACTORY

ATTLEBORO, MASS.
NEW YORK OFFICE CHICAGO OFFICE

3 MAIDEN LANE 811 HEYWORTH BLDG.
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The "Megaphos"
A Prism Binocular at

Moderate Price
(Magnification, 8 Diameters)

--- .-

Binocular C olmont
Stereo Prism Binocular

With Enlarged Objectives Giving Greater
Illumination and Field of View

(Magnification, 8 and 10 Diameters)

--

_ - i.■.

1 IrP .- ,.....-

—

8 Power Retails at $30 10 Power Retails at $35

Upon Application to Any Jobber

PRISM BINOCULARS
and Foreign Make in QUALITY, OPTICAL

and Elegance of STYLE and FINISH

PRICES MODERATE

Literature — ,
Fully Describing a

• These Models . _..it - —e —

Also the Celebrated -in-- IV de' ,1

Ten Power
Busch Terlux • ,

the .
'

Busch Sollux 
.

. ,,,- ..
and the

Busch Busch Stellux
Stereo Lynkop Six or Eight Power

The U. S. War Department under date of Sept. 24,

of 1910, makes reference to the "Stellux" as follows :
Upon Application to "On account of its excellence, light weight and small

size this glass is especially suitable for the small held
Any Jobber - glass of an officer who desires a high power field glass."

9 LORSCH & CO.
and Manufacturers' Agents
90-94 Maiden Lane
NEW YORK BERLIN

P
.

T. m• _

,

4

Retails at $25

Descriptive Pamphlets

THE BUSCH
Excel All Others of Domestic

EFFICIENCY

—(.-r-------- . ---...,-.---. — i
1 Il ! 1 i 1

1 1 . j. _____-7—___.

..
...r.,:_‘7. -- .

ar I I- a

1. 1.

Busch Stereo-Ultralux
(Extra Light)

Six or Eight Power

Combined With Maximum Field
View and Clear Definition

SUSSFELD
Importers

PARIS

We Sell Only to the Jewelers!
NO DEPARTMENT STORE, NO DRUG STORE,
NO HARDWARE STORE CAN BUY GOODS FROM
US AND THEN UNDERSELL THE JEWELER!

UR NAME WHICH WE HAVE BUILT up by nearly
a hundred years of hard work, and our Plated Flatware which

today stands for perfection in silverware, are now at your service in
a more effective way than ever before. We have just completed a

NEW SCHEDULE OF PRICES
ON OUR PLATED FLATWARE

which will make our famous line the
most popular of any in this country.

As is well known to the trade, we have refused the most attractive orders from
Department Stores and others, because we always have and always will protect
the jeweler.

We will not lend ourselves to the underselling from "outside" trades which
has driven so many jewelers out of business. Instead, we have made this reduction
in our prices, at the same time maintaining our standard of absolute pelfection, so
that the jewelers handling our line need not fear the competition of "outside"
stores nor of other makes of flatware, for at the prices at which we now offer our
goods, no competition is possible. The Reed & Barton quality will be found an
unanswerable argument.

Write us today for our new price schedule

REED & BARTON, Silversmiths
TAUNTON, MASS.
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FIRST CONSIDERATION
is given to the needs of our customers when we compile our Catalog each
season, about four months' time being spent, all told, in classifying, arranging
the cuts, and adjusting prices. The book, although containing nearly 400
pages and about 3000 illustrations, is indexed so that it is most convenient
for ready reference.

Retail Jewelers find it almost indispensable, and, once accustomed to ordering
from it, they obtain the same satisfaction, terms, and treatment that they
would from our salesmen either on the road or in the store at Cincinnati.

Order our 1912 edition at once if you haven't one already. It's free for the
asking, and will add many a dollar to your profits from month to month.
There are now over 5000 dealers' names on our books who have the Catalog
in constant use. We want your name there, too.

For a bigger
and better
1912.—Start
your spring
buying right
now—to-clay.

CAMEOS
PINK AND WHITE

BROOCHES
PENDANTS
SCARF PINS

Big business can be done in our special gold mounted

pink and white effects at $2.00 each and upward

MANUFACTURER

M. AVERBECK AND IMPORTER

WHITE METAL GOODS
FREE SAMPLE FOR THE ASKING

  We make 
TIE CLIPS, BROOCHES, STICK PINS, SHIRT WAIST
SETS, BABY and BEAUTY PINS, FOBS, NECK, BELT,
HAT, and DUTCH COLLAR PINS, Etc., in Roman or Silver
Finish. Will make the. entire line in GOLDOIN if desired.
These goods are furnished plain or engraved as desired.
This line of goods is new and up-to-date.

Write and ask us for illustrations, prices
and free samples

Enterprise Jewelry Co. ao
Box 653 ATTLEBORO, MASS.
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A Business-Bringing Booklet

QUEEN CITY

for

Your Trade
FREE TO YOU
We have prepared "A Little Catalog of
Jewelry" for the trade that is of value to you
Mr. Dealer. Here is the way the Foreword
of this booklet begins. It illustrates other
jewelry quite as much as it does Q.C. Rings.

his little catalogue will serve to acquaint
you with a small portion of our stock of

jewelry for personal use, or for gifts. For
the quality of every article illustrated, we
vouch, and every piece is guaranteed to be
the best that the price will buy.

C RINGS
Trade-Mark

Sold only with guarantee, that if any stone
(except diamond) is lost from setting at any
time, the Queen City Ring Mfg. Co. will
replace stone without any charge whatsoever.

This Trade Booklet and other Business helps are of decided value to you.
Don't lose this opportunity. Build Your Business on a Good Sound
Basis. Let Q.C. Guaranteed Rings help you make satisfied cus-
tomers. Let us point out to you why you can afford to tie up your /
store in several ways with our National Magazine Advertising. 7 QUEEN

CITY RING
MFG. CO.

Buffalo, N. Y.

We are constantly adding new dealers to our list. Why not /
you? Fill out, tear off and mail this coupon today—now. /Look for our adv. again next month. Please send full particu-

/ lars about how to get free

/ booklet and other business-

QUEEN CITY RING MFG. CO. / bringing helps.

Name BUFFALO, NEW YORK
Address 



672

Nassau Lighter
MADE IN AMERICA

T
HE progressive jewelers of this
country are enjoying great success
with the Nassau Lighter—rapid
sales and most satisfactory profits.

The Nassau is universal in its appeal.
It is the only practical pocket lighter—

,

the surest and safest device ever invented
for striking a light.
Women as well as men are buying it.

In tens of thousands of households it has
entirely superseded matches.
And the Nassau Lighter hooks up with the other
goods in the jeweler's stock. Built with the preci-
sion of a watch—finished like a piece of jewelry.

Plain, engine-turned and engraved designs. German
silver, gold plate, sterling silver and solid 14K gold—
retailing at $1.00 to $75.00.

If you are missing your share of this business —
write today for trade prices and terms.

Nassau Lighter Company
65 Nassau Street NEW YORK CITY

' I jg

WENDELL'S PERFECT SAFETY CATCH

OPEN

1.0
SETS CLOSE TO BODY OF PIN
PROTECTS POINT OF PIN TONG.
HANDILY LOCKED AND UNLOCKED.
ABSOLUTELY SECURE.

See The

<WO
Book of Designs

Foi•

Class Pins

Greek Letter
(General and Local )

Fraternity Pins

Trained Nurses
Pins

Or

Write for Samples

We Are Headquarters

WENDELL & COMPANY
NEW YORK-47 fohn Street CHICAGO-337 W. Madison Street

673
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Allison cYt4anufacturing Co.

BEST

MAKERS OF

High-grade Gold-filled Jewelry

Bracelets, Sash Pins, Brooches, Chatelaines, Hat and Frill Pins,
Cuff Links, Scarf Pins, Tie Clasps. Fobs and Coat Chains

VALUE AND FINEST FINISH

lx27 13E15 2x213 2x223 2x226 2x227

ASK YOUR WHOLESALER FOR OUR GOODS

NEW YORK OFFICE

3 Maiden Lane

_

FACTORY, BIGNEY BUILDING ,

ATTLEBORO, MASSACHUSETTS

2x322

2x289

2x292

CHICAGO OFFICE

81 1 Heyworth Building

LET US SEND YOU
SAMPLES and QUOTE

PRICES

Our product stands practi-
cally in a CLASS ALONE.
The variety and exten-

sive designs together
with an exception-
al finish recom-
mend that you
investigate
the merit of
our line.

If your
trade can
use goods
made of gold
shell you owe it
to YOURSELF
to investigate our
QUALITY and
PRICES. We make:
Gold Shell Seamless Rings,
Studs, Emblems, Ear Knobs,
Scarf Pins, Link Buttons, etc.

Write for Further Particulars

The Morgan Jewelry Co.
Manufacturing Jewelers

62 Page Street - - PROVIDENCE, R. I.

"S■ IIP AO,

TRADE MARKMARK
6MBLEMs.

Originators of

EMBLEM SPECIALTIES
including, Floral Pins, Knives,
etc. Ask your jobber to show
you our absolutely new line of
Emblem Buttons mounted on a
special display pad. Our dis-
play pad is a distinctly new and
novel way of showing them.

THE WILLIAMS &
ANDERSON CO.
PROVIDENCE, RHODE ISLAND
NEW YORK OFFICE CHICAGO OFFICE
46 Maiden Lane 700 Heyworth Bldg.

'

POINTER No. 50

INCREASED THEIR BUSINESS 25 /0
By Applying

The Arnstine Catalog System
HULSE BROS.

Middletown, N. Y. 1
,

have used the System for three
years and have shown an .

.increase each year, and their ; A.,
04,

advice is—
,_
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.• sa-40%Get The

a. .- • ' i.,,.‘.

_

0 _ ., ;
7'

- Li.

.011..i.m.„..„,.....,,,.

,
v.,,, 17

fr

,,,

•

.,.i
-4—

..„..,:,,..........,.....,

,

te•

3.

..

'

-. II1

  Yii---77 1 '

--- - ' \ ., ...,„,

\\

or •ffinr

Habit" .1-0-
mow

and join the money-making

people.
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•  - .....,..__, ..,.

Established 1908 Above Picture interior View of Hulse Bros Sore Muiciletown, N.Y.

e - READ Following
.

is a Sample of the Many Letters
MIDDLETOWN, N.

Arnstine Bros. Co., Cleveland, Ohio.
Gentlemen :—We have used your catalogs now for three years,
that we have increased our business each year—this last one,

see for your own self the advancement we have done from the
made in the store, by placing new fixtures, wall cases, etc.
We know for a fact that we could not do this unless we had had

that we 'have had is the catalog system, and the advertising
you.

We can say that we are pleased to inform anyone who would like
system of doing business, that if they haven't already taken it
get the habit and join the money-making people.

Thanking you for all past favors, we remain,
Very truly yours, HULSE

Per

with Legimate Jewelers Only—Write for Particulars

,441111Ird-

.410d: lee

Received
Y., Jan. 2, 1912.

and can say truth-
25 per cent You
improvements we

some help, and
matter we received

to know about
up that they had

BROS.
S. H. HULSE.

THE ARNSTINE
CATALOG
SYSTEM

HAS STOOD
THE TEST OF

26 YEARS

The

fully
.; canf.-„:..:. e. , have

' 1144 . the help

Then ,.... from

Let Us Explain your
better

The Modern Way to in- •
crease and hold your trade

We Established Exclusive Agencies

"114742)w-
INQUIRIES
SOLICITED
FROM
LEGITIMATE 0111Originators of The Exclusive Catalok Method for Retail Jewelers
JEWELERS C L EV E LA N. D ------ 0

CORNER PROSPECT AVENUE AND EAST NINTH STREET

•
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"They go in like
a Needle
And Hold like an Anchor"

THIS ADVERTISING PHRASE
is catching the eye of men who know

and making them ask for

KREMENTZ BODKIN-CLUTCH
STUDS AND VEST BUTTONS

with cuff links to match

q The most perfect studs for evening dress and stiff bosom
shirts ever put on the market.
q Absolutely bother-free.
(if No hollow tubes; no hinges; no loose parts ; no spiral
springs; no soldered joints.

Ili They combine simplicity with strength; beauty of design
with perfection of finish.

q They give permanent satisfaction to purchasers.
q And satisfied customers are your best advertisement.
q Made in all grades from rolled plate to platinum mounted
mother-of-pearl set with precious stones, you can satisfy the
needs of every purchaser, no matter how fastidious.
q Backed by the Krementz guarantee.
Why not carry a stock, and share in the profit-
able business our advertising is creating

KREMENTZ & CO.
NE WAR New York, 286-288 Fifth Ave.

K7 N• J . San Francisco, 722 Shreve Bldg.
PARKS BROS. & ROGERS, Providence, R. I.

Selling Agents to Jobbing Trade for U. S. and Canada

LOTOT
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THIS IS THE MAN

who makes The Hussey guaranteed jewelry. The pieces
shown here are just a few new ones from The Hussey factory—
where gold-tilled jewelry that will give satisfaction is yeade.

AN INFORMAL INTRODUCTION
I would like to meet each reader of this magazine face to face,,

but as they number several thousand it would be a pretty big under-
taking, especially as they are scattered all over the United States,
so here's a hearty grasp of the hand to you.

Now while you are looking straight at me there are two or three
things that I would like to tell you. I devote toy entire time to the
factory and I know, that better gold tined and gold plated Jew-
elry is not made. That's why I'm so strong on quality talk.

Each piece of jewelry made in The Hussey factory is sold under
a five year guarantee. It costs more money to snake it, but I'm
looking into the future—building my business on a solid foundation.
I believe that you are working along these sane lines, and that we
can be of assistance to each other.

WHAT OUR GUARANTEE MEANS TO YOU.
Each piece of The Hussey jewelry that is returned to you on ac-count of poor quality or breakage may be returned to us for a newpiece or for credit. Tell your customers of this liberal guar-antee, and if a piece is returned to you, no matter how long the cus-tomer may have had it, don't hesitate or argue—give a new piecein exchange, It does not cost you anything—but it means muchin satisfied customers.
We send out a four page folder each month showing the verylatest styles and the latest productions. These folders give you anopportunity to see the new designs and to keep your stock up-to-the-minute. Every fall we send out a complete catalog, a large bookIllustrating our complete line, and you have my word that we showonly dependable goods. Our jewelry costs you less than the ordinarykind that gives your business a black eye every time you make a sale.
Seeing is believing. I could write pages of convincing argu-ments, but one small selection from our catalog or folder will domore to impress upon you the advantages of The Hussey line thananything that you will read.
I want you to send us a small order, because I know that onceyou have seen, tested and received the opinion of your customers Ineedn't worry about your future orders.

GEORGE R. HUSSEY, President.

2111111l1 1 tit1 i1 t1\\l

Manufacturing JewelersI PROVIDENCE - RIIODE ISLND.A L
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G.L.P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

-

Every Bracelet Manufactured by G. L. P. Co. is made from 1 / 1 0 Gold Stock, and when
the retail jeweler sells one, he can give his guarantee with the sale.

To Further Protect the Trade, so there is no chance of purchasing other makes of jewelry
because they are on the G. L. P. Co.'s cards we stamp every piece of
goods made by us— G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding the interest of all the jewelry trade.

New York Office, 9 Maiden Lane aMnad n VIof friC, North Attleboro, Mass.

679

. 0 P CO
Design, Quality and Finish

Have Always Been the High Standard of Our Goods. The retail
jewelers, who, through their jobber, handle goods
manufactured by G. L. P. Co., make for them-
selves satisfied customers.

We Are Anxious, Naturally, to supply that increasing demand
for goods manufactured by G. L. P. Co., but
under no circumstances will we allow even a single
piece of jewelry to leave our factory, unless it has
that finish that has always characterized our goods.

To Get This Same Finish it takes time, and the retail jewelers
should insist on their jobbers showing them a corn-
plete line of our solid-gold front lapped work, also
gold-filled, as early as possible and before our out-
put is entirely sold up for this coming fall.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane nary= North Attleboro, Mass.

,
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EMBLEMS

BENEVOLENT and PROTECTIVE ORDER of ELKS

THE SOCIAL and other activities of the B. P. 0. E. render it notable among
the Fraternities, especially when its membership approaches the good round
figure of 400,000. They are loyal purchasers of the appropriate Emblem

Jewelry, and form a constituency well worth catering to. Individually and as an
organization they have money to spend. In benefits alone they have disbursed
$3,805,529 since their establishment in 1871. Are you getting their trade ?

868A

$20.00
866A

$21.00

852.1.

$27.00
867A

$21.00

The Illustrations show a few selections from the extensive line of I. & R. Gold
Charms of this order. Genuine Elks' Teeth with Gold Mountings. Enameled and
Engraved. Some examples have Genuine Onyx Centers. Three complete stocks.
Send to the nearest. Prompt deliveries. Prices subject to Catalogue Discount.

" EVERYTHING EMBLEMATIC"

IRONS & RUSSELL COMPANY

NEW YORK OFFICE:
11 Maiden Lane

Specialists in the Manufacture of Emblems

Three Complete Stocks in Three Convenient Centers

MAIN OFFICE AND FACTORY: CHICAGO OFFICE:
Providence, R. I. 10 S. Wabash Ave.

6S

The Albert Walker Co. Providence, R. I.

V 03752

'441

03754

03759
03760

03774

Eardrops for Unpierced Ears
READY SELLERS OF GUARANTEED QUALITY

Gold Filled and Platinum Finish. Set with finest imitation stones and pearls

PRICES, $1.38 to $3.66 PER PAIR. CATALOG DISCOUNT
Ask us for Catalog and Folder, showing prices and descriptions. q Remember us with your orders for Diamonds,

American Watches and Jewelry of all descriptions, in gold and plate.

Sign the Attached Coupon and Check Items Desired. Letter or Postal if Prefer

THE ALBERT WALKER CO., Providence, R. I.

—**

The
Albert

Walker Co.
Prov., R. I.

Please send

Folder  

Catalog  

Selection package

Name  

Street

City   State
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IN making comparisons between
Castiglioni Company's BRACELETS

and other bracelets please notice the
superiority of our salient features over
any other make.
The JOINT is well made, well finished,
meets flush and has a beautiful mechanical
action. The aperture when open is
purposely made so wide as to preclude
breakage from trying to force a still wider
opening for the engagement of any size
wrist.
The SPRING CATCH in every detail is
carefully thought out. When closed it
presents the appearance of a continuous
piece of tubing.
Our DESIGNS are the most varied, most
ORIGINAL. Our SPLIT TUBING
DESIGNS are exceptionally clever.
The FINISH is simply exquisite. Has a
SOLID GOLD appearance even though
the BRACELETS are GOLD-FILLED.
The QUALITY is the very highest.
The final stamping of our

TRADE MARK

assures you of a SUPERIOR BRACELET
in every respect.
JOBBERS everywhere carry our BRACE-
LETS. ASK TO SEE THEM.

Factory, 116 Chestnut St., PROVIDENCE, R. I.
MANUFACTURING JEWELERS

A

NEW YORK OFFICE: 71 Nassau St., Room 1204 CHICAGO OFFICE : 505 Powers Bldg. Pacific Coast Office : SAN FRA NCISCO, CAL., 710 Jewelers' Bldg.
Representative, CHARLES ALTSCHUL M. NEUBURGER J. H. MERRILL

Lockets of All Description
isVE are manufacturers of HIGH GRADE GOLD-F1LLEDLOCKETS. Our designs are neat and tasty and are all

originated within our own factory.
QUALITY both in stock and workmanship is our motto. Our
sizes range from 34 inch to 2,q inches in diameter and we have
over one thousand patterns to select from. Our spring line
will soon be ready.

Ask your jobber for an inspection of our line. Look
for trade-mark as shown above

GEORGE L.
Attleboro

FOBS
CHAINS
TIE CLASPS

BROWN CO.
Massachusetts

LOCKETS
BRACELETS
LA VALLIERES

WHEN

A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 657
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Sarphatlstraat 29.31 London, Audrey House, Ely Place

683

:.4.41\— e:: re.% )Ir'IV) . I ) A 4N,Is. lesr,L!'' ..•, , # .,,, „,  •r 
, 

k
211'41 .. 4 ri 

31' i
T. A 1114 . . . li , s, 

01 *

0*1/44

,3

1 A r ( 4..„,x7N, * ,---v_ • • ' , i , * -
-. 71,LMD

_

T H E KEYSTONE

CONTENTS--APRIL 1, 1 9 1 2

Among the Trade 741
Annual Meeting Jewelers' Protective Union 701
Court Decides Patent Suit of Importance to the Trade 689

District of Columbia Retail Jewelers' Association 748a
Easter Styles in Jewelry 711
Hints on Effective Window Display 737
Indiana State Association Gains in Membership 689
Items of Interest 765
Jewelry Manufacturers Watch Tariff Revision 685

Jewels as Talismans 748a
Law for the Retail Jeweler 748e

Mail-order Business Becoming More Expensive 733

National Association Announces Convention Dates 685

National Wholesale Jewelers' Association Holds Fifth
Annual Convention •  686

News Letters:
Baltimore  748c
Boston  713
Chicago . 705
Cincinnati  739
Dallas  709
Indianapolis  735
Kansas City 727
Minneapolis and St. Paul 727
New York 703
Philadelphia  713
Providence and the Attleboros 707
San Francisco 709
St. Louis. 732
Washington, D. C 748c

Pittsburgh 24-Karat Club Holds Annual Banquet 715

Selling to One's Relations 737

Systematizing a Repair Department 729

Technical Department:
Babbitt Metal 763
Echo of the Prize Contest 751

Effect of Electric Current on Cyanide Solutions 763

Gem Engraving  755
Making and Repairing Earrings  761

Making Frosted Glass Clear 761
Production and Identification of Artificial Gems 757

Purity as a Requisite in Silver Anodes 755

Watch Cleaning by Factory Methods 749

Workshop Notes  767

The Interval After the Sale 733

Window Dressing for Jewelers 725

Wisconsin Board Announces Watchmakers' Examination. 687

Wisconsin Convention May Break All Records 687

Advertisers' Index 779

i... -



6g4.

/1■111.

–

411110 Alp

112

78 106

es

se 88

CONDIMENT SETS SILVER PLATE
Any article that people feel they must have is a good
one to handle. These condiment sets are going to
repeat the wonderful popularity of our casseroles. Only
a few of the combinations and styles are shown here.

Write for Illustrations and Prices

Meriden Britannia Co.
(INTERNATIONAL SILVER CO.,

Successor ) Meriden, Conn.
49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue. CHICAGO 150 Post Street, SAN FRANCISCO
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New York Association
Announces Convention Dates

Annual Meeting Will Be Held in Utica in May.
A Convention for the Retail Trade Only.

Non-members are Earnestly Invited to Join

Rochester, N. Y., March 22.—The New York

State Retail Jewelers' Association will hold its

annual convention at Utica May 22 and 23. The

headquarters will be at the Hotel Utica. A splen-

did program is being arranged, both of business

and entertainment.
The New York state association, from its be-

ginning, has been held strictly as a retail jew-
elers' convention; its sessions are attended by its
members only, and all business is transacted and
papers of interest are prepared and read by its
members. The trade are welcome to all its social
functions, and it is the object of the association
to co-operate with manufacturers and jobbers in
every possible way to promote the interests of the
retail jeweler. But in the limited time of its con-
vention no time can be alloted to any individual or
firm other than its own members.
The association makes no provision for ex-

hibits, and, in fact, does not approve of anything
that diverts the attention of its members from
the object of conventions.
The membership of the association is growing

rapidly. Jewelers who wish to to attend the con-
vention must become members before, and should
write the secretary at an early date.

Murderer of St. Louis Jeweler
Arrested and Makes Confession

Mystery of George Wurzburger's Death Cleared

Up—Long Chase for Perpetrator of Crime.

Confesses His Guilt

St. Louis, Mo., March 19.—After weeks of
trailing by members of the St. Louis detective
force, that took them to the states of Georgia
and Florida, and from there to New York and
back to St. Louis, Samuel A. Cheatham, twenty-
two years old, was arrested here on the night of
March 7, at his rooming house, charged with the
killing of George Wurzburger, secretary of the
Cowperthwait Jewelry and Loan Company, 719
Pine street, on the night of January 31, when he
also robbed the store of approximately $2,000 in
money and jewelry.
Wurzburger was so badly wounded at the time

that he died on February 6 at the City Hospital
without recovering consciousness. Cheatham has
made a full confession of the crime and he has
been indicted for murder by the grand jury. The
prisoner was traced through a pair of cuff buttons
that had the initials "S. A. C." on them, as they
were found in the jewelry store the night after
the crime had been committed. Cheatham had
at one time been in the navy, which was known,
and when Wurzburger was found his hands had
been tied in a sailor knot, which furnished more
evidence against him.
In his confession Cheatham states that he en-

tered the jewelry store and asked a loan of $4
on his cuff buttons, but Wurzburger refused to
loan him more than $2. After some argument
Cheatham decided to take the $2.
Wurzburger was making out a ticket when

Cheatham drew a revolver and shot Wurzburger
through the brain. After this he bound the hands
of the wounded man and threw him down a
flight of stairs into the cellar.

Diamond Thieves Prey
On Indiana Jewelers

Muncie Jeweler Robbed and Trick Repeated in

Anderson—Clever Manipulators Still at

Large

Anderson, Ind., March t6.—Two clever dia-

mond thieves succeeded in making a haul in this

city and Muncie yesterday, getting away with two

gems valued at $400.
The Greyer jewelry store, of this city, lost a

stone valued at $125, while the Muncie firm was

robbed of a diamond valued at $275.
The late discovery of the robbery by two clerks

at the Greyer Jewelry Company saved the two

thieves from apprehension by either the Anderson
or Muncie police. It was about it o'clock yester-
day morning when a young man, apparently
twenty-five years of age, well dressed, appeared
at Greyer's store and asked a young woman clerk
if he could be shown some lockets. The clerk
put a tray of lockets on the counter. The
stranger proceeded to examine them. He had
apparently selected the one he wanted, when next
he asked to see some diamonds, explaining'that
he wanted one put in the locket. The clerk
placed a tray, containing several diamonds, on the
show case and the young man picked them out
of the tray one at a time and gave the impression
that he was examining them minutely. After
spending several minutes admiring the stones the
young man announced that he would return in the
afternoon and decide on the purchase. He quickly
left the place.
The robbery was discovered by Ralph Cecil,

manager of the store, about 3.15 in the afternoon.
He immediately reported the loss to the police.
Twenty minutes before the police received the
report of the robbery here a telephone message
was received from Muncie to the effect that two
young men entered a jewelry store there and
under the same circumstances succeeded in steal-
ing a fine stone.
The robbery at Muncie occurred about 2 o'clock

yesterday afternoon while the robbery in this
city occurred about II o'clock in the forenoon.

Murderer of Texas Jeweler
Pays Penalty with Life

Hanged for the Murder of G. J. Levytansky.

His Accomplice Condemned to Life Impris-

onment

Laredo, Texas, March 15.—J. B. Compton was
hanged here at ri o'clock this forenoon. A great
crowd of Mexicans gathered outside the jail in
hopes of seeing the hanging, but they were all
disappointed.
James B. Compton and Lonnie Franks were

convicted of the murder and robbery of a jeweler
here, G. J. Levytansky. Compton was sentenced
to hang and Franks to life imprisonment.

The crime was. atrocious. On the night of
December 22, a dark and rainy night, Compton
and Franks entered Levytansky's store about 9.30.
While Franks engaged the jeweler, a cripple, in
conversdtion under the pretext that he wished a
crystal placed in his watch, Compton, who was
well acquainted with the little jeweler, raised
an iron bar which he had concealed in a news-
paper. He struck Levytansky a heavy blow over
the head. The pair then dragged the jeweler into
a corner of the shop, where they stabbed him
in the heart to insure his death.
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Jewelry Manufacturers
Watch Tariff Revision

Meetings Held and Plan of Action Formulated.

The Interests of the Industry to Be Pro-

tected—Strong Opposition to Change in

Jewelry Schedule

Providence, R. I., March 2a—The manufac-

turing jewelers throughout the country, and es-
pecially in New England, are keeping a close
watch upon the action of congress as regards
the tariff schedules which deal with articles manu-
factured by the industry.
A comprehensive study is being made of the

situation and conditions, the decisions that have
been made and their effect upon the trade. A
series of meetings for the further study of these
subjects is being held under the auspices of the
tariff committee of the New England and Manu-
facturing Jewelers and Silversmiths' Association.
These meetings were called to consider condi-

tions as they exist in the jewelry industry of the
country under the present tariff. The apparent
disposition in congress to make radical changes
in the various tariff schedules has led the jewelers
to inaugurate an educational movement in the
industry whereby the manufacturers generally
may understand what has been 'done and what
is going on.
The first of the series of meetings was held at

North Attleboro and was followed by a meeting
at Attleboro. At each of these there was a large
attendance, much interest was manifested and
votes of endorsement of the tariff committee of
the association were passed. Not only was this
action taken, but the more substantial action of
furnishing pledges for a fund with which to con-
duct any campaign necessary to protect the in-
terests of the industry.

Present Jewelry Schedules Satisfactory

This movement is not for the purpose of mak-
ing any revision in the tariff, but merely to retain
what the industry already has. Speakers who are
thoroughly conversant with the jewelry paragraph
as originally adopted in the Payne-Aldrich tariff
were present at each meeting to explain exactly
what the paragraph was intended to protect. The
various decisions were also read and explained.
It was pointed out that these decisions prac-

tically were against the manufacturers in every
instance. This was explained from the fact that
the decisions were made by the board of ap-
praisers upon evidence furnished by the importers
in their own behalf, and the manufacturers have
never had the opportunity of laying their side
of the questions before the board.
Reasons for this lack of action on the part of

the manufacturers were given because the manu-
facturers as individuals did not feel called upon
to stand the necessary expense and responsibility
alone and there was no provision for any con-
certed action. With the uncertainty as to the
action, if any, congress may take in regard
to the jewelry schedule, the New England Manu-
facturing Jewelers and Silversmiths' Association
has deemed it expedient to appoint a standing
committee on tariff, and this committee has called
the series of meetings for the purpose of ac-
quainting the manufacturers as to the facts and
to learn their opinions as to the forming of a
fund to be used as occasion may require.

It is understood that at the meetings liberal
sums were pledged, which will furnish the corn-
mittee with sufficient funds to establish an agent,
who shall watch all tariff proceedings, either be-
fore the board of appraisers for decisions or
before congress for revision. In this way it is
believed that the interests of the industry will be
fully protected.
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National Wholesale Jewelers' Association
Holds Fifth Annual Convention

Representative Gathering of the Jobbing Trade of the Country — National
Association of Manufacturing Jewelers Represented by Delegation—Vis-
itors Banqueted by The Keystone Watch Case Company

The fifth annual convention of the National
Wholesale Jewelers' Association was held at the
Bellevue-Stratford Hotel, in Philadelphia, March

26, 27 and 28, when
matters of mutual
interest were dis-
cussed and plans
for the year's
work of the asso-
ciation adopted.
T h e executive

committee met on
Tuesday, the 26th,
and general ses-
sions were held in
the junior room
of the hotel on
Wednesday and
Thursday, and, as
one member re-
marked, "The as-
sociation is going
to get down to

PRESIDENT GEORGE H. EDWARDS business during
the coming year

and accomplish some of the things for which it
was formed."
Tuesday evening was spent at the Forrest Thea-

ter and Wednesday evening at Keith's. Thurs-
day afternoon the annual election of officers was
held, and the entire list of officers was re-
elected, as follows:

The Officers Elected

President—George H. Edwards, of the Ed-
wards & Sloane Jewelry Company, Kansas City.

First vice-president—Louis Cohn, of Henry
Freund & Bro., New York.
Second vice-president—A. J. Thoma, of

Thoma Brothers Company, Cincinnati.
Secretary—Fred G. Thearle, of C. H. Knights-

Thearle Company, Chicago.
Treasurer—Louis Sickles, of M. Sickles &

Sons, Philadelphia.
Members of the advisory board—Edwin

Massa, of the Bauman-Massa Jewelry Company,
St. Louis, and A. G. Schwab, of A. G. Schwab &
Sons, Cincinnati.
Executive committee for term expiring June,

1914—A. F. Smith, Omaha; Edwin Lehman, Den-
ver; H. W. Patterson, Boston; E. A. Eisele, Buf-
falo; F. W. Hoyt St. Louis, Max L. Ellbogen,
Chicago; J. E. Reagan, Indianapolis; S. H.
Clausin, Minneapolis.
The following members were admitted : Allan

Jewelry Company, J. W. Forsinger, Webb C. Ball
Watch Company, Jewelers' Manufacturing Com-
pany, Donnelly, Callaghan & McLaughlin, Weid-
lich Jewelry Company, Ritter, Kahn & Co., Nord-
man Brothers Company, A. H. Pond & Co., Marks
& Liberman.
The National Association of Manufacturing

Jewelers sent a delegation from Providence and
Attleboro to meet with the wholesalers, which
consisted of the following: R. E. Budlong Jr.,
of S. K. Merrill Company, Providence ; F. D.
Carr, of Ostby & Barton Company, Providence;
H. E. Clap, of Daggett & Clap, Attleboro ; S. M.
Einstein, of the Attleboro Chain Company, At-
tleboro; E. B. Hough, of Wightman & Hough
Company, Providence ; E. L. Spencer, of E. L.
Spencer Company, Providence; H. E. Sweet, of
R. F. Simmons Company, Attleboro.
While every meeting of the association has

been an enthusiastic one, it was generally con-
ceded that this one was in point of members, as
well as in the evidence of good fellowship and in
the satisfactory accomplishment of matters out-
lined by the executive committee, the equal and
superior to any of the preceding meetings. It
was without question the most successful meeting

that the association has ever held. As an evidence
of this it was decided to make arrangements
whereby a field or assistant secretary be em-
ployed, whose duties would be to carry out the
plans of the executive committee and to take
continuous action during the entire year on the
matters which are of interest to the association
and its members, thereby increasing the efficiency
of the association as a working organization.
President Steele F. Roberts, of the American

Retail Jewelers' Association, was present at the
meeting and read a very able paper on the con-
ditions existing in the trade generally, from the
viewpoint of the retailers, and suggested ways in
which the jobber could co-operate with them, and
in which the jobbers' association expressed their
willingness to assist the retailers in every way
that they possibly could, how to make the trade
interests mutually agreeable and satisfactory.
One specific thing that was decided upon,

which will be of value to the retailers, is a reso-
lution commending the work of the Jewelers' Se-
curity Alliance.
A number of committees will be appointed to

take charge of certain specific work. These com-
mittees will be announced later. The following
resolution was adopted:

The Resolutions
WHEREAS, The practice prevails among watch

case manufacturers to stamp guarantees on gold-
filled or gold-plated watch cases, and retail deal-
ers to a large extent, and the purchasing public
generally rely on such time guarantees in the
purchase of watch cases, and,
WHEREAS, Large quantities of such watch cases

whose wearing qualities fall far below the time
guarantees stamped thereon are manufactured by
unreliable and irresponsible concerns, and,
WHEREAS, By virtue of this fraudulent practice

the innocent purchaser is cheated, and in conse-
quence the business of the retail jeweler suffers
from loss of confidence and good-will, and as
further use of the practice can only be avoided
by prohibiting of the stamping of time guarantees
on all such watch cases, therefore, be it
Resolved, That we strongly recommend the

passing of a law forbidding the stamping of gold-
filled or gold-plated watch cases of all forms of
time guarantees and compelling the manufacturer
to stamp his name or trade-mark on every piece
of goods.
A letter was read from Ludwig Nissen, the

president of the Diamond Jewelers' Protective
Association, and the chairman of the committee,
who is in charge of the larger organization which
is in process of evoluton.
An important resolution, reading as follows,

was adopted: "That the association and conven-
tion assembled approves the efforts of those mem-
bers of the manufacturers' association whose
earnest desire has been and now is to better the
existing conditions, and who have been loyal to
the jobbers' association, and this association
pledges its hearty support and patronage to these
members."
Among the other subjects discussed were the

general conditions of the jewelry business, and
suggestions were made as to possibilities of in-
creasing the demand for jewelry through a cam-
paign of publicity. The suggestion of the Amer-
ican National Retail Jewelers' Association, that a
committee of the jobbers' association be appointed
to confer with a like committee of the retailers'
association on this matter, was adopted, and said
committee will be in Kansas City during the
annual convention of the retailers in August for
this conference.
A delegation from the San Francisco Jobbers'

Association, in the person of R. F. Allen, of
Nordman Brothers Company, San Francisco, was
present and was very much interested in the pro-
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ceedings. The firm became a member of the asso-
ciation, and Mr. Allen expressed his expectation
that at the next annual meeting a considerably
larger representation will be present from the
Pacific coast, and that many jobbers will join from
that section. He brougth an invitation from the
San Francisco Panama fair committee to meet in
their annual session in San Francisco in the year
1915. Favorable action was taken regarding this,
subject to the approval of the annual meeting of
1914.
The next annual meeting of the organization

will be held in Providence, R. I., in April, 1913.
The representatives of the manufacturers were
extended a most cordial greeting from the Na-
tional Association of Manufacturing Jewelers of
Providence and the east, and upon their earnest
solicitations it was decided to hold the next annual
meeting in Providence in April, 1913, and it was
believed that much good would result therefrom.
The following members were represented:

BOSTON, MASS.
Smith, Patterson & Co.

BUFFALO, N. Y.
King & Eisele Co.

CHARLESTON, S. C.
Allan Jewelry Co.

CHICAGO, ILL.
Benj. Allen & Co.
C. H. Knights-Thearle Co.
L. H. Schafer & Co.

CINCINNATI, OHIO
Albert Bros.
Frohman & Co.
L. Gutmann & Sons
Hahn & Oppenheimer
Herman & Loeb
D. Jacobs Sons Co.
Klein Bros. Co.
Lindenberg & Fox
Lindenberg, Strauss & Co.
"Fos. Noterman & Co.
The Oskamp-Nolting Co.
Richter & Phillips
A. G. Schwab & Sons
The E. Sz J. Swigart Co.
Thorna Bros.
Jos. S. Voss & Sons

DENVER, COLO.
The W. W. Hamilton Hy. Co
The Edward Lehman )-Iy.
D. S. Maiman
Chas. Wathen & Co.

DETROIT, MICH.
Noack & Gorenflo

INDIANAPOLIS, IND.
Baldwin-Miller Co.

KANSAS CITY, MO.
Edwards & Sloane Jly Co.
C. A. Kiger Co.
C. B. Norton Jewelry Co.
D. B. Ward & Co.
Woodstock-Hoefer Watch &

Jewelry Co.
LANCASTER, PA.

H. S. Meiskey Co.
The Non-Retailing Co.

MINNEAPOLIS, MINN.
S. H. Clausin & Co.

NEW ORLEANS, LA.
Leonard Krower

NEW YORK, N. Y.
Aisenstein & Woronock
Chas. Armsheimer & Son
M. J. Averbeck
Cross & Beguelin
Eliassof Bros.
Henry Freund & Bro.
R., L. & M. Friedlander
Henry Froehlich & Co.
Heyman & Kramer
Elgin & Wakefield Co.
Charles Kahn
Jonas Koch
L. Kroll & Son
Laubheim Bros.
Lissauer & Co.
L. S. Meyer & Bro.
Louis C. Moss
Rosenzweig Bros.
L. W. Rubenstein
B. & L. Veit
W. J. Ward
Morris Weil
N. H. White & Co.

OMAHA, NEB.
Sol, Bergman Jewelry Co.
A. F. Smith Co.

Co. PHILADELPHIA, PA.
Jos. B. Bechtel & Co.
It M. Cooper & Son
Ferdinand Dilshelmer
H. 0. Hurlburt & Sons
G. S. Lovell Clock Co.
Ritter, Kahn & Co.
Morris Sickles & Sons
L. P. White
B. F. Williams Co.

ROCHESTER, N. Y.
Philip Present

SAN FRANCISCO, CAL.
Nordman Bros. Co.

ST. LOUIS, MO.
Bauman-Massa Iewelry Co.
Hoyt Jewelry Co.

SYRACUSE, N. Y.
A. H. Pond & Co.

The Banquet

Thursday evening an elaborate banquet was
tendered the association by The Keystone Watch
Case Company, in the clover room of the Belle-
vue-Stratford, at which covers for 125 guests
were laid. The hour set for the dinner was 7
o'clock, but on account of the lateness of the
executive committe meeting, some of the guests
did not arrive until after that hour. A pleasant
social hour was spent in the reception room
previous to the dinner, and at 7.30 Hon. Ru-
dolph Blankenburg, mayor of Philadelphia, ar-
rived and held an informal reception. He was
introduced to every one present, and had a smile
and a pleasant word for all.
During the serving of the excellent menu

handsome souvenirs, in the shape of silver-
mounted traveling brushes enclosed in leather
cases, were presented to the guests.
The dining room was handsomely decorated

with draped flags, and on each of the tables
were severa! clusters of flowers. Concealed
behind the draperies at one side of the room an
orchestra did its share toward making things
lively by playing the popular airs of the mo-
ment, in which the guests joined with a hearty
good-will.

(Continued on page 687)
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Wisconsin Convention
May Break All Records

An Elaborate Program Now Being Arranged.

Exhibits an Attractive Feature—Board of

Examiners for Watchmakers Will Hold Ex-

amination

Neenah, Wis., March i6.—The seventh annual

convention of the Wisconsin Retail Jewelers' As-

sociation will be held in Milwaukee on July 9, to

and II. A most elaborate program for the con-

vention is even now being planned, and an ex-

treme effort is being made to gather together

such an array of exhibits as has never before

been shown at any state convention. The plans

and prospects for the meeting are set forth in

a communication from Secretary A. W. Ander-

son, of Neenah, as follows:
We will hold our meeting this year in the

splendid new convention hall known as the Mil-

waukee Auditorium, a fireproof building especially

designed to house great conventions, exhibitions,

etc. Our association has entirely outgrown the

quarters occupied for the past six years, but will

have plenty of room this time.
As our membership now is 260, thirty-five more

than it numbered at the conveninv of the last
convention, we will undoubtedly break all records
for attendance, which last year was 229 at the
annual banquet.

Special features will be introduced to make
this convention a memorable one. Circulars will
be sent to all jewelers in the state far in advance
of the convention date, asking their wishes and
ideas in the matter, and we will make an attempt
to give them what they most want.

Business systems, advertising, window displays,
hints on conducting workshops, etc., will be among
the things of interest this year. New lines of
talks will be solicited from men who are accus-
tomed to addressing conventions. The question
box will be a feature and, no doubt, will prove
to be one of the most interesting things on the
program.
A fine line of exhibits is looked for, the hal!

and fixtures being especially adapted for that
purpose. All booths will harmonize in an arts
and crafts scheme, and will need no trimming or
decorating to make them pleasing to the eye.
The second examination of watchmakers to be

conducted by the Wisconsin association will take
place in April. A committee is now at work on
the provisions of a state apprentice law, which
will be adapted to the needs of the three branches
of the trade—watchmaking, goldsmithing and en-
graving. Wisconsin has good horological schools,
engraving schools and may soon have one teach-
ing jewelry work.
With the apprentice system in force and the

watchmakers' examinations as an inducement for
those who seek diplomas as master workmen, it
is hoped to greatly enhance the position of the
craftsmen in the Badger state.
The formal invitation to prospective exhibitors

by the officers of the association is as follows:

APPLETON. WIS., March 5, 1912.
DEAR SIRS:
The seventh annual convention of the Wiscon-

sin Retail Jewelers' Association will be held at
the new Auditorium, Milwaukee, Wis., July 9, TO
and II, 1912.
In connection with same we shall have an ex-

hibit. To insure the success of this feature of
our convention we engaged Kilbourn and Walker
halls, in the new Auditorium building, so that
we can give ample accommodations. These halls
are fireproof and are especially fitted for exhibit
purposes.
The purpose of this exhibit is not to make

money, but to offer to the assembled jewelers, for
view and purchase, a collection of the best in
the jewelry and kindred lines. At the same time
we want to offer to manufacturers and jobbers the
opportunity of presenting and selling their lines,
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under proper auspices, to the best jewelers in the
state, many of whom haven't otherwise the op-
portunity of seeing the goods.
The charges for the booths (which are built

in the arts and crafts design and need no bunting
for decoration) will be very nominal. As stated,
we don't intend to make one cent out of the
exhibit.
For detailed information write to Henry F.

Stecher, 276 Third street, Milwaukee, Wis., chair-
man of exhibits.
Wisconsin jewelers' conventions have become

noted. They have grown each year in attendance
and enthusiasm and we expect the largest and best
attended one this year.
Hoping that you will make an exhibit and that

the same will prove mutually profitable, I am,

Very truly yours,
GUSTAVE KELLER, President.

Wisconsin Board Announces
Watchmakers' Examination

Second Examination Will Be Held in April.

The Experiment Has Proved Satisfactory.

Diploma an Assurance of Proficiency

Neenah, Wis., March 20.—The officers of the

Wisconsin Retail Jewelers' Association and board
of examiners in watchmaking have issued a call

for the second examination, as follows:

To the Watchmakers of Wisconsin and Upper
Michigan:

The second examination to be conducted under
the direction of the board of examiners for
watchmakers will soon take place in Milwaukee.
The examination will be held in the commodious
new quarters of the Wisconsin School of Horol-
ogy, of which F. A. Thomas is proprietor.
That these examinations are appreciated by the

successful applicants is evident from the letters
received by the association from those who passed
last year. There is no doubt that the diplomas
awarded are of actual benefit to the holders. They
also give assurance to employers that the holders
of them are competent to perform high-class
work.
The examination will again be free to all resi-

dents of Wisconsin and upper Michigan, as they
were last year.

It matters not whether the applicants are mem-
bers of this association or not ; in fact, it is
expected that employees rather than employers
will apply for the examinations.

All proprietors of stores are urged to use their
best endeavor in persuading their watchmakers
and apprentices to try for these diplomas, and
proprietors or master workmen receiving this cir-
cular must not think it a hint that they are in
need of examination as to their qualifications for
doing fine work, for these circulars are sent to
all jewelers in Wisconsin and upper Michigan
in the hope of arousing all to take an interest
in this work of advancing the art of watchmaking.

All who are proficient in the craft will realize
how necessary it is to keep up the old-school
standards of watchmaking, and these examina-
tions were instituted as the first step toward this
end. You are therefore urged to advise all whom
they will benefit to try for these certificates of
proficiency.
Please address all inquiries to Thomas Schelle,

236 Third street, Milwaukee, who will answer all
inquiries and questions relating to the examina-
tion. Do it now, as these will take place about
the middle or last of April.
Let us all join hands to place Wisconsin watch-

makers in the lead of all.
Sincerely yours,
GUSTAVE KELLER, President,
A. W. ANDERSON, Secretary.

Board of examiners for watchmakers: Theodore
Schelle, chairman, Milwaukee ; Emil Bachman,
Milwaukee ; Theodore Twelmeyer, Milwaukee:
B. W. Thien, Milwaukee ; Joseph Wellstein, Mil-
waukee.
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National Wholesale Jewelers'
Association Holds Annual Convention

(Continued from page 686)

When the dinner was finished C. M. Fogg, of
The Keystone Watch Case Company, introduced
Hon. William M. Bunn as toastmaster for the
evening. In smooth and fluent language Gov-
ernor Bunn expressed his gratification at being
present, and humorously suggested that a good
slogan for the association would be, "Each for
all and all for each."
He then introduced the president of the asso-

ciation, George H. Edwards, who complimented
Philadelphia on the hospitality which had been
shown the members of the association during
their three days' visit, and said that he for one
would carry away an opinion that the city is far
from deserving its reputation as a "slow town."
The next speaker introduced was Mayor

Blankenburg, who gave a humorous account of
a visit which he made to Kansas City, President
Edwards' native city, when on his wedding trip
in 1867. He said that at that time he could have
bougth the whole city for a song, but "unfortun-
ately he could not sing, and thereby missed a
splendid opportunity." He said that one incident
of that long-ago trip which was prominent in his
recollection was the fact that he "lost his coat
at the Coates House." He kept his audience in
roars of laughter for several minutes.
Following the mayor came Dwight M. Lowrey,

who told a number of reminiscences of the civil
war, and Layton M. Schoch, who was almost
as good as a vaudeville show.
The last speaker of the evening, who was in-

troduced by the toastmaster as "a soldier of •
fortune," was Thomas Dockrell, New York cor-
respondent of the Dublin Times. In a very rich
brogue Mr. Dockrell told of some very inter-
esting experiences in South Africa in and near
the diamond fields.
In addition to the speakers of the evening

there were seated at the guests' table A. G.
Schwab, Steele F. Roberts, president of the
American National Retail Jewelers' Association;
Irving Smith, John G. Mueller and Edwin Massa.
The following were present at the banquet:

The Guests

Louis Aisenstein, James Allan, Benj. Allen,
B. C. Allen, R. F. Allen, M. J. Averbeck, Joseph
B. Bechtel, Sol Bergman, Hon. Rudolph Blank-
enburg, John F. Blisard, W. S. Bowers, C. F.
Brinck, Andrew V. Brown, D. V. Brown, Edgar
A. Brown, Robert E. Budlong, Hon. William M.
Bunn, Frederick D. Carr, F. H. Chapman, S. H.
Clausin, R. L. Coates, Louis Cohn, John S. S.
Cooper, E. R. Crippen, W. S. Curdy, Ferd Dils-
heimer, Thomas Dockrell, George L. Dyer,
Charles Eberle, George H. Edwards, S. M. Ein-
stein, Edward A. Eisele, John F. Eisley, Harry
M. Eliassof, I. B. Elliott, F. B. Falkner, C. M.
Fogg, Harry W. Frolichstein, Noble R. Fuller,
Warren W. Fulmer, F. A. Gianinni, Eli Gutmann,
Arthur T. Hagstoz, T. B. Hagstoz, W. W. Hamil-
ton, C. C. Hoefer, M. A. Holland, Joe Homan,
F. W. Hoyt, Alfred Humbert, Frank Hurlburt,
Fred B. Hurlburt, W. H. Hurlburt, F. E. Hyatt,
S. M. Hyneman, F. M. Justice, Charles Kahn,
Max L. Kahn, F. H. Kain, Max S. Kallman,
Oscar Kind, Philip Kind, W. H. Kinna, Jonas
Koch, Samuel Kramer, Charles Kroll, Leonard
Krower, Ives L. Lake, G. M. Landon, Max Laub-
beim, A. G. Lee, Edward Lehman, Charles B.
Lewis, Dwight M. Lowrey, Ben H. Lyon, A. Reed
McIntire, D. S. Maiman, Edwin Massa, W. F.
Meiskey, L. S. Meyer, Louis C. Moss, John G.
Mueller, William C. Noack, C. A. Nolting, Henry
W. Patterson, F. A. Peters, Ferd Phillips, Harry
A. Platt, A. H. Pond, Philip Present, J. E. Rea-
gan, Theo. F. Reed, C. Edgar Righter Jr., Adolph
Ritter, C. A. Roberts, Steele F. Roberts, John J.
Rosenzweig, L. H. Schafer, William T. Schneider,
A. G. Schwab, H. C. Schwable, Layton Martin
Schoch, Abe Sickles, Ed Sickles, Gus Sickles,
Louis Sickles, Arthur F. Smith, Irving Smith,
Harry B. Sommer, Everett L. Spencer, Sig.
Strauss, C. W. Summerfield, H. E. Sweet, F. G.
Thearle, A. J. Thoma, Benj. Thorpe, L. Veit,
William J. Ward, L. P. White, Fred P. Whitney,
B. Frank Williams, William C. Williams, Fred C.
Yockel.
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DIAMONDS

WE know that the demand for diamonds of the
highest quality is far greater than the supply.
We know that the retailer who is not prepared to

meet this increasing demand is losing valuable sales and
customers. We are thoroughly acquainted with the
public's demand for diamonds and can help you complete
your stock or fill your orders. We have on hand a large
original series of perfect and slightly imperfect stones.

BLUE WESSELTON AMERICAN CUT

SIZES FROM 1-4 TO 2 CARATS

Send for a memorandum package and compare our goods

with what you have on hand or can obtain elsewhere

CROSS & BEGUELIN
23 Maiden Lane NEW YORK CITY

Memorandum Package Sent Upon Request

•

•

AHEAD OF ALL IMITATIONS

LOOKS AS

GOOD AS

THE REAL

The Richelieu
has all the beau-
tiful and splen-
did qualities of
the genuine pearl
giving the wearer
continued satis-
faction and the
pleasure that is
enjoyed by the
display of the
genuine pearl.

NEAREST THE REAL
IT WILL WEAR A LIFETIME—WE GUARANTEE IT
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PEARL STRANDS-15 inches—Colors: White, Cream, Rose and Black
Richelieu Quality A. $18.00 per Strand and up. Guaranteed to wear indefinitely, every pearl carefully selected.
Richelieu Quality B. $10.00 per Strand and up. Guaranteed to wear like the real.
French Hard Pearl Necklaces, $21.00 per dozen. $2.25 a Selection, which is equal to that represented by others to be as good as the Richelieu.

JOS. H. MEYER BROS. 59 NASSAU STREET

WEARS AS

WELL AS

THE REAL

Otherimitations
may look like
the real for a
time,—but n o t
for long. In one
week,one month
and always be-
fore six months
they begin to
peel. The Riche. 
lieu never
changes. Jewel-
ers tell us their
troubles wi th
other imitation
pearls. We hear
no complaints
about the Riche-
lieu.

 AGENTS: 
ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston

" THE SKETCH BOOK HOUSE " NEW YORK HARRY S. AICHER, Chicago and Far West—South
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Court Decides Patent Suit
of Importance to the Trade

A Patented Design Infringed—Court of Ap-

peals Sustains Decision of Lower Court.

Important to the Jewelry Industry

New York, March i6.—On Tuesday, March 12,

the United States Circuit Court of Appeals, of

New York, handed down a final decision, in a

patent suit of exceptional importance and interest

to the trade. The suit was originally instituted

in the United States circuit court of Brooklyn,

the complainants being Graff, Washbourne &
Dunn, sterling silverware manufacturers, of New

York, and the defendant, E. G. Webster & Son,

silverware manufacturers, of Brooklyn. The for-

mer claimed that the latter infringed on two

patented designs devised for use on a line of

silverware dishes made by them. These designs

were used by the complainant company on a line

of sterling silverware, while the design, alleged

to be an infringement, was used by the defendant

company on a line of plated ware.
E. G. Webster & Son presented a general denial

of the allegations of the complainant and con-

tended that the patents obtained by the latter

were invalid and for that reason could not be

infringed upon. This contention was based on

the assumption that both the complainant's de-

signs and their own were adapted entirely from

the prior art and that real originality could not

be claimed for them.
The lower court, however, held that the de-

fendant's design was an infringement, and the

case was taken before the United States circuit
court of appeals. The latter upheld the decision
of the lower court in an opinion which states the
law in the case very explicitly and which will
be much used in future litigation of this char-
acter.
Owing to the direct bearing of the decision

on the jewelry industry and its interest for the
trade at large, we reprint for the information of
our readers the following extract:

The defendants have introduced a large number
of exhibits showing designs for plates and other
dishes having flower borders, leaf borders, scroll
borders and flower and leaf forms resembling
chasing and engraving. They have not, however,
produced any exhibit which shows these different
elements assembled as in the Graff designs. It
will simplify the discussion if it be at once ad-
mitted that each element of the patented designs,
considered separately, was old and that sometimes
two or more of them appear combined in the
prior art. This does not invalidate the patents
unless it appears that they were so assembled as
to form the designs of the patents. Indeed, it is
manifest that a skilful designer with the Graff
dish before him could construct a new and ornate
design containing every element of that dish, and
at the same time presenting a totally different
impression to the eye of the ordinary beholder.
It is the design as a whole and not the segregated
scrolls, leaves, flowers and forms which are
united to produce the general effect, which must
be considered. The situation in this respect is
analogous to machines made up of a combination
of old elements.
The machine produces a new result, the design

a new impression upon the eye. To refuse pat-
entability to a design because the separate ele-
ments are old would be tantamount to denying
originality to "The Lion of Lucerne," because
other sculptors before Thorwaldsen had carved
lions from stone. It would relegate "The
Angelus" to obscurity because other artists before
Millet had painted peasants at work in the harvest
field.
The defendants do not contend that the prior

art renders the patents "totally invalid," but they
contend that in view of that art the designs show
only a sligh variation of old compositions or ar-
rangements and the claims must be construed to
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cover "the specific elements there employed and
their specific arrangement." In other words, it is
their contention that only a Chinese copy will in-
fringe. We can not agree with this contention.
It is true that a number of dishes made of china,
silver and plated ware are produced, together
with drawings and engravings of other dishes,
each bearing certain features in common with
the designs of the patents, but possessing such
marked dissimilarities that even an ignorant or
non-observant purchaser could not mistake the
one for the other. There is no reason, therefore,
for limiting the patented designs to the identical
structures shown and described. If the ordinary
observer would purchase the defendant's dishes,
believing them to be those of the complainant, it
is enough.
This is the rule laid down in Gorham Company

vs. White, 14 Wall. 51 1. The court, at page 528,
says:
"The purpose of the law must be effected if

possible, but, plainly, it can not be if, while the
general appearance of the design is preserved,
minor differences of detail in the manner in
which the appearance is produced, observable by
experts but not noticed by ordinary observers, by
those who buy and use, are sufficient to relieve
an imitating design from condemnation as an in-
fringement.
"We hold, therefore, that if, in the eye of

an ordinary observer, giving such attention as a
purchaser usually gives, two designs are sub-
stantially the same, if the resemblance is such
as to deceive such an observer, inducing him to
purchase one, supposing is to be the other, the
first one patented is infringed by the other."

Tested by this rule, there is no doubt in our
minds as to the defendants' infringement. The
differences between the two designs are differ-
ences in detail and not of substance, they are
trivial and inconsequential. Indeed, in examining
the exhibits, with our attention emphatically called
to the differences between the two, we have more
than once taken up the defendants' plate believing
it to be the complainant's.
The defendants' infringement is aggravated by

the fact that they use the design on plated ware,
whereas the complainant uses it only on sterling
silver. The purchaser is thus enabled to secure
the design for about one-fifth of its cost, when
sold by the complainant.
The decree of the lower court was affirmed with

costs.

Indiana State Association
Gains in Membership

President Invites All Jewelers to Join Associa-

tion—Membership Will Soon Be Equal to

Any in Country—The South Bend Conven-

tion

Michigan City, hid., March i5.—Walter H.
Mellor, president of the Indiana Retail Jewelers'
Association, sent a circular letter to every jew-
eler in the state who was not a member, urging
them to become members. In seven days he re-
ceived six applications and expects to report a
hundred before convention day. The membership
is now over two hundred, almost equal to the
membership of any state association.

President Mellor promises all sorts of good
things to the convention visitors—good live speak-
ers, men who have never been heard at Indiana
conventions, men who have new business ideas,
good suggestions and experiences to relate. The
association slogan is "To Promote and Protect
Every Interest of the Retail Jeweler." June 17,
at South Bend; Ind., is an ideal date and location
for a summer vacation. The members are urged
to bring their wives and daughters, and all are in-
sured a royal welcome and a good time.

President Mellor is making arrangements to
have a coach attached to the Sunday excursion
train from Indianapolis, June 16, for the conven-
ience of the jewelers in the southern part of the
state. That will make a cheap rate to Michigan
City. From there an interurban train will be run
to South Bend and the convention opened with a
6 o'clock dinner at the Oliver Hotel, the official
headquarters. It is too good a thing to miss.
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Charges Said to Be Unfair

Imputations Made Against The Keystone Watch

Case Company Not Believed by Its Patrons.

Trouble Said to Be the Outcome of Com-

mercial Rivalry

Under the above heading the Journal of Com-
merce of March 16 makes the following editorial
comment on a case of exceptional trade interest
recently reported in our columns:
There is a disposition in many quarters in these

days of commercial and corporate opposition to
injure the character of legitimate enterprises and
those identified with them until the very atmos-
phere is in the estimation of some permeated
with it. Now comes the allegation that The Key-
stone Watch Case Company, one of the most
enterprising industrial concerns in our city, is
conducting business in restraint of trade. The
imputation that this company is doing business
not strictly in accord with commercial prudence,
nor in consonance with the law, is not borne out
in an investigation made by this publication, which
is always willing to throw open its columns to a
hearing of business interests.
The trend of thought of every good citizen is

that the individual or company is innocent of
every alleged wrong until proved guilty, but the
opponents of a successful concern like The Key-
stone Watch Case Company do not wait and have
not waited to do injury until a judicial investiga-
tion is complete.
No investigation would be worthy of the name,

the object of which was to injure the reputation
of a reputable business house. So far as this
publication could learn after due inquiry, not one
person could be found who had a derogatory
word to say of it being unfair in trade or oppres-
sive in any respect whatever.
The president is a man of commercial integrity,

and with the other public-spirited citizens identi-
fied with him as officers he has always conducted
the business upon the broadest business principles
of equity and liberality. Indeed, he has the heart-
iest support of the other officers, who, like him-
self, stand high in the community. The answer
filed by The Keystone Watch Case Company to
the government's bill denies absolutely every alle-
gation of illegal dealings.
The allegations that the company has been un-

fair in transaction seem to be so improbable,
judging from the statements of those who know
it, as to be unworthy of serious consideration,
and in justice to the company and its reputable
management this reference is voluntarily printed.

Lady Jewel Smuggler
Commits Suicide

Feared Imprisonment — Smuggled $20,000

Worth of Gems—A Lesson to the Smugglers

New York, March 2o.—Mrs. Blanche M. Car-
son, of San Francisco, who was to have had a
hearing before United States Commissioner Car-
penter, of Jersey City, on the charge of smug-
gling jewels into the port, killed herself last night
by fastening a rope about her neck, tying the
other end to the radiator, and then jumping from
the window of her apartmtnt, on the eighth floor
of the Hotel Broztell, 3 East Twenty-seventh
street.
Mrs. Carson, who was fifty-five years old, ar-

rived in this country on the steamship George
Washington, and was to have started at once
for her home on the Pacific Coast to complete a
journey around the world. But she was detained
by the custom's officers, who susptcted her dec-
laration of $800 as the worth of a lot of unstrung
pearls which she had purchased in India, as a
fraudulent undervaluation. She not only con-
fessed to the charge of undervaluation on the
pearls, but admitted that she had smuggled in
diamonds and other gems of a total value of
$20,000. Then she was arrested, furnished bail,
and went to the hotel, with the apparent intention
of remaining there till the day of her examina-
tion on the smuggling charge.
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The Colonial Pattern of Today

Our popular Plymouth pattern is the most success-
ful expression in Sterling Silver of the true Colonial
spirit ever designed. Its beautiful lines, dignified sim-
plicity and historical accuracy instantly appeal to
people of refinement. Flatware has been recently
added to complete the Plymouth line.

Many people who now have Plymouth dinner,
dessert or tea services will be glad to have knives,
forks, spoons and fancy serving pieces in perfect har-
mony with their larger pieces. All jewelers who now
carry

Gorham Silverware
should immediately stock the complete Plymouth line.
It is always in demand. It sells readily not only to
those who order a complete service, but also to pur-
chasers of single pieces. From time to time they can
add to their collections and eventually possess a silver
service unexcelled in beauty, quality and value.

CORRESPONDENCE SOLICITED Copyright, 1911

The Gorham Co.
TRADE MARK
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10 S. Wabash Ave.

Silversmiths and Goldsmiths
Fifth Avenue and 36th StreetNewYork

Branches :

NEW 'YORK SAN FRANCISCO
15, 17, 19 Maiden Lane 140 Geary Street

Won R S : Providence and New York

G0121-1.Alvl SILVER POLISH - The Best for Cleaning Silver
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Exploitation of Jewelry
for Personal Adornment

The fact that jewelry in itself is so at-

tractive to the public is, doubtless, respon-

sible for the indifference of the trade—

manufacturer, wholesaler and retailer—to

its aggressive exploitation after the man-

ner of other lines of manufacture. In these

days of artistic costuming and tasteful dis-

play it is a trade heresy to foster the idea

that jewelry is purely a luxury intended

for few. The competitive skill of design-

ers, the enterprise of manufacture and the

popular insistence on novelty have com-

bined to make available jewelry suited to

all tastes and resources. The kaleidoscopic

effects in dress and millinery characteristic

of the time are reflected also in the variety

of jewelry especially intended to harmon-

ize with the various plays of color. It is

reasonable to argue, therefore, across the

counter, in newspaper advertising, in spe-

cial magazine articles and in fashion disser-

tations generally, that the matter of jewelry

should be given quite as much attention as

that of dress, millinery, shoes and other

articles of personal wear.
Elsewhere in this issue we reprint, from

a New York publication, an article on fash-

ions in Easter jewelry, which is of the kind

that are not only necessary to the education

of the public in this direction, but which

also are calculated to do much good to

every branch of the jewelry industry. As

the retail jewelers are now liberal adver-

tisers, to have such articles published in

their local papers would be merely a matter

of suggestion, such information being in-

finitely more readable, instructive and ele-

vating than much of that which now fills

the women's supplement in the Sunday edi-

tion. It is possible that some scheme may

be devised in the near future which will

make possible a systematized campaign for

instructing the public in this matter of gems

and jewelry, and the sooner such a plan

materializes the better it will be for jewelry

industry and trade.

Retail World Favors
Protective Prices

Some time ago we commented in these
columns on a plebiscite of the retail dealers

made by the Eastman Kadak Company,

which revealed practical unanimity in favor

of the fixed selling price. More recently

the Kellogg company made a similar

plebiscite of the dealers who handle their
specialties, with a view to eliciting senti-
ment on the same subject. The result
showed the same unanimity, the actual fig-
ures showing 9944/100 per cent in favor
of price protection. The company received,
all told, 1,405 votes from every state in the
union. Of this total, 1,397 voted for pro-
tective prices and only eight against, a little
more than one-half of i per cent.
The votes in many cases were accom-

panied by letters from the merchants, ex-
pressing their views on the subject very
emphatically. The following extracts from
two of these letters are typical of the gen-
eral tenor of those received, and are quite
as interesting to the jewelry trade as to the
trade from which they originated:

Replying to your circular, we wish to say that
we think that the protected price is the proper
thing, inasmuch as there are so many people in
business who do not seem to have sense enough
to see that if they cut the price the others will
be forced to do the same, and they have gained
nothing, but have spoiled the profit for them-
selves and every one else. Therefore, the mer-
chant seeks to find more attractive profits in some
other brands which have not been cut.
We wish to say that we are strongly in favor

of the protected price on everything, as that is
the only way that the small dealer can survive his
price-cutting competitor who has the capital to
buy in quantity lots and get the benefit of the
free goods many concerns are offering. The rea-
son that we are handling your products is that
no one in the county is buying them on free
deals and cutting the price. As soon as some one
goes to cutting the price on goods of this kind we
quit handling it if possible.

These plebiscites prove conclusively that
there is practically only one opinion in the

retail world in regard to the matter of fixed
prices, and it would be well if all manufac-
turers took to heart the moral of the lesson

thus afforded.
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Crimes Against Jewelers
Bring Severe Punishment

The present year thus far has been
notable for the success of the authorities in
running to earth the criminals who have
been making the jewelry trade their special
prey. In this issue we report the condem-
nation to death of the murderer of a San
Francisco jeweler and the electrocution of
the murderer of a member of the trade in
Laredo, Texas. We also announce the cap-
ture and confession of the murderer of
George Wurzburger, secretary of a St.
Louis jewelry and loan company. The
criminal in this case, too, will doubtless for-
feit his life, and in addition quite a number
have been sentenced to life imprisonment.
We also report the capture of one who is
alleged to have been the leader in some of
the most startling and desperate robberies
which have been committed during the past
six months.
As a result of this fruitful work of the

authorities, the jewelry trade can breathe
more easily, but there must be no let-up in
watchfulness on their part against a repeti-
tion of such crimes. The criminals of the
period seem to be exceptionally numerous
and audacious, and while mere theft is
always their motive, many of them do not
hesitate to commit crimes of violence or
even murder to accomplish their purpose.
A perusal of our news columns will show
that pennyweighters and swindlers gener-
ally are active at the present time, and their
skill makes imperative extreme care on the
part of the jeweler and the adoption of
every possible safeguarding precaution.

Relentless War on
Dishonest Advertising

There will, doubtless, continue for all
time unfair and dishonest business meth-
ods, but it would appear as if these can no
longer be practiced with impunity in the
open field and in competition with legitimate
business. We ref ered in recent issues to
the action taken by the advertisng clubs in
different cities and states to eliminate from
the business world dishonest publicity. The
latest and most radical action thus far taken
is by the Advertising Men's League of New
York, the members of which have duly con-
sidered the situation and reached very
definite conclusions. They estimate that
advertising is the result only of a series of
correct methods of manufacturing or selling
carried out in sequence, and the members of
this important association are building their
commendable work by starting at the bot-
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tom. They have climbed upward for sev-

eral years until now they have reached the

point of appointing a vigilance committee,

composed of about a score of the brightest

and most active men in the business world.

The officers of this committee are to re-

ceive information from everywhere, and

thoroughly and professionally investigate

dishonest articles of merchandise or secur-
ities and investments that are offered to the
American public, and, further, to prosecute

the same. The work in hand is already very
large and the reports of this committee will
soon be spread in all directions. It is the

dishonest merchandise and investing
schemes that have so materially reduced tne
purchasing power of the individual, and,
beyond this, has to a large extent destroyed
confidence, so that the honest manufacturer
and advertiser today received only a limited
percentage of the full selling value that he
should.
The committee has invited contributions

to a fund of $25,000, which will be used
for the purpose of investigation, retaining
counsel and the purchase of articles sold
under misrepresentation. It is pointed out
that the seventy-seven million dollars which
the postoffice authorities declare was lost
through mail frauds last year would have
bougth a lot of honest merchandise, and for
this reason the committee appeals to honest
advertisers to help along the work of
exposure.

Shall Manufacturer's Name
Appear on His Products?

A measure is now before Congress which
is known as the Campbell bill, and which
provides that the manufacturer's name and
address shall be marked or stamped on his
products, and that all jobbers and retailers
selling merchandise shall furnish to the
consumer the names of the manufacturers.
This measure has the consolidated opposi-
tion of department-store interests and all
the manufacturers who cater thereto. So
much opposition, in fact, has developed that
it is a question at this time whether it will
find sufficient supporters in congress to
allow it to be seriously considered. The
measure would naturally appeal more
favorably to single line dealers, such as the
jewelers, etc., but it would be quite a diffi-
cult matter to so shape this legislation as to
make it generally satisfactory. Manufac-
turers outside the jewelry industry will,
doubtless, have much more to say in regard
to this bill than manufacturing jewelers,
many of them claiming that it would mean

a material cost in production, and that com-

pliance with its provisions would be in some
cases physically impossible. One whole-

saler is quoted as follows: -It would mean

this to the retailer and to the consumer:

1hat in certain localities advertised brands
that are well known in a certain commu-
nity would have the call, and other lines,
probably just as good, carried by the jobber

and retailer, that could be sold at Just as
good advantage and with a better marginal

profit, would lie on their shelves. To say
the least, it would be very unfair to manu-
facturers who did not advertise."

This is a straight-out department-store

view, but a careful perusal of the measure
indicates that it would call for considerable
amending and changing before becoming
a satisfactory law. This introduction,
however, is suggestive of the tendency of
the times in the direction of placing re-
sponsibility, giving credit where it belongs
and condemnation where quality, or rather
absence of quality, calls for it.

Record-breaking Convention
Is Now a Certainty

Though four months have yet to elapse
before the annual convention of the Amer-

ican National Retail Jewelers' Association

at Kansas City, it seems already an assured
fact that the meeting will far surpass, in
numbers and importance, any previous

gathering in the history of the trade. The
Missouri-Kansas joint conventions in the
past have a notable record for large at-
tendance, and as the conventions of both
states will be held simultaneously this year
at the time of the national meeting, the fact
will assure a trade host of most impressive
proportions.

Regarding the developments since the
opening of the convention season, Secre-
tary Claud Wheeler, of the national organ-
ization, writes:

It is certainly gratifying to see the interest
that is being taken in all the states thus early, and
it certainly looks as if organization will make
greater strides this year than ever before. The
national association is planning to assist the states
in more ways than it has before attempted, and I
think the result will be that the national meeting
will be nearly as large again as the largest meet-
ing we have ever held. It seems that we are
going to be able to interest railroads sufficiently
to get rates, at least from some portions of the
United States, for this meeting, and in my part of
the work I am going to prepare for a meeting
for at least i,000 people, and I feel sure we will
have it. We are very grateful to the trade papers
for the assistance they have given us, and hope
they will be able to continue the policy this year.
We feel glad also that this convention prom-

ises to be such a large gathering of jewelers, be-
cause it will give those who make exhibits at the
meeting so much greater results for the money
expended.

April I, 1912

Corrected List of
the Convention Dates

As announced in a previous issue, the
Missouri annual convention was originally
planned for June 17 and 18, but at a recent
meeting of the executive committee the
date was changed to August 5. The secre-
tary of the Missouri association informs us
that plans are already being made to wel-
come and entertain royally the host of vis-
itors, and he wishes us to urge on the trade
of the state the advisability of united action
to "show them" in Missouri fashion that
they "are the people who know how to do
things."

The list of convention dates, as corrected
up to this writing, is as follows:

Oklahoma Retail Jewelers' Association,
at Oklahoma City, May 6 and 7.
Arkansas Retail Jewelers' Association, at

Little Rock, May 14 and 15.
New Jersey Retail Jewelers' Association,

at Jersey City, May 15.
Illinois Retail Jewelers' Association, at

Rock Island, May 22, 23 and 24.
Oregon Retail Jewelers' Association, at

Portland, May 28 and 29.
New York Retail Jewelers' Association,

at Utica, May 22 and 23.
Iowa Retail Jewelers' Association, at Des

Moines, June (second week probably).
North Dakota Retail Jewelers' Asocia-

tion, at Fargo, June 12, 13 and 14.
Indiana Retail Jewelers' Association, at

South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.

Colorado Retail Jewelers' Association, at
Pueblo, June 25, 26 and 27.

Wisconsin Retail Jewelers' Association,
at Milwaukee, July 9, ro and
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July I, 2 and 3.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.

Missouri Retail Jewelers' Association, at

Kansas City, August 5.

We would appreciate it if the secretaries
of the different associations would
promptly apprise us of any change in the

above list or addition which we should

make thereto. We would also be pleased

to publish in advance of the meetings brief

synopses of the programs prepared, if the

secretaries would kindly favor us with

copies.

RWALLACE
Advertising

for 1912 

These are the publications which will tell the story of silver plate that resists wear to 8,342,439
home-makers for the coining year. jewelers who know what advertising does will write us now.
In addition to this magazine publicity we are prepared to furnish newspaper electros and other helps
which will identify your store with this immense campaign. Write for terms, prices and details to

R. Wallace & Sons Mfg. Co. Box 140, Wallingford, Conn.
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NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

now preparing to meet the

Spring demand will find in our

stock choice designs in Rolled

Gold-plated Jewelry and Sterling

Silver Novelties. The designs

shown here represent but a few of

our best-selling Drops. We make

8,000 articles in Rolled Gold-

plated Jewelry and Sterling Silver

Toilet and Manicure Goods,

Novelties, etc.

See our Spring "Blue Book" just

issued, showing 34 pages of Rolled

Gold-plated Jewelry and Sterling

Silver Novelties.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

PROVIDENCE, RHODE ISLAND100 RICHMOND STREET

IWAM Nic

EYEau,raniDeF,
WE ARE SHOWING MANY NEW DESIGNS

LOOK FOR OUR NAME ON EVERY HOLDER

Our Holders appeal quickly to every user of eyeglasses—eliminating
the dangling chain or cord annoyance when glasses are not in use.
Saves cost of lenses many times.

416 413

We Furnish Gratis Attractive Newspaper Cuts and Advertising Copy
for Use in Your Local Papers. Send for Them.

417

GOLD AND SILVER THIMBLES

If you appreci-
ate the commer-
cial value and
reliability result-
ing from

78 Years'
Experience

which goes into
163 every Thimble

we make, you will see to it that your stock of goods
of our manufacture is complete and well displayed.

New Catalogue Sent Upon Request

Established 1832

KETCHAM & McDOUGALL
 Manufacturers  

15 - 17 - 19 MAIDEN LANE NEW YORK

1847
ROGERS
BROS.

GRAPE FRUIT
OR ORANGE SPOONS

"Silver
Plate
that

Wears."

CHARTER OAK PRISCILLA FANEUIL SALEM

WITH the remarkable increase in popularity of the Grape Fruit there is a demand for a
Grape Fruit Spoon. The dealer will find it a very desirable article to handle and one

that will call attention to his line of silverware. They are put up six in a lined box, listing
$6.00 per dozen, subject to our regular flatware discount.

MERIDEN BRITANNIA CO.
(Int ernoist iuocncaels sSoi Iry er Co.) Meriden Conn.

49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO
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The Napkin Marker
Something New, U.seful and Ornamental

A napkin holder of some kind is a necessity in every household. Napkin Rings are good, Napkin
Bands are better, but the NAPKIN MARKER is the best napkin holder yet devised.

The Napkin Marker is small and dainty. It does not take up much room on the table when off the
napkin. The Napkin Marker will not roll on the table (or on the floor).

The napkin is held simply by the spring of the bent silver. There is no wear or tear on the cloth.
The Napkin Marker holds the napkin firmly, neatly ; clips the edges, drawing out the napkin

smoothly. It holds the napkin flat on the table and saves unnecessary rolling or folding.
The Napkin Marker will be appreciated by the whole housekeeping world, and it will pay you to

investigate.

Send TODAY for Price List

Showing Napkin Marker (No. 53) on Napkin -Actual Size

Rogers, Lunt & Bowlen Co.
 Silversmiths 

GREENFIELD, MASS.Main Office
and Factory

Federal and
Ken wood Streets

The Napkin Marker
Something New, Useful and Ornamental

49

41

"Mount Vernon"
52

45

Illustrations
actual size

Engraved
43 •

44 47

estrio,
(  

48
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"Monticello"
51

"John Hancock"
54

50

Rogers, Lunt & Bowlen Co.
 Silversmiths 

GREENFIELD, MASS.Main Office
and Factory

Federal and
Kenwood Streets

46
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Selected Settings
&Artistic Creations

all occasiums

1111111, /OM

iitjfluii '-;11 A111111111
111111111111N1

iftnish

II10"1"" II
ERFECT
ONE

uattiu PIECE

STERN BROS. & CO.
33-43 GOLD STREET

BRANCH OFFICES

To avoid delay use local address, 33-43 Gold Street

Amsterclam, Holland, 12 Tulp Straat
( Chicago Ill., 31 North State Street

NEW YORK

London, Englande.w York

1 1 I 

Salesrooms and Offices of

Diamond Cutting Works

Audrey House, Ely Place

Diamond Department

136.146 West 52d St.

68 Nassau St., N. Y.

TRADE MARK  
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REGISTERLD L. S. PAT. OF F.

"GUARANTEED FOR LIFE"
Against Breakage and Wear

MADE IN GOLD, SILVER
AND PLATE
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HIGHEST IN POPULAR FAVOR
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Our Display of

BELSCRIPT MONOGRAM FOBS

Means Sales
Can you deliver any monogram fob on demand?

If Not
fill in and send us attached coupon.

Gentlemen: Please send
me descriptive price list and
sample on memo. at your
expense. 1.4

Name  

Address  

BELSCRIPT CO., Inc.
Munro Building

Duane and Rose Sts. NEW YORK

CLOCKS
THE highest type and char-

acter of work is portrayed
in our product. For fourteen
years we have consistently en-
deavored to so build our clocks
as to reflect an enviable reputa-
tion for our entire output. How
well we have succeeded is
shown by our continuous
growth. We make a very High-
grade line of Regulators, Bank
and Balcony Clocks, Willard
Banjo Clocks, Etc.

Our Catalogue will serve to show you all

If you haven't one, write us

JUST DROP A POSTAL
AT ONCE, TODAY

WALTHAM :: MASSACHUSETTS

FOR FREE SAMPLE
CANDO SILVER POLISH

This is a polish that is every ounce
good. Made of the best ingredients
and positively will not scratch.
Prove this last statement for your-
self. You can by asking for our
FREE SAMPLE.
About May FIRST we will have
a booklet off the press descriptive of
our leading lines. Ask to have your
name put down for one of these.

CANDO is used for Cleaning and Polishing

SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.
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Jewelers' Protective Union Holds Annual Meeting

Good Work Accomplished by the Union—Reports of Executive Committee and

Pinkerton's National Detective Agency—Officers Elected for 1912

The thirty-fourth annual meeting of the Jewel-

ers' Protective Union was held on Tuesday,

March 12, 1912, at 2 o'clock p. m., in the office

of the union rooms, 1603-4 of the Silversmiths'

building, 15, 17, 19 Maiden lane, New York, N. Y.

The meeting was called to order at 2.05 p. m. by

President Fessenden, in the chair.
After the roll call the minutes of the last an-

nual meeting were read. The report of the ex-

ecutive committee was read, received, ordered

placed on file and printed with the report of

Pinkerton's National Detective Agency. Copies

will be sent to all members of the union, and to

such other persons and organizations as deemed

best by the executive committee.

The report and financial statement of the treas-

urer was read, also report of the auditing com-

mittee, certifying the treasurer's report and state-

ment to be correct, and on motion both were ap-

proved and ordered to be placed on file.

The report of the secretary was read, approved

and ordered placed on file.
The meeting then proceeded to the election of offi-

cers and members of the executive committee for

th ensuing year, which resulted in the unanimous

election by ballot of Messrs. Oliver G. Fessenden,

president; Frederick H. Larter, vice-president;

Ira Goddard, secretary-treasurer, and Fred L.

Goddard, assistant secretary-treasurer, and for

members of the executive committee, Messrs.

August Oppenheimer, Leopold Stern, George W.

Street, Charles G. Alford, A. K. Sloan, William

T. Gough, NI. Luther Bowden and David Kaiser.

On motion the meeting adjourned.

Report of Executive Committee

To the Members of the Jewelers' Protective

Union:
Notwithstanding the "wave of crime" which

during the year just ended has, according to the

newspapers, swept the country, this organization

has not been called upon more frequently than in

other years to look up trunks of members, lost

or gone astray, nor has there been a marked in-

crease in the number of our members actually

robbed of goods in the charge of registered sales-

men.
Your committee has no hesitation in saying

that the registered salesmen have co-operated

with your committee by following the suggestions

given them from time to time during the year

in regard to the care of their trunks, and while,

of course, there always will be among such a

number of men some who, no matter what you

may say, will pay no attention, the large majority

have been careful and painstaking in carrying out

the suggestions of your committee.
During the last fiscal year thirty-nine trunks

of members which were either misshipped, put off

at wrong stations, or lost track of by salesmen,

were traced and returned to the owner as soon as
possible, in most cases within twenty-four hours.
There were twelve other matters in which mem-
bers were interested, investigated and reported to
the members.
Your committee is striving in every way to

render the liability of loss of members of the
union less every day, but so long as there are
stocks of jewelry on the road and thieves abroad,
there is always danger. If every registered sales-

man would, when possible, follow the instructions
of the union; if he would exercise the same care
he would if the stock was his own and represented
his entire financial worth, there would be fewer
losses even than there are under present condi-
tions. In some of the cases reported had the
salesman been as careful as he should have been,
no loss would have occurred.
The Jewelers' Protective Union is a powerful

organization, well equipped for its work, has offi-
cers and agents who carry out the directions of
your committee and with the co-operation of its
members and their salesmen is to be attributed
the few dollars lost, compared with the value ot
stocks registered by the organization.
There is no business or organization in which

improvements can not be made, and your com-
mittee has under consideration suggestions which
in clue time will be reported to you which will,
in the opinion of your committee, improve the
service.
You have during the year received notice of an

agreement made with the New Maiden Lane Safe
Deposit Company for the care of trunks of mem-
bers arriving and departing from New York City.
The facilities offered by this company under the
agreement have been taken advantage of by many
of our members.
The arrangement made with the New York

Transfer Company for the delivery of trunks of
members to and from offices and stations of
various railroads and steamship piers, made in
1910, is working satisfactorily, and your committee
hopes shortly to have a similar arrangement with
transfer companies in the other large cities.
The system of ascertaining and recording in-

formation in regard to salesmen, mentioned in
the report of 1911, has been still further im-
proved, and your committee strongly recommends
that before a member employs a salesman he as-
certains what, if any, information we have on file
in regard to the applicant. In the past year sev-
eral members have taken advantage of our rec-
ords by obtaining information in regard to the
applicant which convinced them the union could
not issue a certificate and thus saved themselves
time and trouble in continuing the negotiations.
Your committee attaches hereto the report of

Pinkerton's National Detective Agency, showing
the cases handled by them on behalf of the union
the past year. Your president has been in per-
sonal touch with the investigations of the more
serious cases, and helped in such ways as he
could.
The executive committee has held frequent

meetings during the year, at which regular and
special matters were acted upon.
During the year your committee has been

obliged to suspend the certificates of five salesmen,
and has reinstated three of these. Your commit-
tee has also reinstated four other salesmen who
were suspended in previous years.

Respectfully submitted,
(Signed) 0. G. FESSENDEN,

New York, March 12, 1912. President.

Report of Pinkerton's National Detective
Agency

92 Liberty Street
New York, February t, 1912

The Jewelers' Protective Union,
15 Maiden Lane,

New York, N. Y.

GENTLEMEN :—During the past year two of your
members were robbed of trunks. We caused ar-
rests in both cases, resulting in a conviction in one
case and a dismissal in the other, evidence suffi-
cient to convict not being obtainable. In both
cases portions of the stolen property were recov-
ered.

701

The most serious of these robberies of a mem-
ber was the hold-up robbery of Norman L.
Strauss, of the firm of Strauss & Strauss, Newark,
N. J., at Chicago, Ill., on April 26, 1911. While
several hold-up men were plundering a jewelry
store Mr. Strauss entered and was also robbed
of his two sample cases. We assisted the Chicago
police, resulting in the arrest of three notorious
hold-up robbers—Martin Thorsen, Albert Hum-
phreys and Edward Snell. Humphreys and Thor-
sen were found guilty and sentenced to serve
terms of life imprisonment. Snell, owing to in-
sufficient evidence, was released. The identity of
the others concerned in this robbery has been
established. They have been indicted, and when
arrested will be vigorously prosecuted. An effort
is now being made to learn what disposition the
convicted men made of the stolen goods.
In the case at Salt Lake City, Utah, of the

robbery of a salesman of Charles Wathen & Co,
of Denver, Colo., on September 2, 1910, and re-
ferred to in our last year's report, Gladys Doyle
was acquitted on June 8, 1911. In the trial con-
siderable perjured testimony was introduced, re-
sulting in the indictment of a confidence man, Al
Douglas, and his wife. Douglas, when brought
to trial, succeeded in having the charge dismissed.
His wife is awaiting trial for abduction. Perry's
trial is set for February 15, 1912, and a conviction
is hoped for, the district attorney considering the
case against him stronger than that against his
associate, Gladys Doyle.
We assisted in tracing and recovering thirty-

nine pieces of baggage, which were either mis-
shipped, put off at wrong stations, or otherwise
temporarily delayed, and investigated twelve other
miscellaneous cases.
Daily reports of our efforts were rendered dur-

ing the year to your president, 0. G. Fessenden.
We have continued, whenever an opportunity

offered, to demonstrate to professional thieves
liable to steal jewelers' trunks or samples, the
purpose of the Jewelers' Protective Union, and
that a robbery of one of their members means
determined pursuit and relentless prosecution.
We consider this materially assists in minimizing
crimes on your members.

Briefs of the more important cases given at-
tention during the year follow :
George L. Brown, the negro baggage thief, re-

ferred to in our reports for 1909 and 1910, who
was arrested through our efforts at Washington,
D. C., on April 15, 1910, was convicted, took an
appeal to a higher court, and was released by that
court on the ground that the law under which he
was convicted was unconstitutional. He has been
indicted at Lynchburg, Va., and his arrest is
being sought. A part of the goods stolen were
recovered.
Walter Perry, alias "Socks," an expert confi-

dence man, and Gladys Whitney, a prostitute, ar-
rested on a circular issued by our agency for
your organization and returned to Salt Lake City,
Utah, for trial, on a charge of robbing a salesman
of Charles Wathen & Co., Denver, Colo. (mem-
bers), of a large number of loose diamonds, were
awaiting trial at the time of our last report. On
June 8, 5911, Gladys Doyle was acquitted although
we believed the evidence of her guilt was conclu-
sive. The trial of Perry is set for February is,
1912, and the prospects of convicting him are be-
lieved good.
Edwin L. Crook and George Adams, referred

to in our 19to report as being responsible for the
theft from W. H. Wright (member), New York
City, of sample case on October r, two, have not
been prosecuted for this crime. Adams, who was
arrested shortly after the theft at Danbury, Conn.,
and held for the Patterson, N. Y., authorities, was
released, because they would not send for him,
and before the Jewelers' Protective Union had an
opportunity to act in the matter. Crook was ar-
rested at Poughkeepsie, prosecuted on another
charge, convicted and sentenced to ten years in
Sing Sing (N. Y.) prison. A large portion of
the goods were recovered.
On April 14, Icao, three professional sneak

thieves stole a quantity of jewelry, the property
of Freudenheim Brothers & Levy (members),
New York City, from a mercantile establishment

(Continued on page 709)
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Our Display of

BELSCRIPT MONOGRAM FOBS

Means Sales

Gentlemen: Please send
me descriptive price list and
sample on memo. at your
expense.

you deliver any monogram fob on demand?
If Not

fill in and send us attached coupon.

Name

Address 

BELSCRIPT CO., Inc.
Munro Building

Duane and Rose Sts. NEW YORK

HALL

CLOCKS
.1■1=11■1■111

THE highest type and char-
acter of work is portrayed

in our product. For fourteen
years we have consistently en-
deavored to so build our clocks
as to reflect an enviable reputa-
tion for our entire output. How
well we have succeeded is
shown by our continuous
growth. We make a very High-
grade line of Regulators, Bank
and Balcony Clocks, Willard
Banjo Clocks, Etc.

Our Catalogue will serve to show you all

If you haven't one, write us

Waltham Clock Company
WALTHAM :: MASSACHUSETTS

JUST DROP A POSTAL
AT ONCE, TODAY

FOR FREE SAMPLE
CANDO SILVER POLISH

This is a polish that is every ounce
good. Made of the best ingredients
and positively will not scratch.
Prove this last statement for your-
self. You can by asking for our
FREE SAMPLE.
About May FIRST we will have
a booklet off the press descriptive of
our leading lines. Ask to have your
name put down for one of these.

CANDO is used for Cleaning and Polishing

SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

 •

Al)T11 T, 1912 THE 1KEY8TONE

Jewelers' Protective Union Holds Annual Meeting
a

Good Work Accomplished by the Union—Reports of Executive Committee and

Pinkerton's National Detective Agency—Officers Elected for 1912

The thirty-fourth annual meeting of the Jewel-

ers' Protective Union was held on Tuesday,

March 12, 1912, at 2 o'clock p. m., in the office

of the union rooms, 1603-4 of the Silversmiths'

building, 15, 17, 19 Maiden lane, New York, N. Y.

The meeting was called to order at 2.05 p. m. by

President Fessenden, in the chair.

After the roll call the minutes of the last an-

nual meeting were read. The report of the ex-

ecutive committee was read, received, ordered

placed on file and printed with the report of

Pinkerton's National Detective Agency. Copies

will be sent to all members of the union, and to

such other persons and organizations as deemed

best by the executive committee.

The report and financial statement of the treas-

urer was read, also report of the auditing corn-

mittee, certifying the treasurer's report and state-

ment to be correct, and on motion both were ap-

proved and ordered to be placed on file.

The report of the secretary was read, approved

and ordered placed on file.
The meeting then proceeded to the election of offi-

cers and members of the executive committee for

th ensuing year, which resulted in the unanimous

election by ballot of Messrs. Oliver G. Fessenden,

president; Frederick H. Larter, vice-president;

Ira Goddard, secretary-treasurer, and Fred L.

Goddard, assistant secretary-treasurer, and for

members of the executive committee, Messrs.

August Oppenheimer, Leopold Stern, George W.

Street, Charles G. Alford, A. K. Sloan, William

T. Gough, M. Luther Bowden and David Kaiser.

On motion the meeting adjourned.

Report of Executive Committee

To the Members of the Jewelers' Protective

Union:
Notwithstanding the "wave of crime" which

during the year just ended has, according to the

newspapers, swept the country, this organization

has not been called upon more frequently than in

other years to look up trunks of members, lost

or gone astray, nor has there been a marked in-

crease in the number of our members actually

robbed of goods in the charge of registered sales-

men.
Your committee has no hesitation in saying

that the registered salesmen have co-operated

with your committee by following the suggestions

given them from time to time during the year

in regard to the care of their trunks, and while,

of course, there always will be among such a

number of men some who, no matter what you

may say, will pay no attention, the large majority

have been careful and painstaking in carrying out

the suggestions of your committee.
During the last fiscal year thirty-nine trunks

of members which were either misshipped, put off

at wrong stations, or lost track of by salesmen,

were traced and returned to the owner as soon as
possible, in most cases within twenty-four hours.
There were twelve other matters in which mem-
bers were interested, investigated and reported to
the members.
Your committee is striving in every way to

render the liability of loss of members of the
union less every day, but so long as there are
stocks of jewelry on the road and thieves abroad,
there is always danger. If every registered sales-

man would, when possible, follow the instructions
of the union; if he would exercise the same care
he would if the stock was his own and represented
his entire financial worth, there would be fewer
losses even than there are under present condi-
tions. In some of the cases reported had the
salesman been as careful as he should have been,
no loss would have occurred.
The Jewelers' Protective Union is a powerful

organization, well equipped for its work, has offi-
cers and agents who carry out the directions of
your committee and with the co-operation of its
members and their salesmen is to be attributed
the few dollars lost, compared with the value ot
stocks registered by the organization.

There is no business or organization in which
improvements can not be made, and your com-
mittee has under consideration suggestions which
in due time will be reported to you which will,
in the opinion of your committee, improve the
service.
You have during the year received notice of an

agreement made with the New Maiden Lane Safe
Deposit Company for the care of trunks of mem-
bers arriving and departing from New York City.
The facilities offered by this company under the
agreement have been taken advantage of by many
of our members.
The arrangement made with the New York

Transfer Company for the delivery of trunks of
members to ansd from offices and stations of
various railroads and steamship piers, made in
tow, is working satisfactorily, and your committee
hopes shortly to have a similar arrangement with
transfer companies in the other large cities.

The system of ascertaining and recording in-
formation in regard to salesmen, mentioned in
the report of Igtr, has been still further im-
proved, and your committee strongly recommends
that before a member employs a salesman he as-
certains what, if any, information we have on file
in regard to the applicant. In the past year sev-
eral members have taken advantage of our rec-
ords by obtaining information in regard to the
applicant which convinced them the union could
not issue a certificate and thus saved themselves
time and trouble in continuing the negotiations.

Your committee attaches hereto the report of
Pinkerton's National Detective Agency, showing
the cases handled by them on behalf of the union
the past year. Your president has been in per-
sonal touch with the investigations of the more
serious cases, and helped in such ways as he
could.
The executive committee has held frequent

meetings during the year, at which regular and
special matters were acted upon.
During the year your committee has been

obliged to suspend the certificates of five salesmen,
and has reinstated three of these. Your commit-
tee has also reinstated four other salesmen who
were suspended in previous years.

Respectfully submitted,
(Signed) 0. G. FESSENDEN,

New York, March 12, 1912. President.

Report of Pinkerton's National Detective
Agency

92 Liberty Street
New York, February 1, 1912

The Jewelers' Protective Union,
15 Maiden Lane,

New York, N. Y.

GENTLEMEN :—During the past year two of your
members were robbed of trunks. We caused ar-
rests in both cases, resulting in a conviction in one
case and a dismissal in the other, evidence suffi-
cient to convict not being obtainable. In both
cases portions of the stolen property were recov-
ered.
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The most serious of these robberies of a mem-
ber was the hold-up robbery of Norman L.
Strauss, of the firm of Strauss & Strauss, Newark,
N. J., at Chicago, Ill., on April 26, 1911. While
several hold-up men were plundering a jewelry
store Mr. Strauss entered and was also robbed
of his two sample cases. We assisted the Chicago
police, resulting in the arrest of three notorious
hold-up robbers—Martin Thorsen, Albert Hum-
phreys and Edward Snell. Humphreys and Thor-
sen were found guilty and sentenced to serve
terms of life imprisonment. Snell, owing to in-
sufficient evidence, was released. The identity of
the others concerned in this robbery has been
established. They have been indicted, and when
arrested will be vigorously prosecuted. An effort
is now being made to learn what disposition the
convicted men made of the stolen goods.

In the case at Salt Lake City, Utah, of the
robbery of a salesman of Charles Wathen & Co,
of Denver, Colo., on September 2, 1910, and re-
ferred to in our last year's report, Gladys Doyle
was acquitted on June 8, 1911. In the trial con-
siderable perjured testimony was introduced, re-
sulting in the indictment of a confidence man, Al
Douglas, and his wife. Douglas, when brought
to trial, succeeded in having the charge dismissed.
His wife is awaiting trial for abduction. Perry's
trial is set for February 15, 1912, and a conviction
is hoped for, the district attorney considering the
case against him stronger than that against his
associate, Gladys Doyle.
We assisted in tracing and recovering thirty-

nine pieces of baggage, which were either mis-
shipped, put off at wrong stations, or otherwise
temporarily delayed, and investigated twelve other
miscellaneous cases.
Daily reports of our efforts were rendered dur-

ing the year to your president, 0. G. Fessenden.
We have continued, whenever an opportunity

offered, to demonstrate to professional thieves
liable to steal jewelers' trunks or samples, the
purpose of the Jewelers' Protective Union, and
that a robbery of one of their members means
determined pursuit and relentless prosecution.
We consider this materially assists in minimizing
crimes on your members.

Briefs of the more important cases given at-
tention during the year follow:
George L. Brown, the negro baggage thief, re-

ferred to in our reports for 1909 and 1910, who
was arrested through our efforts at Washington,
D. C., on April 15, 19b, was convicted, took an
appeal to a higher court, and was released by that
court on the ground that the law under which he
was convicted was unconstitutional. He has been
indicted at Lynchburg, Va., and his arrest is
being sought. A part of the goods stolen were
recovered.
Walter Perry, alias "Socks," an expert confi-

dence man, and Gladys Whitney, a prostitute, ar-
rested on a circular issued by our agency for
your organization and returned to Salt Lake City,
Utah, for trial, on a charge of robbing a salesman
of Charles Wathen & Co., Denver, Colo. (mem-
bers), of a large number of loose diamonds, were
awaiting trial at the time of our last report. On
June 8, Intl., Gladys Doyle was acquitted although
we believed the evidence of her guilt was conclu-
sive. The trial of Perry is set for February 15,
1912, and the prospects of convicting him are be-
lieved good.
Edwin L. Crook and George Adams, referred

to in our 1910 report as being responsible for the
theft from W. H. Wright (member), New York
City, of sample case on October 1, 1910, have not
been prosecuted for this crime. Adams, who was
arrested shortly after the theft at Danbury, Conn.,
and held for the Patterson, N. Y., authorities, was
released, because they would not send for him,
and before the Jewelers' Protective Union had an
opportunity to act in the matter. Crook was ar-
rested at Poughkeepsie, prosecuted on another
charge, convicted and sentenced to ten years in
Sing Sing (N. Y.) prison. A large portion of
the goods were recovered.
On April 14, 1910, three professional sneak

thieves stole a quantity of jewelry, the property
of Freudenheim Brothers & Levy (members),
New York City, from a mercantile establishment

(Continued on page 709)
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DIAMON DS

KEEP CONSTANTLY IN MIND
the fact that you can buy Diamonds from us to better advantage than any-
where else. We have a stock that covers all grades, and our prices are as
low as reliable stones can be sold for. Then, too, you are safe when you
buy from us. Our known reputation is a positive guarantee of fair treat-
ment and no misrepresentation.

MOUNTED PIECES
Our Mounted Pieces have distinction and style and are rightly made, which
means properly selected stones and Wheeler workmanship.

HAYDEN W. WHEELER & CO.
Importers and Manufacturers

2 Maiden Lane, 4.5 New York
FACTORY. BROOKLYN

THERE ARE DIFFERENCES
Synthetic Stones are no more alike than diamonds. The quality of either depends
on the grade of rough material and workmanship. We utilize the best of both
when it comes to the making of our own Rubies, Hope, Pink, Golden and White
Sapphires—our rough is manufactured in our own laboratories, and cut at our own
plants—it is this that makes it possible for us to produce a Superior article. Our
stones are made with a precision of measure and fineness of polish worthy of
a diamond.
The right kind of a stone for a piece of jewelry is as essential to its appearance as
its own workmanship. It lends life to the entire ornament and should be selected
with great care. The word " Heller's " stands for the stone that will harmonize
with the best make of jewelry.
Remember there are different qualities in synthetic stones and you want the Best—
" Heller's" costs no more.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY

NEW YORK PARIS SAN FRANCISCO PROVIDENCE IDAR

April I, 1912 THE KEYSTONE

NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,

Room 1102 JEWELERS' BUILDING, 9-1 1-13 MAIDEN LANE,

NEW YORK, March 27.

With the jewelry market in its present good
condition, with active buying in most sections of
the country, and especially good buying reported
by travelers in the west, there is every indication
that the political campaign will not prevent a
continuance of fair demand for jewelry and that
this, though presidential year, will be more satis-
factory to both the wholesale and retail interests
than either of the two previous years. Easter
business opened early and is expected to remain

strong.
Local manufacturers and wholesalers learn,

with apparent absence of apprenhension, the

danger of a great coal strike and reports of labor

troubles of various kinds throughout the country.

One large jobber expressed the opinion that re-

cent events in San Francisco have had a tendency

to discredit over-aggressive labor leaders and

that future labor troubles will not have such a

tremendous effect in curtailing the public's pur-

chases as has been the case in the past.
The political situation, too, is evidently the

source of no considerable alarm. The majority

of large jewelers take the view that the very

closeness of the contest between the two great

parties this year is a guarantee that both parties

will have to show their best front to the business

interests of the country and that, regardless of

the outcome of the contest, business will not
suffer greatly.
In order to fill the long-felt demand among

members, the board of directors of the Na-
tional Jewelers' Board of Trade has authorized
the use of an emblem for members which can be
utilized upon their stationery and advertising
matter.

Jeweler Bound, Gagged and Robbed

Search is being made for four men who are
said to have bound and gagged Alfred Lust-
garten, a cook, who slept in the office of Soviner
Brothers, jewelers, on the second floor of 99
West Twenty-seventh street, and robbed a safe
there of $4,000 worth of diamond-set jewels,
$300 in cash and $40 in silver early on the
morning of March 24. The jewelry office is
across the hall from the Melik Club, a Greek
restaurant and card room. Lustgarten, chef in
the restaurant, acted as watchman for the jewel-
ers in return for the use of a Morris chair in
their establishment, which he occupied as a bed.
Lustgarten said the robbers left after warning
him not to attempt to free himself. He said
that they were in the place for several hours.

It was decided recently by the board of United
States general appraisers that small pieces of sap-
phire known as "blanks" are dutiable properly
under the tariff act of 1897 as "imitations of
precious stones." This rate is to per cent, whereas
Collector Loeb held the merchandise, which was
imported by the Wells Fargo Express Company,
to be dutiable at 50 per cent under the provision
in the law for "manufactures of paste or glass."
The lower rate claimed by the importers is up-
held and the collector reversed.

J. R. Diamond, of the New York jewelry firm
of Diamond & Singer, is in a critical condition
at a hospital in Columbus, Ohio, the result of
being run down by a street car. A part of one
foot was cut off and his skull is believed to be
fractured.
Ives L. Lake, New York manager of the

Waltham Watch Company, returned on March 25
from a two weeks trip through the middle west.
Mr. Lake spent most of his time in Chicago and
St. Louis.

The following jewelry buyers visited New York
during the latter part of March : Mrs. L. B.
Walker, Gimbel Brothers, Philadelphia, Pa.;
0. S. Hudis, Rosenbaum Company, Pittsburgh,
Pa.; Miss Finnety, E. Malley Company, New
Haven, Conn.; E. C. McCabe, Arbuthnot-Steph-
enson Company, Pittsburgh, Pa.; E. Levy, R. H.
White Company, Boston, Mass.; H. G. Swirles,
MacPherson & Edward, Springfield, Ill.; Miss
Envok, Scott, Griggs Company, Cleveland, Ohio;
Miss M. E. LeHue, L. W. Milner & Co., Toledo,
Ohio; Broztell, A. Dupins, Boston, Mass.
Edmund N. Stone, secretary of the National

Jewelers' Board of Trade, left on Wednesday,
March 20, for an extended trip to the Pacific
coast in the interests of the board. He will stop
at Chicago, Denver, Los Angeles and devote con-
siderable time to increasing the usefulness of the
board's San Francisco office, which was opened
on January L 1912.

New Board of Trade Members

At the meeting of the board of directors of the
National Jewelers' Board of Trade on Thursday,
March 14, nineteen new members were added to
the rolls, as follows: Bach & Co., Chicago, Ill.;
Bennett & Crystal Company, Newark, N. J.; G.
Del Gatto's Sons, New York, N. Y.; Rudolph
Deutsch, Cleveland, Ohio; Fink Optical Company,
Chicago, Ill.; I. Garson, New York, N. Y.; George
Greenzweig & Co., San Francisco, Cal.; F. A.
Herman Company, Melrose Highlands, Mass.;
Sidney Kaufer, New York, N. Y. • Landaw
Brothers, Pittsburgh, Pa.; Nesler-Mackenzie
Company, Newark, N. J.; Richter Manufacturing
Company, Providence, R. I.; Samstag & Hilder
Brothers, New York, N. Y.; Bernard Schuette,
Chicago, Ill.; Southwest Turquoise Company, Los
Angeles, Cal.; Wagner, Gilger, Cohn Company,
Cleveland, Ohio; Weiss & Fassett, St. Louis, Mo.;
Isaac Wolf, New York, N. Y., and Wood &Jones
Company, Los Angeles, Cal.
The fifth monthly noonday luncheon, held under

the auspices of the National Jewelers' Board of
Trade, was held at Kalil's restaurant, Friday
afternoon, March 29, at 12.30 p. m. The attend-
ance was one of the largest that these luncheons
have enjoyed up to date. The attraction of this
occasion was William J. Burns, of the William J.
Burns National Detective Agency, who spoke on
the subject "The Unearthing of Crime.' Mr.
Burns spoke very interestingly for about fifteen
minutes, narrating some of his experiences in the
McNamara dynamiting case, San Francisco graft
case, and other affairs in which he gained no
little faine.

Assurance League Announcement
The committee that was appointed at the meet-

ing held in January at the Astor House has been
investigating the affairs of the Assurance League
of America and as a result of such investigation
it has started certain negotiations which, if con-
summated, will place the members who are in-
sured in the league on an absolutely safe basis.
Pending the termination of these negotiations the
committee advises that the members of the league
pay their monthly assessments until they have re-
ceived definite information as to what the out-
come of the negotiations will be.
The Julius King Optical Company, of New

York, is planning to conduct, this spring, a very
original and aggressive advertising campaign for
its So-Easy, Dixie, Smart Set, Bonshur and other
styles of fingerpiece mountings. This concern, by
its attractive methods of advertising, is already
well known to the optical trade of the country.
In the campaign which it is about to inaugurate,
however, the Julius King Optical Company is
seeking, not so much to attract the attention of
the trade, but by co-operating with the latter to
place its goods before the public at large. Its
plans, now perfected and about to be carried out,
represent a considerable appropriation of time
and money. One feature is an attractive me-
chanical novelty intended to advertise some one
of the Julius King Optical Companys mountings.
Another part of the advertising plan is to deliver
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500,000 printed folders at one time in all parts
of the United States. Metal signs, advertising
this concern's well-known mountings, will also
be extensively used.
On March 23 Edward A. Sweet, tecnical expert

for Sussfeld, Lorsch & Co., and one of the best
known men in the jewelry trade, celebrated his
seventy-fifth birthday and was the recipient of
congratulations from his firm, colleagues and
friends from all parts of the country. He was
born in 1837 at Montpelier, Vt. He went to
Chillicothe, Ohio, in 1855, and learned the trade
of watchmaking with his uncle, Edward P. Pratt.
He came to New York in 1865 and traveled for
L. H. Keller, 64 Nassau street, until 1895, since
which time he has been with Sussfeld, Lorsch &
Co., of 90 Maiden lane, New York. Mr. Sweet
ranks as one of the most expert men in his line,
and his wide experience and extensive accom-
plishments are well known to all the superin-
tendents of watch factories throughout the
country. On several visits to Europe Mr. Sweet
has enjoyed exceptional facilities for acquainting
himself with the methods there employed in the
manufacture of watches.
Theodore Schisgall, the well-known importer

of clocks, sailed for Europe early in March. He is
not expected to return until the latter part of
April.
The 14-Karat Club, composed of the younger

men in the jewelry trade, will hold a beefsteak
dinner at Reisenweber's Garret on March 30.
White, Wile & Warner, ring manufacturers, of

Buffalo, N. Y., have opened an office in this city
in the Silversmiths' building, room 1702. The
office is in charge of Sig. Stark, and the city
trade, as well as visiting jewelers, can see the
firm's entire line by calling at the new quarters.

President J. Warren Alford, of the Jewelers'
24-Karat Club, at regular meeting of the di-
rectors, on March 20, appointed the following
committees : In charge of the shad dinner to be
held in conjunction with the regular April meet-
ing at Rector's on April 24, William I. Rosenfeld,
chairman; Ives L. Lake, A. J. Hedges Jr. and
Jonas Koch. Outing committee, John W. Sher-
wood, chairman; R. W. Adams, Frank C. Os-
mers, E. B. Lapham and Mr. Tarlton. Entertain-
ment committee, A. L. Brown, chairman; Matt
Stratton, H. R. Benedict and W. J. Ward. Ban-
quet committee, H. C. Larter, chairman; C. F.
Brinck, A. L. Sterns, Leo Wormser and F. L.
Goddard.

Important Decisions by Appraisers

In denying a claim filed by Theodore Schisgall,
the board of United States general appraisers
holds that ornamental bronze figures used as
hangers or holders for clocks are not to be re-
garded under the terms of the tariff act of 19°9
as "parts of clocks," with duty at the rate of 40
per cent ad valorem. The ornaments comprise
female figures, tiger heads, etc. They were re-
turned for duty at 45 per cent under the pro-
vision for "manufacturers of metal." In over-
ruling the protest Judge Fischer remarks that
as the clocks are complete without the metal fig-
ures it is difficult to understand on what theory
they can be considered parts of clocks.
The board of United States general appraisers

sustained a protest filed by the American Express
Company relating to the classification of imitation
pearls attached to short lengths of base metal
wire. The pearls were assessed at 45 per cent as
manufactures in 'chief value of paste or metal
under the present tariff, and in some instances
at 6o per cent under the jewelry schedule. The
importer set up the contention that the merchan-
dise should be admitted at 20 per cent as "imita-
tion precious stones, including pearls and parts
thereof, for use in the manufacture of jewelry."
Judge Sharretts upholds the contention and re-
verses the collector at New York.

Business in the New York glassware market is
reported to be fairly satisfactory. The inside
buying season is nearly over and preparations are
being made in the majority of houses for putting
their men on the road. Strange as it may seem,
it is said that in recent years it has been con-
stantly growing easier to sell these wares on the
road than in the market, and manufacturers in
general are looking forward to good orders from
their salesmen.
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DIAMONDS

TO be successful you must keep up with the constantlybe

demand for diamonds. Offer your customers
only good quality diamonds at right prices. For many years
we have purchased all our diamonds in foreign markets.
This, coupled with our policy of making all such purchases
on a cash basis, enables us to offer you just the goods you
want at the right prices. We are always prepared to send
you exactly what you desire.

B. A. & Co.'s Catalogue

DO not overlook the many opportunities in B. A. & Co.'s
catalogue. At this season of the year you will find it

very advantageous to run through it page by page. You
will find many articles to interest you and increase your
Spring business. We stand back of every article shown in
the catalogue. Style, quality and price are assured. The
assortments are large. Your orders will be filled promptly.
You will find that B. A. & Co.'s catalogue possesses buying
opportunities which are unexcelled.

BENJ. ALLEN & CO.
CHICAGO
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CHICAGO, March 27.

Business conditions during the past two weeks
have shown some improvement, although it must

be admitted that the real spirit of spring activity
is not so much in evidence as might be expected.
Adverse weather conditions have continued and
to a large extent the lack of spirit may be at-
tributed to the weather. Travelers have not been
able to get over their territory on account of the
heavy snow, which has not only tied up traffic
on the railroads, but also made the country roads
impassable. For more than thirty years this
western country has not experienced as severe
and long-drawn-out winter as this one. Encroach-
ing on spring, as it has, it will delay the opening
of spring activities from twenty days to a month.

Everything considered, however, the jewelry bus-
iness has kept up remarkably well.
Jobbers are not reporting conditions any less

favorable than they were last year at this time.
Although last spring was not all that was ex-
pected, it showed an improvement over the pre-
ceding year, all of which would go to prove that
this spring is holding up equally as well under
much less favorable conditions. Collections con-
tinue to come in quite satisfactorily. Out-of-town
retailers coming to market bring in good reports
as to general conditions, especially those from
the agricultural sections. At present it may truth-
fully be said of conditions in the agricultural sec-
tions that they never were any better. The larger
retailers downtown have experienced considerable
improvement in business the last ten days. All
feel confident that business will open up satis-
factorily at the first sign of spring weather.
C. C. Bacon, formerly in the retail jewelry

business at St. Charles, Ill., has discontinued his
business there and will associate himself with
Alfred Judson in the wholesale jewelry business
in this city.
William T. Irvine, a well-known jeweler at

La Crosse, Wis., was in Chicago the early part
of the month purchasing his spring lines.

Allyn S. Morgan, son of S. W. Morgan. a retail
jeweler at Winona, Minn., was in Chicago the
early part of the past month. He came here to
meet his wife who was on her return from an
extended visit to Mount Clemens, Mich.

Charles S. Purdy has added the emblem line
of the Williams & Anderson Company, of Provi-
dence, R. I. He will handle it in conjunction
with the lines of Taylor & Jopson and Frisch
Brothers in Chicago and the central west.

J. H. Stouffer, president of J. H. Stouffer &
Co., one of the largest dealers and manufacturers
in hand-painted china, died very suddenly at his
home in this city the early part of the month
The announcement of his death came as a great
surprise to his many friends in the trade. Death
was due to pneumonia. His illness covered a
period of six days.
Otto Young & Co. have made extensive changes

in the arrangement of their offices and salesrooms
in the Heyworth building. The private office of
Claude Seymour, manager, has been moved tip
to the front of the store and the watch depart-
ment has been considerably enlarged. Several
other departments have also been enlarged. The
new management allows for considerable more
working space and will add greatly to the facili-
ties of handling their business with more prompt-
ness.
Charles Leppert, a brother of John C. Leppert,

a retail jeweler at 917 West Madison street, com-
mitted suicide the early part of the past month
by swallowing poison while in his brother's store.
He died before medical assistance could be sum-
moned. He was thirty-five years of age.
A. C. Becken, of the A. C. Becken Company,

accompanied by his family, is enjoying a month's
stay in the south.
The committee of opticians having charge of

the preliminary arrangements for the American
Optical Association, which takes place this year
in Chicago, has made arrangements for the hold-
ing of the convention at the La Salle Hotel Aug-
ust 19 to 23. From all indications this will be
the largest convention ever held in the history of
the organization. The committee has' received
encouragement from all optical houses and op-
tical manufacturers in Chicago and its success
is now assured. E. M. Heidkamp, of N. Watry
& Co., is in charge of the general arrangements
for the meeting.

I. F. Varney, a well-known retail jeweler at
Wichita, Kan., and also well known to the Chi-
cago jobbing fraternity, died at his home in
Wichita from a heart attack the middle of the
month. The announcement of his death came as
a great shock to his many friends in the jobbing
circles here. He was a business man of many
sterling qualities and respected by all who knew
him. He was fifty-eight years of age and is sur-
vived by his widow. In r9o8 he incorporated
his business, at the same time associating him-
self with H. A. Rheinhard, who at that time was
employed by the well-known firm of Juergens &
Andersen Company. A year or so ago he with-
drew from active business, Mr. Rheinhard con-
ducting the business under his own name.
During the past month or more Edgar T.

Davies, state factory inspector, and a number of
his deputies have busied themselves in the loop
district inspecting conditions under which em-
ployes have been working. In a number of in-
stances they visited jewelry jobbing and also
wholesale optical houses and found a number
of violations of the ten-hour law for women,
which prohibits an employer from working any
of his female employes over ten hours a day.
A number of suits have been filed as a result of
these investigations and at the present time there
seems to be every reason to believe that the con-
stitutionality of the law will be called into ques-
tion.

Slade, Weadley & Tenney, jewelry jobbers in
the Powers building, have closed a deal for a
large portion of the ninth floor in the new God-
dard building to be erected shortly on the south-
west'corner of Monroe street and Wabash avenue.
These new quarters will give them considerably
more than twice as much space as they now oc-
cupy. Their business is rapidly growing and their
removal to larger quarters became absolutely
necessary. A number of other wholesale jewel-
ers are planning on taking space in this new
building. H. F. Hahn & Co. have already leased
the entire tenth floor. The building will be thir-
teen stories high and will be constructed of glaze,
terra cotta and brick. The main entrance will be
of Italian marble and the interior of mahogany.
One of the features of the building will be the
fact that all the offices will have outside light.
Chicago jobbers have been notified that Mar-

shall Brodt has sold his store at Lancaster. Wis.,
to his brother and will engage in business at Liv-
ingston, Wis.
Louis Manheimer & Bros., of this city, are of-

fering the trade a new watch called "The Wafer-
thin." It is controlled exclusively by them and
sold complete only with Elgin, Waltham or Il-
linois movements.
Chicago jobbers have been notified of the

change in the firm name of the old Daggett &
Clap Company, of Attleboro. It will hereafter
be known as Harvey Clap & Co. There will be
no change save in the name, and all trade-marks
will be continued.
M. Blau, who was formerly with the Coultier

Optical Company, is now in charge of the optical
department of Henry Paulson & Co.
Marc Holland, formerly with the Chicago office

of The Keystone Watch Case Company, and now
in charge of the company's London office, spent
a week in Chicago last month visiting his mother
and calling on his many friends in the trade
here.

Arthur Smith, of A. F. Smith & Co., of Omaha,
was in Chicago late in the month. Mrs. Smith
accompanied him. Mr. Smith spoke encourag-
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ingly of western trade conditions. They were on
their way east, where they will spend several
weeks before returning home.
Leading Chicago business men are planning

an annual gala week for Chicago. They are con-
sidering such an undertaking with the intention of
making it the greatest civic entertainment in the
country. It will be to Chicago, they say, what the
Mardi Gras is to New Orleans. The large down-
town retail stores and wholesalers in all lines
have been interested in the project. Already con-
siderable money has been subscribed and assur-
ance of a sufficient sum for the civic entertain-
ment is now being sought. The men behind the
project propose to invite aviation, historical
pageant and athletic meets in one gorgeous week
or two weeks some time in July or August.
The many friends in the trade of J. T. Mont-

gomery, of M. A. Mead & Co., will be very much
pleased to know that he has about entirely re-
covered from his recent operation and will soon
be out again.
Roland Allen, of Nordman Brothers, San Fran-

cisco, stopped off a clay in Chicago while on his
way east on a business trip.
B. C. Allen, of Benj. Allen & Co.; Claude Sey-

mour, of Otto Young & Co.; Fred C. Thearle,
of C. H. Knights-Thearle Company, and Max
Ellbogen, of Stein & Ellbogen Company, 'attended
the annual jobbers' convention in Philadelphia.

Secretary F. N. Wood, of the Chicago Jewel-
ers' Association, has outlined a very instructive
and interesting program for the regular monthly
luncheon of the association, which occurs on the
third Tuesday of each month. He has planned
to have authorities on various commercial topics
speak at each luncheon. In many ways the plan
is similar to that carried out by the ways and
means committee of the Chicago Association of
Commerce. At the last luncheon William R.
Watson, of the Corporation Trust Company of
America, spoke on "Corporations in Foreign
States." His remarks were unusually timely
owing to a recent decision by the supreme court
of Michigan, in which a Chicago wholesale
jewelry house was held to be doing business il-
legally in that state because it had not been re-
incorporated or licensed there. In the decision
the court ruled that the Chicago wholesale house
could not recover on a claim for goods sold and
delivered in that state by its salesman. Mr.
Watson cautioned the jobbers to be certain that
they had complied with the laws governing for-
eign corporations in each state they were sending
their travelers into. He made a distinction be-
tween goods sold in a foreign state from samples
or catalogs and shipped bf the firm into a
foreign state, and goods actually sold and de-
livered by a salesman in a foreign state. In the
first instance the transaction would be perfectly
legal, but in the second instance it would be nec-
essary for the corporation represented by the
salesman to have recorporation papers from that
state or a license to do business within it. In
the case of the Chicago corporation against
which the supreme court of Michigan ruled, part
of the claim consisted of goods ordered by the
customer and later delivered to him from Chi-
cago and goods actually delivered to him. The
court ruled that the corporation could recover
for the former, but held that inasmuch as it
was not licensed to do business in Michigan
it could not recover for such goods as were
sold and delivered there.
George Edwards, of Kansas City, president of

the National Wholesale Jewelers' Association,
and Noble Fuller, also of Kansas City, spent a
day in Chicago while on their way east to attend
the annual convention of the association, which
met in Philadelphia the latter part of the past
month.
E. N. Stone, of New York, secretary of and

member of the National Jewelers' Board of
Trade, spent several days in Chicago en route
to the Pacific coast, where he will spend several
weeks at the San Francisco office of the board.
Miss Eugenia Vincent Roddin, daughter of the

late E. V. Roddin, one of Chicago's early jewel-
ers, was married March 23 to Frank S. Ayres, of
this city,
Edward Lehman, a well-known jobber of Den-

ver, Colo., stopped off in Chicago the latter part
of the month en route to Philadelphia for the
annual jobbers' convention. ,
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The manufacturing jewelers are keeping a close

watch on the projected changes in the tariff law

with a view to opposing any change which would

detrimentally affect their industry. The tariff

committee of the New England Manufacturing

Jewelers and Silversmiths' Association has held

several meetings, at which the matter was dis-

cussed, and have taken steps to fortify themselves

with all the necessary information in case any

effort is made to change the present law.

R. E. Budlong, of the S. K. Merrill Company;

F. D. Carr, of Ostby & Barton Company; H. E.

Clap, of Harvey Clap & Co., S. M. Ein-

stein, of the Attleboro Chain Company; E. L.

Spencer, of the E. L. Spencer Company, and H. E.

Sweet, of the R. F. Simmons Company, were ap-

pointed a committee of the National Association

of Manufacturing Jewelers to represent the asso-

ciation at the convention of the National Whole-

sale Jewelers' Association at Philadelphia on

March 27 and 28.
Robert E. Byrne, who died at his shop, 95 Pine

street, recently from cyanide of potassium, taken,

it is believed, with intent to take his own life, was
a prominent maker of tools for jewelers' work
in this city. He entered upon his toolmaking
career with the Brown & Sharpe Manufacturing
Company, and later was employed in various jew-
elry shops. In 1895 he formed a partnership with
Frank B. Rhodes under the firm name of Byrne
& Rhodes, the factory in which they made button
tools and collar buttons being located at the cor-
ner of Richmond and Ship streets. Later the firm
was dissolved, Mr. Byrne continuing the shop for
a time and then removed to 95 Green street.
James H. Manning, Gardner M. Burgess and

Archibald C. Matteson have incorporated the firm
of the J. H. Manning Company, with capital stock
of $5o,000, to engage in the manufacture, buying,
selling and dealing in jewelry, jewelers' findings,
supplies and materials. The concern is located at
Ioo Stewart street. It recently purchased the fac-
tory and assets of the Mills & White concern.

Charles H. Field, Herbert J. Humphrey and
August Schwauer have incorporated as the Field
Engine-turning Company, with capital stock fixed
at $10,000.

Col. Harry Cutler, of the Cutler Jewelry Corn-
pany, was elected head scout of the Rhode Island
Boy Scouts at the regular meeting of the scout
masters recently held.
John F. Allen is on an extended business trip

in Germany and neighboring nations. He is mak-
ing a comprehensive tour of the European coun-
tries.

Frederick K. Sprague died at his home here
March 9 after an illness of two years' duration.
He was formerly identified with the manufactur-
ing jewelry business in this city as an enameler,
and was born in Mansfield, Mass.

' 
forty-two years

ago. • Early in life he came to Providence with
his parents, and received his education in the local
public schools. Then he entered his father's fac-
tory, where he learned the jewelry manufacturing
business. .Later he entered the employ of M.
Joseph Higgins, where he learned the business of
enameling. About 1898 he formed a partnership
with Thomas J. Lovett under the firm name of
Lovett& Sprague and opened an enameling business
on Garnet street. In t906 he formed a new part-
nership with Edwin J. O'Gara, the concern being
located as now at 115 Friendship street. In 19°8
Mr. O'Gara died, and Mr. Sprague continued the
business under the old firm name. Mr. Sprague
was prominent in the famous organization, the
South Providence Drum Corps, the nucleus of
the United Train of Artillery Drum Corps; the

Providence Lodge of Elks and the Ancient Order
of United Workmen. He was also president of
the Camp Rest Association, and was an officer
for years in the Modoc Club.
Bangs K. Smith, formerly in the manufacturing

jewelry business in this city, with a plant on
Blount street, but who retired from business about
eight years ago, and who now lives at West Har-
wich, Mass., married Miss Annie Colby, of Den-
nisport, Mass., last month, the wedding being a
very quiet family affair, attended only by the very
near relatives.
Harold Ostby, of the Ostby & Barton Company,

and Mrs. Ostby are spending several weeks at
Augusta, Ga.
David M. Watkins, now spending the winter in

Pasadena, Cal., entertained friends from Provi-
dence recently, among the guests being J. Harry
Tuttle, a former member of Tuttle & Starks, and
Edmund H. Parsons, of the American Brass
Company.
A Providence salesroom has been opened at 143

Eddy street by J. & H. Berge, of New York,
William R. Berge being in charge here.
According to reports, creditors of the Crown

Novelty Company have voted to accept a com-
promise agreement, which was for the Crown
Novelty Company to pay no per cent in install-
ments at stated intervals. The vote was taken
at a meeting held at the office of Referee in Bank-
ruptcy Chester H. Barrows, those voting in favor
of the compromise representing $30,000 liabilities
and numbering forty-five. There were three cred-
itors who declined to accept the compromise set-
tlement—the Union Trust Company, which has a
claim, it is reported, of about $4,000, secured by
endorsed notes ; the Arlington Company, with
claims of about $1o,soo, and John C. L. Shabeck,
whose claim is about $1,400. About three years
ago the Crown Novelty Company moved here
from Leominster, Mass. It has an up-to-date
plant, employing 125 hands. The embarrassment
was brought about by a wholesale jobbing house
failure in New York.

Material changes have been made by the Cory &
Reynolds Company in its plant, the most im-
portant being the removal of the offices from the
Congress avenue entrance into the annex building,
with an entrance at 92 Niagara street. This
change enables the firm to enlarge certain depart-
ments in the factory by the use of the former
office space, the latter department having been also
removed to the annex.
Sampson Backrach, Sigmund Fisher and Wal-

ter W. Pruefer have chartered as the Back-Rach
Collar Button Company, with capital stock placed
at $10,000. The company will establish a plant in
this city, and will manufacture and deal in collar
buttons and jewelry.
Gold and silver scraps valued at $15 were

stolen by midnight robbers, who forced an en-
trance into the shop owned by William Stewart,
stonesetter, at 136 Pine street, several nights ago.
Jeremiah A. Angell is in Florida on a winter

vacation trip. James M. McCarthy, of Woon-
socket, is also in Florida for two or three weeks.
David Bernkoph, of the Leeder & Bernkoph

Company, who has been abroad for several weeks,
will return home the latter part of the month.
James G. Trafton is making an extended west-

ern trip for the Morgan Jewelry Company.
Frederick F. Meade, formerly salesman for

L. P. White, of Philadelphia, will hereafter look
after New York state and Pennsylvania for the
H. A. Kirby Company, of this city.
The first dividend of TO per cent has been paid

to the creditors of Mills & White, manufacturing
jewelers of this city, by Horace M. Peck, trustee
in bankruptcy.
The Castiglioni Company, It6 Chestnut street, -

reports that its business since January has in-
creased one-third over last year, and that in the
last two years their business has more than
doubled. The rapid rise of this concern has been
due to the progressive methods pursued by all
the members of the firm, particularly of Alfred
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Castiglioni, who since he has taken hold has
strenuously pushed the business through adver-
tising. He is a thorough believer in advertising
space and has stated that the beneficial results
derived from his advertising has been one of the
prime reasons that their business has developed
so rapidly.
Hamilton & Hamilton Jr. state that they are

still hearing of the chains stamped with an imi-
tation of their trade-mark, and again warn the
trade against the deception. The jewelers should
fix the genuine trade-mark accurately in their
minds.

ATTLEBORO

Attleboro, Mass., March 25.—The advisory

council of the New England Manufacturing Jew-

elers and Silversmiths' Association has written to

the Attleboro and North Attleboro representatives

at the state house, asking them to oppose the

proposed amendment to the workingmen's com-
pensation act by which the jewelers in Massachu-
setts will be compelled to place their insurance,
under this act, with a mutual association. The
proposed amendment would prevent any other
insurance companies from taking the risk out-
lined in the act. The jewelers believe this would
tend toward a monopoly, and they desire to have
the act remain as it is, namely, giving them au-
thority to place the insurance wherever they see fit.
Announcement is made of a change in the firm

of Daggett & Clap Company. Harvey Clap has
purchased the business and will conduct it
under the firm name of Harvey Clap & Co. Asso-
ciated with him in the management of the concern
will be his son, Harry E. Clap. The Daggett &
Clap Company was organized under the laws of
the state of Maine, and is one of the oldest and
best-known houses of the Attleboros. A repu-
tation for honest dealing and excellent goods has
brought the concern to its present standing. The
dissolution of the old company makes one change,
namely, in the name of the concern. The trade
has been notified to this effect.
The "Made in Mansfield" exposition opened re-

cently in the Mansfield town hall. The title was
applied to a mammoth display of products made
in Mansfield, including hats, taps and dies, gold
pens, jewelry, stoves and many other things. The
jewelry exhibit was one of the prettiest features.
The committee in charge included the following:
D. C. Richardson, Walter M. Lowney, H. E. King,
W. E. Baker, E. C. Shields, E. J. Fisher, B. D.
Vickery, W. B. Brown, F. W. Spaulding, W. H.
Lynons, A. R. Potter and W. B. Hodges. The
exposition lasted several days. and was a great
drawing card for hundreds of spectators.
At a recent meeting of Company C Association,

Edward A. Sweeney, of the W. H. Wilmarth
Company, outlined a new form of a charter for
Attleboro. The charter makes a radical change
in the government of the town. It will be a city
in name, with a few of the modified forms of
administration, including a board of supervisors,
and an assembly composed of forty-five citizens.

Charles S. Morse has brought suit for $500
against the Winthrop Manufactufing Company,
claiming that he had a contract with the concern
which lasted until September 30, 1911, but it was
severed December 15, 1910.

Charles 0. Sweet and Edward A. Sweeney have
been appointed a special committee by the finance
committee to investigate the question of a new
police station. They report that a station is not
necessary at the present time, and they are in
favor of changes at the present station involving
an expenditure of $1,500.
A syndicate composed of five jewelers has pur-

chased the Bates block, owned by Charles R.
Bates, which was recently destroyed by fire. The
syndicate includes Stephen H. Garner, of Leach
& Garner; Edwin F. Leach, of the same firm; R.
Curtiss Reed, Harold Richardson and Harry E.
Clap. It is proposed to repair the building im-
mediately, and it is quite probable that the Bates
theatre will be rebuilt.
In order that the interests of the local manu-

facturing jewelers may be looked after, the di-
rectors of the board of trade have appointed a
jewelry committee, which includes William H.
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Saart, of the W. H. Saart Company; Harry Clap,
of Harvey Clapp & Co.; Herbert C. Bliss, of Bliss
Brothers; Amos S. Blackinton Jr., of Bates &
Bacon, and Stephen J. Clulee, of the Bay State
Optical Company. Mr. Saart is chairman of this
committee, and it is planned to take up several
matters of interest to the jewelers.
Arthur A. McRae has returned from a business

trip to the McRae & Keeler factory, at Sher-
brook, Ont.
Cards have been received in Attleboro an-

nouncing the marriage of Miss Roselle Lynch, of
Philadelphia, and George Percy Clap, of Attle-
boro, son of Harvey Clap and New York repre-
sentative of the concern of Harvey Clap.& Co.

Charles L. Barrows, of the Bay State Optical
Company, who is commander of Bristol Com-
mandery, Knights Templar, was the presiding
officer recently at a big ladies' night celebration
and consecration of the banner. The event was
attended by Grand Commander E. Lafayette
Blair and several other prominent officials of
Massachusetts and Rhode Island.
During a recent windstorm a big skylight was

torn from the Watson & Newell factory and was
deposited in a field several hundred feet away
from the building.
Frank Babbit, of Providence, has entered the

employ of the Standard Button Company.
C. A. Marsh and wife„of the C. A. Marsh Com-

pany, is spending a short vacation in Bermuda.
The N. C. Wallenthin Company is planning on

enlarging its present floor space in the Snell fac-
tory on County street in order to make room for
increased business.
Alexander Tannder took charge of the New

York office of the F. H. Sadler Company recently.
Charles Nickerson, of the Carter, Qvarnstrom

& Remington sales force, has returned from a
vacation in Maine.
Theodore Parker, of the Smith & Crosby sales

force, is home for a short vacation.
Herbert C. Bliss has returned from a vacation

spent at Pinehurst, N. C.
,W. H. Lyons, of Mansfield, was in charge of

the social affair held recently at the Winthrop
Club, Mansfield.
Leon M. Flanders, of Providence, formerly

connected with the Providence office of Brad-street's Mercantile Agency, has purchased an in-
terest in the Allison Manufacturing Company andhas been elected secretary. He has already en-
tered upon his new duties.
An attempt was made recently to burglarize the

factory of George H. Roberts & Co., but the rob-bers were frightened away by the janitor. There
were a number of mesh bags in the plant, andthe visitors would have made a good haul hadthey gained admittance.
James E Blake, chairman of the park commis-sion, has started a number of men at work atCapron Park. Extensive improvements are to bemade this year under the direction of Mr. Blake.A raise of 5 per cent has been made in thewages of the operatives of the Dodgeville andHebronville mills in the south part of Attleboro.

This raise was in common with that made in allof the mills owned by the Knights in Massachu-
setts and Rhode Island.
William A. Cook, of Fontneau & Cook, who hasbeen in New York undergoing

electrical treatment, in considerably
improved and expects to return to
Attleboro in a short time.
A new pearl concern has started

business in Taunton in the factory
owned by the E. A. Fargo Company.
Fred B. Wilmarth, of the D. F.

Briggs Company, is home from a
short western trip.
Frank H. Sadler is in the south

on a three weeks' vacation.
The Star Jewelry Company, re-

cently organized, has moved into
larger quarters near the Horton
& Angell factory, on Bank street.
George H. Sykes, who was re-

cently operated upon at Boston, is
now entirely recovered and is able
to be at his place of business, a fact
which is very pleasing to many
friends.

Joseph Bloom recently returned from New
York, where he attended the pearl sale. He re-ports a big advance in prices.
Harry E. Clap, of Harvey Clap & Co.; S. M.

Einstein, of the Attleboro Chain Company, andH. E. Sweet, of the R. F. Simmons Company,
attended the annual convention of the national
wholesale jobbers at Philadelphia March 27.
Joseph Finberg was one of the speakers at arecent banquet at the Y. M. C. A. when his silverloving-cup was presented to the track team of

the association for defeating the Pawtucket team.
The following officers have been elected for•the Horton & Angell Relief Association: RoyChurchill, president; Louis Martin, vice-presi-dent ; John Towle, secretary; Henry Novack,treasurer. The association recently held a smokerin Barden Hall.
Reuben Sturdy, of Chartley, aged eighty-three,a member of the Sturdy family, died recently athis home in Chartley. For a number of yearshe was a competent jeweler, and worked forW. A. Sturdy and the J. F. Sturdy & Sons Com-pany in Attleboro Falls.

NORTH ATTLEBORO
North Attleboro, Mass., March 25.—Harry F.

Barrows and others, comprising the H. F. Bar-
rows Company, have been granted a decree by
the Providence county superior court authorizing
them to dissolve the corporation. A partnership
is to be formed.
Nelson Bartlett, an old-time jeweler, died re-cently in this town after a residence of nearlyhalf a century. He was employed by the lateEdwin Barrows, one of the pioneer jewerels ofthe town; and later worked for F. S. Draper andE. A. Bliss & Co. He went to Meriden with thelast-named concern and helped them establishtheir business, but later returned to North Attle-boro and was employed by Totten Brothers,Cheever, Tweedy & Co. and the H. F. BarrowsCompany.
The T. I. Smith Company factory has been run-ning on a ten-hour schedule recently.
Frank H. Cutler is home from a New Yorkbusiness trip.
S. J. Mandalian is on the road in the interestsof Mandalian & Hawkins.
Lee Higgins is in New York in the interestof Whiting & Davis Company.
Frank W. Bloomer is out on the road for E. I.Franklin Company.
George K. Webster, of the G. K. Webster Com-pany, is enjoying a vacation in Texas.
Mesh bags are in such demand at the Whiting& Davis factory that an all-night gang has beenstarted in that department.
Harry Pierce has returned from New York,where he was representing the T. I. Smith Com-pany.
K. L. Taylor, salesman for Riley & French, hasreturned from a business trip.
Fred Howard is home from a New York bus-iness trip in the interests of F. M. Whiting & Co.Louis E. Freeman was elected to the board of
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electric light commissioners at the recent townelection.
John H. Peckham & Co. are moving into the

shop in the Manufacturers' building made vacantby Bugbee & Niles, who recently moved to Provi-dence. The Peckham concern was formerly lo-
cated on the first floor of the Whitney factory.
Raboni Chapter, R. A. M., was recently insti-tuted with elaborate exercises, and the chartermembership includes many jewelers. Fred I.Gorton is the leading official, and associated withhim are William H. Maintein, Herbert J. Strykerand Charles Parker.
C. A. Whiting has announced that he is tobuild another jewelry factory in Plainville, nextto the one he now occupies. Mr. Whiting intendsto enter the manufacture of a line of goods en-tirely different from that now put on the marketby Whiting & Davis Company. The land has beenpurchased and plans for the new buildings arerapidly nearing completion.
The jewelers recently held a meeting in Memo-rial Hall and were addressed by several mem-bers of the advisory council of the New EnglandManufacturing Jewelers and Silversmiths' Asso-ciation. The subject was the tariff on jewelry.This talk was one of a series being held by theadvisory council in Providence and the Attie-boros.

Modern Factory Building
For Jewelry Manufacturers

Immense New Structure with One Hundred and
Fifty Windows—Equipped with Every Re-
quirement of a Modern Jewelry Factory
Attleboro, March 25.—Maintein Brothers & El-liot and Schofield, Melcher & Schofield havemoved into the new factory in Plainville, Mass.,erected to take the place of the one destroyed byfire, and in which both concerns were located.The new factory affords many facilities for bothconcerns. They will be running in full blast ina few weeks. Since the fire both concerns havebeen occupying inadequate quarters.
The structure is 120 feet long by 37 feet wide,two stories high above the basement, has projec-tions from two sides, and as may be seen fromthe picture, is designed primarily for the purposeof obtaining the maximum amount of light andair, for practically all of the exterior wall spaceis taken up with windows. On the two floorsabove the basement there are approximately isowindows. Then to supplement the lighting andventilating capacity gained from the large numberof windows the roof of the buildings are equippedwith six galvanized iron sky lights made weatherand danger proof by heavy wire glass.
The framework, under floors, finish, and stair-ways will be of various kinds of pine, each varietyspecially selected for the use to which it is to beput. The upper floors are to be of factory maple,which has been found to be most serviceable inbuildings wheres manufacturing is carried on.A powerful sprinkler system has been installedas protection against fire.
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Saart, of the W. H. Saart Company; Harry Clap,
of Harvey Clapp & Co.; Herbert C. Bliss, of Bliss
Brothers; Amos S. Blackinton Jr., of Bates &
Bacon, and Stephen J. Clulee, of the Bay State
Uptical Company. Mr. Saart is chairman of this
committee, and it is planned to take up several
matters of interest to the jewelers.
Arthur A. McRae has returned from a business

trip to the McRae & Keeler factory, at Sher-
brook, Ont.
Cards have been received in Attleboro an-

nouncing the marriage of Miss Roselle Lynch, of
Philadelphia, and George Percy Clap, of Attle-
boro, son of Harvey Clap and New York repre-
sentative of the concern of Harvey Clap.& Co.
Charles L. Barrows, of the Bay State Optical

Company, who is commander of Bristol Corn-
mandery, Knights Templar, was the presiding
officer recently at a big ladies' night celebration
and consecration of the banner. The event was
attended by Grand Commander E. Lafayette
Blair and several other prominent officials of
Massachusetts and Rhode Island.
During a recent windstorm a big skylight was

torn from the Watson & Newell factory and was
deposited in a field several hundred feet away
from the building.
Frank Babbit, of Providence, has entered the

employ of the Standard Button Company.
C. A. Marsh and wife,.of the C. A. Marsh Com-

pany, is spending a short vacation in Bermuda.
The N. C. Wallenthin Company is planning on

enlarging its present floor space in the Snell fac-
tory on County street in order to make room for
increased business.
Alexander Tannder took charge of the New

York office of the F. H. Sadler Company recently.
Charles Nickerson, of the Carter, Qvarnstrom

& Remington sales force, has returned from a
vacation in Maine.
Theodore Parker, of the Smith & Crosby sales

force, is home for a short vacation.
Herbert C. Bliss has returned from a vacation

spent at Pinehurst, N. C.
.W. H. Lyons, of Mansfield, was in charge of

the social affair held recently at the Winthrop
Club, Mansfield.
Leon . M. Flanders, of Providence, formerly

connected with the Providence office of Brad-
street's Mercantile Agency, has purchased an in-
terest in the Allison Manufacturing Company and
has been elected secretary. He has already en-tered upon his new duties.
An attempt was made recently to burglarize the

factory of George H. Roberts & Co., but the rob-
bers were frightened away by the janitor. There
were a number of mesh bags in the plant, and
the visitors would have made a good haul hadthey gained admittance.
James E. Blake, chairman of the park coSnunis-

sion, has started a number of men at work atCapron Park. Extensive improvements are to bemade this year tinder the direction of Mr. Blake.
A raise of 5 per cent has been made in the

wages of the operatives of the Dodgeville and
Hebronville mills in the south part of Attleboro.This raise was in common with that made in allof the mills owned by the Knights in Massachu-
setts and Rhode Island.
William A. Cook, of Fontneau & Cook, who hasbeen in New York undergoing

electrical treatment, in considerably
improved and expects to return to
Attleboro in a short time.
A new pearl concern has started

business in Taunton in the factory
owned by the E. A. Fargo Company.
Fred B. Wilmarth, of the D. F.

Briggs Company, is home from a
short western trip.
Frank H. Sadler is in the south

on a three weeks' vacation.
The Star Jewelry Company, re-

cently organized, has moved into
larger quarters near the Horton
& Angell factory, on Bank street.
George H. Sykes, who was re-

cently operated upon at Boston, is
now entirely recovered and is able
to be at his place of business, a fact
which is very pleasing to many
friends.

Joseph Bloom recently returned from New
York, where he attended the pearl sale. He re-ports a big advance in prices.
Harry E. Clap, of Harvey Clap & Co.; S. M.

Einstein, of the Attleboro Chain Company, andH. E. Sweet, of the R. F. Simmons Company,attended the annual convention of the nationalwholesale jobbers at Philadelphia March 27.
Joseph Finberg was one of the speakers at arecent banquet at the Y. M. C. A. when his silverloving-cup was presented to the track team ofthe association for defeating the Pawtucket team.The following officers have been elected for

the Horton & Angell Relief Association: RoyChurchill, president; Louis Martin, vice-presi-dent; John Towle, secretary; Henry Novack,treasurer. The association recently held a smokerin Barden Hall.
Reuben Sturdy, of Chartley, aged eighty-three,a member of the Sturdy family, died recently athis home in Chartley. For a number of yearshe was a competent jeweler, and worked for

W. A. Sturdy and the J. F. Sturdy & Sons Com-pany in Attleboro Falls.

NORTH ATTLEBORO
North Attleboro, Mass., March 25.—Harry F.

Barrows and others, comprising the H. F. Bar-
rows Company, have been granted a decree by
the Providence county superior court authorizing
them to dissolve the corporation. A partnership
is to be formed.
Nelson Bartlett, an old-time jeweler, died re-cently in this town after a residence of nearlyhalf a century. He was employed by the lateEdwin Barrows, one of the pioneer jewerels ofthe town, and later worked for F. S. Draper andE. A. Bliss & Co. He went to Meriden with thelast-named concern and helped them establishtheir business, but later returned to North Attle-boro and was employed by Totten Brothers,Cheever, Tweedy & Co. and the H. F. BarrowsCompany.
The T. I. Smith Company factory has been run-ning on a ten-hour schedule recently.
Frank H. Cutler is home from a New Yorkbusiness trip.
S. J. Mandalian is on the road in the interestsof Mandalian & Hawkins.
Lee Higgins is in New York in the interestof Whiting & Davis Company.
Frank W. Bloomer is out on the road for E. I.Franklin Company.
George K. Webster, of the G. K. Webster Com-pany, is enjoying a vacation in Texas.
Mesh bags are in such demand at the Whiting& Davis factory that an all-night gang has beenstarted in that department.
Harry Pierce has returned from New York,where he was representing the T. I. Smith Com-pany.
K. L. Taylor, salesman for Riley & French, hasreturned from a business trip.
Fred Howard is home from a New York bus-iness trip in the interests of F. M. Whiting & Co.Louis E. Freeman was elected to the board of
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electric light commissioners at the recent town
election.
John H. Peckham & Co. are moving into the

shop in the Manufacturers' building made vacantby Bugbee & Niles, who recently moved to Provi-
dence. The Peckham concern was formerly lo-cated on the first floor of the Whitney factory.
Raboni Chapter, R. A. M., was recently insti-tuted with elaborate exercises, and the chartermembership includes many jewelers. Fred I.Gorton is the leading official, and associated withhim are William H. Maintein, Herbert J. Strykerand Charles Parker.
C. A. Whiting has announced that he is tobuild another jewelry factory in Plainville, nextto the one he now occupies. Mr. Whiting intendsto enter the manufacture of a line of goods en-tirely different from that now put on the marketby Whiting & Davis Company. The land has beenpurchased and plans for the new buildings arerapidly nearing completion.
The jewelers recently held a meeting in Memo-rial Hall and were addressed by several mem-bers of the advisory council of the New EnglandManufacturing Jewelers and Silversmiths' Asso-ciation. The subject was the tariff on jewelry.This talk was one of a series being held by theadvisory council in Providence and the Attie-boros.

Modern Factory Building
For Jewelry Manufacturers

Immense New Structure with One Hundred and
Fifty Windows—Equipped with Every Re-
quirement of a Modern Jewelry Factory
Attleboro, March 25.—Maintein Brothers & El-liot and Schofield, Melcher & Schofield havemoved into the new factory in Plainville, Mass.,erected to take the place of the one destroyed byfire, and in which both concerns were located.The new factory affords many facilities for bothconcerns. They will be running in full blast ina few weeks. Since the fire both concerns havebeen occupying inadequate quarters.
The structure is 120 feet long by 37 feet wide,two stories high above the basement, has projec-tions from two sides, and as may be seen fromthe picture, is designed primarily for the purposeof obtaining the maximum amount of light andair, for practically all of the exterior wall spaceis taken up with windows. On the two floorsabove the basement there are approximately 150windows. Then to supplement the lighting andventilating capacity gained from the large numberof windows the roof of the buildings are equippedwith six galvanized iron sky lights made weatherand danger proof by heavy wire glass.
The framework, under floors, finish, and stair-ways will be of various kinds of pine, each varietyspecially selected for the use to which it is to beput. The upper floors are to be of factory maple,which has been found to be most serviceable inbuildings where, manufacturing is carried on.A powerful sprinkler system has been installedas protection against fire.
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Solid Gold Watch Cases

HAT can
a jeweler
say or do

to allay a custom-
er's resentment when
the solid gold case of
his watch proves to

%

be merely a "good



enough" commercial
article?
The solid gold watch
case standard of this
country with intel-
ligent consumers as
well as progressive
jewelers is the Key-
stone line.
Identify the Keystone
Trademark with your
store and window
displays of watches.
The KEYSTONE WATCH CASE COMPANY

ESTABLISHED 1853

AS

v SAN FRANCISCO
NEW YORK

PHILADELPHIA
CHICAGO CINCINNATI
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DALLAS

THE

Execution of Murderer of G. Levytansky, of

Laredo—His Accomplice Begins Term of

Life Imprisonment—Important Consolidation

of Wholesale Optical Houses

Dallas, Texas, March 21.—In view of the
numerous violent attacks on members of the
jewelry trade by burglars and thieves, it is grati-
fying to report that the murderers of G. Levy-
tansky have met summary punishment, one being
executed on March 15 and the other condemned
to a term of life imprisonment. A few salutary
lessons of this character may help to check the
wave of crime against the jewelry trade.
A. R. Bailey, of Brenham, Texas, was in Dallas

recently and spent a very busy day calling on
the jobbers.

J. F. Hibbard, of Conroe, Texas, was also
among the recent visitors to the "City of the
Hour."
The business of the Dallas Optical Company

has recently been consolidated with that of F. A.
Hardy & Co., of Chicago. The owners of the
stock of the Dallas Optical Company and the
owners of the stock of F. A. Hardy & Co., of
Chicago, have organized a new company, incor-
porated under the laws of Texas, which will op-
erate under the firm name of F. A. Hardy & Co.
T. V. Murray assumes the position of president
and general manager of the new company, of
which A. M. Rhodes is secretary, each retaining
their stock in the new company, occupying the
same positions that they held for years while
conducting a successful business under the firm
name of Dallas Optical Company.
W. Goodin and wife, of McKinney, Texas, re-

cently spent a day in Dallas and the Houghton-
Reardon Company was among the jobbers who
welcomed the visitors to their offices.
Mr. Matthews, jeweler for T. P. Seastrunk,

Dallas, has been on the sick list for several days,
but a complete recovery is hoped for in a few
days.
The little daughter of D. Wheatley, of Com-

merce, Texas, who has been suffering from an
attack of spinal meningitis, is improving rapidly,
and is now able to sit up.
B. E. Wise, of Ferris, Texas, was a recent

visitor to Dallas.
E. G. Berger, watchmaker for L. E. Sommers,

of this city, has been on the sick list for several
days but is improving rapidly and will doubtless
be able to resume his duties in a few days.
James Mitchell, of Greenville, Texas, was re-

ported ill during the past week.
C. H. I lempel has purchased an interest in the

jewelry business of W. C. Whitlow and the firm
will be known as Hempel & Whitlow. Mr.
Hempel has been connected with the Walton Dry-
goods Company for many years, and while he still
holds stock in the company will not be connected
in an active way, as he will give his time to the
jewelry firm.

J. F. Mills, leading jeweler of Ashdown, Ark.,
was in Dallas recently on business.
R. L. Reese, in the jewelry business at Cor-

sicana, Texas, was also a recent visitor to Dallas.
George W. Cureton, representing the Newall

Manufacturing Company, was in Dallas recently,
accompanied by his wife.
W. J. York, traveling salesman for the Hough-

ton-Reardon Company, spent several days in the
house recently, replenishing his stock, and is now
out on one of his regular trips.

William T. McWhood, representing Marchand
Frebes, of New York, spent several days in
Dallas recently.
W. L. Wigmore, representing the Waltham

Watch Company, spent several days in Dallas
recently and reports business good.

KEYSTONE

Miss Susie Lavender, formerly connected with
the Methodist Publishing Company, has recently
accepted a position with the Houghton-Reardon
Company as assistant bookkeeper.

J. H. Easterling, watchmaker with the H. H.
Hawley Company, was married to Miss Ethel
Horn on March 12. Congratulations are ex-
tended.

J. H. Seay, of Italy, will move his entire stock
to Dallas the last of this month.

II. H. Hawley, president of the H. H. Hawley
Company, recently returned from a four months'
trip.
C. A. Langford, for the past six years with

M. Miesch, of Muskogee, Okla., has accepted a
position with H. Iversen & Co., of Corsicana,
Texas.
Alfred G. Thomas, of Victoria, Texas, offers

twenty-five cents on the dollar. Liabilities about
$4500; assets not known.

J. A. Harris, the popular Elm street jeweler,
is visiting in St. Louis.
Ben Golden, formerly with Hunter & Freeman,

Belton, Texas, will open a repair shop in Calvert,
Texas.
B. F. Collins, for the past six years with Leach

Brothers, of Beaumont, has opened a jewelry
store in Velasce.
R. B. Harris has opened a repair shop in Mid-

lothian, Texas.
H. J. Tobler has accepted a position as head

watchmaker with George E. Flynt, of Mineola,
Texas.
The following out-of-town jewelers visited the

different wholesale houses recently: J. H. Seay,
Italy; Ben Golden, Calvert; Wess Goodin, Mc-
Kinney; A. Weatherford, Plano; R. B. Harris,
Midlothian; R. L. Russell, Farmersville; T. M.
McKinney, Wills Point; M. W. Walker and F. E.
Lawrence, of Waxahachie; H. J. Tobler, Mineola;

W. I. Brittain, Grand Prairie, Texas.

SAN FRANCISCO

Murderer of Jeweler Pays the Death Penalty.

Victim Lured Into Cellar and Slain with a

Hatchet

San Francisco, Cal., March 23.—A fire occurred

in the factory of J. 0. Belles, of 324 Post street,

San Francisco, on Wednesday, March 6. The

fire department responded very promptly and had

the fire under control before it was able to do

any great damage.
The jury found John S. Rogers guilty on March

12 for the killing of Benjamin Goodman on No-

vember 21, 1911, and he was sentenced to be

hanged on March 16. Mr. Goodman was em-

ployed by the Brilliant Jewelry Company as an

outside salesman. Rogers lured him into the

cellar of one of the local commission houses,
striking him on the back of the head with a
hatchet.
Leon Carrau, of the well-known wholesale

jewelry firm of Carrau & Green, will sail on the
steamship Serria with his family for Honolulu.
Mr. Carrau intends to stay in Honolulu until he
is completely rested from his strenuous work dur-
ing the Christmas rush.

J. P. Alverson, of Tulare, Cal., was in town
last week replenishing his stock. Mr. Alverson
was very well satisfied with the results from his
Christmas and spring trade.
A. Armer, of the well-known firm of Lehr-

berger, Armer & Co., returned from an extended
northern trip and is highly elated over the large
amount of orders given by the retail jewelers.

William Stammers, of Selma, Cal., found it
necessary to visit the wholesale jewelers to re-
plenish his stock.
C. J. Giant, of Vallejo, Cal., was seen buying

some very nice bills among the wholesalers.
F. Abendroth, of 342 Washington street, Port-

land, Ore., visited San Francisco with a large
number of delegates from Washington to select
a site for their building at the "Panama Pacific
International Exposition" in the year 1915.
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at Kansas City, Mo. On our determining the
identity of the thieves the Kansas City police,
at our request, arrested Danny Brown and George
Seymour. Brown, owing to lack of positive
identification, was released. Seymour, against
whom there was no stronger evidence of identi-
fication than against Brown, was tried, however,
for picking pockets, was convicted and sentenced
to seven years in state's prison. We assisted in
the prosecution of Seymour by furnishing his
record, etc., and, as a result, his is the first state's
prison sentence ever given in Kansas City for
picking pockets. We endeavored, but unsuccess-
fully, to bring about the restoration of the stolen
goods or their equivalent to the member.

April 21, 1911, a trunk, the property of Joseph
Fahys & Co. (member), Chicago, Ill., containing
gold watch cases, was stolen from an express
wagon by a thief whose identity we have been
unable to establish. A circular, offering a reward
for the arrest and conviction of the thief or
thieves, and minutely describing the stolen cases.
was distributed broadcast, without result to date.

April 26, 1911, Norman L. Strauss, member of
the firm of Strauss & Strauss (members), New-
ark, N. J., entered the retail jewelry store of Ed-
ward Alberti, Chicago, Ill., where be was con-
fronted by several hold-up men in the act of
plundering the store, and was robbed of his two
sample cases. For this crime the Chicago police,
with our assistance, on April 26, 191I, arrested
Martin Thorsen; May 3, 1911, Albert Humphreys,
and on September 14, 1911, Edward Snell. A
number of other thieves suspected of being con-
cerned in this attack were arrested, but subse-
quently released. On January 20, 1912, Thorsen
and Humphreys were convicted and sentenced to
life imprisonment in the Illinois state penitentiary.
Snell, owing to insufficient evidence to convict,
was released. The identity of several others con-
cerned in this attack has been established. They
have been indicted and, in the event of their ar-
rest, will be vigorously prosecuted. No trace of
the stolen goods has yet been obtained.
May r5, igrr, a sample trunk, the property of

M. A. Eiseman & Brother (members), Chicago,
while in a hotel at Deadwood, S. D., was

stolen. Investigation by us developed that the
theft was committed by William Pierce and Bert
Kercheral, hotel employees. We secured their
arrest at Omaha, Neb., on June 8, 1911, and
extradition to Deadwood, S. D., where, on Sep-
tember 19, 1911, Pierce was convicted and sen-
tenced to an indeterminate term in the South
Dakota state penitentiary. Kercheral was fined
$30, which he paid, and was released. A quantity
of the stolen jewelry was recovered.
June 27, 191r, two trunks containing solid

silverware, the property of the Roger Williams
Silver Company (members), New York City,
were stolen from the lobby of their building,
where they had been placed awaiting shipment.
Our investigation indicated that several building
employees were responsible for the theft and, on
July II, 1911, we caused the arrest of Michael P.
Diehl. Louis Siegel and Louis Schneider, building
employees, and Joseph Schwartz, an ex-convict.
We were unable to secure sufficient evidence with
which to convict them, and they were released
from custody. Through an informant it was
learned that the stolen property was in the hands
of an innocent party, who voluntarily returned
it to the Jewelers' Protective Union.
October 25, 7911, W. C. Barry, a member of the

firm of Barry & Co. (members), Newark, N. J.,
instructed his carrier to deliver three sample
cases to a retail store, where Mr. Barry was to
meet him. The employee took the two cases with
him and left the third in the lobby of the hotel,
supposedly in the care of the head porter, and on
his return found it had been stolen. We de-
termined that the theft was witnessed by two
carriers, and although we have secured a descrip-
tion of the thief, we have been unable to de-
termine his identity. A circular, containing com-
plete description of the stolen jewelry, was issued
and distributed to all pawnbrokers, police officials,
etc., without result to date.
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DALLAS

Execution of Murderer of C. Levytansky, of

Laredo—His Accomplice Begins Term of

Life Imprisonment—Important Consolidation

of Wholesale Optical Houses

Dallas, Texas, March 21.—In view of the
numerous violent attacks on members of the
jewelry trade by burglars and thieves, it is grati-
fying to report that the murderers of G. Levy-
tansky have met summary punishment, one being
executed on March 15 and the other condemned
to a term of life imprisonment. A few salutary
lessons of this character may help to check the
wave of crime against the jewelry trade.
A. R. Bailey, of Brenham, Texas, was in Dallas

recently and spent a very busy day calling on
the jobbers.

J. F. Hibbard, of Conroe, Texas, was also
among the recent visitors to the "City of the
Hour."
The business of the Dallas Optical Company

has recently been consolidated with that of F. A.

Hardy & Co., of Chicago. The owners of the
stock of the Dallas Optical Company and the
owners of the stock of F. A. Hardy & Co., of
Chicago, have organized a new company, incor-
porated under the laws of Texas, which will op-
erate under the firm name of F. A. Hardy & Co.
T. V. Murray assumes the position of president
and general manager of the new company, of
which A. M. Rhodes is secretary, each retaining
their stock in the new company, occupying the
same positions that they held for years while
conducting a successful business under the firm
name of Dallas Optical Company.
W. Goodin and wife, of McKinney, Texas, re-

cently spent a day in Dallas and the Houghton-
Reardon Company was among the jobbers who
welcomed the visitors to their offices.
Mr. Matthews, jeweler for T. P. Seastrunk,

Dallas, has been on the sick list for several days,
but a complete recovery is hoped for in a few
days.
The little daughter of D. Wheatley, of Com-

merce, Texas, who has been suffering from an
attack of spinal meningitis, is improving rapidly,
and is now able to sit up.
B. E. Wise, of Ferris, Texas, was a recent

visitor to Dallas.
E. G. Berger, watchmaker for L. E. Sommers,

of this city, has been on the sick list for several
days but is improving rapidly and will doubtless
be able to resume his duties in a few days.
James Mitchell, of Greenville, Texas, was re-

ported ill during the past week.
C. H. Hempel has purchased an interest in the

jewelry business of W. C. Whitlow and the firm
will be known as Hempel & Whitlow. Mr.
Hempel has been connected with the Walton Dry-
goods Company for many years, and while he still
holds stock in the company will not be connected
in an active way, as he will give his time to the
jewelry firm.

J. F. Mills, leading jeweler of Ashdown, Ark.,
was in Dallas recently on business.
R. L. Reese, in the jewelry business at Cor-

sicana, Texas, was also a recent visitor to Dallas.
George W. Cureton, representing the Newall

Manufacturing Company, was in Dallas recently,
accompanied by his wife.
W. J. York, traveling salesman for the Hough-

ton-Reardon Company, spent several days in the
house recently, replenishing his stock, and is now
out on one of his regular trips.
William T. McWhood, representing Marchand

Frebes, of New York, spent several days in
Dallas recently.
W. L. ' Wigmore, representing the Waltham

Watch Company, spent several days in Dallas
recently and reports business good.

E KEYSTONE

Miss Susie Lavender, formerly connected with
the Methodist Publishing Company, has recently
accepted a position with the Houghton-Reardon
Company as assistant bookkeeper.

J. H. Easterling, watchmaker with the H. H.
Hawley Company, was married to Miss Ethel
Horn on March 12. Congratulations are ex-
tended.

J. H. Seay, of Italy, will move his entire stock
to Dallas the last of this month.

II. H. Hawley, president of the H. H. Hawley
Company, recently returned from a four months'
trip.
C. A. Langford, for the past six years with

M. Miesch, of Muskogee, Okla., has accepted a
position with H. Iversen & Co., of Corsicana,
Texas.

Alfred G. Thomas, of Victoria, Texas, offers
twenty-five cents on the dollar. Liabilities about
$4,500; assets not known.

J. A. Harris, the popular Elm street jeweler,
is visiting in St. Louis.
Ben Golden, formerly with Hunter & Freeman,

Belton, Texas, will open a repair shop in Calvert,
Texas.
B. F. Collins, for the past six years with Leach

Brothers, of Beaumont, has opened a jewelry

store in Velasce.
R. B. Harris has opened a repair shop in Mid-

lothian, Texas.
H. J. Tobler has accepted a position as head

watchmaker with George E. Flynt, of Mineola,

Texas.
The following out-of-town jewelers visited the

different wholesale houses recently: J. H. Seay,

Italy; Ben Golden, Calvert; Wess Goodin, Mc-

Kinney; A. Weatherford, Plano ; R. B. Harris,

Midlothian; R. L. Russell, Farmersville; T. M.

McKinney, Wills Point ; M. W. Walker and F. E.

Lawrence, of Waxahachie; H. J. Tobler, Mineola;

W. I. Brittain, Grand Prairie, Texas.

SAN FRANCISCO

Murderer of Jeweler Pays the Death Penalty.

Victim Lured Into Cellar and Slain with a

Hatchet

San Francisco, Cal., March 23.—A fire occurred

in the factory of J. 0. Belles, of 324 Post street,

San Francisco, on Wednesday, March 6. The

fire department responded very promptly and had

the fire under control before it was able to do

any great damage.
The jury found John S. Rogers guilty on March

12 for the killing of Benjamin Goodman on No-

vember 21, 1911, and he was sentenced to be

hanged on March 16. Mr. Goodman was em-

ployed by the Brilliant Jewelry Company as an

outside salesman. Rogers lured him into the

cellar of one of the local commission houses,
striking him on the back of the head with a
hatchet.
Leon Carrau, of the well-known wholesale

jewelry firm of Carrau & Green, will sail on the
steamship Serria with his family for Honolulu.
Mr. Carrau intends to stay in Honolulu until he
is completely rested from his strenuous work dur-
ing the Christmas rush.

J. P. Alverson, of Tulare, Cal., was in town
last week replenishing his stock. Mr. Alverson
was very well satisfied with the results from his
Christmas and spring trade.
A. Armer, of the well-known firm of Lehr-

berger, Armer & Co., returned from an extended
northern trip and is highly elated over the large
amount of orders given by the retail jewelers.

William Stammers, of Selma, Cal., found it
necessary to visit the wholesale jewelers to re-
plenish his stock.
C. J. Giant, of Vallejo, Cal., was seen buying

some very nice bills among the wholesalers.
F. Abendroth, of 342 Washington street, Port-

land, Ore., visited San Francisco with a large
number of delegates from Washington to select
a site for their building at the "Panama Pacific
International Exposition" in the year 1915.
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at Kansas City, Mo. On our determining the
identity of the thieves the Kansas City police,
at our request, arrested Danny Brown and George
Seymour. Brown, owing to lack of positive
identification, was released. Seymour, against
whom there was no stronger evidence of identi-
fication than against Brown, was tried, however,
for picking pockets, was convicted and sentenced
to seven years in state's prison. We assisted in
the prosecution of Seymour by furnishing his
record, etc., and, as a result, his is the first state's
prison sentence ever given in Kansas City for
picking pockets. We endeavored, but unsuccess-
fully, to bring about the restoration of the stolen
goods or their equivalent to the member.

April 21, 1911, a trunk, the property of Joseph
Fahys & Co. (member), Chicago, Ill., containing
gold watch cases, was stolen from an express
wagon by a thief whose identity we have been
unable to establish. A circular, offering a reward
for the arrest and conviction of the thief or
thieves, and minutely describing the stolen cases,
was distributed broadcast, without result to date.

April 26, 1911, Norman L. Straus, member of
the firm of Strauss & Strauss (members), New-
ark, N. J., entered the retail jewelry store of Ed.
ward Alberti, Chicago, Ill., where he was con-
fronted by several hold-up men in the act of
plundering the store, and was robbed of his two
sample cases. For this crime the Chicago police,
with our assistance, on April 26, 1911, arrested
Martin Thorsen; May 3, 1911, Albert Humphreys,
and on September 14, 1911, Edward Snell. A
number of other thieves suspected of being con-
cerned in this attack were arrested, but subse-
quently released. On January 20, 1912, Thorsen
and Humphreys were convicted and sentencea to
life imprisonment in the Illinois state penitentiary.
Snell, owing to insufficient evidence to convict,
was released. The identity of several others con-
cerned in this attack has been established. They
have been indicted and, in the event of their ar-
rest, will be vigorously prosecuted. No trace of
the stolen goods has yet been obtained.
May 75, 1911, a sample trunk, the property of

M. A. Eiseman & Brother (members), Chicago,
Ill., while in a hotel at Deadwood, S. D., was
stolen. Investigation by us developed that the
theft was committed by William Pierce and Bert
Kercheral, hotel employees. We secured their
arrest at Omaha, Neb., on June 8, 1911, and
extradition to Deadwood, S. D., where, on Sep-
tember 19, 1911, Pierce was convicted and sen-
tenced to an indeterminate term in the South
Dakota state penitentiary. Kercheral was fined
$30, which he paid, and was released. A quantity
of the stolen jewelry was recovered.
June 27, 1911, two trunks containing solid

silverware, the property of the Roger Williams
Silver Company (members), New York City,
were stolen from the lobby of their building,
where they had been placed awaiting shipment.
Our investigation indicated that several building
employees were responsible for the theft and, on
July Is, 1977, we caused the arrest of Michael P.
Diehl. Louis Siegel and Louis Schneider, building
employees, and Joseph Schwartz, an ex-convict.
We were unable to secure sufficient evidence with
which to convict them, and they were released
from custody. Through an informant it was
learned that the stolen property was in the hands
of an innocent party, who voluntarily returned
it to the Jewelers' Protective Union.
October 25, 1911, W. C. Barry, a member of the

firm of Barry & Co. (members), Newark, N. J.,
instructed his carrier to deliver three sample
cases to a retail store, where Mr. Barry was to
meet him. The employee took the two cases with
him and left the third in the lobby of the hotel,
supposedly in the care of the head porter, and on
his return found it had been stolen. We de-
termined that the theft was witnessed by two
carriers, and although we have secured a descrip-
tion of the thief, we have been unable to de-
termine his identity. A circular, containing com-
plete description of the stolen jewelry, was issued
and distributed to all pawnbrokers, police officials,
etc., without result to date.
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EE always carry in   stock a
large assortment of handsome mounted diamond pieces and

are pleased to send selection packages to the trade. We take pride in
making up fine pieces to order and have recently made up some very
elaborate designs. Let us hear from you when you have a call for something ofthis kind. Designs submitted and estimates given. Our Trade-Mark "The Rose"on every article is a guarantee of quality and satisfaction, whether on moderatepriced articles or the finest mounted diamond piece.
Fraternal Goods
Our Specialty HENRY FREUND ei BRO• Watches, Jewelry

"Sellers Qf Sellers" 71 Nassau St., NEW YORK

0195, Moose

LEAP YEAR OPPRINCIS 

0188, Elk 0187, F. 0. E. 0194, Masonic

j11011011■

0199, B. of R. T. 0198, 0. R. C. 0191, B. of L. F. & E. 0184, Jr. 0. U. A. M.
$5.00 Each (Keystone Key). All above are 10 karat gold, guar-anteed. Come in all popular orders. Best value ever offered to the trade.Send your business card for our emblem and 14 karat ring catalogue.

0197, K. of P.

0192 Maccabees

0186, K. of C.

0201, W. O. W.

01%, Odd Fellows

0193, M. W. of A.

L. W. RUBENSTEIN N54E MAIDEN IDYENOL AR NKE

OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repairwork
of all kinds executed
by skilled workmen.
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Easter Styles in Jewelry

A Marked Feature is Fringe-like Form—Swinging Gems for Earrings—Egypt-
ian Design and Taffeta

A most lavish display of handsome jewels is to
be seen in all the fashionable jewelry shops, and

the wonderful array of new designs promises to

make the coming Easter season one of unusual
interest to the up-to-date woman.
The latest style in jewels shows a decided

trend toward the revival of the antique forms
and colorings that all the arts and crafts have so
widely advocated this year. The ancient master-
pieces of the jeweler's art from the Egyptian,
Greek and Roman epochs, the much-bejeweled
work of the renaissance and cameos from the
time of the first empire, will serve as models for
the art jewelers of today, the designs of some
of the newest pieces being remarkable adapta-
tions of renowned period styles.
The most marked feature, and one that is

noticed on the great majority of ornaments for
personal adornment, is the predominance of the
hanging and fringe-like forms. Whole jewels
will be composed of these dainty little dangling
objects, while pieces of more solid jewelry will

have tasseled decorations suspended from the
lower edge.

Fashion in Earrings

Earrings must, most particularly, resemble
fringes or tassels to be correct for Easter wear.
These jewels, always fascinating, are now made
more bewitching than ever by the scintillating
lights from the swinging gems, for the more
easily they move with the changing position of
the wearer's head, the more attractive they
become.
When selecting a pair of earrings from among

the quantities of magnificent jewels now to be
seen in the leading shops, judge of the pendant's
right to recognition as a fashionable model by
its propensity for swinging. Hold the earrings
up in your fingers, by the top part, watching the
tiny joints to see if they pivot and swing with-
out a hitch, for if they do, you are assured of
a most captivating jewel, and one that is to be
in the height of fashion this coming season.
A jewel must be up to date nowadays to be

worn by the best dressers, for a jewel of a year
ago will mar this season's most fashionable cos-
tume. To have the whole effect spoiled by the
use of an out-of-date piece of jewelry is unnec-
sary, when attention to this detail will enhance
the beauty of the simplest gown, and an already
handsome costume, worn with carefully chosen
jewels, will be surprisingly beautified.
Take to your modiste some particularly at-

tractive jewels that are to be in vogue this spring,
and see what a wonderful creation she will evolve
for you, for jewels are an inspiration to a true
artist. Or give to your favorite jeweler some
material from your new gown, with a description
and its color scheme, and have him suggest the
most apropriate gems .and style of setting for
your jewels. Great satisfaction will be the re-
sult in their case, and never the disappointment
that is experienced when jewels you adore and
gowns you admire do not agree.

Ancient Egyptian Design

For wear with the new dark-colored taffetas
there can be found nothing quite so charming as
the jewels of ancient Egyptian design now in
vogue. With a taffeta suit, or frock of deep
blue, a long chain, with links of enameled lotus
flowers, would be appropriate for wear in the
morning. For afternoon, with a more elaborate
gown of taffeta, a set of necklace and earrings
to match, in red, green and blue, the colors the
clever Egyptians knew so well how to combine,
would be just the right jewelry to wear.
Jewels are shown patterned in design and col-

oring after the masterpieces from Egypt. An

oval-shaped pendant is formed of a dark shade
of oxidized silver and cloisonné enamel work.
The color of some larger pieces of enamel is a
deep, rich blue, and smaller enamels in the
border are in shades of green.

A Dainty Pendant

A lotus flower pendant is most effective when
worn on a necklace formed of enameled lotus
buds in color to match the pendant. Four small
petals are of white, with petals at either side
of a golden yellow, and three large petals of
very dark red. The background and walls of
metal dividing the enamels are fine gold, giving
a glow of warm color to this handsome piece.
Some novel rings are formed of chrysoprase

and malachite, set in rings of gold. One is a
signet ring, with a chrysoprase engraved in
Egyptian hieroglyphics and asps and globe, so
often found in the decoration of ancient
Egyptian ornaments. The sides of the ring are
enameled in colors to blend with the vivid green
stone.
A second ring is of polished malachite in the

form of a scarab. A scarf pin has also been
seen, with a scarab carved in onyx, and mounted
in a frame of gold. The Sphinx-head scarf pin
is formed of jade, and the other pin is an en-
graved cornelian, a dull red stone that is of the
agates most favored this spring.

Gold Work After Greek Models

The daintiest and most charming jewelry im-
aginable is the fine gold work made after Gre-
cian models. It typifies the most perfect form
of fringed jewelry, and leads the style in this
mode. Necklaces of gold beads and bugles are
most appropriate for a debutante, and, for after-
noon wear, with a white frock, what could look
more fresh and enchanting? A necklace, with a
pendant set with an ivory cameo, is a beautiful
example of Greek jewelry in the same style of
workmanship. The delicately carved cameo is
surrounded with pearls and gold wire filigree.
The fringe and necklace are set with large pearls
of remarkable luster. The Greeks were great
admirers of pearls, and used them to the best
advantage with their marvelous gold jewelry.
Two earrings of gold filigree are both of

quaint and intricate design. The work on these
pieces is exceptionally fine, the gold wire used
in forming them being very minute. To a bru-
nette the color of this gold filigree jewelry is
especially becoming.

Lavish Use of Gems

For semidress occasion or informal wear the
rough-cut gems look well. Semiprecious stones,
mounted in square-shaped frames, make some
of the admired jewels that are worn at teas and
afternoon concerts this spring. The Romans
formed wonderful jewelry with heavy gold and
rough,cut stones, and it is their work that the
modern designers are using as models for jewels
in this much-favored type. One bracelet is of
plaques of gold set with lapis-lazuli, worn with
a neckband to match. This set is very effective.
For the evening, when the beautiful colors of

some of the most exquisite gems are lost in the
artificial light, diamonds reign supreme. The
lavish use to which these brilliant gems were put
during the reign of Louis XVI has been one of
the strongest recommendations for the use of
jewelry of that period as models for the artistic-
jewelry makers of today. The gorgeous jewels,
encrusted with diamonds, which have been so
popular through this gay winter, will still hold
favor for evening wear this spring. Diamonds
and pearls combined, and set in platinum, will be
found in any article for personal adornment,
from the large hair ornaments to the smallest
brooch. Some earrings are of this combination,
and are particularly appropriate for wear at in-
formal afternoon affairs, or for full dress in the
evening.
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Shawl Pins Like Old Brooches

Throughout the coming spring the new fashion
in drapery effects in gowns and the graceful fichu
will hold sway, and in consequence the use of the
old-fashioned shawl pin has been revived. New
designs, of course, are provided for the wearer
today, but they are, in form, essentially the same
pins used by the Romans to fasten their togas,
and they resemble the brooches our grand-
mothers wore on their cashmere shawls. The
new patterns are circular, and decorated with
gems or enamel, or they are formed entirely of
gold and silver. One recently examined is of
gold, one of silver filigree, and the third is made
of platinum, set with pearls. They are especially
designed for use on the new scarfs, and the open
character of the metal work allows the soft ma-
terial to show from beneath, which sets the jewel
off to wonderful advantage.

Cameos Again in Favor

A motif in the new jewelry that has won in-
stant recognition is the cameo. Most beautiful
jewels, of all descriptions, are made to frame
these delicate carvings. Rings, bracelets, pen-
dants, earrings and necklaces are evolved with
cameos as the central idea. Many soft stones
are used on which to carve heads or figures, but
the greatest number are made of ivory, crystal,
shell and onyx.

Quantities of semiprecious stones are being
used on the new jewelry. They give color and
interest to the most unpretentious metal back-
ground, and it is their wondrous range of color
that assures their being used by the artistic
jewelry-makers. The agates are especially popu-
lar, chalcedony and chrysoprase, onyx and come-
lian leading the long list. Then come Mexican
opals and opal matrix, zircon, malachite, coral,
topaz, turquoise, amethyst-quartz, pink and green
tourmaline, and numberless other semiprecious
stones, in a riot of color, with the pale, delicate
shades of moonstone, baliotus shell and seed
pearl affording a relief in the gorgeous array.
Not for years have jewels been so entirely cap-

tivating as they are this season, and now each
individual taste can be easily satisfied, for the
choice offered is as wide and as remarkably
varied as the supply of artistic jewelry is un-
limited.

Bracelets Still in Favor

Though Paris is throwing out many hints
about long sleeves, most of the new summer
frocks and blouses are being made with sleeves
just covering the elbow, and this means that
bracelets will continue in vogue. The long sleeve
to the wrist is always the doom of the bracelet,
and jewelers are delighted that the cool, dainty
elbow or three-quarter sleeve retains its hold on
feminine favor. Ankle bracelets, which have had
quite a favor this winter, are worn now with
dancing slippers and with the high-heeled mules
that accompany charming negligees, but the
fancy of high-buttoned boots for dress as well
as street wear has banished the ankle bracelet to
some extent.
Handbags are much daintier and gayer affairs

than they were a few seasons ago, when staid,
sober leather bags were carried with all street
costumes. Now my lady's handbag is a very
frivolous affair indeed, and is as richly oriental
in style—if it is modish—as her jewelry. Four
styles of handbags, all hailing from Paris, are
shown in the sketch that heads this talk. A
very popular and beautiful one is of cream
and rose tapestry brocade on a jeweled frame,
and is trimmed with silk fringe. The cordeliere
handle is a fine gold chain set with pearls. The
upper bag on the right is an Egyptian affair,
wrought with beads. The handle is made of six
strands of small beads twisted in rope style.
The lower bag at the left is a new metal mesh
bag in a ball mesh pattern with an oval frame
righly jeweled. On the right is an embroidered
bag in Egyptian design trimmed with crystal
fringe.
With the shopping costume of mohair or wool

mixture is carried a smart wallet purse of buffed
calf or morocco, with flat fittings inside and a
handsome clasp of oriental design. These flat
wallets are provided with flat inside fittings and
vanity belongings of matching leather.
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Always Pioneers
When we established our business
nearly fifty years ago we determined
to gain the confidence of the jewelry
trade by fair dealing, correct goods
and reasonable prices.

OUR PRESENT SUCCESS attests
the fact that we have adhered rigidly
to our original policy.

Today we are THE LARGEST
DEALERS IN THE COUNTRY
in precious, semi-precious and im-
itation stones, with branch offices in
America at Providence, R. I. ; in
Europe at Paris, Amsterdam, Gab-
lonz and Oberstein.

ALBERT LORSCH & CO., Inc.
Lorsch Building, 37-39 Maiden Lane

NEW YORK
Providence Office N. Y. 'Phone

131 Washington St. 2161 and 2 John

FAIR
DEALING

Reconstructed RUBIES
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WHITE SAPPHIRES

REGENT SAPPHIRES

AMETHYSTS

TOPAZ

GARNETS

Also all other semi-
precious and imitation
stones.

Imitation Oriental
PEARL STRINGS and
NECKLACES

CORAL
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PRICES
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Annual Meeting New England Watchmakers'

Club—Trade Visitors in Large Numbers In-

dicate Seasonable Activity—Jewelry Clerk

Frustrates Female Pennyweighter

Boston, March 25.—The New England Watch-

makers' Club recently met at the Franklin Union

building, corner of Appleton and Berkeley streets,

Boston. An illustrated lecture was given by Rich-

ard W. Sears, who is an expert photographer of

the Boston American, on "A Newspaper Photog-

rapher's Experience." The lecture was very in-

teresting and enjoyed by all. The club elected

new officers and transacted other business that

came up before the meeting. The new officers

are: President, J. Charles Steves; vice-president,

Thomas F. Proctor; treasurer, Leroy E. Nichols;

secretary, Emil G. Schindler. The board of di-

rectors are E. A. Safford, D. A. Genchat, C. J.

Steves, W. H. Taylor, F. S. Lovejoy, T. F. Proc-

tor, C. S. Ramsdell, R. S. Lohner, 0. S. De Lara,

Theo. P. Pratt, L. E. Nichols, E. G. Schindler, J.

Freistadter, Charles S. Keach and Joseph

Emanuels.
Some of the recent buyers in town were J. F.

Safford, Farmington; D. W. Coffey, Berlin; H. L.
Seavy and 0. M. Ayers, Dover ; F. P. Fiske, Ep-
ping; A. F. Grimes, Peterboro; W. W. Brown,
Littleton; E. E. Stratton, Hinsdale; George H.
Woodbury, Newport; F. A. Fowle, Peterboro;
M. P. Foss, Pittsfield, N. H. A few from Maine
were George F. Spring, Portland ; H. 0. Spencer,
Caribou; Ross Brothers, Calais; S. L. Rogers and
W. H. Blacar, Bangor ; Adams Brothers, Auburn,
and J. E. Stephens, Rumford Falls. C. L. M.
bugbee, Newport, and John Kelso, Providence,
R. I., were also recent visitors to Boston.
Some of the recent buyers in Boston from sur-

rounding towns and cities were D. J. Sullivan and
Charles E. Woodworth, New Bedford; M. A.
Albertson and Robert Burrows, Lawrence; A. C.
Tucker, Whitman; H. S. Hewitt and Loring
Smith, Brockton; L. J. Eno and J. F. Osborn,
Haverhill; C. S. Baker and Starr C. Hewitt,
Salem; H. E. Wheeler and C. L. Barnard, Mil-
ford; Walter Cook, Natick; J. A. Filion and
J. F. Montminy, Lowell; W. L. Swap, P. J. • Mc-
Eneary and G. A. Schmidt, Lawrence; John A.
Williams, Canton and Joseph Lajoie and R. A
Lohnes, Worcester.
B. Crosby has opened a salesroom at 373 Wash-

ington street, Boston, in room 28, where he will
do a general wholesale business in jewelry, nov-
elties, etc.
The Boston Diamond Cutting Company, at 387

Washington street, in the Washington building,
rooms 813 and 814, has moved to 417 of the same
building, where it will do only trade cutting and
repairing of diamonds, having discontinued its
salesroom.
The Boston Metal Dial Company has opened

up a business at 373 Washington street, in the
Jewelers' building, room 63A, with F. W. Rug-
gles manager. This new firm will make a spe-
cialty of cleaning, replating and repainting all
kinds of metal watches, small clocks and gauge
dials. Special names and emblems painted upon
all kinds of dials and special metal dials will be
made to order.
F. W. Ruggles is well known among the trade,

having been watchmaker for Robbins, Appleton
& Co., when they were in the Jewelers' building,
-for over eighteen years.

Carl D. Smith, of Smith-Patterson Company,
accompanied by his wife, sailed from New York
on the George Washington for a two months'
tour of the principal cities of Europe.
Charles A. Orcutt, a clerk in the jewelry store

of Hodgson, Kennard & Co., saved his employer
from the loss of a $175 ring recently. A woman
went to the store ostensibly to have a ring re-
paired. After having settled the matter, she
asked to see some of the custom rings. He placed
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a tray of diamonds before her, and then his
attention was called to another part of the store.
When his back was turned, it is alleged, the
woman substituted a paste ring for a genuine dia-
mond. The genuine articles lock in the tray, and
the moment Orcutt glanced at the tray he noticed
that something was wrong. He went to the back
of the store and advised his employer to call up
the police. The woman was arrested.
John Kelso, of Providence, R. I., was a recent

visitor in Boston.
George Beiderhase, representing the Alvin

Manufacturing Company, of New York, visited
the Boston office recently. F. S. Sherry is man-
ager of the office in the Jewelers' building.
Edmund H. Hurst, who was confined to his

home for several days with tonsilitis, is back to
business again.
The bowling team of the Ripley-Howland Man-

ufacturing Company defeated the Adams & Leigh-
ton team, of 364 Washington street, by fifty pins.
A. E. Myers, ix Hanover street, is enjoying a

vacation in Cuba at the home of his sister, Mrs.
E. A. Cowan.
A. Anderson, of Merchants' row, one of Bos-

ton's oldest watchmakers, is back to work again.
He has been absent six weeks.

J. C. Batchelder, of the Smith-Patterson Corn-
pany, was in New York recently, buying an ex-
tensive line of glass and silverware for the spring
season.
F. S. Thompson, of Gloucester, was a recent

visitor in Boston.
R. B. Johnson, of Waltham, was a recent vis-

itor, calling on the trade and attending the recent
auto show.
H. R. Miller and H. McParthlin, of South

Framingham, were recent visitors in Boston.
The E. Howard Clock Company recently in-

stalled a special interior clock for the Army and
Navy Young Men's Christian Association build-
ing at Newport, R. I.
George Linden, of the Smith Silver Company,

Meriden, Conn., was recently in this city, calling
on the trade.
Miss Florence Handy and Miss Nancy Publi-

cover, clerks in the Smith-Patterson Company's
diamond department, have gone on vacations,
Miss Handy to Pennsylvania and Miss Publi-
cover to New York.
George Holden, representative of Joseph Fahys

& Co., visited the Boston office recently on his trip
through New England.

PHILADELPHIA

Advent of Spring Infuses Life Into Business
Situation—Annual Meeting of National
Wholesale Jewelers' Association Brings to
Town Large Number of Trade Visitors

The sudden and much-desired change in climatic
conditions has infused considerable life into the
local business situation. Quite a number of out-
of-town visitors were seen among the wholesale
trade last month, and purchasing was on a more
liberal scale than since the beginning of the year.
The chief trade event of the past week was the

annual convention of the National Wholesale
Jewelers' Association, which was held at the
Bellevue-Stratford on March 26, 27 and 28. Over
one hundred jobbers from different parts of the
country attended the meeting, and many matters
of interest were discussed and acted upon. A
most enjoyable social feature was a banquet ten-
dered to the visiting members of the association
by The Keystone Watch Case Company.
F. B. Wallen, the enterprising jeweler of Cam-

den, N. J., made a trip to Providence and other
New England points recently. He was much in-
terested in an inspection of the jewelry factories,
and attended the dinner given by the New Eng-
land Manufacturing Jewelers and Silversmiths'
Association.

J. Keller, 9 South Sixtieth street, has been
making extensive alterations. His business hav-
ing outgrown the place, it was necessary to

install additional machinery. The repair shop is
being refitted with new machinery in the shape of
an electric lathe and other machinery to replace
that which has become worn.
The Matz Brothers Company, manufacturing

jewelers at III South Eighth street, now have
in their employ an extra force of men for the
purpose of installing new machinery after the
shop and office have been thoroughly renovated.
The growth in their business has necessitated
more machinery, and consequently the shop will
have to be enlarged accordingly to accommo-
date it.
D. V. Brown, 740 Sansom street, optician, has

returned home after a most delightful and bene-
ficial trip to Florida. Mr. Brown is president of
the Sansom Street Business Men's Association,
and now that he has returned there will be a
meeting of the association to proceed with plans
for the erection of the Seventh and Eighth street
arches on Sansom street.
Nathan Halpert, jeweler at 754 Sansom street,

recently suffered a loss of about $5oo, which was
the extent of damage done to machinery during
a fire which occurred last month from crossed
electric wires. Several men were thus thrown
out of employment for a few days until the dam-
aged machinery could be replaced with new.

Alfred F. Steinmetz was appointed receiver on
March 20 for Michael E. Levey, 3 South Sev-
enth street, a petition in bankruptcy having been
filed against the latter on March 18. The peti-
tion stated that Mr. Levey had committed an act
of bankruptcy by the admission in writing that
he was unable to pay his debts and his willingness
to adjudge to bankruptcy. The receiver was
given authority to inventory, appraise and dis-
pose of the goods after due notice to credit.
William Limker, president of Davis & Galt, of

this city, who mourned the loss of his father by
death six weeks ago, has suffered another serious
bereavement in the death of his mother, Mrs.
Margaret Limker, which occurred recently.
On April I the Fox Optical Company will move

into its new quarters, at 1726 Chestnut street,
which have been specially planned for the pur-
poses of the firm. It is one of the few structures
which have been specially designed for optical
work solely, and represents the extreme of effi-
ciency in equipment.
Joseph Ladomus, of Chester, Pa., died March

24 after a brief illness due to pneumonia, aged
eighty-three. He is survived by his widow and
the following sons : William P. Ladomus, former
city treasurer; Joseph H. Ladomus, a former
member of the Chester school board, and Bon-
sail G. Ladomus, city engineer. Mr. Ladomus
was Chester's oldest merchant. For sixty years
he was engaged in the watchmaking and jewelry
business. On January 21 of this year Mr. and
Mrs. Ladomus celebrated the sixty-second anni-
versary of their marriage.
The police have been asked to make a search

for about $8,000 worth of jewelry, either lost or
stolen, the property of Mrs. J. H. Weaver, 3815
Walnut street. The jewelry, which consisted of
diamond rings and other gems, was being taken
by Mrs. Weaver to a jeweler and was in a mesh
handbag. When she arrived at the jeweler's she
discovered that the handbag and the jewelry were
gone.
Through the finding of a chisel, which had been

used by robbers as a jimmy and from which a
fragment of steel had been chipped away when it
was used to force open a safe in a Chestnut street
jeweler's shop more than two months ago, city
detectives and special policemen were able to
round up a gang of safe-crackers the police hold
responsible for at least thirty robberies, represent-
ing loot estimated at $25,000 secured in or near
this city within the last year. In the room of the
first of the gang to be arrested was found a
"jimmy," from the end of which a small bit of
steel had been broken off. He had been originally
taken into custody on a charge of petty larceny.
A piece of steel, which fitted into the broken edge
of the "jimmy," was found beside a safe in the
jewelry shop of John J. Goehl, on the third floor
of 1020 Chestnut street, after it had been looted
of cash and gems valued at $7oo during the night
of January 3 last.
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A FAIR SHARE
OF THE BEST THINGS ON EARTH
may be yours if you go after them
in the right way.
A man whose heart is simply set on
making money never makes much;
but it is one of the most beautiful
compensations of life that no man
can sincerely try to help another
without helping himself.
In glancing over our sales for several
years past, we find that not only were
our sales for January, 1912, nearly
50% greater than in the same month
for the last two or three years, but
that it was the largest January in the
history of the house, even surpassing
1907 when everything was on the
boom.
It looks as if we had "Come Back."
These things do not just happen. For
every success there is always a reason.
Our customer who handles several
thousand dollars a year of our goods
recently wrote us, "You are the only
house in Attleboro or Providence
that nails us down on the terms; but
we will stand for it, because we like
your merchandise."
There is the whole thing in a nut-
shell. We make our terms and do
not allow our customers to make
them—but they will stand for the
terms—and we can collect our
money—because the goods are right.
They know it.

OUR NEW FALL LINE WILL
BE READY THIS MONTH

In lockets and bracelets especially,
there are many creations that will
be worth seeing.

NEW YORK

ROOM 1907 ft,
IS MAIDEN LANE

SAN FRANCISCO
ROOM 413

704 MARKET ST

FACTORY
ATT LEBORO

MASS.

CH ICAGO

MgIV
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Pittsburgh 24-Karat Club Enjoys Annual Banquet

A Brilliant Function in an Ideal Setting—Distinguished Speakers Address Ban-
queters—The Pittsburgh Trade a Happy Family

The fourth annual banquet of the Jewelers' 24-
Karat Club of Pittsburgh was held at the beauti-
ful Hotel Schenley, in the East End, on the even-
ing of Thursday, March 2r.
Whatever the jewelers of Pittsburgh may lack

in numbers they amply make up in enthusiasm
and cordiality, as was demonstrated at this an-
nual function of good fellowship and sociability.
Promptly at 7.15, after nearly an hour of social

intercourse in the reception room adjoining the
main banquet hall, the
jewelers were formed in
a single line and were
slowly marshaled past
speakers and guests of
honor, who were lined
up at the entrance of the
dining hall. Here each
diner was introduced to
the first few men in the
reception line by Sam F.
Sipe, and further down
the line by Steel F.
Roberts, president of the
club.

This ceremony being
performed, each man
sought his place at one
of the sixteen round
tables, each of which
seated nine guests.

The large banquet hall,
with its hangings of
mauve and wall cover-
ings of pale blue gray,
presented a beautiful
sight, and each table bore on its center a
huge cluster of blazing red tulips. The speakers
and guests' table at one side of the room was
similarly decorated with large yellow tulips and
pink rosebuds.
At one side of the room, in a niche and con-

cealed by a bank of palms, in the branches of
which gleamed tiny colored electric bulbs, an
orchestra of several pieces furnished the usual
medley of popular airs familiar to a majority
of the diners.

Pittsburgh jewelers are no "knockers," but the
anvil chorus proved a great favorite on this occa-
sion, and was repeatedly encored, probably be-
cause it was an air in which every one could join,
whether or not he had a voice or an ear for
music or could distinguish one note (musical)
from another.

When every one had finished a careful inspec-
tion of the handsomely bound menu, which he
found at his place, a blessing was asked by Dr.
Dr. John H. Willey, and President Roberts called
for a standing toast to the president of the United
States. He then read several telegrams of re-
grets, the first being from J. Warren Alford,
president of the New York 24-Karat Club, who
expressed his thanks for an invitation to attend
and regrets that he was not able to do so, wishing
the dinner success. M. D. Rothschild, ex-presi-
dent of the National Jewelers' Board of Trade,
who was to have been one of the speakers, was
also compelled to wire his regrets on account of

serious illness in his family. Charles T. Sunder-
lin, president of the New York State Jewelers'
Association, also wired his regrets.
When these telegrams had been read, President

Roberts held another one aloft in his hand, and
said: "I wonder if any of you can guess from
whom this telegram was received." Several cries
of "Shepherd" came from various parts of the
room, and Mr. Roberts read the telegram, which
was from Col. John L. Shepherd, in which he

said that his only com-
pensation for having to
miss the dinner was that
he was at that moment
"in the land of flowers—
California," but that he
sent his heartiest good
wishes and kindest per-
sonal regards to every
jeweler present.

The next hour and a
half was devoted exclu-
sively to "listening to the
music of the band" and
to doing justice to the
excellent menu.

Seated at the speakers'
table with President
Roberts were the follow-
ing speakers of the even-
ing and honored guests:
Toastmaster Lee S.
Smith, former president
of the Pittsburgh Cham-
ber of Commerce; Dr.
John H. Willey, of Christ

Methodist Episcopal Church; Judge James R.
MacFarlane, of the Allegheny county common
pleas court; Charles W. Bregg, dramatic editor
of the Pittsburgh Gazette-Times; John A.
Brashear, LL.D., Sc.D.; Hon. Henry Zilliken,
state senator and a well-known West Virginia
jeweler; Frederick H. Larter, the Newark manu-
facturer, and W. F. Bickel, cashier Bank of Pitts-
burgh.
When the appetites had been fully satisfied, Mr.

Roberts delivered the following welcoming
address:

PRESIDENT STEELE F. ROBERTS

Address of President Roberts

Honored guests and members of the Jewelers'
24-Karat Club of Pittsburgh : It is with great
pleasure that I greet you on this, the occasion
of our fourth annual dinner, and, as heretofore, 1
hope our gathering may be one of mutual en-
joyment. It has been said that a dire calamity
would befall our beloved country were we to elect
a president for a third consecutive term, and I
ask you the question tonight, What happens to a
man who is for the fourth time elected president
of a jewelers' club? Is he likely to get tangled
up in that triune calamity of initiative, refer-
endum and recall?

It may be taking desperate chances, gentlemen,
but I accept the responsibility and thank you most
sincerely for the quartet of honors placed upon
me. Tonight, a§ heretofore, may the same spirit
of good fellowship prevail and the same uplift
and unanimity of purpose actuate us tb make this
a representative gathering of the most 'honorable
of all trades and professions, "The Goldsmith and
Silversmith."
Looking into your happy, smiling faces to-

night, I might say to you, as I recently said to a
convention of jewelers, that I realize that I stand
in the presence of an august body of men who
hold within their grasp a large share of the vast
treasures of the universe; men to whom a million
dollars is but as yesterday—who bathe in dia-
monds—whose children play marbles with rubies,
emeralds and pearls—who weigh their gold by the
ton—to whom silver it as the sands of the sea,
and consider it a crime to own anything but a
six-cylinder limousine.
And, fellow jewelers, let me gently remind you

that a few very nice people still ride on the trol-
ley cars—and I pray you that the exuberance of
your wealth and royalty of your calling may not
deter you from showing due respect to those of
our guests and friends whose lines have not fallen
in such pleasant places.
A jewelry-ladened atmosphere seems to pervade

this banquet hall tonight, as the smoke, undulating
from the perfectors in the hands of our mem-
bers, seems to take unto itself life; reveling in
fantastic forms, floating, waving and curling, it
outlines and pictures much of the handiwork of
the jeweler's craft. There it forms a circle—as
a diamond solitaire—suspended by a tiny thread
of smoke—a wedding ring; here a strand of
smoke globules—.a pearl necklace; yonder an oval
with web-like threads of smoke and glints of
light sparkling through—a diamond pendant; be-
yond a circle having marks within like Roman
numerals—a chatelaine watch; over there a vase-
like form with curling handles—a loving-cup;
there in a cloud of smoke we see a face, an out-
stretched hand and foot—a winged Mercury;
and in fancy to the jeweler's eye many familiar
forms appear, and as in waves and spirals the
columns of smoke ascend and gather in the dome
above, a vaporous scroll unfurls and we read the
legend, "The science of the jeweler's art—it beau-
tifies the world."

It is an unwritten law of jewelers' clubs that
any member or officer who dares to talk shop at
such a function as this shall be cast into outer
darkness, but by special dispensation I am per-
mitted, for a few moments tonight, to tread upon
the borderland of the classic and artistic devel-
opment of our craft.
The jeweler's calling is the aristocracy of all

trades and professions—a time-honored occupa-
tion, respected and revered by all classes and con-
ditions of men. It is the peer of merchandising
and requires of its followers an intelligent and
refined personality, an artistic and scientific de-
velopment and an honesty of purpose and char-
acter above reproach. "We live in deeds, not
years," says the poet: "in thoughts, not words:
and he lives most who thinks most, feels the
noblest, acts the best."
The "Guild of the Goldsmith" was one of the

earliest of trade bodies, and during its career one
of the most important and influential of all
crafts. It will probably be a matter of news to
many of our craft, of which they may well be
proud, that the earliest form of bank notes used
were called "Goldsmiths' notes," and equally hon-
ored is the reason which made them so called—
that Goldsmiths were the first bankers.

It ought not to be difficult to see how it was
that Goldsmiths received this honorable distinc-
tion, as gold, as the most precious of all metals,
was employed by all people as a medium of ex-
change. While on the one hand gold had always
been the medium of exchange, on the other hand
as a commodity, the manipulation of it has from
the earliest periods also been a test of the artistic
abilities of a nation. Its various properties render
it ideal for the purpose of ornamentation as rec-
ognized by even the lowest type of people in the
scale of civilization.

The barbaric splendor of the primeval savage
was largely enhanced by his ornaments of gold,
and likewise the daintiest and most delicate
trinkets of the woman of today —the fairest
flower of culture of the highest enlightenment.
In the caves of the cannibal tribes, in the tents
of the nomads, as well as in the bazars of the
most splendid capitals of this the latest day, the
genius of the workers in gold and other precious
metals, as well as precious stones, has always ex-
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acted and received recognition. The wearing of
ornaments was an instinct which was born with
the race and is coincident with the discovery of
proper metals for ornamental purposes.
In the old industrial guilds of the goldsmiths

and silversmiths it was the creation of ideals and
beautiful forms—the love of the craft, and not
the pecuniary returns—that were constantly in the
workers' minds, and this knowledge of inherent
art among the people of that day elevated the
craft above all commercialism of the present age.
The skill and ingenuity of the goldsmith—that

esthetic touch—that indefinable something that
fills the heart and soul of the craftsman as he
takes the virgin gold, breathes into it his con-
ceptive genius and deftly fashions and forms it
into a thing of surpassing beauty.
The very word "jewelry" signifies joy and ex-

presses the thought as to 'articles of personal
adornment that "a thing of beauty is a joy for-
ever."
The most artistic nations in the world have

recognized that the principles of art can be in-
voked not merely to make marble live and canvas
breathe, but to weave into warp and woof of
daily life the golden threads of beauty by adorn-
ing articles of personal use. Jewelers, have you
ever thought or do you realize that the Almighty
favored your vocation above that of any dele-
gated to man when he made your stores the treas-
ure houses of his most valued and beautiful cre-
ations—the ruby, emerald, diamond and pearl—
and placed in your hands the precious metals of
gold and silver that you might deftly fashion and
form them into adornments of wondrous beauty,
that would bring joy and enlightenment to a mul-
titude of people?
In the heart and soul of the ideal jeweler there

is a deep sentiment and love for the business, as
bereft of its cold, sordid commercial aspect;
there is a charm and beauty in the name and
craft of "goldsmith and jeweler" that is a con-
stant inspiration to the highest possible achieve-
ment in art, science and literature.
One reason why so many jewelers of the pres-

ent day fall below the high plane of merchandis-
ing which the character of the business demands
is they have practically abandoned the high stand-
ing of the goldsmith and silversmith and adopted
the cult of ordinary commercialism.

Is it not true that many of us have lost our
first love or fascination for the jewelry business,
our ambition to be a purveyor of the rare and
beautiful has waned and we have drifted into a
low ebb of mercantile occupation simply as a

means to an end? Some of our jewelers must be
born again into the jewelry business.
And above all, gentlemen, what constitutes a

typical jeweler?

"Not modern factory or prolific mines,
Nor gold and silver deftly wrought,
Nor vaults with priceless jewels filled,
Nor timepieces vieing in precision with the stars,
Nor all the skill and knowledge of the jeweler's

art."
No, not these.

"Not palatial home or sylvan retreat,
Nor white-winged yachts on bays enshrined,
Nor fleeting motors on macadam road,
Nor ocean travel or orient clime,
Nor wealth or honor of passing fame."
No, not these.

It is character that makes the man the ideal,
typical jeweler. And on this high plane of man-
hood is founded the membership of the Jewelers'
24-Karat Club of Pittsburgh.

At the conclusion of his address Mr. Roberts
introduced the toastmaster of the evening, Lee
S. Smith, who said that he is a great believer
in organization in all lines of business, if for no
other reason than the benefits to be derived from
social gatherings such as the present one. Speak-
ing of his own name of Smith, he said he once
had the privilege of examining a geneological
tree of the *Smith family and away down at the
roots he saw the name Adam, whose real name
was Adam Smith. He said that he was neither
a gold-Smith nor a silver-Smith, but it was a
cinch he was not a black-Smith. After recount-
ing several witty anecdotes he introduced as the
first speaker of the evening Dr. John H. Willey,
who responded to the toast, "A 24-Karat Man."
Doctor Willey stated that there are three char-
acteristics necessary to make a 24-karat man—
energy, judgment and symptahy. His talk
abounded in epigrams and pithy points.
Judge James R. MacFarlane followed with a

talk on the initiative, referendum and recall, in
response to the toast, "A Local Reform," and
criticized his fellow-citizens for not taking more
interest in local needs and reforms at recent
elections. He said that the only recall he favored
was a recall to the banquet of the jewelers' club.

April I, 1912

As a rule the last speaker on the program at
an event of this nature has rather an arduous
task in holding the attention of his audience—the
hour grows late, some of them are getting a little
weary, their stomachs have been satisfied and
they can not talk while the speaker has the floor,
but the case of the next speaker, Charles W.
Bregg, dramatic editor of a local daily, was a
rare exception which proved the rule.
Beginning with a reminiscence of his first

contact with a jewelry establishment in a little
village in Virginia, when as a boy of twelve he
worked as "devil" on his brother's weekly paper.
A jeweler came to the town and the boy was
appointed to solicit an advertisement. He got
one—an inch of space and the necessary data
for a column and a half news writeup.
In speaking on the subject, "Print and

Progress," he deplored the decadence of modern
journalism and the lack of independence on the
part of the modern daily newspaper. His loyalty
to his own sheet prompted him to take it out
of this class, which he proceeded to prove by
the recital of a number of instances in his own
department.
In closing his talk he held his hearers with

every syllable which he uttered. He paid a deep
tribute to the theater, saying that it "is a world
of things not as they are, but as we would like
them to be; a world of high ideals and of
dreams." He said that in every human breast
there are two strong instincts—the religious and
the dramatic, and the latter is just as strong
as the former.
At 11.15 President Roberts declared the dinner

adjourned. Each guest was presented with a
souvenir of the dinner in the form of an auto-
matic cigar lighter, on one side of which was
embossed a copper carrot with the inscription,
"24-Karat Club, 1912."
The success of the affair was due to the work

of the following members of the dinner and
banquet committees : August Loch, 0. C. Siedle,
J. Harvey Wattles, Sam F. Sipe, Charles H.
Holyland, Harry H. Heeren, C. S. Wiley, George
S. Dunbar, J. Loughrey Roberts, William Hunt
F. W. Burger, J. Clare Crawford, J. W. Nichols,
R. M. H. Jantzen, Albert Pafenbach, W. 0. Har-
rison, Frank T. East, Jesse C. Crawford, W. F.
Steinmacher, Rodney Pierce and John Hughes.

A few EXAMPLES of 6 6
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8-Day, HIGH-GRADE
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CH.S
Oar Over 1000 Styles

in Bronze and Brass,

Highly and Refined

Finished Cases, etc.,
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Tambour—Style 1

BANQUET OF THE PITTSBURGH 24-KARAT CLUB

Gothics (also Dorics)

Windsor

CE,OCRIS of QUALM

Tambour—Style 2

Yacht-Wheel Clock

The justIly CELEBRATED 

Iys High-C3Trade

CLOCKS
Used mnd DEALT in by those Dernmndin.: the rbEsT

3111r ON SALE BY LARGEST HIGH—CLASS RETAIL JEWELRY HOUSES
Very large variety. Sizes (dials) from 234 to 12 inches in diameter ; cases in proportion. Prices from $21
to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks, especially desirable for Wedding, Holiday and General

PRESENTATEON PUIRPO5E5

War Outside of the large cities there are innumerable buyers who want for their own homes, or for
presentation purposes, a few Exclusively High-grade Clocks each year.

91111- 
To dealers in such places we suggest buying a 2 !.4'.-inch Boudoir clock, listed at $21. This will show
the general high character of the "Chelsea " clocks, and from our Catalogue, furnished on

request, you can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK CO.
Largest makers in America of exclusively 8-DAY, HIGH-GRADE CLOCKS

16 State Street : :
BOSTON, MASS., U. S. A.
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acted and received recognition. The wearing of
ornaments was an instinct which was born with
the race and is coincident with the discovery of
proper metals for ornamental purposes.
In the old industrial guilds of the goldsmiths

and silversmiths it was the creation of ideals and
beautiful forms—the love of the craft, and not
the pecuniary returns—that were constantly in the
workers' minds, and this knowledge of inherent
art among the people of that day elevated the
craft above all commercialism of the present age.
The skill and ingenuity of the goldsmith—that

esthetic touch—that indefinable something that
fills the heart and soul of the craftsman as he
takes the virgin gold, breathes into it his con-
ceptive genius and deftly fashions and forms it
into a thing of surpassing beauty.
The very word "jewelry" signifies joy and ex-

presses the thought as to 'articles of personal
adornment that "a thing of beauty is a joy for-
ever."
The most artistic nations in the world have

recognized that the principles of art can be in-
voked not merely to make marble live and canvas
breathe, but to weave into warp and woof of
daily life the golden threads of beauty by adorn-
ing articles of personal use. Jewelers, have you
ever thought or do you realize that the Almighty
favored your vocation above that of any dele-
gated to man when he made your stores the treas-
ure houses of his most valued and beautiful cre-
ations—the ruby, emerald, diamond and pearl—
and placed in your hands the precious metals of
gold and silver that you might deftly fashion and
form them into adornments of wondrous beauty,
that would bring joy and enlightenment to a mul-
titude of people?
In the heart and soul of the ideal jeweler there

is a deep sentiment and love for the business, as
bereft of its cold, sordid commercial aspect;
there is a charm and beauty in the name and
craft of "goldsmith and jeweler" that is a con-
stant inspiration to the highest possible achieve-
ment in art, science and literature.
One reason why so many jewelers of the pres-

ent day fall below the high plane of merchandis-
ing which the character of the business demands
is they have practically abandoned the high stand-
ing of the goldsmith and silversmith and adopted
the cult of ordinary commercialism.
Is it not true that many of us have lost our

first love or fascination for the jewelry business,
our ambition to be a purveyor of the rare and
beautiful has waned and we have drifted into a
low ebb of mercantile occupation simply as a

K E YST ONE

means to an end? Some of our jewelers must be
born again into the jewelry business.
And above all, gentlemen, what constitutes a

typical jeweler?

"Not modern factory or prolific mines,
Nor gold and silver deftly wrought,
Nor vaults with priceless jewels filled,
Nor timepieces vieing in precision with the stars,
Nor all the skill and knowledge of the jeweler's

art."
No, not these.

"Not palatial home or sylvan retreat,
Nor white-winged yachts on bays enshrined,
Nor fleeting motors on macadam road,
Nor ocean travel or orient clime,
Nor wealth or honor of passing fame."
No, not these.

It is character that makes the man the ideal,
typical jeweler. And on this high plane of man-
hood is founded the membership of the Jewelers'
24-Karat Club of Pittsburgh.

At the conclusion of his address Mr. Roberts
introduced the toastmaster of the evening, Lee
S. Smith, who said that he is a great believer
in organization in all lines of business, if for no
other reason than the benefits to be derived from
social gatherings such as the present one. Speak-
ing of his own name of Smith, he said he once
had the privilege of examining a geneological
tree of the Smith family and away down at the
roots he saw the name Adam, whose real name
was Adam Smith. He said that he was neither
a gold-Smith nor a silver-Smith, but it was a
cinch he was not a black-Smith. After recount-
ing several witty anecdotes he introduced as the
first speaker of the evening Dr. John H. Willey,
who responded to the toast, "A 24-Karat Man."
Doctor Willey stated that there are three char-
acteristics necessary to make a 24-karat man—
energy, judgment and symptahy. His talk
abounded in epigrams and pithy points.
Judge James R. MacFarlane followed with a

talk on the initiative, referendum and recall, in
response to the toast, "A Local Reform," and
criticized his fellow-citizens for not taking more
interest in local needs and reforms at recent
elections. He said that the only recall he favored
was a recall to the banquet of the jewelers' club.

April I, 1912

As a rule the last speaker on the program at
an event of this nature has rather an arduous
task in holding the attention of his audience—the
hour grows late, some of them are getting a little
weary, their stomachs have been satisfied and
they can not talk while the speaker has the floor,
but the case of the next speaker, Charles W.
Bregg, dramatic editor of a local daily, was a
rare exception which proved the rule.
Beginning with a reminiscence of his first

contact with a jewelry establishment in a little
village in Virginia, when as a boy of twelve he
worked as "devil" on his brother's weekly paper.
A jeweler came to the town and the boy was
appointed to solicit an advertisement. He got
one—an inch of space and the necessary data
for a column and a half news writeup.
In speaking on the subject, "Print and

Progress," he deplored the decadence of modern
journalism and the lack of independence on the
part of the modern daily newspaper. His loyalty
to his own sheet prompted him to take it out
of this class, which he proceeded to prove by
the recital of a number of instances in his own
department.
In closing his talk he held his hearers with

every syllable which he uttered. He paid a deep
tribute to the theater, saying that it "is a world
of things not as they are, but as we would like
them to be; a world of high ideals and of
dreams." He said that in every human breast
there are two strong instincts—the religious and
the dramatic, and the latter is just as strong
as the former.
At 11.15 President Roberts declared the dinner

adjourned. Each guest was presented with a
souvenir of the dinner in the form of an auto-
matic cigar lighter, on one side of which was
embossed a copper carrot with the inscription,
"24-Karat Club, 1912."
The success of the affair was due to the work

of the following members of the dinner and
banquet committees : August Loch, 0. C. Siedle,
J. Harvey Wattles, Sam F. Sipe, Charles H.
Holyland, Harry H. Heeren, C. S. Wiley, George
S. Dunbar, J. Loughrey Roberts, William Hunt
F. W. Burger, J. Clare Crawford, J. W. Nichols,
R. M. H. Jantzen, Albert Pafenbach, W. 0. Har-
rison, Frank T. East, Jesse C. Crawford, W. F.
Steinmacher, Rodney Pierce and John Hughes.

cit few EXAMPLES of
the justly celebrated
8-Day, HIGH-GRADE

6 6
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1111W-Over 1000 Styles
in Bronze and Brass,
Highly and Refined
Finished Cases, etc.,
to select from.

Tambour—Style 1 Tambour—Style 2

Gothics (also Dorics)

CLk•)Ci  of \11?

Windsor

LITY

BANQUET OF THE PITTSBURGH 24-KARAT CLUB

Yacht-Wheel Clock

The justIly CELE f;') RATED 
8-Day9 High-Grade

CLOC 1S
Used and DEALT in by those Demanding the EST

111111r ON SALE BY LARGEST HIGH-CLASS RETAIL JEWELRY HOUSES
Very large variety. Sizes (dials) from 24 to 12 inches in diameter; cases in proportion. Prices from $21
to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks, especially desirable for Wedding, Holiday and General

RESENTATEON IFILMIPOSES

wir Outside of the large cities there are innumerable buyers who want for their own homes, or forpresentation purposes, a few Exclusively High-grade Clocks each year.

311r To dealers in such places we suggest buying a 2 '4.-inch Boudoir clock, listed at $21. This will showthe general high character of the "Chelsea " clocks, and from our Catalogue, furnished on
request, you can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK CO.
Largest makers in America of exclusively 8-DAY, HIGH-GRADE CLOCKS

1 6 State Street : :
BOSTON, MASS., U. S. A.
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STOUFFER'S
FINE CHINA

7 1()

35-Day Street Clock
Runs on Time and Stays on Time

Every Minute of the Day

BEST ADVERTISEMENT YOU CAN HAVE
WOMEN'S WATCHES

WHEN a
woman
buys her

first piece of our
initial Dinner Ware,
she has more than a
piece of fine china—
she has a reason for
buying more.

And the strongest
reason why You
should handle the
line, lies in the fact
that you create a
greater demand than
you supply, every
time you make a sale.

All pieces are deco-
rated to order as
wanted, copies of
monogram being
retained to insure
exact matching.

THE jewelers of

America may

not all be good

judges of fine china;

but they are good

judges of profits:

and it is therefore

significant that their

patronage has made

us the largest con•

cern in our line in

the world.

It pays them to deal

with us because we

produce the kind of

china the public

wants; and our

designs have an

exclusiveness found

nowhere else.

Write us and we will mail you illustrations
of our latest exclusive designs, including
initial dinner ware with gold band and gold
line in both Haviland and medium-priced
china.

3225-3231 CALUMET AVE.
Gk.( I GAG 0, . A.

i:t

Special Features
Runs 35 Days With

One Winding

Keeps Accurate Time

Will Run Under All
Conditions

Differential Power Clock
Movement Located

in Post and Protected
From Dust and Moisture

Write For Catalogue A

YOU WILL

Increase Your Sales,

Obtain Better Profit

and

Advertise Your Store

by Using a Reliable

and Attractive

Street Clock

Write For Catalogue A

Send For Catalogue A

Grout's Excelsior Sign Co.
Manufacturers  Established 35 Years

Street Clocks Electric Watch Signs Jeweler Signs
14 N. Dearborn Street CHICAGO, U. S. A.

THE WEDDING AND COMMENCEMENT SEASON
now approaching calls for special attention to your stock of watches in small sizes. Brides
and graduates regard the dainty little watch as the paragon of gifts, and it is for you to take
advantage of their choice. Doubtless the idea has already suggested

HURLBURT'S
who are now showing an unusual abundance of 0- and Jewel-size Movements and the most
comprehensive line of Ladies' Cases in Solid Gold and Gold-filled. All the standard makes
are included and such a wealth of exquisite new styles and patterns as will agreeably sur-
prise our patrons and their customers.

H. 0. HURLBURT 0 SONS 14 SOUTH TENTH STREET
PHILADELPHIA, PA.

AS AN OUTING WATCH

THE "NEW EN GLAND HALE"
HAS NO EQUAL

It is

Low in Price

Strong and Durable

A Reliable Timekeeper

Made to Stand Rough Usage

Double Roller Lever

New England

"CAVOUR"
15 Ugric

For Sixteen Years
a Leader

To Dealers $6.80 to $14 50
'to Consumers 5.00 to 10.15

12 SIZE

Nickel, Gun Metal or Gold Filled Cases—Thin Models

To Dealers
To Consumers

QM.

- $2.90 to $6.00
- 2.50 to 5.00

All Dealers' Prices Subject to Keystone Key

It k

Manufactured by Skilled Workmen

(Operating Automatic Machines

of Absolute Mathematical Accuracy)

From Best Material Obtainable

Get Your Spring Stock Now
FROM

THE NEW ENGLAND WATCH CO., Waterbury, Conn.
OR

THE LEADING JOBBERS
Pacific Coast Agents—THE B. W. FREER CO., San Francisco

Jeweled—Guaranteed

New England

"A L D EN"
Is Size

High-grade Man's Watch

D•ruble Roller Lever. 7 Jewels
Extremely Thin Case Models

To Dealers $6.00 to $14.50
To Consumers 5.00 to 11.00
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The HOWARD WATCH

FORCE your stock of Howard
Watches on the attention of your

fellow townsmen.
Don't wait for them to hunt you up.
Many a man puts off buying a Howard for months

until some jeweler displays Howards enough to jolt him
into immediate buying action.

Show a windowful of Howards that will compel the passerby to
see it.

Order the Howards you need to make your stock full and repre-
sentative. Any progressive jobber can supply you.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

1
721
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( 1 THE SECRET OF A
LARGE RING BUSINESS

rVjghti • u."-c

is in the quality of the goods and the
diversity of styles carried in stock

OSTBY & BARTON COMPANY k
offer to Jobbers and Retail Jewelers the highest

Nupo standard product—and an immense in vault stock
unapproached either in quality or range of styles by
any other manufacturer.

RINGS OF EVERY DESCRIPTION 

Signet Rings, Emblem Rings, Stone Set and Baby
Rings, Gift Rings, Class Rings, Rings for the Opera
and every other conceivable purpose for Men, Women
and Children. Also Pins, Brooches, Pendants, etc.
For many years the leading Ring Manufacturers of America.

ASK YOUR JOBBER

OSTBY 6' • BARTON* CO.
PROVIDENCE elm'? RHODE • ISLAND

ITAIDEN 424 SOUTH
LANE' - tBROADWAY'
NEW" IYORK, LO5 :ANGELES
JV . • • • c_X- CAL, .

37 ,./1/0 R771
t5TATE .5T
CHICAGO
L

"Everything in Rings" "Ask Your Jobber"

"""•11111111141W ---"•111111111111111,*6
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"THE WARWICK"
Our New Thin Model is the most perfect drink-
ing cup ever offered to the trade.
An ideal cup for every traveler, and must be
seen to be appreciated.
Made in 21/ - and 5-oz. sizes. Plain, English
Thread, Engine Turned and Engraved.
Sterling only.

Write Us For Sample

WARWICK STERLING CO.
36 GARNET STREET PROVIDENCE, R. I.

Trade

545 Stands for
Mark

Trade

S1(5
Mark

Solid Gold Front Goods
Stands for Stands for

Swift Sellers Sure Sellers
Satisfying

Sellers
SOLID GOLD FRONT GOODS that you can depend upon

We make the following in SOLID GOLD FRONT

BAR PINS
SCARF PINS
CUFF PINS
COLLAR PINS

WAIST SETS
CROSSES
TIE CLIPS
LOCKETS

CUFF LINKS
COAT CHAINS

COAT CHAIN TOPS
FOBS

Ask your jobber to show our line. Trade-
mark stamped on both cards and goods

SYKES & STRAND BERG
Manufacturing Jewelers

ATTLEBORO, MASSACHUSETTS
Trade Mark Registered in United States and Canada

0
10

Ask your jobber to show some of our snappy and
original CREATIONS in 10 and 1 4 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST

TRADE 7604 R

MARK

_
7729

7396 Eng.

7639 Sap.

7698 Eng.

7716

TRADE

MARK

ORDER THESE GOODS BY NUMBER THROUGH YOUR JOBBER

T. G. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond ̀ 'F"

■—■— ■-

1-0,4

iO

ADVERTISING CUTS FOR JEWELERS
Experience has proved that the best advertising cuts are those that sug-

gest the goods themselves.
We have hundreds of these illustrations, a few of which are here shown.
These include watches, clocks, diamonds, cut glass, rings, bric-a-brac

and all manner of novelties, in sizes suitable for newspaper advertisements.
Use some of these cuts and swell the results of your Christmas

advertising.
Send for sample sheets with prices.

THE KEYSTONE PUBLISHING CO.
809-8 I 1-813 North 19th Street, Philadelphia, Pa.

723

AM/

This is the Home of the

Best Selling Popular Priced Jewelry
Our linc will be ready for inspection April 8th. Clever and original designs in

Carmen Bracelets, Fobs, Guaranteed Ten-
year Chains in Dickens, Vest, Lorgnette and

Neck Styles; Chatelaine, Hat and Bar Pins

It will be backed up by an aggressive advertising campaign to stimulate consumer-
demand on the retailers of the country. Every piece stamped " The D. F. B. Co."—
a guarantee that the style, quality and finish is the best in the world for the money.

To Retailers The Briggs line is sold only to jobbers. If your job-
ber has not Briggs' goods, he can get them for you.

The D. F. Briggs Company, Attleboro, Mass.
NEW YORK OFFICE, 180 Broadway : CHICAGO OFFICE, Heyworth Building : LONDON OFFICE, 62 Hatton Garden
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not e aty1ed With' Ordinary Success-
ge in a Class 6tp Yoursel cet

To be successful you must be ambitious.
If you are ambitious you are not easilysatisfied.
No matter how well you are doing—there is certainly an opportunity for youto do better.
The trouble is that often opportunitydoesn't come your way. And often whenopportunity does come one's way it is

neglected.
We offer the opportunity.
Do not neglect it.
We are in a position to put you in aclass by yourself.
We make you more than ordinarily suc-cessful.

No, our mechanical display is not or-dinary—it is in a class by itself.
The jeweler who gets it puts himselfin a class by himself.

This mechanical display gives the
jeweler individuality and pres-

tige. It gives him something
that no amount of money
can buy.
The jeweler who sells
W. W. W. GUARAN-
TEED RINGS—the
jeweler who has

the privilege of
W. W. W. ad-
vertising fea-
tures always
controls the
ring bus-
iness o f
his com-
munity.

WHITE,
WILE &
WARNER

Adv. Dept.
BUFFALO, N. Y.

GENTLEMEN—Without
obligating myself in the
least, I would like to
have you send me absolutely
free full particulars regard-
ing your new Mechanical Win-
dow Display and your free per-
sonal advertising service.

This mechanical display is given away
without cost to W. W. W. jewelers.
Sign the coupon—then one will be re-

served for you!

National Advertising That Really
Sells lkis For You

There are various kinds of National Ad-
vertising.
Some advertising is done merely to fol-

low others. Some advertising is done for
effect. Some advertising is done poorly
because people do not know how to do it
any better.
National Advertising of rings was orig-

inated by us for the same reason that we
originated all that is new and progressive
—all that benefits the retail jeweler.
W. W. W. Advertising is ju-

diciously.
W. W. W. Advertising is done

ner that makes sales for you.
Advertising to be done right must be

done by men who know how.
The most capable advertising men in the

world handle W. W. W. Advertising. Noth-
ing is too good for W. W. W. jewelers.
Just think—nearly three-fourths of the

population of the United States are reading
in their favorite magazines all about
W. W. W. GUARANTEED RINGS.
The signing of the coupon will bring you

full information—will put you in a class by
yourself!

WHITE, WILE & WARNER
Makers of Rings in Which the Stones Do Stay

BUFFALO, N Y.

on

"Putting Human Interest Talk in Jewelry
Store Advertisements."

Did you ever realize what a vast field is offeredyou in the writing of jewelry advertisements?Advertising jewelry gives opportunity for senti-ment, gives opportunity for beautiful phraseology,and opportunity to do really remarkable things.Jewelry advertisements ought to be full ofhuman interest. They can be if those who writethem have their subject deep at heart.
In the first place, to be able to write a reallygood jewelry advertisement, you must believe inwhat you write. You must possess sentiment andthe power to imagine. You must put yourself inthe place of the man and woman, the sweetheartand the lover, the boy and the girl. When writingjewelry advertisements your heart must be tender;you must think of all that is sweet, beautiful andelevating.
There is no reason why your jewelry advertise-

ments shouldn't dominate the advertising of your
community. You have the field, the opportunityand the greatest subject in the world. The rightkind of jewelry advertising can not help but make
your business bigger and more profitable.
Jewelry advertising, to be successful, must behuman. Jewelry advertising ought always to sug-gest and create desires for those things that arc

beautiful.
Talk to the people as if you were talking to themover the counter. Advertising is mere salesmanshipon paper—that is all. Say on paper what youwould say over the counter, but say it in a

convincing, dignified manner; say it in a mannerthat is befitting the article you are advertising.
Do not permit the people whom you live amongto forget birthdays, anniversaries and other such

occasions that necessitate present-giving. Do not
permit them to allow these occasions to go by
without remembering their dear ones with a giftof some kind.
Such occas:ons as mentioned give the jeweler

opportunity to do a large business, and whetherhe does it or not depends entirely upon the mannerin which he dons his advertising. Put this humaninterest in your advertising and notice how everyman, woman and child in your community will talkabout you; and notice how it will increase the saleof what you have to sell.

\pril 1, 1912

Window Dressing for Jewelers

TI-JR

Address by W. T. Goissinger before the An-
nual Meeting of the District of Columbia
Retail Jewelers' Association

My theme is window dressing, and we
call it quite frequently in New York City,
where I reside, window selling. Window
trimming—the object of it is to sell goods.
After an experience of thirty years in New
York City and in various other cities
throughout the United States, I have come
to the absolute conclusion not to believe
what window trimming is, but to know
what it really does : window trimming is
window selling in all reality. It is to show
goods with the sole object of making sales.
In this effort I find many jewelers

throughout the United States somewhat
lacking. I can give you the reason why.
The majority of jewelers I come in contact
with are, as a rule, mechanics, watchmak-
ers, silversmiths, who have served their
apprenticeship in Europe or in this country.
They have been trained to be expert bench
men. They know all about the details of
repairing a watch ; they have a thorough
knowledge of the details and theories of
the profession ; but when it comes to the
selling of jewelry, gentlemen, let me tell
you that you lack a great many vital points.
A good window trimmer is a good salesman
because he makes it his object to show the
goods to the best advantage to sell them.
It is a good thing for the jeweler to get into
his head the motto not how to keep jewelry
but how to sell jewelry.
Some jewelers say to me, "Is there a

book or school where I can take a course in
window trimming or selling goods ?" Gen-
tlemen, I will assure you that there is a
school, a remarkable one ; it is your own
street and your on window ; that is your
school. You do not have to go to Scranton,
Pa., to sell your goods, nor do you have to
employ a man from that city to come here
and do so—you must make an absolute
study of your own location (you can not
trim on Pennsylvania avenue to sell goods
as you would on Fourteenth street or on
Seventh street, nor in the different dis-
tricts) ; you must study local environments,
conditions, surroundings, goods and what
we often term your local home trade. You
:nay be in the shopping district, factory dis-
trict, or that of doctors, lawyers and den-
tists, and according to that you must trim
your windows.

The Trinity of Window Trimming

In trimming windows I have .a motto of
my own—how to trim a window—I call it
the trinity of window trimming. The trin-
ity of window trimming is the study of
backgrounds and color contrasts ; seasonable
goods is the second point, and the use of
tickets is the third point.
The contrasting of colors is a big point.
will exemplify by saying that I have seen

jewelers display clocks, and clocks are very
frequently set in dark cases, such as ma-
hogany, oak, cherry and similar woods, on
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or in conjunction with a dark background.
When you display goods of this character
you must use contrasting colors. You can
utilize paper, cloth, silk, velvet, anything
that is in complete contrast with the article
you display; if your goods are dark, have
a light background, and vice versa.

Seasonable goods come next. in window
trimming I have very often referred to a
method that a jeweler should use—a win-
dow trimmer's calendar. On this there
would be Lincoln's Birthday, Washington's
Birthday, Saint Patrick's Day and so on down
the line with the local holidays added.
Talking about Saint Patrick's Day, I would
suggest that in starting to trim for this holi-
day you do so at least ten days before. Use
green wherever you can, and have your
price tickets in the shape of shamrocks.
Spread yourself and you will not regret it.
I could tell you an incident to show you why
this holiday is a good one for the jeweler,
but it is too long.

Price Tickets

The third point is price tickets. I have
seen thousands of men throw up their hands
at the mere mention of tickets. I do not mean
prices or prices alone, such as $2.50, $5, $to,
$50; absolutely no. Do not misconstrue my
idea of tickets. I will quote John Wana-
maker, the greatest merchant who ever lived
outside of possibly A. T. Stewart, to you.
I worked for him for seven years under a
$10,000 window trimmer. When I applied
for the position they asked me if I was a
window trimmer, and then they told me to
go ahead and trim. "But, remember, when
you trim for this concern, we must have re-
sults, and we must have results with tickets.
We advertise, and the tickets must corre-
spond with the ads," were the parting re-
mark's. I then went to work. They had
watches at $7.50, $9.50, $12.50, $15.50,
$18.50 and $25. Gentlemen, there is some-
thing very peculiar about numbers; they
have almost an hypnotic influence on the
public—$9.5o, they would not say $9 or $to ;
$12.50, not $12 or $13, until they come to
$25, when they would use even numbers. I
trimmed the windows, and I thougth I was
all right when I was called to the office by
Mr. Wanamaker himself, and he said to me:
"You engaged in this establishment as a
window trimmer, experienced. What do
you mean in that jewelry window by your
price tickets ?" "I was instructed to use
prices," I replied. "What do you mean by
$7.50, $12.50, etc.?" I started to explain,
but I was at a loss for words ; I could not
answer him. "Do you mean it was adver-
tised in the papers?" "It is a special bar-
gain," I said. "Undoubtedly so," he con-
tinued ; "do you mean that the piece of china
is hand-painted, imported, offered at a spe-
cial selling price ?" The question of tickets
was then explained to me and I was ordered
to remove every ticket and to add, as re-
quired, "Special value, $15.50," "Twenty-
two jewels," etc.—give a description of the
article, and then say how much. I was told,
"Whenever you trim in this house, never
say how much unless you say why. Always
say something ; then how much-. Never say
how much without saying something, and
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even though you do not care to state the
price, say something."

If a clock is a good timekeeper, you know
• the works, the makers and the stand back
of it ; you use these terms when trying to
induce your customer to make a purchase,
why not place some phrase of this sort on
the ticket ? When showing a stone you will
invariably say it is beautiful; why not put
the expression on the ticket ? You must
create a desire of the public to purchase;
that is the object of tickets. It is all-
important that you should not be afraid to
use tickets.

How Much to Display

I am often asked, "Should I put a
great deal of jewelry in the window or
not?" The successful jeweler I find uses a
large number of articles and many tickets.
In the case of the large store with few win-
dows, put all the goods to the front, or vice
versa; put the bass drum to the front, even
though you have no soldiers behind. Make
the people think you have a large variety of
goods, even though in reality your stock is
limited. Never display goods flat on the
floor of the window. Use pyramids made
from boxes covered with cloth ; then it is
easier for the public to see what you have
to show.
The window properly taken care of will

always take care of you in business. I have
seen jewelers work at the bench until their
eyes would almost fall out. Better to hire a
young man to do this work in order that he
may be able to pay more attention to the
show case, window, the shelves and other
places of display.
About show cases. Were I to open up a

store I would devise a new show case. The
majority of cases are entirely too deep.
The goods should be as near as possible to
the eye of the patron, so that when he comes
in to have his watch repaired he can quickly
see the jewelry. In this way you can create
a desire for things.

The Know-lt-All

In connection with window trimming
there is also a system to be classified as
salesmanship. When you have a customer
come into your store (we call them "part
Alecks" in New York) he knows all about
the watch he is going to buy ; you get ex-
cited and try to outtalk him on the subject.
The best way to handle that fellow is to
simply let him talk, give him all the rope he
wants—he will not run away ; just let him
talk, he will get to the end of his rope, and
then knows nothing and you know every-
thing—that he knows ; and then you can
light into him.

Jewelers should see jewelry, talk jew-
elry, eat jewelry three times a day, for
breakfast, dinner and supper; you should
concentrate your mind on it and you should
put brains into your work—good, clear,
sound brains.
Remember if in waiting upon a customer

you fail to make a sale and receive no
money for your efforts, if you have used
your best efforts and have done your best to
please, you have anyway won your case,
because you have done your best, and that
is success.
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To be successful you must be ambitious.If you are ambitious you are not easilysatisfied.
No matter how well you are doing—there is certainly an opportunity for youto do better.
The trouble is that often opportunitydoesn't come your way. And often whenopportunity does come one's way it isneglected.
We offer the opportunity.
Do not neglect it.
We are in a position to put you in aclass by yourself.
We make you more than ordinarily suc-cessful.

Not An Ordinary Window

No, our mechanical display is not or-dinary—it is in a class by itself.
The jeweler who gets it puts himselfin a class by himself.

This mechanical display gives thejeweler individuality and pres-tige. It gives him somethingthat no amount of moneycan buy.
The jeweler who sells
W. W. W. GUARAN-
TEED RINGS—the
jeweler who has

the privilege of
W. W. W. ad-
vertising fea-
tures always
controls the
ring bus-
iness o f
his com-
munity.

WHITE,
WILE &
WARNER

Adv. Dept.
BUFFALO, N. Y.

GENTLEMEN—Without

obligating myself in the
least, I would like to
have you send me absolutely
free full particulars regard-
ing your new Mechanical Win-
dow Display and your free per-
sonal advertising service.

This mechanical display is given away
without cost to W. W. W. jewelers.
Sign the coupon—then one will be rc-

served for you!

National Advertising That Really
Sells Rings For You

There are various kinds of National Ad-
vertising.
Some advertising is done merely to fol-

low others. Some advertising is done for
effect. Some advertising is done poorly
because people do not know how to do it
any better.
National Advertising of rings was orig-

inated by us for the same reason that we
originated all that is new and progressive
—all that benefits the retail jeweler.
W. W. W. Advertising is done jit-

diciously.
W. W. W. Advertising is done

ner that makes sales for you.
Advertising to be done right must be

done by men who know how.
The most capable advertising men in the

world handle W. W. W. Advertising. Noth-
ing is too good for W. W. W. jewelers.
Just think—nearly three-fourths of the

population of the United States are reading
in their favorite magazines all about
W. W. W. GUARANTEED RINGS.
The signing of the coupon will bring you

full information—will put you in a class by
yourself!

WHITE, WILE & WARNER
Makers of Rings in Which the Stones Do Stay

BUFFALO, N Y.

on

"Putting Human Interest Talk in Jewelry
Store Advertisements."

Did you ever realize what a vast field is offeredyou in the writing of jewelry advertisements?Advertising jewelry gives opportunity for senti-ment, gives opportunity for beautiful phraseology,and opportunity to do really remarkable things.Jewelry advertisements ought to be full ofhuman interest. They can be if those who writethem have their subject deep at heart.
In the first place, to be able to write a reallygood jewelry advertisement, you must believe inwhat you write. You must possess sentiment andthe power to imagine. You must put yourself inthe place of the man and woman, the sweetheartand the lover, the boy and the girl. When writingjewelry advertisements your heart must be tender;you must think of all that is sweet, beautiful andelevating.
There is no reason why your jewelry advertise-ments shouldn't dominate the advertising of yourcommunity. You have the field, the opportunityand the greatest subject in the world. The rightkind of jewelry advertising can not help but makeyour business bigger and more profitable.
Jewelry advertising, to be successful, must behuman. Jewelry advertising ought always to sug-gest and create desires for those things that arebeautiful.
Talk to the people as if you were talking to themover the counter. Advertising is mere salesmanshipon paper—that is all. Say on paper what youwould say over the counter, but say it in aconvincing, dignified manner; say it in a mannerthat is befitting the article you are advertising.Do not permit the people whom you live amongto forget birthdays, anniversaries and other suchoccasions that necessitate present-giving. Do notpermit them to allow these occasions to go bywithout remembering their dear ones with a giftof some kind.
Such occas:ons as mentioned give the jeweleropportunity to do a large business, and whetherhe does it or not depends entirely upon the mannerin which he dos his advertising. Put this humaninterest in your advertising and notice how everyman, woman and child in your community will talkabout you; and notice how it will increase the saleof what you have to sell.
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Window Dressing for Jewelers

Address by W. T. Geissinger before the An-
nual Meeting of the District of Columbia
Retail Jewelers' Association

My theme is window dressing, and we
call it quite frequently in New York City,
where I reside, window selling. Window
trimming—the object of it is to sell goods.
After an experience of thirty years in New
York City and in various other cities
throughout the United States, I have come
to the absolute conclusion not to believe
what window trimming is, but to know
what it really does : window trimming is
window selling in all reality. It is to show
goods with the sole object of making sales.
In this effort I find many jewelers

throughout the United States somewhat
lacking. I can give you the reason why.
The majority of jewelers I come in contact
with are, as a rule, mechanics, watchmak-
ers, silversmiths, who have served their
apprenticeship in Europe or in this country.
They have been trained to be expert bench
men. They know all about the details of
repairing a watch ; they have a thorough
knowledge of the details and theories of
the profession ; but when it comes to the
selling of jewelry, gentlemen, let me tell
you that you lack a great many vital points.
A good window trimmer is a good salesman
because he makes it his object to show the
goods to the best advantage to sell them.
it is a good thing for the jeweler to get into
his head the motto not how to keep jewelry
but how to sell jewelry.
Some jewelers say to me, "Is there a

book or school where I can take a course in
window trimming or selling goods ?" Gen-
tlemen, I will assure you that there is a
school, a remarkable one ; it is your own
street and your own window; that is your
school. You do not have to go to Scranton,
Pa., to sell your goods, nor do you have to
employ a man from that city to come here
and do so—you must make an absolute
study of your own location (you can not
trim on Pennsylvania avenue to sell goods
as you would on Fourteenth street or on
Seventh street, nor in the different dis-
tricts) ; you must study local environments,
conditions, surroundings, goods and what
we often term your local home trade. You
may be in the shopping district, factory dis-
trict, or that of doctors, lawyers and den-
tists, and according to that you must trim
your windows.

The Trinity of Window Trimming

In trimming windows I have .a motto of
my own—how to trim a IA' indOW—I call it
the trinity of window trimming. The trin-
ity of window trimming is the study of
backgrounds and color contrasts ; seasonable
goods is the second point, and the use of
tickets is the third point.
The contrasting of colors is a big point.

I will exemplify by saying that I have seen
jewelers display clocks, and clocks are very
frequently set in dark cases, such as ma-
hogany, oak, cherry and similar woods, on
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or in conjunction with a dark background.
When you display goods of this character
you must use contrasting colors. You can
utilize paper, cloth, silk, velvet, anything
that is in complete contrast with the article
you display; if your goods are dark, have
a light background, and vice versa.

Seasonable goods come next. In window
trimming I have very often referred to a
method that a jeweler should use—a win-
dow trimmer's calendar. On this there
would be Lincoln's Birthday, Washington's
Birthday, Saint Patrick's Day and so on down
the line with the local holidays added.
Talking about Saint Patrick's Day, I would
suggest that in starting to trim for this holi-
day you do so at least ten days before. Use
green wherever you can, and have your
price tickets in the shape of shamrocks.
Spread yourself and you will not regret it.
I could tell you an incident to show you why
this holiday is a good one for the jeweler,
but it is too long.

Price Tickets

The third point is price tickets. I have
seen thousands of men throw up their hands
at the mere mention of tickets. I do not mean
prices or prices alone, such as $2.50, $5, $10,
$50; absolutely no. Do not misconstrue my
idea of tickets. I will quote John Wana-
maker, the greatest merchant who ever lived
outside of possibly A. T. Stewart, to you.
I worked for him for seven years under a
$10,000 window trimmer. When I applied
for the position they asked me if I was a
window trimmer, and then they told me to
go ahead and trim. "But, remember, when
you trim for this concern, we must have re-
sults, and we must have results with tickets.
We advertise, and the tickets must corre-
spond with the ads," were the parting re-
marks. I then went to work. They had
watches at $7.50, $9.50, $12.50, $15.50,
$18.50 and $25. Gentlemen, there is some-
thing very peculiar about numbers; they
have almost an hypnotic influence on the
public—$9.50, they would not say $9 or $10 ;
$12.50, not $12 or $13, until they come to
$25, when they would use even numbers. I
trimmed the windows, and I thougth I was
all right when I was called to the office by
Mr. Wanamaker himself, and he said to me:
"You engaged in this establishment as a
window trimmer, experienced. What do
you mean in that jewelry window by your
price tickets?" "I was instructed to use
prices," I replied. "What do you mean by
$7.50, $12.50, etc.?" I started to explain,
but I was at a loss for words; I could not
answer him. "Do you mean it was adver-
tised in the papers?" "It is a special bar-
gain," I said. "Undoubtedly so," he con-
tinued ; "do you mean that the piece of china
is hand-painted, imported, offered at a spe-
cial selling price?" The question of tickets
was then explained to me and I was ordered
to remove every ticket and to add, as re-
quired, "Special value, $15.50," "Twenty-
two jewels," etc.—give a description of the
article, and then say how much. I was told,
"Whenever you trim in this house, never
say how much unless you say why. Always
say something; then how much-. Never say
how much without saying something, and
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even though you do not care to state the
price, say something."

If a clock is a good timekeeper, you know
the works, the makers and the stand back
of it ; you use these terms when trying to
induce your customer to make a purchase,
why not place some phrase of this sort on
the ticket? When showing a stone you will
invariably say it is beautiful ; why not put
the expression on the ticket? You must
create a desire of the public to purchase;
that is the object of tickets. It is all-
important that you should not be afraid to
use tickets.

How Much to Display

I am often asked, "Should I put a
great deal of jewelry in the window or
not ?" The successful jeweler I find uses a
large number of articles and many tickets.
In the case of the large store with few win-
dows, put all the goods to the front, or vice
versa; put the bass drum to the front, even
though you have no soldiers behind. Make
the people think you have a large variety of
goods, even though in reality your stock is
limited. Never display goods flat on the
floor of the window. Use pyramids made
from boxes covered with cloth; then it is
easier for the public to see what you have
to show.
The window properly taken care of will

always take care of you in business. I have
seen jewelers work at the bench until their
eyes would almost fall out. Better to hire a
young man to do this work in order that he
may be able to pay more attention to the
show case, window, the shelves and other
Places of display.
About show cases. Were I to open up a

store I would devise a new show case. The
majority of cases are entirely too deep.
The goods should be as near as possible to
the eye of the patron, so that when he conies
in to have his watch repaired he can quickly
see the jewelry. In this way you can create
a desire for things.

The Know-It-All

In connection with window trimming
there is also a system to be classified as
salesmanship. When you have a customer
come into your store (we call them "wart
Alecks" in New York) he knows all about
the watch he is going to buy ; you get ex-
cited and try to outtalk him on the subject.
The best way to handle that fellow is to
simply let him talk, give him all the rope he
wants—he will not run away ; just let him
talk, he will get to the end of his rope, and
then knows nothing and you know every-
thing—that he knows ; and then you can
light into him.

Jewelers should see jewelry, talk jew-
elry, eat jewelry three times a day, for
breakfast, dinner and supper ; you should
concentrate your mind on it and you should
put brains into your work—good, clear,
sound brains.
Remember if in waiting upon a customer

you fail to make a sale and receive no
money for your efforts, if you have used
your best efforts and have done your best to
please, you have anyway won your case,
because you have done your best, and that
is success.
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Get in touch with them through our
travelers or write us direct.

We handle complete lines of American
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Lingering Winter Impedes Trade—Unprece-
dented Storms Tied Up Traffic Early in the
Month—Local Jobbers Off for Philadelphia
Convention

Kansas City, March 26.—Business in the Kan-
sas City territory has been in a state of practical
suspension during the past three weeks because
of almost unprecedented storms of snow and ice
that have swept over the country, making country
roads impassable and interfering seriously with
railroad traffic. Until after March 18 there were
many localities in the west that had no trains in
or out for from ten days to two weeks. But in
spite of the disadvantages of conditions, the peo-
ple of this territory are happy over the unusually
bright outlook for crops The snow and rain has
put the ground in excellent shape and makes a
record-breaking wheat crop almost a certainty.
All lines of business are feeling the stimulating
effects of this situation, although actual business
transactions have been at a very low ebb practi-
cally since the first of the year.

A rumor is current among the wholesale jew-
dry jobbers that Charles C. Hoefer, who with-
drew from the Woodstock-Hoefer Watch and
Jewelry Company some months ago, will open up
a watch business some time during the summer
or early fall. When Mr. Hoefer sold out his
interest in the Woodstock-Hoefer Company to the
widow of his late partner he agreed to keep out
of the jewelry business for a term of six months.
As the six months' time has not yet expired, Mr.
Hoefer can not as yet announce his intentions.
Mr. Hoefer and his family returned last month
from Florida and Cuba, where they have been
spending the winter.

The following jewelers left Kansas City March
25 to attend the meeting of the National Whole-
sale Jewelry Jobbers' Association, which convenes
at Philadelphia March 27: George H. Edwards
and Noble R. Fuller, president and secretary of
the Edwards & Sloane Jewelry Company; C. B.
Norton, president of the C. B. Norton Jewelry
Company; C. A. Kiger, of the C. A. Kiger Jew-
elry Company, and Charles C. Hoefer. Mr. Ful-
ler was accompanied by Mrs Fuller, and they will
visit the east before returning home. Mr. Fuller
also expects to buy a line of diamonds while in
New York.

Henry Albert Magill, who has been associated
with T. M. James & Sons ever since he came to
Kansas City twenty-six years ago, died at his
home March 17. Mr. Magill was stricken with
an attack of his heart March 9, and had been
growing rapidly worse from that time. He was
sixty-three years old and came to Kansas City
from his birthplace, Hamilton, Ontario, Canada.
Ile is survived by a widow and four children.

Louis Oppenstein, the well-known Kansas City
jeweler, who is running for re-election as alder-
man in the upper house of the city council, is
meeting with an organized opposition among a
number of pawnbrokers. Mr. Oppenstein chain-
Pioned the recent ordinance which made a dis-
tinction between the honest and the dishonest
pawnshop, which afforded a market for thieves.
It was passed to make it difficult for thieves to
find a market for stolen goods. Among its fea-
tures was a provision to do away with the all-
night pawnshop. Some of the pawnbrokers were
affronted by the ordinance, and they have had
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several meetings to discuss plans to defeat Mr.
Oppenstein, whom they hold responsible for it.
Mr. Oppenstein has been himself popular with a
larger element, however, on account of the same
ordinance.
The Mercantile Bank, of which George H. Ed-

wards, of the Edwards & Sloane Jewelry Com-
pany, is president, has moved from its old loca-
tion, at 545 Delaware street, to the Scarritt
building, at 112 East Ninth street. A reception
was given to the patrons Monday, March it, and
the new rooms were beautifully decorated with
palms and flowers in honor of the occasion. Mr.
Edwards acted as host.
Dana B. Ward, of Dana B. Ward & Co., at-

tended the Nebraska state retail convention at
Omaha, March 6 and 7. He visited friends in
Nebraska and Atchison, Kan., before returning
home. F. T. Cateron, Nebraska traveler for the
C. B. Norton Jewelry Company, represented his
firm at the Omaha convention, and Eugene A.
Kiger represented the C. A. Kiger Jewelry Com-
pany.
William C. Fisher, of the Meyer Jewelry Com-

pany, was confined to his home several days last
month on account of illness.
F. W. Grover, formerly located on Broadway

near Twelfth street, moved last month to East
Eighth street between Walnut street and Grand
avenue.
The 1912 catalogue of the Meyer Jewelry Com-

pany will be sent to the patrons of the firm
April i. It is the largest one which the house
has ever issued, and is completely illustrated with
half-tones. A feature of it is the list of repair
work and the number of beautiful and original
new designs in diamond mountings.
Walter M. Jaccard, of the Jaccard Jewelry

Company, who, with Mrs. Jaccard, is spending a
few weeks on the Pacific coast, will return to
Kansas City some time this month and will sail
in May for Europe, where he will make his
annual visit among the diamond merchants.

Charles E. Rose, who came to Kansas City
from Telluride, Colo., several months ago, re-
cently located in Independence, Mo., where he
has opened a jewelry and optical business.
M. Reibstein, formerly with the Maritz Jew-

elry Manufacturing Company, St. Louis, is now
with the Porter & Wiser Jewelry Company.
E. G. Marcotte, formerly a traveler for T. M.

James & Sons, is now with the Woodstock-
Hoefer Watch and Jewelry Company, and will
represent them in Nebraska and Iowa.
Ruth Meyer, the young daughter of Louis

Meyer, of the Meyer Jewelry Company, is again
seriously ill and may have to undergo a second
operation.
T. S. Simrall, southern Missouri and Oklahoma

traveler for Dana B. Ward & Co., who has been
in the house several weeks on account of the deep
snow covering his territory, left on his early
spring trip the latter part of last month.
E. H. Snow, for the past twenty years with the

Woodstock-Hoefer Watch and Jewelry Company,
has resigned his position and will engage in other
business.
E. H. Morgan, vice-president of the C. B. Nor-

ton Jewelry Company, is on a business trip
through Arizona and Texas.
E. P. Herron, formerly with the Jaccard Jew-

elry Company, has gone to Chicago to accept a
position.
The following called at the wholesale houses

last month: C. Irion, Harper, Kan.; A. Rosen-
field, Leavenworth, Kan.; A. C. Rosier, Osage
City, Kan.; J. H. Whiteside, Liberty, Mo.; Oliver
Tarran, Lawrence, Kan.; Isadore Eller, Excelsior
Springs, Mo.; H. 0. Ford, Pleasant Hill, Mo.;
C. E. Dellameter, McAlester, Okla.; T. W. Scan-
lon, Polo, Mo.; R. W. Pritchard, Camden, Mo.;
A. M. Ward and wife, Abilene, Kan.; Harry
Kimber, with S. J. Huey, Excelsior Springs, Mo.;
E. Kriegle, Coffeyville, Kan.; W. D. Connelly,
Lebanon, Kan.; H. E. Harrison, Hammond,
Okla.; G. M. Spalding, Solomon, Kan., and J. H.
Weurth, Leavenworth, Kan.
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MINNEAPOLIS AND ST. PAUL

The Severe Winter Gone at Last—Sunshine
Expected to Bring Seasonable Activity.
Prospects Fairly Bright

St. Paul, March 24.—From all indications at
the present writing spring is not very far off.
It is needless to say that all are glad to welcome
it, as this has been one of the longest and most
severe winters this section of the country has
experienced for many years.

It will not be many months befort St. Paul
will be able to boast of a new public library that
will cost in the neighborhood of $1,000,000, the
greater part of which will be donated by J. J. Hill.

Business is reported to be a little quiet at pres-
ent, but no more so than might be expected at
this time of the year, and none of the retailers
seem to be discouraged. All are looking forward
to a very prosperous year.
Judson Beard, of the firm of Beard Brothers,

St. Paul, has returned from his western trip and
reports business as good considering the weather
and the shortage of crops in a great many sections
of the west last year.
Joe Kahn, of St. Paul, has moved to La Crosse,

Wis., where he will open a repair shop at 912
Grove street.

J. G. Linnell, formerly of St. Paul, has gone
to Kasson, Minn., where he has accepted a posi-
tion as watchmaker for W. C. Anderson.
A. E. Paegel, at 8o2 Nicollet avenue, Minne-

apolis, has been conducting a fire sale. Mr.
Paegel's store was damaged by fire, which
originated in an adjoining store recently.
The II. E. Murdock Jewelry Company, of Min-

neapolis, will move to larger quarters in the Essex
building, which is now being completed at Tenth
and Nicollet avenue, Minneapolis. • The new
building is a five-story fireproof structure and will
be completed about April I.
C. A. Filpia, of Wessington, S. D., recently had

his automobile and garage completely destroyed
by tire. He also had his hand painfully burned.
W. H. Orr, of Sidney, Montana, was recently

in the Twin Cities buying goods and looking after
other business interests.
R. P. Yale, of Glenwood City, Wis., was one

of the out-of-town jewelers seen in the Twin
Cities during the past two weeks.

J. C. Gerde, of St. Peter, Minn., was recently
in the Twin Cities on business.
Ralph Bringolf, formerly at Northfield, Minn.,

was in the Twin Cities recently en route to Minot,
N. D., where he has accepted a position with
Paul V. McCay & Co.
F. A. Klass and wife, of Hibbing, Min., have

gone to California for a pleasure trip.
Mr. Tripp, of Tripp & Class, at Chisholm, Min.,

was recently elected city treasurer.
Following are some of the out-of-town retailers

seen in the Twin Cities during the last two weeks:
R. P. Yale, of Glenwood City, Wis.; J. C. Gerde,
St. Peter, Minn.; Ralph Bringolf, Northfield,
Mimi.; W. H. Orr, Sidney, Mont.; F. W. Seaman,
I lastings, Minn.

Lime Crucibles for Melting Platinum
Large quantities of platinum are now used in

the manufacture of jewelry. It is, therefore, fre-
quently desired to melt small quantities of the
metal in order to reclaim scrap or make alloys.
For melting platinum, lime has been found the

most satisfactory material for the crucible and
is now almost exclusively used for this purpose.
The lime used is regular burnt lime and not

the limestone. Large selected pieces should be
used and as free from fissures and foreign matter
as possible. A lump is selected and the cavity
is cut in it for holding the platinum. This lime
crucible, then, is used for melting the platinum.
An oxy-hydrogen blowpipe is source of heat and
the platinum is melted in the cavity cut in the
lime. After it has been melted, the molten plat-
inum is allowed to cool in the lime and no attempt
is made to pour it. This has been found most ex-
pedient and the button of platinum thus obtained
is hammered, if necessary, until it is thin enough
to enter a pair of rolls for rolling into sheet.
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Why Do People Mortgage Their
Homes to Buy Automobiles?
Many jewelers complain that automobiles have
hurt their business. They say that people spend
their money—even mortgage their homes—to
buy automobiles, thus diverting a large volume
of trade from jewelers.

Perhaps there is some truth in this view. But
there is a great lesson for the jeweler to learn
from the automobile trade.
That lesson is the wonderful power of

advertising.

Millions and millions of dollars are spent
annually to advertise automobiles—that is the
answer to the quesction " Why do people forego
other things to buy automobiles?"

If the jeweler is to hold his own—if he is to
keep his position in the public mind—he must
advertise.

Peninsular Catalogs present the most effec-
tive—most profitable—most permanent method
of advertising the jeweler can use.

Peninsular Catalogs will increase your busi-
ness and your profits—they are business builders
—they are not an expense but a dividend-paying
investment.

Let us send our representative to show you
our wonderful Catalog plan for 1912. Write us
today—ask us to send our representative.

Write today.

April I, 1912 TIlE

Systematizing a Repair Department

When system in a business is suggested
one is apt to think of a lot of red tape and
trouble that eats up time and at best gives
a result that must ultimately have been
secured without it. Systems, as described
here, are not of this character, but have

Builders of Catalogs for Retail Jewelers

Detroit, Michigan

KEYSTONE

When you plan perfection in your repair
department you have these things to con-
sider : Promptness, care and efficiency in
repairing and in handling the work before
and after finished ; repair costs low enough
to be able to do repair work profitably at
a reasonable charge. Along with the actual
results there is a psychological effect on

JEWELRY REPAIR RECORD
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clock repairing. Figures 1, 2 and 3 show
an ideal form for each book. Put some
particular one in charge of repairs. When
a job is received the envelope or watch
tag is filled out completely like Fig. 4. The
job is then entered in the proper book with
a description of the article and is im-
mediately delivered to the proper work-

Date
Job
No. Name Article Description Value Repairs

,

Charge Disposition Promised Finished Delivered
by

R emarks

FIG. I

Fig Under disposition enter whether job is sent to your own shop or sent away. Finished column is filled in when job leaves shop and is put as ay in job drawer.
When job is delivered enter in "Delivered by' column initials of clerk.

WATCH SALES AND REPAIR RECORD

Date Job NameNo.
Article Description Value Repairs Charge • Disposition Promised Finished Delivered W arcrnold

Remarks

'
•

FIG. It

CLOCK SALES AND REPAIR RECORD

Date
Job
No. Name

Description
of Case

Description
of Mov't Value Repairs Charge Disposition Promised Finished Delivered Price

Clock Sold
Remarks

1

■

HO. III

Fig. 2 and 3. Charges for repairs entered in charge column. Amount for which a new article is sold entered in last column and entries in unnecessary repair record columns omitted.

been evolved from experience and proved
efficient.
The following described method of han-

dling a repair department is applicable to a
store doing an annual business of from
$15,000 to $4o,000, and does not require
a great deal of extra time to keep up.

NO NAME

customers in an orderly method of handling
work that must also be considered when a
method of doing things is put into effect.
The first thing is a repair record. Secure

three books, or have made to order at a
fraction. more cost ; one for jewelry repair-
ing, one for watch repairing and one for

ADDRESS 

ARTICtIES

REVD

CHARGE

BY

PROMISED CHECK GIVEN

INSTRUCTIONS

-

S. Ale CENTRAL AVE. EXPERT REPAIRING. PROMPT •IERVI CM. REARONAOLE PRICES

FIG. IV

Signature of clerk issuing check to identify it.

man. Upon completion the final entries are
made in the book and the job is put in the
place provided for finished work, and upon
delivery to the customer is again checked
on the book, showing the clerk who deliv-
ered it.
As a further explanation of each detail

take the repair envelope. Jobs are num-
bered consecutively so as to be easily lo-
cated on repair book when checked. The

Check No. 
For Repair Work

Blank and Co.
919 Central Ave.

Issued by

PIG. V

address of any unknown person should al-
ways be taken so that if the job is not
called for in due time he can be notified.
The space provides that a check may be
given if desired, and should be filled out

(Continued on page 7111)
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No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

ANNOUNCEMENT
We take pleasure in notifying our friends that we have acquired the

SOLE SELLING AGENCY
for the entire line of products of

NEW YORK
(ESTABLISHED 1857)
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Systematizing a Repair Department

(Continued from page 729

like Fig. 5 and a notation made on envelope
that check was given.
The blank space in corner of envelope

KEYSTONE 731

lack of facilities and equipment to do it
yourself, and see if you are justified in
more fully equipping your shop to take care
of this work.
To accomplish this have cards printed

like Fig. 7, in different colors—a color for

The following repair work which you left

is ready. The charge is

Please call for same.

Blank and Co.
919 Central Ave.

We are not responsible for repair work after 60 days from the time it is
left in our store.

provides a place
special work.
The entries in the book should specif-

ically value each article. That is, give an
intrinsic value so that they can, if lost, be
replaced or an equivalent amount of money
paid to a customer.
A postal card, like Fig. 6, should be

mailed to customers after work has been
left thirty days. It is easy to keep track
of work left a long time from the book
record.
So much for handling the work. The

explanation may not be thoroughly clear,
but a study of the various forms illustrated
will enable you to work out a similar plan
if you want to.
Now the next thing is to determine just

how much repair work you should expect
to do. That is, you should know how much
free work your men are doing that you
would have to pay for if you did not have
a repair shop, and further, you should have
some check on the work you send away for

FIG. VI

to illustrate or sketch

manufacturer of the famous " Frink " Reflectors, Reflecting Chandeliers and other lighting specialties. The management and personnelof I. P. Frink will remain the same as heretofore, and the high grade of " Frink " Products will be fully maintained.I. P. Frink will manufacture for us the well-known J-M Linolite System of Illumination. An Engineering Department will be maintainedalong extensive lines, and estimates and data will be promptly submitted on receipt of plans and detailed information. This arrangementenables us to successfully handle any problem in illumination.
Let us hear from you as to your requirements

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos
and Magnesis Products

Albany
Atlanta
Baltimore
Birmingham
Boston

Buffalo
Chicago
Cincinnati
Cleveland
Dallas

Detroit
Duluth
Houghton
Indianapolis
Kansas City

Los Angeles
Louisville
Memphis
Milwaukee
Minneapolis

Asbestos Roofings, Packings
Electrical Supplies, Etc.

Philadelphia Rochester
Pittsburg St. Louis
Portland, Ore. St. Paul
Richmond, Va. San Francisco

For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED,Toronto, Ont. Montreal, Que. WinniPes, Mao- Vancouver. B. C.

WORKMAN_

REPAIR

JOB NO. ARTICLE REPAIRS

each workman and a color for a desk rec-
ord of work sent away. You will notice

DATE _

former are entered all regular repairing, in
the latter is entered the trade charge of all
work done for customers without charge.
For instance, sizing rings, cleaning jewelry,
tightening diamonds, etc. This free work
is a service rendered by your store and
should be regarded as a store expense and
not a repair expense. These cards are is-
sued each day to your workmen and each
man keeps his own record, returning the
card to you at night. The reverse of Fig. 8
provides space for a record of work being
done.
The desk record of work sent away is

also kept up daily, and as stated above,
shows how much work you are unable to
do in your own shop. This can be. totaled
and matched against the equipment neces-
sary to do this work yourself. A shop ex-
pense should be carefully kept in your regu-
lar accounting system, and all material,
tools and workmen's salaries, as well as
the cost of all work done outside your shop,
should be included.

All engraving for which a charge is made
is entered as a repair job, but the free
engraving should be recorded on a card
like Fig. 9, which should also be provided

WORKMAN'S REPAIR RECORD

AMOUNT OF WORK TO DATE

AMOUNT OF WORK TODAY

TOTAL

FIG. VIII

that these cards provide a column for reg-
ular work and one for free work. In the

RECORD

DATE

CHARGE FREE

FIG. VII

REMARKS

FREE WORK TO DATE

FREE WORK TODAY

TOTAL

in several colors if more than one engraver
is employed.

All these cards should be filed together
in a card-holder, indexed months and days.
The last card always shows the total to
date and it is not difficult at any time to
see where you stand in your repair depart-
ment.
You have a double check on all work in-

suring you against actual loss and unjust
claims by customers.
You have an individual check on each

workman and you have a perfect record of
just what you are actually getting and what
you are paying for.
As suggested above, the confidence given

customers by the knowledge of your care
in handling work is also of value. If you
employ several workmen the particular
duty of each should be clearly outlined. By
knowing daily the exact work each is doing

you can avoid imposition of one workman
on another willing one.



Revival to Follow Winter Severity—Country Retail Trade Fair for the Season.
Associated Retailers Elect Officers—Association of Credit Men Advocate
Fund to Prosecute Dishonest Debtors

St. Louis, Mo., March 20.—The first quarter of
the year has closed, an improvement has set in,and there is a general belief that a material bet-
terment of trade conditions will exist from now
on. Speaking for this territory, it can be. said
that the winter has been one of the most severe
that has ever been experienced, and it had much
to do with holding up business.
One of our strong financial institutions here

has just issued the following letter to its clients
and friends: "It is too early yet for the retail
merchant to be really alarmed about what is
going to happen in November next, and the fact
that retail trade in many sections is very good
for this season of the year makes him indifferent
to the agitation which is engaging attention at the
larger centers of trade. This attitude is not un-
usual and means only that so long as the small
merchant is reasonably prosperous he is not dis-
posed to worry about the outcome of a contest
that is still eight months away. More than this,
most of them know by experience that a change
of national administrations makes very little
difference to them personally, and except in ex-
ceptional instances, therefore, it only rarely hap-
pens that the small merchant of the interior
becomes really excited at this stage of a presi-
dential year."

Efforts are being made to get the business firms
of this city to run- a trade excursion as far as
Dallas, Texas, about the middle of May. They
have conducted a number of them and all have
been very successful. There. are excellent pros-
pects that this trade excursion will be arranged.
The L. Bauman Jewelry Company, who have

practically closed up their affairs, have a lease
on their present quarters in the Century building
and will continue to occupy them until their lease
runs out. When that expires they will have an
office in another part of the building.
The J. F. Dailey Jewelry Company, which is

closing up its affairs, will maintain an office for
the time being in the L. Bauman Jewelry Com-
pany offices to handle their collections.

Jobbing House Makes Extensive Improvements

The Bauman-Massa Jewelry Company have fin-
ished the alterations at their place of business in
the Commercial building. They have added about
6,000 square feet to their office and salesrooms
and about 300 square feet to their factory on the
fifth floor. They have put in an entire new set
of safes and their remodeled establishment is an
exceptionally attractive one and thoroughly mo(l-
ern. Ed Massa, vice-president of this concern,
left March 24 as a delegate from the local asso-
ciation of jewelry jobbers to the national conven-
tion, which convened at Philadelphia on March 27.
Morris Eisenstadt, president of the Eisenstadt

Manufacturing Company, was elected exalted
ruler of the St. Louis Lodge of Elks for the third
successive time at their annual election held re-
cently. George G. Gambrill, treasurer of the
Eisenstadt Manufacturing Company, left early in
the month for a sojourn at Batana, Fla. He was
accompanied by his wife and is expected home
about April r.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, returned March 23
from a two weeks' business trip to New York.
Emil Niehaus, for seven years in charge of the
watch department of this company, has been
placed in charge of the diamond department.
R. 0. Bolt, secretary, and H. W. Menges, buyer

of the Mermod, Jaccard &King Jewelry Company.
returned March 28 from about a three weeks' trip
to New York.
William Loeffel, seventy-six years of age, one

of the oldest jewelers in this city, and the oldest
South St. Louis jeweler, died here Friday, March
8. He was a South St. Louis jeweler for over
fifty years and his firm, William Loeffel & Sons,
moved a few months ago to 616 North Broadway,

which is on the north side. He had practically
retired from business some time ago, the business
being conducted by his sons, Gus and William
Loeffel. The funeral took place March To from
the family residence at 2352 Tennessee avenue.
Joseph Gibbs, a .watchmaker at 1306 Franklin

avenue, explained to the police that a watch found
in his shop and which was later found to have
been stolen from the office of a physician here,
was left at his store by-Abe Hoffman, one of
two youths under arrest in connection with the
theft. Gibbs had been asked to repair the watch
and did not know that it had been stolen.
W. A. Mette, formerly connected with the

Grawe Jewelry Company, has returned to their
employ.
Linn Paine, salesman for the Mermod, Jaccard

& King Jewelry Company, was recently elected
registrar of the Missouri society, Sons of the
American Revolution.

Uniform Expense Account Book
A model fpr a uniform salesman's expense ac-

count book was adopted at the banquet of the
St. Louis Sales Managers' Association, held at
the Mercantile Club on the night of March 7. It
was prepared by a special committee, and it is
pronounced such a model one it is said it will
be adopted by the concerns who have a member-
ship in this organization.

Practically all the local wholesale houses will
have representatives at the annual convention of
the Oklahoma Jewelers' Association, which is to
be held at Oklahoma City May 6 and 7.
The S. Pian Jewelry Company, now at TTOO

North Ninth street, will move into its new quar-
ters at the corner of Tenth street and Franklin
avenue about April r. The company has a long
lease on the new location and it will be made
thoroughly modern in every respect. The con-
cern has increased its capital stock to $roopoo.
I). Greenberg, buyer, has returned from a bus-
iness trip to Chicago. Mr. Pian, president of the
company, will make a European trip to visit the
diamond markets later on.
Marcus Bernheimer, one of our leading citizens,

and father-in-law of A. L. Bauman, president of
the L. Bauman Jewelry Company, died suddenly
at Port Gibson, Miss., while visiting that place
on business March 7. A. L. Bauman and his wife
went there by first train and accompanied the
body home. The funeral took place here March
9 and was very largely attended, the deceased
being one of our very successful business men.
Otto H. Kortkamp, president of the E. H. Kort-

kamp Jewelry Company, celebrated his fiftieth
birthday on March 6.
F. W. Hoyt, president of the Hoyt Jewelry

Company, returned March 5 from a two weeks'
trip to Oklahoma. He left here on March 23 to
attend the national convention of National Whole-
sale Jewelry Jobbers, which takes place in Phila-
delphia March 27, he being a delegate from this
city. Mr. Hoyt spent one day in Baltimore on his
way. F. J. Bross, traveler for the Hoyt Jewelry
Company, left March r8 on a several weeks' trip
through Illinois.
Joseph I. Gutfreund, formerly head of the

Gutfreund-Kemper Supply Company, is now con-
nected with the Altheimer & Rawlings Investment.
Company.
M. Stiffelman & Co. left March r7 on a two

weeks' trip through Missouri, Kansas and Iowa.

Associated Retailers of St. Louis
At the banquet and election of officers of the

Associated Retailers of St. Louis, at the Wash-
ington Hotel, on Tuesday evening, March 12,
John C. Estes, manager of the Mermod, Jaccard
& King Jewelry Company, was elected secretary
and also one of the vice-presidents. F. W.
Drosten, president of the F. W. Drosten Jewelry
Company, related his experiences on the recent

trip to Panama given by the Business Men'sLeague, which proved very interesting and enter-taining. About seventy-five members attended.
J. C. O'Brien, a well-known jewelry salesman

here for over twenty-two years, nineteen of which
were spent with the Mermod, Jaccard & King
Jewelry Company, and the last three and a half
years with the Hess & Culbertson Jewelry Com-
pany, where he was in charge of the diamond
department, has left the jewelry trade to accept
the vice-presidency of the T. J. Reid Shoe Com-
pany, one of the leading shoe houses of the city.
Mr. O'Brien was popular in the jewelry trade and
his many friends wish him much success in his
new line.
Members of Moolah Temple, Knights' Templar,

gave an old-time minstrel show at the Odeon here
on the evenings of March 18 and 19 for the pur-
pose of raising money to send the Moolah patrolto the Imperial Shrine meeting, to be held in Los
Angeles, Cal., May 1-6. Herman Mauch, the well-
known jeweler, and E. W. Bornmueller, of the
F. W. Drosten Jewelry Company, were membersof the executive committee in charge of the affair,and it was a distinct success.
Fred Matteson, forty-two years old, was ar-rested here on Thursday, March 14, charged with

.grand larceny in two warrants. He is a watch-maker and had taken several watches to repair
and had pawned them. He admits his guilt and
claims that drink caused his downfall.
Lieutenant-Governor J. F. Gmelich, of this

state, and a well-known jeweler of Booneville,
Mo., was a recent visitor here. He has just re-
covered from a severe attack of pneumonia.
The Business Circle of St. Louis, recently or-

ganized, held its first meeting at the MercantileClub recently. J. J. Hagen, assistant manager of
the F. W. Drosten Jewelry Company, was elected
secretary.
The National Talking Clock Company, of this

city, has been incorporated with a capital of $200,-
000. The incorporators are C. C. Carson, Harvey
C. Barker, William L. Ryan.
Joseph M. Ebeling returned recently from

Kansas City, where he attended a meeting of the
National Retail Jewelers' Association.
M. H. Wexler, manager for Henry Miller, 7

South Sixth street, is home from a two weeks'
trip to New York, which included a visit at his
old home in Syracuse.
F. II. McAdow, a member of the national board

and former president of the National Association
of Credit Men, addressed the monthly meeting
and dinner of the St. Louis Association of Credit
Men Thursday night, March 14, at the City Club.
W. G. Drosten, treasurer, and J. G. Hagen, as:

sistant manager of the F. W. Drosten Jewelry
Company, returned Monday, March ri, from a
several days' business trip to Chicago.
F. W. Miller, formerly connected with S. Ruby

as salesman, has accepted a similar position with
the F. W. Drosten Jewelry Company.
John F. Bolland, president of the J. Bolland

Jewelry Company, returned Saturday, March r6,
from a two weeks' business trip to New York.
C. L. Lemley, formerly manager for the L.

Chentie Jewelry Company, Cape Girardeau, Mo.,
has accepted a position as traveler for the Weld-
lich Jewelry Company, and left March 22 on a
two months'. trip through the West.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, while on a trip March i, slipped
on the ice as he was entering the door of the
Bassett Jewelry Company at Jacksonville, Ill., and
injured himself so badly that he was confined at
his hotel there three days. He then returned to
his home for treatment. He has thoroughly re-
covered, and left on March 19 to complete his
trip in Illinois, which will take about ten days.
L. G. Sartor, of the Elliott Jewelry Company,

returned to business March 18 after being con-
fined to his home ten days on account of sickness
M. B. Loewenstein, secretary of the Ralph

Loewenstein Jewelry Company, returned March
23 from a two weeks' trip through Tennessee and
Kentucky.
The Zerweck Jewelry Company will give up its

lease at 312 North Sixth street on July r, when
their lease expires. Their building will be torn
down in connection with others to make way for
a larger building. They are conducting a discount
sale.
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Revival to Follow Winter Severity—Country Retail Trade Fair for the Season.
Associated Retailers Elect Officers—Association of Credit Men Advocate
Fund to Prosecute Dishonest Debtors

St. Louis, Mo., Mardi 20.—The first quarter of
the year has closed, an improvement has set in,
and there is a general belief that a material bet-
terment of trade conditions will exist from now
on. Speaking for this territory, it can be. said
that the winter has been one of the most severe
that has ever been experienced, and it had much
to do with holding up business.
One of our strong financial institutions here

has just issued the following letter to its clients
and friends: "It is too early yet for the retail
merchant to be really alarmed about what is
going to happen in November next, and the fact
that retail trade in many sections is very good
for this season of the year makes him indifferent
to the agitation which is engaging attention at the
larger centers of trade. This attitude is not un-
usual and means only that so long as the small
merchant is reasonably prosperous he is not dis-
posed to worry about the outcome of a contest
that is still eight months away. More than this,
most of them know by experience that a change
of national administrations makes very little
difference to them personally, and except in ex-
ceptional instances, therefore, it only rarely hap-
pens that the small merchant of the interior
becomes really excited at this stage of a presi-
dential year."

Efforts are being made to get the business firms
of this city to run a trade excursion as far as
Dallas, Texas, about the middle of May. They
have conducted a number of them and all have
been very successful. There are excellent pros-
pects that this trade excursion will be arranged.
The L. Bauman Jewelry Company, who have

practically closed up their affairs, have a lease
on their present quarters in the Century building
and will continue to occupy them until their lease
runs out. When that expires they will have an
office in another part of the building.
The J. F. Dailey Jewelry Company, which is

closing up its affairs, will maintain an office for
the time being in the L. Bauman Jewelry Com-
pany offices to handle their collections.

Jobbing House Makes Extensive Improvements

The Bauman-Massa Jewelry Company have fin-
ished the alterations at their place of business in
the Commercial building. They have added about
6,0oo square feet to their office and salesrooms
and about 3oo square feet to their factory on the
fifth floor. They have put in an entire new set
of safes and their remodeled establishment is an
exceptionally attractive one and thoroughly mod-
ern. Ed Massa, vice-president of this concern,
left March 24 as a delegate from the local asso-
ciation of jewelry jobbers to the national conven-
tion, which convened at Philadelphia on March 27.
Morris Eisenstadt, president of the Eisenstadt

Manufacturing Company, was elected exalted
ruler of the St. Louis Lodge of Elks for the third
successive time at their annual election held re-
cently. George G. Gambrill, treasurer of the
Eisenstadt Manufacturing Company, left early in
the month for a sojourn at Batana, Fla. He was
accompanied by his wife and is expected home
about April I.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, returned March 23
from a two weeks' business trip to New York.
Emil Niehaus, for seven years in charge of the
watch department of this company, has been
placed in charge of the diamond department.
R. 0. Bolt, secretary, and 1T. W. Menges, buyer

of the Mermod, Jaccard & King Jewelry Company.
returned March 28 from about a three weeks' trip
to New York.
William Loeffel, seventy-six years of age, one

of the oldest jewelers in this city, and the oldest
South St. Louis jeweler, died here Friday, March
8. He was a South St. Louis jeweler for over
fifty years and his firm, William Loeffel & Sons,
moved a few months ago to 616 North Broadway,

\Villa is on the north side. I le had practically
retired from business some time ago, the business
being conducted by his sons, Gus and William
Loeffel. The funeral took place March to from
the family residence at 2352 Tennessee avenue.
Joseph Gibbs, a .watchmaker at 1306 Fr2nklin

avenue, explained to the police that a watch found
in his shop and which was later found to have
been stolen from the office of a physician here,
was left at his store by Abe Hoffman, one of
two youths under arrest in connection with the
theft. Gibbs had been asked to repair the watch
and did not know that it had been stolen.
W. A. Mette, formerly connected with the

Grawe Jewelry Company, has returned to their
employ.
Linn Paine, salesman for the Mermod, Jaccard

& King Jewelry Company, was recently elected
registrar of the Missouri society, Sons of the
American Revolution.

Uniform Expense Account Book
A model for a uniform salesman's expense ac-

count book was adopted at the banquet of the
St. Louis Sales Managers' Association, held at
the Mercantile Club on the night of March 7. It
N'as prepared by a special committee, and it is
pronounced such a model one it is said it vill
be adopted by the concerns who have a member-
ship in this organization.

Practically all the local wholesale houses will
have representatives at the annual convention of
the Oklahoma Jewelers' Association, which is to
be held at Oklahoma City May 6 and 7.
The S. Pian Jewelry Company, now at i too

North Ninth street, will move into its new quar-
ters at the corner of Tenth street and Franklin
avenue about April I. The company has a long
lease on the new location and it will be made
thoroughly modern in every respect. The con-
cern has increased its capital stock to Sioo,000.
1). Greenberg, buyer, has returned from a bus-
iness trip to Chicago. Mr. Nan, president of the
company, will make a European trip to visit the
diamond markets later on.
Marcus Bernheimer, one of our leading citizens,

and father-in-law of A. L. Bauman, president of
the L. Bauman Jewelry Company, died suddenly
at Port Gibson, Miss, while visiting that place
on business March 7. A. L. Bauman and his wife
went there by first train and accompanied the
body home. The funeral took place here March
9 and was very largely attended, the deceased
being one of our very successful business men.
Otto H. Kortkamp, president of the E. IL Kort-

kamp Jewelry Company, celebrated his fiftieth
birthday on March 6.
F. W. Hoyt, president of the Hoyt Jewelry

Company, returned March 5 from a two weeks'
trip to Oklahoma. He left here on March 23 to
attend the national convention of National Whole-
sale Jewelry Jobbers, which takes place in Phila-
delphia March 27, he being a delegate from this
city. Mr. Hoyt spent one day in Baltimore on his
way. F. J. Bross, traveler for the Hoyt Jewelry
Company, left March 18 on a several weeks' trip
through Illinois.
Joseph I. Gutfreund, formerly head of the

Gutfreund-Kemper Supply Company, is now con-
nected with the Altheimer & Rawlings Investment.
Company.
M. Stiffelman & Co. left March 17 on a two

weeks' trip through Missouri, Kansas and Iowa.

Associated Retailers of St. Louis
At the banquet and electron of officers of the

Associated Retailers of St. Louis, at the Wash-
ington Hotel, on Tuesday evening, March 12,
John C. Estes, manager of the Mermod, Jaccard
& King Jewelry Company, was elected secretary
and also one of the vice-presidents. F. W.
Drosten, president of the F. W. Drosten Jewelry
Company, related his experiences on the recent
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trip to Panama given by the Business Men's
League, which proved very interesting and enter-
taining. About seventy-five members attended.

J. C. O'Brien, a vell-known jewelry salesman
here for over twenty-two years, nineteen of which
were spent with the Mermod, Jaccard & King
Jewelry Company, and the last three and a half
years with the Hess & Culbertson Jewelry Com-
pany, where he was in charge of the diamond
department, has left the jewelry trade to acccpt
the vice-presidency of the T. J. Reid Shoe Com-
pany, one of the leading shoe houses of the city.
Mr. O'Brien was popular in the jewelry trade and
his many friends wish him much success in his
new line.
Members of Moolah Temple, Knights' Templar,

gave an old-time minstrel show at the Odeon here
on the evenings of March 18 and to for the pur-
pose of raising money to send the Al oolah patrolto the Imperial Shrine meeting, to be held in Los
Angeles, Cal., May 1-6. Herman Mauch, the well-
known jeweler, and E. W. Bornmueller, of the
F. W. Drosten Jewelry Company, were membersof the executive committee in charge of the affair,
and it was a distinct success.
Fred Matteson, forty-two years old, was ar-rested here on Thursday, March 14, charged with

.grand larceny in two warrants. He is a watch-
maker and had taken several watches to repair
and had pawned them. He admits his guilt and
claims that drink caused his downfall.
Lieutenant-Governor J. F. Gmelich, of this

state, and a well-known jeweler of Booneville,
Mo., was a recent visitor here. He has just re-
covered from a severe attack of pneumonia.
The Business Circle of St. Louis, recently or-

ganized, held its first meeting at the Mercantile
Club recently. J. J. Hagen, assistant manager of
the F. W. Drosten Jewelry Company, was electedsecretary.
The National Talking Clock Company, of this

city, has been incorporated with a capital of $200,-
000. The incorporators are C. C. Carson, Harvey
C. Barker, William L. Ryan.
Joseph M. Ebeling returned recently from

Kansas City, where he attended a meeting of the
National Retail Jewelers' Association,
M. H. Wexler, manager for Henry Miller, 7

South Sixth street, is home from a two weeks'
trip to New York, which included a visit at his
old home in Syracuse.
F. H. McAdow, a member of the national board

and former president of the National Association
of Credit Men, addressed the monthly meeting
and dinner of the St. Louis Association of Credit
Men Thursday night, March 14, at the City Club.
W. G. Drosten, treasurer, and J. G. Hagen, as-

sistant manager of the F. W. Drosten Jewelry
Company, returned Monday, March II, from a
several days' business trip to Chicago.
F. W. Miller, formerly connected with S. Ruby

as salesman. has accepted a similar position with
the F. \V. Drosten Jewelry Company.
John F. Bolland, president of the J. Bolland

Jewelry Company, returned Saturday, March t6,
from a two weeks' business trip to New York.
C. L. Lemley, formerly manager for the L.

Chenue Jewelry Company, Cape Girardeau, Mo.,
has accepted a position as traveler for the Weid-
lich Jewelry Company, and left March 22 on a
two months'. trip through the West.

J. E. Riley, traveler for the Gtitfreund-Kemper
Supply Company, while on a trip March r, slipped
on the ice as he was entering the door of the
Bassett Jewelry Company at Jacksonville, Ill., and
injured himself so badly that he was confined at
his hotel there three days. He then returned to
his home for treatment. He has thoroughly re-
covered. and left on March 19 to complete his
trip in Illinois, which will take about ten days.
L. G. Sartor, of the Elliott Jewelry Company,

returned to business March 18 after being con-
fined to his home ten days on account of sickness.
M. 13. Loewenstein, secretary of the Ralph

Loewenstein Jewelry Company, returned March
23 from a two weeks trip through Tennessee and
Kentucky.
The Zerweck Jewelry Company will give up its

lease at 312 North Sixth street on July 1, when
their lease expires. Their building will be torn
down in connection with others to make way for
a larger building. They are conducting a discount
sale.



THE LORD ELGIN WATCHES
are extra thin models made in open
face only. There are three grades of
movements--15 jewels, 17 jewels,
and 17 jewels adjusted. These
movements are equipped with cut
expansion balance wheels, which
adjust automatically to changes of
temperature. They have micromet-
ric regulators for obtaining the closest
possible pocket regulation.

THE LORD ELGIN WATCH

are cased in three qualities-25 y
filled,14 karat solid gold single cap a
14 karat solid gold double cap us
Every Lord Elgin movement

individually timed in its case at
factory.

14K 14K
Grade 25-year Single Cap D'ble

15 Jewels $25..00 $35.00 $45.
17 " 30.00 40.00
17 " Adj. 35.00 45.00

50
55.

ATTRACTIVE ADVERTISING for
VERITAS

Eighteen and Sixteen Sizes.
23 Jewels. 21 Jewels.
Adjusted to temperature, isochronism and

five positions.
Double roller escapement.
Steel escape wheel.
Lever set for railroad service.

23 Jewel Movement $40.00
21 Jewel Movement 36.00

FATHER TIME
(VERITAS MODEL)

Eighteen and Sixteen Sizes, 21 Jewels.
Adjusted to temperature, isochronism and

five positions.
Double roller escapement.
Steel escape wheel.
Lever set for railroad service.

Price of Movement $31.00

B. W. RAYMOND
(VERITAS MODEL)

Eighteen and Sixteen Sizes.
19 Jewels. 17 Jewels.
Adjusted to temperature, isochronism and

five positions.
Double roller escapement.
Steel escape wheel.
Lever set for railroad service.

ro Jewel Movement $27.00
17 Jewel Movement 25.00
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ELGIN
0 Size Model

Stem wind and set.
Hunting and open face.
Nineteen ruby and sap-
phire jewels in gold set-
tings. Steel escape wheel.
Double roller escape-

;::.' ment. Micrometric reg-
ulator. Adjusted. Finest

•44;71100t-Ji,r) finish.twee, 3
Price of Movement

$30.00

ELGIN
0 Size Model

Stem wind and set.
Hunting and open face.
Seventeen ruby and sap-
phire jewels. Double
roller escapement. Mi-
crometric regulator.
Adjusted. Engraving
inlaid with gold.

Price of Movement

$20.00

LADY ELGIN
The smallest watch made

in America.

LADY ELGIN

LADY ELGIN

10-0 Size Model

Stem wind and set.
Open face model with
seconds. Hunting model
without seconds. Two
grades—seventeen jewels
and fifteen jewels. Dou-
ble roller escapement.
Very closely timed. Fin-
est finish.
Price seventeen jewels

$3o.00
Fifteen jewels

$2,5..00

LADY ELGIN

5-0 Size Model
Stem wind and set.

Hunting model with sec-
onds. Open face model
without seconds. Fifteen
jewels in settings. Dou-
ble roller escapement.
Polished regulator. Very
closely timed. Splendid
finish.

Price of Movement
$20.00

ELGIN DEALERS
THE G. M. WHEELER

ighteen Size is a rigid new model
the out-of-door man.
t has 17 jewels, double-roller es-
ernent, steel escape wheel, micro-
tric regulator, recoiling click,
pensating balance wheel. Ad-

ted to temperature, isochronism
three positions.

Price of Movement $17.00

ELGIN

0 Size Model
Stem wind and set.

Hunting and open face.
Fifteen jewels in settings.
Double roller escape-
ment. Cut expansion
balance. Micrometric
regulator . Closely timed.
Excellent finish.

Price of Movement

$15.00

ELGIN

0 Size Model.

Stem wind and set.
Hunting and open face.
Seven jewels in settings.
Double roller escape-
ment. Cut expansion
balance. Polished reg-
ulator. Carefully timed.
Good finish.

Price of Movement

Po.00

See Next Page

THE G. M. WHEELER

Twelve Size is both thin in meas-
urement and accurate in performance.
Some think the two terms are incom-
patible, but these persons have never
used a 12 size G. M. Wheeler Watch.

It keeps time just like its larger
namesake in 18 and 16 size. It is
made for all classes and ages of men
Its mechanical equipment is the same
in every particular as that of the
larger sizes.

Price of Movement $17.00

THE G. M. WHEELER

Sixteen Size is a splendid compact
watch for the active professional or
business man—the physician, traveler,
lawyer or banker.

Its description follows that of the
18 size, the adjustment being the
same in every particular.

Price of Movement $17.00



ADVERTISING HELPS
for ELGIN DEALERS

MIN•1111■11..
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'N the preceding pages are reproduced
four advertising folders for retail jewelers'

3  use. In these folders the lithographer's
,..:Z -̀---;144 art is employed successfully for the first
time in picturing a watch. The detail of the watches
is perfect and the printing, done in seven colors,
registers accurately. On the reverse side the folders
are printed with terse selling talk and your card.
G, Note the popular priced, well advertised watches
the folders describe: G. M. Wheeler, Lord Elgin,
Lady Elgin, Veritas models, 0-size models. All of
these watches are advertised seasonably in the popu-
lar magazines. In distributing the folders over your
counter or through the mails you identify yourself
to your public as an Elgin dealer. Your adver-
tising thus linked to the national advertising of
Elgin watches, is made doubly effective.
G, These folders will be furnished you by your
jobber. Ask him for them when you order G. M.
Wheeler, Lord Elgin, Veritas, or 0-size movements.
To obtain them just add these four words to your
order—"and send some folders."

Elgin National Watch Company, Elgin, Ill.

1()I 2 T E

Mail-order Business
Becoming More Expensive

Chicago Firm Reports Increase in Expense

Much Greater Proportionately Than Increase

in Profits—A Ray of Hope for the Compet-

ing Trade

While it may give the retailer tio particu-

lar satisfaction to know that the report of

the business of Sears-Roebuck for 1911

showed a marked increase in sales, it is a

significant fact that the net percentage of.

profit was smaller than in previous years,

and that the expense of doing business in-

creased very heavily. The figures in this

connection are in a measure rather startling,

and offer some food for thought. The in-

crease in the expense for 1911 was $2,588,-

110 over the previous year, while the net

profits for the same period only increased

$255,089.

What lesson can be gained from the

above?
Apparently it is costing the catalog houses

more to get business now than was formerly

the case, and it is natural to infer that this

is the result of the fact that retailers are

waking up and are adopting methods to

overcome the effect of which requires the

expenditure of considerable money on the

part of their mail-order competitors.

Moral for the Retailers

There is no reason as yet for the retailers

as a body to pat themselves on the back or

to feel that they are getting the best of the

catalog-house concerns, for there are thou-

sands of merchants who are continuing

along the same lines that they followed years

ago, and this class continues to wonder why

they are losing trade.

The retail hardware man, as a class, has

probably advanced farther than any other

line of trade in devising ways and means to

hold the trade of his community at home.

It was exceedingly educational at the recent

convention of hardware men, held in Grand

Rapids, to hear the different speakers tell

of various plans they have employed for this

purpose.
Most of them make it a point to keep

posted on the prices quoted on the goods

they handle, in the catalogs of Sears-Roe-

buck, Montgome6r Ward and others. Copies

of these publications are kept on hand, and

they are studied religiously with a view to

finding out on just what articles the mail-

order people are offering real bargains.

Catalog and Samples

- it has proven a:good plan to send for, and

have on hand, samples of the different

classes of merchandise quoted at low figures,
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for it is often found that these, while appar-

ently, judging by description, corresponding

with some standard line, will, upon investi-

gation, be found to be defective or inferior

to the line handled by the retailer.
It is conceded that on a great many com-

modities the catalog houses buy their goods

at lower figures than those paid by the re-

tailer, and, in this connection, the jobbers

of the country must make up their minds

that they are going to help the retailer main-
tain his position. The jobber recognizes the

fact that his interests rest with the retailer,

and he should not expect that the burden

of meeting the low prices quoted by the

catalog should fall entirely upon the dealer.

The time is cooling when the jobber must

study the catalogs just as closely as the re-

tailer now does, and be prepared to offer his

customers special bargains in merchandise,

for the purpose of competing with the lead-

ers prominently displayed in the catalogs.

There has been a tendency in some quarters

to attack the jobber on the grounds that he

has been indifferent. Without commenting

upon this feature, it seems apparent that,

while there is some cause for this charge,

the jobbers are becoming alive to their posi-

tion and are realizing that it behooves them

to share a portion of the effect of this for-

eign competition that has so largely been

borne by the retailer.

Retailers and Wholesalers

There is every reason to feel that a great

deal of good could be accomplished if a joint

conference of retail and wholesale men in

each line were held to talk over this situation

and to give each class a better understand-

ing of what the other class expects of it.

We hope that during the coming year the
wholesalers in every line of trade will take

some action, more potent than the mere ex-

pressions of good-will toward the retailer,

and will institute a movement calculated to

extend real bona fide help to the retail dis-

tributor that will enable the latter to place

himself in a better position to meet all forms

of foreign competition.
In the meantime, however, there is a

whole lot for the retailer to do. He should

revise his methods, if he is following in the

old rut. He should get out after business

and show the people in his community and

surrounding territory why they ought to

trade with him, not depending solely on the
old argument of local patriotism.
Look through the catalogs, size up the

character of merchandise that is advertised

therein, pick out specialties which can be

sold to advantage in competition with them

and feature these goods.
The farmer is a student of the mail-order

prices, and he is going to be impressed when
he sees his local dealer meeting or under-
quoting Chicago prices. I f this campaign
is carried on intelligently, there is reason to
feel that this year's report of Sears-Roebuck
and others will, like the one for 191T, show
that it costs the catalog houses more money
to get business than ever before, and that
their net profits continue to diminish.—
Trade.

The Interval After the Sale

Clerks who \vish to make themselves more
valuable to their employers will do well to
read the following by the advertising man-
ager of a dry-goods house. It contains many
points which all clerks can make use of :

It is possible during the interval after
the sale is made to establish in the minds
of our patrons a strong feeling of good-will
for the store.
By the term "the interval after the sale"

we mean the time between when the cus-
tomer has assented to the purchase of the
goods and when she received her change or
package.
This is the opportunity for the introduc-

tion of new merchandise and it is important
that this opportunity be taken advantage of.
The introduction of new merchandise

should be done with the idea that you are
taking advantage of a moment or two of a
waiting period to show your customer some-
thing with which perhaps she is not familiar.
Never be insistent about it ; use your best
manner, your politest and most gracious
tones.

Your customer Will listen to you and will
look at your goods if you bring them before
her in the right way, and it is your duty to
study out the right way for you to present
the merchandise in your section.

After completing a sale never go away
and leave a customer, unless it is to wait
upon another who is there and needing at-
tention, and then excuse yourself politely
and tell your customer why you are leav-
ing her.

Don't stop to chat socially with one cus-
tomer after a sale is made if another is
waiting for attention.
When you leave your customer before she

gets her change and package, don't forget
the package. Be on the alert to hand it to
her as soon as ready.
Never go to any of your fellow sales-

people and talk and laugh over anything
while your customer is waiting. This cre-
ates a bad impression and often customers
think that they are being laughed at for some
reason or other.
There are kindred lines to almost every

line which we carry and it is possible for the
clerk at that time to suggest lines in other
departments. Do not forget that the house
appreciates every sale that is made, appre-
ciates your efforts in making the sale,
whether it is in your section or in some
other.
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is perfect and the printing, done in seven colors,
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tising thus linked to the national advertising of
Elgin watches, is made doubly effective.
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jobber. Ask him for them when you order G. M.
Wheeler, Lord Elgin, Veritas, or 0-size movements.
To obtain them just add these four words to your
order--"and send some folders.)7

Elgin National Watch Company, Elgin, Ill.
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Mail-order Business
Becoming More Expensive

Chicago Firm Reports Increase in Expense

Much Greater Proportionately Than Increase

in Profits—A Ray of Hope for the Compet-

ing Trade

While it may give the retailer no particu-

lar satisfaction to know that the report of

the business of Sears-Roebuck for 1911

showed a marked increase in sales, it is a

significant fact that the net percentage of

profit was smaller than in previous years,

and that the expense of doing business in-

creased very heavily. The figures in this

connection are in a measure rather startling,

and offer some food for thought. The in-

crease in the expense for 1911 was $2,588,-

no over the previous year, while the net

profits for the same period only increased

$255,089.

What lesson can be gained from the

above?
Apparently it is costing the catalog houses

more to get business now than was formerly

the case, and it is natural to infer that this

is the result of the fact that retailers are

waking up and are adopting methods to

overcome the effect of which requires the

expenditure of considerable money on the

part of their mail-order competitors.

Moral for the Retailers

There is no reason as yet for the retailers

as a body to pat themselves on the back or

to feel that they are getting the best of the

catalog-house concerns, for there are thou-

sands of merchants who are continuing

along the same lines that they followed years

ago, and this class continues to wonder why

they are losing trade.

The retail hardware man, as a class, has

probably advanced farther than any other

line of trade in devising ways and means to

hold the trade of his community at home.

It was exceedingly educational at the recent

convention of hardware men, held in Grand

Rapids, to hear the different speakers tell

of various plans they have employed for this

purpose.
Most of them make it a point to keep

posted on the prices quoted on the goods

they handle, in the catalogs of Sears-Roe-

buck, Montgomer4y Ward and others. Copies

of these publications are kept on hand, and

they are studied religiously with a view to

finding out on just what articles the mail-

order people are offering real bargains.

Catalog and Samples

It has proven a good plan to send for, and

have . on hand, samples of the different

clasges of merchandise quoted at low figures,
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for it is often found that these, while appar-

ently, judging by description, corresponding

with some standard line, will, upon investi-

gation, be found to be defective or inferior

to the line handled by the retailer.

It is conceded that on a great many corn-

modities the catalog houses buy their goods

at lower figures than those paid by the re-

tailer, and, in this connection, the jobbers

of the country must make up their minds

that they are going to help the retailer main-

tain his position. The jobber recognizes the

fact that his interests rest with the retailer,

and he should not expect that the burden

of meeting the low prices quoted by the

catalog should fall entirely upon the dealer.

The time is coming when the jobber must

study the catalogs just as closely as the re-

tailer now does, and be prepared to offer his

customers special bargains in merchandise,

for the purpose of competing with the lead-

ers prominently displayed in the catalogs.

There has been a tendency in some quarters

to attack the jobber on the grounds that he

has been indifferent. Without commenting

upon this feature, it seems apparent that,

while there is some cause for this charge,

the jobbers are becoming alive to their posi-

tion and are realizing that it behooves them

to share a portion of the effect of this for-

eign competition that has so largely been

borne by the retailer.

Retailers and Wholesalers

There is every reason to feel that a great,

deal of good could be accomplished if a joint

conference of retail and wholesale men in

each line were held to talk over this situation

and to give each class a better understand-

ing of what the other class expects of it.

We hope that during the coming year the
wholesalers in every line of trade will take

some action, more potent than the mere ex-

pressions of good-will toward the retailer,

and will institute a movement calculated to

extend real bona fide help to the retail dis-

tributor that will enable the latter to place

himself in a better position to meet all forms

of foreign competition.
In the meantime, however, there is a

whole lot for the retailer to do. He should

revise his methods, if he is following in the

old rut. He should get out after business

and show the people in his community and

surrounding territory why they ought to

trade with him, not depending solely on the

old argument of local patriotism.

Look through the catalogs, size up the

character of merchandise that is advertised

therein, pick out specialties which can be

sold to advantage in competition with them

and feature these goods.
The farmer is a student of the mail-order

•
prices, and he is going to be impressed when
he sees his local dealer meeting or under-
quoting Chicago prices. If this campaign
is carried on intelligently, there is reason to
feel that this year's report of Sears-Roebuck
and others will, like the one for 1911, show
that it costs the catalog houses more money
to get business than ever before, and that
their net profits continue to diminish.—
Trade.

The Interval After the Sale

Clerks who wish to make themselves more
valuable to their employers will do well to
read the following by the advertising man-
ager of a dry-goods house. It contains many
points which all clerks can make use of:

It is possible during the interval after
the sale is made to establish in the minds
of our patrons a strong feeling of good-will
for the store.
By the term "the interval after the sale"

we mean the time between when the cus-
tomer has assented to the purchase of the
goods and when she received her change or
package.
This is the opportunity for the introduc-

tion of new merchandise and it is important
that this opportunity be taken advantage of.
The introduction of new merchandise

should be done with the idea that you are
taking advantage of a moment or two of a
waiting period to show your customer some-
thing with which perhaps she is not familiar.
Never be insistent about it; use your best
manner, your politest and most gracious
tones.
Your customer will listen to you and will

look at your goods if you bring them before
her in the right way, and it is your duty to
study out the right way for you to present
the merchandise in your section.

After completing a sale never go away
and leave a customer, unless it is to wait
upon another who is there and needing at- .
tention, and then excuse yourself politely
and tell your customer why you are leav-
ing her.

Don't stop to chat socially with one cus-
tomer after a sale is made if another is
waiting for attention.
When you leave your customer before she

gets her change and package, don't forget
the package. Be on the alert to hand it to
her as soon as ready.
Never go to any of your fellow sales-

people and talk and laugh over anything
while your customer is waiting. This cre-
ates a bad impression and often customers
think that they are being laughed at for some
reason or other.
There are kindred lines to almost every

line which we carry and it is possible for the
clerk at that time to suggest lines in other
departments. Do not forget that the house
appreciates every sale that is made, appre-
ciates your efforts in making the sale,
whether it is in your section or in some
other.
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Ordering
A Steak

Somebody once said that the
best way to get a steak well
done is to order it rare. Con-
sidered as a joke that's fine, but
as a matter of cold facts, if you
want anything well done in the
jewelry catalogue line, go straight
to the book that has a reputation
for doing all things well. Get
the GREAT AMERICAN
JEWELER'S CATALOGUE.
It has an unblemished record of
the highest achievement in
jewelry catalogue building. It
has no equal. Just a postal—
that's all.

It's Now a National
Catalogue.

The Oskamp-Nolting Co.
Cincinnati, Ohio

20 Million
Opportunities
this coming year await the opticians of America in
the twenty million people who need glasses for
their eyes. Next year there will be as many more
(a constant stream). Intensive American life makes
great strain on eyesight, and a wonderful oppor-
tunity for the optical profession. Do you know
that every man or woman can become a
skilled optician—right at home? How?
By our correspondence course—the finest, most
complete and thorough course by correspondence
in the world! We mean every word of it.
(We are the oldest correspondence school of optics
in the world), having graduates in successful
practice from England to Tasmania. Do not
overlook your opportunity. A one-cent postal
card will bring you full details. Address

American Optical College
Dept. M, DETROIT, MICH.

Artistic Hand-Made Banquet Rings
SILVER, WITH OOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

WHEELING METAL CEIL1140
THE "TRADE-MARKED" KIND

Another instance proving either our claims of Quality or Exceptionally Good Sales-
manship. We believe we have the "goods" both ways. A Kansas town was
almost wiped out by fire early this winter. Ambitious progressiveness showed
itself at once and the town has been rebuilt with better buildings than before.

store rooms WHEEL IgG C LEIIt4G have been erected in the new0 in this city. No other kind of

Twelve large c 

Metal Ceiling has been sold. It is an exclusive "Wheeling Ceiling" locality.
In face of such circumstances we are justified in asking pros-
pective customers to ask themselves "Why?" and then write
us for detailed information.

WilEELIIIG COMGATIIIG COMPAIIY. WHEELIAGYINA.
NEW YORK
ST. LOUIS

BRANCH OFFICES AND STORES:

CHICAGO
KANSAS CITY

PHILADELPHIA
CHATTANOOGA
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Big Structure Aptly Named the Jewelers'
Building—The Unique "To Kalon" Shop.
Thieves Busy Among the Jewelers—A Bogus
Check Swindler Operates Successfully

Indianapolis, Ind., March 25.—The State Life
building, on Washington street, between Merid-
ian and Pennsylvania streets, is very fre-
quently called the Jewelers' building. Under
its roof, in large, well-lighted, nicely fur-
nished and thoroughly equipped quarters are to
be found the following firms and followers of
the jewelry and optical trades: Second floor, the
I. Grohs Jewelry Company, Harper J. Ransburg
(cut glass sample room), C. W. Lauer & Co.'s
and Hoffman & Co.'s stockrooms; thir4 floor,
Baldwin-Miller Company, S. T. Nichols & Co.
(these two establishments occupy almost the en-
tire floor) ; fourth floor, Hal J. Breen (broker
and auctioneer), Dan I Murray's Indianapolis of-
fice; fifth floor, Waldo E. Stein, optometrist;
sixth floor, E. C. Stokes, trade watchmaker ; sev-
enth floor, Indianapolis Jewelry Manufacturing
Company, M. Swartz; ninth floor, C. W. Lauer &
Co., Hoffman & Co., Haase Jewelry Company,
L. Critzer, trade watchmaker; Arthur Hutto, en-
graver; Klaiber & Co., opticians. There is no
other building in the city that is occupied by so
many members of the two trades.
The State Life Jewelers' Club is the dignified

name of the "bunch" of watchmakers, traveling
men, salesmen and jewelers who have been spend-
ing a part of the noon hour in the room of E. C.
Stokes ever since the first of the year. Smoking,
swapping stories and listening to Brother Stokes's
Texas tales is the regular program.
Carl L. Rost and E. Mantel are members of

the board of directors of the German Guaranty
Trust Company. The new financial institution
will be located on South Senate avenue, just off
of West Washington street, the only banking in-
stitution in that part of the retail business district.
Charles W. Lauer Sr. and Joseph E. Reagan

will attend the convention of the National Whole-
sale Jewelers' Association at Philadelphia, March
27.

Fletcher M. Noe was one of the masters of
ceremonies and speakers at the banquet held by
the Indianapolis wrie No. 2II, Fraternal Order
of Eagles, March 14, when the tenth anniversary
was observed. During the ritualistic work 192
new members were added to the 700 members of
the wrie. Mr. Noe is a charter member and a
most enthusiastic worker.
During the zero weather of February, while

he worked in his comfortable shop in Indian-
apolis, Ikko Matsumoto gave more than a passing
thought to the comfort of the tenants for his
summer cottages on Lake Manatou, near Roch-
ester, Ind. He knew that his orders to fill his
big icehouse were being carried out.

A Unique Art Shop

"To Kalon" Shop is most attractively settled in
tht new quarters at io6 North Pennsylvania street.
This shop is very aptly named "To Kalon" (The
Beautiful), with its charmingly arranged stock of
metal, pewter, ivory, gold and silver jewelry,
antiques, arts and crafts and all manner of rare
and beautiful art goods. The arrangement of the
interior is quite out of the commercial and yet
the shop is conducted upon strictly business prin-
ciples.
Two years ago last December an art shop was

opened by the Misses Love in a small room with
a small stock, on the third floor of the Board of
Trade building. In one year the business outgrew
that room and the move was made to the seventh
floor of the same building, into very much larger
quarters, but soon these became inadequate and
it was decided to take a ground floor location.
At the rear of the shop is a quaint little tea-
room, the entrance being through "The Gate of
Japan," a very clever reproduction of that famous
gateway. Ikko Matsumoto, the Japanese jeweler,
assisted the architect in modeling the gate.
Burns Brothers, recently located at 605 North

Illinois street, and Harry L. Johnson, formerly
at 115 West Washington street, have established
themselves in room 202 Hume-Mansur building, on
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East Ohio street, where they are prepared to do
all kinds of trade and private watch work. A. J.
Burns and his brother Charles are expert watch-
makers who have been working at the trade for
over thirty years, for themselves and with the
best jewelry firms in this city, and have gained
an enviable reputation as skilled workmen.
Everybody knows and likes the Burns boys.
H. L. Johnson, known as the "watch man," will

do watch work and sell watches, chains and rings
on payments.
Frank G. Reber, a well-known jeweler of this

city, has taken a position in the shop of the In-
dianapolis Jewelry Manufacturing Company, in
the State Life building. He has had much ex-
perience in the manufacturing line, both for him-
self and several of the local shops. During Feb-
ruary Mr. Reber took a short vacation down in
Morgan county, and in spite of the cold weather
did a little gold prospecting along the streams
that always yield more or less returns to the gold
hunter.

J. P. Mullally, Monument place, as a member
of the mayor's advisory commission,' is chairman

"THE JEWELERS' BUILDING"

of the committee for billboard regulations. This
committee has recommended that before any new
billboards are erected in the city the consent of
neighboring property holders must be obtained.
Several jewelers are using billboards in advertis-
ing their stores.

Carl L. Rost recently had displayed in his
window six diamond-set bracelets, six diamond-
set brooches and the same number of diamond-
set cuff links to be used as prizes in a contest
conducted by a local Catholic publication. Mr.
Rost has furnished the goods from his regular
stock.
A semi-annual low price sale was conducted the

last of March by the Hoosier Jewelry and Loan
Company, on Massachusetts avenue.

All the express companies doing business in
Indiana have filed injunction suits seeking to pre-
vent the Indiana state railroad commission from
putting into effect an order for a 15 per cent re-
duction on express rates in this state. The re-
duction was to go into effect March 15. The
claim is made that the order is an attempt to in-
terfere with interstate commerce.

Thieves Purloin Diamond Ring

Thieves stole a diamond ring, valued at $265,
from Klein Brothers' Opera House Jewelry Store,
at Muncie, Ind., March 15. Two strangers came
into the store when it was crowded with evening
shoppers and asked to be shown diamond rings.
After carefully looking over a tray that con-
tamed about zoo rings they expressed a desire
to look at earrings. During the time that the
clerk was getting the earrings one of the men

substituted an imitation for one of the diamond
finger rings. The two men soon left, saying they
would send a girl to make the final selection of
a stone. It was not until the clerk placed the tray
of rings in the safe for the night that the theft
was detected.
F. C. Becker, watchmaker with Mrs. Dora

Cloud, at Montpelier, Ind., is laid up from the
effects of a hard fall on the ice-covered pavement
during a sleet storm last month.
M. H. Douglass is visiting friends in the north-

ern part of the state. During the last of March
he assisted Frank Haseltine, of the J. Ross Hasel-
tine Jewelry Company, at Kokomo, Ind., invoice.
Frank Haseltine made a recent business trip to
Indianapolis.
Elmer Schneider, of Athens, Ohio, has recently

enrolled as a pupil at the L. R. Douglas School
of Engraving at Indianapolis. Omer C. DeSelms,
of Attica, Ind., was a recent visitor at the school.
The police are on the lookout for a man named

M. Weinbery, who recently circulated a number
of worthless checks, on an eastern bank, at
Munci,e Ind. Weinbery rented a business room
in Muncie and announced that he would shortly
open a jewelry store. Meanwhile he purchased
several suits of clothes and other articles, paying
for them with his worthless checks. Before the
fraud was discovered Weinbery had fled for parts
unknown.
H. L. Rost, Columbus, Ind., was a recent buyer

on this market. In addition to his business at the
wholesale market Mr. Rost spent some time look-
ing after his real estate investments in Indian-
apolis.
A. E. Brown died March 16 at his home in

Fortville, Ind., from tubercular trouble. Mr.
Brown learned the jewelry trade under the late
Thomas W. Gardner, of this city. Herbert
Gardner attended the funeral.
George Gammon and wife made a recent trip

to this market. Mr. Gammon, who is watchmaker
for T. M. Jackson at Seymour, Ind., has many
trade friends in Indianapolis who are always glad
to see him.
Mr. and Mrs. Walter Simmonds, of Franklin,

Ind., spent a part of their wedding trip in In-
dianapolis last month. Mr. Simmonds is the
watchmaker for C. W. Neal, at Franklin.
Luther Davis, jeweler, of Fairmount, Ind., was

in Indianapolis last month selecting both jewelry
and queensware for the home store.
Fred Troster, Peru, Ind., spent several days

last week in Indianapolis visiting his daughter.
Mr. Troster says he is going to attend the Indiana
Retail Jewelers' convention at South Bend, Ind.,
in June. He remembers the Evansville conven-
tion so pleasantly that he is anxious to repeat the
experience.
A fire at Dugger, Ind., March 18, burned four

places of business. Among them was the jewelry
store of W. W. Dale. The loss was considerable.
E. R. Southerlin, who just finished a course of

engraving at the L. R. Douglas School in this
city, has opened a new jewelry store at Roachdale,
Ind. Mr. Southerlin was formerly at Culver, Ind.

Charles A. Bassett, fifty years old, a pioneer
jeweler of Anderson, Ind., died March g just two
honrs after suffering a stroke of paralysis. The
funeral occurred March 12 from the family home.
For twenty years Mr. Bassett had conducted a
jewelry store and optical business in Anderson
and was well known throughout that section of
Indiana. He is survived by a widow and ten
children.

Will Swanski, formerly connected with a
jewelry firm in Virginia, has recently taken a po-
sition with Major & Sheldon, at Shelbyville, Ind.
A. J. Thoma, of Thoma Brothers Company,

Cincinnati, recently passed through Indianapolis
on his way home from French Lick Springs,
where he had been taking a rest and some treat-
ment.
R. J. Litscher, Winchester, Ind., has taken his

son Cecil to Cincinnati to study the art of en-
graving under A. C. Geiger, of Clemens-Oskamp
Company.
W. D. Cowan has removed from Martinsville,

Ind., to Dayton, Ohio, where he will continue in
the jewelry business.

J. C. Wilson, of Mooresville, Ind., was recently
met on a purchasing trip to C. W. Lauer & Co.,
State Life building.
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PIHai OUT
OLD FRONT

Get rid of your old Store Front—
it is hurting your business and can so
easily be modernized.

KAWNEER Jewelry Store
Fronts

You will find KAWNEER Jewelry Store
Fronts in every nook and corner of the coun-
try—in the larger cities and in the smaller
towns—each one Pulling Business for
the " Man Behind "—each one actually
making sales. KAWNEER is the
jewelry Man's Front, because it adver-
tises and sells in a dignified, conservative and sure way.

Tear out your old Front and inkall KAWNEER.
Your own carpenter can do it —it does not take a
"wizard" to put up KAWNEER; it is simple in construc-
tion and with ordinary care any mechanic can install it
successfully. Every day we are shipping KAWNEER
Fronts to all parts of the country, to be installed by
men who have had no previous experience whatever
in this line —by men who know nothing about
KAWNEER.

KAWNEER is complete from sidewalk to I-Beam.
It is made of solid copper, brass, bronze or aluminum,
and will last forever. It needs no paint and you won't
have any repair bills to pay. KAWNEER first cost is
the last cost. If you are contemplating the erection of a
new Store Building surely you will not stick to the old
"1860" type Front—put in a 1912 KAWNEER Front
and make your Front a Store Front—one that counts.

Install a KAWNEER Store Front and create new
and more business—keep the people interested in your
windows, in your Store. Show them your line of jewelry
in an attractive manner—let them decide for themselves
what they want. You must first offer them some reason
for entering your Store before you can even hope to
sell them.

365-Day-and-Night Service
That's what you get out of KAWNEER Store
Fronts. KAWNEER works day and night,

always telling passers-by just what you offer,
and telling it in a way that will impress
them most favorably.

By the use of KAWNEER Sash you
can have a free circulation of air in the
show windows in Winter, and in Summer
you can shut them up dust-tight. That's
KAWNEER regulated ventilation, the
greatest improvement in Store Front con

struction since the origin of KAWNEER. It also
takes care of the drainage when you are washing the
windows.

We haven't room here to go into detail about the
construction of KAWNEER, but want you to know al:
about it. Even if you do not intend to build or rem ode
this Spring, the information will be valuable to you.

You ought to know all about Modern Store Frontt•
and we believe we are the ones to tell you. It is our
business, and having fathered the revolution of Store
Fronts, we believe we are able to serve you.

"BOOSTING BUSINESS No. 15"
A booklet on Store Fronts written in a comprehen-

sive manner — contains photographs of many of the
finest Store Fronts in the country—suggestions for your
Front and a plain, comprehensive description.

Just drop a card saving, "Send Boosting Business
No. 15."

KAWNEER MANUFACTURING CO.
Branches in All Principal Cities

Francis J. Plym, Pres.

Factory and General Offices, Niles, Michigan
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,lints on Effective Window Display

he Window That Sells Goods—The Trim and

the Display—Mixed Displays Ineffective

paper by G. A. LE Roy, advertising manager Western

Clock Mfg. Co., read before Minnesota Retail Jewelers'

Association

Merchandise advertising has come to

mean perfected distribution, and successful

Avertising is little else than the maximum

tlimination of waste between the different

links of the distributing chain. There are

three links between the retail dealer and

the consumer—the printed announcement,

the show window, the selling clerk.

The printed announcement will bring the

people to your door, the show window will

make them go in, and both will pave the

way for the clerk's conclusion of the sale.

None of these factors are indispensable to

either of the others, but they dovetail with

each other so nicely that it is almost impos-

sible to delineate their respective influences.

Strangely enough, while printed matter

and direct salesmanship have during the

past few years been developed to a point

where they have ceased to be guesswork and

become an exact science with underlying

principles and rules, and while the window

has fast risen from a waste of space neces-

sary for the admission of light to one of the

most important sections of the retail store,

the study of its failures and successes in the

selling of goods has been almost ignored.

There is only one kind of successful win-

dow—the kind that sells goods—and the

,uccessful windows are governed by very

much the same rules that govern success-

ful ads.
Display Window Analyzed

A window really consists of two parts—

:he trim and the display. The trim is only

in accessory. It is to the window what

'ype is to the ad. Its purpose is to show
he goods under the best conditions, just

.ts the functions of the border and 'rule are
to set off the copy to the best advantage.
The trim should never be allowed to over-

shadow the display or even to compete with
It. It should be used as a background, and

failure to hold it there will hurt the sale of
t he goods instead of furthering it.

On the other hand, display is to the win-

dow what copy is to the ad. Concentration

and simplicity, balance and harmony, under-
lie the success of both. The most interest-
ing copy takes one article at a time and tells
all it knows about it. The most interesting

display takes one line of goods at a time and

shows all there is to be shown about it.
If you can not limit your window to one

line of goods limit it at least to kindred

lines of goods. Collars and neckties belong
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together, but underwear and straw hats

don't. Still, most jewelry windows mix

indiscriminately—back combs with chafing-

dishes and stationery with safety razors.

Avoid Overmixed Displays

It takes a good deal of courage to keep

away from mixed windows, but mixed win-

dows seldom sell goods. They may make

pretty pictures, and that is just why they

fail. Pretty pictures charm the eye, but

they go no further. Simple and strong pic-

tures reach the heart and create emotions

and desires, and just as a pretty face gener-

ally lacks character a mixed window usu-

ally lacks strength and repose. It may make

a pleasant impression, but it has not the

power to create the desire to buy.

Another danger of the mixed window is

the overabundance and clash of color and

the lack of harmony it is likely to cause.

Did you ever pay attention to the billboard?

Some posters catch your eye the instant they

meet it. The first are usually done in

two colors, sometimes three, and then with

certain combinations only; the second are

of the chromo type and contain the national

colors of the whole world.
It is well to select your window wares

according to their color values and style.

You would not set a ring with an emerald,

a ruby and a sapphire. Still you display a

heavily decorated china jar next to a deli-

cate piece of Favrile glass. You would not
engrave a loving-cup with a Chinese-face

letter, but you place a pure colonial coffee

set next to an imported art nouveau writ-

ing set.

Don't Mix Extremes in Quality or Price

It is never good policy to display very
low-priced and very high-priced goods in
the same window. Run your staples one
week and your fancies the next. High-
priced goods appeal to a select few. When
you display them alllow them plenty of
room, for exclusive goods do not stand
rubbing elbows. It breeds familiarity and
low tone. Staple goods, on the other hand,
are the rank and file of a business. They
require mass and number. A few scattered
soldiers have no particular significance. It
takes a lot of them, solidly grouped, to be
effective.
You would not think of offering pressed

glass and cut glass to the same customer,
but you show sterling and plated ware to-
gether. They are both good and serviceable
articles, but each one answers a different
want.

Special displays without displayed prices
will sell but few goods. On articles that
appeal to the majority and are liable to
bring customers to the store time and time
again, instead of once a year, it is advisable
to display the selling prices.
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Selling to One's Relations

By C. E. WESTON, Hailey, Idaho

I have a new subject for discussion:
"Selling to one's relations." This section
of Idaho is newly settled, and, of course,
the people have purchased all the jewelry
they have elsewhere. I wish to impress
on the eastern jeweler that these people
naturally have very little to spend on
jewelry the first two years, and a great
many not for ten years. So the jeweler
who starts up in south Idaho is "pioneer-
ing."
Now to cap the climax, these new people,

it seems to me, have a great many relations
in the jewelry business, and when they
bring in their work for repairs, of course
it is my desire to sell new goods, and I
find, invariably, they have purchased their
old ones of their cousin, brother-in-law,
uncle, etc., and get them at cost. After
finding out my price they patronizingly say,
"Oh, of course you can't get them as cheap
as I can ; my cousin owns a store in
Kansas."

I have in mind the case of a young man
who wanted a 4-karat diamond ring, and
after getting my price sent to his cousin
for one, and after it had come brought it
to me to show how well he did at his
cousin's. His cousin must have needed the
money, for it was poorly set and had a
nick in one side about one-fifth the size of
the stone, and the mounting was an old one.
There is a fixed price on all railway

watches and all the factories bind you to
sell at this price. Your relative is a rail-
roader and you sell him one at cost. You
don't make any profit. The inspector on his
division doesn't. He breaks the watch and
you repair it free of charge ; of course
you do. It is guaranteed and when you
come to figure it up at the end of the year
you have lost $5.

If you were in the grocery business
would you sell to a relative at cost? I never
heard of anyone doing so.
Here is another phase : Man is full of

egotism. Your relative meets one of your
best customers on the highway and they
look at the time. They both have new
watches and are proud of them. Your best
customer asks what the other paid, and
he boastfully says $25 ; the other paid $35.
He is no cheap guy. He doesn't say any-
thing, but you don't sell him $200 worth of
goods next year. I have found that people
who have the money never doubt • your
honesty a minute unless something like this
happens, and then look out. All the argu-
ments in the world won't bring them back.
They have the money and can buy any-
where, and you have lost their business on
account of one sale where you made no
profit.
When the jewelers get over their non-

sense and maintain prices the mail-order
houses will have to cut out this line of
goods.
Mark your goods at a certain price and

stick to it. If they don't want to pay $15
sell them one that is marked $io—don't
cut. But don't handle shoddy goods.
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THE OLD HOUSE-WITH NEW IDEAS!
DIAMONDS-WATCHES-JEWELRY-CLOCKS-SILVERWARE

A. C. SCHWAB & SONS
HAVE THE STOCK TO FILL YOUR ORDERS WITH

TRY US AND SEE!

31-39 E. FOURTH AVE., CINCINNATI

No. 46465 No. 2

No. 39351 No. 45437

PEERLESS BELTS
are made of the finest selected leathers
with plain or monogram buckles, in solid
gold, 12 K. gold-front, and sterling silver.

WRITE FOR CUTS AND PRICES

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street •• CHICAGO, ILL.

A MECHANIC OR). There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply.
Don't be a mere mechanic, a drudge at

your work. Be an expert watch rr)
repairer. We have helped more than kr?
600 young men to get an expert know-

41 ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experienee,DeSelmsPatented
Charts, text books, special methods and equipment give
our studen s unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training in a few
months than you can possibly get in a store apprenticeship in as
many years. We will put you in a position to select
your own job and name your own salary. Decide right
now to be an expert watch repairer. Come to our $20 °O
school at your earliest convenience or if you cannot
come to us we will come to you by mall In your own A 00
home. You can employ your evenings or any spare —mg;
time learning without giving up your present
,mptoyment A little time and money 

8Pent A WEEKnow wil. get you a larger salary later.
Write for our booklet telling you how we will make

C trained expert watch repairer of you. It is FREE,

The DeSelms Watch School
293 Perry Street 

 
Attlee, Indiana IVY

-

,ft
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DREXLER

TRADE SCHOOL

For Watchmaking

Pabst Building Milwaukee, Wis.

40-111111
‘Irir

1-4 Size of Working Model

Officia113) Endorsed

I3y the

Retail Jewelers' Association

Send for Prospectus
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Spring Sunshine Welcomed as Never
Solved by Ordinance—Wholesalers
of the Bowling Season

Cincinnati, March 23.—The past two weeks have
been somewhat quiet but indications point to a
lively trade from now on. Most of the jobbers
feel that as soon as spring really puts in an ap-
pearance there will be a big boost. Some few
firms are taking advantage of this temporary lapse
and are taking stock. In retail circles the same
old weather complaint comes to the foreground,
and they are justified in this, for Cincinnati and
this section of the country are just now passing
out of what has been one of the most severe
winters in recent years. As one prominent jew-
eler expressed it, "every one is working and there
seems to be plenty of money, but the inclement
weather has prevented the shopping public from
coming out, and as a consequence sales have been
slack. This condition will cease and big business
will follow the coming in of some real nice warm
weather."
The item appearing in the last issue of THE

KEYSTONE, in which the sale of the property on
the corner of Fifth and Walnut streets was re-
ported, is wrong, and came about through some
information given the correspondent by an in-
nocently misinformed house. The owners of the
property had been offered a very flattering bid
by a Cincinnati promoter, but when the cash
amount necessary to close the deal came into
issue it was found that this could not be raised.
The leases of some of the tenants do not run
out for some time to come and no arrangements
had been made whereby these could be com-
promised. The firms now occupying space in this
building are the Herman & Loeb Company,
Barker & Freisens, and the D. Gruen & Sons
Company. It is current opinion among Cincin-
natians that an office building was to be torn
down. This opinion has been spread by news-
paper reports and by the backers of the project.
The $300 diamond ring that was found on a

man giving his name as Sam Faber, 'arrested a
few days ago, was identified as the property of a
Columbus, Ohio, jeweler who was robbed shortly
before Faber came to Cincinnati. Faber is one
of two men who went into the Michie Brothers'
jewelry store on West Fourth avenue a few
weeks ago, when a ring valued at $500 was stolen.
Both men ran from the place but Faber was cap-
tured; the other man, who had the ring, escaped.
The ring found on Faber was replevined by the
Michie Brothers in an effort to cover part of
their loss.
Henry E. Cook, a former jeweler of Cincinnati,

married Miss Katherine March, of Harrison,
Ohio, on March 6. The wedding of the couple
Is the long-deferred climax to a courtship of
twenty years ago, when Cook was a jeweler in
Cincinnati. Some time later Cook left Cincinnati
and finally settled in St. Louis, where he is now
a. retired jeweler. Two years ago Cook's wife
died, and finding that Miss March was still single
he made a business trip to Cincinnati and then to
Harrison, where he pleaded his case and finally
won his bride. The couple are now on an ex-
tended honeymoon trip.

The Auction Problem

James P. McCann, an auctioneer for Max
Greenwald, 26 East Fifth street, was arrested
last week for auctioneering without a license,
but was liberated after his employer signed a
$300 bond. The matter was referred to the city
solicitor, who decided that the mayor had no
authority to revoke such a license. There are
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several auction stores in the city whose licenses
were revoked by the mayor but who have kept
on auctioneering. The action of the city solicitor
justifies their action but steps are being taken
to have an ordinance brought before council to
give the mayor discretionary power in this matter.
This ordinance has the hearty support of most
of the local retail jewelers.
William Clauss, brother of Emil Clauss, 713

Vine street, died at his home on March 7 from
pneumonia. Mr. Clauss was forty years old.
Emil Clauss was made administrator of the es-
tate.

Albert Whittman, watchmaker for the Frank
Herschede Jewelry Company, died recently from
tuberculosis. Whittman was twenty-seven years
old and was single.
Fred Herberg, foreman for the William Wag-

genlander & Son Company, passed away at his
home on March 15. Herberg was very well
known among the jewelry trade because of his
previous connections with other wholesale firms.
His death was due to tuberculosis and was es-
pecially sad because of his youth, he being only
twenty-four years old. He was forced to quit
work last fall but managed to be up and about
until December, when he had to take to his bed.
He was married several years ago and leaves a
young widow. The funeral services were held
from his late residence, 3558 Woodburn avenue,
on March 18, interment taking place in the Ger-
man protestant cemetery.
Charles Stuemer, the oldest enameler in Cin-

cinnati, passed away at his home several days ago.
Stuemer was sixty-five years old and was em-
ployed by the Dorst Company.

Delegation to Wholesalers' Convention

Cincinnati is planning to send a large delega-
tion of wholesalers to the convention of the Na-
tional Wholesale Jewelers' Association, to be held
in Philadelphia on the 27th. Ferd Phillips, the
president of the local association, and who is now
spending a short vacation at Atlantic City, will
be there. A. J. Thoma and A. G. Schwab will
leave Monday, as they are members of the ex-
ecutive committee, while Messrs. Homan, Noter-
man, Lindenberg, Homan and Gutmann leave the
following day.
Max Shapiro has gone to Middletown, Ohio,

where he has picked and leased a location for
his brother-in-law, who will go into the jewelry
business there.
For the Richter & Phillips Company Charles

Kendall is traveling in Kentucky and Tennessee,
while Sam Young expects to leave soon for an
extended trip through the southwest. Ferd
Phillips is spending a two weeks' vacation at
Atlantic City.
The Emery estate has raised the rental of the

stores in the Arcade 33 1/3 per cent, which has
affected eight jewelers who are located there.
The increased desirability of location is the rea-
son assigned for the raise.
Adolph Schmidt, 37 Arcade, is now in Hot

Springs, Ark., where he will spend a short vaca-
tion.
Mrs. Lawrence Brown, daughter of Aaron

Plant, of the A. & J. Plant Company, became the
proud mother of a baby boy several weeks ago.
G. M. Braham has just returned from his trip
through Texas.
Henry H. Homan, of the Homan Manufactur-

ing Company, is to be married to Miss Rose
Connolly of Cincinnati, in the near future.
Leonard J. Fox, of the Gustave Fox Company,

has gone to Pittsburgh on a short business trip.
C. K. Jacobs, of the D. Jacobs & Sons Company,

while handling a trunk at the store, sprained his
shoulder and is now at home. Louis D. Jacobs
is now traveling in Indiana.

Cecil Litchert, Winchester, Ind., is learning the
engraving trade at the Clemens-Oskamp Company.

CharleS Swigart and J. A. Oswald are traveling
through Indiana for the Charles Swigart Com-
pany.
Arno Dorst, of the Dorst Company, is traveling

through West Virginia for the firm.
The Oskamp-Nolting baseball club has been or-

ganized and has elected Jack Hannan captain, and
Charles Grift manager. The club will play under
the name of the Oskamp-Nolting Club in a Sat-
urday afternoon league and will play under a
different name (yet to be decided) on Sundays
in one of the many amateur leagues of Cincinnati.
Already the club has given a dance, the profits
of which go for uniforms. They are also going
to give a dance on April zo to raise more money
for equipment and entrance fees. All employees
of the Oskamp-Nolting Company, or who have
recently been in the employ of the company, are
eligible to membership. A good team is looked
for.
The Entre Nous Club entertained on March

14 at the home of Miss Taylor, Miss Berry as-
sisting. Because of the miserable weather there
were only a few of the members in attendance.
No meeting was held and all of the evening was
devoted to a good time. Miss Catherine Hart-
mann will entertain the club at her home in
Northside on April 14.

The Jewelers' Bowling League

Some of the postponed games in the Jewelers'
and Allied Trades Bowling League have not as
yet been played off so that the correct standing
and the names of the winners of the various
prizes can not be given. There seems to be no
doubt now that the Michaelson Brothers team
will lead the league, but there is some doubt as
to who the individual winners will be. There
are seven cash prizes to be awarded, $to to the
team leading the list, $8 to the second, $6 to the
third, and $5 to the fourth. Besides these team
prizes are the high score prizes, consisting of $5
for the highest individual record in a single
game, $5 for the team having the highest score
in a single game, and $5 to the team having the
highest score in three consecutive games. The
money for these prizes was raised by contribu-
tions and by each member paying fifty cents every
time his team bowled. The cost of the alleys
was thirty cents per man and the rest went into

raised.
The 

In this way a sufficient sum was

The regular meeting of the Cincinnati Whole-
sale Jewelers and Manufacturers' Association was
held at the Sinton Hotel on March 21, at 4.30
o'clock. Owing to the absence of Ferd Phillips,
president of the association, Louis Homan, the
vice-president, presided. A speaker for the oc-
casion was to have been procured, but owing to
some important business this feature was post-
poned until the next meeting. The wholesale
jewelers were earnestly requested to attend the
national convention at Philadelphia.
The following out-of-town jewelers were re-

cent visitors in Cincinnati : 0. C. Beer, Sunman,
Ind.; J. Shehan, Bascon, Ind. ; Theodore Digler
and William Mueller, Bluefield, W. Va.; M. H.
Hirschman, Huntington, W. Va.; J. Gluecic,
Charleston, W. Va.; J. B. Hasselbeock, Liberty,
Ind., and Albert Bland, Greenfield, Ohio.

Railroad Men and Rhyme
The oft-quoted Finnegan, whose train was "off

ag'in, on ag'in," now has a rival in Pat Donohue,
B. & 0. S.-W. freight conductor, whose train suf-
fered a breakdown near Hamden, Ohio, the other
day. Donohue sent the following message to
Train Dispatcher Straight, at Chillicothe:

"Two-twenty-two has a busted flue. What will
I do? DONOHUE."
This awakened the slumbering muse in the tele-

graph office, and the reply ran:
"Wait. Two-twenty-eight will take your

freight. I. M. STRAIGHT."

And still there are people who think life on
the steel rails is all hard prose and contains no
poetry.—Southwestern Book.
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C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine ei Co Exclusive Importers
CHICAGO: 103 State Street NEW YORK: 37 Maiden Lane

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. /000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

 THE 

New Century
Engraving Machine

ci THE ENGRAVING
MACHINE that is
mechanically correct.

▪ 

OVER twenty-five
years of ENGRAVING
MACHINE experience
back of the NEW
CENTURY.

• 

THE very latest im-
proved machine of this
type on the market.
g THE NEW CEN-
TURY is a labor saver
and money maker and
will help you to make
"1912" your most pros-
perous and successful
year.

Write today for cata-
log, prices and terms.

The Eaton &
Glover Co.
Sayre .. Penna.

Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO!!!
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net ; in dozen lois, $1.30 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.
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AMONG THE TRADE

Alabama

R. E. Boroughs, of Boaz, has sold his business
to his son, Fred A. Boroughs, and after May I
will solicit business for an insurance company.

R. S. Cobb, formerly of Edmond, Okla., has
opened a jewelry store at Albertville.

Arkansas

To arouse interest in the Little Rock City
League race for the season of 1912, Charles S.
Stifft, the Main street jeweler, will give a silver
trophy loving-cup to the pennant winners. The
trophy is now on display in the window of the
United Clothing Company, at Fourth and Main
streets, and is of typical baseball design. On one
side of the cup is a bat and ball, while in the
center of the cup is a player standing at the plate
in batting position.

California

John W. Pugh and H. T. Thurber have bought
J. A. G. Smith's store at Porterville. Mr. Pugh,
who also has a store in Reedley, will remain there
for some time yet, while Mr. Thurber, who was
formerly in Omaha, Neb., is in charge of the
Porterville store.

Colorado

R. E. Young, collector for the Morris Jewelry
Company, Denver, was the center of attraction on
a tramway car on March 7, when the conductor of
the car refused to take his transfer and Mr. Young
refused to pay another fare or get off the car.
The car was held for about ten minutes in the
heart of the business section and tied up traffic
the length of the street. A crowd of two hun-
dred persons gathered around and called for Mr.
Young to "stick up for his rights." The cause
of it all was that some new rules the tramway
company have issued in regard to transfers are
very much disapproved of by the public of Den-
ver. After Mr. Young had thought he had caused
the company enough trouble he very politely got
off the car and walked down the street.

C. B. Lewis, president of the Lewis Jewelers'
Supply Company, Denver, left on Saturday,
March 23, for Philadelphia, to attend the whole-
sale jewelers' convention.
On March 7 John W. Davis was arrested in

Denver for pawning two watches which were
given him for repairs. He told a pitiful story
of how, since coming here three months ago from
Boston, he was obliged to live on five cents a
day, and said he could not resist the temptation
to use the watches as a means of securing a
real meal, but investigation exploded his tale, and
he is facing prosecution on a charge of larceny.
Patrolnian W. E. Wolf, who arrested him, found
he had been living in apparent ease in an apart-
ment house, and on the day of his arrest it was
found he was planning to take two friends to the
theater in the evening.
Joseph I. Schwartz, Denver, has been exhibiting

in his Curtis street windows a number of ele-
gant loving-cups, which were supplied by him to
be given as prizes in the ski-jumping contests
which were held in Sulphur Springs, Colo., Feb-
ruary II. The first prize was a mammoth silver
loving-cup, twelve inches in diameter and fifteen
inches high, without the base, and was won by
Carl Howelsen, a ski-jumper of international
reputation.
S. T. Hawthorne is in charge of the Samuel R.

Zwetow jewelry stock, which has been moved to
the Appel building, Denver, from the Golden
Eagle.
Dave Lamon, with the Lewis Jewelers Supply

Company, Denver, inventor of the steel and cop-
per hardening process, was visited recently by a
representative of the navy department, who is
investigating the Lamon steel process with a view
to its use by the government in the construction
of battleships and torpedo boats. Mr. Lamon

now announces another invention, which prevents
deterioration of steel in salt water.
William Fulton, trustee of the A. F. Wehrle

bankrupt stock, Denver, has been very success-
ful and disposed of practically everything. The
shop equipment was sold to Mr. Zack, who has
been busy with manufacturing and order work
since he assumed control of that department.
The case wherein Meyer Hellerstein, a Denver

jeweler, was defendant in a damage suit of $1,000,
growing out of alleged violation of the provisions
of a lease, consisting of remaining three days
overtime in his old location, was brought to court
on March 14, and was thrown out of court alto-
gether by the judge of the court of appeals, there
being, as he claimed, no case of any kind.

Connecticut

The local newspapers of Wallingford are ad-
vertising for good die cutters on hollow-ware
dies. The ads are inserted by the R. Wallace &
Sons Manufacturing Company.

William R. Day, employed by the Waterbury
Clock Company, died at St. Mary's Hospital on
March 4. His death was caused by a kick over
the heart which he received while playing baseball
last summer.
Thomas Courtney, a jeweler who has been en-

gaged in business at Westport for over thirty
years, has retired. He will take up his residence
April I at Bridgeport.
'Benjamin Hill, who was employed for thirty

years with the Meriden Britannia Company, Meri-
den, in the metal department, died February 29
after an illness of three years. He was seventy-
eight years old.

Wallingford Company, Inc., of Wallingford, is
going to erect another large brick building, four
stories high and 36 by 156 feet. The contract
has been awarded to the C. F. Wooding Company.

Florida

C. A. Cole, Kissimmee, has purchased the in-
terest of G. W. Funk in the jewelry store for-
merly owned jointly by the two men in Lakeland.
Mr. Cole is now the sole owner of the Lakeland
store as well as the C. A. Cole store in Kissimmee.
Mr. Funk will return to Iowa.

Georgia

The jewelry store of Eugene V. Haynes, At-
lanta, was recently robbed of valuable diamond
jewelry to the amount of nearly $1,000. Among
the articles listed as stolen was a jeweled neck-
lace containing three diamonds, four pearls and
ten sapphires, two bracelets and a ring, all being
set with diamonds, and four diamonds, the last
mentioned being the most valuable. The jewels
were stolen from stock, and it is presumed shop-
lifters did the work, but there is no proof of this
and no clue to the thieves.
In the shop of a watchmaker of Athens was

repaired recently the watch which timed the battle
of Manila bay. Capt. J. W. Brumby, of Athens,
carried the watch to the shop and had some minor
work done to the timepiece. He incidentally
noted the fact that the watch was the one worn
by his son, Lieutenant Hardeman Brumby, when
the young naval officer was at the side of Admiral
Dewey on the famous May morning. The watch
was used to time the departure of the American
fleet and to time the issuance of orders for the
gunners.

Illinois

The East St. Louis Retail Merchants' Associa-
tion, of which about all the local jewelers are
members, recently conducted a "booster" cam-
paign, in which they added about 200 new mem-
bers.
On Saturday, March 9, a man entered the store

of the Meyer Hurwitz Jewelry Company, East
St. Louis, and asked to be shown some diamond
earrings. He was waited on by one of the sales-

men, who showed him quite a number of pairs.
After a while the salesman missed a pair and
accused his prospective customer of stealing them.
The latter, after some discussion, admitted he had
stolen a pair and said he would return them if no
arrest was made. The earrings were returned
and the individual was hurried to the door.

Burglars attempted to force open a safe in the
jewelry store of J. T. Jun & Co., in Alton, one
night recently. The combination lock was forced
off, but the door was not opened. When the
burglars departed they left the doors of the store
locked. The store was robbed recently and the
thief carried away the door key. It is believed
the last effort was made by the same persons.
F. H. Courvoisier has opened a new jewelry

store at Mascoutah, and was in St. Louis buying
an opening stock.
Ed Meinzer, of Arthur, is laid up with an at-

tack of appendicitis.
Roy Cook, who has been connected with L. C.

Bucha, the jeweler at Herrin, is now taking a
term at an engraving school in Peoria.
F. 0. Nelson, of El Paso, who has been acting

as watchmaker and engraver for H. F. Saltsman
for the past three years, has purchased the jewelry
store of Elmer F. Smith, New London, Iowa.
R. Eisele, Wyoming, had a narrow escape from

being the victim of a burglar. The drug store
in which he has space was entered February 17
but no attempt was made to procure jewelry.
Being a member of the Jewelers' Security Al-
liance, with all signs properly displayed, is the
only way Mr. Eisele could solve the problem.

Phil Lucius, Toulon, has severed his connection
with the Clover drug and jewelry store, where
he had charge of the jewelry department for sev-
eral years, and has started in business in the
storeroom vacated by the Farley Jewelry Corn-
pany, who have gone out of business. The
jewelry department of the Clover drug and
jewelry store is now under the management of
Ed Voegelein, of Portland, Ore. .,
C. M. Thorpe, Galva, is now closing out his

stock and will retire from the jewelry business.
S. M. Sloan, formerly in the jewelry business

at Galva, now has one of the most up-to-date op-
tical parlors in the state.
A. E. Steinfeldt, Galesburg, has taken a long

lease on a nice large storeroom at 209 East Main
street and has it equipped with new mahogany
fixtures designed by a Moline company. Mr.
Steinfeldt will dispose of most of his old stock
and will go into his new palatial store, with stock
in keeping with the magnificence of his new quar-
ters.
Sherpherd-Weeks Jewelry Company, 232 South

Main street, Monmouth, are conducting an auc-
tion to dispose of their stock and will retire from
business.

J. H. Holmquist, Sycamore, who has been suc-
cessfully carrying on the jewelry business since
her husband's death, recently installed a large and
attractive street clock of Seth Thomas make, at
a cost of about $500, in front of her jewelry
store. The clock stands sixteen feet high, with
two dials, each thirty-six inches in diameter, and
is illuminated at night by electricity with a switch
which automatically lights the window at the
same time. It is an eight-day clock and the
hands and all working parts can be regulated
from the mechanism in the base. Sycamore has
a population of about 4,500 and supports three
jewelers, and Mrs. Holmquist as one of them is
worthy of commendation for having adorned the
town with such a beautiful timepiece.

Delbert Jack, of Tiskilwa, has bought the jew-
elry business of W. McDermand at Sheffield. Mr.
Jack will occupy the Nelson building on West
Main street.
A. M. Winchell, Avon, has closed out his entire

stock of jewelry and will hereafter engage only in
optical work.
C. W. Klar, Hillsboro, has let a contract for

enlarging his store, and will install new mahog-
any fixtures and new front, at a cost of about
$3,000, when completed. Mr. Klar will have one
of the most up-to-date stores in central Illinois.
Gerber & Nicodemus, Edwardsville, sold their

department store to Charles Wolf. The jewelry
department was retained by Al Gerber, with
F. G. Schmidt in charge.

(Continued on page 793)
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TO INCREASE YOUR BUSINESS

USE OUR

ObservatoryAdvertising Clocks

No. 2. Oak, 8 Day, 12 inch Dial, Height 3814 inches.
No. 4. Mahogany, 8 Day, 12 inch Dial, Height 38 1;2 inches.

OAK OR MAHOGANY
8-DAY SPRING MOVEMENTS, RELIABLE TIMEKEEPERS

8-Day Time List $6.50 $2.98 Net Cash
8-Day Time Calendar List $7.14 $3.33 Net Cash

8-DAY, 12-INCH DIAL. OAK OR MAHOGANY FINISH
When ordered in lots of 3 or 6 at one time, we will paint your name and ad-

dress and the words " Watchmaker and Jeweler " on lower glass
panel (in gold bronze letters) for 5o cents (each) per clock. Send your orders.
Sell them at cost or loan or rent them, to be used in stores or hotels,
and note results.
A Very Attractive and Economical Advertising Medium.

NORRIS ALISTER & CO.
Heyworth Building • • Chicago, Ill.

A Good First Impression
is Half of Selling

The modern jeweler must exhibit his wares attractively if he hopes for
good business. Dingy store rooms and jumbled-up stock hidden away on
shelves and in drawers leave no room for hope of big business. And there
are many lines in the trade that require even a far more attractive display than
can be given in the ordinary show case, It is to meet such conditions as these
that the Knittel wall case, illustrated above, and other similar wall cases of
our own patterns, were designed.

The splendid welcome these eases have received from progressive jewelers
is the best evidence in the world of their value in merchandising. They
create instantly that most important factor in the attitude of the customer
toward the store, viz,—a good first impression—and such an impression
radiates quickly and soon becomes a decided influence toward increased
business.

Such fixtures draw patronage to your store. We would be pleased to
figure with you on the installation of this attractive wall case or others of
or make in your store.

We manufacture a full line of jewelers' cases and fixtures, styles and
varieties, being all that anyone could desire, the designs of the very best and
most practical made, and the prices as low as high-grade furniture can be sold
for. Send for Catalog I, show cases; Catalog J, jewelry fixtures.

Let Our Advisory Department
Help Arrange Your Store

For the benefit of the trade we offer the services of our Advisory Depart-
ment. This department is not only expert in the art of designing fixtures and
show cases, but in special store arrangements. Its services are free to any
merchant interested in rearranging his store or planning a new salesroom.
Write us today for further information as to how our advisory department
will work with you to your advantage.

Joseph Knittel Show Case Co.
(Established 1877) • Quincy, Illinois

ils;:44044(11V4
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Among the Trade
(Continued from page 741 )

Illinois—Continued

Edwin H. Lauer is now sole proprietor of the
business formerly known as Lauer & Houseman,
Jerseyville. George Houseman has gone to Chi-
cago with a view to locating there.
Freddie Herold, son of F. Herold, Jerseyville,

has taken a position with his uncle in Upland,
Neb.
Lager Brothers, Litchfield, were victims of a

burglar February 25, who secured about $250 in
small jewelry. They have now put iron bars
on the rear doors and windows and took out a
membership in the Jewelers' Security Alliance.

Indiana

E. W. Leeds, Terre Haute, has remodeled and
renovated his store so that it now resembles an
entirely new establishment.
Charles A. Bassett, a jeweler at Anderson,

aged fifty-five years, recently suffered a stroke of
paralysis at his home, Nineteenth and Main
streets, and died a few hours later without re-
gaining consciousness. The deceased came to
Anderson about twenty years ago and engaged in
the jewelry business, which he successfully con-
tinued up until his death.

Iowa

R. F. Nuckolls, of the jewelry firm of Bartling
& Nuckolls, Grinnell, has been called to his for-
mer home in Eldora to look after his business in-
terests in connection with the jewelry stock that
he took over from his father, who retired from
active business last fall.
Dr. B. Coffman, of the Coffman Optical Com-

pany, Davenport, is on the sick list. Hyman
Klayf, of Chicago, is assisting at the office during
his absence.
Stark & Ruser, Davenport, are now selling out

their stock and will soon retire.
The Cole Jewelry Store, Atlantic, is having a

general cleaning-up and being remodeled. It will
also have a new steel ceiling put on, and when
completed will be one of the finest jewelry stores
in that part of the country.
E. C. De Voe, of Waterloo, who has been lo-

cated at 181 Bridge street, has moved his stock
of merchandise one door west. Mr. De Voe
has increased his stock by a nice order of spring
goods and will be able to accommodate his cus-
tomers with any article in his line.

Kansas

F. E. Brown, jeweler, of White City, has sold
his jewelry business to W. A. Syring, who comes
well recommended from Guide, Neb. He has al-
ready taken charge. Mr. Brown will return to his
former home in Iowa.
G. M. Butler, a jeweler on Main street, Cherry-

vale, has just moved into a new store four doors
from his old location. The store had been thor-
oughly renovated and everything is now in first-
class order.
Isaac Frederick Varney, a well-known jeweler

at Wichita, died early last month at his home, on
College Hill. Mr. Varney had been indisposed
for several days, but his friends did not regard
his conditon as critical. Acute dilatation of the
heart was given as the direct cause of his death.
Mr. Varney was one of the old-time residents of
Wichita. He went there thirty-two years ago.
For the past sixteen years he was in the jewelry
business and built up a large establishment, which
he sold a year ago to his partner, Henry A. Rein-
hard. Mr. Varney was fifty-nine years old. A
widow survives him.
W. D. Connelly, formerly of Hutchinson. Kan.,

is opening a new jewelry store at Liberal, Kan.
He is putting in a complete new stock and fix-
tures, and is planning to have a very attractive
store.
F. A. Herbert, who has been engaged in the

Jewelry business at Garnett, Kan., recently sold
out to Vern Smith. Mr. Smith was formerly em-
ployed by Mr. Herbert.
The jewelry store of Walter Custer was broken

Into by burglars recently. Only a small amount
of jewelry and silverware was taken, however.

Clarence Patterson, the negro known in the
southwest as "Bright Eyes," was convicted at
Winfield, March 7, of the larceny of $600 worth
of diamond rings from a local jeweler six weeks
ago. The act was committed in the few minutes
of time the jeweler had his back turned in look-
ing for a watch Patterson said he left to be re-
paired. "Bright Eyes" is noted for his height
and length or arm, which enables him to reach
over and into a large case.

Walter Kimball, of Sabetha, has sold his jew-
elry business to F. G. Munger and has gone out
to Oregon to spend some time with his brother.
The Bitting Wholesale Jewelry Company, at

Wichita, has moved into its new store in its new
building, at the corner of Douglas and Market
streets. The new quarters are spacious and
among the handsomest in that part of the state.

Maryland

The jewelry store of the late W. F. Johnson,
Cumberland, located at 38 North Center street,
will be occupied and the business continued by
Dr. F. F. Smith, the well-known local jeweler
and optometrist. Doctor Smith is well known
to the jewelry trade, for he was for years with
his father, P. J. Smith, the Baltimore street
jeweler. The shop will be remodeled, a new
front put in, new and modern machines and
tools placed and a larger and more complete stock
ordered.
W. C. Flautt, formerly of Frederick, but who

has been employed for some years at the jewelry
store of J. B. Bennett & Co., Norfolk, Va., has
formed a copartnership with Nathan Frank, who
was also employed at the same store, and they
have opened one of the neatest and prettiest jew-
elry stores in Norfolk, at 162 Church street.

Massachusetts

Rainey & Acly, Pittsfield jewelers, are now
located in their new and spacious store at 23
North street, which is just one door south of
their former location it being the place formerly
occupied by the F. A. Robbins Company. The
store the interior of which has been completely
remodeled in accordance with Messrs. Rainey &
Acly's own ideas, is very bright and attractive
with its new fittings

' 
mahogany show cases, large

wall cases in which are shown cut glass, china,
silverware, etc. Watches and jewelry of all
kinds are exhibited in the cases in the center of
the store and in the rear is a well-equipped repair
shop.
Franz Schneider, the well-known jeweler of

Lawrence, has presented the Methodist Society of
North Salem with a very handsome clock for the
inside of the church.
A. B. Chapin Company, of Worcester, is having

his store divided from the optical department of
W. C. Girard by putting up a partition and putting
in an extra door. The new number of the A. B.
Chapin Company will be 33oB Main street, instead
of 330.
The stock of R. C. Eldridge, of Milford, was

recently damaged by smoke and water, which
came from a fire which was overhead in the block
where his store is located. Mr. Eldridge has had
the front of his store remodeled and has two
deep show windows put in.

Charles Pratt, formerly with E. B. Horn Com-
pany, Washington street, Boston, is now with
J. T. Black, Malden.
E. A. Doyle, of Lynn, has returned from a two

months' trip down south.
H. W. Eager, of Marlboro, recently visited

Boston.
D. S. Spaulding-, a well-known jewelry manu-

facturer of Mansfield, has been re-elected water
commissioner of Mansfield.
Mrs. Laura Black is giving up her retail jew-

elry store in Mansfield and will sell the stock out
at auction.
E. F. Lilley, of Milford, was a recent Boston

visitor. •
Michigan

North Wilcox, treasurer of the Detroit Retail
Jewelers Association, has returned to his duties
with Wrigth, Kay & Co. after a severe illness
caused by ptomaine poisoning.

Nelson Davidson is preparing to open a jewelry
store on Gratiot avenue, near Mount Elliott, De-
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troit. Mr. Davidson has had an extended expe-
rience in the jewelry business, having run a store
of his own on Grand River avenue for some time.
Recently he has been with S. P. Flayer.
Fred Butcher, of the C. A. Berkey Company,

Detroit, has returned to work after an illness of
several days.
L. Roy Fuller, of Yale, is the father of a new

baby, which made its appearance about two
weeks ago. The little fellow weighed ten pounds
at birth, and bids fair to become as good a jew-
eler as his father.
Mapson & Co., of Alma, Idaho, have purchased

the jewelry business of A. Smith, on Three
Rivers.
V. C. Morse, of Albion, formerly of Ithaca,

was in the city recently replenishing his stock.
R. D. Kay, of Wright, Kay & Co., Detroit, has

recovered from a particularly severe attack of the
grip, and is again able to be at the store.
W. H. Shepner, formerly in the watchmaking

department with Wright, Kay & Co., Detroit, has
leased quarters in the Parker-Webb building, and
will do watch repairing for the trade.
William H. Traub, of Traub Brothers & Co.,

Detroit, is spending a few weeks in Panama and
Cuba.
Lawrence Yax, of Brighton, Mich., was a buyer

in the city recently.
Detroit wholesalers report that spring business

is not as brisk as they would like to see it, and
they are unable to give a reason for the dullness.
Business in all other lines is good, manufacturers
throughout the state having been busy during the
winter. The unusually severe winter may have
something to do with the situation, and the
threatened coal strike and the troubles in ship-
ping freight no doubt are contributing causes,
which seem to have affected the retailers. The
approaching presidential election is another rea-
son advanced for the slackness. Most of the
local wholesalers, however, are looking forward
to an early resumption of business with the corn-
ing of warm weather, and confidence is expressed
that the present condition will not last long.

Neil Owen, formerly with Albaugh & Co., in
Hillsdale, has gone into business for himself in
Fayette, Ohio.
At the last regular meeting of the Detroit Retail

Jewelers' Association the committee appointed to
take action looking toward the prevention of the
holding of fake auction sales reported progress.
The names of several jewelers were proposed as
members, and President Toepel named the follow-
ing membership committee: E. J. Le Heup, chair-
man; M. Freidberg, James Garlick and Herman
Schneider.
The sympathy of Detroit jewelers was extended

recently to Capt. E. E. Thomas, the well-known
Michigan avenue jeweler, who was sadly bereaved
by the death of his wife. Mrs. Thomas was
widely known about the city and highly esteemed
for her womanly qualities. The jewelers sent a
beautiful offering to the home and many of them
attended the funeral.

After a search which lasted all night, trunks
belonging to Albert Ginsburg, a New York trav-
eling salesman, and containing $4o,000 worth of
jewelry, were found in the Hotel Burdick, in Kal-
amazoo, in an unused room. The trunks had been
given to an expressman and were delivered prop-
erly, but how they got into the wrong room no
one knows. When the trunks were missed there
was great excitement in the hotel and the police
were called in. They at once suspected the hotel
porter and a bellboy, and they were held until
after the missing jewelry was located.
W. A. Sherwood, of Dundee, is disposing of his

Jewelry stock and will retire from the jewelry
business.
W. C. Noack, C. A. Berkey and E. H. Pudrith,

wholesale jewelers, were among the members of
the Detroit Board of Commerce who went on a
"trade-boosting trip" through the state recently.
The trip, which lasted three days, was made in
a special all-Pullman train, and visits were made
to Grand Rapids, Kalamazoo, Battle Creek, Bay
City and Saginaw. The trip was designed to
advertise Detroit as a wholesale and jobbing cen-
ter and broaden the city's market.
Herman Jahn, who several years ago was

known to nearly every retail jeweler in Michigan,
(Continued on page 745)
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IN the age of hustle and bustle it's the actual record of achievements
that counts,—everything else goes into the waste basket. Aller-Wilmes
Service wouldn't be worth a hill of beans if a long list of achievements

was not behind it pushing it ahead.

It's less than a year since we in-
augurated our service. Before that time
it would have been the height of folly
for a jobbing firm to advertise that it
had a service that could be made a
tangible asset to every jeweler who
used it. The trade was too accustomed
to having things done the other way
to believe it possible. Aller-Wilmes
Service knocked custom, precedent and

tradition into a cocked bat by doing
things and doing them right.

Hundreds of jewelers were at-
tracted to Aller-Wilmes Service, some
out of the simplest kind of curiosity.
They wanted to see if it was really on
the square. Today every one is a per-
manent customer. If that don't prove
Aller-Wilmes Service, then what on
earth will ?

But we could go out talking about Aller-Wilmes Service forever
without proving its achievements. The proof of the pudding would still
remain in the eating. So if you want to know just what it will do for
you today, tomorrow and always, try it out for yourself. It will never
make a copper for you unless you use it.

It never made a claim it wasn't prepared to demonstrate in its first
order and asks only one chance to make good. Could anything be more
on the square?

Aller-Wilmes Jewelry Company
Diamond Importers, Wholesale and

Manufacturing Jewelers
OFFICE AND SALESROOMS

GLOBE-DEMOCRAT BUILDING St. Louis, Missouri
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died recently at his home in Detroit. Mr. Jahn
was for a long time head clerk with the late
Eugene Diemel, when he ran the largest wholesale
jewelry business in Detroit, and in that capacity
he became closely identified with the jewelry in-
terests.
E. Schnepp, watchmaker with G. E. Miller, De-

troit, has returned from a visit to Springfield, Ill.
The spring term of the engraving school con-

ducted by Charles Murray, Detroit, opened with
a full list of students.
The fortieth anniverasry of the establishment

of the firm of Wright, Kay & Co., Detroit, was
celebrated recently. The business store was first
opened on March I, 1872, and for thirty-eight
years was located in the same building, at the
corner of Woodward avenue and the Campus
Martins.
A change in the ownership of the building

occupied by E. J. Le Heup, at 343 Woodward ave-
nue, Detroit, has made it necessary for him to
seek a new location. He has two places in view
at the present time, but has not decided which
place he will accept.

Minnesota

George Gehres, of Sleepy Eye, recently pur-
chased the stock and business of Rolfe, Mo, jew-
eler. Three years ago both gentlemen bought
the business from Christ Arveson and after main-
taining the partnership for over two years Mr.
Gehres sold his interest to Mr. Mo, who con-
ducted it alone since January t, 191 1. George
Gehres, the new proprietor, assumed charge of
the shop March 1. He is one of the best jewelers
and engravers in the northwest, having learned
his trade from Mr. Arveson. Mr. Mo will go to
North Dakota in a short time to look up a new
location, and his many friends also wish him
success.
G. E. Turner, formerly of Austin, a graduate of

the Manhattan School of Optics, New York, has
opened an up-to-date optical parlor in Granite
City, Ill.

TIlE

Missouri

Eli Raney, aged seventy-four years, for twenty-
seven years a jeweler of Sprague, dropped dead
of heart failure at that place on March 8.
T. Ben Turnbaugh, who recently suffered quite

a loss in a fire at Bloomfield, was here recently
buying goods, and announced that he had a new
location.
George Fetter, the well-known jeweler of Han-

nibal, was recently re-elected exalted ruler of
the local Elks' lodge of that city. He has held
this position ever since the lodge was organized.
Dr. F. Frohoff has taken charge of the optical

department for the Johnson Drug Company, Sev-
enth and St. Charles streets, St. Louis.
Clem Porth and Phil Dallmeyer, the former a

son and latter a nephew of George Porth, the
popular jeweler of Jefferson City, are now in
St. Louis taking a course in watchmaking and
engraving at the Yaegemann Horological School.
The "H. & C." Jewelers, Jefferson City, have

erected a new clock sign in front of their store
which is attracting considerable attention.
Messrs. Heinrichs and Chambers are of the pro-
gressive type and constantly adding to the beauty
of their store.
Brummer Brothers, at Clinton, recently moved

their stock and fixtures to a new location,
214 Fifth avenue. The firm has been in business
for more than twenty-five years.
William Hendrickson, of Grandy, recently filed

a voluntary petition in bankruptcy.
C. E. Howerton recently opened a new jewelry

store at New London.
William Woolfolk, with W. W. Whiteside, at

Liberty, is spending a few months in Florida.
He is accompanied by his family.

Nebraska

The George Black Jewelry store, at Gothenburg,
was damaged to the extent of $7,000 last month
by a disastrous fire which destroyed the Sievers
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block. The loss was partially covered by insur-
ance. Mr. Black has retired from the jewelry
business, having been succeeded by L. R. Samp-
son, who has been manager of the store since
1909.

J. P. Mikkelsen, Nebraska City, recently con-
ducted an auction sale in that city under the
auspices of the well-known Kansas City, Mo.,
auctioneer, T. L. Mulinix.
Fred Brodegaard, of Omaha, has leased quar-

ters on the ground floor of the Brown block, at
the southeast corner of Sixteenth and Douglas,
and when the remodeling is completed will have
thirty-eight feet of glass front on Sixteenth, be-
sides a front on Douglas.

New Jersey

On the first of April M. Friedeberg, 3617 At-
lantic avenue, Atlantic City, intends to start build-
ing what he expects to make one of the finest
jewelry stores in the southern part of New Jersey.
The building will be three stories high with the
front of colonial design. Italian marble and
tapestry brick are the materials to be used.
Samuel M. Schoonmaker, a jeweler of Pater-

son, died last month at his home, 167 East
Twenty-first street, aged sixty-two years. Mr.
Schoonmaker was born in Paterson and lived
there all his life. He was elected a member of
the board of aldermen in 1902, and at the expira-
tion of his term was re-elected.

New York

George Fean, a popular young Elmira business
man, has become a member of the jewelry firm
of J. E. Swarthout & Co. J. E. Swarthout began
business in Elmira as a jeweler in 1879. Later his
business increased and C R. Sayles became inter-
ested, the firm name being changed to the J. E.
Swarthout Jewelry Company. Mr. Fean is a prac-
tical business man of ability and a good sales-
man.

J. M. Ringer, who has been in business in
Bath for a long term of years, announces that
he will retire from the jewelry business on April I
and devote himself exclusively to optometry. Mr.
Ringer will dispose of his jewelry stock, and, pro-
viding he is successful in disposing of his resi-
dence, may remove from the village, although his
future plans are as yet somewhat indefinite.
M. D. Butler, formerly of Harrisville, has

moved his jewelry business to Bainbridge, and is
now located in the Wilsey block, on West Main
street, where he will carry watches, jewelry, etc.,
as before. He has a fine show window, and all
bids well for a nice business in that town.
Peter J. Donnelly, who for about twenty-five

years past has been connected with the jewelry
business in Amsterdam, has become sole proprie-
tor of the jewelry store of Vanderbilt & Don-
nelly, at 75 East Main street. By his efforts to
please his customers and with a first-class watch-
maker, engraver and competent clerks, his store
will doubtless be second to none in that section.
A. R. Vanderbilt, the retiring member, has made
no definite plans, but has several propositions
under consideration.

North Carolina

Asheville's newest jewelry house is the Cres-
cent Jewelry and Loan Company, at 16 Patton
avenue. Work has been going on for some time
in remodeling the building for the store and also
the interior of the building, and it now presents
a very attractive appearance. The new store is
owned by H. L. Finkelstein, of Asheville, and
Neal Finkelstein, of Jacksonville, and these gen-
tlemen will carry a complete line of diamonds and
all kinds of jewelry.

Ohio

William Darer, Bellaire, the well-known Thirty-
second street jeweler, has purchased the jewelry
store of J. E. Zimmerman, in the Wassman
block, It is understood the he will conduct both
stores for the time being but later combine the
two into one. Mr. Zimmerman sold out his store
on account of his health being poor, and expects
to move to some other locality.

It has been announced that Miller & Staudt,
Columbus, successors to Krouse & Co., jewelers
at 232 North High street, have moved to 78 North

745

High street. This is one of the long and well-
established jewelry stores of Columbus. Mr. Mil-
ler has been connected with the Krouse firm since
its organization.

Charles G. Sederberg, who has been established
in the jewelry business at Milford since 1893 and
engaged in a side line as correspondent for the
Cincinnati Enquirer, besides several other weekly
papers in Clermont county, is managing editor for
the Milford Record, which made its debut March
7. The Record was published a quarter of a cen-
tury ago at Milford.
H. B. Stone, the Toledo jeweler, is contem-

plating the erection of a handsome bungalow on
Islington street. Work will be started on the
structure as soon as the frost is out of the
ground so that workmen can make progress. The
bungalow will be a frame structure of seven
rooms, and, according to the plans, will make a
very handsome little home. It adjoins the mag-
nificent $40,000 cementine bungalow erected a
year ago by W. H, Currier, a prominent Toledo
citizen since deceased, who, on opening his home,
gave a housewarming at which half the city were
present.

Elias Gross, of the Judd-Gross Company, To-
ledo, has returned from eastern Pennsylvania,
where he was called by the serious illness of his
father. The old gentleman was much improved
when Mr. Gross left him.
"We have had a splendid line of optical bus-

iness, considering the extreme inclemency of the
weather recently," said the manager for L. Beck-
man & Co., Toledo opticians. The new show
cases recently installed at this store add much to
the general appearance of the salesroom.

Literarily inclined must have been the burglars
who recently looted the store of J. H. Shaw, 3380
Monroe street, Toledo, carrying away thirty-six
fountain pens.
Thomas Leslie, recently arrested for throwing

a brick through the plate-glass window of the
William H. Broer Company, on Summit street,
Toledo, and stealing a tray of rings, has been
sentenced to a year at hard labor in the Ohio peni-
tentiary. The case was heard before Judge
Manton.
A. J. Heeson, Toledo, of "Hasten to Heeson"

fame, has been suffering from rheumatism, having
been confined to his home for several days, but
has recovered sufficiently to be at his store on
Summit street. Mr. Heeson has put in some time
recently studying the Book of Job and cultivat-
ing patience. He is very optimistic in regard to
local spring conditions. 'While we have not been
doing a specially rushing business recently, it is
easily accounted for by the weather," said he.
"When the weather moderates a little and a few
of the spring microbes begin to float through the
air, I expect to see a good jewelry trade in To-
ledo. Prospects for the Easter trade seem to me
very encouraging."
Miss Anna Doyle, of the china department of

the J. J. Freeman Company's store, Toledo, will
leave next week for Washington, Philadelphia,
New York and Pittsburgh, where she will view
sights of interest.
When Samuel Cohn, of New York, selected a

bedroom closet in the home of Julius H. Oliver,
of Palmwood, Toledo, as a good place to hide
from the police, he made a vital mistake, as he
was dragged ignominiously from his covert by
motor patrolmen, and three pairs of gold-mounted
eyeglasses, a gold chain and a necklace taken
from his pockets. These were identified as be-
longing to the Oliver family.
"We have had a good normal trade," said J. J.

Freeman, Toledo jeweler, referring to business
conditions. "Our diamond trade has been steady,
although we have not sold any particularly large
stones for a week or two. When spring Opens
up and Easter buying commences, I look for a
good business."
H. A. Munro, medicine showman and sales-

man, was arrested at Fremont recently, charged
with stealing clothing, two gold watches and
chains and a gold brooch set with brilliants, an
heirloom brought from England and belonging
to Harry Reed, of Fostoria. The articles were
stolen from a rooming house in Fostoria while
the inmates were away. Munro, when arrested,
admitted stealing the jewelry, but could not tell

(Continued on page 747)
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where he had pawned the articles, but thinks he
disposed of them at Toledo.
H. B. Stone reports a better business in March

than had been had since January. "Business in
general lines has been good," said Mr. Stone, "and
our repair benches have been especially busy."
Following the tactics of the "butcher bird," De-

tective Emmet Cain, who for months has untir-
ingly followed his prey from place to place, fin-
ally secured his victim, who in a frantic effort
to escape his pursuer had entered the United
States army at Fort Dade, Fla. Harry Nutter, a
twenty-year-old boy of Kokomo, Ind., rang the
bell at the home of Mrs. W. F. Neubert, on Chest-
nut street, Toledo, on the morning of December 5
last. Mrs. Neubert answered the door bell, but
when the man failed to explain his errand she
started to back inside the door. He jumped
through the door, slammed and locked it, chased
the woman through her flat to the rear, where he
beat and choked her into unconsciousness. He
then took two diamond rings from her fingers
and a pearl and diamond brooch which she wore
at her neck, leaving her lying unconscious on the
floor of her kitchen. Nutter was identified
through a photograph by Mrs. Neubert, and De-
tective Cairl started on his trail, proceeding
calmly to tire his man out and run him to earth.
He is under arrest at Fort Dade, and will be
brought to Toledo to stand trial for his alleged
crime.
The Hayes avenue residence of Senator T. A.

Dean, at Fremont, was recently destroyed by fire.
Mrs. Dean was considerably worried at the loss
of her jewelry, including her engagement ring.
After the fire Mrs. Dean recalled that she had
put some jewelry in the bureau drawer a few
days before the fire. The ruins were searched,
the bureau located and the jewels found. They
had not been injured by the fire.
Basch & Co., Toledo, report a good business in

general lines.
Norman Hascall and F. W. Snider have re-

turned from a buying trip to New York City for
the J. J. Freeman Company, Toledo. They placed
orders for an elegant line of imported goods for
fall delivery.
When W. W. Smith, ninety-two years old, died

at his home in Upper Sandusky recently, an old
clock, which had been in his possession for many
years, stopped running at the exact moment when
his spirit crossed the line.
Because M. D. Wheaton, a twenty-one-year-old

telegraph operator on the Pennsylvania lines, of
Wooster, when riding on a freight train running
between Shreve and the Millbrook coal chutes,
noticed a broken rail which had escaped the no-
tice of the conductor, and instituted an investi
gation which prevented a wreck, the railway offi-
cials presented him with a handsome gold watch
suitably inscribed.

Oklahoma

A. B. Reighner, for some time with the Jac-
card Jewelry Company, at Kansas City, has taken
an interest in the jewelry business of A. Y.
Boswell, at Tulsa.
M. H. Blaine recently opened in the jewelry

business at Cordell.
The executive committee of the Oklahoma Re-

tail Jewelers' Association is working hard in the
interest of the next annual convention to be held
at the Skirvin Hotel, in Oklahoma City, May 6
and 7. The committee is endeavoring to make the
convention the largest in the history of the state,
and a large number of invitations have been sent
out to jewelers outside of the state asking them
to be present.
A. A. Dunagan has opened up a jewelry store

at Lone Wolf. Mr. Dunagan was formerly in the
employ of J. B. Worley, and is said to be both a
good jeweler and repair man.

Oregon

The executive board of the Oregon Retail Jew-
elers' Association recently met in Portland and
fixed the date for the convention as May 28 and
29, to be held in Portland. The convention is
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expected to be the largest held since the organi-
zation was established three years ago.
Nate Solomon, who conducts the Standard Jew-

elry Store at 141% Third street, Portland, re-
cently captured a jewelry thief and landed him in
jail. The thief, who entered the store, asked to
be shown some diamond rings. Just as Mr. Solo-
mon had finished marking some heavy diamond
mountings he stepped to the rear of the show
case, leaving the mountings before the stranger.
After Mr. Solomon returned and had shown the
man several rings, he decided not to buy and
started to walk out, when Mr. Solomon noticed
a tag exposed between folds of his handkerchief.
He asked the man what he had in his hand,
whereupon the thief darted for the door. Mr.
Solomon drew his revolver and commanded him
to stop, but the thief ignored the command and
the jeweler gave chase, and after an exciting run
of a block and a half captured his man. An officer
was called and the thief was taken to the cen-
tral station, and from there to the police court,
and sentenced to ninety days in the county jail.
C. Christensen, a jeweler located in the Cor-

bett building, Portland, has had a beautiful oak
cabinet built to completely encase his safe. Aside
from the neat appearance, it makes the safe
burglar-proof by means of an ingenious method
used.
W. D. Woodrow, who was formerly located at

Canby, has moved to Yacalt, Wash.
The L. C. Henrichsen Company, of Portland,

which has been located at 284 Washington street,
will soon move to new quarters in the Selling-
Hirsch building, between Ninth and Tenth streets.

Pennsylvania

George R. Custer, formerly of the firm of
Kerper Custer, Pottstown, last month took the
business of the late F. W. Rowe, Trenton, N. J.,
and the store in the future will be known as the
Rowe Jewelry Shop.
Charles A. Harbach, the well-known Reading

jeweler, has opened a new jewelry store at 408
Schuylkill avenue. He is making improvements
to the place, which, when completed, will make it
one of the leading stores of the kind in that sec-
tion of the city. Mr. Harbach has had nearly
thirty years' experience in the business and is a
member of several popular organizations.
Samuel Kunstlinger, of Allentown, formerly a

partner of the Levi Kunstlinger jewelry firm, has
started a watch and clock-repairing business at
114 North Sixth street. Mr. Kunstlinger is an
expert in his respective line, being a graduate of
the Crokaw College of Watchmaking in Austria,
and besides doing general repair work will also
sell watches and clocks.
Mrs. Myer Rothstein, Johnstown, has created

a most favorable impression in that city by carry-
ing out a policy of patronizing home industries,
even though in some instances at extra expense,
in the entire construction of the fine two-story
structure which will be their permanent home
when completed. In giving out the contracts for
the work done on the building and the purchase
of all materials, she has insisted on home in-
dustry having first choice. The interior of the
first floor will be elegantly finished in mahogany,
with a marble floor of mosaic design, and the
decorative marble will be the famous Italian
verda. The latest in wall cases will be a feature
of the first floor, also a room to be used exclu-
sively for cut glass, and a fine big vault. The
second floor will be given over entirely to watch
repairing, jewel setting, etc. The building will
be of concrete incased in granite, with front fin-
ished in' marble. The store now has temporary
quarters at 515 Main street. It is expected that
they will move into their new home by Tune 20.
George W. Gehman & Son, of Terre Hill, have

nurchased the jewelry stock of E. M. Stauffer,
East Greenville, and will take possession there
April T.

Rhode Island
J. S. Blondin, of Woonsocket, was a recent

vistor to New York, making spring purchases.
H. Fellman, 132 Main street, Woonsocket, re-

cently had his annual inventory sale, with good
results,
George H. Fuller & Son Company, of Paw-

tucket, has sent out William A. Lamb on a trio to
the Pacific coast in the interests of that firm.

Mr. Lamb will make the trip by way of British
Columbia.
James M. MacCarthy, of Woonsocket, is spend-

ing a few weeks at Palm Beach, Fla.
V. E. Allen, of the Woonsocket Brush Com-

pany, has been on an extended trip to New York
and Philadelphia.
The International Silver Company, of Meriden,

Conn., held a contest during November, offering
prizes for the best window display of "1847
Rogers Brothers" silverware. W. R. Willis, with
H. Fellman, 132 Main street, Woonsocket, has
Just received notice that he is awarded first prize
of $50.

Tennessee

The show window of J. T. Norred, jeweler,
Main street and Adams avenue, Memphis, was
broken February 12, at 1.30 o'clock in the morn-
ing, and a number of rings and watches stolen.
Watchman Burns, who was on Adams avenue,
near Front street, heard the smash but could not
reach the scene in time to catch the thief. The
glass was broken with a brick and a piece of gas-
pipe used in raking out the jewelry.

Texas

C. H. Hempel, Bartlett, has purchased an in-
terest in the jewelry business of W. C. Whitlow
and the firm will be known as Hempel & Whitlow.
Mr. Hempel has been connected with the Walton
Drygoods Company for many years, and while
he still holds stock in the company, will not be
connected in an active way, but will give his time
to the jewelry firm.
The Tschumy's jewelry store, Galveston, re-

cently moved to 2115 Market street, where they
are equipped with all modern machinery and in-
struments for the use of the two expert jewelers
whom they employ. The store presents a most
unique and attractive appearance.
Max Dawedoff & Son have bought the entire

bankrupt stock and fixtures of Harry Bullard,
225% San Ontonio street, El Paso, and will con-
tinue business under the name of Geneva Jewelry
Company.

Washington

J. W. Crouch, of Kelso, is enjoying the pleas-
ure of a visit from his parents, Mr. and Mrs.
John Crouch, of Hoopston, Ill., who are accohl-
panied by Mrs. Roy Crouch and son, of Albu-
querque, N. Mex. Mrs. Roy Crouch is his sister-
in-law.
George G. Hedger, who for the past nine years

has been in the jewelry business at Walla Walla,
has moved his stock to a new location, at 16 West
Main Mreet, where he has installed new oak fix-
tures and plate-glass mirrors. Mr. Hedger now
has one of the most attractive and up-to-date
stores in the northwest.
D. A. Martin, of Edmonds, has moved his stock

to his new building, on Fourth street. Mr. Mar-
tin now has a very up-to-date jewelry store. He
was formerly located in the Chandler & Smith
drug store.
Hundreds of tourists are still being attracted

to Redondo Beach, in quest of moonstones, which
have been washed ashore in great quantities lately.

'Letter to Jewelers
Number Sixteen

A woman's attention being caught by a
new kind of bacon in some grocer's win-
dow, she entered and bought some ; bought
it again, and again.
He was not her grocer ; indeed, he was

not quite handy ; nevertheless, he is her
grocer now. So little a thing as a nicer
than usual bacon can bring one in ; and
then what follows depends on everything
else.
The Vatti rosary does for the tactful

jeweler what that bacon did for the tactful
grocer.

Vattl Rosary'Co., 106 Fulton Street, New York.
—Adv.
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All Live Jewelers Sell BASTIAN'S

Class Pins and Emblems
c_Always have the latest Bastian Catalog on
hand, if you want to please your customers by
showing them designs that are up-to-date and
prices that make sales for you.

We help the jeweler—get up ideas for designs
—fill orders on time and give him better quality
for his money than any maker.

When writing for designs, state quality and
quantity and make suggestions on which our
expert artists can enlarge.

Write for catalog and jewelers' discount today.
Many sales have been lost by jewelers who did
not have our catalog on hand at the psycho-
logical moment.

Bastian Bros. Co . 4 Dept.
45 

Rochester, N. Y.

 TO THE TRADE
IF you break a stone or need one to match ; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

or IF your customer has a cushion diamond to recut round ; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

Design. Patent applied for

No. 7040 (LABRADOR)
WESTMINSTER CHIME CLOCK

OUR new Catalogue No. 21 is ready for mailing. The most com-
plete book of Foreign Clocks ever issued. If you are looking for

a style of Clock you cannot find elsewhere, send for our Catalogue.
A copy will be mailed to any legitimate jeweler on application. Goods
can be ordered through your jobber.

Manufacturers and Importers of

BLACK FOREST CLOCKS

KUEHL, CLOCK COMPANY
125 N. VValla.s1-1 Avenue : CHICAGO, ILL..
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District of Columbia
Retail Jewelers' Association

Prominent Organization Men Address Members.

Many Reforms Already Secured—The Na-

tional Convention for 1913

Washington, D. C., March 211—At the March
meeting of the Retail Jewelers' Association of the

District of Columbia, held in the rooms of the

Washington Chamber of Commerce, the members

of that organization were addressed by William

F. Gude, ex-president of the Chamber of Com-
merce and of the Society of American Florists
and Horticulturists; E. H. Snyder, president of
the Tailors' Exchange, and John Abel, of Abel
Brothers & Co., New York, on the subject of
trade organization. Mr. Gude's remarks treated
on the work of the florists' association in obtaining
suitable legislation, how the members get together
on various matters and the value of attending the
meetings. "The good that the Florists' Club does
for one another," he said, "is worth ten and
twenty times the price of membership and the sac-
rifice of time in attending the monthly meetings
or contributing to the welfare of the association.
We have customers who are hard to please, people
who won't be reasonable, and all sorts of things
come up, and when we get together in these meet-
ings we discuss our different troubles and prob-
lems shoulder to shoulder, and we go home better
satisfied with ourselves and our competitors. That
is my experience as a florist and a believer in
organization.
"We, use the express companies a great deal,

and must have prompt and satisfactory service on
account o f the perishable goods we handle. Some
years ago the companies decided to raise the rates
on shipments of flowers zo per cent, and the flor-
ists' interests throughout the country protested.
The national organization took the matter up,
with the result that the change in rates never took
place. Had it not been for our organization we
would not only have suffered in this case, but in
many others I could cite."
Mr. Snyder referred to the way in which the

tailors throughout the country, and especially in
Washington, get together to protect themselves
from "dead-beats," with the result that the latter
can sting but one merchant, and only once at
that, and can no longer dress at the tailor's
expense.

"In former years, when one tailor passed the
store of a competitor, he invariably looked in the
opposite direction for fear he would see some-
thing or be forced to say 'How do you do?' Since
the organizing of our trade in the early eighties,
it is a common thing for one tailor to visit an-
other at his store or to accept or give favors.
"Another feature is our national collection bu-

reau. If we sell a suit or overcoat to a man in
Washington and he moves away before making
Payment, the bill is sent to the national secretary,
who in turn forwards it to the state secretary and
the association attorney in the city to which the
man had gone, and the collection is made, if at all
possible.
"Our national conventions are always successful

and very well attended, and, in fact, our organi-
zation is something we would not be without."
Mr. Abel also spoke on the get-together propo-

sition and quite severely arraigned the jewelers
as a whole on their not getting a living profit
from their sales. He made many suggestions,
which will be taken up individually or collectively,
as the case may be.
In opening the business meeting, A. 0. Hutterly,

with a few fitting remarks, introduced the newly
elected president, George W. Spier. Both these
gentlemen were heartily applauded, and in re-
sponding Mr. Spier said: "First, I want to thank
you gentlemen for honoring me in electing me as
your president, and I can assure you I will do as
well as I can for the benefit of the jewelers of
this city. My principal object will be, aside from
other questions, to promote the friendly feeling
already manifested among the majority of the jew-
elers. That is very valuable in many ways, and
you will hear from the traveling men that go over
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the country that in the cities where the organiza-
tion principle has been carried out that feeling
has been created and has done everybody much
good. So, while there are serious questions com-
ing up all the time that I do not want to touch
upon now, if this association can bring about a
friendship one for the other, I will feel we have
indeed done a great work."
The regular routine matters were then taken up,

and under the head of reports of committees Mr.
Kettler remarked : "Since our association has been
in existence we have put at least fifteen peddlers
out of business. There was one man who sold a
large amount of silverware in the navy yard, but
due to action taken he does not do so any more.
Then there was a man in the treasury department,
where there are several thousand clerks, but he
also has been stapped. This has been the case
right through. I have learned that there is now
a man in the pension office who is selling jewelry,
and I believe that when we notify him that he
will have to cease his operations he will be only
too glad to do so." Peddling, prior to the forming
of the association, was one of the greatest evils
with which the jewelers of Washington had to
contend. Their prompt action, as soon as the
various cases are called to their attention, has
served to practically eliminate the practice. It
might also be said that the police and tax col-
lectors are willing to aid wherever possible.
The greatest surprise of the evening was sprung

when President Spier announced that he was in
favor of placing Washington in the field as the
logical place in which to hotd the national con-
vention in Pm. "I think we ought to consider
this proposition and to bring it properly before the
meeting. I would like to hear your views ex-
pressed. General expressions are well enough in
their way, but what we should have are facts and
figures, and for this purpose I will appoint a com-
mittee, comprising Messrs. Duehring, Edwards and
Desio, with a request that they look thoroughly
into the matter and to report at the next regular
meeting of the association. Our friend Gude has
signified his willingness to aid where possible, and
I will be at the service of the committee myself."
The views of a number of the members were
given, all of which were favorable toward a cam-
paign, "Washington, 1913."

Jewels as Talismans

Lucky Jewels Worn by Women in London.
Lacelike Tiaras

London, March 20.—Women are demanding
more and more expert workmanship from their
jewelers. They must have gems set in artistic
designs, and the work must be exquisite in the
delicacy of its technic. The day of plain, heavy
settings is past.
Even the weighty tiara has had to go. The

jeweler who makes the latest thing in tiaras or
diadems has to fashion a head ornament as deli-
cate as lace work and most of the tiaras made
for this season's courts look as if made of gold
lace incrusted with jewels. The pendant, too,
consists of one large stone with a lace work of
surrounding stones.

Bridge-playing women in England have de-
veloped a craze for mascot jewels, which must be
worn without other gems if their value in bring-
ing good fortune is to have a fair trial. Jade is
said to be particularly lucky and so it is very
popular. It is not unusual to see four women
at a bridge table all wearing amulets or charms
of New Zealand jade known as the Poumani
stone.
Green stones are in favor, such as olivines,

pearidots and tourmalines. Garnets are regarded
by many women as very lucky. The Duchess of
Westminster wears a small chain of garnets. Lady
de Bathe pins her faith to a big turquoise en-
graved with Persian characters that she found
on a beach in Italy.
Miss Irene van Brugh attaches luck to a girdle

of uncut turquoises. Lady Angela Forbes clings
to an opal, while other women have Egyptian
scarabs, which they wear on chains when playing
bridge.

Jewel Settings of Platinum

Flexible Chains and Bracelets Are the Smart

Pieces Now and Square Stones

Paris, March 16.—Jewelry of today is remark-
able for its lightness and daintiness. The old
style of heavy gold setting, giving an air of great
solidity, has disappeared; in fact, it is not con-
sidered in good taste, and savors not a little of
the vulgar.
Our jewels must be artistic, and to achieve that

jewelers have gone to France for inspiration, and
now they have adopted the old style of French
setting, which is called mille grain, and are using,
almost exclusively for the more expensive jewels,
platinum instead of gold for mounting gems.

It is astonishing how tawdry gold appears be-
side platinum. Place two pendants, for instance,
of equal value side by side, one mounted in gold
and one mounted in platinum, and in nine cases
out of ten the preference would be given to the
platinum mounting.
In days gone by diamonds were set in silver,

but as silver tarnishes or becomes oxidized, plati-
num is used instead with equally good effect, on
account of its unchanging qualities. Its use, of
course, adds considerably to the cost of a jewel,
as it is a very expensive metal compared with gold.

Designs in Platinum

At a noted firm of jewelers some very charming
new designs were shown in mille grain setting
with delicately filed platinum tracery.
A lovely diamond pendant was in the form of

a bow inclosed in a diamond heart, surrounding
which was a filed platinum laurel leaf wreath, and
depending from the heart was a swinging diamond
drop, while in the center of the bow a smaller dia-
mond drop appeared.
A pretty neglige mounted in fine pale gold in a

slender gold chain was composed of diamonds and
two large, perfect-colored aquamarines, the design
being almost a circle of tiny diamonds set mine
grain in platinum on thin gold wire, in the center
of which was a large aquamarine. Depending
from the circle were three scrolls decreasing in
size with tiny diamonds, from which hung an
aquamarine drop.
This was an example of a combination of plati-

num and gold mounting. A beautiful diamond
brooch was in a quaint design, the main portion
of the brooch being composed of one large fan, on
either side of which was a smaller fan, the fans
being outlined in diamonds set mille grain in plati-
num; from the brooch proper there was a double
diamond chain ending in a fleu-rde-lis ornament,
from which depended a triangular-shape diamond
chain, with a diamond drop.
The diamond chains were so flexible that they

scintillated with every movement of the wearer.

South Bend Watch Company
Have Housewarming

The date of February 2 will be long remem-
bered by the employes of the South Bend Watch
Company. A new addition has been added to the
factory and as a fitting dedication of this, the
first addition, the company decided upon a house-
warming to which all the employes were invited.
Music was furnished for those who wished to
dance and refreshments were served between
dances. Every one had such an enjoyable time
that a committee was appointed to see if ar-
rangements could not be made to have more
parties of the same kind.
As a result of the committee's investigation the

South Bend Watch Company Dancing Club was
organized. The company has placed the new
dining-room at the services of the club on every
other Tuesday, and the employes are looking
forward to a very enjoyable season.
This new addition is significant of the con-

tinuous growth of the South Bend Watch Com-
pany and of the favor with which the trade re-
gards its products.
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"American Beauty',

Table Case No. 490 for
Jewelers is designed and made
by the Grand Rapids Show
Case Company—one of a com-
plete line of equipment for
every department of the pro-
gressive Jewelry Store,
adopted by the leading men of
the trade all over America.
GRAND RAPIDS SHOW CASE COMPANY
The Largest Show Case and Store Fixture Plant in the World

GRAND RAPIDS, MICHIGAN
Showrooms and Factories:

New York Grand Rapids Chicago Portland

INK
WON'T WASH

OFF

11.

TAG YOUR RINGS WITH
WASHABLE TAGS
Yes : Mr. Jeweler

The Ideal celluloid tag saves time and
money. And makes your rings look
twice as attractive.

Wash or polish your rings with the tags
on them—the ink is waterproof and won't
wash off.
No danger of getting tags mixed.
Note the large flat writing surface.

IDEAL TAGGING OUTFIT
Complete, only $2.50

1000 tags and eyelets . . . $ 1.50
1 pair Ideal Pliers . . . . .75
1 bottle Waterproof Ink . . .25
1 neat hardwood box, with

catch fastener . . . 0000

Bastian Bros. Co.
Dept. 745

Rochester :: NEW YORK

26TH YEAR OF THE ST. LOUIS
WATCHMAKING SCHOOL

5815 EASTON AVE., ST. LOUIS, MO.

WILL you grasp your opportunity
this year to attend the St. Louis
Watchmaking School? You can

greatly improve yourself—learn how the
practical work is done in all branches of
the jewelry business—and get ready to
take advantage of the fine chances to
make money as they come your way.
You can do all this and more, this very year, in
the St. Louis Watchmaking School.
You take no chances by attending the St. Louis
Watchmaking School. The best is the cheapest
in the end.
The size of your salary depends upon your Ability
your Knowledge your Skill; and these depend
upon the school you attend.
We are making it possible and easy for you to
secure full imformation about our courses, by
simply asking for our catalog.

"WILL YOU ACT NOW ? "—TODAY ?
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Whenever you think of

Store Fixtures
Think of this

HOFMAN

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representative

John Hofman Co.
44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York
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WASHINGTON, D. C.

Bill to Punish Unlawful Breaking of Seals of

Railroad Cars—Jewelers Interest Them-

selves in Bringing Conventions to Wash-

ington

Washington, D. C., March 25.—The house com-

mittee made a favorable report on a bill to
punish the unlawful breaking of seals of rail-

road cars containing interstate or foreign ship-
ments, the unlawful entering of such cars, the
stealing of freight and express packages or
baggage or articles therefrom in process of
transportation in interstate shipment, the felo-
nious exportation of such freight or express
packages or articles therefrome into another dis-
trict of the United States, and the felonious
possession or reception of the same. The com-
mittee, in submitting the report, states that the
demand for such legislation is universal among
the merchants of the country, who have suffered
serious inconvenience and loss by larceny of
interstate shipments and refers to the recent de-
cision of the appellate court for the District of
Columbia in the case of George L. Brown vs.
The United States of America.
This was a prosecution of one of the baggage

masters of the Southern Railway Company, who
was running between Charlotte, N. C., through
Virginia, into the District of Columbia. He was
indicted and charged with the larceny of jewelry
and other articles to the value of several thou-
sand dollars. The evidence in the case estab-
lished the fact that he disposed of a part of the
stolen goods in the District of Columbia and had
a part of them in his possession when arrested,
and the accused admitted the larceny. He could
not be tried in either of the state courts ot
North Carolina or Virginia, because the venue
could not be established. He was tried and con-
victed in the District of Columbia and sentenced
to a term in the penitentiary, but upon appeal to
the appellate court Chief Justice Shepard re-
versed the judgment of the lower court and re-
manded the case back for a new trial, following
which Brown was discharged.
In his opinion Justice Shepard said : "In view

of the ease with which stolen property may be
brought into the District of Columbia, under the
circumstances disclosed in this case, and the fre-
quent difficulty of ascertaining the place where
the felonious taking actually occurred, it might
be wise for the congress to enact a law similar
to that prevailing in some of the states to remedy
the resulting misdemeanor. It can only be rem-
edied, if at all, by legislation. The bill provides
for a penalty in the shape of a fine not to exceed
$5,000, imprisonment of not more than ten years,
or both, and the prosecution may be instituted in
any district wherein the crime shall have been
committed.
M. A. Leese and A. 0. Hutterly have been

appointed members of a committee to act in con-
junction with the conventions committee of the
chamber of commerce in its efforts to obtain the
consent of various organizations to hold their
conventions in Washington.
The navy department, under schedule 4,416, is

inviting proposals for the supply of a number
of fireroom clocks, which proposals will be
opened April g. Blanks and information regard-
ing the clocks may be had upon application to
the navy pay office, Philadelphia, Pa., where the
goods are to be delivered, or to the bureau of
supplies and accounts, navy department, Wash-
ington, D. C.
The postoffice department is asking for pro-

posals for the cleaning, winding and repairing of
the clocks of the postoffice department, including
the tower clock, during the fiscal year ending
June 30, 1913. Specifications, instructions and
other information will be furnished upon applica-
tion to the chief clerk and superintendent of
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buildings, postoffice department, Washington,
D. C. The bids will be opened May I.
"Bill" Kettler, the well-known jeweler of 632

G street, N. W., is wearing a prodigious smile
and receiving the congratulations of his many
friends following the announcement of the birth
of a boy, which "Bill" says is another jewel(er).

G. Stanley Huntress has removed his stock and
fixtures from 904 I street, N. W., to go2 Ninth
street, N. W. While the new store is a somewhat
smaller one, being on one of the city's itnain
streets, it is much better adapted to the carrying
on of a jewelry business. A large room at the
rear of the store will be used for clock repair
work. Mr. Huntress recently came to this city
from Dover, N. H.
Mrs. Isadore Saks, who has been confined to

her home by illness for several weeks, is reported
as improving, although it will be some time be-
fore she will be able to again be about the store.

Horace K. Fulton, jeweler, 314 Ninth street,
N. W., has been admitted to membership in the
Washington Chamber of Commerce.

The Reiner Jewelry Company has removed
from 605 Seventh street, N. vv ., to 829 Ninth
street, N. W. At the latter address they occupy
a store and are thus better able to handle the
business which has come to them since opening
up in this city. The store is luxuriously fitted
out with chairs upholstered in leather, magazine
tables and other conveniences for the accommo-
dation of patrons.
A. D. Prince, of R. Harris & Co., 400 Seventh

street, N. W., has returned from an extended trip
through South and Central America and is now
planning to make a pilgrimage to the Pacific
coast, where he will attend the convention of the
Mystic Shrine at Los Angeles. While in the west
he will visit San Francisco, and coming back
through the Rockies will stop off at Chicago. He
will be gone four weeks.

Harry Hartley, of Bedford, Pa., visited Wash-
ington on the way to his home, having spent the
winter at Santa Barbara, Cal. While in Wash-
ington he was the guest of W. A. Defibaugh.

BALTIMORE

A Big Presidential Convention Already Being

Discussed—A Host of Trade Visitors Ex-

pected on That Occasion

Baltimore , March 20.—The local trade are

already' looking forward with anticipation to the

big democratic convention for the nomination of

a presidential candidate. As it is now certain that

this will be one of the most interesting conven-

tions of recent years, owing to the number and

prominence of the candidates, an immense crowd

is expected, and the local wholesale trade antici-

pate large numbers of jewelers among the visitors.

The handsome home of A. C. Metcalfe, at

Howard Park, was threatened by fire some weeks

ago, and it was only by hard work on the part

of Mr. Metcalfe and his wife that a serious con-

flagration was averted.
Christian Bier, eighty-seven, who was robbed

by hold-up and strong-arm men a few years
ago, died recently.
Mrs. Loise Voight, sixty-two, widow of the

late Henry Voight, died recently after a lingering
illness.

Chief Horton, who recently was put on the
retired list of the fire department, was presented
with a handsome and valuable silver punch bowl
and salver March 7. They were made by Samuel
Kirk & Son Company.
Robert Rausch, who has occupied the store at

325 West Lexington street for several years, will,
it is understood, embark in business in Frederick.
Isaac Berman, at 2g West Lexington street for
the past two years, has taken the Rausch place
and will do business from there after March 15.
Randolph Fairfax, fifteen, son of Frank A.

Heywood, of the Jewelers' Security Alliance, died
February 26 at Baltimore after a short illness
with diabetes mellitis, the mysterious disease of
which no one knows the origin, and an invariably
fatal affection with young people. The boy's
case presented the usual complications familiar to
medical people and was unusually interesting to
physicians from the fact that while no trace of
the disease were ever found in the families of
either father or mother, yet three of their chil-
dren have died of it, the actual cause of death
being given in each case as what is technically
given as Kussmaul's air hunger. Young Hey-
wood was well known in Baltimore as a star pupil
in School 56, as a leading member of Troop 16,
B. S. A., and of late as a well-liked clerk in the
Merchants' National Bank. Active in all boy
sports, he had been seriously injured several
times, and last summer was saved from drowning
by Earl Cummings, a boy companion, who re-
ceived a medal and was congratulated by General
Baden-Powell for his bravery.
Louis E. Tuzo has established an office in New

York City for the sale of the conc artistry pro-
duced by Carl Schon.
Saul Levinson has been in New England sev-

eral days, buying stock for the summer trade.
The store at 430 East Baltimore street not

being large enough for his work, I. J. Braun has
taken the entire adjoining building. He has also
leased a store in the Maryland Casualty Arcade,
which will be completed September 1, and will fit
it up as an optical store of the higher class.

Philip Blum, who has manufactured cases,
boxes and trays for the trade at Holliday and
Fayette streets for many years, has removed to
218 North Charles street.
L. P. Tarbox, of the Baltimore Jewelers' Sup-

ply Company, left April i for a protracted south-
ern trip. He will go as far as Fort Myers and
Tampa, Fla.
Arthur C. Macy has been putting in several

weeks as a member of the common pleas jury.
I. J. Braun, jeweler and optician, 428 East Bal-

timore street, has leased a store on the main ave-
nue of the Maryland Casualty Arcade building,
now in course of erection. He expects to be
able to occupy it as an optical establishment by
September I. By the terms of his contract it will
he the only optical establishment in the building,
and will be fitted up fully equal to any similar
store in the country. Mr. Braun will continue to
occupy the entire building at 428 East Baltimore
street as a jewelry store.
A decision in favor of Oliver Bacharach and

against the police board for the recovery of some
property stolen from Mr. Bacharach and found
in Baniamin's pawnshop was rendered March 23
by Justice Abraham H. Fisher. The property was
stolen from Mr. Bacharach and pawned at Benja-
min's. The police found it but the police board
refused to return it to the owner unless he paid
$4 which the pawnbroker had advanced upon it.
This was in accordance with the custom of the
police in such cases, but Mr. Bacharach refused
to abide by it and he replevined the property.
If the decision is sustained it will mean hereafter
pawnbrokers and others who advance money on
stolen goods recovered by the police will be the
losers, and not the owners.
Mrs. Margaret E. Powell and her daughter

Helen, of 749 McHenry street, were arrested
March 23 in Stewart's department store on the
charge of stealing two gold watches from the
jewelry section. They were arrested at the in-
stance of a floorwalker who saw one of them
drop a watch on the floor as she was passing
from the first floor to the basement. In the
meantime a child was taken to the western sta-
tion from Lexington street. who had a stolen
package in her possession. The two women and
the child struck the station about the same time.
when it was found that she belonged to the elder
of the two women, and under examination she
divulged the names and address of the trio.
Their house was searched Sunday morning and
about $5,000 worth of goods, said to have been
stolen, were found there. The mother attempted
suicide by hanging in the seclusion of her cell
when she found that her identity had been es-
tablished and that strong evidence had been

found against her on the charge of shoplifting.



Self-adjusting Regulator
For Jewelers

New Ideas in Class Pins

WE invite careful attention to our 1912 line of
Class Pins. Every pattern is new, original,
distinctive and unique. Let us assist you in

landing the class-pin order in your town. Write us
for detailed information and prices.

Erichsen, Krause & Company
Manufacturing Jewelers

37 South Wabash Avenue CHICAGO, ILL.

M
CATALOG

coyote-sums,.

GORDON 4
moReisoN
WHOLESALE

JEWELERS AND
OPTICIANS

IGO,

No. 37. REGULATOR, OAK CASE, PRICE $36.00 LESS

Eight-day Imported Weight Movement, Solid Brass Plates, Cut Steel Pinions and Brass
Wheels. Graham Escapement, Solid Steel Anchor, Maintaining Power 12-inch Porcelain
Dial with Brass Rim, Sweep Second Hand, Metallic Cord with Pulley and Finely Finished
Weight. Compensated Steel and Brass Rod Pendulum, Self Adjusting Large Brass Ball
12 inch diameter, Finely Finished Oak Case Quarter Sawed or Birch Mahogany Finish
Height 63 inches. Width 21 Inches,

$33.84 NET CASH
QUARTER SAWED OAK CASE, ANTIQUE FINISH

Chicago,

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians, 210 W. Madison Street, CHICAGO, ILL.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

NORRIS ALISTER & CO.
Heyworth Building, - - Chicago, Ill.

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.Before Repairing After Repairing

LOUIS J. MEYER, P8041 LWALEJETLSPTREIET

ESTABLISHED 1892
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—Enl

XXVI—Gas Explosions in Business Houses

and Who is Responsible

Within the space of one week, recently,
in one square of an eastern city, four ex-

plosions of gas occurred in business houses,

doing considerable damage in every case.
As two of the buildings housed several

tenants, the question of legal damages has

at once arisen, and to straighten it out will

doubtless require several law suits. It has
occurred to me that some discussion on the

subject would be interesting and useful.

Gas companies and electric companies traf-
fic in extraordinarily dangerous commodities,

and they are therefore charged by the law

to use the utmost care in the conduct of
tileir business and the distribution of their
product, whether it be gas or electricity.
If they fail to use the necessary care, and
in direct consequence injuries occur, either
to person or property, the company is
liable and can be made to pay heavy dam-
ages. Of course this is provided the victim
has not himself been guilty of negligence.

The utmost care means sound pipes or
wires, an efficient system of inspection,
proper oversight and superintendence and
prompt repairs of pipes, wires or lighting
apparatus when notified that repairs are
need ed.
In one of the cases I referred to, the gas

meter in the cellar of a manufacturing
building developed a leak, and when one
of the clerks went down to it with a candle
to verify a gas bill, it exploded and tore
up a considerable section of flooring, be-
sides bending and twisting some shafting.
Naturally the building will have to be re-
paired, and the shafting is in just such a
place as to cause the whole plant to close
down while it is being replaced. In this
particular case the manufacturer has been
obliged to turn some of his work over to
another plant, with a consequent loss of
profit. The question is, who is liable here
and what damages can be recovered?

The only injuries sustained fell upon the
first floor occupant, who was tenant, and
not owner. The landlord is not liable

under any view of the case, but the gas
company is if the tenant was not guilty of
contributory negligence in sending a clerk

near the meter with a lighted candle.
In my judgment, under all the cases, the

gas company is clearly liable here, for it

is responsible, without notice, for all gas

escaping from its pipes or apparatus through
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its own fault. There is evidence that the
meter had been leaking, off and on, for some
time, without adequate repairs having been
made. While the meter was on another per-
son's premises, it was the property of the
gas company and was in its care.

There is no contributory negligence be-
cause the clerk's employer had reason to
think the leak had been repaired.

The case would be different if through
no fault of the company's the meter sprung
a leak and the explosion occurred before
the company had had sufficient notice to
repair it. In one case, for instance, a pipe
in the cellar of a Pittsburgh wholesale
house suddenly started to leak. There was
no evidence of any trouble before. While
the tenant of the building was telephoning
the gas company to come and make repairs
an explosion occurred and killed a boy.
The court held that the company was not
liable because it had had no reason to sus-
pect the leak, which was due to an un-
known defect in the pipe. Had it unduly
delayed making repairs after receiving no-
tice, and the explosion had occurred dur-
ing the period of delay, the company would
undoubtedly have been responsible.

In another of the above cases the ques-
tion of notice of the need of repairs will
arise. In this case the explosion occurred
in a large retail store. The proprietor
claims that he told a gas inspector several
days before that he smelled gas in a certain
part of the building. The inspector forgot
it and the escaping gas later exploded and
seriously injured two clerks, besides dam-
aging about $800 worth of goods. The gas
company will take the position that since
the inspector never notified it of the case
it can not be held responsible for not mak-
ing repairs. The law is, however, that
notice to an employee is notice to the corn-

So it is difficult to see how it can
escape on that ground.

Still another question is in the third case.
Here the pipes of the building are owned
and controlled by a manufacturing estab-
lishment, which, under an old and rather
unusual arrangement with the gas com-
pany, exercises entire control over them,
even to making repairs. The crux of this
case will be—is the ,company responsible
in such a case, and in all probability it will
be decided that it is not. If the company
had undertaken to keep the pipes in repair,
however, as it does in most cases, it would
have been responsible if the explosion was
due to negligence.

Contributory negligence is a factor that
arises very frequently in these explosion
cases, and the companies always search

with a microscope to see if they can not
discover some point in which the victim
of the accident was himself negligent, and
thus helped the thing to happen.
An interesting case in which the question

of contributory negligence figured con-
cerned a large retail store in Baltimore,
Md. The proprietor discovered a leak in
his pipes and notified the company. The
company sent a workman to repair it, but
he was a green hand and went hunting for
the leak with a match. An explosion re-
sulted, tearing a part of the wall out and
maiming one of the retailer's clerks, who
happened to be near. The company was
sued for damages both by the owner of
the building and by the clerk, and lost both
cases.. The decision covered two important
points : First, the company was responsible
for the negligence of its employee within
the scope of his duty, •and second, the in-
jured clerk was not guilty of contributory
negligence merely because he stayed around
where the gas man was going after a leak
with an unguarded flame.
A gas company was held liable. in another

case where its failure to properly inspect
its pipes had led to an explosion. Gas
collected in a room in a suite of offices. A
third person, neither connected with the
company nor with the tenant of the offices,
went into the room with a candle in search
of 'a leak, and the gas exploded, doing
great damage. The company was forced
to pay damages, and the court held that
even if the person who found the leak was
guilty of contributory negligence in going
after the thing in that way, the tenant of
the offices wasn't to blame because he
wasn't an employee of his and he didn't
ask him to go.

Another quite important question will
arise in two of the cases I have referred
to. Where the legal blame for the ex-
plosion really beJongs on the company, and
the building is a rented one, both the land-
lord and tenant can sue. The tenant for
the injuries he sustained by damage to
goods, interruption to business, and so on,
and the landlord for injuries to the building.
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DISPLAY CARDS
THAT ARE "TRADE WINNERS." THE ONLY CARD FOR JEWELRY

ADVERTISING. SEND 10c. FOR SAMPLE AND CATALOG.
MADE EXCLUSIVELY BYG MA. SHAF

84 W. RANDOLPH ST. CHICAGO, ILL.
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WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined
 $1.25 

Specialists in Difficult Repairing

BRESLAVSKY BROS. 51 MAIDEN LANE':
NEW YORK

RESULTS  are what you get at The Rees School
DELIGHTED WITH SCHOOL

Carbondale, Pa., April 21, 1911.
Mr. F. H. Rees, Rochester, N. Y.

Dear Sir: My father being a jeweler,
wanted me to learn engraving and I came to
your school for a term and when I returned
I did all Ins store work. We found the in-
vestment so profitable that father decided to
have me continue the course. The work I
can do is surprising. I am delighted with
your school in every way.

Yours very truly, EDWARD DEBEVE.

'T
-

Designed and Engraved by Mr. Debeve

THE REES SCHOOL WATCHMAKING
AND ENGRAVING

GRANITE BUILDING, ROCHESTER, N. Y.
Established 23 Years 

Beautiful Descriptive Catalogue Free

F. C. JORGESON & CO.
159 to 167 Ann Street •• CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B
COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

"THE BEST 01P

GOOD NEWS FOR YOU, MR. JEWELER

BEFORE REPAIRING

JOSEPH

1912 will be just as large as you plan it to be. Let us help you make a goodstart. Your repairing should do two things, bring money in your cash drawerand help your sales. GOOD JEWELRY REPAIRING is a seed of a futuresale. A SATISFIED CUSTOMER is your best advertiser.
THE JEWELER'S HANDY SHOP employs only high-class workmenthroughout the shop, insuring absolutely correct workmanship. WE MANU-FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the retailtrade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING andPOLISHING silverware. Enclosed packages with ours for other city firms will be deliveredfree of expense to you.

Write for Our Catalogue
AFTER REPAIRING

LANDSMAN, 51 Maiden Lane, NEW YORK
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$1,000.00
ONKEN_
YOUNIM

(Patented 1911,in United States and Foreioi Countries)

IN CASH

I have deposited in the First National Bank of Cincinnati, 0., $1,000.00 CASH as a

special reward to the Merchant, Window Trimmer or Clerk who will prove to me that

I cannot make 500 or more beautiful, practical and striking trade-pulling window

trims besides the 18 I made and show in my book of photographs No. 11.

This particular set of

ONKEN Interchangeable Wood Window Fixture YOUNITS
designed for the Jewelry Store and Sundry Window Trimming.

Nita National Vank, Tit-wit-matt

Cincinnati, 0.,  X9P,<// 4*  1911. No.  28855 

Pay to the order of  /4-ecx.ete Rattrafrd.Accotod  $  /00\° 
Dollars.C L S 61.4./LoCL 

ONKEN

eerai4 YITS
THE OSCAR ONKEN CO.

C2--de....7-4-1(.1,-X24A— President.Per

Ye old (:ibbs Mond,
) C. H. TINKHAMEstablished 1847

Watch, Clock, Jewelry and Optical Goods

Eastman Photographic Supplies

No. 8 Main Street

Medford, Mass., Feb. 9, 1912.

THE OSCAR ONKEN CO., Cincinnati, Ohio.

Dear Sirs:—The ONKEN YOUNITS" are ail right. Mine

arrived Saturday, December 17. I spent Sunday trimming my

windows, setting up different designs and covering same with

jewelry.
It surprised me Monday morning how people began to stop

and look. The results were I doubled my sales on Saturday. To

be brief, they individualize my windows.
Yours respectfully,

C. H. TINKHAM.

Special Sets I Make
No. 11 Se, 100 YOUNITS ...... • • Price' $26.00" For 1 large or 2 small jewelry windows, and be-sides inside store use on show cases. This set will display box goods, silverware,bric-a-brac, jewelry and fancy goods, novelties, etc. The display boards are coveredwith velvet in either purple, black or green, and each is equipped with a metal adjust-able and tilting attachment.

When ordering be sure and state color of velvet wanted. Purple color is sentwhen no color is designated in order.F. 0. B. Cincinnati Factory.
Finish Made of select Oak in one stock finish, Weathered Oak, and in a soft,mellow, waxed blend.
Storage Chest r7cht: p:lP qa 

hardwood hinged-lid  storage  chest   
oled Wnir1lpaceok

eptheppusejNi 

Book of Designs Ul o s showing large trims
made with my YONITS sent FREE with each set.A beautiful book of photograph rge s 

Every Set Guaranteed to Give Satisfaction.
Shipments Made at Once.

Patented 1910
A Sample Trim

This 10-ft. window trim was made with Set No. 11 and took only 55 YOUNITS
of the 100 in the set, leaving 45 YOUNITS for molting other trims and individualfixtures.

Copyright. 1911

THE OSCAR ONKEN CO.
pocc

poog c;06'
° 
ov\e`.

,oei5

Established 32 Years
758 Fourth Avenue
Cincinnati, Ohio yo
U. S. A. thl'tt‘
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o
‘0.10:14

04 vox
_------.-Co., 41.0
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GET READY FOR THE SPRING TRADE

VWair 

tefs

C=En,

Dtt,

4 art0i

$ .15 per Dozen
1.50 per Gross

Cannon Pinion
Tightening Tool

50 cents

OE JE4

$ .75 per Dozen
7.50 per Gross

New Model Webster=Whitcomb Lathe with New Model Tip.
over Hand Rest and Tailstock.

Full Nickel=plate. Price, $31.00

which includes Taper Chuck, Screw Chuck, Six 4-inch Cement
Chucks and 9 ft. Round Belting.

Height 3.

Height 4.

deo`
Height 5.

V.
Height 6.

Height 7.

Height 8.

Genevas ... . . $4.00 per gross ; $ .40 per doz.
PRICE=LIST Thick Mi--Concaves . 4.00 " .40 "

Mi-Concaves, Extra Thick 10.00 " .00
Parallels 8  00 " .75 "

AINSPRINCS

18 sou, WAURAM

No -2203___

1.00 per Dozen
10.50 per Gross

41111111111.111111111111
PARALLEL.

LENT1LLE.

40001.111■=011.11.1■N

PATENT CEN EVA.

41•16.
EXTRA THICK MI-CONCAVE.

THICK MI-CONCAVE.
Patent Genevas . $8.00 per gross ; $ .75 per doz.
Lentilles . . . . 12.00 " 1.25 "
Antiques . . . . 8.00 " .75 "
Lunettes . . . . 3.00 " .25 "

BLANK ORDER SHLETS FOR WATCH GLASSES SENT UPON APPLICATION

This Cabinet FREE with your FIRST order for One
Gross Regent Imported American Mainsprings

French Clock Stand
Price. $1.25

Set of 21 Best Quality Stone Setting Millers

1111 tILIIIIIIIIllII

These Cutters are made of the very best quality of steel and have a very fine cut so
they will do a nice clean job The larger cutter has an adjustable collet which will fit
all larger sizes for the purpose of regulating the depth of cut. The small cutters have
similar collets for the same purpose. The cutters are numbered from 1 to 20. Put up
In nice cloth-covered box and solid mahogany block. Price, 183.75.

No. 0. Polishing Lathe Head
Price. $1.25

CROSS #ErpBUELINCorporation, 

No. 1. Polishing Lathe Head
Price, $2.00

Importers, Exporters and Manufacturers
Watches, Diamonds, Jewelry,
Silver-Plated Ware, Etc.

Watchmakers Bench. Oak.
Price, $19.50

$ .75 per Dozen
7.50 per Gross

Regent Foot Wheel.
Improved $6.00

Poising Undercutters

No. 18, Price 73o

Set of five upright Poising
Undercutters, made of best
quality stubbs steel, fitted to
stand on taper and num-
bered from 4108. Will under-
cut all kinds of balance screws.
No. 4-Waltham, Elgin and
Swiss, 0 size.

No. 5- Howard, Waltham,
Elgin and Swiss, 12 size.

No. 6 - Old style 0 Rise
Waltham and all kinds of
6 size.

No. 7- All regular 18 and
16 size.

No. 8-Elgin and Swiss, 18
size, with small thread
and large head.

Place screw on cutter and tom
with ordinary screw driver.

23 Maiden Lane, New York

Watch Cleaning by Factory Methods

A Valuable Contribution to the Watch-cleaning Discussion - Factory Method

Described in Detail Good Advice for the Watch Worker Who Would

Succeed
By CALVIN BARNES, Linton, Ind.

I have read with interest every one of the

articles that have appeared in THE KEY-

STONE from time to time, and wish to say

that there are some very good methods now

in use by workmen in this big United States

of ours.
I have spent several years in one of the

large watch factories and will give you their

way of watch cleaning. How many of us

have had the opportunity of seeing and

doing the various classes of work as it is

done in adjusting departments? I will con-

fine this article strictly to cleaning, taking it

for granted that we know all about balance

and spring truing, poising, banking, etc.

The watch is taken down, which means

that it is stripped of everything. The plates

are strung on loop wires-trains and stem

winds all on separate wires-washed

through benzine with soft brush and dried in

a drawer of warm sawdust. This being
done, they are dipped in cyanide, fresh
every morning, rinsed thoroughly in run-
ning water, then washed with soft brush
and soap that is kept in a large can, hot all
the time, dipping watch and brush in wash-
ing solution.
Let me add here that good clean warm

water and any soap that is not too strong in
potash will do the same work, rinsing again
in clean water, then in good grain alcohol
and dried in another drawer of warm saw-
dust, but not the same as used after the ben-
zine bath.

Returning to our bench, we brush off the
remaining sawdust with soft brush, and the
upper plate, barrel bridge and balance cock
are buffed with a chamois buff and rouge,
the flat surface as well as edges, buff being
one-half to three-fourths of an inch wide
and four to five inches in length. Jewel set-
tings are polished with small piece of felt
set in a small round handle that can be
twisted rapidly between thumb and fore-
finger.
Now, remove your escapement jewels,

clean them carefully, one at a time, by hold-
ing in a pair of tweezers and dipping in
benzine cup, which is used on every work-
man's bench. Care should be exercised in

removing your jewel-setting screws not to
use a screwdriver wider than the slot in the
head, lest we mar the edge of setting and
plate. In replacing the settings be careful
to get them back just as they were originally.
Now, we are ready to assemble the move-

ment. In 21-jewel movements the oiling is
done on pallet and scape pivots before
setting up. Care in oiling is another im-
portant feature.
Now, our watch is up. The stem work is

supposed to be fitted and we now take the
barrel. See that the arbor has the proper
amount of end shake. Try your arbor by
snapping in the barrel head and holding
lower end or square with pair of flat pliers
and giving barrel a whirl. This, of course,
can not be done on all high-grade watches,
as the construction of the barrels and arbors
will not permit. Take your mainspring,
twist a small piece of tissue paper, after dip-
ping paper in benzine, around spring at outer
end, grasp the paper with a pair of tweezers
and slip over your spring carefully toward
the inner end. Do the same with several
pieces of dry paper in order that your spring
will be perfectly clean. Wind your spring
ill a good spring winder. By all means
don't, if you value your reputation as a
watchmaker, ever twist a spring in with
your fingers. A slight amount of oil is put
on your spring before transferring to your
barrel. When your springs recoil, this oil
distributes very evenly all over your spring.
Look well to the shape and length of your
catch on the arbor ; see that it is not too
long, as there is great danger in breaking a
mainspring should it protrude until it strikes
the second coil in winding.

Replace your barrel head or cap. Add a
very slight amount of oil to your arbor
upper and lower. Replace your barrel and
bridge. Each of your pillar screws should
be perfectly clean and no rust or burrs on
edges of backs or slots.
Now, we are up to the balance and spring.

There is a set of what is known as balance
barrels on sale by the larger material and
tool jobbers, a small rubber or light metal
barrel in which you can insert a balance
wheel, leaving just the screws and a slight
portion of the rim visible. This is used in
balance protection while polishing the wheel
and screws. A wire bow is made eight to
ten inches in length, on which you string
four or five very thin strips of chamois skin
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to which a liberal amount of rouge has been
added. Buff your balance edge and screws
with this bow, and see that no fiber or small
particles from the strings remain in the
screw heads. Remove your balance and
place on what is known as a balance stand,
a small round boxwood block about the size
of a No. 40 spool, which has a hole in the
center to allow the lower end of staff with
roller to go down in the upper surface.
There is a slot cut crosswise through the
center which admits the arms of the balance,
and a groove turned to admit the balance
screws. This allows the balance to lie down
below the surface of the block with just the
upper flat edge of the wheel exposed. On
this use your flat chamois buff. Carefully
now ; as your upper staff pivot is exposed,
you can hold your wheel down with thumb
and forefinger and turn around until you
have gone over the exposed edge, and you
now have a balance just as clean and bright
as ever come from a factory. -
You now replace your hairspring. By the

way, we haven't removed the spring, have
we? I will give you the simple way of re-
moving a spring, which can be done any
number of times without danger of throw-
ing either balance or spring out of true in
the least.

Place your balance on a small block of
metal in which. you have made an opening
large enough to admit of the lower end of
balance staff, with small narrow slot for the
jewel pm. Place your balance thereon and
with a very thin slip of steel, no wider than
your hairspring collet, insert into the slot in
the collet and press gently down, just
enough to release the tension on the staff
shoulder, and you can lift off your hair-
spring without any danger of injury to staff
or spring. Now, grip your small slip or
wedge of steel above your collet with a pair
of tweezers and force the collet off. Don't
let your tweezers Flip over the side of your
collet or you have a ruined hairspring. You
won't use a knife any more for removing
hairsprings after you try this.
You can use this small block as a beat

guide and get your stud back just right
every time by marking the upper surface of
the metal block, not the balance rim, as some
people do. On replacing your balance in
your watch you fully appreciate the effi-
ciency of this method of watch cleaning,
and you have the satisfaction of knowing
the factory method of cleaning, and your
watch will be just as bright and look as nice
as any movement that ever came from the
place where it was made.
My advice to any young man would be:

Don't try this if you are not a careful and
a painstaking workman and can devote time
to do it right ; but when it is done, no man
could do it better.



750

Inverto, Price $35.00

Staking Tools
TRADE

Manufactured by

— Kendrick & Davis Co.
Lebanon, New Hampshire

INVERTO 

A great time saver; the best staking tool money can
buy. 120 punches, 25 stumps. Punches may be inverted, passed
through the largest hole in the die and used as stumps, giving
the widest range of work. Finely finished, fully guaranteed.

Put Up in Fine Mahogany Case

Price $35.00

K. & D. NEW STYLE STAKING TOOL

Next to the Inverto, the new style staking tool represents the highest type of tool. The frame is

very rigid and graceful in design. It has the on and off friction punch sustainer. Furnished in the

following combinations of punches and stumps in mahogany case or under glass cover. Mahogany cases

are all drilled to hold 120 punches and 30 stumps.

Send for Our New Catalog of Staking Tools, and Our Book of Tools No. 6,
Describing Over 400 Styles of Watchmakers' Tools. Both Catalogs are Free

Patented
June 1, 1909

Showing Frame about 2-3 Size

In Mahogany Cases
No. 12B. 100 Punches, 24 Stumps
No. 13B. 76 Punches, 20 Stumps
No. 14B. 60 Punches, 18 Stumps
No. 15B. 50 Punches, 14 Stumps
No. 16B. 120 Punches, 30 Stumps

No. 12
No. 13
No. 14
No. 15

Glass Cover
High Base

100 Punches, 24 Stumps
76 Punches, 20 Stumps
60 Punches, 18 Stumps
50 Punches, 14 Stumps

Glass Cover

$22.00
19.50
17.00
15.00
26.00

$20.00
17.50
15.00
13.00

Ball Bearing Base

No. 12A. 100 Punches, 24 Stumps $21.00
No. 13A. 76 Punches, 20 Stumps 18.50
No. 14A. 60 Punches, 18 Stumps 16.00
No. 15A. 50 Punches, 14 Stumps 14.00
No. 16A. 120 Punches, 30 Stumps 25.00

:111111,".1,1111'''1111,1111111'1,1111 
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AVENTEPTCTC:26 1902, 
-

No. I6A. Price $25.00

SUSSFELD7 LORSCH & CO. 
90 Maiden Lane, NEW YORK, N.Y.
 WHOLESALE AGENTS 

April I, 1912 THE KEYSTONE

An Echo of the Prize Contest

An Essay That Will Interest Those Who Took the Affirmative in the Debate.
The Arguments of the Losing Side Clearly Stated

We have received a number of letters in
reference to the announcement of the prize
winners in our contest, "Should the Roller
Jewel Be Oiled ?" all of which express sat-
isfaction with the awards and commend the

work of the judges. One of the contest-
ants, however, regards the contest from a

viewpoint which will doubtless make his
communication interesting to others who
may have similar ideas. His letter is as
follows:

EDITOR THE KEYSTONE :
Just a few words in reference to your recent

contest, "Should the Roller Jewel Be Oiled?" I
have read with great interest the three prize-
winning essays upon this subject, and must admit
that the authors generally defended their process
very admirably, but I can't help but think that
your judges entered upon their task with a pre-
determined mind, or else, overwhelmed with such
a mass of papers, they had not the time to thor-
oughly scrutinize all of them.
And allow me to ask the question, Why did the

judges not allow the "oilers" a hearing in place of
condemning them to the oblivion of the editorial
waste-paper basket? Was there no paper among
the nineteen worthy of publication, if for no other
reason than to give the other side an opportunity
to be heard?
I have spent many years at the bench, and,

though starting out as a "no oiler," by experience
in repairing and rating fine watches has taught
me that some lubrication at the fork is a benefit
in place of a detriment, and, in fact, the best
horologists of Europe employ it, as is evidenced
by those masterpieces of our art with observatory
ratings which

abroad.
swhic occasionally come into my hands

I endeavored to give some reasons for the
process I speak for and the manner of its appli-
cation in the paper which I sent you.

Yours very truly,
New York. R. SALOMON.

As our correspondent's contribution to the
contest treated the subject in an interesting

manner, different from that of the prize win-
ners, we publish his paper herewith as a
matter of general interest to our readers:

Should the Roller Jewel Be Oiled?

This question proposed by THE KEY-

STONE is really not a new one, as it has been

a bone of contention between horologists for

a long time, and not until recently has the
consensus of opinion favored the "proper"
oiling of the roller jewel or fork.
Let us for a moment consider the action

of the roller jewel as it passes through the
fork. The balance, and with it the roller
jewel, as it engages the fork, is subjected to
two opposite forces, one a retardation, the
other a propulsion, namely, the draw of the
fork against the bankings, and following it
the impulse of the fork against the roller
jewel. This retardation constitutes always
an interference with the free vibration of
the balance, as the roller jewel is obliged to

reverse the train, however little it may be,
to release the escape-wheel tooth. The fine
Swiss watch and the good grades of Amer-
' ican watches with their beautifully con-

structed escapements have reduced this ele-
ment of retardation to a minimum, but, how-
ever small, it will always remain, and in-
creasingly so in a poorly executed or a
botched escapement.
Now, while the balance is endeavoring to

release the anchor from the draw of the
escape wheel the roller jewel is performing
a circular sliding motion against the side of
the fork, not without a deal of friction, the
duration of which increases with the length
of the fork until the angle of draw has been
overcome, and the roller jewel henceforth
receives its impulse not unlike the action of
a chronometer escapement. When we con-
sider the amount of friction generated by
overcoming the draw and the less serious
amount in transmitting the impulse, we can
readily see that this process calls for some
lubrication. We should allow the balance
to overcome the deleterious action of the
draw under the most favorable conditions,
and to have it likewise receive its impulse in
just such manner, as any additional freedom
to the balance will point the way to better
results. A further reason for oiling the
roller jewel is found in the fact that we fre-
quently find, through neglect of such oiling,
tine abrasions of metal clinging to the jewel
and table roller in watches running for some
time without having been cleaned, and not
induced by any defect or injury to those
parts.
By advocating the "proper" oiling of the

roller jewel 1 find myself in opposition, for
instance, to one of our leading watch corn-
panies, who distinctly advises against such
oiling, perhaps of its improper application,
and, indeed, in the hands of careless artisans
the cure 1ATould prove much worse than the
evil.
Such oiling must be done with extreme

caution. Take a finely pointed pegwood and
allow the extreme point to absorb enough
oil without any adhering to it, and with this
point rub gently along the sides in the cut
of the fork just once for each side. Be
extremely careful to keep it away from the
bankings, as so many are in close proximity
to the cut in the fork, and also from the
guard pin, as any oil there will open up an
avenue of much trouble and destroy any
close regulation. Another way is to apply
the oil in the same manner to the roller
jewel, rubbing both sides gently, being, how-
ever, careful not to touch the table roller.
In watches where the fork is made of gold,
brass or composition, oiling is less necessary,
as those metals are by nature more oleag-
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inous. See that the roller jewel fits prop-
erly to the fork, that it is not chipped and
that it is well polished, otherwise replace it;
also that it faces correctly, is set upright at
a right angle to the roller and properly se-
cured. Never use nor allow a round and
flattened roller jewel to remain in a watch
whose facing is reduced much more than
two-fifths of its diameter ; such jewels in-
crease the friction very considerably and
cause the fork an undue wear.

All corrections as indicated having been
made, and with careful oiling of the fork or
roller jewel, you are entitled to expect the
best of results from that part of the
escapement.

Cultivate Traveling Man's Friendship

Many merchants adopt the "stand-off"
policy with traveling men for very good rea-
sons, namely, they do not wish to be over-
influenced by the traveling men when plac-
ing orders, says the Furniture Review.
Nevertheless, a buyer may possess Scotch
prudence and shrewdness in buying, and at
the same time retain the friendly interest of
the traveling man. When it comes to match-
ing wits with the man on the road a buyer
is somewhat at a disadvantage. The travel-
ing man knows his goods. He knows con-
ditions among the buyer's competitors. He
knows prices. It is his object to sell his line
at the largest possible profit, not merely for
the sake of his house, but also for the sake
of, the commission he receives on sales. The
moment he reaches the conclusion that the
buyer is trying to get the upper hand of him,
'or is disposed to treat him without due con-
sideration, that moment the traveling man's
antagonism is aroused and lie endeavors to
put one over on the buyer, without fear and
without favor.
The traveling man is in position to help

the buyer make good with his house in more
ways than one. While we by no means
recommend undue familiarity or intimacy
with the man on the road, we do believe that
it will pay every buyer and merchant to give
Mr. Traveling Man a square deal, courteous
treatment and such consideration as business
usages permit. That this policy pays is
something we know from wide acquaintance
with many traveling men, who have told
many experiences which prove our case.
Buyers themselves will undoubtedly admit
the truth of this observation.

Furthermore, the traveling man is in a
position to be a "little schoolmaster" to those
who are willing to give him an ear. The
traveling man, year after year, visits mer-
chants of high and low degree. He sees why
Smith fails and Brown makes a big success.
He observes the methods of advertising, dis-
playing and handling goods adopted by the
big department stores. He has always an
observant eye for selling plans that make
his goods "go," and it is as much to his
interest as to the buyer's interest to keep his
merchandise out of the "shelf-warmer"
class, which accounts for the fact that he is
willing at all times to give the merchant a
friendly tip who is ready to receive one.



WEBSTER-WH1TCOMB
The
Standard
Lathe

The
Lathe

of

Quality

Backed by Years
of Development
and Experience.

PAT. APPLIED FOR

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 15 to 20 years with..
out repairs. All workmanship guaranteed.

Actual
Size of

Webster-
Whitcomb

LATHE, with Taper Chuck, Screw Chuck, 6 ;.(. in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00
LATHE, less Tailstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00Snyder Chuck ..... . 8,00 Universal Face Plate . . . 9.00

IMPROVED

JEWELING SWING REST

NIGH I W AMI RICAN C

Price plain without cross feed
With cross feed
Complete with depth bar .

An entirely new tool, not
built over, but a new design
embodying all that is good in a
jewel-setting tool, a wide arched
post to support caliper jaws, a
low pivot for the swing and a
detachable cross-feed screw. Can
be set snug up to the face plate
when working; there are no pro..
jections to strike the work. When
swung open there is plenty of
room for the hand to test or
remove work from the face plate.

The illustration shows the
tool with the new depth gauging
bar which governs the depth of
the hole as well as the diameter.
Unexcelled for recessing, for flush
bushings, settings or countersunk
screw heads.

Send for circular, fully illus-
trated, explaining how to use this
unique attachment.

or depth bar . . $30.00
• • • . 35.00

40.00

IMPROVED

WEBSTER-WHITCOMB
PIVOT POLISHER

Has all the features necessary for rapid pivot polishing.

(If This pivot polisher, when mounted on a lathe as illustrs ted in
above cut, is especially adapted to finishing or polishing pivots of
watches. The enlarged portion of the illustration shows a balance
staff and section of a lap formed on the corner to give a proper round
to the pivot. The polisher-spindle is mounted on a swivel head
which can be set at any angle desired, and is driven by a round belt
running over a set of idler pulleys to a regular countershaft. Same
can be quickly adjusted to any position, and is very sensitive in its
operations.
qi Price complete, including 2 laps $11.00

(II The American Watch Tool Co. have added new and especially designed machinery to
guarantee accuracy and improved facilities. Every part of their lathes and attachments is
inspected after each operation up to assembling, and each assembled tool is carefully in-spected up to the point of packing.

FOR SALE BY JOBBERS

SUSSFELD 
W

, LORSCH & CO. 90_94 MaidennsaLe aneDistributers ORK 
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WHOLESALE DISTRIBUTORS OF

GROBET SWISS FILES  
The Standard of File Excellence for Over 100 Years. All Genuine Grobet Swiss Files Have the

Rabbit Trade-mark. Made in all Shapes and Cuts for Watchmakers, Jewelers, Silversmiths, etc.

OPEN

HALE
WATCH PROTECTOR

PAT. FEB. 2, 1909

SIZES: 0,6, 12, 16, and 18

COLOR: Tan Shade

FITS LIKE A GLOVE

Made of fine, soft leather

Price, $10.00 Per Gross, $1.00 Per Dozen

alum A
Menting Imi

Atid Pallet Jewe
CE-MURPHY.
ORILLIA, CANADA'

New Style Culrnan Balance Chuck
-EA LOOK FOR STAMP

Made with three interchangeable screw-on plates, drilled with No. 8, 10,
and 12, holes. Plates are made like the screw bezel on a watch and can be
changed instantly; they increase the holding capacity cf the chuck tenfold.
making it practical for many train wheels now difficult to chuck.

Price - - - $4.00
MANUFACTURED BY

C. CULMAN, Maple and Hazel Avenues, MAPLEWOOD, MISSOURI
Endorsed by over 7000 Users

EASY TO FIT

BEST GAUGED

CORRECT SHAPE

and

PERFECT QUALITY

LIQUID AMBER
The strongest cement yet discovered.
The best thing of the kind known.

Is made by a special process, requir-
ing from four to six months. Unexcelled
for fastening roller, pallet and impulse
jewels, watch glasses, pearls and for
repairing valuable pieces of cut glass or
china.

Price per bottle 25 Cents

MONOFIL
BEWARE OF IMITATIONS

The Right Kind of Filler for
Monogram Work

For ivory, pearl, celluloid,
ebony, wood handle 'umbrellas,
etc. Is not damaged by water or
ordinary chemicals and sticks
tight in the monogram cuttings.

Can be applied without heat-
ing, simply by rubbing it over
the monogram.

ASSORTMENT No. I. In six colors—dark blue, light
blue, red, pink, black and white. Packed 6 sticks
in a box for   $1.00

ASSORTMENT No. 2. Dark blue, royal purple,
golden brown, green, lavender and black $1.00

Any of the above colors   25 cents each
Gold   35 cents each
Silver   . 35 cents each

CROWN WATCH GLASSES

Order from your jobber,
or write us a postal card,
and we will advise you
promptly where these high-
grade watch glasses can be
obtained.

FOR SALE BY JOBBERS

SUSSFELD, LORSCH & CO !'Maiden Lane, NEW YORK

•, — WHOLESALE AGENTS
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Patent Allowed
Price Complete with $15• 00Attachments . . . 

Weight 12 Pounds

THE 

C:\ 0

REG. U:S. PAT OFF Rexcino Engraving Block

AN offspring of the Rex retaining all the good points of its sire. Just a little
smaller in size and lighter in weight, but like the Rex, a block of splendid
workholding capacity.

Truncated spherical shape of Base and Turntable permits tilting to any desired
angle. Spindle of Turntable 1 inch in diameter, provided with thrust ball bear-
ings. Jaw slides of massive proportion ; jaw actuating screw % inch in diameter.
All parts subject to wear, of hardened steel; material and labor rigidly inspected.
The Rexcino is not an experiment; hundreds have been sold the past year—it's
the Block with the confirmed habit of making good.
The Rexcino will positively fit in every case where the Rex is found too heavy- or
too costly, yet where a modern Block is needed to handle the full variety of work.
Progressive men use modern labor saving apparatus ; it saves energy, it adds
dignity, it helps toward success.

For Sale By All Dependable Dealers

SUSSFELD, LORSCH & CO.
Wholesale Agents

90-94 Maiden Lane NEW YORK CITY
A. MUEHLMATT, Manufacturer, Lion Building, Cincinnati, Ohio

CARBORUNDUM WHEEL
AND MOUNT

Price fitted - each, $3.50

JUMBO
CHUCK

Price
each,
$2.00

HARDINGE BALANCE CHUCK, Price fitted, each $3.75

Fitted to No. 38 or 50 Wire Chuck

Wass Jeweling Chuck, per set, $1.50
Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

2 inch, four jawed chuck - $10.00
2;4 inch, four jawed chuck - 12.00

Improved Roller Remover
Price. • each $1.75

Trued Pivot Drill Chuck
Price - each. 75c.
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Purity as a Requisite
in Silver Anodes

Some Facts Dealing with Their Purity as a

Requisite for Successful Working—Necessity

for Cleanliness in Operation—The First Silver

Anodes

Address by J. L. R. BROWN, before the National Electro-
platers' Association

It seems to me that the best way to endeavor

to show that "purity" is a requisite in a silver

anode is to point out some of the bad results

arising from the use of impure silver, all of

which bad results might have been avoided by

the use of silver prepared for the purpose of

plating and fully guaranteed. I am sure you have

all (especially in the old days) had the disagree-

able experience of contending with the presence,

on your silver anode surfaces, of a black film

attached so lightly that unless carefully handled

it would float off into the solution, but which no

amount of work on your part, such as altering

resistances, changing solution conditions or the

many things one will do on occasions of this sort,

could prevent. You conld only carefully remove

them, wash thoroughly and replace, and continue

this operation until the anodes were consumed.

Not all c‘f the anodes would work this way, and

sometimes not all of the surface of the anode

would turn black. It would form in streaks alter-

nating with clear portions, and under these condi-

tions the free cyanide would act correctly on parts

of the surface and very little, if at all, on others,

at times eating through the anodes in the clean

portions, causing the black, where surrounded by

the clean, to become detached and sink to the

bottom of the tank. The ideal way for an anode

to go into solution is, of course, to dissolve

evenly all over the surface and to disappear from

the edges, preserving the contour in the form of

a regular curve.

Appearance May Be Deceptive

The appearance of the silver anode before using

is no guide in determining whether the anode

will work white or not, as the surface of an anode

which will work black is as clean and white

before going into the solution as any other which

is perfectly pure. In fact, there is little doubt

but that the silver centering into a black anode

is .999 fine, which it is necessary for it to be in

order that it may be sold as "commercial silver."

The term .999 fine, however, simply means that
in every thousand ounces of bullion you purchase
there are 999 ounces of pure silver and one ounce
of alloy. When this ounce of alloy is all or partly
composed of insoluble matter, the action of the
free cyanide in the solution dissolves out the
silver in the anode and leaves the insoluble mat-
ter in the shape of a black film on the surface.
This will accumulate so rapidly when the anode
is bad as to necessitate removal and cleaning as
often as once a day. I realize that silver anodes
will turn black when the silver from which the
anode was made is absolutely all right. This
may arise from a number of conditions, such as
the action of sulphur in a bright solution, too
dense current for the work to be plated, or too
much of a poor quality of cyanide. When the
discoloration arises from faulty conditions in
the plating-room, it is of a different shade and
easily distinguished, and a good plater can easily
discover the cause and apply the remedy. The
only retnedy I ever heard for a black anode where
the silver was bad was to replace the bad ones
with good ones.
Among the bad results arising from the use

of impure silver may be mentioned the following:
The increasing amount of resistance caused by
this film lessens the rate of silver deposition and
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in the absence of scales at your tubs you give the
customer a lighter plate than you intend to, or
else, if you are careful to get the weight of silver
on the goods, it takes you so much longer to do
so that the output of your department is much
lowered. Another thing, the presence of this
film retards the dissolving action of the free
cyanide in your solution, and in a slight degree
the anode becomes neutral and you plate the silver
out of your solution at a greater rate than the
free cyanide can replace it. I believe the .first
impulse of a plater, under this condition, is to
increase the amount of free cyanide so as to take
up the silver faster. This, however, is only a pal-
liative and accomplishes no lasting good, as your
solution is soon out of balance and requires re-
fining and replacing by a new one. One member
of this association has told me of his solutions,
which have been in use nearly five years, and the
quality of the anodes has been so uniformly good
that in all that time he has not been obliged to
supply any silver salts.

Necessity for Cleaning

When this periodic cleaning of the black anode
is neglected, the film becomes thick and floats
off into the solution, and not only contaminates
it, but the dirt is carried over on the work. This
makes it necessary to remove the goods and clean
them, with the danger of getting grease on the
surface, and interfering with the smoothness of
the plate. If the dirt gets on the goods and is
not noticed, it is plated over and the plate blisters
and tears out in burnishing or buffing, and re-
quires stripping, refinishing and replating. That
is what happens when you do not remove the
anodes and clean them. Now, if you take them
out, the action through the solution in lifting
them rinses the dirt off into the bath, and you
get it anyway.
In the old days, when it was necessary to use

any kind of silver which could be obtained, I
understand it was the practice of some platers to
hang a cloth curtain in front of the anodes to
keep the dirt from floating over to the work;
and while it would accomplish this purpose, it
was still necessary to wash the anodes, and in
addition the curtains needed washing, and the
removal of the anodes and the curtains agitated
the solution and rinsed off the dirt. As you can
see, these troubles would not have arisen had the
entire anode been soluble in the solution, as all
of this residue must have been present in the
anode when it was put in your solution, and the
action of the cyanide solution, taking out the pure
silver in the plate, left the black residue, because
the cyanide was not a solvent of it. We had
customers who bought the regular thousand-
ounce commercial bars, brought them to a low
heat in a forge fire, put them under a drop
hammer and flattened them to a point where they
would enter their rolls, and others who melted
these bars, pouring the silver into flat shallow
molds thin enough to enter their rolls, and from
this point, with suitable annealing, rolled them
to the right gauge and width, and cut to suitable
lengths for anodes. We had other customers
who bought what are known as government assay
bars, which are cast in a mold turning out a bar
thin enough to be rolled without remelting.
These customers used these bars feeling confi-
dent that silver bearing the stamp of the United
States was the very best which could be obtained.

Meaning of Government Stamp

As a matter of fact, the government stamp on
a bar of silver simply means that the melt from
which that bar was poured was assayed and the
fineness stamped on the bar is the result of such
assaying. These bars may or may not contain
insoluble matter, and are therefore, we think, not
the best silver for the purpose. The point of
view of the mints and the assay office is entirely
a different one from our own. Our object is to
establish a standard for anode silver and to uni-
formly maintain that quality, while the govern-
ment in refining the silver simply uses it as a
carrier for the gold.
The proportion of silver in the dore which

the government requires in the process of gold
refining used by them is so high that the im-
mense amount of gold turned out requires a far
greater quantity of silver, and this silver is fur-
nished the government absolutely free, and they

are paid to use it. You take in gold and silver
bars to be refined; they return you the silver
which they do not want, pay you for the gold
which they do not want and charge you for the
refining. You can readily see the only interest
the government has in the silver is to use it as
an aid to their gold refining and to so carefully
part the bars as to leave the silver free from
the gold and be able to turn it out .999 fine.
There are two branches of industry using silver,

which should have the purest which can be ob-
tained, to get the best results—one the electro-
platers and the other the manufacturers of silver
nitrate; and while at present the electroplaters
use the larger amount, the recent popularity of
the moving-picture show, the almost universal use
of the picture post card (I speak of the sensitized
kind), and the coming among us in such large
numbers of the amateur photographer, the con-
sumption of silver in the manufacture of nitrate
is much larger than is generally known.

The First Silver Anodes

Notwithstanding the fact that silver plating was
being done commercially over sixty years ago,
there was ,no concern manufacturing and market-
ing silver anodes as a commercial trade article
until we originated the idea, and, so far as I
know, made the first silver anodes for sale as
such at our plant, which was then located in Chi-
cago. In talking with a plater, who at the time
was engaged in washing off his anodes and skim-
ming his solution, we asked if it would not be a
good thing if an anode could be made which would
always work clean and white and guaranteed by
the manufacturer to be uniform from lot to lot.
From the encouragement received at this time,
we commenced experimenting, and after num-
berless discouragements and expensive experi-
ments we succeeded in 1903, after we had moved
our plant to Bridgeport, Conn. Since then we
have made and sold tons of anodes,.every ounce
of which we could thoroughly guarantee.

Gem Engraving

The engraving can either be incised into the
stone, in intaglio, and so form a seal capable of
taking impressions, or can be engraved in relief
to make the familiar cameo ; also larger objects
—such as statuettes, vases and other sculptures—
can be produced by the engraver in precious
stones.
The invention of gem engraving is coeval with

the first dawn of civilization, for whenever man
emerged from the savage condition and realized
his power of delineating line and form, then
would he discover the all-important but child-
ishly simple secret of the art of engraving gems—

e., that the many beautiful stones that lay
around him, being shaped by nature, were easily
scratched or engraved by sharp splinters of other
and harder stones that in equal profusion lay
ready to his hand. This rule that a hard stone
will cut a softer one is the basis of the • tech-
nique, the application of which has resulted in
the beautiful productions for which the art is
justly famous.
The earlier engravings are, therefore, on the

softer varieties of stone, such as steatite, serpen-
tine, limestone, lapis, etc., all of which can easily
he engraved with a sharp splinter of flint, and we
find gems engraved in this way in Egypt, Baby-
lonia and the Aegean Islands.
The seal form peculiar to the Babylonians,

early Egyptians, and later the Assyrians, is the
curious cylinder of stone having the device in-
cised round the surface, so that when rolled on
soft clay an impression in relief of the whole of
the engraved surface is obtained. The engraved
gems common to Egypt are in the form of scarabs

e., the stones are carved to represent the ven-
erated scarabeus beetle, the flat underside of which
has the device incised to form a seal. The im-
portant use of early scarabs was for funereal
purnoses, and they were also used as amulets.
The gems from the Aegean Islands are distinct

from the Babylonian and Egyptian seals, being
three and four-sided prisms, and pebbles of round
and oval shape used as seals and amulets.



Swartchild's Sensible Combination of Genuine Watch
Factory Roller Jewels, including JEWEL PIN GAUGE
and COMPARATIVE CHART for ALL American
Watches.

THE UP-TO-DATE UNIQUE METHOD.
A PRIZE ASSORTMENT.

Showing Guage in Use

This assortment will save you money, preventing loss of roller jewels, and saveyou time in selecting the proper size. The gauge is tapered for measuring forkslots, so that a roller jewel of correct diameter may t e selected to suit any fork,either single or double roller. This assortment should be used by every up-to-datewatchmaker. It is beautifully put up in genuine leather case—substantiallymade to last for years. To the purchaser of this assortment we will, withoutany charge whatsoever, assort your roller jewels you now have in stock.So that you will not be without any stock in the meantime, wait until you receivethe assortment ordered, then send us your miscellaneous Roller Jewels and wewill carefully gauge each one and label them so that they will correspond exactlywith the above outfit and return them to you without any cost.
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Enlarged Sectional View of Roller
Jewel Gauge

Swartchild & Company's Comparative Chart of ROLLER JEWEL SIZES
used in connection with the SENSIBLE ROLLER JEWEL COMBINATION

Make cm
movement
Elgiat

Hamilton

Hampden

46

Howard

61

IllinpIs

64

Jog. Tren.

Size of
movement

18
16
12

Jewel pin
sizes or bottle

numbers
42 to 48
40 " 46
32 " 38

6 34 " 40
O 31 " 35

10'0 29 " 31
18 44 " 48
16 42"46
12 40 ' 42
O 38 " 40

44 " 48
42 " 46
35 " 39
40 " 44
29 " 31
48 " 50
47 " 51
42 " 46
44 48
42 44
34 " 38
32 36
30 " 32
38 " 42

Jewel pin
Make of Size of sizes or bottle

atonement movement numbers
N. ye s. la 42 to 46

16 42 " 46a
6 36 " 4044 
0 32 " 36

Rockford 18 44 ̀: 48
16 42 .' 44
12 44 " 4841
6 40 " 42al 
0 42 " 46

Soul!, Bend 18 48 " 56
18 16 46 " 54
16 6 40 44
12 0 34 " 38
6 Set12, Thomas IS 44 " 50

3/0 12 40 " 44
18 6 38 " 42
16 0 34 " 38
12 Waltham is 46 " 56
18 16 44 " 50
16 12 43 " 47
12 6 42 "46
6 1 42 " 46
0 :: 0. M. 0 43 " 47
16 N. M. 0 40 " 44

J. S. 36 " 40
Directionss—Gauge bears numbers corresponding w'th bottle numbers; place fork slot on gauge and where
fork slot fits, the number indicating same is size of roller jewel required.
No. 10266—Swartchild's Sensible Combination of Roller Jewels containing one gross . ... . . . $8.00

Complete with gauge and chart.

SWARTCHILD & COMPANYTHE LARGEST WATCHMAKERS' AND JEWELERS'
SUPPL'Y'''HOU-SE IN THE WORL,C) HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.

Do Not Worry About Your Bills
Just gather up those old scraps of Gold, Silver
and Platinum, old Jewerly, Sweepings, Sink
Waste "or anything in this line that has your
money tied up, and Send It to Us.
The Returns You Get From Us Will
PAY MANY OF YOUR BIG BILLS

You get prompt returns, at all times.
You get as high prices as anybody can pay.
You get satisfaction at all times, and
You get a square deal; any you think are not,
we make so.

Assaying and Refining our Specialty.
Send your next shipment to Our New Plant.

W. E. MOWREY, St. Paul, Minn., 1435 University Ave.

April I, 1912 T I-1E KEYSTONE

The Production and Identification of Artificial Gems

How They Are Made and How Distinguished from the Real—Noel Heaton,

B.S., F.C.S., Gives Methods of Procedure in Detail—Important Informa-

tion for Every Jeweler
[By courtesy of the Scientific American]

(Concluded from the March 15 issue of THE KEYSTONE)

All these attempts yielded similar results, as in
each case fusion was obtained by the air of a sub-
stance melting at a lower temperature which acted
as a solvent. Consequently the alumina crystal-
lized out in much the same manner as a salt crys-
tallizes from a saturated solution, and to obtain
sufficiently large crystals to be of practical use it
would be necessary to conduct the experiment on
a very large scale, and subject the fused mass to
very slow and carefully regulated cooling.

Experiments of Fremy and Feil

In 0877 Fremy and Feil attempted to get over
this difficulty by using lead oxide as the flux and
employing a crucible composed of highly acid
clay. On heating up the mixture in such a
crucible the lead oxide melts and combines with
the alumina to form lead aluminate, and on fur-
ther heating this reacts with the silica of the fire-
clay, forming lead silicate and setting free the
alumina, which crystallizes out. But although
very much larger crystals were obtained by this
ingenious process they had the same form, and
were too thin for industrial employment.

Some time earlier than this, however, we hear
of the oxy-hydrogen blowpipe again, for Gaudin
had noticed (as Clarke did in 1819) that by in-
troducing alumina into the flame of an oxy-
hydrogen blowpipe he could obtain globules of
fused alumina similar to the borax beads one
makes in the ordinary blowpipe. Gaudin appears
to have taken it for granted that these beads were
amorphous—that is, an alumina glass—and it was
not realized until many years later that they were
really identical in all their properties with natural
crystalline corundum. When this was realized,
the commercial production of corundum became
only a matter of detail.
Having obtained this further point, the idea

immediately suggests itself of converting small
and useless stones into valuable gems by fusing
them together into one, and, as a matter of
fact, "reconstructed rubies"—as stones produced
by this method are now generally called—made
in this manner were the first artificial gems to be
prepared on a commercial scale. These were in-
troduced some quarter of a century ago under
the name of "Geneva rubies," and were offered
as, and realized the price of, natural stones, until
the method of their production became apparent.

It will, of course, be well understood that the
experiments I have briefly indicated toward the
artificial production of corundum had as their im-
mediate objective the formation of ruby, that
being by far the most valuable variety. It had
long been known that the color of the ruby was
due to a trace of chromium, and by adding a
small proportion of potassium or ammonium
chromate to their mixture, Fremy and Feil re-
produced accurately the color of the ruby in their
crystalline flakes.
The process of producing reconstructed rubies

by means of the oxy-hydrogen blowpipe is,
roughly, as follows: The residue from cutting
rubies and small worthless stones is broken into
coarse sand, a small quantity of which is placed
on the center of a disk of platinum; this is then
carefully brought to the fusion point, care being
taken at this stage not to raise the temperature
to such an extent as to melt the platinum support.
As soon as this mass is fused it serves to protect
the platinum, and the reconstructed ruby can be
built up on it by adding the fragments of ruby
one at a time by means of small platinum for-
ceps. These pieces have to be dropped on with
great care in order to secure incorporation with
the mass and prevent, as far as possible, the for-
mation of air bubbles. It will be readily under-
stood that this process is a tedius and laborious

one, and, in fact, the formation of masses of
sufficient size to yield large stones on cutting is a
matter of such difficulty that the cost of pro-
duction is very high.
Just about seven years ago, however, Verneuil*

overcame this restriction when he hit on the ex-
tremely ingenious idea of introducing the raw
material through the blowpipe, and thus placing
it on the support automatically. The diagram
(Fig. 2) shows the principle of his apparatus.
The blowpipe is arranged vertically over a small
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FIG. 2.—APPARATUS POR "RECONSTRUCTING" RUBIES

insulated chamber containing the support on
which the mass is to be built up. The oxygen
tube communicates at its upper extremity with a
funnel-shaped hopper, in which is suspended a
small sieve filled with raw material, which is
rhythmically shaken by means of a small hammer
actuated by an electro-magnet or cam. Each time
the hammer taps the support of the sieve, causing
it to vibrate, a small quantity of the powder
falls through into the tube below, and, carried
along by the gas, passes out at its lower ex-
tremity into the zone of flame, where it is im-
mediately raised to the fusion point, and falls as
a melted globule onto the support below.
As seen in the diagram, this support is ar-

ranged with a screw adjustment, so that as the

"Memoire sur la reproduction artificielle du rubis par
fusion." M. A. Verneuil, Annales de Chimie et de
Physique, September, 1904.
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mass of corundum is gradually built up by the
constant addition of fresh globules the surface
can be kept at a constant level, and the portion
already formed removed from the zone of heat-
ing so as to allow it to stiffen. When the ap-
paratus is first started the blowpipe is adjusted
so as to give a comparatively cool flame, and the
powder is admitted slowly. By this means a
small "stalk" is formed, which insulates the mass
from the support and prevents the fusion of the
latter. When this has been formed the full pres-
sure of the blowpipe is put on and the rate of
admission increased, with the consequent forma-
tion of a "bottle," as the pear-shaped mass pro-
duced is termed.
With this apparatus a boule weighing some

twenty to thirty karats, and capable of yielding
two cut stones of about six karats each, can be
prepared in about half an hour almost automat-
ically, a single operator being able to control
several machines. The bottles, on cooling, very
often split in half in the direction of their
growth, and this is a convenience rather than
otherwise, as the resulting shape can be cut to
greater advantage.
In the first instance reconstructed rubies were

made in this way after the manner introduced
by Gaudin, the material fed into the blowpipe
being pulverized rubies and chips, and this method
is still employed by some workers. But more
commonly nowadays the corundum is produced
direct from amorphous alumina by using pure
ammonium alum as the raw material. On reach-
ing the flame this decomposes, the ammonia and
sulphuric acid volatilizing, leaving the alumina.
Stones made by this process are generally known
as "synthetic," as distinct from "reconstructed,"
although, of course, to the pedantic, the process
is one of decomposition rather than one of ab-
solute synthesis.
The "synthetic" corundum produced in this

way, if pure ammonium alum is -used, is, of
course, colorless, and can be used as artificial
white sapphire. If a small proportion of chrome
alum is added, the resulting stones are rubies,
and other colors may be produced in the same
way. For a long time all attempts to reproduce
the fine blue of the sapphire failed, because, fol-
lowing the apparent analogy of silicates, cobalt
was invariably employed as the coloring agent.
This, however, does not readily form an alum-
inate in the same way that it does a silicate, and,
in consequence, it is impossible to produce a
satisfactory coloration in the corundum by its
means; it is possible to get the cobalt in a state
of combination by adding a large proportion of
magnesia to the alumina, but then the product
formed is not a crystalline alumina but mag-
nesium aluminate, and its properties are funda-
mentally different. Its refractive index is lower,
its refraction single, and its hardness lower. In
fact, the result is blue spinel instead of sapphire.
Moreover, such blue stones have the character-
istic absorption of cobalt, and appear purple in
a light that does not contain a large proportion
of blue rays.
In 1908 Paris attempted to avoid this latter

difficulty by preparing a calcium aluminate col-
ored with cobalt, as it is found that in this case
the transmission of the red rays is less pro-
nounced. But the calcium aluminate so formed
is not crystalline at all, but amorphous. A year
or so ago, however, the problem of producing
synthetic sapphire was finally solved by the use
of titanium oxide, a very unexpected result, con.
sidering the chemical position of this element.
With this last advance the artificial production
of the corundum gem-stone may be considered to
be completely solved, and cut stones can now be
obtained in every variety of color, from pure
white to ruby and sapphire, at prices ranging
from $1 to $2.50 a karat, according to color,
quality and size.
Whatever may be their economic importance, a

very much debated question, there can be no
doubt as to the scientific interest of this group
of artificial gems. In the first place, it is a mat-
ter of some interest that a mass of fused material
formed in this way should not only be crystalline
hut possess all the characteristics of a single
crystal. Crystallographers are agreed that each

(Continued on page 759)
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The Production and
Identification of Artificial Gems

(Continued from page 717)

boule is a single crystalline individual, with the
axis roughly perpendicular to the plane of forma-
tion—that is to say, running from the point of
attachment of the pedestal to the top of the mass.
On the top of the boule one invariably finds a
mass of symmetrically arranged facets, which Dr.
Herbert Smith has found to correspond with the
fundamental rhombohedron of corundum. Judg-
ing by analogy with other materials, one would
expect at first sight that a fused mass formed
in this way would be either a heterogeneous mass
of minute crystals, or entirely amorphous, pos-
sessing the structure characteristic of glass. It is
well known, for example, that under similar con-
ditions pure silica yields "quartz glass," which is
extensively manufactured at the present time.
Then, again, there is the matter of coloration.

One would like very much to know what is the
state of combination of the chromium in a ruby,
and whether the color is produced by chromium
aluminate in solution or metallic chromium in
molecular suspension. In glass, as is now well
established, this color is produced by the optical
effect of ultra-microscopic spheres or metallic
gold or copper, but there seems to be no parallel
between the two cases.
A point of more practical interest is the fact

that although the artificial corundum is a true
crystal it possesses the shape and formation of a
congealed liquid or glass. The practical interest
of this lies in the fact that it affords the only
means of distinction between this artificial corun-
dum and the naturally formed gem-stone. Being
of exactly the same composition and crystalline
structure as the natural mineral, it can not be
identified by any of the physical tests I briefly
referred to above. For all practical purposes the
artificial ruby is a ruby, and one can only deny
that it is a "genuine ruby" if this word is held
to connote essentially a product found in the
earth and not made by man.
And yet, owing to the curious anomaly of its

structure, the artificial product can almost in-
variably be distinguished from the natural with
the greatest ease. In the naturally formed stone
any foreign matter which may be present is
coerced into following the lines of growth of the
crystal, and more particularly bubbles of gas
which may be present in the liquid are distorted
from their natural shape so as to accord with
this symmetrical growth. It is the great excep-
tion to find a natural ruby entirely free from
such inclusions, which generally form irregular
cavities with a decided tendency to geometrical
shape.

It is very common also to find the structure
technically known as "silk" caused by microscopic
bubbles drawn out into a series of parallel canals,
all lying in one plane. Any variation of color
in different portions of the stone also follows the
lines of growth in this manner.
In the artificially produced corundum, on the

other hand, although the particles arrange them-
selves symmetrically, any air bubbles that are en-
tangled in the successive globules remain undis-
turbed, and appear as naturally spherieal bubbles
in the finished product ; and, moreover, if one
globule differs slightly .from another in the pro-
portion of chromium, the resulting difference in
color follows the form of the mass as a whole,
the zones of color being circular.
As some of the air entangled between the fine

particles fed into the blowpipe almost invariably
fails to make its escape during the brief fusion,
the presence and form of the bubbles is in this
way sufficient to identify the artificial process of
formation.
In the great majority of cases examination of

the cut stone with a lens is sufficient to decide
the point, but in doubtful cases a more minute
examination may be made by placing the stone in
a little cell filled with highly refracting liquid,
in order to secure regular illumination, and ex-

' amining it under the .microscope by transmitted
light, when the minutest trace of structure can be

1r detected. In the case of an absolutely flawless
k. stone it would be impossible to decide whether
it were natural or artificial, but such stones are
so• rare that this case is almost theoretical.
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It is claimed in some quarters, it is true, that
"experts" can invariably distinguish the artificial
product merely by reference to the color, which
is said never to be exactly the same as that of the
natural stone, much as this latter varies. Per-
sonally, however, I am rather skeptical on this
point, as one knows that experts claim in a simi-
lar manner to distinguish between one species
of natural gem-stone and another by color alone,
and their results are not always in accordance
with scientific tests. At any rate such dexterity
can only be acquired by a lifetime of specialized
experience.
As I have already indicated, spinels may be

produced artificially by the same process as corun-
dum, adding the necessary magnesia to the
alumina, and the same remarks apply to the
production and identification of this species as
to corundum, the artificial stone being identical
with the natural in all respects except those to
which I have just referred.
As regards the remaining transparent gem-

stones, which fall into a group by reason of the
fact that they contain silica as an essential com-
ponent, their artificial production is of little im-
portance. They can not be produced by the same
process as corundum, owing to the fact, already
alluded to, that under such conditions both pure
silica and compound silicates yield an amorphous
product, which has not the optical properties of
the natural stone. One is constrained, for the ar-
tificial production of the crystalline material, to
fall back upon methods similar to those employed
in the earlier attempts to obtain ruby—obtaining
the requisite composition by chemical reaction
and maintaining the mass at a temperature just
above its fusion point for a sufficient time to
allow the silicate to crystallize out.
Topaz, garnets and zircon have been produced

in this way experimentally as a matter of scien-
tific interest, but the small stones produced have
no commercial value. The majority of these
stones are of such common occurrence in nature,
and consequently of such little value, that their
artificial production in this manner is not a com-
mercial proposition.
An exception, however, must be made in the

case of the emerald, which ranks next to value
to corundum, and many attempts have been made
to produce it artificially. Reconstructed emeralds
have been made by the Verneuil process, but these
are, of course, amorphous, and do not possess
the double refraction and other properties conse-
quent upon the crystalline structure of the natural
stone. The problem of producing this stone arti-
ficially has not as yet been solved in fact. I
am quite aware in saying this that recent news-
paper reports lead one to believe otherwise, but,
as in the case of the diamond, such reports in-
dicate either remarkable foresight on the part
of the writers or show that their imagination
is developed at the expense of their powers of
accurate observation.
There remain now to be considered those

precious stones which are opaque, and owe their
beauty entirely to color and structure.
Turquoise is a stone formed under conditions

which are easy to reproduce, and its artificial
production was successfully accomplished, many
years ago, by precipitating hydrated phosphate of
aluminum with the requisite proportion of copper
phosphate to give it the color, and subjecting the
precipitate while still damp to hydraulic pressure
for a considerable time. Prepared in this way
the artificial turquoise is so nearly identical
with the natural that its identification is a matter
of considerable difficulty. There is, however,
generally a slight difference in the specific gravity,
hardness, and index of refraction (when this can
be measured), which will serve to distinguish it
on careful examination. The only point in which
there is any decided difference between the two
is the behavior on heating, but as this involves
the destruction of the stone it can not be offered
as a practical test.
Opal consists essentially of what is known as

colloid silica, that is, silica in the amorphous
state and combined with water. The play of
color one associates with it is entirely an optical
effect, due to an accidental structure of the
stone, which is permeated by a number of minute
fissures, between which a thin film of air pene-
trates, the extreme thinness of this film causing

the optical effect known as interference. If a
piece of opal is powdered it is no longer colored,
as would be the case with a ruby or sapphire,
but yields a dirty white powder, and generally a
specimen of opal, as found, only shows the struc-
ture in parts, the remainder being dull and luster-
less like flint.
This peculiar structure is, moreover, by no

means confined to opal, but may occur in any
mineral deposited under similar conditions. In
the mineral known as lumachello, or fire marble,
for example, the same effect is seen in a lime-
stone. But opal is the only mineral which com-
bines this structure with sufficient durability for
use as a gem-stone, and in this connection it
should be remembered that, as a matter of fact,
it only just possesses sufficient hardness for this
purpose, and is one of the softest and least dura-
ble of all the precious stones. This fact, com-
bined with fragility consequent upon its struc-
ture, has involved the opal in a mass of supersti-
tion and romance from time immemorial.
Although it has this unfortunate drawback,

opal is, at any rate in my estimation, the most
beautiful of the precious stones, and when one
appreciates the reason of its beauty it will be
readily understood that its artificial production,
or even successful imitation, presents almost in-
superable difficulties.

It is true that a somewhat similar play of color
can be imparted to glass by rendering it trans-
lucent by a slight addition of arsenic or tin in
the making, and by etching the surface in various
ways, and such iridescent glasses are often found
naturally as the result of decompostion, but this
is merely a surface effect, and such specimens
can not be cut to advantage ; moreover, they
lack the beauty caused by the fire permeating the
entire substance of the gem. The opal ranks with
the diamond, therefore, in resisting attempts at
artificial production, and is even superior to it
in that it can not be really successfully imitated.
I. come finally to the pearl. This, of course,

differs from all other precious stones in being
entirely of organic origin. The peculiar luster
of the pearl, like the color of the opal, is due
rather to its structure than its composition. It
is formed in the oyster by the deposition of suc-
cessive layers of calcium carbonate round some
central object, and consists of an innumerable
number of thin, overlapping laminae of the
crystalline variety of this substance known as
aragonite. These layers being semi-transparent,
the light falling on the surface is partially re-
flected from the surface and partially transmitted
into the stone, where it suffers reflection from
the surface of lower layers.
To produce this complicated structure arti-

ficially is practically impossible, unless one can
describe as an artificial pearl that formed by the
oyster in response to the deliberate introduction
of irritant foreign matter by human agency.
But in this case, who shall decide where nature
ends and human ingenuity begins? Perhaps the
well-known Japanese pearl may be correctly
described as artificial pearl, although the oyster
has a great deal to do with it.

Such pearls are formed by introducing a
mother-of-pearl shape between the shell and
mantle of the oyster and then leaving the oyster
alone for a time to allow it to convert this into
a pearl by the deposition of several layers of
nacre. The mass is then removed from the shell
and converted into the semblance of a true pearl
by supplying a back of mother-of-pearl.. Such
pearls, however, never have the fine orient of
those produced under normal conditions, and
they can readily be detected by examining the
back, when the lusterless mother-of-pearl and the
line of junction can be detected.
Of course, wonderful imitations of pearl are

made in various ways, which are difficult to dis-
tinguish from the natural article by casual exam-
ination. One method of preparation is as fol-
lows: Small hollow spheres are blown in opal-
escent glass, coated inside with a preparation of
fish scales, and then filled up solid with wax.
Such imitations are identified by examination of

the hole or by putting a spot of ink on the sur-
face, when the reflection from the inner surface
of the glass is seen. These empirical tests are
usually sufficient, and it is rarely necessary to

(Continued on page 761)
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Making and Repairing Earrings

An English Expert Sets Forth Valuable In-
structions—Why Platinum is Preferred for
Earrings

The popularity of the earring undoubtedly has
created a considerable amount of work both in
construction of new goods and in repairs, and it
is certainly somewhat remarkable, bearing in

mind the limited dimensions they must of neces-
sity be kept within, how much variety of design
and scope for neat workmanship is obtainable.
That full advantage is being taken of this op-

portunity is quite apparent, most of the modern
productions being perfect examples of "light-
ness," and undoubtedly this is just what is wanted
for comfort, the only fault being unavoidable
presence of weakness in construction, which is
bound, sooner or later, to bring them into the
hands of the jeweler for repairs, and, it may be,
strengthening also.
The great use made of platinum in recent years

for the settings of gems may have contributed
to this tendency for extreme lightness from
motives of economy, owing to the costliness of
the metal; or its natural characteristic of excess-
ive weight when compared with the alternate
white metal—fine silver—may also be held partly
responsible.

Lightness and Grace

These reasons, combined with a desire to
comply with the demand for refined and artistic
designs, is apt to lead to excesses in this direc-
tion, which seek delicacy of appearance only, and
neglect the technical and equally important ques-
tion of necessary strength to make them service-
able.
As we have already mentioned, lightness in

weight as well as appearance is a very valuable
acquisition to this particular ornament, as it is
really the only one which is actually attached
direct to the flesh, having to rely upon this for
its safety. More especially is the question of se-
curity (apart from considerations of comfort)
influenced by weight when the ears are not
pierced, and the ornaments have to be attached
by some mechanical action.
These chiefly depend upon pressure applied by

different means to the lobe of the ear to retain
them in position, but as this portion of the ear
is not void of sensitiveness, this pressure (from
the wearer's point of view, at any rate) has its
limits; consequently, should the weight of the
ornament that is suspended from the action be
in any way excessive, increased risk is incurred,
as the pressure directed to the ear may not be
sufficient to support the weight of the earring,
and prevent it slipping away and becoming lost;
therefore it is obvious there are good reasons for
studying weight-saving where possible.

For Unpierced Ears

If we take an ordinary action for unpierced
ears there are several parts which well deserve
special attention, particularly if pendant drops
of any value are attached. The principle upon
which the majority of these actions are worked
is a traveling screw, turning in a short length of
chenier soldered on one end of a wire shaped like
a letter U to fit under the lobe of the ear, the
opposite end having possibly a collet for a stone
setting or a cup for a pearl. This is so arranged
that it exactly faces the end of the screw, offer-
ing it direct resistance. This ensures a particu-
larly firm hold when the flesh of the ear is
placed between.
The choice of screw bears forcibly upon the

success of its holding power. This should not be
too fine in the thread, as it so readily cuts itself
away and accounts for the great number that
have to be renewed. The length of the screw
' should not be longer than is necessary to almost
reach the back of the collet (say about two-
thirds of the intervening space), the turn button
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or disk on the outside end of the screw at that
time being close up to the chenier in which the
screw works. The reason for the screw not
necessarily reaching right across is that a certain
amount of space must be allowed for the flesh
of the ear, and so long as there is enough screw
to get a hold on this securely, any surplus length
extending on the outside is but adding to the
weight, besides helping considerably to make the
whole fitting look clumsy when on the ear. on
what we may call the inside end of the screw—
that is the end which has to press on the flesh—
a small disk is soldered. This can be sectioned
either concave or convex to the ear. The latter
is more comfortable for the wearer, the domed
surface causing less irritation, but for supporting
the heavier weighted earrings the concave sur-
face is more reliable. For double security a
similar disk is sometimes soldered to the back
of the collet, so that the ear is gripped between
the two hollow surfaces, making the chances of
loss more remote.

Precautions to Be Observed

Until all soldering is done it is advisable not
to work the screws, the unavoidable oxidization
of metal creating a roughness of surface almost
amounting to grittiness, that may work into the
threads of the screw. For the same reason, care
has to be exercised while the polishing processes
are in progress to avoid working the screws when
crocus powder, or other similar mediums are in
the threads.
The wire for the frame is another item of im-

portance, for if this is weak, or made in a metal
the alloy of which does not readily harden, a
serious fault will develop when in wear. It is
here that one is anxious, if possible, to prevent
heaviness in appearance, as it occupies such a
conspicuous position, and this can only be avoided
by using a suitable metal that can be made and
remain springy in thin substances.—London
Watchmaker.
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resort to testing the specific gravity and hardness,
which provide further means of identification.
It is worthy of note, however, that such imitation
pearls are unique among imitation gems in that,
in some respects, they are actually superior to
the natural article. They are considerably harder
for instance, and their luster is not affected by
constant wear.
In conclusion, I would like to refer very briefly

to the present position of gems from the
economic point of view. It is, perhaps, natural
that the considerable influx of artificial gems in
recent years, more particularly of the corundum
species, has led to a great deal of controversy
and difference of opinion as regards their merits.
On the one hand the vendors of the artificial
stones often publish extravagant statements as
to their defying identification, which, as I have
shown you, is all nonsense. On the other hand,
those interested in maintaining the prestige of the
natural article make equally unreasonable state-
ments, to the effect that such artificial productions,
to quote a recently published circular, "are as
worthless as the jewelry from a Christmas
cracker." I have, I hope, clearly shown you the
immense difference that exists between the imi-
tation and the artificial ruby, taking an example;
the former, it is true, depreciates rapidly in use,
and deserves such a description, but the latter
has absolutely all the essential qualities of the
natural stone, and to place the two on the same
plane as worthless trash is unfair to modern
science and ingenuity. It must be clearly under-
stood that there is no essential difference dis-
cernible between natural and artificial ruby as
regards their beauty and their durability, which,
as we have seen, are the two great items in the
intrinsic value of a stone. But, of course, the
price of a stone is chiefly determined by that
third factor, which I have not so far taken into
account—namely, rarity. Personally, I must con-
fess that I have never been able to see why
one should value a thing for no other reason
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than that it is difficult to get, although I suppose
here I am in a hopeless minority, and that it is
and always will be human nature to take this
view.
It would serve no useful purpose to enter into

that fruitful subject of controversy, the price of
an article due to extrinsic causes, but I may say
this, that while to me personally one is as good
as the other, if any man is prepared to pay silo°
for a natural stone when he can obtain essentially
the same thing, artificially produced, for five, he
is absolutely entitled to get it; and I would not
wish you to think that I would defend for a
moment the man who attempted to supply arti-
ficial as natural. But if this is so, it is still more
the case that nobody has any right to supply
any one with paste under the name of artificial
(or synthetic, or scientific, if these names are
preferred) gem. I do think that the distinction
between the two should be clearly recognized, and
that it should not be permitted to use the term
artificial indiscriminately. At present this is being
widely practiced ; every day one sees offered for
sale "rubies, emeralds, sapphires and pearls arti-
ficially produced and having all the properties of
the natural stone." Now, as I have indicated,
such a thing as an artificial emerald answering
this description is unknown, and, as a matter of
fact, the stones supplied under this title are, as
a rule, nothing more or less than paste imitations,
the public being deliberately led to believe other-
wise. There is in this case, as I have indicated,
a real practical difference between the two arti-
cles, not merely a question of opinion.
Again, one must deprecate the custom that has

sprung up of arguing that, because "a rose by
any other name will smell as sweet," a "scientific"
stone will be as good by any other name than
its right one. When synthetic yellow sapphire
is called "scientific topaz," perhaps no serious
fraud is perpetrated, although it is misleading,
but when artificial white sapphice is openly and
deliberately sold at a fancy price as "synthetic
diamond," with the support of the press, I for
one consider that matters are going too far, and
that this is being done at the present moment
any one can verify for himself. All these mis-
representations may bring wealth to individuals,
but they tend to bring into disrepute the arti-
fically produced gem, and instead of allowing it a
place of its own as a distinct achievement, cause
it to be looked upon as a spurious make-believe.

Making Frosted Glass Clear

It is often necessary, in order to obtain in-
creased light, to remove frosted glass from a
window and replace it by clear glass. A cor-
respondent in the London Building World recom-
mends the following simple and inexpensive
method of treating frosted glass to make it trans-
parent. First clean the glass thoroughly with
warm water and soap or methylated spirit, and
then, when quite dry, procure a quantity of best
transparent varnish and evenly coat the surface
all over. The varnish should be clear and free
from lumps, and when applying care should be
taken to remove all air bubbles and particles of
dust. When this is done, it will be found that
the glass is now almost perfectly transparent, and
except for a certain waviness of surface, which
is not of much consequence, it is as good as a
pane of new clear glass. The reason for this
transformation is fairly apparent. Previous to
the glass being frosted its surface was quite
smooth and polished, but by abrasion, or the use
of acids, the smooth surface was rubbed away
and destroyed, leaving scratches and little pro-
jections which broke up and refracted light and
vision. If the rough surface is covered with a
smooth transparent coat of varnish, all the
scratches and little crevices are filled up, leaving
the surface of the glass as smooth as before it
was frosted. Frosted glass may also be orna-
mented for trade signs, etc., or glass-paneled
doors, by painting any design upon it in varnish
and leaving the ground untouched, which has a
very effective appearance. If at any time it is
desired to remove the varnish and refrost the
glass, it is only necessary to thoroughly rub the
surface with turpentine until all traces of varnish
have been removed.
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These are the corner stones of our business and the foundation of our wonderful success.
The average jeweler reads advertisements carefully and critically, you don't have

to tell him when he is being fooled.
The firm that does fool them once or twice might as well close up its doors, for whenever

the jewelers make up their minds that they are not getting a square deal they will tell the whole
world about it.

The very day that we fail to give you full cash value for your Old Gold, Old Silver,
Sweepings, etc., that day we begin to go back—we know it.

Send us your next shipment and let us prove to you that we mean what we say.
Returns for Sweepings in from 5 to 10 days.
Check for Old Gold and Old Silver by return mail. If our offer is not up to yours

we will return shipment intact, charges prepaid.

THOMAS J. DEE & COMPANY
Gold, Silver and Platinum Refiners

OFFICE, 24 and 26 W. Washington St. WOl
CHICAGO, ILLINOIS

April I, 1912 THE

Effect of Electric Current
on Cyanide Solutions

A Simple Way for Preparing These Solutions.

The Advantages of Trisalytes

Extracts from an Address by Da. M. G. WEBER, before

the National Electroplaters' Association

As cyanide solutions give usually a brighter and

denser deposit than acid baths and can be em-
ployed in almost every case, whereas acid solu-

tions have but a limited field, they are in use in

nearly every plating field.
• When one passes an electric current through
solutions containing a double cyanide, for instance,

double cyanide of copper and sodium (1 mention
sodium and not postassium, as sodium cyanide is
cheaper and more efficient than the potassium

salt), this salt is separated into two parts, the
cathion (Na) and the anion. If the current den-
sity is not too high and the copper salt is present
in suitable concentration (about four ounces of
metal per gallon), the cathion will act with a
reducing effect on the double cyanide of copper
and sodium and turn out the copper on the
cathode. We do not see, then, any hydrogen

gas developed, but free cyanide of sodium being
formed. On the anode an oxidation takes place—
the primary anion combines with the anode cop-
per to the single cyanide.
Cuprous cyanide is only soluble in cyanide solu-

tion, and the anode becomes covered with a dirty
green mud offering quite a resistance to the cur-
rent, unless free cyanide is present. We under-
stand, therefore, that the cyanide being formed at
the cathode is absolutely necessary to keep the
bath in the proper working condition. In order
to bring the free cyanide from the cathode
quickly together with cuprous cyanide on the
anode, it is of advantage to stir the solution and
also to heat it up, as in this way the diffusion will
be considerably increased.

To Prevent Muddiness

In case the current density on the cathode is too
high, which can be perceived from an intense
bubbling up of gas, the sodium no longer acts
with a reducing effect, but is discharged and
forms with the water of the bath sodium hydrate
and hydrogen. The free cyanide is, therefore, lost,
and this is the reason why cuprous cyanide on the
anode can not be entirely dissolved; a sludge will
remain dropping to the bottom of the tank. In
order to bring this mud in solution, as is neces-
sary to prevent the electrolyte from becoming
impoverished in metal, sodium cyanide should be
added. By using too high a current density on
the anode, molecular cupric cyanide is set free,
which combines with water to basic cupric cyanide,
forming a green mud. Hydrocyanic acid is also
formed. This hydrocyanic acid becomes polymer-
ized and forms an insulating, cocoa-colored film,
which adheres to the anode. The addition of
cyanide will bring this compound into solution.
In order to facilitate the dissolving of the anode

metal and the secondary deposition at the cathode,
we add so-called conducting salts to the bath. If
sodium sulphate, for instance, is used, the cathion
sodium decomposes the copper sodium cyanide,
copper being deposited and simultaneously sodium
cyanide is formed. The anion acts on the double
cyanide in a known manner and cupric cyanide
will result, which dissolves the anode metal.

It is interesting to note the conditions of voltage
and current density, which are required for cya-
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nide solutions; for example, we take the copper
cyanide solution again. The ordinary voltage for
a solution of this kind in a cold stage ranges be-
tween three and five volts. If, however, we use
a hut bath, say from 170 to 18o degrees Fahren-
heit, in connection with a moderate current den-
sity and agitate it well, we need no more than one
volt. The current density for cold solution is
about three to four amperes per square foot,
whereas, using hot, well-stirred electrolyte, we are
able to go up to twenty amperes and still obtain a
first-class deposit.

Preparation of Cyanide Baths

The preparation of cyanide baths according to
older recipes, as, for example, that of Roseleur, is
rather complicated. 'The chemicals must be pure
and must be mixed carefully, in definite propor-
tions and in a certain order of succession. It is
difficult to be sure of the purity of the chemicals,
and we all know how easy it is to make mistakes
in weighing and mixing. Furthermore, one has
to bear in mind that much time is lost in making
the solution ready for use, especially for gold and
silver plating where most people start with the
metal. The fumes given ott in the preparation of
solutions are disagreeable and dangerous.

All these difficulties and troubles are obviated
by the use of some new products, which are sold
under the name "trisalytes." They combine in
one salt all the necessary ingredients for plating
baths; that is, an alkali cyanide, a cyanide of the
metal to be deposited and a conducting salt. The
metal contents of these trisalytes are always
constant, and in order to make up a plating bath
it is only necessary to dissolve one of them in
water. voltage, current density and all other con-
ditions remain just the same as in baths prepared
after the old method.

Advantages of Trisalytes

By making baths with "trisalytes," fumes and
poisonous gases are avoided, also there is abso-
lutely no cillorine present, which has such a de-
structive corrosive action on the hooks on which
the anode plates are fastened.
The "trisalyte" baths have a further advan-

tage: that is, a longer life. They contain only
the necessary ingredients required for electro-
plating, and no unnecessary salts are introduced,
as, for instance, when copper or zinc carbonate
is first converted into copper and zinc cyanide by
the use of alkali cyanide with the formation of
soda. It will therefore be easily understood why
the baths can be readily revived by the addition
of trisalytes.

Babbitt Metal

Some Important Considerations Regarding hi
Manufacture

The manufacture of antifriction metals offers
a great many interesting problems which have
to be solved before the way of the melter is
smooth. Among some of these questions which
have come to our notice are the following, which
have been arranged in two propositions. These
propositions have been propounded to us by one
of our readers who is desirous of getting light
on the subject. We have published Jesse L.
Jones' reply at the close of each proposition.

Proposition A

A short time ago a certain large railroad gave
out specifications for its babbitt metal, and in
these specifications it required that the metal be
cast in large pigs and that no segregation be
shown. By lack of segregation they meant that
the metal must show a perfectly even and uni-
form fracture and grain. They claim that metal
so furnished produced better bearing linings.
Samples were submitted to them which did show
a slight unevenness. This unevenness or so-called
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segregation was due to the fact that in pouring
the metal in large molds (not water cooled) it
was so much longer in cooling when the molds
became hot that the specific gravity of the con-
stituent parts of the metal caused the lighter
metals to commence rising gradually to the top.
This separation was, of course, only slight, but
it showed the metal a little coarser grained at
the top of the pig where it cooled last than at
the bottom. It was explained to the railroad
that, as these pig bars had to again be remelted
in their own kettles, it was there that attention
should be paid to the segregation and not in the
pig furnished; that by their melting and stirring
the metal thoroughly it would again become an
even mixture, and if they stirred it thoroughly
before pouring it into their bearings it would also
produce evenly mixed bearing linings. It seems to
us that the place to look out for the segregation
is in the pot in which the metal is being melted
just before it is poured into the bearings.
Mr. Jones says: "While you are correct in

your contention that some segregation is unavoid-
able where babbitt is cast in large molds, not
water cooled, it is also true that thorough alloy-
ing will reduce the amount of segregation and
give an ingot of a finer grain even if the mold is
large. For alloying a rather high heat should be
used, but before pouring the babbitt should be
cooled down considerably. When melting bab-
bitt for pouring bearings, liquation will occur to
some extent in the ingots as they melt down, and
for this reason the temperature should be raised
to about 850 degrees Fahrenheit, the metal well
stirred and then the temperature lowered to the
proper pouring temperature."

Proposition B

Another large manufacturing concern required
a sample of babbitt, and specified that virgin metal
should be used and no scrap or junk. This
raises a question as to the quality .of pure lead,
tin or antimony that is obtained from scrap or
junk as compared with lead, tin or antimony fur-
nished in the regular commercial form. Junk
and scrap are supposed to consist of such stuff
as old lead pipe, old type metals and dross ob-
tained from factories where considerable babbitt,
antimonial lead and type metals are used. So
long as the lead, tin or antimony secured from
this junk is pure, containing no iron, arsenic or
other impurities, is not this lead, tin or antimony
just as good in the matter of quality as when
bought in the virgin commercial form?
As we understand it, the trouble with scrap,

junk and dross products is that when it comes
to using them for babbitt, zinc and a large per-
centage of copper and other impurities are al-
lowed to get into the metal, but that the trouble
is not due to any inferiority of the lead, tin or
antimony in itself. They speak of weak-bodied,
burned-out products. The more lead is refined
or heated under a temperature of, say, 1,2oo
degrees, it occurs to us, the cleaner it gets. It is
certainly subjected to a much higher heat when
being extracted from the ore. Another point:
Does burning tin, lead or antimony do anything
more than reduce the quantity? Does it in any
way affect the quality? We figure that the burnt
part simply becomes an oxide, but that whatever
tin, lead or antimony is left retains the same
quality. We can not see that melting lead over
and over again in any way affects the quality of
the lead.
Mr. Jones says : "The quality of tin, lead, etc.,

is impaired by repeated overheating, as the metal
becomes thick or sluggish, due to dissolved or
mechanically entangled oxide. It is true that
these metals are subjected to a much higher heat
when being extracted from the ore. but this is in
a reducing atmosphere, while in ordinary melt-
ing the metal has little or no protection from
oxidation.
"Freedom from oxides may in a great measure

be judged from the fluidity of the metal. If
white metal drosses (free from iron, aluminum,
zinc and arsenic) are smelted in an adequate re-
ducing furnace at about 2,500 degrees Fahren-
heit, and the proper additions made to the re-
sulting metal, babbitts can be produced that are
superior to the same babbitts made from all vir-
gin metal because the babbitts will be better
alloyed than when virgin metal is used."—The
Metal Industry.



April I, 1912 THE KEYSTONE 765

JUST figure up the fuel cost of remelting. When "Omega"Guinea Gold will give you a perfect alloy with one melt—
isn't it short-sighted to "save" a few cents by using scrap

or inferior alloys?

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

"Omega" Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and acopy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.

ITEMS OF INTEREST

SOMETHING NEW
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TWO ROLLING MILLS IN ONIE
With or without motor—one or both sets of rolls operated at once—Easy Punning

CATALOG No. ;58 FOR  DUST COLLECTORR

POLISHING OUST COLLeCTOR
Catches and holds the dust in the tank— Powerful Suction

62 C JOHN STREET
NEW YORK

Maurice A. Enggass, of the Adolph Enggass
Jewelry Company, Detroit, Mich., is spending a
four weeks' vacation at Park-in-the-Pines, Aiken,
S. C.

The business of Berthold Block & Co., Buffalo,
N. Y., will hereafter be known as the Block Ring
Company. There has been no change whatever
in the personnel of the firm.

The Pairpoint Corporation, New Bedford,
Mass., is entirely renovating its display rooms.
They are repainting the side walls and the ceil-
ing and refinishing the floors.
The Poole Silver Company, Taunton, Mass.,

has rearranged its office and has added a private
salesroom for the reception of out-of-town cus-
tomers. Mr. Snow, sales manager, reports a
very satisfactory business condition.
"The Shipwreck," a large marble statue by

Caradossi, the greatest living Italian sculptor,
made specially for the international exposition at
Turin and Rome last year, was purchased by
Porte & Markle, Winnipeg, Manitoba, and may
be seen at the new industrial exhibition building
in that city, the owners having kindly loaned it
to the exposition board.
The Oscar Onken Company, of Cincinnati,

Ohio, sole manufacturers and patentees of the
Onken wood window fixture younits, for win-
dow displaying, have recently issued an elaborate
sixteen-page book. This book shows many new
and original window trims, covering every line
imaginable, from hardware to millinery. A copy
of this book will be sent free upon request, and
it is well worth sending for.
At the annual meeting of the Gorham Manu-

facturing Company, held recently, 44,000 out of a
possible 5o,000 shares were voted. Edward Hol-
brook was re-elected president • John S. Hol-
brook, vice-president; Edward Holbrook, treas-
urer; John F. P. Lawton, secretary and assistant
treasurer ; William E. Keyes, assistant secretary,
and Fred C. Lawton, superintendent. The fol-
lowing are the directors elected: Edward Hol-
brook, Herbert J. Wells, John S. Holbrook, John
F. P. Lawton, E. Frank Aldrich, Russell Grin-
nell, Fred C. Lawton, Henry S. Sprague and
Frank W. Matteson.
The Paul Manufacturing Company, 40 Fulton

street, Boston, announces an addition to its line
of polishes, an exceptionally fine brass metal
polish which requires no labor and is suitable for
polishing copper, nickel and brass. The prepara-
tion is so thoroughly compounded that it will not
scratch and will instantly bring back to its
natural condition any article for which it is in-
tended. It is put up in four-ounce, eight-ounce
and gallon cans. This concern announces that
by May I it will have a booklet off the press con-
taining a full description of some of their leading
lines. This booklet will be sent to any retail
jeweler requesting one.
The Hoffmann Jewelry Case Company, Denver,

Colo., have moved to their new quarters, at 1835
Arapahoe street, where they have seven times as
much floor space as in the old quarters. The
machinery and other manufacturing facilities
have been increased accordingly. The extension
was necessitated by increased business during the
past year, and the firm is now admirably equipped
to attend to trade needs promptly and satisfac-
torily. As a further convenience to the trade,
they have opened a branch in Kansas City, Mo.,
at 202 Grand avenue, Temple building, which is
in charge of Douglass Miller. This office will
attend to the trade needs of Oklahoma, Texas,
Missouri, Kansas and Nebraska.
The Pitkin & Brooks cut-glass factory at Bowl-

ing Green, Ohio, suffered a $40,000 fire loss re-
cently. The flames were confined mostly to the
middle of the shop, and the office and stockroom
were saved. Some of the stock was removed,
and the frame power house escaped. The shops
were completely gutted. While it has not yet
been definitely decided as to the future, it is prob-
able that the factory will be rebuilt. Manager
C. E. Roehling and Mr. Pitkin, owner of the fac-
tory, will hold a conference within a few days

to definitely settle the matter. The factory had
about ifoo employes, and according to the last
report made to the Bowling Green board of trade,
$57,000 had been paid out by this concern the pre-
ceding year.
John A. Granbery, president of the J. A. &

S. W. Granbery corporation, Newark, N. J., has
sold practically all his holdings in the business to
A. 0. Burgess and P. J. Coffey, who have been
associated with him in business for a number
of years. Mr. Burgess and Mr. Coffey have been
at the head of the business for some time, owing
to the ill health of J. A. Granbery, his brother,
S. W. Granbery, having retired from active in-
terest some time ago. Mr. Burgess and Mr.
Coffey purchased a good size block of S. W.
Granbery's stock upon his retirement, and a few
days ago closed a deal whereby they purchased
the balance of his holdings. J. A. Granbery's ill-
ness does not confine him to his home and he can
be found, each day, at his desk in the factory, as
he is keenly interested in the manufacturing of
jewelry, which he has made a life study. He is
still president of the corporation and is very
much interested in the success of the new owners.
He hopes that it will be their good fortune to
achieve the same measure of success that has
been alloted to him.

At the annual meeting of the stockholders of
the Newburyport Silver Company, Keene, N. H.,
held recently, the following officers were elected
for the ensuing year : President, John Currier;
treasurer and manager, Caleb Stickney ; clerk,
George E. Collins; directors, John Currier, Caleb
Stickney, George Collins, Leonard N. Kent and
Richard T. Noyes. It was voted to increase the
authorized capital stock to $35o,000, all common
stock. Twenty-five thousand dollars of this stock
was subscribed for by one of the members pres-
ent at this meeting. Manager Stickney reported
that he also held a waiting list, comprised of
Keene citizens, for several thousand more to be
delivered as soon as the certificate was filed with
the state. The company has already shipped
more goods from January i to date than any like
period since the company's incorporation. The
outlook for a very successful year is predicted.
A new flatware pattern has just been placed upon
the market. The pattern was named from the
famous Betsy Ross, the maker of the first Amer-
ican flag. This company began business in New-
buryport, but moved to Keene, N. H., where the
factory is now located.

A New Style of Napkin Holder

Our illustration shows a new style of napkin
holder which has just been placed on the market
by Rogers, Lunt & Bowlen Company, Greenfield,

Good Advertising

Mass. The idea will be appreciated by the entire
housekeeping world. The napkin marker is small
and dainty. It does not take much room on the
table when off the napkin, and will not roll on
the table or onto the floor. The napkin is held
simply by the spring of the bent silver and will
not wear or tear the cloth. It holds the napkin
firmly and flat on the table, saving unnecessary
rolling or folding.
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PRACTICAL ability, high
earnings and first-class posi-
tions guaranteed to graduates.

Absolutely highest class equip-
ment and instruction.

Best living for least money, for
students, in Lancaster.

Over 1000 successful graduates;
established 23 years.

The EZRA F. BOWMAN
TECHNICAL SCHOOL

of

Watchmaking and
Engraving

LANCASTER, PENNA. 
WRITE FOR
CATALOGUE

Vernon Rotary Compressor

THESE pictures
show the interior
and exterior of one

of the slickest little
compressed air ma-
chines ever conceived
for jewelers' use. You
simply connect this little
jigger to your electric
motor, water motor or
transmission shaft by
the leather belt fur-
nished with it, and it
gives you all the air you
can possibly use.

It doesn't take up
any more space than
your soldering block
and its operation is the
very essence of simplic-
ity. It is particularly
adapted for meltingscrap, operating blow pipes, Fletcher furnaces, and all work-shop appliancesrequiring a high pressure. Equally efficient for large or small work. Whenrunning at 1000 R.P.M. the machine develops 10 lbs. pressure to the squareinch; at 1500 R.P.M. it develops 15 lbs.; at 2000 R.P.M., 20 lbs.Made in three sizes, as follows: No. 1, small size, price $7.50 includingbelting. No. 2, medium size (develops two to three times the volume of airproduced by the small size), price $12.50. No. 3, large size (develops twicethe pressure produced by the medium size), price $15.00

IF YOUR DEALER CANNOT SUPPLY YOU, ORDER DIRECT

Lee S. Smith & Son Company
Pittsburgh, Pa.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know any one who has one who would do without it. Give it
M trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to us Direct. Price, $1 g In 2t 
V•fiv‘'

ll 
Mandrel &Mead 

2L 
Six Dies

A. J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA.

Quality
OUR SLOGAN OF

Finish — Originality
is exemplified in our students output.

We will be pleased to demonstrate by

sending pupils plates and catalog on

request.

The W. L. Newmeyer School of Engraving
New England Building

Cleveland Ohic:s

Watchmaker's
Lathe Motor

$16.00
Alternating or
Direct Current.

Wide Speed
Regulation and
Reversible.

WRITE FOR
PARTICULARS

Fidelity Electric
Company

Lancaster, Pa.
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

REPOLISHING.—Will you give a quick, satisfactory

method of repolishing pallet stones, ruby pins

and jewels that are slightly chipped, rough, or

have pallet jewels worn. Oftentimes a quick

method would save putting in a new jewel, thus

saving considerable time. Kindly explain the

operation fully as to tools, material, etc.

For polishing pallet stones you must use laps
charged with diamond powder. If the amount
of stone to be remove4 in polishing is consider-
able, as when a deep chip is broken out, then it
is best to first grind with medium grade powder,
for the sake of quickness, then finish with fine
powder to get the polish on the stone. For a
full treatment of the subject of grading diamond
powder and of making diamond-charged laps for
your lathe, we will refer you to a book, "Staking
Tools and How to Use Them," which will be
sent you postpaid, on receipt of 75 cents (stamps
will be accepted), by Kendrick & Davis, Lebanon,
N. H.
After you have your laps made and charged

the only other appliance needed will be some
means of holding the pallet stone while being
ground and polished.

Let us remind you of the rule which holds
good in all mechanical work, that the greater a
man's skill is the less need does he have for
special appliances to help him in his work.

If you are an ordinarily skillful workman you
can get very good results in this simple way :
Take a steel wire, Stubs gauge about 40, and
about eight inches long. Turn a point on one
end. On the other end screw a piece of brass
wire an inch long and of somewhat greater
diameter than the steel wire. This brass wire
is to have a hole drilled centrally in its end, ex-
tending in the direction of its length, to a depth
of 2 mm. Bevel the corners well, so that the
end of the brass wire has quite a long taper,
the bevel extending almost to the hole in the
end of the brass.
Heat the brass and fill the hole with shellac.

Set the pallet stone in the shellac, with the sur-
face to be ground protruding. Stand a wooden
box, with enough weight in or on it to make it
stay in position back of your lathe, in such a
position that when the pointed end of the steel
rod is resting against a side of the box the sur-
face to be ground on the pallet stone is resting
flat against the surface of the lap in the lathe-
head. In this grinding and polishing one of the
most important things is to keep the work
slightly in motion to and fro across the surface
of the lap; the arrangement described permits
of this, and the operator must count on his
delicacy of touch to keep the surface of the work
flat against the lap. After you have found the
approximate positions of box and rod push the
point of the rod into the wood of the box so it
makes a pronounced "center," then if necessary
shift the position of the box a little more to make
sure that the surface of the stone rests flat against
the face of the lap. Now grind out the flaw with
your grinding lap, then carefully wash the work
with soap and water and a brush, and polish the
stone in the same way as described for the
grinding, using, of course, the boxwood or tor-
toise shell lap made for the purpose, as explained
and illustrated in the little book mentioned above.

The stone should rest on the face of the lap,
either above or below the center of the lap; not
to either side of the center; this so that the
motion given to the stone is back and forth over
a broad working area instead of making simply

a narrow "track" on the lap. This precaution pro-
longs the usefulness of each charging of the lap.
The principle of holding work which we have

described above can be carried out either by the
quick temporary means described, or it can be

embodied in a more permanent way by making
a metal support for the pointed end of the pallet
stone holder instead oi using the wooden box.
I his metal support is clamped to the lathe bed.
It may be made in many ways. A simple way is
to take a round iron rod luting the socket of
the I rest; bend the rod at a right angle, and at
a convenient distance from its iastened end tit a
block of metal in which one or more centers are
punched to support the pointed end of the pallet-
stone holder. Or the end of the iron rod may be
bent up and filed or forged fiat and the centers
punched in it.

It is easy to arrange the pallet-stone holder so
that the entire pallet fork and arbor can be held
without removing the stone which is to be ground
or polished. .For this purpose, instead of drilling
a hole in the brass piece, tile a flattened surface
on it lengthwise and provide a brass clamping
piece and a screw to tighten it in place. It is not
necessary to give instructions in a very detailed
way tor making these various tools, because the
principle of eacii is very simple, and no workman
tar enough advanced to need such tools will have
any difficulty in making them from the descrip-
tions we give.

SCREW PLATES.—I have had considerable trouble

with screw plates; they either won't screw up

or else are so tight you can't work them in the

ordinary way. if there are any tools for cut-

ting the threads, where can I get same?

In cutting a thread with a Swiss or solid screw
plate, in.wnich the cutting die is unadjustable, it

is well to turn your blank so that you can tirst
cut a thread about hall-deep with the die which
is one size larger than the one with which you

are to cut the linished thread. Then follow with
the final size die; use plenty of oil and work
the screw plate carefully ; after you have made
half a turn with the plate, reverse the motion
for, say, quarter of a turn, then forward half a
turn, and so on. You must "feel your way," to
avoid breaking the screw.

it is possibly better to hold the screw blank
vertically in the bench-vise rather than to try to
cut the thread holding the blank in the lathe,
because one's sense of feeling seems more delicate
and the screw plate can be made to conform more
easily to the blank. It is well to use one plate with
the smaller sizes and a separate plate with the
larger sizes of dies, because it is more difficult to
handle a heavy plate delicately in cutting small
screws than it is to handle a light plate.

can buy screw plates of any tool dealer;
for the smaller watch screws use Swiss or Stubs'
double-notched screw plates, and if you need to
cut screws comparatively large, such as clock
screws, the best thing to buy is one of S. W.
Cards' adjustable screw-plate outfits, which are
inexpensive but extremely effective tools.

BANkING.—on page 299, February i KEYSTONE,

is an article on banking. I would inquire if

your expert, in answering this question, in re-

ferring to draw should not have said slide.

You can make your lock more shallow and not

affect the draw, but you must affect the slide.

I think that moving the jewel away from or

near to the pivotal point affects the draw, and

that pushing jewel in or out affects lock and

slide.

In the article you mention, in which we explain
the effect which making a change in lock has on
the draw of the opposite stone, we meant exactly
what we said. If you observe carefully you will
see that as the pallet stone enters the path of the
wheel, and locks deeper and deeper, that the angle
at which the locking face of the stone is pre-
sented to the wheel tooth is constantly changing,
and as that is the draft-angle, the draw changes
correspondingly.
We will now refer you to the article in ques-

tion for an explanation of the term "actual lock."
In discussing escapement action, always bear in
mind the difference between actual lock and total
lock; total lock includes slide and is limited in
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its amount by the position of the bankings. As
we stated in the article, we referred to the draw
at the time of the occurrence of actual lock. By
changing the actual lock you change the depth to
which the pallet stone has entered the wheel when
drop occurs, hence you change the angle of the
locking face in relation to the wheel tooth, and,
unavoidably, change the draw.
There must be sufficient draw when the fork is

against the banking to hold the fork there against
all ordinary jars or shakes the watch may receive
in use; it is just as important to have sufficient
draw at the occurrence of the drop, and in fact
on the receiving side there will be slightly exces-
sive draw at the drop, and on the discharging side
slightly excessive draw when the fork is against
the banking. This is unavoidable, and is caused
by the fact that the draw becomes less as the
locking deepens on the receiving side, and greater
as the locking deepens on the discharging side.
This is a fact which is often overlooked, but it
must be taken into consideration if one desires to
understand fully the action of the lever escape-
ment.

Old Silver-plating Solutions

Owing to the cost of silver, manufacturers are
apt to use a silverplating solution longer than any
other. This is frequently false economy for the
reason that silver refiners will always purchase
the solution and pay for the silver it contains.
When this is done, it frequently happens that
while an old nickel or cyanide copper solution
may be a total loss, there is always some salvage
in a silver solution.

Silver solutions are made by dissolving either
the chloride or cyanide of silver in potassium
cyanide. The action of the current and the air
change the cyanide, first to cyanate and then to
carbonate of potassium. As the solution becomes
older the amount of potassium carbonate in it
gradually increases until, when it is very old,
the quantity becomes excessive. It then happens
that the solution may stand from twenty to
twenty-five degrees Beaume and still have very
little silver and free cyanide in it. The potassium
carbonate in the solution is the cause. This is
called an inert material as it has no use in the
silverplating operation. Potassium carbonate (or
sodium and potassium carbonates, if sodium
cyanide is present when the double cyanide is
used), then, is the foreign matter that causes a
silver solution to become "old."
The action of an excess of potassium carbonate

in a silverplating solution is to cause a rough
and streaked deposit. Old silver solutions that
are full of it rarely work well, although they may
do for some classes of work, and many are using
them. How long such a solution can be used is
difiicult to say, but it is believed that many platers
use their solutions too long. If the deposit comes
rough and streaked, and the solution is old, and
at the same time it contains practically the normal
amount of silver and free cyanide, then it is
probable, if the current density is right, that the
solution is too old for further use and is filled
with inert salts.

It is always a fact that old solutions have a
dark color and resemble a dark wine or old ale.
It is also almost always the case that these solu-
tions contain considerable copper. It has been
demonstrated that Copper, at the current density
used for silver, does not deposit, but remains in
the solution. All silver anodes contain a little
copper so that the copper in the solution is con-
stantly increasing. If a silverplating solution
contains a large amount of copper it almost in-
variably indicates that it is old, and it will be
found that the color of such a solution is quite
dark.
Old solutions can be regenerated by means of

barium cyanide, but this substance can not be ob-
tained commercially except at a high price which
prohibits its use. When a silverplating solution
becomes too old for use, therefore, there is but
one thing to do, and that is to sell it for the silver
it contains and make a new one. When the time
is ripe for this to be done will have to rest with

the plater.
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OUR CRYSTAL SHOW CASES

ARE A GOOD INVESTMENT
FOR A PROGRESSIVE JEWELER

Our new catalog, just issued, shows a complete line of our Crystal Show Cases, including
many new designs, as well as a large, up-to-date line of wall cases and other store fixtures.

Ask for Catalog T-3

WILMARTH SHOW CASE CO 1531 Jefferson Avenue
• GRAND RAPIDS, MICH.

Boston Salesrooms, 21 Columbia St. Chicago Salesrooms, 233 W. Jackson Blvd. New York Sa!esrooms, 732 Broadway

Minneapolis Salesrooms, 100 Kasota Bldg. Pittsburgh Salesrooms, 406 House Bldg. St. Louis Salesrooms, 1118 Washington Ave.
Detroit Salesrooms, 84 Jefferson Ave. San Francisco Salesrooms, 515 Market St.

L. H. DODD & CO.
I conduct all sales
personally, with
the best talent to
assist me, giving
the services of two
of the best men
for the price of
one.

Can give the best
of references from
any wholesale
houses, manufac-
turers or bank in
Chicago.

Long Distance Phone
Drexel 2906

4607
Michigan Avenue

I am in a position

to do more for the

jewelers at present

than in years past.

Acknowledged by

the trade as hold-

ing first place

for more than 20

years as a Jewelry

Auctioneer.

Write or wire me, if you
contemplate having a sale

All Correspondence
Strictly Confidential

CHICAGO, ILL.

Are You Interested
In Becoming a Thorough, Practical
Watchmaker, Engraver and Optician?
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The above plate, original size 22 by 26 inches, was designed and engraved,

freehand, by Mr. H. J. Armbruster of Walla Walla, Washington. He had

no previous experience in the art of engraving before attending our College.

This plate looks more like the work of an engraver with years of exper-

ience instead of a student attending our engraving department a few

months. Surely when men come such a distance as Mr. Armbruster and

scores of others, to take a course at our college, our institution must be

all we claim ; in fact, it is far better than we ever claimed.

IF so, I want you to 
read this advertisement. We want

every ambitious young man who desires to learn the
jewelry business to send for our prospectus. It will prove

to him that we can teach him Watchmaking, Engraving and
Optics in a shorter time than by any other method. It will prove
to him that we can save him many dollars by taking our
course. It will prove to him that there is not another institu-
tion in the country that provides the kind of instruction that
we give. If you are ambitious and want to become a thorough
workman we want you to attend our college. We will give
you such a thorough, practical knowledge of Watchmaking,
Engraving and Optics that you can accept a high salaried
position. We have been making high salaried workmen for
over eighteen years and know how to do it in a short time and
with little expense. Send today for our prospectus. It will
give you full information. It is free. A postal will bring it.

THE PHILADELPHIA COLLEGE OF HOROLOGY
F. W. SCHULER, Principal Broad and Somerset Streets, PHILADELPHIA, PENNA. Established 1894

IDEAL CHUCK
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No. 2
SLIDE REST

WHEN you buy a RIVETT LATHE you get more Quality than with any other

Tool. We have built Watchmakers' Lathes for twenty-seven years and never yet

had to go on short time. Our Lathes are sold on their Merits alone. Do not accept any

Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

THE RIVETT LATHE MFG. CO. : Brighton, BOSTON, MASS.
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CH I CAG O'S

LEARN ALL YOU CAN
ABOUT THE MOSELEY

The new auxiliary slotted conoidal

chuck is the best, the greatest im-
provement in years. Has sixteen

advantages, sixteen good reasons

why it is the best, which we will be

glad to send to anyone on applica-
tion. Be sure and write for Fully

Illustrated Descriptive Circular ex-

plaining in detail the many advan-

tages of this new chuck. It's to your

interest to know.

4,

A

GG

A

AMERICAN
AND

FOREIGN
PATENTS
PENDING

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley

lathes andcan fill all orders promptly.

Write to us about them.

UtiO
U N RIVALLED

37 South Wabash Avenue (POWERS BUILDING)

The Columbia Demagnetizer
is a Winner

Costs less, nicely finished, well constructed

and will do the work effectively.

No. 618. For alternating current only, $3.50.

The Columbia Demagnetizer
for Direct Current

No. 619. The only demagnetizer embody-

ing its own motor. Not necessary to turn

a crank or pull a slide, it operates automat-

ically. The best on the market. Price, $9.50.

MATERIAL HOUSE
CHICAGO

STAYTRUE Balance
A tool which will save you

90 per cent of your truing

troubles. Two screw pres-

sure punches hold the bal-

ance so rigid that nearly

all danger of springing

wheel out of shape is elim-

inated. Uses all your old

punches and nearly all

your old stumps. Stumps

rest on screw-base and

can he raised or lowered

to suit different lengths of

staff hubs. Hole in screw-

base size of your old stump

shoulders. The difference

between this and other

staking tools is that the

screw punches hold the

balance so rigid that the
old riveting breaks instead
of tearing through the bal-
ance hole. You throw the
balance out of true when
driving out the old staff,
even if you cut away the
old riveting,whichin many
cases is nearly impossible.
Try the " Staytrue" way
and be surprised how fiat
your wheel stays. Every
man at the bench has been
looking for this for years.
It will be my aim to fill
orders as promptly as
possible.
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Clamping and Staking Tool
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CUT ABOUT TWO-THIRDS SIZE

Nickel-plated, in PRICE, $8.50 NETMorocco Case

HENRY PAULSON & CO., 37 South Wabash Avenue (Powers Building), CHICAGO

INCREASE YOUR EARNING POWER
 LEARN ENGRAVING  

Engraving, although a distinct trade by

t<P 

itself, has, on account of the existing condi-

tions in the Jewelry business, become very

closely allied with that of Watchmaking,

Jewelry Repairing, Optical Work, etc.

If you are already manually trained in any

one or all of these branches of the Jewelry

business, you will increase your earning

,) power from 25(A, to 50 Vo if you learn

Engraving. Our Correspondence Course

of Jewelers' Engraving consists of (30) Individual lessons ; covers a 
period

of four months and costs but $20.00 on our easy payment plan.

Write today for full particulars.

THE COLLETT SCHOOL OF ENGRAVING
37-39 MAIDEN LANE :: :: NEW YORK

Gold and Silver Plating
Roman, Rose and
Green Gold Color-

ing. A specialty
made of repairing,
relining and replat-
ing Mesh Bags.

Work by mail or
express returned
same day.

SEND FOR OUR

PRICE-LIST

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY

A SIMPLIFIED STUDY OF WATCH AND CLOCK ESCAPEMENT
S

• 

A jeweler writes, Is there any work written on escapements explaining the subje
ct without the freauent use

of geometry and mathematics ? " In answer, we wish to inform him and his brother jewelers that 
there is

one, and only one, such work, the well-known treatise,

WATCH AND CLOCK ESCAPEMENTS

• 

The purpose of this treatise when first compiled was the 
teaching of horology to those who lacked a deep

knowledge of mathematics and geometry. J It is generally considered the most masterly and exhaustive work

on escapements, and yet it is so simple that it can be studied 
with pleasure and profit by any bench worker.

ci It covers thoroughly the lever, cylinder and chro
nometer escapements, and is admittedly much superior to any

correspondence course on this subject now available. Over 200 illustrations elucidate the text and simplify

all difficulties. Sent postpaid to any part of the world on receipt of price $1.
50 (6s. 3d.)

PUBLISHED BY

THE KEYSTONE PUBLISHING CO. 809-811-813 N. 19th St., Philadelphia, Pa.
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Facts Speak for Themselves

We guarantee large
profits or no pay.

We will send many
references to prove
at the last 9 sales
we conducted we
made from 33 to 42
per cent. profit.

We challenge any
person or persons
to show a better
record.

Over 20 years of
honest work and
careful study of the
auction business is
attributed to our
great success.

Jewelers, what you
want is the very
best talent; that is
always the cheapest.

Tel. Rand. 882

GOTTLIEB & O'NEIL
AUCTIONEERING CO.
811-812 Ashland Block

- 

CHICAGO, ILL.

A Few Shop Necessities
Bearing the

Oliver Quality Trade-Mark

It will be to your advan-

tage to specify goods of

this mark when ordering

from your dealer.

at,

G aduated
Ring Mandrel

"Little Giant" Ring Bender

Our fibre faced hammers are
an invaluable asset to the

metal worker where
a hard elastic blow
can be given without
injury to the work.

Our crucible tongs
are light, well con-
structed, a helpful
article where cru-
cibles are used.

Fibre Faced
Hammer

Crucible
Tongs

The W. W. Oliver Mfg. Co.
1490 Niagara Street BUFFALO, N. Y.
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once
the beauty, utility and cheapness of our IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide,
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

43 Inches high, upper

a nicely molded top, Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
inside. Doors slide up, fastened to Morton's steel chains and weights. Inside of case and
shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00
Salesroom, Office and Factory

Uni 11 Show Case Co• 56-66 Frank Street, CHICAGO
Take the Blue Island Avenue Car

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 west Ave.
BUFFALO, N.Y.
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JUST TWIST AND IT'S FILLED

EVERY jeweler will appreciate the exclusive selling features
of the " MODERN " AUTOMATIC SELF-FILLING
FOUNTAIN PEN. Its self-filling method is exclusive with

the "MODERN." There is no other like it. Simply twist the
button at the top, place the gold point in the ink, untwist, and the
pen is filled. It cleans itself by the same process. No soiling of
fingers or clothing. Guaranteed against leakage and structurally
perfect. Fitted with 14 K. gold pens, any style or size, plain,
chased or mottled holders. Retails from $2.00 to $6.00 each.
MOUNTED IN STERLING SILVER FILIGREE, GOLDRLED
AND MOTHER OF PEARL—HANDSOME AND SEUVICE-
ABLE GIFTS AT ANY SEASON—AT $5.00 to $12.00 EACH.

These prices yield a big margin of profit to the dealer. Jewelers adding our
line will be supplied with an attractive display case and suitable advertising
matter. We are increasing the demand for the "MODERN" AUTOMATIC
SELF-FILLING FOUNTAIN PEN with the "A. A." Clip, through an
extensive advertising campaign in magazines of general circulation of which
you get the benefit.
The cut herein shows the newly patented A. A." Clip attached to the cap
of the pen which excels by far any fountain pen clip yet produced. It fits
Into two small mortises in the cap, holds perfectly firm :not can be attached
almost instantly. With your initial order for two dozen clips we will send
gratis, tools for attaching the A. A." Clip to any cap. These clips are made
of German Silver at 25 cents each, Sterling Silver at 50 cents each, Rolled
Gold Plate at $1.00 each, Solid 14 K. Gold at $2 50 each.
Write today for our "SPECIAL OFFER To THE TRADE."

A. A. WATERMAN & COMPANY
103 Hamilton Building : NEW YORK CITY
Makers of Fountain Pens Under Modern Up-to-date Patents and
" NOT CONNECTED WITH THE
ORIGINAL 'WATERMAN' PEN"

If it isn't an "A. A." it isn't a "MODERN."
Copyright 1912 hy Modern Pen Co.
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At present closing out the $50,000 stock of C. F. Chouffet, Buffalo, N.Y.

DAN I. MURRAY

3 Maiden Lane, New York

30 years in business. People interested in this stock looked up records of all the jewelry auctioneers

of note and selected me. Must be a reason; write me and lind out. I get most of the large sales in the

larger cities.
Because: When a man with a fine stock wants a sale he doesn't want a fakir ; he wants a salesman,

a gentleman, an expert in diamonds, a line orator, a man who can hold the professional men of his city

spell-bound daily for two months, as I did while selling E. M. Herron's stock in Indianapolis, one of

the finest stores in America, established over go years. Read Herron's letter, then write the best jew-

elry auctioneer in the world ; that is Dan I. Murray, who has four first-class gentlemen to assist him.

F. M. IIERRON, Indianapolis, Ind., Jan. 29, isitz.
Watches, Diamonds, Jewelry.

To Whom It May Concern.
tlentlemen :—

On account of business being so poor, 1 became desirous of converting my stock into money,
and advertised the stock and fixtures for sale without getting a single inquiry. An auction sale seemed
to be the only way then, but I was afraid to try that on account of chances to lose money. Business

kept getting poorer and I filially decided upon a sale, and after considering the recommendations of

all of the prominent auctioneers in the country, decided to employ Mr. Dan 1. Murray, 3 Maiden Lane,

New York, with the determination of stopping the sole if it became too losing a one. Mr. Murray
sold my entire stock and I realized a nice profit over and above all expenses—advertising, his com-

mission, help, light and heat. Mr. Murray gained the confidence of the crowd at the start and held
it to the end. Moreover, he impressed everyone with the idea that he thoroughly understood his

business. What more could one ask or expect? Yours truly,
F. M. HERRON•

I not only carry one extra salesman with me, but I carry my own manager to look after the books, clerks,

stock and all details. Everything runs smooth and perfect in my sales. All this at no extra cost to the

jeweler, and my price is no more than that of the fellow with no ability.
My reputation is of 20 years' standing without one failure. The only jewelry auctioneer in America with

a high commercial rating. What is a man's guarantee worth if he has no commercial rating? I have a

first-class auctioneer you can consult with at any of the following offices :

440 S. Dearborn St., Room 460, Chicago, Ill. 512 Race St., Cincinnati, Ohio 112 Chestnut St., St. Louis, Mo.

DAN I. MURRAY
AMERICA'S LEADING JEWELRY AUCTIONEER 3 Maiden Lane, NEW YORK

FREE

TRI AL

OFFER

$200

for $40
UUUU

PLAIN UU C Ft ENNIO
TAILSTOCK

FREE

TRIAL

OFFER
12 Distinct

Lathe Attach-

ments, 30 Advan-

tages Besides

WATCHMAKERS, ATTENTION!
It is said "Opportunity knocks but once." Here is "OPPORTUNITY" in big capital letters. It is a 

chance of a lifetime to try out a tim

saving, space-saving, accurate device. Thousands of jewelers throughout this land and in foreign countries 
have tried the Clement

Combined Lathe Attachment and have written me it is all that I claim for it. I want YOU to try it out for 30 days at no cost to

yourself. You are to be the JUDGE. If you like it I will talk BUSINESS ; if it does not seem to meet with your 
require- oi

ments, why, return it. But I know that you will keep it, won't be without it after having tried it out, so I am willing to 
take q.

a chance for you to prove my statements. Just tear off coupon and send in. The Clement Combined Lathe Attachment t. /

has 12 distinct lathe attachments in one and 30 advantages besides. REMEMBER THERE IS 
$200 VALUE FOR $40. 44 /

W. D. CLEMENT : - : Waltham, Massachusetts ,"
/ 9• c,-so.c.•isfr. •
/ 41. •e,<<,s4'es̀ `.. • • • • .
/ e• ..c• . • • • .
/ `b..'0 • • •
/ ...4.•,-$,,,° e d. A cy:,¢ ;,,y;s0,. k
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once
the beauty, utility and cheapness of our IDEAL' CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
inside. Doors slide ttp, fastened to Morton's steel chains and weights. Inside of case andshelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00
Made and sold by 

 Union Show Case Co• 56-66 Frank Street, CHICAGO
Take the Blue Island Avenue Car

C2 0?e11 ‘Zet:66 *eZTHE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO
MACHINE
MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

Salesroom, Office and Factory

JUST TWIST AND IT'S FILLED
EVERY jeweler will appreciate the exclusive selling featuresof the " MODERN " AUTOMATIC SELF-FILLING

FOUNTAIN PEN. Its self-filling method is exclusive withthe "MODERN." There is no other like it. Simply twist thebutton at the top, place the gold point in the ink, untwist, and thepen is filled. It cleans itself by the same process. No soiling offingers or clothing. Guaranteed against leakage and structurallyperfect. Fitted with 14 K. gold pens, any style or size, plain,chased or mottled holders. Retails from $2.00 to $6.00 each.
MOUNTED IN STERLING SILVER FILIGREE, GOLD,FtLLEDAND MOTHER OF PEARL--HANDSOME AND S.1‘. VICE-ABLE GIFTS AT ANY SEASON—AT $5.00 to $12.00 EACH.

These prices yield a big margin of profit to the dealer. Jewelers adding ourline will be supplied with an attractive display case and suitable advertisingmatter. We are increasing the demand for the "MODERN" AUTOMATICSELF-FILLING FOUNTAIN PEN with the A. A." Clip, through anextensive advertising campaign in magazines of general circulation of whichyou get the benefit.
The cut herein shows the newly patented "A. A." Clip attached to the capof the pen which excels by far any fountain pen clip yet produced. It itsInto two small mortises In the cap, holds perfectly firm and can be attachedalmost instantly. With your initial order for two dozen clips we will sendgratis, tools for attaching the A. A." Clip to any cap. These clips are madeof German Silver at 25 cents each, Sterling Silver at 50 cents each, RolledGold Plate at $1.00 each, Solid 14 K. Gold at $2 SO each.
Write today for our "SPECIAL OFFER TO THE TRADE."

A. A. WATERMAN & COMPANY103 lIamilton Building : NEW YORK CITY
Makers of Fountain l'ens Under Modern 11p-to.date Patents and"Ncrr CONNECTED WITH THE
ORIGINAL 'WATERMAN' PEN"

If it isn't an "A. A." it isn't a "MODERN."
Copyright 1912 by Modern Pen Co.
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At present closing out the $50,000 stock of C. F. Chouffet, Buffalo, N.Y.

IIAN I. MURRAY

3 Maiden Lane, New York

30 years in business. People interested in this stock looked up records of all the jewelry auctioneers
of note and selected me. Must be a reason ; write me and find out. I get most of the large sales in the
larger cities.
Because: When a man with a fine stock wants a sale he doesn't want a fakir; he wants a salesman,
a gentletnan, an expert in diamonds, a fine orator,a man who can hold the professional men of his city
spell-bound daily for two months, as I did while selling F. M. Herron's stock in Indianapolis, one of
the finest stores in America, established over 40 years. Read Herron's letter, then write the best jew-
elry auctioneer in the world; that is Dan I. Murray, who has four lirst-class gentlemen to assist him.

F. M. HERRON, Indianapolis, Ind., Jan. 29, 1912.

Nt'
Watches, Diamonds, Jewelry.

To
tpitmlemItei 

:_May Concern.

On account of business being so poor, I became desirous of converting my st,,ek into money,
and advertised the stock and fixtures for sale without getting a single inquiry. An MI01.11 sale Scumed
to be the only way then, but I wan afraid to try that on account of chances to lose money. Business
kept getting poorer and I finally decided upon a sale, and after considering the recommendation, of
all of the prominent auctioneers in the country, decided to employ Mr. Dan T. Murray, 3 Maiden Lane,
New York, with the determination of stopping the sale if it became too losing a one. NI r. Murray
sold my entire stock and I realized a nice profit over and above all expenses—advertising, his com-
mission, help, light and heat. Air. Murray gained the confidence of the crowd at the start and held
it to the end. Moreover, he impressed everyone with the idea that he thoroughly understood his
business. What more could one ask or expect? Yours truly,

F. M. Ilmmon•

I not only carry one extra salesman with me, but I carry my own manager to look after the books, clerks,
stock and all details. Everything runs smooth and perfect in my sales. All this at no extra cost to the
jeweler, and my price is no more than that of the fellow with no ability.
My reputation is of zo years' standing without one failure. The only jewelry auctioneer in America with
a high commercial rating. What is a man's guarantee worth if he has no commercial rating? I have a
first-class auctioneer you can consult with at any of the following offices:

440 S. Dearborn St., Room 460, Chicago, III. 512 Race St., Cincinnati. Ohio 112 Chestnut St., St. Louis, Mo.

DAN I. MURRAY
AMERICA'S LEADING JEWELRY AUCTIONEER 3 Maiden Lane, NEW YORK

FREE

TRIAL

OFFER

$ 200

for $40

TURRET HEAD

BEL INC, CALIPER ,

MING rocruar
PLAIN A ••■.SCHEW

TAI LSTOCK

FREE

TRIAL

OFFER
12 Distinct

Lathe Attach-

ments, 30 Advan-

tages Besides

WATCHMAKERS, ATTENTION!
It is said "Opportunity knocks but once." Here is "OPPORTUNITY" in big capital letters. It is a chance of a lifetime to try out a time- /
saving, space-saving, accurate device. Thousands of jewelers throughout this land and in foreign countries have tried the Clement 0° / .
Combined Lathe Attachment and have written me it is all that I claim for it. I want YOU to try it out for 30 days at no cost to 4 / •
yourself. You are to be the JUDGE. If you like it I will talk BUSINESS ; if it does not seem to meet with your require- 04 /

" 
404, 

• 
• .

has 12 distinct lathe attachments in one and 30 advantages besides. REMEMBER THERE IS $200 VALUE

ments, why, return it. But I know that you will keep it, won't be without it after having tried it out, so I am wpilloinRg t$oota. take
a chance for you to prove my statements. Just tear off coupon and send in. The Clement Combined Lathe Attachment it / . '

S••• e' ef-•
V't,g

"c 040 •
k■.\

W. D. CLEMENT : - : Waltham Massachusetts , . • •
. • • . •

: c„.

. • . • •Waltham, . '
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JEWELERS' TOOLS AND SUPPLIES
ROULETTES

For Grain or Millegriffe Settings Four Sizes,

Each, $1.50

Nos. 1 to 4

WORTHINGTON & RAYMOND
NOW LOCATED AT OUR NEW ADDRESS

45-47-49 JOHN STREET •••• •••• NEW YORK

Watchmaking—Engraving Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-tunities for learning watchmaking except the proper system of instruction. Aware of this fart,the W. I. of H. has established a Home Study Department, with a view of teaching watchrepairing by correspondence. This system of instruction is as thorough as it possibly canbe. embracing Mechanical. Practical and Theoretical Horology. The course consists of 43printed lessons, containing nearly 400 illustrations and other special features, making it anexcellent substitute for an attendance course to those unable to leave home or their positionand is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Stroh Building MILWAUKEE, WISCONSIN

GENERATE
YOUR
OWN
GAS
No. 45
Gasoline Gas
Outfit com-
plete $16.50
MADE OF METAL THROUGHOUT—can not break and will give a lifetime of
service. Blowpipe absolutely non-extinguishable, and ranges from a large brushflame of 6 or 8 inches, to a fine needle point for fine soldering. It's the Jeweler's friend and is usedin shops where regular city gas supply is to be had also, as it is cheaper and cleaner to operate.Send for catalogue 13- fully describing this and all our jewelet's apparatus.

Buffalo Dental Manufacturing Co., BUFFuA. Is,.0;.N. Y.

Guarantee Your Watch Repairs
and gain the confidence of your customers. The best and
simplest way to do this is to procure a

Keystone Book of Repair Guarantees
which contains zoo printed forms with stubs. These guar-
antees are very carefully worded so as to give your cus-
tonier faith in your ability and skill, and yet isafeguard
yourself. All the most progressive watch repairers now
use these guarantees. Send for sample.

Sent postpaid to any part of the world on receipt of price, $1.00 (is. 2d.)

Published by THE KEYSTONE PUBLISHING CO.
809, 811, 813 North 19th Street, Philadelphia, Pa.

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass and
other special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

WATERBURY ROLLING MILL, Inc. Waterbury, Connecticut

,

Prentiss' Patent Jewelers' Vises
For more than .30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, L,2,6e-110e New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free

'Nfi
llIIfiFl
le. II, I

■•■■-
:LI '1111

11,111;1•11

AUCTIONEER
FOR THE LEADING JEWELERS

The Auctioneer
that makes more
sales for the same
people than any
man in the busi-
ness.
My time now is
almost entirely
taken the year
round making
sales for old cus-
tomers.
Twenty years in
the work.

1202 Commerce Bldg.D. 0. HERNDON KANSAS CITY, MO.
HOME PHONE, MAIN 2341

"BILLY" NOONEY
Diamond and Jewelry

Auctioneer
ALL sales personally con-
ducted, ably assisted by
first-class talent on all
large sales with no extra
expense to you. Two
men for the price of one.

I have devoted over
Twenty years of my life
to the Jewelry Business
exclusively. I have thor-
oughly learned the art of
handling Jewelry stocks
profitably in any locality
and that to the entire
satisfaction of the owner
in every particular. My
methods are up-to-date.
They are pleasing, and I
guarantee them profitable
to those who employ me.

Hand Me Your Sale and I Will Get You the Money

Just finished selling out M. J. Johnson, Huron, South Dakota

Now selling Campbell & Musser, Highrtsore, South Dakota

Write or wire inc there for terms and date (correspondence strictly confidential)

"BILLY" NOONEY, DETROIT, MICH.
LOCK BOX 564
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DIAMONDS and 11PRECIOUS STONES

EIOUCINT AND SOLD

FOR SPOT CASH
Appraisements made for estates or individuals

J. J. COHEN
roll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVER

206 Weybosset St., Providence, R. I.

,41441110 Ansi-of] •
..OIC•11111X1

.41118;1211

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, 51.20 doz. STONE SETTING

Established 1881

NABSTEDT MANUFACTURING COMPANY
MANUFACTURING JEWELERS
RING AND CLASS PIN MAKERS

JEWELRY REPAIRING
Factory and Office: 1101A-1121;; East Third Street DAVENPORT, IOWA

PEORIA
ILLINOIS

4■44,,:

55

— 4

SHOrInG HOr

WASHER

*mares
NeleR

SCREW

IlLAO

FRED. J. I3AHNI de CO.
(INCORPORATED)

Manufacturing Jewelers and Engravers

JOBBING, STONES, TOOLS AND MATERIALS
WATCH REPAIRING FOR THE TRADE-

Wang Mt. MO

SPECIAL NOTICE—These "toasters" are
covered hy United States Patent
No. 891014, and all infringements
will be prosecuted.

Urich Patented Perfect Fitting
Case-Screw Washer

Fits perfectly under screw head, and almost invisi-
ble, and has a neat appearance. •

Holds movement securely in case, even if case
shoulder is worn away or sprung.
MADE IN ALL SIZES, FROM GERMAN SILVER.
PRICES: Gross, $1.50 ; 4 doz. package, asst., 50c. ; single. doz., 15c.

FOR SALE AT ALL MATERIAL HOUSES

S. URICH, 336 Columbus Ave., New York City

IPIF SPOT CASH for Jewelry Stooks-VC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer Is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, snake appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

Store, 20-foot front, on Boardwalk opposite Million Dollar Pier.
Can be leased for jewelry business at a very low figure. Splendid
opportunity on the Boardwalk, there being no jewelry store
within four blocks either direction.

APPIN

T. WISTER GROOKETT
Million Dollar Pier ATLANTIC CITY, N. J.

$1.00—MESH BAG REPAIRING—$1.00
One Dollar will Repair, Refinish and Reline all size Mesh Bags.
Includes repairing joints, ball-snaps ; also linings with pockets
(kid or silk) and anything else necessary to put bag in good,
first-class order. An Old Bag made NEW for $1.00.

SEND US A TRIAL ORDER

TUCK & McALLISTER CO., 131 Washington Street, Providence, R. I.
Have you one of our Catalogs?
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Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Perfect
Self-Conforming Ring Adjusters.
Ask your jobber for them, or 1
will send prepaid at once (only
on receipt of price) sizes as
assorted in each unbroken

Canadnaj dozen at the following prices:
1 doz. 10 K. gold, $3.75; 1 doz. gold
filled, $2.00 ; 1 doz. metal, 115c.

Samples of one small and one medium-large gold
Ii lled and one metal adjuster will be sent for
50c., stamps or M. 0. Address

CHESTER WELLS, Meshoppen, Pa.

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
work. Wheel and pinion cutting
to order. Manufacturing.
CLOCK REPAIRING FOR THE TRADE

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.
Prompt and efficient service. Write for shipping stickers.

M. S. BOWER, Mgr.

53 East Farm St., Waterbury, Conn

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.
FINE REPAIRING and ALTERATIONS

Winding and Setting Material

E. H. MATTHEY, 83 NASSAU STWYROER

F' A. "1" ENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the "Inventors'
Guide," the driest book published for inventors.

Best references. Established 20 years.
WIN. N. mooRia

Loan and Trust Bldg., Washington, D. C

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cages
changed to fit
American
Stem-Wind
Movements

ENAMEL
Opaque and Transparent Enamel of everyvariety constantly on hand and made to order...t‘lito a lust line of Enamelers' Supplies Muffles,Stones, etc. Any goods proving unsatisfactory...heerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R. I.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time- no age limit - day
and night classes.
Write for free catalogue containing

full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

Established
1839

The Massachusetts School of Optometry
Klein School of Optics

The Former Incorporated and Registered with
the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Catalogues and particularson application.

The Massachusetts School of Optometry
168 Massachusetts Ave., BOSTON, MASS.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

W IIUGGISS

13oeton /Betel 3Dial Co.
373 %A.... st-

,nak. • specially ol tkaning, replattni
d "ppm In, all kinds of ruts, watch, mall
k and rior dials. SM.., •nd

mblems panted upon all kinds ol Oulu
Sputai rnual dial. mad, to olds
PrompInm and satislattioo pastured.

SCHIR.MER'S PIVOT CAPS
, , size staff or pinion.
I. in cheap watches.

in box, price,31.00.

Made in all sizes to fit any
Just the thing to put pivots
Three dozen assorted sizes
For sale
by all
jobbers.

Menu-
lectured
-By- J. A. SCHIRMER

111111111111111111111111911111
Saginaw, Mich.

116 & 118 N. State Street, CHICAGO, ILL

HOW TO

CLEAN CLOCKS
A booklet of INSTRUCTIONS
together with a Brush which is
made for the purpose.

Sent by mail on receipt of price,
50cts. P. 0. order.

By a jeweler of 30 years at the
bench.

Address

The Jacob S. Sherman Company
Box 371 Marcellus, Mich.

•7191, OTT..

ESTABLISHED 1897

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, III.

andREFINERS an °Pfla(itl induti I vi en r
shape-s u lids or

Sweep Smelters laLleupis,dest4Tiongusgolri
filings. Prompt

Established I 859. returns.

THE W. L. ROBERTSON CO.

13 and IS Franklin Street, Newark, N. J.

JEWELRY REPAIRING
We manufacture and repair anything
in the line of Jewelry. Also watch
repairing. TRY us.

CHAS. G. GRENZEBACH
913 "0" Street :: LINCOLN, NEB.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES. IOWA

St

OUR SCHOOL 
is so good that only in it are young men taught to
make watches outright from their own plans and

calculations. We ask only students to attend who desire to become superior
watchmakers. Send for circular.

CANADIAN HOROLOGICAL INSTITUTE
H. R. Playtner, Director S. W. Cor. Church and Wellesley Sts., TORONTO, ONT.

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

When writing to advertisers kindly mention
The Keystone

CROUCH & FITZGERALD
Jewelry Sample Trunks and Gases

Extra Deep Trunks and Cases Always In Stock
177 Broadway 154 Fifth Avenue

Bet, Corliandt A Dey Sts. ('orner 20th Street
753 Sixth Avenue

Between 41st and 42d Streets

NEW YORK

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE
Experts on compli-
cated watches and
clocks, chronom
eters, wheel and
pinion cuttings.
Work on antique
clocks and watches
a specialty.
Twenty years' experi-
ence a. practical watch-
makers. Thoroughly
acquainted with all

foreign and American movements. Formerly with
the watchmaker to the Emperor of Germany.

All we ask is a trial to prove that
we can give you prompt attention
and do satisfactory work at reason-
able prices.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN UWE,, NEW YOR1

I BUY JEWELRY STOOKS

Mesh Bags Refinished, $1.00
We resilver, reline (with kid or silk) and repair the mesh on any germansilver mesh bag, from 5 to 7 inches, for $1.00, other bags in proportion.First-class work, prompt service. Give us a trial. Send postal for our largewindow display cards, and price list for special repairs such as gold, gun-metal, bead bags, etc.

A. A. L_EUPIEN Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

CATCHY
ENGRAVING

; in SPOON BOWLS at
Popular Prices

LET US VsGintla
ArtistioMonogrnm and Letter

Engraving. Gilding.
Send for price-list.

UL,L,,STRONI ek CO.
Aohlsancl Nebraska'

NEWARK BRUSH 
COMPANY

BRUSHES
253 

MULBERRY STREET 
NEWARK, N. J.

Polishing Set Complete, 
$2.00, Prepaid.

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING BRUSHES

SATISFACTION 
GUARANTEED OR 

MONEY 
REFI,NoED

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

!raison pays liberal cash prices for Diamonds, Watches andJewelry.
Send stocks no matter how large or small and get immediate returns. Goods will be
returned if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago,

in YEE 41i4

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mentioning

Tith: KEYSTONE

E. HOWARD CLOCK CO.
Est'd 1842 BOSTON, MASS., U.S.A.

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the sante month.
Send bank cheek or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.

If answers are to be forwarded
send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
('ents) If they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

BY marriepi man, twenty-eight years old,
registered pharmacist and optician; Mich-

igan; eight years' watch repairing; want
steady work in drug and jewelry store.
T. W. Irwin, Minden City, Mich.

WATCHMAKER, engraver and optician;
first-class man; want position in New

England states; salary $25; best of refer-
ences. Address "S 974, care Keystone.

AS watchmaker May t ; twenty-two yea's
old; with present employer seven years;

own tools; understand jewelry and clock
repairing. Ray Everett, 30 Munsell street,
Binghamton, N. Y.

SALESMAN with egtablished jewelry trade
Kansas, Oklahoma and Texas, desires one

or two representative manufacturers' lines
on commission basis. Highest references.
"R los," care Keystone.

BY watch and jewelry repair salesman;
eighteen years' experience. Charles

Burgess, Bloomfield, Iowa.

WATCHMAKER wants position, twenty
years' experience; knowledge of optics;

own tools; married; Pennsylvania, Georgia
or South Carolina perferred. Address "C
is,," care Keystone.

YOUNG man, eighteen years, desires po-
sition with good watchmaker to finish

trade; can repair clocks, jewelry and wait
on trade; good references; middle states
preferred. "M i69," care Keystone.

WANTED, an employer who is prosperous,
up to date, congenial, in a modern store;

am watchmaker, jeweler, engraver, sales-
man; original, energetic, optimistic; send for
photo, pedigree, etc. 0. S. Harmas, 19
South La Salle street, Chicago, Ill.

FIRST-CLASS monogram, script engraver;
also one who understands cutting of hubs

and dies; enamel cutting, designing, etc.,
wants position with good house. "13 139,"
care Keystone.

WATCHMAKER-At jeweler and watch-
maker, with good reference, desires posi-

tion in Philadelphia or within a radius of
too miles of Philadelphia. "M i66," care
Keystone.

AS second watchmaker with privilege of
advancement; can do plain watch and

clock work. Chester IIawley, Greenville, Ill.

FIRST-CLASS watchmaker and engraver,
twenty years' experience; good on rail-

road work', all-around man; state wages. C.
Koerber, Eleventh street and Oakes, Ev-
erett, Wash.

SECOND watchmaker, age 21; nationality,
German; good all-around workman, sales-

man and window trimmer; about April
Address Combination Box 84, Kilbourn,
Wis.

SITUATIONS WANTED

WATCHMAKER, several years' experience
in large repair department; one year

under general instructions on practical
work; strictly sober, best of referencesi
married, and German-speaking. "K 144,'
care Keystone.

FIRST.CLASS watchmaker, willing to help
on French clocks, hall clocks, etc.; have

had fifteen years' experience on railroad
watches and other high-grade watches;
married; salary, $so per week; only per-
manent position desired. "T 161," care
Keystone.

IIIGH-GRADE watch repairer wants a po-
sition with a first-class jewelry store.

Address "Watch Repairer," Room rio2,
9.it Maiden lane, New York.

GOOD practical watchmaker and engraver,
with eight years' experience; age twenty-

seven years, married; good personal appear-
ance and no bad habits; capable of taking
charge of repair department or store. "L
54,' care Keystone.
ALL-AROUND man, married; eight years'
experience; thirty-six years old, no liquor

nor vices; steady worker; references; own
tools; permanent place; Iowa optician by
examination. Write Mrs. James Jamacek,
2710 13 street, South Omaha, Nebr.

AT ONCE, position as watchmaker and
jeweler, or watchmaker only. A. Hansen,

Box 143, Durango, Colo.

POSITION with reliable firm in central or
western states as engraver and saleslady;

wages reasonable. "A is t," care Keystone.

BY young man as second watchmaker,
clock repairer; best of references; five

years' experience under railroad watch-
maker. W. S. Fishel, Hope, Ind.

WATCHMAKER, engraver, optician, will
take place where all three required, or

any two; years' experience; own tools,
good references; go anywhere. B. W.
Lockner, Williamson, W. Va.

YOUNG man wants position as watch-
maker; do clock and some jewelry repair-

ing; age nineteen; best of references.
Russell Peck, Wellington, Kan.

BY plain and monogram engraver and ex-
perienced saleslady; employed over three

years as general assistant in same jewelry
store; best of references. "S z55," care
Keystone.

WATCHMAKER, engraver and optician;
Kansas, Missouri or Nebraska preferred;

state particulars. "A 126," care Keystone.
EXPERT watchmaker, salesman and win-
dow dresser, good appearance and habits;

best reference, wants permanent position
with first-class jewelry store; eighteen
years' experience; married. "B 142, care
Keystone.

AS watchmaker and fair engraver; nearly
five years at the trade; own tools; honest

and good habits; can assist in waiting on
trade. "D 159," care Keystone.

WATCHMAKER and engraver, second
man, wants position under first-class man;

can come at once; position must be perma-
nent; have own lathe and some tools.
"S 156," care Keystone.

PERMANENT position in small town in
store that can pay $25 per week for

first-class, experienced, reliable, sober
watchmaker and jeweler; plain engraver,
best reference. Charles W. Mallory, Box
256, Champaign, Ill.

BY second watchmaker, plain and fancy
engraver; own tools' good habits, good

references; South preferred; state salary.
"W 152," care Keystone.

A LIVE salesman, now employed and cov-
ering parts of Ohio, Michigan and In-

diana, wishes to make a change in houses'
either manufacturers' or jobbers' lines will
be considered. "W '53," care Keystone.

POSITION where I might work myself in-
to a position on the road; have had five

years' actual experience as a proprietor of
a jewelry business; can give bond or any
kind of reference. Address A. P. Hoyler,
Lufkin, Texas.

OPTICIAN, fifteen years' practical ex
perience in refracting and frame-fitting

and jewelry store work; want to change;
state particulars; references. F. Thomas,
535 Col. avenue, Boston, Mass.

WATCHMAKER, jeweler, twenty-four
years' experience; expert on railroad

work; can take full charge of bench or
store; best references. G. F. Rawlings,
Gladwyne, Pa.

CAN do clock work, plain hard soldering,
put in balance staffs, fit balance jewels

and clean ordinary watches; age seventeen;
no bad habits. Can you use me? "Perma-
nent," 420 Court street, Beatrice, Nebr.

SITUATIONS WANTED
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BY young man as assistant watch and
clock repairer; salary not so much an ob-

ject as chance for advancement; reference
given. Fred Bovenizer, Jacobsburg, Ohio.

BY young man as assistant watchmaker;
have references. Address A. Wichelman,

1202 Brown street, Davenport, Iowa.

WATCHMAKER of experience and ability
wants first-class position with first-class

firm; best references. "C 145," care Key-
stone.

PERMANENT position in west wanted by
high-grade watchmaker•, married man, no

bad habits; salary $25. Quimby Martin Jr.,
care W. Marshall, Fordsville, Ky.

FIRST-CLASS refractionist, plain engraver
and second watchmaker. "A 141," care

Keystone.

WATCHMAKER and engraver, also good
salesman, desires position at once; young

man, single; sober and reliable; references
furnished. "M 146," care Keystone.

FIRST-CLASS refractionist of twenty
years' constant practice in highest class

eye work. "J. F. C.," to25 Law building,
Indianapolis, Ind.

BY watchmaker, jeweler and engraver;
young man, married; good habits; am ex-

perienced in drugs; own tools; references
furnished. Address K. M. Saunders,
Reynolds, Ill.

At JEWELRY engraver; can also do
jewelry repairing; will consider any lo-

cality; can furnish At references. "A. C.
20," izot Heyworth building, Chicago.

GOOD watchmaker and engraver desires
a permanent position with a reliable

firm. Max Chamelin, 130 Main street,
Hartford, Conn.

POSITION as engraver, saleslady and
window dresser; can do all but very

fancy engraving; very best of references;
willing to start at $15 a week; any place
west of Montana. "M 129," care Keystone.

GOOD watchmaker, clock and jewelry re-
pairer, desires permanent position under

capable workman, where can have oppor-
tunity to advance; neat appearance; rapid
workman; best references. J. H. Clay,
Red Bay, Ala.

POSITION wanted by young man as as-
sistant watchmaker; very good engraver;

southwestern Iowa preferred; best refer-
ence. Foss C. Hush, 2552 Jones street,
Omaha, Neb.

_-
HELP WANTED

UNDER THIS IIEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

EXPERIENCED salesman wanted for New
England and middle west; high-class men

already acquainted with the best jewelers,
by a large manufacturer of fine gold-filled
and silver jewelry. "L 123," care Key-
stone.

FIRST-CLASS watchmaker and engraver;
best references; married man preferred;

position permanent; good salary. "W 168,"
care Keystone.

A YOUNG MAN who is an At salesman
in retail jewelry store; must be able to

assist in watchmaking and take in and de-
liver work; will sell $2,000 to $5,000 worth
of stock to the right man in an old-estab-
lished jewelry house located in one of the
best towns in central Texas. "I 140," care
Keystone.

YOUNG man, good engraver, clock and
jewelry repairer, would like one who

could take place of second watchmaker also;
must have tools; can use immediately;
reply, with full particulars and photo. P. A.
Goodnough, 7zo State street, Erie, P.

AT ONCE, good engraver and general
jewelry, watch and clock repairer. The

Button-Oliphant Company, Bridgeport,
Conn.

I WANT a first-class watchmaker, one who
can engrave preferred; must be able to

adjust railroad watches to run accurately;
wages $30 per week. Address C. M. Bur-
goon, P. 0. Box 138, Cristobal, C. Z.

BY May 1, competent watchmaker with
drug store experience; northern Rocky

mountain country. Address, with reference
and full particulars, also salary wanted,
"F 149," care Keystone.

(Continued on page 770
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HELP WANTED

(Continued from page 777)
WATCHMAKER, jewelry repairer and
salesman; must be good, all-around man;age between twenty-five and thirty pre-ferred; permanent position; references andsalary required in first letter. Charles E.

Davis, Great Falls, Mont.

EXPERIENCED watchmaker; one living
in southwestern Ohio preferred; $25.

"L 147," care Keystone.

JEWELRY repairer and stone-setter; one
who can assist on watch and clock work

preferred; permanent position for compe-
tent and reliable man; give references and
state wages expected in first letter. Bogle
Brothers, White River Junction, Vt.

YOUNG man for jewelry and clock repair-
ing; state qualifications and wages

wanted. E. B. Woodward, Bismarck, N. D.

ENERGETIC young man who can do good
engraving, jewelry and clock work; as-

sist at watch work; must be good salesman
and window trimmer; permanent position;
send sample engraving and state salary.
J. F. Carr, Portsmouth, Ohio.

WATCHMAKER and jeweler; state what
you can do, give reference and state sal-

ary in first letter; permanent position to
good man. Brehm, jeweler, Rochester, Pa.

FIRST-CLASS watchmaker and engraver,
one who can assist in optics; must be able

to speak German; good salary to right man
and permanent position; must be of good
appearance and not over thirty-five in age.
"S 127," care Keystone.

A YOUNG man as engraver and assistant
watchmaker; give experience and refer-

ences and state salary wanted, and enclose
samples of engraving. The Harrington
Company, 83 North High street, Columbus,
Ohio.

FIRST-CLASS watchmaker, jeweler, en-
graver and salesman; permanent position

to right man; give references, state wages
wanted and sample of engraving in first
letter. Address "W. C. B. Co., Waterloo,
Iowa.

MAN to repair jewelry and clocks; state
whether married or single, age and wages

expected; engraver preferred. E. R. Mason,
69 Court street, Binghamton, N. Y.

HOLLAND-SPEAKING watch repairer, en-
graver, salesman; must be fine workman;

best of habits and references first letter;
Michigan. "H 134," care Keystone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 54' East Forty-
sixth place, Chicago,. Ill.

WANTED-Watches or movements; cash;
Americans preferred. Broadbent, 4

South Forty-second street, Phila.

TO buy from $1,000 to $4,000, cash, stock
of watches, clocks, jewelry at liberal dis-

count; answer quick if want to sell. Ad-
dress No. 4, S. T. Marcus, Frankfort, Ky.

SALESMAN wanted to carry as a side line
a legitimate and good-selling article; good

commission. See advertisement page 748 g
this issue.

WILL buy ship chronometer, must be in
good order, complete and cheap, for

cash; also want brass-mounted empty
chronometer box having gimbles to fit a
34-inch chronometer bowl. J. I. Habben,
zos West Fortieth street, New York.

WANTED, location for jewelry store in
Colorado or adjoining states by first-class

watchmaker, salesman and optician; might
consider buying interest in well-established
business or taking charge of jewelry store
or jewelry department; Az references.
"C x58," care Keystone.

REGULATOR, beat seconds, standing, ma-
hogany finish. Box 56, Benton, Ark.

GRANDFATHER clocks, brass works,
eight-day; state price and condition.

Charles Simonton, St. Johnsbury, Vt.

WANTED to buy jewelry store in good
town of South Carolina or Georgia;

state all particulars. "L 137," care Key-
stone.

SIDE LINES wanted by two live, ex-
perienced salesmen in all kindred lines

for department and jewelry trade, on COM-
mission; middle west. "L 125," care Key-
stone.

WANT partner; watchmaker and optician,
or optician; . stock $12,000; will take

$3,000 to handle. "C 14," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

GOOD established jewelry and opticalstore in town 1,000 population; countyseat, substantial churches, excellent highschool, waterworks, splendid trade center;nearest competition eighteen miles; nicestore, best location; rent $11; up-to-datestock and fixtures; invoices $3,000; canreduce so $i,ctoo cash will handle it. Ne-braska town. "M 104," care Keystone.

JEWELRY store in live North Dakotatown, population about r,50o; big terri-tory; inventory $5,150, can reduce; sick-ness of owner reason for selling; this prop-
osition will stand investigation. "T too,"care Keystone.

A JEWELRY business that has cleared$5,o0o a year for ten years; stock $25,000;growing city 20,000, fine climate; will ac-cept part paper right parties. "B so," care
Keystone.

SPLENDID paying jewelry and opticalbusiness, town of 4,000 in one of thebest sections of Oklahoma, with fine schools,churches and everything modern; stock in-voices about $3,500, and up-to-date, finebench work; owner not a practical jeweler,
reason for offering for sale; no trades
considered. "H 103," care Keystone.

GOING to CALIFORNIA is reason thatI have engaged the W. D. Gordon Com-pany, of Minneapolis, to reduce my $8,000
stock of watches, ;ewelry, cut glass, booksand stationery by auction to make it easy
for you to secure a splendid location in the
best dairy, stock and agricultural countyin Minnesota; an unexpired four-year
lease of solid brick store on easy terms;
insurance only $1.46, while $4.50 is ratein less desirable building; have buyers for
most of my fixtures. Do not write unless
you mean business and want the best before
sonic one else secures it. J. L. Williams,
the jeweler, Zumbrota, Minn.

WOULD you like to step into an old-estab-
lished business, a fine jewelry and optical

store with a wide reputation and an hon-
ored name? One of the most attractive
jewelry stores in the middle west; hand-
some modern front, clean, up-to-date stock;
small manufacturing city, the trading center
of a rich farming. country and a number
of adjacent small towns; a profitable bus-
iness for many years, with annual sales of
$25,000 to $30,000. If you can raise $10,-
000 cash write for further particulars.
"A. B. C. 22," 1205 Heyworth building,
Chicago.

RICHMOND, MAINE; am sick and must
sell stock, fixtures, tools, materials; about

$2,100; will sell for $1,5oo cash; old stand,
run seventy-five years; about 2,500 in-
habitants; shoe factory, saw mill, cotton
mill. A. F. Williams.

JEWELRY store, thriving oil town; only
store of the kind; lots of work; going

into automobile business; invoice about
$800. Parks, Sandoval, Ill.

GOOD-PAYING established jewelry and
optical business in live Nebraska county

seat town, 3,000 population; stock and fix-
tures invoice $4,500; can reduce to suit;
rare opportunity. Address Box 675,
Schuyler, Neb.

JEWELRY, tools and fixtures, $2,000, can
reduce; only store; population goo; AT

dairy county; will sell or rent building:
ill health and other interest takes my time.
Address Combination Box 43, Abbotsford,
Wis.

AN old-established paying jewelry business,
located in one of the best manufacturing

and farming towns in Wisconsin; 1,200
population; no competition; stock and fix-
tures $2,500; owner has other business;
cash only. "G 135," care Keystone.

SOUTH DAKOTA county seat, college
town; old-established jewelry and optical

business; clean stock, invoice about $5,00o;
liberal discount; fine opportunity. "Id 131,.'
care Keystone.

$4,000 JEWELRY store in Ohio town of
9,000; best location (corner),. low rent;

new fixtures and clean stock; write for par-
ticulars. "S 167," care Keystone.

THE only jewelry and music business in a
good, live Iowa town of 800 population;

large territory to draw from; sales good
and plenty of bench work good reasons for
selling. "W 16 keystone.

EXCELLENT 

care 

EXCELLENT opportunity to purchase
fourteen-year established jewelry business

located in the best mining town in Pennsyl-
vania; working steady the year around;
population between 8,000 and z o,000, with
good surroundings; inventory about $4,000;
good repairing; will sell to suit purchaser;
best reasons for selling. Address "L 133,"
care Keystone.

FOR SALE

Stores, Stocks and Businesses

MAUFACTURING jewelry and engravingbusiness, in town of 135,000 population;established i906; has been a great success;reason for selling, sickness; a great bar-gain for the right man. C. Kuhlo, Room210 Clark building, Birmingham, Ala.

READY to retire after twenty-five years inone location; fine business section, centerof best residential district, city half mil-lion; store eighty feet deep; two burglarsafes, ten mahogany floor cases, optical de-partment; plenty of repairing; fixtures andstock will inventory over $z i,000; will closefor $10,000; reference, H. Froehlich & Co.,68 Nassau, New York City. "W 162,"care Keystone.

GOOD-PAYING jewelry and optical bus-iness, northwest Ohio. Box 545, Payne,Ohio.

NORTHEASTERN jewelry business forsale; county seat, leading store; collegetown, summer resort, and auto factory; finechance for live man; going out of businesson account of poor health. F. S. Day,
Angola, Ind.

WELL-ESTABLISHED jewelry business ina good country town; population about
1,000; only one jeweler; clean, staple stock
and good fixtures invoice about $2,00o;can reduce; a fine opportunity. Robert
Helmer, Hector, Minn.

FINE store in good Pennsylvania town of
5,000, with a number of small towns con-

nected by trolley; fine fixtures, good rea-sons for selling. "C 16o," care Keystone.
JEWELRY and optical business in Iowa
county seat; best location in city; $1,500.

"B 143," care Keystone.

OLD-ESTABLISHED jewelry business,
first-class stock, fixtures and good-will, in

live town of 3,000 inhabitants; present
owner obliged to sell by reason of ill health.
Fine opportunity for any person desiring
money-making business. "A 157," care
Keystone.

ESTABLISHED jewelry and optical bus-
iness, Iowa county seat; only exclusive

jewelry store in county; large territory;
would sell half interest to competent party.
"C 132," care Keystone.

JEWELRY and optical store, including safe
and fixtures, in live town of 4000, on

Queen & Crescent Railway, thirty-eight
miles north of Chattanooga; fine climate,
good schools; iron furnaces, and the heart
of the best strawberry section in the
country; invoice $1,000, can reduce and
give time on part; a bargain and good op-
portunity for a man who knows anything
about the optical business. A. J. Clark,
Dayton, Tenn.

OLD-ESTABLISHED, good-paying jewelry
business; only jewelry store in county;

healthful mountain climate; up-to-date town
and store; best location. "S iso," care
Keystone.

BEST small town jewelry proposition in
Nebraska; no competition, no optician.

"F 148," care Keystone.

PAYING jewelry and optical business on
the best crosstown corners in Cleveland;

did $4,760 business in ipri repairs
amounted to $1,955 alone; fine place for a
man not afraid of work; inventory $2,700
right now; up-to-date stock and fixtures•
established twelve years, good lease and
low rent; other business that is requiring
my entire time. Owner, 1258 East 103d
street, Cleveland, Ohio.

GOOD-PAYING jewelry, optical and kodak
business in town of 1,200 population; no

competition; invoice about $1,600 ; eyes
failing reason of change; i37 miles west
of Chicago. D. W. McDermand, Sheffield,

$1,400 BUYS stock, fixtures, tools and ma-
terial, or $1,000 for stock and fixtures;

only jewelry store in town of 800; located
on two railroads; reason for selling, poor
health. J. A. Moberg, Bangor, Wis.

JEWELRY and millinery, best location in
Iowa; a fortune for a man and wife; I

want to retire; $1,200 cash or security re-
quired. "M 138," care Keystone.

JEWELRY and repair business in western
Pennsylvania; good location, no opposi-

tion; repair work runs about $200 a month;
stock and fixtures will invoice about $i,soo;
good reason for selling. "H 164," care
Keystone.

JEWELRY and grocery store; also books,
magazines, shoes, etc.; doing a good bus-

iness and growing all the time; a nice
opening for good repair man with $2,500;
rent cheap; northern New York; good
reason for selling. "S 136," care Key-
stone.

FOR SALE

Stores, Stocks and Businesses

JEWELRY and optical store, best town in
Iowa; established trade twelve years;rent reasonable; will reduce stock to suit

cash buyer; other business reason for sell-
ing. "I. 124," care Keystone.

JEWELRY stock and fixtures at a big dis-
count; write for particulars if you have

the cash. To close up the estate of Charles
Bachman, Ottumwa, Iowa.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outdoor electricflashing watch sign at bargain. "C
care Keystone.

SILVERWARE CASES-Three ra-footcases, three feet deep, mahogany, plateglass fronts; in fine condition; originalcost, $300 each; will sell for $r75 each.Three ten-foot counter cases and tables,
finished in rosewood, heavy plate glass
fronts; original cost Silo each, will sell for$75 each; good condition. A. R. Justice
Company, 607 Chestnut street, Philadelphia,
Pa.

A REAL bargain, lathe and chucks. Write
G. H. Volger, jeweler, 109 West Second,

Muscatine, Iowa.

CHEAP-New Hopkins lathe with foot
wheel; also a lot of small jewelers' tools;

a bargain if taken at once. Milo G. Pray,
Muskegon, Mich.

CLEMENT pivot polisher for tailstock,
forty-pound foot wheel, watchmaker's

bench; cheap. 808 Main street, East Las
Vegas, N. M.

ONE work bench, polishing lathe, Moseley
lathe, face plate, poising tool, foot wheel,

engraving block and staking tool. C. H.
Fredrickson, La Porte, Ind.

TOOLS, material; reason, blindness.
Rieden, i800 Irwin avenue, Allegheny,

Pa.

WEBSTER-WHITCOMB lathe, counter-
shaft, foot wheel, slide rest, face plate

and thirty-four chucks for $65; half cost.
W. T. Brehm, Rochester, Pa.

FOLDING camera, 4 x 5, symmetrical lens,
automatic shutter, bulb release; new con-

dition; fine instrument at big bargain;
write for particulars. S. A. Weaver,
Plattsburg, N. Y.

BRAND new screw-cutting attachment and
gears; half price of other makes; better

construction; lots of other new tools. Ferd
Freistadter, Waltham, Mass.

TWO first-class jewelers' gold scales in
good condition. Address 'Diamond Point

Pen Company, 39 West Nineteenth street,
New York.

ONE $52 trial case, one ametropometer,
and one No. 1246 (Johnston Optical

Company) instrument table; all as good as
new; cheap if bought together. H. T.
Blank, Elsie, Mich.

DOUBLE-BASE Lancaster and one Rex-
cino engraving block; all attachments;

almost new. Newmeyer, New England
building, Cleveland,, Ohio.

WEBSTER-WHITCOMB lathe, twelve-
chuck combination; used a short time;

$25. A. J. Potter, Lebanon, N. H.

COMFORT crystal cabinet, containing
sixty-one gross Geneva and miconcave

glasses, complete assortment of sizes, $45.
W. J. Weeks, 48 East Utica, Buffalo, N. Y.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-A jewelry store or stock in ex-
change for valuable land near Mobile,

Ala. "A. C. 6," 1201 Heyworth building,
Chicago.

WATCHMAKERS' tools and Moseley
lathe. What have you got? Address

W. G. Smith, 119 South State street,
Beardstown, Ill.

$6,00o JEWELRY business in oil and gas
belt, Oklahoma, for cash or part cash

and farm. "H z63," care Keystone.

JEWELRY and optical business in Caddo
county, Oklahoma; only watchmaker with-

in twenty miles; or will trade for land in
Kansas or fruit farm in northwest Arkansas
or southwest Missouri • good reason for sell-
ing. "N iso," care keystone.

FOR SALE OR EXCHANGE

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 6o1 Ply-
mouth building, Minneapolis, Minn.

THREE-QUARTER karat diamond gents'
14-karat mounting, for Howard watch.

Box 71, Lebanon, Neb.

GENEVA combined ophthalmoscope and
retinoscopc, fitted for oil or electricity;

looks like new; will sell cheap or will trade
for watchmakers' tools. George S. Birine,
La Grande, Ore.

STOCK of phonographs, records and mu-
sical instruments for an automobile in

good condition; goods in North Dakota.
Address "Northwest," care S. H. Clausin,
15 South Sixth street, Minneapolis, Minn.

SECOND-HAND jewelers' lathe, standard
make; have a second-hand extra staking

tool to trade or will buy. Oliver J. Kim-
ball, Box 451, Lebanon, N. H.

REGINA automatic concerto, the largest
and best coin-operated instrument made:

in good condition; bargain. The Hartman
Jewelry Company, Wapakoneta, Ohio.

zoo-ACRE farm for jewelry. G. Haas,
Hibbard, Ind.

ONE No. 3 Kelton's embossing press, about
good as new, $5o; will exchange for

salable goods. j. F. Butler, Potsdam, N.Y.

GOOD southern Kansas farm for jewelry
store, or for stocks of diamonds, watches

or high-grade jewelry. Address W. A. Stout,
Sweitzer building, Wichita, Kans.

FINE ship chronometer in perfect order;
cash or diamond; no jewelry stock. D. W.

Hull, Warren, Ohio.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

BENCH room for general engraver; must
be honest and reliable. For further in-

formation address Edgar J. Koernlein,
northwest corner Fifth and Race, Cincin-
nati, Ohio.

I PAY ao per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, $41 East Forty-sixth
place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking Schools, St.
Louis, Mo.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

LOST or stolen, i8 size, i8-karat gold box
case, movement No. 18214. Very liberal

reward for return or any information.
Duke Jewelry Company, Fayetteville, Ark.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting_ cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD cases restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

BUSINESS NOTICES

WONDER soldering fluid solders every-
thing; guaranteed; so cents bottle. Box

53, Fruitland, Wash.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York.

NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Philo-

edlphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold
and silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, es-
tablished 1870.

WANTED-Every one desirous of improv-
ing himself in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad inside back cover.

WANTED-Every engraver to try the best
script graver made, 6o cents each, two

for $z', money back if not satisfied;
mounted and ready to use. E. W. Christ-
man, box 417, Laramie, Wyo.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

THE Omaha Watch Repairing, Engraving
and Optical Institute is doing business at

the same old place and students may enter
any time and receive all the advantages.
Our new ideas and modern methods of
doing work are what makes our students
so successful. If you are going to take
up some kind of employment there is noth-
ing holds out better inducements for
capable men than this line of work. Do
not be imposed upon or experiment with
cheap or untried schools. If you do you
will be a failure as a workman. Our ex-
pert instructors qualify you for the highest
wages. When you complete the course with
us you will be able to make good. Write
us. Tarbox and Gordon.

DALLAS, TEXAS
Export Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

The Triumph Jewelers' Lamp
A 300 Candle Power Lamp for Home,
Store, Shop, Work Bench, Library, Desk
-wherever a safe, powerful light is
wanted or stand lamp can be used
Turns up and down like gas; carried(
around with greater safety than kero-
sene lamp; gives 10 times more light TRiUMPH
at less than 4 cost tooperate, which a child
can do. Better than gas or electric lamps
becatise'of no hose or drop-wire to prevent
moving anywhere. Holds 3 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog Mr-
tells why. Get it and decide which
line you want. Send for it at once. Today. It's free.

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

LEARN
'JEWELERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suits 10, Paso Bldg. CHICAGO

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kassa, City, Mo.

111.510k
atiwor

THE•KINDIOU.CALLYOUR.OWN•
Room 1112 Masonic Temple,Clucago,

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL,

Power. Building
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J. H. SPANDAU & CO.

ARD 1.

Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK

WE ARE AT PRESENT CONDUCTING
64 HIGH-CLASS JEWELRY SALES ON

BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

E are very anxious to please our customers, and judging from the duplicate orders that are com
ing in now, we

are having good success as we make up a complete line of spectacles and eyeglasses of superior 
quality, A-1

style, material and workmanship the best, and propose to sell them to you at the most reasonable
 prices con-

,istent with good workmanship and quality.

Another Reduction IMPROVED "ILIKIT” SANITARY ORi:t Price SHELL GUARDS

In Gold and Gold-Filled 31ountings and \Vith Rini or 1'r:units.

SPECIAL OFEEIL-One sample set of gold-tilled 12 " Ilikit" 
mountings, etched 011

linses, ill neat velvet-litied el180 for fitting, $7.30 net.
ROCI:ING AN D RIGID GUARDS Per. 1)11/.. Per l'r.

$ .11311Gold-Filled Rimless 1 . 111-12 K.  
(odd-Filled 12 K. 1 10 11.11: IT Shell Guards

A LP 31 NO 11,11:IT Sanitary Guards   .4!

(old-Filled Rimless 1 it0-12 K. 

*

ttlolid 10 K. (;old, Rimless
When otie dozen or more are purchased at one time we allow 10 per tatilt1. 5Iii1.1"f)or otts11.1.44)

Iteistner's Improved 1,011s :Measure at . . Net, 83.00 each

J. H. SPANDAU C.? CO jewel"• Auctioneers, 37 Maiden Lane, New York

Auctioneers
of National

Reputation
TYLER & GREGORY

A UCTIONEERS
Room 1102-37 South Wabash Ave., Chicago

By business methods, honest dealing and ability, we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers. We
positively do not misrepresent your goods nor do we in any way impair your future
business. Our original ideas in advertising bring the buyers--our up-to-date
methods sell the goods. The prices we are able to get and the amounts we sell

in a day make our services a profitable investment. If you are figuring on a sale, wire or write
early, giving amount of stock and size of room. No stock too large or too fine for us to sell at a
profit. We give all sales our personal attention. No substitutes or assisting talent sent to fill
our dates. Remember it is two of the best for the price of one.

Brother Jewelers, U. S. A. Jamestown, N. D.
Gentlemen: Having a stock of jewelry and kindred lines accumulated from 10 years in business and being desirous of converting it into cash, we employed Messrs.

Tyler & Gregory to conduct an auction for us. All of the stock which we especially wanted to dispose of has been sold and the money is in the bank to our
credit. For the information of jewelers who wish to do as we have done and are skeptical lest their reputation in the community will be impaired, these lines
of recommendation are written.

These gentlemen have made for us a sale such as any jeweler wishing to continue in business would want. They have sold our goods without injecting
a load of worthless goods into our stock. They did not once misrepresent the goods being sold, or use any means to deceive the bidders.

We believe that the sale has been a good advertisment for us and that we will do an increased business as a result out. Another very important thing,
we have kept a strict account of the cost of the goods sold and they have made good. The honest, honorable meti-.ods employed by these men in conducting
their sales are worthy of the consideration of jewelers wishing a clean sale.

Very truly yours, PICARD & MOSS.

CORRESPONDENCE CONFIDENTIAL. WE INVITE MOST CAREFUL INVESTIGATION

This frame, the " Flex° Bo," is manufactured with

a special view to the cola fort of the wearer, to avoid all

irritation of the ears, undue pressure on use and tem-

ples when fitted with extra large or heavy lenses and

Ii) produce a neat, becoming and stylish frame for any

face, no matter what the shape of it may be.

In the make-up of the above illustration of tint

"Flexo IM" you will see that the ear-pieces of thy

temples are wound around with fine Gold-Filled or

Alumno thread, which makes it soft and pliable, and

removes all disagreeable pressure from the face, such

as is caused by the old style of stiff temples. For com-

fort always the " Flex° Bo."

" Flexo Bo" Alumno frame which is made from extra

white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled "Flexo Bo," $7.50.

Scroll Shell Sanit4ry

”ILIKIT"

Don't Buy a Trial Case Until You See The

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand (12,0001 Satisfied Owners

of the Audemair Prove Our Claim for the World
Renowned Trial Case.

For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.

No. 1030. 168 lenses and discs.

Special-Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $17.50 per gross. Spectacle cases

at $21.00 per gross.

Genuine spring back leather cases, $12.00 per gross

Imitation " " " " 10.00 " "

N. 1, 0. MI Eye. Made by the 1 ■1 11913' El t 31E11 lot t. 0
EXT11 N. FINISH, \ELV L TE31 l'Elt Ell, iiiiii.v Lus.ri.:Iti.:ft

5525. 12 K., 1-10 Frames, " Vlexo Bo" Cable Temple - l'er dozen,

12 K., 1-111 Iliding liow Frames   
11 1. 

5.60 1.1i

12 K., 1-10 Riding Bow ('aIle "  
11 11 7.00 (4

1.364. 10 I:., 1-10 Riding Bow  
11

F535. 10 K., 1-10 Itilling How ('able "  
i. 11

10 1:., 1-iin Hiding Bow  
... 4.11111.;
o

3335. 10 K., 1-80 Riding liow Cable " 
5.00

QUALITY GUARANTEED, game as BILLED 1:1:1
Gold and Gold-Filled Riding Bow Mountings Per 41,.Z 1.4

1104 10 K., Gold, Iliding ItiPNV Mountings   . 1621.7.5 1.3

It'539.1 1-10 12 K., Riding Bow 3lotintings   $5.60 ; Cattle, 6.75

F59.1 1-111 10 K., Ilitling llow Mountings   5.10: Cable, 6.110 ...‘".

310-1 1420 10 K., Riding Bow :Mountings . . . . .   4 .01); Cable, 5.00

3134 1-40 10 I:., [titling Bow aittl Rimless Mountings . . . . 3 24

INTERCHANGEABLE EXTRA WHITE
l'er dazes

1st (Inst. 2d (.011.

Double Convex, 1 eye . . . * .91 $ .7 7
Periscopic Convex, 1 eye . 1.27 .111
Periscopic COTIVVX, 0 eye . 1.33 1.00

Periscopic Convex, 00 eye . 1.4 7 1.12

SKELETON OR RIMLESS

Periscopic Convex, lit Quality

0 Eve . 5 2-hole 3-little 4-1io1e
00 . $1.54 S1.61 $1.68 per dozen

Iris et mitt Convex, 21 Quality
0 Eye . 2-110Itt 3-holit 4-1,o1e

00 Eye . 1 $1.19 $1.26 $1.32 per dozen H

All prices quoted on lenses from 0.12 to 4.23.

Usual advatiee on strong totilthers.
Cemented Bifocals, 1st Quality,

"Interchangeabl(."
I Eye, 8:1.00 0 Eye, 81.10 00 Eye, *3.25

per dozen Cfl

Front 8 I). sip

IVIIItte not otherwise stated, we will allow

cash discount 10 per cent.

1/, Work. Krvntoks and Stevens Quality, 6 Cash Only : Agents for 
Stevens & Co., Inc.,

Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 
5-7 Maiden Lane (Near Broadway)

NEW YORK

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING 
MANUFACTURING AND IMPORTING OPTICIANS

The

Horological

Department

of

Bradley

Polytechnic

Institute anetki■

offers you a
chance to get
Watchwork,
Jewelry, En-
graving and
Optics in a
thorough
and up-to-
date man-
ner. Every  
student is advanced
above studies, or all
Horological, Dept.

"ttc'

along the line of work as rapidly as his ability and application will permit. You can take any of the

of them, as you may think best. Write today for one of our latest catalogues. A postal card addressed

K., Peoria, Ill., will get it. Do not put it off. It means money in your pocket.



780

J. H. SPANDAU & CO.
Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK

WE ARE AT PRESENT CONDUCTING
64 HIGH-CLASS JEWELRY SALES ON

BROADWAY, NEW YORK CITY:

M. Rosenthal & Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited. H. SI'

J. H. SPANDAU & CO Jewelry 37 Maiden Lane, New York• Auctioneers,

Auctioneers
of National
Reputation

TYLER 8z GREGORY
A UCTIONEERS

Room 1102-37 South Wabash Ave., Chicago

By business methods, honest dealing and ability, we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers. We
positively do not misrepresent your goods nor do we in any way impair your future
business. Our original ideas in advertising bring the buyers--our up-to-date
methods sell the goods. The prices we are able to get and the amounts we sell

in a day make our services a profitable investment. If you are figuring on a sale, wire or write
early, giving amount of stock and size of room. No stock too large or too fine for us to sell at a
profit. We give all sales our personal attention. No substitutes or assisting talent sent to fill
our dates. Remember it is two of the best for the price of one.

Brother Jewelers, U. S. A. Jamestown, N. D.
Gentlerticn: Having a stock of jewelry and kindred lines accumulated from 10 years in business and being desirous of converting it into cash, we employed Messrs.

Tyler & Gregory to conduct an auction for us. All of the stock which we especially wanted to dispose of has been sold and the money is in the bank to our
credit. For the information of jewelers who wish to do as we have done and are skeptical lest their reputation in the community will be impaired, these lines
of recommendation are written.

These gentlemen have made for us a sale such as any jeweler wishing to continue in business would want. They have sold our goods without injecting
a load of worthless goods into our stock. They did not once misrepresent the goods being sold, or use any means to deceive the bidders.

We believe that the sale has been a good advertisment for us and that we will do an increased business as a result of it. Another very important thing,
we have kept a strict account of the cost of the goods sold and they have made good. The honest, honorable metEods employed iv these men in conducting
their sales are worthy of the consideration of jewelers wishing a clean sale.

Very truly yours, PICARD & MOSS.

CORRESPONDENCE CONFIDENTIAL. WE INVITE MOST CAREFUL INVESTIGATION

E are very anxious to please our customers, and judging from the duplicate orders that are 
coming in now, we

are having good success as we make up a complete line of spectacles and 
eyeglasses of superior quality, A-1

style, material and workmanship the best, and propose to sell them to you at the most 
reasonable prices con-

istent with good workmanship and quality.

A nother Reduction IMPROVED "ILIKIT I! SANITARY ORi.1 Price SHELL GUARDS

In Gold and Gold-Filled :%lountings and With Nitti or Frames.

SPECIAL OFFElt.-One sample set ■if gold-filled 12 " Ilikit" mountings, etched on

lenses, in neat velvet-lined case for fitting, $7.50 net.
ROCK I NG A N D RIG] D GUARDS

Gold-Filled !tintless 1110-12 K.  
Pser0. D.600 z, Pser:iir(0).

Gold-Filled 12 K. 1/10 11.1K IT Shell Guards 13.00

A LUM NO 11,1 KIT Sanitary Guards 3.50 .45

Gold-Filled Rimless Ii1i0-12 K.
1..oliil 10 K. Gold, Rimless .  

When one dozen or more are purchased at one time we allow 10 per ceittl. lijoil?or eash.I.40

keisiler's Improved Lens Measure at . . ... . Net. 83.00 each

"FLEXO BO"

This frame, the " Ijexo I3o," is manufactured with

a special view to the comfort of the wearer, to avoid 
all

irritation of the ears, undue pressure on nose and tem-

ples when fitted with extra large or heavy lenses and

to produce a neat, becoming and stylish frame for 
any

face, no matter what the shape of it may be.

In the make-up of the above illustration of the

"Flexo Do" you will see that the ear-pieces of the

temples are wound around with fine Gold-Filled or

Alumno thread, which makes it soft and pliable, and

removes all disagreeable pressure from the face, such

as is caused by the old style of stiff temples. Fo
r com-

fort always the " Flexo lb."

Flexo Bo" Alumno frame which is made from extra

white fine metal, per doz., $3.10.

12 K. 1110 Gold-Filled " Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See The

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand f 12,0001 Satisfied Owners

of the Audemair Prove Our Claim for the World

Renowned Trial Case.

For office, in Oak and Leather, also traveling, with

divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.

No. 1030. 168 lenses and discs.

Special -Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $17.50 per gross. Spectacle cases

at $21.00 per gross.

Cenuine spring back leather cases, $12.00 per gross

Imitation •' " 10.00 " "

W
P-I
0
(...)

C(fo3

a4

i.4

0
olLIKIT" ...1

GOLD-FILLED SPECTACLE FRAMES (....)
0

FATItA FINISH, W ELI, TENIPEItElt, 111(t111,1" 1.115TEILEIt.

V5525. 13 N., 1-Io 1....,,,, - 1,1exo Ito" Cable Temple. Per dozen,

5524. 12 K. 1-111 Itiiiing low Frames 5.60 1■1

5525. 12 K., 1-10 Riding Bow Cable " 
7.00 (4

1,564. 10 I:., 1-10 !tiding !tow 
" " 5.40

1565. 10 K., 1-10 Eitling How Cable " 
It 1.1.

5354. 10 N., 1-30 Riding BOW 
It tI 4•191 oic

5355. io K., 1-30 [tiding Bow cable " 
14 VI

NO. 1, 0, 00 V ve. 71BOIC by the 1)11 11;OVE 1

5.00

QUALITY GUARANTEED, same as BILLED g1:1
terml, r ;./.3

• .
  srimo; (-nimbi., 6.75

5 40 • Cable 6.60

1194 10 E., Gold, 11iding How Mountings
Gold and Gold-Filled Riding Bow Mountings

15594 1-10 12 K., !tiding Bow Mountings
1,594 1-10 10 Is., Itpling lime Meitiouttirs  

INTERCHANGEABLE EXTRA WHITE 

.  4.00 ; Cable, 5.00 (,)

Periscopic Con vex, 2,1 Quail' y 
LT-1

5194 1-70 10 K., Riding how Nlountings . .

1,1,r dozen 
0 Eye , 4 2-hole 3-hole 4-hole 

11.25

Z

5154 1-40 10 K., Hiding Bow and I:Mile:is Mountings . . . .

Double Convex, 1 eye . . . $
Periscopic Convex, 1 eye .. 1.1;71

1st Quid. 2,1 Quid.
y All prices quoted on lenses 1.1.001 0.12 (0 4.25.

00 Eye . 1 $1.19 $1.26 $1.33 per dezen E-,

Periscopic Convex, 00 eye . 1.47 

$ .7 ' Usual advance on strong numbers..1111 Cemented Bifocals, 1st Quality,
"Interchangeable." 0Periscopic COI1VOX, 0 eye . 1.33 

r-T4

II ..1,114

I Eye, $3.00 0 Eye, $3.10 00 Eye, $3.25

SKELETON OR RIMLESS per dozen Ci)

Periscopic Convex, 1st (luaiity From 8 I). pp 1:4

0 Eye . f 2-hole 3-hole 4-hole Where not otherwise stated, we will allow W....4
00 Eve . t $ 1.54 $1.61 $1.68 per 110%00 cash discount 10 per cent.

I.t, Work. Kryptoks and Stevens Quality, 6'; Cash Only : Agents for 
Stevens & Co., Inc..

Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY,
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING 

MANUFACTURING AND IMPORTING OPTICIANS

5-7 Maiden Lane (Near Broadway .t
NEW YORK

The

Horological

Department

of

Bradley

Polytechnic

Institute

offers you a
chance to get
Watchwork,
Jewelry, En-
graving and
Optics in a
thorough
and up-to-
date man-
ner. Every
student is advanced along the line of work as rapidly as his ability and application will permit. You can take any of the

above studies, or all of them, as you may think best. Write today for one of our latest catalogues. A postal card addressed

Horological, Dept. K., Peoria, Ill., will get it. Do not put it off. It means money in your pocket.
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Ask the Service Bureau about
your Watch- Re.fiairing Problems

HE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subj'ects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912

ELGIN NATIONAL WATCH CO.
Elgin, Illinois

Dear Sir :--
Please register my name as entitled to the privileg,es of consul-

tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

3—Key

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on " Balance Truing" and
" Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

0

1
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
H L H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H t H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark H A H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
"Rogers," or the letters "W. H. R." or " R " upon or in connection
with the sale of any silver plated ware.

HAMILTON 8z HAMILTON, JR.

Providence, R. I., April 15, 1912.
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
Fl H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H t H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark H H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article •
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
" Rogers," or the letters "W. H. R." or "R" upon or in connection
with the sale of any silver plated ware.

HAMILTON & HAMILTON, JR.

Providence, R. I., April 15, 1912.
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THE

COLONIAL DAME
LINE

"THE LINE OF QUALITY"

48/374

9566 It

Quality Mark

4552 R.

Ask your Jobber to show you our line. If he does not carry the
'LINE OF QUALITY,"

write us and selections will be sent you and billed through any
reputable jobber specified.

BLISS BROTHERS COMPANY
ATTLEBORO, MASS.
Silversmiths' Building Chronicle Building
NEW YORK CITY SAN FRANCISCO, CAL.

Heyworth Building
• CHICAGO, ILL.

WHEN you
say: "This

is Libbey Cut
9 9

Glass, you at
once add to the
popularity of
your store the
powerful influ-
ence of Libbey
reputation.

Salesroom at Factory

The Libbey
Glass Co.

Toledo Ohio

783

No live man will fail to see the goods
carried by the man who presents this card

NEW YORK OFFICE

3 MAIDEN LANE

WE MAKE

TOILET WARE.
MANICURE ARTICLES
JEWEL BOXES,
PIN CUSHIONS.
COMPORT DISHES,
PICTURE FRAMES.
TAPE MEASURES,

STERLING FINISH"

CANDLESTICKS,
DRINKING CUPS.
TEA STRAINERS,
CIGARETTE CASES.
MATCH BOXES,
CIGAR CASES,
EYE-GLASS CASES

CHICAGO OFFICE

RI I HEYWORTH BI_G.

BRACELETS IN GOLD
PLATE AND
BRISTOL SILVER.
LEATHER AND
SILK FOBS.
A GENERAL LINE OF
JEWELRY

BRISTOL JEWELRY CO., INC.
SILVERSMITHS, MAKERS OF JEWELRY AND NOVELTIES

REPRESENTED BY ATTLEBORO, MASS.

BOOST YOUR PROFITS BY USING

"BRISTOL SILVER"

The Commencement Season
is a recognized harvest time for the progressive jeweler. The custom of gift-giving to graduates is now
thoroughly established, and fashion decrees that each gift shall have an initial, inscription or monogram.

Such engraving calls for special excellence in design and workmanship, which suggests that every
jeweler should promptly provide himself with a copy of the great masterpiece of engraving

HORNIKEL'S
Engraver's Text Book
This remarkable book had much to do with
fostering and perpetuating the present
monogram fad by reason of the artistic
character of the lettering. The work is an
honor to the engraver's art and the ideas

which it furnishes assures satisfaction to every customer.
No matter what form of letter engraving may appeal to your patron, this book shows many models

of unexcelled beauty. It comprises seventy-three separate sheets, 12 by 9 1-2 inches, on which are shown
models of all kinds of artistic lettering.

Sent postpaid to any part of the world on receipt of price, $6.00

Published by 8o9-811-8t3 North loth Street, PHILADELPHIA, PA.The Keystone Publishing Co. 1201 Heyworth Building, CHICAGO, ILL.
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Warning to the Jewelry Trade
We have recently received information that BRACELETS are being offered and sold
the retail jewelry trade bearing our TRADE-MARK "S & C."
We desire to WARN jewelers against this misrepresentation.
We do NOT manufacture BRACELETS. We further desire to notify infringers of
our trade-mark "S & C" that same is copyrighted, and we will vigorously prosecute any
attempt to make promiscuous use of same.
RETAIL JEWELERS, ASK YOUR JOBBER TO SHOW OUR FALL LINE OF
SOLID GOLD FRONT JEWELRY. 

LOOK FOR OUR TRADE-MARK "S & C." 
IT'S A GUARANTEE OF QUALITY

 FACTORY Ira W. Smith, Pacific Coast Agent 
Sniith & Crosby Attleboro, MassachusettsBroadway Central Building, Los Angeles

TRADE

1111111\-6....
.6tABI.BAs7
MARK

COAT CHAINS WITH MINIATURE
EMBLEMATIC WATCH CHARMS

TRADE

Another of our EMBLEM SPECIALTIES. The approaching summer season should cause you to consider this new line. Members of Fraternities and Lodges
the country over will want one of these COAT CHAINS WITH MINIATURE EMBLEMATIC WATCH CHARMS. Better order now before the rush is on.

Made in GOLD FILLED. WRITE FOR OUR CATALOG.

THE WILLIAMS & ANDERSON ROVIDENCE, RHODE ISLANDCO.,.1 NEW YORK OFFICE CHICAGO OFFICE
46 Maiden Lane 700 Heyworth Bldg.
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Protection to The Trade!

REED & BARTON
PLATED FLATWARE
IS SOLD EXCLUSIVELY TO JEWELERS

and at

NEW PRICES 

THAT MEET SQUARELY THE OFFERINGS
OF COMPETITORS

WE DO NOT SELL TO THE HARDWARE STORE,
THE DEPARTMENT STORE OR THE DRUG STORE

E HAVE JUST COMPLETED a new price schedule on
all Plated Flatware which will be of particular interest and

importance to every member of the legitimate trade, for it will enable
him to compete successfully with the frenzied operations of the
outside" dealer who is industriously striving to undermine the

business of the established jeweler.
This is your opportunity. The famous REED & BARTON QUALITY and

the up-to-the-minute REED 8c BARTON patterns are DOW offered to you at prices
which give you absolute command of the field. We make it possible for you to
offer the GENUINE, as against the imitation, AT THE SAME PRICE—and no
outside competition is possible for we positively do not sell to Druggists, Hardware
Dealers or Department Stores.

Every ounce of our goods is cleanly representative of the strictly high-grade,
well-made, trustworthy Reed & Barton silver that for nearly a century has led in
quality, workmanship and design. These points of recognized excellence count
so heavily in your favor that there is no chance for an argument—no occasion for
comparison—the name is sufficient.

Write us today for our new price schedule

REED & BARTON, Silversmiths, Taunton, Mass.
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Sadler's Solderless Gold Front Tie Clasps

Chased

Engraved

Engine
Turned

Stone Set

Emblematic

•

Roman

Polished

Old English

Silver Front

Amost complete line. A well finished line. A strong durable line. This popular
line of SOLDERLESS GOLD FRONT TIE CLASPS can be retailed for twenty-
five and fifty cents each, and net a GOOD SUBSTANTIAL PROFIT.

GET IN TOUCH WITH YOUR JOBBER A7 ONCE

The F. H. Sadler Co. ATTLEBOaRnoufacturing Jewelers MASSACHUSETTS

Gold-Plated Monogram Belt Pins
ASSEMBLED WHILE
CUSTOMER WAITS

SEND FOR  SAMPLE

AND PRICES
Arranged so simply that any three
initials can be assembled into a
complete bell pin at once. Sold
in gross and half - gross assort-
ments, to retail at popular prices.

Write for sample and prices on this popular quick-selling article.

(Jobbers inquiries on these goods solicited.)

J. W. COLGAN CO. 509 Sudbury Building
BOSTON, MASS.

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods
Priar-list fro* L. W. STILWELL, Deadwood, So. Dak.

OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

MANUFACTURING JEWELERS
ACTUAL ::.t. ,:-. :.' ili
SIZE. ,I.P' .::: -;•; ; 1.,.. op
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291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repairwork
of all kinds executed
by skilled workmen.

TO THE 
J S
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JEWELER and WATCHMAKER
Permanent customers are what you want, not the here

today and there tomorrow kind. The Hussey jewelry
will bind your customers to you. It only requires the in-
spection of an assortment of this jewelry to confirm this
statement. Ask to be put on our mailing list so that you
will receive our monthly folder showing our latest styles
and creations in gold filled jewelry. We are making
something new every day.

THIRTY-FIVE years in the business

of manufacturing high-grade jewelry,

twelve years' experience in making secret

joint hollow wire tubing BRACELETS,

enables us to produce a line of GOLD

FILLED BRACELETS superior in

construction, design and actual gold

value to any similar priced line now in

the market. We were the PIONEERS

in making tubing bracelets—our line is

still the leader for quality, finish and

up-to-date styles. We illustrate a sample

from our over eight hundred designs.

Ask your JOBBER to show you more of

our latest patterns.

All goods stamped with our trade-mark.

Insist upon the J. J. S. our guarantee of

quality is back of it. We offer you an

equivalent for value received.

JOBBERS ONLY

We call your particular attention to The Hussey line of

ear ornaments for both pierced and unpierced ears. If

you want to be sure of having the very latest in jewelry,

order from The Hussey Company. There are goods on

the market that at a glance look like ours—do not be mis-

led. They are not like ours. Ask the dealer who is sell-

ing The Hussey line.

t

Tie clips are wonderful summer sellers. Our silver
front clips are especially so because they are low in price,
attractive and durable.

The same is true of the collar pins and scarf pins. The
Hussey line will build your business on a firm foundation.

111111illItii11111111.
MANUFACTURING JEWELERS

North Attleboro
Massachusetts
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tI HE
GDRE'S

ZUBALLE FOUNTAIN PEN

The Exact Size of Moore's Tourist

THE PEN THAT CAN BE CARRIED IN YOUR COAT POCKET WITH PERFECT SAFETY
This is a talking point that will appeal to every man who is in the habit of discarding hisvest for the summer.
Moore's is the pioneer Non-leakable Fountain Pen. There are numerous imitations which are attempting to trail along inthe wake of the Moore's success, but the more you know of them the greater your tendency to recommend and push Moore's.
It takes but a few seconds to demonstrate the worth of this pen to your customer, and if he is at all convincable youare rewarded with a profitable sale and a satisfied customer.
Moore's is the line of least resistance because it possesses the qualities which comply with the public's requirements,and consequently meet with the public's willingness to buy.
Write us for our liberal proposition to dealers.

ADAMS, CUSHING & FOSTER . . 168 Devonshire Street, Boston, Mass.
Selling Agents for the AMERICAN FOUNTAIN PEN CO.

2006

2005

2004

Pay One Profit Instead of Two
Owning your merchandise right is the first step
in building a retail business— Buy direct from
the manufacturer and beat your competitor
who is handicapped by paying jobbers' profits.

A AND Z Lockets Are Perfect
ALL JOINTS AND RIVETS ARE SOLID GOLD
Send for a Selection Today and Compare Our Values With Others

TRADE-MARK

WRITE NOW FOR SAMPLES AND PRICES

A AND Z CHAIN CO.

PROVIDENCE

MANUFACTURERS OF

1-10 and 1-4 Gold-filled Chains, Lockets
Fobs and Bracelets

RHODE ISLAND
2003 WE SELL DIRECT TO THE RETAIL TRADE ONLY

2002

2001

2000
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Coin Holders Made in Sterling Silver

3983 E. T. 3983 Eng

ACTUAL SIZE

3983 B. C.

Our line of Sterling Silver Coin
Holders is second to none.
Made by skilled workmen and
carefully designed so as to meet
the requirements of the most
exacting customer.
This is the line that you should
look to when desiring goods of
quality.
We have coin holders for one,
two and three pieces in the most
popular styles and finishes.

Send for illustrated folder

R. BLACKINTON & COMPANY
Goldsmiths, Silversmiths and Jewelers

Factory and Main Office

North Attleboro, Mass.
New York Salesrooms

15-17-19 Maiden Lane

5083

 BASSETT 

LIKEABLE LOCKETS
They Sell Because They're Liked

and

Liked Because They Sell

These Gold Filled Lockets are right in line with the current demand for Lockets
which are good but not expensive. They carry a lot of "goodness"—but not a lot of
price. Compare Design and Make with those of more expensive goods. You'll buy.

A 10-KT. LINE

5064

A FILLED LINE

Get acquainted with Bassett Fobs, Chatelaine Pins, Brooches, Lockets, Crosses
and Bassett Goods generally. Merit and salability characterize all of our lines.

THE BASSETT JEWELRY CO•,
MANUFACTURERS OF

Fine Gold Jewelry and Plated Chains

New York Office, 37 Maiden Lane

ABORN AND MASON STREETS, PROVIDENCE, R. I.
Minneapolis Office, 1116 Lumber Exchange Chicago Office, 510 Columbus Bldg.
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11
REMEMBER

Today is YOUR opportunity;

Tomorrow the other fellow's.

Be The FIRST

Accurate

Reliable

= _

Guaranteed

to work under

any climatic

conditions.

Will last a life-

time and is the

best and most

inexpensive

advertisement

that money will

buy. And the

price of this

one is

$150.00

BUY NOW

Write us for list of satisfied customers

Brown Street Clock Co.
MONESSEN, PA.

No. 46465 No. 2

No. 39351 No. 45437

PEERLESS BELTS
are made of the finest selected leathers
with plain or monogram buckles, in solid
gold, 12 K. gold-front, and sterling silver.

WRITE FOR CUTS AND PRICES

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street •• CHICAGO, ILL.

No. 400 Jewelers' All-Glass Table Case

Your Better Class of Customers
don't enjoy looking into a second-class show case, any more than they like
to look at second-class goods.
Their eye is attracted and their purses are opened by their kind of goods
displayed in this handsome

g2.44te awl

Jewelers' All-Glass Table Case
Isn't it a beauty ? Wouldn't it attract you, if you came into a strange store?
Above the pedestal, it is all glass —without bars, frames, screws or clamps—
just the rich beauty of the crystal-clear plate glass. A case made to last
a lifetime.
Write us about your show case problems. We are show case specialists
and will gladly advise you, whether you are ready to purchase or not.

Write for booklet today. Address Dept. C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progreseice Merchants

476-490 West Fort Street DETROIT, MICH.
Get Our Book on Modern Store Front Construction

New York Salesroom: 43 E. Eighth Street LEO A. FELDMAN, Selling Agent

Emblem Jewelry White Metal Jewelry
FOR SUMMER WEAR DIRECT FROM FACTORY

All societies, hard enamel with their
correct colors.
Lapel Buttons and Coat Chains in
sizes of either inch or inch
round, as desired. Tie Clips and

Fobs in rY,', inch only.

Samples and Prices on application

Plain or Engraved

Fobs—Scarf Pins—Buttons

Tie Clips—Sash—Belt and Brooch

Pins

Write for Samples and Prices

ENTERPRISE JEWELRY COMPANY
37 COUNTY STREET - - - ATTLEBORO, MASS.
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Pierceless Ear Drops I    Latest
Let 

  
Your 

    
Competitor 

 Fashion! Bigg
iAheDatel   Tfa':edi,!

TDEill!t ORDER THIS ASSORTMENT TODAY

This Splendid Assortment, 39-H, Eight Pair Ear Drops, only $7.75

38H

3111

3511 3411

3211

Every new thing worthy of your consideration

M. J. 
AVERBEC, Manufacturer and Importer

Irt 10-12 Maiden Lane, New York

WHEN

A

CUSTOMER

WISHES
TO

SELL
JUST DROP A POSTAL

AT ONCE, TODAY
FOR FREE SAMPLE

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can Rive the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 857
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Sarphatistraat 29.31 London, Audrey House, Ely Placa

CANDO SILVER POLISH

This is a polish that is every ounce
good. Made of the best ingredients
and positively will not scratch.
Prove this last statement for your-
self. You can by asking for our
FREE SAMPLE.
About May FIRST we will have
a booklet off the press descriptive of
our leading lines. Ask to have your
name put down for one of these.

CANDO is used for Cleaning and Polishing

SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

 •
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LOOK
FOR

TRADE-
MARK

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

Al. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

LOOK
FOR

TRADE-
MARK

FOBS

CHAINS

TIE CLASPS

LOCKETS

BRACELETS

LA VALLIERES

ETC.

LET US SEND YOU
SAMPLES and QUOTE

PRICES

Our product stands practi-
cally in a CLASS ALONE.
The variety and exten-

sive designs together
with an exception-
al finish recom-
mend that you
investigate
the merit of
our line.

If your
trade can
use goods
made of gold
shell you owe it
to YOURSELF
to investigate our
QUALITY and
PRICES. We make:
Gold Shell Seamless Rings,
Studs, Emblems, Ear Knobs,
Scarf Pins, Link Buttons, etc.

Write for Further Particulars

The Morgan Jewelry Co.
Manufacturing Jewelers

62 Page Street - - PROVIDENCE, R. I.

E. H. H. Smith Silver Co.
Bridgeport, Conn.

Sterling Effects
in Plate

P3TINTIFaelV:1 113,kovt.&icagO,

Manufacturers
of

Silversmiths' Building
New York

A   deal 

HERE is a law in this and other lands
which requires manufacturers to stamp
gold according to its fineness. Surface
appearances do not show the quality, and

because you and I may not know how to make acid
tests of gold, that law is designed to protect us from
impositions in our purchases of gold articles. It is
unfortunate that similar laws are not applied to general
lines of merchandise. You are striving to build and
increase your trade by earning and holding the con-
fidence of those to whom you sell your wares. Then
why not stamp your merchandise or sell that which is
stamped with a mark that designates superior quality?

Wa

Fo

:4410;
Ideal
OFR' •4•410)-

ns

en
stamped on a fountain pen is a quality mark that
is known everywhere, protects your investment, and
represents a guarantee from the manufacturer to you
and to the user. As a trade-mark it further repre-
sents thoroughness and perfection in manufacture, and
the producer's assurance to maintain the line as the
standard and a profit-producer for you. Let us assist
you to a broader field and larger business in this line.

L. E. Waterman Co., 173 Broadway, N. Y.

MAr
IDEAL
stw roRK

rn

3
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SAY
"BACK-RACK" WHEN YOU SELL

COLLAR BUTTONS

FIT BETTER
LAST LONGER

A

A

GOLD PLATE
WARRANTED

ONE PIECE
CAN'T BREAK

RETAIL
2 for 25c

A

A

SIXTEEN
SHAPES

BACK-RACK WARRANTED STAMPED ON EVERY BUTTON

IF YOUR JOBBER CAN'T SUPPLY YOU ORDER DIRECT

BACK-RACK COLLAR BUTTON CO.
MAKERS

OFFICE AND SALESROOM

144 WESTMINSTER ST.
PROVIDENCE, R. I.

FACTORY

158 PINE ST.

.41RMERVF•;;=
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A FEW DAINTY DESIGNS IN JABEAU PINS

Set with rhinestones, imitation pearls, amethysts, etc., in gold tilled

Jabeau!
Veil!

Jabeau!
THIS YEAR IT'S
JABEAU PINS

Do you want
sellers ? Some-
thing to work
your people up!
How would a
stock of these in
guaranteed gold
filled at 50 cents
each and up-
ward stimulate
your stock?

There's big business
In our "SELLERS"

M. J. AVERBECK
Manufacturer and Importer

10 & 12 Maiden Lane NEW YORK

Gold and Silver Plating
CAREFUL WORK

Roman, Rose and Green

Gold Coloring. A spe-

cialty made of repairing,

relining and replating

Mesh Bags.

Reasonable Prices

Work by mail or
express returned
same day.

SEND FOR FOLDER
GIVING PRICES

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY0„

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test o f time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co.

TRADE

1850

MARK

16-18 Maiden Lane, NEW YORK

Makers of GOLD CHAINS of every kind

1912

WORTH
all You Pay
and Then Some.

795

ONKE_N

YOUN ITS

what Pay..
-470g

affercr6 Set of
oNKEN INTERCHANGEABLE YOUN ITS

asiixturesfryourSkyiliildows:

YOU WILL POSITIVELY GET YOUR
MONEY BACK IN 30 DAYS

If I could meet personally every Jeweler who is willing to spend $26.00 on new

show window fixtures with a view of improving his windows, I am sure I could

convince that Jeweler in 20 minutes that all he needs is a set of my interchangeable

Wood Window Fixture YOUNITS to accomplish the desired results.
Right in my salesroom I have at my finger's ends hundreds and hundreds of letters

from enterprising and successful merchants who have invested in my YOUNIT

Window Fixtures who say they are so very well satisfied with the way they simplify

window trimming and with the wonderful improvement they add to the appearance

of their windows, that they would not part with them for from twice to ten times their

cost (that is provided they could not get another set).
These letters are open for inspection to the prospective purchaser and for those at

a distance I publish one herewith—after reading it bear in mind, if you purchase a

set of my interchangeable YOUNITS you will write me a letter just as gratifying.

Here's One of the Many Letters Referred to

WARREN JEWELRY CO.
321 FIFTH STREET

The Oscar Onken Co. Calumet, Michigan, Sept. 21, 1911
Cincinnati, Ohio

Gentlemen:—We have been using a set of your Onken Younit Window
Fixtures, and only after a short trial tney have proven to be just the right
fixtures for our show windows. We would gladly recommend them to any
store that is interested in having windows that are worth while admiring.

Sincerely yours,
WARREN JEWELRY CO.

Per R. B.

Copyright 1911
The Full Set

(Patented 1911, in United States and Foreign Countries/

Patented 191 1

My Jewelry Set No. 11 for $26.00
is just the set for the jeweler for displaying not only Jewelry, but good for displaying

box goods, silverware, stationery, cut glass and fancy ornaments. qi The 18 display
slabs in the set are covered with velvet in black, green or purple shades, with adjust-

able metal attachments on back so slabs can be set at any angle. When not otherwise

stated, orders are filled with purple velvet slabs.

Each set is put up in A HARDWOOD HINGED-LID STORAGE BOX finished),
F. 0. B. Cincinnati Factory.

Fixtures are made of a High-grade Oak in a Soft, Mellow, Waxed Finish.

Shipments Made At Once. Every Set Guaranteed Absolutely

THE OSCAR ONKEN CO.
Established 32 Years

No. 758 Fourth Avenue

Cincinnati, Ohio h
roe

U. S. A. o(de
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pool.

poeOtle'50.0et.
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis Ind.
Makers of Emblem Rings and Special Jewelry

-s a; e

FIRST CONSIDERATION
is given to the needs of our customers when we compile our Catalog each
season, about four months' time being spent, all told, in classifying, arranging
the cuts, and adjusting prices. The book, although containing nearly 400
pages and about 3000 illustrations, is indexed so that it is most convenient
for ready reference.

Retail Jewelers find it almost indispensable, and, once accustomed to ordering
from it, they obtain the same satisfaction, terms, and treatment that they
would from our salesmen either on the road or in the store at Cincinnati.

Order our 1912 edition at once if you haven't one already. It's free for the
asking, and will add many a dollar to your profits from month to month.
There are now over 5000 dealers' names on our books who have the Catalog
in constant use. We want your name there, too.

"HOWDY, PAP!"
Something N E W
DISTINCTLY SO

IN

LOYAL ORDER MOOSE
EMBLEMS

Better " Get Next " Early

Write us and get QUOTATIONS AT ONCE ! !

SEND FOR OUR CATALOG

JOBBERS ONLY

E. L. LOGEE & COMPANY
EMBLEM MANUFACTURERS

235 EDDY STREET : : PROVIDENCE, R. I.
NEW YORK OFFICE
65 NASSAU STREET

CHICAGO OFFICE
1203 HEYWORTH BUILDING

New Ideas in Class Pins
S.

,-/Athos,

WE invite careful attention to our 1912 line of
Class Pins. Every pattern is new, original,
distinctive and unique. Let us assist you in

landing the class-pin order in your town. Write us
for detailed information and prices.

Erichsen, Krause 8z Company
Manufacturing Jewelers

37 South Wabash Avenue CHICAGO, ILL.
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Electrotype Plates for Dealers
Practically every magazine and newspaper reader in your town will see our

advertisements—many occupying an entire cover page, in colors—part of the

greatest advertising campaign ever instituted in behalf of silver plate.

These people will wish to buy "Old Colony." Do they know you handle it?

Why not let them know?
Send for circular 1228Kshowing free electrotypes, etc.

MERIDEN BRITANNIA CO. (InternliuoctrelssSoilrver Co.
) Meriden Conn.

49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO

OLD COLONY
This handsome design
is the latest pattern
in the well-known

1847
ROGERS BROS

"Silver Plate
that Wears"

is pattern will appeal to all
o love beautiful silver.
te the pierced handle and
mplicity of outline.
Te carry a good line
a the various popular

styles

NAME HERE 165 A

A
New Pattern

This beautiful new pattern, Old Colony, is
the silverware sensation of the year. It com-

bines all the grace and daintiness of the period its
name suggests with exquisite workmanship. Note
the pierced handle and the handsome decorative work.
Every lover of simplicity and art in silverware will
appreciate this new pattern. Everywhere desirable,
it is pre-eminently ideal for Colonial and Old English
dining rooms. Like all

mg ROGERS BROS.
"Silver Plate that Wears"

is the heaviest silver plate made, and the only
brand with an unqualified guarantee that is
backed by the actual test of 65 years'
wear. Every piece bearing the trade
mark may be relied upon to give last-
ing satisfaction.

We have a fine assortment in all
the latest patterns and designs,
and invite inspection.

,,,,,,,,, 

uffilist11111111111111111111110
The New Pattern

OLD COLONY
I F you love simplicity and

art in silverware, you will
be delighted with this new
pattern. Note the pierced

handle and the handsome decora-
tive work. Desirable everywhere,

it is ideal for Colonial Dining Rooms.
There is no better way of choosing silverware than to
look for the mark

1847 ROGERS BROS.
Not only is it the heaviest plated ware made,
but the only one that has stood the
actual test of 65 years. Guaranteed
by the largest makers. It is unexcelled

in beauty and quality, and is
known as

"Silver Plate that Wears"
We have a good line of the new design,

Old Colony, and other favorite
patterns, affording a wide caoice.

•
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President Taft Calls Conference New York State Jewelers

of Business Associations Prepare for Annual Convention

Delegates from Organizations to Meet in
Washington, D. C.—Discussions Limited to
Questions of National Interest

Washington, D C., April ro.—President Taft
recently issued a call for a conference to meet
in this city, composed of delegates selected by
the different trade organizations of the country,
for the purpose of discussing and taking action
upon questions of national importance having a
bearing on the business of the country.
The conference will be held at the New Willard

Hotel on April 22. A number of organizations
have signified their ready approval of the plan
and have appointed delegates. President Steele
F. Roberts, of the American National Retail Jew-
elers' Association, has issued to the members of
the organization the following letter in reference
to the president's call.

OrVICE OI THE PRESIDENT
233 Fifth Avenue
Pittsburgh, Pa.

To the Members of the American National Retail
Jewelers' Association:

Whereas President W. H. Taft, having issued
a call requesting the commercial and industrial
organizations of the country to send representa-
tives to a conference to be held in Washington
April! 22 to discuss the establishing of a national
commercial organization to advance trade and
commercial interests and awaken business men
to their position in relation to the problems of
government, present their views of present con-
ditions and methods to alleviate them.
I believe the time is opportune that the voice

of the business men of the nation should be
heard at Washington in contradiction to the
political agitation and adverse legislation now
being enacted to retard the national progress and
prosperity of our country.
What this country demands today is that there

shall be a larger representation of business men
in the halls of congress and a lesser number of
lawyers and politicians.
That the aggressive and promotive interest of

the jewelry trade may be represented at this con-
ference in Washington, I hereby appoint (as re-
quested by the secretary of commerce and labor)
the following members of the American National
Retail Jewelers' Association as delegates, which
with your president will make the allotted num-
ber of representatives: Emil W. Kohn, New
York City; A. D. Prince, Washington, D. C.;
Robert C. Traub, Detroit, Mich.; Walter M. Jac-
card, Kansas City, Mo.
The headquarters and meeting place of confer-

ence will be at the New Willard Hotel on April
22, where delegates will present their credentials
and receive badges.
I shall be pleased to communicate with any rep-

resentatives of manufacturers or wholesalers' as-
sociations who intend to be present—the invita-
tion of the secretary of commerce and labor in-
cludes all organizations in the jewelry or kindred
trades.

STEELE F. ROBERTS,
President.

President Arthur Henius, of the National Jew-
elers' Board of Trade, has appointed M. D.
Rothschild, of New York ; Frederick G. Thearle,
of Chicago, Ill., and Everett I. Rogers, of Provi-
dence, R. I., as a committee to represent the board
at the conference.

An Instructive Program Being Prepared—Store-

keeping Problems to Be Elucidated—A

Record-breaking Attendance Assured

Utica, N. Y., April 10.—The committee having

in charge the program for the annual convention

of the New York State Retail Jewelers' Associa-
tion, to be held in this city May 23 and 24, have
completed their task and the result of their ef-
forts assures a meeting which will surpass all
its predecessors in practical benefit to all present.
Among the interesting subjects to be discussed
are fixed selling prices, system in the jewelry
store, local organization, profits, the cost of doing
business, etc., and all who have the privilege of
hearing these papers and discussions will be re-
paid manifold for the time and expense of at-
tendance. The convention will be held in the
new Hotel Utica and arrangements are now being
made for a comprehensive program of entertain-
ment for the visitors. Automobile trips, a theater
party, a banquet and a ball figure in this attractive
program.
The selection of Utica as the convention city

was particularly happy, inasmuch as it is easy and
economic of access to a large proportion of the
trade of the state. The officers are fully justified
in their expectation of a record-breaking attend-
ance.

Mystery of $40,000 Gem Theft
May Soon Be Cleared Up

Woman Aids Police in Solving Robbery.
Search of a Year and a Half Nearing an
End

New York, April 5.—Through a clue furnished
by a woman, detectives, after an investigation of
a year and a half, think they have discovered the
thief who stole 2,000 unset diamonds, valued at
$4o,000, from the jewelry house of Louis Stern
& Co., 45 John street.
Mrs. Joseph Milossky, of 3858 Third avenue,

is the woman who helped the detectives solve the
mystery.
Isadore Hellman was charged today with the

robbery in the Tombs court and held in $25,000
bail by Magistrate Appleton for further examina-
tion. It is understood that one or more beside
Hellman, who is but twenty-one years, may be
implicated.
Hellman, who gave his occupation as chauffeur,

was arrested by Gray and Savage, at the office of
the Abbott-Packard Motor Car Company, at 1547
Broadway, this morning. The police say that
before taking up the automobile driving business
Hellman was employed by Louis Stern & Co. in
the capacity of errand boy, and that he left the
firm's employ about four months after the dia-
monds were missed. In addition to running er-
rands Hellman had been learning the trade of
diamond setting.
There was nothing to connect young Hellman

with the job. In fact, the finger of suspicion
did not point to him until Mr. Stern, his employer,
received a letter from Mrs. Milossky suggesting
that Abraham Feldman, who had been in the
automobile business with her husband, be watched.

Detectives Gray and Savage and the diamond
merchant talked with the woman's husband and
were told that Hellman had taken the diamonds
from the safe, handed them to Feldman, who
was sitting in the hallway.
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Ohio Association
Adds to Its Membership

Vigorous Campaign for New Members—Per-
sonal Solicitation Very Successful—Record-
breaking Convention Already Assured

Columbus, Ohio, April 6.—The officers of
the Ohio association have begun their spring cam-
paign for new members and already have met
with no small degree of success, and they con-
fidently expect to double the present large mem-
bership by June r. Present indications, in fact,
point to a much greater increase than that of
last year, when they won National President Rob-
erts' prize banner for the greatest increase in
membership.
President Thoma, Secretary Bancroft and Na-

tional Treasurer Stebbins spent a day in Youngs-
town for the purpose of meeting the jewelers of
that city, and they were most cordially received
by them and the results were indeed gratifying,
inasmuch as they secured the membership of
every retail jeweler in the city. The association
hopes, in the near future, to organize a local
jewelers' club in this city, such as so many of the
Ohio cities already have.
From Youngstown these officers went on to

Pittsburgh to attend the banquet of the Pittsburgh
24-Karat Club, as the guests of President Roberts,
and also for the purpose of extending to the
jewelers of Pennsylvania a personal invitation to
attend the Ohio convention at Cedar Point, on
Lake Erie, June 25, 26, 27. It is expected that
quite a few of them will be present. The Ohio
officers have also outlined similar trips to other
Ohio cities and by June i they expect to have
every legitimate retail jeweler in Ohio a member
of the association.

Preparations are also being made to issue a
second edition of the Ohio Journalette, which
proved to be so popular last summer.
The secretary reports that arrangements for

the coming convention are rapidly nearing corn-
pletion, and, in fact, the literature will be mailed
to all manufacturers and jobbers pertaining to
the sale of exhibit space within the next week.

Supreme Court Denies Rehearing
in Patent Monopoly Decision

Rules of Court Stand in Way—Congress Will
Now Amend Present Law—Government a
Party to Request for Rehearing

Washington, D. C., April 8.—The last hope
that the supreme court of the United States might
rehear its recent "patent monopoly" decision van-
ished today when the court announced its refusal
to reconsider its conclusion.
Renewed efforts will now be made, it is under-

stood, to have congress amend the patent laws so
as to limit the rights by their owners. No reason
was assigned for the denial of rehearing, but it is
generally understood that none of the justices
who concurred in the decision desired to recon-
sider his vote.
The case which was denied rehearing was that

known as the "mimeograph" case, in which,
March II, the court had decided that in selling
a patented machine the patentee may require the
purchaser to use only such supplies for the ma-
chine as are purchased from the owner of the
patent, notwithstanding that the supplies are not
patentable. •
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The Enormous Extent
of Gem Smuggling

Half Our Jewels Are Smuggled Says a Leading

Importer—Erroneous Ideas of American

Tourists in Regard to Duty on Gems

"Half of the jewels that come to America are
smuggled, nine-tenths of the smuggling is done

by American tourists, and nine times out of ten

they lose money by it," said Ludwig Nissen, presi-

dent of the Precious Stone Importers' Associa-
tion. "The tourists are many and very long

pursed, and they have the idea, especially bus-
iness men who have never had time to pay at-
tention to jewelry, that prices are much lower in
Europe than here.
"When a rich man and his wife arrive in Paris,

with nothing to do but visit the shops and become
enamoured of the beautiful gems displayed, the
shopkeepers take very good care strongly to con-
firm this opinion. They have a lever near truth
which they use with the greatest effect, that the
United States imposes a 6o per cent duty on
jewelry. They are careful to leave unsaid that
this charge applies only to madeup jewelry, such
as rings, brooches, etc., which are almost never
imported, while unset cut stones are taxed but
to per cent and gems in the rough go duty free.
Since the cost of a piece of jewelry depends al-
most wholly on the stones in it the price of
jewelry made in America is raised only some
to per cent by the tariff, not 6o per cent.
"And dearly the smuggler pays for his to per

cent. Those traders know an American as soon
as he enters their shops and raise their prices
as a welcome to him, for rarely are the articles
tagged. If the tourist is willing to haggle he can
often buy for one-half what was asked of him
first.
"And even the lowest price is apt to be higher

than it would be in America, for the enormous
wealth of our country provides a better market
for such a luxury as jewelry. We do business
on a larger scale, with a less percentage of profit.
And by the same token the quality is better.
"The choicest stones are brought here too. On

cabling an order to Europe I have often been
answered, 'We have no American goods,' meaning
none of first quality.

Woes of the Smuggler

"The bad bargaining of the amateur smuggler
may not end when he leaves the store with his
purchase. Sailing shortly to another continent,
he can hardly return or exchange the goods if for
any reason he comes to regret having bought
them. And when he attempts to smuggle them
through Collector Loeb's custom house he runs a
long risk of losing his jewels and his money and
his good name to boot.
"For the government has agents in those same

stores that kindly instructed him in how to avoid
paying duty, and his purchase may have been re-
ported to those agents. The government has in
this surveillance an auxiliary in our Importers'
Protective Association, which is shortly to be ex-
panded into the National Jewelers' Protective As-
sociation, so that the forces of all the wholesale
and retail jewelers in the country may be united
against smuggling and other forms of lawbreak-
ing.
"There exist a few professional smugglers like

those who the other day in Minneapolis let a part
of their illicit jewels be discovered in a safe de-
posit vault. Some of them have the connivance
of the houses in Antwerp and Amsterdam which
cut gems. They all cover their tracks so well that
convictions are rare, perhaps one in a year. Often
a professional is arrested as he lands from his
ship, only to have it found that he has declared
his jewels, and a search through his baggage dis-
closes only a inarconigram, received at sea, read-
ing, 'Danger—declare everything.'

'It is these men that our association especially
combats by agents in Europe and in Canada and
Mexico. These agents go about in hotels and
clubs, listening to the quiet boast made in confi-
dence. For there is no smuggler who can hold
his tongue always.

Newark, N. J., to Hold
Big Industrial Exposition

An Army of Jewelry Manufacturers Will Have

Exhibits—Elaborate Preparation for a Rec-

ord-breaking Industrial Display

Newark, N. J., April 12.—This city claims that

its coming exposition will be the greatest civic

event in the United States this year. It will be

opened by President Taft and will continue from
May 13 to 25 under the auspices of the board of
trade.
The exhibitors include the manufacturers of

the Newark industrial district, and many com-
panies that will be represented are the leaders
of their kind in the world.
In conjunction with the preparation for the

display there is being conducted a national ad-
vertising campaign, designed to give publicity to
the exposition and make known to the country
at large the opportunities offered by Newark as
a city in which to live and do business.
Among the interesting features of the Newark

exposition will be a large number of live exhibits,
where a great variety of modern machinery will
be seen in constant operation.
A pretentious decorating and lighting scheme

is being devised to enhance the beauty of the ex-
hibition building and grounds.
Further information concerning the exposition

can be had by addressing Newark Industrial Ex-
position, Board of Trade, Newark, N. J.

Jeweler and G. A. R. Veteran
Dies Suddenly at His Home

Heart Trouble Causes Death—Had Not Been

in Good Health for Past Two Months—Con-

dition Was Not Considered of Serious Nature

Ashtabula, Ohio, March 25.—James K. Steb-
bins, veteran jeweler and optician, of Ashtabula
county, dropped dead from heart failure at his
home, 64 Prospect street, yesterday morning
shortly after 7 o'clock.
James Knox Stebbins was born in Dansville,

N. Y., February 8, 1843, and when the Civil War
broke out, though a boy in his teens, he promptly
enlisted and went to the front. He enlisted in
the Thirty-third New York Volunteer Infantry
May 15, 186r. He was on special detached service
at brigade headquarters, third brigade, second
division, sixth corps, for six months and was one
of the ninety-eight who made the heroic charge
at Williamsburg, Va., May 5, 1862, under Han-
cock. On the night of June 28, 1862, at Gold-
ing's Farm, Va., he was the only one of his com-
pany to volunteer to re-establish a picket line
which had been withdrawn in the face of the
enemy by mistake. This entitled him to the
congressional medal granted for special acts of
bravery. He participated in the Peninsular and
second Bull Run campaigns and was with the
regiment every time it was tinder fire until at the
battle of Antietam, when he was shot through
the lungs while near the old Dunkard church and
was left for dead on the field between the tires
of the infantry and artillery. He regained con-
sciousness, however, and was taken to the hos-
pital, where he recovered from his wounds. He
was honorably discharged April to, 1863. He was
president of the Survivors' Association of the
Twenty-seventh and Thirty-third Infantry and
First New York Veterans' Cavalry.
In 1867 Mr. Stebbins came to this city and en-

gaged in business for himself, doing bench repair
work, and shortly after branching out into the
jewelry business. He had been a resident of this
city for forty-five years and had succeeded in
building up one of the largest business houses in
the county.
Mr. Stebbins was married March 4, 1874, to

Emma H. Seldy at Williamson, N. Y., by whom,
with his son, J. Rowland Stebbins, acting man-
ager of the firm of James K. Stebbins & Son, he
is survived.
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Washington, D. C., Jewelers
Hold Important Meeting

Department Store Competition an Obstacle to

Trade Agreements on Selling Price and

Profits—Will Try for National Convention

in 1913

Washington, D. C., April la—The Retail Jew-

elers' Association of the District of Columbia

held its regular monthly meeting in the rooms

of the Washington Chamber of Commerce, at

1202 F street, N. W., with George W. Spier pre-

siding.
Mr. Oringe reported on a letter sent to a

young man in the employ of the government who

has been selling jewelry as a side line. He was

informed that unless he discontinued selling

jewelry his case would be reported to the head

of the bureau in which he is employed.
Upon the reading of a letter from one of the

large silverware manufacturers, requesting that
certain prices on their wares be upheld, one of the
members reported that a local department store
was selling these wares at a price lower than
that agreed upon. The members are willing to
increase their profits but can not do so with such
competition. This matter is to be taken up with
the manufacturers in question in an effort to
have such competition eliminated. The case in
question started with sales of teaspoons made to
sell at $1.75 at $1.45 per half dozen.

Action was taken on a letter from the Illinois
Retail Jewelers' Association, asking if the jewel-
ers of the association would co-operate with them
in taking a private car from Chicago to Kansas
City for the national convention. It is, perhaps,
a little too early to give definite information on
the subject, but the members are enthusiastic over
the thoughts of all going together, and President
Spier appointed a committee, comprising A. 0.
Hutterly, chairman ; Salvatore Desio and John
Hausen, to look into the matter in conjunction
with the associations in Maryland, Pennsylvania
and other nearby states.
Mr. Duehring reported on the mater of holding

the national convention in Washington in 1913.
He spoke of a letter received from President
Roberts, in which the latter accepted the sugges-
tion with enthusiasm. Mr. Prince followed Mr.
Duehring with remarks expressing a desire to
have the convention. He promised to lend his
efforts to any plan along this line.

Hold Up Jeweler at Point of Gun

Trio of Robbers Failed in Attempt to Take

Diamonds—One Captured After Battle

Brooklyn, N. Y., April 6.—Harold Finkelstein,
a jeweler at 39 Graham avenue, Williamsburg,
frustrated the attempt of three men to rob him
at the point of their revolvers yesterday. Finkel-
stein's shop is one block from the Folly Theater,
in the shopping district of Williamsburg. A
young man entered the shop yesterday and handed
the jeweler a silver watch, explaining that he
wanted it repaired. Finkelstein examined the
watch and when he turned to tell his customer
that there was nothing the matter with it two
men entered, armed with revolvers, and closing
the door behind them ordered him to put up his
hands. Finkelstein saw that the man who had
given him the watch had edged toward the back
of the store as though to get behind the counter.
"Put up your hands," again commanded one of

the men from behind a revolver. Paying no at-
tention to the order the jeweler grabbed the
young man who had offered the watch to be re-
paired. As he did so one of the men fired and
the shot went above Finkelstein's head and broke
the face of an ornamental clock on a shelf.
The jeweler yelled for the police as he leaned

over his counter holding fast to his first visitor.
Finkelstein held on to the man he had seized
until a policeman arrested him.
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Why Jewelers Should Weigh Legislation to Establish Pleads for a Thief

Their Diamonds Accurately One-cent Letter Postage and Store is Plundered

Accurate Weight Essential to Identification if

Gems are Stolen—A Theft Which Has a

Moral for the Trade

Cincinnati, April 8.—The arrest of Farb, alias
Cohen, the pennyweighter, in this city recently,
recalls the necessity of jewelers keeping abso-
lutely correct records of all their diamonds. It
seems that while Farb was being shown a tray of
diamonds by a clerk of H. J. Heimberger, the

leading diamond jeweler of Columbus, Ohio, he
switched an imitation for a twin-stone ring of
considerable value. When Farb was arrested he

had in his possession the Heimberger ring, al-
though his accomplice, who had operated with

him in Pittsburgh, Columbus, Cincinnati and var-
ious cities, escaped with a number of other valu-

able diamonds.
Before Mr. Heimberger had the opportunity to

identify his diamonds they had not only been at-

tached by a Cincinnati firm, also a victim of this

same pennyweighter, but a bill of sale had been

given an attorney for them. This complicated

matters greatly, so that proof of ownership had to

be established beyond the shadow of a doubt. Mr.

Heimberger presented his records, and in the

presence of the court an expert unmounted the

stones and weighed them. The weight was found

to be th less 1/32 karats—just exactly as shown

by Mr. Heimberger's register. Had the weight

varied the slightest fraction of a karat, he would

have lost his diamonds.
Mr. Heimberger is a zealous advocate of abso-

lute honesty in business. In fact, he is known in

Columbus as "The Reliable Jeweler." Every dia-

mond that leaves his store is guaranteed to be just

as represented. He does not say it weighs
"about" so much, but "exactly so-and-so," and it

is thus recorded in his register.
This little experience proves not only the value

of exact weights and records to the purchaser,

who might at some time lose his diamond or have

it stolen, but as a protection to the jeweler him-

self.

Bankrupt Jeweler Arrested
on Charges Made by Creditors

Story of Robbery Discredited by National

Jewelers' Board of Trade—Property Again

in Hands of Receiver

St. Louis, Mo., April 8.—A jeweler of Tulsa,

Okla., by name Benjamin Rice, recently a bank-

rupt, was arrested in this city on last Saturday

on a charge instituted by creditors through the

National Jewelers' Board of Trade. When ar-

rested the jeweler had in his possession diamonds

valued at $3,000 and $2,000 in cash.

The arrest is the outcome of an alleged rob-

bery of Rice's store at Tulsa, which was said to

be responsible for his bankruptcy. His assets are

now in the hands of a receiver, who, by direction

of the court, has retaken possession of the prop-

erty on the application of the National Jewelers'

Board of Trade, though the property had been
already disposed of. Rice has been brought to

Tulsa by the authorities.
After going into bankruptcy Rice offered to

settle with his creditors, but later withdrew the

offer. His assets were then sold, and it was

afterward learned that they were purchased by

a third party for the jeweler's wife. The board

then filed an affidavit discrediting the truth of

the robbery and alleging fraud.
The robbery was said to have taken place on

December 5, but it is claimed that between that
date and January i Mrs. Rice purchased cashiers'
checks to the amount of $14,000 for the purpose

of using them to have the assets bought in the
bankruptcy sale. It is claimed that the assets

were thus purchased with the bankrupt's own

money, which had not been turned over to the

trustees.

Bills Introduced in House and Senate—Strong

Organizations Back the Measures

Washington, D. C., April I.—Legislation look-
ing toward a one-cent letter postage rate has
been introduced in congress by Senator Theodore
E. Burton, of Ohio, who offered a bill in the
senate, and Representative John W. Weeks, of
Massachusetts, who presented a similar one in theh 

Senator Burton has indicated that he will lead
the campaign in the senate for the passage of the
one-cent postage bill. Representative John W.
Weeks, of Massachusetts, will look after the in-
terest of the bill in the house.

July i is the date set for the inauguration of
the new rate, provided congress passes the bill at
this session. The bill itself is brief, but its
preamble indicates very clearly the reasons for
a one-cent letter postage rate.
The preamble of the bill is as follows:
"The rate of postage on a letter of one-half

ounce weight or fraction thereof, if carried from
New York City to Buffalo, a distance of less than
500 miles, was in 1843 25 cents, and similar rates,
high as compared with present rates, prevailed
elsewhere.
"By successive and frequent reductions this

rate was reduced until by act of March 3, 1883,
becoming operative October I, 1883, the rate was
two cents only for a letter weighing one-half
ounce or fraction thereof to be carried any dis-
tance whatever within the limits of the entire
country.
"These reductions so stimulated the growth of

mail of the first class that no reduction, or only
a small temporary reduction, in revenue occurred.
These manifold reductions all took place in the
first forty of the last seventy years, while no re-
duction in first-class postage rates, save that an
extension of the weight limit from one-half
ounce or fraction thereof to one full ounce or
fraction thereof was made in 1885, but that no
other reduction save this above named has been
made in the period of nearly thirty years that
have elapsed since October t, 1883.
"During most of this time the first-class mail

has produced a revenue vastly in excess of the
costs of its service, as an instance of which the
revenue for the latest fiscal year, ending June 30,
1911, has been over $162,000,000, of which amount
over $62,000,000 is estimated profit to the depart-
ment, thus indicating that a considerably lower
rate, which would enormously stimulate the
growth of this class of mail with a resultant
further increase of revenue therefrom, would
probably amply compensate the government, par-
ticularly bearing in mind that no reduction is con-
template in postageg on postal cards."

Herbert A. Sawyer
Dies Under Train Wheels

Massachusetts Representative of the Gorham

Manufacturing Company Jumps in Front of

Subway Train While Laboring Under a
Nervous Attack

New York, April H.—Herbert A. Sawyer,
Masaschusetts representative of the Gorham
Company, silversmiths, dived in front of a sub-
way train in the Grand Central station at 7.30
o'clock last evening and was crushed to death.
As the representative of the Gorham Com-

pany, Sawyer, who was only thirty-three years
old, had offices in Boston and lived in Newton
Highlands, one of the exclusive suburban resi-
dential districts. Sawyer was an athletic man of
six feet, but constant work and little exercise
caused a nervous breakdown some weeks ago.
He became despondent and at times talked of
ending his life. On the advice of physicians Mrs.
Sawyer brought her husband to New York and
he consented to go to Muldoon's.
Some time before the breakfast hour at the

sanitarium yesterday Sawyer left the sanitarium.

Secures Parole for Man Who Stole His Dia-

monds and Is Robbed Again as Reward

San Francisco, April 3.—M. Lossman, a jeweler
of 15o3/ Market street, may never again play
the role of good samaritan. After manifesting
his faith in humanity yesterday by appearing in
court to plead for the parole of a man who had
stolen diamonds from his store, he reached his
place of business this morning only to find that
during the night his show window had been
broken to splinters and looted of all the display
jewelry, worth several hundred dollars.

George F. Briggs was the burglar for whom
Lossman pleaded yesterday. On the night of
February 6 last Briggs had entered the jewelry
store ostensibly to make a purchase. While he
was being shown some jewels he picked up a pair
of diamond earrings and a diamond ring, valued
together at $265, and ran out. He was chased
by the police and captured a block away.
A jury quickly found Briggs guilty in the

superior court. The defendant made a plea for
probation. Lossman heard of the plea. He ap-
peared in court late yesterday afternoon and
asked the court to give the prisoner his freedom.
Lossman had had a talk with Briggs and was

satisfied that the man was repentant and wanted
to redeem himself for what he had done. It was
largely at Lossman's request that the court ad-
mitted Briggs to probation.
Then Lossman left the courtroom, closed up

his store for the night and went home, satisfied
that he had done a good deed and had saved a
deserving man from going behind the bars. But
this morning Lossinan stared in blank amazement
when, on reaching his store, he 'found his plate
glass show window shattered and several trays of
jewelry and watches were gone.

Jewelry Gift-giving
at the Easter Season

Jewelers Complain That Custom Is on the

Decline—The Bigger-profit Movement Ap-

peals to the Trade—The Prize and Trophy
Season

Washington, D. C., April To.—Local jewelers
are bemoaning the fact that the good old custom 
of giving substantial presents of jewelry at Easter
time has fallen into disuse. One firm who here-
tofore carried quantities of Easter novelties had
nothing to offer outside their regular lines this
year. Business in the jewelry and cut glass lines
during the past four weeks has been very slow
and even the repair departments have received a
bad jolt ; watch racks and jewelry repair cases are
full, but the people are putting their money into
"glad raiments" and flowers and are not buying
even so much as baby pins for their ladies.
Jewelry is practically the only line that is moving
slowly, but with other merchants reaping a har-
vest when things settle down to their natural
order this condition should change much for the
better and sales during the month of May should
total more than the same month of 1911.

Following the meeting held here last month by
those local jewelers who carry lines of hollow
and flatware, at which they talked over the sub-
ject of prices with the representatives of the
various silverware manufacturers, an agreement
has been entered into by those who attended this
meeting to abide by an accepted schedule of
prices. These prices represent a profit of be-
tween 33 1/3 per cent and 50 Der cent. While
no definite information has been given out, it is
believed that this schedule is but the start of one
that will be applied to all lines of goods. Up
to the present time silverware could be had at as
low as 25 per cent above cost, which profit barely
covers the amount required to cover the cost of
doing business.
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Commencement Window Display Prize Contest
OPEN TO ALL JEWELERS

Prizes of $25, $15 and $10 are Offered for the Three
Best Displays Submitted

At this season it is imperative for every
jeweler to make a special effort in the
matter of show window display. The
commencement season is at hand, and
furnishes an opportunity that no progres-
sive jeweler can overlook.

As an inducement to the trade to
make the most of this opportunity, The
Keystone offers three prizes of $25.00,
$15.00 and $10.00 for the three best
displays submitted. For each of the next
five best we will give a year's subscription
to The Keystone.

Displays entered in any previous con-
tests will not be considered, neither will
the special window displays designed by
manufacturers.

In order to be of maximum value to
the trade, it should be kept in mind that
the displays must not be mere beautiful
designs or attractive pictures, but must be
planned with a view to the main purpose
of every window display, namely, the sale
of the goods shown and the advertising of
the jeweler's stock. Absolute originality
is not imperative, though it is most
desirable if combined with salesmaking
efficiency.

There will be no limitation as to the
lines of goods or quantity shown, each
contestant being allowed to use his judg-
ment in this matter. Effect and results
are the chief factors for consideration.

The contest is open to the entire trade
and all are invited to make an effort to win

one or other of the prizes. If unsuccessful,
the effort will not be wasted, as the display
will pay manifold for the time and cost
entailed.

The time is ripe, therefore, for you to
conceive, plan and execute something new
and worth while, that will not only be
attractive but create business and make
sales something that will compel the
admiration of the public and the com-
mendation of your local press.
The contest will be decided by compe-

tent judges, whose decision will be based
solely upon the merit of the displays, as
judged from photographs and detailed
description furnished by the contestants.

The names of the prize winners will
be announced in a future issue, when
pictures of the winning displays will be
shown. We reserve the right to repro-
duce any other of the displays sub-
mitted and which may contain features
instructive to our readers.

The contest will close on June 15, and
photographs with descriptions must be in
our hands by July 1.

Any further information desired will
be gladly furnished, and any suggestions
in regard to the contest will be given
careful consideration.

The Keystone Publishing Co.
809 North 19th Street

PHILADELPHIA : PENNSYLVANIA
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The Modern Trade Spirit
of Unity and Fraternity

During the past few years we have had

occasion to comment from time to time on

the growth of the fraternal spirit among

the trade, and the gradual decline of the

feeling of antagonism which so long stood

in the way of unity and progress. The

present year promises the final consumma-

tion of trade fraternity and harmonious

effort for trade betterment. In addition to

the state and national organizations, there

are now in existence a large number of local

associations (and the number is increasing

monthly) for the purpose of solving to

mutual benefit local problems. The 24-

karat club idea has spread with remarkable

rapidity throughout the country, proclaim-

ing and fostering the new spirit.

The most gratifying harmony also pre-

vails among the different branches of the

trade, as was evidenced recently at the con-

vention of the National Association of

Wholesale Jewelers, when officers of the

National Association of Manufacturers and

of the National Association of Retailers

were invited to be present and take part in

such of the deliberations as affected their

interest. In the city of New York the

National Jewelers' Board of Trade holds
monthly a noonday luncheon, when the

members can meet for the discussion of

current problems and enjoyable social in-
tercourse. We are now informed that the

example has been followed by the Pacific
coast section of the board, who will hold
similar monthly luncheons in San Francisco
and for similar purposes.
The get-together spirit is the keynote of

the times, and its universality among the
jewelry trade is particularly gratifying, as
it contrasts so favorably with the conditions
in past. years.

Conference of Delegates
of Business Associations

The growing importance and influence
of trade organizations are recognized in the
recent call issued by President Taft, pro-
posing that a conference of representatives
of these organizations be held in Washing-
ton, ll. C., on April 22. The call, we under-
stand, has appealed most favorably to the
different associations, and it now seems
likely that almost two hundred of them will
be represented by delegates at the confer-
ence. Among the organizations which will
be represented is the American National
Retail J ewelers' Association, four delegates,
as announced elsewhere, having been named
by President Roberts to attend the con-
ference. President Henius, of the National
Jewelers' Board of Trade, has also named
three delegates to the conference.

It has always been charged that great
national questions directly affecting business
were left too much in the hands of lawyers
and professional politicians, the sentiment
of the trade interests of the country being
ignored or given little weight in the con-
sideration oi these problems. To remedy
this, in part at least, is the president's pur-
pose in establishing the conference, which
will devote its attention to national ques-
tions only, such questions having been previ-
ously considered by the organizations rep-
resented. As practically all kinds of
business are now organized, the action taken
on any particular question at such a con-
ference can not fail to have much weight
with the national legislative body.

There is a small proportion in every trade
who look askance at the organization idea,
and it is to be hoped that the growing im-
portance of these bodies as recognized in
the president's call will so impress them
that they, too, will enter the fold. Too long
has business been the plaything of political
partisanship, and the president's idea
should be welcomed as an indication at
least of its early emancipation from ham-
pering and demoralizing political interfer-
ence and intrigue.
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Jewelers Much Interested in
Proposed Advertising Campaign

In our issue of April i we referred tenta-
tively in these columns to the feasibility of
an advertising campaign through the medium
of the press for the purpose of instructing
the public on the matter of jewelry, the
purpose being to create more widespread
and intelligent interest in gems and jewels,
and thus develop an increased demand for
these goods.

Our suggestions and comment brought us
a number of letters from subscribers, who,
while generally commending the idea, offer
supplementary suggestions which seem
worthy of consideration. One of our cor-
respondents expressed the fear that "such a
campaign would be of greater benefit to the
department store than the jewelry trade
proper unless carefully worked out with
the trade interests in view." While, doubt-
less, the department store would benefit
conjointly with the jeweler, the fact does
not furnish any tenable objection to the
plan, though we agree with our correspon-
dent that the matter is one for serious con-
sideration in formulating any such corn-g

One of our subscribers expresses the
opinion that, apart from any campaign of
this character, much could be done in the
same direction by a change of policy on the
part of the manufacturing and jobbing
branches. In his letter he states :

As you are publishing your journal in the in-
terest of the jewelers, I would like to make a
suggestion, and I believe hundreds of my brother
jewelers would bear out what I say if you would
present the matter for their consideration. The
idea of publishing articles in the daily press de-
scribing and illustrating new and up-to-date jew-
elry is a good one. Every jeweler needs this
information, but he also needs to be informed
where such new goods can be purchased. An
illustration will explain my meaning and also
reveal a condition in the trade that should be cor-
rected. Three weeks ago, for instance, I read
of a new article of jewelry for ladies, the
announcement appearing in a large city paper.
Two weeks later a large department store had
this article for sale. Possibly next fall or in the
spring of 1913 some salesman will call on me
with this same article. There is no reason why
the factory could not inform the jeweler of these
new ideas instead of the jeweler having to secure
the information from department stores. 1 have
found that these novelties are not offered to the
jeweler until they are from three to twelve
months for sale at department stores. I would
like to have the novelties, as doubtless would
other jewelers, but 1 don't relish being told by
my customer that they are on the market ; neither
do I want to buy any of them two or three
months after the fad has expired.
Most of the jobbers think that all the small

merchant needs is a line of cuff links and
brooches, but they make a serious mistake for
themselves and for us in not getting up a little
"steam" and giving us the new goods while they
are new. One house has just sent me a catalog
of what they call new, up-to-date goods, but
which are really articles that have had their sea-
son. These manufacturers seem to think that
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because a jeweler is located in a small town he

doesn't need any of the new goods until they

have become out of date in the city.
I wish you would have some of your adver-

tisers use cuts of new goods occasionally, so as

to inform the jewelers of new goods when they

are new. I know that my brother jewelers would
appreciate this favor, especially those located in

the smaller towns.

The subscriber who favored us with this

communication, which he desires to be

anonymous, is located ma progressive In-

diana town. He has evidently the correct

idea of what modern merchandising means,

and if his intimation be well founded, it

would seem to be to the interest of all con-

cerned to give the matter due consideration.

Window-display Contest
Open to All Jewelers

Recognizing that the jeweler's show win-

dow is the most valuable direct, effective

and economic advertisement of his stock,

and realizing that immeasurable good must

accrue to the trade from a campaign of

education on this most important branch

of modern merchandising, THE KEYSTONE

has planned a grand prize window-display

contest, open to the entire trade, the prizes

being sufficiently substantial to enlist the

interest of our readers.

The offer was partly inspired by the ap-

proach of the commencement season, which,

ill recent years, has become a profitable

harvest time for a large proportion of the

trade. Though much has been done to cul-

tivate the custom of gift-giving at com-

mencements, much remains to be accom-

plished, and there is no better means of

suggesting the idea to the public than

through an attractive show window. We

refer our readers to page 802 of this issue

for the terms of the contest, which place

all jewelers on an equal footing in the

effort to win one of the prizes. The season

is already sufficiently advanced to proceed

without delay to plan a commencement

window which will create interest in the
gift-giving idea, materially increase the
sales of the season and possibly win one of

these substantial prizes.

Cincinnati Councils Suppress
Jewelry Auction Houses

The city of Cincinnati is the latest to add

to its municipal laws an ordinance which,

in its effect, will mean practically the sup-

pression of the continuous jewelry .auction

.house. To draft an ordinance that would

work no injury to any legitimate interest
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and yet serve the purpose intended was a

task of considerable difficulty, which was

made more troublesome by the determined

opposition of the auction houses. The

efforts of the local jewelers' association,

however, aided by the co-operation of the

mayor and councils, were finally successful,

and the new ordinance, which calls for a

license fee of Sioo for twenty-four hours

and a bond of $1,000, went into effect on

April 2, permanently relieving the Cincin-

nati jewelers of one of the most pestiferous

trade nuisances. The vigorous manner in

which the mayor took up the cudgels for

honest trading was an important factor in

forcing action and bringing the final victory.

The trade of the city of Detroit have

recently been aroused by auction sales of

bankrupt jewelry stock, and important steps

were taken by the local jewelers' association

in the matter. A committee was promptly

appointed to draft a city ordinance with

a purpose of preventing all manner of ille-

gitimate auction sales in the jewelry line.

The other large cities should follow the
same example and procure similar municipal

legislation.

Postgraduate Business Courses
for Merchant Jewelers

The information already to hand con-
cerning the programs now being prepared
for the score or more of big annual conven-
tions shows that each of these will be, to a
large extent, a postgraduate course on mod-
ern merchandising for all who are suffi-
ciently wise to their own interests to attend.
The addresses to be made, the papers to be
read and the subjects to be discussed will
cover in a very thorough manner practically
every phase of the mercantile end of the
jewelry business.
We commend the above to the large num-

ber of jewelers who have not yet joined
any organization nor attended any conven-
tion, and who thus deprive themselevs of a
veritable gold mine of information directly
applicable to their business. Competency
in merchandising is now the cornerstone of
success in the jewelry business quite as
much as in all others, and failure to keep in
the vanguard generally forebodes disaster.
Attendance at these conventions means edu-
cation that can be converted into dollars,
social enjoyment and relaxation which will
benefit health and temperament, disenthral-
ment, at least for a time, from the shackles
of daily business routine, all of which are
important factors in making life worth liv-
ing and business worth managing.
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Numerous State Conventions
to be Held in May

During the month of May there will be
held nine annual conventions of state or-
ganizations, and it is confidently expected
that each of these will surpass in attend-
ance and achievement any of its predeces-
sors. A rumor was circulated through the
press that the Iowa organization would hold
its convention conjointly with the Illinois
association at Rock Island, May 21 to 23.
It was found impossible to do this, how-
ever, and the Iowa meeting will be held
probably in Des Moines—the date and loca-
tion will be announced in our issue of
May I.

The list of convention dates, as corrected
up to this writing, is as follows :

Oklahoma Retail Jewelers' Association,
at Oklahoma City, May 6 and 7.

Virginia Retail Jewelers' Association, at
Lynchburg, May 8 and 9.

Arkansas Retail Jewelers' Association, at
Little Rock, May 14 and 15.

New Jersey Retail Jewelers' Association,
at Jersey City, May 15.

West Virginia Retail Jewelers' Associa-
tion, at Grafton, May 20, 21 and 22.

Iowa Retail Jewelers' Association, in
Des Moines (probably).

Illinois Retail Jewelers' Association, at
Rock Island, May 22, 23 and 24.

New York Retail Jewelers' Association,
at Utica, May 22 and 23.

Oregon Retail Jewelers' Association, at
Portland, May 28 and 29.

North Dakota Retail Jewelers' Associa-
tion, at Fargo, June 12, 13 and 14.

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.

North Carolina Retail Jewelers' Associa-
tion, at Charlotte, June 18 and 19.

South Dakota Retail Jewelers' Associa-
tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, i6 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July 1, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, to and ii.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.
Missouri Retail Jewelers' Association, at

Kansas City, August 5.

American National Retail Jewelers' Asso-
ciation, at Kansas City, Mo., August 5 to 9.

T
HE attractiveness of this full-page ad-
vertisement has attracted your atten-
tion. The same beautiful display of

silver will appear in magazines reaching
over 7,000,000 readers during the months of
May and June.

This Spring Advertising will appear in
those mediums which are read by the great-
est number of women buyers who have the
means to purchase distinctive tableware for
their homes.
Our most popular flatware patterns will

be featured—The Washington in R. Wallace
Sterling and the Laurel in 1835 R. Wallace,
Silver Plate that RESISTS wear.
A complete and most effective series of

dealer's helps, including a variety of printed
matter and newspaper electros, are now
ready for distribution to jewelers handling
these profitable patterns. Full particulars
will be furnished on request.
All inquiries received from Wallace maga-

zine advertising are referred to jewelers in
the towns where the request originates.

'
-•

Box 1 40, Wallingford, Conn.
New York Chicago San Francisco London
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because a jeweler is located in a small town he
doesn't need any of the new goods until they
have become out of date in the city.
I wish you would have some of your adver-

tisers use cuts of new goods occasionally, so as

to inform the jewelers of new goods when they
are new. I know that my brother jewelers would
appreciate this favor, especially those located in

the smaller towns.

The subscriber who favored us with this

communication, which he desires to be

anonymous, is located in 'a progressive In-

diana town. He has evidently the correct

idea of what modern merchandising means,

and if his intimation be well founded, it

would seem to be to the interest of all con-

cerned to give the matter due consideration.

Window-display Contest
Open to All Jewelers

Recognizing that the jeweler's show win-

dow is the most valuable direct, effective

and economic advertisement of his stock,

and realizing that immeasurable good must

accrue to the trade from a campaign of

education on this most important branch

of modern merchandising, THE KEYSTONE

has planned a grand prize window-display

contest, open to the entire trade, the prizes

being sufficiently substantial to enlist the

interest of our readers.

The offer was partly inspired by the ap-

proach of the commencement season, which,

in recent years, has become a profitable

harvest time for a large proportion of the

trade. Though much has been done to cul-

tivate the custom of gift-giving at com-

mencements, much remains to be accom-

plished, and there is no better means of

suggesting the idea to the public than

through an attractive show window. We

refer our readers to page 802 of this issue

for the terms of the contest, which place

all jewelers on an equal footing in the

effort to win one of the prizes. The season

is already sufficiently advanced to proceed

without delay to plan a commencement

window which will create interest in the
gift-giving idea, materially increase the

sales of the season and possibly win one of

these substantial prizes.

Cincinnati Councils Suppress
Jewelry Auction Houses

The city of Cincinnati is the latest to add
to its municipal laws an ordinance which,

in its effect, will mean practically the sup-

pression of the continuous jewelry .auction

.house. To draft an ordinance that would

work no injury to any legitimate interest

K EYSTONE

and yet serve the purpose intended was a

task of considerable difficulty, which was

made more troublesome by the determined

opposition of the auction houses. The

efforts of the local jewelers' association,

however, aided by the co-operation of the

mayor and councils, were finally successful,

and the new ordinance, which calls for a

license fee of $100 for twenty-four hours

and a bond of $1,000, went into effect on

April 2, permanently relieving the Cincin-

nati jewelers of one of the most pestiferous

trade nuisances. The vigorous manner in

which the mayor took up the cudgels for

honest trading was an important factor in

forcing action and bringing the final victory.

The trade of the city of Detroit have

recently been aroused by auction sales of

bankrupt jewelry stock, and important steps

were taken by the local jewelers' association

in the matter. A committee was promptly

appointed to draft a city ordinance with

a purpose of preventing all manner of ille-

gitimate auction sales in the jewelry line.

The other large cities should follow the

same example and procure similar municipal

legislation.

Postgraduate Business Courses
for Merchant Jewelers

The information already to hand con-
cerning the programs now being prepared
for the score or more of big annual conven-
tions shows that each of these will be, to a
large extent, a postgraduate course on mod-
ern merchandising for all who are suffi-
ciently wise to their own interests to attend.
The addresses to be made, the papers to be
read and the subjects to be discussed will
cover in a very thorough manner practically
every phase of the mercantile end of the
jewelry business.
We commend the above to the large num-

ber of jewelers who have not yet joined
any organization nor attended any conven-
tion, and who thus deprive themselevs of a
veritable gold mine of information directly
applicable to their business. Competency
in merchandising is now the cornerstone of
success in the jewelry business quite as
much as in all others, and failure to keep in
the vanguard generally forebodes disaster.
Attendance at these conventions means edu-
cation that can be converted into dollars,
social enjoyment and relaxation which will
benefit health and temperament, disenthral-
ment, at least for a time, from the shackles
of daily business routine, all of which are
important factors in making life worth liv-
ing and business worth managing.

April is, 1912

Numerous State Conventions
to be Held in May

During the month of May there will be
held nine annual conventions of state or-
ganizations, and it is confidently expected
that each of these will surpass in attend-
ance and achievement any of its predeces-
sors. A rumor was circulated through the
press that the Iowa organization would hold
its convention conjointly with the Illinois
association at Rock Island, May 21 to 23.
It was found impossible to do this, how-
ever, and the Iowa meeting will be held
probably in Des Moines—the date and loca-
tion will be announced in our issue of
May I.

The list of convention dates, as corrected
up to this writing, is as follows:

Oklahoma Retail Jewelers' Association,
at Oklahoma City, May 6 and 7.

Virginia Retail Jewelers' Association, at
Lynchburg, May 8 and 9.

Arkansas Retail Jewelers' Association, at
Little Rock, May 14 and 15.

New Jersey Retail Jewelers' Association,
at Jersey City, May 15.

West Virginia Retail Jewelers' Associa-
tion, at Grafton, May 20, 21 and 22.

Iowa Retail Jewelers' Association, in
Des Moines (probably).

Illinois Retail Jewelers' Association, at
Rock Island, May 22, 23 and 24.

New York Retail Jewelers' Association,
at Utica, May 22 and 23.

Oregon Retail Jewelers' Association, at
Portland, May 28 and 29.

North Dakota Retail Jewelers' Associa-
tion, at Fargo, June 12, 13 and 14.

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.

North Carolina Retail Jewelers' Associa-
tion, at Charlotte, June 18 and 19.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, p6 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July I, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, lo and II.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.
Missouri Retail Jewelers' Association, at

Kansas City, August 5.
American National Retail -Jewelers' Asso-

ciation, at Kansas City, Mo., August 5 to 9.
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HE attractiveness of this full-page ad-
vertisement has attracted your atten-
tion. The same beautiful display of

silver will appear in magazines reaching
over 7,000,000 readers during the months of
May and June.
This Spring Advertising will appear in

those mediums which are read by the great-
est number of women buyers who have the
means to purchase distinctive tableware for
their homes.
Our most popular flatware patterns will

be featured—The Washington in R. Wallace
Sterling and the Laurel in 1835 R. Wallace,
Silver Plate that RESISTS wear.
A complete and most effective series of

dealer's helps, including a variety of printed
matter and newspaper electros, are now
ready for distribution to jewelers handling
these profitable patterns. Full particulars
will be furnished on request.
All inquiries received from Wallace maga-

zine advertising are referred to jewelers in
the towns where the request originates.

R.Wallace & Sons Mfg. Co.
Box 140, Wallingford, Conn.

New York Chicago San Francisco London
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The Napkin Marker
Something New, Useful and Ornamental

A napkin holder of some kind is a necessity in every household. Napkin Rings are good,
Napkin Bands are better, but the NAPKIN MARKER is the best napkin holder yet devised.

The Napkin Marker is small and dainty. It does not take up much room on the table when
off the napkin. The Napkin Marker will not roll on the table (or on the floor).

The napkin is held simply by the spring of the bent silver. There is no wear or tear
on the cloth.

The Napkin Marker holds the napkin firmly, neatly ; clips the edges, drawing out the napkin
smoothly. It holds the napkin flat on the table and saves unnecessary rolling or folding.

The Napkin Marker will be appreciated by the whole housekeeping world, and it will pay
you to investigate.

Send TO-DAY for Booklet and Price List

Showing Napkin Marker (Nc. 53) on Napkin—Actual Size

There are many other distinctive patterns, all simple, strong and beautiful. Made in Sterling
Silver 925/1000 fine, and not one but which will accord with the best of American tableware.

Rogers, Lunt 8 Bovvlen Co.

Main Office
and Factory

NEW YORK, 15 Maiden Lane

  Silversmiths  

OJENFlELI), MA. Federal and
Kenwood Streets

CHICAGO, Kesner Bldg. SAN FRANCISCO, 717 Market St.
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Pacific Coast Gold and Silversmiths' Association
Holds Second Annual Banquet

A Large Attendance of Representative Jewelers—Resolutions Favor Abolition

of Guarantees—Greeting from National President Roberts — Instructive

Address by James Montgomery

Los Angeles, Cal., April 3.—The second annual
meeting of the Pacific Gold and Silversmiths' As-
sociation was held in the Alexandria Hotel, Los
Angeles, Cal., on March 30. The first meeting
of this young, but very robust, organization was
held in San Francisco last year, and the distinc-
tion of having the second annual meeting was
justly accorded to Los Angeles. The attendance
was satisfactory in nvinber and representative in
character, including well-known jewelers from all
sections of the state.
The program at the executive session included

a discussion of various matters of special in-
terest to the trade. The reports of the officers
showed that the organization was continually in-
creasing in membership and gave promise of a
highly successful future. The resolutions passed
were as follows:

The Resolutions

WHEREAS, The country is flooded with brass
watch cases thinly plated with gold and stamped
with guarantees of wear for long periods, gen-
erally for twenty or twenty-five years, and

Whereas, The wearing qualities of such watch
cases are usually ridiculously below the so-called
guaranty; and

Whereas, Such watch cases are frequently ac-
companied by the name of a fictitious or irre-
sponsible manufacturer, or by one who, after
flooding the market with inferior watch cases
suddenly disappears, with no expectation or in-
tention on the part of such manufacturers of
making good the false guaranties; and
Whereas, Large quantities of such spurious

watch cases are purchased by the unsuspecting
public, in reliance upon such guaranties, to the
great damage and injury to the business of the
legitimate retail dealer, who must personally
make good such guaranties or lose the good-will
of the customer ; and

Whereas, The use of such false guaranties fur-
nishes a ready instrument of fraud and deception,
it is therefore
Resolved, That we favor the abolition of all

time guaranties on gold-filled and gold-plated
watch cases, and that we approve and urge the
enactment of proper legislation prohibiting the
stamping or attaching of time guaranties in any
form on or to watch cases.

Except an assurance from all legitimate manu-

facturers that all defective cases will be made

good.

Letter From National President Roberts

The following communication from Steele F.
Roberts, president of the American National Re-
tail Jewelers' Association, was read at the meet-
ing and its sentiments loudly applauded:

Pittsburgh, March 25, 1912.
Mr. Geo. Lewis,

President the Pacific Coast Gold and Sil-
versmiths' Association.

The American National Retail Jewelers' Asso-
ciation sends greetings to the retail jewelers of
California on the occasion of their annual meet-
ing at Los Angeles, and may your gathering be
as prolific of good-fellowship among the craft
as the fruits and flowers of your beloved golden
state.

All things are possible to the jewelers of Cal-
ifornia if they will join hands for the uplift and
betterment of the craft and place the business
of the goldsmith and silversmith on that high

plane of merchandising which its character de-
mands.
The jewelers' calling is the aristocracy of all

trades and professions—a time-honored occupa-
tion, respected and revered by all classes and con-
ditions of men.

It is the peer of merchandising and requires of
its followers an intelligent and refined personality,
an artistic and scientific development and an
honesty of purpose and character above reproach.
A remarkable change has taken place • in the

attitude of the retail jewelers during the past
three years, and instead of holding aloof they
have met as competitors, face to face, and with
a spirit of congeniality and unanimity of purpose
have united for the betterment of trade condi-
tions, and organized city, state and national as-
sociations.
Merchants in other lines are rapidly encroach-

ing on the legitimate trade of the retail jeweler
and it is imperative that the jewelers of the
United States shall take immediate action to co-
operate and organize for mutual protection and
conservation of their business.
The American National Retail Jewelers' Asso-

ciation needs the numbers and influence of the
retail jewelers of. California to make it a power
for good in the jewelry world.
The jewelers of the east are coming en masse

to visit your state on the opening of your Panama
exposition, and we hope to have you welcome
them by returning the 24-karat grip as members
of the American National Retail Jewelers' As-

I shall esteem it a great favor to have you
appoint one or more delegates to attend the na-
tional convention of retail jewelers, to be held
in Kansas City, August 5-9, 1912.
I regret greatly I can not attend your happy

gathering, but have delegated as my alternate
Col. John L. Shepherd, the patron saint of the
retail jewelers, who is a walking encyclopedia of
all their joys and sorrows.
Wishing you good cheer and a most successful

gathering, I remain,
Very cordially yours,

(Signed) STEELE F. ROBERTS,
President American National Retail

Jewelers' Association

The old officers were re-elected as follows:
George Davis, president; Richard L. Radke,
Louis S. Nordlinger and H. Morton, vice-presi-

dents; H. Hirschman, secretary, and J. A. Soren-

sen, treasurer.
The visiting jewelers were very much pleased

with the program of entertainment prepared for
them and carried out by the local members of the
association. Breakfast was given at the Athletic
Club, the inspection of which was in itself a great
treat to the visitors, as the club is well known
as one of the finest appointed in the country.
Another enjoyable feature of the program was an
automobile tour to various towns and points of

interest around Los Angeles, the machines being

furnished at the expense of the local members

of the association.
The crowning social feature, however, was the

magnificent banquet enjoyed by the members and
guests in the evening, at which they were treated
to a wealth of entertaining and instructive post-

s performed the duties of toast-
prEan.davil soriautiourieyr.

master in his usual brilliant manner. The address
of welcome was delivered by George E. Feagans,
of Los Angeles. "Our Association" was the toast

responded to by George Lewis, of San Francisco.
Col. John L. Shepherd, of New York, responded
to the. sentiment, "Eastern Associations," in an
address which touched a responsive cord in all
present and was greeted with loud applause.

General Business from a Jeweler's Standpoint

James A. Montgomery, the well-known Los
Angeles jeweler, discoursed most instructively on
the subject, "General Business." His address
proved so interesting that we commend a perusal
of it to the entire trade. He spoke as follows :

MR. TOASTMASTER AND GENTLEMEN :—I have
been .deeply impressed this evening by the changed
conditions under which we are assembled around
this festive board. Each face present is a smiling
one. The glad hand has been at work greeting
each of us ; the warm heart beams out in acts of
kindness and courtesy. Each man present is glad
to be with us today.
We have met on a common ground—that of

personal interest, each in the other. We pledge
our good faith, our loyal support, our active and
continued interest to the aims, the objects and the
work of this association. This feeling of mutual
confidence, of active co-operation, has marked
each step of our convention work.
Our aims are one, our objects are mutual, our

ambitions are fair and honorable. This being
true, if we continue along these lines success
will surely follow our efforts. The results will be
helpful and profitable to each member of the as-
sociation.

Value of Co-operation

We are men of different temperaments. We
see things from different angles, our ideals are
different, but we unite on one point—each one
would like to improve his own individual financial
condition. It's no sin to speak out plainly and tell
the facts. We are in search of wisdom and co-
operation ; wisdom that we may learn our own
weakness, that we may learn to avoid the mis-
takes of the past; co-operation in healthful and
honorable ways that we may avoid and remedy
many things that have been hurtful and injurious
to our interests.
Some people say that jewelers are not good

business men. Perhaps we are not. However, I
believe we are largely the victims of circum-
stances, of custom, of precedent. In times that
are past certain large business houses were built
up. Times then were different. The psychological
moment was present for them. They had suc-
cessfully built up a large volume of trade. They
felt satisfied that they could distribute their mer-
chandise, at a low margin of profit. Some say
at a profit of 25 per cent on the net cost of their
goods, that is, 20 per cent on the gross amount
of their business. This profit to cover everything
in the way of business expenses and to give the
owners a satisfactory return on their investment.

Erroneous Ideas on Profit

The trade as a whole fell for it and this idea
got in its work. They said if so and so can run
their business in New YErk, Philadelphia, Boston,
Chicago and San Francisco on a 25 per cent profit
on the cost of the merchandise, can build up rich
and magnificent stocks of goods, can maintain
expensive stores, then the theory must be a cor.
rect one.
Our idea was, it's volume of business we must

go after. When we get it then the profits will
materialize. As a trade, we fell for it; the bee
got in our bonnet, we toiled, we worked, we ex-
panded. Alas, the result in profit was not as we
had hoped for.
Stock-taking time is just past. The figures are

fresh in your mind. You know the actual bus-
iness as done by you for the ,,ear ending February
t. You know the actual gross amount of your
expenses to do that business. Now, gentlemen,
answer this question fairly and honestly in your
own mind, what did it cost you to. do business
last year ? Was it done on 15 per cent, 20 per
cent, 25 per cent of your gross sales, your ex-
penses being counted in fairly and correctly?
Have you marked your goods at such a price

(Continued on page 809)
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Rockford

Silverware
Represents the
highest attain-
ment in artistic
design and me-

chanical execution,
and shows the qual-
ity achievement re-
sulting from more
than a third of a
century of experi-
ence in silverware
making.
The name of Rock-
ford is a synonym of
quality and carries
with it an unquali-
fied guarantee for
integrity of material
and durability of
plate.

FAIROAKS

Rockford

Silverware
contributes to

the home refine-

ment and has a

pronounced in-

dividuality, exerting

a harmonious influ-

ence which only

merchandise of the

highest character can

convey.

Our silverware has

been sold exclusively

to the Retail Jewelry

trade for 36 years.

An exclusive record

in itself

Rockford Silver Plate Co., Rockford, Illinois
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above this expense that you have left for your-
self a reasonable profit? If you fail to add on
this total cost you are fooling yourself.

Cost of Doing Business

If you clearly and definitely know the actual
cost of all your expenses to do your business it
won't take you long to figure out what you must
obtain for a profit. Face conditions as they are—
as you find them in your own store, and then
wake up and see who is the chump. You are
dealing in luxuries; your goods are subject to
every change of fashion; you have a class of mer-
chandise in your show cases that costs much
money to keep it in saleable condition. Your
expenses to deliver your line of merchandise is
high. Your store service is the most expensive
on the street. And yet, with all this, your profits
are less on a percentage basis than that of any
of your brother merchants. You have the reputa-
tion of enjoying good profits in your line of trade.
Don't fool yourself and figure on the cost of
your merchandise; figure on what you have sold
it for. Can you sell your goods then for any
price less than that of the cost of your expenses
plus a fair margin of profit, and make a little
money? My answer is No
Expenses in business must be paid. Your profit

is that which is left when you have paid for your
merchandise and paid for all the expenses of your
business. Some one asks me, what is the profit
at which I should mark my goods? I answer,
you figure it out for yourself. I don't know your
business. I know my own, but not yours. You
may be a better manager, a better figurer than the
firm of which I am a member of. In the past
we find that we have not charged profit enough in
our business. We are going to try, gentlemen,
in the future to do a little better. We believe we
can do so. Personally we want the profits.

It's the percentage of actual gain you make that
spells success, not the volume of your business.
Many a man shows good profit on a $ro,000 bus-
iness; many a $100,000 business shows a less net
gain of profit.
As a trade we are working things somewhat

better today than we used to do in the past clays.
The reforms are not all accomplished yet. There
is more to follow.

Fixed Selling Prices

Speaking of profits, I would like to ask this
association what is your opinion on the question
of a fixed selling price?
This idea rightly managed is abroad in the

world today. For example, we sell some grades
of watches at fixed prices. Reports say the fixed
price is well lived up to in the sale of these goods
by the manufacturer and by the retailer. In time
safeguards will be stronger as the principle grows.
The idea is this: Fixed selilng prices are said to
be the foremost principle in the mercantile world
today.
Goods to be sold under a fixed selling price

must have merit, there being no possibility of a
concession as to price. They must in the very
nature of the things rely upon their worth. Again,
fixed selling prices create confidence on the part
of the purchaser, because of the assurance that
no one is getting a lower price than he. If, under
a fixed selling price it were possible for you to
buy goods at the exact same low cost of your
competitor; if you were able to keep your ex-
penses for rent, help and other general fixed ex-
penses at as low a figure as he, would you not
then be in a position to give him the race of his
life on an open basis of salesmanship? That's
the concrete idea of a fixed selling price.

Retailing by Wholesalers

Retailing goods .by wholesalers, or their em-
ployes, is a growing evil on the Pacific coast.
They say it has always been a custom. If so.
then the fact is well established aml no proof
from us is necessary; our case is established.
We are injured, we are wronged by such a
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practice. No wholesaler should ever enter the
field against the retailer. The temptation,. of
course, is too strong to do so. But the principle
is wrong. As an association we should take this
matter up and press it home to every wholesaler
on the Pacific coast and show them clearly our
feeling in the matter. The only point now is the
means and manner that shall be taken to over-
come it, and the wisest and best way to go to
work on it. Work should be done on it promptly
and no uncertain sound should go forth from the
association. Of course, all wholesalers on the
Pacific coast do not retail goods, but some of
them do. They are the fellows we must go after.

What is the wisest plan for the retailer to pur-
sue today in the way of merchandising? Under
the changed condition of things we are forced
now to look at an article of merchandise largely
from the point of what profit can I make on i t? It
must necessarily be an article of standard quality.
Qualtiy must be maintained. That's the sheet
anchor to all our plans. From goods of standard
quality we must obtain our margin of profit. The
wise dealer today is the man who selects his
goods—in good articles that will bring hm a good
profit. It is not a matter of buying a few cents
cheaper. It is in handling good goods that will
bring him a margin of profit whereby he can
maintain a suitable service to his customers in
keeping up with the requirements of his business,
for it is unon this service to his customers that
he must rely for the sale of his merchandise.

What Modern Merchandising Means

Modern merchandising today in the retail
jewelry business means a store with suit-
able modern equipments in all points that call for
elegance and good service, good show windows,
tastefully dressed show cases in which goods are
well displayed. a reasonable amount of clean,
forceful advertising, efficient clerks under watch-
ful supervision, careful personal attention to de-
tails.

Competition is keen. We must realize today
that in order to succeed we roust put into our
business every OtInCe of strength we possess. We
must go out into all channels of life to get trade.
If we would succeed we must rustle for business.
We give too much attention, too much thought.
to what our competitors are doing and not enough
to our own business, not enough to the tastes and
wants of our customers. We should surround
ourselves with live, wideawake salesmen, con-
scientious clerks who are able to give some
thought to modern merchandising. Old condi-
tions have passed away. Competition will never
again be slight; competition grows fiercer all the
time. It demands the highest courtesy, the best
buying. It means strict attention to our own bus-
iness. The merchant who today keeps step with
the times must study conditions, must study him-
self. What is weak in his business must be
strengthened, what is weak in the man must he
improved upon, what is good in either must be
made better. If you are satisfied with your
business or yourself you will soon become stag-
nated. Any merchant who finds he can not im-
prove his store or his business from year to
year, who can not continually give a better serv-
ice. that man or that store is not keeping pace
with the fast travel of modern merchandising.

Store Service

I can not even touch on the details of store
service. Help troubles are known to each of us.
Each man has his own sorrows in that line.
There is much room for vast improvement in all
our methods of dealing with our employes, in
our workrooms and on our store floors. Our
store service is a very expensive item, the largest
of all expenses. It's a problem difficult to work
out successfully to get out the best results, the
most efficient service with the most reasonable
economy that justice and fairness to condition
and the needs of our employes demand at our
hands.
Today all business methods are undergoing the

acid test. Everywhere the customer is asking
the Question, how much has the modern store
merchandising added to the cost of doing bus-
iness? He knows it costs more to do business
than formerly. Better stores. all-around better
service, open handedness in the taking back of

merchandise, decreasing business hours, increas-
ing holidays; all this seems necessary and im-
portant, but it costs money. As a whole it means
increased cost to do business even in a growing
business.
Expense accounts develop frills. Jewelers are

apt to put on too many frills. An occasional cam-
paign of cutting out the frills is good for any
business, large or small.

The Secret of Success

Be assured, gentlemen, the store that keeps its
cost of doing business clown to hardpan is the
store in the end that makes the money. It's easy
to talk. It's hard work to put the very best plans
into successful operation. Conditions of trade
are different in different localities. We must
earnestly endeavor to meet the conditions we are
placed in to try and work out our own problems
in the best way we can.
This year will have its difficulties as years have

had in the past, but if with carefulness, with
prudence, with wisdom, we lay our plans there
is no real reason why rgr2 should not be with us
a year of progress and advancement. The Pacific
coast is on the eve of a great business develop-
ment. Tells of thousands of new people are ar-
riving on the coast. New work, new develop-
ments, new prosperity are in store for the one
who is ready to avail himself of it.
There is no good reason why a great bunch of

prosperity should not be gathered in by the wide-
awake, restless jeweler who is out looking for
trade.

Possibly in all our stocks there is some un-
developed line to which, if we were to give our
best thought, our most careful nursing, we might
develop a new trade and increased patronage.
These are the clays of special things. We see
them every clay as we walk along our streets. I
believe there are many new fields in the jewelry
trade yet to be developed, new lines to be worked
out. Possibly new additions, ne* specialties might
bring us increased patronage and additional
profits.

A. H. Elliott, of San Francisco, responded to
the toast, "Topics of Importance," and a speech
was also made by Maurice Van Vliet, of San
Francisco.

It was the opinion of all present that this
association is destined to become one of the
strongest and most influential in the country.
The progress made during the past year has

been not merely encouraging, but quite remark-
able, and it is confidently expected that the next
convention will find a material increase in the
membership. The association has had the great
advantage of starting with a charter membership,
which comprised the most progressive and suc-
cessful jewelers on the coast, all competent mer-
chants and recognized leaders in the jewelry
trade. The prestige thus given the association,
which also rejoices in a quite exclusive title, has
been very serviceable in attracting members. The
program for trade betterment which has been
mapped out will be prosecuted vigorously and it
is safe to predict that so influential a body will
have comparatively little difficulty in achieving
the purposes ill view.

Invitation to National Association for 1915

A resolution was proposed and unanimously
passed at the banquet conveying to the American
National Retail Jewelers' Association, through its
president, Steele F. Roberts, of Pittsburgh, Pa.,
an invitation to hold the national convention in
1915 in the city of San Francisco, Cal. This, as
our readers are aware, will be the year of tlic•
great international exposition to celebrate the
opening of the Panama Canal. As it is now
certain that this exposition will eclipse all
previous international shows in its magnificence
and comprehensiveness, the great majority of
national organizations will, in all likelihood, select
San Francisco as their meeting place in that year,
and the jewelers of the coast would be much
gratified if their national association did likewise.
There is no doubt that should the great metropolis
of the slope be decided on as the location of the
meeting, those attending same have in store for
them one of the great treats of their lives.
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Value of Effective
Show Window Display

Wherein is Pointed Out the Fact That One

Customer in the Store is Better Than a

Dozen Somewhere Else

By GEORGE II. LANDWEHR, Advertising Manager the
Oscar Onken Company, Cincinnati, Ohio

Did it ever occur to you that your show
windows are the backbone of your business?
If it were not for the show windows we
wouldn't have any big department stores nor
any large furnishing store of any
size whatever. The up-to-date
retailer uses his show windows
like the expert advertising man
advantageously makes use of the
white space he buys in
papers, etc.

If you will take an afternoon off
--say, on Saturday—and stroll
down the busiest street of your
town, and take in the show win-
dows as you go along, you will be
surprised at the inferiority of most
of them. Some will hold nothing
of interest to you, others will get
casual attention, and still others
will be too commonplace for even
that.

Show Windows That Are Eyecatchers

Suddenly as you go along your
eye is attracted by the display of some jew-
eler. But it isn't because you're a jeweler
that this particular window attracted your
attention. Emphatically no! It's for an
entirely different reason. It's because
whoever dressed that particular window
has succeeded in making his displays stand
out prominently from the other fellow's.
Maybe this other fellow is the jeweler's
competitor, who knows.
Anyway, this particular jeweler that we

are speaking of knows how to dress his
window, and he also knows the irresistible
power of a well-dressed one. He has put
his personality, plus fresh ideas, into his dis-
plays ; consequently his show
windows arouse the buying
impulse and draw the people
into his store, thus stimulating
more sales.

What Others Can Do You Can Do

This jeweler isn't an ex-
traordinary sort of a fellow ;
he's the same as you and I
are ; he likes luxury, comfort,
etc. But the fact stands out
prominently that he knows
how to use his store windows
and he isn't a "know-it-all"
either.
Now, this "know how" to

do a thing in window dressing
is not an art ; it's not genius
nor is it just simply guess-
work, but the true definition
of it is, careful study of

new

H E

your business, for instance, know what your
customers want, when they want it, how
they want it, and last and most important is,
have the article right there in the show win-
dows on display so that you customer can
see it.

The Secret of Success

That's the secret of the successful mer-
chant. He studies the needs of the public ;
he becomes familiar with their various
traits, their likes and dislikes ; consequently
he can form an idea of what their needs are.
But all this brings us back to the necessity
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Miniature Turquoise Mine
As Window Display

During home-industry week, which was
recently held in Denver, Colo., the city
stores made a special effort in the direction
of attractive window displays, and in this
the jewelers were particularly successful.
We reproduce herewith one of the most
unique of these trims, which was shown in
the window of Syman Brothers' Jewelry
Company. The trim represents in minia-
ture a scene in a Colorado turquoise mine,
with native stones showing in the display.

Other features are a train running
through tunnels in the mountains,
a man in an automobile and a
burro loaded with ore. Another
beautiful display made by this firm
consisted of cups offered as prizes
prizes by the Denver Post. These
were five in number, the designs
being appropriate for the purposes
intended. The cups were fur-
nished by Syman Brothers' Jew-
elry Company. Yet another at-
tractive trim made by this firm was
a demonsti ation of McGary's sil-
ver polish, a product of Colorado.
The crowds who viewed these dis-
plays were so large at times as to
completely block the pavement.
The trims proved an excellent

advertisement for the firm and
well justified the trouble and ex-

pense of arrangement. The mine seemed to
have a special interest for the out-of-town
visitors, who viewed it with admiring
interest.

Copyright 191i, by the Oscar Onken Company, Cincinnati, Ohio

of having good window displays, in order
that you may put in your show windows ex-
actly what you believe your customers want.

Sort of spread out your goods in your
windows neatly, artistically, in order that
your customers don't have to come in and
ask a long string of questions before they
get what they want. Have your goods ad-
vantageously displayed so any one can come
in and ask for this, that or the other thing
without wasting a lot of his and, besides,
your time. Put your store window on Too
per cent efficiency basis, and efficiency in
business today is the easiest and shortest
road to more profits.

Suggestions for an
Alarm-clock Display

A hardware dealer describes an alarm-
clock display made by him as follows:
"Using a mission wall clock for a model,

I constructed a clock for a window display.
The dial was thirty-two inches square and
made of beaver board, as were the hands.
The entire clock was painted flat black, ex-

cepting the hands, which
were white.
"This made a splendid

background for nickel-fin-
ished alarm clocks which
were placed on the dial so as
to correctly indicate each
hour. Other alarm clocks
were used for the weights and
an extremely large one for
the pendulum.
"With proper show cards

and effective window ar-
rangement, this 'wrinkle' sold
alarm clocks for us."

Another alarm-clock trim,
which has frequently been
used to good purpose, is an
attractive arrangement of
these clocks, all ticking and
showing exactly the same
time..COLORADO TURQUOISE MINE AS WINDOW DISPLAY.
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Credits and Collections

Extracts from a Lecture by Frank L. Odell, of the National Jewelers' Board of

Trade, Before the Educational Department of Bedford Branch Y. M. C. A.,

Brooklyn, N. Y.

It is a source of extreme pleasure to find that
your progressive organization has taken up a

subject so important as "Credits and Collections,"

which at the present day has become of such

importance that the technical knowledge and un-

derstanding of those who are engaged in the
execution of this line of work must be regarded
almost as a profession.
At the outset I desire to state that this stage

of perfection in this work is largely due to the
most excellent efforts of the National Credit
Men's Association and the affiliated bodies in the
different cities.

What Are Collections?

The word "collection" implies only a cog in
the great commercial wheel, representing a self-
evident necessity of securing the payment for
goods entrusted, through sale, to a customer.
The commerce of the world has become so inter-
woven by the system of credits, or rather selling
on time that we recognize it as an established
basis for the disposal of merchandise. Credit
enables the merchant of small means to operate
a business sufficiently large which will net him a
living and also provide a surplus to enlarge and
strengthen his financial standing. In reality the
retailer is securing most of his working capital
from the jobber, who in turn must seek time upon
his purchases in view of the large amount of ac-
counts receivable he is carrying upon his books;
hence we can go back to the manufacturer and
those who supply the raw materials. The prompt-
ness with which this long chain of accounts is
discharged depends in the first instance upon
the paying qualities of the consumer. A break in
this chain complicates the entire line, hence bus-
Mess sagacity, experience and honesty are neces-
sary elements, and the farseeing eyes of the
credit and collection man in the mercantile house
must anticipate conditions. He must know when
to move quickly to save his concern from a pros-
pective loss.

System

One of the most essential things to be consid-
ered in the credit department is an efficient sys-
tem whereby automatically all accounts which
demand attention should reach the head of the
department. Care should be exercised that this
is not overdone and the department hampered
by unnecessary work which might be expeditiously
disposed of at a less expense. The invoices of
customers availing themselves of cash discounts
and anticipating the payments of their accounts
and those who meet their obligations promptly
at maturity may be handled automatically by the
bookkeeping department, and there is no necessity
for these items to demand the time, which could
be more advantageously used upon other matters
by the head of the department. A system should
be devised whereby allowing for reasonable lapse
of time for customers to respond, a memorandum
of the accounts not adjusted should be provided
the collection manager, so that he may investigate

and ascertain if there are any good reasons why

the payments are not forthcoming.

Courtesy

Those handling collections should never be-
come so engrossed in a mechanical system as to
forget that the utmost courtesy should always be
exercised and diplomacy used in directing cus-
tomers' attention to past-due accounts. A
thoughtless word or phrase may prove very in-
jurious to a house in the securing of future
orders. If drastic measures are deemed neces-
sary then sentiment should never enter, but where
it is only a case of oversight or lack of system
or perhaps caused through the desire to return

certain goods which were not satisfactory, it is

necessary to retain the most friendly relations

with the debtor, although his dilatory methods
might not seem justified to the department.
There are many ways through which the pro-
gressive collection man may wisely approach the
debtor. In cases where in the past accounts have
been met satisfactorily it is well to call the
debtor's attention to the matter in a manner that
would indicate to him that it was believed that
the account had been overlooked, and inasmuch
as it was necessary for the house to make prompt
collections in the operation of its business that
you would be pleased to receive his remittance
as early as possible. Everlasting persistency and
never allowing a matter to escape attention, to-
gether with tact and courtesy in the general run
of cases will prove successful, and not only se-
cure payments, but also retain the friendship of
the debtor and continue him as a good customer.
Small leakages in a large commercial concern,

if closely watched, aggregate surprising amounts
at the ending of a year. With many concerns
the fact is overlooked that it is very easy to
save the salary of an employe in the leakage of
stamps alone. An item directly applying to the
*collection department is that of interest on past-
due accounts.
This is a subject which should always be

closely watched, and when possible, collected in
order to cover a great deal of the expense in
making collections. Interest in such cases can
only be collected voluntarily or by suit.

Correspondence

Great stress, thought and wisdom should be
exercised in the handling of collection cor-
respondence. No automatic, parrot-like form let-
ters should ever be used, but tact and good judg-
ment should always prevail and every customer
whom it is found necessary to address should be
treated as an individual and approached with
the utmost delicacy, as I referred to before. The
first letters should be more in the line of calling
his attention to an oversight, but as time lapses,
and these letters are found to have no effect, then
sentiment should be abandoned and the strongest
form of language, showing the positiveness with
which the house demands that which is duly theirs
to expect. The attention of the debtor could
tactfully be directed to the fact that he is only
the trust custodian of the seller's goods until the
account is adjusted, and no sale is completed until
payment is received, but under all circumstances
correspondence should never approach a point
which might be considered a threat. Nothing
can be gained in this line and, when such action
is necessary, it is time for the account to be
handled by some other source than the depart-
ment itself.

Economy in Prompt Collections

It is a false idea which some merchants have
that the paying of fees for collection of bad
accounts is an expense. I am firmly of the belief
that a man possessed of sufficient ability to handle
the affairs of a large collection department under-
stands the conditions of the customers of his
house sufficiently well to procure a past-due ac-
count in thirty days. It is no economy to wait
sixty and ninety days and to find that your
customer is constantly growing worse and new
orders are either being turned down or increasing
the amount of his indebtedness. If he is good
payments will be obtained; if it is insisted that
the capital is necessary for the transactions of
the business of the house, as they are selling on
the closest margin of profit and need their capital
to transact their affairs, it should be taken into
consideration, not only the collection manager's
time, but cost of stenographers in writing letters,
postage and mailing, interest upon the lapse of
time where a house allows collections to pass
over a period of several months before placing
with an attorney or some good association to
handle. It is much cheaper to pay the customary
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fees in the beginning than to have these fees
eaten up by a waste of time and expense in other
directions.
Before resorting to the use of attorneys or

associations bank drafts should be used. The
seller may courteously inform the customer that
he is in need of immediate capital and has ac-
cordingly sent a draft through a bank in his
town. This is usually effective, with a small
outlay of cost. If the drafts are returned it is
necessary for the department to consider other
and stronger methods. This might be done in the
form of collection agency or trade organization
drafts, which produces an additional force, as it
is their usual custom to inform the debtor that if
such draft is not paid when presented the claim
will be turned over to a local attorney.
Frequently it is necessary, in order to Meet

conditions for which the debtor is not responsible,
to grant an extension of time for which he can
give reasonable grounds. In such cases interest-
producing notes may be accepted on short terms
of from thirty to sixty days, and where the finan-
cial responsibility of the maker of the note is
questioned, it is best to obtain an endorsement
of some responsible party. In case no other
method might be found it is well even to accept
the notes without interest in order to protect the
account, for when a note is once given suit may
be had at once and a quick judgment obtained.
It might be well for us to follow one concrete

case to show the detailed form a past due account
must take.
A salesman for the jobbing house of John Doe

& Co., New York, sold a bill of goods of $too to
William Jones, retailer, of Oskosh, Wis. In-
formation secured by the credit man of John
Doe & Co. developed the fact that Jones was
light financially, owed very heavily in compari-
son with his investment, was gradually losing
ground, and was slow in his settlements, but the
goods ordered were not quick sellers and the
margin of profit rather large, so it was decided
to assume the hazard, trusting that this bill
might be paid before the evident crash came.
When the bill matured the automatic letters and
collection "bumps" were sent, without results,
and the claim found its way to the desk of the
collection manager, who recognized at once that
it was a case which needed quick action, so he
sent a draft through the bank at Oskosh, which
was returned unpaid. Then he drafted the
debtor through the trade board or agency used
by his concern, with instructions, if not paid at
once to turn it over to its attorney at Oshkosh.
Not being paid, it found its way to the attorney,
who acknowledged it, and after calling upon
Jones, advised the agency that the best thing that
could be done was to accept a short time note,
as the holiday season was approaching and if
trade proved good the debtor would probably
be able to clean up his past-due indebtedness.
Hence the note was accepted, but at maturity
was protested and the attorney was then in-
structed to secure judgment and levy execution,
but anticipating the action of his creditors the
debtor filed a voluntary petition in bankruptcy
and John Doe & Co. found their claim in the
hands of the federal court. The attorney at once
secured a list of creditors, so that the agency is
able to call a meeting of the "mourners" after
having secured an assignment of the various ac-
counts and filed proof of claims with the referee
in bankruptcy. At the meeting of creditors it is
found that the assets will not pay in excess of
forty cents on the dollar, and as no fraud is
developed a composition in bankruptcy upon that
basis is agreed upon, covering a period of nine
months, to per cent in cash and TO per cent every
three months. If everything goes well after the
lapse of about one year from the time of ship-
ment of the $roo worth of goods, deducting to
per cent for collection fees, twenty-five cents for
filing of claim, and not considering postage,
clerical time, interest, etc., John Doe & Co. re-
ceives $35.75 of the original claim of $too, upon
which there was a probable profit of about 30
per cent, and the item is charged off to the
profit and loss account.
This but meagerly describes the regular work

of the collection manager and the necessity of
safeguarding credits and effectively handling col-
lections in order that the profits of a house may
not be jeopardized.
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Credits and Collections

Extracts from a Lecture by Frank L. Odell, of the National Jewelers' Board of

Trade, Before the Educational Department of Bedford Branch Y. M. C. A.,

Brooklyn, N. Y.

It is a source of extreme pleasure to find that
your progressive organization has taken up a

subject so important as "Credits and Collections."
which at the present day has become of such

importance that the technical knowledge and un-

derstanding of those who are engaged in the

execution of this line of work must be regarded

almost as a profession.
At the outset I desire to state that this stage

of perfection in this work is largely due to the
most excellent efforts of the National Credit
Men's Association and the affiliated bodies in the
different cities.

What Are Collections?

The word "collection" implies only a cog in
the great commercial wheel, representing a self-
evident necessity of securing the payment for
goods entrusted, through sale, to a customer.
The commerce of the world has become so inter-
woven by the system of credits, or rather selling
on time that we recognize it as an established
basis for the disposal of merchandise. Credit
enables the merchant of small means to operate
a business sufficiently large which will net him a
living and also provide a surplus to enlarge and
strengthen his financial standing. In reality the
retailer is securing most of his working capital
from the jobber, who in turn must seek time upon
his purchases in view of the large amount of ac-
counts receivable he is carrying upon his books;
hence we can go back to the manufacturer and
those who supply the raw materials. The prompt-
ness with which this long chain of accounts is
discharged depends in the first instance upon
the paying qualities of the consumer. A break in
this chain complicates the entire line, hence bus-
iness sagacity, experience and honesty are neces-
sary elements, and the farseeing eyes of the
credit and collection man in the mercantile house
must anticipate conditions. He must know when
to move quickly to save his concern from a pros-
pective loss.

System

One of the most essential things to be consid-
ered in the credit department is an efficient sys-
tern whereby automatically all accounts which
demand attention should reach the head of the
department. Care should be exercised that this
is not overdone and the department hampered
by unnecessary work which might be expeditiously
disposed of at a less expense. The invoices of
customers availing themselves of cash discounts
and anticipating the payments of their accounts
and those who meet their obligations promptly
at maturity may be handled automatically by the
bookkeeping department, and there is no necessity
for these items to demand the time, which could
be more advantageously used upon other matters
by the head of the department. A system should
be devised whereby allowing for reasonable lapse
of time for customers to respond, a memorandum
of the accounts not adjusted should be provided
the collection manager, so that he may investigate
and ascertain if there are any Food reasons why
the payments are not forthcoming.

Courtesy

Those handling collections should never be-
come so engrossed in a mechanical system as to
forget that the utmost courtesy should always be
exercised and diplomacy used in directing cus-
tomers' attention to past-due accounts. A
thoughtless word or phrase may prove very in-
jurious to a house in the securing of future
orders. If drastic measures are deemed neces-
sary then sentiment should never enter, but where
it is only a case of oversight or lack of system
or perhaps caused through the desire to return
certain goods which were not satisfactory, it is
necessary to retain the most friendly relations

with the debtor, although his dilatory methods
might not seem justified to the department.
There are many ways through which the pro-
gressive collection man may wisely approach the
debtor. In cases where in the past accounts have
been met satisfactorily it is well to call the
debtor's attention to the matter in a manner that
would indicate to him that it was believed that
the account had been overlooked, and inasmuch
as it was necessary for the house to make prompt
collections in the operation of its business that
you would be pleased to receive his remittance
as early as possible. Everlasting persistency and
never allowing a matter to escape attention, to-
gether with tact and courtesy in the general run
of cases will prove successful, and not only se-
cure payments, but also retain the friendship of
the debtor and continue him as a good customer.
Small leakages in a large commercial concern,

if closely watched, aggregate surprising amounts
at the ending of a year. With many concerns
the fact is overlooked that it is very easy to
save the salary of an employe in the leakage of
stamps alone. An item directly applying to the
collection department is that of interest on past-
due accounts.
This is a subject which should always be

closely watched, and when possible, collected in
order to cover a great deal of the expense in
making collections. Interest in such cases can
only be collected voluntarily or by suit.

Correspondence

Great stress, thought and wisdom should be
exercised in the handling of collection cor-
respondence. No automatic, parrot-like form let-
ters should ever be used, but tact and good judg-
ment should always prevail and every customer
whom it is found necessary to address should be
treated as an individual and approached with
the utmost delicacy, as I referred to before. The
first letters should be more in the line of calling
his attention to an oversight, but as time lapses
and these letters are found to have no effect, then
sentiment should be abandoned and the strongest
form of language, showing the positiveness with
which the house demands that which is duly theirs
to expect. The attention of the debtor could
tactfully be directed to the fact that he is only
the trust custodian of the seller's goods until the
account is adjusted, and no sale is completed until
payment is received, but under all circumstances
correspondence should never approach a point
which might be considered a threat. Nothing
can be gained in this line and, when such action
is necessary, it is time for the account to be
handled by some other source than the depart-
ment itself.

Economy in Prompt Collections

It is a false idea which some merchants have
that the paying of fees for collection of bad
accounts is an expense. I am firmly of the belief
that a man possessed of sufficient ability to handle
the affairs of a large collection department under-
stands the conditions of the customers of his
house sufficiently well to procure a past-due ac-
count in thirty days. It is no economy to wait
sixty and ninety days and to find that your
customer is constantly growing worse and new
orders are either being turned down or increasing
the amount of his indebtedness. If he is good
payments will be obtained; if it is insisted that
the capital is necessary for the transactions of
the business of the house, as they are selling on
the closest margin of profit and need their capital
to transact their affairs, it should be taken into
consideration, not only the collection manager's
time, but cost of stenographers in writing letters,
postage and mailing, interest upon the lapse of
time where a house allows collections to pass
over a period of several months before placing
with an attorney or some good association to
handle. It is much cheaper to pay the customary
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fees in the beginning than to have these fees
eaten up by a waste of time and expense in other
directions.
Before resorting to the use of attorneys or

associations bank drafts should be used. The
seller may courteously inform the customer that
he is in need of immediate capital and has ac-
cordingly sent a draft through a bank in his
town. This is usually effective, with a small
outlay of cost. If the drafts are returned it is
necessary for the department to consider other
and stronger methods. This might be done in the
form of collection agency or trade organization
drafts, which produces an additional force, as it
is their usual custom to inform the debtor that if
such draft is not paid when presented the claim
will be turned over to a local attorney.
Frequently it is necessary, in order to meet

conditions for which the debtor is not responsible,
to grant an extension of time for which he can
give reasonable grounds. In such cases interest-
producing notes may be accepted on short terms
of from thirty to sixty days, and where the finan-
cial responsibility of the maker of the note is
questioned, it is best to obtain an endorsement
of some responsible party. In case no other
method might be found it is well even to accept
the notes without interest in order to protect the
account, for when a note is once given suit may
be had at once and a quick judgment obtained.

It might be well for us to follow one concrete
case to show the detailed form a past due account
must take.
A salesman for the jobbing house of John Doe

& Co., New York, sold a bill of goods of $too to
William Jones, retailer, of Oskosh, Wis. In-
formation secured by the credit man of John
Doe & Co. developed the fact that Jones was
light financially, owed very heavily in compari-
son with his investment, was gradually losing
ground, and was slow in his settlements, but the
goods ordered were not quick sellers and the
margin of profit rather large, so it was decided
to assume the hazard, trusting that this bill
might be paid before the evident crash came.
When the bill matured the automatic letters and
collection "bumps" were sent, without results,
and the claim found its way to the desk of the
collection manager, who recognized at once that
it was a case which needed quick action, so he
sent a draft through the bank at Oskosh, which
was returned unpaid. Then he drafted the
debtor through the trade board or agency used
by his concern, with instructions, if not paid at
once to turn it over to its attorney at Oshkosh.
Not being paid, it found its way to the attorney,
who acknowledged it, and after calling upon
Jones, advised the agency that the best thing that
could be done was to accept a short time note,
as the holiday season was approaching and if
trade proved good the debtor would probably
be able to clean up his past-due indebtedness.
Hence the note was accepted, but at maturity
was protested and the attorney was then in-
structed to secure judgment and levy execution,
but anticipating the action of his creditors the
debtor filed a voluntary petition in bankruptcy
and John Doe & Co. found their claim in the
hands of the federal court. The attorney at once
secured a list of creditors, so that the agency is
able to call a meeting of the "mourners" after
having secured an assignment of the various ac-
counts and filed proof of claims with the referee
in bankruptcy. At the meeting of creditors it is
found that the assets will not pay in excess of
forty cents on the dollar, and as no fraud is
developed a composition in bankruptcy upon that
basis is agreed upon, covering a period of nine
months, to per cent in cash and to per cent every
three months. If everything goes well after the
lapse of about one year from the time of ship-
ment of the $roo worth of goods, deducting to
per cent for collection fees, twenty-five cents for
filing of claim, and not considering postage,
clerical time, interest, etc., John Doe Sr Co. re-
ceives $35.75 of the original claim of $too, upon
which there was a probable profit of about 30
per cent, and the item is charged off to the
profit and loss account.
This but meagerly describes the regular work

of the collection manager and the necessity of
safeguarding credits and effectively handling col-
lections in order that the profits of a house may
not be jeopardized.
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THERE ARE DIFFERENCES

Synthetic Stones are no more alike than diamonds. The quality of either depends
on the grade of rough material and workmanship. We utilize the best of both

when it comes to the making of our own Rubies, Hope, Pink, Golden and White

Sapphires—our rough is manufactured in our own laboratories, and cut at our own

plants—it is this that makes it possible for us to produce a Superior article. Our

stones are made with a precision of measure and fineness of polish worthy of

a diamond.
The right kind of a stone for a piece of jewelry is as essential to its appearance as
its own workmanship. It lends life to the entire ornament and should be selected
with great care. The word " Heller's " stands for the stone that will harmonize
with the best make of jewelry.

Remember there are different qualities in synthetic stones and you want the Best—
" Heller's" costs no more.

■rn.

SOLE AGENTS FOR THE JAPANESE PRODUCERS IN THIS COUNTRY

NEW YORK PARIS SAN FRANCISCO PROVIDENCE IDAR

•

DIAMONDS
APRIL is the DIAMOND month. Make DIAMONDS

your lead for a few weeks.
People will give DIAMONDS for birthday and wed-

ding gifts.
Have some really fine stones in stock to show your

customers.
We will complete your stock or fill your orders from our

very large series of DIAMONDS.

Blue Wesselton and Top Crystals
Fine American Cut, Sizes from 1A to 3 Carats

ALSO ALL SIZES OF MELES

Send for a memorandum package and compare our prices and
the quality of our goods with what you can obtain elsewhere

CROSS ee BEGUELIN
23 Maiden Lane NEW YORK

•

•
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It is just between seasons in the wholesale
trade, yet there are undeniable signs of steadily
improving conditions. It may be that sentiment
has improved faster than actual business, but it
is sentiment that makes for business.
While good and bad reports coming in from

various sections of the country indicate irregular
buying, there is a conservative forward movement
that has encouraged many New York manufac-
turers and jobbers to hope for something like
boom times before the end of the summer.
The jewelry business should soon feel an im-

petus as a result of generally good conditions in
other lines. Concerning some of the latter the
Dow-Jones Bulletin of General Trade says : "The
steel companies made the most of the heavy speci-
fications received on contract in March and as a
result are now operating close to go per cent of
capacity, with prices advancing. In copper the
recent strength continues. Several of the brass
concerns in Waterbury and through the Nauga-
tuck Valley are working night and day and are
behind in orders. The textile industry is in a
satisfactory shape, with a rising tendency in fin-
ished goods. In some lines of trade it is still
between seasons. This is particularly true of the
boot and shoe trade."

Politics, to be sure, are credited in many
sources for any unfavorable conditions that exist,
but some authorities are more inclined to believe
that the present unsteady market is due rather
to our last great panic, from which the country
has not fully recovered. They believe that these
conditions of depression are periodic and that the
present is only a brief time of darkness before a
period of greater prosperity than we have ever
experienced.

Imports of Gems Decrease

Precious stone and pearl importations last
month show a decrease in value of $975,223, com-
pared with March, mu. Customs officials ex-
plain the falling off as due to the American pub-
lic's investment in automobiles. The statistics
given out by Examiner Treadwell, of the ap-
praiser's office, are: March, diamonds and other
cut precious stones, including pearls, $1,246,525;
uncut gems, $916,247; a total of $2,162,772, corn-
pared with $3,137,995 in March, 1911.
H. Walter Lett, expert horologist, of 3 Maiden

lane, wears a stick pin watch which is the product
of six months' constant labor. "I believe I have
produced the smallest watch in the world," Lett
said in an interview. "Furthermore, it is prac-
ticable and keeps excellent time. The entire
weight of the watch in scarf pin case is only
three and one-half pennyweight, or about one-
sixth of an ounce. The whole watch can be
comfortably enclosed inside the mainspring barrel
of the No. 6 American watch—the smallest stand-
ard timepiece carried.

"The size of the movement is only 13 milli-
meters and in thickness it is only 2 millimeters,
or .079 inches, It is thinner than any watch ever
made."
An idea of the delicacy of the mechanism of

the tiny timepiece can be afforded by the state-
ment that the force taken to drive or stop its
mainspring would about equal that exerted by
the smallest ant in crawling up a brick wall.
Mr. Lett said he had been put to the necessity

of constructing some new instruments of sufficient
delicacy to put together the "tiniest watch." He
declared he had put all the skill of three gen-
erations of watchmakers (his father and grand-
fathers being English horologists) into the con-
struction of the timepiece.
The affairs of James A. Fromerfelt & Co.,

wholesale jewelers, of ir Union Square, have been
tinder the supervision of the Manufacturing
Jewelers' Board of Trade for some time past, and
it was said that creditors had agreed to accept
a settlement at fifty cents on the dollar, payable
in installments in September, November, January,
1913. A committee of creditors, composed of

Edgar R. Barker, William C. Parks and Louis
W. Wise, has been appointed to supervise the bus-
iness until the payments are made. The liabilities
are said to be about $25,000, and nominal assets
about the same.
The home of Harry Harkness Flagler, at 32

Park avenue, known as the house without door
knobs or keyholes, which presents little chance
to the burglar, was entered by sneak thieves on
April 6. Mr. Flagler and his family were at din-
ner at the time. The fact that the place had
been entered and jewels to the value of $1,000
taken was discovered soon after.
While riding horseback in Central Park on

Sunday afternoon, April 7, Seth E. Thomas Jr.,
treasurer of the Seth Thomas Clock Company,
15 Maiden lane, collided with a rider, the compact
wrenching and fracturing his left leg. He was
taken in an automobile to the offices of Dr. Henry
H. Forbes, 40 East Forty-first street, and later
to his apartments in the Hotel Netherland. His
condition, according to Doctor Forbes, is not
serious.

Board of Appraisers Sustains Protest

The board of United States general appraisers
on April r sustained a protest filed by George
Borgfeldt & Co. regarding the classification of
lace pins composed of steel plated with gold.
Collector Loeb held the articles to be jewelry and
exacted a duty of 6o per cent under the pro-
visions of the tariff act of igo9. The importers
alleged that as steel is the component material of
chief value the tax should be 45 per cent under
the metal schedule.
Judge Sharretts states in his decision for the

customs tribunal that an analysis of the pins
shows that gold is a minute and insignificant part
of the articles compared with the base metal.
Furthermore, the pins are of the kind in popular
use and have a small value. The decision that
pins of this kind, bought and sold by the gross
on the basis of six or more for a cent, are
jewelry is subject to serious doubt. While the
importers did not submit testimony in their be-
half, the protest is upheld and the collector re-
versed.
The board of United States general appraisers

on April 4 upheld a claim filed by B. Altman &
Co. for lower duty on china clock cases and
movements. The importer objected to the higher
duty of 70 per cent exacted by Collector Loeb
and alleged that the merchandise should be ad-
mitted to duty at the rate of 6o per cent under
the provisions of paragraph 93 of the tariff act
of 1909, which provides for chinaware articles.
The contention that the movements should be
classified tinder paragraph 192 as watch move-
ments, at specific rates, is sustained. The col-
lector is ordered to reliquidate the excessive
duties exacted.
During the past month the National Jewelers'

Board of Trade has collected on claims in its
hands an amount aggregating over $105,000, which
is the largest amount collected by the board in
any month during its existence.

President Arthur Henius, of the National Jew-
elers' Board of Trade, has appointed M. D.
Rothschild, of New York; Benjamin Allen, of
Chicago, and Ralph S. Hamilton, of Providence,
as a committee to represent the board at a con-
vention to be held in Washington, D. C., on April
25, called by the secretary of commerce and labor
at the instigation of President Taft to form a
national chamber of commerce.
A petition has been filed against Hyman Edel-

stein and Benjamin Glasman, who compose the
firm of Edelstein & Glasman, manufacturers of
jewelry at 36 Eldridge street, by creditors. It
became known that burglars had broken into the
firm's offices some time between closing time
Saturday, April 6, and early Monday morning,
April 8, and robbed the safe of more than $8,000
worth of jewelry. The robbery left the affairs
of the firm in such shape that the petition on
April 4 alleged liabilities of $12,000, with assets
of only $2,000. How the robbers entered the
factory is not known, though Detectives Brenecke
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and Cohen, of police headquarters, say that they
believe the thieves used pass keys or else en-
tered through the skylight. They opened the
safe by what the police term the "can-opener
method, and they left their tools behind them.
The sale of John L. Graves's collection of

paintings and works of art began April 8 at the
Anderson gallery. Among the articles on sale
is an old East Indian necklace of pure gold,
which is the star of the collection of jewelry. Its
pendant is a canary diamond weighing about
seventy karats, which was known in India as the
Rajah diamond. It is encircled and held by a
gold serpent whose scales are formed of rosettes.
Other articles of jewelry in the collection are
Persian rings, scarabs, seals, medallions, brooches,
belt buckles, miniatures, enamels, ivories, jewel
caskets, plaques, Dresden and Sevres porcelains,
and majolicas.

Art Treasures Arrive

The fifth consignment of J. Pierpont Morgan's
art treasures, sent from the South Kensington
Museum to the Metropolitan Museum of Art,
arrived on the Baltic on April 5. In it are sev-
eral examples of the church vessel known as the
pax, in silver-gilt and elaborately ornamented;
beakers of silver and tankards, mirrors and cups
of early German, Italian and Spanish workman-
ship. A silver-gilt pax, ornamented in enamel,
with a picture of the Madonna and child en-
throned with a group of saints, is an Italian work
of the late fifteenth century. Another pax of the
same period is ornamented with paintings sur-
mounted with precious stones and panels of
enamel. It is said to resemble a famous pax in
the Louvre. A beaker of white glass, mounted
in silver-gilt, with engraved medallions, is of the
late sixteenth century. The metal work is of the
seventeenth century. There are also chalices of
early design, large and small cups and medallions
set in silver. A rock crystal cup is mounted in
silver and further ornamented by three bands of
silver. There are works of Flemish silversmiths
as well as by German, Spanish and Italian ar-
tisans. The value of the Morgan collections al-
ready shipped has reached $5,000,000. There are
more than 5,000 objects.
M. J. Averbeck, the well-known jobber, sailed

for Europe on April 5 abroad the steamship Fin-
land. Mr. Averbeck has been working very hard
since last fall. His chief object in going abroad
is to seek a complete rest. At the pier to see
him off were his family and a few intimate
friends. During his absence the business will be
in charge of Asher Green. He will be gone about
six weeks.
Jewelry buyers recently in New York City

were Mrs. L. B. Walker, Gimbel Brothers, Phila-
delphia, Pa. 

' 
• J. C. Mizer, B. H. Gladding, D. G.

Company, Providence, R. I.; W. M. Worcester,
Dives, Pomeroy & Stewart, Harrisburg, Pa.• De-
forest L. Bachman, John Wanamaker, Philadel-
phia, Pa.; E. Stern, Sanger Brothers, Dallas,
Texas; R. A. Steiger, Albert Steiger Company,
Springfield, Mass.; H. S. Moorehouse, Halle
Brothers Company, Cleveland, Ohio; J. Ander-
son, J. A. Houston Company, Boston, Mass.;
E. C. Meachum, Sibley, Lindsay & Curr Company,
Rochester, N. Y.; E. Burney, G. V. S. Quacken-
bush & Co., Troy, N. Y.; F. J. Starrett, A. Marks
Sons, Amsterdam, N. Y., and Mr. Lippitt, Lippitt
Brothers, Cooperstown, N. Y.
The Nassau Lighter Company has moved its

offices from 65 Nassau street to 30 East Twenty-
third street, where they will have larger quarters.
Emil Freund will deliver a lecture on "Dia-

monds and Diamond Cutting" on April 18, in the
Doric room, Terrace Gardens, under the auspices
of Washington Lodge, I.O.B.B, Mr. Freund will
exhibit eighty special slides illustrating the
various branches of the diamond industry.
A. G. Barber, president of the Globe Optical

Company, Boston, Mass., was among the recent
visitors to the New York office of THE KEYSTONE.
Mr. Barber stopped off at New York on his way
to Boston from Washington, D. C. He spent
a few weeks in Washington with Mrs. Barber,
who has been living there during the winter
months. Mr. Barber reports that he finds general
business conditions quite favorable.
Adolf Schwab, of the Tavennes Watch Corn-

pany, sailed for Europe on April ii on board the
steamship La Provence. Mr. Schwab expects to
return to New York in about six weeks.
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Something New WRIST WATCHES
Practical and Attractive—Fitted With Reliable Movements

These Watches appeal to persons desiring convenient time when autoing, yachting, golfing, fishing, etc.
They are new and have proven very popular

No. 5200

No. 5201
No. 5203

The case is 14K Solid Gold.

Will fit Jewel Series Waltham

Movement.

Price of Case and Strap . $25.00

Movement extra according to grade.

Sapphire Waltham . . . . $24.30

Ruby Waltham  • 27.00

No. 5200
Tan Color Strap

No. 5201
Seal Skin Strap

This Wrist Watch is 14K Gold,

fitted with extension 14K Wrist Band,

plain polished or Roman finish.

Price, 14K Gold  $48.00

Price, Silver  16.00

Extra for movements to fit 

10/0 Size, 15 J. Lady Elgin .   $30.60

5/0 Size, 15 J. Lady Elgin .   24.30

Jewel Size, Sapphire Waltham 24.30

Jewel Size, Ruby Waltham . . 27.00

Leather
Wrist Bracelet

No. 5203
14K Solid Gold

Adjustable to Any Wrist

Regular 0 Size
BRACELET WATCH
7 Jewel Lever Tavannas Movement

Watch complete.

Very reliable time-keeper.

Leather Strap Wrist Watch; will fit any wrist.
Case fitted with New England Lever Movement.
No. 6922. Gun Metal Watch, complete . . . . $10.00
No. 6222. Silver Watch, complete   10.00

Light Tan Color

To fit 10 Ligne, New England.
Per dozen  

To fit 15 Ligne, New England.
Per dozen  

To fit Regular Naught Size.
Per dozen  

Also to fit the Ingersoll Midget 
Per dozen  

$12.00

15.00

18.00

18.00

Necklace
Locket Watch
No. P 2600 . $34.00

14K Plain Pol-

ished or Roman

Finish. Made to fit

Jewel Series Wal-

tham Movements

Open face only.

Extra for move-

ments to fit.
Sapphire Wal-
tham . . . . $24.30

Ruby Waltham 27.00

Solid Silver Watch   $14.00
Nickel Watch 12  50

Gun Metal Watch 12  50

Prices Subject to Catalogue
Discount

- Chicago
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April opened with the arrival of a much-belated
spring. Simultaneous with it came renewed bus-
iness activities in many lines. It was a welcome
surcease of a long and severe winter, with its
resultant business depression. The seasonable
weather came too late, however, to be of any
particular benefit to Easter business in jewelry
lines. A large number of travelers for Chicago
jobbers came in the early part of the month. All
shortened their sta, however, and went back to
their territories with high hopes. This has been
the most severe spring on travelers for many
years. Unusual storms and heavy snows made it
almost impossible for them to cover their terri-
tories. Those who came in early this month gave
it as their opinion that the only thing necessary
to put life into spring buying is seasonable spring
weather.
General conditions throughout the central west

are excellent, they say. Jewelers in the agri-
cultural sections never had better prospects. The
crop outlook was never better. At the present
time the lower section of the Mississippi Valley
is in the throes of a great flood, which is doing
millions of dollars worth of damage. In southern
Illinois and in Tennessee the business sections of
several cities have been flooded and government
troops have been sent to the relief of the home-
less. Unusual high water prevails throughout the
entire central west. In many instances it is inter-
fering seriously with business. But for every
dollar of damage it does to business now it will
add from $10 to $5o to the value of the crops
this year. Millions of acres of farm land are
being enriched with the new soil. It is early
enough to let the farmers have plenty of time to
plant any crop they may want to plant this season
on the land that is now under water. Not only
is the flood of immense value because of fer-
tilization, but it makes it certain that the land
overflowed will have plenty of moisture for this
season. With the unusually well-watered condi-
tion of the soil it is as near a certainty as any-
thing in this world can be that the crops this
year will be the greatest ever known.

It is because of the remarkably fine agricultural
outlook that the important banking interests are
not worried over the troubles that appear in
Chicago and other sections of the west in con-
nection with organized labor. These labor
troubles are of but little importance compared
with the agricultural situation. The labor men
themselves are beginning to realize the truth and
are displaying commendable good sense in the
management of their affairs. Both soft and hard
coal miners will both be soon fully employed
at good wages. The railway locomotive engineers
will also come to an understanding. People of
the United States have lost patience with poli-
ticians and other agitators who attempt to inter-
fere with the progress of prosperity, and ex-
tremists in politics and labor will find no sym-
pathy anywhere.

Little or nothing is heard in the central west
regarding the ill effects of the presidential elec-
tion on business. Such occasions have gradually
lost their terror, until at the present time they
have little or none for the American business
man. Of course, they bring uncertainty and
doubt with them, but not in large enough portion
to cause unrest or fear. This year is no excep-
tion. Chicago jobbers are very optimistic as to

the results of this year's business. General con-
ditions throughout the central west are excellent
and they are looking forward to a substantial
year.
B. F. Coffin, jewelry store systematizer, re-

turned to his home in this city the early part of
the month after an extended stay in the south.
He left last week for a trip to the Pacific coast,
where he has a number of engagements.
Walter Stevens, formerly in charge of the Chi-

cago office of the Bay State Optical Company and
well known to the jewelry trade here, spent a few
days in the city recently calling on his ninny
friends.
F. Hadeen, a prominent South Side jeweler,

has moved into his new location at 1643 West
Sixty-third street.
Claude Seymour, manager of Otto Young &

CO., spent several weeks recently in Houston,
Texas, visiting his mother. On account of miss-
ing train connections he was prevented from at-
tending the annual meeting of the National
Wholesale Jewelers' Association at Philadelphia.
D. A. Wilkens, formerly in charge of the Chi-

cago office of the Ostby & Barton Company, and
now in charge of their Pacific coast office, at Los
Angeles, spent several days in Chicago recently
while on his way to the factory in the east.
E. D. Barnum, for many years Chicago man-

ager of the Ansonia Clock Company, has resigned
his position. He has been with the company for
twenty years and carries with him the best wishes
of his many friends in the trade.
Charles J. Noack, of Sacramento, Cal., stopped

off in Chicago for several days early in the
month while on his way to the eastern factories.
He expects to visit the diamond markets in
Europe before returning home.
Louis H. Albert, of the well-known firm of

Albert Brothers, Cincinnati, spent several days
in Chicago on business recently.
The many friends in the trade of I. H. Kull,

manager of Sproehnle & Co., will extend to him
their heartfelt sympathy upon the death of his
mother, Mrs. Lina Kuh, which occurred recently.
Mrs. Kull was also the mother of Mrs. A. W.
Sproehnle.
New students at the Winter School of Engrav-

ing include the following; Russell G. Myer,
Saginaw, Mich.; Frank Naylor, Chicago, Ill.;
W. F. Norris, Grand Island, Iowa; J. B. Weaver,
Canton, Ohio; John Dwyer, Clay Center, Kan.;
D. E. Jonas, Madison, Wis.; E. J. Meyer, Grand
Island, Neb.; N. A. Conn, Chicago, Ill.; T. E.
Larson, Rock Springs, Wyoming; E. 0. Moore,
Fort Dodge, Iowa; Mrs. Harry Reiter, Michigan
City, Ind., and F. E. Green, Winterset, Iowa.
Malcolm F. MacDonald has associated himself
with Mr. Winter and will act as secretary and
treasurer of the school.

J. M. Becker has sold his interests in the firm
of Becker & Heckman, watch case repairers in
the Silversmith building, to his partner, J. W.
Heckman. Mr. Heckman will continue business
under the same name and at the same location.
John Sherwood, president of the Solidarity

Watch Company, of INiew York, passed through
Chicago early in the month on his way to the
Pacific coast on an extended trip. The Chicago
trade is always glad to see Mr. Sherwood.

Julius Armbruster, of the Illinois Watch Com-
pany, returned from an extended eastern trip. He
spent several days in Chicago and then left with
Mrs. Armbruster for an extended stay in Cal-
ifornia.
S. H. Clausin, of S. H. Clausin & Co., Minne-

apolis, spent several days in Chicago on his return
to Minneapolis from the jobbers' convention at
Philadelphia.
The many friends in the trade of J. T. Mont-

gomery, manager for M. A. Mead & Co., will be
very glad to know that he has entirely recovered
from a. very serious operation and that he is
again giving his business its regular attention.
Fred C. Gruen, of the Gruen Watch Company,
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of Cincinnati, was in Chicago on business several
days last week.
Anton P. Okoniewski, a retail jeweler at 2886

Milwaukee avenue, has filed a petition in bank-
ruptcy, alleging liabilities at $1,189. He was for-
merly in the employ of Marshall Field & Co. as
a watchmaker. A little over a year ago he asked
for an extension from his creditors, which was
allowed. Business reverses necessitated the bank-
ruptcy proceedings.
C. H. Knights, of C. H. Knights-Thearle Com-

pany, has returned from an extended trip to
California, where he enjoyed an extended stay
with his wife and daughter.
The many friends in the trade of M. A. Mead,

of M. A. Mead & Co., will be gratified to learn
that. Mrs. Mead, who recently underwent an op-
eration at the Evanston Hospital, is rapidly re-
covering.
Chicago jobbers have been notified that John

Morris, who recently discontinued business at
Hancock, Iowa, will open a new store at Carson,
Iowa.
Arrangements are being made for the annual

jewelers' field day for some time this summer.
The success of the last one insures unusual in-
terest in the coming event. Manny Stern, of S.
Buchsbaum & Co., is making the preliminary ar-
rangements. He is receiving the hearty support
of prominent members of the trade. It is planned
to include in this event everybody connected in
any way with the wholesale and manufacturing
jewelry interests of Chicago.

Erichsen, Krause & Co. are sending out a sup-
plemental catalog of field medals.
Arno Dorst, a well-known manufacturing jew-

eler of Cincinnati, made a hurried trip to this
city early in the month.
Fred Zeitz, of Zeitz Brothers, well-known re-

tail jewelers of North avenue, is at present en-
joying a tour of Europe.
John P. Morse, of the Chicago office of the

Elgin National Watch Company, returned early
in the month from an extended trip in the south.
Joe De Mariatto, of J. De Mariatto & Co., dia-

mond merchants in the Masonic Temple, will be
married April 30 to Miss Nellie Casceretto, of
this city. They will enjoy their honeymoon in
Europe, leaving New York May 18 on the steam-
ship George Washington.
Arrangements for the annual convention of

the Illinois Retail Jewelers' Association are pro-
gressing very rapidly. The program will be an-
nounced shortly. The convention dates are May
21 to 23, at Rock Island. It was at first thought
that the Iowa association and the Illinois asso-
ciation would meet in joint session at Rock Island
or Davenport, Iowa, but this plan has been found
to be impossible. The Iowa convention will un-
doubtedly be held at Des Moines.
Fred H. Smith, of the Geneva Optical Com-

pany, and well known to the jewelry trade, re-
turned the early part of the month from an ex-
tended trip to California with his bride, who was
Miss Susan Reed. His marriage was somewhat
of a surprise to his many friends in Chicago.
We join with the long list of Fred's friends in
extending best wishes.
Had Lieutenant Bernard Burns, of the Max-

well street station, and Detective Murray known
how close they were to being blown to atoms in
roughly handling Samuel Grant, a burglar, they
would certainly have dealt more gently with their
prisoner, who happened to make the chance re-
mark that he had three bottles of nitroglycerin
in his pocket which he was "accustomed to use
as smelling salts." Grant and Isadore Wexler
were arrested at 911 South Wood street after a
jeweler admitted that he had purchased $365
worth of stolen jewelry from them. The jew-
elry had been stolen from Felix Patropsky, 1319
Elburn avenue. Detective Murray roughly
pushed Grant out of the patrol wagon and hustled
him into the station. Lieutenant Burns was
making a hurried search of the man's pockets
when he casually warned the .officer to be a little
more. careful, as he had three bottles of nitro-
glycerine in his pocket.
"I have terrible headaches and use it for smell-

ing salts," said Grant. Four skeleton keys were
found in the same pocket with the explosive.
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The business conducted by Andrew S. Cooper,
Thomas R. Kilkenny and Irving M. Sylvester,
under the firm name of the H. N. Pervear Com-
pany, at 289 Thurber's avenue, this city, has been
dissolved by mutual consent and will hereafter
be conducted by Mr. Cooper and Mr. Kilkenny
under the same firm name, Mr. Sylvester retiring
from the said partnership.
Among the local business houses contributing

to the $r,o0o,000 endowment fund of the Brown
University is the Gorham Manufacturing Com-
pany, which has sent a contribution of $1,000.
Col. Harry Cutler, of the Cutler Jewelry Com-

pany, entertained the Hebrew members of the
United States army stationed at Forts Greble and
Adams, in Rhode Island, at Providence during
the week of the Passover.
T. Parker Hall, salesman for the Tilden-

Thurber Company, this city, visited relatives in
Taunton, Mass., recently.
The Reed & Barton Athletic Association, of

Taunton, has organized a strong baseball team
and is on the lookout for match games this sum-
mer with outside teams. The manager of the
team is George Grant, a former star of the New
England League.
Frank Kelley, who was for fourteen years with

the Providence office of the Bradstreet Mercantile
Agency, has been engaged on the staff of the
Manufacturing Jewelers' Board of Trade. He
will have charge of the reporting department in
the local office.
The boys of the Young Men's Christian Asso-

ciation jewelry classes of this city will make a
trip of inspection of the leading manufacturing
jewelry concerns of the city as a part of their
course, and will be given an opportunity of ob-
serving the practical work in each of the concerns.
The Providence Shell Works, one of the oldest

concerns of the state of Rhode Island engaged
in the tortoise shell business, is now under the
ownership of Gustave A. Wickstrom, who acquired
the business from William K. Potter. The fac-
tory is located at 40 Chapel street, in the build-
ing which was once the residence of the first
Governor Dyer. The works are located in what
used to be the reception room of the house. The
concern engages in the manufacture of articles
of tortoise shell to order and in the repairing of
practically everything or anything made of tor-
toise shell, jet, ivory, mother-of-pearl and rubber.
Mr. Wickstrom, the new owner, was associated
with Mr. Potter in the business for many years.
F. W. Smith, of the Roger Williams Silver

Plate Company, and A. G. Ettley, of the D. Wil-
cox & Co., were registered in Cincinnati the week
of March 23.
Martin C. Winsor, who was for many years New

England representative of the South Bend Watch
Company, South Bend, Ind., died at the home
of his wife's parents in Johnston, R. I., recently,
following a prolonged illness from heart trouble.
He was born in Johnston and was educated at the
Lapham Institute, North Scituate. For nearly
seventeen years past he had lived at Somerville,
Mass.

Gorham Manufacturing Company Re-elects
Officers

At the annual meeting of the stockholders of
the Gorham Manufacturing Company the follow-
ing officers were re-elected : President, Edward
Holbrook; vice-president, John S. Holbrook;
treasurer, Edward Holbrook ; secretary and as-
sistant treasurer, J. F. P. Lawton; assistant sec-
retary, William E. Keyes; superintendent, Fred
C. Lawton. The directors elected • were as fol-

lows: Edward Holbrook, Herbert J. Wells, John
S. Holbrook, John F. P. Lawton, E. Frank
Aldrich, Russell Grinnell, Fred C. Lawton, Henry
S. Sprague, Frank W. Matteson. The secretary
announced the representation of over 44,000
votes out of a total of 5o,000 at the meeting, and
a volume of business for the year close to that of
the previous year.
A. F. Rivard, of Taunton, Mass., has announced

a reconsideration of his intention to close out his
business in that city, and will continue at the
same stand.
P. Turner, of the C. Sydney Smith Company,

and G. W. Bleeker, of the Martin-Copeland Com-
pany, were in Pittsburgh the week of March 23.

Charles H. Griffin representative for the
United Wire and Supply Company, has recovered
from a recent operation and is again making his
business rounds of the trade.
Henry W. Harvey, of Harvey & Otis, made a

business trip through New York recently calling
upon the firm's customers.
Mr. and Mrs. Ralph S. Hamilton are spending

the Easter holiday season at the Chalfonte, At-
lantic City.
Members of the Grand Army in Providence

received from Henry C. Luther, a comrade, who
is at his winter home in Florida, a large and gen-
erous supply of oranges recently, the distribution
being made at the annual encampment of the
G. A. R., Rhode Island department, at Bristol.
Mr. and Mrs. William Loeb are in New York

for a ten days' sojourn.
The annual stocktaking period, overhauling of

machinery and general cleaning up took place at
the Ostby & Barton Company plant the week of
April 6, during which period the plant was closed.
J. H. Manning, of the J. H. Manning Company,

is on a western trip for his company, calling upon
the trade in Pittsburgh the week of April 6.
Edgar R. Barker, of Providence, has been ap-

pointed on the creditors' committee named to
conduct the affairs of James A. Flomerfelt & Co.,
New York.
Robert E. Budlong, of the S. K. Merrill Com-

pany, has reached home after a prolonged trip to
San Francisco. While in California he estab-
lished a branch office for his firm in San Fran-
cisco.
Mr. and Mrs. William H. Manchester have re-

turned home from a three weeks' trip to Balti-
more, Cumberland, Md., Washington and New
York.
F. D. Milstead, of Atlanta, Ga.; Henry Kadden,

of Kadden Brothers, Philadelphia; George Abra-
ham, of Chicago; L. Lange, of A. G. Schwab &
Sons, Cincinnati, and J. C. Rittman, of E. H.
Pudrith Company, Detroit, were in Providence
the week of April 6, being the advance guard of
the early jewelry buyers.
George F. Bowen, for many years foreman for

the Standard Machine Company, and who was
recently appointed a member of the mechanical
inspectors' department of the Isthmian Canal
Commission, left this city early this month to
take up his new duties in the Panama Canal zone.
The annual election of officers of the Edge-

wood Casino Club took place at the casino on
Wednesday evening, April 3. Walter A. Grif-
fiths retired as president and Joseph S. Getler was
elected to the office. George W. Dever was
elected vice-president, and Joseph Samuels,
Samuel Steiner and Ralph Griffiths were elected
members of the board of governors.
The Back-Rack Collar Button Company, in-

corporated under the laws of the state of Rhode
Island a month ago, has opened an office and
display room at i44 Westminster street. The
firm's factory is located at 158 Pine street.
Mr. and Mrs. A. Tingley Wall and daughter-

in-law, Mrs. A. Curtis Wall, have returned to
their home in Providence after a voyage to Porto
Rico. Col. Harry Cutler and Mrs. Cutler have
sailed for Panama, where they will make a tour
of inspection of the canal.
Two carloads of celery brought $2,000 to the

grower, F. H. Adams, formerly a manufacturer
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of jewelers' supplies in this city, but who is now
engaged in developing a farm at Sanford, Fla.
Theodore W. Foster & Bro. Company has justissued a spring blue book containing thirty-fourwell-illustrated pages showing pertinent lines thatare sellers in novelties, vanity goods, lorgnettes,etc. This spring blue book is a supplement fromthe regular catalog and contains only the very

newest productions turned out this spring. It has
been sent generally to the retail trade. Any re-tail jeweler not having received one can secure
a copy by writing the above concern.
The A & Z Chain Company, T16 Chestnut

street, has taken over larger quarters for their
office force and has entirely renovated the new
quarters, bringing this end of their business rightup to date.
William G. Snow, advertising manager of In-

ternational Silver Company, of Meriden, Conn.,
was a visitor to Providence during the month of
April.

Payton & Kelley Company in New Quarters
The Payton & Kelley Company, manufacturing

jewelers, has removed its plant from the Fuller
building on Sabin street, this city, to new quar-
ters in the building at 59 Rice street. George W.
Payton and Thomas M. Hawkins founded the
business under the name of Payton & Hawkins
on June 17, 1843, the plant being then located on
Page street. For a period of half a century the
business was continued at that location. In 1874
Mr. Hawkins retired and in 1880 Mr. Payton,
who had been carrying on the business alone, sold
it to his son, H. Frank Payton, and Samuel E.
Kelley, who formed the firm of Payton & Kelley.
Removing in 1892 to the Ladd building, a short
time later H. Frank Payton retired, his place
being taken by his brother; Augustus V. Payton.
The Ostby & Barton Company purchased the
Ladd building in Two and the firm removed to
the Fuller building, the business being greatly
enlarged, and in the following year incorporated
as the Payton & Kelley Company, with Samuel
E. Kelley as president, Augustus V. Payton vice-
president and Samuel J. Greene, secretary, treas-
urer and general manager. In 1904 Mr. Payton
retired on account of ill health, his interest being
bought by another member of the corporation,
and one year ago, subsequent to the death of Mr.
Kelley, George N. Steere secured an interest and
was elected vice-president, secretary and general
manager, Mr. Greene at that time becoming presi-
dent and treasurer. In the new quarters the firm
occupies a floor and a half of space, including
about 7,500 square feet.
Mr. and Mrs. Frederick A. Ballou have re-

turned home after a six weeks' trip to Jamaica
and the Panama Canal Zone.
The 500-pound drop hammer used in the

manufactory of the N. Barstow Company was
the subject of an argument before the supreme
court of the state of Rhode Island on March 25
in the equity suits brought by Carin Frederickson
and Gustav Blemen to secure an injunction
against the operation of the hammer. The firm's
factory is located at the corner of Temple and
Public streets, in this city, and in addition to the
big hammer there are several smaller ones that
weigh 250 pounds each. It is claimed by the
complainants, who own real estate in the vicinity
of the company's factory, that the operation of
the big drop and other hammers was disturbing
and almost unendurable by reason of the noise
and vibration caused. The cases were heard by
Presiding Justice Tanner, in the superior court,
who made a personal inspection of the premises
in the immediate neighborhood of the plant. He
granted a preliminary injunction with the pro-
vision that the respondent might operate the big
hammer while the appeal was pending in the
supreme court, during four hours each day. The
cases were taken to the higher tribunal by the
company.
Imperial Assistant Rabban Frederick R.

Smith, of Ro:hester, N. Y., and his suite, Imperial
High Priest j. Putnam Stevens, Lewiston, Maine,
and Past Potentate E. A. Fletcher, of Rochester,
N. Y. were the guests of the Palestine Temple,
Ancient Arabi: Order Nobles of the Mystic
Shrine, of Providence, on March 25, at a mem-
orable reception in Infantry Hall. On the day
following the reception the visitors were escorted
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through the plant of the Gorham Manufacturing
Company, at Elmwood.
William Nestor and Joseph Friel, who were

convicted a month ago of complicity in the theft
cf Um° worth of silver from the Gorham Manu-
facturing Company on December 19, 1911, re-
ceived sentences on March 29 from Judge Baker,
of the superior court. Nestor's term of im-
prisonment was fixed at eighteen months and
Friel was sent to jail for one year.
Among the Providence manufacturing jewelers

who attended the final dinner of the season of the
Commercial Club were the following: Frederick
W. Aldred, Joseph P. Burlingame, Walter R.
Callendar, Clarence M. Dunbat, E. A. Eddy,
Theodore W. Foster, Harry Fulford, George H.
Holmes, Fred C. Lawton, William F. Lythgee,
Frank T. Pearce, Albert E. Stevens, Albert A.
Remington, Everett L. Spencer, Henry G.
Thresher, William H. Thurber and Albert S.
Vennerbeck.
At the annual communication of Nestell Lodge,

A.F. and A.M. reci.:ntly held, Danforth K. Bar-
rett, with D. Wilcox & Co., and George F. Beane,
with the Callender, McAuslan & Troup Company,
were elected worshipful master and junior war-
den respectively.

Charles E. Hancock was the chairman of the
committee on decorations for the annual New
England southern conference, held at the Trinity
Union Methodist Episcopal Church a few weeks
ago.
The city clerk of Providence has received the

following certificates of business ownership in
the city : Russell R. Fray, proprietor of the Fray
Jewelry Company, located at 9 Calender street;
John M. Weinbaum and Leo Grossman, propri-
etors of the Jewel Watch Shop, located at 39
Dorrance street; Napoleon Coplette and David
W. Gravell, the What Cheer Jewelry Manufactur-
ing Company, 268 Weybosset street; George F.
Masterson and R. A. McIntire, the National
Manufacturing and Electroplating Company, 16
Calender street; Helen Goodhue, the Peerless
Jewelry Company, III Point street; Horace E.
Claflin, the Gem Bracelet Company, i57 Orange
street; Lewis Robinson, the Keystone Jewelry
Company, 239 West Exchange street ; Charles H.
Grant, the Rhode Island Brush Company, 50
Daniel avenue.
The interests of Charles P. Kuehner in the

George W. Dover Company, located on Pine
street, in this city, have been bought by George
Lollstede and H. Earle Kimball, Mr. Kuehner re-
tiring from the firm. The following are the new
officers of the company: President, H. Earle Kim-
ball; vice-president and manager, George W.
Dover ; secretary-treasurer, George Kollstede. In
addition to the line already being made by the
company it is the intention to enlarge the scope
to permit of the addition of many new produc-
tions.

Creditors of the Crown Novelty Company have
accepted composition settlement of the affairs
of the concern. The agreement, as affected, is
reported to be for a payment of Io per cent in
cash and the balance of 90 per cent due in notes,
to be paid at future intervals. The creditors of
the company will be paid in full by this method
of settlement.
Charles E. Westcott, of Snow & Westcott, will

occupy a cottage at Buttonwoods this summer.

The George W. Parks Company, silversmiths,
of Providence, have bought at public auction the
real estate at Westerly, R. I., belonging to the
Westerly Narrow Fabric Company. The price
paid was $15,010. No plans have been made as
yet by the new owner for the utilization of the
property.
Arthur Henius, president of the National Jew-

elers' Board of Trade, has appointed Ralph S.
Hamilton, of this city, to represent the associate
board at the conference in Washington on April
25, called by the secretary of the department of
commerce and labor to take up matters appertain-
ing to commercial interests.
A final dividend of 6.9 per cent has been paid

to the creditors of Nathan Kazlow, of this city,
making a total dividend paid of 7.9 per cent.
Nathan B. Barton, of the Ostby & Barton Com-

pany, is making a business trip to the Pacific
coast.
Mr. and Mrs. Frank W. Marden will spend the
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summer at their country home at Longmeadow,
R. I.
H. P. Cutler, of Chicago, has been appointed

western representative of the Standard Enamel
Manufacturing Company, of Pawtucket, R. I.

ATTLEBORO

Attleboro, April Io.—Business in all of the
shops of the Attleboros continues to be dull, al-
though a spurt is expected later in the month.
Buying at the present time seems to be confined
to supplying the immediate wants of the jobbers,
and as a result most factories are on short
schedules. This not only applies to the jewelry
lines, but to the silver shops as well.
The salesmen are waiting for April trips and

they expect to receive some good orders. March
was unusually quiet, but a reaction is expected
and the spring season will probably bring in
orders sufficient to resume full schedules again.
Fall samples will soon be in the cases and sales-
men confidently expect to see good business.
The last part of March was better than the

opening week, and April shows some improve-
ment. Several concerns are working on half
schedules, but they anticipate going to the full
schedule in a short time.

Slogan Not Yet Agreed Upon

The board of trade recently held a contest for
the purpose of securing a slogan for Attleboro.
Over 1,200 slogans were submitted through the
columns of the Attleboro Sun, and a committee
composed of Frank Mossberg, of the Mossberg
Company; John M. Fisher, of J. M. Fisher & Co.,
and George J. Kelley had charge of making the
selection.
"The Hub of the Jewelry World" seemed the

most appropriate slogan and the committee voted
to endorse it. The board of 'trade meeting in
March was asked to give its sanction to this
slogan, and there was a movement to have it sent
to all of the jewelers to place on their stationery,
etc.

Objection was made, however, and the slogan
was held up. It was stated that while Attleboro
makes a lot of jewelry it can not safely lay claim
to being the hub of the jewelry world. It was
believed that other places might take exception
to it. After discussing the matter the committee
voted to bring in a proposition for selecting a
new slogan. The word Attleboro will be included
in the slogan and there is also a probability that
"jewelry" will be another word, thus advertising
the town and its industry. When a slogan is se-
lected it will be spread broadcast throughout the
jewelry trade as a means of giving publicity to
the town of Attleboro.
The "Made in Mansfield" exposition just fin-

ished in that town was one of the most success-
ful affairs the town has ever held. It attracted
several thousands of spectators and advertised
every product made in the town. The board of
trade, under whose auspices the exposition was
held, realized a neat sum from it.
W. H. Lyons, of the C. D. Lyons Company,

was one of the general committee of arrange-
ments. Both C. D. Lyons and his brother Will-
iam worked hard to make the affair a success.
William had charge of the big poultry exhibit.
The jewelry exhibits of the C. D. Lyons Corn-
pany, D. S. Spaulding & Co. and F. M. & J. L.
Cobb were the attractive features of the ex-
position.

Frederick Brigham, a North Attleboro sales-
man, has the latest and newest method of seeing
a buyer who did not want to be seen. The buyer
was in North Attleboro recently and was riding
through town in an automobile. Mr. Brigham
asked a policeman to stop the machine and the
"cop" complied. The driver had to slow down
when confronted with the brass buttons, which
gave Mr. Brigham an opportunity to jump on
the running board and ask for an appointment.
His idea worked out successfully and he secured
an order.

Willis H. Fuller will represent E. A. Slade &
Co., of Attleboro, Mass., on the road, covering
the jewelry trade.. Mr. ..,iade reports a much
more comprehensive line for the fall trade than
he has ever shown before.
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Smith & Crosby, of Attleboro, Mass., are warn-
ing the jewelry trade against the use of their
trade-mark, "S. & C." • It has recently been
brought to their attention that a line of bracelets
are being offered with their trade-mark, the in-
ference being that this is a product of Smith &
Crosby. Fred Crosby told a representative of
THE KEYSTONE that they did not make bracelets
and that the bracelets which they have received
with their trade-mark were not of the high stand-
ard of quality which they put into their solid gold
front jewelry. This company intends to vigor-
ously prosecute any endeavors to imitate or to
misrepresent their trade-mark.
Peter H. Levy, of Sag Harbor, has purchased

the Atlas foundry, on Union street, and has
opened the plant and equipped it to do a large
business. Mr. Levy is an expert metal worker
and has conducted a similar business at Sag
Harbor for some time. Most of his trade came
from Providence and the Attleboros and he de-
cided to have a plant close to those places. He
has been in the silver business for twenty-five
years and has been employed by Reed & Barton,
the Gorham Company, the Alvin Manufacturing
Company and the Joseph Fahy's Watch Cam
Company.

Alleged "Fence" Awaits Trial

Harry Volpe was convicted recently in the
local court on charges of larceny of a quantity
of gold scrap from the Leach & Garner factory.
He is awaiting trial before the grand jury, under
bonds of $2,5oo, and is in jail. Volpe was caught
by the Jewelers' Protective Association of Provi-
dence in a carefully laid plot. It is claimed that
he is a well-known "fence," through whom large
quantities of jewelry have disappeared. The
local jewelers are unanimous in asking that an
example be made of the Volpe case in order to
stop the larceny of jewelry from their factories.
The five jewelers who recently purchased the

Bates block, which was recently destroyed by fire,
are planning extensive alterations and improve-
ments. The property purchased includes the
Bates block, which was erected by the late
Joseph M. Bates, of the Bates & Bacon Company,
the land upon which it stands and two lots of land
nearby. The recent owner was Charles R. Bates,
a retired jeweler. It is planned to rebuild the
theater, and the main part of the building will
be built into apartments.
Harold E. Sweet, of the R. F. Simmons Corn-

pany ; Aldro A. French, of D. E. Makepeace
Company ; Walter J. Newman, Oscar Wolfenden
and Millard F. Ashley have been reappointed the
committee to have charge of erecting the $175,0oo
high school.
Several jewelers took part in a big minstrel

show recently at Murray Church, including
Joseph L. and Harold E. Sweet, of the R. F.
Simmons Company; Charles H. Webb, of F. H.
Sadler Company; Phillip Cook, of the Allison
Manufacturing Company; Frank Rounseville, of
the C. A. Marsh Company; Ralph C. Thompson,
of the C. M. Robbins Company, and Ralph C.
Estes.
Ervin V. Sweet, of C. 0. Sweet & Son, has

moved to his summer residence on Narragansett
Bay.
Mr. and Mrs. Percy Clap have returned from

their wedding trip, which was spent in Bermuda.
They will reside where Mr. Clap has charge of
the New York office of Harvey Clap & Co.
"Savings Bank Life Insurance" was the subject

discussed at the March meeting of the board of
trade.
The Standard Novelty Company, owned by

H. E. Watson, has established its plant on Wash-
ington street and is doing a good business.

J. B. Ellis has moved his engraving and chasing
business to 93 Union street, over the W. E. Hay-
ward Company.
Lee Powell, western salesman for S. 0. Bigney

& Co., has been visiting at the factory.
George E. Nerney, of the C. M. Robbins Com-

pany, was one of the recent speakers at a Men's
Club meeting in North Attleboro. His subject
was "Modern Advertising."
W. E. Hayward & Co. are planning an extensive

addition to their plant on Union street in order
to make room for increasing business.

-(Continued on page 820)
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Ordinances Introduced in Councils for the
Beautification of the Jewelry Section of San-
som Street—Lady Recovers Lost Gems

Philadelphia's center of the. jewelry trade—San-
som street between Seventh and Eighth streets—
will be greatly improved if councils pass or-
dinances presented in the lower chamber by
Morris E. Conn. He introduced two measures,
one providing that the street be repaved with
wood block and another that an appropriation of
$300 be made to give the street the brilliant light-
ing system now enjoyed by Market and Chestnut
streets.
Mayor Blankenburg recently expressed his ap-

proval of the plan advocated by representative
Sansom street business men that the street be
given recognition in view of its importance to
the city as the home of valuable manufacturing
enterprises. He agreed that a brilliant lighting
system would make both for the attractiveness
of the street and the added security of the treas-
ure stored there.
The bills were referred to committees. There

is little doubt that early and favorable considera-
tion will be given these ordinances.
Local detectives recovered diamonds and other

jewelry valued at $1o,000, the property of Mrs.
J. Fl. Weaver, of 3815 Walnut street, on March
16. The gems, which were in a gold mesh bag,
were discovered in a house on Kimball street,
near Seventh, and Tony Spuss, of that address,
charged with constructive larceny, but was later
discharged by Magistrate Eisenbrown in the
Central Police Court. Spuss said he found the
bag containing the valuables on the sidewalk at
Juniper and Sansom streets, and his story was
borne out by a witness. When the bag and
jewelry were missing Mrs. Weaver was not cer-
tain whether they had been stolen or lost.
Maxwell & Berlet, Sixteenth and Walnut

streets, have recently had an exhibition of Teco
pottery at their store, which has been a rare treat
to lovers of the beautiful in ceramics. The
product shown was not, rightly speaking, a com-
mercial one, but the accomplishment of an almost
ideal form for which artistic minds had long
sought. Clay was used in the process and the
results were such as greatly pleased those who
appreciate this branch of art. The process was
the realization of William Day Gates.
His many friends in this city were grieved to

learned of the death of Lynford Thomas, who
conducted the business of L. Thomas & Co., at
409 Market street, Wilmington, Del. Mr. Thomas
succumbed to a complication of diseases which
followed an operation for appendicitis. The de-
ceased had been engaged in the jewelry business
for sixteen years, opening in Wilmington in 1890
with his father and brother. In 1896 he started
in business for himself at the address above men-
tioned.
Fred B. Hurlburt, of H. 0. Hurlburt & Sons,

sailed for Europe recently on the steamship
Ivernia. He will spend most of his sojourn
abroad in Italy, but will also visit Amsterdam
and other markets of interest to jewelry buyers.
His trip is expected to occupy about two months.
The stock of the bankrupt firm of Blair &

Crawford has been sold and the sale confirmed
by the court. The affairs of the firm will be
finally closed at a meeting of the creditors.
The Merchants and Manufacturers' Association

held its annual meeting for the election of of-
ficers on April II. The members enjoyed a
luncheon and pleasant social time after the trans-
action of the business of the meeting.

J. K. Davison's Sons furnished the beautiful
gold plaque presented to President Taft by the
Ohio Society at its recent annual dinner at the
Bellevue-Stratford, at which the president was
the guest of honor. Bronze plaques of similar
design were distributed among the guests as
souvenirs of the occasion. It shows the bust of
President Taft in bas-relief and with the inscrip-
tion, 'Ohio Society of Philadelphia, 8th Annual
Banquet, March 30, 1912."

MINNEAPOLIS AND ST. PAUL

A More Confident Feeling Comes with Spring-
tide—Traveling Men Report Improvement in
Situation—Unwarranted Arrest of a Minne-

St. Paul, Minn., April Ir.—The traveling sales-
men are all very much pleased with the prospects
for a large year's business, even though this is
campaign year. Of course, business is a little
quiet in the jewelry line, as usual at this time of
the year, but taking the northeast as a whole the
prospects are exceptionally good.
S. H. Clausin, of S. H. Clausin & Co., Minne-

apolis, recently made a trip to Philadelphia, Pa.,
where he attended a meeting of wholesale jewel-
ers and jobbers.
D. B. Strait, of Eureka, S. D., recently returned

from the Pacific coast, where he has been on a
trip for some time.
Mrs. A. L. Veooman, at 904 Nicollet avenue,

Minneapolis, was recently robbed of gloves and
imported jewelry valued at $E,800. The jewelry
was mostly imported necklaces.
B. Kaplan, of 'Minneapolis, was the victim of

an unwarranted arrest recently. The arrest was
caused by a man from the country who made a
demand upon him for a watch which he claimed
to have left with Mr. Kaplan to be repaired. Mr.
Kaplan was unable to find any record showing
that he had received any watch from the claimant,
and said so. The man swore out a warrant for
Kaplan's arrest upon a charge of appropriating
the watch. In court the plaintiff said that he had
left a watch with Kaplan a year ago and re-
ceived it back, but insisted that he had left one
recently and could not get it, but Mr. Kaplan's
records did not show anything of it. The court
threw the case out, saying that it was a cause
for civil action if the man had left the watch,
but this proved small consolation to the man who
was unjustly arrested.
Lester L. Roycraft, watchmaker and engraver

for E. H. Prey, of Watertown, S. D., was in the
Twin Cities a few days during the last two weeks.
He went from here to Duluth, where he will
spend several days visiting friends.

J. S. Rock, of Canby, Minn., was in the Twin
Cities recently buying goods and attending to
other business matters.
C. Kieferstein, at 314 Nicollet avenue, Min-

neapolis, recently improved his store by adding
a new front.
A. G. Scherf, of Red Wing, was in the Twin

Cities calling on the jobbers and manufacturers
during the past month.
Following are the names of some of the retail-

ers recently in the Twin Cities: J. S. Rock, of
Canby, Minn.; Lester L. Roycraft, of Watertown,
S. D.; Mr. Smith, of Livermore, Iowa; A. G.
Scherf, Red Wing, Minn.; Peder Gaalaas, Still-
water, Minn. ; F. W. Seaman, Hastings, Minn., and
A. L. Mealey, Delano, Minn.
Albert Villeux has accepted a position with the

Blumenkranz Jewelry Company, at 236 Nicollet
avenue, Minneapolis.
Charles Mowrey, of St. Paul, has accepted a

position as watchmaker with A. E. Pagel, of
Minneapolis.

ATTLEBORO
(Continued from page 819)

The Fontneau & Cook Company has finished
the annual stocktaking and is now running on a
good schedule.
George K. Roberts has retired from E. A.

Anthony & Co., his interest being purchased by
Edward A. Anthony. Daniel Lammond is now
representing the concern on the road.
The Fernald Jewelry Company has an attract-

ive line to present to the trade, including many
samples of platinum-plated jewelry. John J.
Coady will represent the company on the road.
Edward Bullock, of the Attleboro Manufactur-

ing Company, has started out with the concern's
sample cases.

William Gow has accepted a position as sales-
man for the Sykes & Strandberg Company.
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NORTH ATTLEBORO

North Attleboro, Mass., April I2.—Jacob Wise,
father of L. W. Wise, of T. I. Smith & Co.,
died recently after a brief illness. He was a
veteran of the Civil War and for many years an
expert jeweler. He was a native of Germany
but came to North Attleboro while a young
man. For many years he was employed at the
factory of E. Ira Richards, and he also worked
in other factories. His son, Louis W. Wise, is
one of the prominent manufacturers of the town.
Among the jewelers recently elected to serve

on the school board are the following: Fred S.
Gilbert and E. Robinson Wilmarth. R. G. Flint
has been elected chairman of the committee.
The H. F. Barrows Company has resumed a

ten-hour schedule after a dull period. The con-
cern reports several good orders and prospects
are bright for a good business this summer.
Theron I. Smith has returne,d from an extended

vacation trip through Florida.
J. F. Sturdy & Sons and Paye & Baker Manu-

facturing Company have been closed for a few
days during the annual stock-taking.
Edward Huhne, salesman for Schofield, Melcher

& Schofield, has returned from a pleasure trip
through Europe.
Walter Boss, of Boss & Baldwin, has recovered

from his recent illness and is able to attend to
business again.
Andrew Flagg, of the A. L. Lindroth & Co.

sales force, is home from a business trip.
Arnold Angell, of the George L. Paine Corn-

pany, is home from an extended trip.
Lester B. Cutler, New York representative of

F. H. Cutler & Co., is spending a few weeks at
the factory.
Mauran Furbish, a retired jeweler, has been

elected chairman of the committee in charge of
the sewerage system.

Willard B. Sunderland has gone out with the
case of F. M. Whiting & Co. In his recent trip
Mr. Sunderland reported good business.
Charles F. Stanley, the New York representa-

tive of the 0. M. Draper Company, has been visit-
ing at the factory for a few days.
Gideon 0. FIeon, an employe of the 0. M.

Draper Company for more than a quarter of a
century, died recently.
Martin Decker, New York representative of the

Plainville Stock Company, is seriously ill at a
Brooklyn hospital.
Harry Kipp, New York representative of the

H. F. Barrows Company, is the father of a son
and is receiving congratulations from many

Letter to Jewelers
Number Seventeen

The next rosary selling season is May
[rosary month], followed by First Com-
munion and Commencement. We have
special cards and newspaper advertisements
for each of these occasions.
Not only that, but the Vatti rosary is

itself the needed improvement in make at
a price to make it the regular thing; $2.
But that is not all, nor half.

It is sold in a way to assure both trade
and people, even before they see what it is,
that it is what it is.

Guaranteed to you and the people; their
money returned through you, if they desire.
Guaranteed to you; your money returned
direct, if you want it.

It simplifies and concentrates the bus-
iness. Write for booklet, Catholic Trade.
Or save time by sending $5 for four colors
as samples ; we'll send the book. Four
colors is not an assortment to sell from
enough as a sample.

Vatti Rosary Co., 106 Fulton Street, New York.
—Adv.
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OUR SALESMEN
Are just starting out with the

Largest and Best Line of New Patterns ever shown.

OVER 1000 NEW STYLES

SOLID GOLD RINGS GOLD FILLED

BROOCHES—TIE CLASPS BRACELETS—EAR RINGS

SCARF PINS BAR PINS ETC.

The stone set ring shown above is one of our many new special patterns.

Don't fail to critically inspect the complete line. 

It will pay you well to do so.

PROVIDENCEIRHODE ISLAND
MAIDEN LANE 424 SOUTH BROADWAY 3INOR

0.101., N.V. LOS ANG LES, C

Ask "Your Jobber
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PHILADELPHIA

THE KEYSTONE

Ordinances Introduced in Councils for the
Beautification of the Jewelry Section of San-
som Street—Lady Recovers Lost Gems

Philadelphia's center of the jewelry trade—San-
som street between Seventh and Eighth streets—
will be greatly improved if councils pass or-
dinances presented in the lower chamber by
Morris E. Conn. He introduced two measures,
one providing that the street be repaved with
wood block and another that an appropriation of
$300 be made to give the street the brilliant light-
ing system now enjoyed by Market and Chestnut
streets.
Mayor Blankenburg recently expressed his ap-

proval of the plan advocated by representative
Sansom street business men that the street be
given recognition in view of its importance to
the city as the home of valuable manufacturing
enterprises. He agreed that a brilliant lighting
system would make both for the attractiveness
of the street and the added security of the treas-
ure stored there.
The bills were referred to committees. There

is little doubt that early and favorable considera-
tion will be given these ordinances.
Local detectives recovered diamonds and other

jewelry valued at $io,000, the property of Mrs.
J. H. Weaver, of 3815 Walnut street, on March
16. The gems, which were in a gold mesh bag,
were discovered in a house on Kimball street,
near Seventh, and Tony Spuss, of that address,
charged with constructive larceny, but was later
discharged by Magistrate Eisenbrown in the
Central Police Court. Spuss said he found the
bag containing the valuables on the sidewalk at
Juniper and Sansom streets, and his story was
borne out by a witness. When the bag and
jewelry were missing Mrs. Weaver was not cer-
tain whether they had been stolen or lost.
Maxwell & Berlet, Sixteenth and Walnut

streets, have recently had an exhibition of Teco
pottery at their store, which has been a rare treat
to lovers of the beautiful in ceramics. The
product shown was not, rightly speaking, a com-
mercial one, but the accomplishment of an almost
ideal form for which artistic minds had long
sought. Clay was used in the process and the
results were such as greatly pleased those who
appreciate this branch of art. The process was
the realization of William Day Gates.
His many friends in this city were grieved to

learned of the death of Lynford Thomas, who
conducted the business of L. Thomas & Co., at
409 Market street, Wilmington, Del. Mr. Thomas
succumbed to a complication of diseases which
followed an operation for appendicitis. The de-
ceased had been engaged in the jewelry business
for sixteen years, opening in Wilmington in r8go
with his father and brother. In 1896 he started
in business for himself at the address above men-
tioned.
Fred B. Hurlburt, of H. 0. Hurlburt & Sons,

sailed for Europe recently on the steamship
Ivernia. He will spend most of his sojourn
abroad in Italy, but will also visit Amsterdam
and other markets of interest to jewelry buyers.
His trip is expected to occupy about two months.
The stock of the bankrupt firm of Blair &

Crawford has been sold and the sale confirmed
by the court. The affairs of the firm will be
finally closed at a meeting of the creditors.
The Merchants and Manufacturers' Association

held its annual meeting for the election of of-
ficers on April IT. The members enjoyed a
luncheon and pleasant social time after the trans-
action of the business of the meeting.

J. K. Davison's Sons furnished the beautiful
gold plaque presented to President Taft by the
Ohio Society at its recent annual dinner at the
Bellevue-Stratford, at which the president was
the guest of honor. Bronze plaques of similar
design were distributed among the guests as
souvenirs of the occasion. It shows the bust of
President Taft in bas-relief and with the inscrip-
tion, 'Ohio Society of Philadelphia, 8th Annual
Banquet, March 30, 1912."

MINNEAPOLIS AND ST. PAUL

A More Confident Feeling Comes with Spring-
tide—Traveling Men Report Improvement in
Situation—Unwarranted Arrest of a Minne-

St. Paul, Minn., April I.—The traveling sales-
men are all very much pleased with the prospects
for a large year's business, even though this is
campaign year. Of course, business is a little
quiet in the jewelry line, as usual at this time of
the year, but taking the northeast as a whole the
prospects are exceptionally good.
S. H. Clausin, of S. H. Clausin & Co., Minne-

apolis, recently made a trip to Philadelphia, Pa.,
where he attended a meeting of wholesale jewel-
ers and jobbers.
D. B. Strait, of Eureka, S. D., recently returned

from the Pacific coast, where he has been on a
trip for some time.
Mrs. A. L. Veooman, at 904 Nicollet avenue,

Minneapolis, was recently robbed of gloves and
imported jewelry valued at $1,800. The jewelry
was mostly imported necklaces.
B. Kaplan, of Minneapolis, was the victim of

an unwarranted arrest recently. The arrest was
caused by a man from the country who made a
demand upon him for a watch which he claimed
to have left with Mr. Kaplan to be repaired. Mr.
Kaplan was unable to find any record showing
that he had received any watch from the claimant,
and said so. The man swore out a warrant for
Kaplan's arrest upon a charge of appropriating
the watch. In court the plaintiff said that he had
left a watch with Kaplan a year ago and re-
ceived it back, but insisted that he had left one
recently and could not get it, but Mr. Kaplan's
records did not show anything of it. The court
threw the case out, saying that it was a cause
for civil action if the mail had left the watch,
but this proved small consolation to the man who
was unjustly arrested.
Lester L. Roycraft, watchmaker and engraver

for E. FL Prey, of Watertown, S. D., was in the
Twin Cities a few days during the last two weeks.
He went from here to Duluth, where he will
spend several days visiting friends.

J. S. Rock, of Canby, Mimi., was in the Twin
Cities recently buying goods and attending to
other business matters.
C. Kieferstein, at 314 Nicollet avenue, Min-

neapolis, recently improved his store by adding
a new front.
A. G. Scherf, of Red Wing, was in the Twin

Cities calling on the jobbers and manufacturers
during the past month.
Following are the names of some of the retail-

ers recently in the Twin Cities : J. S. Rock, of
Canby, Minn.; Lester L. Roycraft, of Watertown,
S. D.; Mr. Smith, of Livermore, Iowa ; A. G.
Scherf, Red Wing, Minn.; Peder Gaalaas, Still-
water, Minn. ; F. W. Seaman, Hastings, Minn., and
A. L. Mealey, Delano, Minn.
Albert Villeux has accepted a position with the

Blumenkranz Jewelry Company, at 236 Nicollet
avenue, Minneapolis.
Charles Mowrey, of St. Paul, has accepted a

position as watchmaker with A. E. Pagel, of
Minneapolis.

ATTLEBORO
(Continued from page 819)

The Fontneau & Cook Company has finished
the annual stocktaking and is now running on a
good schedule.
George K. Roberts has retired from E. A.

Anthony & Co., his interest being purchased by
Edward A. Anthony. Daniel Lammond is now
representing the concern on the road.
The Fernald Jewelry Company has an attract-

ive line to present to the trade, including many
samples of platinum-plated jewelry. John J.
Coady will represent the company on the road.
Edward Bullock, of the Attleboro Manufactur-

ing Company, has started out with the concern's
sample cases.

William Gow has accepted a position as sales-
man for the Sykes & Strandberg Company.

April 15, 1912

NORTH ATTLEBORO

North Attleboro, Mass., April 12.—Jacob Wise,
father of L. W. Wise, of T. I. Smith & Co.,
died recently after a brief illness. He was a
veteran of the Civil War and for many years an
expert jeweler. He was a native of Germany
but came to North Attleboro while a young
man. For many years he was employed at the
factory of E. Ira Richards, and he also worked
in other factories. His son, Louis W. Wise, is
one of the prominent manufacturers of the town.
Among the jewelers recently elected to serve

on the school board are the following: Fred S.
Gilbert and E. Robinson Wilmarth. R. G. Flint
has been elected chairman of the committee.
The H. F. Barrows Company has resumed a

ten-hour schedule after a dull period. The con-
cern reports several good orders and prospects
are bright for a good business this summer.
Theron I. Smith has returned from an extended

vacation trip through Florida.
J. F. Sturdy & Sons and Paye & Baker Manu-

facturing Company have been closed for a few
days during the annual stock-taking.
Edward Hulme, salesman for Schofield, Melcher

& Schofield, has returned from a pleasure trip
through Europe.
Walter Boss, of Boss & Baldwin, has recovered

from his recent illness and is able to attend to
business again.
Andrew Flagg, of the A. L. Lindroth & Co.

sales force, is home from a business trip.
Arnold Angell, of the George L. Paine Com-

pany, is home from an extended trip.
Lester B. Cutler, New York representative of

F. H. Cutler & Co., is spending a few weeks at
the factory.
Mauran Furbish, a retired jeweler, has been

elected chairman of the committee in charge of
the sewerage system.
Willard B. Sunderland has gone out with the

case of F. M. Whiting & Co. In his recent trip
Mr. Sunderland reported good business.
Charles F. Stanley, the New York representa-

tive of the 0. M. Draper Company, has been visit-
ing at the factory for a few days.
Gideon 0. Heon, an employe of the 0. M.

Draper Company for more than a quarter of a
century, died recently.
Martin Decker, New York representative of the

Plainville Stock Company, is seriously ill at a
Brooklyn hospital.
Harry Kipp, New York representative of the

H. F. Barrows Company, is the father of a son
and is receiving congratulations from many

Letter to Jewelers
Number Seventeen

The next rosary selling season is May
[rosary month], followed by First Com-
munion and Commencement. We have
special cards and newspaper advertisements
for each of these occasions.
Not only that, but the Vatti rosary is

itself the needed improvement in make at
a price to make it the regular thing; $2.
But that is not all, nor half.

It is sold in a way to assure both trade
and people, even before they see what it is,
that it is what it is.

Guaranteed to you and the people; their
money returned through you, if they desire.
Guaranteed to you ; your money returned
direct, if you want it.

It simplifies and concentrates the bus-
iness. Write for booklet, Catholic Trade.
Or save time by sending $5 for four colors
as samples ; we'll send the book. Four
colors is not an assortment to sell from;
enough as a .ample.

Vatti Rosary Co., 106 Fulton Street, New York.
—Adv.

Are just starting out with the

Largest and Best Line of New Patterns ever shown.

stone set ring shown above is one of our

Don't fail to critically inspect the
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The Howard Watch
T

HE U. S. Postal Mail Service is
the backbone of the rapid de-
livery of letters in this country.

The Mail Trains are veritable "post-offices on
wheels."

They collect mail from practically every
post-office in the United States—and they sort
this mail while traveling on express schedule—
HOWARD time.

The whole American business system is
built up on the saving of minutes.

The man who is unsuccessful is very likely
one who is never sure what's o'clock.

It is the difference in temperament—in habit of mind—
and in watches.

Now and for all, the HOWARD is the watch for the
man whose time means money.

It is admittedly the finest practical watch in the world
—made and adjusted to standards that have never been
attained by any other timepiece.

A HOWARD Watch is always worth what you pay for it.
The price of each watch is fixed at the factory and a

printed ticket attached—from the 17-jewel (double roller) in a
Crescent Extra or Boss Extra gold-filled case at $40, to the
23-jewel at $150—and the EDWARD HOWARD model at
$350.

Not every jeweler can sell you a HOWARD Watch.
Find the HOWARD jeweler in your town and talk to him.
He is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD Watch," giving the record of his own
HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears i)7 the leading magazines and periodicals for April. It reaches 7,500,000 subscribers (about 30,000,000 readers). It will be
seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer f Do the people of

your locality know that they can find the HOWARD at your store r
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Sales System for a Jewelry Store

Economizing on System is False Economy — Suggestions for Store Arrangement

and Sales Slips—Practicability of Plan Proved by Experience

A former article outlined a stock system
in which the cash register formed an im-
portant part in that each clerk rang up his
own sale and handled his own cash. In a
small store, where one or two persons
handle all the business a simple manner of
entering sales may prove satisfactory, but in
a larger store the losses resulting from lax
methods amount to much more than the
average person would imagine.

9,-kr•Ao No)

c .

in credit accounts, and will be able to keep
an accurate stock system and at the same
time you are going to create a feeling of
confidence in your customers which is of
value.
Did you ever go into a store where the

proprietor made change out of his pocket?
Would you trade at such a store with much
confidence? You probably would not, and
that storekeeper is probably the clerk,

a.
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These salesbooks may be made in dupli-
cate, as it is very unusual for a customer
to desire a slip enclosed with a purchase,
and the third copy will be found to or-
dinarily be unnecessary.

When a sale is made it is properly entered

on the cash or charge ticket and the article,
ticket and.cash should be turned over to the
cashier, who herself or with her assistant
wraps the article and returns it with the
change ready to deliver to the customer.

The slip (figure 4) is used to enter mis-
cellaneous transactions, which, if preferred,

may be covered with special forms for each ;

for instance, approvals, exchanges, credits'

by returned merchandise, etc., but all these
details must be worked out by the
person adopting the system to -best
suit his particular business. •
The cashier or bookkeeper, top,

must have books and forms for en-
tering all transactions, which will
be . described at another time and
which also must vary to .suit the
business, but the particular purpose
here is to show that one person can
be incidentally cashier and at the
same time do many other things
and then, with the addition of one
or two assistants during the holi-
days, can handle all details in a
most efficient manner.
For instance, you will notice that

a part of the office includes a sec-
tion of goods laid away for custom-
ers. When articles are laid away

or left for engraving, to lie called for later,
they pass through the cashier's office to the
engraver and then back again to the cashier,
who puts them aside until called for, when
they are turned over to the clerk. If an
article handled in this way is not paid for
when first purchased no sales record is made

0 -

" • -
—

?ck.q[AIC Tor Rs s

cr-AsH,efy

"Mt•It.r. QPV,Fr rm re

s..,,. Flo It.

C.7•805 L510

P_wI • N.4 e•

YING - SF, 11'“NO

cc.

Few stores of medium size have a sales
system that is adequate, and the majority
of jewelers who read this will say, "Well,
that's all right, but such a system would re--
quire another employee and I can't stand
the expense."

It is generally estimated that the average
store loses, through forgotten charges alone,
an average of $1 per day for every $1o,000
annual business.
Thus the store doing $30,000 to $50,000

business loses from $900 to $1,500 per year
in this way. Now some may not lose so
much, but some certainly will come up to
this average, and when one sees the laxity
of method of doing things in many stores
this loss does not seem at all surprising.
The importance of the holiday season is

lost sight of by so many jewelers who are
not far-sighted enough to realize that to
carry one or two unnecessary employees
through the year means that many more
thoroughly trained helpers for the holidays
when in a few days they can more than
make back what their salaries have
amounted to during the eleven dull months.
If you carefully systematize your business
you may think there is a lot of unnecessary
detail through the year which will prove
your lifesaver when you get busy. Think
of the hundreds of books and forms used
in a big department store, and at the same

time marvel at the fact that the percentage

of errors that arise in such a store is pro-
portionately small compared with yours.

I f you have a carefully planned sales sys-
tem in your store you are going to overcome,
to a great extent, forgotten charges, errors

FIG. I

cashier, bookkeeper and general handy man
about his little shop all his life.

If you expect to build up a big business
you will have to do it along big lines. You
will have to figure ahead of the immediate
present. Your store has to show the prog-
ress to justify an increased trade. A per-
fect sales system ne-
cessitates a cashier.
A. cashier, however,
may be your book-
keeper, and if your
correspondence is not
excessive, also your
stenographer. S h e
may include as her
duties the wrapping
of packages, the su-
perintending of deliv-
eries and shipments,
the recarding of jew-
elry and, in fact, nu-
merous duties may be
assigned to her (lur-
ing seasons when
sales are not frequent.

Figure I shows a common store arrange-

ment with an office at the rear where the
cashier can look after all the various duties
assigned to her, and always be on hand to
take care of sales.

First sales slips like figures 2, 3 and 4
must be provided in book form, and all who

do clerking supplied with one set of each.

Each should appear in triplicate, the two
perforated so they can be torn out, one for

the customer and one for the cashier, and

one remains in the clerk's book.
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of it until finally delivered to the customer,
when .it is entered in the regular way.
Systems applicable to businesses of all

sizes will be described in the different issues
of this magazine, and one will work into
another so closely that any number may be
adopted and applied together, covering all
the causes of trouble and annoyance that all
merchants have to a greater or less degree.
We would recommend, therefore, that our
readers carefully preserve these articles for
future reference.
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Electrolytic Silver Deposit Cut Glass
Electrolytic Ware is flawless crystal glass and

999-1000 pure silver fashioned into the most
fascinating dining room and boudoir ornaments.
All articles usually made in cut glass are duplicated
in this ware.

You can guarantee our Deposit Ware to
your customers to the limit. We stand back
of you and absolutely guarantee to replace
any piece of Electrolytic Silver Deposit Cut
Glass on which the silver deposit has become
loose or on which the background has
become yellow.

Your customers are entitled to such a guarantee
as the above when purchasing Silver Deposit
Ware. Why not sell the best at a moderate price?

Write for our Illustrated Catalogue "K"

THE ELECTROLYTIC ART METAL CO.

NEW YORK, 3 Maiden Lane

402 Beatty Street, Trenton, N. J.
CHICAGO, 910 Heyworth Bldg. PHILADELPHIA, Keith Building SAN FRANCISCO, 505 Monmouth Bldg.

Advertising Cuts
THAT SUGGEST THE GOODS

Cuts suggestive of the goods themselves are
the best advertising illustrations. Universal
experience has proved this. A watch cut will
catch the eye of the person who needs a
watch, and it is so with other lines.

AT NOMINAL PRICES
We have had prepared for use by the trade
small cuts of this character which will catch
the eye, suggest the idea and occupy a very
small space.

SEND FOR SHEET e ILLUSTRATIONS
AND PRICES

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street PHILADELPHIA, PA.

No. 703, 35 cents

No. 604. 25 cents

--'//111W
No. 648. 25 cents

No. 726. 35 cents

April 15, 1912 THIE KEYSTONE

Tendency Towards Cheaper Grades
The Jeweler's Reputation His Chief Asset—Cultivation of the Confidence of the Public.

Number vs. Character of Sales—The Maintenance of Quality

Written exclusively for THE KEYSTONE by B. F. COPFIN, Organization Engineer

Merchandising, more especially jewelry
merchandising, is a creative business. When
a merchant concentrates and develops along
the lines of high-class merchandising the
possibilities and growth of his business are
unlimited. Too many merchants follow the
line of the least resistance in their mer-
chandising. They fail to look for the
future and content themselves only with
the total of the daily sales. In a paper pub-
lished in THE KEYSTONE last fall I called
particular attention to the fact that silver-
ware manufacturers are operating their
business on but a 50 per cent efficiency. In
that paper I explained that this condition
was due primarily to the fact that retail
jewelers in general do not create a desire in
the mind of the buying public for sterling
silverware. It requires little or no sales-
manship to sell an article which a customer
may have a preconceived desire for, but it
does require tact and salesmanship to
change the mind of a customer who wishes
to purchase an article the quality of which
is not such as would warrant the careful
merchant in selling it.

Public Confidence the Basis of Success

Your success as a retail jeweler depends
largely on your reputation for honest and
square dealing and the general confidence
which the people in your community may
have in you. Your business can not grow
until the people in your community recog-
nize you as a merchant endowed with all
the finer sensibilities of honest and just
dealing and have confidence in you and your
goods. These commercial attributes bring
to you a return of customers who have been
pleased at some previous occasion with the
goods you sold them and the treatment you
afforded them. This reputation and confi-
dence is a tangible asset. In the sale of
your business it would be termed "good
will account." In many cases it would in-
crease the value of your store 25 per cent
above the actual inventory valuation.

Confidence is acquired by convincing the
public that you sell merchandise of quality
and merit. The ability to educate your cus-
tomers in standard and values is also a
means of acquiring confidence. The ability
to create a desire for a high class of mer-
chandise—merchandise of quality and merit
—is a primary requisite of what may be
termed "creative business." Investigate the
large stores in the larger cities, and for that
matter, even the smaller cities, and you will
find that the truly growing concerns are
those which have confined their selling to
the higher grades of merchandise.
I know of a concern in one of our larger

cities that is today doing 40 per cent more
business than it did six years ago Other
stores equally as large have not been able
to meet their record of 1906. The one store

created a desire for merchandise of quality
and class and the other tried to create a
demand for the cheaper grades of mer-
chandise, depending on what I might term
"the masses" for support.

It has always been my contention that the
two important departments in a jewelry
establishment are diamonds and silverware,
representing collectively 65 per cent of the
business. I-Tow, then, are the masses going
to build up a business when his merchan-
dise of class forms so important a part in
the development of your business
The manager of a retailing establishment

selling over $1,000,000 a year said to me,
"the masses are with us in good times and
in hard times." I do not believe that he is
correct in this statement. To my way of
thinking the masses are the most disloyal
customers you may have. Their confidence
is never assured ; they are flighty and skep-
tical. Today you may get a $20 sale from
them. In a few months they are on the
market again ; an alluring advertisement at-
tracts their attention ; it may be a depart-
ment store, a pawnbroker or a fake jeweler
on a side street, advertising perfect blue-
white diamonds for Sioo a karat. Here the
masses forsake you, pass your door and go
to the merchant whom they believe will sell
for $19.98 the same article you charged
them $20 for. You can not advertise to the
masses without attracting the attention of
the consumer of the higher grades of med-
chandise. The consumer of higher grade
merchandise demands a high grade of ad-
vertising, and the advertising you may use
to attract the attention of the masses will
lower the standard of your store to the
point where the users of the higher grades
of merchandise will utterly lose confidence
in you.

Tie to Merchandise of Class

Since 65 per cent of the sales in the
jewelry store must be merchandise of class,
if the business is to continue to grow, the
percentage balances in favor of high-class
merchandise. Now, then, how can a
jeweler expect to continue creating business
while working through the short end of the
horn? The handicap is too great; the odds
are two to one against you. The customer
who purchased a $50, $1oo or $1,000 se-
lection from you last year will look for
the same standard, the same selling quality
and equal merit in value when he is on the
market again. The chances are ten to one
that he will come to you. He has confi-
dence in you. Your goods gave satisfac-
tion ; he is pleased ; in his mind you have
created business for yourself.
I do not wish to be understood as saying

that certain lines of inexpensive jewelry
should not be handled. There are many
attractive articles of small price which a
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jeweler can handle in the interest of the
small purchaser, and even for that matter,
the most fastidious, but it nevertheless re-
mains that your business will not continue
to grow so long as you concentrate your
efforts along the lines of cheaper merchan-
dise.
There are, in one of the larger cities, two

jewelers who started in business twenty
years ago in the same block. Both had
little or nothing to start with. They are
still located in this same block. One enjoys
an artistic temperament and has found
cheap goods repellent to him. Ever since
he started in business he favored jewelry
of class. I can not believe that he decided
on the policy of selling high-class merchan-
dise purely from a sales-producing stand-
point. He just naturally favored goods of
quality, class and merit. Since we all work
more or less through the channels of least
resistance it was easier for him to sell high-
class merchandise than the cheaper grades,
because he appreciated and enjoyed high-
class goods and thoroughly understood
them. Naturally he worked along these
lines. Today his store, advertising and
window-dressing are suggestive of quality
and have an individual dignity to them
which can only be associated with the high-
est grades of meritorious merchandise. He
improved and enlarged his store at great
expense and since starting in business has
purchased the building in which his store
is located. All this expense has been drawn
out of the profits of the business. He is
doing five times the amount of business
being done by the other jeweler, who is still
paying rent and filling his windows with
the cheaper grades of merchandise.

The Temptation of Numerous Sales

Cheap merchandise yields very tempting
profits. It seemingly makes your business
more active, but in the end what does it all
amount to? I do not remember the number
of people that entered one of our larger
stores the day before Christmas ; I know it
was several thousand. I say, "What of it ?"
If the number had been half and all the
merchandise was of class the result would
be double. It is not the question as to the
amount of business you are doing or the
number of people you serve. The question
is, "What is your profit and what are the
possibilities of your continuing to sell them
in the future?" When a merchant tells you
with pride that he is selling $1,000,000 a
year you can, with all propriety, ask him
why he is not selling $2,000,000. Emerson
said, "The scientist looks at a result and
says, 'How was it done, how much did it
cost?' " The practical man says, "Was not
that a fine piece of work we did?" And so
when a merchant tells me he sells $1,000,-
000 a year I ask, "How was this amount of
business done ; was it the selling of cheap
merchandise? What did it cost to sell ?"
The merchant who has $1,000,000 worth
of cheap merchandise in the hands of the
consumer is not to be envied nearly so
much as the merchant who has $500,000
worth of high-class merchandise in his
hands.

(Continued on page 827)
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STYLE
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These attributes are truthfully applied to
all fra goods.
OUR PLATINUM FINISHED
GOODS WILL NOT TARNISH.

LOOK FOR OUR TRADE-MARKS,
THE SIGNS OF QUALITY.

We make 8,000 articles in Rolled Gold
Plated Jewelry and Sterling Silver Toilet
and Manicure goods.

SEE OUR SPRING "BLUE BOOK"
SHOWING 34 PAGES OF GOOD
SELLERS SUITABLE FOR THE
SPRING SEASON.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths
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Ask your jobber to show some of our snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST
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T. G. Frothingham & Co., North Attleboro, Mass.
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Solid Gold Front Goods
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Swift Sellers Sure Sellers
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SOLID GOLD FRONT GOODS that you can depend upon

We make the following in SOLID GOLD FRONT

BAR PINS
SCARF PINS
CUFF PINS
COLLAR PINS

WAIST SETS
CROSSES
TIE CLIPS
LOCKETS

CUFF LINKS
COAT CHAINS

COAT CHAIN TOPS
FOBS

Ask your jobber to show our line. Trade-
mark stamped on both cards and goods

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO, MASSACHUSETTS
Trade Mark Registered in UiMed States and Canada
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Show-card Writing

The Beginner Should Keep Within His Limita-

tions—Card-writing a Fine Art—Importance

of Good Material

When I look back some twenty years to
the time when I, as a clerk in a small coun-
try store, tried to letter signs on cardboard
taken from between layers of crackers,
using lampblack and kerosene, I think that
I can safely say that I fully understand and
appreciate the needs and difficulties of the
average cardwriter in the retail store, writes
G. Wallace Hess in the Merchants' Record
and Show Window. Eight of the twenty
years were spent in two stores at the corner
of State and Madison streets in Chicago—
the busiest retail corner in the world.
There is probably no harder position to

fill than that of show-card writer in a big
city department store. The pressure of
work is great, and in most cases so much
versatility is required that it is exceedingly
difficult to find a man who can keep up the
speed, variety and quality of the cards de-
manded. Hundreds of cardwriters in the
country are far away from sources of sup-
ply both of information and materials. It
takes so long to get needed materials that
when a special job is wanted in a hurry the
cardwriter has to use whatever makeshift
may be available, and as a consequence his
work does not always show up favorably
with that of the city man, who can get what-
ever is needed on a few minutes' notice.
Working under these unfavorable conditions
it is surprising what good work the country
cardwriters turn out—a great many of them
deserve the highest praise for making the
advancement they do in lettering.

Cardwriter in Shop and Store

But there is one great fault that is com-
mon to many of them—they try to accom-
plish things that are beyond their reach.
For example, many cardwriters try to imi-
tate some of the more pretentious cards
turned out by city card shops. There is as
much difference between a cardwriter in a
shop and a cardwriter in a store as there is
between a physician and a dentist. Take,
for instance, some of the show cards turned
out by some of the card shops in the big
cities. There is a wash drawing of the
figure of a man or woman on the card, some
relief work, some airbrush work, some passe
partouting or beveling, and in all likelihood
the wash drawing was made by an artist
who has studied for years in some art insti-
tute or served long in an engraving house.
It is safe to say that as many as five or six
men work on some of these good cards.
You or I have no business trying to dupli-
cate them.
Learn your ability and then go fast slowly.

Instead of trying to make a wash sketch
that requires talent and training, to say
nothing of the time necessary to do the
actual work, see how neatly you can take a
picture and mount it. Watch your lettering
and avoid "fancy" alphabets—they are a de-
lusion and a snare for the experienced card-
writer, much more for the beginner. Don't
try to do "card-shop" work, but try to

master perfectly the simple cards needed by
your store.

Plain, Neat, Lettering

I know in my own mind that I can go into
a large department store and prove that I am
worth $40 a week ; I know also that I would
not be worth half that much in a shop. I
know that in a store I can turn out as much
work in a given time as any man living. But
it would be just as foolish for me to try to
get $4o a week in a card shop as it would be
tor the beginner to try to copy the kind of
work that comes from a high-class card
shop. So the best advice I can give the be-
ginner is to stick to plain, neat work with
careful regard for layout and spacing.
Learn the different strokes that tend toward
speed and precision, but do not attempt the
elaborate shading and ornamentation before
you have mastered all of the simpler techni-
calities of the business.

Another thing that keeps the average stu-
dent of lettering from making the advance-
ment he should lies in the cardboard that
he finds it necessary to use. Few merchants
will stand for the use of any cardboard
more expensive than a coated board of ordi-
nary quality ; that is, one with a smooth sur-
face. In this they are correct for as so much
cardboard is used in a big store that the cost
is an item that must be considered. How-
ever, it will be noted that most of the east-
ern card shops use rough cardboards. And
if you are fortunate enough to get a card-
board with a grained surface, you will notice
at once that your lettering will improve
greatly—especially brush lettering.

Tendency Toward Cheaper Grades
(continued from page 825)

In every well managed jewelry store
there is somewhere, in an understandable
form, a statement of "what this store stands
for" ; a definition of its policy and reflection
of its individuality which marks it as dif-
ferent from other jewelry stores. What is
the policy of your store? Have you a
definite, well-defined, tangible method of
procedure ? Is it the plan on which your
store was founded or the purpose it has for
doing business? Is it a statement of what
it will do or what it will not do in order
to keep in business, or is it the manner in
which you will treat your customer rela-
tive to prices, quality and matters of serv-
ice ? It is essential that you have some
plan of managing your store. You must
decide this for yourself in a careful and
calm consideration of those principles un-
derlying success in creative merchandising.
Do not lose sight of the fact that your
plan must be laid for the future, and not
only for the present. This is an error
which many retail jewelers are too prone
to commit. Creating business is pre-emi-
nently a matter of building tomorrow's sales
today.

Judicious Use of Sales Force

Your sales people can render valuable as-
sistance in developing the creating force
in your business ; in fact, much of your
success depends upon them. Instil in their
minds not only a desire and ambition to
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make sales, but emphasizes to them that it
is quality merchandise that you wish sold,
because this is the merchandise that will
redound to your credit in the future. Never
permit your sales persons to suggest the
purchase of a brass photo frame when a
request has been made for a sterling one.
Never let them talk the virtue of a seven-
jewel watch movement when they have a
customer who is entitled to carry a higher
grade watch. Do not permit the rule that
a cash customer will be refused return of
his money if not satisfied with his purchase
and then accept the return of charged
goods. Profit in a charge sale is less than
in a cash sale.
Do not fill your window with cheap mer-

chandise and then talk to your customer
about quality and the values you have to
offer. Do not lead your customers away
from merchandise of quality to sell them
inferior goods yielding a larger per cent of
profit. Follow the percentage plan of
marking your goods and do not cut prices.
Above all, do not cut prices on similar
goods that your competitor handles and is
trying to realize a fair profit on, and then
advance your prices on goods he does not

easrTlylsr they pu
may seem small matters, neverthe-

less hey emphasize to the buying blic
your store policy. If you do one thing to-
day and another tomorrow, and keep con-
tinually changing, your customers will soon
realize that you are vacillating and uncer-
tain and that as such you are not worthy
of their confidence. Firmness in carrying
out a policy which has already been de-
cided upon, and regarding which there is
absolutely no question, is an attribute which
few jewelers possess. It is not necessary
to reduce the policy of your store to read-
able form and placard it in your store so
that "they who enter may read."

The Goods Speak for You

The goods on your shelves and in your
show cases. especially those in your win-
dows, voice your policy in words as loud
and positive as though you printed a sworn
statement. The store which pushes the
cheaper grades of merchandise has no in-
dividuality except that of being after the
money. It takes no individuality to sell
either diamonds, watches, jewelry, etc., that
possess no other virtue save cheapness. If
price was all there is to jewelry mer-
chandise a peanut vender could sell jewelry
as easily as could a jeweler. The individu-
ality manifests itself only in the higher
grades. Reputations are built on them and
confidence is inspired by them.
The individuality of your store is, after

all, the only thing your competitor can not
offer the public. If he chooses lie can sell
the identical goods at the identical prices
you do, but he can not usurp your store
individuality, your reputation and the con-
fidence the buying public has in you, so
long as you are the progressive, dominat-
ing and creative force behind them. You
can not acquire or maintain this standard
unless you disregard entirely the too preva-
lent tendency toward the cheaper grades of
jewelry merchandise.
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Springtide and Easter Give Impetus to Business — Returning Wholesalers
Laud Philadelphia Hospitality — Noted Jewelry Thieves Arrested in This
City—Self-confessed Murderer of George Wurzburger Pleads Not Guilty

St. Louis, Mo., April ra—Improved weather
conditions this month have given trade quite an
impetus and the activity is increasing daily, with
better prospects developing right along.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned Sunday March, 31,
from a week's trip to the convention of the Na-
tional Association of Wholesale Jewelers, which
convened at Philadelphia. He also visited Wash-
ington. Mr. Massa spoke very highly of the man-
ner in which the degates to the convention were
entertained by the Philadelphia hosts.
George G. Gambrill, treasurer of the Eisenstadt

Manufacturing Company, accompanied by his
wife, returned March 29 from a little over a
three weeks' sojourn at Daytona, Fla.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, returned March 25
from a two weeks' trip to New York and the
eastern jewelry centers. S. E. Bamber, secretary
of this concern, was recently elected second vice-
president of the Travelers' Protective Associa-
tion, Post A, of this city. This concern has
completed handsome redecorations and alterations
of their second floor and the rearranging of their
display show cases.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned April i from
a week's business trip to New York. He visited
Chicago on his way home.
F. W. Hoyt, president of the Hoyt Jewelry

Company, who was a delegate from here to the
National Association of Wholesale Jewelers, at
Philadelphia, returned home April 2. He was
accompanied by his wife and visited Baltimore
and New York also. F. J. Bross, traveler for
this concern, left March 23 on a several weeks'
trip through Illinois, and H. W. Kellermann is
home from a trip through Illinois. This firm has
just installed electric protection, and other im-
provements are being made.
Newton Owen, western representative of the

Benedict Manufacturing Company, is now lo-
cated at 1314 Chemical building.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, returned April 3 from
a ten days' sojourn at French Lick Springs, Ind.
David I. Kirsch, of the A. R. Brooks Company,

is now city salesman for this firm.
Abraham Specter, a retired jeweler here, died

recently, aged seventy years.
Miss Evelyn Bauman, niece of S. H. Bauman,

president of the Bauman-Massa Jewelry Com-
pany, was married here at the Columbia Club the
night of March 25 to Paul Treumann, a promi-
nent business man of this city. The wedding
was a very fashionable affair. The happy couple
left on a wedding trip to Europe.
The announcement has been made of the en-

gagement of Miss Ethel Bauman, eldest (laughter
of S. H. Bauman, president of the Bauman-Massa
Jewelry Company, to Powell Ullman, a well-
known young business man of this city.

Loftis Bros. & Co. have opened a branch estab-
lishment at 406 Trust building, Hannibal, Mo.,
with W. K. Gibbs, a former jeweler of that
place, as manager. George L. Weber, local man-
ager of this concern, is arranging his affairs so
he can visit Hannibal at an early date.
John J. Morris, who claimed to be a Chicago

diamond and jewelry salesman, was arrested here
recently for passing forged checks. He is being
held by the police and will be prosecuted by his
various victims.
The will of the late William Loeffel was re-

cently filed for probate. He left to his sons,
William C. and Gustav Loeffel, the jewelry bus-
iness on North Broadway. To his daughter
Clara he gives $5,000, and the rest of his estate
to his wife during her life. At her death it is
to go in equal shares to the children. The sons
are made executors. The sons are also left a
bequest of $1,000 each.
S. A. Cheatham, who is under indictment for

the murder of George Wurzburger, secretary of
the Cowperthwait Jewelry and Loan Company,
February 28, pleaded not guilty when arraigned
recently in the criminal court. Although he had
previously confessed to the crime he took this
stand on the advice of his lawyer. His trial will
come up some time during this month. Two de-
tectives who followed Cheatham when he left here
after the crime, returned recently from New
York, bringing with them twenty watches, part
of the goods taken by Cheatham, which he had
pawned in that city. He is held without bail.
The trial of Henry Schroeder, formerly confi-

dential bookkeeper of the L. Bauman Jewelry
Company, who is charged with embezzlement and
larceny in a number of indictments, has been
granted a month's continuance.
The St. Louis Silver Company has executed a

chattel deed of trust to Walter J. C. Neun, as
trustee for creditors. This company is located
at 118 Chestnut street and has been in business
here since 1892.
Morris Bauman, formerly connected with the

L. Bauman Jewelry Company, has established a
place of business at 502 Commercial building and
will represent eastern diamond importers and
manufacturers. He returned March 24 from a
ten days' trip to New York.
The Mermod, Jaccard & King Jewelry Corn-

pany, announced the purchase of the entire dia-
mond and jewel collection of M. Scooler & Co.,
of New Orleans, the death of Mr. Scooler caus-
ing its liquidation. On March 25 they started
a sale of this purchase at a reduction of 25 per
cent on the dollar.
The will of Gerhard Eckhardt, late president of

the G. Eckhardt Jewelry Company, who died re-
cently, was filed for probate. He leaves twenty-
five shares in the jewelry company to each of his
five children, William Gerhard, Walter, Theodore
and Annie Geraldine. The residue of his estate
is left to his widow, with the provision that it be
divided equally among the children at her death.
The M. Mark Jewelry and Optical Company,

3550 Olive street, closed up its business on March
30. They expect to announce a new location
later. This concern was robbed of $75 worth of
jewelry on March 18 by a sneak thief who en-
tered the store while the clerk was in the rear.
A plate glass window in the jewelry store of

the H. Miller Jewelry Company, was smashed
one night recently. The police hurried to the
store and it was found the loss was small. Mr.
Miller carried plate glass and burglary insurance.
Dan Callahan and Charles F. Miller were recog-

nized here recently while dining in a restaurant
as two notorious crooks who were wanted in dif-
ferent cities for bold jewelry robberies. They
were arrested and held for investigation. The
Pinkerton agency identified Miller as a well-
known jewelry thief and hold-up man who was
wanted in Chicago and New York. His real name
is said to be Sullivan. Callahan is accused of
being identified with several jewelry robberies in
Chicago. Both will be turned over to eastern
authorities.
On March 27 Charles D. Martin was arrested

by the police here, charged by A. B. Levi, a
former pawnbroker of this city, with being at
the head of a "school of crime,' the students of
which raided the Levi shops here several times in
past years. Levi claims a loss of approximately
$18,000. Martin is now running a pawnshop
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here. He refused to make a statement when
placed under arrest.
The H. W. Sippel Jewelry Company, in the

Victoria building, are conducting a diamond sale
while will last the entire month of April.
The wife of W. J. Hencke, secretary to Good-

man King, president of the Mermod, Jaccard &
King Jewelry Company, is rapidly recovering
from a five weeks' stay in the hospital, where she
was operated on for appendicitis.
Frank K. Hatch, salesman for the Mermod,

Jaccard & King Jewelry Company, returned
March 30 from a month's trip to Florida and
Cuba. W. L. Schumacher, salesman for the same
firm, is back at his duties after a six weeks' con-
finement at home on account of sickness.

Virginius Dunlap, formerly employed by the
Less & Helmerichs Jewelry Manufacturing Corn-
pany, and who was recently sentenced to the
workhouse for six months for stealing two dia-
monds from the firm, was paroled by the judge.
The parole followed pleading by the prisoner's
wife and members of his family, and was recom-
mended by his former employers.
The A. Kurtzeborn & Sons Jewelry Company,

formerly located in the Carleton building, moved
on April i to new quarters on the fourth floor
of the Mercantile Library building, 510 Locust
street. They have leased an office and floor space
from the Weidlich Jewelry Company.
Lawrence Oberting, traveler for the Weidlich

Jewelry Company, returned March 30 from a
six weeks' trip through Iowa. He left on April
3 on a three weeks' trip through Missouri. E. H.
Meier, also of this firm, left April 8 on a three
weeks trip through southwest Missouri.
L. W. Braun, manager for S. Ruby, will leave

about the middle of May on a month's business
and pleasure trip to Europe.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, returned Friday, March 29,

south-
west.

a ten days trip through Illinbis. He left
April 8 on a three weeks' trip through the south-

Max Weiss, of Weiss & Fassett, returned
March 27 from a three weeks' trip through Texas.
Frank Scholl, traveler for this firm, left April 3
on a month's trip through the south. L. A.
Fassett, of this firm, will leave early in May on a
six weeks' business trip to Europe.
L. Hollander, 802 Olive street, started a six

weeks' auction at his store on April 3.
Mark M. Burnstine, formerly a retailer at 612

Olive street, has gone into the diamond-importing
business and opened up at Room 404, Globe-
Democrat building, on April 4.
M. B. Loewenstein, secretary of the R. Loewen-

stein Jewelry Company, returned March 30 from
a two weeks' trip through Kentucky and Ten-
nessee.

William H. Taylor was arrested here on April
I while trying to dispose of jewelry. The pris-
oner admitted that he had robbed a Chicago
jewelry store on Friday night, March 29, and that
he had arrived in St. Louis the morning of April
I. Twelve bracelets, valued at about $1oo, were
found in his possession. The Chicago authorities
were telegraphed.
S. L. Loewenstein, traveler for the Bauman-

Massa Jewelry Company, left recently on a ten
days' trip through the southwest. Joseph Auer,
same concern, leaves about April 15 on a two
w eLeoktsi' i ss oBuntenrann iwp e.

stern representative of Op-
penheim & Strauss, accompanied by his wife, re-
turned March 31 from a two months' sojourn at
San Antonio, Texas. He left April 5 on a long
trip through the northwest.
Trade visitors here recently were S. Bentley,

Rolla, Mo.; Mr. Geumalley, son of Charles Geu-
malley, of the Charles Geumalley Jewelry Com-
pany, Pinckneyville, Ill.; C. E. Howerton, Hanni-
bal, Mo.; Henry Altemeyer, Washington, Mo.;
J. Bersche, Waterloo, Au.; C. Bersche, Columbia,
Mo.; L. P. Koetting, with John Koetting, St.
Genevieve, Mo.• 

' 
H. Hendler, Staunton, Ill.; John

Hartmiller, Lebanon, Mo.; Greenstreet Brothers,
Owensville, Mo.; J. F. Stewart, Albion, Ill.• L.
Stevens, Collinsville, Ill.; R. L. Falk, Bowling
Green, Mo.; 0. J. Davis, McLeansboro, Ill.; Mr.
Floyd, Floyd Jewelry Co., Medidian, Miss.
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St. Louis, Mo., April to.—Improved weather
conditions this month have given trade quite an
impetus and the activity is increasing daily, with
better prospects developing right along.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned Sunday March, 31,
from a week's trip to the convention of the Na-
tional Association of Wholesale Jewelers, which
convened at Philadelphia. He also visited Wash-
ington. Mr. Massa spoke very highly of the man-
ner in which the degates to the convention were
entertained by the Philadelphia hosts.
George G. Gambrill, treasurer of the Eisenstadt

Manufacturing Company, accompanied by his
wife, returned March 29 from a little over a
three weeks' sojourn at Daytona, Fla.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, returned March 25
from a two weeks' trip to New York and the
eastern jewelry centers. S. E. Bamber, secretary
of this concern, was recently elected second vice-
president of the Travelers' Protective Associa-
tion, Post A, of this city. This concern has
completed handsome redecorations and alterations
of their second floor and the rearranging of their
display show cases.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned April I from
a week's business trip to New York. He visited
Chicago on his way home.
F. W. Hoyt, president of the Hoyt Jewelry

Company, who was a delegate from here to the
National Association of Wholesale Jewelers, at
Philadelphia, returned home April 2. He was
accompanied by his wife and visited Baltimore
and New York also. F. J. Bross, traveler for
this concern, left March 23 on a several weeks'
trip through Illinois, and H. W. Kellermann is
home from a trip through Illinois. This firm has
just installed electric protection, and other im-
provements are being made.
Newton Owen, western representative of the

Benedict Manufacturing Company, is now lo-
cated at 1314 Chemical building.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, returned April 3 from
a ten days' sojourn at French Lick Springs, Ind.
David I. Kirsch, of the A. R. Brooks Company,

is now city salesman for this firm.
Abraham Specter, a retired jeweler here, died

recently, aged seventy years.
Miss Evelyn Bauman, niece of S. H. Bauman,

president *of the Bauman-Massa Jewelry Com-
pany, was married here at the Columbia Club the
night of March 25 to Paul Treumann, a promi-
nent business man of this city. The wedding
was a very fashionable affair. The happy couple
left on a wedding trip to Europe.
The announcement has been made of the en-

gagement of Miss Ethel Bauman, eldest (laughter
of S. H. Bauman, president of the Bauman-Massa
Jewelry Company, to Powell Ullman, a well-
known young business man of this city.

Loftis Bros. & Co. have opened a branch estab-
lishment at 406 Trust building, Hannibal, Mo.,
with W. K. Gibbs, a former jeweler of that
place, as manager. George L. Weber, local man-
ager of this concern, is arranging his affairs so
he can visit Hannibal at an early date.
John J. Morris, who claimed to be a Chicago

diamond and jewelry salesman, was arrested here
recently for passing forged checks. He is being
held by the police and will be prosecuted by his
various victims.
The will of the late William Loeffel was re-

cently filed for probate. He left to his sons,
William C. and Gustav Loeffel, the jewelry bus-
iness on North Broadway. To his daughter
Clara he gives $5,000, and the rest of his estate
to his wife during her life. At her death it is
to go in equal shares to the children. The sons
are made executors. The sons are also left a
bequest of $r,000 each.
S. A. Cheatham, who is under indictment for

the murder of George Wurzburger, secretary of
the Cowperthwait Jewelry and Loan Company,
February 28, pleaded not guilty when arraigned
recently in the criminal court. Although he had
previously confessed to the crime he took this
stand on the advice of his lawyer. His trial will
come up some time during this month. Two de-
tectives who followed Cheatham when he left here
after the crime, returned recently from New
York, bringing with them twenty watches, part
of the goods taken by Cheatham, which he had
pawned in that city. He is held without bail.
The trial of Henry Schroeder, foimerly confi-

dential bookkeeper of the L. Bauman Jewelry
Company, who is charged with embezzlement and
larceny in a number of indictments, has been
granted a month's continuance.
The St. Louis Silver Company has executed a

chattel deed of trust to Walter J. C. Neun, as
trustee for creditors. This company is located
at I 18 Chestnut street and has been in business
here since 1892.
Morris Bauman, formerly connected with the

L. Bauman Jewelry Company, has established a
place of business at 502 Commercial building and
will represent eastern diamond importers and
manufacturers. He returned March 24 from a
ten days' trip to New York.
The Mermod, Jaccard & King Jewelry Corn-

pany, announced the purchase of the entire dia-
mond and jewel collection of M. Scooler & Co.,
of New Orleans, the death of Mr. Scooler caus-
ing its liquidation. On March 25 they started
a sale of this purchase at a reduction of 25 per
cent on the dollar.
The will of Gerhard Eckhardt, late president of

the G. Eckhardt Jewelry Company, who died re-
cently, was filed for probate. He leaves twenty-
five shares in the jewelry company to each of his
five children, William Gerhard, Walter, Theodore
and Annie Geraldine. The residue of his estate
is left to his widow. with the provision that it be
divided equally among the children at her death.
The M. Mark Jewelry and Optical Company,

3550 Olive street, closed up its business on March
30. They expect to announce a new location
later. This concern was robbed of $75 worth of
jewelry on March 18 by a sneak thief who en-
tered the store while the clerk was in the rear.
A plate glass window in the jewelry store of

the H. Miller Jewelry Company, was smashed
one night recently. The police hurried to the
store and it was found the loss was small. Mr.
Miller carried plate glass and burglary insurance.
Dan Callahan and Charles F. Miller were recog-

nized here recently while dining in a restaurant
as two notorious crooks who were wanted in dif-
ferent cities for bold jewelry robberies. They
were arrested and held for investigation. The
Pinkerton agency identified Miller as a well-
known jewelry thief and hold-up man who was
wanted in Chicago and New York. His real name
is said to be Sullivan. Callahan is accused of
being identified with several jewelry robberies in
Chicago. Both will be turned over to eastern
authorities.
On March 27 Charles D. Martin was arrested

by the police here, charged by A. 13. Levi, a
former pawnbroker of this city, with being at
the head of a "school of crime," the students of
which raided the Levi shops here several times in
past years. Levi claims a loss of approximately
$18,000. Martin is now running a pawnshop
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here. He refused to make a statement when
placed under arrest.
The H. W. Sippel Jewelry Company, in the

Victoria building, are conducting a diamond sale
while will last the entire month of April.
The wife of W. J. Hencke, secretary to Good-

man King, president of the Mermod, Jaccard &
King Jewelry Company., is rapidly recovering
from a five weeks' stay in the hospital, where she
was operated on for appendicitis.
Frank K. Hatch, salesman for the Mermod,

Jaccard & King Jewelry Company, returned
March 30 from a month's trip to Florida and
Cuba. W. L. Schumacher, salesman for the same
firm, is back at his duties after a six weeks' con-
finement at home on account of sickness.

Virginius Dunlap, formerly employed by the
Less & Helmerichs Jewelry Manufacturing Com-
pany, and who was recently sentenced to the
workhouse for six months for stealing two dia-
monds from the firm, was paroled by the judge.
The parole followed pleading by the prisoner's
wife and members of his family, and was recom-
mended by his former employers.
The A. Kurtzeborn & Sons Jewelry Company,

formerly located in the Carleton building, moved
on April I to new quarters on the fourth floor
of the Mercantile Library building, sto Locust
street. They have leased an office and floor space
from the Weidlich Jewelry Company.
Lawrence Oberting, traveler for the Weidlich

Jewelry Company, returned March 30 from a
six weeks' trip through Iowa. He left on April
3 on a three weeks' trip through Missouri. E. H.
Meier, also of this firm, left April 8 on a three
weeks trip through southwest Missouri.
L. W. Braun, manager for S. Ruby, will leave

about the middle of May on a month's business
and pleasure trip to Europe.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, returned Friday, March 29,
from a ten days' trip through Illinois. He left
April 8 on a three weeks' trip through the south-
west.
Max Weiss, of Weiss & Fassett, returned

March 27 from a three weeks' trip through Texas.
Frank Scholl, traveler for this firm, left April 3
on a month's trip through the south. L. A.
Fassett, of this firm, will leave early in May on a
six weeks' business trip to Europe.
L. Hollander, 802 Olive street, started a six

weeks' auction at his store on April 3.
Mark M. Burnstine, formerly a retailer at 612

Olive street, has gone into the diamond-importing
business and opened up at Room 404, Globe-
Democrat building, on April 4.
M. B. Loewenstein, secretary of the R. Loewen-

stein Jewelry Company, returned March 30 from

atsweoe. 
weeks' trip through Kentucky and Ten-

nes
William H. Taylor was arrested here on April

I while trying to dispose of jewelry. The pris-
oner admitted that he had robbed a Chicago
jewelry store on Friday night, March 29, and that
he had arrived in St. Louis the morning of April
I. Twelve bracelets, valued at about $loo, were
found in his possession. The Chicago authorities
were telegraphed.
S. L. Loewenstein, traveler for the Bauman-

Massa Jewelry Company, left recently on a ten
days' trip through the southwest. Joseph Auer,
same concern, leaves about April 15 on a two

stern representative of Op-
penheim 

issoBuatuhmeranntriwp.e

& Strauss, accompanied by his wife, re-
turned March 31 from a two months' sojourn at
San Antonio, Texas. He left April 5 on a long
trip through the northwest.
Trade visitors here recently were S. Bentley,

Rolla, Mo.; Mr. Geumalley, son of Charles Gen-
malley, of the Charles Geumalley Jewelry Com-
pany, Pinckneyville, Ill.; C. E. Howerton, Hanni-
bal, Mo.; Henry Altemeyer, Washington, Mo.;
J. Bersche, Waterloo, iii.; C. Bersche, Columbia,
Mo.; L. P. Koetting, with John Koetting, St.
Genevieve, Mo.; H. Hendler, Staunton, Ill.; John
Hartmiller, Lebanon, Mo.; Greenstreet Brothers,
Owensville, Mo.; J. F. Stewart, Albion, Ill.; L.
Stevens, Collinsville, Ill.; R. L. Falk, Bowling
Green, Mo.; 0. J. Davis, McLeansboro, Ill.; Mr.
Floyd, Floyd Jewelry Co., Medidian, Miss.
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Make us prove it
at OUR expense

Put it squarely up to us—make us prove to your entire satisfaction
that if you put in a stock of Conklin Pens our Special Sales-Boosting Plan
will sell them for you.

We can prove it if you'll just sign and send us the coupon below. We will lay out

before your eyes the most remarkable and powerful Selling Plan that the
Jewelry Trade has seen in the last ten years. It is complete down to the
minutest detail. It not only sells

Self -Filling
Fountain Pen

but everything else you carry in stock, too.

We couldn't afford to make such sweeping claims for this great Plan
unless we were absolutely sure from experience that it would actually take the
pens out of your case and put them in the pockets of your customers

We will stand every cent of the expense when you operate this Selling Plan—
not only paying for all printed matter, etc., but even furnishing you letter heads
free with your name on them and Paying all postage. V-F-1

Sending for this Plan

doesn't obligate you

14 to buy. 
1,
‘4 Tear off coupon

THE
CONKLIN * below and
PEN MFG. it, mail it
COMPANY,
Toledo, Ohio. Ss today
GENTLEMEN:-
Without obligation 4,

to order, you may send ‘s
your "Special Sales-Boost- Ss
ing Plan" to

(NAME)

(CITY AND STATE)

The Conklin Pen Mfg. Co.
129 Conklin Bldg., TOLEDO, OHIO
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The Longed-for Advent of Spring Vitalizes
Business Situation—City Council Suppresses
Auction Houses—Jewelers' Bowling League
Closes Its Season with Michaelson Brothers'
Team at Head of List

Cincinnati, Ohio, April 9.—Prolonged unfavor-
able weather throughout the end of March and
the first few days of April went a great way
toward keeping trade pretty quiet during the most
part of the last fortnight, but the sunny weather
of the past several days has produced an awaken-
ing of activity that is most promising. Spring,
after a series of deceptions and postponements
that have been most disheartening, seems finally
to have arrived, and with it a not displeasing, if
late, brightening of the jewelry business. Lenten
and Easter sales have been fair, due partly to
the magnetic drawing power of the great mission-
ary exposition, "The World in Cincinnati," being
held at Music Hall. It has attracted thousands
from the vicinity of this city and these did not
overlook the opportunity to acquaint themselves
with our goods.
The Cincinnati Commercial Association, which

has been so active in booming home industries,
is arranging for a novel boom movement. A
party of several hundred members will make a
trip through the central southern states the latter
part of April for the purpose of arousing interest
in Cincinnati and Cincinnati products. Several
jewelers will probably go on the excursion. A
handbook just published by the association ranks
this city third in the manufacture of jewelry in
the United States. Local wholesalers have re-
turned from the national association convention
at Philadelphia well pleased with the work and

. inspiration of the meeting.
Clifford E. Flint, eastern avenue jeweler, left

for Seattle, Wash., April 8, where he proposes to
enter the trade again. Mr. Flint determined upon
this course on account of the delicate health of
his wife, who will join him after he has become
established. The business in this city will be
continued by E. Flint, father of Clifford Flint,
with whom the younger man has been associated.
Mr. and Mrs. J. S. Esely, Leipsic; Mr. and Mrs.

Albert M. Stamm, Williamsburg, and W. F. Fair-
child, Monticello, Ky., have been in the city
to attend the "World in Cincinnati" and the
pageant.

Suppression of Jewelry Auction Houses

The city council has finally succeeded in stamp-
ing out the continuous auction jewelry houses.
The fight against these houses has been waged by
the Retail Jewelers' Association through .the
mayor and council, and has been hotly contested.
About a month ago Ed Oelker, for the jewelers'
association, opened the active campaign—previous
to that there had been much moralizing but little
constructive work—by drawing up and having
presented in council a watertight ordinance which
would hit every auction and sale of the recog-
nized objectionable nature. To make the hoped-
for law impregnable the plan was given a very
inclusive wording and then exceptions were pro-
vided to allow "judicial sales directed by law or
under order of court" sales of commercial trav-
elers to dealers, etc. The license fee was made
$100 for twenty-four hours and a bond of $1,000
was required.
When the auction men learned of the activity

of the opposition they prepared to fortify them-
selves. It was hinted by one of the legitimate
jewelers that the means were the least bit shady,
in that the lawyer of the auction men was the
law partner of a judge who probably would have
a part in the litigation and that the owners of
the high-rental stores were made to interest them-
selves in behalf of their lease-holders. The
auction lawyers prepared an attack on the or-
dinance so a one-word change was made in it and
it was presented to council. The friends of the
association jewelers attempted to get it through
council under suspension of rules so that the

ordinance would take effect immediately, but this
plan was frustrated and the proposed law had
to take the regular course, which calls for a
favorable vote at each of three successive meet-
ings, and a lapse of ten days after the third vote
before an ordinance goes into effect. The meas-
ure easily passed council the first time and seemeu
sure of success, but the jewelers wanted the auc-
tions stopped immediately. The mayor was ap-
pealed to and he ordered the licenses revoked.
The houses were closed and then the auction
lawyers found that the mayor had probably ex-
ceeded his authority in ordering them closed, and
so after a day the auctions were reopened.
Another ordinance was rushed to council giv-

ing the mayor power to revoke any license at any
time, but this too failed to pass under suspension
of rules and took the regular course. The mayor
then ordered a uniformed policeman stationed in-
side each auction house so that any one who
found himself fleeced could get 'quick action.
One of the proprietors was arrested several times
because people charged that he would auction off
one valuable diamond ring and then carefully
wrap up a cheap one for the high bidder. In
spite of the ill-repute that the daily press gave
the auctions they did big business right up to
April 2, when the thrice-passed ordinance at last
went into effect.
In the deed for assignment of his jewelry bus-

iness April i Max J. Greenwald alleges as the
reason for assigning, dull business and "the in-
terference of Mayor Hunt." Greenwald had an
auction house on Fifth avenue and a jewelry
store on Walnut street, both in the very heart of
town. The assets are given as $1o,000 and the
liabilities at $2o,000.

William Michie, Fourth avenue jeweler, has
been chosen for man of the grand jury for the
April term by Common Pleas Judge Bromwell,
who takes up work in the criminal division.
A. E. McCulloch, of Marysville, Tenn., has

gone to Chicagto to take up his optical study.
Mr. McCulloch, accompanied by Mr. Key, spent
some time visiting here on their way north the
last of March.
E. & J. Swigart have issued a supplement to

their tool, material and optical catalog.
The optical business of Henry W. O'Bryant, of

Conneaut, Ohio, has been purchased by J. F.
Tufts, son of J. W. Tufts, jeweler. of Loveland.
Mr. Tufts and his sister will conduct the business.
The stock and fixtures of E. J. Harrison & Co.,

Jamestown, Ohio, have been nurchased by the
Carl W. Nicholson Company, and under this
name the business will be conducted in the future.

A Baseball Enthusiast

Mr. Fox, of Lindenberg & Fox, spent several
days at the end of March with the Cincinnati
"Reds" in their training camp at Columbus, Ga.
He spent his time practicing and getting into con-
diton and upon hs return home reorganized his
last year's club, the Regents. On the few bright
days that have appeared so far this spring Mr.
Fox has had his team out on the lot getting into
trim. He is conditioning himself, as usual, to do
the pitching. Mr. Kahn, of the same firm, will
spend the first weeks of April traveling in the
Carolinas and Virginia.
Mr. and Mrs. Fred Wittlinger and family, of

Middletown, Ohio, spent several days visiting in
the city the last of March. Mr. Wittlinger has
patented a new clock, with burglar-alarm attach-
ment, which he expects soon to place on the mar-
ket.

Peter Castagna, Jackson street jeweler, has
married Miss Cecelia Foaspein.
The night of March 31 a large show window

in the Plant jewelry store at 6 West Pearl street
was broken. Aside from the cost of the window
there was no loss, for if robbery was the object
the thieves were frightened away before they had
taken anything.
Buyers visiting the local trade during the past

fornight were L. P. Brockman, Augusta, Ky.;
Mr. Dearth, Camden; E. Miller, Hamilton ; J. W.
Tufts, Loveland; F. B. Cary, Lebanon; A. Rolef,
Lockland; Lee Marks, Landing, W. Va.; I. W.
Rice, Union; Robert Huber, Pleasant Ridge;
Clarence Stern, Walnut ; F. H. Hauer, Chat-
tanooga, Tenn.; M. B. Ullery, Covington, Ohio;
J. S. Clements, Brownstown, Ind.; W. F. Fair-
child, Monticello, Ky.
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Louis Bosse, E. & J. Swigart, spent the first
week in April confined to his home sick. John S.
Francis is traveling through Louisiana and Texas
and is sending in some very good orders.
Otto Mehmert, son of Joseph Mehmert, has

not been in the best of health for some time and
is taking an extended trip through Alabama and
Florida. He will put in a couple of months rest-
ing and regaining his strength in the south. In-
cidentally Mr. Mehmert is visiting southern re-
tailers for his firm.

Bowling Season Ended

The season in the jewelers' and Allied Trades'
Bowling League closed with the Michaelson
Brothers' team at the top, two full games ahead
of the Courtney-Audretsch men, who finished sec-
ond. Owing to postponements early in the season
Michaelsons had to play six straight games with
the Lindenberg & Fox team to complete their
schedule, and the loss of two games would have
caused a tie for first place. The champions, how-
ever, put on exhibition their very best form and
walked away with the entire six. Michaelson
Brothers have done consistently excellent work
all season and have rolled scores that would place
them high in any company. Robert Hess, of Os-
kamp, Nolting & Co., president of the league, as-
sembled the captains of the eight teams the
evening of the 3d and discussed arrangements for
the bowlers' banquet and awarding of the prizes.
Hess & Audretsch are on the committee which
will provide for the big celebration. The present
intention is to gather for the dinner about the last
of this month across the river at Heidelberg.
The season ended with the teams in the follow-

order:

Michaelson Brothers  38 4 .905
Courtney-Audretsch  36 6 .857
Oskamp, Nolting & Co. 23 19 .548
E. & J. Swigart 18 24 .429
Lindenberg & Fox 16 26 .381
Thoma Brothers  14 28 .333
Standard Optical Company 14 28 .333
Polilmeyer & Roth 9 33 .214

Employees of the D. Jacobs Sons Company are
organizing a baseball team, which will book dates
with teams of other jewelry firms. C. K. Jacobs
is finding very fair trade in West Virginia.
C. Ezra Kendall, of Richter & Phillips, is

spending some time at Hot Springs and will later
travel through the south. Mr. Richter is building
a handsome new home on Gholson avenue, Avon-
dale, which will be ready for occupancy in the
summer.
Following the assignment, Monday, of Max J.

Greenwald to H. A. Verhage, three of the credit-
ors brought proceedings in the United States
Court to have him declared a bankrupt and the
business wound up by a receiver to be named by
Judge Hollister. The creditors acting are the
L. N. S. Loeb Company, S. Kaplan and Morris H.
Mann & Co.
Hugo Lindenberg, of Lindenberg & Fox, re-

turning from a western trip, spent several days
in the inundated territory in the Ohio and Mis-
sissippi basins. He says the loss and devastation
have been tremendous and that it will require
several months to restore the region to a sem-
blance of its former order. Trade is, of course,
practically at a standstill in the afflicted district.
Louis Goosman, for many years jeweler at 9o9

Central avenue and one of the best known men in
the city, died Tuesday, April 2, aged forty-eight.
The cause of Mr. Goosmann's death dates from
1903, when he was shot, in broad daylight, by a
bandit who had entered his store. The injury
left him weak and subject to various ailments,
and finally, several weeks ago, he was found in
his bachelor apartments with a bullet wound in
his head, evidently self-inflicted. He seemed to
be recovering his physical strength after this in-
jury, but it was clear that he would be left
mentally unbalanced. Pneumonia set in, and this,
together with the results of a bad fall he had dur-
ing the winter, caused his demise. Mr. Goos-
mann's affairs seem badly tangled and a meeting
of the relatives was held this week to determine
what disposition to make of the business.
Frank Herschede and Charles W. Lucius, of

the Herschede diamond department, have spent
several weeks among the trade in New York.
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Selling

Pianos
Doubles the

Profit
of Many

Jewelers
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1
Pianos are the most profitable of all lines for hustling Jewelers,

`1and often pay better than their regular stock-in-trade. With our
agencies every requirement can be fully met in price and quality from medium
grade to the artistic. A full line of Grand, Upright and Player Pianos of distinctive
quality. Reliable houses solicited and small accounts welcomed.

Owners and Operators of

EstablishedBriggs Piano Company 1868

Merrill Piano Mfg. Company Established1885

Norris & Hyde Piano Co. E
• 

stablished
1873

National
Piano Co.
BOSTON

 THE 

New Century
Engraving Machine

• 

THE ENGRAVING
MACHINE that is
mechanically correct.

• 

OVER twenty-five
years of ENGRAVING
MACHINE experience
back of the NEW
CENTURY.

• 

THE very latest im-
proved machine of this
type on the market.

▪ 

THE NEW CEN-
TURY is a labor saver
and money maker and
will help you to make
"19 1 2" your most pros-
perous and successful
year.

• 

Write today for cata-
log, prices and terms.

The Eaton &
Glover Co.
Sayre .*. Penna.

WHEELING METAL CEILII4GS
FA. 5th, 1912.

WHEELING CORRUGATING CO., Wheeling, W. Va.
Gentlemen:—We are so well pleased with our ceiling that we wish to place another

order with you.
Enclosed find diagram and measurements of room and will ask you to ship us at once

ceiling like enclosed plate, provided the cornice is twelve inches; if not, substitute a twelve-

inch cornice to match.
We are taking for granted that this ceiling will cost the same as the other one just

purchased from you.
Respectfully yours,

(Name and address are omitted because we have not asked permission to use same.)

WHEELIgG CEIL1t4GS 
features.

are universally satisfactory—a paying invest-
ment and a permanent one. Many attractive

341.1P,IN WHEELING COMGATING COMPANY, WHEEL111GYVIA
NEW YOIQC,

ST. LOUIS

BRANCH OFFICES AND 5TORg5:

CHICAGO PHILADELPHIA

KANSAS CITY CHATTANOOGA

LOOK FOR THE LOOP"
THE IDENTIFYING MARK TO THE BEST IN WATCH KEYS

SEND FOR

FREE
SAMPLE

SOLD THROUGH JOBBERS
BETTER QUALITY
BETTER WORKMANSHIP

BETTER PRICE

A. N. CLARK & SON CONNECTICUT
PLAINVILLE

,1111111liTli: 1; I

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE
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Suggestions to Special Line Retailers by Adver-
tising Expert—Local Trade Suffers from
Window-smashing—Remarkable Collection
of Scarf Pins

Indianapolis, Ind., April 8.—At a banquet re-
cently given by the Adscript Club, of this city,
Seth Brown, of Chicago, editor of Standard Ad-
vertising, advised small stores to specialize—to
run one good strong line. A reputation could
soon be established for the best goods in that
special line. Mr. Brown explained that he did
not mean that only one line should be carried,
but that it was a good idea for a small store
to be known for some feature that the other
stores do not make a specialty of. In newspaper
advertising the text should call attention to the.
specialized feature, the advertising to be in har-
mony with the size of the store. He objects
strongly to the word "bargains," but advocates
genuine reduction sales to clean up stocks at
prices that will induce the public to buy things
that they really do not need.
George W. Coleman, of Boston, president of

the Associated Advertising Clubs of America, was
another speaker. Mr. Coleman expressed the
opinion that fraudulent and dishonest advertising
will soon be prosecuted as a crime through both
federal and state legislation. The organization
of which Mr. Coleman is president has taken
steps to have such a law passed. He thought
that already better conditions existed in adver-
tisIn 

adver-
tising.

advocating legislation against fraudulent ad-
vertising Mr. Coleman voiced the desire for the
members of the Retail Jewelers' Association of
Indiana. The subject will be one of the most
important taken up at the. annual meeting at
South Bend, Ind., in June. Every retail jeweler
ill the state ought to attend that meeting and
help push along a movement that is of vital im-
portance to every member of the trade.

J. E. Reagan, general manager for Baldwin-
Miller Company, was re-elected a member of the
executive committee of the National Wholesale
Jewelers' Association at the annual convention,
held in Philadelphia last month.
M. J. Bieber, manager of the material depart-

ment for Baldwin-Miller Company, has resigned
his position, to take effect May 15. He will be
associated with E. Metzinger, who conducts a
chain of clothing stores through the northwest.
Mr. Bieber will be advertising agent and general
manager of the Minneapolis store. Through his
long connection with the Bauman-Massa Jewelry
Company, of St. Louis, and Baldwin-Miller Com-
pany, of this city, Mr. Bieber has a host of trade
friends who regret his giving up the jewelry bus-
mess but who wish him every success in his new

Activity of Window-smashers Alarms Trade

Thieves with brickbats, who go around smash-
ing jewelry store windows, have resumed opera-
tions in this city. Early in the morning of April
3 J. E. Evard's store, 104 Monument place, was
visited when a brick was thrown through the
show window and chains, necklaces and belt pins,
valued at $50, were stolen. The robbery was not
discovered until morning. The policeman on tne
block said he neither heard or saw anything un-
usual on his rounds, but the night clerk in the
Hotel Bates, on the opposite corner of Market
street, reported that about 3 o'clock in the morn-
ing he had heard a sound like broken glass. He
did not investigate, however, and thus far there
is no clew.
The next night, April 4, H. A. Comstock's store,

45 North Pennsylvania street, was visited, pre-
sumably by the same thief. Here a brick and a
big climb were used to break the plate glass in the
show window. Not over $5, worth of goods
were taken. At r t o'clock a well-known citizen
was walking up the street when almost in front
of Comstock's store he heard the sound of shat-
tered glass and saw a man standing in the
entrance-way to the store,. On being questioned
the man denied that lie had had anything to do
with the robbery but said lie had seen a man
running away from there. The man was al-
lowed to go and nothing further has been learned

by the police. Mr. Comstock considers himself
a fortunate man after all, for his window, which
had just been trimmed for Easter, contained some
valuable goods. Several pieces of expensive cut
glass were knocked off a shelf at the rear of the
window but were entirely uninjured. A display
of white sapphire earrings are supposed to have
attracted the thief, who probably mistook them
for diamonds.
The work at both the Evard and Comstock

stores was too crude to have been done by pro-
fessionals. Local talent was employed. The
greatest loss to both dealers was the replacing of
their plate glass windows.
Brent L. Harrell, formerly with C. H. Thomp-

son & Co., Greensburg, Ind., has recently taken
a position as watchmaker with Carl L. Rost. H.
II. Bowman, formerly with Rost, has opened a
watch repair business at Monticello, Ind.
Charles B. Dyer has booked some fine orders

for college and fraternal goods during this
month. Mr. Dyer has been visiting the college
towns throughout Indiana.
C. 0. Johnson, located at Mulberry, Fla., has

recently been enrolled as a student in the cor-
respondence course at the L. R. Douglas School
of Engraving, Baldwin block, Indianapolis.

Death of Mark C. Davis

Mark C. Davis, sixty-seven years old, for over
forty years a manufacturing jeweler of this city,
died March 30 at his home, 85o Broadway, after
an illness of nine months. He was born in New
York and in 1871 came from Cleveland to In-
dianapolis. The house in which he died was the
same in which he went to housekeeping when he
came to this city. Last September his wife died
at the age of sixty-five years. Mark and Rebecca
Davis were the oldest couple of the Indianapolis
Hebrew congregation. For a number of years
Mr. Davis connected with the shop of the A. P.
Craft Company, retired from business for a while,
but in December, t00% re-entered the manufac-
turing business when lie opened a shop at
North Meridian street under the firm name of
Davis & Kernel. Mr. Kernel withdrew and went
west. Mr. Davis continued until his health com-
pelled him to close the shop. Mr. Davis is sur-
vived by one son, Lawrence B. Davis, an attorney
of this city.

Clinton S. Wallace, house salesman for Bald-
win-Miller Company, has given up his apartments
in the city and re-opened his summer home at
Broad Ripple.
Samuel Epstein, recently manager of The Guar-

antee Jewelry Company, of Minneapolis, has
taken charge of The Kross Jewelry Company,
who have opened a store on North Illinois street,
opposite the Claypool Hotel. This store and the
Eppert Jewelry Company, on South Illinois
street, are branches of the Minneapolis store.
On account of his continued illness Jacob H.

Griesser has temporarily closed his manufactur-
ing shop at 115 West Washington street. Mr.
Griesser suffered a severe sunstroke last summer,
from the effects of which he has never fully re-
covered.
The new jobbing house of J. Roseman, 317

Traction building, North Illinois street, is nicely
settled in attractive and convenient quarters in
the same building with the interurban railway
station and three blocks from the Union Railway
station. Early in April Mr. Roseman will have
his large and complete line of solid gold and
high-grade gold-filled goods on the road. The
new firm has received a hearty welcome from the
jobbing and retail trade of this city and THE
KEYSTONE adds its best wishes for the success of
the enterprise.

Harper J. Ransburg, agent for several large cut
glass and pottery concerns, has just returned
from the east, where he visited the factories. He
is very optimistic regarding business and thinks
it will start off in fine shape just as soon as the
weather becomes more settled.
Hoffman & Co. have installed a fine new lire-

burglar and bullet-proof safe in their office. Mr.
Hoffman reports business as very fair.

Lyle Jasper, of the material department of
Baldwin-Miller Company, has returned to work
after an enforced absence on account of sickness.

A. R. Gray, of Gray, Gribben & Gray, is visiting
his parents at Madison, Ind. On account of the

bad weather and flooded condition of the country
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he was obliged to make the trip, which he usually
makes in his auto, on the railroad.
F. C. Bonnett, on North Illinois street, has

recently placed his store under the protection of
the Jewelers' Security Alliance. Mr. Bonnett has
one of the nicest fitted up jewelry stores in the
city, having recently put in new fixtures.

A Unique Scarf Pia Display

J. H. Reed recently had a display in his window
that attracted much attention. It was a p-art of
a collection of 1,400 odd scarf pins collected and
owned by A. M. l3rinckle, a New York man
traveling for a cut glass house. Mr. Brinckle has
been making this unique collection for many
years and has invested almost $28,000 in them.
He carries something like 200 hundred pins with
him on each trip and wears six or eight different
pins each day. If a pin pleases his fancy he will
buy it if it costs a few cents or several hundred
dollars.
April 2 articles of incorporation were filed in

the office of the secretary of state by The Horace
A. Comstock Company, Indianapolis, with a cap-
ital stock of $to,000. The directors are H. A.
Comstock, Mary D. Comstock and 0. T. Byrum.
The incorporated company will continue the jew-
elry 'business for many years conducted by H. A.
Comstock on North Pennsylvania street.

J. W. Schmeltz, jeweler and optician, on South
Illinois street, has been on the sick list.
Wehrly & Hoke, of Hartford City, Ind., have

been conducting an auction sale. A desire to re-
duce stock and start spring trade prompted the
sale.
H. T. Harper has sold his jewelry business at

Clinton, Ind., to W. F. Kesler, who will continue
at the old stand.
William Stratton, Seymour, hid., has recently

given his son an interest in his jewelry store and
changed the firm name to William Stratton &
Son.
Arthur Coover, recently from Chillicothe, Ohio,

has removed to Union City, Ind. His new store
is said to be one of the prettiest in the state.
Rem A. Johnson, jeweler and optician at Os-

sian, Ind., has been improving his storeroom. An
enlarged office and a modern display window arc
among the improvements most noticed.
James Scribner, a well-known jeweler and op-

tician at Attica, hid., was a delegate to the Re-
publican state convention held at Indianapolis
March 26. Mr. Scribner also attended the big
auto show.
C. W. Wildt, a Veedersburg, Ind., jeweler, was

a delegate to the Democratic state convention,
held in this city March 21. He found time to call
upon the jobbers and do a little spring buying.
C. W. Oden, who has been located at Rowl,

Ind., recently moved to Upland, Ind., and opened
a jewelry and watch repair shop. He made a re-
cent trip to the jobbing house of Hoffman & Co.
and purchased a full line of material and tools;
later he expects to add a nice stock of jewelry.
While in Indianapolis Mr. Oden visited the
$1,000,000 automobile show.
B. F. Poole, Lafayette, Ind., a recent graduate

of The DeSehns Watch School, at Attica, Ind.,
visited Indianapolis last month and purchased a
full set of tools and watch material from Mr.
Bieber, manager of the Baldwin Miller Company
material department.
Mr. Buckner, of Buckner & Hastings, Coving-

ton, hid., attended the Scottish Rite convocation

in Indianapolis last month.
Ivan C. Dunlap has bought out the jewelry bus-

iness which he formerly managed for Fred Green,
at Elwood, Ind. Mr. Green will from now on
give his entire attention to the drug business.

Indianapolis friends have just learned of the
recent marriage of R. H. Sutton, of Clinton, Ind.,

to Miss Blubeck, one of Rockville's (Ind.) most

popular young ladies. Mr. Sutton is the watcu-

maker and manager of the jewelry department

for Statts & Rains Company, Clinton, Ind,
The International Metal Polish Company had

an attractive exhibit in the accessories department

at the auto show, Blue Ribbon metal polish cans
being used for building the booth. Mr. Black-
burn, manager, reported several carload sales
during the week, Mav i the new factory will

be completed. It is large enough to provide for
almost 500 per cent increase in the company's
production.
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Peninsular
Catalogs

Peninsular Catalogs help
retail jewelers increase their busi-
ness and their profits. They
help retail jewelers overcome
mail order competition.

Peninsular Catalogs will
help you. They will bring people
to your store—they will help
you sell your gocds.

Peninsular Catalogs are
used by leading jewelers in every
State in the Union. You can buy
Peninsular Catalogs for as little
as $15 per thousand.

Write us today to send
our representative to show you
our wonderful 1912 plan.

Peninsular Engraving Co.
Builders of Catalogs for Retail Jewelers

104 Wayne St. Detroit, Michigan
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SAN FRANCISCO

Outlook Promising Despite Political Campaign-

ing—Magnificent Floral Displays in Jewelry

Stores—Board of Trade to Have Monthly

Meetings and Luncheons

San Francisco, Cal., April 9.—The outlook is

very promising, as the crop indications are a
little above our annual standard. The rains gen-

erally have been plentiful and timely, and not-
withstanding the fact that this is presidential year
we feel quite sure that the business results for
1912 will be up to at least 1911 figures.

We in San Francisco have been honored with
visits by at least eight or nine governors from
adjacent states, who have been here with their
different state committees on the state building
site question for the Panama-Pacific International
Exposition. The sites for these imposing state
buildings have already been laid out and the work
on the entire exposition is going forward rapidly.
The opening date of the exposition will be on
February 20, 1915, and will be open for forty-one
weeks, making a winter to winter idea. This will
enable the thousands of visitors to see what an
ideal winter climate we have in and around San
Francisco bay.
A. C. Auger, who has been connected with sev-

eral of the leading retail jewelers in San Fran-
cisco for a number of years, has opened a very
fine new establishment under his own name at
338 Market street.
Simon Stunner, a pioneer retail jeweler of Sac-

ramento, passed away on March 24. He was born
in Germany over sixty-five years ago and came to
California when a very young man. THE KEY-
STONE joins in extending sympathy to his family
in their bereavement.

Easter Display

Your correspondent confesses his inability to
do justice to the question of floral decorations in
the different jewelry stores at this period It
seems as though each year the different retail
jewelers in this city reach the limit in floral
decorations, but this year the display so far
eclipsed all previous ones as far as variety and
magnitude are concerned. It came to my ears
that one house alone paid $1,000 for their floral
display of cut flowers during Easter week.
Kindly bear in mind that this amount was spent
by one establishment. A great number of the
stores presented the appearance of being floral
establishments rather than dealers in gems and
jewelry.
A. Y. Kron, one of the leading retail jewelers

of San Francisco, was married to Miss Lollie
Eberhard in San Jose on March 6. Mr. and Mrs.
Kron immediately after the ceremony left for
southern California, where they spent their honey-

moon.
George 0. Brown, who has been away from

San Francisco for a few years, is back with us

and has opened a very high-class jewelry sales-
room in the Head building, which is located on

Post street, at Grant avenue.
Frank A. Heitkemper, the managing director of

the G. Heitkemper Company, jewelers, who are
located in the Yeon building, Portland, Oregon,

spent a very pleasant period calling upon his
friends in San Francisco a short time ago. Mr.
Heitkemper was accompanied by his son.
Sam Hammond, who has been connected with

the Morgan & Allen Company, and latterly with

the Nordman Brothers Company, has resigned

his position with the latter firm, as he has ac-
cepted the Pacific coast agency of the Ansonia
Clock Company. We feel quite sure that Sam
will bring his new venture to a successful issue,
as the following that he has worked up in the
last fifteen years amounts to quite a host up and
down the Pacific coast.
Malcolm Lundy, the son of the pioneer retail

jeweler, Thomas Lundy, of Market street, San
Francisco, was paid a very welcome visit by the
stork. This second call brought forth a baby
girl weighing twelve pounds.
The Albert S. Samuels Company, who are lo-

cated at 895 Market street, has opened a second
establishment, which is located at 162 B street,
San Mateo, Cal.
F. Abendroth, the retail jeweler of 342 Wash-

ington street, Portland, was among the Oregon
boosters who accompanied Governor West when
this • distinguished party visited the exposition
site in search of a location for the Oregon build-
ing. Fritz spent about ten days with us and en-
joyed every minute of his visit.

To Hold Monthly Luncheons

The Pacific Coast Jewelers' Board of Trade on
Saturday, March 30, held their first informal
luncheon in the banquet room of Solari's, on
Geary street. This is the forerunner of monthly
meetings, which are to be entirely informal, for
discussing trade subjects. This first gathering
was presided over by A. Judis, the president of
the board, and the assembled friends left with
reluctance. The idea was suggested and brought
to a successful issue by one of the board mem-
bers, and while the time between the first thought
and the consummation was unnecessarily short,
thirty-five. guests sat down to this delightful re-
past. With a longer notice to the different mem-
bers we hope for a larger attendance.
The stork has been unusually busy in the Lundy

family recently, making a second call within a
very short period, the last time, on March 20, at
the home of Arthur Lundy. Arthur is the proud
father of a bouncing baby boy weighing over ten
pounds. We are pleased to say that the mother
and the new salesman are progressing favorably.
Carrau & Green, the wholesale diamond im-

porters of San Francisco, have remodeled and
refurnished their offices. They have also added
a very roomy balcony to their salesroom. The
new fixtures are of mahogany and add materially
to the appearance of their establishment.
Leon Carrau and family, of San Francisco,

have just returned from a very delightful voyage
to Honolulu.
We have heard from A. Eisenberg Sr., the

well-known wholesale jeweler of San Francisco,
who is now in Antwerp with his wife and
daughter. Our old friend is enjoying his trip
to the old world to the full. It is needless for
me to say he is combining business with pleasure
and his home office has received shipments of
gems that were purchased in the diamond markets
of Europe. We fear the old gentleman will not
know his place of business when he returns, as
the entire establishment has been in the hands of
the tinters and refinishers.
H. S. Butterfield and family, of the Butterfield

Brothers, Portland, Ore., are back home again
after having spent six months in and around Bos-
ton, Mass.

Albert Mayer, of Joseph Mayer & Bros., job-
bers and manufacturers of jewelry, Seattle,
Wash., is now paying his annual eastern visit to
the different manufacturing centers in the far
east.
R. F. Allen, the president of the Nordman

Brothers Company, writes us from the east that
he has picked up some very desirable novelties
in the different manufacturing centers. He hopes
to be back on the job about May x.

Col. John L. Shepherd, the silver-tongued
orator of Maiden lane, New York, renewed the
acquaintance of the many friends that he made
on his previous visit to the coast. The Colonel
spent a whole month calling upon his many
friends from San Diego to Seattle.
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KANSAS CITY

Elaborate Preparation for the National Conven-
*tion —Army of Exhibitors Reserve Space—Out-
of-town Buyers Visit City in Increased Numbers

Kansas City, April Io.—Preparation is already
being made for the annual convention of the
American National Retail Jewelers' Association,
which meets in Kansas City, at the Coates House,
August 6-9. A large number of manufacturers
and wholesalers have already made reservations
for their exhibits and the silverware and clock
displays promise to be the finest which have
been seen at any convention. Many of the ex-
hibitors made their reservations for space early
ill the year.
The following enrolled within the past two

weeks at the Kansas City Watchmaking and En-
graving School : J. E. Moran, Durant, Okla.;
E. Harlan, Eldon, Iowa; W. J. Chalmers, Kansas
City, Mo.; Miss Emma Steeber, Horton, Kan.;
Bernard Crost, Mena, Ark.; D. N. Newman, Ard-
more, Okla.; F. E. Maurer, Lake City, Colo.;
W. M. Sandefer, Longview, Tex.
George H. Edwards and Noble R. Fuller,

president and secretary of the Edwards & Sloane
Jewelry Company, are in the east buying goods.
They attended the jobbers' convention in Phila-
delphia before going to New York and Boston.
Mr. Fuller was accompanied by his wife.
L. A. Borsheim, of Omaha, Neb., was in Kansas

City last month visiting friends. He was en route
to northern Arkansas, where he has extensive
land interests.

Arthur Foster and M. Ginsberg are new em-
ployees of the Porter & Wiser Jewelry Company.
Miss Ida Fuller, of the Edwards & Sloane

Jewelry Company, is spending her two weeks'
vacation visiting friends in Kansas.
E. H. Morgan, vice-president of the C. B.

Norton Jewelry Company, returned April I from
a trade trip through Arizona, New Mexico and
southern Texas.

Charles T. Ross, of the Waterbury Clock Com-
pany, Chicago, was in Kansas City the first week
in April.
Miss Hattie Drogon, art buyer of the Jaccard

Jewelry Company, has returned from New York,
where she went to place her import order for
holiday goods.
E. H. Snow, who for more than eighteen years

has been connected with the Woodstock-Hoefer
Watch and Jewelry Company, has resigned his
position with this corporation. Mr. Snow has
successfully filled the positions of bill clerk, book-
keeper, cashier and traveling salesman and has a
large acquaintance in the jewelry trade. Mr.
Snow says that his interests are in the watch and
jewelry lines and will continue in them, with
headquarters in Kansas City. Mr. Snow was
vice-president of the corporation. His many
friends wish him success.
E. L. Donaldson, Texas traveler for the Ed-

wards & Sloane Jewelry Company, has returned
from an extended trip in the south. He said
business had picked up well during the past
month.
The following called at the wholesale houses

last week : L. 0. Kunze, Harrisonville, Mo.;
George Spangle, Chetopa, Kan.; W. S. Noble,
Drexel, Mo.; A. Buchanan, Clay Center, Kan.;
A. L. Cline and wife, Wellsville, Kan.; L. E. De-
lanty, Parkville, Mo.; G. C. Holman, Aldrich,
Mo.; G. C. Dabney, with the Carlson Jewelry
Company, Richmond, Mo.; A. Y. Boswell, Tulsa,
Okla.; J. Q. A. Sheldon, Manhattan, Nan.; Mr.
Armel, Armel Brothers, Halton, Kan.; J. A.
Zimmerman, Warrensburg, Mo.; George Young,
Moberly, Mo.; Roy King, Superior, Neb.; F. S.
Hester, Lawrence, Kan.; M. A. Lewis, Bonner
Springs, Kan.; J. B. Hampton, Colby, Kan.;
L. Megede, Richmond, Mo.; Leslie Hutton, Urich,
Mo.; E. L. Murray, Arcadia, Kan.; W. F. Brown,
Sterling, Kan.; E. R. Carruth, Herington, Kan.
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PITTSBURGH

THE KEYSTONE

Easter Enlivens Local Trade—Changes and
Improvements—Big Retail Firm Has Formal
Opening in New Quarters

Pittsburgh, Pa., April I2.-At the close of
Lent Pittsburgh jewelers await an increased bus-
iness, having their stores well filled, cases and
windows attractive, and everything ready for the
real opening of spring.

It was en fete season at one establishment.
Gillespie Brothers recently removed to the mass-
ive Jenkins Arcade from Fifth avenue. Holy
Thursday, Good Friday and the Saturday before
Easter were the occasions for an informal house-
warming and the firm's spacious quarters on the
second floor front of the Arcade were veritable
palm groves and lily beds. However, the dec-
orations were in complete harmony with the
large stock and the elegant equipment, the
whole making the proprietors exclaim, and with
reason, "our place is the finest and best lighted
in Pittsburgh." The rooms now used afford twice
the floor space formerly obtaining in the Park
building, overlook Fifth and Liberty avenues, and
Fifth street, and place them in the hub of the
city's industry. In stocking the new establish-
ment the silver and cut glass departments have
been materially increased.

Steele F. Roberts, a man honored abroad and
also with honor in his own home, being presi-
dent of the Twenty-four Karat Club, which re-
cently held an elaborate banquet at the fashion-
able Schenley Hotel, has returned from Phila-
delphia and New York, where he attended bus-
iness sessions of organizations in which he is
prominent. In Philadelphia he spoke before the
National Association of Wholesale Jewelers, and
the day following he attended a meeting of the
Jewelers' Board of Trade in New York.
Having completed practically a year's business

in their new and modern quarters in Wood street,
just off Fifth avenue, R. Siedle & Sons are able
to estimate the benefits or losses of the move.
One of the firm asserted that the removal, while
daring in that the former location had been
their home fifty-eight years, has proved a success,
as all the old customers followed them, and a
few new ones were acquired. Their reason for
leaving the former site was that music shops and
five and ten-cent stores have encroached upon
that part of the avenue.
Good road business, better even than expected,

was reported by the George B. Barrett Company.
Since the last letter this firm has widened its
foreign field and has sent its eastern salesman,
F. D. Peter, to within a few miles of Phila-
delphia. Mr. Peter's reports show that he has
fallen among ready buyers in his eastern in-
vasion.
H. P. Hayes, of Hardy & Hayes, left this week

on a fortnight's pleasure excursion to New York
and vicinity, expecting to participate in the
boardwalk procession at Atlantic City on Easter
Sunday. His company enjoyed the usual ante-
Lenten business, with the last few days showing
best.
Lenten slowness ruled trade in most city stores

and jewelers were not the only ones to suffer. In
addition to the go slow spirit which has checked
progressives here, the temporary idleness of
6o,000 coal miners is hurting trade. However,
there is some brightness to the horizon, as the
independent coal and coke companies in the great
Connellsville-Uniontown-Windber-DuBois region
voluntarily raised the wages of their employes.
Upward of 100,000 miners and kindred helpers in
the bituminous field will be benefited. The raise
is 7% per cent, which makes an average of al-
most twenty-five cents a day to all but the most
unskilled.
The Grogan Company reports satisfactory bus-

iness and sees a trade revival in prospect, or at
least an improvement over that of the last few
months.
Biggard & Co., wholesale jewelers, are coming

into the heart of the city, having leased Smith-
field street and Oliver avenue front quarters in
the second floor of the Oliver building, the city's
largest and best skyscraper. May i is the date
set for the establishment leaving its present store-
room, which is at 3 Smithfield street, and five
squares from the city's busiest thoroughfare.
Along with the general public, Pittsburgh

jewelers are interested in a silver pick and silver
shovel now on exhibition in the Mellon National
Bank. The utensils are to be used to loosen the
first stone and throw the first dirt in excavations
leading to the lowering of "The Hump." Since
the city grew from a frontier post a physical
obstacle in the form of a bill has limited its
business section, said obstruction being popu-
larly called "The Hump," and it is to remove
this hill that city administrations have labored
for half a century. The affair is now on the
home stretch, bonds will be sold, and a contract
let, providing the antis do not win their present
case in court. In the meantime Mayor William
A. Magee ordered Hubbard & Co. to make a
souvenir shovel and pick. The implements are
the usual size, are suitably engraved and may
soon be in use.

Gradually adding more and more diamonds to
the stock is the situation at the Henry Terheyden
store. The business is fairly good in all other
lines, too, the proprietor said. Mr. Terheyden
and his buyer, Morris Rihan, returned this week
from a business mission to New York City.
Jewelers and friends of the trade learned with

regret of the death, April 3, of Charles C.
Wagner, aged fifty, for thirty years actively en-
gaged as a watch repairer and jewelry employe
in this city. His illness lasted but a few days
and death came at the Passavant Hospital. Mr.
Wagner formerly was connected with Heeren
Brothers & Co., and the W. J. Johnston Com-
pany, but of late years had a business of his own
in the Diamond Bank building.
Gems worth $2,500 were stolen from the home

of William N. Sauer, 443 South Graham street,
a plumbing contractor. The jewelry, which is
the property of Mrs. George A. Amos, of i59
Hawthorne street, Brooklyn, a sister-in-law of
Mrs. Sauer, was taken from one of her shoes,
in which she had placed it, wrapped in a hand-
kerchief, the night before. A servant girl was
arrested on suspicion, but she denied the charge.
The stolen jewels consist of one ring, set with
a large sapphire, surrounded by ten small dia-
monds; one ring, set with an opal, surrounded
with eight small diamonds; two diamond solitaire
rings of one-half karat each ; one diamond
brooch, set with a diamond and surrounded with
ten smaller ones. On the bureau in the room
where the theft occurred were a diamond pin, a
diamond bracelet and a gold watch.

An Improvised Ticket Holder
EDITOR THE KEYSTONE :-I will describe an

article which will be very handy for the jewelry
trade, and as I have never seen anything exactly
like it in any of the material catalogs, will explain
so that you can publish it in your journal if you
wish. It is a ticket holder, which any one can
make, and which will save considerable time.
Take a piece of spring wire about one-sixteenth

of an inch through and about nine inches long.
Taper one end of the wire to a blunt point, then
take a pair of pliers and bend it about three and
one-half inches from the tapered point, making
a right angle. Then take a pair of round nose
pliers and bend two small loops, about one-fourth
of an inch from the right angle just formed; then
bend another right angle one-fourth of an inch
above these loops, and run the balance of the wire
parallel with the lower wire and curve a loop
downward. This can be fastened to a wall at the
first two loops, and the watch ticket can be placed
on the tapered end of wire that we started with.
Thus they will always be held in rotation.

Yours truly,
Colome, S. Dak. . L. VAN PER BOOM.
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DALLAS

Stolen Jewelry Found After Arrest—Visiting
Jewelers Make Liberal Purchases and Report
Good Prospects for Spring Trade

Dallas, Texas, March 'a—Following the arrest
recently of a white man, who has been held in
the city jail on suspicion, jewelry valued at sev-
eral hundred dollars has been recovered by De-
tectives Austin and Brice. The man in question
has been employed by the Pope Jewelry and Dia-
mond Company, which concern has been missing
valuable articles of jewelry. When the man was
taken in custody by the detectives they also found
twelve pawn tickets, some of them from local
pawnbrokers and others that had been issued
by Fort Worth pawnbrokers. These called for
watches, diamonds and other articles of jewelry.
It is estimated that jewelry valued at between
$800 and $goo has been recovered by the officers.
Several charges of theft and of theft over $5o
will be filed against the man now being held.
C. W. Goodin, of McKinney, Texas, spent

several days in Dallas recently calling on the job-
bers.
T. H. Craig, of the firm of Craig Brothers,

Italy, Texas, spent the day in Dallas recently,
making a number of purchases and calling on
the trade.

Ira Stutzman, registered optometrist, of Win-
field, Kan., was in Dallas recently. Mr. Stutzman
was on his way to the coast and spent several
days in Dallas visiting the numerous jobbers.
Robert H. Austin, leading jeweler of Jacks-

boro, Texas, is reported quite ill from an attack
of typhoid fever, having been confined to his bed
since March 3. His friends will rejoice over his
speedy recovery.
L. E. Miller, leading jeweler of Goldthwaite,

Texas, was in Dallas recently mAking a number
of purchases in the material line and looking
after numerous other business affairs.
W. R. Jay, of Rockwall, Texas, was also a

recent visitor to the city of Dallas.
/Dewey Cohorn, of this city, has recently ac-

cepted a position with the Houghton-Reardon
Company as assistant in the material department.
W. T. Ray, who for some time past has been

employed by the J. E. Mitchell Company, of Fort
Worth, Texas, has recently accepted a position
with A. H. Kerr, of Corsicana.

J. L. Woods, leading jeweler of Graham,
Texas, was reported quite ill recently.

Albert Linz, assisted by Lee Panders and M. M.
Kahn, of the firm, took a fine and artistic stock
of goods to Fort Worth during the cattlemen's
convention, in session from March 18 to 23. The
goods were on display at the Westbrook Hotel.
P. S. Park, of Bryan, Texas, was in Dallas

recently, calling on the trade and making a num-
ber of purchases in the material and jewelry line.
On the night of March 6 C. W. Giles, leading

jeweler of Nocona, Texas, suffered a fire loss
amounting to between $800 to $1,000.
Lee S. Smith, who has been engaged as watch-

maker for C. M. Bailey, of this city, for some
time, has recently accepted a position with Hill-
man Brothers, of Mart, Texas.
W. R. Horsley, recently engaged as watch-

maker for Klar & Winterman, of this city, has
accepted a position with P. S. Park, leading jew-
eler of Bryan, Texas.
H. M. Hodges, who was formerly engaged as

watchmaker for Wilcox Brothers, of Georgetown,
Texas, has recently embarked for himself and
has a nice place, where he will doubtless enjoy a
prosperous business in Navasota, Texas.
Miss Ruby Jennings, stenographer for the

Hougton-Reardon Company, recently spent a few
days with home folks in Cleburne, Texas.
The barkrupt stock of Joe A. Harris was re-

cently sold at auction and bought in by Mr. Har-
ris, who is now operating the business at the
same stand on Elm street.
F. E. Brasfield, in charge of the watch depart-

ment of the A. Everts Company, is the recent
possessor of a new auto, which affords him much
pleasure.
W. S. Risen, traveling representative for

Swartchild & Co., recently spent several days
in Dallas, accompanied by his wife.

4 6CRESCENT"
and "JAS. BOSS"
Gold-Filled Watch Cases

HE "Crescent"
and"Jas.Boss"
lines are so

complete and so
diversified that the
jeweler can satisfy
literally any and all
demands from them.
More than that they
are produced by
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the finest organization
of picked workmen in
the history of the gold-
filled watch case trade.
Stock "Crescent" and
"Jas. Boss" Gold-Filled
Watch Cases gener-
ously. Make your
window display strik-
ing and varied.

MARK.

TRADE

TRADE MARK

CRESCENT JAS. BOSS
GOLD FILLED

Reg.U.S.Pat.Off.
GOLD FILLED

Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATI SAN FRANCISCO

\sprit 15, 1912 THE KEYSTONE

AMONG THE TRADE

California

Simon Sturmer, aged sixty-five, of 2300 K
street, a pioneer resident of Sacramento and well
known as one of the prominent jewelers of the
city, died last month from sudden failure of the
heart following an operation. The decedent was
born in Germany, coming to the United States
when but a young man and taking up his trade
as jeweler first in Cincinnati, Ohio. After two
years in Ohio he went to Sacramento and at
once opened a store on F street, which was suc-
ceeded by the present establishment at 502 K
street, and which will be continued under the
management of two sons.

Colorado

During the week of March t8 the windows of
most of the business houses of Denver were
donated to the manufacturers of the city and
state for the purpose of displaying their goods.
The week was known as "Home Industry Week,"
and a great many of the windows contained some
beautiful displays. Several of the jewelers' win-
dows had displays in the hardware line, pickles
and preserves, steel and wire, etc.
One of the most interesting windqws during

"Home Industry Week" was that of Joseph I.
Schwartz, at Sixteenth and Curtis streets. He
had a miniature shop fitted up and an expert
workman making jewelry, etc. He showed a
large gold ingot surrounded by different jewelry
articles produced from the ingot ; also the differ-
ent stages of manufacture. All customers were
presented with a souvenir Egyptian coin, showing
the sphinx and the pyramids, with the inscription,
"Jos. I. Schwartz, Denver, Colo." The coins
were made in their own shop.
Sam Mayer, Denver, is enjoying a two months'

trip for the benefit of his health. He will visit
Hot Springs, Ark., St. Louis and St. Joseph, Mo.
Harry Slatkin has moved from his old location

on Seventeenth street to 1727 Larirner street, Den-
ver.
The Mercantile Novelty Company, until re-

cently doing business at 400 Appel building, Den-
ver, has placed its affairs in the hands of S. T.
Hawthorne, as trustee, who is now in full charge,
to close up the business and accounts. The as-
sets invoiced $13,92o, including a note against
the Alfred Muller estate for $5,000, which is con-
sidered of no value. The stock invoices $6,759.o9
and fixtures $554. The liabilities filed amount to
$2o,T96, and it is stated that between $T,000 and
$1,500 have not yet been filed. Arthur Friedman
is president of the company and Edward Wolfe
secretary. The stock carried consisted of novel-
ties, post cards and jewelers.
Blum & Comack, Denver, have opened a store

in the jewish settlement on West Colfax avenue.
C. B. Lewis, president of the Lewis Jewelers'

Supply Company; W. W. Hamilton, president of
the W. W. Hamilton Jewelry Company, and Ed-
ward Lehman, president of the Edward Lehman
Jewelry Company, all of Denver, attended the
wholesale jewelers' convention, which was held
in Philadelphia the last week of March.
The. bankrupt stock of the J. R. Brilliant Jew-

elry Company was bought March 28 by the Hel-
lerstein brothers, Harry and Meyer, for $350 cash.
The net assets for this firm were $648.97, all ex-
penses being deducted.
A. H. Bahns, formerly of Iowa, has opened

up a repair shop in Hudson, Colo., incidental to
looking after his land interests here.

Daniel Weil, formerly engaged in the jewelry
business in Denver, has located in Oxnard, Cal.,
where he has charge of a large tract of orchard
land.
Charles Anderson, president of the Anderson

School of Engraving and Designing, Denver, has
added a correspondence course for the benefit of
those who can not attend the lectures.

District of Columbia

Mr. and Mrs. Adolph Kahn have returned from
a two weeks' visit at Atlantic City.

Miss Irene Galeski, of Richmond, Va., is the
guest of Mr. and Mrs. Charles A. Goldsmith.
The Arts and Crafts Studio has been removed

from Vermont avenue to a new and attractive lo-
cation at 723 Seventeenth street, N. W. As a
special feature during the opening week the work
of Frank Gardner Hale, of Boston, was on dis-
play.
William J. Kettler, 632 G street, N. W., has in-

creased his stock of cut glass. He is about to
make a special run on this and the pieces will
be offered at slightly discounted prices.
M. B. Korman is rapidly getting ride of some-

thing like soo wall clocks bearing his advertise-
ment. He is offering these to the northeast mer-
chants at $3.50 each, giving with them guarantees
and tickets which entitle the holders to a discount
of To per cent on all purchases made by them.
Mr. Korman states that the merchants are grasp-
ing at the offer and THE KEYSTONE reporter has
seen a large number of them hanging in con-
spicuous places.
Courteney Acton has been appointed chairman

of the reception committee of the Alexandria Re-
tail Merchants' Association and Floyd G.
Saunders will officiate on the transportation and
the postal telephone and telegraph committees of
the same organization. Both gentlemen are retail
jewelers of Alexandria, Va.
Max I. Reiner and M. H. Fearnow were both

victims of stone-throwers some few days ago.
In Mr. Reiner's case the damage was done early
in the morning and ten solitaire diamond rings,
ranging in weight from one-quarter to one-half
karat each, and valued in all at $185 were stolen.
When he opened up his store at 829 Ninth street,
N. W., on the morning in question, he found that
a large stone, weighing six or seven pounds, had
been hurled through the large plate glass window,
but as he felt sure he had left nothing on display
over night, did not miss anything. Some time
later, while standing in front of his door viewing
the ruins, he was accosted by a small boy with
an inquiry as to whether a ring case was his.
It was, and it had originally contained the ten
rings that were stolen. The police are working
on the case but have not as yet obtained any
clues.
The window of the store of M. H. Fearnow,

at 437 Seventh street, S. W., was broken by a
small boy who had been throwing stones.
The sympathy of the entire trade is with

C. Eugene Edwards, who recently met with the
loss of his father, William H. Edwards. The
senior Mr. Edwards was born in Baltimore, corn-
ing to this city fifty-five years ago to engage in
lmsiness here. He saw service in the army dur-
ing the closing years of the Civil War. Death
resulted from Bright's disease, from which he
suffered for several years.
C. G. Sloan offered at auction a large quantity

of Sheffield plate, flat and holloware, and antique
jewelry for George Young, first secretary of the
British embassy, who closed his house here fol-
lowing his transfer to Europe.
Members of the trade here are much interested

in the campaign now being waged against the
so-called "wheel tax" on automobiles. This
means an assessment of $3 upon a runabout, $5
on a two-seated auto, and $9 on a seven-pas-
senger, in addition to the personal tax now levied
on it, the registration license tax and the op-
erator's license tax. Quite a number of the
jewelers are automobile owners and they think
they can get along very well without the wheel
tax, which they think is unwarranted.
Plans have been completed and work started

on the erection of the new Too-candlepower elec-
tric lights along Seventh street, between Pennsyl-
vania and New York avenues. These new orna-
mental lamps, which are to be placed about sixty
feet apart, are going to greatly improve the
thorough fare.
The bureau of supplies and accounts of the

navy department is asking for proposals for the
supply of forks, knives and spoons, etc., under
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schedule No. 4438, to be supplied to the navy yard,
Brooklyn, N. Y. Blank proposals may be had
upon application to the bureau, or navy pay office,
Brooklyn, N. Y.

Illinois

C. W. Kiser, Newton, has added a new front
and new fixtures, and now has one of the
"classy" stores in southern Illinois.
L. A. Holdener, Belleville, has moved his stock

to 203 West Main street. Larger quarters af-
forded Mr. Holdener an opportunity to double
his stock and install new fixtures throughout.
0. W. Murphy, Kalamazoo, Mich., purchased

the store of M. Benham, Enfield, Ill. Mr.
Murphy is a graduate optometrist and will no
doubt do well.
C. A. Tolle, of Litchfield, purchased the

Beardsley building and the jewelry store on
State street and is now in charge of the business.
The item in our issue of March 15, stating

that L. A. Beatty, a jeweler and optician of
Rood House, had sold out his place and would
open a store at Raymond, was incorrect. Mr.
Beatty informs us it is true that he has sold out
at Rood House, but he will not open up at Ray-
mond, but does, however, intend to locate in a
larger town later on. At present he is spending
a vacation at Raymond.
Charles J. Farthing, jeweler formerly at Ram-

sey, is now located at 200 West Jefferson street,
Effingham, where he is carrying a line of watches
and jewelry and doing repair work of all kinds,
as well as ring manufacturing and gold casting.
Mr. Farthing studied at the Bradley School of
Horology, Peoria.
A. W. Ford, Freeport, has sold his jewelry

store at 71 Stephenson street to L. R. Kaufman,
formerly with Emerick & Barrett.
F. J. Horstman, jeweler, of Havana, has closed

out his stock and in the near future will go
south, where he expects to manufacture the
mysterious clock he invented last year. Charles
Aubliy, the jeweler on West Main street, will oc-
cupy a part of the building just vacated by Mr.
Horstman.
On March 27 a sneak thief entered the jewelry

store of Martin F. Havelin, 649 Collinsville ave-
nue, East St. Louis, shortly after 9 o'clock in the
morning and stole six gold watches, valued at
$85. The thief left sixty more watches un-
touched. Mrs. Havelin, the wife of Mr. Havelin.
was sweeping the store at the time. A negro was
arrested for the crime the following day and was
identified by Mrs. Havelin.
The Derleth Jewelry Company, of East St.

Louis, has been incorporated with a capital of
$5,000. Incorporators : Charles G. Derleth, M. E.
Derleth and L. B. Derleth.
The Zerweck Jewelry Company, of East St.

Louis, has won its suits against the Milwaukee
rechanics' Insurance Company, the Security In-

surance Company and the Teutonia Insurance
Company, and the companies have been ordered
to amend their policies in conformity with the
contention of the jewelry company. The policies
were intended to cover stock at 221 Collinsville
avenue, East St. Louis, but by mistake were
written to cover stock at 211 Collinsville avenue.
A fire damaged the stock at 223 Collinsville ave-
nue and the companies declined payment. It was
shown at the trial that the mistake was on the
part of the agent. The court retains jurisdiction
of the cases until such time as satisfactory settle-
ment of the insurance claims has been made. if
the parties fail to agree the court will be asked
to decide how much reimbursement is due.
H. R. Cox, of Bridgeport, has opened a branch

store at Lawrenceville, with C. L. Bishop in
charge.
F. R. Cook, of Herrin, was a recent visitor here

on his way to Peoria to enter a watchmaking
scljtoo jl..

Lysakowski recently purchased the Papp-
roth building in Lebanon. He will make altera-
tions and occupy a portion of it for his jewelry
store.  

Albert Scherer, formerly a jeweler of Sr Ala-
bama street, St. Louis, Mn,, has opened a jewelry
store at Centralia, this state.

(continued on nage 839).
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ROCKFORD
Railway Winding Indicator

It almost A watch

speaks the that almost

words, says,

"Beware,

it is time

to wind

your

watch"

"I

need
wind-
ing"

Accurately indicates the exact time since last
winding.

The Indicating Mechanism is very simple.
When the watch is fully wound, the hand of

the Indicator Dial points to 0 ; four hours later the
hand is at four, and so on.

At every reading of the dial, the Indicator is in
full view, and always conveys the essential infor-
mation.
"How many hours since you wound your

watch ? "
An attachment of this sort is especially recom-

mended to railroad men and others who value
timing accuracy.

Winding at the proper time each day is a
recognized necessity when maintaining time to the
second, and the Rockford Indicator is the only re-
liable mechanism that will remind the individual
that it is time to wind his watch.

In these days of progress, all men in general,
and railroad men especially, are adopting the best
timekeepers that horological science can produce.

The name ROCKFORD is synonymous with
timekeeping accuracy in its ultimate perfection.

The Rockford Winding Indicator enhances the
utility of the best timekeeper.

Rockford Winding Indicator presents an evolu-
tion in watchmaking; it is the greatest horological
attainment of the past decade.

For full particulars concerning
Railroad and Commercial Grade Indicator Watches

Address

The Rockford Watch Co. Ltd.
ROCKFORD, ILLINOIS

THE .

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND
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Style No. 1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.
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Whenever you think of

Store Fixtures
Think of this

HOFMAN

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representative

John Hofman Co.
44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York
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Among the Trade
(Continued from page 837)

Iowa

Myron E. Rice, of Oelwein, has purchased an
interest in the jewelry business of C. 0. Booth
in the Glass block, and the new firm is known
as C. 0. Booth & Co. He is a young man who
has been in the employ of the firm for the last
four years and is well and favorably known to
the people of that city and vicinity.
Claude Sparks, Albia, has sold his jewelry store

to Mr. Flora, who is now the jeweler and optician
in the Lambert north side store, and a No. i man
as Mr. Sparks' successor. Mr. Sparks has had
possession of the store for the past three years
and has worked up a very gratifying trade.

Kansas

A telegram has been received at Lamed from
the sheriff of Hillsboro county, Fla., stating that
M. L. DePue had arrived safely at Tampa with
"Judson" White, alias Dr. J. C. Ashton, the much-
wanted forger, check writer and confidence man,
who was • surrendered by the authorities at
Lamed by requisition of Governor Stubbs, of
Kansas, recently. White was wanted for swind-
ling in nineteen different places in the United
States. He was captured in Lamed. His victims
in Kansas were jewelers.
The longest booster trip ever undertaken by

the Wichita merchants in their annual trade ex-
tension trip will be made this year. The train
will be sent over the roads to the southwest the
latter part of April, covering all of northern and
western Texas, western Oklahoma and all of
New Mexico. The route will be fully 2,000 miles

long. The largest delegation of boosters ever

taken out on such a trip is expected to go.
W. D. Connelly, formerly of Hutchinson, has

gone to Liberal to engage in the jewelry business.

He has purchased a $3,000 stock, which will soon

be shipped to him.
Walter Starcke and wife, of Junction City,

spent the week in Kansas City during the Mar-

lowe and Sothern engagement at the Shubert
Theater. They attended several performances.
The Kansas Retail Jewelers' Association, which

will be in Kansas City during the American Na-

tional Retail Jewelers' Association meeting, is

making a spirited campaign for new members.

All of the old members are inducing their friends

to join and the Kansas association will have a

substantial increase in its membership at the con-

vention.
A. A. Marvin, who is engaged in the jewelry

and optical business in Blue Rapids, has also
bought the business of G. Rothfelder, at Axtell,

and turned same over to F. C. Sheldon to take

charge of, he having learned the trade with Mr.
Marvin. This is the second branch store he has
started, having opened one at Enterprise about
three years ago, putting E. J. Bothwell in charge,

who also learned the trade from him. Mr. Mar-

vin has been in the jewelry business for seven-

teen years and in that time has taught four men

the trade and put two of them in charge of his
branch stores.

Louisiana

George C. Foerster, a well-known young jew-
eler of New Orleans, died last mor th at the home
of his parents, 2429 Dryades street, at the age
of twenty-eight. Mr. Foerster, when only fifteen
years old, started in with William Frantz & Co.
to learn the jeweler's trade. Later he conducted
the branch store opposite the union station, and
three years ago formed a partnership with John
T. Williams in the jewelry business at 1015
Dryades street. He is survived by his parents,
three sisters and three brothers.

Maine

George B. Bates, for twenty years in the em-
ploy of Otis W. Bailey, Calais, has resigned his
position and will engage in business for himself.
Samuel G. Twambly, who opened a jewelry

store on Main street, Biddeford, April 1. 1862.
and who has been engaged in the same business
in the same location ever since, claims the dis-
tinction of being the dean of Biddeford mer-
chants and the oldest jeweler in business in
Maine. Mr. Twambly was born in South Berwick

in 1828 an dobserved the fiftieth anniversary of
his business career on April I. His father was a
jeweler, in business for years in South Berwick,
as well as three of his brothers.

Maryland

Charles Schmidt, for many years a retail jew-
eler at New Windsor, is dead at the age of sixty-
two years. He was born in Germany but came
to this country as a young man. For a number
of years he was a conductor on the Western
Maryland Railroad. His death recalls the ro-
mance of his wedding less than a year ago.
While a young man he wrote a letter to a young
lady, asking her to be his wife. He forgot to mail
it and did not discover the fact until last spring,
when it was found in the pocket of an old over-
coat. He renewed his suit and the couple were
soon married. They spent last summer in Ger-
many and intended to visit the Fatherland again
this year. It is understood that Mr. Schmidt
leaves considerable property.
The body of a man carrying considerable Jew-

elry and a pair of eyeglasses, all in cases bearing
the mark of I. J. Braun, 428 East Baltimore
street, Baltimore, was found in the bay, off Ferry
Bar, Baltimore, April 2. For a time it was
thought the he might have been a yegg, the vic-
tim of other yeggs, but Mr. Braun, while he only
knew the man as a customer, declared that the
property was purchased and paid for. The man
was afterwards identified as a lodger at the Lev-
ering House and the police believe that he com-
mitted suicide.
During the closing hours of the legislative ses-

sion President Price, of the senate, was presented
with a silver five-piece tea set—a kettle, tray and

ice cream platter, made by Jenkins & Jenkins,
Baltimore. Each picce was hand chased with a
landscape scene. More than 500 ounces of silver

were used in the making of the set. A silver

service was presented to Speaker Trippe, of the

house of delegates, which consisted of an urn,

coffee pot, tea pot, sugar, cream and waste bowl,

and a large tray, all of sterling silver. The set

is ornamented and chased with roses and crysan-

themums. About 500 ounces of silver were used

in the set, which was made by the Charles C.

Stieff Company.

Massachusetts

J. W. Collins, Everett, is moving his stock to
Whitman. He was unable to secure a suitable
location in Everett.

J. F. Sumner has discontinued business at Ded-
ham. His only place of business is at Norwood
now.
Fred L. Bennett, of Fitchburg, who has been

very ill for the past month, is better and hopes
to call on his trade soon.

William H. Kehew, of Salem, who has been a
watchmaker and repairer for sixty-four years,
recently associated himself with Herbert L. Sar-
gent in the watch and clock repairing business,
whose present retail headquarters are in the
Holyoke building, at 1r6 Washington street. Mr.
Kehew is a native of Salem, having been born
there November r, 1829. In 1848 he went to
Boston as an apprentice in the watchmaker's
trade. He returned to Salem and eventually
opened a store there in the Stearns building on
the site of the present Neal & Newhall building,
where he remained nearly twenty'five years.
Since then he has had stores or offices in different
parts of Salem but is famed far beyond the con-
fines of Salem as one of the most expert time-
piece men in the world. Herbert L. Sargent,
with whom he is associated, has also made a mark
in the same line of trade, having built up a
large business since starting out for himself.
The Fernald Company has been incorporated

at Attleboro to manufacture and sell jewelry,
with a capital of $2o,000. The incorporators are
Daniel E. Fitzgerald, 6rA. Park street ; John J.
Cloudy, 18 North Main street, Attleboro, and
Fernald Hutchins, 6 Beacon street, Boston.
Redmond, Andrews & Co., of Lynn, is the

firm name of the concern which has acquired
possession of the Hill jewelry store at 254 Union
street, corner of Silsbee. The personnel of the
new firm includes C. A. D. Redmond, a young
man of extensive experience in the jewelry bus-
iness, and George Andrews, who has been man-
ager of the Hill store for several year.; and is
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well known in the city. It is the intention of the
new firm to maintain the prestige for honesty
and square dealing which have been prominent
features of the Hill store. Interior alterations
and improvements will be made and the repair
department will be a prominent feature.

Michigan

E. J. Hervey, Grand Rapids, who opened his
jewelry store at 6 Canal street January 8, 1868,
and who has been continuously at the same loca-
tion for a matter of forty-four years, moved to
the Shepard building, Fountain street, adjoining
teh Peninsular Club, last month.
One of the oldest jewelry firms in Michigan

has been dissolved through the retirement of
Eugene E. Wagner from the firm of A. Wagner
& Brother, of Monroe. The business was started
sixty years ago by the grandfather and great
uncle of the present proprietors, and has been
conducted without interruption from that day to
the present. The business will be continued under
the old name by Fred W. G. Wagner.

Contractors started this week rebuilding the
Loyal Guard building, in Detroit, from the base-
ment to the roof, and as a result four jewelers
were compelled to seek new locations. Harry W.
Tomlinson, who carries on a manufacturing bus-
iness, is now located on the third floor of the
building at 148 Woodward avenue, where he has
much better quarters than formerly. Peter Sor-
ensen will likely locate in the Valpey building;
T. A. Balkwill has leased rooms in the building
at the corner of Broadway, and John R. and
Grant Brothers have moved to 38 Broadway:
Robert Kay, of Wright, Kay & Co., Detroit, has

returned from Toronto, where he visited with
friends while recovering from a severe attack
of grip.
Wehying Brothers, Detroit, have removed their

manufacturing business from the Sanders build-
ing, where they were located for several years, to
the Annis building, in which they had established
salesrooms several months ago. They are much
more conveniently situated in the new location
and have much larger quarters.

Charles Warren and Frank Fitch, Detroit, have
returned from Chicago, where they went in
search of new ideas, as they expect soon to make
extensive alterations in the store now occupied
by the firm C. A. Warren & Co., in the Wash-
ington Arcade. It is the firm's intention to make
the new store one of the most attractive and
modern in the city.
A new business is being opened in Pontiac by

Ford & Baker, both of whom are well known to
Detroit jewelers, having had considerable ex-
perience in different branches of the jewelry line.

W. C. Noack, of Detroit, attended the recent
National Jewelers' Convention in Philadelphia.

J. B. Stodgill, of Fort Wayne, Ind., has retired
from the jewelry firm of J. B. Stodgill & Son
and the business will be continued by the son,
C. A. Stodgill.
Plans are now under way to make the coming

annual meeting of the Michigan Retail Jewelers'
Association the most interesting and profitable in
the history of the association. The executive
committee has held a number of sessions, work-
ing on the program, and from the advance notices
it promises to be one of unusual merit. The
exact date of the meeting has not yet been settled
upon, but complete announcements will be made
in a few days.
The fact that there are two auction sales of

bankrupt jewelry stock in progress on Woodward
avenue, Detroit, at the present time has aroused
the activity of the Detroit Retail Jewelers' Asso-
ciation and a committee is now at work drafting
a city ordinance which aims to prevent these sales
in

onfield, Detroit, is installing new fixtures
nLfn Htrne.

in his store at 27 Monroe avenue, and is having
the interior redecorated. He promises to have
one of the most attractive stores in the city when
the work is completed.
D. F. Lenton, who recently established a bus-

iness at 53 Grand River avenue, Detroit, has
succeeded in building up an excellent business
and has made arrangements to put a new front in
his store early in May.

(Continued on page 841)
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Tie Your Store to
this famous
trade mark

Finding a
Strayed
Horse

—the most universally known watch
trade mark in the world—in fact, the
best known trade mark that applies
to any article that is sold by the
jewelry trade today.

A trade mark that is and has been
for years nationally advertised-

-that makes the people come in and ask for
"the watch that runs in the cake of ice"—

—that.has aroused more human curiositY and
general interest than any other trade mark-

-that is convincing proof of the accuracy and
durability of the watch it stands for-

-that the public always associates with high:
grade jewelers, for it has always been adver-
tised in that way and is always sold that way..

Today is the time to "tie up" to this trade
mark—every day lost means an opportunity lost
to cash in on it.

Learn about our latest plan for making the
dull seasons busy.

SOUTH BEND
WATCH CO.

Makers of Master
Time Pieces.

CASES THAT STAND THE TEST

SOUTH BEND, IND.

VIII at

■":

An old town constable who had
a reputation for always finding
strayed horses or cows in a sur-
prisingly short time, gave this
very lucid account of how he did
it. " I jest set down and think
where I would go if I was a
horse or a cow. Then I go
there and git 'em, by gee." As
soon as you are ready to mod-
ernize the buying end of your
business,let simplicity, directness,
absolute certainty and plain horse
sense guide you to the GREAT
AMERICAN JEWELER'S
CATALOGUE. There is
nothing beyond it. A request
on a postal card brings it.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio

THE KEYSTONE

Among the Trade
(Continued from page 889)

Michigan—Continued

H. F. Keating, formerly with J. A. Felling & Co.,
wholesale jewelers, Detroit, has taken a position
with the C. A. Berkey Company.
Charles S. Murray and Arthur S. Grandy, who

do engraving for the trade, and Richard Rogers,
of Kunz & Rogers, all of Detroit, were members
of a class of several hundred candidates upon
whom the thirty-second degree was conferred by
the Michigan sovereign consistory.

Walter Gepp has opened a new jewelry and
loan business at Library and Gratiot avenues,
Detroit, in the Library Hotel building. Mr. Gepp
is a son of Waldemar Gepp and is one of the
best known of the younger jewelers in the city,
having been brought up in the business. The new
store is splendidly located, as Goldberg's depart-
ment store, just across the street, will open in a
few days.
George Flint, of Carson City, a jeweler, was

one of several hundred Ford automobile agents
who were entertained in the Ford factory, De-
troit, during the past week.
E. C. Avery, a well-known jeweler in business

in Montpelier, Ohio, was a visitor in Detroit last
week.
William Traub, of Traub Brothers & Co., De-

troit, returned this week from a trip to Panama
and Cuba. The party of which he was a member
spent several days inspecting the canal.
Edward G. Koelzer, a manufacturing jeweler

with a shop at 769 Elmwood avenue, Detroit, has
made arrangements to go into the retail jewelry
business at 1601 Gratiot avenue, where he has
leased a fine store. He will carry on his manu-
facturing business at the same place.
S. W. Williams, of Lapeer, was a Detroit vis-

itor last week.
The Grainger-Hannan-Kay Company, Detroit,

this week placed a handsome stained glass win-
dow in Trinity Episcopal Church. The window,
which is said to be one of the most beautiful in
the city, was dedicated wth impressive ceremonies
on Easter Sunday. The design reflects much
credit upon the ability of this firm.
M. Haug, Houghton, has announced that he

will change his jewelry store from the Douglass
House block to the Citizens' National Bank block,
in the latter place, taking half of the space now
occupied by the Chicago store.
C. W. Warren & Co., jewelers in the Wash-

ington Arcade, Grand Rapids, have leased the
adjoining store formerly occupied by a millinery
establishment, and will add the space to their
store. C. W. Warren and Frank R. Fitch, of the
firm, will go to Chicago and Cincinnati to inspect
large jewelry establishments and get ideas for
improvement of their place.

Minnesota

Cassius Bagley, of Duluth, accompanied by Mrs.
Bagley and their daughter, has started on a
three months' trip to Europe.

J. C. Gerde, St. Peter, has moved his jewelry
store into the building next to the one lately
occupied by him: and has opened up for business
in his new quarters.
The sale of the property at 23 and 25 Wash-

ington avenue, South, was closed last month be-
tween the owners, Daniel F. Peck and his sister,
Mrs. Bully, and Cohen Brothers, jewelers. The
purchase price of the property was $75,000. The
Cohen Brothers have plans for remodeling the
building for a new mercantile establishment and
believe they see a good future for lower down-
town central business properties.

Missouri

W. A. Dickman, of Excelsior Springs, Mo., has
returned from a trip through Oklahoma. He re-
ports that business conditions all over the state
are improving.
G. C. Holman is a jeweler opening in business

for the first time at Aldrich, Mo, He will be
ready for business some time this month.
W. H. Meyers, of Lawson, Mo., was in Kansas

City a few days before starting on his annual
trip to New York.
The National Talking Clock Company, of St.

Louis, has been incorporated with a capital stock
of $2oo,000. The incorporators are C. C. Carson,
Harvey C. Barker and William L. Ryan.
0.E. Lynch, of Pleasant Hill, has accepted a

position as manager of the jewelry department
of the Diamond Block Mercantile Company, Clin-
ton.

J. H. Keadle has opened a jewelry store at
Warrenton. He was formerly located at Bell-
flower.
Frederick Mellnish, who was recently burned

out at Ottawa, has secured a new location.
On March 31 James Burlingame, posing as a

Chicago horseman, was arrested at Sedalia,
charged with having robbed Dickman's jewelry
store, of that place, a few nights previous. A
portion of the stolen jewelry was found on the
prisoner. Burlingame stated that the jewelry
taken from him was given to him by a friend,
who had disappeared.
W. G. Godfrey, formerly employed by Louis

Wirth, a jeweler of St. Louis, has opened a
jewelry store at Huntsville.

Nebraska

Fred Brodegaard & Co., Omaha, jewelers, for
many years past located at 115 South Sixteenth
street, will about April 20 move into new quarters
which are now being prepared for them in the
Brown building, at the corner of Sixteenth and
Douglass streets.

New Jersey

Alfred Joslyn, Mays Landing, has located an
office for jewelry, clock and watch repairing in
J. A. Lambert's store.
C. G. Rochat & Sons have been incorporated

at Jersey City to manufacture and repair jewelry,
clocks, silverware, etc., with a capital of $4o,000.
The incorporators are R. Rochat, Montclair ; C.
E. Rochat and 0. E. Rochat, Jersey City.

North Carolina

The handsome new jewelry store of B.. F.
Roark, Charlotte, was opened about three weeks
ago for the inspection of the public, during
which time hundreds of interested friends passed
in and out of the door, admiring the lavish dis-
play of some of the handsomest designs of the
season in jewelry, as well as a variety of other
goods which were on exhibition. The cut glass
department is located in the rear of the store
and the counters are made entirely of cut glass.
The new concern starts business with bright
prospects. The proprietor, Mr. Roark, is an ex-
perienced jeweler and there is also identified with
the new firm a former Charlotte man, James E.
Steers, who was at one time engaged in the
jewelry business there.

Ohio

The E. M. Warfel jewelry store, Findlay, for-
merly located at 208, has moved to 218 South
Main street.
The jeweler, H. J. Heimberger, at 281 South

High street, Columbus, was last month the loser
of $350 when a robber substituted two fake dia-
monds for two good stones of the above value.
Samuel Farb, alias Samuel Cohen, now under
arrest in Cincinnati, is the supposed thief.
The Amsden Jewelry Company, Ashtabula, have

been incorporated to do manufacturing, dealing
and repairing, with a capital stock of $15,000.
The incorporators are Arthur D. Amsden, Eliza-
beth N. Amsden, Lewis A. Amsden, Elmer E.
Trayer and Mary A. Trayer.
The next meeting of the Toledo 24-Karat Club

will be held in the Commerce Club rooms the
last Tuesday in April, at which time there will
be an election of officers. It is probable that a
smoker will be enjoyed by the members on this
occasion.
"Our Easter business has been entirely satis-

factory," said A. J. Heeson, Toledo. "We have
had no cause for complaint all spring and since
the coming of warmer weather there has been
such an influx of business that we have every
reason to feel encouraged. Prospects for spring
trade are good."

William H. Broer, Toledo, has been confined
to his home for some days with lumbago but is
again able to be about.
"Our business in general lines is fair," said
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Basch & Co., Toledo. "We have a steady trade
in watches and diamonds and there is very little
variation in this department."
L. Beckman Jr., Toledo, is making a business

trip covering the eastern states. He will be gone
several weeks.
Norman F. Hascall is home from Dennison

University to spend his Easter vacation with his
parents, Mr. and Mrs. N. E. Hascall, Toledo.
Mr. Hascall is connected with the J. J. Freeman
Company. .
"Our business in general lines is all that could

be desired and we are having an especially good
call for watches," said Elias Gross, of the Judd
Gross Company.
H. B. Stone, a Toledo jeweler, was initiated

into the Ancient Arabic Order of Nobles of the
Mystic Shrine last Friday evening. Nearly a
dozen local jewelers assisted in the ceremonies
attendant on the occasion. A banquet which
might have stirred an epicure to envy was served.
at the Masonic Temple and was followed by a
vaudeville show under the auspices of George
Kapp Ja. The affair was one to be remembered
and an event in local jewelry circles.
Jack Williams, salesman for Merrill & Broer,

Toledo, has gone to Circleville, Ohio, to spend
Easter with his mother.
Frank Wilcox, a representative of the Inter-

national Silver Company factory, East Meriden,
Conn., called on Toledo jobbers last week.
H. J. Higgins, a Shelby, Ohio, jeweler, is im-

proving his store with a new steel ceiling, new
fixtures, and will add a new line of jewelry.

Wolcott & Kapp, Toledo, report a splendid bus-
iness for Easter in their new location. Consider-
ing the recent removal the trade has located the
firm very well and both Mr. Kapp and Mr. Wol-
cott feel greatly encouraged with the outlook.
"We are located here peculiarly well, as the bus-
inesses surrounding us are all of a character to
bring a high class of trade."
Miss Anna Doyle, of the china department of

the J. J. Freeman Company, Toledo,-has returned
from a pleasant ten days' pleasure trip to Wash-
ington and New York.
The Merrill & Broer Company, Toledo, has just

completed redecorating its quarters on Superior
street. The furniture will be refinished and other
improvements made. The color scheme in the
salesroom, a restful shade of blue, is very attrac-
tive.
A. B. Evans, of the Minton China Company,

of Stoke-on-Trent, England, conducted an inter-
esting exhibition of fine china at the Secor Hotel,
Toledo, this week, under the auspices of the J. J.
Freeman Company. Among the exhibits was a
set of plates valued at $800 a dozen. None of
these were sold in Toledo, but orders were filled
for plates at $300 a dozen and a game set valued
at $2540 was also sold here. The Freeman Com-
pany makes a specialty of imported novelties and
Mr. Freeman was highly pleased with the success
of this innovation.
William F. Broer, of the Merrill & Broer Corn-

pany, Toledo, is expected home from California
the 15th of the month. His family will remain
in the west for another month.
The worst fire which has visited Bowling Green

in twenty years was that which recently destroyed
the Pitkin & Brooks cut glass factory. The loss
to the company was placed at $15,000 on the
building and nearly an equal amount on the fit-
tings and stock. Insurance covered about 90 per
cent of the loss. The cause of the blaze is not
definitely known, although it is thought that a
spark from a power plant adjoining the Pitkin
& Brooks factory set fire to the wooden cupolo
of the main building and ignited the dry wood.
As yet no plans for rebuilding the plant have been
made and th ecompany has secured temporary
factories at Waymart, Pa., and Corning, N. Y.
The W. S. McCaw Company, of Toledo, whole-

salers of jewelry and optical goods, reports a
good spring trade throughout Ohio anl Michigan
in general lines.

Oregon

W. H. Schroeder has purchased the entire
stock of E. C. Barker & Co., at Coquille. He has
moved his entire stock from his former place of
business on First street into the store occupied by
E. C. Barker & Co.

(Continued on page 848)
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MAKE YOUR STORE FRONT WORK
Are you thinking of remodeling your Store Front, or building a new store building ? If you are, it is truly a big thing in the life of your

business. When you stop to think that a man only puts in a new Front about once or twice in his business lifetime, it is no wonder he goes
into the subject thoroughly. He remodels or builds to modernize—he makes the change to put new life into his business, then why should he
install any other Store Front than the leader ? Why sacrifice the actual Pulling Power of his Front by not installing KAWNEER?

KAWNEER Store Fronts are designed to create sales—they are
made of solid copper, brass, bronze or aluminum—will not rust or rot,
need no paint, and the first cost is the last cost.
KAWNEER incorporates a system of ventilation
that insures a full and efficient circulation of air in the
show windows in Winter and you can make them
dust-tight in Summer. KAWNEER ventilation has proven to be the
most effective of any means on the market and the results obtained by
thousands of merchants should be of interest to you.

KAWNEER METAL SASH No. 30

" BOOSTING BUSINESS No. 15"
We cannot go into detail in this small space,

but do want you to know more about KAWNEER.
Our booklet, " Boosting Business No. 15," is com-
piled and printed for you—contains photographs of

many of the finest Store Fronts in the country, plain and compre-
hensive descriptions and some modern suggestions. Just drop a
card saying Send Boosting Business No. 15."

awnee
airoil FRONTS

WE HAVE A
BRANCH NEAR YOU

KAWNEER MANUFACTURING CO.
Frands J. Pipit. President

Factory and General Offices

NILES, MICHIGAN

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 7

If it's practical arrangements, correct designs, QUALITY of material,

workmanship and finish, at RIGHT PRICES, that you are looking

for we can suit you. Not how cheap, but how good, at prices that

are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You

Send 25c. for Catalogue 12 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel   116 Orange Street, New Haven. Conn.
R. H. Birdsall Hamilton Building, Portland, Oregon
J. W. Crowders Drug Co.   Dallas, Texas
Smith-Bailey Drug Co.  Salt Lake City, Utah

Make Your Business "Boom"

" Nothing succeeds like success," is an old saying. The modern version
is, " Nothing succeeds like apparent success."
A store handsomely furnished gives one a feeling that it's successful;
consequently customers keep coming until it really is successful !

Quincy Special Cases
make the store attractive and give it that essential success-begetting
appearance. Quincy wood frame cases are made of quarter-sawed oak—
not plain oak — and the workmanship throughout is unsurpassed.
Quincy all plate glass floor cases, marble base, are absolutely rigid and
substantial. Made of best French polished plate glass, German plate
mirrors. Catalogue No. 20 is yours for the asking.

QUINCY SHOW CASE WORKS
QUINCY

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

ILLINOIS
San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

April 15, 1912

BOSTON

"THE KEYSTONE

Easter and Sunshine Improve Business Condi-

tions—Jewelry Thieves Active in This

Vicinity—A Wonderful Gem Display—Ar-
rest of Alleged Counterfeiters

Boston, Mass., April I.—There has been
noticeable much greater activity in jewelry lines
since the advent of shopping weather. Easter
has naturally infused considerable vitality into
business generally and this is reflected in in-
creased sales, especially of feminine jewelry. The
trade regard prospects as fairly promising, not-
withstanding the surfeit of politics and labor
troubles.
Peter Thorpe, who has charge of the Jewelers'

building, 373 Washington street, is making an
extensive trip abroad to the old country. Mr.
Thorpe is accompanied by Mrs. Thorpe and will
be gone for a three months' trip. Mr. Thorpe's
destination is Aarhus, Denmark. He also had
the pleasure of being a passenger on the steam-
ship which made its first trip out of Boston when
he sailed.
M. N. Smith, of the Smith, Patterson Company,

has returned from Pinehurst, N. C., with his
family.
Max H. Mirkin, watchmaker and optician at

78 Cambridge street, caused the arrest of two
men recently. They entered his store and tried
to sell him some jewelry and silverware. He
questioned them and they admitted that they
broke into a house and stole the jewelry and
silver. He had them arrested and they were
stentenced to a year in prison.
There was an article in a recent issue of the

Boston Post, under the heading, "Observant
Citizen," which commanded the attention of a
good many jewelers as being quite clever. The
article called the attention of the readers to a
name that certainly is appropriate to the occu-
pation. On Main street, Brockton, is this sign,
"U. C. Smith, Optician."
A wealthy widow, living in Back Bay, of Bos-

ton, lost a $3,000 necklace, set with diamonds.
The necklace was stolen from Mrs. I. N. Quinn,
386 Marlboro street. A part of the necklace has
been recovered; also a valued Turkish crescent,
made up of nine diamonds, which was valued at
$800. It is a good many years since diamond
thieves in Boston secured so much booty in two
pieces of jewelry. There is a great deal of
mystery in this case, as the detectives are sworn
to secrecy. The necklace is composed of white-
stone diamonds. The foundation was of gold
platinum, one of the most costly settings known
to the jeweler's art. The stones, graduated cun-
ningly, were set in such a way that the necklace
could be taken apart to form three distinct brace-
lets.
C. A. Dana Redmond, recently in the employ

of Smith, Patterson Company, has purchased the
business of Hill & Co., Lynn, and is now carry-
ing on the business under the name of Redmond,
Andrew & Co.

J. H. Whitehouse, formerly with C. & W.
Crosby Company, has been engaged by Heller &
Atkins as traveling salesman. He will cover
Massachusetts for that firm.
Sneak theives are working in Boston and

throughout the suburbs. It seems that most of
them gain an entrance by the use of false keys.
They are getting away with a lot of jewelry.

J. Richard O'Neil is meeting with good success
as manager of the Chicago branch of the William
C. Dorrety firm, dealers in prize cups, medals,
trophies, etc., located at 387 Washington street,
in the Washington building.
E. H. Saxton & Co., at 387 Washington street,

have vacated room 606 and have taken on about
500 more square feet of floor space in the front
of the building, which gives them more light
and better quarters. This firm is soon to add a
diamond-cutting plant.
John A. Salman, of 21 Bromfield street, reports

good business and that he is obliged tb work
some of the help nights in order to catch up.

Alleged Counterfeiters Arrested

The citizens of Boston and Springfield seem
to be having the time of their lives with expert

counterfeiters. Samuel Malta, his wife Jennie.
and their six- months'-old baby were arrested,
charged with passing counterfeit quarters and
dimes. The baby is included in the charge, for
she had the greater part of the incriminating evi-
dence secreted about her person. For nearly
a month the small shoppers of Winthrop and
East Boston have been swindled by means of
counterfeit quarters and dimes, and several of
them have complained to the police of those dis-
tricts.
The balance of the collection of valuable china

of the late J. T. Whiting, of Dorchester, was
auctioned off in the auction rooms of C. F. Libbie
& Co., auctioneers. This collection was very
valuable and included a collection of 186 cup
plates, dark blue and pink plates and platters,
with American historical views. It also included
clocks, colonial mirrors, antique furniture, old
pewter, Sheffield plate, brass jardinieres, bronzes,
andirons, candlesticks, jewel boxes, fine tortoise
shell combs, bead purses, old glassware, lamps
and lanterns, Mexican baskets, scrimshaw work,
ship pictures, historical portraits and engravings,
old mezzotints, etc.
The Des Arts Studio, which was located at 387

Washington street, in the Washington building,
has moved the New England studios to Holyoke,
Mass., and has put in an office for George F.
Weston, Room 712, in the Washington building.
Mr. Weston will represent the trade in New
England.

A Wonderful Gem Display

What is considered one of the most splendid
collections of precious stones ever brought to this
city was recently shown at the sale and exhibition
of the Smith, Patterson Company, 52 Summer
street. The exhibit included world-renowned
pearls and jewels, among which were the famous
"Shah of Persia" and "Star of Kimberly" dia-
monds; wonderful canary and deep blue dia-
monds, pearl necklaces and pendants, diamond
necklaces of beauty and brilliancy, sapphire
pendants of depth and beauty of color, pearl and
diamond dog collars and Dutch collars in unique
designs—some of the individual pieces and gems
representing a small fortune. The pearl and gem
room at the salesrooms is finished in gray, deli-
cately touched with white and gold, the walls
being paneled with silk brocade and mirrors. The
furniture is carefully chosen. The motif of dec-
oration and furnishing is taken from Le Petit
Trianon, the miniature palace given by Louis
XVI. to his queen, Marie Antoinette.

Among the Trade
(Continued from page 841 )

Oregon—Continued

The store of Zaik Brothers, 207 Front street,
Portland, was recently ransacked by burglars and
robbed of considerable stock. Among the articles
taken were one dozen new watches, three dozen
second-hand watches, three dozen rings, two
dozen pocket-knives, five revolvers, two dozen
purses and two dozen razors.
Bateman & Smith, of Newport, recently sold

out their jewelry business.
Morris W. Rubins, owner of the Diamond Pal-

ace, located on Washington street, Portland, died
at his home March 14. Mr. Rubins had been suf-
fering with tuberculosis for the past two years.
He had made several trips to southern California
and Arizona for his health during the past two
years, but to no avail. His mother, Mrs. William
Rubins, of Milwaukee, Wis., was telegraphed for
but arrived several hours too late to see her
son before he died. Mr. Rubins leaves a widow
and little daughter.

J. 0. Ladd, of Portland who has been em-
ployed as salesman by the G. Heitkemper Corn-
pany, has resigned from that position and will re-
turn to Pittsburgh, Pa., where he will again be
diamond salesman for E. P. Roberts & Sons. Mr.
Ladd was accompanied by his wife and child.
F. Larson, formerly of Telluride, Colo., who

recently bought the jewelry stock and fixtures of
Powell & McKee, Sacramento, Cal., has moved
his entire stock and fixtures to Portland, where
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he will engage in the business at 351% Morrison
street.

Pennsylvania

G. E. Elicker, 1804 North Sixth street, Harris-
burg, watchmaker and jeweler, has moved up the
street a square to 1930, where he has erected a
new storeroom and dwelling. Ile has had ten
successful years in the jewelry business, hence
the change to a more up-to-date store.

J. W. Ridenour, of Bedford, has announced
his retirement from active business after conduct-
ing successfully for the past thirty-five years the
Ridenour jewelry store, which has remained dur-
ing the entire thirty-five years within a stone's
throw of its original location. J. Floyd Murdock,
who has been in the employ of Mr. Ridenour for
nearly two years past, has purchased outright the
entire s tock and good-will of the Ridenour
jewelry store, having already taken charge. Mr.
Murdock is a skilled watchmaker and optician
and has had entire charge of the repair and
optical departments and has also assumed a large
part of the active management of the store for
the past year. It is with a deep sense of gratifi-
cation that Mr. Ridenour leaves the business in
his hands.
M. P. Boggs, the popular jeweler of 216 Collins

avenue, Pittsburgh, last month added two first-
class watchmakers to his already growing corps
of skilled mechanics. They are twin boys.

Messrs. Tyler & Gregory, jewelry auctioneers,
recently took charge of the auction at the Pirosh
jewelry store, South George street, York.

Tennessee
The jewelry store of F. H. Theile, formerly

located on East Seventh street, has been moved
to 702 Market street. Mr. Theile has made ex-
tensive improvements in his new location and is
planning still more. When he is thoroughly
settled his will be one of the handsomest estab-
lishments of this kind in Chattanooga.

Texas

The formal opening of D. H. Keene's jewelry
store, Fort Worth, located at Ninth and Main
streets, took place last month. The occasion
marked the inauguration of one of the handsom-
est jewelry houses in the south, its artistic beauty
being the result of much travel on the part of
Mr. Keene, and its interior finishings represent
the highest type of the Art Nouveau. The show
cases are of mahogany and the diamond parlor
and repair room are at the front of the store,
both paneled in with mahogany and etched glass.
The cut glass room, of French plate mirrors and
glass shelves, is at the back of the store and is
divided from the rest of the store only by plate
glass. The bases, columns and other details are
of Verdi antique marble and the balcony also is
walled in with the same marble instead of the
usual curtain. The ceiling design is carried out
in delicate tones, with some picking out in pure
gold leaf, and from it are hung chandeliers of
imported prisms.
The Taylor Brothers' Jewelry Company, Hous-

ton, held a meeting in their office last month
and the following officers were elected for the
ensuing year : E. E. Taylor, president ; F. C.
Taylor, vice-president ; C. W. Taylor, secretary
and treasurer ; E. E. Taylor, C. W. Taylor, E. M.
Jones, F. C .Taylor, J. N. Spurway, E. A. W.
Brown, directors.
C. H. Hempel, Bartlett, has purchased an in-

terest in the jewelry business of W. C. Whitlow,
and the firm will be known as Hempel & Whit-
low. Mr. Hempel has been connected with the
Walton Dry Goods Company for many years,
and while he still holds stock in the company will
not be connected in an active way, but will give
his time to the jewelry firm.
William Marent, of Ganado, has recently

erected a handsome two-story brick building and
now has a very attractive and up-to-date place
of business.
While two little negroes were playing on a

branch stream in Clarksville, Texas, March 2o
they found an old tin can under the abutment of
a bridge, which vessel contained a gold watch, a
diamond bracelet, two necklaces and some silver
spoons. The jewelry has been identified as ar-
ticles that were missed from the store of Noyes
& Huber, in Paris, Texas, when it was entered by
burglars last fall.
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GERMAN SILVER MESH BAGS
REPAIRED

HEAVILY SILVER PLATED

REFINISHED LIKE NEW AND

RELINED WITH WHITE KID

FOR ,Loo to $1.50 NET
ACCORDING TO SIZE (4. to 7 ins.) AND CONDITION

These mesh bags, which usually weigh from i o to 15 oz. each,

can be sent by unsealed mail at one cent per oz. Package must

not contain any writing. Sender's name and address should appear

on wrapper. When mesh bags are received without instructions

we repair them as above and return immediately.

Wendell & Co.
Two Wonderful Shops

47 John St. 337 W. Madison St.
New York Chicago

We want the patrorrage of the small Jeweler. Our largest customers today were our
little fellows 10, 20 and 30 years ago.

Review of the Prize Contest,
" Should the Roller Jewel Be Oiled?"

Enlightenment on Some Generally Accepted Fallacies and Theories—Effect of
Oil on Shellac—A Tentative Explanation of the Rapid Thickening of Oil
on the Roller Jewel

In the discussion resulting from the offer
of prizes by THE KEYSTONE for the best
essays on "Should the Roller Jewel Be
Oiled ?" the three prize winners supported
the negative side of the question. After the
prize essays were published we received a
letter from the author of one of the essays
which supported the affirmative view, ask-
ing us to give his side a hearing even though
the judges decided against it in awarding
the prizes; he admitted the excellence of
the prize-winning essays in stating the argu-
ments against oiling, but felt that there was
so much to say in favor of oiling that its
argument should be put before our readers.
In the April r KEYSTONE we therefore pub-
lished the essay which we considered to be
the best among those which supported
oiling.
Having given our readers the ideas of

those on both sides of the controversy, we
believe it will be of value to review the
whole subject very briefly and to add a few
points which were not brought out by the
essayists. We will also mention that the
judges assumed their task in an impartial
spirit; whatever their private opinion was
as to the advisability or otherwise of oiling
the roller jewel, they appreciated that their
function was to judge the excellence of the
essays purely as arguments, not to judge
the merits of the question itself. We must
say, however, that the result of the contest
is to settle in our mind any doubt we may
have had as to what is the best practice to
follow ; our own experiments indicated that
it is better not to oil the roller jewel, and
the essayists ten to one reported the same
conclusion. Thus, entirely outside of the-
ory or argument, the fact that the great ma-
jority of watchmakers have found practi-
cally that they get better results by not
oiling should be given due weight in your
deciding what to follow in your own work.

An Untenable Argument

Most of the writers who favored oiling
said that the important thing to remember

is to put on just a slight film of oil; this
avoids the danger of the oil spreading over
the fork and the roller table, but it does not
obviate the objectionable thickening of the
oil ; the fact is that with less oil it will
thicken more quickly, and if enough oil is
Put on to lubricate, it is necessarily suffi-
cient to also catch and hold dust. So we
can not accept the "very little oil" plan as
being any better than oiling freely; it even
has disadvantages over the latter. By oiling
freely we mean, of course, sufficiently, but
not enough to overrun the roller table. Not
only sound reas.oning, but practical experi-
ence, then, convinces us that the roller jewel
should not be oiled.

It is unnecessary to repeat any of the
points already brought out in the published
essays, so we will only add a few observa-
tions of our own.

Nearly all of the writers in the competi-
tion stated that they notice that oiling the
roller jewel causes the jewel to become
loosened in its setting of shellac ; they con-
clude that oil must have the effect of soften-
ing the shellac.

Effect of Oil on Shellac

This is a mistake. When a roller jewel
has been properly set in good shellac, oil
will have no effect whatever on the shellac
itself ; in these cases where a jewel has been
loosened it has been caused by the oil catch-
ing a piece of foreign matter on the fork
or jewel. This obstacle wedges between
the roller jewel and the fork slot, which is
very likely to result in loosening the roller
jewel.

When the watch has run long enough to
catch considerable dirt around the fork and
roller this wedging may occur quite fre-
quently, and while it does not generally
suffice to stop the watch, it is easy to imag-
ine what a strain is imposed on the roller
jewel in overcoming the resistance which
the piece of dirt offers, and it is not hard
to see how the shellac will crack and loosen
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until the jewel is so loose that even fair
timekeeping is impossible.
To prove to yourself that oil will not

soften shellac, heat some shellac and draw
it out into a sheet as thin as tissue paper.
Break off a portion of this and soak it in
watch oil for several weeks; then take it
out, and you will find that the oil has not
even affected the outside surface in the
least, let alone softening or dissolving the
shellac.

Why Oil Thickens So Rapidly

It has been noticed by many that oil on
the roller jewel thickens more rapidly than
on any other part of the watch. Some of
those who entered the contest gave as the
cause of this the fact that the roller jewel
flies through the air so rapidly that evapora-
tion of the oil on it is more rapid than on
the more stationary parts of the watch.
This reason is not entirely satisfactory, be-
cause the same thing might be said of the
pallets, since the balance wheel stirs up the
air so prodigiously that we believe that the
draft of air is as great on the oil on the
Pallets as it is on the oil on the roller jewel,
yet it is well known that the oil on the pal-
lets lasts much longer than on the roller
jewel. We make due allowance for the
more favorable arrangements for holding
oil on the pallets, and yet the fact remains
that oil on the fork and the roller jewel
seems to deteriorate more rapidly than on
any other part of the watch. We want to
offer a theory to account for this. It is
a fact in physics that when a moving
body is checked by coming in contact
with another body the energy lost by the
moving body during the impact is converted
into heat. At the beginning of the unlock-
ing, when the heavy work of recoiling the
train (overcoming draw) is accomplished,
the impact of roller jewel against fork is
tremendous, so that a great deal of energy
must be converted into heat. We suggest
that the heat might account for the exces-
sive deterioration of the oil in cases where
the fork and roller are oiled. This is a
suggestion and is not offered as having
been scientifically proven, but it seems rea-
sonable and would account for the peculiar-
ity mentioned.
We wish to express our appreciation of

the hearty co-operation of so many of our
readers in making of this roller-jewel oiling
discussion a matter of so much interest
and value to all.
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41.. A bargain is that which can be bought at a
lower price than it is really worth— Don't be
fooled by paying 25 cents for an article supposed
to be worth 30 cents but actually worth only 20
cents. Then again

' 
if you are looking for real

bargains, don't pay 25 cents for an article worth
only 25 cents, or $1.25 when it is worth only
$1.25—These certainly are not bargains. But,
just think, when you can buy a product such as
BLACK SHIELD OIL for 25 cents per bottle,
easily worth 35 cents or, BLACK SHIELD
MAINSPRINGS for $1.25 per dozen, easily
worth $1.50, then you do get bargains in the true
sense of the word. When you can buy these pro-
ducts at the same prices you must pay for some
other brands, then it's just about time you insisted
upon getting "Black Shield."

THE BLACK SHIELD OILS, selling at
25 cents per bottle, for either Watch or Clock
and 40 cents for Chronometer and the famous
BLACK SHIELD MAINSPRINGS (made
by the finest mainspring maker) with their other
features of single packing, correct gauging, etc.,
for $1.25 per dozen—Well,—these are Veritable
Bargains. You don't have to guess about this—
Prove it to yourself. Just try them—Gee—You
don't chance a cent, for we are tickled to return
your money if you don't find them exactly as we
represent and the reason we say "we are tickled
to return your money," is because it's a cinch you
will like them—Every one who has tried them
does—You would too—They're simply great.

Don't miss them—Fall in line

THESE ARE BARGAINS

SWARTCHILD & COMPANY
THE HOME OF BLACK SHIELD PRODUCTS

Heyworth Bldg. Cor. Madison and Wabash Ave.

CHICAGO, ILLINOIS
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THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BU FFALO
MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

We feel that it would be insulting the
intelligence of the trade to add even one
argument beyond the fact that the M. P.
SAFETY CATCH

requires no assembling. A sample in
your hand will talk more forcibly to you
than we can, and you'll find it mighty
profitable conversation.

THE SAMPLE IS YOURS FOR THE ASKING

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue PROVIDENCE, R. I
NEW YORK OFFICE, 611. BROADWAY, ROOM 605
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From the Keystone Letter Box

Questions and Answers of General Interest—Selections from Replies to

Queries Mailed to Subscribers—Glimpse Into The Keystone Bureau of Free

Information

J. L. M.—What is the best method of cleaning
alabaster ornaments? I have used soap and
water with a little washing soda or ammonia,
and this does fairly well, but would like to know
if there is a better method.

The best method of cleaning these orna-
ments is to immerse them for some time
in milk of lime and then wash in clean
water, and when dry dust them with a little
French chalk. Milk of lime is made by
mixing a little slaked lime in water. This
has a "milky" appearance, whence its name.
Benzol or pure oil of turpentine is very
highly recommended.

M. T. M.—Can you give me the name of any
treatise that you consider a good one on hard •
soldering?

We refer you to a book entitled "Manual
of Instructions in Hard Soldering," by
Harvey Rowell, which you can purchase
from Spon & Chamberlin, 123 Liberty
street, New York City, for seventy-five
cents.

M. H.—Please give me a method of stripping
the silver from electroplated ware. I have tried
the method given in one of the books but have
had poor success.

The nature af the base metal on which
the silver has been deposited will enter
largely into consideration when stripping.
If the base metal be of iron it can be
stripped in a solution of cyanide of potas-
sium in water (about one part cyanide to
twenty of water). For the cathode a sheet
of copper may be employed which has pre-
viously been rubbed with an oily rag; the
silver will precipitate on it, but will not
adhere to it. If the basis be of copper, the
articles may be stripped by immersing them
in a mixture of equal parts of anhydrous
(fuming) sulphuric acid and nitric acid. In
using this method care must be exercised
that no water is introduced into the acids,
for if water should be introduced they be-
come dilute, and in this state will probably
have a dissolving effect on the copper. If
such acids are kept on hand they should be
hermetically closed.

W. I. L.—How is gold hardened after hard
soldering, as in the case of stick pins, gold eye-
glass springs, etc.?

The heat necessary in hard soldering an-
neals all metals in common use, except steel
when suddenly cooled. Other metals are
rehardened by hammering, rolling, drawing
or twisting. Plates are most commonly
hardened by hammering. Articles con-
structed partly of wire, as a pin tongue,
may be hardened by twisting. The softer
places yield to the torsion, and thereby be-
come hard. Steel soldered with 18-karat
gold may be heated to a low red heat, suffi-
cient to harden if done with care. If sol-
dered with silver solder, they may be
hardened with a stream of water while yet

hot after the flow of the solder. When
any portion of steel work is to be hard, a
stream of water from the wash-bottle ap-
plied to that part while red hot will harden
it, leaving the rest soft. When steel is to
be soft it should not be removed from the
coal until black, but be allowed to cool
gradually.

In the case of gold and gold-filled eye-
glass springs, the spring stock must have
considerable temper ; consequently when
heat is applied they are practically useless.
When one is broken near the end or screw
hole, a new hole can be punched, and al-
though it makes it somewhat shorter it is
very satisfactory. This is the only way any
kind of a spring can be repaired, but even
this method hardly pays, as springs can be
obtained at a very low price.

I. M. S.—How is the gun metal finish imparted
and can this be done without the use of heat?

The genuine gun metal finish is imparted
to articles by exposing them to low red heat
in an atmosphere of superheated steam,
which forms a coating of magnetic oxide
iron; such coating is intensely hard and
resists the action of the atmosphere and
water for a long time. It is essential in the
operation that the steam be taken from a
boiler under the pressure of at least sev-
enty-five pounds to the square inch. The
process is, of course, an expensive one, and
is imitated in various ways to produce a
cheaper class of ornaments. These imita-
tions are sometimes accomplished by
electro-deposition, and in some cases a
lacquer is used.

If you desire to do this without heat,
apply nitric acid, wiping it off ; then clean,
oil and burnish. A transparent blue var-
nish for steel can be made by mixing thor-
oughly one-half gallon clamar varnish and
one-half ounce finely pulverized Prussian
blue.

R. E. H.—To settle a dispute, please give us
the actual figures in regard to the weight of the
Cullinan diamond and the number and weights
of the different gems which were cut from the
original rough stones; also please state what is
the second largest diamond ever found, and into
how many gems was it cut?

The Cullinan, the largest ever discovered
in the rough, weighed 3,034/8 karats. The
largest cut gem procured from this rough
stone weighs 5I6Y2 karats. The next larg-
est weighs 309 3/16 karats. The rough
stone also furnished a drop diamond of 92
karats, a square brilliant of 62 karats and
five other fine stones ranging in weight from
18 13/32 karats to 4 5/16 karats, a total of
1,0367/32 karats.
The second largest diamond ever found

was the Excelsior, which weighed exactly
971 karats. This gem was divided into ten
parts and cut afterwards into smaller
stones.
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A. M. B.—Can you explain to me the transfer
process on engraving, or tell me where I can find
this information?

If you have THE KEYSTONE on file, you
will find such an article on page 977 of the
issue of June, 1909. The subject is thor-
oughly covered in the book entitled -The
Art of Engraving," which you can procure
from this office on receipt of price, $1.5o.

(a) How is a bronze finish given to brass ar-
ticles? Please state the constituents of a solu-
tion for this purpose?
(b) How are fractured bronze ornaments best

repaired? Is there any special cement used for
joining broken parts?

(a) To put a bronze finish on brass
articles you first immerse the articles, freed
from dirt and grease, in a cold solution of
ro parts of potassium permanganate, 50
parts of iron sulphate, 5 parts of hydro-
chloric acid in r,000 parts of water. Let re-
main thirty seconds, then withdraw, rinse and
let dry in fine, soft sawdust. If the articles
have become too dark, or if a reddish-
brown color be desired, immerse for about
one minute in a warm (r4.0° F.) solution of
chromic acid, ro parts; hydrochloric acid,
ro parts ; potassium permanganate, ro parts;
iron sulphate, 50 parts; water, i,000 parts.
Treat as before. If the latter solution alone
be used the product will be a brighter dark-
yellow or reddish-brown color. By heating
in a drying oven the tone of the colors is
improved.
(b) Most of the so-called bronze orna-

ments of recent date of manufacture are
made of cast zinc, and the bronze coating
on the outside produced by an electro-
deposit. A cement is made for mending
such ornaments by combining a solution of
soda water, glass intimately mixed with
whiting and zinc dust. The water-glass
solution should have a density of 33°,
Baume hydrometer. The whiting and zinc
dust are mixed in about the proportion of
one-fourth the bulk of zinc dust as corn-
pared to the whiting, to make a sort of soft
putty, which is employed to join the broken
edges together. The composition hardens
in eight or ten hours. Zinc dust can be
bought of any large drug or chemical sup-
ply house.

M. E. H.—I am thinking of arranging an alarm
bell, and the space I want it to work in is not
round. The space will take a bell four inches
long two and one-quarter inches wide, and three-
quarters of an inch deep. The question in my
mind is whether a bell of this shape will give a
clear, sonorous tone like a round bell, such as
the Waterbury people use on their spasmodic
alarm clocks. The bell will be fastened in the
center by one solid firm stud and will stand clear
except this one stud.

We believe it to be impossible to get a
good tone of out the oblong-shaped gong
such as you propose to make. Of course, it
will make a sound, but you can not hope to
equal the clear tone-quality of a gong of
circular outline such as is used on the spas-
modic alarm clock. The action of a "vibrat-
ing edge" of a circular form is easily seen
to be entirely different from that of one of
rectangular form, both in receiving the
blow of the hammer and in "beating the
air" to produce the sound-waves.
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FVERY manufacturing jeweler knows the advantage of
, a perfect bright cutting gold. And he knows, too,

how hard it is to produce—when alloying with scrap
or inferior metal.
"Omega // Guinea Gold Alloy " Omega " Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press—will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No Charge.

THE RIVERSIDE METAL COMPANY
,. E,, so.Et,vbt„. 0, MAKERS OF JEWELERS' METALS- re

OUP' II RIVERSIDE, N. J.........1L- 

iB Si z sWALIMM
rig..2203—

EYERYMAIRS01111,011/100

1.uu cozen
10.50 gross

$ .ib dozen
7.50 gross

CROSS & BEGUELIN
(A Corporation)

$ ./b dozen $ .15 dozen
7.50 gross 1.50 groaS

Importers, Exporters and Manufacturers
Watches, Diamonds, Jewelry,
Silver-Plated Ware, Etc.

0-4—

0
0

0 0

0 G

0 

0 fl

0 
0 
0 

$ .20 dozen
2.00 gross

$ .10 dozen
1.00 gross

23 Maiden Lane, New York
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History and Development
of Electroplating

Extracts from an Illustrated Lecture by Mr.

Barclay, of Joseph Rodgers & Sons, Ltd.,

Sheffield, England

The electro-deposition of metals is a branch of

applied science which may be described as be-

longing entirely to modern times—indeed, to the

nineteenth century. Its development is coincident

with that of electricity itself, of which it is, in

fact, the earliest commercial application. It was

in the year 1789 that Galvani made his celebrated

observation that muscular contraction of the

limbs of a frog took place on accidental connec-

tion to the conductor of an electrical friction

machine, and then made the further most im-

portant discovery that when two unlike metals

were connected through the nerve tissues and
muscles of the leg a similar contraction took

place. It was, however, ten years later, on the

threshold of the nineteenth century, that Alex-

ander Volta, of Pavia, showed the real meaning

of these classical experiments and demonstrated

that the force which existed between the two
different metals was identical with that of the
electrical machine. This discovery led to the
construction of the famous Volta Cell, which
subsequently gave to the new type of electrical
energy thus introduced the title of Voltaic elec-
tricity.

Early Investigations

In 1803 the behavior of solutions containing
silver, copper and lead under the influence of
electric currents was investigated by Cruickshank,
who appeared to be the first to realize the possi-
bilities opened up by Nicholson and Carlisle's ex-
periments, and the property of electricity in sep-
arating metals from solutions of their salts.
In electroplating itself, however, the first prac-

tical results were obtained by an Italian chemist
named Brugnatelli. In 1805 this experimentalist
succeeded in producing the first specimens of the
electro-deposition of metals by gilding two silver
medals in a solution containing fulminate of gold
by means of electricity.

Pursuing the subject in strict historical se-
quence, I must now refer to the work of one of
the very greatest of the band of scientists who
made the nineteenth century the most famous
period in the world's history for scientific discov-
ery. Michael Faraday began in 1831 a series of
experiments which, owing to the fact that they
led directly to the introduction in the shape of
dynamo electric machines of a new and vastly
more powerful means of obtaining electricity,
nrofoundly influenced the whole area and prog-
ress of electro-deposition. In 1833 Farraday's
experiment had so far advanced that he was able
to lay down some of the fundamental principles
of the science of electro-deposition of metals.

Electro-deposition of other metals for plating
purposes presented, however, considerable diffi-
culty, but the field it opened up being an ex-
tremely fascinating one, in 1840 the great problem
of electroplating of silver and gold was solved.

There is now no possible doubt that the credit
of the discovery of the famous solutions which
rendered possible the electroplating of silver and
gold particularly, as well as other metals which
it had not previously been possible to deposit,
belongs to a surgeon, Dr. John Wright, who for
some years practiced in Rotherham and Sheffield,
and sebsequently removed to Birmingham.
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Doctor Wright's Experiments

Doctor Wright commenced a series of experi-
ments with the cyanide compounds of silver, and
soon obtained what had never previously been
known, a thick, fine regular deposit of metallic
silver. He appears then to have approached
G. R. and Henry Elkington, of Birmingham, and
informed them of his important discovery, and
in the year 1840 a patent was granted for the new
process, the patent being taken in the names
of Messrs. Elkington under an arrangement
whereby the inventor should receive a royalty of
one shilling per ounce deposited. The working
of the process on a commercial scale appears to
have been commenced almost simultaneously in
Birmingham and Sheffield, Messrs. Elkington
granting a license first of all to the late John
Harrison, who began operations on July 1, 1843.
The early years of the new industry were, how-
ever, very troublesome. Not only had it to meet
strong opposition on the part of the old Sheffield
plate industry, which, of course, it threatened
speedily to supersede, but a number of practical
difficulties were encountered. One of the great-
est of these latter was to obtain a perfectly ad-
herent coating of silver. From the cyanide solu-
tion there was no difficulty in getting a close-
textured fine, regular deposit, but it often hap-
pened that in subsequent finishing processes the
silver stripped or peeled from its base, and the
work had to be done again, and it was some
little time before it was thoroughly realized that
the secret of adhesion lay not in the plating solu-
tion, but in the metal base and its preparation.
Gradually, however, improved methods of clean-
ing obtained and a simple process was afterward
introduced which assisted very greatly in the over-
coming of some of these early difficulties. I
refer to the process known as "quicking." The
basic metal of most classes of electroplate is ger-
man silver, an alloy usually containing a large
proportion of copper. Now, copper and its alloys
very readily are acted upon by the atmosphere,
and even after an article of these alloys is made
chemically clean the slightest contact with the
atmosphere will often render the work of
the operator in this direction valueless. The
process of quicking consists in, instantly after
the article is cleaned, immersing it in a solution
containing salt of mercury, extremely thin but
still effective in preventing the atmospheric con-
tact with the copper alloy, mercury being unacted
upon by air.

Dynamo and Silver Deposition

The enormous impetus given by the perfecting
of the dynamo to silver-deposition may be imag-
ined when I state that a silver deposit which in
early days occupied continuously from thirty-six
to forty-eight hours to make can now be put on
similar articles in from two and a half to three
hours. With the gradual improvements of the
dynamo as a source of electrical energy, the in-
dustry of silverplating, together with that of the
electro-deposition of copper for both electrotyp-
ing and refining purpose, became well-established
branches of industry. By this period, however
(from 1869 to 1874), the way had been slowly
opened out for the development of still another
branch, which, from the point of view of exten-
siveness and amount of labor employed, is now the
ffreatest of all. I refer to the electro-deposition of
nickel—nickelplating. As far back as 1842, two
years after Wright's discovery of silver solution,
Professor Boettger, a brilliant German chemist,
pointed out that beautiful deposits of nickel could
be obtained from the solution of the double sul-
phate of nickel and ammonia, and recommended
nickel to the attention of electroplaters on ac-
count of its great hardness and brilliant white
color. It was not, however, until 1869 or 187o
that nickel received any attention from the com-
mercial world.
Great improvements on the metallurgy of nickel

and its consequent production in a much higher
degree of purity than had previously been pos-
sible also exercised a considerable influence in
the new developments in electroplating, and dur-
ing the decade between 1870 and 1880 it obtained
firm root both in Europe and America. Our
historical survey has now brought us to the pres-
ent generation, and one must admit that it has

seen no outstanding improvements or striking
developments. Increasing attention is now being
paid to the understanding of the scientific prin-
ciples which underlie the art, though there still
remains, I regret to say, far too much of the old
prejudice in favor of "rule of thumb," as against
"scientific practice."

Future Prospects

And now finally a word or two on future pros-
pects. I think future development will be mainly,
at any rate, along the line of extended applica-
tions of the electro-deposition of metals. The
wide field of the deposition of alloys lies almost
unentered at present, with the one exception of
brass (copper-lime alloys), and as our knowledge
of the property and constitution of metallic alloys
increases, it is not too much to say that their
electro-deposition, which admittedly presents
many difficult problems, will be made possible,
and then many new applications of eltcroplating
opened out. Further, recent metallurgical re-
search (the last twenty years of which has been
a more nonacting period than any of the world's
history) has brought to this point many new
metals which are slowly finding their way into
industrial art.

Practically all I have mentioned could, if the
demand arose, be produced at a reasonable com-
mercial price (I have purposely omitted the rarer
elements, which will necessarily be costly), and
many of them possess special properties for which
uses might be found amongst the many increasing
demands of our complex modern civilization.

The French Gray Finish
A method of producing a good French gray

without the use of silver for novelty work comes
into my mind, and is as follows : First, prepare
an acid copper bath consisting of

Sulphate of copper • I g lbs.
Sulphuric acid   2 OZS.

Common alum   3 ozs.
Water  . I gal.

Use anodes of soft copper and a cold solution,
first dissolving the salt by the acid of boiling
water. Second, prepare a nickel bath as follows:

Double nickel salts  6 ozs.
Single nickel salts  3 ozs.
Water   I gal.

Dissolve the salts by the aid of boiling water
and when cool add all the comon salt the solu-
tion will absorb. Use the regular nickel anode
and a low current.
To produce French gray, dip the articles in

acid and polish as usual, cleanse and copper
plate in the acid bath. It is advisable if you have
a hot cyanide of copper bath in use, to give the
articles a flash in the same previous to immers-
ing in the acid bath, though it is not absolutely
necessary. Plate in the acid copper bath for ten
to fifteen minutes until a uniform dead copper
surface is produced, afterward remove, wash and
dry. Now burnish or polish the high lights in
the usual manner, leaving the background undis-
turbed. After polishing, cleanse as usual, then
place in the special nickel bath, run for about five
minutes with a low current to avoid over nickel-
ing or burning. Remove the articles, wash and
dry carefully. The result will be an excellent
French gray with burnished relief. The articles
can be lacquered as usual if necessary, but as
nickel does not tarnish the same as silver this
operation can be avoided.
When a cheaper product is required and yet

have more antique effects than the above method,
then it is advisable to nickel plate the articles
and then silver plate them for at few minutes in
the silver and arsenic bath. The nickel bath
given can be used for the purpose. In the silver
and arsenic bath I have not given any specific
proportions, leaving that to the judgment of the
operator. But the bath should not contain less
than one and one-half ounces of silver to the
gallon and six ounces of cyanide. For articles
not made from brass or bronze, the acid dip, of
course, can be omitted, but the cyanide of copper
deposit must be given previous to the acid copper
deposit.—Charles H. Proctor, in The Metal
Industry.
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The Automatic 6-inch Case

8.DAY ALARM NICKELS
Ask Us For Illustrations and Prices of Alarm Clocks That

NEED WINDING BUT ONCE A WEEK
Accurate Time Keepers

Sole Manufacturers

THE NEW HAVEN rLOCK CO.

IIEW HAVEN LONN.

Sure Alarms

The Sam'l A. Crocker Co.
IMPROVED ROLLING MILLS

A Rolling Mill is a Necessity

Our Rolling Mills are adapted
to all the requirements of the
jeweler, manufacturer and artisan.

All parts are interchangeable.

We supply smooth rolls, stand-
ard ring rolls and combination
Tiffany ring rolls.

Every mill and roll warranted.

ASK YOUR DEALER

For sale by all Jewelry Supply
and Material Houses.

Write for our Rolling Mill
Catalog.

Manufactured by

The Sam'l A. Crocker Co.
Established 1872 Incorporated 1911

35-37-39 W. 5th Avenue

CINCINNATI : OHIO

No. 4.

S. A. C. Co. Mill

$3 7.50, with two
smooth rolls.

Interchangeable

square and ring

rolls supplied.

Your Material Jobber
Will Know

what supplies are giving satisfaction

Ask him about

FULCRUM OIL
Ask him if he has had any justifiable complaints about
FULCRUM WATCH, CLOCK or CHRONOMETER OILS.

W. GREEN & CO., 81 Nassau Street, New York, one of the
best known material houses in that city, wrote us, unsolicited,
on March 18, 1912:—

"WE USE A GREAT DEAL OF YOUR OIL,
FOR IT HAS CERTAINLY PROVED ONE
OF THE BEST OILS ON THE MARKET."

Any jobber will supply you with Fulcrum Oil, aud he will
tell you that he has had no trouble or complaints with
what he has sold.

Watch and Clock Oil 35c. a bottle; $3.75 per dozen
Chronometer Oil . . 50c. a bottle

Fulcrum Oil Company
 FRANKLIN, PA., U. S. A. 

HENRI PICARD & MERE, London, England, Export Agents

GOOD NEWS FOR YOU, MR. JEWELER

BEFORE REPAIRING

1912 will be just as large as you plan it to be. Let us help you make a good
start. Your repairing should do two things, bring money in your cash drawer
and help your sales. GOOD JEWELRY REPAIRING is a seed of a future
sale. A SATISFIED CUSTOMER is your best advertiser.

THE JEWELER'S HANDY SHOP employs only high-class workmen
throughout the shop, insuring absolutely correct workmanship. WE MANU-
FACTURE, WE REPAIR AND REPLATE any article in the JEWELRY line for the tetail
trade only. GOLD, SILVER and PLATINUM PLATING, COLORING, FINISHING and
POLISHING silverware. Enclosed packages with ours for other city firms will be delivered
free of expense to you.

Write for Our Catalogue AFTER REPAIRING

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

POSITION ADJUSTMENT.—(a) I have a 15-jewel
watch that I can't get adjusted to positions;
it runs correct hanging up, and when lying lace
down it runs slow, and with the face up it runs
fast. It runs about as much slow with face
down as it runs fast with face up. Would you
advise me what is the best thing to do with a
watch in this shape? (b) I also have an electric
clock that I have to put new batteries in about
every four or six months; the clock is clean
and I get the strongest batteries I can find.
Could you give me any advice as to how I may
get the clock to run longer on the batteries,
or does this clocl, need new batteries about
every four to six months? I thought they
would run about one year.

(a) We will refer you to an article, "Locating
Position Errors," OTI page 2121 of THE KEYSTONE
for December, 1910. If you do not have this
number we will send it to you, postpaid, for 15
cents in postage stamps sent with your order. A
careful reading of this article will doubtless give
you the knowledge of how to find the cause of
the error in the timekeeping of this watch in a
more satisfactory way than we could do in the
limited space available in the "Workshop Notes"
columns.
(b) Your clock should surely run longer than

six months on one set of batteries. The sketch
you send does not make it clear to us just what
make of clock you have, and we will suggest
that you either write us what make and what
model clock it is, or else write direct to the
manufacturer for advice on the matter. It is
important to be full and explicit in asking ques-
tions such as this one. Please do not forget that
while you have the clock before you and can not
locate the trouble, we are at a double disad-
vantage because we are expected to diagnose the
case without even seeing the clock, hence the ne-
cessity for a complete statement of the condi-
tions of the problem.

BALANCE JEWEL—Will you please advise me how
to set balance jewels? That is, I use unset
jewels and would like to know the best way and
the necessary tools.

A satisfactory answer to your question would
make so long an article that it could not be pub-
lished in "Workshop Notes ;" we may at some
future time publish in the Technical Department
a special article on the latest methods and appli-
ances used in jeweling watches, but in order not
to delay your getting some information on the
subject until then, we suggest "Workshop Notes"
answers to "Jewel," October 1, 1911 ; "Jeweling,"
December, 1910, and "Unset Jewel," July, 1910.
We also suggest that you buy from your material
dealer "Jeweled Bearings for Watches," by
Charles T. and Paul Higginbotham, which dis-
cusses the subject very ably and thoroughly.

MISSING PARTS.—Kindly let me know where I
can get a good book on watch work which will
tell me how to count the pinions and wheels
which are missing.

The most comprehensive treatise on horological
calculations, including wheel work, is "Lessons
in Horology," Volume I, by Jules and Hermann
Grossmann, a book which should be in the library
of every watch worker. It can be procured from
this office on receipt of price, $1.50. The follow-
ing extract, bearing on our subscriber's query,
will convey an idea of the character of this
treatise to our readers generally:

How to determine the number of teeth in a
third wheel which has been lost, knowing that the
balance should beat 18,000 oscillations per hour
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and knowing the numbers of teeth in the other
wheels and pinions.

Solution : Let us call a- the unknown number
and let the

Center ter wheel have 8o teeth,T 
41

Fourth " 14 70

‘, 
1$

Escape " 15 fi

Third wheel pinion to leaves
" to "Fourth  

Escape
The formull8a00(08)==adn_lits of placing

80 X x X 70 X ;
IO X 0 X 7

or, simplifying,

and
18000 = 240 X

18000
X = == 75 teeth.

240

The third lost wheel, therefore, had 75 teeth.
If, in the preceding problem, the last mobile

had been the third-wheel pinion, how would the
equation be solved?

Solution : We would have in an analogous
manner:

or

and

80 X 75 X 70 X 2 X 1518000 =
z>00X7

X =

t80000
18000 — —

ifi0000
18000 —

Still using the preceding data, let us suppose
that the pinion and the escape wheel were both
lost, and let us propose to determine their teeth
ranges.

Solution : We will have, in this case, two un-
known quantities, which we will designate by x
and y; the equation (8) will be written

r8 80 X 75 X 70 X 2 a-000
ro X ro X y

8400

to leaves.

from whence

18000 =

and
18000
  —
8400

On simplifying,
15
— = .
7

The wheel, then, should have 15 teeth and the
pinion 7 leaves.
In the last problem, we arrived immediately at

the real numbers; this does not always happen.
Let it be desired, as a second example, to find the
numbers of teeth and of leaves in a center wheel
and a third pinion which have been lost:
Solution : One has

18000 =  .r X yxx775XI070X 2 X 15

from whence one obtains

18000 =   2250,

and
i8000
2250

the simplification gives

— = 8.

This result shows us that the center wheel
should have eight times as many teeth as the pin-
ion has leaves. On replacing successively y by 6,
7, 8, to and 12 leaves, one will obtain the follow-
ing solutions:

For y = 6 one has x ,---- 6 X 8 = 48 teeth
y= 

7
" x= 7 X 8 = 56 "

" y= 8 " x= 8 X 8 = 64 "
" y to " x = ro X 8 = 8o "
" y 12 " X = 12 X 8 = 96 "

Several solutions can, therefore, satisfy the de-
mand, and the one which suits best must be
chosen; it is evident, here, that with relation to
the numbers of teeth in the other mobiles, a
center wheel with 8o teeth and a pinion with to
leaves are perfectly admissible.
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SCREW CASES.—I have a great deal of trouble in
getting the backs and bezels to go on screw-
bezel cases smoothly, and sometimes I can not
get them off. Please advise me what to look
out for in cases of this kind, to avoid or to
overcome these difficulties.

In putting on a screw-back or bezel, the thing
to do to avoid sticking is to use very little force
until the threads on case and cap are securely en-
gaged. First lay the cap on the case, then turn
the cap lightly backward until you feel it drop
slightly; now turn it forward slowly and care-
fully until the threads are working well together.
If you can not accomplish this after several trials
it is likely that the threads are spoiled, or the case
or back bent out of shape; the thing usually best
to do is then to send the case to the factory which
made it for repairs.
When you can not unscrew a cap or bezel, lay

a piece of pure sheet rubber over it and press it
forcibly between the palms of the hands, turning
the hands in opposite directions. Or, you can
buy a tool made for the purpose from any dealer
in watchmakers' supplies; one of the best of these
is Prescott's screw-bezel remover. This tool is
very quick-acting and effective.

ENQUIRER.—(a) What is meant by a seconds pen-
dulum?. (b) In referring to the putting in a
new hairspring in an article before me, it speaks
of long and short arcs. Please explain what is
meant by this. (c) In speaking of a quick train,
is that 18,0oo vibrations and a slow train any-
thing less than 18,000 vibrations?

(a) A seconds pendulum is one which makes
one beat Per second. A seconds pendulum is a
little more than thirty-nine inches in length. If
you make pendulums shorter they will beat faster.
The finest clocks used for regulators, astronom-
ical timepieces, etc., have seconds pendulums. It
might be well to state here that one "beat" of a
pendulum is its travel from one side to the other,
in one direction; not a trip across and then back
again, as is sometimes mistakenly understood.
(b) When a balance is started into motion,

before it takes its "full swing' it is making "short
arcs." As the motion increases as it gets under
way, the arcs get longer and longer until they
reach their maximum. An arc is a portion of the
circumference of a circle. As the motion of a
balance is circular, any point on it will move
through an arc, and the greater the extent of
motion the greater the arc; hence, "short and
long arcs."
(c) About forty or fifty years ago American

watches were customarily made with trains yield-
ing 16,2oo vibrations in an hour. When watches
with 18,000 trains were introduced they were dis-
tinguished by being called "quick-train" watches;
the motion of the balance was noticeably quicker
than with 16,2oo trains.

ELECTRIC CLOCK.—I have a few secondary electric
clocks that I want to control from a master
clock made from an ordinary regulator with
a seconds hand. I have experimented in
numerous ways to make my contact with the
escape wheel at each revolution, but I have
been troubled with lack of power and double
contacts. Can you suggest a method whereby
I can get but one contact of sufficient delicacy
as to allow the clock to run at each revolution
of the escape wheel?

The Frick Clock Company, Waynesboro, Pa.,
has an unusually effective device for making
contacts for driving secondary clocks. The prin-
ciple is, utilizing a combination of two motions—
the rotation of the escape wheel arbor and the
oscillation of the pallet arbor; each carries one
of the contact points, and only once during the
minute is the contact point on the wheel arbor
in position to be touched by the contact point on
the pallet arbor. When the contact is made it is
instantaneous instead of lingering. The latter is
the defect in most of the possible arrangements
for this purpose. The arrangement above men-
tioned is patented, but we suggest that you write
to the Frick company and explain what you pro-
pose doing, and they will doubtless be willing
to sell you the parts needed to attach to your
clock to make of it a good master clock.



The Jewelry Industry in Germany

Interesting Account Furnished to the Govern-
ment by the United States Consul at Ham-
burg

Jewelry is manufactured in Germany chiefly at
Pforzheim, Hanau and Gmuend. The best
jewelry is made in Hanau, where there is also
a diamond-cutting industry. The medium quali-
ties are made in Gmuend, and medium and the
cheapest qualities are made in Pforzheim. For
years Amsterdam has been the center of diamond
cutting, but at present Hanau is a strong com-
petitor, at least for stones used in Germany.
Pforzheim is the city of the greatest importance

for the entire jewelry trade. In the eighteenth
century a Frenchman by the name of Eautran
established a small factory for watches in Loer-
rach, with the permission of the Markgraefin
Caroline of Baden, but it was transferred to
Pforzheim in 1768. Pforzheim had had a repu-
tation as a jewelry center for some time, but the
trade increased in importance upon the establish-
ing of Eautran's factory, and it has since grown
steadily in value.

French Origin of the Industry
A great many French and Swiss Huguenots,

and also some Englishmen, who passed their ap-
prenticeship in Paris and Geneva, were employed
here, which shows that the jewelry industry of
Pforzheim is really of French origin, and the
technical expressions in use are entirely French
(bracelet, breloque, lingot, etc.). Jewelry of
various kinds was manufactured in addition to
watches, but at an early date the manufacture of
the latter was entirely abandoned.
In 1771 there were 274 persons employed at

Pforzheim, and in 1788 there were sixteen large
concerns in operation. In 1802 one-fifth of the
population was employed in the trade, and in
1838, after Baden was taken into the German
customs union, fifty-four factories, employing
about a thousand workmen, were in existence.
The revolutionary times of 1848 were rather in-
jurious to the business, but it had one good re-
sult in that the Pforzheim manufacturers en-
deavored to do some business in foreign countries,
especially in North and South America, whereas
up to this time the contracts were made only in
Munich, Frankfort and Leipsig, at the so-called
messen (market), which is still held in Leipzig
every year.

Recent Growth

After the disturbance of 1848 business again
increased rapidly. Several local banks were es-
tablished, which are of great importance today,
as they furnish gold to the manufacturers on
credit. In r868 there were 6,745 workmen, more
than one-third of the entire population, engaged
in the trade. In 1873 591 factories were in opera-
tion. Then the Vienna panic came and the Pforz-
heim industry suffered considerably.
The upward movement was resumed in 1885,

in which year there were 661 factories manufac-
turing plated goods to a great extent, in addition
to high-grade jewelry. The plated-goods industry
developed very rapidly. Cheap silverware was
taken up and also reached a very strong position.
In 1900 there were 886 factories and 16,201 work-
men were employed. In 19137 there were 1.098
factories, of which 572 made silverware and small
articles of jewelry, employing 24,000 workmen
and about 6,000 clerks, etc., about one-half of the
population of the city. The panic in the United
States in 1907 hurt the Pforzheim trade severely.
In the autumn of 1910 the first great strike among
the workmen took place, enforced by the work-
men's organization, but the employers were vic-
torious and formed a strong association among
themselves.

Nearly $7,178,556 are annually paid in wages
to workmen. The turnover through the local
branch of the Reichsbank in two was $97,357,-
332. There were 16,420 men and 9,402 women
employed, including salesmen and office help. In-
chided in this are 2,910 men and 1,408 women
apprentices. Altogether 25,822 persons are in the
different metal industries. Counting the allied
trades and home workers the number will reach
29,000.
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Trade Schools—Apprentice System—Wages
Pforzheim has an art trade school with 330

pupils and an obligatory apprentice school, which
at present has 1,830 pupils, as well as a com-
mercial school, with 350. The cost of maintain-
ing.these schools is very great, and the fee for
tuition is paid by the proprietor of the factory
wherein the apprentice is working.
The period of apprenticeship for the finer

grades of work is up to five years, for goldsmiths
and mounters up to four and one-half years, for
pressers and founders three to three and one-half
years, and for females generally three years.
Every apprentice, from the first day, receives two
to three marks (forty-eight to seventy-one cents)
per week, which increases semi-annually by six
or seven cents. Jewelry workers, as a rule, earn
large salaries even when very young.
Mounters of jewels, as a rule, receive a higher

salary than gold workers, but as fashion has a
great influence upon the trade the demand for
the services of the workmen fluctuates. Hence
the number of apprentices taught this trade in
the schools each year varies from forty to r3o.
The highest salaries are paid to the engravers

of flat gold and steel. The former generally learn
the mounting trade also. The flat engraver, in
addition to his work, also makes small ornaments
and the incisions for enameling, or "niello." The
steel engraver makes the die for jewelry which is
to be manufactured in large quantities. The steel
engraver and the draftsman are, in reality, the
representatives of the art industry in the jewelry
trade. In many cases the engraver is also a
draftsman.

Designers—Division of Labor

The highest position which a workman can
attain is that of "kabinettmeister," factory super-
intendent, who controls the supplies and the en-
tire technical administration of the plant. In
smaller factories he is also the designer. In
large factories where special designers are em-
ployed those who succeed in making designs
which meet with great approval from the public
receive salaries considerably in excess of other
workmen. Not only good taste is required, but
also technical experience and ability to calculate
the prices.
The steel engraver, the stamper and the gold-

smith together manufacture the cheap and staple
article. The former makes the die, the second
stamps out the article and the third mounts and
finishes it. The cutting presses require very
strong men to operate, but there are presses
of the spindle-eccentric friction type in use hav-
ing a pressure up to 1,200,000 pounds, that can be
operated by a woman, and in later years the
female personnel has forced out the men. Es-
pecially is this true in the manufacture. of chains.
The last operation on jewelry, polishing, is en-
tirely in the hands of women, as it requires pa-
tience and a light hand. A polishing machine,
driven by electric power and having brushes and
felt burnishers, is also in use. The polishing ma-
terial mostly used is Parisian red. The cheaper
staple articles are polished with soap water, etc.,
in barrels automatically rotated.

Raw Material—Waste Gold Recovered—Prices

The raw gold and silver are obtained from the
banks or from the smelters, the important one of
the latter being in Frankfort. It is a very inter-
esting fact that gold coins, such as to-mark and
20-mark pieces, having a content of 900/1,000 of
gold, are used largely as material, and the im-
perial mint frequently turns out these coins in
vain, as they remain in circulation for only a
short time. The local branch of the Reichsbank
issues 20-mark pieces unstamped at the price of
20.06 marks ($4.7743)• This gold is thus money
and material at the same time, and the manufac-
turer is in a position to melt the credit afforded
him by the banker. Naturally the business stand-
ing of the various merchants is watched closely.
Many concerns have come into being through

methods of reclaiming and using waste gold. By
means of various processes, some very compli-
cated, the particles of gold are extracted from
the wash water, the workmen's overalls and
towels, polishing cloths, etc. Some proprietors
of these concerns furnish manufacturers with
free aprons, blouses, polishing cloths, towels, head
cloths for women who do polishing work, etc.,
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and sometimes pay for this privilege, in return
for which they retain the gold they are able to
recover.
The price of gold in July, 1911, was $666.40 per

kilo (2.2 pounds), at which it has stood for some
time. The price of silver, however, is subject
to great variation. In r905 it ranged from $18.33
to $23.09 per kilo. Copper costs about $0.595 per
kilo. Platinum costs from $1,190 to $1,356.60 per
kilo. While in 1892 platinum could be bought for
$261.8o per kilo, or half the price of gold, today
it costs double the price. Platinum is used more
and more in the manufacture of jewelry and in
Pforzheim $1,19o,000 worth is used in a year.

Use of Precious Stones—Plated Ware

Precious stones are also subject to fashion.
Sometimes colored stones are in favor and then
later have to be stricken from the list for a long
period. Synthetic precious stones are also used
to a great extent in the jewelry trade in Germany.
They are produced by melting clay earth and col-
oring materials, and sometimes have the same
specific weight and hardness as the genuine
article, and are, of course, much cheaper. Pearls
are imported chiefly from London and the price
is steadily increasing. There are fifteen factories
in Pforzheim cutting glass and precious stones,
but the output is not sufficient even for the home
trade

1Se countly
not find

better qualityor fl@Wer styles
in seasonable

JEWELRY

Show Cards
Illustrated In Water Colors
Hand Painted Hand Lettered

WE produce a line of high-grade, attractive
Cards that are just what you are seeking

for your windows and display cases. They
are original in design and stunning in appear-
ance. Made especially for jewelers. You'll be
proud to have them advertise your goods. We
desire to sell to only one jeweler in a town.
Prices range from 25 cents up. Write for our
catalogue today.

Williams Brothers
Specialists in Show Cards and Adver-
tising Matter for Jewelry Stores

902 Marshall Field Bldg. CHICAGO
Studio, Sterling, Ill.
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The Use of Pewter

A Time-honored Metal Glorified in European
Art Craftsmanship—Various Kinds of Pewter
and Their Composition

Pewter has played such an important part in the
domestic life of Europe that it is difficult to
attach to it any chronological sequence, or even
to specify finally as to its composition, says the
Goldsmiths' Review. The craft of the pewterer
sprung into being rather as the outcome of
utility, than in response to any artistic instinct.
It is a humble, unassuming substance, possessing
what one might almost call a retiring disposition,
and therefore it must be judged rather by the
general standard of its utility for hundreds of
years than by any outstanding examples of artistic
possibility. We do not hesitate to say that the
value .of pewter lies as much in its sentimental,
as in its aesthetic, aspect, for the associations of
the craft are as important as its workmanship.
To.understand pewter one must consider its his-
torical and topographical interest, and remember
that it is essentially an English art. That the
character and temperament of different nations
is attracted by different materials, both for the
decorative and utilitarian demands of its na-
tional life, is, of course, well understood by the
connoisseur and the archaeologist, and no one,
we believe, who has taken more than a passing
interest in pewter ware will disagree when we
say that to work in marble was not more char-
acteristic of the Greek taste and intellect than
was pewter to that of the average mediaeval
Englishman.

English Pewter Ware

The English nation (as a nation) has never
shown any originality in the fine arts. It is more
or less robust indifference, as a whole, to any-
thing but the practical side of life, that rendered
it ill fitted to take the lead in matters aesthetic.
But the prominence of this nation in the domestic
virtues, and the superiority in the social develop-
ment attained by England over the rest of Europe
is nowhere more plainly mirrored than in its pre-
dilection for the substance under discussion, and
its mastery in what has been so aptly termed the
"Cinderella of the arts." Here, at any rate, was
a craft in which this nation was not only original,
but in which it had no rival. In France pewter
was somewhat contemptuously called "poor man's
silver," and was ill suited to the Latin delicacy
and refinement of taste, but there was something
in the cheapness, the strength, and the easy work-
ing qualities of pewter that called for a natural
sympathy from a non-critical and practical race
of farmers and merchants.
As we have Said, there can be no hard and

fast rule as to the composition of old pewter.
Tin and copper in the proportion of about four
to one made a superior kind of pewter, which was
generally used for such articles as plates, dishes,
square jugs, salt cellars and other things of
square or ribbed shape. Another fine, hard
pewter, with a good ring, was composed of one
hundred parts of tin to seventeen or eighteen of
antimony. That known as Pemberton's alloy,
which was much used in high-class work, was
made of tin and antimony in the proportion nine
to one, while common pewter contained eighty-
two or eighty-three parts of tin to seventeen or
eighteen of antimony. These are all hard and
of great wearing capacity, retaining their polish
well for any length of time, but in many cases
lead was used instead•of antimony, some even
in as high proportion as seventy-nine to twenty-
two or twenty-three lead. This last formed the
common metal of which cheap pewter pots were
made, and is known as black metal. There were
many other alloys in former times, such as the
addition of bismuth, or tin-glass, which was added
to plate pewter to give it a greater hardness, and
much variation was seen in the pewters of dif-
ferent countries and centuries. For the last few
years, however, the board of trade insisted on a
relatively high standard, forbidding more than
ten per cent of lead in certain articles.

Tools Few and Simple

One of the most interesting features of the
manufacture of pewter is the persistency with
which the methods of working have adhered to
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tradition, and thus it is that the tools used in
the work are few and simple.
Of the thousands of pewter relics which exist,

the greater part are, naturally, of domestic pur-
port, but the use of pewter was enlisted for very
many other objects. Of beakers, tankards, jugs,
inkstands, candlesticks and dishes of all sorts,
types are obtainable of every kind, and, of course,
it is among such that the art exists in its most
attractive form.

It is a great mistake to compare pewter work
with that in silver or any other metal, as it is to
attempt designs in the softer substance which
are better fitted for a harder and more brilliant
material. Pewter has had as important a function
in craftsmanship as gold and silver, and to desert
the more useful, though humbler uses of the art
for the merely decorative purposes of the finer
metals is to make a mistake similar to that of the
crow when it decked itself in peacock's feathers.
Pewter work is seen at its best in the ordinary
domestic utensils, simple in form, yet possessing
an almost classic perfection of proportion, which
were used by our forefathers. "As I look," says
M. de Navarro, "upon a row of such pewter tank-
ards, mouth-closed denizens of the seventeenth
century, they seem quietly asleep, the fumes of
vanished centuries drowsing in their silent drums,"
and it is undoubtedly this direct association with
bygone English life that is the chief element in
the attraction of the art.

Restoring Picture Frames to
Their Original Form and Beauty

The better class of ornamental picture frame,
decorated by means of composition ornaments in
gilt, is well worthy of restoration, especially the
old-fashioned ones which may often be picked up,
in a damaged condition, quite inexpensively from
second-hand stores, writes G. F. Rhead, in Elec-
trician and Mechanic. They are quite within the
scope of the amateur worker to repair, providing
reasonable pains are taken and sufficient of the
modeled ornament is left from which to make up
missing parts. A fair sample of this class of
frame was recently purchased by the writer for a
mere song, same having been rather badly
knocked about.
In many parts the ornament has been entirely

broken away, although one corner was fairly corn-
plete, which fact made it a comparatively easy
matter to repair the rest. As the four corners of
these frames are in almost every case alike, th6
method of repairing is to make a plaster mould
of the undamaged portions, and from this mould
to take "squeezes" in composition to replace those
that are missing.
The first matter to see to is whether the miters

of the old frame are firmly secured. Very often
the wire nails which held them together have
lost their hold, and in such a case new holes
should be opened with the brad awl and fresh
nails entered. After this the frame should be
given a thorough washing with warm soap and
water, working in all the interstices with a small
hog's-hair brush. Then set the frame aside to dry.
Usually with a little touching up one corner

can be made pretty complete. In the case of the
frame referred to the corner had been slightly
damaged, so the missing parts, which were hardly
noticeable, were built up by applying small pieces
of composition formed into the shape of the
missing parts as near as possible, with the aid
of a modeling tool shaped from a piece of hard
wood. If the best corner is rather badly damaged
molds are taken from the others of the required
parts and impressions made, and so it is built up
complete. The whole corner is then oiled and a
little plaster of paris mixed up to a fairly thick
consistency and applied, care being taken to expel
air bubbles from the hollows by blowing the wet
plaster well into the crevices. This is left for a
couple of hours to harden, when it should leave
the frame quite easily if the portions were care-
fully oiled with linseed oil in the first instance.
In the case of frames that have been so badly

damaged that the ornament is unrecognizable, the
only method of restoring the frame is to entirely
model a new corner and from this make a mold,
as described, and take squeezes for the others.
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If the worker has a little knowledge of drawing
and form, the modeling of such designs will be
a matter of no great difficulty to him. With the
aid of a few tools and a suitable plastic material
the production of frame corners will be a positive
delight.
Composition, or "compo," as it is known in the

trade, may be obtained from dealers in picture
frame makers' materials, fibrous plaster workers.
etc. It may be made at home quite easily and
then costs very little. The components are whit-
ing, oil, glue and a little resin. Set in a jar to
melt over the fire; four parts boiled linseed oil,
six parts glue, and one part resin, allowing the
mixture to boil together until all is thoroughly
liquefied, then add sufficient whiting to work up
into a stiff dough. This makes a good "compo"
that sets as hard as stone, but needs to be
warmed and worked up each time, before using,
to bring it to a plastic condition. In making it,
the working up should be continued for some
time, for the more it is worked the better it will
become, and the less likely are lumps to interfere
with a good impression.
The plaster molds having been made and dried

(the drying being necessary to prevent sticking),
an examination of the frame should be made to
note the missing portions. If a great deal of a
corner has been demolished, perhaps the best
way will be to take an impression from the mold
of the whole corner in "compo" and apply it to
the frame, having previously removed the existing
portions. In such a case take a small piece of
the "compo," press it out flat, and then work it
well into the depressions of the mold. Back it
up with more if necessary, and cut the back
smooth with fine wire. It will be found to leave
the mold quite easily, if the latter is dry, by gently
drawing away from one corner. The ornament
is then applied to the frame, the latter having
been given a thin coating of glue to afford an at-
tachment. In the case of a small break, an im-
pression is taken of this part only, and the piece
of composition is cut in shape as near as possible
to the piece broken away. Extreme care is neces-
sary to avoid damaging the ornaments while in
a plastic state, by pressure or otherwise, and
should such damage occur it will be found more
expeditious to take another copy from the mold
than to attempt to restore the modeling to any
extent, by hand. The wooden tools previously
referred to, however, will be found most useful
for pressing the sections in their places, and sup-
plying small pieces of ground if they do not just
fit.
The whole of the missing enrichments are re-

placed in this manner and cracks and fissures
filled in with the composition, also holes where
the brads have been entered (if any), when the
frame should be left for a day or so, to thor-
oughly harden, and is then ready for gilding.

A New Process of
Soldering Chain Links

A new process of soldering chain links has
just been patented by Eugen Speidel, of Pforz-
heim, Germany. It is applied to that class of
links consisting of a core of hard solder inside
of a hollow wire of gold or other metal. When
such links are soldered in the usual manner the
solder spreads beyond the joint, making it ex-
pensive to remove.
In this process the solder is prevented from

spreading in the following way: The links are
first coated with borax or boracic acid and then
heated to fuse it. They are then tumbled or
brushed so that the excess of this flux on the
outside is removed, leaving it only on the faces
of the joint.
The link is next treated with a solution of

liver of sulphur, which turns the metal black
near the joint. The metal may be oxidized with
any other solution if desired, as any oxide or
sulphide on the surface effectually prevents the
solder from spreading.
The links are then heated to fuse the solder.

The flux, being on the faces of the joint, while
the oxide or sulphide is on the surface near the
joint prevents the solder from spreading.—The
Brass World.
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Beautiful Specimen of Art Craftsmanship

At the close of the Hundred Point Club convention, held in the,
National Cash Register Company's new hall of industrial education during
the month of January, the members of the club presented to John H.
Patterson, president of the National Cash Register Company, a beautiful
gold casket as a token of their esteem and respect.

The casket was designed by J. W. Anderson, of the firm of Anderson
& Son, jewelers, Dayton, Ohio, and was executed by the Gorham Manu-
facturing Company, of New York. It is made of 14-karat gold and lined
with velvet. On the front, as shown in the illustration, is a facsimile
reproduction of the first cash register and of the latest model, the class
5oo. In the cloud effects are shown other registers, indicating the evolu-
tion made during the years of the company's existence.

In the center is a star-shaped bloodstone upon which is the diamond-
studded monogram of President Patterson. A laurel wreath, emblematic
of success, surrounds the bloodstone, which denotes. courage and strength.

At the top, wrought in amethysts and topazes, are the initials
"C. P. C.," representative of the Hundred Point Club, and the year 1911,
the greatest year in the history of the company. The stones represent
the colors of the club, which, with the mountings, are gold, yellow and
purple.

The globe indicates that the cash registers are sold throughout
the entire world. The eagle which surmounts the globe is symbolic of
strength, and the Napoleon wreath, with the letter "N" inlaid with dia-
monds, is the official emblem of the National Cash Register Company.

The eagle also supports in his beak chains reaching out in four direc-
tions and representing the lines of salesmen who compose the igri Hun-
dred Point Club. The chains consist of 206 links, that being the number
of salesmen who qualified for membership during the year. Enclosed
in the casket was a parchment scroll on two gold rods. One end of each
rod is set with an amethyst, the other with a topaz. Upon the parchment
is engrossed an appropriate appreciation of esteem for Mr. Patterson,
signed by the members of the Hundred Point Club. The casket was
enclosed in a very attractive mahogany case, lined with velvet similar
in color and quality to that which adorned the inside of the casket. The
formal presentation of the gift was made by A. H. Wallbridge, president
of the Hundred Point Club.

The Hundred Point Club is an organization composed of National
Cash Register salesmen who have attained a certain high standard of
efficiency set by the company. At the end of the selling year these men
meet in convention at Dayton, where they study, exchange ideas and listen
to addresses from prominent people for the purpose of increasing their
knowledge and efficiency.

The Vernon Rotary Compressor
In the accompanying illustration is shown a little machine which is

virtually a complete compressed air system in itself. This machine, which

„ —■

has a special interest for the jewelry trade, is manufactured by Lee S.
Smith & Son Company, Pittsburgh, Pa. When connected to an electric
motor, water motor or transmission shaft by the leather belt furnished
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with it, it gives all the air a jeweler can possibly have any use for in his
repair department.

In appearance, it is not unlike a small electric motor, with a regulating
device in the front and a pulley wheel in the back. Unscrewing the front
plate discloses a small fiber paddle wheel, which serves to generate the
air current. The air is sucked in at the lower left-hand orifice shown in
the illustration and forced out at the outlet—to which outlet is attached
the blow-pipe hose or other instrument designed to be attached. Metal
feet permit the attaching of the compressor to a table or bench lathe.

The Vernon rotary compressor is far superior to the old-fashioned
foot bellows, because it permits of doing particular work requiring absolute
steadiness of the hands. When the body is moving up and down as a
result of using a foot bellows, it is impossible to keep the hands steady.
The Vernon rotary compressor is especially serviceable for soldering and
melting metals of all kinds.

A New Ring Holder

The accompanying illustration shows a new device of trade interest,
the "Bing" ring holder, which has been invented by L. R. Bing, of the
engraving department of the Carl L. Rost Jewelry Store, Indianapolis, Ind.
After thirty years' experience as an engraver
Mr. Bing determined to invent some kind of a
holder that would allow the engraver to work
with ease and rapidity on "inside surfaces." Mr.
Bing, in speaking of his new appliance, said:
"The old leather pad filled with sand has served
very well, but it has its limitations; then came
the up-to-date engraving block, with all its at-
tachments for holding the various articles to be
engraved. The fact that any article that can be
held in the block can be better and easier en-
graved led to the introduction of a pair of jaws
for holding rings, but none of these appliances
seemed to fill the bill."

After years of experimental work and more
or less discouragement, Mr. Bing feels that he
has invented a ring holder worthy of the name,
a ring holder that can be clamped in almost any modern engraving block,
and one in which almost any style ring can be inserted. The engraver
can execute his best work with ease, as the holder revolves in either
direction and makes a complete revolution, thus giving any position re-
quired. It is manipulated with the left hand, which controls holder and
block at the same time, and nothing obstructs the light, as the entire
inner surface of the ring is left perfectly free for the graver.

The Bing ring holder is the only one on the market that will hold a
set ring as well as a plain one, so that the work may be completed without
removing it from the holder. This holder is made of steel and brass,
nickel-plated, with nothing to wear out, and is fully guaranteed. The
jaws are grooved and leather lined and will not mar the outer surface
while holding the ring like a vise. While intended for engraving the
inside of a ring, the holder is very convenient for holding rings to be
filed or polished on the inner surface. It will soon be on the market.

Constructing Floral Clocks
In a garden where a floral clock is to be established the sunniest spot

must be chosen, and the situation selected should We so placed that it
receives the full benefit of the morning sun.

The clock is divided into twelve parts, each of which is supposed to
represent one hour of the summer's day. The highest point should be in
the center. The bed should, of course, be deeply dug and well enriched
before any planting is attempted, and the soil must be of a middle quality
which will suit the average plant. Of course, all this spade work is best
carried out very early in the season, in March or April at the latest.

Some means of dividing the bed into sections must be adopted.
Simple lines of stones or shells may be employed, but a much prettier
effect is secured if some low-growing plant is used. In the writer's
opinion there is nothing so good as one or the other of the low-growing

• saxi f rages.
A suggested list of timekeeping plants is appended, and as far as

possible it has been an endeavor to give those plants which can be readily
secured. A goodly proportion are hardy annuals, and wherever the actual
species can not be obained the case will be nearly met by the employment
of an allied kind.

6 a. m.—Hawkweed.
7 a. m.—Marigold.
8 a. m.—Venus' looking glass.
9 a. m.—Corn marigold.
to a. m.—Clovewort.

a. m.—Mountain dandelion.
12 noon—Fig marigold.

p. m.—Carnations, various kinds of dianthus.
2 p. M.—Pyrethrum corybosum.
3 p. m.—Red hawkweed.
4 p. m.—Lady of the night.
5 p. m.—Catchfly.

The approximate hour of opening is given for such species, though
this may be found to vary somewhat in different localities.
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build
ing, Washington, D. C.

1,019,481.—Burglar alarm system. Maximilian
T. Juruick, New York, N. Y., assignor, by
mesne assignments to Electric Bank Protection
Company, a corporation of Delaware. Filed
Julie 20, 1908. Serial No. 439,611. (Cl. 161-2.)

In a burglar alarm system, a clock, an alarm
signal, a circuit including said clock and signal
and adapted to be acted upon by a burglar and
operate said signal, means whereby said circuit is
thrown out of operation during a predetermined
portion of each day, and a supplementary
emergency clock included in said circuit and
operatable independent of said first clock to re-
tain the circuit in operation for a period longer
than the control of said first clock.

1,019,445.—Bracelet. Francis Feid, Wrentham,
Mass., assignor of one-half to Cornelius E.
Hale, North Attleboro, Mass. Filed November
II, 1910. Serial No. 591,783. (Cl. 63-5.)

A bracelet comprising a
band having overlapped
ends, and a connector for
the overlapped portions of
the bracelet, comprising a

7 a single loop of a size to
snugly embrace the overlapped portions of the
bracelet, the adjacent portion of said loop and
one end of the bracelet being provided one with a
recess and the other with a rigid projection
normally held within said recess by the other
end of said bracelet to lock said loop to the end
of the bracelet and prevent disengagement thereof.

1,016,697.—Lady's hat pin. William I. Macomber,
Providence, R. I. Filed April 13, 1911. Serial
No. 620,848. (Cl. 24-155.)
e

01%

f'

In a lady's hat pin, comprising a tubular mem-
ber ; a tapering pin point whose larger end is
pivotally connected to one end of said tubular
member and provided with a conical aperture;
an operating rod having a conical end to seat
within the aperture of said pin-point; means to
hold the rod in engagement with the aperture of
said pin point when the latter is extended in
alignment with said tubular member and to per-
mit the release movement of said pin point in
order that the latter may be swung alongside of
the hat.

1,016,420,—Hat pin. Otto Korndoerfer, New
York. Filed July 12, 1911. Serial No. 638,089.
(Cl. 132-25.)

1
A hat pin comprising two substantially parallel

flexible prongs, each prong being provided at its
free end with a perforating point and near the
free end with a prong-spreading shoulder for the
purpose described.

I,019,324.—Combined tie and collar fastener.
Daniel Hepp, Chicago, Ill. Filed December 10,
1908. Serial No. 466,858. (Cl. 24-64.)
A combined tie and collar fastener, consisting

of a button having a grooved head, a tie backing,
an oblong plate pivoted to said tie
backing, said plate being provided with 

.2)

perforations at either end thereof and ,
having slots extending therefrom for
engaging the grooved head of the but-
ton, one of said perforations being at the pivotal
point of said plate.

1,o16,719.—Hat pin. Stephen Stransky, West
Philadelphia, Pa. Filed October z, 1911. Serial
No. 652,309. (Cl. 24-155.)

In a hat pin, a head, pins car-
ried thereby and arranged in

/6 parallelism, a head detachably/0—
/8 mounted upon the pointed ends

of said pins, a casing arranged
within said head, a pivoted
spring pressed closure arranged
in said casing and co-operating
therewith in engaging said pins,
and a corrugated member ar-
ranged within said casing to co-
operate with said closure in re-

detachable head upon said pins.

r e

taming

ite
/0
/.3

said

Lo18,290.—Hat pin point pro-
tector. Laurancz Barbalicz,
Cleveland, Ohio. Filed March
14, 1911. Serial No. 614,379.
(Cl. 24-155.)
A hat pin protector, com-

prising a rotatable casing hav-
ing a longitudinal bore, op-
positely disposed teats carried
by the walls of the bore of
said casing, a head movably x-
mounted in the upper end of /8
said casing, and a guard con- ,5
nected to said head within the
bore of said casing and having
yieldable clamping arms adapted
to be engaged by and forced
toward each other by said
teats, thereby shifting said
arms to clamp the end of the
pin.

1,017,865.—Cuff fastener. Arthur G. Gates, Chi-
cago, Ill. Filed February 16, Ipso. Serial No.

consisting of a plurality ofhoi ng 4a  uet,26y 
g. 

C s nfc(aontlne. 4e2cetr—edcI 
n
plates, shanks mounted

tongues 

4s ecansui 

tongues 

f 

being 

adjacent the ends of said
plates, said shanks having
their ends disposed in opposite
directions, said ends being en-
larged and formed with a flat
surface, a standard supported
by one of said plates, a
plurality of oppositely dis-

posed  formed integral with said stand-
ard, tongues having offset end portions, said

g

spaced from said plates and ter-

m 

short of said shanks.
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ITEMS OF INTEREST

M. Adels & Co., of New York City, have re-
cently removed to new quarters and are now lo-
cated at 54 Maiden lane, where they have greatly
increased facilities for attending to their local
trade.

The Swigart Watch and Optical Company,
Toledo, Ohio, reports a good line of orders from
its salesmen and a fine prospect for spring trade.
Conditions with this concern are all that could
be desired and the firm has never been in better
shape to handle its trade than right now.

C. C. Cobb, sales manager for the Conklin
Pen Company, Toledo, Ohio, returned from an
extensive trip through the New England states,
where he visited the trade. He reports a good
business, which is constantly growing. "We are
putting our goods into new stores right along,"
said he, "and the prospect for business could not
be better." The Conklin Pen Company has es-
tablished a Chicago office at 700 North American
building and expects to establish a similar office
in New York City within a week or two.

M. 0. Archer, Ravenswood, W. Va., states that
he would gladly give a reward of $to to any jew-
eler who, through his repair records, could put
him on the track of either of the following move-
ments or cases : one Waltham 16 size, 17 jewels,
No. 1,095,337; one Boss case, 16 size, hunting,
No. 6,782,403 ; one Elgin movement, 18 size, 7
jewels No. 105,152. Mr. Archer states that he
will give $25 to any one who can-aid him in se-
curing the Waltham movement and case.

We are pleased to announce that J. R. Diamand,
of the firm of Diamand & Singer, 391 Broadway,
New York, has recovered from the accident which
he met with in Columbus, Ohio, where he was
accidentally run down by a street car. The item in
our last issue, which stated that one of Mr. Dia-
mand's feet had been cut off, was happily in-
correct. He had four toes amputated on his right
foot and received several cuts on his head, but
has recovered very quickly and is now in his
usual health, which will be gratifying news to his
many friends in the trade.

Taylor Brothers, of Houston, Texas, have just
completed a new front in their store, which is
now one of the most attractive in the city. This
firm began business sixteen years ago with less
than $ir,000 capital, but by industry and enter-
prise they have extended their trade until they
now cover more than one-half of the state of
Texas and part of Louisiana. They recently in-
corporated for $8o,000, all paid in, the stock
remaining in the possession of the old firm and
under the same management. The officers elected
for the ensuing year are as follows: E. E. Tay-
lor, president; F. C. Taylor, vice-president; C. W.
Taylor, secretary and treasurer. The directors
are E. E. Taylor, C. W. Taylor, F. C. Taylor,
E. W. Jones, J. N. Spurway and E. A. Brown.

The St. Louis Clock and Silverware Company
is now occupying all except the ground floor of
the Cornucopia building, 410-412 North Seventh
street, St. Louis, between Locust and St. Charles
streets. The building was recently completed
and was erected especially for the company. It
takes its name from the company's trade-mark.
Four floors, affording a floor space of over 12,000
feet, are occupied by the company, making the
quarters the largest in this respect of any jobber
in the west. The salesrooms are on the second
floor, the general offices and shipping room on the
third, and the stockrooms on the third, fourth
and fifth floors. For the past month its entire
force has been at work installing new fixtures
and arranging stocks. 0. J. Pfeffer, president of
the company, states that they expect to increase
their stocks in all lines. He is looking forward
to an excellent year in business.
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L. LEELONG (Sc BROTHER
Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
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BULLION SOLICITED

SMELTING FOR
THE TRADE

SWEEPINGS
OUR SPECIALTY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Soutiavve.st Corner
Halsey an Marshall .Sts.

Newark, IN. J.

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass and
other special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

WATERBURY ROLLING MILL, Inc.

tor SPOT CASH for Jewelry Stocks-4PG
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
lend stocks at once, no matter how large or small, and get money by return mall.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

Established 1881 The Largest, Most Centrally and Conveniently Located Telephone North 562

NABSTEDT MANUFACTURING COMPANY
RING AND CLASS PIN MAKERS
MANUFACTURING JEWELERS

JEWELRY REPAIRING
Factory and Office, 1101A-1 WI; East Third Street

DAVENPORT, IOWA

Profits in the Repair Department
q System is the first essential of a profitable repair
department and the basis of system is a complete
record of repairs.
q If you would begin the year to best purpose, you
should procure first of all The Keystone Record
Book of Watch Repairs.
q This book has space for 1600 entries of repairs
with printed headings and it takes only a few
moments to make each record.
q Such information is necessary both for the jeweler
and his customer but particularly for the jeweler.

II Sent postpaid to any part of the world on receipt of price, $1.00.

Published by THE KEYSTONE PUBLISHING CO.
809, 811, 813 North 19th Street, Philadelphia, Pa.

1201 HEYWORTH BLDG., CHICAGO

Wat:erbury, Connecticut

$1.00—MESH BAG REPAIRING—$1.00
One Dollar will Repair, Refinish and Reline all size Mesh Bags.
Includes repairing joints, ball-snaps; also linings with pockets
(kid or silk) and anything else necessary to put bag in good,
first-class order. An Old Bag made NEW for $1.00.

SEND US A TRIAL ORDER

TUCK & McALLISTER CO., 131 Washington Street, Providence, R. I.
Have you one of our Catalogs?

When writing to advertiser, kindly mention The Keystone

PROFITS IN ENGRAVING
The present is the engraver's millennium. Almost every article sold Calls
for engraving, especially Holiday gifts. If you can not engrave and wish
to master the art, procure a copy of the well-known treatise

THE ART OF ENGRAVING
which has been the sole education of hundreds of competent engravers.
Every engraver should have at hand a copy of this book for instruction,
suggestion and reference. The author is an experienced teacher of the
art and no school instruction is necessary.

Sent postpaid to any'part of the world on receipt of price,
$1.50 (6s. 3d.)
PUBLISHED BY

The Keystone Publishing Co., totrilb.attrarth street,

A BOON TO GIFT ENGRAVERS The Keystone Portfolio of Monograms should be withinreach of every engraver at this season. The price, 50 cents,
is merely nomimal for so unique a collection of two- and three-letter monograms—all entirely different from the conventional ideas.
Never was engraver offered so much value at so small a price.

PUBLISHED BYTHE KEYSTONE PUBLISHING CO,
8o9, 8n, 853 North 19th Street, PHILADELPHIA, PA.

DIAMONDS and PRIE,CIOUS STONE,'S

SOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. COI-MN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelryi F  c 
ENGRAVER

R 

206 Weybosset St, Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

Mesh Bags Refinished, $1.00
We resilver, reline (with kid or silk) and repair the mesh on any german
silver mesh bag, from 5 to 7 inches, for $1.00, other bags in proportion.
First-class work, prompt service. Give us a trial. Send postal for our large
window display cards, and price list for special repairs such as gold, gun-
metal, bead bags, etc.

A. A. LUPIEN, Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a null line of Enamelers' Supplies, Muffles,
Stones, etc Any goods proving unsatisfactory
dieerfully exchanged.

CARPENTER dc WOOD, Manufacturers
14 Calender St., Providence, R. I.

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

SELLS LIKE HOT CAKES
(ORDER TO-DAY)

AN EXTRAORDINARY SELLER:
; A SPECIAL PRICE!
GOLD PLATED SAFETY PINS
$1.5_0PIROOSSer" -

. CY1.1.1NET CAIN NuIL
M TAVERBECK

MANUrACTURIR 
 1012 MAIDEN (tot i'

EXPERTS
ON

FineWatch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J.C.HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL

St. Louis Watch Repairing Co.
Oriel Bldg., St. Louis, Mo.

Highest grade possible work, and
lowest prices. Twenty years
experience. Hands, screws, and

glasses replaced free.

References—any St. Louis Jeweler

F W ituGoLES. Me

oston EISctal IDial Co.
373 W.F.,, Slew Bonen Ma.

Vir make specialty of cleaning, retie.,
snd replanIng all kinds ol metal watch, mail
cloek and gauge Jul,. Spettal mews and
unsettle palmed upon all kinds of dull.
Spew metal dials math ID older
Fkonspintss and sansfselloo gummed..

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
work. Wheel and pinion cutting
to order. Manufacturing.

CLOCK REPAIRING FOR THE TRADE

53 East Farm St., Waterbury, Conn

ESTABLISHED 1897

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

DALLAS TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

When writing to advertisers kindly mention The Keystone

rWATCHMAKING1
L aol t'

OPPORTUNIT S

The opportunities
for first-class work- --
men are increas-

ers 

every day. A —
great many 

cannot find find
them; they are not
to be had. There is not
enough of them in this country
to supply the demand.
HERE IS YOUR OPPORTUNITY.
GIVE UP THAT EIGHT DOLLAR
JOB AND ATTEND OUR COLLEGE.
Take our course of Watchmaking, En-
graving and Optics, and a good salaried
position is a certainty to you.
We will make a thorough, practical
workman of you. As soon as you have
finished our course a position is waiting for you
at twice or more the salary you are now receiving.
Let me send you a few little booklets that will
prove mighty interesting reading to the man who
desires to increase his salary.
A postal will bring them. Send for them today.
THE PHILADELPHIA COLLEGE OF HOROLOGY

Broad & Somerset Sts., Philadelphia, Pa.
F. W. SCHULER, Prin. Est. 1894

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

A

Plain and
Colored

Can be made from
any photograph

or print
beautiful illustrated sample card and price

list sent upon request

CARMAN ART CO.
127 North Dearborn Street, CHICAGO, ILL.

BECKER & HECKMAN
(Successors to G. F. Wadsworth)

WATCH CASE MANUFACTURERS
AND REPAIRERS

— Everything in the line of --
Watch Case Repairing, Gold and Silver Plating, Satin

Finish Engraving and Engine-Turning
Changing Old English and Swiss Cases to take American
S. W. Movements My Specialty. OLD CASES MADE NEW

Silversmiths' Building
10 South Wabash Ave. : CHICAGO

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE
Experts on compli-
cated watches and
clocks, chronom
eters, wheel and
pinion cuttings.
Work on antique
clocks and watches
a specialty.
Twenty years' experi-
ence as practical watch-
makers. Thoroughly
acquainted with all

foreign and American movements. Formerly with
the watchmaker to the Emperor of Germany.

All we ask is n trilli to prove that
we can give you prompt attention
nnd do satisfactory work at reason-
able prices.

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK
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Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
live words. Additional words and ad-
vertisements, THREE CENTS per word.
tinder all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 2501 of each
month for the issue of the let of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank cheek or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED

Under this heading, ONE CENT per word,
for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER, engraver and optician;
first-class man; wants position in New

England states; salary $25; best of refer-
ences. Address "S 974, care Keystone.

EXPERT watchmaker, salesman and win-
dow dresser, good appearance and habits;

best reference, wants permanent position
with first-class jewelry store; eighteen
years' experience; married. "B 142, care
Keystone.

PERMANENT position in west wanted by
high-grade watchmaker; married man, no

bad habits; salary $25. Quimby Martin Jr.,
care W. Marshall, Fordsville, Ky.

FIRST-CLASS refractionist, plain engraver
and second watchmaker. "A L41," care

Keystone.

BY young man as assistant watch and
clock repairer; salary not so much an ob-

ject as chance for advancement; reference
given. Fred Bovenizer, Jacobsburg, Ohio.

WATCHMAKER and engraver, also clock
and jewelry repairer; do first-class repair-

ing on high-grade American and Swiss
watches; twenty-eight years' experience;
hest references; western states preferred.
"P 173," care Keystone.

FIRST-CLASS watchmaker and engraver
wants permanent position by May 1;

twelve years' experience; first-class refer-
ences. Address The Jeweler," 2503 North
Bryant, Minneapolis, Minn.

WATCHMAKER, jeweler and engraver
wants position at once; good. all-around

workman; best reference; middle west.
"Watchmaker," 400 Orange street, Musca-
tine, Iowa.

BY experienced young jeweler, second
watchmaker and clock repairer; own

tools; best references; Illinois or Iowa pre-
ferred. "A. C. 30," 1201 IIeyworth build-
ing, Chicago.

FIRST-CLASS engraver, assistant jewelry
repairer; want position in southern Mis-

souri or Arkansas where I can learn
watchmaking. "A. D. q," 1201 Heyworth
building, Chicago.

FIRST-CLASS watchmaker, graduate op-
tometrist, good salesman and a business

builder desires a permanent position where
ability is appreciated; capable of taking full
charge and will assist on engraving; un-
questionable references, clean cut, neat ap-
pearance; no bad habits and a dependable
young man of twenty-seven years. "B 184,"
care Keystone.

BY practical graduate refractionist, second
watchmaker and engraver; can furnish

the best of reference. Harry L. Carpenter,
2859 North Eleventh street, Phila., Pa.

(Continued on page 858)
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SITUATIONS WANTED

(Continued from page 857)

YOUNG man, about to leave school, de-
sires position in store and at bench to

finish trade; can do lathe work; New Eng-
land states, in or near Boston, Mass., pre-
ferred. Arthur D. Washburn, care Wal-
tham Horological School, Waltham, Mass.

EXPERT watchmaker on American, Swiss
and complicated watches wishes position

on commission; nothing but first-class
houses with high-grade work need apply;
Ai references. George J. Hurst, Lansmg,
Mich.

BY June I, traveling salesman with good
house; steady young man; experience in

retail jewelry store; furnish excellent ref-
erences; can make good. "W 198," care
Keystone.

WATCH, clock, jewelry repairer and plain
engraver; good habits and best of refer-

ences; permanent position; state salary;
Texas preferred. Walter 0. Bauer, Hunts-
ville, Mo.

BY young man as assistant watchmaker,
plain engraver, with good man to finish

trade; references given as to honesty, etc. •
"S 192," care Keystone.

YOUNG man desires a position as plain
engraver and assistant watchmaker, with

a chance of finishing trade; good reference
as to honesty, etc. "T 193," care Key-
stone.

YOUNG lady desires position as engraver
and general assistant in store; experienced

in selling goods; will send sample and ref-
erence. Miss Ruth Weaver, Box 554, Lan-
caster, Pa.

GOOD live city or town, as watchmaker,
jeweler and salesman; eight years' ex-

perience; salary $20 per week to start;
furnish Ax references. "Jeweler," 2054
Ross street, Dallas, Texas.

AS WATCH, clock and jewelry repairer;
all-around store experience; good refer-

ence. Address Allen B. Ridge, Blooms-
burg, Pa.

MAN of twenty-nine, thoroughly acquainted
with every branch of the trade; fifteen

years' experience; good watchmaker, job-
bing jeweler, diamond-setter, graduate op-
tician, salesman; no bad habits; married,
steady; references; opportunities considered
more than location. "jeweler," care Carrier
64, Columbus, Ohio.

FIRST-CLASS refractionist, second watch-
maker and plain engraver; reliable. "M

189," care Keystone.

POSITION by single man, twenty-nine
years old; reference from present and

previous employers; Iowa town of 5,000 or
larger preferred. Box 128, Ponca, Neb.

FIRST-CLASS engraver and watchmaker;
can also wait on trade; young married

man; $22 per week; At references. Ad-
dress "S 583," care Keystone.

YOUNG man desires position as watch-
. maker and engraver; can also do clock
and jewelry repairing. W. M. Anderson,
9 Cass street, Westfield, N. Y.

WATCHMAKER, also do clock and jew-
elry repair work; fair engraver; good

habits; prefer Kansas or Oklahoma. Ad-
dress "II," 1909 Burns avenue, Wichita,
Kans.

HIGH-CLASS man, manager; best of ref-
erences as to ability; long experience;

prefer middle west or California or New
York; none but high-class house need an-
swer; am diamond expert; don't miss any
sales on diamonds and watches; am willing
to sell and do anything; understand all
parts or anything pertaining to the trade;
am no cheap man. "B t70," care Keystone.

BY first-class watchmaker with good, re-
liable firm and steady employment;

capable of handling high-grade watches;
railroad watch inspector experience; first-
class reference. G. M. Price, 1302 East
Sixth street, Winfield, Kan.

BY As watchmaker and registered optom-
etrist; will consider working interest in

business in city or country; wife is book-
keeper and saleswoman; first-class refer-
ences; will accept position for self only.
Wallace E. Christianson, optician, General
Delivery, San Francisco, Cal.

PERMANENT position by watchmaker, en-
graver, all-around workman; age thirty,

married; eight years' experience, six years
with present employer; own tools; best ref-
erence; state wages and full particulars.
Charles W. Miner, Mt. Morris, N. Y.

WATCHMAKER, twenty years' experience,
wants position June i ; west preferred;

salary $23 to $35. Address T. J. Wyatt,
Salt Lake City, Utah.

SITUATIONS WANTED

WATCHMAKER, practical, wants steady
job; good on railroad work; take full

charge; twenty years at bench; temperate;
neat appearance; single; first-class refer-
ences. "C 203," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

AT ONCE, good engraver and gerieral
jewelry, watch and clock repairer. The

Button-Oliphant Company, Bridgeport,
Conn.

I WANT a first-class watchmaker, one who
can engrave preferred; must be able to

adjust railroad watches to run accurately;
wages $30 per week. Address C. M. Bur-
goon, P. 0. Box 538, Cristobal, C. Z.

WATCHMAKER and engraver; send
sample of engraving, references and sal-

ary wanted in first letter. Knowles &
Haney, Bismarck, N. D.

WANTED, first-class watchmaker and jew-
eler; permanent. W. W. Larsen, Beach,

N. D.

MANAGER wanted for a $25,000 jewelry
business located in one of the best towns

in central Texas; must be a man who un-
derstands the jewelry business thoroughly
and can invest $5,000; rare opportunity for
a good man to work into a fine business, as
present owner wishes to retire; don't write
unless you have the ability and the money.
"I 176," care Keystone.

YOUNG man as engraver, jewelry and
clock repairer ,• assistant watchmaker;

must be good salesman and window trim-
mer; salary $15 to $2o a week. J. F. Carr,
Portsmouth, Ohio.

TRAVELER fdr large tool and material
line; state experience, references and ter-

ritory traveled. "A. D. 8," 1201 Heyworth
building, Chicago.

WILL pay 815 to good, all-around second
watchmaker and jeweler, clerk; perma-

nent and pleasant position; write what you
can do. W. F. Stricker, Chester, S. C.

TWO or more years' experienced young
man to assist on watches, clocks, jewelry,

engraving and sales; send references,
sample engraving and photo if convenient;
state wages. G. L. Abbott, 506 North
Washington avenue, Lansing, Mich.

FIRST-CLASS watchmaker, one who un-
derstands optics; state reference and sal-

ary expected in first letter. Charles Et-
tinger, Cleveland, Ohio.

ASSISTANT watchmaker and jeweler; good
opportunity for young man to finish trade.

George Simenstad, Pomeroy, Wash.

FIRST-CLASS watchmaker and engraver;
all-around man; good salary, position per-

manent. C. C. Breese, Franklin, Tenn.

WANTED at once, young man who is first-
class in jewelry repairing, single stone

diamond mounting and clock repairing;
preferably one who can engrave; good
wages and permanent position; give refer-
ences and all information in first letter.
T. J. Ellis & Co., Jonesboro, Ark.

YOUNG man, engraver and assistant
watchmaker; must do good script and

monogram work; splendid opportunity to
finish trade; permanent position; send
samples of engraving; give references and
salary expected. A. J. Tulian, Alpena,
Mich.

WATCHMAKER and good optician for
town of 52,000 in North Carolina; good

steady position for the right man. "G 181,"
care Keystone.

FIRST-CLASS watchmaker and jeweler,
must understand railroad work; perma-

nent position, no floater wanted. H. F.
Jamison, Princeton, W. Va.

WANTED-Correspondence with man ca-
pable of buying jewelry for jobber.

"R /97," care Keystone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED to buy jewelry store in good
town of South Carolina or Georgia;

state all particulars. "L 537," care Key-
stone.

SIDE LINES wanted by two live, ex-
perienced salesmen in all kindred lines

for department and jewelry trade, on com-
mission; middle west. "L 125," care Key-
stone.

WANTED

WANT partner; watchmaker and optician,
or optician; stock $12,000; will take

$3,000 to handle. "C 528," care Keystone.

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 545 East Forty-
sixth place, Chicago, Ill.

WISH to buy old-established jewelry store
in live town of 2,500 in Wisconsin. Box

121, Akeley, Minn.

JEWELRY store in good tidewater town
of Maryland, Virginia or North Carolina;

state all particulars. "C 200," care Key-
stone.

WANT to buy an established jewelry store
with or without stock for cash. J. M.

Gordon, 78 Kingsdale street, Dorcester,
Mass.

SIDE line wanted by salesman covering
Iowa; iewelry experience; commission.

"P 187," care Keystone.

WANTED-Engraving machine outfit;
write particulars. Boylin, Lumberton,

N. C.

SALESMAN wanted to carry as a side
line a legitimate and good-selling article;

good commission. See advertisement page
795, this issue.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

WOULD you like to step into an old-estab-
lished business, a fine jewelry and optical

store with a • wide reputation and an hon-
ored name? One of the most attractive
jewelry stores in the middle west; hand-
some modern front, clean, up-to-date stock,
small manufacturing city, the trading center
of a rich farming country and a number
of adjacent small towns; a profitable bus-
iness for many years, with annual sales of
$25,000 to $30,000. If you can raise
000 cash write for further particulars.
"A. B. C. 22," 1201 Heyworth building,
Chicago.

JEWELRY and optical business in Iowa
county seat; best location in city; $1,soo.

"B 543," care Keystone.

OLD-ESTABLISHED jewelry business,
first-class stock, fixtures and good-will, in

live town of 3,000 inhabitants; present
owner obliged to sell by reason of ill health.
Fine opportunity for any person desiring
money-making business. "A 557," care
Keystone.

JEWELRY and optical store, best town in
Iowa; established trade twelve years;

rent reasonable; will reduce stock to suit
cash buyer; other business reason for sell-
ing. "L 124," care Keystone.

STOCK and fixtures, will invoice about
$5,600; good run of work; southern Kansas

town of 8,000 population; five railroads;
this is a good proposition and will sell
quick, so get busy. "A. 196," care Keystone.

AN old-established jewelry business in town
of 3,000 population. This is a profit-

making business for some one; railroad in-
spection; invoice $3,500; wish to get out
of store and change occupation. "I-I 179,"
care Keystone.

$7,000 STOCK of jewelry and optical goods
In one of the best towns in the south; no

dead stock; paying business; growing town,
4,000 population; will sell for invoice price,
cash only. "H 94," care Keystone.

LEADING jewelry business in Santa Cruz,
Cal.; best location in city; reasonable

rent, good lease; a snap for cash; reason
for selling, other interests; write for par-
ticulars. C. J. Klein, Santa Cruz, Cal.

GOOD opportunity in Iowa county seat of
1,500; exclusive jewelry and optical bus-

iness; I am the only registered optician;
low rent; rare chance if taken at once;
investigate. "J 191," care Keystone.

A WELL-KNOWN manufacturing business,
established ten years; situated in Newark,

with a New York office; making a fine to-
karat line suitable for either retailers or
jobbers; extraordinary opportunity to buy
controlling interest or entire stock of the
corporation at less than inventory value.
"G 188," care Keystone.

RICHMOND, MAINE; am sick and must
sell stock, fixtures, tools, materials; about

$2,500; will sell for $1,500 cash; old stand,
run seventy-five years; about 2,500 inhab-
itants; shoe factory, saw mill, cotton mill.
A. F. Williams.

FOR SALE

Stores, Stocks and Businesses

EIGHTY-FIVE cents on the dollar will
buy up-to-date jewelry store invoicing

$2,500; fine location. Box 296, Rocky
Ford, Colo.

$2,0150 will buy stock and fixtures in old
established jewelry store situated in heart

of New England's busiest section; first-class
fixtures and stock reduced in order to make
quick sale; present owner has had business
for thirty years; store located in center of
Main street. Write "R. G.," 281 Wash-
ington street, Taunton, Mass.

A SPLENDID opportunity to purchase a
clean, up-to-date stock of jewelry and

stationery in the best dairy stock and grain
county in Minnesota; population 1,2oo;
good schools and churches; poor health is
my reason for selling. Write to J. L. Will-
iams, the Jeweler, Zumbrota, Minn.

GOOD-PAYING jewelry business in thriv-
ing Kansas town of 700. "Jeweler," Box

00, White City, Kans.

A NICE new store for sale in western
Washington; railroad town of 8,000; in-

voice $3,000; cash. "T 186," care Key-
stone.

ONLY established jewelry business in one
of California's famous health resorts,

midway between San Francisco and Los
Angeles, on main railroad; growing town
of about 1,5oo; large surrounding country to
draw from; beautiful mild climate, just the
place for a man in poor health; more op-
portunities in California now than ever
before; about $5,5oo required. "Jeweler,"
Box 205, Paso Robles, Cal.

WANT to retire; jewelry stock and fix-
tures; ideal home town of Soo. J. S.

Arnolds, Calistoga, Cal.

FIRST-CLASS jewelry store, has been es-
tablished and in same room fifteen years;

will invoice about 4,000; fine repair trade;
best location in city; new, up-to-date fix-
tures•, city of to,000, railroad center; rea-
son for selling, owner has other business;
good liberal discount for a cash deal.
George W. Ridley, Grand Junction, Colo.

IN Mississippi gulf coast town of 10,000
population; also large tourist (summer

and winter) population; jewelry stock and
fixtures invoice $4,500; will also sell bus-
iness property; established on this coast
forty years. "N 174," care Keystone.

JEWELRY and optical business in Ne-
braska town of 2,000 population; new,

clean stock; living-rooms in connection;
about $3,000 will handle it; cash only.
"V 172," care Keystone.

I CARRY line of china dishes, jewelry.
silverware, clocks and watches, tools and

material; I want to sell tools, fixtures and
all; if taken at once will give 55 per cent
discount for cash; reason for selling, am
going west to take land. "D 177," care
Keystone.

A SPLENDID money-making jewelry bus-
iness located in county seat ,000 popu-

lation; best farming community in the state
of Iowa; only one more store in town;
reason for selling, owner wants to retire
and live on the proceeds that he has made
in the sixteen years of building up this
business; this is a snap for the right party
with some money; stock can be reduced to
$6,000 or $7,000 and still hold tne splendid
patronage the store now enjoys; if inter-
ested in this splendid offer write. "N i8o,"
care Keystone.

GOOD-PAYING jewelry business, best in
town; 5,000 population to draw from; es-

tablished ten years; stock and fixtures in-
voice $2,500; can reduce so $75o cash
will handle it. F. G. Berta, Coal City, Ill.

BEST opportunity; $3,000 cash will buy
retail part of combined wholesale and re-

tail jewelry business in town of 15,000 in
central west; store in best location; ex-
penses light; town growing rapidly; write
for particulars if you have the cash and
want something good. "E /78," care Key-
stone.

JEWELRY store in Missouri town, popula-
tion t,loo; good reason given for selling;

will invoice about $3,000. "H /75," care
Keystone.

JEWELRY store having optical and watch
repair department, in Jacksonville, Fla.;

$1,400 cash takes it; want to go in chicken
business. "D 175," care Keystone.

JEWELRY stock, $2,500, southern Minne-
sota county seat town, 2,5oo; large terri-

tory; railroad division and inspection; good
business, good run bench work; want to
retire. P ddress "M 599," care Keystone.

I HAVE the jewelry store you want; it is
a money-maker. Box 545, Payne, Ohio.

FOR SALE

Stores, Stocks and Businesses

JEWELRY store in live North Dakota
town, population about 2,000; big territory;

inventory $6,800; can reduce; half cash,
balance on easy terms; reason for selling,
got too much to look af,rer. "L 185," care
Keystone.

OLD-ESTABLISHED jewelry business in
the best manufacturing and farming town,

8,000 population; northern Iowa; stock and
fixtures $5,000; only two jewelry stocks in
town; good reason for selling. "W 2o1,"
care Keystone.

JEWELRY store, pretty New Hampshire
town, lake region; stock and fixtures

new; no competition, large section to draw
from; great chance for optician; price $800;
reason for selling given in reply; must be
sold by June "S 202," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outd,or electric
flashing watch sign at bargain. "C

care Keystone.

SILVERWARE CASES--Three I2-foot
cases, three feet deep, mahogany, plate

glass fronts; in fine condition; original
cost, $300 each; will sell for $1.75 each.
Three ten-foot counter cases and tables,
finished in rosewood, heavy plate glass
fronts; original cost $15o each, will sell for
$75 each; good condition. A. R. Justice
Company, 607 Chestnut street, Philadelphia,
Pa.

A REAL bargain, lathe and chucks. Write
G. H. Volger, jeweler, sop West Second,

- Muscatine, Iowa.

ONE $52 trial case, one ametropometer,
and one No. 5246 (Johnston Optical

Company) instrument table; all as good as
new; cheap if bought together. H. T.
Blank, Elsie, Mich.

ONE No. 75 Edison mimeograph, complete
in good shape, ready for use; just the

thing to get out your own circular letters,
$i2; Peckham ring expander, new, $to;
one-third dozen Defi eyeglass mountings,
$2, not used. "R 595," care Keystone.

WEBSTER-WHITCOMB lathe, eighteen
wire chucks and foot wheel, $18i per-

fectly true and in good order. Francis No.
3 engraving machine, five sets of celluloid
type and fixtures; cost $177, used very
little, $too. Polishing lathe, $3. Bassett,
Andover, N. Y.

SAVE your time, send $1 for fifty-two
practical ads for jewelers. Garner "Ads"

Service, Lebanon, Ind.

ONE Clement combined lathe attachment
for Webster-Whitcomb lathe; price $20,

cost $40 net; in perfect condition. H. W.
Chapin, Danielson, Conn.

CHEAP, seven 8-foot show cases, 12 inches
deep; all plate glass, nickel frame, with

heavy walnut tables; will sell all or part of
them. Edward Rapp, Burlington, Iowa.

BARGAIN-Watchmakers' regulator in
perfect order, with fine sweep-second

hand movement; mercurial pendulum, sec-
onds beat, silvered dial, sapphire jeweled;
escapement in carved solid walnut case;
eight and one-half feet high, three feet
wide; dial fifteen inches in diameter. B.
Gunther, care Gunther Confection and
Chocolate Company, 726 West Jackson
boulevard, Chicago.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for
jewelry stocks or will exchange for any

part of a jewelry stock. Address 6ot Ply-
mouth building, Minneapolis, Minn.

FRANCIS engraving machine for good
camera. Roland's, Cannelton, Ind.

PECKHAM ring stretcher $10, slide rest
$to, Clement tool $55, foot blower on legs

$3. Richardson, jeweler, Caldwell, Kan.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

WILL sublet half of my up-to-date store-
room for jewelry or photographic sup-

plies; best location in Indianapolis, Ind.;
must be first class. "J 194," care Keystone.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

SPECIAL NOTICES

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take • American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD cases restored to look like new ;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $ioo. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City. 

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

WONDER soldering fluid solders every-
thing; guaranteed; so cents bottle. Box

53, Fruitland, Wash.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I Murray, broker, 3 Maiden
lane, New York.

CUSTOMERS are plentiful who will buy a
good second-hand American gold-filled

watch; many of them almost new; best
makes only, no trash, no junk; 30 to 40
per cent less than new watches cost; 7 to
21 jewel; C. 0. D., subject to examination.
Nat Ruggles, 734 Superior avenue, N. E.,
Cleveland, Ohio.

PEARLS wanted; ship direct to me and
get the highest market price; largest

buyer of slugs in United States; prices
quoted. W. L. Gardner, Le Claire, Iowa.
Western pearl headquarters.

MR RETSiL JEWELER

Do You WANT
SELLERS

The Un-Common Sort
'at Manufacturers Prices

IF SO CALil.-5GT WAITE

M.J.AVERBECK
Manufacturer Import Cr 1

• Maiden Lane N .Y. City

THE•KINDIOU.CALLYOUR.011111 •
Room 1112 Masonic Temple,Chicago,111.

COOPER a SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK

Send Trial Package

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate itl Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

Advertising Cuts for Jewelers

No. 602 25 cents No. 714 35 cents

Send a postal for our sheets of illustrations,

espeoially prepared for use in advertising.

The prices are merely nominal.

The Keystone Publishing Co.

809-811-813 North 19th Street

PHILADELPHIA, PA.

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL.

Powers Building
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J. H. SPANDAU & CO.

4RD I.

Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK
WE ARE AT PRESENT CONDUCTING
44 HIGH-CLASS JEWELRY SALES ON
ALi BROADWAY, NEW YORK CITY:

M. Rosenthal 8z Son, (Established 1874),
1370 Broadway, Removal Sale, $260.000 Stock.

Robt. K. Gregory, (Established 1880), 1157
Broadway, Retiring, $85.000 Stock.

We have made the grandest sales in New York
City held within the past 12 years. Our sales in
New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU & CO Jewelry
• Auctioneers, 37 Maiden Lane, New York

0

0

LEIMAN BROS.

POLISHING
DUST

COLLECTOR
Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted for colleges and schools. Can be
moved about instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog No. 1

LEIMAN BROS.
62 C John Street, NEW YORK

CANNON & BROWN(INC.)
Each finish of ours
Little samples

Exceptional work
Come in and see us

Try us out

Reasonable prices a
Our prompt deliveries

produces good results for you
Lead to further work

Accounts for our success
Tell us what you want
Especially you
Rule of this house
Satisfy our customers.

78 FRIENDSHIP ST., PROVIDENCE, R. I.

WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined
 $1.25 

Specialists in Difficult Repairing

BRESLAVSKY BROS. 
51

New voRK

OR WATCHMAKERS —JEWELLERS~'
FINE TIM 1VIAKERS~DIF S1NK
ERS—ETC—THERE ARL' NO FILES
THAT EQUAL  THE-I 

IfIADE IN Fat
VARIETIES

0 IS-

KINDS
SIZES•-

eCTIFS

EXTRA [ X*F] FINE

SWISS PATTERN
he,ve EXTRA [X*F] FINE files are17

carried in stock hy Me most pro-
aressif‘dealers, and are used and

V 0 preferred Jo all others h y a rapidly in-
creasinh number ofcritical consumers
9N/AMMit.jh'\. ""k1/4/*V.4.4at,'W14,0410,,,ktiLIVO)..pr~'%arglii )OR),IjaV

NICHOLSON FILE CO
1)11°0E1m RI, USA.

L. H. DODD & CO.
I conduct all sales
personally, with
the best talent to
assist me, giving
the services of two
of the best men
for the price of
one.

Can give the best
of references from
any wholesale
houses, manufac-
turers or bank in
Chicago.

Long Distance Phone
Drexel 2906

4607
Michigan Avenue

I am in a position

to do more for the

jewelers at present
than in years past.

Acknowledged by

the trade as hold-

ing first place

for more than 20

years as a Jewelry
Auctioneer.

Write or wire me, if you
contemplate having a sale

All Correspondence
Strictly Confidential

CHICAGO, ILL.
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J. H. SPANDAU & CO.

412D I.

Jewelry Auctioneers

37 MAIDEN LANE, NEW YORK
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New York City during 1911 were over $247,000.

Commission Sales Only. Write Us for Terms.
Communications Confidential.

After May 1, 1912, Sales Throughout the United
States and Canada Solicited.

J. H. SPANDAU & CO jewelry• Auctioneers, 37 Maiden Lane, New York
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preserver. Furnished without the motor,
if desired.
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Come in and see us
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Reasonable prices a
Our prompt deliveries

Produces good results for you

Lead to further work
Accounts for our success
Tell us what you want

Especially you

Rule of this house
Satisfy our customers.
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It is on
the Cards  

LOUIS

that a dark (or blond) man will
call on you offering

COMMUNITY
SILVER

If he does accept,. you will
have big sales.

ONEIDA COMMUNITY, LTD.
ONEIDA, N. Y.

NEW YORK OFFICE, 15 Maiden Lane

CHICAGO OFFICE, New 10 S. Wabash Ave.
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New York 24 Karat Club Shad Dinner

Unclaimed Repair Law Passed in Maryland

Trade Movement to Raise Prices of Repairs

American Jewelers' Protective Association Organized

Prominent Jewelers Lost in Titanic Disaster

Calculating the Cost of Doing Business
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Ask the Service Bureau about
your Watch. Refiairing Problems

THE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912

ELGIN NATIONAL WATCH CO.
Elgin, Illinois

Dear Sir :—
Please register my name as entitled to the privileges of consul-

tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

3—Key

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on "Balance Truing" and
"Mainsprings."

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

11,

86

THIS IS THE INDIAN
"The Clock With The Bell Inside"

Stem Shut-off

THE ̀STEM SHUT OFF"
PAT. POO.

Ball Drops—Alarm Stops

Ingraham Clocks
sold only through
Jobbers. But to
introduce this
Clock, we will send
direct to any dealer

SWITCH

THE"STEM SHUT OFF"
PAT. PDG.

Ball Drops—Alarm Stops

THIS CUT ACTUAL SIZE OF CLOCK

East of Rocky
Mountains one
sample lot of 12
clocks, express
prepaid on receipt
of $6.00.

Diameter of case 4% inches. Nickeled and highly polished. Bell enclosed within the case

Alarm is released by raising ball on stem. Alarm is stopped by pressing ball down

(SEE CUT AT TOP)

Every clock is thoroughly tested before it leaves the factory and is warranted a first-class timekeeper

Packed 50 clocks in a box, each clock in a separate pasteboard box

Name printed on dial case lots without additional charge

THE E. INGRAHAM COMPANY
BRISTOL, CONN.
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THIS CUT ACTUAL SIZE OF CLOCK
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clocks, express
prepaid on receipt
of $6.00.

Diameter of case 4% inches. Nickeled and highly polished. Bell enclosed within the case

Alarm is released by raising ball on stem. Alarm is stopped by pressing ball down

(SEE CUT AT TOP)

Every clock is thoroughly tested before it leaves the factory and is warranted a first-class timekeeper

Packed 50 clocks in a box, each clock in a separate pasteboard box

Name printed on dial case lots without additional charge

THE E. INGRAHAM COMPANY
BRISTOL, CONN.
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The COLONIAL D3 DAME LINE
"The Line 29 of Quality"

WRITE FOR
PARTICULARS

ON OUR
FREE

PENNANT
OFFER

LOCKETS

BRACELETS

FOBS

foot,ON IAL Dig 67
\,ocKE:i

4577

PAT. P E N

ASK YOUR
JOBBER FOR
"THE LINE

OF
QUALITY"

QUALITY MARK

' Bracerefs
Lakefs

s

SOLD
ONLY

THROUGH
JOBBERS

..svoti#„ ,ocKE.r.s.

4574

PAT. PEND'G

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

HEYWORTH BUILDINU
CHICA00, ILL.

SILVERSMITHS' BUILDINO
NEW YORK CITY

CHRONICLE BUILDING
SAN FRANCISCO, CAL.

COLONIAL
DAME LINE
REPRESENTS
EXCLUSIVE
STYLE
QUALITY
FINISH
WORKMAN-

SHIP

CHARMS

SCARF PINS

BUTTONS

 1,1■111 •

Nethersole Bracelets
In Sterling Silver

The Nethersole, that most popular of all
bracelets, is to be worn more than ever during
the coming season.

They are especially neat and desirable in
Sterling Silver.

We have a complete line, both in the oval
and "flat-band" shapes,at exceedi ugly low prices.

Send for folder giving description and prices.

R. Blackinton & Company
Goldsmiths, Silversmiths and Jewelers

Factory and Main Office (K)   070) New York Salesrooms

North Attleboro, Mass.     L12-) 15-17-19 Maiden Lane

IF
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The Albert Walker Co.

13201 . 13202

1323)

13216

13222

13222

1 1 2 1

13223

13203

13210

13217

131121

12204

132,8

■ :222:

Providence, R. I.

1320
1320f

13212

• 13219

1322C,

1323:1

13240

13220

13227

13234

13241

13207

13214

13221

13228

13235

13242

13246
13247 13248

13249

13250 13251

GOLD FILLED DUMBBELL BUTTONS
All desirable patterns. Every one a good seller

PRICES 50c. TO $2.00 PER PAIR. CATALOG LIST

Numbers 13243 to 13256 are the very last word in button making, for QUALITY, STYLE and FINISH.
We illustrate two grades of knot buttons. Numbers 13222 to 13228 are excellent medium grade, soldeiless buttons of

GUARANTEED WEARING QUALITY. All other knots are highest grade in every way.
Buttons at top of page are durable and finely finished goods at extremely low prices, QUALITY and

FINISH considered.
Let us SEND YOU a FOLDER showing prices, or a SELECTION PACKAGE for examination for 10 days.

CHECK THE COUPON. WE WILL DO THE REST

THE ALBERT WALKER CO., Providence, R. I.

The
Albert

Walker Co.
Prov., R. I.

Please send

Folder  

Catalog  

Selection package  

Name  

Street

City   State
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G. L. P. Co.
G.L.P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Every Bracelet Manufactured by G. L. P. Co. is made from 1 1 0 Gold Stock, and when

the retail jeweler sells one, he can give his guarantee with the sale.

To Further Protect the Trade, so there is no chance of purchasing other makes of 
jewelry

because they are on the G. L. P. Co.'s cards we stamp every piece of

goods made by us—C. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding the interest of all the je
welry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane

Main Office
and Works, North Attleboro Mass.

C 

P CO
Design, Quality and Finish

Have Always Been the High Standard of Our Goods. The retail

jewelers, who, through their jobber, handle goods

manufactured by G. L. P. Co.' make for them-

selves satisfied customers.

We Are Anxious, Naturally, to supply that increasing demand
for goods manufactured by G. L. P. Co., but
under no circumstances will we allow even a single
piece of jewelry to leave our factory, unless it has
that finish that has always characterized our goods.

To Get This Same Finish it takes time, and the retail jewelers
should insist on their jobbers showing them a com-
plete line of our solid-gold front lapped work, also
gold-filled, as early as possible and before our out-
put is entirely sold up for this coming fall.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane r:Inirvtg North Attleboro, Mass.
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BASSETT

CHATELAINE PIN STYLES

No. 5073

No. 4708

GRACE and daintiness of line characterize the Chatelaine
Pins and Brooches of Bassett make. There is an

individuality of style, making a distinctly feminine appeal.
There is sufficient variety to suit the tastes and preferences
of consumers, and prices put every purchase in the light
of a bargain.

A 10-KT. LINE

No. 5213

A FILLED LINE

Get acquainted with Bassett Fobs, Chatelaine Pins, Brooches, Lockets, Crosses
and Bassett Goods generally. Merit and salability characterize all of our lines.

THE BASSETT JEWELRY CO., Fine Gold JewelryMANUFACTURERS  an d 

P

O:

lated Chains
ABORN AND MASON STREETS, PROVIDENCE, R. I.

New York Office, 37 Maiden Lane Minneapolis Office, 1116 Lumber Exchange Chicago Office, 510 Columbus Bldg.

Lockets of All Description
WE are manufacturers of HIGH GRADE GOLD-FILLED

LOCKETS. Our designs are neat and tasty and are all
originated within our own factory.

QUALITY both in stock and workmanship is our motto. Our
sizes range from 4 inch to 2,14 inches in diameter and we have
over one thousand patterns to select from. Our spring line
will soon be ready.

Ask your jobber for an inspection of our line. Look
for trade-mark as shown above

GEORGE L. BROWN CO.
Attleboro Massachusetts

FOBS
CHAINS
TIE CLASPS

LOCKETS
BRACELETS
LA VALLIERES

JUST DROP A POSTAL
AT ONCE, TODAY

FOR FREE SAMPLE
CANDO SILVER POLISH

This is a polish that is every ounce
good. Made of the best ingredients
and positively will not scratch.
Prove this last statement for your-
self. You can by asking for our
FREE SAMPLE.
About May FIRST we will have
a booklet off the press descriptive of
our leading lines. Ask to have your
name put down for one of these.

CANDO is used for Cleaning and Polishing

SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

 •

J.J.S.
TO THE

JEWELER and WATCHMAKER

wili mil11 ■11111111,11111 III

THIRTY-FIVE years in the business
of manufacturing high-grade jewelry,

twelve years' experience in making secret
joint hollow wire tubing BRACELETS,
enables us to produce a line of GOLD
FILLED BRACELETS superior in
construction, design and actual gold
value to any similar priced line now in
the market. We were the PIONEERS
in making tubing bracelets—our line is
still the leader for quality, finish and
up-to-date styles. We illustrate a sample
from our over eight hundred designs.

Ask your JOBBER to show you more of
our latest patterns.

All goods stamped with our trade-mark.
Insist upon the J. J.S. our guarantee of
quality is back of it. We offer you an
equivalent for value received.

JOBBERS ONLY

J. J. SOMMER & CO,
MANUFACTURING JEWELERS

North Attleboro
MassachusettsJ.J.S. J.J.S.

867

High Grade Gold Filled Bracelets STYLESWE SHOW SIX ASSORTED 

 

FULL SIZE LADIES'

Hand Chased, Engraved
Plain Polished

Roman, English Finish
JOINT and CATCH

Each Bracelet in a neat, full shoulder display box,
lined with cotton, ready to hand your customer.

BIGGEST VALUE EVER OFFERED

To Retail at $1.50, $1.75, $2.00 Upward
BEST SELLERS

Order these sure. Let us send you our assortments
—you will be pleased.

BIG PROFITS SURE

M. J. AVERBECK
Manufacturer and Importer

10-12 Maiden Lane NEW YORK
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With the Aid of the Jewelers
WE INTEND TO MAKE

REED & BARTON
PLATED FLATWARE
THE MOST POPULAR IN THIS COUNTRY!

BUT

No Department Store, No Drug Store and
No Hardware Store can buy goods from us

OR nearly a century our splendid staff of artists, modelers and
silversmiths has helped us to make the best possible plated ware.
name is famous and the superiority of our goods unquestioned.
to help make our name as popular as it is famous, and to aid

jeweler to overcome the cut-throat competition of the Hardware
the Druggist and the Department Store, we have reduced the
of our Flatware.

You can now offer the GENUINE REED & BARTON
FLATWARE without fear of the competition of other

or of these "outside" dealers. It is well known to the trade
we have refused the most attractive orders from the largest

such concerns, simply because we always have PROTECTED
JEWELER and always will.

The Combination of Our Name, Our Quality
and OUR NEW PRICES is a Guarantee of
Big Business for the Wide-awake Jeweler

Send for OUR NEW PRICE schedule today

FT.
Our
Now,
the
man,
prices

PLATED
makes
that
of
THE

REED & BARTON, Silversmiths, Taunton, Mass.
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
H H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H L H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark HA H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
" Rogers," or the letters "W. H. R." or "R" upon or in connection
with the sale of any silver plated ware.

HAMILTON 8z HAMILTON, JR.

Providence, R. I., May 1, 1912.



870

Pierceless Ear Drops ! The Latest Fashion! Big Demand!Don't Let Your Competitor Get Ahead of You!
ORDER THIS ASSORTMENT TODAY

This Splendid Assortment, 39-H, Eight Pair Ear Drops, only $7.75

—71

3511 3411
3311

Every new thing worthy of your consideration

M. J. AVERBECK Manufacturer and Importer10-12 Maiden Lane, New York

GOLD SHELL RINGS

It will pay you to investigate the merits of our products.

If your trade can use goods made of gold shell you owe it to

YOURSELF to investigate our QUALITY and PRICES.

We make GOLD SHELL SEAMLESS RINGS,
STUDS, EMBLEMS, EAR KNOBS. SCARF
PINS, LINK BUTTONS, ETC.

ASK YOUR JOBBER, HE KNOWS
He will gladly send SAMPLES and QUOTE YOU PRICES

The Morgan Jewelry Co.
Manufacturing Jewelers

62 PAGE STREET PROVIDENCE, R. I.

Emblem Jewelry White Metal Jewelry
FOR SUMMER WEAR DIRECT FROM FACTORY

All societies, hard enamel with their
correct colors.

Lapel Buttons and Coat Chains in
sizes of either 34 inch or inch
round, as desired. Tie Clips and
Fobs in inch only.

Samples and Prices on application

Plain or Engraved

Fobs—Scarf Pins—Buttons

Tie Clips—Sash—Belt and Brooch

Pins

Write for Samples and Prices

ENTERPRISE JEWELRY COMPANY
37 COUNTY STREET - - - ATTLEBORO, MASS.

Whenever you think of

Store Fixtures
Think of this

HOFMAN

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representative

44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York

PUBLIC
CONFIDENCE

DIAMONDS

ROSE DIAMONDS

RUBIES

SAPPHIRES

EMERALDS

Whole PEARLS

BOUTON PEARLS

Half PEARLS

JAPANESE PEARLS

OPALS
and all other
PRECIOUS STONES

CORRECT
GOODS

Always Pioneers
When we established our business
nearly fifty years ago we determined
to gain the confidence of the jewelry
trade by fair dealing, correct goods
and reasonable prices.

OUR PRESENT SUCCESS attests
the fact that we have adhered rigidly
to our original policy.

Today we are THE LARGEST
DEALERS IN THE COUNTRY
in precious, semi-precious and im-
itation stones, with branch offices in
America at Providence, R. I. ; in
Europe at Paris, Amsterdam, Gab-
lonz and Oberstein.

ALBERT LORSCH & CO., Inc.
Lorsch Building, 37-39 Maiden Lane

NEW YORK
Providence Office N. Y. 'Phone

131 Washington St. 2161 and 2 John

7I

FAIR
DEALING

Reconstructed RUBIES
and
WHITE SAPPHIRES

REGENT SAPPHIRES

AMETHYSTS

TOPAZ

GARNETS

Also all other semi-
precious and imitation
stones.

Imitation Oriental
PEARL STRINGS and
NECKLACES

CORAL
Cameos, Strings,
Boutons and
Pendeloques

REASONABLE
PRICES
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The SimmonsWaldemar Chains are fourteen inches over all, run from pocket to pocket, and have a swivel on one end and spring ring on the other

Do you know the Waldemar
SIMMONS Waldemar?

Decidedly in demand today among partrcular dressers because of
smart appearance without being at all flashy.

Other Waldemars are made, but none made like SIMMONS. For
quality, uniformity and style there is nothing that can touch them.

SIMMONS Waldemars are money-makers. You'll want to add at
least all the styles shown above—they are proven " best sellers."

Order Now!

R. F. SIMMONS CO., Attleboro, Mass.
ESTABLISHED 1873

Wholesale Watch and Jewelry Houses, Distributors

• air. air . vow
' AIM ' MP/

AIM . Mir .111111■

Brotherhood of Railroad Trainmen

IT IS INTERESTING to note how certain vocations are bound togethernot only by their Unions but also by their own Fraternal Organizations.
Conspicuous among these is the Brotherhood of Railroad Trainmen. As
every town of any size is now more or less a railroad center, there is good
business in these Emblems.

3533-X
$54.00 Dozen

3534-X
$36.00 Dozen

3535-X
$30.00 Dozen

3532-X
$04.00 Dozen

Subject to Catalogue Discount

THESE CHARMS are made in Rolled Plate. Official Emblems of the
Order. Also in Buttons and Pins. Other designs in Gold, Stiffened

and Filled—including our famous Twentieth Century Charms. Three
Complete Stocks—one always handy. Your Jobber has an easy task. Keep
the Emblems moving. Order now.

IRONS & RUSSELL COMPANY

NEW YORK OFFICE:
11 Maiden Lane

Specialists in the Manufacture of Emblems

Three Complete Stocks in Three Convenient Centers

MAIN OFFICE AND FACTORY: CHICAGO OFFICE:
Providence, R. I. 10 S. Wabash Ave.

873
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Don't Waste Time
Trying to convince the man who asks for a

KREMENTZ
Collar Button

that some other kind is "just as good"
He knows better, because our cam-
paign of advertising in popular peri-
odicals has taught him that the name

"KREMENTZ"

stamped on the back of a collar button
stands for the best workmanship, the
best quality of material, the most per-
fect shape — and a Perpetual Guar-
antee that a new Krementz Button will
be given in exchange, Free of all Cost, for
every genuine Krementz Button that
is broken or damaged from any cause,

Sell Him the Krementz

convince him that you consider his interest
and make a come-again-customer of him.

Krementz & Co.
NEWARK, N. J.

New York, 286-288 Fifth Ave. San Francisco, 722 Shreve Bldg.

PARKS BROS. & ROGERS
PROVIDENCE, R. I.

Selling Agents to Jobbing Trade for United States and Canada

WHEN YOU
RUN LOW
on certain staples, and your
showcases and shelf goods
are in need of sorting up
to prevent their looking like
a bankrupt stock—that is
the time you ought to have
Albert Brothers Catalog.
Many a good bargain is to
be found there that you
would never think of, if you
did not have it.
Ordering goods from us
assures almost as prompt
delivery as though your
store were in Cincinnati,
for we fill all orders the
same day they are received.
That's why ours is known
to the trade as "The Quick
Delivery House."
You'll find everything
priced right and exactly as
represented. Any goods
sent you that are not found
satisfactory may be returned
at our expense. We figure
that satisfied customers help
to build up a business.
It's a great book, any way
you take it.
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.—F. A. COPELAND

only man that should not advertise is the one
who cannot make good. Not to advertise is to

F. A. COPELAND
JEWELER

Elgin, 111,, Jan. 2, 1912
The Arnstine Bros. Co.

Cleveland, Ohio

Gentlemen—Again we are at a year's end business.
We are glad to say we had a nice increase over 1910.
We are also glad to say we have had an increase every
year since we started this business, and we have used
your catalog system every year since we have been in
business, and the more we use it the more we like it,
and think it the proper thing.
We had numerous calls for the catalogs from the

post cards sent out. We had plenty of answers to the
circular. The system is what counts.

To know what to do at the right time and the
proper thing to do. We certainly think part of our
success is due to the Arnstine system. Hoping to still
gain and grow as nature provides.

Yours very truly,
F. A. COPELAND
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Samples and information
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Our
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are
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Builders

...■;g...
Store View, F. A. COPELAND, Elgin,111.

are quick to recog-
as well as the selling
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and described.

to make good.
FREE.

exclusive agencies with
only—usually but one .

to-day for full particulars.
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Exterior Store View, F. A. COPELAND, Elgin, III.
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Five Piece  
STERLING 

ilitary Set
Made of Bristol Silver

Illustration two thirdAsize

Our Line of Toilet and Manicure Articles is most complete and varied. It will pay
you to look the line over. Our men are now out.

WE MAKE
TOILET WARE,
MANICURE ARTICLES,
JEWEL BOXES.
PIN CUSHIONS.

COMPOTE DISHES.
PICTURE FRAMES,
TAPE MEASURES,
CANDLESTICKS,

BRISTOL SILVER
is a fine white metal, heavily silver plated,
sterling finish, not easily dented. More dur-
able than sterling silver.

DRINKING CUPS,
TEA STRAINERS.
CIGARETTE CASES

MATCH BOXES.
CIGAR CASES,

EYE-GLASS CASES,
BRACELETS IN GOLD
PLATE AND
BRISTOL SILVER,

LEATHER AND
SILK FOBS.
A GENERAL LINE OF
JEWELRY.

BRISTOL JEWELRY CO., INC.
Silversmiths and Makers of

Sterling Plated Ware, Leather Fobs, Novelties, Etc.
NEW YORK OFFICE, 3 Maiden Lane
CHICAGO OFFICE, 811 Heyworth Bide. ATTLEBORO, MASS.

 877,



878

Important to Manufacturers and Dealers in Clothes (Brushes
We herewith advise the trade that the infringement suit instituted by us under our patent, No. 40789, July 26, 1910, covering thinmodel Clothes Brushes, to which we called the attention of the trade a considerable time ago, has been decided in our favor, and that thevalidity of said patent has been sustained in a decision rendered by His Honor, Judge Brown, of the First Circuit, in a carefully reasonedranvr I. e e decision in which the prior art was fully considered and a decree for the complainant ordered.

Since the institution of this infringement suit it has come to our knowledge that a number of other firms,
disregarding the exclusive rights secured to us under said Letters Patent, have been engaged in handling similar
clothes brushes of the thin model design. We therefore call attention to the fact that our exclusive rights under this
patent have been fully sustained, and again warn all concerned to immediately desist from all infringement of said
patent rights, as it is our firm intention to immediately prosecute all infringers, whether manufacturers, importers
or dealers, who unlawfully engage in the handling of such thin model brushes.

TRADE

TILDEN-THURBER COMPANY, Providence, R. I.

THE "MANNING" BRACELET
is the only popular price
BRACELET of recognized
QUALITY. We have the

4000/75
confidence to stand back of
our Bracelet with a broad
GUARANTEE. Our trade-
mark identifies the product3000/141

8000/69

2000/174

Write at once for full particulars

LOOK FOR THIS

TRADE

TRADE-MARK

6000253
5000/252

THE J. H. MANNING COMPANY

THE NEW

Watch Bracelets
Using the latest " Mauran " adjustable links—the best
and most attractive adjustable bracelet ever manufactured

The Watch Bracelet Combination is the Hit of the Year
Order a Sample Now and Be One of the First to Have Them

14 Karat Solid Gold Bracelet and Watch Case with Waltham Jewel
Series movements

No. 100. " Ruby " 15 Jewel Complete   $65.00
No. 101. " Sapphire " 13 Jewel "   62.30

Gold Filled Bracelet and 25 Year Gold Filled Watch Case with the reliable
"Tavannes " movements — (same size as above)

No. 102. 15 Jewels Complete   $33.40
No. 103. 7 "   28.00

Above Prices Subject to Catalogue Discounts

NON-BREAKABLE MESH BAGS
BEST AND CHEAPEST

SILVER PLATED OR GERMAN SILVER

879

Without question The
Hussey ear drops are
the finest, nearest to
platinum and gold that
have ever been made.
They are substantially
made, the stones are
well set and very
brilliant — not the
ordinary kind of
cheap stones.
Compare the
profits to be
made on our •
goods with •

the other
goods that
you sell.

\and you 
how they sell,

you ought to see
the letters that we get
from our customers.

\ Why, they are just
tickled to death at
the profit they make,
and they sell so
fast because all the
ladies are wear-
ing ear drops.

It Send for our
Catalog and
our latest fol-
der, showing
the very
latest of
styles.

(4/
Above styles, both same price. Order wide or narrow frame

No. 200. 8 inch $8  75 No. 202. 6 inch $5  50
No. 201. 7 inch ...... 6.50 No. 203. 5 inch 450

Prices are Subject to Catalogue Discounts

Slade, Tenney & Weadley
37 South Wabash Ave. CHICAGO

IT
CAN'T
COME,
BACK.
We make
our jewelry
so good that
it can't come
back, that's why
we are always
glad to send in-
spection packages.
After a jeweler has
seen the excellent
quality, beautiful fin-
ish, and realizes the
Profit there is in it, nine
times out of ten they ask
us to duplicate the order.

HAVE
YOU

/ EVER

• /
' SEEN
our new

line of silver
/ jewelry in the
/ gold finish?

It is beautiful
and selling like

hot cakes. Some
, of the exception-
/ ally good sellers

k. are ear drops, pen-
dants, scarf pins and
bar pins. Ask us to

send you a selection
of these goods. W0'11
be glad to.

rrrcrIrrrrirrifI1\
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COAT CHAINS WITH MINIATURE
EMBLEMATIC WATCH CHARMS

TRADE
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MARK

Another of our EMBLEM SPECIALTIES. The approaching summer season should cause you to consider this new line. Members of Fraternities and Lodges
the country over will want one of these COAT CHAINS WITH MINIATURE EMBLEMATIC WATCH CHARMS. Better order now before the rush is on.

Made in GOLD FILLED. WRITE FOR OUR CATALOG.

THE WILLIAMS & ANDERSON CO PROVIDENCE, RHODE ISLAND
• NEW YORK OFFICE CHICAGO OFFICE,

46 Maiden Lane 700 Heyworth Bldg.

STERLING SILVER TABLE SPECIALTIES, 925/1000 FINE
Our collection of TABLE NOVELTIES includes all the choicest and most desirable patterns combining Grace. Style and Elegance. In addition to those illustrated some of our other new

items in pierced sterling silver include Lemon Dishes, Relish Dishes Condiment Sets, Coasters, Casters, etc. Some of these come glass lined and make most acceptable wedding gifts, graduation
gifts or for other purposes of gift presentation or personal use. Our Table Novelties make a fitting setting to grace any table. Don't overlook the fact that we make a most striking and exceptional
line of Sterling Silver Toilet Ware and Manicure Sets. We are recognized as LEADERS in the manufacture of this class of goods.

Our Motto: "QUALITY, FINISH, RIGHT PRICES AND FAIR TREATMENT"

TRADE

I

I

MARK

These Dainty,
Exquisite
Effects Will
Surely Appeal

2,5 27 32 TRADE

MARK

The Finish,
Quality and

Price are
Right

7Z61 -C.

THE JAMES E. BLAKE COMPANY, Attleboro, Mass. NEW YORK, 13 Maiden LaneSAN FRANCISCO, 717 Market St.
TRADE

SAN FRANCISCO
ROOM 413

704 MARKET ST

L 142 L387

FACTOR Y

ATT LE BORO
MASS.

TRADE Eg.i MARK
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Look or Our Trade Mar
It's your guide to the very finest
in LOCKETS. It represents

HIGHEST WORK-
MANSHIP, ORIGINAL
DESIGNS, FINEST
FINISH and BEST QUALITY.

No Locket can leave our factory bear-
ing this stamp without the most rigid

test and examination as to its being absolutely
perfect in every detail. This has been the
secret of our tremendous success and why

we are looked upon today as the most progressive,
most up-to-date LOCKET HOUSE in the country.

Our LOCKETS instantly take with the woman of
refinement who appreciates artistic workmanship.

There's an appealing beauty about the style, finish
and designs of our LOCKETS that creates this
demand. Woman's attire is not complete without a
CASTIGLIONI COMPANY LOCKET.

It's up to you to supply the demand. Your JOBBER will show our FALL STYLES.

NEW YORK OFFICE: 71 Nassau St., Room 1204 CHICAGO OFFICE: 505 Powers Bldg.Representative, CHARLES ALTSCHUL M. NEUBURGER
Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.

J. H. MERRILL

CASTIGLION I
11161 COMPANY"

PROVIDENCE,

IIIIMICh:1111111111111111hh. 

if. S. A.

OFFICIAL
OF THE

EMBLEMS
MOOSE

Must Have L. 0. 0. M. Formed in Horns
This design is protected by patent and infringers we are at present prose-
cuting and will continue to do so at all times until our patent expires. We
have a complete line of official Moose emblems and catalog illustrating this
line will be sent upon request.

EMBLEMS
are just as staple in a jeweler's stock as watches, silverware, etc. We
herewith give an extract from a Grand Lodge to the individual members.

"An — emblem means that you have been favorably passed upon by
your neighbor- -and they have decided that you are worthy to associate
with them. If you do not wear an — emblem it may mean that the
members of the  - in your community were a little doubtful about you
and wouldn't allow you to come into the order."

THIS ILLUSTRATES
HOW STRONGLY THE
GRAND LODGES AD-

VOCATE THE WEAR-

ING OF EMBLEMS.

YOU CAN SELL QUAN-

TITIES IF YOU WILL

ONLY PLACE OUR

EMBLEMS IN YOUR
STOCK.

WHILE THE GRAND
LODGES ADVOCATE THE
WEARING OF EMBLEMS,
THEY ARE JUST AS PAR-
TICULAR THAT THE MEM-
BERSWEARTHEOFFICIAL
EMBLEMS. OUR MOOSE
DESIGN HAS BEEN
ADOPTED BY THE MOOSE.
OUR OWL EMBLEMS ARE
ALSO OFFICIAL.

THE GUSTAVE FOX CO., Cincinnati, Ohio

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 976
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, SarphatIstraat 29-31 London, Audrey House, Ely Place

 4111111e- .

883.,
, .if 

•( i
--\_.

. _. .._

THE KEYSTONE

CONTENTS—MAY 1, 1912

A Moral for Storekeepers in Spring Housecleaning 929Among the Trade 
940aAppeal to Kansas Jewelers 886Appeal to the Watchmaking Craft 927Bill to Revise Patent Law 889Calculating the Cost of Doing Business 931

Commencement Window Display Prize Contest 923Death of John Bertling 889Display Windows That Sell Goods 925Editorial 
891

Falling Off in Diamond Imports 886
Fixed Selling Price and Closing-out Sales 922
General Trade Movement to Raise Prices of Repairs 922
Gold Altar Ornaments for St. John's Cathedral 935
Items of Interest 965
Jeweler Arrested in Burglar Raid 901
Jewelers and Their Profits 931
Jewelers Lose Lives in Titanic Disaster 887
Jewelers' Security Alliance 909
Jewelers' 24-Karat Club Enjoys Annual Dinner 901
Jewelry Manufacturing Industry Improving 885
Law for the Retail Jeweler 937
Manufacturing Jewelers' Association Elects Officers 885
Mascot Jewelry 913
New Protective Association 885
News Letters:

Boston  909
Chicago  905
Cincinnati  913
Dallas . 945
Indianapolis . 943
Kansas City 945
Minneapolis and St. Paul 909
New York 903
Philadelphia  915
Pittsburgh  915
Providence and the Attleboros 907
San Francisco 947
St. Louis 911

Oregon Association Issues Convention Call 886
Paying the Watchmaker on a Commission Basis 922
Profits on Silverware. 922
Program for Rock Island Convention 885
Road Men Can Assist the House 941
Sample Trunks of Jewelry Disappear 886
San Jose (Cal.) Jewelers Entertain Prominent Trade

Visitors  947
Technical Department:

Advantages of Storage Batteries in the Electroplating
Industry  963

Great Historical Clock of America 959
Keystone Letter Box 957
Letters from the Trade 961
New White Non-corrosive and Malleable Iron-Nickel-

Copper Alloy. 963
Some Interesting Facts About Magnetism 949
Workshop Notes 967

Trade-marked Goods Increase Sales 916
Traveling Man's Need of Tact in Handling the Retailer 916
United States Leads in Jewelry Wealth 939
Use of Catalogs by Jewelers 929
Washington Jewelers Welcome President Roberts 889
What Good Taste Dictates in the Wearing of Jewels 935

Advertisers' Index 979



884

AN "OLD COLONY"
BANNER FOR YOUR STORE

Practically every one of your towns-
people is going to become familiar through
our general advertising with the "Old
Colony" pattern. Do they know you
handle it? If you wish them to know that
you have the latest design in

1847 ROGERS BROS. °K01ompt

"Silver Plate that Wears"

write for the new banner shown in the illus-
tration. This is unique and attractive,
about 11 x 40 inches—the spoon being
twenty-four inches high—handsomely
lithographed in ten colors, suitable for dis-
play in the finest store.

Write for Banner No. 25-K.
We will also supply a great variety of

other helps—window cut-outs, reproduc-
tions of our full page cover advertisements
in colors, "The 1847 Girl" post cards, street
car cards, show case pads, etc.

This is going to be an "Old Colony year"
and you might just as well get your share
of the results. Write your jobber. We
shall be glad to send you illustrations, etc.

INTERNATIONAL SILVER CO.
Successor to

MERIDEN BRITANNIA CO.

MERIDEN, CONNECTICUT
49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1912
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Posteffice, Philadelphia, Pa.
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Jewelry Manufacturing Industry
Experiences Slight Improvement

Marked Increase of Activity in Locket and
Bracelet Lines—A Backward Spring But

Bright Prospects for Fall

Attleboro, Mass., April 25.—The opening days

of April showed increased activity in jewelry
manufacture. Many factories report an increase

of business over that for the months of Febru-

ary and March, which were exceedingly dull. It

is expected that April will develop better business,
but there will be no volume of orders for some

time to come.
Manufacturers of cheap and medium-priced

goods expect a delayed season. They learn that
the Chicago and western buyers will not arrive
in New England until the last part of May.
Usually their visit is made during the last part
of April. This year they state that they are
so well stocked up that they have been obliged
to delly their visit a month in order to get rid
of stock now on hand.
This delay will cause a backward season for

the manufacturers of the cheap and medium-
priced lines. The gold houses report dull business
and a revival is not expected until the latter part
of the month. Locket and bracelet houses are
doing well, as there seems to be a fair demand
for these goods, especially bracelets. The staple
lines are not drawing heavy orders, the general
sentiment among the buyers being enough for
immediate demands.
Manufacturers expected a busy spring and the

sample lines were the result of considerable care
and attention. They were referred to as "banner
lines," but the ordering was light and not nearly
a3 large as was expected. There seems to have
been considerable irregularity about buying this
spring, and this has also had a detrimental effect.
Some of the salesmen have been out two and
three weeks, while others deferred their trips to
the latter part of the month and the 1st of May.
All silver lines in this vicinity have been quiet

for several weeks past and there are no immediate
prospects of rush orders. Manufacturers gen-
erally concede that there will be no volume of
business until the fall trade sets in about the 1st
part of August. In the meantime they expect the
usual trade of this season.

Detroit Jewelers Secure
New Auction Ordinance

Detroit, Mich., April i8.—An ordinance which
the Detroit Retail Jewelers' Association intro-
duced into the city council was adopted recently
and became law when the mayor affixed his sig-
nature. The ordinance is designed to greatly les-
sen the number of auction sales which have flour-
ished in Detroit for years. The most stringent
regulation in the new ordinance provides that
auctions can be held from 8 o'clock in the morn-
ing until 6 p. m., and no later. It is believed
this will have considerable effect in reducing the
number of sales, as it is said that about 75 per
cent of the business is done at night.
The association is now working upon a law

which it is hoped will eliminate the fraudulent
advertiser. The bill will probably be introduced
into the state legislature at the next session.

Perfecting the Program
for Rock Island Convention

A Record-breaking Attendance Confidently Ex-
pected—Features of the Program—A Wealth

of Entertainment Promised

Chicago, April 18.—Secretary Manahan, of the

Illinois Retail Jewelers' Association, states that

the program for the annual convention at Rock
Island on May 21, 22 and 23 is now being per-
fected. Feature sof it will include papers by
Newton Dexter, subject, 'Things That Ought to
Interest the Retail Jeweler"; a paper by Mr.
Ashby, of the Western Clock Company, on "Keep-
ing Trade at Home"; a paper by Mr. Lackritz,
of Chicago, on "Does the Jeweler Fit the Jewelry
Business?"
The following list of topics will be assigned to

various members of the association for ten-min-
ute papers, the topic to be then open to discussion
by convention:

T. Is the dollar watch a blessing or a nuisance?
2. Should manufacturers sell jewelers an ex-

clusive line not sold to department stores or
catalog houses?

3. Is a catalog put out by a retail jeweler a
good investment?

4. Is an auction a good proposition for a jew-
eler who intends remaining in business?

5. What to do with "free" engraving, "free"
valuations, etc.
6. Which is better, time guarantees or a guar-

antee as to quality?
7. What do you think of the apprentice condi-

tion?
8. Is a "grab sale" good business?
9. What do you consider the best form of ad-

vertising?
10. Do you favor restricted prices on sterling

silver, watches, etc.
H. How should platinum be stamped to denote

fineness?
12. What do you think of the parcels post prop-

osition?
13. Why do you not organizez a local jewelers'

club in your city?

It is planned that the jewelers of Chicago and
some of the adjacent cities will leave here on the
morning of May 21 on a special train to go over
the Rock Island Railroad, which will arrive in
Rock Island at or about 1.30 p. m. The conven-
tion will be called to order during the afternoon
for organizing reports of officers, and in the
evening there will be a formal reception in the
ballroom of the Rock Island Club by city officials,
this followed by dancing. Wednesday and
Thursday there will be single long busines ses-
sions, beginning at 9 o'clock and continuing until
I o'clock or 1.30.

Social features of the occasion include auto-
mobile and trolley rides around the three cities
of Rock Island, Moline and Davenport, and a
steamboat ride on Thursday afternoon. The
usual banquet will take place Wednesday evening.
Following the steamboat ride of Thursday after-
noon the jewelers of Chicago and vicinity will
board their special train for home.
A special program has been prepared for the

ladies.
"There is every indication," says Secretary

Manahan, 'that the convention will be very suc-
cessful. There is a great deal of interest in all
parts of the state and undoubtedly there will be
jewelers present who have never attended the
convention before."

•
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New Protective Association
Organized in New York

Its Purposes Include Suppression of Smuggling
and Enforcement of Stamping Laws—All
Jewelers Eligible to Membership

New York, April 20.—In order to extend the
usefulness and scope of the Precious Stone Im-
porters' Protective Association a meeting was
held on April 18 for the purpose of forming a
new protective association, which will cover the
entire country and have a membership recruited
from all sections. The meeting was held at the
offices of the National Jewelers' Board of Trade,
where President Ludwig Nissen, of the Precious
Stone Importers' Association, explained in detail
the purposes in view. The explanation appealed
most favorably to those present and a new as-
sociation was forthwith organized, entitled, The
American Jewelers' Protective Association, with
the following officers : President, Ludwig Nissen,
of Ludwig Nissen & Co.; vice-presidents, M. D.
Rothschild, of the American Gem and Pearl
Company; Michael Dreicer, of Dreicer & Co.,
and Leopold Stern, of Stern Brothers & Co.;
treasurer, Arthur Henius, of Bruhl Brothers &
Henius Company, and secretary, George R.
Whitehead, of Marchand Brothers & Co. The
board of directors consists of the above-named
officers, together with the following: Louis Kahn,
H. H. Butts, Julius Oppenheimer, August
Wauters, Steele F. Roberts, Montague Howard,
Frank T. Sloan, William I. Rosenfeld and M. D.
Mason.
In addition to its chief task of suppressing the

smuggling of gems and jewelry, and the under-
valuation of goods, the new organization will
take an active part in bringing about other trade
reforms, such as the passage of stamping laws
and their enforcement. The constitution of the
association admits to membership all classes of
jewelers, and circular letters will be mailed to
the trade of the country notifying them to this
effect.
The Precious Stone Importers' Protective As-

sociation has a most creditable record for work
done to curtail smuggling and punish smugglers,
being of material assistance to the government in
ferreting out and procuring evidence of these
frauds.

Manufacturing Jewelers' Asso-
ciation Meets and Elects Officers

To Impose New Life Into Organization—Much
Can Be Done by Co-operation with Whole-
salers

Providence, R. I., April i8.—The annual meet-
ing of the National Association of Manufacturing
Jewelers was held in this city and officers for the
ensuing year were elected.
The number of officers was increased and a

new set of by-laws approved. The officers
elected were as follows : R. E. Budlong, of the
S. K. Merrill Company, president; F. D. Carr,
of Ostby & Barton Company, first vice-president;
Samuel M. Einstein, of the Attleboro Chain Com-
pany, second vice-president ; Harold E. Sweet, of
the R. F. Simmons Company, secretary and treas-
urer; E. L. Spencer, of the E. L. Spencer Com-
pany ; J. J. Sommer, of J. J. Sommer & Co„
North Attleboro; Harry E. Clap, of Harvey Clap
& Co.; H. G. Thresher, of Waite & Thresher
Company, executive committee for two years;
F. A. Ballou, of B. A. Ballou Company; C. A.
Whiting, of Whiting & Davis; E. B. Hough, of
Wightman & Hough, and J. E. Tweedy, of
Cheever, Tweedy & Co., executive committee for
one year.
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Falling Off in the
Importations of Diamonds

Business Conditions Reflected in 'Decreasing
Diamond Imports—Pearls Grow in Popularity
and Increased Imports are Reported

New York, April i6.—The value of the dia-
monds, pearls and other precious stones imported
into this country through the port of New York
during the first quarter of the current year total
$8,054,079, according to figures compiled by Ex-
aminer Treadwell, at the appraisers' stores. The
March receipts, which amounted to $2,162,772 in
cut and uncut precious stones and pearls, are
$959,224 less than for the same month last year.
The gem imports of the entire country are

indicated by the value of the receipts at New
York, as about 95 per cent of the entire quantity
is received through this port. While the cut
stones and pearls were about $1,324,000 below the
figures of March a year ago, the rough or uncut
stones show an increase of $358,5oo over the
figures of last year.
A Maiden lane authority said that there is a

general expectation among pearl importers that
this year will be the greatest year on record for
the importation of pearls. He explained that
for several years past, coincident with the increas-
ing popularity of pearls, there has been a decrease
in the supply. This is accounted for by the fact
that the new mechanical devices used to recover
the pearl oyster have resulted in the using up of
the beds faster than the pearls can be produced.
Government regulations have also put a stop to
fishing in certain localities until the beds recover.
Pearls have been very popular in Europe for
years, and have showed a marked increase in this
country of late.

Sample Trunks of Jewelry
Disappear in Atlanta

Cincinnati Wholesale House Suffers by Loss.
Wagon Containing Trunks Driven Away.
Detectives Hunt the Thieves

Cincinnati, Ohio, April 20.—The S. & H. Gilsey
Company, Seventh and Race streets, has been
the victim of a reported $25,000 robbery occurring
in Atlanta on April 17. Sol Gilsey, who was
making the last round of his southern trip, was
having his two trunks taken to the Piedmont
Hotel by the Atlanta Baggage and Cab Company
when the driver of the wagon got off to deliver
another trunk. While he was away the thieves,
believed to be negroes by the Atlanta police,
boldly mounted the wagon and drove away.
When the driver returned lie found his dray
gone and immediately set out to look for it.
In this way a considerable amount of time was

lost before the matter was reported to the police.
Detectives were immediately set to work and a
few hours later found the horse and wagon, with
five of the trunks, in another part of the city,
about two miles from the scene of the robbery.
The fact that only the two trunks containing the
jewelry were gone, and the occurrence of several
similar cases, leads the police to believe that a
gang of negroes is at the bottom of the robbery.
Sol Gilsey, when notified of the loss, secured

Detective Burns and the Pinkerton bureau to
solve the mystery. They are at work, but nothing
definitely has been heard. Harry Gilsey, who was
in Birmingham at the time, came to Atlanta
immediately and has returned to Cincinnati.
When interviewed by the representative of THE
KEYSTONE Mr, Gilsey said, "I left my brother in
charge of the affair in Atlanta. We have secured
the best detective help possible and I expect good
news at any time. The fact that our two trunks
were the only ones taken leads me to think that
my brother had been followed and that some
inside information must have been secured, for
the other trunks were not molested in the least."

Appeal to Kansas Jewelers
by Association Secretary

What Members Say of the Organization—The
Strength of Unity—Invitation to Attend An-
nual Convention

Lindsborg, Kan., April 20.—R. L. Goodholm,
of this place, secretary and treasurer of the
Kansas Retail Jewelers' Association, has issued
the following appeal to the retail jewelers of the
state:

It is a well-known fact that an article's best
advertisement is its satisfied users. So it is with
the retail jewelers' association. Once a member,
always a member. Here are what a few of the
progressive Kansas jewelers write:
"I do not think that any jeweler who really

has his own interests at heart can afford to not
be a member of this association."—J. V. MAR-
CHANT, Iola.
"Shall do all in my power to increase our mem-

bership."—WALTER SrAcxE, Junction City.
"Our convention in Kansas City should be a

good one and of great benefit to us all. I shall
most certainly be there."—M. H. HILL, Smith
Center.
"You may count on my being in atendance at

the August convention. I always get more out
of a convention than my expenses amount to.
It is a clear gain and not an expense. I am
looking forward to the event."—J. C. HAUPT,
Peabody.
"You bet your life it is a good thing. Go after

them till you get them all in."—E. R. MOSES,
Great Bend.
Make a personal visit to any one of these and

you will find a progressive, wide-awake, hustling
jeweler who is enjoying a good business. These
are the sort of men who make this association
possible. Every member of this association is
just such a man. They all realize that by being
united in this association they can accomplish
wonders, but that as individuals they are as
nothing. If you would write a personal letter to
your congressman asking his support against or
for a certain measure how much weight do you
think it would carry? And again, if he were to
receive a letter with the name of almost every
jeweler in the state behind it he would be forced
to recognize it. Do you get the point ? "United
we stand, divided we fall."
Attend our convention in Kansas City August

5 and be convinced that it is for your benefit
that this association exists and not for a few,
as many believe. Every cent that comes into the
association's treasury is spent in gaining better
trade conditions and in procuring favorable legis-
lation. Your $3 will help. Send in your applica-
tion now. Join the progressive ranks; you will be
welcome.

Chippewa Valley Jewelers
Organize in Eau Claire, Wis.

Officers of State Association Attend and Add
Another to the Numerous Local Organiza-
tions in the State

Eau Claire, Wis., April 17.—In this age of or-
ganizd and systematized efforts the jewelers of
this city are determined that they shall not be
left behind, and about thirty of them from here
and the surrounding towns met at the Y. M. C. A.
last Monday evening and organized the Chippewa
Valley Jewelers' Club. This is the latest organi-
zation of this section. The following officers
were elected : President, E. E. Fleming, Eau
Claire, of Fleming Brothers; secretary, A. Brun-
stad, of Lowe & Brunstad, Chippewa Falls; treas-
urer, A. E. Osterberg, Eau Claire, of Duncan-
Osterberg Company.
Here to help in perfecting the organization

were two head officers of the state organization,
with headquarters in Milwaukee. They were
President Gustav Keller, of Appleton, and Secre-
ary A. W. Anderson, of Neenah.
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Providence School of Design
Needs More Extended Quarters

Director Elliot Points Out Need of Increased
Facilities-45,000 Gift Announced—E. C.
Ostby's Suggestion to Raise a Fund

Providence, R. I., April 18.—The need for the
provision of adequate facilities for the jewelry
and silversmithing departments at the Rhode Is-
land School of Design is emphasized by Director
Huger Elliott in his quarterly report to the
directors of the institution.
Mr. Elliott refers to the suggestion of E. C.

Ostby that a fund be raised for the erection and
equipment of a building for the jewelry depart-
ment, declaring the present quarters in West Hall
to be "distressingly inadequate."
"In this center of the jewelry and silversmith-

ing trades," said Mr Elliott, "there should surely
be enough business enterprise among those in-
terested in these activities to give such a building
merely as a farsighted stroke of business; we
could and should have a school that would out-
strip those of France, England and Germany."
Announcement was made of a gift of $5,000 by

Mrs. Jesse H. Metcalf, to be added to the Lucian
Sharpe memorial fund.

Director Elliott, in his quarterly report, de-
clared the good fortune of the school in being
able to retain the services of Augustus F. Rose,
the head of the jewelry department, although he
had a tempting offer from Boston. The pressure
of work in the department has necessitated the
engagement of Messrs. Erichson and Enzinger
for the evening classes, and of Frank m. Rob-
itaille to assist Mr. Rose.
Mr. Elliott lauded the efforts of the executive

board of the alumni association to raise a .fund
of $8,000 with which to endow a travel prize, a
feature in which he said the Rhode Island School
of Design was lamentably behind other institu-
tions.

Oregon Association Issues
Call for Annual Convention

An Attractive Program Being Prepared—A

Forceful Appeal for New Members—Meeting

to Be Held at Portland

Albany, Ore., April 20.—The executive board

of the Oregon Retail Jewelers' Association met
in Portland, February 27, and decided to hold

the annual convention at the Hotel Multnomah,

Portland, Tuesday and Wednesday, May 28 and

29. The Hotel Multnomah will make special

rates to those attending the convention.
The following committee was appointed on

program and general arrangements : F. A. Heit-
kemper, E. J. Jaeger and I. E. Staples.
The board decided that the first day of the

convention would be devoted entirely to the in-
terests of the retail jewelers, and the second day
to visitors and others interested in the asso-
ciation.
A circular issued by President F. M. French

and Secretary C. H. Williams contains the fol-
lowing appeal for new members:
"There is no question that the good already

accomplished through the various organizations
has been of a character to fully justify continued
activity. As the organization increases in mem-
bership just so will its influence be felt in all
branches of the trade. By getting together and
combining forces we can control many of the
evils that confront us. Now is the time for
action. The assoc;ation needs your influence and
financial support.
"The program committee are working hard to

make this meeting one of profit to those that
attend, besides two days of real enjoyment. We
want every jeweler, whether a member of the
association or not, to attend the convention."
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Prominent Members of the Trade
Lose Lives in Titanic Disaster

Engelhart C. Ostby, Well-known Manufacturing Jeweler of Providence, and

E. G. Lewy, of Chicago, Among the Lost—Other Members of the Trade

Narrowly Escaped this Most Terrible of Ocean Catastrophies

Although Time, the great healer, is gradually

assuaging the world-wide anguish over the dread-

ful Titanic disaster, thousands of bereaved

hearts are still aching for those who will never

return, and the sympathy of humanity is theirs

in an unstinted degree. The awful story of the

disaster has been told and retold, and the facts

connected therewith have been brought to light

as far as human investigation could uncover

them, only to emphasize a truth already known—

the fallibility of the human element and the in-

significance of the works of man when in strife

with the overwhelming forces of nature.
Th jewelry trade may be pronounced fortunate

in that the sacrifice which fate compelled it to

make to this disaster was comparatively small,

in numbers at least, yet two valuable lives were

suddenly cut short. One, through his industry,

character and accomplishments, had already

climbed the ladder of success, while the other,

still in early manhood, was justified in looking

forward to a career of promise and prosperity.

We join the trade in heart-felt sympathy with the
sorrowing families of the dead and can only

hope that the good accruing from the disaster

will in some measure repay posterity for the

great loss.
Engelhart C. Ostby

Providence, R. I., April 20.—Engelhart C. Ostby,
president of the manufacturing company of Ostby
& Barton, in this city, was one of the victims of
the Titanic disaster, remaining on the ill-fated
steamship with the other men after seeing his
daughter safely dispatched from the vessel in one

ENGELHART C. OSTBY

of the lifeboats, and going to his death when the
huge ship plunged beneath the ocean.
Mr. Ostby, accompanied by his daughter, Miss

Helen Ostby, left Providence in the middle of
January for a trip through Egypt and southern
Europe. The trip was mainly for the purpose of
enabling Mr. Ostby to recover his health, which
had been somewhat impaired by the arduous
winter. The last word received from them by
the family in this city was a message from Eng-
land, stating that they would sail on the Titanic
for home on that ship's maiden voyage. The
names of both Mr. Ostby and Miss Ostby were
included in the first dispatches of those rescued,

and it was not until the arrival of the Carpathia
in New York that the absence of Mr. Ostby was
noted.
At the pier in New York Mr. Ostby's sons wel-

comed their sister as from the dead, and as their
father's name was given among the names of those
saved, they could not believe that he had lost his
life. All night the members of the stricken family
sought for tidings of their father, seeking
throughout all the hospitals and in all the hotels
in the hope that he might have come ashore and
been taken to some place for rest and to recover
from the shock. No tidings could be found, how-
ever, to indicate that he had escaped the fearful
fate of the thousand and more who went down
with the doomed steamship, although the search
was continued throughout the following day.
Miss Ostby, after a night at a hotel, was able

to return to her home here the next day, where
she was warmly welcomed by her large circle of
friends. She was very much worn from the
shock and exposure in the several hours' drifting
about in a small boat, but was reported as being
well on the road to recovery today.
Mr. Ostby was born in Christiania, Norway, in

1847 and received his early education there. He
completed his education with a six years' course
at goldsmithing, learning all the details of the art
from the melting of the gold to the engraving and
the polishing of the finished article. He displayed
a notable aptitude for the work throughout his ap-
prenticeship and exhibited a remarkable genius
for designing. This training later developed a
knowledge of all lines of the industry, from the
making of silver spoons by hands to the turning
of watch cases by lathe.
During his apprenticeship he attended the Royal

School of Arts at Christiana and was graduated
in the highest course. His proficiency was so
marked that he was urged to go abroad to adopt
art as a profession.
In the meanwhile, however, Mr. Ostby's parents

had come to this country, and Mr. Ostby decided
eventually to follow them and to take up his resi-
dence in the United States permanently. He ar-
rived in this country in 1869 and immediately came
to Providence, where he secured employment with
the manufacturing jewelry firm of Hunt & Owen.
A short time later he was engaged by the well-
known manufacturers of gold band rings, Arnold
& Webster, now Arnold & Steere, and he took
charge of that company's engraving and design-
ing department, remaining at the head of the
department for nine years.
In 1879, with Nathan B. Barton, Mr. Ostby

formed a copartnership for the manufacture of
gold band rings, establishing the business in a
small shop at 25 Potter street, now Garnet street,
and employing five or six workmen. The bus-
iness, however, grew very rapidly, and in the
fall of 1880 the firm moved into new and larger
quarters in a new building erected by the late
John Austin at 8o Clifford street, remaining
there with a continually increasing business until
the entire upper floor of that building had been
taken over for the shop work.
The quarters becoming finally so restricted as

to prove a severe handicap, the firm, about ten
years ago, secured the Ladd Watch Case Com-
pany's building at the corner of Richmond and
Clifford streets, the firm being then under the
name of the Ostby & Barton Company, and in
1902 the business had again grown beyond the
capacity of the plant and it was necessary to pur-
chase the adjoining property and to erect a build-
ing which doubled the floor space of the plant to
53,000 square feet.
About ten years ago Mr. Ostby purchased a

house at 61 Cooke street, on the East Side, and
that is now the family town residence. He mar-
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ried Miss Helen Webster, a cousin of the late
Rev. Walter G. Webster, curate of the St. Stephen's
Church, this city, who was lost at sea when the
steamship La Bourgoyne went down several years
ago. Mrs. Ostby died in November, 5899. There
are, in addition to the daughter, four sons, Harold
W., superintendent of the Ostby & Barton Com-
pany; Erling C., sales manager ; Ralph G., assist-
ant sales manager, and Raymond E., assistant
superintendent.
Mr. Ostby was one of the most prominent of

the Providence manufacturing jewelers. He was
a member of the New England Manufacturing
Jewelers and Silversmiths' Association and of the
Manufacturing Jewelers' Board of Trade. He
was a member of the boards of directors of the
Industrial Trust Company, the High Street Bank,
the Citizens' Savings Bank and the Rhode Island
School of Design. One brother, Arthur 0. Ostby,
who was associated in business with Mr. Ostby,
also survives.

Ervin G. Lewy

Chicago, Ill., April 20.—The tragic end of the
palatial, but ill-fated, Titanic came home to the
jewelry trade of Chicago with a poignantly sharp
sting. The one victim whose home was in Chi-

cago was Ervin C.
Lewy, of Lewy
Brothers, well-
known jewelers of
this city. He went
down with the 1,600
and more precious
lives. His brothers,
associated with him,
never received a ray
o f encouragement
from the first an-
nouncement of the
catastrophy. A fal-
tering hope sustained
them until the ar-
rival of the Car-
pathia, when his ab-
sence removed the
last possibility of
of his survival.
On the lips of

every man who knew him was a loving tribute,
for he was an exceptional type of young man-
hood. As a business man he was upright and
honest, always plain spoken and a thorough
gentleman. As a friend he was loyal and true.
He was thirty-two years of age and unmarried.
He made his home with a married sister. The
Lewy Brothers' store was closed the t8th in
honor of his memory.
Among the saved who were brought to port

on the Carpathia was Henry Blank, of White-
side & Blank, manufacturing jewelers of Newark,
N. J. When all the women and children then in
sight were placed aboard one of the boats Mr.
Blank was told to get in also and witnessed, from
a distance, the sinking of the big ship. He
states that few, if any, of the passengers realized
the danger after the liner struck.
Among the women who went down with the

big ship was Miss Annie Funk, of Boyertown,
Pa., a first cousin of Joseph B. Bechtel & Co.,
Inc., material house of 729 Sansom street, Phila-
delphia. The deceased had been laboring as a
missionary in India for the past six years and
was making the voyage homeward to see her
relatives. Miss Funk, on her arrival in Liver-
pool from Bombay, had planned to sail direct for
Philadelphia on the Haverford, but seemed to
have changed her mind, presumably that she
might have the companionship of some mission-
aries from Japan, who are believed to have
sailed on the Titanic and been lost also.
D. C. Smith, of the Smith, Patterson Company,

Boston, and Mrs. Smith had booked passage on
the Titanic but changed their minds and had
passage transferred to the George Washington,
so that they might leave earlier.
Among those who engaged passage on the

Titanic were Frank Kind, of the jewelry firm of
S. Kind & Sons, Philadelphia, and Col. J. Warner
Hutchins, a well-known diamond merchant of
the same city. The former had passage trans-
ferred because he was dissatisfied with the quar-
ters assigned him, while the latter arrived too
late to make the voyage on the ill-fated liner.

(
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TheWaltham Line Supplies
Your Every Demand with
Maximum Profits & Minimum

Investment

Why carry a complicated stock of many makes of
watches that ties up big money? With a full line
of Waltham Watches in your store, you can
supply and satisfy every demand of your trade.

Waltham gives you a clean, compact, complete stock. It is
easy to fill to. It minimizes your investment. It reduces
your stock of repair materials. And every Waltham Watch
is as good as gold. It is staple, standard merchandise.

The table to the left suggests the extent of the Waltham
Line. It includes timepieces of every size and grade, for
every purse and purpose. No other line approaches it in
completeness. In fact, you must choose a stock from
several makes to give you as complete a line.

Each Waltham Watch is made by specialists. Some of our
artisans work only on small watches ; others on large, high
grade, full jeweled Railroad movements ; and still others on
medium grade movements. That is why every Waltham
Watch is reliable, the best watch of its kind and the best
possible value at its price.

Why not do as other wise Jewelers are doing ? Why not
simplify your stock and cut out the dead wood ? Capitalize
Waltham reliability, reputation, prestige and advertising.
The increase in your sales and profits will surprise you.
If interested, write for particulars.

WALTHAM WATCH COMPANY, WALTHAM, MASS.
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Washington, D. C., Jewelers Wel-
come National President Roberts

Mr. Roberts a Delegate to the National Com-

mercial Congress—Discusses Trade Griev-

ances and Their Remedy—War on Fake

Advertising

Washington, D. C., April 20.—In response to

a hurried call issued by Secretary Oringe the

jewelers of Washington, D. C., turned out in

force to greet President Steele F. Roberts, who
came here as a delegate to the national com-
mercial congress. The grill room of the Raleigh
Hotel was taken for the business meeting.
In introducing President Roberts Mr. Spier

said: "I know I need not introduce you to those
present. I hope you will have a few good words
encouraging us in the way of bringing about a
thorough organization of the jewelers of Wash-
ington. Mr. Roberts, on behalf of the Washing-
ton jewelers, I greet you in the name of our
members."
Colonel Roberts spoke of the forming of the

Baltimore Jewelers and Silversmiths' Association
and said: "1 advocate the putting aside, for the
time being, of the state and national associations
and the forming of local organizations.
There seems to be an increased interest in as-

sociation work. In Baltimore they are taking
hold; Kansas City is doing likewise, and so on.
"Suitable laws should be enacted to protect

the jewelers from the methods used by pawn-
brokers. In all cities it is a very easy matter for
thieves or theft-inclined clerks to dispose of
goods and it is oftentimes hard to locate the
stock, and when it is found it is practically neces-
sary for the goods to be redeemed, plus the in-
terest. This is hardly fair to the jewelers.
"The itinerant tmerchant is another evil. In

Pittsburgh we have a license fee of $200 per
month, which has served to greatly decrease their
number, but in many cities the charge is not so
high, with the result that these cities are overrun.
In VVashington there is assessed the personal tax
only. This tax is paid by every merchant in the
city—local or foreign. The chamber of coin-
merce now has this matter in hand and their
efforts will receive the co-operation of the jew-
elers.
"The itinerant merchant is another evil. In

is receiving much attention and manufacturers
should all do their utmost to bring this about.
We should get 50 per cent on all goods costing
$50 or under ; above that there should be a slid-
ing scale with 33 1/3 per cent as the minimum."
Some criticism was made of the practice of

some of the large wholesale houses who give a
6 per cent discount to the small retailer, while
the larger buyers get so, or even so per cent with
an additional so per cent from that. This gives
the "big fellows" a larger advantage. It enables
them to sell at much lower prices.
Mr. Roberts took up the question of figuring

profits on all goods. He referred to the article
on this subject which recently appeared in THE
KEYSTONE. He recommended that the jewelers
get together, do a little figuring and quiet think-
ing, and endeavor to put a schedule, drawn on
these lines, into effect, "that we may be able to
put away something for the home, the wife and
the children."
The talk then ran along other channels. The

parcels post and its effect upon the jewelers of
the city was discussed. How will it meet our
conditions? Will it give the mail-order houses
increased facilities in supplying goods to those
who would otherwise purchase locally? From
the conversation on this subject it would appear
that the parcels post would only result in a bene-
fit to the merchants and not be a detriment.
Those who have a tendency to buy by mail will
do so, and it is up to the merchant—his personal-
ity, his reputation, his goods and his store to
overcome this competition.
As to fake advertising, Mr. Roberts advised the

members that he was about to enter a resolution
before the national commercial convention cov-
ering this subject and his remarks were warmly
applauded.
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Death of John Bertling,
Well-known Cincinnati Jeweler

An Enthusiast in Organization—Ex-president

of the Local Trade Association—Death Fol-

lowed Long Illness

Cincinnati, Ohio, April 20.—On Wednesday,
April 17, John Bertling, one of the best known
retail jewelers in Cincinnati, passed away at his
home at 1115 Vine street, from a complication of

diseases. Mr. Bert-
ling has been con-
nected with the jew-
elry business for
many years, having
served his appren-
ticeship under Joseph
Daller some thirty-
five years ago. He
afterward stay ed
with Mr. Daller un-
til the latter's death,
about fifteen years
ago. He then took
up the business and
has conducted it
ever since.

In jewelry move-
ments he has been
in the foreground,
having been elected

Cincinnati Retail Jewelers' 
pAr esssiodceina tt iono f hes e v etral

years ago. It was only because of illness that
he had to give up the work last year. Then
it was that Mr. Nagel was elected to that office.
He had a very wide circle of acquaintances among
Cincinnati jewelers, and their appreciation was
shown by the mass of floral pieces which be-
decked his casket.
The funeral services were held from his late

residence, many retail and wholesale jewelers par-
ticipating.

JOHN BEETLING

Crystal Appraised as Precious Stone

General Appraisers Order Duty Reduced by
40 Per Cent—Important Rulings on Certain
Lines of Imitation Gems

New York, April 2I.—It was decided by the
board of general appraisers that pieces of rock
crystal, cut and polished in a form suitable for
use to set into jewelry are not subject to duty
of 50 per cent ad valorem as manufactures of
rock crystal, but may enter at so per cent as
precious stones, cut, but not set. Triebe & Co.,
of this city, the importers, also objected to an
assessment of 20 per cent on imitation sapphires
under the Dingley law as imitation precious
stones and claimed entry at so per cent as
precious stones. The contention was denied.
In partly sustaining protests filed by the

American Bead Company, the board of United
States general appraisers recently made rulings
affecting several lines of imitation precious
stones, glass beads, bars and ornaments. Judge
Sharretts decided that imitation stones in the
form of hearts, having a hole in the upper ex-
tremity in which is inserted a diminutive brass
screw ring, are entitled to enter under the tariff
act of 1909 as imitation gems at 20 per cent. The
collector classified them as "jewelry," with a tax
of 60 per cent.

It was held that the same kind of stones set
in metal, with claws holding the stones in posi-
tion, being of less value than seventy-two cents
per dozen gross, are dutiable as manufactures of
Paste or metal at 45 per cent. Imitation gems
with foil backs, either pierced or not pierced,
are held dutiable as imitation gems at zo per cent
instead of as beads at 35 per cent. Glass beads,
bars and ornaments, drilled, of such inferior
quality as to render them unfit for use in the
manufacture of jewelry, are taxable as beads at
35 per cent ad valorem.

Bill Revising Patent Law
Introduced in House and Senate

New Law Proposes to Eliminate Contributory
Infringement—Enforces Compulsory License.
Limits Patent Term to Nineteen Years

Washington, D. C., April s6.—A bill proposing
a complete revision of the patent laws, including
a provision to eliminate actions for contributing
infringement, such as obtained in the case of
Henry vs. Dick, recently decided by the supreme
court, was introduced simultaneously in the two
houses of congress on Thursday of last week by
Senator Brown, of Nebraska, and Representative
Oldfield, of Arkansas, chairmen respectively of
the senate and house patent committees.
The result of the doctrine of contributing

infringement, as illustrated in the decision of the
court in the Henry vs. Dick case, is to limit the
use of patented and non-patented articles. Under
the proposed law parties selling non-patented
articles for use in a patented machine can not be
sued for infringement of the patent, nor can the
patentee fix the minimum price at which articles
may be sold by retailers, however remote from
the manufacturer, as is done at present.
Another feature of the bill is the introduction

of a compulsory license clause, which is intended
to prevent the locking up of patented inventions.
It provides in effect that if an invention is not
manufactured within four years from the date
on which the patent is granted and no reasonable
excuse exists for the failure to manufacture, any
person may compel the owner to grant a license
on such reasonable terms as the district court
in the district in which the owner resides shall
deem equitable and just.
Another feature of the bill provides that the

term of a patent shall not continue for more than
nineteen years after the date on which the ap-
plication is filed, exclusive of the time the appli-
cation is held in the patent office awaiting action
on the part of the officials or in such cases where
the action of the applicant is delayed by reason
of interference proceedings.

Toledo's Big Watch Sign
Goes to Scrap Heap

Silent and Unilluminated It Gave Forty Years'
Service—The City's Most Familiar Sign

Toledo, Ohio, April 22.—Thrown among the
derelicts in Toledo is an old sign which carries
quite a history. This sign was an immense
watch which for forty years has weathered the
storm and marked the store of Wolcott & Kapp.
Said Mr. Wolcott : "I got tip early one morning
just forty years ago and took a 5 o'clock train
to Bellefontaine, Ohio, to make arrangements
for the sign which I had previously purchased.
The company had difficulties and dissolved.
Originally it had been the intention to illuminate
the mammoth watch and put in moving works.
Then came the difficulties of the company, which
finally declared that the best it could do would
be to put up the watch as it was. Mr. Wolcott
decided that the sign would be unique without the
illumination and works and had it erected. Sev-
eral times the firm was changed and several times
Mr. Wolcott changed his location, but each time
the great watch was set up in front of the store
and became a landmark, known to all passersby
on Summit street. Recently the Wolcott & Kapp
store was removed to Superior street and the old
sign taken down for the last time. It now rests
in the junk heap while the firm is negotiating for
a new and up-to-date street clock, which will run
and keep time. Mr. Wolcott was considerably
affected to find that his old-time friend had finally
run its race, and people along the street greatly
miss the landmark.
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Generous Profits
and satisfied customers are a matter of
course with jewelers who sell

GORHAM
SILVERWARE

at popular prices. Our reputation and ex-
tensive advertising in the standard magazines
cause a constantly increasing demand.
Gorham Silverware is best known—most
prized always trusted the trade-mark
TRAI)E MARK

tx) is a guarantee of quality.
STRIt I 'NG

CORRESPONDENCE INVITED

Copyright, 1911

The Gorham Co.
MARK Silversmiths and Goldsmiths TRADE

STERLING

CHICAGO
10 S. Wabash Ave.

Fifth Avenue and 36di Street,NewYork

Branches :
NEW 'YORK SAN FRANCISCO

[5, 17, 19 Maiden Lane 140 Geary Street
WORKS : Providence and New- York

Gocki.A.m SILVER POLISH - The Best for Cleaning Silver

MARK

LONDON
Ely Place
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New Patent Legislation
Needs Careful Watching

As announced elsewhere in this issue, the
refusal of the United States supreme court
to reconsider its decision in the now famous
mimeograph patent case has resulted in the
introduction of a new patent measure in
both the house and senate.

While the supreme court decision neces-
sitated the introduction of new legislation,
there is now danger that the law may be so
changed as to work injustice to many in-
terests. For instance, should the new
measure, as drawn' , become a law, patentees
will be deprived of the right to fix retail
selling prices, which has proved so beneficial
to the jewelry trade and to retailers gen-
erally.

Our readers can readily realize the de-
moralization which would result from the
entire elimination of fixed selling prices.
The department stores, mail-order houses
and large buyers generally would be given
a great advantage with corresponding detri-
ment to the special line dealers. The manu-
facturers, too, would suffer, inasmuch as
quality would gradually be sacrificed to
quantity, reversing the present trend in the
industrial world. This provision of the
new law will, of course, have the powerful
support of mail-order and department
store interests, whose influence with con-
gress is now very great. It behooves the
retail organizations to get to work early,
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with a view to such amendment of the
measure as will safeguard their interests.
The bill has other objectionable features,

from the point of view of the patentee, to
which it is unnecessary here to refer, and
on which congress will need much enlight-

ening. With the possibility of a parcels
post confronting them the retailers can ill

afford to regard with indifference legisla-
tion which would give further destructive
sway to mail-order competition.

Notable Legislative Achievement
by Maryland Jewelers

An impressive and inspiring illustration
of what may be accomplished in a good
cause by the energy and enthusiasm of in-
dividuals is furnished in the two laws which
have just been placed on the statute books
of Maryland, covering matters of vital im-
portance to the trade.

Engineered by R. B. Smith, a jeweler of
Baltimore and member of the Maryland
Retail Jewelers' Association, the gold and
silver stamping measure, which is now a
law in a number of states, was introduced
in the legislature, and through Mr. Smith's
efforts, in which he had the assistance of
Jerome W. Schirm, a brother jeweler, the
bill was backed by a petition which was
signed by every jeweler in the state with
a single exception. It passed the legislature
without material opposition, was signed by
the governor, and is now a law.

The other Maryland law, which was in-
troduced at the instance of Charles E.
Harper, a jeweler of Salisbury, Md., has
to do with the matter of disposing of un-
claimed repairs and has an interest for
every jeweler wherever located. It is en-
titled "An act giving to jewelers and silver-
smiths a lien for repairs made to or on
articles by jewelers and silversmiths and
sale of repaired articles." The new law is
as follows :

Section I. Be it enacted by the General As-
sembly of Maryland, That upon all articles left
or given to jewelers or silversmiths for repairs
or work on, the jewelers or silversmiths shall
have a lien on said article or articles for cost
of repairs, work on and material put on or in
such article. And when two years after the
completion of repairs, work on or material put
on or in such article, and the indebtedness re-
mains unpaid and owing, such jewelers or silver-
smiths may after one month's notice in writing
to the owner of such article, notifying such
owner of the amount due, by mailing such notice
directed to the owner's last known address, or if
the owner be unknown, by written or printed
notice set up at _the Court House door of the
county or city of Baltimore and the bill remains
unpaid, sell such article at public or private sale
to satisfy such claim, and the proceeds, after
paying expenses of such sale, be applied in liqui-
dation of such indebtedness, and the balance, if
any, be paid over to such debtor.

Sec. 2. And be it enacted, That this act shall
take effect from the date of its passage.
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In its original form the period after
which the jeweler might take action for
the disposal of the goods was six months,
but this was subsequently changed to two
years, a change which was deemed advis-
able in order to assure the passage of the
measure.

This is the first law of its kind that has
been passed in the United States, and now
that a successful beginning has been made
and a precedent established, the various jew-
elers' organizations throughout the country
will, doubtless, taken similar action in their
own states. Heretofore, this matter of dis-
posing of unclaimed repairs was a practical
impossibility owing to the legal red tape
and expense involved. The Maryland law,
therefore, will be welcomed as the one satis-
factory solution of a vexatious and uni-
versal trade problem.

State Associations Make
Joint Appeal to Non-members

On the threshold of the convention sea-
son we gladly respond to the request of
the organized trade to make an urgent ap-
peal to non-members to join the ranks with-
out further delay. During the months 'of
May and June a full score of state con-
ventions will be held, and knowing what
we do of the preparation being made and
the prospective attendance, we can safely
predict that the coming months will mark
an epoch in trade history. All that would
seem to be necessary, in fact, to accomplish
complete trade regeneration, is the active
co-operation as members of those who are
not yet affiliated with any association.

Trade organization need no longer make
apologies for its existence. On the con-
trary its efficacy to bring about reforms to
protect trade interests, to elevate the status
of the jewelers as men and merchants, has
been proved absolutely, and such being the
case, it seems incredible that so many jew-
elers who are now reaping the benefit of
what has already been accomplished, should
still hold aloof from the movement. Let
us catalog once again the chief purposes
of organization :

To establish a code of business ethics.
To place gold and silver stamping laws

in the statute books of every state.
To make compulsory a trade-mark and

quality stamp on all gold and silver wares.
To secure legislation against fraudulent

advertising.
To abolish such guarantees as facilitate

imposition on the public.
To establish a fixed ratio of profit on

sterling silver and gold jewelry.
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To extend as far as possible the fixed
selling price system.
To secure legislation to regulate the dis-

posal of unclaimed repairs.
To eliminate price-cutting and suppress

all kinds of fake auction sales.
To guard against further encroachment

by the mail-order mammoths.
To organize jewelers' clubs and round

tables in every city and town.
To educate the jewelers in the science of

modern merchandising in all its phases.
To foster and protect every interest of

the retail jeweler and to secure the co-
operation of manufacturers and whole-
salers to this end. -

This list should appeal favorably to every
member of the trade and, from the point
of view of self-interest alone, should corn-
mand his support. Now is the opportune
time to make application for membership
in your state association, and you have the
assurance of some thousands of your
brother jewelers that attendance at a single
convention will repay you a hundred fold
for the expense entailed.

Legislation to Solve
the Express Rate Problem

As a result of the investigation of the
express rate problem recently made by a
joint committee, consisting of three mem-
bers of the Interstate Commerce Commis-
sion, representatives of shipping interests
and express company officials, a bill has
been drafted and introduced with a view
to placing the express business of the
country on a more satisfactory basis. The
new measure provides first of all for a
block or zone system of rates, which covers
the entire country. The blocks are some
900 in number and about fifty miles square
in area. The approximate location of each
zone is told by this number. The purpose
of this division of the country is to estab-
lish a uniform rate in each block, and from
one block to another, obviating the vexa-
tious system now in operation.
Another provision relates to the identifi-

cation of packages for the purpose of pre-
venting delays in delivery, errors in trans-
mission and double collection of charges,
which are attributed to the present com-
plicated system. The bill also proposes an
arbitrary set of maximum rates, to be en-
forced by the Interstate Commerce Corn-
mission and to apply to all express parcels
weighing less than eleven pounds that are
of an interstate character. The express
companies are already common carriers
under the jurisdiction of the commission.
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The maximum rates proposed in the bill
vary according to the distance, running
from two cents a pound between any two
points not more than 25o miles apart, up
to twelve cents a pound for packages be-
tween any two points in the United States
more than 2,000 miles apart. Under this
bill the charge for a ten-pound package
from New York to Washington would be
twenty cents, and the same package when
shipped from New York to San Francisco
would cost $1.20.
How the measure will fare in its passage

through congress is a matter of conjecture,
but it may be taken for granted that, at
least, material changes and reforms will be
made in the present system.

Annual Convention Dates
for Twenty State Associations

An important addition to the list of dates
of annual conventions, as given below, is
that of the Texas Retail Jewelers' Asso-
ciation, which will meet at Dallas on May
16 and 17. We are informed by the presi-
dent of this organization that supreme ef-
forts are being made to break all records
in attendance. In addition to an unusually
attractive program, there is another attrac-
tion which should be very effective in swell-
ing the attendance. This is the convention
of advertising men from all parts of the
country, which will be held in Dallas the
second day after the jewelers' convention.
The program of this latter gathering is of
a kind that will be most instructive to all
merchants.
The list of dates is as follows :
Oklahoma Retail Jewelers' Association,

at Oklahoma City, May 6 and 7.
Virginia Retail Jewelers' Association, at

Lynchburg, May 8 and 9.
Arkansas Retail Jewelers' Association, at

Little Rock, May 14 and 15.
New Jersey Retail Jewelers' Association,

at Jersey City, May 15.
Texas Retail Jewelers' Association, at

Dallas, May 16 and 17.
West Virginia Retail Jewelers' Associa-

tion, at Grafton, May 20, 21 and 22.
Illinois Retail Jewelers' Association, at

Rock Island, May 21, 22 and 23.
New York Retail Jewelers' Association,

at Utica, May 22 and 23.
Oregon Retail Jewelers' Association, at

Portland, May 28 and 29.
North Dakota Retail Jewelers' Associa-

tion, at Fargo, June 12, 13 and 14.
Indiana Retail Jewelers' Association, at

South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
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Iowa Retail Jewelers' Association, at
Des Moines, June 18, 19, 20 ,21.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July 1, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, Jo and
Michigan Retail Jewelers' Association, at

Detroit, probably in latter part of July.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.
Missouri Retail Jewelers' Association, at

Kansas City, August 5.
American National Retail Jewelers' Asso-

ciation, at Kansas City, Mo., August 5 to 9.
As we go to press we are informed by

President Roberts that final arrangements
for the annual convention in Kansas City
have been completed and he confidently
predicts that the attendance will far exceed
in numbers and influence that of any
previous annual meeting. Special railroad
rates have been secured and the trade of
the convention city promise the most elab-
orate entertainment ever given at a jewel-
ers' convention.

New National Association
for Trade Protection

As reported elsewhere in this issue, a new
national organization, to be known as the
American Jewelers' Protective Association,
has been formed with definite purposes in
view—all intended for the betterment and
protection of trade interests. Our readers
are well informed as to the great and
growing importance in recent years of the
precious stone branch of their business, and
they have frequently been told in these
columns of the damage done to this bus-
iness by the wholesale smuggling which has
been going on despite the watchfulness of
the government. Some time ago the
precious stone importers formed a protec-
tive association to act independently, and
also co-operatively with the government,
for the suppression of this fraudulent
traffic. The new organization, which is a
broadening out to national proportions of
this protective association, will better ac-
complish the purpose in view by reason of
its greater membership, influence and re-
sources. The association will also take an
active interest in the question of stamping
laws and their enforcement as well as in
the securing of other reforms beneficial to
the trade at large

T
HE attractiveness of this full-page ad-
vertisement has attracted your atten-
tion. The same beautiful display of

silver will appear in magazines reaching
over 7,000,000 readers during the months of
May and June.
This Spring Advertising will appear, in

those mediums which are read by the great-
est number of women buyers who have the
means to purchase distinctive tableware for
their homes.
Our most popular flatware patterns will

be featured—The Washington in R. Wallace
Sterling and the Laurel in 1835 R. Wallace,
Silver Plate that RESISTS wear.
A complete and most effective series of

dealer's helps, including a variety of printed
matter and newspaper electros, are now
ready for distribution to jewelers handling
these profitable patterns. Full particulars
will be furnished on request.
All inquiries received from Wallace maga-

zine advertising are referred to jewelers in
the towns where the request originates.

R.Wallace 8c Sons Mfg. Co.
Box 140, Wallingford, Conn.

New York Chicago San Francisco London
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member of the trade and, from the point
of view of self-interest alone, should com-
mand his support. Now is the opportune
time to make application for membership
in your state association, and you have the
assurance of some thousands of your
brother jewelers that attendance at a single
convention will repay you a hundred fold
for the expense entailed.

Legislation to Solve
the Express Rate Problem

As a result of the investigation of the
express rate problem recently made by a
joint committee, consisting of three mem-
bers of the Interstate Commerce Commis-
sion, representatives of shipping interests
and express company officials, a bill has
been drafted and introduced with a view
to placing the express business of the
country on a more satisfactory basis. The
new measure provides first of all for a
block or zone system of rates, which covers
the entire country. The blocks are some
900 in number and about fifty miles square
in area. The approximate location of each
zone is told by this number. The purpose
of this division of the country is to estab-
lish a uniform rate in each block, and from
one block to another, obviating the vexa-
tious system now in operation.
Another provision relates to the identifi-

cation of packages for the purpose of pre-
venting delays in delivery, errors in trans-
mission and double collection of charges,
which are attributed to the present com-
plicated system. The bill also proposes an
arbitrary set of maximum rates, to be en-
forced by the Interstate Commerce Com-
mission and to apply to all express parcels
weighing less than eleven pounds that are
of an interstate character. The express
companies are already common carriers
under the jurisdiction of the commission.
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The maximum rates proposed in the bill
vary according to the distance, running
from two cents a pound between any two
points not more than 250 miles apart, up
to twelve cents a pound for packages be-
tween any two points in the United States
more than 2,000 miles apart. Under this
bill the charge for a ten-pound package
from New York to Washington would be
twenty cents, and the same package when
shipped from New York to San Francisco
would cost $1.20.
How the measure will fare in its passage
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but it may be taken for granted that, at
least, material changes and reforms will be
made in the present system.
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Arkansas Retail Jewelers' Association, at

Little Rock, May 14 and 15.
New Jersey Retail Jewelers' Association,

at Jersey City, May 15.
Texas Retail Jewelers' Association, at

Dallas, May 16 and 17.
West Virginia Retail Jewelers' Associa-

tion, at Grafton, May 20, 21 and 22.
Illinois Retail Jewelers' Association, at

Rock Island, May 21, 22 and 23.
New York Retail Jewelers' Association,

at Utica, May 22 and 23.
Oregon Retail Jewelers' Association, at

Portland, May 28 and 29.
North Dakota Retail Jewelers' Associa-

tion, at Fargo, June 12, 13 and 14.
Indiana Retail Jewelers' Association, at

South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
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Iowa Retail Jewelers' Association, at
Des Moines, June 18, 19, 20 ,21.
South Dakota Retail Jewelers' Associa-

tion, June 25 and 26 (probably).
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July 1, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, 10 and ii.
Michigan Retail Jewelers' Association, at

Detroit, probably in latter part of July.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.
Missouri Retail Jewelers' Association, at

Kansas City, August 5.
American National Retail Jewelers' Asso-

ciation, at Kansas City, Mo., August 5 to 9.
As we go to press we are informed by

President Roberts that final arrangements
for the annual convention in Kansas City
have been completed and he confidently
predicts that the attendance will far exceed
in numbers and influence that of any
previous annual meeting. Special railroad
rates have been secured and the trade of
the convention city promise the most elab-
orate entertainment ever given at a jewel-
ers' convention.

New National Association
for Trade Protection

As reported elsewhere in this issue, a new
national organization, to be known as the
American Jewelers' Protective Association,
has been formed with definite purposes in
view—all intended for the betterment and
protection of trade interests. Our readers
are well informed as to the great and
growing importance in recent years of the
precious stone branch of their business, and
they have frequently been told in these
columns of the damage done to this bus-
iness by the wholesale smuggling which has
been going on despite the watchfulness of
the government. Some time ago the
precious stone importers formed a protec-
tive association to act independently, and
also co-operatively with the government,
for the suppression of this fraudulent
traffic. The new organization, which is a
broadening out to national proportions of
this protective association, will better ac-
complish the purpose in view by reason of
its greater membership, influence and re-
sources. The association will also take an
active interest in the question of stamping
laws and their enforcement as well as in
the securing of other reforms beneficial to
the trade at large

T
HE attractiveness of this full-page ad-
vertisement has attracted your atten-
tion. The same beautiful display of

silver will appear in magazines reaching
over 7,000,000 readers during the months of
May and June.
This Spring Advertising will appear in

those mediums which are read by the great-
est number of women buyers who have the
means to purchase distinctive tableware for
their homes.
Our most popular flatware patterns will

be featured—The Washington in R. Wallace
Sterling and the Laurel in 1835 R. Wallace,
Silver Plate that RESISTS wear.
A complete and most effective series of

dealer's helps, including a variety of printed
matter and newspaper electros, are now
ready for distribution to jewelers handling
these profitable patterns. Full particulars
will be furnished on request.
All inquiries received from Wallace maga-

zine advertising are referred to jewelers in
the towns where the request originates.

R.Wallace 8c Sons Mfg. Co.
Box 140, Wallingford, Conn.

New York Chicago San Francisco London

- rw.
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Gentlemen :—Please send me descriptive price-list and

sample on memo. at your expense.

NAME 

ADDRESS 

Tear off this

BELSCRIPT CO., Inc. / coupon, fill it in
and mail it to us now.Munro Building

Duane and Rose Streets / We want the names of

NEW YORK progressive jewelers who
are anxious to reach out for

/ new business in a new way.

/ We want the names of progressive jewelers
/ to whom we can send one of our fobs and the

AriptclniSelo

Made while 
customer waits

story of big possibilities and large profits.

You can make up any combination of letters for your customer in a minute.

/ Don't make a mistake, take care of that coupon now.

NEW YORK — 13 MAIDEN LANE

CHICAGO —HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

mp YOU WANT
AAP BUSINESS

7-
Eds.

The best way to secure it is to order a liberal stock of
FAB goods. The platinum finished earrings, pendants,
scarf pins and side ruffle pins shown here are ready sellers
and can be sold at a price to meet the popular demand.
REMEMBER OUR PLATINUM FINISHED

GOODS WILL NOT TARNISH
We Have 8,000 Articles to Select From in

STERLING SILVER
Toilet Goods
Manicure Goods
Gentlemen's Goods
Cigarette Cases
Card Cases
Match Boxes
Ladies Cigarette Cases
Playing Card Cases
Spectacle Cases
Eye Glass Cases

ROLLED GOLD
Bracelets
Shoe Buckles
Crosses & Pendants
Necklaces
Lorgnettes Chains
Vanity Chains
Lapel Chains
Lapel Buttons
Fob Chains
Link Buttons

Jewel Cases
Picture Frames
Calendar Frames
Vanity 8, Card Cases
Vanities
Coin Boxes
Mesh Bags
Table Goods
Novelties
Etc.

PLATED
Vest Buttons
Tie Clasps
Scarf Pins
Hat Pins
Earrings
Lockets & Charms
Brooch Pins
Veil Pins
Collar Pins
Side Ruffle Pins

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET PROVIDENCE, RHODE ISLAND

8n5

Bergen Rich American Cut Glass
MANUFACTURED BY

THE J. D. BERGEN

We lead others fol-

low. We make a

specialty of cut glass
pieces and shapes

not made by other
factories, among

these are Jewel,
Glove, Handker-
chief and Puff
Boxes, mounted and un-

mounted. These are

made in various

and cuttings and

with Mirrors. A

sizes

some

new

four-quart Water Bottle

said to be the largest

ever cut in this country,

also Candelabra in three,

four and five lights. A

full line of the smallest

and largest Electroliers

on the market. Punch

Bowls the base of

which can be used as
Compote or Fruit Dish.

COMPANY, Meriden, Conn.

If your files do not
contain one of our

No. 50 Catalogues

and Assortment

Sheets send for one

at once. If you have

a Catalogue send

for New Sheets

showing our latest

Patterns.

We also make a

full line of Rock

Crystal and En-

graved Glass.

Our Motto is Qual-

ity and Price with

our Guarantee back

of it. Do not fail to

get one of our

Catalogues.

THE ABOVE ILLUSTRATION

New York Salesroom

38 Murray St.

IS A SAMPLE OF THE GRADE OF GLASS WE CUT

Chicago Salesroom

10 S. Wabash Ave.
LOOK FOR BERGEN TRADE MARK
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STOUFFER'S
FINE CHINA

•

on, 4104.4-41 drio, ..gArj 
•fs.

OUR dinner

ware with gold

monogram,gold

band and gold line is

unique in salabilitY

as well as in quality

and design.

Your customers can

buy apiece at a time;

but the only time

they will be satisfied

is when they buy

the last piece to corn-

plete a full set.

Resales are sure and

profitable.

You should handle

the line.

THE happiest

brides next

month will be

those who receive

fine pieces of decor-

ated china from our

studios.

The happiest dealers

will be those who

sell them. You

should have some of

these June-wedding

profits.

We will fill your

order for a special

initial on a piece or

a set, and match it

with additional

pieces at any time.

7,FIVI,21■11•37•11••••••,are,....montqa,rxe..-

You can see how some of our latest pieces
look by writing for our set of illustrations
showing hundreds of designs in addition to
Initial Dinner Ware in Haviland & Co's also
in medium priced china.

The J.H.Stouffer Co.
3225-3231 CALUMET AVE.
CH I GAG U.S . A.

BOOKS FOR JEWELERS
Hornikel's Engravers' Text-Book

A portfolio of 73 separate plates showing art models of
plain and fancy ornamented cyphers, ribbon, drop tild
block monograms for watches, lockets, spoons, trays, tea
sets, cigarette and match cases, loving, prize and pre-
sentation cups; monograms and initials for seal rings and
fobs; monograms, inscriptions, etc., etched on silver.

Price $6.00

The Art of Engraving
A complete treatise on the engraver's art, with special
reference to letter and monogram engraving. Specially
compiled as a standard text-book for students and a
reliable reference book for engravers.
Bound in Silk Cloth; contains 196 pages and 209 illustrations

Price $1.50

Lessons in Horology.

This volume treats of the principles of mechanics re-
lating to the measurement of time, motive force,
mainsprings, trains, gearings, etc., by JULES and
HERMANN GROSSMANN ; translated from the original
French by JAMES ALLAN JR.
Bound in Silk Cloth-263 pages, over 100 illustrations

Price $1.50

The Watch Adjuster's Manual
A Complete and Practical Guide for Watchmakers
ill adjusting watches and chronometers for isochronism,
position, heat and cold. By CHARLES EDGAR FRITTS
("Excelsior").

Price $2.50
Bound in Cloth-364 pages, with 56 illustrations

Watch and Clock Escapements
A masterly treatise on the lever, cylinder and
chronometer escapements, with an illustrated liktory
of the development of escapements in horology.
Bound in Cloth-180 pages, nearly 200 illustrations

Price $1.50

Sent postpaid Oh' receipt of price

The Keystone Publishing Co.
809 North 19th Street PHILADELPHIA, PA.

1201 Heyworth Building, CHICAGO

• •

Where The Difference Lies

HE difference between a precious stone
and a common stone is not an ele-
mentary difference not a difference of
substance, but of arrangement of par-

ticles—the crystallization.

In substance, the charcoal and the diamond are
one, but in form and effect, how widely they
differ! The pearl contains nothing that is not
found in the coarsest oyster-shell.

Two silversmiths have Sterling silver that is
925/1000 fine; they use the same tools; yet
with one the product is unique, with the other
it is commonplace.

The difference is all in the presentation.
case the form and effect are superior.

That is just where the Virginia pattern is pre-
eminent. It is not only the perfection of work-
manship in Virginia Tableware that makes this
pattern so popular, but the style which is found
and hidden in the fashioned silver.

Would you like to receive a catalogue and price
list of this pattern? We should be pleased to
send you them at your request.

In one

Rogers, Lunt & Bowlen Co.
Silversmiths

Main Office and Factory

Federal and Kenwood Sts., Greenfield, Mass.

New York
15 Maiden Lane 605 Kesner Building

Chicago San Francisco
717 Market Street

DESSERT FORK

ACTUAL SIZE

• •
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"THE WARWICK"
Our New Thin Model is the most perfect drink-
ing cup ever offered to the trade.
An ideal cup for every traveler, and must be
seen to be appreciated.
Made in 21/2- and 5-oz. sizes. Plain, English
Thread, Engine Turned and Engraved.
Sterling only.

Write Us For Sample

WARWICK STERLING CO.
36 GARNET STREET PROVIDENCE, R. I.

79

LOCKETS
Made of extra heavy quality
Gold Shell with Solid Gold
Joints and Rivets.

The finish of our Lockets is
exceptional, the gold being
drawn over the edge presenting
a solid gold edge all around.

Ask your jobber to show our
line. Trade-mark stamped on
both cards and goods.

TRADE

THIS

MARK

Registered in United States and Canada

GUARANTEES THE PRODUCT

93
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SYKES 8z STRANDBERG
MANUFACTURING -4;74 JEWELER S

Tie Clips
Cuff Links
Coat Chains
Coat Chain Tops
Fobs

ATTLEBORO,

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses

56 MASSACHUSETTS

Ask your jobber to show some of our snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST

TRADE

MARK

7604 R

7729

7396 Eng.

7639 Sap,

7716

TRADE

I •
! MARK

7698 Eng.

ORDER THESE GOODS BY NUMBER THROUGH YOUR JOBBER

T. G. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond F

NEW YORK OFFICE-13 MAIDEN LANE

rAVAII-F4Y--AFAVAI-IrAW.A.=‘" ■ •
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Watchmaking—Engraving Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-tunities for learning watchmaking except the proper system of instruction. Aware of this fact,the W. I. of H. has established a Home Study Department, with a view of teaching watchrepairing by correspondence. This system of instruction is as thorough as it possibly canbe, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43printed lessons, containing nearly 400 illustrations and other special features, making it anexcellent substitute for an attendance course to those unable to leave home or their positionand is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Stroh Building MILWAUKEE, WISCONSIN

Evezylhinag
in Rings
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O-B Rings Have A National Reputation
In 0-B Rings the latest designs of the world's authoritative Ring Designers
are always found first. They are " the leaders " with Jobbers and Retailers.

A feature of this season's line ( containing more than one thousand new

styles ) are our popular and standard priced Solid Gold Rings, made with

Genuine Platinum Trimmings
the style now generally demanded in the finest and best jewelry.

GENUINE PLATINUM IS ABSOLUTELY INDESTRUCTIBLE
and in addition gives a greater and permanent brilliancy to the stone.

The 0-B line includes many special features in addition to Genuine Platinum Trimmings : —Special Imported
Stones ( not to be found elsewhere )—Fancy Shapes—Enameled Trimmed Rings—Combination
Band and Signet Rings—Two Color Effects (Old English and Bright) etc., etc.

Every Ring Guaranteed by the Oldest and Largest Ring House in America

All perfect, no irregularities in color, shapes, etc. Rings
wrapped in anti-tarnishing paper which protects high finish.

ASK YOUR JOBBER

899
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Strategy is as

necessary toc._12E for success in Business

as it was in Napoleon's c.1.2E in the time of War!

■

WHITE,
WILE &
WARNER
Advertising Dept.

BUFFALO, N. Y.

GENTLEMEN:—Without obli-
gating myself in the least, I would
like to have you send me absolutely
free, full particulars regarding your
new Mechanical Window Display and
your free personal advertising service.

When great fortunes were made
only in War, War was a Business!

Now when great fortunes are made only
in Business, Business is a War!

Strategy, called the " Genius of War," is
also the " Genius of Business."

This strategy has been incompletely defined as
" the art of taking the enemy at a disadvantage"—
that is, outgeneraling and outwitting him.

We do more than just make good rings. We
do what no other house in the world has ever done
for the retailer.

We offer, without cost to you, this " strategy"
that gives you the power to win and lead. We out-
line and prepare for you, free of charge, a campaign
that will outgeneral your competitor.

We give you what no amount of money can buy.
We give you original and far-reaching plans that
make your business different ; plans that give you
prestige ; plans that bring you unusual success.

If you are interested in strategy, the "Genius
of Business "; if you are interested as to how

to improve the quality of your business and
increase your profits, then either write

us or sign the coupon.
■

■

Name 

Address  

These are the magazines with
the gigantic circulation in which the
W. W. W. advertisements appear.
W. W. W. Rings are the only rings
now being advertised to the consumer
for the benefit of the retailer.
Saturday Evening Post 
Woman's World 
Housewife  
Uncle Remus  
People's Home Journal 
Ladies' World 
Mother's Magazine.  
Home Life 
Holland's Magazine. 
People's Popular Magazine 
Modern Priscilla
Christian Herald.. . 
Blade and Ledger... 
Grit  
Opportunity  

‘,\

Vs,

2,000,000
2,000,000

450,000
230,000

1,000,000
600,00o
550,000

1,000,000
8o,000
500,000
300,000
315,000

7,000,000
275,000
200,000

Every magazine averages five readers, which means that thiscirculation is multiplied five times.

Every copy goes where it will make sales for you.
Please remember that with our big expenditure we couldbuy pages and pages in fancy magazines. But they wouldnot sell rings for you.

With these great publications we talk to the people yousell to. That's what you want. And that's why our adver-tising means so much to you.

Fifty million people are reading and will continue toread our advertisements in these magazines.
Co-operate with us by showing and advertising

W.W.W. GUARANTEED RINGS. if

WHITE, WILE & WARNER
Makers a Rings in which the Stones Do au

Buffalo, N. Y.
New York office:

1702 Silversmiths' Building
Malden Lane k

■
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Jewelers' 24-Karat Club
Enjoys Annual Shad Dinner

Social Enjoyment Has Free Rein—An Informal

Program of Entertainment with the Jewelers

as Performers—A Wealth of Talent Uncov-

ered

New York, April 26.—Only the best in the way
of eating, entertainment and all-around good
fellowship was offered those members of the
Jewelers' 24-Karat Club of New York City who
were fortunate enough to attend the shad dinner
of this famous social organization at George
Rector's on the evening of April 24.
The affair was in every respect up to the prov-

erbial high standard of the club and a decided
success. Nearly Ioo members were present at
6.45 p. m. in the beautiful gold room of the
aforementioned hostelry when President J. War-
ren Alford called the regular meeting to order.
Two new members were elected, Emil Freund
and Russell Talbot. After brief debate it was
unanimously voted to add an amendment to the
constitution providing that hereafter not more
than two persons connected with or employed
by a firm or corporation shall be eligible to mem-
bership. The amendment does not affect in any
way those who are already members, and the rea-
son for it was explained by David Kaiser, who
said that there are now only four vacancies in the
limited membership of 200, and because of the
very large number of applications it was deemed
advisable to have represented as many firms as
possible. It was the only business of the evening
and after a motion to adjourn the festivities im-
mediaely began.
No Gloucester fisherman ever sat down to a

more delightful repast in which clams and shad
were given the place of honor.
Toasts were drunk to Secretary George T.

Stebbins and "the youngest old member" in the
crowd, A. K. Sloan.
Between courses President Alford read tele-

grams from Vice-President Sherwood, who is
out on the Pacific coast; William H. Kinna, Joe
Cawthorn, the well-known actor and an old
friend of the club; "Lu" White and Col. John L.
Shepherd. One telegram read, "I wish I was
there listening to the hot air from David Kaiser
over glasses of Budweiser." That from Colonel
Shepherd, who is in Los Angeles, was "Gee,
how lonesome! My teeth don't work for beef-
steak. I prefer shad and carrots. Best wishes."
Before the dinner was over "Charlie" Brinck,

the highly esteemed boss of the club, introduced
Russell Talbot, one of his newly elected lieuten-
ants. Mr. Talbot was almost overcome by the
genuine warmth of his reception, but in a few
well-chosen remarks thanked his fellow-members
for the high honor which they had bestowed on
him and acquitted himself generally in a manner
that would do credit to such less bashful per-
sonages as Percy Savory and David Kaiser.
As usual at these informal functions of the

club there were no set speeches. President Al-
ford said that they would depart from their
usual custom, however, in order to hear from
A. K. Sloan, who sat at his right during the
evening. Mr. Sloan preferred not to make a
formal speech. He said that he might tell a few
fish stories were it not for a fact that only two
gentlemen in the room would believe him—A. S.
Pitt, who had been with him on a number of
fishing excursions, and his son, F. T. Sloan, who
believes his father is a second George Washing-
ton.
There were plenty of good popular songs sung

during the dinner, in which all present joined
vociferously, but the real fun of the evening
Caine on with the cigars.
The Jewelers' 24-Karat Club minstrels, under

the direction of Add Hoyt, presented a very elab-
orate program. It was without a question the
best show on Broadway that night. Fortunately
no theatrical magnates were present, otherwise

the jewelry trade might lose some of its leading
lights.
But let us give the program first and talk about

it afterward.
Interfocutor—Deaf and Dumb Dave Kaiser.
End men—George Golf Stebbins, Charles

Murphy Lirinck, Billy Gough, Frank Osmers.
V ocalists—Mo Cattle, lion. Mat. Stratton,

Percy Wadsworth Savory, Sit Down Kohn,
Sam L. & M. Kahn Levi, Bob Stamping Law
Adams, Little Warren Alford, Waffles Alpheus
Brown.

PART I
I Overture "Little of Everything"
2 introductory Maiden Lane Pessimists
3 End song Charley Murphy Brinck
4 lenor Solo Sammie Levi
5 End Song Frank Osmers

enor Solo Little Warren Alford
7 End Song George Stebbins
8 Baritone Solo Dave Kaiser
9 End Song Billie Gough
Io Finale By all the Carrots

PART II
Juggling Quarters and Trick Half Dollars

Leo Wormser

Educated Feet—Barefoot Clog Dancer
Gus Beucke

The Four Karat Quartet
Jonas Koch Ives L. Lake
Andy Hedges Billie Rosenfeld

All the committee is good for

The Costermonger Comedian
Billy Gough

With a Little Blarney

The Hot Air Artists
T. Eddie Wilson and Grandpa Crippen

Noted Publicity Artists

That was the program intended for the evening.
It was departed from somewhat during the
course of the performance, but not to any great
extent. One would hardly expect to find such
talent among so modest a class of men. Such
wit I Such acting I Such melodious voices I It
is safe to say that histrionic ability of the golden
quality displayed at this minstrel show could
never have existed unrecognized so long in any
other trade or body of men. There were rumors
going the rounds that most, if not all, of those
on the list of entertainers rang in professional
substitute, but the rumors have not been authen-
ticated. At any rate, the entertainment was a
credit to the performers, whoever they were, and
the committee, headed by William I. Rosenfeld,
who prepared it.
The show had hardly started when a boy en-

tered the room with a shirt for Billy Gough.
Dave Kaiser asked Gough what he meant by
having a shirt delivered at that late hour when
the performance was well under way. Gough
looked rather sheepish and explained that the
one he had on was in pretty bad condition and
"the damned old Larter studs" couldn't hold it
together.
Charley Murphy Brinck asked Dave Kaiser if

he knew the difference between a whale and a
lobster. Upon the latter's displaying no knowl-
edge of the distinction Charley said, "I'll tell you
Dave, a whale will come up once in a while and
blow himself, but you never do." Mr. Brinck
got another laugh when he said his uncle was
suffering from matrimonial dyspepsia because
"his wife don't agree with him."

Well, the fun went on and on until It p. m.
No one went home early. Almost every one
stayed to the finish and everybody decided that it
was the best all-around jolly good time in the
history of the 24-Karat Club.
There was unstinted praise due and given to

the committee—Willim I. Rosenfeld, chairman;
Ives L. Lake, A. J. Hedges Jr., and Jonas Koch.
Among those who enjoyed the evening's fes-

tivities was Henry Blank, of the firm of White-
side & Blank, Newark. Mr. Blank is one of the
fortunate survivors of the Titanic disaster and
was the center of a group of eager questioners
throughout the evening.
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Jeweler and Two Youths
Arrested in Burglar Raid

Over $10,000 in Plunder Found in Store.
Clues Obtained to $35,000 or $40,000
Worth of Valuables Stolen from Residents
of Borough of Brooklyn

New York, April 22.—As the result of the ar-
rest of three men in Brooklyn April to the police
assert they have captured the perpetrators of
more than fifty burglaries which have been com-
mited since January 1. They also say they have
recovered more than $10,000 worth of stolen
property, and have discovered a man who has
assisted the thieves in disposing of other stolen
goods valued at $35,000 to $40,000.

Detectives who were watching a jewelry store
at 309 Atlantic avenue, which was run by a man
known as Harry J. Schutter, saw two youths
enter the store carrying a suit case. The de-
tectives followed and asked the men if the suit
case belonged to them. Upon receiving an in-
definite reply the suit case was opened and was
found to be filled with jewelry and other valuable
articles. All three were then arrested.

Schutter was taken to the Brooklyn police
headquarters, where he was charged with receiv-
ing stolen goods. The two other men, who are
known as J. J. Wilson, alias "Reddy," and An-
drew Dolan, were charged with burglary. Police-
men who were sent to search the jewelry store
returned with jewelry valued at more than
$10,000 and broken gold and silver which from
its weight is thought to be worth at least $2,000.
The three prisoners were • put through a thor-

ough questioning, which resulted, the police say,
in confessions of other robberies which clear up
the loss of more than $3o,000 worth of property.
Schutter is said to have told the police he had
disposed of about $35,000 worth of goods which
Wilson and Dolan are said to have taken to his
store.

Michigan Jewelers Formulate
Attractive Convention Program

Detroit, Mich., April 20.—The committee hav-
ing in charge the program for the coming meet-
ing of the Michigan Retail Jewelers' Association
are in a position to promise something out of
the ordinary, and visitors are assured of an
interesting and profitable session.
The exact dates of the convention have not

yet been decided upon, but it will probably be
held during the latter part of July, when the
Cadillaqua is in session. The Cadillaqua is the
name of the summer carnival and water fete
which it is planned to make an annual event in
Detroit, and with this as an added attraction
every jeweler in the state should attend.

Baltimore Jewelers Form
a Local Association

Baltimore, Md., April 22.—The Jewelers and
Silversmiths' Association of Baltimore effected
a permanent organization April 18 and George
Reynolds, Josiah Clift and Jerome W. Schirm
were delegated to draw up a constitution and
by-laws and suggest a ticket of officers for the
first year. The membership is at present as fol-
lows : Hennegen, Bates Company, The Stieff
Company, James R. Armiger Company, J. S. Mac-
Donald Company, Hughes & Woodall, S. jano-
witz & Sons, Frederick Bucher & Sons, Maurice
L. Reeder & Co., Gammie, Chaisty Company,
Arthur C. Macy, Jerome W. Schirm, J. W. Mealey
& Sons Company, George Walter, G. T. Sadtler
& Sons and Coughlan & Co.



Strategy is as

necessary today for success in Business

When great fortunes were made
only in War, War was a Business!

Now when great fortunes are made only
in Business, Business is a War!

Strategy, called the "Genius of War," is
also the " Genius of Business."

This strategy has been incompletely defined as
" the art of taking the enemy at a disadvantage"—
that is, outgeneraling and outwitting him.

We do more than just make good rings. We
do what no other house in the world has ever done
for the retailer.

We offer, without cost to you, this " strategy"
that gives you the power to win and lead. We out-
line and prepare for you, free of charge, a campaign
that will outgeneral your competitor.

We give you what no amount of money can buy.
We give you original and far-reaching plans that
make your business different ; plans that give you
prestige ; plans that bring you unusual success.

If you are interested in strategy, the "Genius
of Business "; if you are interested as to how

to improve the quality of your business and
increase your profits, then either write

us or sign the coupon.

Advertising Dept.

BUFFALO, N. Y.

GENTLEMEN:—WithOnt Obli-
gating myself in the least, I would
like to have you send me absolutely
free, full particulars regarding your
new Mechanical Window Display and
your free personal advertising service.

Name  

These are the magazines with
the gigantic circulation in which the
W. W. W. advertisements appear.
W. W. W. Rings are the only rings
now being advertised to the consumer
for the benefit of the retailer.
Saturday Fvening Post   2,000,000
Woman's World 2,000,000
Housewife  
Uncle Remus  
People's llome Journal 
Ladies' World 
Mother's Magazine.  
Home Life  
Holland's Magazine 
People's Popular Magazine 
Modern Priscilla
Christian Herald. . 
Blade and Ledger. . 
Grit  
Opportunity  

450,000
230,000

1,000,000
600,000
550,000

1,000,000
80,000
500,000
300,000
315,000

1,0(30,000

275,000
200,000

Every magazine averages five readers, which means that this
circulation is multiplied five times.

Every copy goes where it will make sales for you.
Please remember that with our big expenditure we couldbuy pages and pages in fancy magazines. But they wouldnot sell rings for you.

With these great publications we talk to the peopl

e 

yousell to. That's what you want. And that's why our adver-tising means so much to you.

Fifty million people are reading and will continue to

/

read our advertisements in these magazines.
Co-operate with us by showing and advertising

W.W.W. GUARANTEED RINGS.

WHITE, WILE & WARNER
Makers a Rings n which the Stones

Buffalo, N. Y.
NeW York Otlicp:

1702 Sih•orsmillis' Building
laiden Lane

Address  

Jewelers' 24-Karat Club
Enjoys Annual Shad Dinner

Social Enjoyment Has Free Rein—An Informal

Program of Entertainment with the Jewelers

as Performers—A Wealth of Talent Uncov-

ered

New York, April 26.—Only the best in the way
of eating, entertainment and all-around good
fellowship was offered those members of the
Jewelers' 24-Karat Club of New York City who
were fortunate enough to attend the shad dinner
of this famous social organization at George
Rector's on the evening of April 24.
The affair was in every respect up to the prov-

erbial high standard of the club and a decided
success. Nearly coo members were present at
6.45 p. in. in the beautiful gold room of the
aforementioned hostelry when President J. War-
ren Alford called the regular meeting to order.
Two new members were elected, Emil Freund
and Russell Talbot. After brief debate it was
unanimously voted to add an amendment to the
constitution providing that hereafter not more
than two persons connected with or employed
by a firm or corporation shall be eligible to mem-
bership. The amendment does not affect in any

way those who are already members, and the rea-
son for it was explained by David Kaiser, who
said that there are now only four vacancies in the
limited membership of zoo, and because of the
very large number of applications it was deemed
advisable to have represented as many firms as
possible. It was the only business of the evening
and alter a motion to adjourn the festivities im-
rnediaely began.
No Gloucester fisherman ever sat down to a

more delightful repast in which clams and shad
were given the place of honor.
Toasts were drunk to Secretary George T.

Stebbins and "the youngest old member" in the
crowd, A. K. Sloan.
Between courses President Alford read tele-

grams from Vice-President Sherwood, who is
out on the Pacific coast; William H. Kinna, Joe
Cawthorn, the well-known actor and an old
friend of the club; "Lu" White and Col. John L.
Shepherd. One telegram read, "I wish I was
there listening to the hot air from David Kaiser
over glasses of Budweiser." That from Colonel
Shepherd, who is in Los Angeles, was "Gee,
how lonesome! My teeth don't work for beef-
steak. I prefer shad and carrots. Best wishes."
Before the dinner was over "Charlie" Brinck,

the highly esteemed boss of the club, introduced
Russell Talbot, one of his newly elected lieuten-
ants. Mr. Talbot was almost overcome by the
genuine warmth of his reception, but in a few
well-chosen remarks thanked his fellow-members
for the high honor which they had bestowed on
him and acquitted himself generally in a manner
that would do credit to such less bashful per-
sonages as Percy Savory and David Kaiser.
As usual at these informal functions of the

club there were no set speeches. President Al-
ford said that they would depart from their
usual custom, however, in order to hear from
A. K. Sloan, who sat at his right during the
evening. Mr. Sloan preferred not to make a
formal speech. He said that he might tell a few
fish stories were it not for a fact that only two
gentlemen in the room would believe him—A. S.
Pitt, who had been with him on a number of
fishing excursions, and his son, F. T. Sloan, who
believes his father is a second George Washing-
ton.
There were plenty of good popular songs sung

during the dinner, in which all present joined
vociferously, but the real fun of the evening
catne on with the cigars.
The Jewelers' 24-Karat Club minstrels, under

the direction of Add Hoyt, presented a very elab-
orate program. It was without a question the
best show on Broadway that night. Fortunately
no theatrical magnates were present, otherwise

the jewelry trade might lose some of its leading

But let us give the program first and talk about
it atterward.
interlocutor—Deaf and Dumb Dave Kaiser.
End men—George Golf Stebbins, Charles

Murphy Brinck, Billy Gough, .Frank Osmers.
V ocalists—Mo Gattle, lion. Mat. Stratton,

Percy Wadsworth Savory, Sit Down Kohn,
barn L. & M. Kahn Levi, Bob Stamping Law
Adams, Little Warren Alford, Wattles Alpheus
Brown.

PART I
Overture "Little of Everything"
introductory Maiden Lane Pessimists
End song Charley Murphy Brinck
I enor Solo Sammie Levi
End Song Frank Osiners
enor Solo Little Warren Alford

End Song George Stebbins
Baritone Solo Dave Kaiser
End Song. Billie Gough
Finale By all the Carrots

PART II
Juggling Quarters and Trick Half Dollars

Leo Wormser

Educated Feet—Barefoot Clog Dancer
Gus Beucke

The Four Karat Quartet
Jonas Koch Ives L. Lake
Andy Hedges Billie Rosenfeld

The Costermonger Comedian
Billy Gough

With a Little Blarney

The Hot Air Artists
T. Eddie Wilson and Grandpa Crippen

Noted Publicity Artists

That was the program intended for the evening.
it was departed from somewhat during the
course of the performance, but not to any great
extent. One would hardly expect to find such
talent among so modest a class of men. Such
wit! Such acting! Such melodious voices! It
is safe to say that histrionic ability of the golden
quality displayed at this minstrel show could
never have existed unrecognized so long in any
other trade or body of men. There were rumors
going the rounds that most, if not all, of those
on the list of entertainers rang in professional
substitute, but the rumors have not been authen-
ticated. At any rate, the entertainment was a
credit to the performers, whoever they were, and
the committee, headed by William I. Rosenfeld,
who prepared it.
The show had hardly started when a boy en-

tered the room with a shirt for Billy Gough.
Dave Kaiser asked Gough what he meant by
having a shirt delivered at that late hour when
the performance was well under way. Gough
looked rather sheepish and explained that the
one he had on was in pretty bad condition and
"the damned old Larter studs" couldn't hold it
together.

Charley Murphy Brinck asked Dave Kaiser if
he knew the difference between a whale and a
lobster. Upon the latter's displaying no knowl-
edge of the distinction Charley said, "I'll tell you
Dave, a whale will come up once in a while and
blow himself, but you never do." Mr. Brinck
got another laugh when he said his uncle was
suffering from matrimonial dyspepsia because
"his wife don't agree with him."

Well, the fun went on and on until cc p. m.
No one went home early. Almost every one
stayed to the finish and everybody decided that it
was the best all-around jolly good time in the
history of the 24-Karat Club.
There was unstinted praise due and given to

the committee—Willim I. Rosenfeld, chairman;
Ives L. Lake, A. J. Hedges Jr., and Jonas Koch.
Among those who enjoyed the evening's fes-

tivities was Henry Blank, of the firm of White-
side & Blank, Newark. Mr. Blank is one of the
fortunate survivors of the Titanic disaster and
was the center of a group of eager questioners
throughout the evening.

Jeweler and Two Youths
Arrested in Burglar Raid

Over $10,000 in Plunder Found in Store.
Clues Obtained to $35,000 or $40,000
Worth of Valuables Stolen from Residents
of Borough of Brooklyn

New York, April 22.—As the result of the ar-
rest of three men in Brooklyn April 19 the police
assert they have captured the perpetrators of
more than fifty burglaries which have been corn-
mited since January c. They also say they have
recovered more than $co,000 worth of stolen
property, and have discovered a man who has
assisted the thieves in disposing of other stolen
goods valued at $35,000 to $40,000.

Detectives who were watching a jewelry store
at 309 Atlantic avenue, which was run by a man
known as Harry J. Schutter, saw two youths
enter the store carrying a suit case. The de-
tectives followed and asked the men if the suit
case belonged to them. Upon receiving an in-
definite reply the suit case was opened and was
found to be filled with jewelry and other valuable
articles. All three were then arrested.

Schutter was taken to the Brooklyn police
headquarters, where he was charged with receiv-
ing stolen goods. The two other men, who are
known as J. J. Wilson, alias "Reddy," and An-
drew Dolan, were charged with burglary. Police-
men who were sent to search the jewelry store
returned with jewelry valued at more than
$10,000 and broken gold and silver which from
its weight is thought to be worth at least $2,000.
The three prisoners were put through a thor-

ough questioning, which resulted, the police say,
in confessions of other robberies which clear up
the loss of more than $3o,000 worth of property.
Schutter is said to have told the police he had
disposed of about $35,000 worth of goods which
Wilson and Dolan are said to have taken to his
store.

Michigan Jewelers Formulate
Attractive Convention Program

Detroit, Mich., April 20.—The committee hav-
ing in charge the program for the coming meet-
ing of the Michigan Retail Jewelers' Association
are in a position to promise something out of
the ordinary, and visitors are assured of an
interesting and profitable session.
The exact dates of the convention have not

yet been decided upon, but it will probably be
held during the latter part of July, when the
Cadillaqua is in session. The Cadillaqua is the
name of the summer carnival and water fete
which it is planned to make an annual event in
Detroit, and with this as an added attraction
every jeweler in the state should attend.

Baltimore Jewelers Form
a Local Association

Baltimore, Md., April 22.—The jewelers and
Silversmiths' Association of Baltimore effected
a permanent organization April 18 and George
Reynolds, Josiah Clift and Jerome W. Schirm
were delegated to draw up a constitution and
by-laws and suggest a ticket of officers for the
first year. The membership is at present as fol-
lows: Hennegen, Bates Company, The Stieff
Company, James R. Armiger Company, J. S. Mac-
Donald Company, Hughes & Woodall, S. Jano-
witz & Sons, Frederick Bucher & Sons, Maurice
L. Reeder & Co., Gammie, Chaisty Company,
Arthur C. Macy, Jerome W. Schirm, J. W. Mealey
& Sons Company, George Walter, G. T. Sadtler
& Sons and Coughlan & Co.
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DURABILITY

superior finish and perfection of
shape are unvarying characteristics

of our

SEAMLESS GOLD RINGS
All weights and shapes 10K, 14K, 18K, 22K.

Manufacturing Jewelers

2 Maiden Lane New York

Factory, Brooklyn

RUBIES AND RUBIES
Some "rubies" are just red stones. Others are gems that charm you and
make you want them and the pin, the ring, or brooch that goes with them.
Ever try one of the others—Heller's -- on your customers? Do— They will
be grateful to you.
All our other Synthetic Stones, the Hope, the Pink, the Golden and White
Sapphires have the same properties that make them different from the
commonplace.

Literature on Synthetic Stones on Request

PARIS : 39 Rue de Chateaudun Manufacturers, Cutters and Importers
SAN FRANCISCO : 222 Kearney St.

L. A. Giacobbi, Rep. 68 Nassau Street, New York
PROVIDENCE: 212 Union Street

IDAR : 14 Houptstrasse
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NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,

Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, April 27.

The terrible disaster to the steamship Titanic,

of the White Star Line, shocked this city to such

an extent that all else, including business, was

temporarily forgotten. There is scarcely a

jeweler among the local trade who had not a

personal friend or acquaintance aboard the ill-

fated ship and the sad calamity was practically

the sole topic of conversation for many days.

Notwithstatnding the sad news of the world's

greatest accident on sea, there has been much

in recent happenings to lend encouragement to

the jewelry trade throughout the country. The

disastrous floods in the middle west have abated,

the country-wide strike of railroad engineers has

been averted, the textile mills of New England

are once again running full time and the political

situation can certainly be no worse in the next

few months than it is at present.

There has been more business stirring the past

two weeks in local jewelry circles than at any

time for months. Even the manufacturers of

14-karat goods, who have been complaining the

most, tell of satisfactory business. Diamond

merchants report unprecedented demand for

stones, especially in karat sizes. Manufacturers

and jobbers of novelty goods say inquiries are

coming in from all sections of the country, while

the orders are of a more liberal character than

heretofore this year.
An interesting bit of news to the retailer is

that which comes from fashions sanctum. Mi-

lady may even wear jewelry in time of mourning.

The earrings may be dull onyx with a baroque

pearl set in the center. A necklace of onyx and

pearls may be worn at the same time. A cross

usually is fastened at the end. Some prefer a

locket with a picture of the lost one inside. Jet

is a trifle more elaborate and is used in the after-

noon when one begins to go to quiet at homes

and small entertainments.
Secretary Edmund N. Stone, of the National

Jewelers' Board of Trade, has found a very

friendly spirit of co-operation existing in the

jewelry centers of the far west, and many new

names were added to the rolls of the board upon

the Pacific coast during his visit upon business

to the board's San Francisco office.
Mrs. Madeline Astor has come into the pos-

session of a wonderful collection of jewels since

her marriage. During the trip abroad, from which

she and Colonel Astor were returning at the time

of the disaster, Colonel Astor bought in Paris

$2oo,o0o worth of gems for her. These, with the

jewels given her at her wedding, were left in

Paris for the purpose of having some alterations

and repairs made, so that at the time of the Ti-

tanic's wreck Mrs. Astor had only the jewelry

which she wore. Even this small amount was

saved, Mrs. Astor herself carying the case into

which she packed them after the alarm was given.

George N. Joyce, 123 Nassau street, will re-

move his location on May I to 117 Nassau street.

W. G. Fay Optical Company will move from

523 Nassau street to 206 Broadway on May I.
Six pieces of jewelry which were among the

assets of the Carnegie Trust Company were sold

at auction on April 17 by Adrian H. Muller &

Son by order of George C. Van Tuyl Jr., super-
intendent of banks. The jewelry was part of the
collateral for a note of the St. Charles Hotel
Company for about $9,000. It brought $965,
which is all George W. Egbert, who is liquidating
the failed Cummins institution, expects to re-
cover on the note. Among the items in the lot
was a crescent, containing twenty-one diamonds,
which brought $150; a diamond solitaire, which
sold for $355; a lavalliere, containing three dia-
monds and two sapphires, which went for $16o,
and a gold purse that brought $140. The other
items were a gold locket and chain, containing
three emeralds and four diamonds, and a gold
purse containing six diamonds and five rubies.

Mrs. George D. Widener, of Philadelphia, one
of those saved from the Titanic and now nearing
New York on the Carpathia, carried with her
when she left London three pearl necklaces in-
sured there for $75o,000. It was stipulated in
the insurance contract that she was not to trust
the necklaces to her luggage but was to wear
the pearls during the voyage. No word has come
as to whether she saved her necklaces.

At the meeting of the board of directors of the
National Jewelers' Board of Trade, held at the
offices of the board recently, the following con-
cerns were admitted to membership: Leon
Abeles & Co., New York City ; Bernstein & Co.,
New York City ; Boston Optical Company, Bos-
ton, Mass.; Dema/n Manufacturing Company,
New York, N. Y.; Goldman Jewelry Manufac-
turing Company, New York, N. Y.; Jacobs &
Tarnow, New York, N. Y.; Long & Koch Com-
pany, Newark, N. J.; Lowres Optical Company,
Newark, N. J.; Albert A. Lupien, Pawtucket,
R. I.; C. A. Marsh & Co., Attleboro, Mass.;
Osmers-Dougherty Co., New York, N. Y.; Will-
iam G. Pollack & Co., New York, N. Y.; Roman
& Bernard, New York, N. Y.; Thier, Kraus &
Beam, Pittsburgh, Pa.; Henry Ziruth Company,
Newark, N. J., and Charles Reis, New York, N. Y.

Edwin L. Kroll, of H. Kroll & Co., has been
very ill at his home for about six weeks. His
many friends in the trade will be pleased to know
that he is now on the road to recovery and will
soon return to his duties.
Dr. Julius King, of the Julius King Optical

Company, and his wife are now in New York and
will leave for their summer home at Chautauqua
about the middle of the month. Doctor and Mrs.
King spent the winter in Florida and are in the
best of health.
Walter G. King will leave May 25 for a two

weeks' fishing trip at Camp Skookum, Big Islands,
Maine, Both Walter G. and Burnham W. King
are interested in the Megantic Fishing and Game
Corporation, which either owns or leases a tre-
mendous playground of about 225 square miles of
land in northern Maine and Canada. The cor-
poration issues a very interesting pamphlet each
month, which is edited by Burnham W. King.

Bawo & Dotter, 30 Barclay street, one of the
largest houses in the crockery and glassware
trade, have taken a twenty-one years' lease on the
twelve-story building to be erected at t8 to 28
West Thirty-third street. This firm has been
located in the present crockery and glassware dis-
trict since its inception in 1864, and the announce-
ment is taken by some members of the trade as
an indication that the uptown movement, which
has so widely developed in other trades during
the past year, will become general before many
months have passed. Several representative
houses have moved already, and a number of
others are said to be considering the matter.
Bawo & Dotter expect to be in their new location
by December t.
William Fischer has removed his offices from

6 Maiden lane to 45 John street.
M. J. Averbeck arrived in New York on April

30 on the Kaiser Wilhelm. Mr. Averbeck, when
he left New York, had expected to be away a
considerable time, but cut short his trip several
weeks.
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Leon Mire!, a jeweler of 187 Washington street,
Brooklyn, went to the Adams street station early
on the morning of April 23 and said that he had
been robbed. He declared that two men whom
he found in his place when he returned from
Flatbush with his wife Sarah, grappled with him
and tried to stab him. They escaped, he said,
with a quantity of jewelry and other valuables.
He told the police he could not tell how much
his loss was until after he had had time to make
an inventory.

According to his story, returning home at
o'clock in the morning, he found his living room
in the rear of the store in disorder, while things
were also turned topsy turvy in the store. He
said he heard a noise in the back and met two
men there who ran out onto the sidewalk and
there he grappled with them. He showed a torn
pair of trousers, claiming that one of the men
tried to stab him with a knife, but did not wound
him. The police have but a vague description
of the men. They are investigating the affair.

Isaac Lindo, one of the oldest diamond and
jewelry merchants of Manhattan borough, who
had been in business, with a store at Broadway
and Twenty-ninth street, for nearly forty years,
died Friday, April 19, from a general breakdown.
Mr. Lindo was born in New York City sixty-
seven years ago. He married Dora May, the
daughter of the late Solomon May and a niece
of the well-known Jewish banker, Moses May.
She survives him, together with his sister, Mrs.
Harriet Benjamin, of Westchester, N. Y. Mr.
Lindo was a member of the Jewelers' League and
of the Royal Arcanum, and he also belonged to
the Loyal Addition.
The manufacturing jewelers of Newark are

arranging an attractive exhibit for the Newark
industrial exposition. One section is to be de-
voted to their display and there will be harmony
in the arrangement of the goods shown, as well
as in the furniture and equipment of the spaces.
As Newark leads the country in the manufacture
of gold jewelry the local companies are preparing
an exhibit that will be worthy of the industry, in
order to favorably impress the thousands of vis-
itors. The jewelers who have already entered
into the plans for this section include Thomas W.
Adams & Co., Ailing & Co., Inc., Allsop & Allsop,
Bride & Tinckler, Durand & Co., Ehrlich & Sin-
nock, Jones & Woodland Company, Link &
Angell, Inc., and Richardson Manufacturing
Company.
The importers are considerably interested in

an amendment to the tariff act reported by the
ways and means committee in Washington, D. C.,
which modifies materially the present paragraph -
regulating the free entry of clothing, articles of
adornment and personal effects generally brought
from abroad by homecoming Americans. The
proposed amendment is as follows:

"Wearing apparel, articles of personal adorn-
ment, toilet articles and similar personal effects
of residents of other countries arriving in the
United States, but this exemption shall only in-
clude such articles as actually accompany, and
are in the use of such persons for the immediate
purposes of the journey and their present com-
fort and convenience, and shall not apply to mer-
chandise or articles intended for other persons
or for sale. All wearing apparel, articles of per-
sonal adornment, toilet articles, books, pictures,
souvenirs, curios, articles for household use and
similar personal effects, actually accompanying
residents of the United States returning from
abroad, taken by them out of the United States
to a foreign country, shall be admitted free of
duty, without regard to their value, upon their
identity being established under appropriate rules
and regulations to be prescribed by the secretary
of the treasury. And like articles actually ac-
comnanying said persons and said return, not ex-
ceeding $300 in value, acquired by them in foreign
countries for their own use, or as presents or
gifts to their friends, and not intended for sale."

It will thus be seen that returning tourists may
bring with them personal effects purchased
abroad three times the value heretofore their
Privilege, which was $too, and the new limit of
$300 is not confined to personal effects only, but
is also extended to gifts for friends or goods al-
leged to be such.

•
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FOR many years we have been personally represented
in foreign diamond markets. Our stock is large,

,carefully selected and of excellent quality, while the prices
are uniformly reasonable. For quick service and good
service, send to us when in need of diamonds.

BEN J. ALLEN & CO.
CHICAGO

^
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WESTERN BUREAU OF THE KEYSTONE,
Room 1201 HEYWORTH BUILDING,

CHICAGO, April 27.

Business developments during the past two

weeks have in every way been satisfactory. The

selling end has improved materially. Collections

seem to have been a little off color. Travelers are

sending in better orders and a general feeling

of optimism pervades jobbing circles. It has been

a severe spring on jobbers operating a large

traveling force. First, the blizzards and then the

floods came to interfere with these avenues of

commerce. It is confidently expected that May

will be a good month and that it will take the

place of March and April as a month for stocking

up by the retailers. Travelers who have come in

from their territories report that general condi-

tions throughout the west are excellent. Stock

market reports have sent out a short crop buga-

boo, but this is vehemently denied by men who

have made a personal visit to these agricultural

sections and learned the conditions first hand.

One hopeful sign is that retailers are buying the

better grades of goods. In some quarters this

has proven a most pleasant surprise.
The large retailers report satisfactory gains,

and it seems as if the two coming months, stimu-

lated as they will be by the graduation and com-

mencement seasons, will be lively. The watch

business is enjoying much increased activity

through the marketing by the manufacturers of

the new wrist watch. Such retailers as have

them in stock report a very satisfactory demand

for them and it is generally believed that they

will do much to revive this end of the business.

H. M. Tenney, of Slade, Tenney & Weadley,

left late in the month for an extended trip

through Indiana and Illinois. He had an ex-

perience in the flooded sections of Illinois which

nearly resulted in his being drafted into the ser-

vice to help save the city of Cairo, Ill. He had

left Paducah, Ky., and started for Greenfield,

Tenn. After traveling about twenty miles the

train ran into a flood and was forced to return.

He then started to get out of the flooded section

via Cairo. In getting to Cairo the train passed

through floods two feet over the railroad track.

He managed to catch a train out of Cairo, but he

was unaware until several days after that the

train he took was the last out of Cairo for a

week. Immediately after his departure on this

last train the mayor of Cairo issued a general

proclamation, calling on every able-bodied man

in Cairo to do service in assisting to save the

water levee, which was in danger of being washed

away. With no trains out of Cairo for ten days

he had a fine chance to carry sacks of sand to

plug up the leaks. As it was, he escaped. Imagine

Tenney saving Cairo, if you canl It would really

have been a great sight.

Billy Lamb, "globe trotter" for George H. Ful-

ler & Sons Company, returned the middle of last

month from an extended southwest trip. He

went across the border into Mexico but did not

venture very far. He states that the revolution

in Mexico is more serious than generally con-

sidered and that it has proven a great menace

to American business interests there.

Harry W. Hahn, president of H. F. Hahn &

Co., is expected to return early this month from

a two months trip to Europe, where he went to

meet Mrs. Hahn, who will return with him to

Chicago.
F. W. K. Schmidt, jobber in the Heyworth

building, has been on the sick list for several

weeks but is rapidly recovering.
F. V. Kennon, of the John T. Mauran Manu-

facturing Company, of Providence, spent several

days in Chicago the early part of the month in

the interest of the company's new watch bracelet.

Joe De Mariano, of J. De Mariano & Co., dia-

mond merchants in the Masonic Temple, was

married April 30 in Mexico to Miss Nellie Cas-

ceretto, of this city. They will leave New York

May s8 for an extended honeymoon in Europe.

Joe is very well known to diamond buyers

throughout the country and he has many friends

who will extend to him their very best wishes for

a long, happy and prosperous life.

Fred G. Thearles, of C. H. Knights-Thearle

Company, and secretary of the National Whole-

sale Jewelers' Association, spent several days in

Washington last month in attendance at a meet-

ing of representative business men from all sec-

tions of the country for the purpose of forming

a national chamber of commerce. The confer-

ence was held at the call of President Taft, who

addressed the business men. A plan of organiza-

tion was suggested which will serve as a founda-

tion for the general discussion of business mat-
ters. There ' has long been a desire on the part
of the officers of the government, and business

men alike, to secure a co-ordination of thought

upon commercial questions, and a union of effort
to promote the industrial good of the country.
Over two hundred bodies in various lines were
represented at the meeting, and 5oo delegates
were present.
As outlined by President Taft and Secretary

Nagel the government's interest in the organiza-
tion of a national chamber of commerce is an
unselfish one. The government, of course, ex-
pects to be benefited by such an organization, but
its belief is that it has more to give than to
receive. The government would like to get cer-
tain information on business matters which
would be of service in giving consideration to
legislative questions of industrial moment. It
also wants to learn how much of co-operation
there can be between the government and bus-
iness in the matter of securing information which
will be of common interest on such matters as
the operation of the Panama Canal. Harry A.
Wheeler, representing the Chicago Association
of Commerce, was chosen temporary chairman of
the conference. The development of a national
chamber of commerce is to be along the lines
of the various Chicago trade organizations, ex-
cept that its scope is to be larger. A national
charter is expected to be granted by congress to
the body and it will be recognized as a civilian
aid to the government machinery.

M. D. Rothschild, of New York, and Everett
I. Rogers, of Providence, were the other dele-
gates at the conference on behalf of the National
Wholesale Jewelers' Association. The American
National Retail Jewelers' Association was repre-
sented by Steele F. Roberts, Emil W. Kohn, of

New York ; A. D. Prince, of Washington, D. C.;
R. C. Traub, of New York, and Walter M. Jac-
card, of Kansas City.

Charles E. Graves, president of the jewelry
firm of Charles E. Graves & Co., Heyworth build-
ing, died April 18 at his residence in Evanston.
He had been ill for two months with a complica-
tion of diseases. Mr. Graves was born in Milton,
Vt., December T, 1855. A few years later his
family moved to Oshkosh, Wis. In 1871 he came
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to Chicago and entered the employ of J. B.
Chambers & Co., jewelers. They were located at
Madison and Clark streets. He continued with
the firm and in Igoo succeeded to the business.
The firm name was changed to the one now used.
In 1905 they moved to their present location at
Madison and Wabash. Mr. Graves was married
in 188o to Etta M. Mayhew. Besides the widow,
he is survived by one daughter, Mrs. Irene
Graves Bennet. He was a member of the Union
League, Glen View and Evanston clubs, and be-
longed to the Masons. The funeral was held
from the residence at 1047 Forest avenue, Evans-
ton.

William Donaldson, an employe of Despres,
Bridges & Noel, wholesale jewelers in the Kesner
building, was arrested April 23 charged with the
larceny of several thousand dollars' worth of
watches and jewelry. He had been connected with
the firm for about two years. He is twenty-four
years of age and but recently married. It is
said he maintains a handsomely appointed flat,
the upkeep of which was beyond the possibilities
of his meager salary. Several city detectives
have been working on the case for several days.
Suspicion was first directed against Donaldson
when it became known that several pawn tickets
were issued in his name on valuable watches and
expensive pieces of jewelry, among them several
high-grade Howard watches. The police took the
movement and case numbers of these watches.
They were traced to Despres, Bridges & Noel,
with the result that Donaldson was closely
watched. He was arrested while at work in the
firm's salesrooms. According to statements made
by the police, Donaldson has made a confession.
Much of the stolen goods was pawned in Mil-
waukee. A number of valuable watches were
found on his person when arrested. The police
have recovered practically all of the pawn tickets.
With the idea in mind of making the regular

monthly luncheon of the Chicago Jewelers' As-
sociation of more service to its members it was
decided at the last meeting to allow members
to invite friends or business associates to the
luncheon. It very often happens that members
have luncheon appointments on the day of the
association's monthly luncheons, or out-of-town
visitors. It is believed that by allowing members
to bring friends the attendance can be greatly
increased. At the last meeting Tudor Ap Madoc,
attorney for the local office of the jewelers' board
of trade, gave a very interesting talk on the
general subject of the federal bankruptcy law.
He explained the various points of the law and
gave in detail the various steps of a bankrupt
from the time of the filing of his petition until
the final adjudication. It was a most interesting
and instructive talk and cleared up many points
on which the members were not certain. These
luncheons are held the first Tuesday in each
month at the Palmer House, in parlor 0. Mem-
bers of the association should make it a point
to attend them as regularly as possible. Secre-
tary Woods, of the jewelers' board of trade, is
arranging to have an interesting speaker at each
meeting, who will discuss subjects closely related
to the jewelry business.

Secretary Manahan, of the Illinois Retail Jew-
elers' Association, reports that the outlook for an
unusually successful convention at Rock Island
is very promising. He has recently filed a report
with Secretary Wheeler, of the national associa-
tion which shows that the Illinois association is
in a most flourishing condition as far as member-
ship is concerned ; in fact, at the head of the list.
The convention dates are May 21 to 23. The
program is nearly completed and will be mailed
out to all members within a few days. More than
enough reservations have been made to guarantee
a special train from Chicago to Rock Island. it
is believed that over too jewelers and jobbers,
representatives of Chicago, will attend.
A. C. Becken returned to Chicago early in the

month from an extended stay in Florida.
John Sherwood, president of the Solidarity

Watch Case Company, of New York, returned to
Chicago late in the month after an extended coast
trip. He expects to be back in New York the
early part of May.
Arno Dorst spent several days in Chicago the

latter part of the month. He came here to
attend the Casceretto-DeMariano nuptials. His
wife accompanied him.
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A DIAMOND •
OPPORTUNITY

WE are offering at attractive prices a large
assortment of Jager and Wesselton diamonds.

They are absolutely the very finest diamonds
money can buy.

They offer you an unusual stock investment. For
years these particular diamonds have been climbing
in price and have become scarcer and scarcer each
year.

When you offer your customer a Jager or a
Wesselton diamond you are offering him something
as sure and certain as a government bond. He does
not buy them, he invests in them. Anybody who
understands the diamond market will tell you that
these diamonds are absolutely the best buy you can
make. They will continue to go up in price. Get
in on them while you can. They are the top
notch of diamond buying opportunities. The big
profit—the sure investment is in the Jager and
Wesselton. Offer your customers a government
bond investment.

We have also some very attractive bargains in
cheaper grades. Some exceptional bargains in
half and quarter carats. An assortment of bunch
rings with small stones ranging from 1/16 carat to
1/8 carat and 1/8 carat to 1/4 carat, the prices of
which will open your eyes. For quick sales they
can't be beat.

Wake up your diamond department. Commence-
ment, graduation and weddings are close at hand.
Get ready for them. You'll never get a better
diamond opportunity than we offer you right now.

To jewelers of approved credit we'll send a memo.
assortment. Get in while the buying is good.

Norris, Alister & Company
Heyworth Building

CHICAGO
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The death of Englehart C. Ostby, president of

the Ostby & Barton Company, at sea recalls the

narrow escape of Nathan B. Barton and family at

the time of the holocaust at the Hotel- Windsor,

New York City. Mr. Barton, his wife and

daughter, had just arrived at the hotel in New

York on March 17, 1899, and were on their way

to their suite on the fourth floor of the building

when the alarm of fire was sounded. They im-

mediately descended to the second story, where

they found the way to the street blocked by the

dense volume of smoke that poured up the stair-

case. They succeeded in getting into one of the

rooms on that floor and made their way to the

fire escape, which ended at the first story and too

far from the ground for them to jump safely.

There they were obliged to remain until rescued

by firemen, who raised ladders to the platform.

In that fire there were fourteen persons killed

and fifty-two injured.
The need for the provision of adequate facili-

ties for the jewelry and silversmithing depart-
ments of the Rhode Island School of Design was
emphasized by the late Engelhart C. Ostby, presi-
dent of the Ostby & Barton Company, manufac-
turing jewelers, of this city, who suggested that a
fund be raised for the erection and equipment of a
building to be known as the jewelry department,
and declaring the present quarters in West Hall
to be "distressingly inadequate." This suggestion
was brought to the attention of the directors of
the school by Director Elliott in his quarterly re-
port. "In this center of the jewelry and silver-
smithing trades," said Mr. Elliott, "there should
surely be enough business enterprise among those
interested in these activities to give such a build-
ing merely as a far-sighted stroke of business.
We could and should have a school that would
outstrip those of France, England and Germany."
Mr. Elliott also reported it the good fortune of
the school to be able to retain the services of
Augustus F. Rose, the head of the jewelry depart-
ment, although Mr. Rose had received a very
tempting offer from Boston. He also reported
that the pressure of work in the department had
necessitated the engagement of Mr. Erichson and
Mr. Enzinger for the evening classes and Frank
M. Robitaille to assist Mr. Rose.
The Hadley Jewelry Company has been granted

a chafter by the secretary of state of Rhode
Island, the incorporators being Arthur Hadley,
Thomas Curran and Irving 0. Hunt, all of Provi-
dence. The company is capitalized at $3,000 and
will manufacture and sell jewelry, novelties and
jewelers' goods.
David M. Watkins, of the D. M. Watkins Com-

pany, has returned to his home here after a
winter's stay incCalifornia.
Mr. and Mrs. Horace F. Carpenter have arrived

home from a six weeks' tour of the Mediterranean
countries, visiting, while abroad, the several
points of interest in Italy and Egypt.
Horace S. Richardson, of Flint, Blood & Co., Inc.,

had a very narrow escape from death while at-
tending a Masonic meeting recently. He was
seized with a severe hemorrhage from the nose,
which recurred intermittently for several days.

Several manufacturing jewelers of this city
were elected to office in the Episcopal church at
the Easter elections, among them being the fol-
lowing: Fred D. Carr, delegate to the diocesan
convention from Grace Church; Rush Sturges,
Grace Church, vestryman; Arthur E. Austin,
George H. Holmes and Edward H. Shepherd, All
Saints' Church, vestrymen; Theodore W. Foster,
St. Stephen's Church, vestryman; Dutee Wilcox

and Edward I. Mulchahey, Church of the Epiphany,
vestrymen; John Kelso and George D. Briggs,
Church of the Redeemer, vestrymen; Harry M.
Mays, Church of the Transfiguration, vestryman;
Charles G. Bloomer, Trinity Church, vestryman.
The announcement has been made that the pres-

ent officers and directors of the Union Trust Corn-
pany, of this city, which suspended in October,
1907, and which has been brought back to a solid
financial basis by the special directors, are to re-
sign on May 4, having completed the rehabilitation
of the company and having paid too cents on the
dollar, with interest. Among the directorate are
the following : William A. Copeland, of the Mar-
tin-Copeland Company; Col. Harry Cutler, of the
Cutler Jewelry Company; Henry D. Sharpe, of
the Brown & Sharpe Manufacturing Company,
and Col. Samuel M. Nicholson, of the Nicholson
File Company, who is being prominently men-
tioned as the possible next president of the Union
Trust Company.
Damage to the extent of $5,000 was done by fire

April 20th in the shop of the Harvard Jewelry
Company, located in the Fitzgerald building, at the
corner of Pine and Eddy streets. The greatest
amount of damage was caused by the water which
was thrown into the building in order to ex-
tinguish the flames and which soaked down into
the floors below. The flames were discovered
shortly after the noon hour. At that time an
employe of Hutchison & Huestis, on the fourth
floor of the building, discovered water dripping
through the ceiling of the room. He dashed into
the hall and found it to be filled with smoke. He
gave the alarm and attempted to enter the plant
to see if anything could be done to extinguish the
flames before the arrival of the fire department
apparatus, but found the door locked and he
could not break it in. When the firemen arrived
lines of hose were extended from the outside
hydrants and the blaze was quickly extinguished.
The principal sufferers from damage are the Har-
vard Jewelry Company, Hutchison & Huestis,
S. K. Grover and Fowler Brothers.

Representatives from the jewelry and novelty
houses of the Chicago Jewelry and Fancy Goods
Association will be in Providence May 26 for a
week or ten days' inspection of the stocks of the
local jewelers.
A new constitutiton and by-laws were adopted

by the National Association of Jewelry Manufac-
turers at the meeting held in this city on April
IT. Several applications for membership were also
received. Officers were elected for the year as
follows: President, Robert E. Budlong; first vice-
president, Fred D. Carr ; second vice-president,
S. M. Einstein; secretary and treasurer, H. E.
Sweet; executive committee, for two years, E. L.
Spencer, J. J. Sommer, H. E. Clap and H. G.
Thresher ; for one year, F. A. Ballou, C. A. Whit-
ing, E. B. Hough and J. E. Tweedy. The execu-
tive committee was empowered to arrange for the
entertaining of the National Wholesale Jewelers'
Association in this city at the next convention.
The twenty-first anniversary of his entrance

into the manufacturing jewelry industry in this
city was celebrated on April 15 by Everett L.
Spencer, of the E. L. Spencer Company, a small
party being gathered together by Mr. Spencer and
each receiving a large cabinet portrait of the host.
George N. Steere and William Loeb were in

New York in the interests of their respective firms
the week of April 13.
Local stone dealers will not suffer loss of ship-

ments by the sinking of the Titanic, the majority
of the shipments coming by the German-American
Line. It is believed, however, that they have lost
the letters which had been mailed to them between
April 6 and 9, and practically all have cabled for
duplicates.
E. A. Fargo, formerly engaged in the jewelry

business in Attleboro, will represent the Ford &
Carpenter Company, of Providence, in the west.
At a special meeting of the stockholders of the

Manufacturing Jewelers and Silversmiths' Asso-
ciation, held at the Masonic Temple, the code of
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by-laws as amended by the by-laws committee,
was taken up for consideration. Such amend-
ments as were made will not go into effect until
after the annual meeting of the association in Oc-
tober.
A. Leo Kilkenny, of the French Import Corn-

pany, has sailed on the Hamburg-American Line
from New York for Cherbourg, France. He will
be abroad about two months and visit Germany
and Austria looking for new ideas in jewelers'
findings and ornaments.
G. F. Masterson and R. A. McIntire have started

the National Manufacturing and Electroplating
Company at 16 Calender street, to do a general
electroplating business.
Among the new concerns in this city is the Pol-

lock Safety Clasp Company, which has started in
business at 171 Westminster street, to manufacture
several patented articles. Alexander J. Pollock is
the president, Louis Pollock the secretary, and
James B. Pollock treasurer and sales manager.
The Floyd-Scott Company, manufacturers of

electroplated goods, has established its plant in
the new Waite-I hresher building. The concern,
which is at the present time located at West Som-
erville, Mass., will remove its plant here on or
about June I.
Miss Lena Grace Darling, daughter of Lewis S.

Darling, of Pollard & Darling, was married to
1.rank E. White on April to at the home of her
parents, 291 Washington avenue, this city.
Leon Elias, of Mackey & Elias, who recently

married Miss Edith Lura, the daughter of Max
Lura, of this city, has returned with his bride
from their honeymoon trip to Atlantic City.
The plant of H. W. Winerman & Co., manu-

facturers of cotton buffs for jewelers' use, which
was burned out recently by the fire on the top
floor of the building at the corner of Calender
and Beverly streets, has been removed to the floor
below and business has been resumed.

ATTLEBORO

Attleboro, Mass., April 25.—After lengthy de-
liberation the Attleboro Board of Trade has voted
to adopt for the town the following slogan:
"Attleboro, the Hub of the Jewelry World."
This slogan was written by Mr.- Phelan, adver-
tising man for the D. A. Hart Company, of Attle-
boro. Mr. Phelan is now in New York, but
before he left town he was awarded a prize of
$10 for the successful slogan.
There was a belief that the above slogan would

not be entirely satisfactory, but the general
opinion was that it would meet all requirements.
The board of trade will ask all jewelers to have
it placed on their stationery and express packages
in order that the town may be advertised as the
center of the jewelry world.

Designs, typical of a hub, have ben prepared
and will probably be given the jewelers to be
used in the preparation of halftones, in order that
a suitable trade-mark may accompany the slogan.
The slogan was officially adopted at the April
meeting of the board of trade.
A representative of the Parcels Post League

has been interviewing the local jewelers in the
hope of interesting them in the passage of the
parcels post bill now before congress. Several
jewelers not only gave their sanction to the pro-
posed bil, but promised to give financial assist-
ance The board of trade has given its sanction
and forwarded a letter to the United States sen-
ators from Massachusetts and Congresman Rob-
ert 0. Harris, expressing their belief that parcels
post ought to be established.
The Pollock Safety Clasp Company, of Provi-

dence, located in the Howard building, has moved
its plant to the factory at 40 Union street, Attle-
boro. The concern was recently started and has
a full line of machinery and equipment for the
manufacture of swivels, fob clasps and a general
line of jewelers findings. Attleboro was selected
as the location because it offered more opportun-
ity than Providence to the men in the company.
They are, president, Alexander J. Pollock; treas-
urer and sales manager, James B. Pollock ; sec-
retary, Louis Pollock. After a short visit to
Attleboro James Pollock secured the Union street
factory from the D. F. Briggs Company.
Edward A. Sweeney, of the W. H. Wilmarth
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Company, who has represented the town in the
legislature for the past two years, is being men-
tioned as the candidate for the state senate this
fall. The Attleboros have not had a senator for
several years and they intend to back Mr.
Sweeney for the position.
At the annual meeting of the Odd Fellows'

Building Association the following jewelers were
elected to office: President, Joseph Finberg;
auditor, Edward A. Sweeney; hall committee,
Fred L. Torrey; treasurer, Walter J. Newman;
directors, D. E. Makepeace, Joseph Finberg, A. S.
Ingraham, D. L. Low and Joseph Heywood.
Charles 0. Sweet, of C. 0. Sweet & Son, has
been re-elected chairman of the finance committee
for the ensuing year. The jewelers on the com-
mittee with Mr. Sweet are Edward A. Sweeney,
W. F. Barden, of Barden & Hull, and S. H.
Garner, of Leach & Garner.
The F. H. Sadler Company announces that

H. S. Taner will have charge of their New York
office and will cover New York state and Penn-
sylvania. W. C. Penfold will cover the west, as
in the past, while C. H. Webb will cover New
England states. They are out calling on the
jobbers with an excellent line of solderless gold
front tie clasps. This is a line that has made a
decided hit with both jobbers and retailers on
account of its variety of designs and its popular
price features. The tie clasps come chased, en-
graved, engine-turned, stone-set and with em-
blems of various societies and fraternities. The
finishes are Roman, old English and polished.
The handsome residence of William L. King,

of the E. 1). Gilmore Company, was badly dam-
aged by fire a few days ago and Mr. King had
a narrow escape from being suffocated by smoke.
A number of painters had been at work and they
lat several paint pots and some clothes covered
with oil and paint in the basement. The clothes
ignited and set fire to the wooden partitions
in the cellar. The fire spread quickly through
the house and caused a dense smoke. Mr. King
was awakened by the smoke and he and his wife
managed to get out safely. The firemen were
summoned and they quickly extinguished the
blaze, but smoke and water did considerable dam-
age.
David E. Makepeace, of the D. E. Makepeace

Company, has returned from an extended south-
ern trip during which they visited Porto Rico,
Cuba and Florida. During their stay in Cuba
Mr. and Mrs. Makepeace were present at the
final burial of the battleship Maine. They were
passengers on the first ship in the procession
which followed the Maine out to sea. Mr. Make-
peace has many interesting stories to tell of the
impressive ceremonies. After his stay in Cuba
Mr. Makepeace went to Florida, and from that
state he went to Washington, spending some time
in the capitol city.
The Attleboro Manufacturing Company is dis-

playing an interesting line of pump buckles which
is attracting considerable attention. Many of
them are of old-fashioned design, which makes
them very attractive.
William Gow, salesman for Sykes & Strand-

berg, is out on a trip through the middle west.
George L. Shepardson, of the C. A. Marsh

Company, has returned from an extended New
York business trip.
N. P. Handley, formerly with McRae & Keeler,

is now the New York representative of the Allen
Pin Company and J. H. Gallager, both of Provi-
dence.
George Heywood, New York representative of

Horton, Angell & Co., was a recent visitor at the
factory. He is making a trip through New York
state.
John A. Marsh, salesman for C. A. Marsh &

Co., recently entertained a number of intimate
friends at his home, the occasion being his birth-
day.
Herbert Sturdy, of J. F. Sturdy & Sons, Attle-

boro Falls, who has been ill at his home, is im-
proved in health. The New York office of the
concern is in charge of Edwin Cummings.
E. A. Fargo, former proprietor of the E. A.

Fargo Company, of Attleboro, has gone west
with the samples of the Ford & Carpenter Com-
pany, Providence. Mr. Fargo has been on the
road for a novelty concern for some time past.
C. A. Marsh & Co., of Attleboro, have been

admitted to the membership of the New York
Jewelers' Board of Trade.

Willis H. Fuller will represent E. A. Slade &
Co. on the road for the coming season.
William D. Lyons, of the C. D. Lyons Com-

pany, is in the south on an extended business trip.
The Baer, Wilde Company has been doing an

active business this spring and several snappy de-
signs have been added to the line.
H. E. Cobb, Chicago representative of Harvey

Clap & Co., who has been at the factory for
several days, has returned to Chicago.
John Gray is home from an extended trip for

the Watson & Newell Company.
Charles 0. Sweet has been re-elected president

of the old Kirk Cemetery Association. John M.
Fisher is one of the directors.
Thomas H. Ryan, formerly the foreman of the

C. M. Robbins Company, has accepted a similar
position with the Warren Jewelry Company, of
Providence.
Leonard 1. Lamb, son of the late Louis J. Lamb,

and Miss Gertrude Knapp, of Dorchester, were
recently united in marriage at Franklin. The
wedding was one of the most brilliant affairs the
town has seen in some time. The groom is con-
nected with the R. F. Simmons Company and the
bride is a prominent young society leader of Dor-
chester.
The wife of Francis E. Bliss died recently.

Mr. Bliss is a well-known jeweler, connected with
the Watson & Newell Company.
G. Fred Perry is out on the read with the

samples of the E. A. Potter Company, Provi-
dence.
George Roberts has retired from the George

Roberts Company, his interest having been pur-
chased by Edward Anthony.
A. A. McRae, W. H. Saart, J. H. Vallette and

R. B. Magaveny spent a few days on Cape Cod
at the opening of the trout season and they
report excellent sport.
Aldro A. French has been re-elected president

of the Highland Country Club. Harold E. Sweet
is treasurer and Arthur L. Bottomley is clerk.
Herbert C. Bliss, Jesse Carpenter and Eben F.
Wilde are the members of the tournament com-
mittee, and Mrs. S. M. Einstein is chairman of
the committee which will have charge of the
social activities of the club during the year.
An automobile fire truck, costing $5,500, is to

be added to the fire apparatus in South Attleboro.
The jewelers of that village appreciate the new
truck, as it will increase the fire-fighting facili-
ties.

NORTH ATTLEBORO
North Attleboro, April 25.—The question of

selecting a man for the office of fire chief is giv-
ing the town considerable concern. Harry W.
Tufts, who has been chief for some time and who
was not reappointed by the selectmen, leaves the
department May i and several men who have
been asked to serve have declined.
The new factory of Maintein Brothers &

Elliott and Schofield, Melcher & Schofield, in
Plainville, is now in full operation and it has
been finely equipped with all modern machinery
for the manufacture of jewelry. The building is
protected by a sprinkler system, has a large fire-
proof vault, is well lighted and is far in advance
of the old factory that was destroyed by fire.
Both concerns are now operating and their facili-
ties are greatly improved.
A large building is being erected on Bacon

street by Charles A. Whiting, and it will probably
be used for the manufacture of jewelry and the
mesh bag business which Mr. Whiting has de-
veloped. The building will afford a large amount
of floor space for these purposes.

Several jewelry concerns in Plainville have in-
stalled electric motor service for power and they
find it much more satisfactory than the old sys-
tem. Whiting & Davis recently equipped their
entire plant with motors and the power derived
is very efficient.
Hon. George W. Gardiner, collector of cus-

toms of the port of Providence, was a recent
speaker before the board of trade and gave an
interesting account of the work of collecting cus-
toms and the tariff. Many interesting figures
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were given, comparing New England with other
sections of the United States.

Wallace F. Franklin, of the E. I. Franklin
Company, has been elected chairman of the board
of electric light commissioners. Louis E. Free-
man is secretary and John Thompson is secretary
of the water commission.
A petition has been filed in the United States

district court asking that a section of land at
the corner of Bruce avenue and Washington
street, be condemned for use as a postoffice site.
The land is now owned by George K. Webster.
A delegation of manufacturers, including Elton

H. Riley, Fred S. Gilbert, W. B. Balton, Fred A.
Howard, Dr. E. E. Hale, John E. Tweedy and
Orrin Clifford, appeared before the selectmen at
a recent meeting and urged the reappointment of
Harry W. Tufts as chief of the fire department.
Frank E. Whiting, Chicago representative of

Whiting & Davis, has been visiting at the factory.
Charles E. Sandland & Son have moved into

new quarters at 34 East street.
R. Blackinton & Co. are sending out some

very attractive leaflets advertising some of their
new spring sellers. The pamphlets are well got-
ten up and to the point.
Theron I. Smith, of the T. I. Smith Company,

has returned from an extended trip through
Florida.
W. C. Sherman is out with the samples of the

0. M. Draper Company.
C. Ray Randall is making a western trip for

C. Ray Randall & Co.
J. J. Sommer & Co. have completed the annual

taking of stock and have resumed operations.
Andrew Flagg has gone out with the samples

of A. L. Lindroth Company.
Daniel W. Chisholm has gone west in the in-

terests of Sturtevant & Whiting.
The Bugbee & Niles samples cases have been

taken out by George A. Chisholm.
Arthur Abels, an employe of the Webster Com-

pany, has been appointed a member of the board
of fire engineers.

Lester Cutler has given up the New York of-
fice of F. H. Cutler Company and has taken a
responsible position at the factory.
John E. Tweedy, Fred A. Howard and Louis

D. Morse, manufacturing jewelers who backed
some of the old-time baseball teams, were present
at the "Old Timers" banquet given recently. The
affair was attended by all of the directors and
players of the 1898 team.
John E. Tweedy has been in Brooklyn, N. Y.,

on a business trip.
Mr. Towne, of the Riley & French sales force,

has been at the factory for a few days.
Archie Clark is on the road with the sample

cases of J. H. Peckham & Sons.
George Semple, salesman for W. & S. Black-

inton, was a recent visitor at the factory.
A. A. Wilkinson is on a trip for J. J. Sommer

& Co.
J. H. Peckham & Sons have started operations

in the new Manufacturers' building, into which
they recently moved. The new quarters will give
the concern much more floor space and better fa-
cilities.
Robert Clampitt, salesman for H. D. Merritt

Company, spent a few days at the factory re-
cently.
L. D. Barrows, of the H. F. Barrows Company,

has opened his summer home at Wareham.
St. Elmo Coombs, of the Paye & Baker sales

force, is home from a short business trip.
Oscar Hornig, salesman for Codding & Heil-

born, has returned from a three weks' trip.
Announcement has been made of the engage-

ment of Walter Rice, advertising man for R.
Blackinton & Co., to Miss Marion Whiting,
daughter of Charles A. Whiting, of the firm of
Whiting & Davis.
The following concerns have incorporated:

A. L. Lindroth Company, $to,000; W. & S.
Blackinton Company, capital stock $foo,000; G. C.
Hudson Company, capital stock $40,000; C. Ray
Randall & Co., $fo,000.
Arnold Angell and George L. Paine are out

with new samples. The George L. Paine Com-
pany has resumed operations after the annual
taking of stock.
The Paye & Baker Manufacturing Company

has resumed work after being closed a few days
to allow the taking of stock.
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"Crown"
The Smallest Watch in America

to Sell at a Popular Price

The New 3/o-size Complete Watch

H
AVE you seen the
"Crown" Watch?
It is 3/o-size, for Ladies

very thin and compact the
smallest and neatest watch ever
offered you to sell at the price.
Seven jewels, hunting and open
face complete in a gold filled
bascine case Plain Polished, Engine-
turned and a wide range of Fancy
Engraved effects.
We have drawn upon our long experi-
ence and our accumulated skill in per-
fecting the "Crown" Watch.
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It is a finer looking watch,
and a better timekeeper—
more dependable all
around than any other
watch you can offer to
your customers at the
same price.
Withal, it costs you less.
It will sell more readily
in comparison —and
the extra profit is well
worth while.
You will certainly need a good stock of "Crown"
Watches.
A generous window display will create more
interest than perhaps you think possible.
See your wholesale distributors about it immedi-
ately—before the buying of graduation gifts begins.

The KEYSTONE WATCH CASE COMPANY
ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATI

May 1, 1912

MINNEAPOLIS AND ST. PAUL

Business Improving as Weather Becomes More

Seasonable—Immense Crops Now Assured.

Fruit Crops Already Safe—Prominent St.

Paul Jeweler Recently Married

St. Paul, Mimi., April 23.—Business conditions

are improving as the spring opens up and the
retailers and jobbers feel quite optimistic about

the prospects for the year. The wholesale and
retail merchants both realize that their success
depends largely upon the prosperity of the
farmer, and as the present outlook for the latter

is exceptionally bright all are preparing for one

of the biggest years in the history of the great

northwest.
Several large buildings are going up in the

Twin Cities this spring, and anyone visiting here
will find them rapidly growing and capable of
keeping pace with the great northwest that looks
to them for its supplies. It is believed that the
fruit in this section is safe and that there will
be a large crop.
F. W. Seaman, of Hastings, Minn., was one

of the out-of-town retail jewelers seen in the
Twin Cities during the past two weeks buying
goods.

A. Beard, of Beard Brothers, St. Paul, wasRoy 
united in marriage Thursday evening, April 8,
to Miss Martha A. Pfister, also of St. Paul. The
wedding took place at the home of the bride at
Merriam Park. Mr. Beard is one of St. Paul's
most promising young business men, with a very
bright future ahead of him. Miss Pfister is also
well known among the jewelry trade, having been
in the employment of Sischo & Beard for several
years. \iv e join their many friends in wishing
mem a happy and prosperous future.
A. R. Sather, of Spooner, Wis., has purchased

a new motorcycle with which he is very much
taken up.
G. A. Heckel, Oakes, N. D., was one of the

out-of-town retailers seen in the Twin Cities
during the past two weeks, calling on the jobbers
and manufacturers and also attending to other
business matters.
G. H. Vandesteeg, of Truman, Minn., was

united in marriage to Miss L. Dewar, of Louis-
ville, Minn., Wednesday, April 17, at the home of
the bride. They will spend a few days in the
Twin Cities, visiting a sister of the bride who
resides in Minneapolis, after which they will re-
turn 

home.
n tiole'r.uman, where they will make their fu-

Ernest Smith, of Howard Lake, Minn., was in
the Twin Cities during the past two weeks, spend-
ing several days calling on the manufacturers and
jobbers, buying goods and attending to other
business matters.
Mr. and Mrs. J. L. Williams, of Zumbrota,

Minn., were in the Twin Cities during the past
two weeks attending the Sunday-school conven-
tion held in St. Paul April 9, so and is. Mr.
Williams wants to sell his business in Zumbrota
on account of ill health. He says he will then go
to California. Mr. Williams has built up a good
busines at his present location and states that
he regrets very much to give it up but fears this
climate. 
F. A. Carlberg, of St. Croix Falls, Wis., was

among the out-of-town retail jewelers seen in the
Twin Cities during the past two weeks. Mr.
cCeasrl.berg reports business as being fairly good
for this time of the year.
W. W. Ruby, of Rice Lake, Wis., has been

trout fishing and reports having had great sue
s

-

F. W. Harper, of Renville, Minn., was in the
Twin Cities on business during the past two
weeks. Mr. Harper recently disposed of his
Jewelry business at Renville.
Moses L. Cohen, retailer at 29 Washington

avenue, south, in Minneapolis, will move his
stock to 239 Nicollet avenue about May 1. The
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new stand is the Nicollet avenue entrance of an
Arcade building recently purchased by Mr. Cohen.
S. H. Clausin, of S. H. Clausin & Co., of Min-

neapolis, has recently returned from the east,
having attended the national wholesale jewelers'
convention in Philadelphia.
Following are the names of some of the out-

of-town retail jewelers and opticians seen in the
Twin Cities during the past two weeks: Ernest
Smith, of Howard Lake, Minn.; F. W. Seaman,
Hastings, Minn.; J. S. Rock, of Canby, Minn.;
Arthur Schultz, Hanover, Minn.; F. A. Carlberg,
of St. Croix Falls, Wis.; F. W. Harper, Renville,
Minn.; G. A. Heckel, of Oakes, N. D.; F. Sheri-
dan, of St. Charles, Minn.; Mr. and Mrs. G. R.
Vandesteeg, of Truman, Minn.; Mr. and Mrs.
G. R. Simons, of Langford, S. D.; Mr. and Mrs.
J. L. Williams, of Zumbrota, Minn.

BOSTON

The Business Situation Gradually Improving.

Adjustment of Labor Troubles Has Good

Effect—The Visiting Trade in Hopeful Mood

Reports from the leading trade centers indi-

cate that the increase in confidence and activity

continues and no current development seems to
check the improvement. Labor troubles in tex-

tile centers are being adjusted, but deliveries in

many lines are affected by recent strikes. Dis-

tributors in the middle west complain of hesi-

tancy, due to floods, etc. Local jobbers have

received more liberal orders from retailers with

the appearance of seasonable weather. The

jewelry trade is picking up and is looking hope-

fully forward to the month of June for weddings

and graduations.
F. W. Hawkes, representative of the Ripley-

Howard Manufacturing Company, recently vis-

ited Providence, R. I.
The police are looking for a man who held

up L. A. Hall, a Temple place jeweler, at the
corner of Dover street and Shawnut avenue re-
cently and relieved him of a diamond stick pin
valued at $250. Mr. Hall gave chase but the
thief escaped. The jeweler had left the Dover
street elevated station. When he reached the
corner of Dover street and Shawnut avenue his
assailant jumped from the shadow of a doorway
and robbed Mr. Hall.
C. W. Alsterlund, New England representa-

tive of the Alsterlund Company, is on a trip
through Connecticut, Rhode Island and western
Massachusetts.
Henry F. Weiler, salesman for Harwood

Brothers, was recently appointed secretary of the
Massachusetts Division Encampment, Sons of
Veterans, at the annual encampment.

It is announced that W. P. McMullen, assistant
buyer in the silver department of Smith, Patter-
son Company, will be married April 29 to Miss
Leavitt, who was employed by this company for
the Christmas season.
F. G. Butler, of F. G. Butler & Co., Inc., is in

Bermuda with his family on a vacation.
J. T. Peck has been placed in charge of the

watch repairing department for Exley, of Point
Marion, Pa.
Some of the recent buyers in Boston were

A. B. Duncan, Portsmouth, and A. P. Hendricks,
Nashua, N. H.; A. E. Garnsey, Sanford, Maine;
L. N. Vaughan, Newport, R. I.; L. R Hapgood,
Orange; W. A. Kemp, East Pepperell; J. F. Wip-
pich, Ipswich; E. A. Doyle, Lynn; E. Shogan,
Fall River; A. D. Wilbur, Weymouth; C. F. God-
frey, Hingham; W. M. Fournier, New Bedford,
Mass., and William Centre, Portland, Maine.
F. E. Davis, of South Boston, recently died

from the effects of apoplexy. Mr. Davis has
been in business in South Boston for a number
of years.
C. E. Aldrich, of Lynn, Mass., was a recent

visitor in Boston calling on the trade.

Jewelers' Security Alliance
The regular monthly meeting of the executive

committee of the Jewelers' Security Alliance was
held on Friday, April 12, the following members
being present: Chairman Butts, Vice-president
Champenois, Treasurer Karsch, Secretary Noyes,
and Messrs. Abbott, Alford, Brown, Gough,
Stern and Wormser of the committee. The fol-
lowing new members were admitted:

F. Beauchamp, Rockwell City, Iowa
M. Hendler, Staunton, Ill.
C. W. Klar, Hillsboro, Ill.
Lager Brothers, Litchfield, Ill.
Nathan Lebowitz, New York City
G. E. Mars_ ,h New Haven, Conn.

MGeorge E. arshall, Inc., Chicago, Ill.
Clifford E. Miller, White Hall, Ill.
E. W. Chamberlin Akron, Ohio
A. H. Eaton, Collinsville, 

Conn'
_

Samuel L. Hart, Flemington N. J.
mWillia A. Schick, Philadelphia, Pa.

Standard Optical Company, Geneva, N. Y.
Philip B. Friedman Tacoma, Wash.
Morris Gillespie, ITartford, Conn.
Mirkin & Co., Steubenville, Ohio
J. T. Norred, Memphis, Tenn.
Perel & Lowenstein, Memphis, Tenn.
A. F. Schafer, Long Pine, Neb.
John Schneider, 0'.Nallon, Ill.
P. E. Simmons, Dallas City, Ill.
A. C. Zimmer & Co., Griggsville, Ill.
Wehler Brothers, Algona, Iowa
D. Adler & Son, Lexington, Ky.
J. E. Baldwin Company, Shelbyville, Ky.
C. D. Barnes, Silver Creek, N. Y.
S. A. Gorden, Lockhart, Texas
Frank E. Horras, Marengo, Iowa
Jones Mercantile Company, Memphis, Tenn.
Alex. Myers, Louisville, Ky.
Arnold A. Perry, New Haven, Conn.
T. L. Peck, Painesville, Ohio
David Roth, Louisville, Ky.
E. Schaedel Jr., Cleveland, Ohio
Sandoz & Clark, Newark, N. J.
B. E. Barkdoll, Dysart, Iowa
Boyd E. Martz, Williamsburg, Pa.
Carl T. Holder, New York City
T. B. Phillips, Bellaire, Ohio
G. Dal Fox, Milton, Pa.
D. C. Floyd, Seattle, Wash. •
Boehringer & Kent, Green City, Mo.
Kincaid & Root, Akron, Ohio
The Lovett Jewelry Company, Alliance, Ohio
The Rowe Jewelry Shop, Trenton, N. J.
Peter J. Donnelly, Amsterdam, N. Y.
C. A. Fowler, Johnson, Neb.
Niles-Darrow Company, Binghamton, N. Y.
A. E. Paegel, Minneapolis, Mum.
Theodore A. Eberling, St. Louis, Mo.
D. Urbach, Elizabeth, N. J.
Edward H. Motl Company, Milwaukee, Wis.
Green•Griffin Company, Ltd., Boise, Idaho
Bert Johnson, Glendive, Mont.
Perry, Stone & Fulcher Company, Pittsfield, Mass.

The secretary reported that during the month
of March the trade papers reported 4 safe-bur-
glaries, with a loss of $9,300, none of which were
at the stores of members. There were twenty-
five store burglaries, with a loss of $6,298, eight
of which were at the stores of members. In three
cases the thieves have been arrested and the
property recovered. There were eighteen cases
of window smashing, with a loss of $1,641, six at
members' stores. In three cases the thieves were
arrested and the property recovered. There were
nine cases of loss by the operations of sneak
thieves, etc., with a loss of $3,000, and two cases
,of "hold-up," which, however, were unsuccessful,
so that no property was lost.
The following rewards were ordered paid:
No. 171.—To City Marshal J. A. Thompson

and Deputy Sheriff A. W. Russell for the arrest
and conviction of Albert Kerns, who smashed the
window at the store of Pace Golden, West,
Texas, on March 6, and stole miscellaneous jew-
elry of the value of about $15o. At the direction
of the alliance, circulars were sent out describing
the goods and offering the reward, and the thief
was caught at Covington, about thirty miles away,
while attempting to dispose of the property, all
of which was recovered except two watch cases.
No. 172.—To Chief of Police Albert Mahone for

the arrest and conviction of John Garrison and
John Keely, who smashed the window in the
store of William Dorer, Bellaire, Ohio, on De-
cember so and stole about $300 worth of jewelry.
state reformatory at Mansfield, Ohio.
No. 173.—To Captain Smith and two patrolmen

of the Toledo police, a young lady employed in
a moving-picture theatre, and a boy who identi-
fied the robber, for the arrest and conviction of
Thomas Leslie, who broke the show window in
the store of the George Kapp Company on Feb-
ruary 21 and stole a tray of amethyst rings, all
of which were recovered when he was arrested.
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THERE are many other wholesale jewelers in the country who can do the
same things that Aller-Wilmes Service does, but will they—do they—
that's the question. It isn't what they can do, but what they will do and

do do that counts in the jewelry business, or any other business for that matter.

The business grave yard is full of
broken promises— words of honor—
agreements to deliver. Hell is paved
with good intentions. But only the
firm that does what it says it will do
has any real right to hold up its head and
say, "We are entitled to your business."

It's now nearly a year since we in-
augurated Aller-Wilmes Service. We
have demonstrated what Aller-Wilmes
Service is to hundreds of jewelers. The
majority of them were surprised and
told us so. So we know that we are not

barking up the wrong tree when we
say that Aller-Wilmes Service can be
made a live, tangible assistant to every
retail jeweler. The evidence is too
strongly in its favor.
But pray tell us, what is Aller-Wilmes

Service doing for you ? Are you read-
ing these advertisements and then pass-
ing it up? You're doing yourself and
your business a commercial injustice if
you are, because you owe it to yourself
and your business that you get the
best there is.

Aller-Wilmes Service made good long ago. It's not a chance, but a
certainty. It gets home from third every time a run is needed. If you doubt
it, give it a fling give it an order, you jewelers who need diamonds, watches,
or jewelry, and need them on the jump.

Aller-Wilmes Jewelry Company
Diamond Importers, Wholesale and

Manufacturing Jewelers
OFFICE AND SALESROOMS

GLOBE-DEMOCRAT BUILDING St. Louis, Missouri

May I, 1912 THE

ST. LOUIS

KEYSTONE

Business Detrimentally Affected by Floods—Fund to Exploit Resources of

State—Local Wholesalers' Association Elects Officers—Many Trade Vis-

itors Make Purchases of Stock

St. Louis, Mo., April 20.—Business is reported
as being fair and improving. The floods in dif-
ferent parts of this territory have caused consid-
erable embarrassment regarding the shipment of
goods, and as there have been great financial
losses in some places the trade will feel the effects
of this later on. These floods have not been ex-
tensive, however, and it is believed that trade in
St. Louis territory as a whole will be much better
from now on.
The executive committee of the Business Men's

League has decided to join with the Federation of
Commercial Clubs of Missouri and raise $25,000
of the $100,000 that is going to be raised to ex-
ploit the state's resources. They have appointed
a committee to act in connection with raising the
fund. They also passed a resolution endorsing the
plans. Contributions will be solicited here on con-
dition that the rest of the state raise $75,000 to
complete the $100,000.
The Sales Managers' Association, of this city,

have arranged for a ten days' trip through Ar-
kansas and Texas. They will leave here on May
18 on a special train and visit the principal cities
en route.
The Bauman-Massa Jewelry Company will have

the formal opening of their remodeled place of
business on May 1. S. H. Bauman, president of
the company, will leave here early in May for New
York, from which point he will sail on May 7 for
a two months' stay in Europe. He will be ac-
companied by his wife and daughter, Miss
Florence Bauman.
Joseph Auer, traveler for the Bauman-Massa

Jewelry Co., returned April 19 from a two weeks'
trip through Kentucky. Charles Welzmiller, same
firm, has gone on a several weeks' trip through
Kansas and Oklahoma. S. L. Lowenstein, same
firm, has gone on a three weeks' trip through
Missouri and Arkansas.
J. J. McKenna and A. Schwartzman, of the Bau-

man-Massa Jewelry Company, returned April to
from a ten days' sojourn at French Lick Springs,
Ind. Leo S. Bauman, of this firm, returned April
23 from a ten days' trip to New York.
P. T. Whelan, president of the Whelan-Aehle-

Hutchinson Jewelry Company, will leave shortly
on a business trip to New York.

Oklahoma Jeweler's Valuables Attached

Benjamin Rice, a jeweler of Tulsa, Okla., was
arrested here at Union Station on Saturday, April
6, on a telegram from the assistant chief of police
of that city, and he was taken back there on April
7 by a deputy sheriff from that place. • Rice is
charged with grand larceny and when arrested
he had $2,185 in cash and twenty-six diamond
rings, valued at $3,000.
Shortly after Rice had been taken from police

headquarters by the Oklahoma official a St. Louis
deputy sheriff appeared at the central police sta-
tion to serve a writ of attachment on him for $687
in a suit brought by Morris A. Heinmann, a show
case manufacturer, who claimed he fitted up a
store in Tulsa for Rice with fixtures and the bill
was never paid. Heinmann was successful in at-
taching Rice's possessions and the money and dia-
monds were transferred to the sheriff's office,
where it was stated that it would be held pending
settlement of Heinmann's claim.

Rice's arrest was brought about by his Tulsa
creditors, who claim he had defrauded them. He
claims that he is not guilty of any criminal act.
Harry J. Goerner, clerk in the jewelry store of

Gilbert Flagg, 6o6 Olive street, was arrested re-
cently charged with stealing $33 in cash and a
number of watches. The watches were recovered
in his room. Goerner was given employment by
Flagg out of sympathy and he made a good sales-
man. Watches had been missed for two months,
though no suspicion was directed against Goerner.
He was left in the store alone one day and when
the chief salesman returned he was gone and the
cash drawer was empty.

C. P. Hutchinson, vice-president of the Whelan-
Aehle & Hutchinson Jewelry Company, was elected
alderman of Webster Groves recently, one of our
suburban towns.
Thomas W. Crowe, jeweler, of Tacoma, Okla.,

is spending two months here taking a course of
tuition in the St. Louis Watchmaking School.
George J. Hess, president of the Hess & Cul-

bertson Jewelry Company, celebrated his fifty-
eighth birthday on April 6. S. E. Bamber, secre-
tary of this concern, will make the trip through
Texas with the Sales Managers' Association, of
this city, who leave May 18 on a special train for
a ten days' tour.
A. E. Chedell, J. R. Rogers, William Elliott and

J. M. Fitzroy, travelers for the Mermod, Jaccard
& King Jewelry Company, have all returned from
six weeks' trips through their respective terri-
tories.
William H. Kennedy, formerly of Kansas City,

has accepted a position in the silver department of
the Mermod, Jaccard & King Jewelry Company.
E. C. Zerweck, of the Zerweck Jewelery Com-

pany, who are closing up their business, will ac-
cept a position with the Hess & Culbertson Jew-
elry Company on May 1.
L. Boedeker, watchmaker for the Zerweck

Jewelry Company, has accepted a position with S.
Ruby, beginning May I.
George V. Stieffel, vice-president tof the F. W.

Drosten Jewelry Company, returned May i from
a two weeks' business trip to Florida. W. A.
Hecker, secretary of this concern, celebrated his
twenty-fifth wedding anniversary on August 13.
Mack M. Burnstine, diamond dealer, 404 Globe-

Democrat building, returned April 23 from a
week's business trip to New York.
Ralph Loewenstein, president of the R. Loewen-

stein Jewelry Company, has been exhibiting a val-
uable whalebone cane which he brought from Ber-
lin, Germany, twenty-five years ago.
D. P. Richards, vice-president of the Marsch-

meyer-Richards Silver Company, returned April
20 from a week's visit at his old home in Col-
umbia, Mo.
W. J. Beard, traveler for the Aller-Wiltnes Jew-

elry Company, returned April io. He left April
15 on a long trip through Illinois and the north.
M. Stiffelman, of M. Stiffelman & Co., returned

recently from a two weeks' trip through the north-
west.
A number of members of the St. Louis Elks

were guests of the East St. Louis Elks at their
bazaar on Saturday night, April 13. A number
of local jewelers were in the party that made the
trip.
C. Buschmann, formerly of the Gerber-Busch-

mann Silverware Company, and later the C. Busch-
mann Silver Company, has accepted a position as
manager of the silver department of S. Ruby.
This department has been greatly enlarged at the
Ruby store.
As announced in our last letter, Walter J. G.

Neun has been appointed trustee for creditors by
the St. Louis Silver Company. It is stated that
their liabilities approximately are about $56,000
and that their assets are approximately about
$19,000. In the latter is the firm's plant, which
must be sold to ascertain its value.
On April 15 Probate Robert tL. Schackelford,

of Clayton, Mo., St. Louis county, decided in favor
of the heirs of Augustus W. Mermod, formerly
president of the Mermod-Jaccard Jewelry Com-
pany, in their exceptions to the final settlement of
the estate by the St. Louis Union Trust Company,
and commanded the company to refund $5,344.46
taken out as commissions in administering on
worthless notes found in the estate's papers. The
case has been under advisement for several weeks.
F. J. Bross, traveler for the Hoyt Jewelry Com-

pany, left April 15 on a two weeks' trip through
Illinois and Indiana. T. T. Fuller, same firm, left
April 15 on a six weeks' trio through Missouri.
Kansas and Oklahoma. F. W. Hoyt, president of
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this concern, will leave early in May on a three
weeks' trip through Oklahoma and Arkansas.
David Creely, who was recently in jail here with

Daniel Callahan, a well-known jewelry store thief,
confessed to the police that Callahan had told him
of places where stolen jewelry had been hid. The
police succeeded in hnding some valuable watches
and lockets and efforts are being made to have
the jewelry identified. There is an indictmentt
pending against Callahan here.
E. Moser, a jeweler on Manchester avenue, has

disposed of his stock and will retire from the
jewelry business.

Circuit Judge Hugo Grimm recently disapproved
of the final settlement of Oscar F. Uhl, executor
of the estate of the late D. N. Furstenwerth,
president of the Furstenwerth-Uhl Jewelry Com-
pany, because the taxes on the estate, due last De-
cember, had not been paid at the time that Mr.
Uhl made his final settlement and was discharged
in the probate court. After this was done the
city collector appealed to the circuit court to have
the executorship reopened, which resulted as
above.
Recent visitors here were Fred Krueger, Shel-

bina, Mo. • N. P. Jensen, Marissa, Ill.; W. H. Jahn,
Pacific, ifo.; Roy Goulding, Alton, Ill.; Henry
Robben, Germantown, Ill.; Edward Meyer, St.
Charles, Mo.; B. S. Polskee, Memphis, Tenn.;
J. Lager, Lager Brothers, Litchfield, Ill.; Fend
Schaefer, Carlinville, Ill.; L. P. De Rousse,
Waterloo, ill. • William Tetley and wife, Bonne
Terre, Mo. • dr. Stokes, Petter Jewelry Company,
Hannibal, Mo.; C. S. Scanlin, Indianapolis, Ind.

J. M. Friede and A. F. Eisenbeiss, of the Eisen-
stadt Manufacturing Company, returned April 18
from a two weeks' southern trip.

Circuit Judge Homer recently ruled against a
new trial in the case of S. van Raalte vs. Fuchs, in
which Van Raalte had obtained a judgment of
$119 on a note.
As an illustration to show how the floods ham-

pered business in some parts of this territory
the Gutfreund-Kemper Supply Company shipped
a package to Caruthersville, Mo., on March 28.
It was returned to them on April 18 with the state-
ment that it could not be delivered.

Wholesale Association Elects Officers

On Friday, April 19, the local members of the
Association of Jewelry Jobbers of Missouri held
a meeting at the Mercantile Club to hear the re-
ports of their two delegates, F. W. Hoyt, presi-
dent of the Hoyt Jewelry Company, and Ed
Massa, vice-president of the Bauman-Massa Jew-
elry Company, to the Philadelphia national con-
vention in March. In line with the views ex-
pressed by that convention a committee of four,
consisting of Morris Eisenstadt, president of the
Eisenstadt Manufacturing Company; S. H. Bau-
man, president of the Bauman-Massa Jewelry
Company; F. W. Hoyt, president of the Hoyt
Jewelry Company, and F. L. Steiner, secretary of
the St. Louis Clock and Silverware Company, was
appointed to formulate a plan of selling goods.
The election resulted as follows : President, F. W.
Hoyt, president of the Hoyt Jewelry Company;
vice-president, S. H. Bauman, president of the
Bauman-Massa Jewelry Company ; treasurer, F. L.
Steiner, secretary of the St. Louis Clock and Sil-
verware Company, and secretary, W. F. Kemper,
of the Gutfreund-Kemper Supply Company.
A. R. Brooks, president of A. R. Brooks & Co.,

celebrated his forty-eighth birthday on April 20.
M. H. Wexler, with H. Miller, returned recently

from a two weeks' trip to New York and his old
home in Syracuse, N. Y.
M. Reibstein, formerly in the employ of the

E. Maritz Jewelry Manufacturing Company, has
accepted a position with the Porter & Wiser
Jewelry Company at Kansas City, Mo.
The Brooks Jewelry and Optical Company will

soon make alterations for their new diamond de-
partment that they have recently added.

The S. Pian Jewelry Company have moved from
IMO North Ninth street to their new location at
Tenth street and Franklin avenue, where they
have a greatly improved place and location. Mr.
Pian will leave on a European buying trip shortly.
Clementine Porth, a son of George Porth, a

Jefferson City, Mo., jeweler, and Philip Dallmeyer,
a nephew of Mr. Porth, are both taking a course
at the St. Louis Watchmaking School.



912

A. G. SCHWAB

We only handle goods that we can recommend.
More than 35 years' experience in serving the Retail
Jeweler entitles us to your confidence.

If you've been buying elsewhere try us with an
order—and get acquainted—
You'll be pleased with the goods, prices and service.

FOUNDER OF

A. G. SCHWAB & SONS
Wholesale Jewelers CINCINNATI

FIELD DAY MEDALS STRUCK FROM STEEL DIES.

ERICHSEN KRAUSE & C9 O. 37 South Wabash Avenue, CHICAGO, ILL.
MANUFACTURING JEWELERS 

TO THE TRADE
IF you break a stone or need one to match ; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

or IF your customer has a cushion diamond to recut round ; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS
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CINCINNATI

Big Floods a Brake on Trade Wheels—Jeweler Sues Adams Express Company.

Herschede Clock Company to Have New Factory—Planning a Trade Base-

ball League

Cincinnati, Ohio, April 22.—This city is at the

present writing filled with eastern salesmen, and

the wholesaler has his hands full in attending to

the buying of his fall stock. There is more of a

tendency among the trade to buy now than there

was a few months ago when eastern men came

through on their way west. Many houses are

taking stock and are very busy. The spring trips

of some of the salesmen of wholesale firms are

ended. A seasonable amount of business was

done and there are no kicks to be made. The

floods and the damage done by the rivers in the

south have helped to prostrate business in that

section, a territory that was especially fertile to

merchants of the Queen City. This trade has

been very much curtailed but in a short while

business will again be booming in Arkansas, Mis-

sissippi and Louisiana, according to Cincinnati

men.
The retail business is iii good condition, the

fine weather doing its share to bring the people

out and into the stores. Already the spring

weddings have caused much to be bought, and

when June comes around the sales from this

source will have tripled.
Cincinnati is to have a towering skyscraper,

which is to be erected by the Union Central Life
Insurance Company. It will be thirty-four
stories high. There is to be an arcade running
through the middle of the building, where small
stores will be located. Already excavations have
been begun on the site at Fourth and Vine streets
and the structure will be ready for occupancy
in May, 1913. The store space in the arcade will
be a good place for a retail jeweler to locate,
as this is one of the busiest corners in the ctiy.

Aaron Plaut and G. M. Braham, of the A. & J.
Plaut Company, are in New York purchasing a
new line of pleasing fall goods. Joseph Rosen-
baum, formerly with Lindenberg & Fox, is now
with the firm and will cover the territory traveled
by Carl Pistor, who is no longer with the con-
cern.
The traveling force of Wallenstein, Mayer &

Co. are in from their spring trips. The south
was the principal section covered.
Milford G. Fox has returned from a six weeks'

trip throughout the Pacific coast. A very flour-
ishing business is reported.
Mrs. Gutmann, mother of Eli Gutmann, is now

convalescing after an illness of several months'
duration. She has recently returned from a
pleasure trip to Florida.
The arguments and the briefs have been pre-

sented to the supreme court of the United States
in the case of Edward Croninger vs. the Adams
Express Company, and all that remains is the
decision. In 1907 Edward Croninger, a jeweler
in the Perin building, sent by the Adams Ex-
press Company a diamond ring valued at $125
to Atlanta, Ga. The ring was never delivered.
At the time of shipment Mr. Croninger did not
give a valuation of the ring to the company. He
brought suit to recover the value of the ring.
Trial came up in the circuit court and Croninger
was given the decision. The Adams Express
Company appealed the case directly to the
supreme court, claiming that if articles whose
value are over $50 are shipped without any valua-
tion given the express company is not liable, and,
moreover, that such a shipper is defrauding the
company. The point in question has never been
decided by the supreme court and is of import-
ance to jewelers all over the country.

Otto Mehmert is now in Florida for his health.
He has not been well for a long while and the
change, it was thought, would be beneficial. He

is the son of Joseph Mehmert, head of the
Joseph Mehmert Company.
Mrs. Levandorf, wife of Oscar Levandorf, of

the Hahn & Oppenheimer Company, was the
victim of a painful accident a few weeks ago.
While she was on a step ladder putting up a
picture she slipped and fell, breaking her ankle.
She is getting along very nicely and the doctors
believe she will be able to use her ankle just as
well as she formerly could. It will be four or
five weeks before she can walk.

New Factory for Herschede Clock Company

Another big change in location is going to take
place as soon as the Herschede Clock Company
finishes building their factory on the new site
just acquired on McMillan street just east of
Reading road. The building is to be an abso-
lutely fireproof structure, one story high, cover-
ing most of the lot space of 150 x 350 feet. It is
to be supported by columns eighteen feet apart.
The space between the columns is to be made
of glass, thus virtually making the shop a glass
house. Power will be derived from an eighty-
five horsepower Nash gas engine, so that smoke
will not be a nuisance. Up to the present time
the Herschede Clock Company has manufactured
nothing but clock cases, but when they get located
in their new quarters the clock complete will bz
manufactured, movements as well as cases. They
are at present located at 1110 Plum street.

J. E. Zimmermann, of Bellaire, Ohio, was a
recent visitor. He has sold his store.at Bellaire
to William Dorer Sr., and has changed his resi-
dence to Chillicothe, Ohio, where he will remain
for some time. As soon as he gets entirely well
he will locate in some other town.
On April 8 Mrs. Louisa Rasch, mother of Harry

Rasch, of Lexington, Ky., passed away at her
home from paresis. On the 17th Harry was
married to Miss May Bonta, a Lexington girl.
The wedding was a very quiet affair owing to
the death of Mrs. Rasch.
The Miller Jewelry Company, now situated on

the second floor of the Lion building, Fifth and
Elm streets, has leased the fifth floor of the
Greenwood building, Sixth and Vine streets, and
will move about the 1st of May. The whole
factory will be better equipped, new machinery
will be installed and facilities for a better
product will be put in. The increased business
is the direct reason for the change. There is
about three times as much floor space as in the
old location, or about 5,000 square feet. Ten
years is the length of the lease.
Edward Oelker, a retail jeweler in the Arcade,

has invented a room-heating device which he
claims will have anything beat now on the
market. The copyrighted name is "The Oderles,"
derived from a quality of the heater. He has
the device patented and will have it on the market
next fall.
Charles Glass, of the A. & J. Plaut Company,

has announced his engagement and will be mar-
ried to Miss Strauss, of Montgomery, Ala., on
May 15. After the ceremony the couple will take
a honeymoon trip and will then live in Cincinnati.

J. Oswald, of Charles Swigart & Co., is now
traveling in Kentucky and West Virginia. This
is a new territory for him. Charles Swigart is
making a short Indiana trip.
A. E. Axman, of Middletown, Ohio, has a

growth on his tongue and comes to Cincinnati
two or three times a week to have specialist
treatment.
Mr. Beer and wife, of North Vernon, Ind.,

were visiting relatives in the Queen City last
week.
The date of the convention of the Retail Jew-

elers' Information Association of America has
been set for June 18-21. The committee on en-

tertainment are working hard and are preparing
for a large delegation from nearby states.
The Entre Nous Club, of the Oskamp-Nolting

Company, held its April meeting at the home of
Miss Anna Fisher, Carthage, Ohio. Before going
to Miss Fisher's the club congregated at Miss
Pauline Seidel's', where they had dinner. From
here they went to Carthage. The next meeting
will be held on the 14th of May at the home
of Miss Katherine Hartmann, in Northside. The
club is preparing a program which they will pre-
sent in the near future at the rooms of the
Literary Club. Admission will be charged, the
proceeds going into the treasury of the club.
The Jewelry and Allied Trades Bowling

League will have a grand blowout on May I at
Heidelberg's Garden. There will be a small-
sized banquet, after which the prizes will be
awarded the winners. Fifty-five are expected
and a great time is looked forward to.

A Trade Baseball League

The movement set on foot to organize a base-
ball league among the trade is meeting with much
approval, and before summer sets in a full-sized
league will be in swing. The Oskamp-Nolting
Company has a team which they will enter, the
Lindenberg & Fox Company has a team, the
Standard Optical Company are organizing, the
D. Jacobs & Sons Company are also organizing,
and there are other firms that can get a good
team together. With a start of this kind a league
ought to be the result. If any other teams are
interested let them get in touch with George
Ricky, of the Standard Optical Company, and a
schedule can be arranged.
The regular monthly meeting of the Cincinnati

Wholesale Jewelers and Manufacturers' Associa-
tion was held Thursday afternoon, April 18, at
the Sinton Hotel. The association.has set its cap
for an enlarged membership and the first results
of its efforts were seen at this meeting when
two new firms were enrolled. Outside of the
business session nothing of interest took place.
The following retail trade were recent visitors:

W. S. Fairchild, Monticello, Ohio; F. Fulliton,
Owenton, Ky.; L. I. Schove, Huntington, W. Va.;
H. A. Rasch, Lexington, Ky.; W. E. Carrell,
Lebanon, Ky.; J. E. Zimmermann, Chillicothe,
Ohio; A. E. Axman, Middletown, Ohio; D. N.
Ensey, Dayton, Ohio; Frank E. Hornung, Brook-
ville, Ind.; Mr. Beer, North Vernon, Ind.; R. W.
Clark, Lawrenceberg, Ind.; Mr. McWaters, Dan-
ville, Ky., and Mrs. E. Miller, Hamilton, Ohio.

Mascot Jewelry

She who has money to afford novelties should
go in for mascot jewelry. Never has it been
more fascinating. Even if you are not supersti-
tious, you are not above a luck charm of some
sort.
A safety pin brooch, with a stone in the center,

has attached to it by a thin short chain a lucky
tortoise in gold or enamel. The mascot can be
further enhanced by using one's birth stone.
Another mascot is a charm in the sign of the

zodiac for your birth month. These come in gold
or silver or may be studded with your birth
stone.
A motor bracelet of gold or silver wire can be

attached to its various lucky charms, as the lucky
finger in ivory, a lucky penny, a tiny rabbit's
foot and horseshoe and in a minute blue bird for
happiness as well as safety. Sometimes these
lucky pieces are worn around the neck on a fine
gold chain, or they form an interesting pendant
for the watch-fob. Great favorites are the lucky
pig and lucky bear charm, while a novelty for the
cat lover is a small bowl of gold and crystal, with
two small goldfish in it and a watchful .cat at
one side.
A fascinating love charm which comes in cir-

cular or heart-shape has on it a plus and minus
sign with Aujuordhui above the form and Qu'Hier
beneath it, while beneath the minus sign is Que
Damain, which translated means that the donor's
love shall daily be "more than yesterday and less
than tomorrow."
The fond father now presents "mother" with a

ring containing the birth stone of each child.
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II
A Plain Talk on Diamonds

To read some of the recent diamond advertise-
ments one would imagine that prices are being
slaughtered and that diamonds are going a beg-
ging. When all the nonsense has been washed
out of this exaggerated talk, two facts will glisten
in the dross that remains.

First: These advertisements are misleading and will
therefore not recommend themselves to the careful buyer
who wants to know the facts before he buys.

Second: Diamonds are constantly going up in price.
Good, decent, desirable diamonds are ten per cent higher
this year than last. We haven't got one chance in a
thousand to get them any cheaper today.

But we still have some stock from last year that has not
been advanced. In accordance with our policy to always
sell you diamonds at the very lowest margin, we offer this
stock at last year's prices. Every stone can be relied on
absolutely. This is your opportunity to get diamonds
below the prevailing market price. We were never in a
better position to save you money on diamonds.

C. H. Knights-Thearle Company
Columbus Memorial Building, CHICAGO

POSITIVELY NO GOODS SOLD AT RETAIL
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PHILADELPHIA

Business Gradually Improving—Century-old

Firm in Bankruptcy—E. J. Berlet Again

Elected President of Walnut Street Associa-

tion—Frank Kind Reserved Berth on Titanic

But Canceled Order

Local business has shown considerable im-

provement in the past few weeks owing to the

advent of more congenial shopping weather and

the extensive purchases of jewelry for feminine

needs. A number of out-of-town retailers were

seen in the wholesale houses, and the greater

number seem to regard the situation as satisfac-

tory outside the distraction of political conflict.

A petition in involuntary bankruptcy was filed

in the United State., District Court against

Queen & Co., Inc., manufacturers of scientific

instruments, at 1211 Arch street. The firm ad-

mitted being insolvent and having been adjudged

bankrupts, with R. S. Hunter as referee. This

firm dates its origin back over a century and was

the first optical house of national repute in the

United States, though the optical branch was

discontinued some years ago. The records of the

firm show that spectacles were furnished to

Thomas Jefferson, Nichols Biddle and other well-

known characters in American history.

The building at 813 Chestnut street, which was

recently purchased tor the use of their business

by H. 0. Hurlburt & Sons, is being altered in

accordance with plans especially prepared. As

'soon as the alterations are completed the business

will be moved from the present location at 14

South Tenth street, and as the entire building

will be devoted to it, the lirm will have greatly

increased facilities as well as a more desirable

location.
E. J. Berlet, of Maxwell & Berlet, Sixteenth

and Walnut streets, was again elected president
of the Walnut Street Business Men's Association,
there being no opposing candidate. Mr. Berlet
has been a most eminent officer and his enthusi-
asm and industry are largely responsible for the
excellent work being done by this association.
A window display which attracted much atten-

tion was that shown by J. E. Caldwell & Co.,
which consisted of the prizes given at the recent
golf tournament of the Atlantic City Country
Club. There were twelve loving cups, a number
of medals and other prizes in the exhibition.
Isadore Mayer, whose store is at 13o1 Market

street, died April 19 at his home, 1635 Marshall
street. Two weeks previous Mr. Mayer under-
went an operation and blood poisoning developed.
Death was directly due to an attack of heart
disease. Mr. Mayer was a brother to Joseph
Mayer, the billiard player, and is survived by a
wife and two children. The funeral was con-
ducted by the Pannonia Beneficial Association, to
which Mr. Mayer belonged. Interment was made
at Rodef Shalom. Mr. Mayer was also a member
of the William B. Schneider Lodge, No. 419,
F. and A. M.; Standard Lodge, No. 3, Judaic
Union, and the Barbossa Lodge, No. 133, Knights
of Pythias.
Frank Kind, of the jewelry firm of S. Kind &

Sons, 11 10 Chestnut street, escaped being one of
the victims of the Titanic through dissatisfaction
with the accommodations reserved for the maiden
trip of the vessel. He had been on a trip to
Amsterdam and wrote from there for a reserva-
tion on the ship. When he got to Paris and saw
a chart of the vessel he gave up his room and
engaged passage on the North German Lloyd's
steamship Washington, sailing from Cherbourg
April 7.
"We had to lay-to on account of fog for two

days," said Mr. Kind, "but we had a careful
captain and he preferred losing time to taking
chances. Many passengers who had engaged
passage on the Washington changed over to the
Titanic, and others who had engaged on the
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White Star liner changed, as I did, to the Wash-
ington. We did not hear of the accident until
we reached breakwater.
"On April 12 it began to grow cold in the

morning and continued to get colder. Word
was passed that we were in the vicinity of ice-
bergs. About ii o'clock we passed five big ones.
They first appeared like bubbles on the surface
of the ocean, but as we drew nearer we saw they
were great bergs, any one of ,which I should
say would have been capable of wrecking the
Titanic. We were then in latitude 41.53 north
and longitude 49.26 west. The Titanic was
wrecked in latitude 41.46 north and longitude
50.14 west."
C. H. Flaig, an optician of 1958 North Eigh-

teenth street, Philadelphia, Pa., died on April 14
of Bright's disease after an illness of six months.
Mr. Flaig was sixty years old and a son of Dr.
Edward Flaig. He studied under Edward Bor-
hek, and succeeded to the latter's business, on
Chestnut street below Seventh, until recently,
when he removed his optical shop to 209 South
Eleventh street. He was a member of the Ath-
letic Club of Philadelphia and of Mozart Lodge,
F. and A. M.

PITTSBURGH

Death of the Veteran Jeweler, W. W. Wattles.

Over a Quarter of a Century in Business.

Tributes from Trade Friends

Pittsburgh, Pa., April 23.—Death ended the

long and successful business career of William

W. Wattles, aged seventy-seven years, the oldest

active jeweler of this city, while he was riding

in a West Wilkinsburg trolley car the evening

of April 16. He was stricken with an attack of

heart failure and fell from his seat, being un-

conscious when picked up to be carried into the

office of a physician, but examination showed

that death had come almost instantly.

Mr. Wattles had left his Wood street store
a half hour previously, it being his intention to
leave the car at Penn avenue and then exercise
by a walk to his home. However, the walk evi-
dently weakened him, as he changed his plans
and boarded another car which would take him
nearer his residence.
Mr. Wattles was born in Gettysburg, Pa., and

came to Pittsburg in 1853, engaging in the
jewelry business six years later in the old Post
building at Fifth avenue and Wood streets. His
stores since that time have always been in the
heart of the mercantile district. His two sons,
J. Harvey and Charles W. Wattles, were taken
into the firm later and have since shared a part
in the firm's prosperity, being so much in touch
with the establishment that they are in position
to conduct it along the lines and high standard
set by their sire. A few years ago the firm cele-
brated the fiftieth anniversary of the business.
Outside business circles Mr. Wattles also was

prominent, being a member of the Chamber of
Commerce, and formerly superintendent of the
Sunday-school connected with St. John's Luth-
eran Church. He was interested in mission work
and recently made a contribution to the John
Harper memorial for the erection of a mission
building in Rajamundry, India. At the time of
his death he was a member of the First Evan-
gelical Lutheran Church, and for many years a
member of the church council.
He is survived by his widow, two daughters—

Mrs. L. W. Stephenson and Miss Julia; two sons,
mentioned as above, and one brother, W. Warren
Wattles, in the jewelry business here.
The funeral services attracted a company of

representative citizens, including practically all
the leading jewelers. Among others, those who
sent floral emblems were Grogan Company, R.
Seidle & Sons, John M. Roberts & Son Company,
Sam Sipe and Heeren Brothers & Co., of this
city, and associates elsewhere. Of the mes-
sages and letters of condolence there were sev-
eral hundred, all paying tribute to the life of
their friend. Augustus K. Sloan, of New York.
said he had known Mr. Wattles for almost sixty
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years and considered him a conscientious, hon-
orable, upright gentleman.
Emerging from a dull fortnight, due to un-

seasonable weather during the first few days
after the gala Easter week and the appalling
calamity which caused the minds of all to dwell
upon the Titanic disaster, Pittsburgh tradesmen
expect conditions to improve about May i. The
week following Easter saw a splendid business,
especially as a number of weddings occurred,
and now these same men expect a demand for
engagement rings and other jewelry bestowed
upon fair young maidens.

Visits to such stores as Grogan Company,
Hardy & Hayes, E. P. Roberts, Gillespie Broth-
ers, the George Barrett Company and others of
their type found the managers discussing national
news with clerks and customers, thus showing
that the nation halted to weep in memory of the
hundreds who perished when the world's
leviathan sank.
H. P. Hayes returned a few days ago from

New York and he said dealers and friends there
also found business partially halted, while travel-
ing salesmen brought in the same report.
An event which has the attention of Pittsburgh

business men is the Knights Templar state con-
clave, to be held here the last week in May. Al-
ready arrangements are being made to decorate
stores in honor of the plumed Masons. Among
plans already announced those of John M. Rob-
erts & Son Company appear especially elaborate.
This store's location in Market street is to be
made attractive to all by the use of 1,400 tungsten
lights in illuminating the structure and setting
forth in all their brilliancy fourteen oil paintings
now being painted in the Powel scenic studio in
this city. The subjects will deal with Masonic
characters and scenes upon which the lodge bases
its origin. The pictures are copies of notable
paintings and stand from four to twenty-two feet
high. They will occupy the entire front of the
building.
Market street has some progressive merchants

who wish to impress customers as to its im-
portance, and during the last holidays a system of
van -colored street lighting was employed which
merited much praise. The enterprise of the Rob-
erts firm is even in advance of this act.

Pittsburgh Commandery No. I held its annual
tourni at Exposition Music Hall on Wednesday
evening, April 24, and the function attracted
8,000 persons to the large assembly hall. In keep-
ing with their custom of other years, Pittsburgh
jewelers made suitable displays of stock and in
addition showed many beautiful and costly em-
blems of the order.

Steele F. Roberts, president of the Pittsburgh
24-Karat Club and also of the National Associa-
tion of Retail Jewelers, was in Washington, D. C.,
on April 22 and 23 on business connected with
the latter organization.

Actual work on cutting the "Hump" is under
way and hundreds of men are cutting Pitts-
burgh's main highway to a uniform grade.

Letter to Jewelers
Number Eighteen

You can make a great change in your
Catholic trade—we say nothing of other
trade ; that is not our business—beginning
with rosaries. They are the goods to begin
with, partly because they amount to so
little, and partly because they amount to
so much ; they can bring so much.
The business is not very nice, as done;

it can be extremely nice and attractive to
other business. It is the A of Catholic
trade ; B C and the rest follow after.
We have special advertising for May

(rosary month), First Communion and Com-
mencement, three good rosary-selling sea-
sons.

Write for booklet, "Catholic Trade."
Vatti Rosary Co., 106 Fulton Street, New York.

—Adv
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Trade-marked Goods Increase Sales

Value of Nationally Advertised Trade-marks.
An Assurance of Quality—Safeguards Re-
tailer's Reputation

A writer in the magazine Opportunity
makes a strong plea to retailers to tie to
trade-marked goods for the very excellent
reason that they will help increase sales. I
do not mean, he says, every article that
bears a trade-mark ; for there is scarcely a
manufactured article on the market today
but carries some sort of a trade brand, but
I mean such trade-marked articles as are
backed up by national advertising campaigns
and have come to be recognized by the pub-
lic as standards of quality : names that leap
to your lips when certain goods are men-
tioned. That sort of trade-marked goods
will surely help you to increase sales.
Taking up first the reverse of the propo-

sition, it is plainly evident that you can look
for no help from unadvertised brands. The
selling of these is dependent entirely upon
your own efforts as your own experience
has no doubt proven to you.

Unadvertised brands put upon the clerk
the brunt of the whole task of convincing
goods. He gives you no basis for a sales
More than that, they furnish him with the
very least material for accomplishing the
task.

Value of Advertising

. Take any unadvertised article in your
stock. It was bought perhaps because it
looked to be as good as the advertised brand
and makes a few cents more profit. Pos-
sibly it is just as good, though probably it
is not. But at any rate the manufacturer
tells you absolutely nothing about those
goods. He gives you no basis for a sales
argument of any kind. He marks on the
end of the box perhaps the color, size and
quantity and that's your sole source of in-
formation.

Everything else is up to you. You have
to analyze the goods, search for their good
points and the best means of telling the cus-
tomer about them. Naturally you haven't
a surpassing confidence or a compelling
enthusiasm for that sort of goods.
As a result your talk lacks the convincing

element. So it is an uphill, against-the-
wind proposition all the way. But perhaps
you make the best of it and finally land the
prospect at the expense of a lot of time and
consequent loss of opportunity to make
other sales. What then ? How about re-
peat orders?
Come-back sales are the kind your store

needs and the kind you need to insure a
satisfactory sales volume for the year.
Have you been able to so impress that

'customer in your fifteen minutes' talk with
the surpassing qualities of Red Bird Brand
that she will come back to you for more

Red Bird, and are the goods themselves
such as will bring repeat orders ? You don't
feel very sure of it, do you?

Value of Trade-Marks

The manufacturer of these goods hasn't
as much to lose if they prove inferior as
the man who has told the public that his
goods are the best and is in danger of losing
the reputation of his trade-mark, built up
at enormous expense. When you know
that some of these trade-marks and the
good-will that they represent are valued at
a half million dollars each, you will begin
to appreciate the jealousy with which the
merchandise they identify is kept up to the
standard. The manufacturer of unadver-
tised brands has no such incentive to keep
up quality.
Now what was the record of the unad-

vertised brands—lost sales—and uncertain
repeats.
Not a very encouraging outlook for the

man who depends for success wholly upon
sales volume, is it?
Now take the other side of the case. A

customer comes to your counter and you
show her an advertised brand. She has
seen the trade-mark before. It is a f a-
miliar face in a crowd of strangers. Very
often it is the manufacturer's advertising
that has brought her to your counter to ask
for the goods. If she has bought the goods
before and knows their good qualities, it's
simply a case of how many, and write out
the sales slip and you're ready for the next.

A Strong Argument

But even if she hasn't bought before, you
have a good line of talking points with
which to convince her, because that manu-
facturer has told you in his advertising the
points that he has found appeal most
strongly.
He doesn't ask you to be his advertising

manager and analyze his goods and frame
up an argument. He tells you why they
are better, the care he takes in manufactur-
ing, the extra price he pays for raw ma-
terial and a little better grade of labor ; the
secret formula he alone controls and a dozen
other convincing reasons why.
And then when he stamps his trade-mark

on the goods he says in effect : "These are
the best goods I can make, upon their quality
I stake my reputation. And then there's
that half million forfeit staring him in the
face.
Now you're convinced—you're enthusi-

astic—you're talking along the line of ad-
vertising the customer has already read and
the task of persuasion is easy and rapid.
The customer goes away with that trade-

mark fixed firmly in her mind as the result
of the advertising she has read, backed up
by the clerk's repetition of the same argu-
ment. If the goods bear it out repeat orders
are sure to follow.
So advertised trade-marked goods will

help you to make quick sales—bigger sales
and more sales. No possible doubt of it.
It's the law of cause and result.

Is there any good reason why you
shouldn't avail yourself of this help?
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Traveling Man's Need of Tact
in Handling the Retailer

An Illustrative Case That Shows the Need of
Discretion and Good Judgment in Approach-
ing the Retail Merchant

Let me tell you of an instance in my own
experience where I fell down, writes a sales-
man in The Hardware Reporter. I used a
certain street car line in going to and re-
turning from the office. This car passed a
certain retail hardware store. It was a good
location ; hundreds of street cars going to all
parts of the city passed the store every day.
The dealer had good show windows, but
he did not keep them up. He did not use
show cards. He did not have the number
of his telephone painted on his show win-
dow where people on the street cars could
see it and could call him up and order goods
by phone. One day I decided to drop off
the car and have a talk with this merchant,
as he bought part of his goods from my
house. He greeted me as if he had had a
poor night's sleep and an indigestible break-
fast. He rubbed my fur the wrong way.
In the course of the conversation that fol-
lowed, without any tact or diplomacy, I told
him that he was missing great opoprtunities
in his show windows and in the front of his
store. I could see that what I had to say
made an impression upon his mind, but at
the same time I could also see that he was
not favorably impressed with me or my
manner. As a matter of fact, I had started
wrong with him. I was so full of the sub-
ject about which I wished to talk to him
that I had forgotten the important point as
to the manner in which the subject should
be presented.
Now for the conclusion : As I passed his

store from day to day on the cars I noticed
that he adopted all my suggestions. He
cleaned up his windows. He put up adver-
tising cards. He had the name of the firm
painted on a level with the eye instead of
having it so high over the door that no one
on the street cars could see it. He had his
telephone number painted in. He put up
signs indicating the lines of goods in which
he dealt. His whole store front, judging
from the outside, put on a more prosperous,
up-to-date and lively appearance. But at
the end of the year when I looked up his
account with my house I found it had fallen
off as compared with the preceding year.
This, of course, was pretty tough, but, as a
matter of fact, the fault was mine. I had
not been tactful on my visit to his store. I
had gone at him too fast. I should have
gotten acquainted at first, and then slowly
and by degrees worked out my idea and
given him a chance to keep pace with my
thoughts, so that when the idea was finally
developed he would have felt it was just as
much his as mine. But all of us learn from
our mistakes and do better the next time.

-
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"GUARANTEED FOR LIFE"

Against Breakage and Wear

MADE IN GOLD, SILVER
AND PLATE.

STERN BROS. & CO
Salesrooms and Offices of
Diamond Department

• 68 Nassau St., N.Y.

33-43 GOLD STREET NEW YORK

Chicago, III., 31 North State Street

To avoid delay use local address, 33-43 Gold Street

BRANCH OFFICES:
Amsterdam, Holland, 12 Tulp Straat

Diamond Cutting Works
136-146 West 52,1 St.

New York

London, England, Audrey House, Ely Place
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EYEGAilTraDeR
WE ARE SHOWING MANY NEW DESIGNS
LOOK FOR OUR NAME ON EVERY HOLDER

rat tir
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-

Our Holders appeal quickly to every user of eyeglasses—eliminatingthe dangling chain or cord annoyance when glasses are not in use.Saves cost of lenses many times.

416 413 417

We Furnish Gratis Attractive Newspaper Cuts and Advertising Copy
for Use in Your Local Papers. Send for Them.

•

•

GOLD AND SILVER THIMBLES

If you appreci-
ate the commer-
cial value and
reliability result-
ing from

78 Years'
Experience

which goes into
163 every Thimble

we make, you will see to it that your stock of goods
of our manufacture is complete and well displayed.

New Catalogue Sent Upon Request

Established 1832

KETCHAM & McDOUGALL Manufacturers  
15-17-19 MAIDEN LANE NEW YORK

A202 A201

DIAMONDS
A Warning to the Retailer
When you see diamonds advertised at ridiculously low

figures remember that the only way to determine the
value of a diamond is to examine it.
We invite you to send for a memorandum package of

our diamonds and examine them for quality and price
with what you can obtain elsewhere.
Our diamonds are American cut. They are better cut

than European stones. They are cheaper. Gems in the
rough come into this country free of duty.
We have on hand now a very large stock of perfect

and commercially perfect stones in 34 and carat sizes.
SEND FOR A MEMO PACKAGE NOW

CROSS & BEGUELIN
23 Maiden Lane NEW YORK

That's the reputation earned by BRIGGS'
GOODS.
It isn't what we say about them—it's the way
people buy them that proves their value.

This year we're going to increase our advertising appropriation
order to tell more men and women about

Briggs' Carmen Bracelets, Fobs and Chains 
Not content with getting our goods into your store, we're going to
help you get them out and into the possession of your customers.
We show a few of our new designs on this page. Don't miss
seeing them.

TO RETAILERS—The Briggs line is sold only to jobbers.
If your jobber has not Briggs' goods, he can get them for you.

New York Office : 180 Broadway

Chicago Office : Heyworth Bldg.

London Office: 62 Hatton Garden
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A NEW MODEL
For your spring selling

IMPROVED "NEW ENGLAND HALE"

To Dealers
Nickel  $3.00
Black Nickel  3 011
10 Yr. Gold Filled • . 6.00

Subject to Keystone Key

12 or 16 Size

The 1912 Improvements are
Double Roller Lever Escapement-Jeweled
Screw Balance
Banking Pins
Marginal Figures
Gilt Hands

'Ellis New Model shows a finish and a perfection in de.tai
Which are the result of an additional y ear's experience in
W:ttch manufacture. Improvements in the escapement have
strengthened the movement, giving it freer action and
noticeably increasing its durability.

Slight Advance in Dealers' Prices
Oil

NICKEL "HALES
because of these improvements

To Consumers
Nickel   $2.50
Black Nickel 2.50
10 Yr. l'illed   5.00

YOUR PROFIT OVER 50(/ ON EVERY SALE
Your orders will be filled at once

by

THE NEW ENGLAND WATCH CO., Waterbury, Coon.
Or

THE LEADING JOBBERS
Pacific Coast Agents—THE B. 1,V. FREER CO., San Francisco

Dainty Watches for
of'4,

)

-4•

G. 44330 D

SK. I

Commencement
Commencement furnishes to the jeweler his best oppor-
tunity of the summer. A pretty watch is now recognized
and coveted as the ideal graduation gift. Are you adver-
tising this fact, and are you prepared to profit by it? You
will find at

HURLBURT'S
CI. 44266 D

a comprehensive stock of small watches that will fairly fascinate feminine fancy.
Let us help you to reap your share of the commencement gift trade in watches,
which is growing each year.

H. 0. HURLBURT 0 SONS 14 SOUTH TENTH STREET
PHILADELPHIA, PA.

cj1 few EXAMPLES of 6 6

the justly celebrated
8-Day, HIGH-GRADE

1).2 I

CLO:CHL
MillrOver 1000 Styles
in Bronze and Brass,

Highly and Refined

Finished Cases, etc.,

to select from.

Tambour—Style 1

Gothics (also Dorics)

Windsor

Tambour—Style 2

Yacht-Wheel Clock

CLOCKS of QUALM The justIly CELEBRATED 

8-Day0 ThligR)A-Grade

LOCKS
Used and DEALT in by those Demanding the BEST

gar ON SALE BY LARGEST HIGH-CLASS RETAIL JEWELRY HOUSES
Very large variety. Sizes (dials) from 2!.1 to 12 inches in diameter; cases in proportion. Prices from $21

to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks, especially desirable for Wedding, Holiday and General

PRE5ENTATROH 1PURPOSE5
9111," Outside of the large cities there are innumerable buyers who want for their own homes, or for

presentation purposes, a few Exclusively High-grade Clocks each year.
Air To dealers in such places we suggest buying a 2 -inch Boudoir clock, listed at $21. This will show

the general high character of the "Chelsea " clocks, and from our Catalogue, furnished on
request, you can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK CO.
Largest makers in America of exclusively 8-DAY, HIGH-GRADE, CLOCKS

16 State Street : :
BOSTON, MASS., U. S. A.
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General Trade Movement
to Raise Prices of Repairs

A Subscriber Makes Feasible Suggestion.
Views of the Trade Invited—The Keystone
Will Support the Movement

By A SUBSCRIBER

I have always been pleased and much in-
terested in the manner in which the sub-
scribers to TI1E KEYSTONE give their views
upon different subjects relative to their
craft, such as watch cleaning, oiling of

roller jewel, etc., but the subject that strikes

me as the most interesting to every genuine

business man is how to raise the present

low charges for repairs.
Look at the country and compare the

wages of the common laboring man today to
the wages paid ten years ago, and you will
see they have increased nearly ioo per cent;
also note the wages of the mechanic, the
carpenter, the plumber, the mason, the rail-
road man, and last, but not least, compare
the present high cost of living today to ten
years ago.
Here is the point. It is necessary to pay

our watchmaker and jeweler more salary
today so they can meet the aforesaid high
cost of living, yet we are practically getting
the same repair price for their services.
Look at this consistently and ask yourself
the fair question, Are we entitled to better
prices ? If in your mind you think we are,
just write THE KEYSTONE and state a few
brief reasons why you think so.
Can you pay a man a wage that is con-

sistent with the present cost of living and
yet have him make an occasional dollar for
you if you still continue to clean watches
for the same old price ? It seems to me this
is a vital part of our business, and every
one of us to a man should make a reply,
even though we can not take time to say
more than amen.
I believe through the assistance of THE

KEYSTONE we might be able to co-operate
and raise the prices to a fair and just
standard, beginning the first of January,
1913. Go see your brother jeweler in your
town and ask him what he thinks of this
article; then agree to an advance in prices
and then stick to it. He will, if you do.
How many 21-jeweled railroad watches

can a man clean in a day if he is careful to
take out all cap jewels, polish balance pivots
and see that they fit the jewels properly,
make all necessary adjustments, and then
after all that spend some time each morning
fQr a week to get it regulated ? The aver-
age man, if he is particular with his work,
will clean about three watches of this grade,

K EYSTONE

and at a price of $2 he would bring in to
his employer $36 per week. After you pay
for the material, the rent of the space taken
up in your store, lighting, etc., and pay the
workman $25 to $30 per week, how can
you figure anything in it for yourself ?
I would suggest that cleaning railroad

grades be $2, mainsprings $1.50, staffs $3
and other things in proportion. For ordi-

' nary watches, $1.50 for cleaning, $2.50 for
staffs, or, in other words, raise the present
price 50 per cent. In order that this may
be taken up and not merely published, read
and forgotten, I would suggest that you
write in your reply now and help create a
little enthusiasm.

Profits on Silverware

A Timely Subject for Trade Discussion—Jewel-
ers Are Invited to Contribute Their Views

By H. H. JACKSON, of Herbert H. Jackson Com-
pany, Oakland, Cal.

In the March i issue Of THE KEYSTONE
the discussion of the subject, "Do Retailers
Figure Their Profits Right ?" interested us.
Until the past few months the retailers of
the Pacific coast have been adding 33 1/3
per cent to the first cost of their sterling
silverware, and some of the retailers con-
sidered they were making money on this
basis.
There is no doubt in my mind that the

cost of doing business with the majority of
stores is at least 22 per cent, so that they
have just come out about even, thereby sell-
ing silverware for the accommodation of
their customers.
At present, as you no doubt know, the

profit of the first cost has been raised from
33 1/3 per cent to 50 per cent, so that there
is actually a clean 13 per cent. profit. Is
this correct?

Furthermore, if this be true, do you con-
sider this latter amount profit enough for
a jeweler to maintain a proper living from
his business?
To our minds, we should think that on

smaler articles, say, those that retail for
$15 or less, the per cent should be greater.
As an example, if an article costs $1, it
should retail for, say, $1.6o, thereby mak-
ing a clear profit of 23 per cent, or anyway
20 per cent clear.

Will you kindly elicit the views of the
trade as to whether they consider this a fair
deal to their customers and also to them-
selves?

In closing, I wish to say that we consider
your magazine the best of its kind on the
market, and we subscribe for three others
besides yours. Each issue is looked over
carefully and its contents absorbed.
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Paying the Watchmaker
on a Commission Basis

Argues That the Plan is Impracticable from
the Smaller Store Point of View

By A SUBSCRIBER

In regard to the article in a recent issue,
entitled "A New Idea in Relation to the
Watchmaker," I wish to express my opinion,
which is shared by many others.
I am a watchmaker of experience, both

in shop and in store, and in the interest of
better and good wages I wish to make
known the fact that, as suggested in your
paper, if a watchmaker gets $15 a week he
is underpaid. Supposing that he is any good
at all, and works his nine hours a day at his
trade, which is tedious, confining and com-
plicated, and supposing that he gets $20. As
it is customary for the employer to expect
50 per cent, if not more, of his earnings, the
workman will have to work very hard, espe-
cially if he has to attend to the customers,
in order to make $40 or $45, taking into con-
sideration the material used.

Referring to the commission system sug-
gested, and taking as a basis $15 a week, it
is evident that a man would have to work
part of the night in order to reach the low
wages of $20, as compared with other trades
less exacting and nerve racking. How can
c. man think that a watchmaker can increase
the amount of work when, as is generally
the case, he is already doing the best he can
and all he can ? The quantity can only be
reached at the expense of the quality, and a
man, no matter how skillful he is, can not
make more than three to four full repairs in
a nine-hour day's work, and even not that
every day, as there are always mishaps of
all kinds to even the best man.

The Fixed Selling Price
and Closing-out Sales

A Problem of Interest to All Vendors of Fixed
Price Wares—The Views of the Trade
Solicited

A subscriber writes as follows : "As it is
our intention to discontinue handling talking
machines, we have a stock of Edison goods
that we would like to dispose of. Edison
says that we must not sell to consumers at
cut prices, so, then, we can not sell out to
them. To sell the complete outfit to a dealer
is, we think, very difficult, as we have a large
stock. Please advise us how other dealers
do when they quit that kind of business.
And what would be the best thing to do?
Our contract also stipulates that we can not
sell to dealers unless we sell at full retail
prices. As you are receiving letters from
many dealers you might have some informa-
tion on the plan of closing out an Edison
stock."
We present this problem to those of our

readers who handle these goods, with a view
to eliciting the information desired.
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Commencement Window Display Prize Contest

OPEN TO ALL JEWELERS

Prizes of $25, $15 and $10 are Offered for the Three
Best Displays Submitted

At this season it is imperative for every
jeweler to make a special effort in the
matter of show window display. The

icommencement season s at hand, and
furnishes an opportunity that no progres-
sive jeweler can overlook.

As an inducement to the trade to
make the most of this opportunity, The
Keystone offers three prizes of $25.00,
$15.00 and $10.00 for the three best
displays submitted. For each of the next
five best we will give a year's subscription
to The Keystone.

Displays entered in any previous con-
tests will not be considered, neither will
the special window displays designed by
manufacturers.

In order to be of maxim um value to
the trade, it should be kept in mind that
the displays must not be mere beautiful
designs or attractive pictures, but must be
planned with a view to the main purpose
of every window display, namely, the sale
of the goods shown and the advertising of
the jeweler's stock. Absolute originality

iis not imperative, though t is most
desirable if combined with salesmaking
efficiency.

There will be no limitation as to the
lines of goods or quantity shown, each
contestant being allowed to use his judg-
ment in this matter. Effect and results
are the chief factors for consideration.

The contest is open to the entire trade
and all are invited to make an effort to win

one or other of the prizes. If unsuccessful,
the effort will not be wasted, as the display
will pay manifold for the time and cost
entailed.

The time is ripe, therefore, for you to
conceive, plan and execute something new
and worth while, that will not only be
attractive but create business and make
sales—something that will compel- the
admiration of the public and the com-
mendation of your local press.

The contest will be decided by compe-
tent judges, whose decision will be based
solely upon the merit of the displays, as
judged from photographs and detailed
description furnished by the contestants.

The names of the prize winners will
be announced in a future issue, when
pictures of the winning displays will be
shown. We reserve the right to repro-
duce any other of the displays sub-
mitted and which may contain features
instructive to our readers.

The contest will close on June 15, and
photographs with descriptions must be in
our hands by July 1.

Any further information desired will
be gladly furnished, and any suggestions
in regard to the contest will be given
careful consideration.

The Keystone Publishing Co.
809 North 19th Street

PHILADELPHIA : PENNSYLVANIA
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12 Size Designs
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Howard Engraved Watches

T
HE Howard series of engraved designs is so versatile
—so well rounded—that you can meet every demand
from them, out of a compact stock.
They are all exclusive patterns.

The six reproduced on this page are selected from the
Howard "Crescent" and "Jas. Boss" gold-filled series.
Howard Watches are also supplied in a large variety of
engraved sou d gold cases.
Order a selection of engraved Howards from your progressive
jobber.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

16 Size Designs

4005 4006

May I, 1912 TJ-IE KEYSTONE

Display Windows that Sell Goods

Purpose of Display is to Sell, Not Merely to Show—Designs for Display Divid-
ers and How to Use Them to Advantage—Diagrams of Window Displays

The first thing to consider in a window
decoration is whether it will sell the goods.
Where there are a hundred tasty people
who can conceive original ideas and plan
and prepare attractive displays, one of the
lot perhaps can combine the selling quality
so essential in a window.

If you have a whole store full of nice,
bright, new goods it is a very easy matter

will create favorable comment and attract
attention to your store and may attract an
occasional buyer in the dim future.
A window full of bargains will make- im-

mediate sales, but will not leave a favor-
able impression. A window of very ex-
clusive, tasty things will leave a favorable
impression but won't develop much im-
mediate business.
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FIG. I

Center entrance. Window on street and vestibule
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FIG. 2

Center entrance. Window on street only
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FIG. 3

Side entrance. One window

Figs. I, 2 and 3. Showing use of dividers in separating various displays

to group these things attractively in your
window and possibly add a few flowers to
the background and attract a good number
of lookers, but the hard thing to do is to
turn these lookers into immediate buyers.
A good window will serve a purpose or

rather reach an end in a number of ways.
A pretty window will make people stop and
look and will indirectly advertise your
store. A window full of very costly gems

In other words, if you are planning an
ideal window you must not go to any ex-
treme, but you must combine all these
features. In every large city you will find
stores of all classes, catering exclusively to
every class of trade, and a few which, with-
out seeking the extremely low class cus-
tomers, are trying to appeal to the pocket-
book of every size.

If you will study the windows of these

925

stores you will first notice that most of
them occupy a corner location with an
abundance of display space. If you will go
from one display to another, you will find
that the collection of windows are planned
to combine all the features referred to
above. One window may show a selection
of costly gems, another tasty articles of
jewelry, another beautiful sterling silver
pieces, but here and there will be a little
lot of plated baking dishes bearing a con-
spicuous card, "choice $5." In another
place a lot of belt pins at a choice of $1 ;
scarf pins for 50 cents, links for $1, and so
on. Put yourself in the position of the
prospective buyer, and by the time you have
finished your inspection you will have
formed an opinion that that would be a
pretty good store to purchase a diamond
necklace for $5,000 or an extremely stylis,l-r_
scarf pin for 50 cents.
Now, apply what you have learned to

your own store. If you are fortunate
enough to be on a corner copy the idea as
nearly as you can. I f not, plan your single
window displays to create the same im-
pression.
The first thing (and a common error

among many jewelers) is to get away from
the custom of just massing into your win-
dow a conglomeration of merchandise of
all classes and qualities. The fine goods
make the cheap goods look cheaper, and
the cheap goods make the fine pieces look
like a lot of junk.

Another thing, don't crowd too much
stuff into your .display. Let everything that
goes into your window stand out promi-
nently and let it do its work as an adver-
tisement of quality, or as an irresistible
bargain.

To prepare your window for a good dis-
play the first thing that you must do is to
have some dividers made. It also adds a
lot of chlracter to a window to have a
backing of wood, which can occasionally be
replaced with curtains. Figures 4, 5, 6, 7,
8 and 9 describe the methods of making
these, and figures 1, 2 and 3 show several
styles of fronts, with suggestions for divid-
ing a display.

In a general way glance over one of these
displays. In the jewelry section several steps
are built up about three inches high, and in
the silver and glass section a fewer number
of steps and a little higher. These and the
bottom of the window are covered with
velvet or felt, tacked on smooth.

In the plated jewelry section velvet pads
lean against the edge of the steps—several
with scarf pins at a choice of 50 cents, 75

(Continued on page 927)
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ers and How to Use Them to Advantage—Diagrams of Window Displays

The first thing to consider in a window

decoration is whether it will sell the goods.

Where there are a hundred tasty people

who can conceive original ideas and plan

and prepare attractive displays, one of the

lot perhaps can combine the selling quality

so essential in a window.
If you have a whole store full of nice,

bright, new goods it is a very easy matter

T
HE Howard series of engraved designs is so versatile
—so well rounded—that you can meet every demand
from them, out of a compact stock.
They are all exclusive patterns.

The six reproduced on this page are selected from the
Howard "Crescent" and "Jas. Boss" gold-filled series.
Howard Watches are also supplied in a large variety of
engraved solid gold cases.
Order a selection of engraved Howards from your progressive
jobber.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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the background and attract a good number

of lookers, but the hard thing to do is to

turn these lookers into immediate buyers.

A good window will serve a purpose or

rather reach an end in a number of ways.

A pretty window will make people stop and

look and will indirectly advertise your

store. A window full of very costly gems

In other words, if you are planning an
ideal window you must not go to any ex-
treme, but you must combine all these
features. In every large city you will find
stores of all classes, catering exclusively to
every class of trade, and a few which, with-
out seeking the extremely low class cus-
tomers, are trying to appeal to the pocket
book of every size.

If you will study the windows of these

stores you will first notice that most of
them occupy a corner location with an
abundance of display space. If you will go
from one display to another, you will find
that the collection of windows are planned
to combine all the features referred to
above. One window may show a selection
of costly gems, another tasty articles of
jewelry, another beautiful sterling silver
pieces, but here and there will be a little
lot of plated baking dishes bearing a con-
spicuous card, "choice $5." In another
Place a lot of belt pins at a choice of $1 ;
scarf pins for 50 cents, links for $1, and so
on. Put yourself in the position of the
prospective buyer, and by the time you have
finished your inspection you will have
formed an opinion that that would be a
pretty good store to purchase a diamond
necklace for $5,000 or an extremely stylis.Fr.
scarf pin for 50 cents.

Now, apply what you have learned to
your own store. If you are fortunate
enough to be on a corner copy the idea as
nearly as you can. If not, plan your single
window displays to create the same im-

pression.

The first thing (and a common error

among many jewelers) is to get away from

the custom of just massing into your win-
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make the cheap goods look cheaper, and

the cheap goods make the fine pieces look
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these, and figures 1, 2 and 3 show several

styles of fronts, with suggestions for divid-
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In a general way glance over one of these
displays. In the jewelry section several steps

are built up about three inches high, and in

the silver and glass section a fewer number

of steps and a little higher. These and the

bottom of the window are covered with

velvet or felt, tacked on smooth.

In the plated jewelry section velvet pads

lean against the edge of the steps—several

with scarf pins at a choice of 50 cents, 75
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OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO ! ! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net ; in dozen lots, $1.30 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years:

Jules Racine & Co., Exclusive Importers
CHICAGO : 103 State Street NEW YORK : 37 Maiden Lane

l'i..1111111j 'I ."

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)

New York, N. Y.
SEND FOR CATALOGUE

UPRIGHT POCKET DIAMOND
SCALE
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Appeal to the Watchmaking Craft

Keep Up the Educational Campaign and The

Keystone Clearing House of Useful Ideas

By C. A. CURRY, Smith's Grove, Ky.

There is nothing so interesting to me as

instructive writings for the watchmaker, as

this branch is my hobby. Now, I am sure

that all readers of TIIE KEYSTONE either

know how to clean a watch or don't want

to know, as the subject has been thoroughly

and intelligently discussed. Many of the

writers say, "Use the very best oil." This

is good advice, and the scrupulous watch-

maker would surely not use an inferior oil

if he knew it. Now, tell him how to dis-

criminate between the good and bad with-

out having to test it out on his actual work;

then you will have given him something

worth while. We can't entirely depend

upon the signature of the maker, as we may

now and then pick up a bad bottle of oil out

of a lot of the best brands.

In cleaning watches, most all your corre-

spondents use benzine or gasoline. I have

tried everything except sorghum molasses,

and I favor gasoline for cleaning, grain

alcohol for rinsing and boxwood sawdust

for drying, and use only the very softest

brushes to do work.
So many of your correspondents say they

put all parts of the watch in gasoline or
benzine, except "the balance and lever, such
parts as have jewels set with shellac." Now,
if you will carry the experiment a little
further, you will appreciate your method
still more. Just because alcohol will dis-
solve shellac very rapidly is no reason that

benzine and gasoline will do the same thing;
they work on the old grease, and not the
shellac. To try the experiment, take a piece
of shellac and put it in your gasoline or ben-
zine cup and let it remain for a solid week
if you wish; then take it up again. You
find it hard as a bone. Now, give these

neglected parts a bath also; it's grand for

them, too, but don't forget what you are
dc ing and soak them in alcohol.
Now, let's get close together, brother

watchfixers, and tell each other of the many
little troubles, mishaps, etc., which we have
had in our actual experience at the bench,
which caused us to wail and gnash at the
time, but proved to be our best lessons, as
we learn what the trouble really is, how to
overcome it and how to avoid it the next
time. Let us profit by our mistakes. Get
lessons such as a teacher will never think to
tell us. Make money by losing money; i. e.,
when a watch gets the workman a-going,
instead of the workman getting the watch
a-going, he should never give up until he
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knows all the trouble in detail, even if it
takes him three days to master it.
No man has been at the bench too long to

learn. Many pride themselves on having
been at the bench so many years, and so do
I, but I am still a student. I have worked
and studied hard to know the construction
and nature of a timepiece, and am still tak-
ing milk, hopefully waiting to get strong
enough to take on some meat. Let us not
be contented with what little we may have
learned in ten or twenty years, but culti-
vate an aggressive spirit, as not only our
earning capacity is increased, but our gen-
uine pleasure and happiness at the bench is
measured to us by our skill.
I had some instances of trouble met with

in my practice which I aimed to give in
this writing, but as my letter is already be-
coming monotonous I shall hold them back
for another time.
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Display Windows That Sell Goods
(Continued from page 925)

cents, or $1; some with pendants, others
with pins, etc.; not bunched up too close to-
gether, but well spread, and each lot repre-
senting such good value that a price tag at-
tached will attract a buyer. On the floor
and on the steps group links, bar pins, handy
pins, bracelets, lockets, etc., bearing tags,
choice so much, or giving the range in price.

In the next section show a lot of watches,
either laid on the material in the window
or in cases of harmonious colors, and also
a lot of rings in cases or trays. Don't
bunch these things together too much—
spread them, and on a few of the watches
and on some of the rings put descriptive
price tags.
In the gold jewelry section show a gen-

Divider

FIG. 4.

L.—
FIG, 5

FIG. 6
Bottom of divider
showing cleat to

hold it erect

F G. 9
Post for end
of back

Back

FIG. 7

Bask

FIG. 8

Suggesting styles of wood hacks and dividers
red gum, finished natural without stain ; it
fourth as much.

Give us some of your knots and how you
mastered them. Sometimes a great trouble
proves to be a very simple thing, indeed, so
much so we may be embarrassed to tell
about it, but let it come. It is interesting
and will strike some one just right, and
mean dollars and pleasure to them. It
doesn't matter how simple the thing is, we
lose some time in detecting it ; so let us not
be selfish. If we learn a trick let us tell
others about it, for this is what put us in
advance of the old stone age.

"My Success Is Due to The Keystone"
By C. A. DAVIS, York, Neb.

You are right when you say THE KEY-
STONE can be a big help to make 1912 the
very best business year. A business man
can not do business without a trade paper,
and it should be "the best." I have been a
subscriber to THE KEYSTONE for possibly
fifteen years, and a reader for twenty-three
years, and my success is due to a great
extent to THE KEYSTONE. It keeps one's
business ambitions at top notch. I enclose
my dollar—not from force of habit, but
because I must have THE KEYSTONE for
1912. I started in business with a bench
and a few tools. My store now is what
you see on enclosed postal card.

for windows. A Very satisfactory wood is
looks like Circassian walnut and costs one-

eral selection of gold jewelry—some on
pads or in cases, and some spread around
to make a neat display, not too crowded.
A few articles may bear price tags, as, for
instance, on a little lot of handy pins a tag
reading, "Solid gold, choice $1.5o." A lot
of scarf pins grouped and priced at choice
$1.50, and so on.
The silver display and the cut glass dis-

play would generally be treated in the same
way; that is, much of the display not priced,
but some special articles bearing neat cards.

In planning this window use harmonious
color combinations. For instance, a brown
base and champagne-colored boxes and
pads, light blue or green base, and black
pads and boxes, or similar combinations.

Don't be afraid to spend money on your
window. There is absolutely no form of
advertising where you are so sure of getting
your money's worth as in good windows:
Money judiciously spent in this direction
will come back to you multiplied many
times.

Don't put up a false front with your
windows. Velveteen costs about 75 cents
per yard, and cheese cloth io cents. Is
yours a store of the cheese cloth class or
the velvet class? Your window will quickly
tell the passerby.



Nassau Lighter
MADE IN AMERICA

T
HE progressive jewelers of this
country are enjoying great success
with the Nassau Lighter—rapid
sales and most satisfactory profits.

The Nassau is universal in its appeal.

It is the only practical pocket lighter—
the surest and safest device ever invented
for striking a light.

Women as well as men are buying it.
In tens of thousands of households it has
entirely superseded matches.
And the Nassau Lighter hooks up with the other
goods in the jeweler's stock. Built with the preci-
sion of a watch—finished like a piece of jewelry.

Plain, engine-turned and engraved designs. German
silver, gold plate, sterling silver and solid 14K gold—
retailing at $1.00 to $75.00.

If you are missing your share of this business—
write today for trade prices and terms.

Nassau Lighter Company
65 Nassau Street NEW YORK CITY
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Use of Catalogs by Jewelers

Experiences with Home-made Catalogs—Their

Efficacy in Attracting Trade—Good Adver-

tising Before the Holidays.

We infer from correspondence received

from time to time that many of the trade

are undecided as to the advisabiltiy of using

what has been styled "home-made maga-

zines" for the purpose of creating a mail-

order business in their vicinity or section.

The success of any undertaking of this

character naturally presupposes energy, en-

terprise and capability on the part of the

merchant, and if the jewelers who have con-

sidered this matter are possessed of these

classifications, experience would seem to

fully justify the adoption of the plan.

Some time ago we received a copy of an

illustrated catalog .and price list, prepared

and used last fall by one of our subscribers,

the White Jewelry and Art Company, of

Litchfield, Ill., and our readers will be in-

terested in the results which accrued to this

firm from this catalog, a I stated in the fol-

lowing communication:

EDITOR THE KEYSTONE:

We send you copy under separate cover
of circular issued by our concern this past
fall. These were printed by one of our
local printing establishments, the copy, etc.,
being furnished by our Mr. White. The
number printed was 15,000—f o,000 for our-
selves and 5,000 for another jeweler in a
nearby Illinois city—the circular being got-
ten up in such a manner that it was only
necessary to change the firm names in order
to make it appropriate for any store.
We call your particular attention to the

specific work in this circular. This we be-
lieve to be the best form of advertising to-
day. To deny the value of this form of
advertising is to deny the value of mail-
order house ways, which have proven to be
the most gigantic business-getting methods
of the present age. Eight thousand of. our
circulars were put out in Litchfield and sur-
rounding towns by carriers, supervised by
Mr. White personally, and 2,000 were put
out by rural free delivery mail.
Our December business showed a decided

and very healthy increase over December
of the previous year, and we feel and know
that we were amply repaid for the time, ex-
pense and trouble of getting out this cir-
cular. Yours very truly,

THE WHITE JEWELRY AND ART CO.

Litchfield, Ill.

We also find in our correspondence on
the subject a letter from a well-known west-
ern jeweler, who rejoices in . exceptional
enterprise and business capability, in which
he says:

"I wish to say that I have striven to be
an up-to-date business man and to do bus-
iness along the line of those who seem to
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make a success of business. However, I
do think that the jewelry business is one
that has more steep grades in it than any
other line, owing to the fact that it is a
luxury and not a necessity. It has long
been my idea that a home-made catalog
sent out just previous to Christmas would
bring in a large amount of business, and I
had one gotten up in a plain way with illus-
trations that I already had in great_ part.
"We mailed out 2,00 of these catalogs in

the rural districts and small towns around,
and in fact covered the county as far as pos-
sible, and I sold more goods the Saturday
folowing the issuing of this catalog, the put-
ing it in the mails, than I have in response
to all other advertising I have put out in
ten years. In fact, I increased my Decem-
ber business 50 per cent over the previous
year, or any other year since I have been
in business. Aside from using the catalogs,
I used several half-page ads and one or two
full-page ads along the same line. My bus-
iness the Saturday before Christmas was
double that of any other Saturday I had in
ten years."

We invite others of our readers to favor
us with their experiences in this matter, as
the coming months will be an opportune
time to discuss this subject with a view to a
decision sufficiently in advance of the fall
and holiday season.

A Moral for Storekeepers
in Spring Housecleaning

The Lesson of the Good Housewife—Spring
Suggests Newness and Cleanliness—External

Appearance as an Advertisement

The coming of spring should give us
thought for more things than that which is
generally known as housecleaning. By
this is meant the kind of housecleaning that
has particular reference to the home.
Womankind has a penchant for showing
regularity and grim determination, which
are not always the prominent characteris-
tics of man. It is illustrated in her annual
spring campaign against dirt, and its at-
tendant effort to beautify and redecorate.
From the push-button of the front doorbell
to the bottom step of the back porch every-
thing is made to shine. This is not enough.
There must be fresh coats of paint where
the old has commenced to scale. There
must be new carpets, if possible, and a turn-
ing around to present the best front of the
old where new can not be obtained. Walls
must have new paper or, at least, be cleaned.
And son on, from top to bottom, inside and
out, the house and grounds must put on
their most attractive appearance.
Man likes to get out of the way of this

turmoil. He sometimes gets grouchy over
having to foot the bills for the annual lay-
out. But he would miss the effect if it was
allowed to go by default.

Spring Cleaning in the Store

Why does he not apply the principle to
his own domain, the store? Is it because
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he is afraid of the work, because he doesn't
know how to go about it, or because he over-
looks the necessity ? Trade papers have
kept hammering away for years upon this
subject, and with some effect, but not
enough. There is still missionary work to
be done. Store owners do not like to spend
much money upon making over the quarters
in which they transact business, particularly
when the year back of them has not been
one of profit. But this thing of keeping the
store in condition is vitally important. It
is the best kind of advertising. It attracts
customers and sells goods.
There is one feature of "fixing up" which

is not often enough emphasized. That is
the approach to the store. .There is every-
thing in first impressions. The Great
Teacher roundly scored the old Pharisees
for "making clean the outside of the cup
and platter" while the inside was "full of
ravening and wickedness ;" but he did not
mean that it was wrong to keep the outside
in a cleanly state; the error was in failing
to have the interior correspondingly im-
maculate.

A Good Sign Needed

Of course you want your store to have a
clean interior, and fixtures bright with paint
and polish. You also should see to it that
the outside of the building is freshly painted
and that the sign is not draggled and
weatherbeaten. It should be a good large
sign, a respectable sign, a thoroughly self-
satisfied sign, that is not ashamed of the
prominent position it holds.
But these things are not enough. It is

the approach to the store that is not often
enough considered. Begin out in the street.
See that it is kept free from rubbish, old
papers, litter of all kinds. Whoever does
the clean-up labor should carry his work
clear out to the edge of the line surrounding
any territory which can possibly be called
yours.
Next pay attention to the sidewalk.

Stone, cement, brick, wood or whatever it
may be, let it be kept in good condition;
no holes or appearance of neglect. And
then it must be clean.

Value of Externals

These are suggestions. Every store front
presents individual difficulties and possibil-
ities. But care for it as far away from it
as you have any control. It will pay.
Architects making plans for handsome
buildings take particular pains with the ap-
proaches. Railroad companies offer prizes
to the station agents keeping the surround-
ings of depots in the best condition. The
value of externals can not be overestimated.
A handsome residence in untidy grounds is
a mockery. A store with repulsive sur-
roundings loses half its drawing power.
Wide hospitable doors, broad windows
neatly trimmed, a building kept well
painted, all these things are necessary, but
the approach is the beckoning finger that
draws and brings cutsomers to the attrac-
tions which belong directly to the store.—
The General Store.
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STORE 'moms
II A 1/ E.

FULLING POWER
This announcement is not about

the necessity of a Modern Store
Front, because you, as a merchant,

realize its importance just as well as we do.
This page is about KAWNEER—about the

original, solid, all-metal Store Front Construction.

WHAT KAWNEER
STORE FRONTS DO

KAWNEER was designed by an Architect
—by a man who knew just what merchants'
Store Front requirements were. The idea of

KAWNEER occurred to him in his practice of Architecture and by
thorough development, it has grown to actually revolutionize the
Store Front. At first it was quite difficult to swing some merchants
away from the old to the new type of construction, but now you
will find thousands of KAWNEER Fronts throughout the whole
country. Every state in the Union is a KAWNEER state—in
every nook and corner you will find KAWNEER Fronts Pulling
Business—Creating Sales.

KAWNEER is permanent. It is made of solid copper, brass,
bronze or aluminum in innumerable finishes. You will never have
to paint it, in fact, the first cost is the last cost.
All KAWNEER members are made of heavy
gauge, solid metals. Take for instance, the face
pieces of all glass-bearing members—only No.
16 B. & S. Gauge metal is used. One square
foot of No. 16 B. & S. Gauge copper weighs
35 ounces. To strengthen this point, just ask
your local tinner what weight copper he uses on cornice and other
work of that nature. He will tell you 10 or 12 ounce copper.
Another point—all KAWNEER mouldings are cold rolled and
drawn—not made on a six-foot brake and spliced. If your Front is
23-ft. wide, for example, those members that run from one wall to
the other will be one solid piece, no spliced or soldered joints. This
is a point of no great importance in itself, but by carefully looking
after all the small details, KAWNEER has become pre-eminent.

thousands of dollars and no end of time in its investigation also and
can truthfully claim to have a construction that embodies the most
satisfactory and effective means of ventilation on the market to-day.
That is a pretty broad claim, but we are safe in making it simply by
the experience of the thousands of merchants using KAWNEER.
We have not evolved any new theory; simply the old, time-tried
one scientifically applied. The success of our system of ventilation
depends upon the free circulation of air along the inner edge of the
glass. Just send for a booklet described below and see how this
idea is applied in KAWNEER.

KAWNEER IS COMPLETE

KAWNEER is not simply a Corner and Division Bar—it is
a complete Store Front Construction from side walk to I-Beam.
No matter what your local condition may be, KAWNEER can be

used and it can be installed by your home
carpenter. Every day scores of Fronts are
being shipped to all parts of the country to be
put in by mechanics having had no previous
experience with KAWNEER. In your
own town, you will probably find some of
these jobs.

KawneerMONIS

SHOW WINDOW VENTILATION

Show window ventilation is a big problem—without a doubt,
you have spent considerable time and money in trying to make your
windows frost-proof; so has every other merchant. We have spent

OUR BOOK ON STORE FRONTS
We have compiled and printed a Book on Store Fronts, which

is just for you, Mr. Merchant. It contains a plain, comprehensive
description of KAWNEER and its uses; photographs of Modern
big and little Store Fronts and several suggestions which we believe
will appeal to you. just drop a card today for your copy of
"Boosting Business No. 15"—no obligation on your part because
we want you to know more about KAWNEER and why we
believe it will boost your business.

Just Say
" SEND BOOSTING BUSINESS No. 15"

KAWNEER MANUFACTURING CO
Branches in All Principal Cities

•
Francis J Plym, President

Factory and General Offices, NILES, MICHIGAN
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Calculating the Cost of Doing Business

Interesting Argument on Cost Accounting—What Expense Account Includes.
Figure from Selling Price, Not From Cost

The burning question of cost accounting
does not concern only manufacturers, but
retailers as well, and continued discussions
on the topic give evidence that merchants
are becoming aroused to its importance. As
pointed out in a recent issue of Pottery and
Glass, one of the great weaknesses of the
modern retail merchant lies in his inability
to figure accurately the costs involved in
doing business. If hc passes a year with a
balance on the right side of his bankbook
he rests happy in the thought that he is mak-
ing money "right and left" and gives no con-
sideration to the minor details of his estab-
lishment.

Speaking along these lines, Charles E.
Meek, of the National Association of Credit
Men, says, in the September issue of his bul-
letin, that among the causes of commercial
failure ignorance of just what constitutes
gross profit ranks high. There is also an-
other cause, Mr. Meek says, and that is the
fallacy of figuring the percentage of profit
on the cost price instead of the selling price.
It would be well if the selling end of every
business might do what it could to expose
this fallacy among the weaker customers of
the house before wrong methods had
brought the inevitable.

Traveling Salesmen as Educators

A writer in the Southern Merchant, going
further along the same course of argument,
elucidates the subject as follows : Every
house should instruct the selling force in
these important principles so that the sales-
men may stir their customers up to the adop-
tion of correct methods. One of the most
important things for a merchant to consider
is whether or not he has added to the
expense account everything that belongs
there.
An ordinary business man will take proper

cognizance of the most essential and potent
expense incurred in running his plant, says
the writer, for such matters as rent, em-
ployees' salaries, heat, light, etc., are quite
apparent as outlays to every one. But will
he figure in something for wear and tear on
his equipment, for things will not last for-
ever when in daily use, and, more important,
for more often neglected, does he take into
account his own salary ? To quote further
from the article : Suppose, for example, a
merchant does business for one year, and
finds at the end of that time he has sold
goods to the amount of $2o,000. Then, if

he has faithfully kept his books, he can cast
up his expense acount something like this:

Salary for self 
Employees' wages   1
Advertising   

$1,100008
250

Heat and light  200
Wear and tear on fixtures  5oH 
  300

Miscellaneous expenses   300

$4,000
Expenses and Sales

If he sold in the year goods to the amount
of $20,000, and it costs $4,000 to do so, it is
clear that the expenses were 20 per cent of
the gross amount of the sales. Bear this
particularly in mind—this percentage is fig-
ured on the gross amount of the sales, and
not on the cost price of the goods. Faulty
profit figuring consists, in the first place, in
taking the cost price of the goods to be sold,
adding to it the percentage of expense fig-
ured on sales plus the amount of profit
wanted and expecting to realize the desired
percentage.
For example, suppose the cost of doing

business is 20 per cent and one purchases
a hundred dollars' worth of some line he
wishes to use as a leader, and is willing to
sell at cost. He adds to the $roo $20, sell-
ing for $120, and thinks he breaks even. But
he does not. He loses 5 per cent. Why?
Because that 20 per cent must be figured on
selling and not on cost price. He should
have added $25, selling for $125, and the
$25 he received above the $roo of cost would
equal just 20 per cent of the $125 for which
he sold the goods.

Calculating Gross Profit

Now, then, suppose one desires to start
the year right, having determined to make
his store pay a gross profit of ro per cent.
He has found that he must add 25 per cent
to cost price to come out without loss, so
with the first hundred dollars' worth of
goods he has to price he adds $25 for cost
of doing business, and then adds ro per
cent of that, or $12.50, and sells the lot for
$137.50. Does he make ro per cent?
Surely not. Deducting 20 per cent of
$137.50, the gross selling amount, which is
$27.50, there is left $110, or $10 more than
the first cost of the goods, and this is but
little more than 7 per cent of the $137.50
for which the stock was sold.
From this, one finds that he must add

more than 37Y2 per cent to the original cost;
so he tries a little more, and makes it 40
per cent, thinking this is surely enough, and
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again he falls short, for 40 per cent added
to the first cost yields a trifle under 9 per
cent of profit. So he goes a little farther,
and discovers finally that where the cost of
doing business is 20 per cent, and desired
profit is ro per cent, there must lie added to
the laid-down cost of goods sold 43 per cent.
This is easily figured. Cost of goods, $roo;
add 43 per cent and sell for $r43 ; deduct
20 per cent of selling amount, or $28.6o;
and one has left $114, or $14.40 more than
first cost, and this is a trifle more than ro
per cent of selling figures.

Jewelers and Their Profits

By C. W. ERNSTING, of the Ernsting Company,
San Diego, Cal.

In the issue of March r, 1912, of THE
KEYSTONE, you have a most interesting
article entittled "Do Retailers Figure Their
Profits Right ?" It is indeed surprising
that out of r,000 answers 75 per cent should
answer wrong.
Now that you have enlightened the mer-

chant, would it not be a good idea to en-
lighten the manufacturer, especially those
who put a restricted and advertised retail
selling price on their commodity ; for in-
stance, the Howard, Elgin, Waltham, Ham-
ilton and other watch companies, besides
many other lines of manufacture?

I have been informed by one of the
manufacturers that they arrived at a basis
of figuring the profit for the jeweler by
statements made by over a thousand retail
dealers that their cost of doing business ran
from 20 to 35 per cent, the average being
28 per cent. This data was gathered four-
teen years ago, and since then no change
has been made in the selling price.
There seems to be a general awakening

among jewelers to the fact that while the
volume of business has increased the profit
has disappeared. The high cost of loving
and the increased cost of doing business
have not been taken into consideration by
the manufacturer or the jobber when they
established prices at which their goods must
be sold for by the retailer.
The rule that profit should be figured on

the selling, and not on the cost, should hold
good in every sale.
The fact that many jewelers do not pros-

per as they feel they ought to is because
they do not figure right, and the estab-
lished margin of profit is too low.
Would it not be wise for some of the big

manufacturers to take note of these condi-
tions and meet the average jeweler on equal
grounds ? The restricted price has its good
points, but it must be based upon conditions
that are fair to the manufacturer, the dealer
and the consumer.
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MAKE YOUR WINDOW MORE ATTRACTIVE

Suggest a Gift for Commencement
It is a good way to draw people into your store with a desire to buy. Appeal to
the passersby with a direct suggestion.

"See How a Queen City Ring Will Look on Your Hand"
You appreciate the power of such suggestions in making sales to your customers.
You will appreciate the pulling power of this Queen City Ring display case if you set it up

where people can see it.
The hands draw attention. The rings are shown to good advantage. The little

round card at the top is suggestive.
The quality of Queen City Rings is there to back up your selling talk.

With the help of this Display Case hundreds of Queen City Ring Jewelers
and Dealers are already increasing their Ring sales.

Don't
Ow nook
This
Opportunily

Good for all seasons of the year. Get your

order in now for one of these cases. First come, first

served. Give us time to make shipments.

Save this advertisement and show it to our sales-

man. He will explain its value to you.

AT THE HOLIDAY TIME THIS CASE WILL BE INVALUABLE TO
TIE YOUR STORE TO OUR MAGAZINE ADVERTISING.

MAIL THE COUPON TO US AT ONCE

QUEEN CITY RING
MANUFACTURING CO.

BU F FA LO,
N.Y,

Let us Give
YouThisDisplayCase

You, Mr. Dealer, know that a big factor in making sales is to properly present

your goods.

This beautiful case in Mahogany Finish is just the thing hundreds of dealers have
been looking for. And it is Yours. We do not loan it to you ; we give it to you with

Queen City•44 Y-SE1- Ringse• 

Trade-Mark

Rings sold only under our guarantee, that if any stone
(except diamond) is lost from setting at any time, the
Queen City Ring Mfg. Co. will replace stone without any
charge whatsoever.

This display case is another indication of co-operation we
offer dealers. It is designed to attract attention and to be
in keeping with the quality of Queen City Rings.

This is a Mechanical Window Display

Runs 24 hours with one winding. The sign
at the top moves from side to side like a
pendulum ; the hands turn to show the rings
to best advantage. Rings can be changed as
desired. With properly placed lights at night
a brilliant effect is created. The best me-
chanical display you ever saw. An attractive
ornament in any window.

SEND THIS COUPON TODAY

This display case ought to be in your window
just as soon as you can get it there.

Remind people of Q. C. Ring advertising in
magazines. Get your share of Commencement
and June Bride business and better still, begin
to build for the Holiday business.

Our magazine advertising is designed to give
you help where it will do you the most good.

QUEEN CITY RING
MANUFACTURING CO
BUFFALO,

N.Y.

A Guarantee as strong as the United States Mint
goes with each Cke RING

Queen City Ring Mfg. Co.
Buffalo, N. Y.

Without obligating myself, have your representative

in this state call and explain to me how I may obtain

your free window Display Case and the exclusive agency

of the Q. C. Rings of my town.

NAME

ADDRESS

933



•

934

"American Beauty"

Table Case No. 490 for
Jewelers is designed and made
by the Grand Rapids Show
Case Company—one of a com-
plete line of equipment for
every department of the pro-
gressive Jewelry Store,
adopted by the leading men of
the trade all over America.
GRAND RAPIDS SHOW CASE COMPANY
The Largest Show Case and Store Equipment Plant In the World

GRAND RAPIDS, MICHIGAN
Showrooms and Factories:

Grand Rapids ChicagoNew York Portland

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

 THE 

New Century
Engraving Machine

THE NEW CENTURY
has back of it over 25
years of engraving ma-

chine experience. When
you take this into consider-
ation and the large number
of machines we have been
selling during these years,
it must be apparent the
New Century possesses
merit.

One of our customers
wrote us a few weeks ago:
" My machine has given
satisfaction both to me and
my customers in every case,
besides paying 20 per cent
on my investment in paid
engraving.- We have
hundreds of similar un-
solicited letters.

YOU NEED A
NEW CENTURY

Write NOW for Catalogue
and Prices and Terms

THE EATON &
GLOVER CO.
SAYRE -:- PENNA.

Our Jewelers' Special

Offers the greatest value to the jeweler in a show case of
anything we have ever built. We are building a very com-
plete line of crystal cases, including a number of other
designs, all of which are illustrated in our latest catalog,
copy of which can be furnished on request.

Our prices will interest you.

WILMARTH SHOW CASE CO.
1538 Jefferson Avenue GRAND RAPIDS, MICH.

Boston Salesrooms
21 Columbia St.

Minneapolis Salesrooms
100 Kasota Bldg.

Chicago Salesrooms
233 W. Jackson Blvd.

Pittsburgh Salesrooms
406 House Bldg.

Detroit Salesrooms
84 Jeffersoc Ave.

New York Salesrooms
732 Broadway

St. Louis Salesrooms
1118 Washington Ave.

San Francisco Salesrooms
515 Market St.

May I, 1912 THE KEYSTONE

What Good Taste Dictates in the Wearing of Jewels

Women Should Use the Same Care in Gem Selection as in 
Dress—Information

That Every Jeweler Will Find Useful in Conversation with 
Female Cus-

tomers

Jewels have come to be recognized as essentially
woman's possession, the rightful enhancement of
her natural loveliness, and as such they make a
demand upon a woman's thought and careful con-

sideration, lest they fail of their mission and

produce the mere garishness of a costly display,
and accentuate no beauty in the woman.
The two foremost points for consideration are

proportion and harmony. In these points, and,
in fact, in all matters relating to dress, a woman
must be frank with herself if she would be a suc-
cess. If her throat larks the slender line of
beauty needed for the high jeweled collars she

must admit it—to herself ; or if she lacks a depth
of color in her eyes requisite for diamonds and

pale-hued gems, it is useless to endeavor to hide

it—from herself ; for where a woman fails to

mentally admit her own shortcomings, she is more

than apt to emphasize them to others.
The woman who looks herself over with the

calm calculation of a soldier planning a battle,

thus intelligently facing the difficulties to be dealt

with, is the woman who will bring out the most

fascinating and attractive appearance.

Sufficient Variety for All

In these days there is such a variety to be had

in jewelry that it is unnecessary to wear the

unbecoming, for, observing the mode in general

only, it is possible to adorn oneself in the most

correct items of fashion and yet express indi-

viduality.
The points a woman must take in hand for con-

sideration are her height, the contour of her face,

her age (or rather, to express it in the modern

phrasing, her dignity), the definite proportion of

each feature, and her hands and arms. Then col-

oring claims her attention; the broad division is

between blondes and brunettes, and the minor dif-

ferences, of course, are entirely personal. But

all these points bear pronounced weight in the

jewels a woman should wear, and the way she

wears them.
The blonde never looks well in a white stone;

emeralds are her opportunity for beauty, but these

she must share with all other types of women:

and sapphires, to the blonde in some instances

prove a snare, but now that the ruby has again

found its way into vogue she may appear charm-

ing, where the dark-skinned, dark-haired woman

in wearing them is eclipsing her best tones and

producing only an unpleasing gypsy likeness.

Though there are in all as many as seventy

kinds of stones famed for their costliness, and

noted in history, yet aside from the caprices of

fashion, which, commercially, are always an

influence to be dealt with, the basis for determin-

ing the value of a gem is in order ; first, of

beauty; second, durability, and third, rarity. This

last rises as the second lessens.

What the Diamond Calla For

Of course, measured by every standard, the

diamond is undoubtedly the most popular of

jewels, but this very popularity has wrecked many

a ship of good taste; for they demand the great-

est amount of discrimination in the matter of

quantity, adjustment and design.
It can not be too thoroughly urged on every

woman to decide on a special color jewel, and

form a parure; this does not mean that she must

be a woman of wealth, able to indulge a costly

or frivolous taste, for her parure may be entirely

of semi-precious stones. Though whoever has

means for extravagant jewels will do well to

duplicate the parure of precious stones in the

way of forming in semi-precious stones a panne

for simple occasions. For there should be a great

distinction made in the ornaments suitable for

formal functions and those for ordinary occasions

of life, a distinction sadly overlooked by the

greater number of American women.
In jewelry, modes and styles change constantly,

not quite as much as dress changes, but to a
sufficient degree to require that the women alert

also.
ocorrect modes must be watchful in jewel modes

At present jewelry is in a transitional state

from the styles of the autumn and the past few

years to the styles in vogue some ten years back.
Larger stones are being chosen, and the small

stones with the wonderful skilled settings, so deli-

cate in construction, are not holding the place

they had. This is due to the American habit of

having jewels reset; for those who had a costly

ornament of the recent marvelous workmanship

of cobwebby semblance found that in resetting

the amount of money which had been expended

in its purchase was a practical loss. The mount-

ing destroyed, the jewels proved too small to be

valuable, and the latest tendency is, lamentably,

toward the idea of an investment in jewels rather

than the love of the purely decorative and perfect

work of art.

Importance of the Mounting

However, where the effect of a light and dainty

mounting can be secured, and the large stones

used, it is being done.
The dominant note in all ornaments is the shim-

mering and scintillating. Everything that can be

formed to dangle, or swing, is made to do so,

and in this connection, of course, tassel effects are

prevalent.
In designs the geometric has reached the acme

of favor ; and the bizarre and eccentric designs of

the unpleasant lizard, the offensive snake, and

the foolish diamond rooster with ruby eye, and

kindred notions, crude revivals of the eighteenth

century, are no longer seen.
Corsage ornaments emphasize the geometric,

and have the peculiar addition of showery pend-

ants.
Rings also show the geometric lines, and are

square and triangular ; and through the perpen-

dicular lines, the marquise ring, so long entirely

unseen, is being cautiously advanced. All rings

are larger than in recent months. The engage-

ment rings are no longer immutably attached to

the old-fashioned notion that they must be soli-

taire diamonds; though these are still worn, sap-

phires set with diamonds in cluster rings of one

center stone surrounded by a number of smaller

stones, are quite as much chosen, and also other

settings of sapphires and diamonds.
Sapphires, by the way, are increasing in value,

and pearls, despite the many imitations, still bring

a large price. Pearls, however, are never used

for engagement rings; probably because of the

superstition concerning pearls, for in jewels,

superstition has always played a large part from

the heathen days and the fashion of amulets.

The curve of the arm is the line of its beauty,

and as the bracelet gives force to this fact, it

should attain favor with all women. It is seen

in all of its four styles, the "band," the "tube,"

the "wire," and the "flexible," and richly jeweled.

The thin little bangle is not seen, and the correct

number to wear is therefore never more than

two. The bracelet watch is liked by some women,

but should never be worn indoors; it is especially

for the traveler.

Watches as Ornaments

Now that the watch has been turned from the

channels of the merely useful article to the orna-

mental, in making it the tiny pendant affair so

universally worn it is found in all shapes, and the

heart shape, with delicately traced design in dia-

monds, is one of the most artistic. Among the

enamel watches of this sort is a very practical one

which can now be had with four different colored

disks of enamel, so that the disk can be changed

to match or harmonize with the gown. Small

watches of platinum are the latest for mourning.

And platinum is holding the first place for all
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jewel mountings; indeed, to such extent that
people having jewels set in gold have in the ma-
jority of instances had them reset in platinum.
In the matter of resetting, many jewels could

be made to conform to the newest ideas by this
means, and attune with fashion in the craze for
color, so decided in the recently shown jewels.
The combination of sapphires and emeralds is
possibly the most noticeable, which creates the
sought-for peacock effect. In other instances,
precious and semi-precious stones are mingled;
and the aquamarine and diamond challenges daily
more admiration, while the amethyst combined
with diamonds holds its place in favor. Colored
diamonds are also mounted with the white.

Vogue of Semi-precious Stones

Prevalent fads in semi-precious stones are
bringing forward the topaz and the morganite, a
new rose-colored beryl, one which proves exceed-
ingly effective by artificial light. Other pink
stones are the pink amethyst, and the kunzite,
though the latter is most familiar in the lavender
tinge.

Coral should never be neglected, though that
seems its present fate, notwithstanding the pre-
dictions of the past autumn. The wise woman,
however, will add coral to her jewel case without
consulting fashion, and carefully regard the tint
she selects, noting its relative quality to her own
coloring.
Every woman ought to strive to make her

jewels a part of her costume, and the more suc-
cessful she is in this the better gowned she will
appear. Such contrasts as pearls and gray velvet,
or pearls and cloudy blue, or again, emeralds
mounted in diamonds worn with a gown of shim-
mering white satin, offer infinitely delightful plan-
ning to the woman who can have her fancy por-
trayed as she thinks it out.
The appeal of jewels, however much may be

said to the contrary, is not to a worhan's vanity,
but to her love of the beautiful.—New York

Herald.

Gold Altar Ornaments

for St. John's Cathedral

A splendid gold and silver gilt set of altar orna-
ments, consisting of a magnificent cross, four
flower vases, two candelabra, and a book-rest—
eight pieces in all—has been nresented to the
Cathedral of St. John the Divine, New York,
by ex-Governor Levi P. Morton and Mrs. Morton.
They are considered the most valuable and beauti-
ful altar ornaments now in America. They are
planned to harmonize with the architectural
treatment of the interior of the great cathedral.
The choicest and foremost among these treas-

ures is a massive cross, five feet high. It has
eleven different features of ornamentation. In
the center field of the arm occurs the largest
and most prominent medallion of the group, the
Iamb in silver, representing the Saviour, framed
and outlined in relief against the background of
blue enamel. The right terminal end of the arm
of the cross is taken up with a framed medallion
of the ox, the symbol of the Evangelist Luke. To
the left is depicted a portrait bust of the evan-
gelist with pen in hand, writing the gospel. The

left end of the cross displays the lion, symbol

of the Evangelist Mark, while just to the right,

in a circular-framed medallion, his figure is seen

with uplifted hand as if pronouncing the bene-

diction. The central space of the cross is devoted

to the figure of the Evangelist Matthew and his

symbol, an angel with scroll. Matthew is shown

holding a church in the right hand and a miter in

the left.
Probably the most elaborate of the ornamental

features of the cross is the splendid group of

angel figures, five inches in height, in gold and

silver, holding inscribed shields. These are set

in separate Gothic niches surmounted by a min-
iature cross. Here has been expended a vast

amount of elaborate and delicate workmanship,

producing a most impressive and artistic effect.

The cross rests on a base bearing six golden

eagles with outstretched wings, symbols of St.

John. The cross is fittingly crowned with the
iemblematic eagle of St. John, while below s

shown the evangelist clasping an open volume.
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How to Make Show-Cases Sell More Goods
It is difficult to determine the exact ratio between light and sales, but careful data from

many stores proves conclusively that well-lighted show-cases mean greatly increased sales.

Here are some of the points that must be considered in order to correctly illuminate
a show-case.

The reflector should be as small as possible so as to be inconspicuous. It must be
made in one continous piece so that there is no break in the straight lines of the case, and
should match the wood-work or be finished in harmony with it.

The choice of lamp is most important. J-M Linolite Lamp, on account of its small
diameter and peculiar shape, is particularly adapted to show-case lighting. Both the
distribution of light and the size of the reflector can be better controlled than with any
other lamp.

Reflectors should be of correct design and the best materials and workmanship. There
is over half a century of experience behind

Show-Cases in Stern Bros. Store, New York
Lighted with J-M Linolite Lamps

FRINK REFLECTORS
Poorly constructed reflectors are somewhat cheaper, hut results in the tearing apart of the reflector itself or the lamps gradually sagging. Maintenance,

not first cost, should determine choice of show-case reflectors. The use of unit sections should be avoided—they spoil the appearance of a case, and the
uneven heating of the glass leads to heavy loss from breakage.

Reflectors should make allowance for cleaning of the plate glass. All of our designs allow ample space to clean the glass, so that the show-cases
can be kept free from dust.

Our Illuminating Engineering Department can furnish estimates promptly on receipt of plans and detailed information.

Write our nearest Branch as to your requirements

Baltimore
Boston

Buffalo
Chicago

H. W. JOHNS-MANVILLE CO.
SOLE SELLING AGENTS FOR FRINK PRODUCTS

Manufacturers of Asbestos
and Magnesia Products

, sinEspos. Asbestos Roofing, Packings;It Electrical Supplies, Etc.

Cleveland Detroit Kansas City Milwaukee New Orleans . Omaha Pittsburgh Seattle
Dallas Indianapolis Los Angeles Minneapolis New York Philadelphia San Francisco St. Louis

For Canada:—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED.
Toronto, Ont. Montreal, Que. Winnipeg, Man. Vancouver, B. C.
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once
the beauty, utility and cheapness of our IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

-

wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
Inside. Doors slide up, fistened to Morton's steel chains and weights. Inside of case and
shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00

II 111011 Show Case Co. Take the Blue Island Avenue Car

• Salesroom, Office and Factory

56-66 Frank Street, CHICAGO
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Law for the Retail Jeweler

[A series of articles specially compiled by a
well-known lawyer for the better education of

the retail dealer in the law and its relation to the
different phases of his business.—En.]

XXVII.—Building Restrictions in Business

Property Deeds

The following letter brings a subject for-

ward which- I have been expecting to dis-

cuss for some time:

Chicago, Ill., March 15, 1912.

Elton J. Buckley, Esq.
Dear Sir :—I am in the wholesale and jobbing

business in the city and would appreciate your
opinion as to my legal status under a clause in
my deed which I have just gotten into trouble
over. About eight years ago I purchased my
store property and have recently begun to erect
a small brick building on the rear to use as an
office and sample room. My neighbor on one
side is threatening to go to law to prevent me
from doing so, on the ground that my deed con-
tains a provision that no building must be erected
upon the rear thirty feet of my lot. He takes
the position that the building I propose to build
there will cut off his light and air. When I pur-
chased the property I was told that this clause
was obsolete. Should like your opinion on the
subj ect.

Respectfully yours,
JAMES PERLEY & CO.

The subject of building restrictions in
deeds is one which touches in a vital point
the uses to which one's property can be put,
and when one is buying real estate no deed
should be accepted without the most careful
scrutiny and consideration of any restric-
tion which may be found there. Particu-
larly is this so with real estate bought for
business purposes, for the reason that the
needs of growing business may be seriously
interfered with by some building restriction
which was regarded as of slight importance
at the time of purchase. I have known sev-
eral such cases where the property with the
restriction enforced became actually un-
suited to the business.

Generally speaking, building restrictions
limit the use of property, in that the whole
or a certain portion of the premises must
be used only in a specified manner ; or that
no business whatever can be carried on
there; or that certain businesses which are
described can not be carried on there; or
that the buildings erected shall be within cer-
tain limits of size, or shall cover only cer-
tain portions of the lot ; or that no "offen-
sive businesses" shall be carried on ; or that
only buildings of a certain cost shall be
erected.

Building restrictions usually arise when
the original owner of a large tract divides it

into sections and puts into each deed, as
he sells his parcels off, some restriction
which is intended to work to the benefit

of all the other tracts. Such restrictions
can be preserved indefinitely as long as each
deed, when the properties are sold, contains
the same wording. Suppose, however, that
one of the sections passes from hand to
hand, as the years go by, and finally passes
into the bands of A. A sells it to B, but
neglects to have the building restriction put
in the deed. B takes the property free from

the restriction, and so does everybody who

collies after B.
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The law does not favor building restric-
tions, because they fetter the free use of
real estate, which the law doesn't like. That
is why building restrictions are upset when-
ever the court can find a good reason to
do it.
I have dug out of the leading cases on the

subject several examples of building re-
strictions in order to show how the courts
have construed them :
A restriction forbidding the erection of

"any livery stable, slaughter house, glue
factory, etc., or any other manufactory,
trade or business which might be offensive
to the neighboring inhabitants," one court
held was broken by keeping a coal yard on
the place.
The owner of another property, the deed

of which contained a restriction "against
the erection of any building in which should
be conducted the trade of a butcher, or any
other nauseous or offensive trade whatever,
or for any purpose which shall tend to dis-
turb the quiet or comfort of the neighbor-
hood," opened a grocery store. A neigh-
bor took him into court for an alleged viola-
tion of the restriction, but the court said a
grocery store was not a violation.

Still another restriction named certain
trades which must not be carried on, and
then added "cow stables, or hog pens, or
ally other dangerous, noxious, unwhole-
some or offensive establishment, trade or
calling, or business whatsoever." The
owner opened a livery stable and was up-
held by the court, in the lawsuit that fol-
lowed, as to his right to do so.
There are many cases where building re-

strictions have forbidden the sale of liquor.
They have almost always been upheld.
In one very interesting case some peculiar

individual, for undisclosed reasons, sold a
property with a restriction in the deed that
the business of wholesale or retail confec-
tioner should never be carried on there. A
grocer finally got possession of the prop-
erty and put in certain kinds of candy,
which a neighbor attacked in court on the
ground that it violated the restriction. The
court said that the grocer was not pursuing
the business of wholesale or retail confec-
tioner, and so was not violating the restric-
tion.

In a case where the restriction forbade
carrying on the trade of a butcher, the court
held that this was broken by selling raw
meat on the premises, even though no meat
was slaughtered. The case hinged on the
meaning of the word butcher, and the court
held that a man who sold meat was as much

of a butcher as he who killed it.
In several cases a restriction forbidding

the conduct of any business on the premises

was upheld. Think of the predicament that

decision left the owner who had carelessly
overlooked that provision in his deed.
A building restriction is usually enforced

by injunction, the court issuing an order

forbidding the owner of the restricted real

estate from violating his restriction. How-

ever, where the injury which the neighbor

may have suffered can be compensated by

damages, the court will often refuse the in-

junction and give damages in its place.
Generally speaking, there are three good

excuses for violating a building restriction:

First, the neighbor who is now objecting
waited too long to make his complaint.
This is what the law calls ladies; an ex-
ample of it would exist if Perley & Co.'s
neighbor should stand by without complaint
and see them erect their brick back building
and should then ask the court to tear it
down.

Second, general acquiescence. This
arises where a number of adjoining prop-
erties, all subject to the same building re-
striction, should by common consent dis-
regard it.

Third, change ill the neighborhood, ren-
dering the building restriction unnecessary
and retnoving the cause. As for instance,
where adjoining properties were originally
residence properties, and the original owner
of the tract of which they were a part
created a restriction forbidding buildings
on the rear portions of the lots. This to
give them all a breathing space. The
neighborhood becomes a business section
an dthere is no longer need for the breath-
ing space. Under such circumstances the
court will almost always declare the re-
striction obsolete and unnecessary and re-
fuse to uphold it.

Caught by Contracts
It ought to be borne in mind always that

notes in certain forms, which one gives to
a certain person, may pass into the hands
of other persons, and that these -third per-
sons can collect them without regard to any
collateral agreement which the maker may
have had with the one to whom he original-
ly gave the note, says the Saturday Evening
Post. Men are often astonished at this. It
used to be a custom of certain swindlers to
go through the country selling some
domestic article and to take a note, which
they prepared, from the purchaser—at the
same time assuring the purchaser that it
would not be collected except upon certain
conditions and the fulfilling of certain guar-
anties with respect to the article. Then
these swindlers would take the notes, dis-
count them in a bank and disappear. When
the notes fell due the maker was compelled
to pay them, and was astonished to find
that all the • collateral agreements and
guaranties were of no benefit to him.
The rule to follow is that if. one makes

a contract in writing he should put into it
everything relating to the contract in any
manner ; there must be no agreements or
understandings on the side. If there are
any such suggested put them into the
written paper with the other things. An-
other suggestion that has been repeated
over and over again is to read carefully
every paper that you sign.
There lived in a southern town an ec-

centric lawyer who handled a great many
estates. He made it a rule never to sign
any agreement on the day on which it was
drawn. When the terms were finally agreed

to and the paper prepared for signatures he
got up from the conference, put the copy

in his pocket and went home until the next

day. Such precaution is perhaps extreme,

but no man has ever devised a better rule

than to "sleep" on a contract when it is a

long, involved paper.
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Buy

Your Catalogs

Direct

From the Maker

THE Peninsular En-
graving Company, with

its enormous plant de-
voted entirely to manu-
facturing printing plates
and catalogs can give you
more for your money than
any middleman.

Why should you pay
an extra profit on top of
the engravers' and printers'
profits when you can buy
Peninsular Catalogs direct
from the makers?

Never looked at it in
that way before, did you?
Write us today and we will
send our representative to
explain our wonderful
1912 plan.

Peninsular Engraving Co.
Builders of Catalogs for Retail Jewelers

104 Wayne Street Detroit, Michigan
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A Rut and
a Grave

are about the same, except that
a grave is deeper. Your pres-
ent method of buying jewelry
may be a good one, but may
not a change to the GREAT
AMERICAN instill new life?
Hundreds of jewelers who were
satisfied to travel in ruts with
other catalogues have tried the
GREAT AMERICAN and
were surprised how easy it was to
modernize their buying. Don't
think that because you may
be traveling in a rut that you
cannot get out. The solution
is easy. Send for the GREAT
AMERICAN JEWELER'S
CATALOGUE. It is the first
aid to the careful jeweler.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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United States Leads
in Jewelry Wealth

Millions and Millions Invested in Gems and

Jewelry—Large Importations of Diamonds

Continue—Protecting the Jewelry Interests

from Fakerism

If Solomon, Caesar, Cleopatra, Ferdi-

nand and Isabella, Hiram, King of Tyre,

and a few others could come back and

make up a party to inspect the jewelry

houses of Greater New York, they would
unanimously agree that in this city alone

there is manufactured into jewelry every

year more gold, a greater wealth of dia-

monds and a larger variety of precious

things than was possessed by all the nations

they represented at the time they were en-

gaged in making history, says the New
York American.
Of course, standards of value were dif-

ferent then. It is said that the purchasing
power of one ounce of gold was about
2,000 times greater in Mr. J. Caesar's time
—that is to say, gold is cehaper today,
measured by what it will purchase, than it
was then. But there is more of it, and
everybody has a chance to get some.
For that reason he is poor indeed who

can not purchase jewelry of some kind for
his wife and children.
A dollar watch, guaranteed for a year,

could not have been purchased for all the
wealth of the Indies 1,900 years ago, and
diamonds that are knocked down without a
second thought for $250 a karat today
would have brought fabuluos prices in the
good old days when organized freebooters
roamed the world, robbed the wealthy, ter-
rorized the rich and boasted of their chiv-
alry.

Huge Importations of Jewels

The importation of precious stones into
New York varies, according to the condi-
tion of the money market. Sometimes as
much as $41,000,000 worth a year reaches
this port, and in off years it drops down
to $15,000,000. Normally, perhaps, it will
be about $3o,000,000 per annum. Most of
the diamonds come in through and are cut
in this city. All the precious stones im-
ported are not cut or made up with other
jewelry in New York—only a portion of
them.

Nevertheless, the value of the manufac-
tured jewelry in this city amounts, roughly,
to about $45,000,000 a year. More than
10,000 jewelers and lapidarists find employ-
ment in nearly 600 shops, while, in addi-
tion, there are about 1,000 small jewelry
houses in the city. They all manufacture,
in a small way.

It is estimated that the cost of the ma-
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terials used will equal 50 per cent of the

total value of the jewelry, or about
$22,500,000, and to this must be added at

least $6,00o,000 for salaries, which includes

wages to proprietors and firm members

who are working at the business, but not
such items as rent, heat, light, power, taxes,

machinery and supplies, cost of selling,

value of buildings and so on. Then there

is the question of insurance, for these are
precious things, and must be guarded care-
fully to prevent theft.

If the ancient and honorable people men-
tioned at the outset could pay a visit to
Maiden lane, where are the merchants who
receive the imports and resell them in this
country, they might mentally calculate on
how long their armies would last before
modern guns, if they attempted to raid

New York, for in the celebrated old days,

-when times were good, an invading army

looted the town, carried off the jewelry and
money as part of the legitimate spoils of
war.

Would Have Made Caesar Envious

If all the jewels manufactured in New
York in one year could have been assem-
bled at any one spot during the time of
Caesar, for example, the $45,000,000 value
placed on them today would, in the eyes of
that gentleman, who saw and conquered
and confiscated, be valued at $9o,000,000,-
000—only one year's supply, bear in mind.
The viewpoint of the representatives of

other ages would be totally different from
those of today. In the regime of any of
the notables named a man would have been
considered crazy to have displayed a win-
dowful of diamonds. It would have been
the easiest thing in the world for the chiv-
alrous gentlemen who were always on the
lookout for good things.
The jewels manufactured here cover

every conceivable thing one may imagine.
Gold enters so largely into the work that
it does not even attract the attention that
it did twenty or twenty-five years ago, for
the mines of the world are pouring it out
faster than ever. Diamonds and other
precious stones are used to make ornamen-
tation more attractive, and the world is
ransacked to obtain precious things. Men
delve in the waters of the sea for pearls,
in the granite for gold and silver ; the mines
for iron, that is converted into the highly
tempered and delicately adjusted spring
steel for watch movements; in great
stretches of ancient river beds, scraping the
gravel for this or that kind of stone ; along
the banks and on the bottoms of flowing
streams for other kinds ; deep in the pits
of the South African fields, and along the
river banks of South America, in the moun-
tains and on the deserts, to gather the
stones that go to make the ornaments a

woman will wear to the opera. All are
won after hard work, sacrifice, hardship,
sometimes the loss of life, but it is the most
gainful of occupations, and there is always
a market for the reward of the labor in the
great jewelry depot of the western world.

This Is a Nation of Jewel Owners

American people own more jewelry per
capita than any other do now or ever did
own, so far as the history of the world
reveals.

Eighty-five per cent of the imports are
made up of diamonds. A diamond is
measured by karat—a stone the size of a
karat is about as big as a pea. Sometimes
a diamond is cut into as many as one hun-
dred separate stones, and as each diamond,
ready for sale, must have fifty-eight sep-
arate facets in order to give the greatest
degree of brilliancy, some idea of the work
involved and painstaking care required may
be gained. Most of the small stones are cut
in Antwerp, Amsterdam and Paris.
This refers, of course, to the best grade

of jewelry.
There is bound to be imitation, and the

fake jewelry man could hardly overlook
such a good thing, when the people are so
liberal, and it is not unusual to find men
selling solid silver bowls for, say, a dollar,
that will weigh in the neighborhood of a
pound. As the silver, if it were solid, is
worth in the bar forty-five cents. an ounce,
it does not require a wise man to arrive at
the conclusion that somebody is high in the
councils of the Ananias Club.
The same way with gold—which is worth

$20.57 an ounce and never a penny less.
Unscrupulous fakers make a practice of
selling paste diamonds or cut stones, repre-
senting them as genuine, possibly by inti-
mating that they are smuggled, or that the
owner is sick and distressed, and does not
wish to reveal his or her condition to very
dear friends, and all that. At any rate—
they buy the fake jewelry only to discover
when too late that they have been duped.
Heavy chains that if solid gold would be

worth from $20 to $10o are readily sold to
the gullible for $1 to $1.25—a price so low
that it would not pay the miner to continue
his search for the metal.
A string of fake pearls will sell for a few

dollars that could not be bought, if genuine,
for as many thousands.

Just how the purchaser reasons it out in
his own mind is a mystery that has never
been explained, but which the man of sharp
practices is aware of.

Jewelers and dealers in precious stones
apply every test, not only in buying, but in
selling, and take every precaution to pro-
tect themselves in the first place, and to
safeguard the purchaser in the second, for
only by disposing of jewels that are exactly
what they are represented to be can they
continue in business.

Without doubt the best way to guard
against fraud is to patronize a jeweler, a
gem dealer, or some man who is established
in business, who maintains a stock that is
for sale, and which he can not, and will not,
give away for half or three-quarters of the
cost price.
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ALEXANDER H. REVELL & CO.

NO. 600. WALL CASE

High-Grade

Jewelry Store

Fixtures
A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices 

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

Take a Summer Course in Engraving or Improve your Condition as a Watch Repair Man
The
Horological
Department
of
Bradley
Polytechnic
Institute
offers you a
chance to get
Watchwork,
Jewelry, Engrav-
ing and Optics in
a thorough and
up-to-date man-
ner. Every stud-
ent is advanced
along the line of
work as rapidly
as his ability and
application will
permit. You can
take any of the
above studies, or
all of them, as
you may think
best, Write to-
day for one of
our latest cata-
logues. A postal
card addressed
Ho rological,
Dept. K., Peoria,
Ill., will get it.
Do not put it off.
it means money
in your pocket. This entire building is used exclusively by the Horological Department
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AMONG THE TRADE

Arizona

W. E. Mauldin, the Miami jeweler, has sold
his stock with the exception of the repair business
to Ardell Russell.
The Globe Jewelry Company, Inc., at Globe, is

the name of the new company just organized to
succeed the Globe Jewelry Company, formerly
owned by Roland Jacobs. 'rhe new members are
Clarence Duncan and John Umbaugh. Mr. Urn-
baugh will act as manager and Mr. Duncan, who
was formerly in the employ of Mr. Jacobs, will
be in charge of the manufacturing department.

Colorado

A violent windstorm here on April 13 did a
great deal of damage to property in and about
Denver. The gale reached a velocity of sixty
miles an hour at times. The largest damage was
done at the stores of the Enterprise Jewelry
Company, Gano-Downs, A. T. Lewis & Son's
department store, and other small stores, where
plate glass windows were blown in. The fire de-
partment answered twenty-six calls in the one
day.
Aoy Hellerstein, owner of the Coronado Jew-

elry Company, Denver, has been conhned to his
home for several days as the result of an acci-
dent. Mr. Hellerstem slipped and fell down his
cellar steps at his home on April 15, and while
no bones were broken he received severe bruises
and a bad sprain in his ankle, which was re-
sponsible for keeping him confined.
C. B. Lewis, president of the Lewis Jewelers'

Supply Company, Denver, is spending several
days in Walden on business.
W. C. Stairs, formerly with W. A. S. Parker,

of Leadville, has accepted a position with Dan S.
Park & Co., of Cheyenne, Wyo.
The wholesale jewelry house of Ed Lehman &

Co., Denver, was closed on April 18 on account
of the death of the mother of Bert Fisher. Mr.
14isher has been connected with this firm for a
great many years and has many friends in the
jewelry circles in Denver and outside, who all
express their sympathy.
Frank E. Bristol is manager of the store of

the newly incorporated Bristol Jewelry Company,
Denver, which is capitalized at $io,000.
Word

short

ly

h
Hot Springs, Ark., that he is rapidly regaining
is health and expects to return to Denver very

. has been received from Sam Mayer, in

W. W. Hamilton, president of the W. W. Ham-
ilton Jewelry Company, Denver, is visiting his
sister in Tulsa, Okla. Mr. Hamilton took the
steamer from New Yon( to Galveston after the
convention in Philadelphia and met his wife at
Bartlesville, Okla.
Paul Kley and Paulina Weiss were married at

the home of the bride's parents March 30. Mr.
Kley is a son of William Kley, a lapidist of
Denver, and his wife is the daughter of Paul
Weiss, consul for Switzerland in Denver and
owner of the largest retail optical house in Den-
ver.
. Frank M. McElvain has severed his connec-
Ktioonr.stz with Ed Kleiger, Denver, and is now in
charge of the optical department with Harry

The following out-of-town jewelers were in
Denver recently : Joseph Bitterly, with A. W.
Snyder, of Victor; W. R. James, of Arvado;
George J. Smyth, of Idaho Springs; E. J. Norris,
of Walden; Robert Swanson and Henry Curtis,
of Littleton; Alvin Herman, of Brighton; C. C.
Stone, of Fort Collins ; S. Solomon, of Platte-
ville; D. R. Crane, of Boulder.
C

w.as in Denver last week and invested in a fine
big automobile, which he drove back to Fort
Collins.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Company, Denver, is out on a ten days'
trip through Nebraska.
Harry Slatkin has moved from his old location

at 1225 5r Seventeenth street to 1727 Lorimer street,uen 

I ne Crystal Peak Gem Company, owning a
curio store in Victor, and which may branch
Out and open stores in other cities of the country,
will be incorporated under the laws of the state
tor 75,000 shares at a par value of $1 each. The
company has sued on some 1,400 acres ot placer
ground located eight miles north of Florissant,
wnere precious stones have been found.

Connecticut

Joseph Petrillo, Meriden, who has been em-
piuyed as clockmaker at the Parker Clock factory
tor a number ox years, has opened a store at
44 vv est ivIain street tor the repair of clocks
and watches. kie will also have a complete stock
os new watches and clocks for sale. Mr. Petrillo
has been in the clockmaking business for twenty
years, having done considerable original work,
and nas a number of patents in process of en-
dorsement by the government.

he store ot A. B. ttingsbury, New London,
was entered recently by burglars, who escaped
with about $45 wonn of jewelry. Entrance was
gained througn a skylight at the rear of the store.

burglars recently entered the jewelry and
pawnshop of Allan Perry, 14 Temple street, New
rlaven, and took two revolvers. They overlooked
a tray of watches and jewelry. Entrance was
gained by a side window, which was forced with
a heavy instrument, probably a chisel.
Armstrong Brothers, Inc., Meriden, have dis-

solved, Clittord G. Armstrong continuing alone.
A. Pearlin, New Haven, is a new enterprising

jeweler at 94 Congress avenue. Before coming
to New Haven Mr. Pearlin was in business in
Los Angeles, Cal., where he was associated with
the leading jewelry manufacturers of the Pacific
state.

District of Columbia

A. D. Prince, of R. Harris & Co., 400 Seventh
street, N. W., is on his way to Los Angeles, Cal.,
to attend the annual meeting of the Order of the
Mystic Shrine, to be held in that city. Charles
A. Goldsmith will also make the trip.
Henry C. Karr and William Oringe are the

jeweler members of the committee of the Wash-
ington Board of Trade having in charge the ar-
rangements for the holding of the annual shad
bake of that organization on May 22. The outing
bids fair to eclipse any event ever held by the
board of trade and the prizes to be offered in the
athletic events open to members only are well
worth winning. Galt & Bro. have donated a
handsome piece of cut glass, valued at $50, and
W. B. Moses & Co. two silver loving cups. Other
prizes have not as yet been announced.
F street jewelers are interested in the efforts

being made by the merchants along that thor-
oughfare looking to the erection of ornamental
electric lights similar to those to be installed
along Seventh street. They have signified a wil-
lingness to pay a portion of the cost involved in
changing over the sytsem and the electrical de-
partment of the city is waiting to ascertain the
exact amount contributed, after which they will
endeavor to have the work accomplished.
Miss Annette Goldsmith, daughter of Charles

A. Goldsmith, of M. Goldsmith & Son, while
driving her electric automobile along Fourteenth
street, N. W., had the misfortune to strike and
quite seriously injure Elmer C. Mayberry, a
prominent florist of this city.
Carl Petersen, 932 G street, N. W., furnished 

ithe watches being offered as prizes n a voting
contest being conducted by the WashingtonH 

William J. Kettler, of 632 G street, N. W., is
receiving many messages of condolence, he hav-
ing met with the loss of his mother, Mrs. Rosina
M. Kettler. Mrs. Kettler was born in Wurtem-
berg, Germany, seventy-seven years ago: coming
to this country in 1856. During her residence in
Washington she has been actively engaged in
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charity work and was very well known through-
out the city.
The Castleberg National Jewelry Company is

offering to the member of the Washington base-
balliodn tse.am who shall secure the highest batting
average between May and 28, inclusive, a hand-
some stick pin, ruby set, surrounded by small dia-
monds.

& Bro., 1107 Pennsylvania avenue, N. W.,
furnished the handsome silver loving cup pre-
sented to P. B. Chase upon the closing of the
theater operated by him for the season and mark-
ing the thirteenth anniversary of his advent into
the local theatrical world.
Saunders & Son have purchased the building

occupied by them at 629 King street, Alexandria,
Va., the sale figuring with other large realty deals
pulled off in that city during the month. The
property was on the market and to keep the
building which they have occupied for a number
of years the firm made the purchase themselves.
A. L. Bissell is conducting an auction sale in

the store at 23 Seventh street, N. W. The place
was rented for this purpose.
Edwards & Zanner are doing an exceptionally

large business in the way of pins and medals
for clubs, colleges and associations. During the
past few weeks they have been successful in
landing orders for the supply of 5,000 badges to
be worn by the Knights of Columbus, who will
hold their convention here early in June; fifty
pins for Cornell University, fifty for the Wash-
ington Business High School and forty for the
normal school.

Illinois

The jewelry store of John H. Knowles, Rush-
ville, recently became the property of Charles H.
Ingalls, of Urbana, who has already taken pos-
session of same. Mr. Knowles, whose retirement
is necessitated on account of poor health, has
been the owner for the past thirty-three years and
during that time the store has been continuously
located on the same site, although in 1893 the
present modern business block was built by Mr.
Knowles. He still retains the optical department,
however, which he will again take charge of in
the fall after a rest during the summer. The new
owner, Mr. Ingalls, comes highly recommended
from his home city as a jewelry man and a bus-
iness associate and has been for the past fifteen.
years in one establishment as repairman and at
the head of the sales force.
C. A. Tolle has purchased the jewelry store

of J. M. Beardsley, at Litchfield.
C. W. Klar, Hillsboro, is remodeling his store

and putting in a new front and fixtures at con-
siderable expense.
Al Gerber is now the sole owner of the jewelry

business of the Gerber & Nicodemus Mercantile
Company, at Edwardsville.
A. M. Winchell, Avon, has sold out his jewelry

business and will continue the practice of optom-
etry alone.

J. Ramser, Rock Island, purchaser of the
Schmidt building, at 1825 Second avenue, is to
begin the remodeling of that structure prepara-
tory to the removal of his jewelry establishment
into it. The improvements include the remodel-
ing of the interior, the erection of an attractive
front with marble base, a large nearly square dis-
play window and the extension of the store to
th rear end of the property, giving the building
a depth of 150 feet. The entrance will be at the
sid of the building. The rear of the store is to
be used as a workroom. Mr. Ramser expects
that the contractors will complete the work so
that he can move in in July.

Indiana

Robert R. Fenton, formerly of South Bend, is
now at Rochester, where his business will be
mostly repair work. He will, however, have a
small stock of jewelry also.
B. J. Bohner, formerly of Ray, has purchased

the Frank Day store in Angola and commenced
business there. Owing to failing health Mr. Day
went south last fall and is said to be improving,
but his physician advises that it would not be well
for him to return to this climate. He is at pres-
ent in California and his family will go there also.

(Continued on page 940e)
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OUR TOILET AND NOVELTY LINES ARE VERY
NIFTY AND STRIKING THIS YEAR

The creative genius of the silversmith's art has been exercised
embodying DISTINCTIVE and ORIGINAL features.
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Indiana—Continued

The jewelry store of D. W. Brattin, Brazil,
was damaged by fire last month but the loss
was fully covered by insurance. It is believed
that the crossing of telephone wires was the cause.
This is the third fire for this store in the last
few years.
L. M. Beck, Fort Wayne, has leased the build-

ing at 918 Calhoun street. Mr. Beck will remodel
the building and when completed will have one
of the finest jewelry stores in the city.

Iowa

Harry D. Beresford, Fort Dodge, has an-
nounced his intention of moving his jewelry store
from the present location on the north side of
Central avenue, between Eighth and Ninth street,
to the Snell block, directly across the street and
just west of the Early Music House. Alterations
are to be made in the front of this new building
and a large and up to date jewelry store will be
run there by Mr. Beresford, and he is planning
to make his diamond room particularly attractive,
as he expects to make diamonds a specialty.
Brumer Brothers, Clinton, who recently opened

a handsome new jewelry store at 214 Fifth ave-
nue, held their opening last month.
The W. N. Boynton jewelry store, one of the

oldest business institutions of Manchester,
changed ownership last month when Henry
Prowse, of Rockford, Ill., came into possession
of the same. Mr. Prowse was born and reared
to manhood in Manchester and for the past few
years has been connected with one of the largest
jewelry firms of Rockford. The business of which
Mr. Prowse has become sole owner was first es-
tablished in the late fifties by W. N. Boynton,
now deceased.

J. B. Bunker, of Laurens, has sold his jewelry
store there to F. E. Brown. Mr. Brown has just
come from Kansas, where he has been in the
jewelry business.
0. K. Butler, of the well-known firm of Butler

& Miller, at Indianola, died at his home last
month.
George H. Doherty, of Ottumwa, has made an

assignment.
C. M. Wheeler has opened a new jewelry store

at Pleasanton.
M. H. Porter, of Ellsworth, is erecting a new

building on South Main street into which he will
move his jewelry store when it is completed.
The Emil Leffert Company, of Council Bluffs,

has been incorporated with a capital of $40,000.
The incorporators are E. H. Leffert and C. H.
Kimbell.
M. T. Innes, manager for the Joseph Jewelry

Company, at Marshalltown, has purchased the
stock of that store from the Joseph estate and
will continue the business.
The F. Patton Jewelry Company, of Columbia,

has been succeeded by J. C. Adams.
T. E. Brown, formerly of White City, Kan.,

has moved to Laurens, this state, where he has
bought the stock and business of J. B. Bunker.

Kansas

The Logan-Carter Jewelry Company is the
name of a new firm which has opened at, Topeka
in the Shawnee building, at Seventh and Jackson
streets, and is composed of W. F. Logan, Topeka,
and A. L. Carter, Salina, the latter looking after
the road work. This is the first firm to locate in
Topeka in the wholesale jewelry business and
will work as their territory the states of Kansas,
Nebraska, Oklahoma and a part of Colorado.
Frank A. Herbert, of Garnet, has been suc-

ceeded by L. V. Smith.
J. T. Brown has opened a new store at Ar-

kansas City.
F. E. Brown, who has been engaged in the

jewelry business at White City, recently sold
out to W. A. Spring, of that place.

J. H. Burchfield, formerly with J. B. Hayden
at Topeka, is now with Charles Wolf, of the same
City.
Frederick Ritter & Son, in the jewelry business

at Leavenworth, discontinued last month.
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Edgar Carruth, of Herrington, is taking a post-
graduate course in optics in Kansas City.
E. T. Merriman, of Smoth Center, has been

succeeded by C. H. Rugger.
E. R. Swisor, of Lamed, with his family, has

gone to Florida on a pleasure trip.
E. G. Gallaut is another Kansan who is in

Florida.
Massachusetts

Muzzy-McLaughlin Company, Worcester, has
been incorporated under the laws of Massachu-
setts with a capital stock of $25,000 to carry on
the retail jewelry business in the store recently
vacated at 4364 Main street, and expects to start
business before the end of the month. The offi-
cers are president, Arthur P. Trombly; treasurer,
J. F. McLaughlin, of Boston; clerk, Charles H.
Muzzy, of Holden. The above also constitute the
directors. The president of the new company is
also president of the Trombly Jewelry Company,
Inc., wholesale jeweler in the Slater building, and
the clerk is sales manager for the same company.

Jasper Stone, a jeweler of Charlestown, had a
customer come back recently after an absence of
forty-six years to claim a watch. When Mr.
Stone took over his father's business some years
ago he found among the stock a large 18-karat
gold English watch which had been left to be
repaired by a man going west looking for gold.
A few days ago the owner returned and showed
his receipt for the watch. Mr. Stone, on compar-
ing the memoranda on the receipt with the
watch was satisfied that the man was the rightful
owner. The man refused for a long time to pay
storage on the watch so it would seem that he
had not amassed a fortune in the west.
Arthur B. Chapin & Co., successors to Arthur

B. Chapin, will conduct the latter's business in
Worcester.
C. A. Dana Redmond and George F. Andrews

have bought out the Hill Company, of Lynn. The
new company is known as Redmond, Andrews &
Co.
E. A. Bigelow, treasurer of the E. Howard

west.
. Company, Boston, is on a trip to the middle

M. Redding, of Snringfield, has moved his
store to West Springfield.

J. B. Bouchard, formerly of Fitchburg, has
opened a store on Main street. South Holyoke.
William H. Kellett, who has been a watch re-

pairer and watchmaker for sixty-four years, has
associated himself with H. L. Sargent, of 114
Washington street, Salem.
Four burglaries were committed in East Bridge-

water one night recently.
The jewelry store of Burton A. Gray was

broken into and several fountain pens, watches,
safety razors, etc., were stolen. The other stores
robbed were G. L. Carleton's, drygmds; Fred D.
Nutter's waiting room, Robert D. Hanson's mar-
ket.s. The police have not as yet made any cap-

Space has already been ordered by the Poole
Silver Company, Taunton, for the "Made in
Taunton" exhibit planned for the week of May
20. It will receive the support of many manu-
facturers in that vicinity.
E. F. Welch, of Westboro, recently made a visit

to Boston.
The Muzzy-McLaughlin Company is the name

of a new concern in Worcester.
Joseph L. Hicks, for many years a jeweler at

Fall River, died March 30. He is survived by
three brothers.

Arthur Stern, of Buffum street, Lynn, has
remodeled his store.
Miss Rita Lill, daughter of Alfred J. Lill, and

formerly his bookkeeper, was married April Tq

to Arthur Quinlan, an automobile dealer of Bos-
ton. The wedding took place at St. Margaret's
Church, Dorchester.

Maryland

Steman & Norwig's traveling man leaves for
the south May 4. Mr. Norwig has been confined
to the house for a month with inflammatory
rheumatism.

J. Brown, the refiner located on Aisquith street
for a number of years, has moved his stock, ap-
pliances and fixtures to 925 West Baltimore
street.
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The J. W. Putts store celebrated its fiftieth
anniversary April 15.

J. W. Mealey & Sons Company have secured
the services of Albert Fallon, for five years
with E. A. Eberly, for their watch department.
C. C. Stieff & Co. are to erect a large factory

on the site of their present manufacturing plant.
It will be two stories, 26x 16o feet.

J. Clarke Keiffer has been elected secretary of
the new board of trade at Hagerstown. The or-
ganization embraces 350 members, including all
of the jewelers of the city.
Frederick has organized a new board of trade.

Four jewelers and two opticians are members.
The citizens of Brunswick, including the only

two jewelers located there, will begin May i to
carry out a program designed to make a greater
City.
Abraham Koenigsberg, father of Morris Koen-

igsberg, of Baltimore, died April ro after a short
illness.

Albert E. Depro, engraver, for some time with
the National Optical Company, has opened a shop
at 20 Clay street, Baltimore.
A. N. Jenkins, Baltimore, who broke two bones

in his right hand a few months ago, is able to
be at work again, though he will not have the
use of his hand before July.
A. Levenson, repairer, has taken a store at

Ro5 North Gay street, Baltimore. He was for-
merly located at lot North Exeter street.

Michigan

After trying for several weeks to find a new
location F. J. Le Went), of Detroit, has succeeded
in making satisfactory terms with lis landlord
and has obtained an extended lease to the store
he has occupied for two years at 343 Woodward
avenue. This part of Woodward avenue above
the park is becoming one of the best shopping
districts in the city and Mr. Le 'Henn is con-
sidered fortunate in obtaining a lease.
Otto Simon, in business for several years at

t6o Gratiot avenue, Detroit, has secured much
larger quarters on Gratiot, near St. Aubin avenue,
where he has fitted out one of the most attractive
stores on the street.
C. F. Keim, of the Scribner & Loehr Company,

wholesale jewelers in Cleveland, was in Detroit
recently on business.

J. T. Eddington, of Pontiac, is now riding
around in a brand new forty-horsepower Oak-
land auto which he purchased last week.
Henry Withev has leased quarters in the

Henselman block, Kalamazoo, and is preparing
to open a jewelry store. Mr. Withey has had
considerable experience in the jewelry business
and is hivhly regarded by those who know him.
John Webster, of Webster & Hickson, Port-

land. was elected village treasurer at the recent
municipal elections.
A. B. Hull, of Belding., former president of the

Michigan Retail Jewelers' Association, who has
been critically ill for more than a year, is now
slowly improving. Mr. Hull is one of the best
known and most popular jewelers in the state
and his many friends will rejoice at his improve-
ment after his long and severe illness. It was
feared at one time that he would never recover.
Bert Hawkins, of the E. H. Pttdrith Company,

is now on a business trip in the upper peninsular
of Michigan.

J. E. Doty, who is well known to Detroit jew-
elers, has engaged in business again under the
name of the Doty Sunply Company. He is lo-
cated in the Rowland building, Detroit, where he
will carry on a general retail jewelry business.
The C. A. Berkey Company, Detroit, at a recent

meeting decided to increase its capital from
$25,000 to $50,000.
The Detroit School of Engraving was recently

established in the Sun building, that city, by
Frank Brownley, and is meeting with good suc-
cess. One of the latest pupils to enter is Lloyd
Adams, of Eaton Rapids.
A new jewelry store was opened in the Cadillac

Theater building, Detroit, last week by Henry
Kahn. The store is located on Michigan avenue,
opposite the Hotel Cadillac, and is very at-
tractively fitted up.

(Continued on page 540e)
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LOOKS AS GOOD AS THE REAL
The Richelieu has all the beautiful and splendid qualities of the genuine pearl, giving the wearer continued satisfaction and the

pleasure that is enjoyed by the display of the genuine pearl.
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Richelieu Qyality A. $18.00 per Strand and up.
Guaranteed to wear like the real.
Every pearl carefully selected.

JOS. I-1. MEYER BROS.
"THE SKETCH 1300K HOUSE"

French Hard Pearls
$12.00 per dozen.

59 NASSAU ST.

NEW YORK

isInd Greenish Black

0..=
0

et, CD 1.4

n 0 ‘-ril 2 .-3 ,-, 0
46,,m z

,..• a

O .•+ a
..,44,4.

,--3
0 eb

n ..., mo. n)0-pz 45
o cL 0 1r0 p. to

N 0.1
CD .t cl,

C7 ra 1,:t."eD
ra.,n) ra

*11 CI. 0 r-1,
1" l—,• ,_, cA

0

O 0 eD 1Z,
7V m (0 •

• u) <='
to 4:5
V ft)
c.n 1-i

Richelieu Qamlity B. $10.00 per Strand and up.
15 inch strands small size pearls.
Guaranteed to wear like the real.

AGENTS:
ALEX C. CHASE. 6 Maiden Lane, New York Philadelphia, Baltimore, Boston
HARRY AICHER, Middle West, Pacific Coast and South
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IN ALL WALKS OF LIFE
the ladies desire and appreciate what is most up-to-date and stylish; that is why the new bracelet
watch is going to make a great hit. It appeals to all, combining the useful with the ornamental
and is destined to be The Seller of the year. A few of these properly displayed in your show
cases and windows will unquestionably bring you an increase in trade. We carry a complete
assortment in wide range of prices, various grades of movements, in filled and gold bracelets
and cases. If you wish something to stimulate business send to us for an assortment, or our
salesmen will be pleased to show samples.

Our Trade Mark "The Rose " stands for Quality and Excellence and is equal to a Government stamp

Diamonds
Watches and

Jewelry
"Sellers ef Sellers" 71 Nassau St. NEW YORK
HENRY FREUND ei BRO.

May I, 1912 TI-1 E

Among the Trade
(Continued from page 640c)

Michigan—Continued
C. A. Berkey, the well-known Detroit whole-

saler, spent a few days in Chicago this week on
business.
William A. Walker, formerly in the jewelry

business in Kalkaska, this state, has engaged in
business in Ferndale, Wash.
In addition to being an expert jeweler Allan

Worcester, of J. Friedberg & Son, Detroit, is
also a machinist and he is just now engaged dur-
ing his spare time in building an automobile for
himself.

Phil Sewald, of Hudson, proprietor of a jew-
elry store in that city, is preparing to put a
handsome new front in his building. When this
and other improvements are made Mr. Sewald
expects to have one of the prettiest and best-
equipped stores in southern Michigan.

Minnesota
J. C. Gerde, of St. Peter, will soon move his

stock to a new store, where he will have more
adequate quarters for his rapidly increasing bus-
iness.
The Albert Company recently opened a new

retail store at 501 West Superior street, Duluth,
where he will sell jewelry on the time and easy
payment plans, as well as for cash.
Ole Peterson, of Hallock, is planning on open-

ing a new jewelry store at Steven.
Charles Ostrov, of Biwabik, recently opened

a jewelry store in connection with a Boston
clothing store at Virginia, Minn.
F. W. Harper recently sold his jewelry store

at Dawson to Oliver Danielson, of Minneapolis,
who has taken charge of it. Mr. Harper is un-
decided as to his future plans.
N. 0. Tyrholu & Son recently purchased the

jewelry store of Beadle & Herbert, at Bricelyn,
and have taken possession of same. H. A. Tyr-
holu is manager of the new concern.
John Engrisch plans on opening a new jewelry

store at Maple Lake.
H. Jorgenson, prominent Superior jeweler, now

located at 1124 Tower avenue, will retire from
active business and his entire stock will be dis-
posed of at auction by Fred Malloy. Mr. Jor-
genson has been a leading Superior merchant for
the past twenty-one years.

Missouri
Clarence E. Lierley recently opened in business

at Conception Junction.
F. W. Graves, of Central City, Iowa, has

bought out the stocx of W. H. H. Schrecken-
gaust, of Pattonsburg, this state, and has taken
possession.
S. W. Dye, of .Linneus, recently sold out his

business to C. E. Powers.
G. E. Pace, of Houston, Mo., who was charged

with robbing and burning his jewelry store on
October 30, 1911, has been convicted in the cir-
cuit court and sentenced to two years in the peni-
tentiary.
The case of the city of St. Joseph against the

W. F. Kirkpatrick Jewelry Company, seeking to
force the defendant to remove display windows
extending into the sidewalk space, was appealed
by the jewelry company to the supreme court.
Judge Rusk, of St. Joseph, recently decided in
favor of the city and assessed the damages at
one cent.
W. P. Armstrong, formerly with T. Ben Turn-

battgh, Bloomfield, has opened a jewelry store
at Puxico.
John Koetting, St. Genevieve, has returned

home from a several weeks' trip to Florida.
T. H. Vinyard, Piedmont, has sold his store to

W. T. S. Feith.
Charles E. Rose, formerly a jeweler of Tellu-

ride, Colo., has opened a jewelry store at Inde-
pendence, Mo.
George Petter, president of the Petter Jewelry

Company, at Hannibal, has been elected exalted
ruler of the Elks' Club of that place.

KEYSTONE

Ohio
The new front which is being installed in the

new Warfel jewelry store, Findlay, on South
Main street, will soon be completed.
Mrs. M. N. Isenberg, wife of M. N. Isenberg,

of the Isenberg Brothers Company, Toledo, is
mourning the death of her brother, E. G. Lewy,
of Chicago, who went down with the Titantic.
Mr. Lewy had intended to take an earlier steamer
for home but cancelled his passage and sailed
on the Titanic, thinking it would be a pleasant
and novel experience to be a passenger on the
big boat on her maiden trip. Mr. and Mrs.
Isenberg went to Chicago immediately the news
of the disaster arrived, anxiously awaiting news
of those saved, but when the Carpathia pulled
into harbor at New York Mr. Lewy was not
among the list of the saved. Mr. Lewy was con-
nected with the jewelry firm of Lewy Brothers
Company, State and Adams street, Chicago, and
had been a frequent visitor at Toledo.
Karl Irwin, representative of William I. Rosen-

feld, New York, has returned from a three
months' trip through the west and is now visiting
at his home in Toledo.
H. B. Stone, Toledo, reports a splendid bus-

iness in watches recently. "This is a very good
line of business," said Mr. Stone, "as there is
always a comeback. A purchaser of a watch is
sure to be back to get his watch cleaned within
a year, and in case of accident it is the general
feeling of the public that no one is familiar with
his make of watch but the man who sold it to
him. Thus one watch sale means considerable
repair business and brings with it other trade."
Sam Jordan, of the Judd-Gross Company, To-

ledo, passed a milestone the other day. Though
his hair has not begun to grow thin nor his en-
thusiasm to wane, Sam is as touchy as an old
maid when it comes to telling his age and the
boys mercifully refrained from making too
pointed remarks on the subject, especially as they
were all anxious for a bid to the six-course stag
dinner to which a fortunate dozen were finally
invited. The dinner was one to dream about and
cards followed. The host received a number of
handsome remembrances, among them being a
complete poker set.

J. P. Phillips, a jeweler of Bowling Green,
Ohio, is looking for a new location for his store.
The building at present occupied by Mr. Phillips
has been leased to a grocer and will be remodeled.
Mr. Phillips is contemplating several possible lo-
cations but has as yet made no choice.

Harold Comlossy, second son of L. Comlossy,
the Toledo jeweler, left Saturday for Buenos
Ayres, where he will spend several months study-
ing trade conditions with a view to engaging later
in the business of establishing agencies for ex-
porters of the United States.
A. J. Heeson, first vice-president of the Ohio

Retail Jewelers' Association. in company with
R. A. Bancroft, secretary of the state association,
spent a day recently at Dayton, Ohio, where they
secured a number of new members for the state
association among the Dayton jewelers. Mr.
Heeson went from Dayton to Cincinnati, where
he transacted business prior to returning home.
Mr. and Mrs. Tillman Zellner, of Bucyrus,

Ohio, recently celebrated their golden wedding.
Among the guests were Mr. and Mrs. James
Curlis, of Sycamore, Ohio. The trip was an
eventful one for Mrs. Curlis, who although
seventy-two years old, had never before ridden
on a steam passenger train. She enjoyed the
trip immensely and hopes soon to enjoy her
first experience on an electric car.
William F. Broer, of the Merril & Broer Com-

pany, Toledo, has returned from an extended trip
to California.

J. George Kapp Jr., Toledo, has been selected
as a delegate to represent Zenobia Shrine at the
meeting of the Imperial Council at Los Angeles,
Cal., May I. Mr. Kapp will be the only jeweler
to attend this affair from Toledo according to
present plans.

Oklahoma
H. N. Smith is a new jeweler starting in bus-

iness at Welch.
R. A. Coats, formerly of Arkansas City, Kan.,

is now with the Haupt Jewelry Company, at
Bartlesville.
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L. J. Loewe, of Billings, Okla., has sold out to
J. A. Whitney, of Garber, Okla.

Perry Hudgins is a new jeweler at Erick, Okla.
Guido H. Heidinger, of Lawton, has discon-

tinued business.
W. C. Pfaffel, of Enid, has been conducting an

auction sale during the month of April.
W. Y. Reed, who has been engaged in the

jewelry business at Alva, has moved his stock
to Cherokee.
H. C. Quinn, of the Harrington Jewelry Com-

pany, at Keiffer, recently bought an interest in
the A. C. Thompson Jewelry Company, of
Wichita Falls, Texas. Mr. Quinn will be man-
ager of the Texas concern.
R. M. Adams, in the jewelry business at Ton-

kawa, has moved his stock to Cherokee and will
shortly open a store there.

Oregon
S. G. Weinberg and A. Schultz have opened up

a new jewelry store at 94 North Sixth street,
Portland, under the name of The New York Jew-
elry Company.

Sinclair & Myers, manufacturing jewelers in
the Cambridge building, Portland, have equipped
and opened a second shop at 386% Washington
street, in the Selling-Hirsch building.
W. B. Feinberg, jeweler and diamond salesman

for Marx & Bloch, 74 Third street, Portland, was
recently united in marriage to Miss Edith
Abrams.
F. E. Rollins has gone into the jewelry bus-

iness for himself at Salem. Mr. Rollins was for-
merly with the L. C. Henrichsen Company, of
Portland.

Jess W. King, of King & Kearns, wholesale
jewelers in the Corbett building, Fifth and Mar-
shall streets, Portland, recently returned from a
three weeks' trip down the coast.

Rhode Island
A. A. Lupien, 24 Broad street, Pawtucket, says

that he had an unusually large trade at Easter on
rosary beads.

Charles L. Drown, New England representa-
tive of the Ostby & Barton Company, Providence,
visited Boston, Mass., recently.

Charles Alsterlund, of H. E. Alsterlund & Co.,
Boston, Mass., was a business visitor to Provi-
dence recently.
L. N. Vaughan, of Newport, recently visited

Boston, Mass.
Texas

E. D. Thomas, of San Antonio, has been hold-
ing an auction during the month of April.
Leon H. Nowierski, of Floreville, has closed

out his business.
T. C. Allen, of Brady, has filed a voluntary

petition in bankruptcy.
Harry Guenther, who was at one time engaged

in the jewelry business in Kansas City, and who
moved to Provident City, Texas, recently suf-
fered a complete fire loss.
The Sanger Jewelry and Drug Company, of

Sanger, Texas, has discontinued business.
Max Dawedoff & Son have bought the bank-

rupt stock and fixtures of the Harry Boulard
estate, of El Paso, and will continue the business
under the name of the Geneva Jewelry Company.

DISPLAY CARDS
THAT ARE "TRADE WINNERS." THE ONLY CARD FOR JEWELRY

ADVERTISING. SEND 10e. FOR SAMPLE AND CATALOG.
MADE EXCLUSIVELY BYGEO.A. SHAF Elk

84 W. RANDOLPH ST. CHICAGO, ILL.
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pense, because—

We will direct the read-
ers of Good Housekeeping Maga-
zine in your vicinity to you.
You can make more and better

sales to your present customers be-
cause—

We will tell them—and help
you tell them—that you can meet
their new needs promptly.

You can avoid laying in slow-
moving, profitless stock—

For we will put into your hands
the means of knowing what will
sell—what your customers want.

You can obtain advance informa-
tion of new guaranteed goods—goods
worth featuring.

We will give you the news of
nationally advertised goods while
it is still news.
You can know what selling methods

other successful retail merchants find
most profitable, because—

We will give you the results of
our Prize Offer to Retailers—the
"helps" that have made them
successful.

You can banish the efforts of the
catalogue houses from your mind—

other good

the asking
esure w 
awy iollf bsheaowtingytohue a astimpeleir,

own game.
You can guarantee without limit

or loss, every sale you make by this
means.
We will refund you every cent

you pay out on such a guarantee.
You can make your business grow

as big as you would like to see it.
We will back you with the full

power of the magazine selected
by Dr. Harvey W. Wiley to carry
out his work for pure foods and
drugs—Good Housekeeping Mag-
azine.
These—and more—are yours.
Yours by filling out the coupon on

this sheet.
No expense to you—nothing for

you to buy.
We offer you a free service that

not over a dozen retail houses in the
country could afford to pay for.
We give it to you because we be-

lieve—we know—that in serving you
we serve ourselves. That is the Good
Housekeeping Idea.

Fill out the coupon and mail it
today—now.

For full-page advertisements from
Good Housekeeping Magazine see repro-
ductions on next page.
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Dealers' Service
Good Housekeeping Magazine, 381

IN accordance with your offer in THE KEYSTONEsend full information of your plan, without ex-
pense to me,—on the understanding that I promise
nothing. We carry a fair assortment of nationally
advertised articles and products in our line. Also

Department
Fourth Avenue, New York City

send details of your new Prize Contest for Dealers.
Name

Firm Name _ _
Address
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Every Westinghouse Electric
Iron will make good—or you
get another without cost, delay
or question!
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DUY a Westinghouse Electric Iron—no
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Full Page Advertisements
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from Good Housekeeping Magazine for January, Feb-
ruary, March and April, 1912

Some of the things you will get absolutely free if you succeed in becoming a Good Housekeeping store.

1.—Illustrated advertisements for your home newspaper advertising 6.—A supply of attractively printed announcements in post-card
prepared by experts. Something new and original. form, with your name printed thereon by us. These you can

2.—Separate cuts with which you can make up your own newspaper mail to your present and prospective customers, stating that
advertisements, as well as circulars. . yours is a Service store.

3.—A book of store-kinks—crowded from cover to cover with 7.—Special moving picture slides, bearing your name for you to tell
simple, inexpensive plans for trade-building, which have been the town your store is headquarters for nationally advertised
tried out by other merchants. Also a few elaborate plans. goods.

4.—A handsome, transparent, colored window-sign —"Advertised These trade-building helps are furnished entirely free

Goods on Sale Here." This sign has proved a trade-bringer The above are the main items. Others will be added front time to time.
for every store that has used it. The whole object is to give you, to the limit, the benefit of the enormous sums spent by

the advertisers of articles and products in your line.5.—We make you known to the readers of Good Housekeeping Good Housekeeping Magazine is working out the plan so that nationally adver
Magazine in your vicinity as an approved store, and your tised goods may be a source of better profit to the retail merchant than ever before.

name appears in the National Buyer's Guide for Women, aaveruY'°u 
will get the benefit, not only of the advertising in our magazine. but of

g in all other magazines as well. Whatever clears your shelves,which we publish. helps us.

The goods offered in the advertisements here shown are guaranteed by the
manufacturers and by Good Housekeeping Magazine.

The guarantee which this magazine puts on each and every advertisement in

. - '-"tgtilil Cedar Apparel
i =•-r• Chest

Under she Bed—

Bul Not on she Floor

its pages is unlimited, without any conditions, and is the only absolute guarantee
given by any publication in the world.

Your guarantee to your customers is, of course, more effective than any other
guarantee can be. But ours safeguards yours—protects you against risk—and in-
troduces new customers to you.
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The goods shown here are advertised in many other national publications than
Good Housekeeping Magazine—all of which helps the demand and moves the goods.

You can hook up and connect your own business with the great mass of maga-
zine advertising which nowadays enters every home in the country except the poor-
est—this is what we offer to do for you.

Fill out and send us the coupon on the first page of this advertisement.
We'll send you the details at once without expense or obligation on your part.

YOU INCUR NO EXPENSE
YOU PROMISE NOTHING

BUT YOU WILL BE BENEFITED
IF YOU SEND IN THE COUPON.

Two Thousand merchants already carry the Good Housekeeping Sign and
find it Better in line before does.
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MY PLATFORM
1____I believe in the recall for auctioneers. I have been called back time and again to repeat former successful sales for leading jewelry

houses throughout the country.

2—I believe in the rule of the majority, since I have sold more goods and have a record of more successful sales than all of rny co-
petitors combined.
believe in primaries in choosing an auctioneer. Select the man who is the choice of most of the trade, as shown by his record

of important sales.

4—I believe in the third term, for year after year I have been selected to make your auctions. There is no prejudice against giving an
A-1 jewelry auctioneer a third term. •

5_I believe in the referendum. Will enter into any sale working alternately with any other firm of auctioneers, for a given number
of days, and if not selected to continue on the grounds of superiority, will make no charge for services.

6—If selected as the auctioneer for your sale, I will do everything in my power to insure its prosperity. My success has not come
from making failures. Cast your vote for me if you wish sure and certain results.
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On Monday, March 25, at 10:30 A. M. I opened a sale of the $250,000 stock of Chas. S. Stiff-t, at Little Rock, Ark. This
is one of the leading stores of the Southwest, having the unique distinction of having a stock in aggregate value greater than
any city of America of a like size. The trade of this store covers an immense territory. Mr. Stifft has been in business 33
years, one of the South's most prominent and successful business men, President of the Board of Trade, prominent capitalist,
stockholder in leading banks, manufacturing enterprises, etc.

Before starting this sale, he made a special trip to New York and Chicago, to select a salesman. He weighed the cre-
dentials of every prominent jewelry auctioneer, advised with the leading jobbers and representatives, as to the known and
proven ability of salesmen of diamonds and only the highest grade goods, with the result that I was selected to handle this
most important enterprise. Write and ascertain the results which I am daily accomplishing as to the volume of sales and net
results. Never separate the opportunity from the auctioneer's talent. Both are essential. Today the auctioneer is primarily
a salesman, a specialist. His work has grown and widened. It has come under the fixed rules of business, which demands
honesty as a cornerstone. The auction sale is recognized as the sale of the auctioneer. He is responsible. His reputation
depends absolutely on his ability, his personality, his being quick witted and magnetic. I am enabled to furnish references in
any part of America. During the past few months I have conducted the Schaul & May sale at Atlanta, amounting to over
$200,000, almost exclusively diamonds; the H. Silver Co.'s sale at Seattle, over $100,000 ; the Rushmer Jewelry Co., at Pueblo;
the Kales sale at Newton, Kans., and many others.

I use no hurrah methods in conducting a sale or advertising. My auctions for more than 20 years have been conducted
on a dignified, honorable plane. A comparison of references furnished will show the utter absurdity of claims made by
self-named leaders.

HERMAN G. BRIGGS 5113 Kimbark Ave., Chicago, Ill.9 Phone 4745 Hyde Park Correspondence Confidential
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How Road Men Can Assist the House

Live Up to the Rules—Send in Expense
Brief but Comprehensive—Omit

It is difficult to im.press upon traveling

salesmen who have not had office experi-

ence the necessity and importance of ob-

serving the rules of the house, writes David

Kessel, in The Sample Case. Being con-

cerned only with the taking of orders, they

are not familiar with the handling of bus-

iness after it is received at the office, and

naturally they frequently consider the regu-

lations and requirements pertaining to

orders as so much "red tape."
Having had many years' experience in

offices of concerns employing a corps of

traveling salesmen, I believe I am in posi-

tion to offer a few suggestions to travelers

as to ways in which they can assist the

house and facilitate the handling of bus-

iness.
Obviously every concern must have a sys-

tem for handling its business, and such sys-

tem must be rigidly adhered to if its affairs

are to run smoothly and misunderstandings

and confusion avoided.

Abide by the Rules

When a house has adopted a system for
the conduct of its business, rules are form-
ulated. These rules are necessary to the
system, which, in turn, is necessary to the
business, and an employe who violates such
rules is interfering with the working of the
business machinery.

I am speaking broadly, of course. I
readily admit that there are some houses
which enforce useless rules, the creation of
some office crank, but this is not common,
and we shall not consider them in this
paper.
I shall proceed to refer to some of the

important rules of large offices, which are
often ignored by traveling salesmen, much
to the discomfort of the house.

I. Salesmen keeping the house advised
of their whereabouts. Most houses require
that traveling salesmen send in their route
to reach the office Monday morning, cover-
ing their movements for the week. A
printed postal is frequently supplied for the
Purpose. I have known salesmen who per-
sistently neglected sending in their route
cards, and as a result the house would have
no idea where they could be located in the
event communication with them became
necessary. In other instances, salesmen
would send in their routing, and then, judg-
ing by their wanderings, would forget that

Accounts Promptly — Make Reports
Explanations and Predictions

they had mapped out a route for the week.

With several salesmen careless in the mat-

ter of keeping the house correctly informed
as to their route, a considerable telephonic
and telegraphic expense would be incurred
during the week in the endeavor to locate
and communicate with such erring men. It

is important that a salesman map out his
route for the week, and in the event he is
forced to change it, the house should be ad-
vised. Above all, he should not get ahead
of the route without notifying the office,
for in that event lie will miss his mail and
confusion will result.

Expense Accounts

2. Sending in expense accounts regularly
and promptly. Some salesmen apparently
believe that it is immaterial as to when
they send in their expense accounts, entirely
overlooking the fact that the accounting
department may be inconvenienced. Again,
others are careless in making up expense
accounts, some evidently depending upon
the office to locate any mistakes and correct
them. Errors will, of course, be discov-
ered, but an incorrect expense account does
not recommend a salesman. It indicates
that he must be inaccurate in other ways as
well. Expense accounts properly made up
and promptly sent in will be appreciated by
any office.

3. Writing orders clearly and correctly.
Most houses have rules as to how orders
should be written. These rules have been
found necessary as a result of experience
and should be observed. Another matter
of importance is legibility. Those who have
not had experience in handling orders sent
in by salesmen can have no idea how much
trouble an order incorrectly or illegibly
written may cause. It is a source of annoy-
ance to every employe handling it, from
the manager down.

4. Salesmen should not try to swell their
sales by selling to doubtful parties. Where
this rule is violated, the house will be to the
expense and trouble of making the investi-
gation, and, after all, the order will be de-
clined. The house pays for a salesmans'
time and expense, and if .he uses time and
maney getting bad business, he is losing
money for his firm. Besides, selling risky
parties reflects upon a salesman's judgment.

Brief Statements of Fact

5. Salesmen should keep the house in-
formed, but they should not waste its time
by sending in lengthy letters as to what
they think they can do, etc. Write them
only facts they should know and express
such facts tersely, for the house gets scores
of letters and they have no time to wade
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through masses of trivial details for a few
essential facts. Always use separate sheets
for each subject, so the letters may be dis-
tributed to the different departments or
clerks.

6. Don't make verbal agreements. Put
them in writing and send the house a copy.
Verbal contracts are dangerous. A sales-
man's memory may be bad and that of his
customer may be both bad and treacherous.
Verbal agreements cause endless trouble.

7. A salesman should never fail to an-
swer letters from the house and should
never omit to attend to such matters as he
is asked to attend to when he reaches a
certain town. One of the most methodical
salesmen I ever knew carried a small file
case in his grip. This was alphabetically
arranged, and if the house wrote him to see
about a certain matter when he reached At-
lanta, for instance, he put the letter under
"A," and so on, according to the town.
When he reached Atlanta, he referred to
all letters filed under "A" and took out
whatever referred to matters in Atlanta. I
never knew him to overlook a single matter
of this kind. Some system is necessary for
flatters of this character, as it is highly
important that they should not be over-
looked, for a salesman might not make the
town again for a long time.

Minimum Prices

8. If the house has certain arbitrary or
minimum prices, a salesman *should see that
he does not violate them. It frequently
happens that a salesman must be sent back
to a town to revise an order, because some
Prices are below the minimum, or the order
is otherwise irregular. Large corporations,
with thousands of accounts, can not allow
exceptions. Returning a traveler, of course,
means added expense. If it occurs often,
a salesman is apt to be instructed to return
at his own expense, if indeed he is not re-
lieved entirely.

If a salesman will watch all the above
points and his volume of business is satis-
factory, he will receive no complaints from
the house. As a fact, a salesman who care-
fully observes all the rules of the house
will generally be appreciated more than one
with larger business who is careless in t'
directions outlined.

I once knew a salesman who could get a
tremendous amount of business, but he paid
absolutely no attention to the rules of the
house. They never knew where to find him,
his orders were illegibly and incorrectly
written, letters were unanswered and mat-
ters unattended to. Notwithstanding he
produced a large business, his services were
otherwise so unsatisfactory that he was dis-
charged. The house simply grew tired of
continually prodding and correcting and
complaining.
A salesman, of course, who can not get

business is of no service, no matter how
methodical he may be, but one who can get
business can make himself solid with his
firm by carefully following the rules of the
house, some of which I have endeavored
to outline. And soon it will be him for a
raise.
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A Good First Impression
is Half of Selling

The modern jeweler must exhibit his wares attractively if he hopes for
good business. Dingy store rooms and jumbled-up stock hidden away on
shelves and in drawers leave no room for hope of big business. And there
are many lines in the trade that require even a far more attractive display than
can be given in the ordinary show case. It is to meet such conditions as these
that the Knittel wall case, illustrated above, and other similar wall cases of
our own patterns, were designed.

The splendid welcome these cases have received from progressive jewelers
is the best evidence in the world of their value in merchandising. They
create instantly that most important factor in the attitude of the customer
toward the store, viz.—a good first impression—and such an impression
radiates quickly and soon becomes a decided influence toward increased
business.

Such fixtures draw patronage to your store. We would be pleased to
figure with you on the installation of this attractive wall case or others of
oar make in your store.

We manufacture a full line of jewelers' cases and fixtures, styles and
varieties, being all that anyone could desire, the designs of the very best and
most practical made and the prices as low as high-grade furniture can be sold
for. Send for Catalog I, show cases ; Catalog J, jewelry fixtures.

Let Our Advisory Department
Help Arrange Your Store

For the benefit of the trade we offer the services of our Advisory Depart-
ment. This department is not only expert in the art of designing fixtures and
show cases, but in special store arrangements. Its services are free to any
merchant interested in rearranging his store or planning a new salesroom.
Write us today for further information as to how our advisory department
will work with you to your advantage.

Joseph Knittel Show Case Co.
Quincy, Illinois(Established 1877)

tl•-••••',..‘"S.1•4 . ,
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Artistic Hand-Made Banquet Rings
SILVER, WITH HOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

L.)

CATALOG

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND
OPTICIANS

ICSTA El• 1802

Chicago, III.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians, 210 W. Madison Street, CHICAGO, ILL.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

We furnish any size n e w BRISTLE
BRUSHES, CELLULOID COMBS,

CUTICLE KNIVES, BUTTON

HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or

Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.
Before Repairing After Repairing

LOUIS J. MEYER, PHILADELPHIA
804 WALNUT STREET

ESTABLISHED 1892

WHEELING METAL CEILIhIGS
WHEELING CORRUGATING CO., Wheeling, W Va. Feb. 21, 1912.

Gentlemen: -We herewith enclose you dimensions of a ceiling which is an extension of a
store room of which the ceiling was put on some fifteen years ago. You will note by the
numbers that the plates are of the older patterns and, as we wish to extend the ceiling as one,
it will be necessary to have them match the old ceiling properly. You will also note that the
new part added to the store room is not square, but is very much of an angle on the 

one side.

To prepare the old ceiling where we wish to Join same, we will remove the old 
plates and

intend to use them as far as they will go on the new ceiling or extension.
Kindly prepare us a plan for this ceiling extension, using plates to match the old, and

forward the material necessary as soon as possible, and oblige.

(Name and address are not given because we have not asked permission to use them.)

WHEEL14G CEILIgGS arvf17'a.taZT))113cti:dni

WHEELING COMIGATING COMPANY, WHEELitIGINVA.
NEW Y010(

ST. LOUIS

BRANCH OFFICES AND STORES:

CHICAGO

KANSAS VTY

PHILADELPHIA
CHATTANOOGA
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Hotel Accommodations Being Rapidly Increased—The Commercial Club Doing

Good Work for City—Arres' for Sunday Opening of Jewelry Stores.

Similarity of Names Results in Injunction Suit

Traveling men who visit Indianapolis trade

have made frequent complaints about the lack of

good hotel accommodations, especially when the

city was entertaining one or more big conventions

(which is pretty much all the time), but these

objections to the Hoosier capitol will soon be

eliminated. Several smaller hotels have recently

been added to the list and in a few months two

$1,000,000 hotels will be ready for guests. The

Washington Hotel, on Washington street, between

Meridian and Pennsylvania streets, a handsome

sixteen-story structure, is now under construc-

tion. The Severine Hotel, on Illinois, Georgia
and McCrea streets, will be a fine twelve-story
building, modern in every detail. It will cater
to the traveling public. The Severine will be
within a few minutes' walk of the Union railway
station, close to the retail and in the heart of the
wholesale business district.
J. Roseman, who recently opened a wholesale

jewelry house in the Traction Terminal building,
visited a number of towns in this state last month
with a full line of high-grade jewelry. He re-
ported the outlook very satisfactory. Mr. Rose-
man had some vexatious delays in getting his
office and salesroom furniture installed. It was
all built especially for him and' makes very at-
tractive and convenient quarters.

Fritz Fromm is making a trip through southern
Indiana in the interests of the material depart-
ment of the Baldwin-Miller Company.

I. C. Crane, a well-known jeweler on Virginia
avenue, has patented a net for catching minnows.
It is called "The Snap," the patent being granted
on the action closing under water. The net can
be rolled up and carried in a case like a fishing
rod. It is claimed that it is impossible for any
of the minnows to get away. "The Snap" has
been placed on the market. Quite a number of
the jewelry-fishermen of Indianapolis have tested
the net and pronounced it "a mighty good thing."
The home of Henry C. Schergens, on North

Pennsylvania street, was recently entered by
burglars while the family was absent. The entire
house had been ransacked for money and jewelry
but none was found. A suitcase and many ar-
ticles of clothing were carried off.
The Capital City Jewelry Store, 133 East

Washington street, has a new watch sign over the
window.
F. M. Noe, 103 North Illinois street, has pur-

chased a fine Cadillac touring car and housed
it in a unique garage built on the bungalow style
on the rear of his dwelling lot.

J. T. Head, 17 Virginia avenue, belongs to a
fine gatling gun squad that gave a brilliant and
clever performance before the Zorah Temple,
Mystic Shrine, at Terre Haute, Ind., last month.
When F. M. Herron retired from the retail

jewelry business he sold his lease, store fixtures
and street clock to a local haberdasher who con-
ducts a high-class establishment. He keeps the
old street clock in perfect running order but
denies the jocose charge of his friends that he
intends selling his goods "on time."

J. E. Reagan and George S. Kern were both on
the sick list for several days last month.
The Tiffin Jewelry Company has put a fine new

front in its store in the Terminal building on
North Illinois street.

The Indianapolis Commercial Club

Under the new appointments of standing com-
mittees of the Indianapolis Commercial Club
Joseph E. Reagan, manager of Baldwin, Miller
Company, is chairman of the arrangement com-
mittee. A number of special committees, com-
posed of representatives of certain lines of trade,
were also appointed. Each committee will in-
vestigate, of the club, all matters that may relate
to their special lines. Carl F. Walk. T. H. Reed.

George S. Kern and Carl L. Rost compose the
committee on jewelry and kindred lines.

William Parker, a young man recently ar-
rested for stealing a pair of trousers from a
second-hand store, was identified as the man seen
standing near Comstock's jewelry store when a
window was broken there. Parker was fined $1
and costs and sent to jail for sixty days on a
larceny charge. In the burglary charge, involv-
ing him in the attempt to rob the jewelry store,
he was bound over to the grand jury.
0. C. McCoy is a new addition to the number

of watch and clock repairers in this city. Mr.
McCoy is located at 1403 North Illinois street.
Mr. and Mrs. Chris. Bernloehr will sail the

latter part of June for a three months' pleasure
tour of Europe. Mr. Bernloehr is the senior
member of the retail jewelry firm of Chris. Bern-
loehr & Bro., in the Odd Fellow buffing.
M. J. Bieber, whose resignation from the man-

agement of the material department of Baldwin,
Miller Company, has already been announced,
will be married the latter part of June and pro-
ceed at once to Springfield, Minn., which will be
his headquarters, instead of Minneapolis, as er-
roneously stated in the last issue of THE KEY-
STONE.
H. H. Bishop is a member of the Fountain

Square Merchants' Association, a recent organ-
ization, which gives 21A per cent coupons ,on all
purchases made at their respective stores. Mr.
Bishop is the only jeweler in the association.
John M. Williams, watchmaker with J. H.

Reed, has returned from a short vacation spent
at his old home in Carmi, Ill.
Emil Kernel, watchmaker and head salesman

with Carl L. Rost, celebrated his birthday an-
niversary April 8. Mr. and Mrs. Carl Rost and
all the employees of the store were invited by
Mrs. Kernel to an elaborate supper and card
party at the Kernel home. Miss Helen I. Rost
won the ladies' prize and Emil Kernel Jr. carried
off the gentleman's prize. During the evening
a telegram was received from Mr. Kernel's son
Joseph, a jeweler of Omaha, Neb., congratulat-
ing and wishing his father "many returns of the
day." A most enjoyable time was spent by the
guests.
S. A. Stigleman, a member of the famous

United States Twenty-third Infantry Band, now
stationed at Fort Beniamin Harrison, near this
city, is almost as well-known as a watchmaker as
a musician. He spent over twenty years at
watchmaking and expects to return to it later.
At different times Mr. Stigelman did watch in-
specting for the Great Northern Railway and the
Northern Pacific road. Being passionately de-
voted to music he joiner the army in order to
perfect himself in music, his instruments being
both the flute and piccolo. While stationed at
Fort Meyer, Cincinnati, he was a member of
the Cincinnati Symphony Orchestral Club. Since
the Twenty-third Infantry Band has been sta-
tined at Fort Benjajmin Harrison Stigelman has
been doing watch work for the soldiers and offi-
cers, as well as some outside work.

Arrested for Sunday Opening

David E. Hokin, manager of the Eppert Jew-
dry Company, 47 South Illinois street, and
Samuel Epstein, manager of the Kross Jewelry
Company, 17 North Illinois street, were arrested
April i6 on charges of desecrating the Sabbath
day by keeping their stores open. They were
released on bond. Before the judge of the police
court the jewelers said that they had been ar-
rested by detectives representing a local detective
agency, and that the arrests were made following
their employment by an unknown woman. The
woman was not in court and the judge indefi-
nitely postponed the hearing until the woman
could be found. The Illinois street stores where
the arrests were made are owned by the same
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party and have been opened for business for
several Sundays in succession, the object being
to catch the Sunday excursionists from both the
union railway and traction stations.
Leo Krauss, jeweler at 45 North Illinois street,

has brought suit against David E. Hokins and
Samuel Epstein, who have opened a jewelry store
at 17 North Illinois street under the name of The
Kross Jewelry Company, for $2,000 damage, and
asked an injunction preventing them from using
the word "Kross" in their company name, written
in script similar to "Krauss," as used by the plain-
tiff. The case will be tried on April 20. Mean-
while the sign under question is covered by a
canvas sign worder "Opening Sale." Mr. Krauss'
attention was first attracted to the new store by
several of his friends and customers, who had
read the sign, "The Kross Jewelery Company,"
at a glance, stopping in and asking him if he was
going to move or had he opened a branch store.

J. W. Hudson, of Fortville, Ind., recently ac-
companied his wife to this city on a spring buying
trip for both the home and the store. Mr. Hud-
son reported the country roads too bad for much
travel, although he had made several short trips
in his auto.
Luther Davis of Fairmount, Ind., was recently

met at the jobbing houses of C. W. Lauer & Co.,
where he purchased a nice bill of goods. While
in the city he also purchased a fine wall case
for the new storeroom in which he expects to
move as soon as it is vacated by the Fairmount
Bank. Mr. Davis announced that he had taken
his watchmaker, Leonard Montgomery, into part-
nership.

J. S. Shaw, formerly at Carthage, Ind., is now
located at Kentland, Ind., where he has a nice
watch and jewelry business.
W. E. Inman, Bloomfield, Ind., was a buyer

on this market last month. In a conversation
with Charles W. Lauer Mr. Inman said that he
was counting on attending the retail jewelers'
convention at South Bend in June.
H. Wellner has recently opened a new jewelry

store at Gary, Ind. The rapid growth of that
"steel city" in northern Indiana has attracted
several jewelers to locate there within the past
year.

President Mellon Boosting State Association

W. H. Mellor, Michigan City, Ind., made a re-
cent business trip to Chicago. Mr. Mellor is
president of the Indiana Retail Jewelers' Asso-
ciation and is certainly a hustler. Under his
generalship and through his personal enthusiasm
the association membership is making rapid gains.
If there is a jeweler in the state who doesn't join
and attend the South Bend convention it will be
because President Mellor hasn't been able to get
near enough to him to enthuse him with a few
sparks of Mellor magnetism.

J. F. Kiser, of Muncie, I
'

nd. was a recent wel-
come buyer on the Indianapolis market. A part
of his time was given to Scottish Rite affairs.
Mr. Kiser is a director of the Warner Vacuum
Cleaner Company, a new manufacturing concern
that has opened at Muncie.
A. G. Kleinlein, secretary of the Evansville

Jewelers' Club, was in this city last week. He
said that the Evansville jewelers were arranging
to send a full delegation to South Bend for the
June convention of the Indiana Retail Jewelers'
Association.
Stodgell & Son, Fort Wayne, Ind., have been

succeeded by Carl H. Stodgell. The business
will be continued at the old stand.
Carl Brimhall, Summitville, Ind., while on a

recent visit to Baldwin-Miller Company, reported
that he had sold his business to his watchmaker,
Alpha Thomlinson, who has been with him for
the past four or five years. Mr. Brimhall will
retire from the jewelry business temporarily in
order to take a rest and attend to some other in-
terests that need his attention.
W. J. Hamilton, Linton, Ind., has placed the

entire charge of his jewelry department in the
hands of his son Will, who is a recent graduate
of the horological department of the Bradley
Institute at Peoria, Ill.
M. L. Heaton, of Manilla, Ind., suffered a

nervous breakdown about two months ago. He
was recently brought to this city for treatment
but became restless and was taken back home,
where he is in a serious condition.
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KANSAS CITY 
THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT. L MISSOURI
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RAPID GRAVER AND TOOL
SHARPENER

No. K 3

11111111111111111111111111111111111111
1 PATAPPI/ED /O
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Fits T Rest
of Any Lathe
Used in Connection with
Oil, Emery or Cmbor-
undum Stones. State
make of Lathe when
Ordering. Price for
Sharpener only, as cut
above.

$1.00 less
6 per cent

Most simple sharp-
ener on the market.
No directions need-
ed. Cut below shows
sharpener in use.

CORRECT
ANGLES,
TRUE
SIDES

ON

Graver
Screw-
drivers
Drills, Etc.

FOR SATE BY ALL JOBBERS OR

Edwards-Ludwig-Fuller Jewelry Co.,
Formerly EDWARDS & SLOANE JEWELRY COMPANY

KANSAS CITY, MISSOURI

Our Spring Lines Are
Complete

Get in touch with them through our
travelers or write us direct.

We handle complete lines of American
Watches, Solid Gold and the better grades
of Gold-Filled Cases, Gold and Filled
Jewelry, Silverware, Cut Glass, Novelties,
in fact, everything the up-to-date jeweler
needs in his store.

ORDER FILLED FROM ANY CATALOGUE
NO RETAIL

WOODSTOCK - HOEFER
WATCH & JEWELRY CO.
9th and Walnut
Keith & Perry Bldg. Kansas City

TOOLS MATERIALS

OPTICAL GOODS

MEYER JEWELRY CO.
12th and Walnut Streets

Boley Building

KANSAS CITY MISSOURI

Jewelry Manufacturing

and Repairing

DON'T FORGET A. N. R. J. CONVENTION

KANSAS CITY, AUGUST, 1912
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Business Shows Gradual Improvement—Crop
Prospects Exceptionally Bright and Better

Feeling Prevails—Edwards & Sloane Jewelry

Company Has Changed Its Name

Kansas City, Mo., April 25.—Trade conditions
in Kansas City and the southwest have taken a
distinct upward turn. Until last month the out-
look was not encouraging, but the end of the
month showed an increase of general business in
jewelry lines of fully ro per cent. As stocks are
very low both in the retail stores and wholesale
houses, the latter look for a sudden demand
which they will be unable to meet without calling
on the manufacturers for large orders.
In anticipation of the raise in the price of

diamonds there has been a good demand for
these gems, and a number of dealers have gone
east to make purchases. One of the heaviest of
these buyers was the Edwards-Ludwig-Fuller
Jewelry Company, 0/ Kansas City. George H.
Edwards and Noble R. Fuller represented this
firm in the eastern markets. The watch trade is
very slow and collections remain about the same
as they have been all spring. Crop prospects in
this vicinity were never better and farmers are
looking forward to a good growing season.
The Edwards & Sloane Jewelry Company, one

of the oldest and most important jewelry firms
of the west, will change its name May i to Ed-
wards-Ludwig-Fuller Jewelry Company. The
officers of the company are George H. Edwards,
president; Leo H. Ludwig, vice-president, and
Noble R. Fuller, secretary and treasurer. A his-
tory of the firm was recently published in these
columns.
C. B. Norton and Ward C. Lewis, of the C. B.

Norton Jewelry Company, are on their semi-
annual duck hunting trip in southern Missouri.
Louis Meyer, president of the Meyer Jewelry

Company, was visiting relatives in Chanute, Kan.,
for a few days the latter part of April.
W. A. Shelley has opened a new store in

Kansas City, Kan.
D. H. Dabney, formerly in the jewelry business

in Kansas City for several years, and later in
the printing business, is again in the jewelry bus-
iness in the Ricksecker building.
Beginning May I the Edwards-Ludwig-Fuller

Jewelry Company, the Woodstock-Hoefer Watch
and Jewelry Company, and the C. B. Nolton
Jewelry Company will close their places of bus-
iness Saturday afternoons at i o'clock. This
plan will be continued until September I.
G. W. Sherman recently opened a jewelry store

at 911V2 Grand avenue.
The Simon & Greenbaum Jewelry Company,

formerly located at 311 Missouri building, are now
in 614 Ridge building. The change gives the
company considerably larger space for their in-
creasing business.
C. C. Hoefer, who has been spending the

winter in Florida and Cuba, recently returned
and has opened an office on the fourth floor of
the Berry building, 1009 Wanut street.

Russell Hale, of the jobbing stone department
of the Meyer Jewelry Company, is having pat-
ented a new drill for lapidary work.
Some of the former students of the Kansas

City Watchmaking and Engraving School visited
that institution last month. They were Verne
Perry, Oak Grove, Mo.; A. B. Jett, East Lynn,
Mo. 
' 
• Ward Jenkins, Hill City, Kan.; William A.

Bickel, Golden City, Mo.; Clifford Henderson,
Horton, Kan.; B. M. Hicks, Cowgill, Mo.; Earl
Ingersoll, Cluster, Neb.; Eugene Weber, Bur-
lington, Kan.; F. C. Remington, Garden City,
Kan., and R. H. Ober, Trenton, Mo.
L. S. Cady, of the Cady & Olmstead Jewelry

Company, has returned from California, where
lie has been spending the winter.
The Hassig Jewelry Company has been sending

out an attractive book of designs of class pins
and medals to its customers during the past
month.
The Porter & Wiser Jewelry Company closed

their place of business on Saturday afternoons at
I o'clock during the month of April and will con-
tinue to do the same until September r.

Walter M. Jaccard, of the Jaccard Jewelry
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Company, with his wife, will sail the latter part
of May for Europe. Mr. Jaccard expects to
purchase diamonds while abroad.
S. P. Campbell, formerly a jeweler of Ex-

celsior Springs, Mo., visited friends in Kansas
City last month.
The Margolis Jewelry Company has made a

lease for the five-story building at 1025-1027 Main
street, and will open there with a new stock
May 1. The company's store was at 1007 Main
street until it was burned out some weeks ago.
All of the damaged goods were sold to a salvage
company. A larger stock will be carried in the
new quarters.
The following visited the wholesale houses last

month : W. H. Meyer, Lawson, Mo.; L. Hoffman,
Leavenworth, Kan.; F. W. Hunt, Burlingame,
Kan.; Dr. E. R. Kennedy, La Crosse, Kan.;
James H. Woodstock, Clear Lake, Iowa; Miss
Grace Fagin, Lathrop, Mo.; W. S. Noble,
Drexel, Mo.; M. A. Lewis, Excelsior Springs,
Mo.; J. W. Swearingen, Topeka, Kan.; Mr.
Richards, of Richards & Bourne, Bartlesville,
Okla.; Charles Jahn, Enid, Okla.; C. G. Morrison,
Olathe, Kan.; W. A. Dickman, Excelsior Springs,
Mo.; G. H. Spangle, Chetopa, Kan.; Walter
Starcke and wife, Junction City, Kan.; J. H.
Whiteside, Liberty, Mo.; L. E. Delanty, Park-
ville, Mo.; A. Rosenfield, Leavenworth, Kan.;
J. H. Weurth, Leavenworth, Kan.; George
Young, Moberly, Mo.; G. A. Zimmerman, War-
rensburg, Mo.; J. B. Hampden, Colby, Kan.; F. S.
Hester, Lawrence, Kan.; A. L. Cline and wife,
Wellsville, Mo.; E. E. Knapp, Neck City, Mo.;
E. Krigue, Coffeyville, Kan., and A. M. Ward
and wife, Abilene, Kan.

DALLAS

Announcement of Annual Convention Texas
Retail Jewelers' Association—A Record-
breaking Attendance Expected—Advertising
Men's Convention an Extra Attraction

Dallas, Texas, April 22.—The annual conven-
tion of the Texas retail jewelers will be held in
Dallas, Texas, May 16 and 17, at which time
Texas expects to have the largest attendance of
any state in the union. And a program is being
arranged which will prove most attractive to jew-
elers who want to do things.
Successful Texas jewelers and live wires from

abroad will be on the program. Round table and
question boxes on success-making themes will be
a snecial feature of this program.
A special attraction to live jewelers will be the

session of the national advertising men, who hold
their convention in Dallas the second day of the
jewelers' convention.
The twelfth annual trade excursion of the

Dallas Chamber of Commerce, which returned to
Dallas on April 14 after a week's trip, is said to
have been more enjoyable and more successful in
advertising the advantages of Dallas as a market
than any previous excursion.
A special train of seven Pullman sleeping cars,

a dining car and baggage car were required to
accommodate the party, which was composed of
representatives of about one hundred Dallas firms.
The party traveled over 1,300 miles and visited

between fifty and sixty towns, in each of which
they were most cordially received. The slogan
of the party, "Why wait for goods from far away?
Get it from Dallas—very next day," was ap-
plauded everywhere.
The growing prominence of Dallas as a jobbing

and manufacturing center is largely due to the
excellent advertising it has received from these
trade league excursions, which have been sent
info all narts of Dallas' tributary territory.
Mrs. Houghton, wife of D. Houghton, of the

Houghton-Reardon Company, has been on the sick
list, but is now reported much better.
James P. Wood, until recently connected with

Shuttles Brothers & Lewis. has opened a iewelrv
store at Bastrop, Texas, with a considerable stock
and very nice fixtures. He formally opened his
store for business with a very successful opening
sale on the 5th and 6th of this month.
R. L. Reese, one of the leading jewelers of

Corsicana, Texas, was in Dallas recently calling

on the jobbers and making a few purchases in
the jewelry and material line.
August J. Lockle, who was formerly employed

by A. P. Craft & Co., of Indianapolis, Ind., has
recently accepted a position as polisher for Linz
Brothers, of this city.
E. B. Cullom, watchmaker and jeweler of Mes-

quite, Texas, was in the city recently calling on
the trade.
Miss Susie Lavender, assistant bookkeeper for

the Houghton-Reardon Company, of this city, was
reported quite ill during the past week, but is
now able to be back at her post.
W. M. Crawford, of Lubbock, Texas, spent the

day in Dallas recently calling on the jobbers.
Reports from over the state indicate that the

excessive rains, which have visited almost every
section of the state, will cause considerable re-
planting, and thus delay harvest.

Shuttles Brothers & Lewis began closing their
store at noon on Saturdays on March 9, two
months earlier than heretofore, an innovation
greatly appreciated by their employees.
Lee Daniels, formerly employed by Shuttles

Brothers & Lewis, of this city, has recently ac-
cepted a position as cashier with the Strickland
Furniture Company, Dallas.
Claude Sommers, with L. E. Sommers, jeweler,

of this city, recently enjoyed an overland trip to
San Antonio and back with friends in an auto-
mobile.
Charles A. Moore, buyer for the Moore-De

Grazier Company, of this city, left Friday for
New York and other manufacturing points for
the purpose of increasing the firm's stock for
fall trade.
Gus Schorsch, of the firm of Schorsch &

Christian, at Abilene, Texas, spent a day in Dallas
recently, calling on the jobbers.
A. T. Threadgill, of the Moore-DeGrazier

Company, was an attendant at the optical conven-
tion in Oklahoma City on March 5th, 6th and 7th.

J. B. Rooney has been added to the traveling
force of the F. A. Hardy Company, of Texas, and
will cover that part of the trade not covered by
Mr. Murray, who has been on the road for some
time when the company was under the name of
the Dallas Optical Company. L. W. Melchor will
also continue to call on the Texas trade.
Joseph J. Rammer, formerly in business at San

Domingo, Texas, has recently moved to Alvin,
Texas.
H. G. Krousse, of Brownsville, Texas, has re-

cently sold his business to the Rutledge Jewelry
Company, of that city.
Mr. Pace, of the Pace-Marshall Company, Cam-

eron, Texas, was among the recent visitors to
Dallas.
G. C. Newton, of the firm of C. Newton &

Son, Waxahachie, Texas, was in Dallas recently
replenishing his stock for the spring trade.
While on the spring trade excursion of the

Dallas Chamber of Commerce Robert Blanken-
ship, vice-president of Shuttles Brothers & Lewis,
sustained a painful injury to one of his eyes,
being struck by a tree branch pushed aside by
another member of the party marching just
ahead of him as they were parading through one
of the parks at Marble Falls. The injury was at
first thought to be dangerous and Mr. Blanken-
ship returned home at once for treatment. In a
few days, however, he was able to return to the
office and is now practically well again. R. H.
Shuttles, head of the firm, took Mr. Blankenship's
place on the trade excursion, joining the party at
San Antonio and accompanying them on the re-
mainder of the trip.
Mr. Tschumy, of Galveston, Texas, spent the

day in Dallas recently calling on the jobbers.
Charles Russell, of Irons & Russell, was a

caller on the wholesale jewelers of Dallas re-
cently. Mr. Russell was returning from a visit
to the Panama Canal and had many stories of
interest to tell.
Moore-DeGrazier Company has finished taking

stock, their fiscal year ending April i. And they
report quite an improvement and increase over
last year's business.
A. P. Jacobs, of Cuero, Texas, is a student at

the Jewelers' School in this city, learning the art
of engraving.
B. Nobles, of Kerens, Texas, is also a student

in the Jewelers' School, taking up the engraving
branch of the jeweler's trade.
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GERMAN SILVER MESH BAGS
REPAIRED

HEAVILY SILVER PLATED

REFINISHED LIKE NEW AND

RELINED WITH WHITE KID

FOR 75 cts. to $1.50
ACCORDING TO SIZE (4 to 7 ins.) AND CONDITION

These mesh bags, which usually weigh from I o to 1 5 oz. each,

can be sent by unseakd mail at one cent per oz. Package must

not contain any writing. Sender's name and address should appear

on wrapper. When mesh bags are received without instructions

we repair them as above and return immediately.

Wendell & Co.
Two Wonderful Shops

47 John St.
New York

337 W. Madison St.
Chicago

Silver Mesh Bags Repaired and Gold Plated at Reasonable Prices

We want the patrorrage of the small Jeweler. Our largest customers today were our
little fellows 10, 20 and 30 years ago.
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SAN FRANCISCO

Holds Sixth Place in Bank Clearings—Thief Grabs Tray of Diamonds and Es-

capes—Local Jewelers' Association Gains in Membership—Trade Visitors

from Hawaii

San Francisco, Cal., April 22.—San Francisco is

now sixth in bank clearings. From recent figures

that have been compiled by the California Pro-

motion Committee, San Francisco has moved up

from the eighth to the sixth place in the com-

mercial centers of the United States. For the

first three months in igii this city held the eighth

position, immediately following Kansas City and

Pittsburgh. In the first three months of 1912 the

clearings have been so enormous that we now

precede these two other commercial centers. ' The

margin in excess is so large that we feel safe in

saying that our position in the list is assured,

and from the present outlook there will be no

going backward.

George Desenfant, the retail jeweler of 211

Pacific building, San Francisco, reported to the

police that a prospective customer to whom he

was waiting upon, who was in the market for a

fraternal pin, made off with a tray of diamonds

valued at $3,500. There were three other persons

in this establishment when this daring deed was

consummated, the accused party emptying the tray

of diamonds while the proprietor's back was

turned. This is another horrible example of the

folly of not keeping one's eyes upon valuable mer-

chandise when questionable characters are around.

The local police authorities are making diligent

search for the guilty party and they hold out hopes

of apprehending him.

C. Valentine and E. Gassett were arrested in this

city a short time ago by the local police as being

implicated in the burglary of the jewelry store

owned by L. Marcopitm, of 208 Third street. This

jeweler accuses these two parties of stealing a

quantity of jewelry from him and a confession

was obtained from one of these culprits as one of

the stolen watches was found upon his person.

T. H. Shuey has bought out the establishment

of G. A. Sheakley, at 2006 Mission street. He

has installed a complete new set of wall and show

cases. Mr. Sheakley has accepted. a position with

Mr. Shuey and will take care of his railroad watch

inspection work.

Leon Carrau and family have just returned to

San Francisco after a very delightful month's va-

cation, visiting Flonolulu and the other interesting

points in and around our island possessions.

E. L. Overjorde, one of the leading retail

jewelers of Coeur D'Alene, Idaho, spent a month's

vacation in San Francisco. While here he dis-

missed all business thoughts and enjoyed a well-

earned rest. This is the first time he has been to

our city in five years and he was much impressed

with the vast amount of first-class buildings that

have been erected since his last stay here.

L. A. Giacobbi, wholesale gem dealer, who has

been located at 222 Kearney street, San Francisco,

since shortly after the big fire, is the latest dealer

to come into the fold and has taken enlarged

floor space on the fifth floor of the Jewelers'

building at 150 Post street.
Fred Wickman, the son of H. F. Wickman, the

leading retail jeweler of Honolulu, occupied seat

No. 7 in the eight-oared shell representing the

Leland Stanford Jr. University in the recent inter-

university boat race which was rowed on the

Oakland estuary April 13. This race was one-
sided, inasmuch as the Stanford shell was in the
van of the other two crews representing the Uni-

versity of Washington and California. This is
Fred's crowning event in his university life, as
he contemplates returning to Honolulu in the
near future to go into business with his father.
Sorensen & Co., the retail jewelers of San

Francisco, have signed contracts for additional
show and wall cases for their store at 715 Market
street. The new fixtures when added will give
the store a larger appearance than formerly.
At a recent meeting of the Pacific Gold and

Silversmiths' Association, which was held in the
auditorium of the Emporium, the announcement
was made that forty new applications for member-
ship had been made. This organization is grow-
ing by leaps and bounds and it is the hope of the
officials that every legitimate retail jeweler will be
in this organization inside of the next twelve
months. The annual convention of this organiza-
tion, which was held in Los Angeles, moved that
the convention for 1913 be held in San Francisco.
The retail jewelers in San Francisco have started
a program for this event and they will try to
return some of the kindnesses that were extended
to the San Francisco delegates who visited the
recent convention in Los Angeles. This enterpris-
ing body of business men has started a petition ad-
dressed to the national retail jewelers of the
United States to hold their annual convention in
San Francisco during the Panama-Pacific Exposi-
tion, which is to be held in this city in 1915.
C. E. Winters, the Southern Pacific time in-

spector who is located at Wyatt, Cal., was among
the out-of-town tradesmen on a buying trip in this
city a short time ago.
Edson Adams, the wholesale jeweler, of San

Francisco, is now in the east visiting the different
manufacturing centers and expects to be away
from his place of business for about one month.
John Sherwood, of the Solidarity Watch Case

Company, paid his annual visit to San Francisco
the early part of April.
E. N. Stone, the secretary of the National Jew-

elers' Board of Trade, made his first trip to the
coast early in April and was entertained by the
Pacific Coast Jewelers' Board of Trade.
W. H. Mitchell, the King City (Cal.) retail

jeweler, found it necessary to pay a visit to San
Francisco in search of some high-class diamonds
for one of his particular customers.
A. T. Connard for city trustee, on a live and

let live platform. This running politician is the
leading retail jeweler of the new oil city of Taft,
Cal. If A. T. is elected he surely will be a busy
man—city trustee, theatrical magnate and retail
jeweler. We feel if he is elected he will be as
successful as he is in his other two industries.
"Old Model" Howard, who was connected with

the watch industry for a number of years and
who is now located at Paso Robles, Cal., paid his
respects to your correspondent a short time ago.
While in San Francisco he called on his many
friends, who were gratified to see that he had re-
gained his health.
P. A. Swift, vice-president of the wholesale

jewelry concern of Joseph Schwartz, Ltd., of
Honolulu, is expected to arrive in San Francisco
on the steamship Wilhelmina, which is due here
on April 30.
Greenebaum & Co., who were formerly located

on San Pablo avenue, Oakland, have moved into a
new and attractive store at 518 Thirteenth street.
This is nearer the center of traffic and we feel that
they will reap the benefit in making this advan-
tageous move.
A. Sigwart, the pioneer retail jeweler of Oak-

land, Cal., has taken his two sons into partnership
with him and the firm name hereafter will be A.
Sigwart & Son. They are opening a fine new
establishment, which is completely furnished in
mahogany.
H. E. Denton, who was formerly in the retail

jewelry business at Lompoc, has sold out his es-
tablishment and moved to Santa Maria Cal.
Nordman Brothers Company has about com-

pleted the remodeling of their entire floor space.
f his rearrangement was made without very much
disorder, the biggest part of the task being com-
pleted between Saturday noon and the Monday
morning following. The new arrangement will
allow their entire force to handle their rapidly
growing business without any wasted energy.
E. R. Hubbard sold out his jewelry business in

Lompoc, Cal., early this month and has moved
to Los Angeles. Mr. Hubbard is looking for a
desirable location and will get back into the game
in the near future.
Arthur E. Wall, vice-president of H. F. Wich-

man & Co., Ltd., Honolulu, and T. H. and James
D. Dougherty, salesmen for the same concern,
have withdrawn from H. F. Wichman & Co. to
engage in the retail jewelry business in Honolulu.
They contemplate opening a high-class retail jew-
elry store in the Alexander Young building. These
two tradesmen expect to reach this market on the
steamship Wilhelmina, which is due here on April
30.

Greenwald & Adams, the leading retail jewelers
of Tucson, Ariz., are now located in their new
establishment and are reaping the benefits of their
recent migration.

J. A. G. Smith, the retail jeweler of Porterville,
Cal., has sold out his establishment to Pugh &
Thurber. Mr. Pugh will look after the manage-
ment of their other store in Reedley, Cal., while
Mr. Thurber will look after the newly acquired
establishment.

San Jose, Cal., Jewelers
Entertain Prominent Trade Visitors

San Jose, Cal., April 12.—On Friday, April 5,
the local retail jewelers of this city tendered a
complimentary banquet to Col. J. L. Shepherd, of
New York City, and George E. Smith, of San
Francisco. This representative gathering is the
local body of the Pacific Coast Gold and Silver-
smiths' Association. The chief topic at this func-
tion was co-operation, and the assembled guests
were entertained by a discourse lasting two hours
and a half.
The banquet was held in one of the private din-

ing rooms in the Hotel Vendome. About twenty
members graced the board. The floral decora-
tions were of the finest. The committee who had
charge of this banquet, J. Kocher and W. C.
Lean, are receiving the congratulations of their
fellow jewelers upon the smoothness with which
the gathering was handled. Considering that
there are a great number of communities that
have boosters' associations for their own local-
ities, there could be no more enthusiastic bunch
than these progressive San Jose jewelers.
The two visitors were very much impressed

with the figures covering the fruit industry for
the Santa Clara valley, San Jose being the ex-
change point of this fertile and up-to-date farm-
ing section of California. The receipts covering
the fruit crop for this locality for 1911 figured
$48,000,000, with prunes as the leading staple
crop.
On a motion put to the chairmaa, J. Kocher,

which was carried unanimously, the association
tendered their heartiest thanks to the guests of
honor for spending the evening with them, and
extended a very hearty invitation for another
visit some time in the near future. The following
were among the guests : Col. J. L. Shepherd,
George E. Smith, J. A. Kocher, W. G. Ryder,
Frank E. Smith, Fred L. Machefert, Will H. Jung,
Earle L. Bothwell, Fred Tesche, J. C. Travis,
Edwin H. Kocher, W. C. Travis, Ralph Hann
and W. C. Lean.
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Watchmakers' Tools, Materials and Jewelers' Supplies

R 

e ge n t Foot Wheel, Improved
$6.00

Walnut or Oak. Price, $11.50

DIAMOND GAUGE
Price, $3.75

A New Polishing Cloth
Small Size - - - $1.50 per dozen
Large Size - - - 2.50 " "

_
— - — —

Walnut or Oak. Price, $19.00

The Hub Balance Holder
The Best and Latest Tool Out

SPECIAL STAKING TOOLS

50 Punches, 14S - $6.50
60 " 18S - 9.00
105 " 215 - 13.50

Learn all About Engraving

TEXT BOOK OF LETTERS
Embracing all the principal letters in

use at the present time
for

Graver, Pen or Brush.

Price, $1.10

Holds the Balance while it is being cleaned and screws adjusted, etc., which
is difficult to handle in any other way. Made in 10 sizes to lit all balances.
Can be used with or without handle.

Price, $1.75

New Model Webster-Whitcomb Lathe with New Model Tip-over
Hand Rest and Tailstock.

Full Nickel-Plate. Price, $31.00

which includes Taper Chuck, Screw Chuck, Six 1/t-inch Cement Chucks
and 9 ft. Round Belting.

We Carry a Complete Line of " COMMUNITY " and " RELIANCE " Plate
Write for Our Latest, Up-to-Date, Cloth-Bound Pocket Price-list of Tools and Material

CROSS & BEGUELIN
(A Corporation)

Importers, Exporters and Manufacturers
Watches. Diamonds, Jewelry,

Silver-Plated Ware, Etc. 23 Maiden Lane New York

Some Interesting Facts About Magnetism

Magnetism in Relation to Watch Work—Induced Magnetism—Magnetism in

the Mainspring—Action of Earth's Magnetic Poles on a Polarized Balance.

Magnetic Detector

By CHARLES T. HIGGINBOTHAM, Consulting Superintendent South Bend Watch Co., South Bend, Ind.

Magnetism is a good friend, but a very
dangerous enemy, especially to the watch-
maker. It is an insiduous enemy. Its at-
tacks are delivered unannounced and un-
seen. Its victims are defenceless.

Magnetism and electricity are somewhat
akin, yet totally different in many respects.
Electricity may be insulated; magnetism can
not be. Glass, rubber and other substances
that obstruct electrical currents offer no im-
pediment to the passage of magnetism. The
only way to avoid its baleful influence is to
keep out of its reach. Unfortunately for
the wearer of the watch, this can not al-
ways be done.
In this age of electrical utilities we have

so many different appliances in which
magnetism plays a prominent part that we
are constantly exposed to the danger of
having our watches magnetized. A watch
strongly magnetized is worthless as a time-
piece. One moderately magnetized may run
well if kept in one position and in one lo-
cation. It may run fairly well when car-
ried if not subjected to any strong exterior
magnetic influence, but it is always—even
when magnetism is present in the slightest
degree—liable to cause disturbance in time-
keeping.
The question may be asked, "Why should

a watch moderately magnetized run ma-
terially different when allowed to remain in
one position and one location from what it
would if worn on the person?"

In order to answer this question satisfac-
torily a few points as to the nature and gen-
eral effects of magnetism should be under-
stood. There are three kinds of magnetism
—permanent, electro and induced.
Permanent magnetism is a condition in-

herent in the loadstone and it may be pro-
duced in carbon steel when brought within
a magnetic field.

Fig. I shows an ordinary horseshoe mag-
net. N is the north, S the south pole. The
radiating lines give a somewhat imperfect
idea of the magnetic field and the lines of
force. Where the lines meet down the
center is neutral, for the reason that both
north and south pole magnetism acts with
uniform force. There is no positively de-
fined limit to the magnetic field. It is
strongest at the poles of the magnet, grad-
ually fading out, just as the ripples on a
pond into which a stone has been thrown.
If we bring a steel bar well within this mag-
netic field it also becomes a permanent

magnet, its strength depending upon the
proximity to the ends of the horseshoe
magnet. If we lay the bar in actual contact,
as shown by the dotted lines, it will adhere,
and the magnetism will be the strongest
that can be imparted to it by the horseshoe
magnet. A peculiarity of a permanent
magnet is that it will impart magnetism to
another mass of steel without lessening its
own magnetic force.

Magnetized metal is said to be polarized,
for the reason that it never has less than

FIG. I

two, sometimes more, poles. Another pe-
culiarity is that the poles of a magnet will
impart opposite poles to the parts of steel
brought in contact. In Fig. i the end of the
magnet marked N is the north pole. This
will impart south pole magnetism to the end
of the bar marked S; likewise the end S
—south pole—will impart north pole mag-
netism to the bar. Permanent magnetism
may also be produced by induced electric
energy.

Electro-magnetism is magnetism produced
by an induced current of electricity circu-

949

lating around iron or steel, as in the electro-
magnetic coil. If the core of an electro-
magnet is of iron the magnetism leaves it
when the current ceases ; if it is of steel
the magnetism is permanent.

Induced magnetism is magnetism tem-
porarily acquired, either from another mag-
net or from induced electrical current. The
earth is a magnet, communicating tem-
porarily magnetism to
all steel and iron. It
is a simple matter to
demonstrate this fact.
Take a bar of iron or
steel and placing it in
a perpendicular posi-
tion bring a magnetic
compass in proximity
to its lower end, the
south pole end of
the needle will be at-
tracted. Now bring
the compass to the
upper end of the bar
and the north pole end
will be attracted. Re-
verse the bar and the
same condition will
be found. The end
which, when uppermost, attracted the north
end of the needle will, when lowermost, at-
tract the south end, and vice versa. This is
caused by magnetism induced from the
earth. It may also be induced by the pres-
ence of another magnet.

Fig. 2 illustrates an interesting experi-
ment in demonstration of induced mag-
netism. The device shown consists of two
rods of unmagnetized steel. They may be
about one-fifth of an inch in diameter and
any convenient length. A hole is drilled in
one end of each, into which is inserted and
secured with shellac the ends of a string,
by which they are suspended from a pin
as shown. A board may be used for the in-
sertion of the pins. Allow the two rods to
swing close to, but clear from the board.
It goes without saying that the board
should be perpendicular. The rods will now
hang a slight distance apart, as shown at A.
Holding the end of a bar magnet under the
ends of the rods but not touching them will
cause them to separate more at the lower
than at the upper ends, as at B. The cause
is magnetism induced from the bar magnet.
The end of the bar magnet in this case,
marked N, is the north pole. As has been
explained, the polarity produced is always
opposite to the polarity which produces it.
This rule holds good in induced as well as
permanent magnetism. Bringing the north
pole of the bar magnet in proximity to the
rods produces south polarity, as marked by
SS, and inasmuch as like poles repel each
other the ends of the bar separate.

FIG. 2

(Continued on page 951)
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PRACTICAL WATCHMAKERS' TOOLS

No. 310A. SENSIBLE HAND REMOVER, IMPROVED
Substantially like No. 310, except that it has a self-acting plunger, which

comes down on top of the hand socket, holding the hands in the tool after
they are removed from the watch. Price, $1.75

No. 310. SENSIBLE HAND REMOVER

A simple, quick-acting tool, working on correct principles. Pressure on
the dial comes directly over the hour wheel. Does not crack dials. This
tool is finely finished ; hard rubber handle. Price, $1.50
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(Continued from page 949)

Fig. 3 shows how another demonstration
may be made. Using the same appliance,
bring two bar magnets, one at each side, in
proximity to the rods, like poles being pre-
sented, as shown at C. The rods will sep-
arate, exactly as they did when the pole of
a magnet was under them, as was shown in
Fig. 2, and for the same reason. Bringing
the magnets in proximity with opposite

No. 150-L. ROLLER AND HAND REMOVER
Same in every way as No. 150, except that traverse bar is moved by

lever instead of screw action. Price, $3.00

No. 181. PIN VISE

Long rubber handle. Finely tempered steel jaws; nut nicely blued.
A well-made and durable tool. Price, 30c

No. 222. LEVER WISE

Jaws are closed by a simple movement of the lever; very quick in
action ; convenient for holding second hands while broaching out the socket,
small screws while slotting the head, and a great variety of work. Rose-
wood handle. Price, 90c

No. 146 TURRET
SLEEVE WRENCH

10 Bits, New, Novel,
Practical

Any of the bits auto-
matically held rigidly in
line with the knurled
handle.

To bring another bit
into position: simply
" press the button** and
turn the turret.

No. 146. Finely finished
and nickeled. Price, $1.50

Send for Our

No. 150. ROLLER AND HAND REMOVER

Adjustable parallel jaws. Extra plungers in handle for roller and hand
removing. Will remove any roller, large or small, single or double.

Price, $3.00

rit..-k.-.10-, • ,.*40
No. 178. INTERCHANGEABLE CHUCK

This Vise is neat and light. Excellent for those who stone their pivot
plugs by hand. Hollow rubber handle.

The jaws are so constructed that they grasp parallel or will conform
to a considerable taper. This vise has great holding power, and is true and
firm. Made at present in two sizes of jaws, one size holding from 0 to 68,
the other from 68 to 55 Stubs' gage. In ordering, in addition to the cata-
logue number, state whether large or small is wanted. Price each, 60c

poles presented as at D will cause the rods
to come together. The reason for this is
that the ends of the magnet have induced
opposite poles in the rods. Opposite poles
attract each other ; like poles repel each
other.
Induced magnetism will become perma-

nent under certain conditions. Concussion
will do this. This is why all staking tool
punches become magnetized by use. The
end *which is downward when in use will
always have north pole magnetism. It will
attract the south pole of the needle. To
comprehend this apparent contradiction it
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temporary and permanent magnetism in a
punch can readily be determined as follows:
A magnetic needle will be deflected by a

permanently magnetized punch whether it
be presented to it perpendicularly or hori-
zontally ; it will, when temporarily mag-
netized by the earth's induction, only deflect
the needle to any great extent when pre-
sented to it perpendicularly. If laid hori-
zontally east and west there will be no
sensible deflection.

Magnetism in the Mainspring

Almost all conditions of both permanent
and induced magnetism prevail to a greater
or less extent in a magnetized watch. Ow-
ing to the movement of the several parts
these conditions are constantly changing.
The mainspring is a fruitful source of error
in this respect.

Fig. 4 shows the conditions of a polarized
mainspring. At A the spring is fully wound;
at B it is entirely unwound.
When magnetism is imparted to a main-

spring the poles are located along a dia-
metric line, as shown at A. There is a
north pole and a south pole in every coil.
These lie in radial lines diametrically op-
posite, as shown at A, N being north, S the
south. So long as the coils remain in their
relative positions as when magnetized the
poles are diametrically opposite in each coil.
In this position they exercise their strongest
attraction, but when the spring unwinds, as
at B, the poles change their relative posi-
tions and exercise a neutralizing effect upon
each other.

If we magnetize a spring while coiled,
then straighten it out and draw it along in
close proximity to a magnetic compass we
shall find that the needle will be deflected
twice for each coil that was in the spring
when magnetized. Straightening the spring
makes no difference in the position of the
poles. If a spring is magnetized when in

the attraction and repulsion exercised onany steel brought into proximity will be atits maximum strength. In the latter, ow-ing to the diversified location of the poles,the attraction and repulsion will be prac-tically at its minimum. The effect of this
constantly varying attraction is excessive ona magnetized balance.

Declination and Inclination

Variation in the direction of a magnetic
needle is in two directions—east and west,
and up and down. Deflection is the varia-
tion east or west from the north ; declina-
tion is the variation from the horizontal
position.
The needle of a magnetic compass must

be poised for the latitude in which it is used
in order to keep it horizontal. Ships' corn-

No. 100. RING CUTTER
Will remove rings from injured or swollen fingers

without injury to finger. Also useful in cutting and
joining rings. Price, $2 50

The winder arbor is
removable from the rear
and barrel or arbor may
be instantly changed. Note
the generous thumb nut
for fastening barrels; easily
and conveniently operated.
We can furnish special
barrels or arbors for any
style or make of watch.

No. 127. With 1 arbor,
6 barrels. Price, $2.25

No. 128. With 3 arbors,
9 barrels. Price, $3.50

-AV See that
opening bearing.

No. 127. NEW MAINSPRING WINDER UNIVERSAL
IMPROVED FRAME—NEW FEATURES

Complete Tool Catalog, Also Our Catalog of Staking Tools
MANUFACTURED BY

KENDRICK & DAVIS CO., Lebanon, New Hampshire
SUSSFELD, LORSCH & CO., 90 Maiden Lane, New York, N. Y., Wholesale Agents

should be understood that the earth's north
magnetic pole attracts what is called the
north point of the compass, and inasmuch
as unlike poles attract each other the north
end of the magnetic needle must be charged
with south pole magnetism. Concussion
being brought to bear upon the punches by
hammering will make this induced mag-
netism permanent. The difference between

the position shown at A, Fig. 4, the poles
will be in radial lines, diametrically op-
posite, as indicated by N S. When let
down, as shown at B, they will be scattered,
as indicated by the letters N and S sur-
rounding it. In the former case the mag-
netic fields are concentrated and act in uni-
son ; in the latter they are dispersed, con-
flicting with each other. In the former case

passes are provided in various ways to over-come this difficulty. If we should demag-netize the needle of an ordinary compassarranged for our latitude we should findthe north point elevated and the south de-pressed.
Fig. 5 shows a steel bar pivoted at itscenter of gravity. It is longitudinally

mounted parallel to a line running northand south, the arbor carrying it being eastand west. The line A B represents theearth's surface. The bar in full lines showit in a horizontal position, although, being
poised, it would remain in any position itmight be placed. Upon being magnetizedit will assume the position shown by the
broken lines, the north end N depressed.This is about the position it would assumein our latitude. If moved to any other posi-tion than horizontal it would return to the
angular position shown. A bar thus
mounted would assume various angular po-
sitions with the earth's surface according to
the latitude of the place. At the equator
it would be perfectly horizontal. At the
north and south poles it would be perpen-
dicular. The reason for this is that it is
always under the influence of terrestrial
magnetism. Four different forces act
simultaneously on the bar. The north pole
of the earth attracts the north end of the
bar, which, as has been explained, has
south pole magnetism. The earth's north
pole repells the south end. The earth's
south pole attracts the south end and repells
the north end. At the equator these holes
are equidistant from each other, conse-
quently the forces are equal, but as we pro-
ceed north from the equator the attracting
and repelling forces of the north pole in-

(Continued on page 950
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THE AMERICAN WATCH TOOL CO. have
added new and especially designed machinery
to insure accuracy in every detail of manu-
facture. It has taken years to organize and
develop a force of workmen, whose long
experience in the operation of special
machines is a guarantee of quality and
perfect workmanship.

The
Lathe

of

Quality
Backed by Years
of Development
and Experience.

WEBSTER-
WHITCOMB

PAT. APPLIED FOR

MT& APP

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 15 to 20 years with-
out repairs. All workmanship guaranteed.

Actual
Size of

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

Webster—
Whitcomb

LATHE, with Taper Chuck, Screw Chuck, 6 in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box . . . . . $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks) , 39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00
LATHE, less Tailstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00
$nyder Chuck   . 8.00 Universal Face Plate . . . . 9.00

IMPROVED

JEWELING SWING REST

COPYRIGHT 1911 BY AMERICAN WATCHTOBL COMPANY

Price plain without cross feed
With cross feed . .
Complete with depth bar

An entirely new tool, not
built over, but a new design
embodying all that is good in a
jewel-setting tool, a wide arched
post to support caliper jaws, a
low pivot for the swing and a
detachable cross-feed screw. Can
be set snug up to the face plate
when working; there are no pro-
jections to strike the work. When
swung open there is plenty of
room for the hand to test or
remove work from the face plate.

The illustration shows the
tool with the new depth gauging
bar which governs the depth of
the hole as well as the diameter.
Unexcelled for recessing, for flush
bushings, settings or countersunk
screw heads.

Send for circular, fully illus-
trated, explaining how to use this
unique attachment.

or depth bar . . $30.00
• • • . 35.00

. 40.00

IMPROVED

WEBSTER-WHITCOMB
PIVOT POLISHER

Has all the features necessary for rapid pivot polishing.

This pivot polisher, when mounted on a lathe an illustrated in
above cut, is especially adapted to finishing or polishing pivots of
watches. The enlarged portion of the illustration shows a balance
staff and section of a lap formed on the corner to give a proper round
to the pivot. The polisher-spindle is mounted on a swivel head
which can be set at any angle desired, and is driven by a round belt
running over a set of idler pulleys to a regular countershaft. Same
can be quickly adjusted to any position, and is very sensitive in its
operations.
q Price complete, including 2 laps . $11.00

FOR SALE BY JOBBERS

SUSSFELD9 LORSCH & CO. 
90_94 mWahiodleensaileanDeis:NriEbuters 

YORK

WHOLESALE DISTRIBUTORS OF

GROBET SWISS FILES
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The Standard of File Excellence for Over 100 Years. All Genuine Grobet Swiss Files Have the
Rabbit Trade-mark. Made in all Shapes and Cuts for Watchmakers, Jewelers, Silversmiths, etc.

OPEN

HALE
WATCH PROTECTOR

PAT. FEB. 2, 1909

SIZES: 0, 6, 12, 16, and 18

COLOR: Tan Shade

FITS LIKE A GLOVE

Made of fine, soft leather

Price, $10.00 Per Gross, $1.00 Per Dozen

QUID A
mentuw lmi
d Pallet Jew

-MURPHY. ,54.
OP.ILLIA.CANAD

New Style Culman Balance Chuck
—63 LOOK FOR STAMP

Made with three interchangeable screw-on plates, drilled with No. 8, 10,
and 12, holes. Plates are made like the screw bezel on a watch and can be
changed instantly; they increase the holding capacity cf the chuck tenfold,
making it practical for many train wheels now difficult to chuck.

Price - $4.00
MANUFACTURED BY

C. CULMAN, Maple and Hazel Avenues, MAPLEWOOD, MISSOURI
Endorsed by over 7000 Users

EASY TO FIT

BEST GAUGED

CORRECT SHAPE

and

PERFECT QUALITY

LIQUID AMBER
The strongest cement yet discovered.
The best thing of the kind known.

Is made by a special process, requir-
ing from four to six months. Unexcelled
for fastening roller, pallet and impulse
jewels, watch glasses, pearls and for
repairing valuable pieces of cut glass or
china.

Price per bottle 25 Cents

MONOFIL
BEWARE OF IMITATIONS

The Right Kind of Filler for
Monogram Work

For ivory, pearl, celluloid,
ebony, wood handle umbrellas,
etc. Is not damaged by water or
ordinary chemicals and sticks
tight in the monogram cuttings.

Can be applied without heat-
ing, simply by rubbing it over
the monogram.

ASSORTMENT No. 1. In six colors—dark blue, light
blue, red, pink, black and white. Packed 6 sticks

jri a box for $1  00
ASSORTMENT No. 2. Dark blue, royal Purple,

golden brown, green, lavender and black $1.00
Any of the above colors . . 25 cents each
Gold ...... . . 35 cents each
Silver . . . . . . . . . 35 cents each

CROWN WATCH GLASSES

Order from your jobber,
or write us a postal card,
and we will advise you
promptly where these high-
grade 'watch glasses can be
obtained.

FOR SALE BY JOBBERS

SUSSFELD LORSCH & CO. 90-94 Maiden Lane, NEW YORK— WHOLESALE AGENTS —



.1j

954

To the Man

Who Has Old Gold anZ
Old Silver to Sell

If you knew positively of a concern who would pay you every penny your precious
metals were worth—and their value for same would come up to your own careful
estimate, that is the concern to whom you would be most likely to sell. Isn't it so?

Take Old Gold, Old Silver, Gold Filled Cases, Gold Plated Jewelry, Bench
Filings, Sweepings, etc.—the only way to discover whether you are on the right
track is to measure the amount of money you receive from us, by what you
have been getting elsewhere—from a concern which by reason of their impor-
tance justify a comparison of values.

just because it's a man's habit to sell here or there it shouldn't be a fixed habit
unless the habit is fixed by the best returns for what he sells.

Certainly he should not be blinded by habit, or by prejudice either.
All that is asked of Thomas J. Dee & Co., that they come under this rule.

Therefore no jeweler should continue to pass us by simply because he
has never done business with us. It isn't fair to yourself to do that—it isn't
fair to us.

We can show you what we are doing for hundreds of other jewelers every
day—if you will only give us a chance.

Many new customers sending shipments to us every day show that people are
being continually moved by this impulse.

Increased business month after month proves it.
If we didn't make and hold new customers this increase would be a very

uncertain quantity, and we must give more for your goods, or we wouldn't get
new business in increasing volume.

You are bound to come to us sooner or later.
In human nature nothing tugs so hard as self-interest.
Why delay longer?
Send us your next shipment and decide the question for yourself.
Check for old gold and silver by return mail. If our offer is not up to yours we will return ship-

ment intact, charges prepaid.

Returr s for sweepings in from three to five days.

Thomas J. Dee & Company
Gold, Silver and Platinum Refiners

Offices, 24 and 26 W. Washington St. Chicago, Illinois Works, 317 E. Ontario St.
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About Magnetism
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crease, while those of the south pole de-
crease. As we proceed south the opposite
condition is produced.

Action of the Earth's Magnetic Poles on a
Polarized Balance

If we take a perfectly poised balance and
magnetize it we shall find it will act precisely
as if out of poise. Demagnetize it and the
poise is restored. It is a most interesting

FIG. 6

experiment to try a magnetized balance
under these conditions. For this purpose
use a pair of brass calipers, without any
steel attachments.

Fig. 6 will give a pretty good idea of how
a balance will act under these conditions.
In this figure the broken lines represent the
direction of the earth's magnetic force in

KEYSTONE

assume a direction coinciding with the
earth's magnetic force. F (Fig. 7) shows the

position of the screws when the staff is hori-
zontal north and south. In this position
the screws are restrained from coinciding
with the earth's magnetic force, conse-
quently they assume a position as near to
it as they can, which is with the north pole
downward. H shows a balance the staff
of which is perpendicular with the earth.
Under these conditions the north end will
swing to the north precisely as the needle of
a magnetic compass. G shows a balance
with the staff coinciding with the lines of
magnetic force. In this case the lines of
force being at right angles with the plane
of the balance the attraction and repulsion
is equal, consequently the balance will re-
main in any position placed. It acts pre-
cisely as an unmagnetized balance would
when its plane was horizontal. This is to
say, whether in or out of poise it would
remain in any position placed.

It is chiefly owing to these various and
conflicting forces that a strongly mag-
netized watch is worthless as a timepiece.
Even when magnetism is but slight—too
little to be detected by an ordinary compass
—the watch may be brought under outside
influences that in connection with the slight
polarity of its parts will seriously disturb
its rate.
A case of this kind was brought to the

writer's notice a short time ago.

A watchmaker who had the care of a
very fine rating watch found that it sud-
denly became erratic in its performance.
Repeated overhauling and adjusting failed
to remedy the trouble. In this dilemma he
wrote for advice. Knowing him to be an

exceptionally skilled workman
the suspicion was aroused that
magnetism was the disturbing
element, accordingly advice

-y was given how to proceed,
which in connection with his
own skill produced the desired
results.

It developed that a fine in-
strument revealed the pres-
ence of a slight amount of
magnetism in the watch. While
the owner occupied an office
in a stone building the mag-
netism produced no noticeable
effect. But when he moved
into an iron structure his
trouble began. Demagnetizing
the watch and the owner mov-
itigliis desk out from the wall
restored its previously close
rate. 
As has been explained, every

punch in a staking tool is a
temporary magnet when in

an upright position and becomes a perma-
nent one by concussion. So every upright
column in an iron structure eventually be-
comes a permanent magnet from the jars of
passing vehicles, footsteps on the floors and
other comparatively slight concussion. These
conditions are a constant menace to watches.
If the owner of the watch referred to had
his desk located near the center of the up-

FIG. 7

north latitudes 40 to 50. This is to say,
the direction that a magnetized bar mounted
as in Fig. 5 would assume. For the sake of
clearness the balance is provided with two
screws only, these located at the poles,
marked N and S on each balance. E shows
the position the screws will assume when
the balance is held with its staff east and
west. In other words the screws would
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right column which caused the trouble its
polarity would have been neutralized, but he
happened to have his desk near the lower
end, which of course brought it within a
magnetic field.

In order that difficulties of
this kind be avoided the writer
recommends to every watch-
maker that he provide himself
with a good insulated magnetic
coil demagnetizer. In case he
has to use direct current he
can easily make a little trans-
former to attach to his lathe,
which would be much superior
to any mechanical transformer
of which the writer is aware.
Having secured a good de-
magnetizer and learned how
to use it so that he can remove
every trace of polarity, let him
keep his tools demagnetized
and test for magnetism every
watch that passes through his

hands. Even if it shows only a slight
amount of magnetism it should be removed.
I re need have no apprehension about using
the demagnetizer on any watch. The old
theory that a piece of metal once mag-
netized was more susceptible thereafter is
absolutely without foundation.

Fig. 8 illustrates a simple device that will
reveal the slightest trace of the polarity in
a watch balance even when surrounded by
other polarized parts. In this figure A is
a small vial, one inch long and three-eighths
inches in diameter. Through the cork a
piece of brass wire—a common pin will an-
swer, shown at B is inserted. From floss
silk select a fine straight fiber, C. Attach
one end to the brass wire and the other end
to a piece of hairspring, D, one-sixteenth
inch long. The fiber may be readily at-
tached with shellac dissolved in alcohol.
The piece of hairspring should be fixed at
its center to the fiber, so that it shall be
at right angles to it. After inserting the
cork adjust the piece of hairspring, by
means of the brass wire, so that it will
nicely clear the bottom of the vial. Trim
off the cork, cut the wire even with its top
and seal it. This completes the device, after
which it should be brought in contact with
the strongest magnet available. To facili-
tate its use the bottom of the vial, outside,
may have a coating of beeswax. This will
hold the device upright on glass or metal,
or by this means it may be attached to a
little disk of paper, which makes an ex-
cellent base.

In using the detector place it above and
as near to the balance as possible, while the
balance is in motion.

If for any reason it should not be con-
venient to make the device described a let-
ter addressed to the author will bring one
free of cost.
The question of magnetism in relation to

horology is one which every watchmaker
who aims at competency in his work should
master as it grows in importance with each
succeeding year. It is besides a most in-
teresting study and will frequently explain
phenomena in timepieces that can not oth-
erwise be accounted for,

A

FIG. 8
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THE NEW DERBYSHIRE LATHE
HIGHEST GRADE

C^147

COPYRIGHT 1912 BY F W DERBYSHIRE.

0111116111i1=EIMII CAPACITY
6.35 ,g ORA INCH.

CAPACITY
5 OR.197 INCH.

The result of 35
years' experience
in building watch-
makers' machinery.

Perfectly con-
structed—all latest
improvements,
standard size.

Price, complete with taper
chuck, screw chuck, 6' -inch
cement brasses and round
belting   $31.00

Extra draw in spindle for
large capacity chucks . $1.50

Chucks, wire, each . . $1.00

SWARTCHILD & COMPANY
TE1 LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY-NHOUSE IN THE WORLCI HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.

YOUR workpeople can give you better results with
"Omega" Guinea Gold—a scientific alloy, uniform in
working qualities. Not in the smelter room alone—

but all over the shop.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

"Omega Purified Shot Copper••••
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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From the Keystone Letter Box

Questions and Answers of General Interest—Selections from Replies to

Queries Mailed to Subscribers—Glimpse Into The Keystone Bureau of Free

Information

W. M. G.—What is the meaning of "free

cyanide" as a constituent in making silver solu-
tions for electroplating? Our local druggist does

not seem to understand what the word "free"

means in this connection.

The term "free cyanide" is applied to a

moderate excess of cyanide of potassium

which it is always necessary to have in the

bath, to dissolve the insoluble cyanide of

silver which forms on the anode, but since

the ordinary commercial article is of very
variable quality, the addition of this sub-
stance must to a great extent depend upon
the judgment of the plater. From one-fourth
to one-half the quantity of cyanide used in
dissolving the precipitate of cyanide of sil-
ver may be added to the solution as free
cynanide, and water then added to make up
one gallon. If the cyanide, in the first in-
stance, be dissolved in a definite measured
quantity of water, say, at the rate of half a
pound to a quart of water ( forty ounces),
the proportion of cyanide used in each of
the former cases can be readily ascertained
by simply measuring the balance of the
solution and deducting its proportion of
cyanide from the original weight taken. A
fair quality of ordinary commercial cyanide
should not contain less than 50 per cent of
pure cyanide, but we have frequently met
with an article which contains a very much
lower percentage, which should never be
used for making up plating solutions, but
may be employed in the less important
process of dipping in the preparation of
work for nickel-plating. Of course, it will
be understood that when cyanide containing
a high percentage of the pure substance is
obtained a proportionately smaller quantity
must be used.

H. R. C.—Will you kindly send your formula
for silver stripping solution and the method of

using same?

Your query is indefinite in regard to the
particular stripping solution which you re-
quire. The nature of the base metal on
which the silver has been deposited will
enter largely into consideration when strip-
ping. If the base metal be of iron they
can be stripped in a solution of cyanide of
potassium in water (about one part cyanide
to twenty of water). For the cathode a sheet
of copper may be employed, which has pre-
viously been rubbed with an oily rag; the
silver will precipitate on it, but will not
adhere to it. If the basis be of copper, the
articles may be stripped by immersing them
in a mixture of equal parts of anhydrous
(fuming) sulphuric acid and nitric acid. In
using this method care must be exercised
that no water is introduced into the acids,
for if water should be introduced they be-
become dilute, and in this state will prob-

ably have a dissolving effect on the copper.
If such acids are kept on hand they should
be hermetically closed. We direct your at-
tention to an article which appeared on
page 1005 in the June, 1911, issue of THE
KEYSTONE, which very admirably covers
the process of stripping silver from german
silver base.

I. J. C.—Please give me some information in

regard to the best way to anneal gold or soften.

The process of annealing or softening
gold that has been hardened by manipula-
tion is a very important one and requires
great care, as the treatment must be adopted
to the quality of the gold. For instance, if a
bar of 22-karat gold and a bar of common
gold, say, seven or nine karat, be put on the
annealing pan in the muffle and let there
till red hot and then be withdrawn, the com-
mon gold will be found to have a scorched
appearance, showing that it has been over-
heated, and been thereby rendered abso-
lutely unworkable, while the 22-karat gold
will be just sufficiently annealed. All gold
alloys should be annealed at a red heat only,
not at a bright red heat, which is quite de-
structive of the working properties of gold.
The method of annealing gold varies with
its form. Flat gold, for example, should be
annealed either by placing it upon an iron
pan in a muffle or by heating it upon a
"lamp" with a large gas jet, using a blow-
pipe.
In the latter case the gold must be made

uniformly red hot throughout, for if there
is any irregularity the gold will be harder
in some parts than others. When annealed,
the gold should be carefully lifted from the
pan with iron tongs and gently placed on
iron or on stone to cool ; if allowed to fall
while red hot, will very likely be broken.
If the flat gold is thin, it will occupy less
space in annealing if it be coiled and a piece
of wire wound round it.

E. R. G.—I would like some instruction in the
methods now used for cutting or slicing agates
and also drilling. What kind of drills are best
for this purpose?

The cutting or slicing of agates is done
with a disk of soft sheet iron, the edge of
which is charged with diamond dust. The
iron disk is dished a little ; that is, made con-
cave, in order to insure truth in running.
It runs in a small channel of oil, or tur-
pentine and oil. The diamond particles,
which should be about the size of extremely
fine sand, are hammered into the edge of
the iron. Another method of doing such
work is to employ emery or carborundum
and water in place of the diamond dust and
oil. Such a method, however, is not as
rapid as where the diamond dust is em-
ployed. For grinding and polishing, the
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ordinary tools are used. For grinding, lead
wheels, employing emery and water. For
polishing, wooden wheels, cut so the end
of the grain is brought into action, are em-
ployed. The material used in polishing may
be tripoli or putty powder with water.
The best method of drilling such hard

stone as agates, chalcedony, etc., is to em-
ploy drills that are pointed with diamond
bort, or, what is better, carbon or carbonado,
which is simply a species of black diamond
that is even harder than the crystallized
diamond. This form of diamond is usually
steel-gray or black, and is much harder and
stronger than the transparent form of this
stone. The simplest form of diamond drill
is made of steel, and has a recess in the end
which rests on and holds a fragment of dia-
mond.

C. J. F.—What do you regard as the best filler
for engraving work? I mean a filler that will
show up to best advantage when the work is done.

A good filler for engraving is "printer's
ink." The kind known as "gloss black,"
rubbed into the lines and allowed to dry,
makes an excellent filling for engraved lines,
either on pearl or ivory. Fill the lines per-
fectly and let any excess remain until hard
dry ; then scrape off all but what is in the
engraved lines with an edge of hard wood—
something like box or holly—and then rub
with a dry cloth to remove the least smear
of the ink.
We would also suggest the use of bronze

paint, which can be procured at any art
dealer's and in practically every color. Mix,
as for general use, with banana oil ; smear
into cuts and wipe off before dry. This
dries immediately, will not wash out, and
adds an artistic luster to the work.

M. 0.—I endeavored to make the silver solu-
tion according to the instructions which you sent
me, but the silver does not dissolve. Kindly let
me know if it has to be boiled or if I have to add
something else.

One of our subscribers assures us that he
obtained most satisfactory results by adher-
ing to the following intructions, for which
we are indebted to The Brass World: Take
three ounces of fine silver and dissolve
("cut-down") with dilute nitric acid (one
part of strong acid and one part of water).
Then add enough water to bring up to a
gallon. Now add a solution of compound
salt to it until all the silver is thrown down.
Stir and pour off clear liquid when the silver
chloride formed has settled. Add clear
water and stir and allow to settle again.
Pour off clear liquid again. Repeat this
operation several times, and then pour whole
on to a filter and wash several times with
hot water. When this is done the silver
chloride is ready for use. Do not allow it
to dry, as it then dissolves with more diffi-
culty. Now make up a solution containing
one gallon of water with six ounces of
cyanide dissolved in it. Then add the silver
chloride and stir until dissolved. This will
give you a solution containing about three
ounces of free cyanide and three ounces of
silver to the gallon.
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TWO ROLLIN° MILLS IN ONE
With or without motor—one or both sets of rolls operated at once—Easy Running

CATA LOG T56 FOR ROLLINGF /eY COLLECTOR  

POLISHING DUST COLLECTOR
Catches and holds the dust in the tank—Powerful Suction

LEEIMAN BROS. 62 C JOHN STREET
NEW YORK

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

1364 West Ave.

BUFFALO, N.Y.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The most successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know anyone who has one who would do without it. Give
it a trial for ten days. Any jobber will furnish one.

Order from your Jobber or send to us Direct. Price, $16.00, Ip'41:nIuddr:1,1 hs'ilebi.

A. J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA.
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The Great Historical Clock of America

Albert Chase, Maker of This Unique Timepiece and Oldest Watchworker in

New England, Retires—Worked at the Bench for Seventy Years and Now

Eighty-five Years Old—Horologist and Mechanic of Unusual Skill—De-

scription of His Great Masterpiece

Albert Chase, one of the oldest and most .ac-
complished watchworkers in New England—or in
fact, in the world—recently retired from business.
He was eighty-five years old on December 8, tgt t,
and had worked at the bench for seventy years.
In recent years he was engaged as a jeweler in
the Washington building, 387 Washington street,
Boston, Mass., in which city he was well known
to the trade. As a boy he left Portland, Maine,
and went to Boston, but returned to Portland
after a short time, starting in to learn his trade
as a jeweler when fifteen years old. He mastered
his craft in the place of business of Gen. James
Appleton, then of Portland, who later was one
of the incorporators of the Waltham Watch
Company. While with General Appleton Mr.
Chase made a specialty of solid gold spectacles,
gold rings and other leading requirements of the
public. He again returned to Boston after some
years and worked for many well-known firms in
that city.
He started in business for himself in 186o and

continued as a manufacturing jeweler until 1869,
his place at that time being one of the largest
jewelry manufacturing and diamond-setting con-
cerns in Boston. Mr. Chase was the first to ex-
ecute successfully in that part of the country de-
signs in wrought iron, which later became very
popular. Much of his work in this specialty can
be seen throughout New England at the present
time.

Description of the Clock

His great achievement, however, was a mam-
moth clock which came to be known as the great
historical clock of America. This unique time-
piece has 250 automatic figures. So extraordinary
was it that many referred to it as the eighth
wonder of the world. Mr. Chase traveled the
entire world exhibiting this wonderful clock,
which was regarded as a marvel wherever shown.
This marvel of inventive genius and masterly

skill is at once the greatest triumph of modern
mechanical art and science, which in years to
come will stand a fitting monument to the mem-
ory of the giant minds from which it evolved. It
is divided into five sections or parts, with a total
height of thirteen feet.
The first or lower section is three feet in height,

six in width and three in depth, and bears in the
center, carved in bold relief, the national coat-of-
arms of the United States of America. To the
right of this is a miniature view of the world-
renowned cataract, Niagara Falls. To the left
is a correct working model of the first steamboat
ever constructed, which was built by Robert Ful-
ton in 18o7, and at that time was known as "Ful-
ton's Ferry." It was for some time in service be-
tween New York and Albany, on the Hudson
River, on which trips it was known to make the
remarkably fast time of five miles per hour.
Above the coat-of-arms are figures of the seven

heathen deities of ancient mythology, represent-
ing in their diurnal motion the successive days of
the week. The artistic modeling and painting of
these figures add not a little to their interest.
On the left end of this section is a panel which
is particularly interesting from a historical point
of view, containing a life-like representation of
one of the most important events in American
history—the landing of the Pilgrims at Plymouth,
Mass.
The figures are grouped in the most natural

manner and present a very striking scene. On
the right end is an illustration of the landing of
Columbus on that memorable Friday morning,
October 12, 1492. The figures are most effectively
arranged, presenting a forcible illustration of
Columbus as he first sets foot upon the land, and
kissing the ground in his ecstacy of delight

and gratitude, erects the holy cross and plants
the flag of Spain, proclaiming possession in the
name of Ferdinand and Isabella.
On the back of this section are three panels,

the central one embodying a view of Indians en-
gaged in spearing fish on the St. Lawrence River;
those to the right and left showing respectively
Ethan Allen demanding the surrender of Fort
Ticonderoga and Balboa discovering the Pacific
Ocean in 1515. The excellent artistic conception
of the inventor, which is so marked throughout,
is here fully exemplified.

The Second Section

The second section contains the grand orrery
after the Copernican system, having in the center
a golden sun surrounded by all the planets visible
to the naked eye. Around the dial are the twelve
signs of the zodiac, finely raised and ornamented.
Above the orrery is a globe representing the
moon with its several changes as in relation to
the movements of the earth.
On the left side is depicted an important his-

torical event, viz., the famous treaty with the
American Indians by William Penn, the founder
of the state of Pennsylvania, and one of the
early pioneers, who at a meeting of the chiefs of
the tribes throughout the adjacent country spoke
to them in such a feeling and straightforward
manner that they were touched with his kindli-
ness and vowed that so long as the sun and moon
should shine they would live at peace with Penn
and his children, and the fulfilment of this
strange treaty is an interesting and memorable
incident in American history.
The panel on the right side illustrates a touch-

ing incident connected with America's early his-
tory—Pocahontas saving the life of Capt. John
Smith, a noted pioneer, who was captured by the
Indians and condemned to die by their council,
presided over by the powerful chief Powhatan.
His head was already laid upon the stone and
the club of the savage executioner lifted to strike
the death blow, when Pocahontas, the favorite
daughter of the chief, whose love the prisoner
had won, rushed forward and throwing her arms
about his neck, by her tears and entreaties per-
suaded her father to spare his life.
On the back of this section is a fine view, in

relief, of Mount Vernon, the home of the il-
lustrious Washington.

The Third Section

The third section contains a dial which marks
the hours and minutes of mean time. Over the
dial are represented the four ages of man—
childhood, youth, manhood and old age. At the
first quarter past the hour there appears a toddling
child with its mother ; at the half hour a youth
trundling a hoop ; at the third quarter a soldier
bidding farewell to his sweetheart, while at the
hour a feeble old man appears, supporting him-
self upon his staff, while Death, grasping a scythe,
appears in the background.
In the niches to the left are statues of Wash-

ington and General Grant, while in those to the
right are figures of Lincoln and Admiral Farragut.
On the end to the left is vividly portrayed

Paul Revere's midnight ride to Lexington to call
the people to arms in their rebellion against
Great Britain in 1775. This piece of mechanism
is especially noteworthy and never fails to elicit
the most enthusiastic praise.
On the end to the right is depicted General

Sheridan's famous ride to Winchester , where,
upon his arrival, he gathered together his already
fleeing army and snatched from disastrous defeat
a glorious victory. The perfect movements of the
horses in these two scenes excite the most favor-
able comment from all observers.
On the back of this section is an excellent view

in relief of Carpenter's Hall, in Philadelphia,

where the first continental congress assembled in
1776.

The Fourth Section

The fourth section is a handsome superstruc-
ture ornamented in gilt. On either end is a panel
containing the figure of a soldier, while directly
in front is seen a company of continental soldiers
drawn up in line.
The fifth and last section is comprised of a

dome, representing in miniature the one which
surmounts the capitol at Washington, D. C. This
in turn is surmounted by a golden ball supporting
a model of the American emblem of liberty—
a spread eagle.
To the left of the central portion of the clock,

and resting upon the lower section, is a model of
the great Bartholdi statue of liberty enlightening
the world, which stands on Bedloe's Island at the
entrance to Ne vy York harbor. This gigantic
statue was presented to the United States by the
French government in 1885, and is by far the
largest ever constructed.
Occupying the same position on the right of the

clock is a model of the soldiers' monument at
Gettysburg. On the other side is seen a figure
of Plenty holding a sheaf of wheat, while on the
back, Art is depicted with raised mallet about to
inscribe the deeds on the record of fame. The
whole is surmounted by a statue representing
Columbia.

Movements of the Clock

The movements of the clock are as follows:
At each quarter of the hour, amidst a burst of
music, the company of continental soldiers re-
ferred to take up their march to the right, the
folding doors of the balcony open and Washing-
ton moves forward and takes up his position. All
the succeeding presidents of the United States
then appear and pass quickly in review of their
great and illustrious predecessor in the following
order : John Adams, Thomas Jefferson, James
Madison, James Munroe, John Quincy Adams,
Andrew Jackson, Martin Van Buren, William H.
Harrison, James K. Polk, Zacfiary Taylor,
Franklin Pierce, James Buchanan, Abraham Lin-
coln, U. S. Grant, Rutherford E. Hayes, James A.
Garfield, Grover Cleveland and Benjamin Harri-
son. They then disappear in the arched passage
to the right, while the soldiers reappear and take
up their position. Washington then slowly re-
tires, the folding doors closing behind him as he
goes. During this procession all the moving
scenes on the front of the clock are in action.
At five minutes past the hour and each succeed-

ing quarter hour the bell sounds and Paul Re-
vere's midnight ride to Lexington is vividly por-
trayed. At the same time all the movements on
the west side of the clock are set in motion.
At ten minutes past the hour and each succeed

ing quarter, the bell again sounds, and Sheridan
is shown as starting on his memorable ride to
Winchester, above referred to, while all the scenes
on the right side of the clock move in unison.
These numerous and intricate movements are

repeated at each quarter of the hour, the whole
of this complicated and marvelous piece of
mechanism being entirely regulated and controlled
by the movements of the clock, as indicated on
the dial in the front, and is, without doubt, the
greatest scientific, mechanical and artistic achieve-
ment of the nineteenth century.

History of the Clock

The construction of an historical clock of the
United States was first conceived by R. G. Batch-
elder during his well-remembered tour through
Australia with the original model of the famous
Strasburg clock, which he had imported from
America and which was, up to that time, consid-
ered the acme of mechanical skill and artistic
ingenuity The more he pondered upon the
practicability of the scheme the more feasible did
it appear, and as with him to think was to act, he
immediately put himself in active communication
with C. S. Chase, of Boston, a man of well-
known talent and remarkable inventive genius,
and after several months a design was finally
settled upon and Mr. Chase, although over eighty
years of age, began the work which was to be the
crowning effort of his life. However, after a
year of intensely close application, overwrought

(Continued on page 961)
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A Square Deal Basis

You have every chance to obtain full value
for your Old Gold, Silver and Platinum.

Our Pioneer system of holding your ship-
ments in their original packages until you approve
of our check, has been copied by all of our corn-
petitors, from Maine to California, and from
Canada to the Gulf this speaks well for our
system, but the size of our checks tell the story
more emphatically and we suggest that you put
us to the test.

Make us prove our claims for superior service,
place a Goldsmith address on your package to-
day and start it towards the Goldsmith Smelter.

This will clinch your confidence and put
extra money in your pocket.

Returns for sweepings in five to ten days.

Goldsmith Bros. Smelting & Refining Co.
NEW YORK CITY CHICAGO SEATTLE

20 John Street Heyworth Building Arcade Building
Cor. Madison and Wabash
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Letters from the Trade

Suggestions, Ideas and Information of Trade Interest—Engravers Tell of Micro-

scopic Feats in Their Specialty

Exchange of Trade Ideas

EDITOR KEYSTONE :—I received the current issue
of THE KEYSTONE and find it full of interesting
things for the up-to-date jeweler. The exchange
of experiences and opinions is the way to keep
up to date. While some may enjoy other features
of THE KEYSTONE, I like "Workshop Notes" the
best. While I may suggest something to one man,
he may suggest two or three to me.

Will you tell the brother who wants to make a
grandfather clock out of an eight-day that he can
get as long a pendulum to it as he may want by
cutting every other tooth out of scape wheel,
or by cutting it down so as to diminish the num-
ber of teeth to any number desired.
The smaller the size of the wheel the more

pressure it will have on verge. Cut down the
whell and move the verge to it, so with the
eighteen-inch or move pendulum it will go around
in the same time as it does with the six-inch
pendulum, and the work is done. The wheel can
be cut down and put only half the number of
teeth in it, or only one-third, and one stroke of
the pendulum will move the clock to go as much
as two or three before.

Truly yours,
Salisbury, N. C. R. L. Bitowx.

Outside Competition

EDITOR KEYSTONE :—I am an interested reader
of THE KEYSTONE and having noticed from time
to time the different articles presented to the
readers, wish to add this as observed in our own
growing city, which I think is true of almost
every place, large and small.
The jewelers, as a rule, do not go outside of

their own lines for business, whereas the other
lines of trade cut into them very largely, as, for
instance, the hardware stores sell silverware,
clocks and watches; drygoods stores sell jewelry,
silverware, clocks, etc.; grocery stores sell
jewelry ; drug stores allow their windows to be
used to sell watches, clocks, etc. For instance,
just before Christmas last year two drug stores
allowed their windows to be used to sell 98-cent
watches, and from information received the num-
ber sold was large, and these same watches are
now being brought to the jewelers to be repaired
(good for nothing and the people fooled), where-
as some would have purchased good watches
from the jewelers. It is time something was
done.

Yours truly,
Binghamton, N. Y. R. J. WILLIAMS.

Of Tyler & Williams.

Age of Electric Clocks

EDITOR KEYSTONE :—In your last issue, January
Is, you say that electric clocks had been in use
for more than seventy years. I have one in good
order, made by the late Alexander Bain, of Edin-
burgh, Scotland, just as you describe, which can
be run by an earth battery. I had it running
the same for some time but the moisture was so
unsteady that I had to resort to a Daniel's Gravity
battery.

If any one would like to see it will be happy
to have them call. It has been in my possession
for twenty-two years and I knew of it twenty
years before that.

Yours truly,
Methuen, Mass. JOHN FERGUSON.

Elks' Teeth, Bogus and Genuine

EDITOR KEYSTONE :—I read with much interest
your article entitled "Bogus Elks' Teeth." This
is very interesting matter and we should like to
know more about it.
In the article you say that a young elk's tooth is

hollow and that it fills from the inside, and in an

old elk they fill like a piece of wood or tree and
show a ring within a ring. Can you determine
the age of an elk by these rings—and how often
do these rings form, one ring a year or how
often? This is an item which would be worth
knowing. We have never had any experience
with the elk tooth business and would not have
known a bogus tooth from the genuine. We
would like to know how often the rings form in
the teeth.

Truly yours,

Elmwood, Neb. A. W. NEIH ART & CO.

Stores Notable for Smallness

EDITOR KEYSTONE :—In your Easter number of
THE KEYSTONE I see mention of some small
stores. My own store is in this category. It is
eight by seventeen feet, right in the heart of

Chester and is known as "The Little Store

Around the Corner." I have been here since

August 28 of last year and have repaired 420

watches, besides jewelry repairing of over $500,

with engraving and gold-plating, all of which is

done within the store measurements. Everything

is systematized and there is no delay in "produc-

ing the goods." I am enjoying a good name for

good stuff and work and I hope to stay here for

some time yet. I also go through THE KEYSTONE

for hints on business and would not be without it.

Yours very truly,

Chester, Pa. EDWIN B. KELLEY JR.

Feats of Microscopic Engraving

EDITOR KEYSTONE :—In a recent issue you men-
tioned a jeweler who engraved the alphabet on

the head of a common pin. I have before me a
reproduction of a certificate given by the Pennsyl-

vania Historical Society, 1300 Locust street,
Philadelphia, Pa., to Paul P. Wentz, of Sharon,

Pa., who engraved the entire Lord's prayer on the
head of a common brass pin two millimeters in
diameter, containing seventy words and 283 char-
acters, the work taking three and one-half hours
to execute.
The certificate states that this is a wonderful

mechanical achievement, and it certainly is. I

have seen a pin Wentz engraved with a name of
thirteen letters in block and cut in relief. The
possessor of this pin is James W. Leonard, of the
engraving department of the Ezra F. Bowman
Technical School, Lancaster, Pa.
Hoping that this will give Mr. Lentz first place,

Yours very truly,

New London, Conn. H. F. MYERS.

EDITOR KEYSTONE :—I noticed in a recent issue
that there is some very fine microscopic engrav-
ing being done by the trade these days. I have
an ordinary brass pin which measures one-six-
teenth of an inch across the head, and I have
myself engraved the Lord's prayer on it, making
a total of 262 letters in all, which I think is get-
ting it down pretty fine.

Yours truly,
Stanhope, Iowa. F. PETERSON.

EDITOR KEYSTONE :—Having been a subscriber
to your journal for a number of years I read with
much interest the article, "Notable Feats in Mi-
croscopic Engraving" in a recent issue. It has
always been my ambition to excel in my calling.
I am head instructor of the Jewelers' School, at
Dallas, having been an engraver for fourteen
years and for the trade for the past five years.
Under separate cover I am sending you a gold

pin which was engraved by me with the Lord's
prayer, my name, Harro J. Plath, and the date
3/7/12, or 282 letters in all. The size of the pin-
head is 103 one thousandths of an inch in diam-
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eter and it took me two hours to engrave same.
Miss Pearl King and Laura Rutherford, who
are students of mine, were witnesses at the time
of the feat.

Yours very truly,
Dallas, Texas. H ARRO J. PLAT II .

EDITOR KEYSTONE :—In looking over your jour-
nal I have noticed that a certain Mr. Slocum, of
New York state, had engraved the alphabet on a
pin-head. I wish to state, not boastingly, but
simply to let you know, that there are others.
I have here in my window an ordinary pin such
as you speak of, with the whole alphabet, the date
1909 and my initials, S. D. R., thirty-three letters
and figures in all. It took me two hours and
fifty minutes to execute the work.

Yours truly,
Springfield, Mo. SAM D. ROEDER.

The Great Historical Clock of America
(Continued from page 959)

nature rebelled, and he was not only deprived of
his physical health, but his eyesight, which up to
that time had been exceptionally good, failed him
almost entirely.
This sudden and overwhelming affliction was a

terrible blow, and especially severe to one of his
advanced years, and it truly seemed as though
fate had ordained that the goal of his ambition
was never to be reached; that the grand con-
ceptions which floated before his mind's vision
in kaleidoscopic brilliancy were never to be
utilized, and the stone which he had fondly hoped
to add to the noble monument of science was
destined never to be hewn from the rock of in-
tellectual genius; but as it is darkest before the
day, so into the night of his despair a gleam of
hope shone athwart the gloom. His son, Albert
Chase, an artist of repute and a sci-entifically skil-
ful mechanic, realizing that his father would
never be able to accomplish the task he had un-
dertaken, came to the rescue and signified his
willingness to complete the work and his confi-
dence in his ability to do so. His father, though
doubtful of his power to carry out successfully
this most difficult undertaking, felt that it was
his only hope and urged its immediate commence-
ment.

Little did he dream of the latent genius which
hitherto lay dormant in his son, only requiring
an opportunity to spring into life. He took his
father's place with a determination to not only
complete the work but to perfect and improve
upon the original design. He bent all his energies
to his herculean task and day after day, week
after week, month after month he labored un-
ceasingly, often far into the night, designing and
modeling part after part of the delicate machin-
ery, only to often cast it aside and replace by
others of an improved pattern, until the months
rolled into years, while the beautiful creations of
his masterful mind gradually assumed the form
he desired. Fortunately his health, which had
been greatly taxed by the constant strain, re-
mained unimpaired, and after three years of un-
remitting toil he had the pleasure of seeing the
last detail perfected, and

"A thing of life before him stood
Of ardent genius ample proof."

His father, who had, in the meantime, recov-
ered to a great extent from his infirmities, gazed
in thankful astonishment and wonder upon the
artistic embodiment of his ideas, coupled with
graceful and scientific additions of his son's in-
vention, which in beauty and delicacy of detail
far exceeded his most sanguine expectations, and
congratulated his son with tears of joy in his
eyes.
That unlimited praise is due these gifted men

for their invaluable and highly interesting contri-
bution to science and art will be conceded by all
who see it.
Mr. Chase is in excellent health and has a

steady hand, clear eye and a good memory. He
can remember when Boston had no police or fire
departments, and only a few night watchmen.
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BIG MONEY, IN SMALL PIECES
of Old Gold, Silver and Platinum, when
refined in our New Plant.

DON'T HAVE YOUR MONEY TIED UP
in something that will not sell. We will buy
your old scraps, at the highest prices or refine
them for you at the lowest prices. Assaying,
Smelting and Refining our Specialty.

Send us your next shipment and get a
square deal.

W. E. MOWREY, St. Paul, Minn., 1435 University Ave.

YOU NEED THIS
LITTLE MACHINE

THERE isn't a jeweler in these Great United States maintaining a
repair department who doesn't actually need this machine. With
the Vernon Rotary Compressor in your repair room, you are

virtually equipped with a compressed air system—just as surely as
though it was all over the building.
The Compressor will save you much time and annoyance in finishing up

work you formerly
did with either a
mouth blow-pipe or
a foot-bellows.
Three sizes: No. 1,
developing 10 lbs.
at 1000 R. P. M., 15
lbs. at 1500 R. P. M.,
20 lbs. at 2000 R. P.
M., price $7.50. No.
2, developing two to
three times as much,
pa ice $12.A. No. 3,
developing twice the
pressure of the No.
2, price $15.00.

ALL DEALERS

LEE S. SMITH & SON CO.
PITTSBURGH, PA.

26TH YEAR OF THE ST. LOUIS
WATCHMAKING SCHOOL

5815 EASTON AVE., ST. LOUIS, MO.

WILL you grasp your opportunity

this year to attend the St. Louis
Watchmaking School? You can

greatly improve yourself—learn how the
practical work is done in all branches of

the jewelry business—and get ready to

take advantage of the fine chances to

make money as they come your way.
You can do all this and more, this very year, in
the St. Louis Watchmaking School.
You take no chances by attending the St. Louis
Watchmaking School. The best is the cheapest
in the end.
The size of your salary depends upon your Ability
your Knowledge, your Skill; and these depend
upon the school you attend.
We are making it possible and easy for you to
secure full information about our courses, by
simply asking for our catalog.

"WILL YOU ACT NOW ? "—TODAY ?
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Advantages of Storage Batteries
in the Electroplating Industry

By George M. Howard, Chemist, Electric Storage
Metal Industry"

The electroplater utilizes a current of electric-
ity to bring about certain chemical or electro-
chemical reactions, which consist in the dissolving
of metal from the anode and the depositing of the
same metal upon the cathode. In any battery,
primary or secondary, the action is the reverse of
this. The chemical reactions taking place be-
tween the electrolyte and the two electrodes, re-
spectively, cause a difference of electrical poten-
tial between the poles, so that when these are
connected by a metallic circuit outside of the
solution a current of electricity will flow. In a
plating bath the anode, or positive pole, is made
of the metal to be deposited, and the solution
must be so constituted that the anode will dis-
solve in it only under ,he action of the current,
thus replacing the metal deposited and keeping
the bath constant.

Primary Batteries

Practically all primary batteries have this in
common with the plating bath, that one of the elec-
trodes goes into solution. An illustration of this
is the zinc in an ordinary Leclanche or a gravity
cell. A primary cell when exhausted can not be
restored except by the replacing of the exhausted
element—either the solution or one of the elec-
trodes, as the case may be. To restore a sec-
ondary or storage cell, however, it is only neces-
sary to pass through it a current from some out-
side source in the reverse direction to that given
by the cell. One of the chief requisites for this
characteristic of reversibility is the comparative
insolubility of both electrodes in the solution
under all conditions of charge and discharge, and
it is in this respect particularly that the storage
cell differs from both the primary cell and the
plating bath.
The active elements of a lead storage cell are

peroxide of lead for the positive plate and
spongy metallic lead for the negative in an elec-
trolyte of dilute sulphuric acid. The "active mate-
rials" have to be supported, and the plates are
therefore either constructed with grids, which
hold the material in place, or else are made with
a sufficient core of solid lead to give the neces-
sary strength.
Upon discharge a portion of the lead peroxide

and spongy lead unites with sulphuric acid from
the electrolyte, forming lead sulphate on both
plates. The lead sulphate being practically in-
soluble, remains on the plates, and is very readily
brought back to peroxide and metallic lead re-
spectively upon charging. Thus it is seen that
the "storing" consists merely in bringing about
certain chemical reactions by means of an electric
current, and that the reverse reactions taking
place on discharge produce the secondary current.

By Way of Illustration

For practical purposes this can be illustrated in
Figs. I, 2, 3 and 4, where the essential elements
are represented diagramatically. In the charged
battery (Fig. I) the material, peroxide of lead
(Pb02), supported on a lead conducting frame,
is the positive electrode; sponge lead (Pb), sup-
ported on a conducting frame, is the negative
electrode and dilute sulphuric acid (H2SO4) is
the electrolyte or solution in which the plates are
immersed.
When the circuit is completed by turning on

lamps (Fig. 2), current flows from the positive
plate through the lamps into the negative plate,
through the electrolyte to the positive plate. Due
to electrolysis, the active material of the positive
plate gives up a portion of its oxygen and is con-
verted into lead sulphate (PbSO4). The negative
material is also partially converted into lead sul-
phate, and water is formed from the oxygen of
the positive plate and hydrogen of the sulphuric
acid.
This action continues until the amount of sul-

phate formed on both plates cuts off the remain-

Battery Company, in "The

ing active material from the action of the cur-
rent and electrolyte (Fig. 3) to a point where no
further useful discharge can be obtained. If the
positive and negative terminals of a generator
be connected respectively to the positive and neg-
ative terminals of the battery, current flows from
the generator into the positive through the elec-
trolyte to the negative plate, back to the gene-
rator (Fig. 4). Here the action which takes
place is the reverse of discharging. Sulphate
from both plates unites with hydrogen from the
water to form sulphuric acid, and, as a result,
the negative plate is reduced to a lead sponge
and the positive plate is oxidized to lead peroxide.
At the end of the charge the battery is, theo-
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retically, in the same state as at the beginning of
discharge shown by Fig. t.
The above explanation of the action in a lead

storage battery is expresed by the equation:

Pb PoO, 2H2SO4 — 2PbSO4 2H20.

Reading from left to right represents discharg-
ing, and from right to left represents charging.
The voltage of the lead storage battery on dis-

charging is considerably higher than that of other
cells, either primary or secondary, averaging
close to two volts at moderate rates. On the
other hand, the very low internal resistance makes
it possible to draw very large currents if desired.

Application to Plating

Coming now to the application to plating, every
one who has had experience knows how impor-
tant it is to maintain a constant current in order
to secure uniform deposits. Low voltage dyna-
mos, whether shaft or motor driven, are subject
to considerable fluctuation. The steady voltage
of the lead battery makes it peculiarly suited to
maintaining constant current. When batteries
are used, not only will the deposit be more uni-
form than with machine plating, but it becomes
possible to regulate the depth of deposit much
more accurately by the ampere hours used. An
instance of the value of the latter feature is
found in the experience of a company doing a
very large amount of silver plating. When doing
their work from generators there was always an
excess of silver deposited owing to the impossi-
bility of accurately controlling the current. They
installed large storage batteries, and the one item
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of cutting down the overweight saved enough
money to pay for the battery in a year and a
half.
In figuring on the proper capacity of battery

to install, it is advisable to allow a considerable
margin. This is not only for the purpose of hav-
ing a reserve, but also on account of the voltage
characteristic. When a fully charged cell is put
into discharge the voltage starts considerably
above two volts, and falls almost immediately to
about two volts, where it holds nearly constant
until toward the end of the discharge, when it
begins to fall more rapidly. Thus it is seen that
there is a flat portion of the discharge curve
where the voltage is quite constant, and in order
to get the full benefit of this in steady output
without regulation it is necessary to use batteries
of such capacity that they will never be fully
discharged.

Two Systems

There are two systems by which storage bat-
teries can be used to advantage. The first is to
use them as a regulator for the dynamos, and an
auxiliary, so as to permit of twenty-four-hour
working without running the machine constantly.
In this system, during the day the battery is con-
nected across the line from the generator to the
playing circuits, taking current until it is charged,
and then merely "floating," as it is called. While
floating, the battery is alternately charging and
discharging for short periods as the voltage of
the generator varies, and takes the fluctuations
which would otherwise affect the working cir-
cuits. It is also valuable as a reserve, preventing
interruptions in the work in case of a shutdown
of the machine for any cause. When the system
described above is used it is necessary at intervals
of once every two weeks to raise the voltage of
the generator and give the battery what is called
an "overcharge."
The second method, which is unquestionably

better, is to have two batteries used alternately,
one charging while the other is discharging, and
do all the plating from the batteries alone, using
the generator for charging only.

A New White, Noncorrosive and
Malleable Iron-Nickel-Copper Alloy

A new white, non-corrosive and malleable alloy
of iron, nickel and copper has been patented by
G. H. Clamer, of the Ajax Metal Company, Phila-
delphia, Pa. This alloy may be rolled into
sheet, rods or bars, or drawn into wire. It may
also be cast in sand.
This alloy has a whitish color and can be

made in the following range of percentages:
Iron  30% to 70%
Nickel  25% to 50%
Copper   5% to 20%

The inventor states that pure copper and iron
will alloy in all proportions and form a homo-
geneous mixture, but when carbon is present, as
it is in steel or castiron, the two metals do not
alloy well and hard nodules separate, depending
upon the quantity of carbon. When castiron
is used for alloying with copper there is almost
a perfect separation. In the alloys patented it
is stated that carbon should not be present to
any extent or there will be a separation of hard
nodules in the metal. If, however, carbon is
present, then the tensile strength of the alloy
is increased, but the quantity should not exceed
0.2% in order to have the best conditions.
The strength of the alloy is high and the

inventor states that a mixture of the following
approximate proportions:

Iron   65%
Nickel  25%
Copper   to%
Carbon 0  2%

has the following physical properties:
Tensile strength  96,too lbs.sq. in.
Elastic limit 57,750 lbs. sq. in.
Elongation in 2 in   42% .
Reduction in area 53.7%

To make the alloy the metals are melted so that
carbon is kept low and a small amount of man-
ganese or magnesium added for deoxidizing pur-
poses.—The Brass World.
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WHEN you buy a RIVETT LATHE you get more Quality than with any other
Tool. We have built Watchmakers' Lathes for twenty-seven years and never yethad to go on short time. Our Lathes are sold on their Merits alone. Do not accept any

Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

TheIN B & C Glasses
WATCH GLASSES

are known to be the BEST
They are guaranteed to be strictly first-quality glass without bubbles or scratches
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Mi-Concaves $ .4
0
0

Mi-Concaves, Extra Thick . 
 $ 44 
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LentIlles   

100
Flat Parallels   .75

12.00 1.25Flat Concaves   
Flat Concaves, Extra Thick . 152.•01 

1.00
1.25Patent Geneva.   8.00 .75 The only medal at Llin raris Exposition of 1900 toeLunettes   3.00 -2. watch glasses wa.s awarded to the W BSC brandDiscount. 4 ow ....t.

Over 25 Silver and Gold Medals awarded to the W B & C Glasses at the Different Exhibitions of the World Since 1826Jtverybody knows that the w a I c glasses HAVE BEEN, ARE, AND WILL ALWAYS BE the leading brand of glasses in the market. Their finish, clearness, flexibiEty and correctness of size make them so
that the leading jobbers in the United States will use no others at any price. Eour-fifths of the case manufacturers are using them on account of their accuracy and perfect roundness. Ihey used to
buy a cheaper grade of goods, but soon found out the wisdom of the old proverb, "The Best is the ('heapest at the End."
advertisements showing a lot of nonsensical figures.

WATCHMAKERS! I If you wish to save time and money and give good satisfaction to your customers (if you are not using them), try the W B & C and don't be deceived by bluffing and bumbuggelargThe W B & C glasses- are in existence over sixty years, laud during that time a great many brands have sprung up in one day, and never h(FM aftwrwsrtis. IT II A MI AMI WWII KM YO ILIIIT. VINICN li THE W 8 CI C.

'The only medal at me t tucago Worid's Fair for
watoh glaases was awarded to the W D I C brand
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ITEMS OF INTEREST

L. H. Dodd & Co., the well-known jewelers'
auctioneers, have sold by auction the bankrupt
stock of Benjamin Rice, Tulsa, Okla.

J. Levinski, Waco, Texas, whose safe was
robbed about the first of January, reports that
burglars entered his store again on the night of
April 5 through a skylight and stole goods from
show cases, but did not attempt to open the
safe.
The Range Jewelry Company, Trenton, Mo.,

report that their store was burglarized on the
night of April 16 and about $1,000 worth of rings,
bracelets and chains stolen from the show cases
and windows. Our reward has also been offered
in this case.

Northwestern Jewelry and Manufacturing
Company, Billings, Mont., report that their store
was broken into on the morning of April 3
through the side window and stock stolen from
the show cases, but no attempt made to open the
safes. The reward has also been offered in this
case.
The Arnold Jewelry and Music Company, Ot-

tumwa, Iowa, reports that its show window was
broken on the night of April 57 and four dozen
stone-set silver rings, nine stone-set back combs,
one-half dozen stone-set gold-filled scarf pins
and one-half dozen pairs enamel silver collar pins
stolen.
The exhibit of Porte & Markle, Winnipeg, Man.,

at the Winnipeg industrial permanent exhibition,
is the most unique of its kind. Reproductions of
the firm's most exclusive designs of diamond
jewelry are reproduced in metal and crystal.
These are placed on display, while the originals
are kept safely under lock and key in the burglar-
proof vaults of the company, at their store. W. J.
Markle, who is at, present in Europe on a pur-
chasing trip for his firm, reports a very stormy
passage on the Baltic. It was the roughest of
the Baltic's ninety-seven trips, the huge waves
breaking an immense hole in the side of the vessel.

The W. H. Saart Company, Inc., of Attleboro,
Mass., has made extensive additions to their al-
ready large factory for the purpose of handling
more expeditiously the many orders they receive
during the fall season for their product. The fa-
cilities in every way have been completely enlarged
in the hope of being able to obviate the necessity
of disappointing any of their customers. A new
fall catalog is now in the process of being corn-
piled for publication and is expected off the press
about May 15. Any reputable jobber can secure
a copy of same by writing the above concern.

Herman G. Briggs, the well-known jeweler's
auctioneer, opened on March 25 a sale by auction
of the stock of Charles Stifft, of Little Rock,
Ark. The stock to be disposed of under the
hammer is valued at $25o,000 and is said to be
the largest carried by any jewelry store anywhere
in the United States in a city of the size of
Little Rock. Mr. Stifft, the proprietor, is the
most prominent jeweler in his section and also
has extensive interests in various manufacturing
enterprises, financial institutions, etc. He is
president of the Little Rock Board of Trade and
is one of the most prominent citizens in the
southwest.
The Wallace, the delectable and instructive

little magazine published by R. Wallace & Sons
Manufacturing Company, Conn., and devoted to
the exploitation of their product and the inter-
ests of the jewelry trade, appears this month in
an enlarged and more imposing form, its size
having been increased from four and one-half by
six inches to standard magazine dimensions This
issue is devoted largely to Sheffield plated ware
as produced by the company and contains a very
interesting history of Sheffield plate as originally
made, and down to the modern American variety.
A number of pages are devoted to rich and
handsome illustrations of this ware, the new
designs having a special interest for the trade at
this time. We extend a greeting to the enlarged
Wallace and predict for it a long career of
usefulness in our common cause.

Joe Rudnick, Spokane, Wash., had his window
smashed by a brick about 3 a. m. March 24, but
the noise was heard in the nearby police station
and the police reached the spot so quickly that
the thief had to make off without securing any-
thing. The police later arrested a hobo named
Frank Mackey, who has been held for the
juvenile court.

The International Silver Company, Meriden,
Conn., has favored us with proofs of their col-
ored advertisements which are appearing on the
back covers of leading publications this spring.
These are quite remarkable specimens of the ar-
tistic in color work, and on display in window or
store would make an excellent advertisement.
The pictures can be had larger than the regular
magazine page size, which adds to their value
for display purposes. Doubtless many of our
readers observed the "Old Colony" porch illustra-
tion in this company's advertisement on the back
cover of the May issue of the Cosmopo/itan and
will appreciate both the beauty and historical in-
terest of the picture. Another remarkable triumph
of the printer's and engraver's art is a colored
poster, .showing in mammoth, but artistic size,
the "Old Colony" spoon. This is undoubtedly one
of the most remarkable and irresistible pictures
which have thus far been furnished to the trade.

Merry Optical Company
Opens Two New Houses

The Merry Optical Company, of Kansas City,
Mo., operating stores at Memphis, Tenn.; Dallas,
Texas, and Oklahoma City, has purchased the
business and good-will of the Reed Optical Com-
pany, of Wichita, Kan., and the Crown Optical
Company, of Des Moines, Iowa, the change
taking place May I.
The Merry people are the western pioneers in

the optical manufacturing business, having been
established in Kansas City for more than twenty
years. In order to meet the demands of modern
business conditions and give the busy refraction-
ist his work in the shortest possible time, they
have found it necessary to establish plants in
the most accessible territory. The Memphis
house was established six years ago, then fol-
lowed the Dallas house, and last year the Okla-
homa City house.
With the new plants at Wichita and Des

Moines this company has six complete and up-
to-date optical establishments, making one of the
largest optical organizations in the country.

A Remarkable Selling Plan

The new selling plan for Conklin pens, entitled
"Special Sales Boosting Plan," is one of the
most striking and attractive that has ever been
presented to the trade. The inauguration of a
special sales plans is an annual feature with the
Conklin Pen Manufacturing Company, Toledo,
Ohio, and it is becoming an event of note to
jewelers all over the country.
This plan is much more comprehensive than

the usual sales help plan put out by manufactur-
ers, in that it goes to the dealer's customers three
and four times instead of once. It reminds those
customers of the Conklin again and again, and
has valuable follow-up features.
The Conklin Company is unusually liberal in

the cost of this plan—much more liberal than
the average manufacturer because the Conklin
people state that in addition to supplying all the
printed matter connected with this plan and doing
all the work in mailing the matter out, following
it up, etc., they will pay all the postage also the
use of the plan being absolutely without expense
to the dealer.
The Conklin Pen Manufacturing Company

states that they may not be able to reach all their
customers by mail this spring in order to present
the plan. Therefore they would be glad to have
any who read this notice to write, requesting the
details. Any jeweler who wishes to increase his
fountain pen sales cin obtain all details without
obligation to order by simply dropping a line to
the Conklin Pen Manufacturing Company, To-
ledo, Ohio.
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A New Style of Alarm Clock
The alarm clock business, which has proved so

fruitful a source of profit to the trade in recent
years owing to the aggressive advertising of the
manufacturers, has received another boost in the
new alarm clock named "Indian," which has been
placed on the market by the E. Ingraham Com-
pany, Bristol, Conn. This clock differs radically
from those with which the trade is now familiar,

and its new features are such as will undoubtedly
appeal strongly both to the trade and public. An
entirely new feature in alarm clock construction
is the stem shutoff. Our illustration shows a ball
on the stem, and by raising this ball the alarm is
released, while the alarm is stopped by pressing
it down.
The "Indian" has also been styled "the clock

with the bell inside," owing to the fact that no
alarm mechanism is shown exteriorally. The
clocks are nickel and highly polished and each
clock having undergone a thorough test at the
factory is warranted a first-class ti4nekeeper by
the manufacturer.

A New Demagnetizer
In the accompanying illustration is shown a

new demagnetizer, which has exceptional interest
for the trade and which is being placed on the
market by Henry Paulson & Co., 37 South Wabash
avenue, Chicago, Ill. As is well known, a direct
electrical current will produce magnetism in steel.
The magnetic waves in one continued direction
leave their magnetic influences in the steel.
Magnetism is withdrawn through the influence of
alternating electrical current, the waves of mag-
netism alternating or changing so quickly as to
withdraw any magnetic influence and leaving the
causes of magnetism in such an agitated state by

the rapidity of changes of current that when an
article is gradually drawn away from such al-
ternating magnetic influences the magnetism is
practically withdrawn.
This demagnetizer, through its motor, pro-

duces an even or uniform changing of current im-
possible to procure in a hand-operated machine.
Direct current demagnetizers heretofore have al-
ways been operated by hand and therefore the
magnetic influence is not always uniform. It can
not produce the same results as a machine that is
uniform in its action.
The motor alone is of considerable value and

will operate on any 1 to volt direct current, alter-
nating current through the coil uniformly and
evenly. The speed is controlled and regulated
by a lever on the motor.
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No engraving school in this country can teach you to do suchwork as this in as short a time or with as little expense as wecan. You can't realiz • what beautiful pieces of work theseplates are. They look more like the work of an engraver withyears of exrerience instead of a student attending our engrav-ing department for a few months.
If you want to learn engraving thoroughly and in a short time,attend our college.
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----What Would You Give to do as Well? -=
How much more money would your employer pay you if you were a first-class en-graver ? Better learn how.
We can teach you and it wouldn't take long by our method. The demand forgood, practical watchmakers, engravers and opticians is increasing every day.We have no trouble in placing every one of our students in a good-paying positionthe day they complete their course. If you are going to learn the jewelry businessyou are doing yourself an injustice if you do not investigate our college, for thereIs not a horological college in the country that is in a position to make as thoroughand practical a watchmaker, engraver and optician of you than we are.We have teachers, who are experts, up-to-date methods, tools and appliances, andhave had over eighteen years' experience in teaching.
Now is the time to come—take a course during your vacation—you will be sur-prised how much we can teach you in a short time.
Better write to-day for our prospectus. It will give you full information.

St. Petersburg, Florida.
THE PHILADELPHIA COLLEGE

OF HOROLOGY.
Mr. F. W. Schuler, Prin.

Dear Sir :—Mr. Walter Simpson is nowin my employ, being a graduate from yourschool, and it gives me much pleasure toinform you his engraving is entirely satis-factory and of a high class, superior to allother engravers I have had in my employ.Yours very reap.,
A. W. ROGERS, Jeweler.265 Central Ave.

St. Petersburg, Fla.
MR. F. W. SCHULER,

Phila., Pa.
After taking a three-months'

course of engraving at your College,I feel as though I . houlcl thank you
for the instruction I received, and
would recommend The Philadelphia
College of Horology to anyone who
wants a thorough knowledge of en-
graving. Wishing you much suc-
cess, I beg to remain,

Very respectfully yours,
WALTER SIMPSON

Box 853, St. Petersburg, Fla,

The • Philadelphia College of Horology
Broad & Somerset Streets, Philadelphia, Pa.F. W. SCHULER, Prin.

College open all summer
Established 1894

HERE IS A TYPE of ROLLING MILL
POSSESSING TWO FEATURES IN ONE—
THAT OF "BREAKING DOWN" AND
THE ABSOLUTE UNIFORM
MOTION OF THE ROLLS

ESSENTIAL FOR
THE PRODUCTION OF PER-

FECTLY SMOOTH STOCK, WHICH
IS OBTAINED BY THE USE OF TOGGLE
CONNECTIONS. CONSULT YOUR JOB-
BER OR SECURE LITERATURE DIRECT

THE W. W. OLIVER. .MFG. CO.
1490 NIAGARA ST. BUFFALO, N. Y.
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
inent must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

ALARM CLocKs.—Please explain how to get an
alarm clock so it will alarm at the right hour.
The way I have been doing is to set the indi-
cator hand to some number on the dial when
the notch falls in the slot, and then set the
hour and minute hand to the number on the
indicator dial. Sometimes it will alarm right
and at other times it will be off three to four
minutes, and I can't account for this.

Your method is all right. Either you are not
careful enough in using it or the alarm hand
doesn't turn centrally in its dial. The latter is
often the case, and in such cheap work as alarm
clocks this is unavoidable. The fastening of the
dial is rather shaky, and the varying positions of
it under the alarm hand account for some of the
slight inaccuracies in the time of the alarm.
Then there is always a certain amount of "back-
lash" in the mechanism which is hard to allow
for. To sum up, you can hardly expect to avoid
an error of several minutes in many cases, and
this really should not be considered very objec-
tionable, because for the purposes for which
alarm clocks are generally used a few minutes
more or less does not matter.

JEWELED BEARINGS —Will you please let me know
through "Workshop Notes" when watches were
first made set with jewels for bearings, such as
hole jewels and end stones?

The first certain use of jeweled bearings in
watches was in 1704. In that year a patent was
granted to Nicholas Facio, Peter Debaufre and
Jacob Debaufre, residents of London, England,
for jeweled bearings for the pivots of watches.
In May, 1704, the Debaufres began advertising
jeweled watches for sale. This is accepted by
historians as the date of the introduction of jew-
eling, although in 1705 the priority of Facio's
invention was attacked, and some doubt was for
a long time raised, but a comparatively recent in-
vestigation has shown that the evidence on which
Facio's enemies depended was false, which leaves
1704 as the true date.

WATCH JEWELS.—Sometimes I find watches con-
taining or having jewels in the top plate only.
Why is this? Is not this practice a sort of
fraud? Using them where they are seen, but
not where they would be hidden, but just as
much needed.

We do not believe any of the standard Amer-
ican watch companies today put jewels in the top
bearings which are exposed to view unless they
also have jeweled the lower bearings.
Some of the watch companies years ago turned

out watches jeweled as you describe ; such prac-
tice could not in itself be called fraud, but some-
times unscrupulous merchants no doubt took ad-
vantage of the opportunity it offered them to sell
watches as full jeweled which were not so in
fact. This was possible particularly when the
actual number of jewels was not stamped on
the plate. The fact that such movements as
made by the better class of American companies
generally had the real number of jewels stated
in stamped or engraved letters in plain view
shows that there was no intention to deceive;
the idea probably was to give the movement a
more ornamental appearance. So much for such
watches as made by honorably intentioned con-
cerns. But there were, and are, many watches
jeweled in this way and the number of jewels
not stamped on the plate, which are meant to
create a false impression of quality, and are
therefore frauds pure and simple ; these are
mostly of the cheapest grade of imported move-
ments.

It is not of any mechanical advantage to have

KEYSTONE

only one end of an arbor running in a jeweled
bearing. It would be better to have both pivots
running in metal bearings than one in a jewel
and the other in metal.
Another form of intentional deception as to

jeweling is that employed in many very cheap
imported movements, in which the "jewels" are
nothing but cakes of red glass or celluloid stuck
on the plate; the pivots do not touch them at all.
Some of these frauds are stamped "twenty-three
jewels ;" they often have cylinder escapements, or
lever escapements of such quality that they are
even worse than cheap cylinder escapements.

FUZEE.—I have an old English watch I am re-
pairing and the teeth on the fuzee are all
pitched or bent one degree. I examined them
all closely and they seem bent, as I can discern
a kink in them near their juncture with the
wheel. It seems to me that I have seen or read
of some English watches having the teeth on
the main wheel bent slightly at an angle.

If you find teeth in an old English train wheel
which are bent in either way you can be sure that
this has been caused either by too great strain
having been put on them or by careless work-
manship in cutting the wheel. There were many
watches made in England, as well as in other
countries, after their use became common, which
had to be cheaply made, and for the making of
which only comparatively crude appliances were
available. Poorly cut trains in cheap old English
watches are often seen, although in the higher
grades of these are often found trains which can
not be excelled for beauty of workmanship.

WATCH WINDING.—I would like to know the
mode of winding watches at the watch factories.
Are they wound with some mechanical arrange-
ment or are they wound by hand?

In all the watch factories of which we have
knowledge as to their method of winding move-
ments while running for timing and adjusting,
this work is done by hand. In some factories,
instead of using a winding key which is turned
by rolling it between the thumb and finger, they
use a key made in the form of a crank, which is
quicker and less fatiguing to operate. A crank
key can be made by filing the winding square on
the end of a piece of steel Stubs' gauge, about
45, harden and temper to blue (the square only)
and at about three-quarters of an inch from the
outer end of the square bend the wire at a right
angle; about an inch from this bend make an-
other right-angled bend, and then cut the wire off
an inch or more from the last bend you made.
The result will be a key which works in the
same manner as an automobile crank or "grand-
father" clock key. This key works more quickly
because it is not necessary to make a "back turn"
—the winding is all in one direction. It is also
less fatiguing to use, because with it you have the
advantage of about one inch of leverage. We
consider such a winder best for factory use, for
winding large numbers of watches of the same
model; for the use of the repairer we recom-
mend the other type winder, which is rotated be-
tween the thumb and finger, because with it one
is not so likely to wind springs too tight, as may
happen in using the crank key unless one knows
about how many turns of winding will be re-
quired before he begins to wind.

REGULATOR.—I furnished the church here with a
regulator and they kick on the clock ticking
so loud. I would like to know if there is any
way to deaden this ticking so it can not be
heard all over the church. If no way to stop
clock ticking so loud, can you recommend me
a clock with a dial about twelve or fourteen
inches, in a cheap regulator, which will not tick
so it can be heard in running? I do not know
of any clock that I can get that will not make
this noise in running.

You can buy clocks made especially for
churches and rooms in public buildings. These
clocks cost from $40 upward and have dials
about eighteen inches in diameter. You can get
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illustrations and price-lists of such clocks from
the Waltham Clock Company, Waltham, Mass.;
Seth Thomas Clock Company, 15 Maiden lane,
New York City, and the E. Howard Clock Com-
pany, Boston, Mass.

It seems to us that the clock you have must
have a defective escapement if it ticks loud
enough to annoy people in the church—an es-
capement with excessive drop would have an un-
necessarily loud tick.
You might try this way of fastening the clock

so as to minimize the sound : instead of screwing
the case directly to the wall or partition let each
screw pass through a felt washer, which will form
a hard cushion between the wall and the clock
case. Inside the case let each of these screws
pass through a small wood or metal block; be-
tween the blocks and the clock case place felt
washers. When the clock is screwed into place
the sound vibrations will not be amplified, as
might be the case if the clock were screwed to a
partition which could act as a "sounding board."
Even this felt insulation may not suffice to secure
the desired quietness of running if the escape-
ment is a noisy one, because the clock case itself
will communicate sound waves to the air. From
these suggestions* no doubt you can decide what
is best to do. A..well-made clock will not make
enough sound in •running to be objectionable.

An Alarm Clock Made
to Wake the Deaf

If the ordinary person has trouble in hearing
an alarm clock when it rings at an early hour in
the morning what chance has a deaf person to be
awakened by such means? The answer is that
the deaf man had absolutely no chance until an
English inventor interested himself in the matter
and provided a form of alarm clock that is
guaranteed to awaken the deaf. The clock part
of the invention is incased in a wooden box that
is placed at the top of a standard, .of which it
forms a part. A long arm is hinged to the bottom
of the box. The clock is placed beside the bed
of the person wishing to be awakened. The long
arm is connected with a trigger which is released
at the time set, and falls, striking the body of
the sleeper a light, quick blow, which is said
to awaken him from the deepest slumber.

The Largest Dials
The art of the clockmaker has achieved many

remarkable triumphs. Sometimes it is in a clock
wonderful for the complexity of its movements
and its busy population of automatons that at-
tracts our admiration, like that in the cathedral
of Strassburg; at other times the immense size
of the machinery and the dials excites astonish-
ment. This is the case with the celebrated clock
in the tower of the Church of St. Rombaut at
Mechlin. This clock is believed to possess the
largest dials that exist in the world. There are
four of them, one on each side of the great square
tower, and their extreme diameter is nearly
thirty-seven and one-half feet. The figures show-
ing the hours are nearly six and one-half feet
high, and the hands have a length of nearly
twelve feet.

The Oldest Metal
A recent paper presented to the Royal Institu-

tion at London, in discussing the question of the
metals used by the great nations of antiquity,
pointed out that gold was probably the first
metal known to man because it is generally found
native. The oldest metallic objects to which we
can assign a probable date are thought to be
those found in a royal tomb at Nagada in Egypt,
supposed to have been that of King Mene.s. In
one of the chambers were some bits of gold
and a bead, a button, and a fine wire of nearly
pure copper. If the tomb has been properly
identified these objects are at least 6,30o years
old. Nearly all the ancient gold that has been
examined contains silver enough to give it a light
color. It was gathered by the ancients in the bed
of the Pactolus and other streams of Asia Minor.
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FULL SIZE

CARBORUNDUM WHEEL
AND MOUNT

Price fitted - each, $3.50

CH I CAG O'S

Uro 0
UNRIVALLED

37 South Wabash Avenue (POWERS BUILDING)

Electric Illuminated Carnations
We handle the

C....... .-

MATERIAL HOUSE
CHICAGO

Jessen & Rosberg Benches
renowned for quality all
over the world.

2 inch, four jawed chuck • $10.002 inch, four jawed chuck - 12.00

_

.
HARDINGE BALANCE CHUCK, Price fitted, each $3.75 

Fitted to No. 38 or SO Wire Chuck

Brass Jeweling Chuck, per set, $1.50Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

Improved Roller RemoverPrice, - each, $1.75

Electric Illuminated Carnations (full size) in assorted colors. These artificial

flowers have an electric lamp concealed in the center giving a very beautiful effect. 
They

come in sets of 5, 10, 15, 20 and 25 or more, and all ready to attach. We 
estimate that these

lights with off and on displays will last about one year. When any of the 
lights burn out

they can be readily replaced and in this manner will last indefinitely. Made for 
A. C. or

D. C. current, 110 volts.
Price, set of 5

66 66 10

  $3.75 net
750 "
11.25 "
15  00 "
18.75 "

" 15  
" 20
" 25  

All with cord and plug complete

MONEY IS POWER
POLISHING AND BUFFING MOTORS

Alternating or Direct Current

It makes you Independent.
With it you can do good—to yourself and to others.There is one sure way to win money, and only one:—

Y ou must first get High Ability in your work—higher ability, greater skill, than is possessed by yourfellow-workmen.

Don't be satisfied with your present ability—have it increased—
How? Let us do it; that is our business and ourpleasure.

Our school's instruction will give you the greatestincrease in your earnings. We place our graduates inhigh-salaried positions. By coming to our school youwill get the benefit of our 23 years' experience; largestcorps of instructors; original methods and equipment;lowest expense.

WRITE FOR CATALOGUE

"iiia SPEED
LEVER

WeC.  manufacture polishing
motors you can afford to buy
and if you are a dealer, that you
can afford to handle.

We manufacture N,
34 H. P. and larger if desired.
Also a New Patent Watch-

makers' Lathe Motor. We have thousands
in successful operation. Write and tell us
your requirements, for we have a motor
to suit you at the light price.

IS H. P., A. C. or D. C. Polishing Motor $14Variable speed and 2 attachments . . . .

No. 619. The best
Demagnetizer

For Direct Current, 110 volts.
Price $12.00 net.

This remarkable demagnetizer
has the distinguishing feature of
working automatically. It is
equipped with a motor which alone
is of considerable value, different
from all others in the fact that the

motor produces uniform magnetic waves impossible to secure in 
other D. C. demagnetizers

operated by hand. It leaves your two hands free with which to operate, 
enabling you to with-

draw article uniformly and gradually. By far the best on the 
market, although the price is

considerably lower.

No. 618. For Alternating Current only. $3.50 net.

If You Have Blowpipe Troubles

The Ezra F. Bowman Technical School
of Watchmaking and Engraving

LANCASTER :: PENNSYLVANIA

CUT ABOUT TWO-
THIRDS SIZE

Nickel - plated, in
Morocco Case

Price,
$8.50 Net.

,u471

STAYTRU E
Balance Clamping and Staking Tool
A tool which will save you 90 per cent. of your truing

troubles. Two screw pressure punches hold the balance

so rigid that nearly all danger of springing wheel out 
of

shape is eliminated. Uses all your old punches and nearly

all your old stumps. Stumps rest on screw-base and can be
raised or lowered to suit different lengths
of staff hubs. Hole in screw-base size
of your old stump shoulders. The dif-
ference between this and other staking
tools is that the screw punches hold the
balance so rigid that the old riveting
breaks instead of tearing through the
balance hole. You throw the balance
out of true when driving out the old
staff, even if you cut away the old
riveting, which in many cases is nearly
impossible.

Try the " Staytrue " way and be
surprised how flat your wheel stays.
Every man at the bench has been
looking for this for years.

It will be my aim to fill orders as
,promptly as possible.

No. 6 H Natural Gas Blowpipe
Patented Sept. 26, 1899

write us explaining what they are and we will give you the benefit of ourknowledge gained by over forty years' exierience in this line, as wt. are theoriginal manufacturers of blowpipes in the United States, and 'mild only thekind that give the maximum degrees of heat with a minimum consumptionof gas. We make them for use with Coal Ge s, Gasoline Gas, or Natural Gas.
Send for our catalog "B" and tell us your troubles

Minti

•

Jewelers who have
been contemplat-
i n g additional

watchmakers', Jewelers', en-
gravers' or opticians' furniture

should order same at once in
order to get prompt shipments,

as later on they will be obliged

to wait in many instances, caused by rush of

orders, railroad trouble, etc., which generally

begins late in October and lasts well intoJanuary.

We recommend this furniture to be well made in every

particular, of the best seasoned and kiln-dried lumber

We shall be pleased to send you the manufacturers

catalogue No. 15 upon request.
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FOR SALE BY YOUR JOBBER, OR

CHICAGO WATCH TOOL COMPANY
Grand Avenue and Robcy Street -:- CHICAGO, ILL.

A bright, light, and attractive store-front will get thepublic thinking and talking about you as prosperousand wide-a-wake, and at the same time createconsternation amongst your competitors. That willincrease your sales and profits.

PERMIT US TO SEND CATALOG IT'S FREE

••■••■•••••11.•••••

Peerless Belts and Buckles
are the best selling goods we have put on the market duringour 20 years' experience in the monogram business.Are your getting your share of the profits in this line? If not,

WRITE FOR CATALOGUE No. 14 AND DISCOUNTS

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street CHICAGO, ILL.

F. C. JORGESON & CO.
159 to 167 Ann Street CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B
COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

13RST OP EVERYTHINCi"

Gold and Silver Plating
CAREFUL WORK
Roman, Rose and Green
Gold Coloring. A spe-
cialty made of repairing,
relining and replating
Mesh Bags.

Reasonable Prices
Work by mail or
express returned
same day.

SEND FOR FOLDER
GIVING PRICES

STAR GOLD and SILVER PLATING WORKS(INCORPORATED) Established 1893
125 FULTON STREET NEW YORK CITY

tr-i=

tJ

C=1

WANTED Ambitious Young Men, Watchmakers, Jewelers
and Opticians to learn jewelry engraving °-

Our method of teaching this pleasant and remun-erative profession by correspondence is original,concise and practical.
Consists of thirty individual lessons— more ifnecessary, without extra charge- and requires onlyfour months to complete, practicing during yourspare moments,
Costs but $20.0C (including tools) and we allowoyuoto pay at the rate of $1.00 every alternate

If you are skeptical regarding our ability tothoroughly teach you by correspondence, give usa chance and we will prove it.
WRITE TO-DAY FOR MORE PARTICULARS

THE COLLETT SCHOOL OF ENGRAVINGC7-39 MAIDEN LANE
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NEW Y0c1111(4

"A watch that you'll be proud to have
your friends see"

The Gruen "Wristlet" Watch

This reduced facsimile of ad will appear
on May 9th in Saturday Evening Post,
reaching millions of people.

FOR THE DEALER

To derive the full benefit, put them in
your window. Then talk them—use our
newspaper cuts which we furnish upon
request. Thus center the trade on

TRADE"WRISTLETS" MARK

to your store. Don't let your assort-
ment get incomplete.

Wire your needs. We have in two
small sizes to retail

In filled expansion
$22.50; $25.00; $30.00

In 14 Kt. leather straps
$25; $30; $35; $50

In 14 Kt. expansion
$50; $65; $75; $90; $100

giving you a good long profit.

D. GRUEN, SONS & CO.
CINCINNATI • •

• • OHIO

Advertisements appearing from time to time in "Saturday Evening
Post,"—"Woman's Home Companion,"—"Popular Mechanics,"—"Country
Gentleman," etc., reaching a average of one out of every three families in

your city regularly.
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TM Latest —

The Most

Popular —

The Moat

Convenient

Watch to

War

The Grua "Wristlet" Watch

All Emma. i• Wearing the new watch
brate1et becatisr of its practicability and
convenience. It is the most popular watch
in America today. The Gruen "Wristlet
Watch is simple. practical. mediaincally
perfect and is dependable as a timepiece.
Its elegance allfi style appeal to women
of fashion and good taste.

A Splendid Graduation
Gift for Your Daughter

For Your Son. you can buy no

better watch than the famou•

VERITHIN
WATCH

—the watch that "fits your pocket like a
silver flollar." tlie watch I hat makes all
others look clumsy It is half as thick. as
the ordinary watch and yet has full
strength in the tnovement. Tills because
it is budi up on a new scientific arrange-
ment of wheels and is not an attempt to
out down a thick model. In ten years of
use not a single Gruen "Verithin" has
failed to maintain the highest standard of
accuracy and durability.

• Lt m -
•••_

Gnten movements are machined. hand
finished and made at NIadre Bid.Switser-
land. receiving their final adjustments in
Cincinnati, where duplicate parts are
always on hand.
The output is too limited to meet all

demands—only the leading jewelers in
every locality can be supplied. We confine
n Iran to dealers who know and sell
the best, and only at their stores will
you find the genuine Swiss-made Gruen
-Verithin." Ask us on a postal for their
names and a copy of the interesting
'Story of the Gruen Verithin "—which
tells how it is made and why you should
select it for your son's or daughter.
graduation

VEN WATCH Men. COMPANY

31 E Fifth Ave. Cincinnati. 0.
aaaaa of the famous Orem Watebea .J11,411116

112 I CES—G•oen 1,1,1 0' ■Voche• /it to WO

'
CMdm marked •. Precision" PS In tiso
LtIn G,••,, W.50 up

The Omen Vertthtn.—only holt as hick
no the ordinary watch. yet 'moronic,' as

ocOnent,' raft a n mor

 Ir
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THE JEWELERS' HANDY SHOP
We Repair and Replate any Article in Jewelry and Silverware

FOR THE TRADE ONLY
Our workmanship is expert. Our prices are very low
Mesh Bags Refinished, Repaired and Relined from

$1 to $1.25
Gold, Silver and Platinum Plating, Coloring, Finishing

and Polishing Silverware

Write For Our Catalogue
Packages enclosed with ours for other city firms will be delivered free of expense to You

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK

AUCTIONEER
For the leading
and reputable
Jeweler. For
over twenty
years at the
head of the pro-
fession. S a les
made in all
parts of the
United States.
Sales are not
so good after
the weather

gets hot.

Home Phone
Main
2341

D. 0. HERNDON 1202 Commerce Bldg.
KANSAS CITY, MO.

"BILLY" NOONEY
Diamond and Jeweler Auctioneer

ALL SALES personally conducted, ably
assisted by first-class talent

Hand me your sale and I will get you
the money

Write or wire for terms

One of the Many Unsolicited
Letters:

ALTOONA, rebl'Ilitry 1st, 1912.
To those conteniplating an

Auction...Yale:
IV e would say that we have

just closed °rite stock comprising
TWENTY - IV E TIIOUSAND
DOLLARS worth r•f Jewelry, Dia-monds and Watches, with Billy
Noon ey, the Celebrated Auction-eer, presiding. The better class ofthis city turned out to bear Mr.
Nooney talk, and almost 111Won-
sciously became customers insteadof mere spect at ors,

Mr. Nooney is a clean cut and
up.to-ditte gentleman. lie will not
Sacrifice the proptietors'goods nor
leave his employers in the lurch by
"blowing" (to use a slang phrase)
as soon as the cream of the sale is
skimmed off, as some auctioneers
do. There is 'a certain magnetism
about the personality of the man
which pleases and attracts the pub-

in the same town.
money, can make a sale repeatedly

lie. To sum Dail up in nut shell,
Jtilly Noone, besides getting the

SILVERMAN tic DERICKSON,
Jewelers and Opticians,

1327 Eleventh Ave., Altoona, Pa.

No Stock too Small
or too Large

Just finished a 10 day sale for the Wilson Jewelry Co., Miller, S. D.

BILLY NOONEY, L005K6 41coc Detroit, Michigan
 II

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars. 

WATERBURY ROLLING MILL, Inc. Waterbury, Connecticut

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, Lall',6.-,1hrSt., New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large illustrated Catalogue of all kinds of Vises mailed free

Facts Speak for Themselves

We guarantee large
profits or no pay.

We will send many
references to prove
at the last 9 sales
we conducted we
made from 33 to 42
per cent. profit.

We challenge any
person or persons
to show a better
record.

Over 20 years of
honest work and
careful study of the
auction business is
attributed to our
great success.

Jewelers, what you
want is the very
best talent; that is
always the cheapest.

Tel. Rand. 882

GOTTLIEB 8z O'NEIL
AUCTIONEERING CO.
811-812 Ashland Block CHICAGO, ILL.
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What the Cassriel System

Will Do for You
ci It will pay more for your old gold and silver and
floor sweeps, Mr. Jeweler, than you ever got before.

It's because it gets more out of them that it is willing

to pay more for them.

No matter whether your shipments reach us in the

form of bench sweeps, floor sweeps, polishings, filings,

grindings, handwash, etc., or whether they weigh a

pound or a ton, "Cassriel System" will get every grain

of value out of them and send you a check that will

surprise you. It guarantees a satisfactory check in

from five to eight days.

it will make immediate returns on old gold, silver,
platinum, etc., and hold your shipment ten days. If

the check is not satisfactory "Cassriel System" will re-

turn your shipment prepaid. What could be more on

the square ?

All that we ask is a trial shipment. That is chance

enough for "Cassriel System" to demonstrate that it

will give you better returns than you ever got before.

It goes the dollar and cent limit whether it's your first

or hundredth shipment.

Remember, it handles anything containing precious

metal.

Alexander Cassriel Company
Refiners and Smelters

68 W. Madison Street
Chicago

We will buy for cash your entire stock or any part of it, no

matter what it may be, including old movements or watches.



Humorous and Pleasant
Auctioneers No Grouch

MEN who realize the true art of salesmanship is to sell an article for the
price the quality demands. Anyone can give goods away. We get prices
without misrepresentation or bombast. We accomplish what we agree to
do. No stocks too large for us to sell. Now closing out the entire $50,000.00
stock of FRED BRODEGAARD a CO., at OMAHA, NEBR., prior to
their removal to their magnificent new store. First two weeks of sale
$16,450.00 and business increasing daily. Ask them. Ask any jeweler
in Omaha as to the success of this sale. See what we have done for others:

IT PAYS Watchmaker 
to be a    

agnododEngraver

Learn the most advanced, easy and rapid way.

Follow the successful men.
is exemplified in our students output.

We will be pleased to demonstrate by

sending pupils plates and catalog on

request.

The W. L. Newmeyer School of Engraving
New England Building

Clvelarid . . .

Sold everything down tot he
last collar button for A. S.
Ilaski its, St. Johnsbu ry. VI.
Wire him for centi moat ion,

Sold out entire stock of
AIrs. Havill, Hamilton, Ont.
Nothing left but, bare walk
of store.

Recently three of four sales
were held in one year in
.Ioliet, III. One ran three
months and some cheap
goods were sol tl. We opened
as they closed, selling for
Henry G. Yahn, and bad a
Ii rst-class sale. Ask him
about it.

Call on Sam Meyer, Den-
ver's inillionaire jeweler.
Sold for him. lie knows
Oh r ability.

The business of Otto Borre-
se n, Hancock, Mich., in-
creased in a wonderful way
alter our sale. Vrite him.
Ile will answer your letter.
4911.000 in I hree weeks. Pop-
ulation 4,000.

Sold for Scooter Jewelry
Co., New Orleans, largest
store in that city. Ilion i re
from t hem our price-get Ii Ig

Chas. A. Gaudette, Fall
River, Mass., was greatly
pleased with results we
obtained.

Sold out stock of Bassett di
Sou, Coldwater, Mich., in
July. A most successful sale.

We sold out the stock of
Ole C. Land & Co., 344
Milwaukee Ave., Chicago.
It was the largest sale ever
held in Chicago on a side
street two miles from the
loop. Over $27,00J in five
weeks. Ask any Milwaukee
Ave. jeweler about it. 71,7///2y,_bn

BANIGAN 7CG11"111?INAIVRTSRAED°ER TONLY
vv II I 5-1 WII.I US Al' ONCE 825 UNITY BUILDING
THE JEWELER'S RETAIL BUSINESS INCREASES AFTER OUR SALE, HIS REPUTATION IS GREATER, HISWE GET HIM PRICES FOR HIS MERCHANDISE.

A MECHANIC OR,. There is big money in expert
_

. watch repairing. The demand
---; 10 mm. for good workmen is larger than the supply. (

Pi .- fit4.0 ihaii Don't be a mere mechanic, a drudge at cA ,,, 1.. • V i v) ,.„'-'"_tiar-- your work. Be an expert watch (,_.5--122,pigssoir■ ; ,_ ___.8 repairer. We have helped more than N/?'‘-/

tr") 4 ledge 
aynTfirga inmenngtoasget a an expertrep air ekrns o w - I

.....saa.' le frrl 1' I 1, : we can help you. It is easy by our
' ' method. Our experience,DeSelmsPatented , q 7

Charts, text books, special methods and equipment give .WATCH•our students unusual advantages, quick and sure ad-
vancement. We will give you more knowledge and training Ina few t■••44l5` ....1
months than you can possibly get in a store apprenticeship in as IIIMulate)

school at your earliest con venience or If you cannot
come to litt WO Will come to you by mail In your own

many years. We will put you In a position to select
your own Job and OIMIO your own salary. Decide rt ght
now to be an expert watch repairer. COMO to our $ 20 oo 

ilv,„--.....s,.. 0

home. You can employ your evenings or any spare -450_0
To',., „of,/of "thins learning without giving up your present

employment A little time and money .5.7 1 II -) (. '
now WI!, get you a larger salary later. "ent AIATEEK 10( I
a trained expert watch repairer of you. It is FREE. oc!9T-.,,,, '/ \ ,/ - --.5

i, k ''((Write for our booklet telling you how we will make

The DeSelms Watch School 
____0•-_ ..- "..„ a , <;-1

293 Perry Street Attica, Indiana VXPERT It

STANDING HIGHER IN THE COMMUNITY, AND

DREXLER

TRADE SCHOOL
0.8

For Watchmaking

Pabst Building Milwaukee, Wis.

Officially' Endorsed

1111111, By the

Retail Jewelers' Association
1-4 Size of Working Model Send for Prospectus

Facilities in our MESH BAG department we can now

REPAIR, RESILVER
RELINE (with Kid or Silk)

To buy factory cheap ; St. Louis Silver Co., now in

hands of trustee, is for sale. Best equipped silver

plate factory in the West ; located at 1 1 4-1 1 6- 1 18

Chestnut St. It must be sold ; make me an offer.

WALTER J. G. NEUN, Trustee
704 National Bank of Commerce Bldg.

ST. LOUIS, MO.

One Dollar will Repair, Refinish and Reline all size Mesh Bags.

Includes repairing joints, ball-snaps ; also linings with pockets

(kid or silk) and anything else necessary to put bag in good,

first-class order. An Old Bag made NEW for $1.00.
SEND US A TRIAL ORDER

TUCK & McALLISTER CO., 131 Washington Street, Providence, R. I.

Have you one of our Catalogs

I PAY THE HIGHEST PRICES for Diamonds, 
Watches and Jewelry.

Send stocks at once, no matter how large or 
small, and get money by return mall.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.

If you ahould be in Chicago with your stock, make 
appointment with me

by residence telephone Drexel 5323, or °Lice telephone 
Randolph 1418

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-

pert instruction under actual

working conditions. Enter at

any time—no age limit—day

and night classes.

Write for free catalogue containing

full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-

tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY, 
83 NASSWINLI

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
Work. Wheel and pinion cutting

to order. Manufacturing.

CLOCK REPAIRING FOR THE TRADE

When writing to advertisers kindly mention The 
Keystone

Letter Engraving is a Fine Art
The educated public taste of to-day calls for both art and skill 

in the designing and execu-

tion of engraved letters, nor is it difficult to acquire the 
necessary skill. The one work in

which the art is methodically taught is the well-known treatise,

written by one of the world's most accomplished engravers. This treatise has been the sole education of

hundreds of engravers who made unusual profits during this last Holiday 
season. The book was written by a

master engraver and an experienced teacher of the art and covers the 
subject from A to Z, leading the student

from the most elementary processes to the most complicated 
intricacies of the art. Over 200 original illustra-

tions elucidate the text.
Sent postpaid to any part of the world on receipt 

of price, $1.50 (6s. 3d.)

Published by THE KEYSTONE PUBLISHING CO.
NEW YORK 809-811-813 North 19th Street, PHILADELPHIA, PA.
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DIAMONDS find I2,1;1EECIOUS STONES

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. 001-1EN
loll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

itI111-10 fl
 ,r1

.."4111=10.9'

FRED A. HASKELL Letter, Jewelry Bs Souvenir
ENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz.

0; I

STONE SETTING

OUR  SCHOOL is so good that only in it are young men taught to
make watches outright from their own plans and

calculations. We ask only students to attend who desire to become superior
watchmakers. Send for circular.

CANADIAN HOROLOGICAL INSTITUTE
H. R. Playlner, Director S. W. Cor. Church and Wellesley Sts., TORONTO, ONT.

JEWELERS LISTEN
We want a Trial Package from every Jeweler

in Illinois

FRED J. BAHNI & CO., Inc.
Manufacturing Jewelers PEORIA, ILLS.

Mesh Bags Refinished, $1.00
We resilver, reline (with kid or silk) and repair the mesh on any germansilver mesh bag, from 5 to 7 inches, for $1.00, other bags in proportion.
First-class work, prompt service. Give us a trial. Send postal for our large
window display cards, and price list for special repairs such as gold, gun-
metal, bead bags, etc.

A. A. LUPIEN, Manufacturer of Mesh Bags
24 BROAD STREET PAWTUCKET, RHODE ISLAND

Established 1881 The Largest, Most Centrally and Conveniently Located

NABSTEDT MANUFACTURING COMPANY
RING AND CLASS PIN MAKERS
MANUFACTURING JEWELERS

JEWELRY REPAIRING
Factory and Office, 1 10' .;-112 East Third Street

DAVENPORT, IOWA

Telephone North 562

NEWARK BRUSH 
COMPANY

BRUSHES
253 MU

LBERRY STREET 
NEWARK, N. J.

Polishing Set Complet
e, $2.00, 

Prepaid.

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE POLISHI
NG BRUSHES

SATISFACTION 
GUARANTEED OR 

MONEY 
REFUNDED

.......essesietesenes-tuti

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Any part of a watch will be
made to order.

A. ZIMMERLI, 1514 Main St.
High-Grade work Our Specialty

•11■1!

Earnest, Ambitious, Economizing Students
Prefer the

Winter School of Engraving
"Unquestionably the best," honest

and reliable
Course Three Months, $60.00

Write today for Catalogue and
Reservations.

Powers Bldg. Chicago. III.

JEWELRY REPAIRING
We manufacture and repair anything
in the line of Jewelry. Also watch
repairing. TRY US.

CHAS. G. GRENZEBACH
913 "0" Street :: LINCOLN, NEB.

PA.ATE HAI'S
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks Send sketch for free opinion as to
patentability and ask for the "Inventors'
Guide," the finest book published for inventors.

Best references. Established 20 years.
WM. N. mooRe

Loan and Trust Bldg., Washington, D. C

IN 4

11
Makers of

TOWER anD STREET CLOCKS
For particulars, write us, mentioning

Tub; KEysToNE

E. HOWARD CLOCK CO.
Est'd 1842 BOSTON, MASS., U.S.A.

Established
1839

CROUCH 6. FITZGERALD

Jewelrg Sample Trunks and Cases
Extra Deep Trunks and Cases Always In Stock

In Broadway i54 Fifth Avenue
Bet. Cortland( & Day Ste. Corner 201h Street

723 Sixth Avenue
Between 41st and 92d Streets

NEW YORK

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.
Promptand efficient service. Write for shippieg stickers.

M. S. BOWER, Mgr.

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

HIGH GRADE

WATCH AND CLOCK REPAIRING
FOR THE TRADE

4(1101
Experts on compli-
cated watches and
clocks, chronom-
eters, wheel and
pinion cuttings.
Work on antique
clocks and watches
a specialty.
Twenty years' experi-
ence as practical watch-
makers. Thoroughly
acquainted with all

foreign and American movements. Formerly with
the watchmaker to the Emperor of Germain'.

All we ask Is a trial to prove that
we can glve you prompt attention
and do satisfactory work at reason-
able prices.

Send for our Price List

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to flt
American
Stem-Wind
Movemeuts

Special Cases made to order in Gold and Silver
for Englbh, Swiss and American Movements

IlLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

A NEW M °NOG RA M 
1300K

"The Art of Monogram Designing and 
Engraving,- by the

author of "The Art of Engraving," by 
mail, $2.00

P. H. REES, Rublis;her, Ciret
 trate Bldg., 120‘..-1-seeiter. IN. V.

REFINERs an 
of Goid,siiver and
Platinum in any
shape—solids or

Sweep Smelters liv,141,desaiUsgoi:.
filings. Prompt

Established 1889. returns.

THE W. L. ROBERTSON 
CO.

13 and IS Franklin Street, 
Newark, N. J.

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Perfect

Sell-Conforming Ring Adiusters.
Ask your jobber for them, or 1

will send prepaid at once (only
on receipt of price) sizes as
assorted in each unbroken

dozen at the following prices:

1 doz. 10 K. gold, $3.75; 1 doz. gold
filled, $2.00; 1 doz. metal, 85e.

Samples of one small and one inediti in-l
arge gold

filled nnd one metal adjuster will 
be sent for

50e., stamps or M. 0. Address

CHESTER WELLS, Meshoppen, Pa.

. CATCHY
ENGRAVING
in SPOON BOWLS at
Popular Prices

LET US ENG
RAVE

A SAMPLE

Artistic Monogram and Letter
Engraving. Gilding.

Send for price-list.

UL,L,STROM tfik CO.

Ashland Nebraska

The Biggest Hit of the Season

The

Base Ball
Fob

Illustration full

size. Has leather

strap, nickel

plated buckle.

Will sell like hot

cakes.

Price

$0.75

per Doz.,

net.

HENRY PAULSONf& CO.

Powers Building, Chicago, Ill.

When writing to advertisers kindly mention
The Keystone

ENAMEL
Opaque and Transparent Enamel of 

every

variety constantly on hand and made to 
order.

Also it mil line of Enamelers' Supplies Muffl
es,

Stones, etc. Any goods proving unsatisfactory

amertully exchanged.

CARPENTER & WOOD, Manufacturers

14 Calender St., Providence, R. I.

St. Louis Watch Repairing Co.
Oriel Bldg., St. Louis, Mo.

Highest Grade possible work, and

lowest prices. Twenty years 
experi-

ence. Hands, screws, and glasses
replaced free.

Send for price list

References—any St. Louis Jeweler

The Massachusetts School of Optometry

Klein School of Optics
The Former Incorporated and Registered wi

th

the New York State Board of Education

Practical course in Theoretical and

Practical Optics and Optometry. Prac-

tical knowledge is an essential attribute

for success. You get it here.
Catalogues and particulars on application.

The Massachusetts School of Optometr
y

168 Massachusetts Ave., BOSTON, MASS
.

The Triumph Jewelers' Lamp
A 300 Candle Power Lamp for Home,
Store, Shop, Work Bench, Library, Desk it

—wherever a safe, powerful light is

wanted or stand lamp can be used 

Turns up and down like gas; carried

around with greatersafety than kero-

sene lamp; gives 10 times more light TNius9 P I-1

at less than 4 cost tooperate, which a child

can do. Better than gas or electric lamps

because of no hose or drop-wire to prevent

moving anywhere. Holds 2 quarts gaso-

lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene

lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide which

line you want. Send for it at once. Today. It's free.

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. Stat. Street, CHICAGO, ILL.

ON

Fine Watch Case Repairing
Manufacturers of Special Cases

Gold and Silver Plating, Satin and

Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English

cases changed to fit

American move-

mentsand all kindsof

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair

Shop in Chicago.

SEND FOR PRICE-LIST

J.C. HOWARD &CO.
116 & 118 N. State Street. CHICAGO. ILL.

I BUY JEWELRY STOOKS

;raison pays liberal cash prices for 
Diamonds, Watches and Jewelry.

Send stocks no matter how large or small 
and get immediate returns. Goods 

will be

returned if offer is not satisfactory. 
National Bank references given if desire

d.

M. IRALSON, Masonic Temple, Chicago,

Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-

five words. Additional words and ad-

vertisements, THREE CENTS per word.

Under all headings except "Situations

Wanted." THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged

for as part of the advertisement.

To Insure insertion, send remittance

with orders for advertisements. Copy

must reach us by the 25th of each

month for the Issue of the let of the

following month, and by the 10th of

the month for the Issue of the 15th of

the same month.
Send bank check or draft, or postal

or express money order for $1.00 and

over, or postage stamps for smaller

amounts.
If answers are to be forwarded

send TEN CENTS In postage stamps

with order.
The real name and address of every

advertiser must accompany the copy of

t be advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25

cents) if they desire a copy of the paper

in which their advertisement appears.

Address,

THE KEYSTONE PUBLISHING COMPANY

809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED

Under this heading, ONE CENT per word,
for first twenty-five words. Additional words

and advertisements, THREE CENTS per word.

No advertisement inserted for less than 23

cents.
It will facilitate matters and result to

the advantage of advertisers under this

classification if they will indicate their local-

ity in their advertisements.

WATCHMAKER, twenty years' experience,

wants position June 1; west preferred;

salary $25 to $35. Address T. J. Wyatt,

Salt Lake City, 'Utah.

PERMANENT position in west wanted by
high-grade watchmaker; married man, no

bad habits; salary $25. Quimby Martin Jr.,

care W. Marshall, Fordsville, Ky.

BY young man as assistant watchmaket,

plain engraver, with good man to finish

trade; reference given as to honesty, etc.

' S 192," care Keystone.

YOUNG man desires a position as plain
engraver and assistant watchmaker, with

a chance of finishing trade; good reference

as to honesty, etc. "T 593," care Key-

stone.

FIRST-CLASS engraver and watchmaker'
can also wait on trade; young married

man; $22 per week; As references. Ad-

dress "S 183," care Keystone.

YOUNG single man, twenty-three years,

desires position as watchmaker, plain

engraver, general store work; middle west

preferred; honest; references; salary $20

per week. J. Michelson, Grand Island,

Nebr.

BY a good watchmaker, fair engraver a
nd

jeweler; has good set of tools and ref-

erence. Address E. H. Charbonneau, 113

Intervale avenue, Burlington, Vt.

GOOD watchmaker, engraver and optician

desires position; capable in all lines; fif-

teen years' experience; all-around man,

reliable and experienced; salary $20. "S

230," care Keystone.

JEWELRY engraver, first-class man; can

do jewelry designing, hard and soft sol-

dering; best references; any location. Ad-

dress "A. D. 23," 5205 Heyworth 
building,

Chicago.

Si.COND watchmaker, plain engraver and

good optician; can do lathe work; ref-

erences as to reliability, etc. "M 223,"

care Keystone.

BY good assistant watchmaker and plain
engraver; can furnish best of reference;

state size of town or city in first letter.

"S 224," care Keystone.

YOUNG man, good appearance and edu-
cation, desires position with reliable

jewelry or material house as traveling sales-

man; furnish references, bond. "S 206,"

care Keystone.

WATCHMAKER and optician of twenty

years' store and factory experience,

wants steauy position; railroad work pre-

ferred; one who understands adjusting.

timing and rating fine watches; have all

tools; Georgia preferred. "1' 210," care

Keystone.
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SITUATIONS WANTED

WATCHMAKER, first class; over twenty
years on high-grade work; factory and

store, railroad inspector; take in and give

out work; best references; no cylinders or
imitation watches taken. J. W. Darling,

care Southern Hotel, Mobile, Ala.

WATCHMAKER wants position; accus.
tomed to high-grade railroad work; mar-

ried; own tools; eastern or southern states
preferred; salary $25 per week; refer-
ences. John K. Craig, 127 Juniata street,
Lancaster, Pa.

AS watchmaker, plain engraver, graduate
optician, or will rent working space,

have own tools, material and outfit; south
preferred. F. Powell, Ahoskie, N. C.

YOUNG man wants position as watch-
maker, clock and jewelry repairer; own

tools; good reference; age nineteen. Rus-
sell Peck, Wellington, Kans.

GOOD practical watchmaker and engraver,
with six years' experience; age twenty-

eight; married, no bad habits; good per-
sonal appearance; own tools; best refer-
ence; Kansas preferred. "W 219," care
Keystone.

MAN with twelve years' experience at
watch trade; sister a finished engraves,

also experienced saleslady; state salary.
Address "E. F.," Alexandria, La., box 120.

WATCHMAKER, jeweler and clock re-
pairer would like position with reliable

store in southern New England; references;
three years' experience; graduate horo-
logical school. "0 207," care Keystone.

WATCHI1.t.AKER, engraver and an es-
pecially good salesman desires position;

not less than $25 tier weeic; any place in

the world. Louis F. Stock, Clearfield, Pa.

PERMANENT position immediately by
first-class watchmaker, salesman and

plain jewelry repairer; in my employ; due

to change of business; state salary; central

states preferred. Andrew Wilson, jeWeler,
Winfield, Kans.

PERMANENT position by saleslady and
window dresser; eight years' experience,

best of reference as to ability and char-

acter. Address Mitchell Jewelry Company,
Carrollton, Mo.

FIRST-CLASS watchmaker and engraver,
fourteen years' experience; thirty-two

years of age; best reference, habits good;

neat appearance; married; would like

change in position; west or southwest pre-

ferred. "I. 214," care Keystone.

AMERICAN, age thirty-five, single; nine-

teen years at bench; first-class workman,
experienced on all high-grade American and

Swiss railroad watches; have all tools; am
fair engraver, samples on request; am

healthy and don't touch booze; no objection

to clock work; will go any place, large
store preferred. "B 213," care Keystone.

AS watchmaker, jeweler, fair engraver;
own tools; honest and good habits; can

assist in waiting on trade. 1117 Hamilton
street, Davenport, Iowa.

YOUNG man, twenty-six, desires position:
watchmaker and engraver, good salesman

and window decorator; salary $t8; own
tools; prefer Iowa or Nebraska. G. H.

Penrod, Logan, Iowa.

YOUNG man, nineteen years old, rood
jewelry engraver and salesman, wishes

position; also want to become watchmaker.
Address Frank D. Fogg, Alameda, N. M.

EXPERIENCED engraver and sales-
woman; location in west preferred. Ad-

dress Mrs. Josephine Lewis, 241a Eleventh
avenue, North Seattle, Wash.

YOUNG man, twenty, desires position
under good watchmaker to finish trade;

can repair clocks, jewelry and do plain
engraving; three years' experience in store;

just finished course in Bradley Horological

School. Edmund Krebs, Milford, Ill.

FIRST-CLASS watchmaker, fair engraver,
desires a permanent position with a first-

class firm. Max Chamelin, 130 Main street,

Hartford, Conn.

MARRIED man desirina to locate in Phila-
delphia, wishes position as watchmaker

with a good firm; steady and reliable; state
wages. "F 205," care Keystone.

BY Ai optician to learn watch repairing;
married, no bad habits; Illinois or Wis-

consin preferred. Address Huber, 819 East

Thirty-ninth street, Chicago.

PERMANENT position in store that Cats

pay $25 weekly to first-class, experienced.

eliable and sober watchmaker and jeweler;

also plain engraver, best of references.

Charles W. Mallory, Box 256, Champaign,

(Continued on page 978)
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(Continued from page 977)

BY watchmaker and jeweler, eighteen
years' experience. Charles Burgess,

Bloomfield, Iowa.

BY experienced saleslady and optician in
jewelry or department store; would like

to hear from firms in Washington or
Alaska. Address "B 208," care Keystone.

IN Tennessee, Kentucky or Alabama by
registered optometrist with experience, to

take charge of optical department; age
twenty-four, single; neat appearance; good
mixer; had some experience in jewelry bus-
iness; reference given; state salary or sal-
ary and commission in first letter. E. R.
Braly, optometrist, Columbia, Tenn.

YOUNG German with experience in jew-
dry business would like to secure posi-

tion as a buyer for Indian curios or in the
European market; references. "A 233,"
care Keystone.

JEWELRY salesman of thirty wants job
on road; have established territory;

manufacturer's line preferred, but would
take good jobbing line. "A 220," care
Keystone.

WATCHMAKER, engraver, familiar with
railroad inspection; reference. Address

Box 206, Clarence, Mo.

FIRST-CLASS watchmaker and experienced
diamond, watch and jewelry salesman;

all-around man, good appearance; best ref-
erences; all tools. W. B. Meisinhelter, 321
West York avenue, York, Pa.

IIIGFI-CLASS man, best of references;
middle or northwest preferred; only

first-class houses need answer; am a
worker and understand anything pertaining
to trade; long experience; twelve years
manager one firm; no cheap man. "B 240,"
care Keystone.

WATCHMAKER, plain engraver, optician;
also do jewelry and clock repairing; not

afraid of work; Kansas or Nebraska pre-
ferred; state particulars. "A 237," care
Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER and engraver; send
sample of engraving, references and sal-

ary wanted in first letter. Knowles &
Ilaney, Bismarck, N. D.

AN all-around lapidary man who under-
stands how to cut all kinds of stones

and can also mount stones. White Rosen-
field Optical Company, 614 Central avenue,
Hot Springs, Ark.

JEWELER wanted who can do jewelry re-
pairing and sonic new work; medium

wages, permanent position; temperate;
pleasant surroundings and modern store.
I. A. 
D. 

Hagen-Newton Company, Fargo,
N. 

GOOD all-around man, must be good
watchmaker; if optician so much better;

permanent place to right man; photo and
full particulars in first letter; must come
well recommended. "H 216," care Key-
stone.

WANTED, at once or soon, a first-class
watchmaker and engraver; must have A

references; state age and salary expected,
also full particulars; send samples of en-
graving. C. H. Thomson & Co., jewelers,
Greensburg, Ind.

WATCHMAKER and optician; only those
with good references need apply; state

salary and experience. Address J. P.
Bader, Clarksdale, Miss.

FIRST-CLASS watchmaker and engraver;
Permanent position and good salary. J. C.

Thompson, Lake Charles, La.

CLOCKMAKER, must be thoroughly ex-
perienced on French, chimes and Ameri-

can clocks of all kinds; state age, ex-
perience and give references when apply-
ing. E. J. Scheer, Rochester, N. Y.

SALESMAN of experience with the retail
trade for watch and diamond department;

a thorough knowledge of diamonds and
watches absolutely necessary; applications
to receive attention must state past ex-
perience and salary expected. Abraham &
Straus, Fulton street, Brooklyn.

YOUNG man, good engraver, jewelry and
clock repairer and assistant watchmaker,

sample engraving, photo, references and
full particulars in reply; steady job. P. A.
Goodnough, 710 State street, Erie, Pa.

HELP WANTED
FIRST-CLASS watchmaker and fast en-

graver and assistant salesman; perma-nent place; only American with best ref-
erences and with all tools considered; mar-ried man preferred; high salary paid. "W
232," care Keystone.

MANAGER wanted for a $25,000 jewelry
business located in one of the best townsin central Texas; must be a man who un-

derstands the jewelry business thoroughlyand can invest $5,000; rare opportunity fora good man to work into a fine business, as
present owner wishes to retire; don't write
unless you have the ability and the money.
"I 176," care Keystone.

A FIRST-CLASS traveling salesman to
represent a large Chicago wholesale
watch and jewelry house territory, territory, Min-

nesota, northern Iowa and both Dakotas;an experienced salesman wanted who can
assure large business with the jewelry trade.
First-class stock furnished, permanent posi-
tion and satisfactory terms to the right
man. Address "A. D. 24," 1201 Heyworth
building, Chicago.

WATCHMAKER who can do engraving
and diamond-setting; steady position.

Saunders, 37 South Thirteenth street,
Phila., Pa.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WISH to buy old-established jewelry store
in live town of 2,500 in Wisconsin. Box

121, Akeley, Minn.

A PARTNER with some capital to take
interest in one of the best wholesale

jewelry houses in the southwest; we want
the services as well as capital. "G 218,"
care Keystone.

SECOND-HAND Francis engraving ma-
chine. Williams, jeweler, Cohoes, N. Y.

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

SLIDE rest and pivot polisher for Rivett
lathe. Albert Edholm, watchmaker,

Omaha, Nebr.

ENGRAVING machine, must be cheap;
send full description. Koester, Bruns-

wick, Nebr.

TO buy jewelry store in hustling town in
western New York. Frank W. Phillips,

Conewango Valley, N. Y.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

WOULD you like to step into an old-estab-
lished business, a fine jewelry and optical

store with a wide reputation and an hon-
ored name? One of the most attractive
jewelry stores in the middle west; hand-
some modern front, clean, up-to-date stock,
small manufacturing city, the trading centerof a rich farming country and a number
of adjacent small towns; a profitable bus-
iness for many years with annual sales of
$25,000 to $30,000. If you can raise $10,-
000 cash write for further particulars.
"A. B. C. 22," 1201 Heyworth
Chicago.

JEWELRY and optical business in Iowa
county seat; best location in city; $1,500.

"B 143," care Keystone.

JEWELRY and optical store, best town in
Iowa; established trade twelve years;

rent reasonable; will reduce stock to suit
cash buyer; other business reason for sell-
ing. "T.. 124," care Keystone._
FIRST-CLASS jewelry store, has been es-

tablished and in same room fifteen years;
will invoice about $4,000; fine repair trade;
best location in city; new, up-to-date fix
tures; city of to,000, railroad center rea.
son for selling, owner has other business;
good liberal discount for a cash deal.
George W. Ridley, Grand Junction, Colo.

GOOD-PAYING jewelry business in thriv-
ing Kansas town of 700. ''Jeweler," Box

too, White City, Kans.

JEWELRY store, pretty New Hampshire
town, lake region; stock and fixtures

new; no competition, large section to draw
from; great chance for optician; price $800;
reason for selling given in reply; must be
sold by June r. "S 202," care Keystone.
GOOD-PAYING established jewelry and

optical business in live Nebraska county
seat town, 3,000 population; stock and fix-
tures invoice $4,000; can reduce to suit;
rare opportunity. Address Box 675,
Schuyler, Nebr.

FOR SALE

Stores, Stocks and Businesses

A SPLENDID opportunity to purchase a
clean, up-to-date stock of jewelry and

stationery in the best dairy, stock and grain
county in Minnesota; population 1,200,
good schools and churches; poor health is
my reason for selling. Write to J. L.
Williams, the Jeweler, Zumbrota, Minn.

A SPLENDID money-making jewelry bus.
iness located in county seat 3,000 popu-

lation; best farming community in the state
of Iowa; only one more store in town;
reason for selling, owner wants to retire
arid live on the proceeds that he has made
in the sixteen years of building up this
business; this is a snap for the right party
with some money; stock can be reduced to
$6,00o or $7,000 and still hold the splendid
patronage the store now enjoys; if inter-
ested in this splendid offer write. "N 18o,"
care Keystone.

JEWELRY business of twenty-one years'
standing for sale; has been a money-

maker; will take eighty-five cents on the
dollar; invoice $1,900; good reason for
wanting to sell; only cash or bankable paper
will be considered; location, Mississippi not
affected by overflows. Address "B 209,"
care Keystone.

STOCK and fixtures; best town in Iowa,
population 3o,000; will invoice about

$2,500; fine location, reasonable rent; my
health the cause; snap for some one; act
quick. Box sox, Waterloo, Iowa.

WANT to retire; jewelry stock and fix-
tures; ideal home town of goo. J. P.
Arnolds, Calistoga, Cal.

$1,000 for stock, fixtures, watch glasses,
materials and jobbing stones; good re.

pairing stand; write for particulars. 1335
Fourteenth street, N. W., Washington, D.C.

ONLY jewelry store in Ohio town of about
2,000; established over fifty years; in-

voice $2,500; can reduce some. "M 221,"
care Keystone.

ESTABLISHED jewelry business in pros-
perous California town of 3,000; stock

and fixtures invoice $4,100. "1.1 239," care
Keystone.

JEWELRY business in one of largest cities
in North Dakota; an opportunity to step

into business that has made good for
twelve years; will require about $15,000,
part cash, balance good security; will bear
strictest investigation; only propositions
from responsible parties will be considered.
"R 236," care Keystone.

IN a town of 10,000 in Utah, a good jew-
elry business; stock and fixtures; all fine

goods; about $4,000; could reduce or part
time; want to retire from business because
Of age and health; plenty of work. Josiah
Beck, Box 23, Provo, Utah.

JEWELRY store in the best town in the
western Dakotas; all the work one man

can do; crop outlook fine; this will bear
the closest investigation; can reduce to
$2,000; don't write unless you have the
money. R. M. Horn, Lemmon, S. D.

JEWELRY and stationery business in live
Colorado town; will sell fixtures, part or

all of stock; must sell before August i;
climate unexcelled for lung troubles. Frank
S. Balster, Durango, Colo.

$x,5oo BUYS jewelry store doing fine bus-
iness, in best growing town of L600 pop-

ulation, in state of Washington; large
lumber mills running year around, with
big pay-rolls; fine farming and dairying
section adjacent; ideal climate and water;
three other towns to draw from; heavy re-
pair business; no competition; only those
who have the cash need apply. "S 212,"
care Keystone.

NORTH DAKOTA county seat college
town two transcontinental railroads;

population 7,000; clean stock, good fixtures,
invoicing $7,000; established business; buy
direct. "F 204," care Keystone.

CHANCE of a lifetime! The best jewelry
store in the city of Glens Falls, N. Y.;

18,000 population; stock and fixtures $20,-
000; can reduce stock if desired; must sell
before June ; have purchased store in
larger city. H. E. Floyd, Glens Falls, N.Y.

JEWELRY stock and fixtures which invoice$4,600. Address Lock Box 69, Massillon,
Ohio.

CLEAN jewelry store, county seat, central
Ohio, next to postoffice; good prices,

good repairing; small competition; fine,
small capital proposition. Box 351, Mt.
Gilead, Ohio.

IN a Colorado city ia1000 population;
jewelry business established 188r ; has

paid above expenses in five years $9,800;
stock and fixtures $3,300; cash only. "S
211," care Keystone.

FOR SALE

Stores, Stocks and Businesses

WANTED, jeweler in town of L000.
G. W. Hamilton, Schoharie, N. Y.

RETIRING from business; a rare oppor-
tunity to get good-paying jewelry bus-iness in best city on Pacific coast, and best

climate in the world; great Panama Canal
exposition to be held here in 1915; popu-lation 65,000, growing fast; clean, newstock and fixtures, good location; invoice
$4,009,_ $3,500 cash takes it. G. E. Warner,
1221 C street, San Diego, Cal.

ABOUT $2,300 cash will buy stock of
jewelry and fixtures in San Joaquin Val-ley, California; population 1,000; growingtown in heart of orange and fruit country;sin going to quit the jewelry business."T 92," care Keystone.

A FINE opportunity, the only exclusive
jewelry store in a Wisconsin county seattown of 4,000; great fruit country; factorypay-roll per month $40,000; reason for sell-ing, death of proprietor. "N 217," care

Keystone.

A RARE chance! A well-paying jewelryand optical business; established over six-teen years; a fine class of trade; repairingsabout $200 a month clear profit; only fivecents fare, ten minutes' ride from Maidenlane, New York; no competition; goodreason for selling; about $5oo required;terms only cash. Write to P. 0. Box 9,Jersey City, N. J.

NICE jewelry store and repair business incoast country of Texas; county seat of1,200; everything new and complete; in-voice about $L600; a snap for right man;reason, not competent. Address P. 0. Box
212, Angleton, 'Texas.

BEST jewelry location in state of WestVirginia; entire stock, tools, fixtures andmaterial for sale; stock will invoice $4,500;tools, fixtures and material $1,500; priceand terms right; store located at Buck-hannon, W. Va. For full information ad-dress. C. A. Coffman, Shinnston, W. Va.

WELL-ESTABLISHED, profit-paying jew-elry business; exceptional chance forwatchmaker and optician; stock is now low;finest climate; competition light. "S 222,"care Keystone.

GOOD-PAYING jewelry business in one ofthe best small towns in Wisconsin; noOpposition; will reduce to suit buyer; goodreasons for selling. "W 225," care Key-stone.

JEWELRY stock, fixtures and tools in goodlive northwest Iowa town o/ 7oo; invoicearound $1,200; no competition; Decembersales last year were over $1,000. "C 227,"care Keystone.

JEWELRY and optical business in Iowatown 2,200 ; fine location, money-maker;low rent, can reduce to suit purchaser;must sell, poor health. Address "P 228,"care Keystone.

MUST sell at once, jewelry business; oneof the best opportunities of a lifetime tostep into a good-paying, established jew-elry business; repair work alone between$3,000 and $4,000 a year; sales from $8,000to $10,000 a year; business can be doubled;stock $5,000; must sell for cash only; willreduce stock some; unless you have thecash do not correspond. Address Box263, City Postoffice, Washington, D. C.

THIS is what you want; splendid money-making jewelry, optical and music bus-iness in good northern Kansas countyseat, 1,5oo population; you can make a goodprofit every 'year besides your salary; stockg,000, fixtures $1,000, equity in building1,000; going into the banking business rea-son for selling; write at once for full par-ticulars. "II 229," care Keystone.

JEWELRY and optical business in hustlingtown in northern Illinois; tools, stockand fixtures invoice about $2,000; can re-duce; stock up to date and in fine shape;fixtures all oak and good as new; fine !ma-tion; rent $12. "J 231," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

SAVE your time, send $1 for fifty-twopractical ads for jewelers. Garner "nds"Service, Lebanon, Ind.

SHIP'S chronometer, Eggert & Sons, NewYork, makers; price $50; mahogany case.with brass corners; in perfect order. En-haus & Son, 31 John street, New YorkCity.

FOR SALE

Miscellaneous Merchandise and
Equipment

LATHE at a bargain. Address "N 822,"

care Keystone.

NEARLY new polishing lathe, 3727, Paul-

son's list $22.50, at $15; two safes, 40

and 42 inches high, $2* each, and 
show

cases for about the price of the glass;

disk record cabinet, holds 625, cost $20, 
its

new, sell for $1 o. E. C. Chamberlin, Den-

ison, Iowa.

ENGRAVING machine, cheap. Jewelei,

Brunswick, Nebr.

A SMALL lot of genuine 
sapphires and

garnets for sale cheap. Write to "L 234,"

care Keystone.

SPECIAL Duplex engraving block, in Ai

condition; all attachments, with extra

leather pad; first money order for $3.50

takes it. C. R. Lytle, Oneonta, N. Y.

POWER flat and wire rolls, hand power

flat and wire rolls, small foot presses,

one Oliver foot power lathe, one bar 
an-

nealer, No. 2 American, one grindstone,

one electric polishing hood, small 
pressure

blower ,• also other tools. Leiman Brothers,

62 F. L John street, New York.

TEN-FOOT wall case, two s!x-foot floor

cases, and jeweler's safe, cheap. "NI

215," care Keystone.

AT A BARGAIN-Watchmaker's golden

oak work bench, American lathe and

wheel, jeweler's chronometer, optician's

test case, electric polishing lathe, Sam blow.

pipe and bellows, two extra bellows, 
large

and small; gas gold melting furnace, 
jew-

eler's gold rolling mill, electroplating

dynamo, small size; Smith-Premier type-

typewriter. "T 226," care Keystone.

LARGE, new four-door jeweler's safe,

slightly used, located in Spokane; bar-

gain if taken at once. C. I. Walls, Wash-

burn, N. D. 

GRINDSTONE in iron frame, perfect con-

dition; cost $53, for $22; trial case, $55,

for $25. Robinson, 325 Failing building,

Portland, Oregon.

A FULL set of new, up-to-date 
jewelers

fixtures, solid oak, dark green finish;

horseshoe center cases, including large

burglar-proof safe and a $400 cash register.

The cost of the complete outfit was $4,000,

will take $1,500; half cash and the balance

in notes to responsible party; can be seen

at 312 North Sixth street, St. Louis, 
Mo.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS 

PER WORD

FARM lands offered in exchange for

jewelry stock or will exchange for any

part of a jewelry stock. Address 6o1 Ply-

mouth building, Minneapolis, Minn.

$4,500 JEWELRY business, well located;

up to date stock and fixtures; can use

automobile. "P 235," care Keystone.

WILL exchange summer home on St. Joe
river and interurban car line one mile

from St. Joe, Mich., for diamonds, jewelry

or property in the south. Address J. P.

Hamilton, Rome, Ga.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER 

WORD

HIGHEST cash prices paid for diamonds

and watches; immediate returns made,

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-

sixth place, Chicago, Ill. 

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write

the St. Louis Watchmaking Schools, St.

Louis, Mo.

SPECIAL NOTICES

WATCHMAKERS, jewelers, salesmen, in-

crease your salary so pee cent by learn-

ing engraving; our correspondence course

of thirty lessons, tools, plates, etc., $15;

$1 weekly. The Collett School of Engrav-

ing, 37-39 Maiden lane, New York. See

page 972.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan

and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER 

WORD

MANUFACTURER of a first-class and

most complete silver deposit line wishes

to connect with a sterling silver house or

agents for east, middle west, with office

in New York City if possible; commission

basis only. "K 238," care Keystone.

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

OLD cases restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street,
Chicago.

I WILL buy your diamonds and watches

and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

PEARLS wanted; ship direct to me and
get the highest market price; largest

buyer of slugs in United States; prices
quoted. W. L. Gardner, Le Claire, Iowa.
Western pearl headquarters.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get

money by return mail. All kinds of refet-
ences furnished upon request. Emil Noel,

541 East Forty-sixth place, Chicago, Ill.

KANSAS CITY
Watchmaking and
Engraving School

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people

sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden

lane, New York.

NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold

and silver. Send by mail or express and

receive prompt attention. J. L. Clarke, es-
tablished 1870.

WANTED-Every ode desirous of improv-

ing himself in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one

of their latest catalogs. A postal card will

get it. See ad inside back cover.

SHIPS' chronometer, extra fine, full size•,

W. Wood, Liverpool, maker; rosewood

box with brass corners; in perfect order;

price $100. Enhaus & Son, 31 John street,

New York City.

ALBERT A. WINTER, instructor of the
Winter School of Engraving, will teach

a limited number of students this summer.

Three months' course. Write for reserva-

tions at once; catalog. 37 South Wabash

avenue, Chicago.

THE Omaha Watch Repairing, Engraving

and Optical Institute has the best repu-

tation for practical work in all branches of

this trade than any other school of its

kind in America. There is no other just

as good. Our students get more practical

work and knowledge in less time than in

other schools. We supply the work free

for students' practice. There is no guess

work with our methods. We have to know

the principles on which a machine is made

in order to repair it right. We have room

for short-term students only in the summer

months. Write for particulars. Tarbox and

Gordon.

This is the school you should attend.
Investigate it! Send for our new art

catalogue, it's free for the asking and

explains fully our courses and methods

of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

THE.K1110•YOU•CALLYOUR.OWN •

Room 1112 Masonic Temple,Chicago,111.

4-gtits
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
eupply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

1

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006-37 S. Wabash Ave., CHICAGO, ILL.

Powers Building
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TYLER & GREGORY

A. E. Gregory

AUCTIONEERS OF

National Reputation
Room 1102, 37 South Wabash Ave.

CHICAGO, ILL.

Mr. Jeweler :-An auction conducted along the
lines . we practice is a business proposition on
business principles. No stock too large or fine
for us to sell at a profit. With our original ideas
in advertising to bring the buyers and honest
method of selling there is no demoralizing of
future reputation. The prices we get and the
amount we sell in a day make our services a
profitable investment. All sales given our per-
sonal attention; it is two high-class auctioneers
for the one price, no assisting talent or sub-
stitutes.

Correspondence confidential. Write or wire,
giving amount of stock and size of store.

We invite most careful investigation.

Below Are Jewelers in Business•

Kinsel & Petri, Columbus, Ga.

J. H. Whitley Co., Los Angeles, Cal.

John C. Pierik, Springfield,

Pickart & Moss, Jamestown, N. Dak.

Jesse E. Yolle, Decatur, Ill.

Chas. M. Schoen, South Bend, Ind.

Bader Bros., Columbus, Miss.

E. R. Tyler

J. H. Wallace, St. Catherine's, Ont.

Andenon & Son, Dayton, Ohio.

J. D. McKinney, Palestine, Texas.

IT IS LIKE

FINDING MONEY

To be a successful optician:-because you
don't have to look for opportunities to prac-
tice your profession. They come to you.
THERE IS NO EASIER, MORE LUCRATIVE
PROFESSION THAN THE OPTICAL, and there
is no easier way to fit yourself for it than by a
Correspondence Course in the American
Optical College-the oldest and best cor-
respondence school of optics in the world.
To secure this course all you need to do is to
pay $2 down and $1 per week till the full
amount is paid. No technical education is
necessary. Anyone who can read is quali-
fied to take it. Our school is authorized
to grant DIPLOMA to every graduate.
Drop us a postal and learn all about it.

ADDRESS

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship ? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

" Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only COM-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y., U. S. A.

WE make business for you. We are very gratified to know that our business for March 1912 has far exceeded
1911, and hope you will rejoice with us. There is a reason. The attractive appearance of our mountings, our
spectacles and eyeglasses, quality A-1, best of workmanship and reasonableness of prices is what produced

the above results. Join with us, and you will prosper the same as ourselves. W
a.
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Another Reduction IMPROVED "ILIKIT9! SANITARY ORin Price SHELL GUARDS

In Gold and Gold-Filled Mountings and With Rim or Frames.

SPECIAL OFFER.-One sample tel of gold-filled 12 "Ilikit" mountings, etched on

lenses, in neat velvet-hued ease for fitting, $7.50 net.

ROCKING AND RIGID GUARDS Per. Doz.

Gold-Filled Rimless 1/10-12 K. . . . ... . . . . .........  $ 6.60
Gold-Filled 12 K. PIO 11A K 11' Shell Guards   6.60
ALUMNI) I LI KIT Sanitary Guards 3. )0
Gold-Filled Rimless 1/30-12 K.  1.00
Solid 10 K. Gold, Rimless 1 5.00 1.40

When one dozen or more are purchased at one time we allow 10 per cent. oil for cash.

Reisner's Improved Lens Measure at . . . Net. $3.00 each

Per Sr.
$ .60
.60
.45

We Wish
To Increase
Your Trade
Here is a round

eyeglass that will

appeal to the best

class of trade. No

matter how many

eyeglasses they
have, when they
see this, they will
want one more.
It is called the
"Harvard." In
solid 10 K. gold,
they cost $48.00 a
dozen, and in 12K.,
140 gold filled,
$8.00 a dozen.
They are also
made in silver, eon
metal. shell and
celluloid, and are
38 to 40 millimeters
in diameter. Let
your customers
know you have
these.and you will
he surprised at the
great demand.

Don't Buy a Trial Case Until You See The

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION
FROM $10 to $89

Over Twelve Thousand ( 12,0001 Satisfied Owners
of the Audemair Prove Our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.

No. 1030. 168 lenses and discs.

Special -Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $17.50 per gross. Spectacle cases

at $21.00 per gross.

Genuine spring back leather cases, $12.00 per gross

Imitation " " " 10.00 "

GOLD-FILLED SPECTACLE FRAMES
No. 1, 0, 00 Eye. Made by the IMPROVED METtim).

EXTRA FINISH, %YELL TEMPERED, HIGHLY LUSTERED.

V5525. 12 K 1-10 Frames "Flex° Bo" Cable Temples   l'er dozen, $7.50 (...,

5524. m , II-

5525. 7.00 W
1564. 5.4 0 t

E565. 6.6(5

5354. 4.00 .1(..,

5355. 5.00

C.)

12 K., 1-10 Riding Bow Frames
12 K., 1-10 Riding Bow Cable "
10 K. 1-10 Riding Bow
10 K., 1-10 Riding BOW Cable "
10 K., 1-30 Riding Bow
10 K., 1-30 Riding How Cable "

QUALITY GUARANTEED, same as BILLED

1194 10 K., 

TGold and or,l)du-nFoitlilgesd Riding Bow Mountings

1,594 1-10 10 K., Riding Bow :Mountings  
$5.60; Cable, 6.75F5594 1-10 12 K., Riding Bow Mountings

51 54 1-40 10 IC., Riding Bow and Rimless Mountimis  CM) Cable' 5."
5194 1-30 10 k., Riding Bow -Mountings . . .

"•-• ;.1.4

  f=1:)

ler doz c-4

  824.75

INTERCHANGEABLE EXTRA WHITE
Per dozen

1st Qua" 2t1

Double Convex, 1 eye . . . $ .91
Periscopic Convex, 1 eye . 1 .577
Periscopic Convex, 0 eye . 1.33
l'eriscopic Convex, 00 eye . 1.47

$
.91
1.00
1.1:7

SKELETON OR RIMLESS

Periscopic Convex, 1st Quality

0 Eye f 2-hole 3-hole 4-11010
00 Eye . $1.54 $1.61 $1.68 per dozen

Periscopic Convex, 2d Quality
0 Eye .1 2-hole 3-hole .1-hole
00 Eye . 1 $1.19 $1.26 $1.33 per dozen H

All prices quoted on lenses from 0.12 to 4.25.

"Interchangeable."
1 Eye, $3.00 0 Eye, $3.10 00 Eye, $:1.25 cn

From 8 D. up

Usual advance on strong munbers.
Cemented Bifocals, 1st Quality,

per dozen

Where not otherwise staled, we will ttllow
cash discount 10 per cent.

L? Work. Kryptoks and Stevens quality, 6 Cash Only : Agents for Stevens & Co., Inc.,
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 5-7 
Maiden Lane (Near Broadway)

NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS

Have Just Finished the Greatest
Sale Ever Held in Oklahoma

It was the Miesch-Jones Stock at Muskogee, admitted to

be the best in the state. The Sale was a wonderful:suc-

cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITYP

Volume low, collections slow, need a tonic now? If so

send for me. You know my reputation for reliability,

can refer you to any manufacturer, wholesaler or bank

in Chicago. You are familiar with my record, have given

hundreds of sales extending all over the United States

and Canada, and every sale a success. For more than

twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales

personally, am assisted by the best talent obtainable,

giving you the services of two of the best auctioneers for

the price of one. Remember my pleased patrons are my

friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and

communications strictly confidential.

L. H .DODD & CO.
Long Distance Phone

Drexel 2906 4607 Michigan Ave., Chicago IllinoisAddress
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AUCTIONEERS OF

National Reputation

Mr. Jeweler :-An auction conducted along the
lines . we practice is a business proposition on
business principles. No stock too large or fine
for us to sell at, a profit. With our original ideas
in advertising to bring the buyers and honest
method of selling there is no demoralizing of
future reputation. The prices we get and the
amount we sell in a day make our services a
profitable investment. All sales given our per-
sonal attention; it, is two high-class auctioneers
for the one price, no assisting talent or sub-
stitutes.

Correspondence confidential. Write or wire,
giving amount of stock and size of store.

We invite most careful investigation.

Below Are Jewelers in Business'

Kinsel & Petri, Columbus, Ga.

J. H. Whitley Co., Los Angeles, Cal.

John C. Pierik, Springfield, Ill.

Pickart & Moss, Jamestown, N. Dak.

Jesse E. Yolte, Decatur, Ill.

Chas. M. Schoell, South Bend, Ind.

Ruder Bros., Columbus, Miss,

J. H. Wallace, St. Catherine's, Ont.
Anderton & Son, Dayton, Ohio.
J. D. McKinney, Palestine, Texas.

IT IS LIKE

FINDING MONEY

To be a successful optician:-because you
don't have to look for opportunities to prac-
tice your profession. They come to you.
THERE IS NO EASIER, MORE LUCRATIVE
PROFESSION THAN THE OPTICAL, and there
is no easier way to fit yourself for it than by a
Correspondence Course in the American
Optical College -the oldest and best cor-
respondence school of optics in the world.
To secure this course all you need to do is to
pay $2 down and $1 per week till the full
amount is paid. No technical education is
necessary. Anyone who can read is quali-
fied to take it. Our school is authorized
to grant DIPLOMA to every graduate.
Drop us a postal and learn all about it.

ADDRESS

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship ? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

" Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1,00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only com-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y., U. S. A.

WE make business for you. We are very gratified to know that our business for March 1912 has far exceeded
1911, and hope you will rejoice with us. There is a reason. The attractive appearance of our mountings, our
spectacles and eyeglasses, quality A-1, best of workmanship and reasonableness of prices is what produced

the above results. Join with us, and you will prosper the same as ourselves. W
Another Reduction IMPROVED "ILIKIT SHELL GUARDS

I, SANITARY OR
in Price 

In Gold and Gold-Filled Mountings and With Rim or Frames.

SPECIAL OFFER.-One sample net of gold-filled 12 " Ilikit" mountings, etched on

lenses, in neat velvet-lined ease for fitting, $7.50 net,

ROCKING AND RIGID GUARDS Per. Doz.

Gold-Filled Rimless 1/10-12 K. • • • • • • ......... $ 6.60
6.60
3..50
(3.00

Gold-Filled 12 K. 1/10 ILI K IT Shell Guards
ALUMNO ILI KIT Sanitary Guards  
Gold-Filled Rimless 1/30-12 K.
Solid 10 K. Gold, Rimless 1 5.00 1.40

When min dozen or more are purchased at one time we allow 10 per cent. off for cash.

Reisner's Improved Lens 51easure at .   Net. 83.00 each

Per Pr.
$ .00
.00
.45

We Wish
To Increase
Your Trade
Here is a round
eyeglass that will

appeal to the best
class of trade. No

matter how many

eyeglasses they
have, when they
see this, they will
want one more.
It is called the
" H ar yard ." In
solid 10 K. gold,
they cost $48.00 a
dozen,and in 12K.,
1110 gold filled,
$8.00 a dozen.
They are also
made in silver, gun
metal. such and
celluloid, and are
38 to 40 millimeters
in diameter. Let
your customers
know you have
these,and you will
be surprised at the
great demand.

Don't Buy a Trial Case Until You See The

AUDEMAIR 10 Per Cent.
Discount
for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION

FROM $10 to $80

Over Twelve Thousand (12,0001 Satisfied Owners
of the Audemair Prove Our Claim for the World
Renowned Trial Case.

For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial
Case known as the Special, $29.70 net.

No. 1030. 168 lenses and discs.

Special -Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $17.50 per gross. Spectacle cases

at $21.00 per gross.
Genuine spring back leather cases, $12.00 per gross

Imitation " " " " 10.00 " "

C.)
CI)

r=4

0filLIKIT"

GOLD-FILLED SPECTACLE FRAMES
No. 1, 0, 00 Eye. Made by the IMPROVED METHOD. 0

EXTRA FINISH, WELL TEMPERED, IIIGIILY LUSTERED.
V5525. 12 K. 1-10 Frames, "Flexo Bo" Cable Temples   l'er dozen, $7.50 "
5524. 12 K., 1-10 Riding Bow Frames   5.00 Il
5525. 12 K., 1-10 Riding Bow Cable "  

t, II 7 .00 W
1,564. 10 K., 1-10 Riding Bow 5.40 .-,
1,565. 10 K., 1-10 Riding how Cable "  o 0.60 ',...1
5354. 10 K., 1-30 Riding Bow  It 4.00 ‹..;
5355. 10 K., 1-30 Riding Bow Cable "  II 5.00 p4

QUALITY GUARANTEED, same as BILLED 1:1:1

10 K., Gold,1194

Per doz ;•4GioilddinagntwG7oroldu-TiFiiiillgesd Riding Bow Mountings

1-10 12 K. Riding Bow Mountings  
  821.75 1-4

F.15,559944 1-10 10 K., Riding Bow Mountings  
85.00; Cable, 6.75 (.4
5.4 0 ; table, 6.60 n

1-30 10 K., Riding Bow ;Mountings . . . . .  4.00; Cable, 5.00
55115944 1-40 10 K., Bitting how and Ititnless Mount imp   3.25
  1.1.1

INTERCHANGEABLE EXTRA WHITE
Per dozeti

1st goal. 2d (Mal.

Double Convex, 1 eye . . . $ .91 $ .77
Periscopic Convex, 1 eye . 1.27 .91
Periscopic Convex, ()eye . 1.33 1.00
Periscopic Convex, 00 eye . 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, 1st Quality

0 Eye • 1 2-hole 3-hole 4-hole
00 Eye . $1.54 $1.61 $1.68 per dozen

Periscopic Convex, 2d Quality
0 Eye . 2-hole 3-hole 4-hole
00 Eye . l$t.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25. f.Ti
Usual advance on strong numbers.

Cemented Bifocals, 1st Quality, 0
"Interchangeable."

1 Eye, $3.00 0 Eye, $3.10 00 Eye, $3.25 cc)
per dozen

Front 8 D. up
Where not otherwise stated, we
cash discount 10 per cent.

will allow

1?2 Work. Kryptoks and Stevens quality, 6', Cash Only : Agents for Stevens & Co., Inc.,
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 5-7 
Maiden Lane (Near Broadway)

NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS

Have Just Finished the Greatest
Sale Ever Held in Oklahoma

It was the Miesch-Jones Stock at Muskogee, admitted to

be the best in the state. The Sale was a wonderful:suc-

cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITY(?

Volume low, collections slow, need a tonic now ? If so

send for me. You know my reputation for reliability,

can refer you to any manufacturer, wholesaler or bank

in Chicago. You are familiar with my record, have given

hundreds of sales extending all over the United States

and Canada, and every sale a success. ç For more than

twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales

personally, am assisted by the best talent obtainable,

giving you the services of two of the best auctioneers for

the price of one. Remember my pleased patrons are my

friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and

communications strictly confidential.

L. H .DODD & CO.
Long Distance Phone

Drexel 2906
Address
4607 Michigan Ave., Chicago Illinois
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AEON

CLASSIC
LOWER De. LUCE

It is on
the Cards

that a dark (or blond) man will

call on you offering

COMMUNITY
SILVER

If he does accept, you will

have big sales.

LOUIS XVI

ONEIDA COMMUNITY, LTD.
ONEIDA, N.Y.

NEW YORK OFFICE, 15 Maiden Lane
CHICAGO OFFICE, New 10 S. Wabash Ave.
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Kansas City Convention Plans

Funeral of Engelhart C. Ostby

Silver Service for U. S. Battleship

Manufacturer Jailed for Fraudulent Stamping

Important Decision by Rhode Island Supreme Court

Threatened Abolition of Fixed Prices Alarms Trade

Oklahoma and Virginia Annual Conventions

, Movement to Advance Repair Charges

Position Errors in Watch Work

Some New Advertisements

How to Sell Stationery

-.4141

ISSUED SEMI-MONTHLY BY

3

THE KEYSTONE PUBLISHING COMPANY a
PHILADELPHIA, PENNSYLVANIA
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Ask the Service Bureau clout
your Watch, Refictiring Problems

THE jewelers and watch-
makers who have registered their

names with the Service Bureau should not
forget that they are entitled to the privi-
lege of personal consultation with the Service
Bureau experts.

The announcements of the Service Bureau for several
months past have been on other subjects so we again invite your
attention to this feature of our service.

Many watchmakers are carrying on frequent correspond-
ence about specific watch repairing problems. We want every
member enrolled to use this service frequently and freely.

If you ever have a peculiar difficulty with any particular
watch—some unusual happening that your own experience does
not quite parallel—drop the Service Bureau a card. Give us
complete details of the watch's performance and tell what you
have done to overcome its defects. Your problem will be given
thoughtful consideration by men who have made a life study of watch work and
reply will be made with a personal letter. This personal service is freely given

to all members of the Service Bureau.

 1912
ELGIN NATIONAL WATCH CO.

Elgin, Illinois
Dear Sir :—

Please register my name as entitled to the privileges of consul-
tation with your Service Bureau. It is understood that no charge
is to be made for this service. Yours,

Name 

Address 

City  
If employed give name of firm.

If you haven't sent in a coupon yet,
please do so now, so that we can register
your name and mail you the Service Bu-
reau bulletins on " Balance Truing" and
" Mainsprings."

ELGIN NATIONAI, WATCH CO.
ELGIN, ILLINOIS
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OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

it has been brought to our notice that chains bearing the mark
H t H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark H t H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
" Rogers," or the letters "W. H. R." or " R " upon or in connection
with the sale of any silver plated ware.

HAMILTON & HAMILTON, JR.

Providence, R. I., May 15, 1912.
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 BASSETT
New Ribbon Fobs

THIS TYPE OF FOB is at once the most conven-

tional and the most dressy. It has behind it a
wealth of historic tradition, of which these Bassett crea-
tions are eminently worthy. It would be difficult to find
designs more dignified and impressive. In short their
looks would satisfy the millionaire, while their prices
would satisfy anybody—and their sales and profits
satisfy the dealer in particular.

A 10-KT. LINE A FILLED LINE

Get acquainted with Bassett Fobs, Chatelaine Pins, Brooches, Lockets, Crosses

and Bassett Goods generally. Merit and salability characterize all of our lines

MANUFACTURERS OF

The Bassett Jewelry Co., Fine Gold Jewelry and Plated Chains

ABORN AND MASON STREETS, PROVIDENCE, R. I.

New York Office, 37 Maiden Lane Minneapolis Office, 1116 Lumber Exchange Chicago Office, 510 Columbus Bldg.

THE LATEST WORD IN TABLE FURNISHINGS

NAPKIN MARKERS

MADE OF SILVER WHITE METAL

Prices and FREE SAMPLE on application

WRITE AT ONCE TO

ENTERPRISE JEWELRY CO.
Dept. K5 ATTLEBORO, MASS.

111.1111M11131111111 .1111■11U11.01111111011 . 111.1111111111..1111171111111111111M11111111110.11111.1.1.0111.P1111111111010..101,111111g

Rajah Sterling Silver Jewelry
Bears a wonderful resemblance to platinum. It will defy

and puzzle expert judges even to tell the difference.

This is because the Rajah line is made by a house that has

been manufacturing nothing but platinum and fourteen karat.

It is made by platinum workmen, of platinum design,

construction and finish.

RAJAH JEWELRY UNDERSELLS
ANY LINE OF EQUAL QUALITY

The Rajah line means Jewelry of splendid design, expert

workmanship and beautiful finish—

At a figure considerably under the market price.

Our salesman is coming your way and may call upon you

soon. Give him the opportunity to prove to you that what

we say is absolutely true.

Better still, WRITE NOW FOR PRICES AND SAMPLES.

THE RAJAH COMPANY
MAKERS OF JEWELRY

59 PAGE STREET PROVIDENCE, R. I.

HIGH GRADE OaD-FILLED

THE QUALITY LINE

983

TRAOK MARK
RI0157K0.1.0

REPUTATION STYLE RELIABILITY
q Every Piece of C. A. M. & Co. jewelry for the FALL and HOLIDAY SEASON
combines these three factors — PLUS QUALITY—
the fourth and most important factor.
q We have made a 50% (and over) addition to our entire line of

BRACELETS PENDANTS
LOCKETS CHATELAINES LAVALLIERES ETC.

q THE STARTLER OF THE SEASON is the "PARISIAN" BRACELET.
A harmonious combination of blending the square edge with the split front bracelet.
This is the GREATEST NOVELTY ever produced.
q Some very striking designs in STERLING SILVER BRACELETS are also
worthy of your attention. Are made either BRIGHT or FRENCH GREY
FINISH, STONE SET, ENGRAVED, HAND CHASED and PLAIN.
q The real intrinsic value of our  BRACELET LINE this year is the many  HAND MADE
PARTS which as a whole presents a satisfying "UNIT OF COMPLETENESS."q A LEADER in PENDANTS is our very pretty and exquisite CORAL
EFFECTS, DAINTY, ARTISTIC DESIGNS—CREATIONS of the JEWELRY
WORKER'S ART.
q SOLID GOLD EFFECTS IN HIGH GRADE GOLD FILLED possessing a
SOLID GOLD APPEARANCE  and stamped with our TRADEMARK C. A. M. & CO. q The LIVE JOBBERS have a full assortment of the FINEST LINE it has ever
been our pleasure to produce.
qi In succeeding issues we will illustrate some of the new goods we are offering. It
will be to YOUR INTEREST to look for our future announcements.
(if BUT!—DON'T WAIT  for these to be published —GO! AT ONCE TO YOUR
JOBBER ! See our LINE at first hand.
1:1 IN CASE YOUR JOBBER DOES NOT CARRY OUR LINE WRITE US

q REMEMBER ALL OUR GOODS BEAR THIS

TRADE P
0Flitt
( 0

VGA
'TRADE MARK
REGIS, REO

MARK

C. A. MARSH & CO.
ATTLEBORO :: MASSACHUSETTS

THE LINE THAT RESISTS WEAR
TRAOR MARK

RKGISTKRRO
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate

colors—Handsomely finished—and a ring that any

jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

Warning to the Jewelry Trade
We have recently received information that BRACELETS are being offered and sold

the retail jewelry trade bearing our TRADE-MARK "S & C."
We desire to WARN jewelers against this misrepresentation.
We do NOT manufacture BRACELETS. We further desire to notify infringers of

our trade-mark "S & C" that same is copyrighted, and we will vigorously prosecute any

attempt to make promiscuous use of same.
RETAIL JEWELERS, ASK YOUR JOBBER TO SHOW OUR FALL LINE OF'

SOLID GOLD FRONT JEWELRY. 

LOOK FOR OUR TRADE-MARK "S & C." 

IT'S A GUARANTEE OF QUALITY

Ira W. Smith,
Broadway Central Building, Los Angeles

Pacific Coast Agent Smith & Crosby Attleboro. Massachusetts
 FACTORY 

SOLID•COLD•FRONNEWELRY 

LOOK_ FOR
OUR

TRADE•MARK

985nimot4-1-4-4-01 LO OK FOR
TRADEMARK
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OUR TOILET AND NOVELTY LINES ARE VERY
NIFTY AND STRIKING THIS YEAR

The creative genius of the silversmith's art has been exercised
embodying DISTINCTIVE and ORIGINAL features.

Our TRADE-MARK is the sign of RELIABLE
GOODS, BEST PRICES, ORIGINAL IDEAS

and QUICK SELLERS.
LOOK FOR IT WHEN BUYING
STERLING AND GERMAN

SILVER NOVELTIES.
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LOOK
For new ideas at all times.

For the most artistic designs.

For the best finished goods in the United

States.

For high-class merchandise that sells at popular prices.

For our TRADE-MARK which stands for all of the desir-

able features above.

ORDER THROUGH YOUR JOBBER.

NEW YORK OFFICE
9 Maiden Lane

LOOK FOR
OUR_

TRADE .MARK
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WESTERN OFFICE
709 Jewelers' Bldg.
San Francisco, Cal.

ATTLEBORO • MASS. U. S.A.
LOOK FOR

OUR
TRADE MARK
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" THE FINISHING TOUCH"

More people realize every day that personal appearance

is a decided asset. Care of the nails has notably increased.

Manicure Files are more in demand right now than ever

before.
In the manufacture of ordinary Manicure Files little or no attention

is paid to the tempering. As a result they bend or wear out quickly.

Usually such files are given merely a superficial "cut," which is ineffective

and of short life. A dealer injures his reputation every time he furnishes

such goods from his store.

NICHOLSON MANICURE FILES
FOR PARTICULAR PEOPLE

Superior steel, keen cutting teeth, perfect temper and long-wearing

qualities are the " reasons why " YOU should sell NICHOLSON Mani-

cure Files.

The NICHOLSON file factory is the largest and best equipped in

the world. Nearly fifty years' experience devoted exclusively to file

making is behind every file of NICHOLSON output.

TELL US YOUR FILE REQUIREMENTS. LET US PUT

YOU IN A POSITION TO FILL A LONG-FELT WANT. WRITE

US TODAY.

NICHOLSON FILE COMPANY
PROVIDENCE, R. I.

ETRUSCAN'
The largest and most extensive line ever offered Including:

Ear Drops Neck Chains Hat Pins
Coat Chains Brooches Stick Pins
Chain Fobs Bracelets Sash Pins
Tie Clasps Cuff Links

At prices that defy competition. Write for samples and
prices through your Jobber.

ORI5PECIALISTS

E . A. SLADE & CO. e_./1. 7_,:fLiff ORD

ANUFACTURING • JEWELERS---9

Fourteen Karat and
Platinum Jewelry

every piece of which bears the following GUARANTEE :

1" We will exchange at any time within six months of date I
of purchase, for any reason, any goods purchased of us."

This is the most Liberal Guarantee
offered by any Solid Gold House.
We give it because we have absolute faith in
the workmanship, style and salability of our
goods. It means to you the opportunity of
keeping your stock fresh, live and right up to
the minute. It is the twentieth
century idea of cooperation.
Let us show you our new lines.
We have a salesman in your territory
who will call upon receipt of a postal
sent us. Buy 14 Karat and Platinum
goods bearing this Trade Mark wor

TRADE MARK

The Harvey J. Flint Company
Makers of Fourteen Karat Gold Jewelry  

59 Page Street, Providence, Rhode Island

EXAMINE•OFR•JOINTS•RIVEi& 8
WITH•A•MAGNIFYING• GLASS

SOLID GOLD
JOINTS

AND RIVETS

Are on EVERY LOCKET we manufacture.
This is an exclusive feature putting SOLID
GOLD JOINTS and RIVETS on EVERY
LOCKET. For this reason NOT ONE of

the LOCKETS we manufacture can become

BRASSY on the EDGES, a common fault with

most all other makes.

—
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WE WOULD LIKE TO SEND YOU SAMPLES AND

QUOTE PRICES.

Our efforts are not confined to LOCKETS alone. We manufacture

very high-grade line of 1-10 and 1-4 Gold Filled

CHAINS, FOBS, BRACELETS

a

To stock A & Z PRODUCTS means to advantageously place you in a
position of confidence among your trade.

There is absolutely no "COME BACK" when A & Z goods are sold.

Thousands of satisfied and pleased customers attest as to the merit of

our line.

Better write TODAY—NOW! BEFORE YOU TURN THIS PAGE

OVER! WE SELL DIRECT—YOU SAVE JOBBERS' PROFIT.

,not wro<
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cA"DZ • CHAIN CO.
PROVIDENCE • R, I.:U.S.A.
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WHEN YOU
RUN LOW
on certain staples, and your
showcases and shelf goods
are in need of sorting up
to prevent their looking like
a bankrupt stock—that is
the time you ought to have
Albert Brothers Catalog.
Many a good bargain is to
be found there that you
would never think of, if you
did not have it.

Ordering goods from us
assures almost as prompt
delivery as though your
store were in Cincinnati,
for we fill all orders the
same day they are received.

That's why ours is known
to the trade as "The Quick
Delivery House."

You'll find everything
priced right and exactly as
represented. Any goods
sent you that are not found
satisfactory may be returned
at our expense. We figure
that satisfied customers help
to build up a business.

It's a great book, any way
you take it.

4

CUT GLASS

LIBBEY
prestige, supple-
mented by our
national adver-
tising, is an im-
portant asset for

LIBBEY dealers.
Special displays
of LIBBEY Cut
Glass command
instant attention.

Salesroom at Factory

The Libbey
Glass Co.

Toledo Ohio

SAY
"BACK-RACK" WHEN YOU SELL

COLLAR BUTTONS

FIT BETTER
LAST LONGER

A

A

GOLD PLATE
WARRANTED

ONE PIECE
CAN'T BREAK

RETAIL
2 for 25c

A

A

SIXTEEN
SHAPES

BACK-RACK WARRANTED STAMPED ON EVERY BUTTON

IF YOUR JOBBER CAN'T SUPPLY YOU ORDER DIRECT

BACK-RACK COLLAR BUTTON CO.
MAKERS

PROVIDENCE. R. I.
144 WESTMINSTER ST. 158 PINE ST.

OFFICE AND SALESROOM FACTORY

989
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Napkin Markers

A new and useful table article

supplanting the old style anti-

quated ring.

Made to fit corner of napkin

in a neat, tasty manner.

An article that is bound to

become a staple.

Ask us to quote prices on

various designs we make.

Our men are now out with an

increased line containing many

new novelties and staples.

STERLING FINISH

C-7 

C7ju

r4WIC-4.41

BRISTOL SILVER
is a fine white metal, heavily silver
plated, resembling sterling silver and
not easily dented — the only real
substitute for sterling.

WE MAKE

TOILET WARE,
MANICURE ARTICLES.
JEWEL BOXES.
PIN CUSHIONS.

COMPOTE DISHES.
PICTURE FRAMES,
TAPE MEASURES,
CANDLESTICKS.
DRINKING CUPS.
TEA STRAINERS.
CIGARETTE CASES,
MATCH BOXES.
CIGAR CASES.
EYE-GLASS CASES.
BRACELETS IN GOLD
PLATE AND
BRISTOL SILVER.
LEATHER AND
SILK FOBS,
A GENERAL LINE OF
JEWELRY.

Our men are now out with an
increased line containing many
new novelties and staples.

BRISTOL JEWELRY CO., Inc. ATTLEBORO, MASS.

  Silversmiths and Makers of  

Sterling Plated Ware, Leather Fobs, Novelties, etc.
STERLING FINISH

14,

4

FRONT
Patent applied for

BACK

LATEST
in Emblematic Coat Chains

An article possessing many salient features and good talking points not
possessed by any other.

Top portion of emblem button slides upward through lapel button hole,
bottom portion then drops into place, where emblem is held securely and
firmly upright in positoin by back.

Emblem positively cannot twist or turn, but is always in an upright position.

A distinct feature only possessed in our new Emblem Coat Chains.

Illustration tells story.

There is sure to be a large demand for these.

SO—SEND IN YOUR ORDER EARLY.

E. L.LOGEE Ci CO.
e./v1ANUFACTURING- JEWELERS'-'

PROVIDENCE, R,. I.
NEW YORK OFFICE CHICAGO OFFICE

65 NASSAU STREET 1203 HEYWORTH BUILDING

Bracelets ! Bracelets ! Bracelets!

Listen, Mr. Bracelet Buyer, while we tell
you a fact that is a fact.

We Are the Largest Exclusive

Bracelet House in the Country

Do you "Get That?" If you do you can
realize that by making these goods in
great quantities we do not fear any corn-
petition as to Price, quality considered,
Speed of delivery, Attractiveness of
Design, or Beauty of Finish.

7111111,1111.111.111111t■iinirP111111)1(14111111111{IiIiin1114111iiiliiiii•

We Show herewith a Sample Pattern
There are hundreds we do not show

See our Line at the Providence Hotels.
See our Men on the Road.

Or Drop us a Postal for Particulars.

The J. H. Manning Co. A
RADE AARK

 Bracelet Specialists 
100 Stewart Street -:- PROVIDENCE, R. I.

More business
means more profit.

We all know that. If
you knew as we know

how much The Hus-
sey line will increase
your business you
wouldn'tdelay that
order any longer—
you would hang
to our catalog
as you would
hang to a
long lost
brother.

More profit means
more business, be- (2„. 44'
cause if you can ).
sell goods at a good
profit you are bound
to be more liberal
with your customers.

Liberal treatmen
always wins cus-
tomers and
friends. It's
easy to be
pleasant i '
you are
well paid
for it.

Please ,
notice
the beau-
tiful pen-
dants shown

in the upper

part of this ad-
vertisement. They

are made of silver,

gold plated and set

with the finest full tin

polished stones. These

beautiful pendants are

just the things for brides-

maid gifts, or graduation

gifts, and will show

handsome profits.

We
do not

ask you
to take our

word for the
quality of The

Hussey jewelry.
"Ours is the best"

is an old, old story
familiar to all retail

jewelers.
Seeing is believing. You

will not only f ind our
quality as good as we
promise—you will find

S. our promise as good
as our quality.

Refund-
ing a cus-
tomer's mon-

ey or exchang-

ing unsatisfac-

tory goods plus

N. cheerfulness,plus
an up-to-date
stock, equals sat-

isfied custom-
ers. Besides

it's a good ad.

Many
jewelers

in small
towns don't

advertise be-
cause they don't

believe it pays,
that's why his

town people
sy

forget himand
send awayfor

A44..their jewelry

/ litillitiltitillti■\l

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE - RHODE ISLAND.
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Pierceless Ear DropS The Latest Fashion! Big Demand!
a Don't Let Your Competitor Got Ahead of You!

ORDER THIS ASSORTMENT TODAY

This Splendid Assortment, 39-H, Eight Pair Ear Drops, only $7.75

37H

Every new thing worthy of your consideration

Manufacturer and Importer

M el J. AVERBECK 10-12 Maiden Lane, New York

A SATISFACTORY SEAL IS GUARANTEED

IF YOU USE2(zin4vyllb,
SEALING WAX

ON YOUR PACKAGES AND ENVELOPES

Dennison's "No. 2 American Express Wax" is a popular grade

among the jewelry trade, as it has those qualities necessary for the

secure sealing of valuable packages, flows freely and has rich color

and good adhesiveness. We make other grades to meet all require-

ments. Write us your needs and we will send sample and prices.

Zemmol!, eAkilitfacitaill9 SO:
BOSTON

26 Franklin St.

PHILAI)ELPHIA

1007 Chestnut St.

THE TAG MAKERS

NEW YORK
15 John St.

CHICAGO

6'2 E. Randolph St.

Offices in Thirty-Five Leading Cities

NEW YORK

15 W. 27th St.

ST. 1,011IS.
905 Locust Stop:

LET US SEND YOU
SAMPLES and QUOTE

PRICES

Our product stands practi-
callyinaCLASS ALONE.
The variety and exten-

sive designs together
with an exception-
al finish recom-
mend that you
investigate
the merit of
our line.

If your
trade can
use goods
made of gold
shell you owe it
to YOURSELF
to investigate our
QUALITY and
PRICES. We make:
Gold Shell Seamless Rings,
Studs, Emblems, Ear Knobs,
Scarf Pins, Link Buttons, etc.

Write for Further Particulars

The Morgan Jewelry Co.
Manufacturing Jewelers

62 Page Street - - PROVIDENCE, R. I.

'LOOK FOR THE LOOP  n 
THE IDENTIFYING MARK TO THE BEST IN WATCH KEYS

SEND FOR

FREE
SAMPLE

SOLD THROUGH JOBBERS
BETTER QUALITY
BETTER WORKMANSHIP

BETTER PRICE

A. N. CLARK & SON PLAINVILLE
CONNECTICUT

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to seil at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MAR Ii

16-18 Maiden Lane, NEW YORK

Makers of GOLD CHAINS of every kind
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SEE WHO'S HERE "RED JACKET"
THE BEST 7 Jewel, 16s American Movement that has up to the present time been placed on the m

arket

SEEING IS CONVINCING .
WE WANT YOU TO BE CONVINCED

Let us send the sample line. Take the movement down—if you are not satisfied, return at our expense

16s nickel pendant set.
Swiss bridge model,
exposed pallets. Cut
expansion balance
breguet hairspring,
exposed winding
wheels. Two tooth
let down recoil click.
Ruby or sapphire and
garnet jewels. Settings
screwed in. Jewel
settings stripped and
polished. Center wheel
swedged and polished.
Roller and pallet
highly polished.
Screws hardened and
polished throughout.

BALANCE
The highest grade
balance on any 7 jewel
watch made and the
equal of any balance
used in a much higher
grade. Rim beveled
and polished. Two
meantime and two
adjusting screws.

"RED JACKET"
movements are fully
guaranteed, no stronger
guarantee given with any
watch made.

Orders will be

Filled in Rotation

READ THE FOLLOWING DESCRIPTION

RED JACKET

Price, $5.40 (Keystone and Cash Discounts)
Also supplied in Nickel S. B. & B., 20 and 25 yr. Gold

Filled and 14 K. Solid Gold Cases

SEND FOR PRICE LIST

JEWELS
The balance jewels are
ruby or sapphire, other
jewels garnet. In NO
OTHER 7 JEWEL
WATCH MADE are
other than garnet
jewels used in the
balance. The sapphire
or ruby jewels cost
more than twice as
much, which expense
however is ample
worth while Owing to
their great hardness
which reduces friction
to a minimum. Sap-
phire or rubies are a
mark of high grade
watches and so recog-
nized by all experts.
Other features are
Bronze Train Wheel
Bushings.
Polished Gold Plated
Train Wheels, finish-
ed in a manner unusual
in a movement of
this grade. All parts
interchangeable.

MATERIAL
can be had same day
order is received.

KING C.? EISELE CO.
BUFFALO

Sole Agents for the " RED JACKET"

NEW YORK
••••
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The Camilla Extension

Camilla J 892

Camilla ' J 912

The "Camilla" Extension Bracelet is the most dur-

able article yet produced in this line, unbreakable.

The demand for these goods is increasing daily.

J 778

J 748

750

Another new creation, the "Thelma" double-hinge

bracelet, which is most attractive and is meeting

with ready sale. To see these new goods is to

purchase. We have secured patents on this article.

They are winners.

Letters patent 737064.

F 2362

F 2354

Patents pending

To perforate the cigar,
press the self-adjusting
plunger two or three times,
turning the cigar, and you
get a splendid draft. End
of cigar and wrapper un-
disturbed. Big sellers.

j wanomaammaux....smoKsonusoommommummosen

1

We intend in the
future to protect
our new inventions
by patents. Ask
your jobber for
Bigney's patented
articles. Our one-
eighth and one-
tenth gold filled
"MIRROR

I FINISH"
chains look and I
wear like solid
gold.

If your jobber does not carry these goods,
notify factory.

NEW

Bracelet Patent

Pending

Camilla J 912

Camilla J 911

Camilla J 913

Pat. Pending Extension Time Reminder J 909

The newest thing out. LOCKET TIME REMINDER
or score keeper. Don't have to tie a string on your
finger. A reminder of engagements. It is most unique.
Very handsome.

ATTLEBORO, MASS.

=2-

=NM

0•1111=

=MM.
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High Grade
Gold Filled
Coat Chains

All New
Splendid Sellers

Don't neglect to
order these.
Prices as low as
$4.50 per dozen,
as high as $18.00
per dozen. Some
at $6.00 per
dozen, $7.50 per
dozen, $9.00 per
dozen, $12.00 per

dozen. What we
want to impress
upon you is, we
cannot afford to
sell you any
article (no matter
how modest in
price) that will
not wear and
give satisfaction.
Thousands
testify to our
extraordinary
SELLERS

M. J. AVERBECK, AND IMPORTER
MANUFACTURER

10 & 12 MAIDEN LANE NEW YORK

"A WORD TO THE WISE IS SUFFICIENT"

WHEN

A

CUSTOMER

WISHES

TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 1057
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, SarphatIstrant 29.31 London, Audrey House, Ely Mace
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"SILVER
PLATE
THAT
WEARS

When plated ware is handed down from one gener-

ation to another it is because it wears. We have letters

from people who for twenty, thirty, even fifty years have used

1847 ROGERS BROS.
" Silver Plate that Wears"

The plate that wears is the kind that gives lasting satisfaction and the kind that gives lasting

satisfaction is the kind to sell. Don't let your customers thoughtlessly buy inferior goods. Talk Quality.

Make a satisfied and therefore a permanent customer. Remember our ware is the only silver plate

with an unqualified guarantee that is backed by the actual test of sixty-five years.

Write for illustrated circular 1169-K describing advertising helps we supply free of charge.

INTERNATIONAL SILVER CO., MERIDEN, CONN.
(Successor to MERIDEN BRITANNIA CO.)

49-51 West 34th Street—NEW YORK-9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1912
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Postoffice, Philadelphia, Pa.
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Manufacturing Jeweler Jailed
for Falsely Stamping Bracelet

First Time a Prison Sentence Has Been Imposed

for the Offense—The Trade Gratified at Re-

sult of Prosecution—Crusade Now Promises

Success

New York, May 2.—Frank Klein, a manufac-

turing jeweler located at 27 Eldridge street, this

city, who had been found guilty of fraudulently

stamping a bracelet, was today sentenced in the

court of special sessions to sixty days' imprison-

ment and a fine of $250 under section 431 of the

penal laws of the state.
This case is one of exceptional trade import-

ance, owing to the fact that it is the first instance

in which such a conviction has been punished by

a prison sentence in addition to the fine hereto-

fore imposed. The case is one of a number in-

stituted by the national jewelers' board of trade

for the purpose of suppressing the fraudulent

stamping of gold jewelry. It was proved, through

the agency of detectives engaged for the purpose,

that a bracelet stamped 14 karat assayed only 7.46

karats. The presence in the court of a large

number of interested jewelers showed the import-

ance attached to the prosecution.

Prominent Jeweler Enlightens Court

A jail sentence was strongly urged by Assistant

District Attorney Smith, who dwelt on the futility

of a fine as a preventive of this fraud, owing to

the ease with which such a fine might be paid by
persistence in the practice. At the request of

Mr. Smith the court extended the courtesy of a
hearing to Ludwig Nissen, president of the
American Jewelers' Protective Association, and

a director of the National Jewelers' Board of
Trade, who clearly explained the situation to the
court without special reference to the case at bar.

He expressed it, as his belief that a prison sen-
tence was the only means of suppressing this
fraudulent imposition on the public.
Counsel for the defendant pleaded ably for his

client and endeavored to explain away his of-
fense, but seemingly without effect on the court,
who were much impressed by the flagrancy of the
fraud, inasmuch as a bracelet had been marked
14 karat which was little over half as fine in
quality.
This could not, of course, be accounted for

by any sophistry in regard to the alloying of the
metal. Another attorney for the defendant
claimed that the case was rather one of prosecu-
tion inspired by Maiden lane against the jewelers
in the district in which the defendant was lo-
cated, but Judge Russell replied that this could
not excuse the fraud which was the sole consid-
eration before the court.
The news of the prison sentence was received

with much gratification by the entire reputable
trade in New York, Newark and vicinity and it
is generally understood that this salutory sen-
tence will go far toward the complete suppression
of the fraudulent traffic.
A notable feature of the proceedings was the

manifest sympathy of the judges with the cause
represented by the jewelers; more particularly
after Mr. Nissen had thoroughly elucidated the
situation.

Jewelers Must Represent
Their Wares as They Are

Action in Milwaukee by a City Official—Com-

pelled Jeweler to Return Customer's Money.

Movement May Become General

Milwaukee, Wis., May 4.—Sealer of Weights
and Measures Janssen is extending his operations

into jewelry stores, with the intention of requir-

ing purveyors of this class of merchandise to ful-

fill their representations to customers regarding
the quality thereof. He reported today that he
had just finished the task of forcing a Grand
avenue house to return a patron's money and take
back a gold ring which the inspector's investiga-
tion showed was worth but $25, notwithstanding
the price charged was $6o.
"That customer came to me with the ring," ex-

plained Janssen, "and said he had purchased it on
the instalment plan; that he had paid $21 thereon,
in instalments, but doubted if it was as good in
quality as represented. Although it was a little
out of our line, when he asked me to investigate
the matter, I responded to the visitor's request.
Having discovered the ring was not worth more
than $25, and hesitating to take the matter into
court if I could avoid it, I went to the jewelry
house and explained that the matter would have
to be adjusted to the satisfaction of the party
who bought the article, or the department would
have to file a complaint against the firm for
violating the weights and measures ordinances in
selling jewelry below the standard represented.
My request that the money paid for the ring be
refunded was quickly complied with."

Preparations Complete for
Big Utica Convention

Elaborate Program Prepared with a Wealth of

Entertainment—Banquet Will Bring Meeting

to a Close

Utica, N. Y., May la—Arrangements are pro-
gressing for the annual convention of the New
York State Retail Jewelers' Association, which
is to be held in the Hotel Utica Wednesday and
Thursday, May 22 and 23. It is expected that 250
merchants from different parts of the state will
be present and the local committee will endeavor
to entertain them in a very hospitable manner.
Many of the visiting merchants will be accom-
panied by their wives. This is the home town of
the New York State Retail Jewelers' Association,
as it was organized here March 25, 1909, and
Uticans will strive to make the coming gathering
a memorable one.
Wednesday afternoon the visitors will be given

an automobile ride in order that they may see the
beauties of the city and the various points of in-
terest hereabouts, and in the evening a theater
party will be enjoyed. Thursday afternoon the
visiting ladies will be entertained at luncheon at
the Hotel Utica by Utica ladies. Thursday evening,
commencing at 7 o'clock, the members of the as-
sociation will have a banquet at the Hotel Utica.
At the post-prandial session George E. Dunham
will officiate as toastmaster and addresses will be
made by several interesting speakers. Following
this there will be a grand ball at the Hotel Utica.

All of the members of the Utica Retail Jewel-
ers' Association are on one or more of the various
local committees in charge of the arrangements
for the convention and are working hard to in-
sure its success.

Arrangements Completed for
Kansas City Convention

President Roberts Issues Announcement to the

Trade—Record-breaking Attendance As-

sured—A Wealth of Entertainment for

Visiting Jewelers

Pittsburgh, Pa., May I.—Final arrangements

have been completed for the next annual con-

vention to be held in Kansas City, August 6 to

9, and from the enthusiasm evinced by the jewel-

ers east and west the attendance and interest
will exceed all others. The Coates House, one
of the best hotels in Kansas City, headquarters

of the convention, will give the jewelers entire

possession of the hotel and make special reduced
rates to delegates and visitors.
The retail jewelers, jobbers and manufacturers

of Kansas City promise the most elaborate enter-
tainment ever given to a jewelers' convention
and special summer excursion rates will be
granted by the railroads.
The Pacific Coast Gold and Silversmiths' As-

sociation has sent a formal invitation to the
American National Retail Jewelers' Association,
inviting the association to hold its convention of
1915 in San Francisco during the Panama ex-
position, assuring the jewelers of the east and
west that they will receive a royal welcome.
The attention of members and retail jewelers

is called to the fact that the so-called Associated
Retail Jewelers of America, located in Chicago,
which is exploiting a collar button outfit, has no
connection whatever with the American National
Retail Jewelers' Association.

Gain in Association Membership

Reports from the several state conventions
recently held show considerable gains in member-
ship, and from the number of jewelers' clubs re-
cently organized in the cities it is evident that
a healthy spirit of organization still abounds
among the retail jewelers.

Attention of manufacturing and retail jewelers
is called to the bills recently introduced in con-
gress, known as Senator Oldfield's bill in the
senate, and Representative Brown's bill in the
house, which laws, if enforced, will entirely
eliminate the present 'minimum or fixed selling
price on all patented or trade-marked goods.
Jewelers are urged to write their senators and
congressmen to oppose these bills, which if passed
will entirely abolish the protected prices on
watches and many other patented and trade-
marked articles.
Manufacturers and jobbers heartily acclaim

their interest in the progress and work of the
American National Retail Jewelers' Association,
asserting that its activities have advanced the
character and business acumen of the retail jew-
elers of the country to a remarkable degree of
efficiency.

It is an indisputable fact that the work of the
American National Retail Jewelers' Association
during the past five years has both directly and
indirectly benefited every retail jeweler in the
country and placed the merchandising of jewelry
on a higher and more equitable plane than ever
beforerhe ikn no os tw tni r.

gent need in the jewelry world to-
day is organization among the various manufac-
turing branches that they may conserve their re-
sources, establish equitable prices and distribute
their product through legitimate channels.

Finally a united organization of retailers,
manufacturers and jobbers is a consummation
earnestly desired.
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Interment of Engelhart C. Ostby

Body Picked Up by Cable Ship and Interred

in Family Lot Amid General Mourning.

Resolutions of Condolence

Providence, R. I., May 4.—The funeral of

Engelhart C. Ostby, of the Ostby & Barton Com-

pany, who was a victim of the foundering of the

giant steamship Titanic, was held to-day. Hun-

dreds of men and women in all walks of life,

business associates, professional men and friends

of many years' standing attended the services,

which were held at noon today at the family

home, 61 Cooke street.
The spacious home occupied by the Ostby

family was hardly adequate to hold the many

mourners gathered to pay the last tribute of

respect to him who perished that women and

children might be saved, the large assemblage

overflowing into the main hall and the front

vestibule of the house.
The body rested in a mahogany casket covered

with black broadcloth and enclosing an her-

metically sealed casket. It occupied a position

at the southeast corner of the reception room

at the front of the house. The casket was corn-

pletely covered by an immense bank of roses

and ferns, the only other floral tribute on the

casket being a huge wreath of violets,
The reception room in which the casket stood

was so filled with floral tributes that it appeared

as a veritable bower of bloom. Great wreaths

of orchids, roses, carnations and other flowers

emblematic and set pieces of various kinds; flat

bouquets and wreaths were banked about the

room in profusion or hung upon the walls.

Lauded Heroes of the Disaster

The funeral service was conducted by Rev.

Gaius Glenn Atkins, D.D., pastor of the Central

Congregational Church, of which Mr. Ostby

was a leading member. It was an impressively

simple service, including the reading of passages

from the scriptures, with a prayer and benedic-

tion. There was no funeral address, but in his

prayer Rev. Mr. Atkins referred feelingly to the

brave men who went down with the doomed
steamship, drew a lesson from the deaths of such

men and suggested comfort to the family and

friends in the statement that such men are men

who know how to meet death bravely and whose

deaths speak to the survivors, urging them to

be brave also and to emulate the examples set.
The interment followed the service, burial being

at the Swan Point cemetery, in the family lot.
There were no honorary bearers, the casket being

borne to its last resting place by colored attend-
ants.

Delegations were present at the services and

at the grave from the Citizens' Savings Bank

and the High Street Bank, in both of which

Mr. Ostby was director ; Rhode Island School of
Design, of which he was a trustee; Industrial
Trust Company, wherein he was a member of

the directorate; the Manufacturing Jewelers'

Board of Trade and the New England Manufac-
turing Jewelers and Silversmiths' Association,

in which he had been a member. A large delega-

tion of the employes of the Ostby & Barton
Company, of which Mr. Ostby was president,
were also nresent.
The board of governors of the New England

Manufacturing Jewelers and Silversmiths' As-
sociation, at a special meeting called to take
action upon the death of Mr. Ostby, adopted

the following resolution, which was communi-
cated to the Ostby & Barton Company, being
signed by President E. L. Spencer, of the associa-
tion:
The New England Manufacturing Jewelers

and Silversmiths' Association, through its board
of governors, desires to express to you its sense

of loss in the recent and shocking death of Mr.
Engelhart C. Ostby.
Mr. Ostby was known so long and respected

so highly by the members of the jewelry industry
in New England that the news of his tragic
passing comes with a sense of personal loss to
his business friends.
At such times language frequently proves an

inadequate means of expression, but we trust

you will understand that your loss is shared by
the entire membership of our association.
The board of governors also sent a message of

condolence to the family.
The trustees of the Rhode Island School of

Design at a special meeting spread the following
on the minutes:
The trustees of the Rhode Island School of

Design, having learned of the sudden and dis-
tressing death of their late associate and friend,
Engelhart C. Ostby, who perished, with many
others, in the recent appalling disaster which be-
fel the ocean steamship Titanic, hereby would
express their deep sense of loss, their great grief
and their sincere appreciation of his noble char-
acter.
For the last ten years he has been a trustee of

this school. When the department of jewelry
was organized in 1904 he was the chairman of the
advisory committee for that department, and he
labored effectively to build it up. He was also
a member of the committee on the endowment of
the school in 1909. In all these positions he
showed deep interest in the work of the school,
vigilantly and devotedly aiding it by his personal
yisitation during the hours of instruction, by
wise counsel and by liberal material gifts.
Trained in the practical knowledge of art in

his early years, master of the craft of the im-
portant vocation in which he was engaged, he
grasped intelligently and with breadth of vision
the larger meaning of art in daily life, and he
was an excellent adviser to those who direct or
give instruction, and to those who are taught in
the Rhode Island School of Design. His cour-
tesy and kindness, his intellectual strength, his
nobility and sweetness of temper drew friends
to him and bound them to him by ties of affec-
tion.
To this city in which he had his home, to the

prosperity of which he has greatly contributed;
to the Christian church, of which he was an ex-
emplary, active and efficient member ; to this
Rhode Island School of Design, of which he was
a great benefactor; to his associates in this board
of trustees, who have proved his worth, the loss
occasioned by his death is conspicuous and great.
With all who knew him this board of trustees

laments the death of Engelhart C. Ostby, a man
greatly beloved, wise, good and true, and it ex-
tends to his deeply bereaved family its respectful,
deep and tender sympathy.

Souvenir Spoon Concession

for Panama-Pacific Exposition

Bids Invited from Designers and Manufacturers.

Work on the Exposition Grounds Soon to

Begin

San Francisco, Cal., May 6.—The committee on
concessions of the Panama-Pacific International
Exposition is ready to receive offers or bids for
the pre-exposition souvenir spoons and jewelry
concessions. All offers should be sent immediately
to the exposition building, Pine and Battery
streets, San Francisco, Cal.
The work of constructing the fence around

the exposition grounds will be inaugurated within
another month and thousands of visitors will visit
the site to see the exposition palaces in course of
construction and to watch the thousands of men
employed by the contractors who are helping to
build the 1915 universal exposition. These vis-
itors will gain admission to the grounds and will
wish to take away with them souvenirs of their
visit. The concession is deemed a valuable one.
Rules and regulations for the guidance of for-

eign and domestic participants in the Panama-
Pacific International Exposition have been pre-
pared by Director-in-Chief Frederick J. V. Skiff
and are now being distributed by the exposition.
These rules specify that the exposition is to open
on February zo, 1915, and close on December 4,
1915. They also specify that 625 acres will be
devoted to the exposition and that it will have a
frontage upon the bay at the Golden Gate of
15,000 feet. The main exhibition palaces will be
open to visitors at 9 o'clock each day and will
be closed at the hour of sunset, except the art
palace.
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Rhode Island Supreme Court
Hands Down Important Decision

Creditors or Trustees in Bankruptcy May by

Proper Procedure Gain Access to Any De-
posit Box in the State

Providence, R. I., May 8.—One of the most

important decisions given in the state of Rhode

Island in many years is that handed down by

the supreme court recently, having a direct bear-

ing upon the concealing of assets in safety de-

posit boxes. The decision makes it possible for

a trustee in bankruptcy or creditors to gain ac-

cess, through legal procedure, to any deposit box

in the state. The first question which was certi-

fied to the supreme court for its decision was

as follows:

"If a safe deposit company has received for
storage articles in a sealed package owned by the
defendant in an action in assumpsit, which parcel
the said company, at the time of the service upon
said company of a writ of garnishment in said
action, had in its hands or possession, and the
contents of said sealed parcel are not of a nature
exempt by law from attachment, is the company
chargeable as garnishee by reason of its posses-
sion of said sealed parcel if any of the officers
or employes of said company were informed as
to the contents of said package? Or if none of
the officers or employes of the company was in-
formed as to the contents of said package?"

Decision of the Court

In the opinion rendered Judge William H.

Sweetland, of the supreme court bench, says: "If

the garnishee has rendered an account in writing

or has appeared in the cause and has asked the

court to determine whether or not it is charge-

able as a trustee of the defendant, then in the

circumstances set out in the question of the de-

fendant, the garnishee is chargeable as trustee

of the defendant, in the circumstances stated, in
either subdivision of the question presented."
The court's opinion as to the power of progress

of attachment over sealed parcels is: "The only
question of law involved is whether property of
a defendant, of a nature not ordinarily exempt
from attachment by law, can be attached by
process of garnishment if said property is held
by the garnishee in a sealed parcel. We have no
hesitation in deciding that such an attachment
may be made under our statutes as of the defend-
ant's personal estate in the hands of the gar-
nishee. The fact that such property is contained
in a sealed package does not place it in a differ-
ent class of property in the hands of a garnishee
which is in an unsealed package and does not
exempt it from this form of attachment. Each
subdivision of the question certified is answered
in the affirmative."
The third question certified to the supreme

court was as follows:
"If the defendant in action of assumpsit, by

contract with a safe deposit company, has the
right to the exclusive use of a safe deposit box
owned by said company, and said box (except by
the use of physical violence which will injure
the property of the company) can be opened only
by the joint use of a master key retained in the
possession of said company and of one of two
keys, both of which are in possession of the de-
fendant, and if at the time of the service upon
said company of a writ of garnishment in said
action the said safe deposit box contains property
of the defendant which is not of a nature exempt
by law from attachment, is the said company
chargeable as garnishee by reason of said facts,
if any of the officers or employes of said com-
pany were informed as to the contents of said
box? If none of the officers or employes of
said company was informed as to the contents of
said box?"
Each part of 1.1,e third question is answered

in the affirmative by the court and the papers
are sent back to the superior court.
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The Jewelers' Protective Union
Announces Increased Membership

Certificates of Registration Issued in April—A

Gain of Forty-one Members for the Past

Year and 163 Certificates of Registration

New York, May 3.—The Jewelers' Protective

Union has issued the following for the informa-

tion of its members:
During the past four weeks ending April 27

applications for membership were received and
approved by the executive committee and certifi-
cates of registration were issued, registering, for
protection, the stocks of goods in the custody of
the traveling salesmen of the new members, as
follows:
Stone & Cohen, New York; Meyer Joseph &

Co., Chicago, Ill.; Joseph Dash, New York; E.
H. Rosenberg & Sons, Detroit, Mich.; Isidor S.
Sagorsky, Philadelphia, Pa.; Lindahl, Lavick &
Co., Chicago, Ill.; Benjamin B. Jaffe, New York;
A. Edward Fisher, New York, one salesman's
certificate of registration, each ; Peninsula En-
graving Co., Detroit, Mich., five salesman's cer-
tificate of registration.
This makes the total membership of the

Jewelers' Protective Union number 719, as
against 678 of a year ago, showing a net gain of
forty-one members during the year. The union
also issued additional certificates of registration
to its members, as follows:
E. W. Reynolds Company, Los Angeles, Cal.,

one broker's and messenger's certificate of regis-
tration, one salesman's certificate of registration;
Osmers-Dougherty Company, New York ; Hipp
Didisheim & Bro., New York; Louis Stern & Co.,
Providence, R. I.; Taylor & Co., Newark, N. J.;
William Link Company, Newark, N. J., one sales-
man's certificate of registration each; Herzfelder
& Kohn, New York, one broker's and messenger's
certificate of registration.
This makes the number of certificates in force

to date 2,164, as against 2,028 of a year ago,
showing a net gain of 136 certificates during the
year.
Of the 2,164 certificates in force 2,101 cover

stocks in the custody of traveling salesmen and
sixty-three cover goods in the custody of brokers
and messengers. The latter is a comparatively
new feature of the union, which is meeting a
long-felt need very successfully.

Reclassifications of Birthstones
Would Benefit the Trade

Tradition and Symbolism versus Beauty and
Appropriateness—New York Jeweler Sug-
gests New List

New York, May to.—Because of dissatisfaction
often expressed by customers at the lack of
beauty and rarity in some of the usually accepted
birthstones there has recently been considerable
discussion among retail jewelers as to the advisa-
bility of devising a new list which shall be more
generally liked. Some jewelers say that they have
repeatedly lost sales when prospective customers
saw the stone which custom has assigned to the
month of their births. Several suggestions have
been made for changes and the proposals have
been crystallized in a new list drawn up by
Harriman Wright, of E. M. Gattle & Co., Fifth
avenue and Thirty-eighth street.
"I have had bloodstone rings turned down by

every person who has come in to buy one," said
Mr. Wright. "Sentiment won't sell a bloodstone
today. We have made up a list according to a
color scheme. For December, January and Feb-
ruary we suggest the colder tones of the diamond,
aquamarine and sapphire. The verdure of March,
April and May we would represent by various
shades of green, as shown in peridot, olivine and
emerald. In June, July and August we would
have the roseate hues of tourmaline, ruby and
garnet ; autumn we would have represented by
topaz for September, zircon for October, and
amethyst for November."
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Henry Schroeder, Alleged Em-
bezzler Acquitted on First Count

Result of First Trial Somewhat of a Surprise.
Defendant Denies All Allegations—Will Be
Tried on Other Indictments

St. Louis, Mo., May 4.—Henry Schroeder, for-
merly confidential man for the L. Bauman Jew-
elry Company, charged with having embezzled
$47,000 from that firm, and who some time ago
had seven indictments returned against him by
the grand jury, went to trial on the first indict-
ment on Tuesday, April 30. In the indictment.
he was charged with appropriating a check for
$300 in favor of the firm. After a trial, which
lasted three days, the jury returned a sealed ver-
dict, under instructions from the trial judge,
acquitting the prisoner. The jury was out one
hour and twenty minutes.
Six other counts are still pending against

Schroeder.
The assistant circuit attorney who prosecuted

him was emphatic in his disapproval of the ver-
dict.
The defendant's counsel declared his acquittal

had been expected and predicted he would also be
freed on the other counts.
Schroeder testified he had not taken a cent

from the firm, but that it, on the contrary, had
borrowed $2o,000 from him at one time to save
the company from bankruptcy. He said he had
mortgaged his home to make the loan to A. L.
Bauman, president of the company. He denied
testimony that he had admitted his alleged short-
age to members of the firm.
When Schroeder was arrested and confronted

with the evidence originally he admitted a short-
age of over $20,000.
A. L. Bauman, president of the company, tes-

tifying in rebuttal, denied Schroeder's assertions.
He declared the company was thoroughly sol-
vent and had never borrowed money, and showed
that he was in Europe at the time Schroeder
claims to have loaned him the money. Experts
who went over Schoeder's books, he testified,
had found a $47,000 deficit.
As to Schroeder's testimony that he loaned the

company money the general belief and opinion
here is that the firm has always been perfectly
solvent, and after the members close up the
firm's business they will retire without financial
embarrassment.
The date for the next trial of Schroeder has

not been set.

Specially Designed Silverware

for New Palatial Hotel
New York, May 8.—Gustave Baumann and his

associates are rapidly completing their plans for
the Biltmore Hotel, to be erected at Forty-third
and Forty-fourth streets and Madison avenue,
near the new Grand Central Station. The ap-
pointments of this hotel are receiving the same
careful attention of Mr. Baumann for which he
has been noted during his association with the
Holland House, and in connection with the fur-
nishing it is now announced that the entire con-
tract for silverware has been given to the Gorham
Company, from special designs to be furnished
by them in harmony with the general scheme of
decoration of the restaurant and other public
rooms.
This order is one of the largest orders ever

placed for silverware for hotel use. Mr. Baumann
states that he has had the Gorham goods in
constant use at the Holland House for twenty-
two years and they are in active use today. This
experience, together with the fact that he desired
to avail himself of the services of the artists em-
ployed in the Gorham designing department, justi-
fied him in wishing to so place this order, thus
insuring that the appointments of the hotel, as
well as the decorations, should be in complete
harmony.
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The H. W. Johns-Manville Co.
Moves to Twelve-story Building

Removal Marks the Fifty-fourth Anniversary of
the Company—A Floor Space of Sixty-one
acres and 5,000 Employes

New York, May 3.—The executive offices and
show rooms in this city of the H. W. Johns-
Manville Company, manufacturers of asbestos,
magnesia and electrical supplies, were moved on
April 20 to the new twelve-story H. W. Johns-
Manville building, Madison avenue and Forty-
first street, from their old quarters at roo William
street, where they have been located for the past
fifteen years.
This move marks the fifty-fourth anniversary

of the company. Under the name of H. W.
Johns Manufacturing Company the business was
conducted at 87 Maiden lane previous to May r,
1897, when it was moved to wo William street.
In 19or the firm name was changed to H, W.
Johns-Manville Company, a consolidation being
effected between the Manville Covering Company,
of Milwaukee, Wis., and H. W. Johns Manufac-
turing Company. This last combination brought
together two of the largest manufacturers of
pipe and boiler coverings, packings, roofings, etc.,
in the world, and the growth of the company since
that time has been almost phenomenal.
In the new quarters the company will have the

distinction of being one of the few manufactur-
ing concerns which occupy an entire twelve-story
office building. In its entirety the company now
occupies over 2,657,160 square feet of floor space,
or about sixty-one acres. The employes number
approximately 5,000 and there are about 425 sales-
men.
Increased business interests in this and other

parts of the country have necessitated the move.
The large floor area and spacious rooms in the
new building will enable a much larger and more
complete stock of goods being carried on hand
than heretofore, and will also permit of a better
supervision over the company's long chain of
branch offices, warehouses, stores and factories.

The Western Clock Mfg. Co.
Will Greatly Enlarge Plant

New Building to Cover 87,500 Feet of Floor
Space—Will Be Largest Alarm Clock Factory
in United States

La Salle, Ill., May 6.—The Western Clock
Manufacturing Company, of this city, has placed
a contract for an immense addition which is to
be parallel with their present factory and extend
the full length of the old plant. The new build-
ing, which covers 87,500 square feet of floor space,
is to be erected twenty feet from the present
facade and extend 140 feet northward. It will
have a frontage of 625 feet. The complete plan
also includes the erection of an office building
on St. Louis street.
The foundations of the new additions are to be

of concrete, side walls of brick, the columns and
trussels of steel, fireproofed with concrete. The
entire building is to be of saw tooth construction,
with a glass exposure of seven feet high the
whole length of the building. The roof is to be
of terra cotta book tile, the floors of hard maple,
laid on creosoted planking, placed over crushed
stone fill.
There will be, all told, 30,000 square feet of

glass. The new buildings are to be used for the
manufacturing and shipping departments.
The new addition will clinch for the local in-

dustry the honor of having the largest alarm
clock factory in the United States. The Western
Clock Manufacturing Company started in 1886
with a handful of men and a production of fifty
clocks a day. It has in the last fifteen years in-
creased by leaps and bounds until it is now turn-
ing out 8,5oo clocks every day in the year and
mustering on its pay-roll 1,005 employes, exclusive
of its selling force. With the addition of its
traveling men, New York and Chicago offices,
the company employs 1055 people.
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The Jeweler who used Peninsular Catalogs

and the one who wished he had

Do you want to run a better store? Do you want to do
a bigger business? Do you want to make more money?

No matter how large your present business is, Peninsular Catalogs

will attract more people to your store. Peninsular Catalogs will

help you increase your business and your profits.

Write us today

Peninsular Engraving Company
Builders of Catalogs for Retail Jewelers

104 Wayne Street Detroit, Michigan

Cadillaqua—Detroit, Fourth week July
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Campaign for Increased Membership
in State and National Organizations

Strong Appeals Impress the Trade—Gratifying Increases in Membership Re-

ported—Samples of Circulars Issued to Non-Members

We are gratified to learn that the appeal which

we made editorially in our last issue, urging the

trade generally to become members of their state

associations, has been attended by gratifying re-

sults. From a number of the officers of the state

organizations we learn that a material increase

is being made in the membership and that those

heretofore not associated with any organization

are more responsive to the arguments presented.

Nearly all of the associations have issued formal

appeals, and for the benefit of those who have

not already done so, we publish a few samples.

The publicity committee of the Pennsylvania

Retail Jewelers' Association has issued the fol-

lowing to the jewelry trade of the Keystone

state.

Appeal to Pennsylvania Jewelers

"In a matter that concerns you, let us have
your attention. It is important (seriously or de-
lightfully as you may choose to view it) but
know ; it is important. The time for the annual
state convention is near and many matters re-
quire consideration. Quality laws are as yet an
unknown quantity in our state. The legal dis-
position of uncalled for repair jobs is a vexed
question. Fraudulent competition from depart-
ment, instalment, mail-order and auction houses
is of serious import to legitimate trade and to the
public at large. The institution of fraudulent
and misleading advertisements is a dangerous
outrage against the welfare of the entire com-
munity. The unfair competition of many jobbers,
bidding for patronage directly from the con-
sumer, needs looking after in a different manner
from the usual resolution of complaint; they use
their favored buying position to offer goods to
the public at prices impossible to the retailer.

"It is thought possible to enlist the co-operation
of the manufacturer to deny to any who thus
cripple the retailer's marketing possibilities the
advantage of 'prices to jobbers.'
A means of establishing, with the aid of manu-

facturers, minimum prices on 'weight goods' or
other standard wares, needs to be worked out.

A bureau of statistics to determine the relative
satisfaction to owner, of nearly every line of
goods sold by jewelers, and to furnish this in-
formation in tabulated form to association mem-
bers is to be considered and is expected to be
recommended to the American National Retail
Jewelers' Association for action.
"We need your presence—the presence of

earnest men for the aforesaid work and for other
propositions likely to be presented. The birth-
stone tangle will need the devotion of men versed
in tradition, mythology and poetry as applied
thereto. The thoughts beautiful, the poetry of
emblems as represented in the engagement and
wedding ring, in the bracelet, the locket, the
chain. The love of art and the artistic qualities
of the ornaments of person and home which we
furnish, the joys of our vacation in view of
these considerations, the possibilities of good
fellowship, entertainment for the ladies and vis-
itors to the convention. All these are reasons
why you should go to Erie July 1-3. They are
reasons why you should cement your member-
ship with the association at once. This is good
work. It promotes your welfare, your dignity,
your happiness, if you help do it as you should.
You will experience a new line of satisfaction;
you will have new ideas, new methods, new
friendship and a new joyous life.
"If you are not a member send in your appli-

cation at once to our secretary, with your check
for three dollars, being the amount of annual
dues for both state and national associations.
After the same is approved you will receive a
handsome certificate of membership.

"It should be worth to you many times the
cost of memberhsip to feel that you are a mem-
ber of these associations, which represent many
millions of dollars invested in the jewelry bus-
iness.”
Address Secretary C. S. Wiley, 3602 Forbes

street, Pittsburgh, Pa.

Secretary-Treasurer R. F. Goodholm, of the

Kansas Association, has issued the following:

Appeal to Kansas Jewelers

"An out-of-town jeweler was in to see me yes-
terday. We got to talking about the retail jew-
elers' association and I explained what was being
done and how retail jewelers throughout the
country were helping themselves by becoming
members of the state and national organization.
"I showed him how, by co-operation and by

intelligent and determined effort we had brought
about some much-needed reforms. For instance:
You have doubtless noticed in practically every
wholesale house today the sign, 'Positively no
goods sold at retail.' Think of the immense
amount of money that has been lost to the retail
jewelers in years past on account of wholesale
firms dealing direct with every 'Tom, Dick and
Harry.'
"The elimination of this evil alone is worth

thousands of dollars to the retail jewelry trade
every year.
"It was brought about by concentrated efforts

and co-operation on the part of the 5,000 members
of the retail jewelers' association.
"I might mention, likewise, that it was through

their co-operation that we have secured conces-
sions from manufacturers of silverware which
now provide the retail jewelers a reasonable
profit. The efforts of the state and national jew-
elers' associations also have caused many of the
principal watch manufacturers to restrict sales of
their goods to legitimate retail jewelers only.
"At the present we are working on a number

of improvements. For instance, securing better
trade conditions in gold jewelry and bringing
into effect uniform state laws in regard to. fraud-
ulent advertisers. These benefits are prospec-
tive or merely things to talk about, they are going
to be accomplished. After I was all through he
said : 'Well, Mr. Goodholm, I tell you, if you
could only make the retail jewelers of this state
realize what you have just told me I don't believe
there is One who wouldn't be glad to join the
association and work heart and soul for its suc-
cess.
"Now here's the truth of the proposition : We

have brought about many needed changes and
we are going to bring about a great many more,
but we need your help and co-operation.
"The convention at Kansas City this year will

be the largest ever held in the history of the
organization. It will be a meeting of the leading
jewelry merchants of the United States. You
should be represented among them, and if you
can, by all means arrange to attend. You will
meet personally some of the country's ablest jew-
elers, and they will meet you. Every man is
benefited by acquaintanceship with other success-
ful men in his line of business. You will also
have good opportunity to see what a large meas-
ure of work has been done by the state and na-
tional organizations.
"Send me your application today. And, along

with it, any suggestion that you have to offer for
the good of all."

The secretary of the Retail Jewelers' Associa-

tion of Minnesota, E. M. Schwenke, of New Rich-

land, Minn., by way of arousing the trade of the
state to the importance of organization, has is-

sued two special circulars. One of these has been

mailed to non-members and contains arguments

somewhat similar to those presented in the fore-
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going communications ; the second one, which is
of no less importance, has been mailed to the
members of the association with a view to having
them exert greater effort in the matter of secur-
ing new members. This circular is as follows:

Appeal to Minnesota Jewelers

"A loyal member, such as you have been in the
past, is the kind of which this association needs
many. For that reason I am asking for your as-
sistance in helping the officers and committees of
this association to get your neighbor jewelers to
join. We want every jeweler to be a member.
"It is up to you; in fact it is every jeweler's

duty to make every non-member realize that his
jewelry business is his life. It is this business
that he depends on for prosperity and happiness
to himself and family. Even if he is satisfied
and doing well, you must show him that he can
do still better and be still more satisfied after be-
coming a member.
"With only 200 members wonderful results

have been obtained so far. Such, in fact, that
every jeweler—large or small—is today receiving
real benefit from this work. But so many do not
see, it seems, 'why the association should be given
credit for the many remedied evils and the good
it has done.
"If at least four-fifths of the jewelers were

banded together, all fighting in unison by fair,
open and square methods for those things which
help our business, the benefit would accrue to all
jewelers more quickly, because every reform and
bettered condition demanded could be obtained.
"It is up to you to make every non-member

see clearly how he is retarding the work of the
association by his delay in signing and sending
in the application I sent him. Have him sign the
one I enclose herewith and then drop me a postal
for more.
"So many jewelers believe they can fight their

own battles. Such a belief is ridiculous. The
manufacturers the jobbers and others would not
have organized if it were not their only salvation.
For the same reason, no one at the present time
can fight alone. He must join with his brother
jewelers and all work together with enthusiasm
to accomplish the results we are all after, and not
stay away and fight against one another to the
detriment and ruination of many.
"Practically every jeweler pays $30, $40, or

even $50, if not more, annually for fire insurance
and never gets a cent in return unless he has an
actual loss by fire. Then why should he hesitate
to join this strong association and help boost for
success. The association is protecting his bus-
iness interests, remedying trade evils, having the
right kind of laws passed and wants to educate
him by association with us at our meetings.
"See your competitors and neighboring jewel-

ers. Visit with them; be brotherly with those
. who are not now members; be enthusiastic and
determined, and stay by 'them until you have
them enrolled in our "family circle"—the Minne-
sota Retail Jewelers' Association. Every new
member adds to the strength of the association
and will be another spoke in the wheel of success,
and if they come in numbers large enough we
will be able to accomplish things we could not do
before. I want the pleasure of meeting you per-
sonally at the next meeting at Fergus Falls, July
17 and 18, to be able to grasp your hand and con-
gratulate you upon your good work in securing
new memberships. I want you to insist on all
your neighbor jewelers being present, for we are
planning on the biggest and best meeting ever."

The above are presented as good samples of
the letters now being circulated among the trade
generally, with a view to interesting them in

the subject of organization. We strongly com-

mend the plan adopted by the secretary of the

Minnesota association, who included in his cam-

paign both the members and non-members, as the

former are in a better position than any officer

of an association to influence the latter.

We commend to other association officers the

example of the secretaries whose circulars are

printed above, as they can do likewise at a

small expense and with little expenditure of time.
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DIAMONDS
We invite the trade to send for a memorandum

package of our diamonds.

It would be foolish of us to do this unless we knew

that our stones compare favorably in quality and price

with any goods in the market.

In fact, we firmly believe we can
offer the trade values in diamonds not
obtainable elsewhere.

We don't quote prices in our diamond adver-

tisements. There is no sense in advertising

diamond prices. So many things go to determine

the value of a stone—color, cutting, spread,

freedom from flaws, etc.,—that one can only deter-

mine the value of a diamond by examining it.

If you will examine our goods you will learn

that we never misrepresent them. If we tell you
that a diamond is a perfect stone, you can depend

upon it that it has no flaws. We don't call a

stone a Wesselton when it is something else.

Examine our goods and you will find that our
prices are always right.

We Never

Misrepresent

Our Goods

BLUE WESSELTON and TOP CRYSTALS
FINE AMERICAN CUT, SIZES from IA  to 3 CARATS

It is well to recall that the season of commencement,
graduation and weddings is approaching and that diamonds will
be given as presents. A quarter carat stone makes a very desirable
present. We have a very large lot of quarter carat goods on
hand,—Blue Wesselton and Top Crystals, perfect and imperfect.

CROSS & BEGUELIN
23 MAIDEN LANE NEW YORK

Send for a

Memo.

Package
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Manufacturing Jeweler Jailed
for Fraudulent Stamping

The successful prosecutions instituted

under the stamping law of the state of

New York for the fraudulent stamping of

gold articles have been most gratifying to

the trade at large as proving that the state

stamping laws can be successfully enforced

Heretofore, however, the punishment was

limited to fines, which can scarcely be re-

garded as prohibitive in so profitable a

fraud. The news that one of these manu.

facturers has been sentenced to jail, in ad-

dition to being fined, will be read with wide-

spread interest. This is the first instance

in which a jail sentence for this crime has

been imposed, and it will, doubtless, prove

a salutary warning to those who would re.

gard fines very lightly. Back of this prose-

cution was the influence of the powerful

trade organizations centered in New York,

and their views were lucidly placed before

the court by a prominent member of the

trade, who is well qualified by his knowl-

edge, attainments and status for this task.

The defendant in the case had the services

of the highest legal talent, but the intima-

tion that it was a case of persecution rather

than prosecution did not seem to appear to

the court, who regarded, with due serious-

ness, the gravity of the fraud.

As told in our news columns, the super-

visor of weights and measures, in Mil-

waukee, Wis., was appealed to in a case in

KEYSTONE

which a citizen was defrauded in the pur-

chase of a ring by misrepresentation of the

jeweler. The city official promptly inter-

fered and we are informed that the jeweler

in question as promptly returned the pur-

chase money to the customer and was very

happy to escape from his predicament with-

out further penalty. All reputable jewel-

ers will be gratified at these evidences of

the rapid trend in the direction of honesty

among the trade, and the willingness of all

concerned—the courts, the trade associa-

tions and the public to co-operate to corn-

pel honest stamping and truthful represen-

tation.

The Amount. of Gold Used
in the Industrial Arts

Director of the Mint Roberts in his re-

cent annual report gives a comprehensive

review of the world's production and dis-

tribution of gold for the twenty-year

period from 1890 to 1910 inclusive. Our

readers are particularly interested in the

portion of this report which deals with the

consumption of gold in the industrial arts.

Director Roberts divides the twenty years

into two periods—one covering the ten

years from 1890 to 1899, and the other the

ten years from 1900 to 1910. According to

the estimates given by him the production

for the first period amounted to $1,960,-

000,000, and of this the portion devoted to

the industrial arts was the large total of

$57o,000,000. The production for the sec-

ond period is estimated to have amounted

to $4,037,000,000, and of this total $958,-

000,000 were used up in industrial con-

sumption.
Our readers will notice the very material

increase in the consumption of gold in the

industries and arts during the second

period, and the chief consuming country,

as the report shows, has been the United

States. The consumption of gold in the in-

dustrial arts for the year 1910 for the eight

largest consuming countries was as follows:

United states $33,756,500
Germany   55,536,000
France   16,836,000
Great Britain.  18,000,000
Switzerland   3,670,000
Italy   3,000,000
Austria-Hungary   5,750,000
Russia   4,000,000

The total consumption for the year men-

tioned for all countries was $111,848,500,

which was not far from double the average

for the first ten-year period, which was ap-

proximately $57,000,000.
It is quite remarkable that the youngest

of the nations mentioned above consumes in
the arts about twice as much as either of its
three nearest competitors. This is a truly
wonderful record.
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Proposed Patent Legislation
Alarms the Retail World

In our last issue we directed the attention
of the trade to the danger to their interests
which lurked in the proposed patent legis-
lation. Since then the matter has been ex-
ploited so vigorously that all are now alive
to the importance of taking immediate ac-
tion in opposition to this legislation, par-
ticularly the provision which would make
the fixing of a selling price illegal, even on
patented articles.

It would probably be unjust to charge
those responsible for the introduction of
these measures with a deliberate attempt to
serve mail-order and department store in-
terests at the expense of the single line re
tailer, yet such undoubtedly would be their
effect. The price-cutting craze, which had
been materially checked by the fixed selling
price, much to the benefit of retail dealers,
would be resumed in such reckless form as
to cause general demoralization in the re-
tail world. On page roor of this issue we
refer to the subject at greater length and
reprint a sample of the letters in opposition
to the patent bills with which congress is
now being flooded. Every retail jeweler
must realize what the abolition of the fixed
selling price would mean to his business
under present circumstances and should,
without delay, write a letter to his congress-
man and senators, expressing his opposition
and reasons therefor. There is evidently
crying need in Washington for enlighten-
ment on the subject, not merely in regard
to the fixed selling price, but also other im-
portant matters relating to patents.
How far our present patent laws, im-

perfect though they be, are responsible for
the unparalleled industrial development of
this country is a question difficult of deci-
sion, but the fear that the new. legislation
would arrest or interfere in any way with
this development has already tempered the
unreasonable haste of thoughtless legisla-
tors, who will consequently become daily
more amenable to such arguments as are
presented by their retail and other con-
stituents. That the present patent laws
need amendment will probably be conceded
by all, but such an amendment as is incor-
porated in the proposed new legislation
calls for the united opposition of all inter-
ests outside the mail-order and department
store houses whose profits are the progeny
of cut prices and quality reduction. The
many trade conventions now being held
should proclaim themselves loudly on this

subject, which is equally vital to all retail
interests. The Oklahoma association, as
usual, has already led the way with strong
resolutions on the question.
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Window Display Contest
Open to All Jewelers

Some of our readers are apparently la-
boring under the impression that the win-
dow display contest announced for the best
commencement trims is hedged in by some
restriction. We wish to repeat that the dis-
play is open to all jewelers whether sub-
scribers to THE KEYSTONE or non-subscrib-
ers. Nor is there any restriction as to the
character of the display. It must be kept
ill mind, however, that displays entered in
any previous contest will not be considered,
nor will the special window displays de-
signed by manufacturers.
The prizes are sufficiently substantial to

stimulate special effort. For the three best
displays submitted prizes of $25, $15 and
$10 will be awarded, while for the next
five best a year's subscription to THE KEY-
stone will be given. Absolute originality is
not imperative, though it is most desirable
if combined with sales-making efficiency.
The contest will be decided by competent
judges, whose decision will be based solely
on the merit of the displays as judged from
photographs and detailed description fur-
nished by the contestant. The contest will
close on June 15.

General Trade Movement
to Raise Prices of Repairs

The suggestion made in our last issue by
one of our subscribers that, with the aid
of THE KEYSTONE, a movement should be
inaugurated for a general advance in the
charges made for repair work, especially
watch repairs, seems to have appealed with
practically universal favor to the trade. We
have received a great number of letters on
the subject and regret that owing to limita-
tion of space in this issue we have pub-
lished onlji the excellent statements on the
subject which appear elsewhere. All,
however, will be given just consideration,
and as a fundamental question is the prac-
ticability of a movement of this character,
we invite additional views from those who
have given the subject more than a passing
thought. The letters selected for publica-
tion in this issue show very conclusively
the necessity for a movement of this char-
acter, and THE KEYSTONE, as always, gladly
places itself at the service of those who
would bring about the much-desired result.
Local associations would seem to be the
first essential of success, and as the local
organization movement is becoming more
widespread each year, the time would seem
to be favorable.

Before formulating any detailed plan it
seems wise to have the subject thoroughly

discussed in our columns in order that vary-
ing suggestions may be considered and
compared. One fact elicited is that the
merchant jewelers seem to be quite as in-
terested as those directly concerned with
repair work, and this is another encourag-
ing feature.

The Work and Worth
of Annual Trade Conventions

Elsewhere in this issue will be found
reports of the first of the numerous con-
ventions to be held during the next few
weeks. These reports and others to be pub-
lished in succeeding issues convey only a
very imperfect idea of the importance of
these gatherings and their value to the
members. The convention, as it is now
understood, is in every sense a school of
business instruction, as well as an instru-
ment for social and fraternal uplift. The
mere routine of roll calls, reports of offi-
cers, etc., is of secondary importance in
comparison with the instructive addresses
on practically every subject of interest to
the jeweler. This is a fact well known to
the members, and if it were equally well
known to those not yet associated with any
of the state organizations, a realization of
their loss would induce numbers of them
to join hands with their organized brethren.
For the benefit of such let us take a single

illustration. In a letter before us from
President Arthur A. Everts, of the Texas
Retail Jewelers' Association, which will
meet in Dallas in a few days, we take the
following extract:

"There will be short addresses on the fol-
lowing subjects : Simple Jewelry Store Sys-
tem, Handling Mail-order Competition, The
Jobber and Manufacturer, The One-price
System, Increasing Diamond Sales, Asking
Your Wife's Advice, Jewelers Co-operative
Fire Insurance, Salesmanship, The Show
Window, Fraudulent Advertising, How to
Take in 'Watch Work, Uniform Selling
Prices, Profits and Cost of Doing Business,
If I were a City Jeweler, If I Were a
Country Jeweler, The Jeweler as a Citizen,
How to Write Good Advertisements, Ques-
tion Boxes, Store Confidence, The National
Jewelers' Advertising Campaign, Local
Jewelers' Clubs, Selling Watches for Health
or Profit, Jewelers' Guarantees, Our
Faults, Moving Hard Stock, Why Jewelers
Rarely Get Rich, Side Lines, Store Or-
ganization, Good Times and Health for the
Jeweler, Stock Keeping, Store Arrange-
ment, Outside Investments, Our Funny Ex-
periences (open parliament), State Stamp-
ing Laws, Drug and Department Store
Competition, Selling Sterling Silverware,
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Partial Payment Plan, How the Small Jew-
eler May Succeed."
Every subject here mentioned is one of

importance to every member of the trade,
and while some may feel that they know
all there is to know about some of these
subjects, all must in reason confess that
they have much to learn on many of them.
The annual meeting of the New Jersey

association has been postponed from
May 15 to May 28, when the convention
will be held at the Columbian Club, Jersey
City.
Only the reports of the Oklahoma and

Virginia associations have reached us in
time for publication in this issue. As we
go to press the convention of the Arkansas
association is being held and a report will
appear in our next issue. The dates of the
remaining conventions are as follows:

West Virginia Retail Jewelers' Associa-
tion, at Grafton, May 20, 21 and 22. •

Illinois Retail Jewelers' Association, at
Rock Island, May 21, 22 and 23.
New York Retail Jewelers' Association,

at Utica, May 22 and 23.
New Jersey Retail Jewelers' Association

at Jersey City, May 28.
Oregon Retail Jewelers' Association, at

Portland, May 28 and 29.
North Dakota Retail Jewelers' Associa-

tion, at Fargo, June 12, 13 and 14.
Indiana Retail Jewelers' Association, at

South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
Iowa Retail Jewelers' Association, at

Des Moines, June 18, 19, 20, 21.
South Dakota Retail Jewelers' Associa-

tion, at Huron, June 25 and 26.
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association, at

Pueblo, June 25, 26 and 27.

Pennsylvania Retail Jewelers' Associa-
tion, at Erie, July 1, 2 and 3.

Wisconsin Retail Jewelers' Association,
at Milwaukee, July 9, 10 and II.

Retail Jewelers' Information Association
of America, at Cincinnati, Ohio, July 16,
17, 18 and 19.
Michigan Retail Jewelers' Association, at

Detroit, July 22 and 23.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.

Missouri Retail Jewelers' Association, at
Kansas City, August 5.

American National Retail Jewelers' Asso-
ciation, at Kansas City, Mo., August 5 to 9.
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COMBINATION SCRAPER AND CRUMB TRAY.

This Combination Crumb Scraper and Tray (Washington Pattern) is the only new de-
parture offered in this line for years. A strong, convenient, one-piece article that can

be used most effectively with one hand.
A light slimming motion along the cloth gathers the tiniest crumbs and deposits them

in the tray, where they will remain until the scraper is overturned.

PROFILE VIEW SHOWING DEPTH OF TRAY.

lit 18c- THESE ILLUSTRATIONS ARE ABOUT HALF SIZE. 
SCS"

STEWEI N 0 
THE ACTUAL SIZE IS 12 INCHES.

STEITA:I NO

FRONT VIEW SHOWING WIDTH OF SCRAPER AND TRAY,

This novelty is made throughout of sterling silver 925/1000 fine. It can be furnished in
all of our regular sterling patterns and costs no more than an ordinary crumb scraper.
Just what you have been looking for to add variety to your line of sterling for gift

purposes. Sells at a popular price and will make friends for you.
An all-the-year-round seller, but the season between Easter and June offers splendid

possibilities. Write at once for particulars or .order a few.

R. WALLLACE & SONS MFG. CO.
Box 25

WALLINGFORD, CONNECTICUT
CHICAGO SAN FRANCISCONEW YORK LONDON



WE MAKE 1400 SCARF PINS
MADE MARX

The Platinum finished Scarf Pins shown here represent but a small part of our extensive line of scarf pins.

OUR PLATINUM FINISHED GOODS WILL NOT TARNISH. LOOK OVER OUR ENORMOUS LINE
 OF NEARLY

10,000 ARTICLES IN STERLING SILVER TOILET AND MANICURE GOODS AND ROL
LED GOLD PLATED

JEWELRY, AND KEEP IN MIND THE FACT THAT FaB GOODS ARE GUARANTEED TO WEAR.

WE MAKE IN

STERLING SILVER

Our Sterling Line Includes

Toilet Goods
Manicure Goods
Gentlemen's Goods
Cigarette Cases
Card Cases
Match Boxes
Ladies Cigarette Cases
Playing Card Cases
Spectacle Cases
Eye Glass Cases
Jewel Cases
Picture Frames
Calender Frames
Vanity & Card Cases
Sterling Vanities
Coin Boxes
Table Goods
Novelties
Etc.
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124(3

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

PLATINUM FINISH.
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1281

1333

1282

1331

1230 1227

1229 1289

Our Rolled Gold
Plated Line Includes

Bracelets
Shoe Buckles
Crosses & Pendants
Necklaces
Lorgnette Chains
Vanity Chains
Lapel Chains
Lapel Buttons
Fob Chains
Link Buttons
Vest Buttons
Tie Clasps
Hat Pins
Earrings
Lockets & Charms
Brooch Pins
Veil Pins
Side Ruffle Pins

THEODORE W. FOSTER C.? BRO. CO.
Manufacturing Jeweler.s. caul Silversmiths.

100 RICHMOND STREET PROVIDENCE, RHODE ISLAND
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LOCKETS ONLY

There's a heart
in every locket

Established 55 Years

No. 9850

There's a heart
in every locket

Link Your store with our consumer adver-

tising by supplying "W. & H." Lockets

Distributed Through the Jobbing Trade

Recognized as the Standard Article in their line

WIGHTMAN 8z HOUGH CO.
NEW YORK OFFICE, IS Maiden Lane Main Office and Factory, PROVIDENCE, R. I.

HALL

CLOCKS

THE highest type and char-
acter of work is portrayed

in our product. For fourteen
years we have consistently en-
deavored to so build our clocks

as to reflect an enviable reputa-

tion for our entire output. How
well we have succeeded is
shown by our continuous
growth. We make a very High-
grade line of Regulators, Bank
and Balcony Clocks, Willard
Banjo Clocks, Etc.

Our  Catalogue will serve to show you all

If you haven't one, write us

WalthamClockCompany
WALTHAM :: MASSACHUSETTS

Protection and Profit

Wisdom in the Selection

of Your

Silver Ware Stock

suggests your serious consideration of the features
that are embodied in the Rockford Lines.

We Protect the Jeweler

from the annoying competition of Department Store, Hard-

ware Store, Mail Order Houses and Scheme Concerns by

producing wares of Marked Superiority, and selling only

to the Legitimate jeweler, thus enabling him to obtain a

fair price and substantial profit.

Our lines have been sold to the Retail Jewelry Trade

exclusively for over 36 years.

Stand by those who stand by you.

Rockford Silver Plate Company
Rockford, Illinois
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Bergen Rich American Cut Glass
MANUFACTURED BY

qOur Line of

BRASS GOODS

is full of GINGER
by showing a few of

our goods in your Line

No. 4947 SMOKING SET. POLISHED BRASS

PAIRPOINT CUT GLASS

PAIRPOINT SILVER PLATE
BRANCHES

low. We make a

specialty of cut glass
pieces and shapes
not made by other
factories, among
these are Jewel,
Glove, Handker-
chief and Puff

38 MURRAY STREET
CORI - STINE BLDG., ST. NICHOLAS ST., WEST

- 717 MARKET STREET

Nethersole Bracelets
In Sterling Silver

The Nethersole, that most popular of all
bracelets, is to be worn more than ever during
the coming season.

They are especially neat and desirable in
Sterling Silver.

We have a complete line, both in the oval
and "flat-band" shapes,at exceedingly low prices.

Send for folder giving description and prices.

mounted. These are

made in various sizes

and cuttings and some

with Mirrors. A new

four-quart Water Bottle

said to be the largest

ever cut in this country,

also Candelabra in three,

four and five lights. A

full line of the smallest

and largest Electroliers

on the market. Punch

Bowls the base of

which can be used as
Compote or Fruit Dish.

If your files do not
contain one of our

No. 50 Catalogues

and Assortment

Sheets send for one

at once. If you have

a Catalogue send

for New Sheets

showing our latest

Patterns.

full line of Rock

Crystal and En-

graved Glass.

Our Motto is Qual-

ity and Price with

our Guarantee back

of it. Do not fail to

Factory and Main Office ff--0 New York Salesrooms

North Attleboro, Mass. 15-17-19 Maiden Lane

Chicago Salesroom
10 S. Wabash Ave.



STERLING SILVER TABLE SPECIALTIES, 925/1000 FINE
The Variety and Extensiveness of our TABLE NOVELTIES are such as to admit of suiting the individual taste of EveryCustomer. This accounts in No Small Degree for the Success of BLAKE'S TABLE NOVELTIES year after year. It meansSales and Resales to the Retail Jeweler who carries the Line. Don't overlook the fact that we make a most striking andexceptional line of Sterling Silver Toilet Ware and Manicure Sets. We are recognized as LEADERS in the manufacture ofthis class of goods.

TRADE

Our Motto:
"QUALITY, FINISH, RIGHT PRICES AND FAIR TREATMENT",

• •-1.,74..:

TRADE

•■71.
tett

MARK
MARK

Blake's Table
Novelties Make
Practical Charming
Ornaments to
Grace Any Table

365
5335 265

540 570 14 15 19

Send us your name that we may put it on our Mailing List for our new 1912 FALL CATALOG. This will be off the press shortly

The Finish,
Quality and

Price are
Right

THE JAMES E. BLAKE COMPANY Attleboro, Mass.! 
NEW YORK, 13 Maiden Lane
SAN FRANCISCO, 717 Market St.
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The Commencement Season
is a recognized harvest time for the progressive jeweler. The custom of gift-giving to graduates is nowthoroughly established, and fashion decrees that each gift shall have an initial, inscription or monogram.Such engraving calls for special excellence in design and workmanship, which suggests that everyjeweler should promptly provide himself with a copy of the great masterpiece of engraving

HORNIKEL'S
Engraver's Text Book
This remarkable book had much to do with
fostering and perpetuating the present
monogram fad by reason of the artistic
character of the lettering. The work is an
honor to the engraver's art and the ideas

which it furnishes assures satisfaction to every customer.
No matter what form of letter engraving may appeal to your patron, this book shows many modelsof unexcelled beauty. It comprises seventy-three separate sheets, 12 by 9 1-2 inches, on which are shownmodels of all kinds of artistic lettering.

Sent postpaid to any part of the world on receipt of price, $6.00

407

Published by The Keystone Publishing Co. 8o9-811-813 North loth Street, PHILADELPHIA, PA.
1201 Heyworth Building. CHICAGO, ILL.
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A COLONIAL PATTERN IN STERL-

ING SILVER TABLEWARE, EM-

BODYING THE JEFFERSONIAN

CHARACTERISTICS, BEING STRONG

AND SIMPLE, YET ORNATE AND
ARTISTIC.

A PATTERN WHICH ENJOYS A

MERITORIOUS REPUTATION

AMONG THE MOST DISCRIMIN-

ATING HOUSEWIVES AND WHICH

IS HIGHLY FAVORED BY JUNE

BRIDES.

Write today for catalogue

Rogers, Lunt & Bowlen Co.
Silversmiths

New York
15 Maiden Lane

Chicago
Kesner Bldg.

San Francisco
717 Market St.II,

"THE SILVER THAT SELLS"
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TRAVELERS' DRINKING CUPS

. 7766. AUTOMOBILE DRINKING CUP AND LEATHER POUCH.
HEIGHT OF CUP, 1 1-4 INCHES; DIAMETER, 3 1-4 INCHES.

NO. 7750. TELESCOPIC DRINKING CUPS AND LEATHER CASE. SOLD AS SINGLE, DOUBLE, TRIPLE, QUADRUPLE CUPS;AND COMBINATIONS UP TO TEN. HEIGHT OF LARGEST CUP, 2 1-2 INCHES; DIAMETER, 2 1-B INCHES.

NO. 7760. CUP, SINGLE AND DOUBLE AND CASE.
'',JUST A THIMBLE FULL.'. GOLD LINED.

HEIGHT 1 7-8 INCHES; DIAMETER. 1 3-4 INCHES.

NO. 7761. TELESCOPIC

DRINKING CUPS AND

LEATHER CASE. HEIGHT

OF LARGEST CUP, 2 IN.;

DIAM., 1 7-8 IN.

NO 7747. DRINKING CUPS AND LEATHER CASE
HEIGHT OF OUTSIDE CUP, 2 1-16 INCHES;

DIAMETER, 113-16 INCHES.

NO, 7751. SOLD AS

SINGLE, DOUBLE, TRIPLE

OR QUADRUPLE CUPS.

THE STRINGENT LAWS OF MANY STATES AND INTELLIGENT PUBLIC OPINION IN THEOTHERS NOW REQUIRE THE USE OF INDIVIDUAL DRINKING CUPS ON RAILROAD TRAINS ORWHEREVER DRINKING WATER IS PROVIDED.
FOR THIS REASON THESE POCKET DRINKING CUPS OF STERLING SILVER ARE IN CON-STANT DEMAND THROUGHOUT THE YEAR AND SHOULD BE CARRIED IN STOCK BY THE RE-TAIL JEWELER AT ALL TIMES. THOSE SHOWN IN NESTS OF TEN WILL BE FOUND ESPE-CIALLY DESIRABLE.

TOWLE MANUFACTURING COMPANY
(COLONIAL SILVERSMITHS)

FACTORIES: NEWBURYPORT, MASSACHUSETTS
SALESROOMS (WHOLESALE ONLY):CHICAGO, HEYWORTH BUILDING. NEW YORK CITY, SILVERSMITHS BUILDING.
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May IS, 1912 THE KEYSTONE

Threatened Abolition of Fixed Selling Price
Creates Alarm Among the Trade

Congress Overwhelmed with Protests Against Proposed Patent Legislation.
Jewelers Are Requested to Make Known Their Disapproval to Congress-
men and Senators—Law Would Be Ruinous to Retail Interests

All branches of retail trade now fully realize
the danger with which their business is threat-
ened in the new patent measures recently intro-
duced in congress. One provision of these meas-
ures would prohibit the fixing of a selling price
on patented articles by the manufacturer and
thus precipitate a ruinous price-cutting competi-
tion in which the retailer would find himself
overwhelmed by the mail-order and department
store interests. Ma•lufacturing interests, too,
would be very seriously—some of them ruinously
—affected by this legislation, the passage of
which would be a death-blow to the quality basis
of successful production.

It is little wonder, therefore, that congress is
being flooded with earnest protests against the
patent measures referred to. Such members of
the jewelry trade as do not yet realize the
seriousness of the danger which threatens them,
should become promptly alive to the actual situa-
tion, and all should write without delay to the
congressmen from their district and the senators
from their state, expressing their opposition
to this proposed legislation as unjust to the in-
dividual and demoralizing to business generally.
There can be no doubt as to where the retail

trade stand on this matter of a fixed selling
price. A number of plebiscites taken by manu-
facturers, one of the most notable being the East-
man Kodak Company, proved by actual vote that
the retailers were practically a unit in favor of
the fixed selling price policy.
The L. E. Waterman Company, of New York,

is now taking a similar plebiscite on the subject,
which is certain to show similar results. Such a
consensus of opinion, if thoroughly impressed
on congress, can not be ignored.
For the benefit of our readers we make the

following extracts from a sample of the letters
with which congress is now being flooded. The
writer is a retail dealer of New York City, and
his protest, which is addressed to the congress-
men from his district and to the senators from
his state, is as follows:

A Well-expressed Protest
DEAR SIR :—I am informed that several bills

are before congress affecting our patent laws.
Among these are house bills Nos. 23192 and 23193,
introduced by Congressman Oldfield, to prevent
manufacturers and patentees from fixing selling
prices on their products.
As one of many retail merchants directly af-

fected by such restrictions, I must repectfully
request you to use your personal influence toward
preventing any hasty and radical changes which
may have far-reaching and retarding effects on
our commercial prosperity. The matter requires
consideration and thorough study by the hearing
of all parties interested pro and con. Our patent
laws may need revision to suit modern conditions,
but hasty action by our legislative bodies is liable
to cripple or ruin many lines of industry without
benefiting anybody in particular.
The wonderful progress of our country is

directly traceable to our liberal patent laws which
put a premium on human ingenuity and its ex-
ploitation. The great bulk of articles now sold at
fixed prices have gained their popularity by un-
remitting energy and perseverance on the part of
their manufacturers. .They have become the

standard of their kind through the law of "sur-
vival of , the fittest." Vast capital is at work to
keep them at the top. The very fact that they
have a fixed value and are sold at the same price
to all maintains their standard (the same as our
dollar represents too cents and not 79).

Articles retailed at fixed prices are continually
in the public's eye and must meet its final judg-
ment as to their quality and value.
A patentee or manufacturer marketing his

product at a fixed price can count or. a fair and
certain per cent. of profit. He will constantly
endeavor to improve his goods or reduce his
production cost and selling price to gain new
fields for his output. He not only benefits him-
self, but more so his employes by being able
to pay liberal wages and by opening new channels
for their ambition. He benefits his selling agents,
distributors and dealers handling his goods, which
may number thousands scattered all over the
country by giving them protection against price-
cutting and illegitimate competition, securing
them a living profit, tending towards general
prosperity. Ile benefits the consumer by giving
him a standard article, the best that can be pro-
duced, with the manufacturer's guarantee, at a
price which he can well afford and is willing to
pay. He gives the public intelligent, expert
service, through interested selling agents.
Take off restrictions and make the fixing of

retail prices by the manufacturer unlawful and
you open the valve wide for illegitimate competi-
tion. Big concerns, combinations of retailers, and
mail-order houses will seize the opportunity to
slaughter standard popular articles for a while,
using them as cheap advertising mediums, the
profit loss on which the public has to pay for
otherwise. Small dealers, not able to sell at a
loss, will gradually be driven out of business. The
manufacturer finding his output diminishing on
account of the false standard of value created
in the minds of the public through price-cutting
and the crippling of his channels of distribution,
will soon find himself at the mercy of these big
retailers and will be compelled to market his
wares at their terms.
Another step toward favoring concentration of

merchandising against which these measures are
supposed to be aimed. Another step toward sup-
pressing individuality. Another step toward
reducing the army of small independent mer-
chants, who constitute a great part of the intelli-
gent middle class—the strength and sinews of the
nation.
Arguments for the maintenance of fixed prices

on articles of merchandise could be multiplied
indefinitely, far outweighing the doubtful tem-
porary benefits which a few consumers may gain
by prohibiting price protection. I therefore ask
your special interest for the subject and the
dangers of any law that may prove a serious
check on profitable industries and commercial
progress.

Very respectfully yours,
(Signed) M. J. ROTH.

In addition to these individual protests, all
trade organizations, including jewelers' associa-
tions, should pass resolutions of protest and
promptly forward them to Washington. We have
even now assurance that such protests will not
go unheeded, as a large number of the senators
and congressmen have already intimated to con-
stituents that the proposed legislation would re-
ceive a thorough investigation, and the probabili-
ties are that the objectionable provisions will be
eliminated. We do not wish any of our readers,
however, to place explicit confidence in any such
hope, but to assert themselves strongly on the
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matter, and whether they are personally ac-
quainted with their congressmen or senator has
no bearing on the case. The fact that they are
constituents is quite sufficient to secure a cour-
teous consideration for any request or representa-
tion that they may make. One large manufactur-
ing concern has accurately stated the case as
follows:

There seems to be an impression among someof the statesmen at Washington that the manu-facturer who fixes the retail price on his patentedgoods is the only one benefited, when, as a matterof fact, the manufacturer's profit is not increased.The benefit the manufacturer gets is the con-tinued support and patronage of dealers wholike to handle his goods because a reasonableprofit is assured, and who are able to continueto handle them because they are protected fromirresponsible price-cutting.
Apparently, there are some statesmen who seenothing but good in price-cutting and fail torealize that what is cut on one article must bemade up on another, as illustrated by the methodsof some of the catalog houses. Speaking ofcatalog houses, this proposed legislation againstprice maintenance would, if enacted, give thecatalog houses another leverage, for they couldthen cut priced "leaders" of a great many widelyadvertised articles that they can not now handlein that way.

Circularizing the Trade
The following circular, signed by D. Petty, Las

Vegas, has been mailed to every jeweler in
Nevada:

"You are probably aware that our legislatorsare almost in the the act of passing legislationthat will do away entirely with the fixed sellingprices on patented articles. You should be ableto realize, instantly, what such legislation wouldmean to us retailers.
"We do not want exorbitant prices placedupon our goods and maintained by law for thepurpose of robbing the consumer and dividing the

spoils between the patentee, the manufacturer andus distributers; but if we are to continue inbusiness in our present locations, among ourfriends and old patrons, and if we expect tosucceed further by attracting new patronage, we
must sell goods with an established reputation for
quality.
"Quality can not be maintained in a manufac-tured article and be sold in competition with anopen-priced, inferior made article, which may bemade for the very purpose of imitating the oneembodying quality. Therefore, we need restricted

prices upon our goods of merit in order that the
quality may be maintained in the goods we de-
pend upon for our existence.
"A patented article that will not sell success-fully under a fixed selling price is one that is

lacking in some respects, while one that will sell
under the fixed price is one that has proven its
value to be equal to the price and should be pro-
tected from price competition.
"We have not time now to get together and at-

tend to this matter as a body, but if we will get
busy, each of us, and write our senator and con-
gressmen, asking that the bill which threatens
us be withheld and analyzed before being allowed
to pass, we may be able to bring our protests be-
fore them strongly enough to save ourselves and
the purchasing public."

As probably no branch of retail trade would
suffer so seriously from the abolition of fixed
selling prices as the jewelry trade self-preserva-
tion suggests that each one do his duty.
The manufacturers of patented articles ap-

peared before the house committee of patents in
Washington, D. C., on May f, and urged their
objections to the new legislation. The grounds
on which they opposed the measure were stated
in detail by Marion Dorrain, of New York, repre-
senting the Columbia Phonograph and the Ameri-
can Graphophone companies. G. A. LeRoy, ad-
vertising and sales manager of the Western
Clock Manufacturing Company, La Salle, Ill.,
and many others.
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MARK

TRAVELERS' DRINKING CUPS

NO. 7755. AUTOMOBILE DRINKING CUP AND LEATHER POUCH.
HEIGHT OF CUP, 1 1-4 INCHES; DIAMETER, 3 1-4 INCHES.

NO. 7750. TELESCOPIC DRINKING CUPS AND LEATHER CASE. SOLD AS SINGLE, DOUBLE, TRIPLE, QUADRUPLE CUPS ,AND COMBINATIONS UP TO TEN. HEIGHT OF LARGEST CUP, 2 1-2 INCHES; DIAMETER, 2 1-8 INCHES.

NO. 7760. CUP, SINGLE AND DOUBLE AND CASE.
'JUST A THIMBLE FULL.' GOLD LINED.

HEIGHT 1 7-8 INCHES; DIAMETER, 1 3-4 INCHES.

NO. 7761. TELESCOPIC

DRINKING CUPS AND

LEATHER CASE. HEIGHT

OF LARGEST CUP, 2 IN.;

DIAM., 1 7-8 IN.

NO 7747. DRINKING CUPS AND LEATHER CASE.
HEIGHT OF OUTSIDE CUP, 2 1-16 INCHES;

DIAMETER, 1 13-16 INCHES.

NO. 7751. SOLD AS

SINGLE, DOUBLE, TRIPLE

OR QUADRUPLE CUPS.

THE STRINGENT LAWS OF MANY STATES AND INTELLIGENT PUBLIC OPINION IN THEOTHERS NOW REQUIRE THE USE OF INDIVIDUAL DRINKING CUPS ON RAILROAD TRAINS ORWHEREVER DRINKING WATER IS PROVIDED.
FOR THIS REASON THESE POCKET DRINKING CUPS OF STERLING SILVER ARE IN CON-STANT DEMAND THROUGHOUT THE YEAR AND SHOULD BE CARRIED IN STOCK BY THE RE-TAIL JEWELER AT ALL TIMES. THOSE SHOWN IN NESTS OF TEN WILL BE FOUND ESPE-CIALLY DESIRABLE.

TOWLE MANUFACTURING COMPANY
(COLONIAL SILVERSMITHS)

FACTORIES: NEWBURYPORT, MASSACHUSETTS
SALESROOMS (WHOLESALE ONLY):CHICAGO, HEYWORTH BUILDING, NEW YORK CITY, SILVERSMITHS' BUILDING.
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May 15, 1912 THE KEYSTONE

Threatened Abolition of Fixed Selling Price
Creates Alarm Among the Trade

Congress Overwhelmed with Protests Against Proposed Patent Legislation.
Jewelers Are Requested to Make Known Their 'Disapproval to Congress-
men and Senators—Law Would Be Ruinous to Retail Interests

All branches of retail trade now fully realize
the danger with which their business is threat-
ened in the new patent measures recently intro-
duced in congress. One provision of these meas-
ures would prohibit the fixing of a selling price
on patented articles by the manufacturer and
thus precipitate a ruinous price-cutting competi-
tion in which the retailer would find himself
overwhelmed by the mail-order and department
store interests. Ma•mfacturing interests, too,
would be very seriously—some of them ruinously
—affected by this legislation, the passage of
which would be a death-blow to the quality basis
of successful production.

It is little wonder, therefore, that congress is
being flooded with earnest protests against the
patent measures referred to. Such members of
the jewelry trade as do not yet realize the
seriousness of the danger which threatens them,
should become promptly alive to the actual situa-
tion, and all should write without delay to the
congressmen from their district and the senators
from their state, expressing their opposition
to this proposed legislation as unjust to the in-
dividual and demoralizing to business generally.
There can be no doubt as to where the retail

trade stand on this matter of a fixed selling
price. A number of plebiscites taken by manu-
facturers, one of the most notable being the East-
man Kodak Company, proved by actual vote that
the retailers were practically a unit in favor of
the fixed selling price policy.
The L. E. Waterman Company, of New York,

is now taking a similar plebiscite on the subject,
which is certain to show similar results. Such a
consensus of opinion, if thoroughly impressed
on congress, can not be ignored.
For the benefit of our readers we make the

following extracts from a sample of the letters
with which congress is now being flooded. The
writer is a retail dealer of New York City, and
his protest, which is addressed to the congress-
men from his district and to the senators from
his state, is as follows:

A Well-expressed Protest
DEAR SIR :—I am informed that several bills

are before congress affecting our patent laws.
Among these are house bills Nos. 23192 and 23193,
introduced by Congressman Oldfield, to prevent
manufacturers and patentees from fixing selling
prices on their products.
As one of many retail merchants directly af-

fected by such restrictions, I must repectfully
request you to use your personal influence toward
preventing any hasty and radical changes which
may have far-reaching and retarding effects on
our commercial prosperity. The matter requires
consideration and thorough study by the hearing
of all parties interested pro and con. Our patent
laws may need revision to suit modern conditions,
but hasty action by our legislative bodies is liable
to cripple or ruin many lines of industry withoutbenefiting anybody in particular.
The wonderful progress of our country is

directly traceable to our liberal patent laws which
put a premium on human ingenuity and its ex-
ploitation. The great bulk of articles now sold at
fixed prices have gained their popularity by un-
remitting energy and perseverance on the part of
their manufacturers. They have become the

standard of their kind through the law of "sur-
vival of , the fittest." Vast capital is at work to
keep them at the top. The very fact that they
have a fixed value and are sold at the same price
to all maintains their standard (the same as our
dollar represents too cents and not 79).

Articles retailed at fixed prices are continually
in the public's eye and must meet its final judg-
ment as to their quality and value.
A patentee or manufacturer marketing his

product at a fixed price can count on a fair and
certain per cent. of profit. He will constantly
endeavor to improve his goods or reduce his
production cost and selling price to gain new
fields for his output. He not only benefits him-
self, but more so his employes by being able
to pay liberal wages and by opening new channels
for their ambition. He benefits his selling agents,
distributors and dealers handling his goods, which
may number thousands scattered all over the
country by giving them protection against price-
cutting and illegitimate competition, securing
them a living profit, tending towards general
prosperity. He benefits the consumer by giving
him a standard article, the best that can be pro-
duced, with the manufacturer's guarantee, at a
price which he can well afford and is willing to
pay. He gives the public intelligent, expert
service, through interested selling agents.
Take off restrictions and make the fixing of

retail prices by the manufacturer unlawful and
you open the valve wide for illegitimate competi-
tion. Big concerns, combinations of retailers, and
mail-order houses will seize the opportunity to
slaughter standard popular articles for a while,
using them as cheap advertising mediums, the
profit loss on which the public has to pay for
otherwise. Small dealers, not able to sell at a
loss, will gradually be driven out of business. The
manufacturer finding his output diminishing on
account of the false standard of value created
in the minds of the public through price-cutting
and the crippling of his channels of distribution,
will soon find himself at the mercy of these big
retailers and will be compelled to market his
wares at their terms.
Another step toward favoring concentration of

merchandising against which these measures are
supposed to be aimed. Another step toward sup-
pressing individuality. Another step toward
reducing the army of small independent mer-
chants, who constitute a great part of the intelli-
gent middle class—the strength and sinews of the
nation.
Arguments for the maintenance of fixed prices

on articles of merchandise could be multiplied
indefinitely, far outweighing the doubtful tem-
porary benefits which a few consumers may gain
by prohibiting price protection. I therefore ask
your special interest for the subject and the
dangers of any law that may prove a serious
check on profitable industries and commercial
progress.

Very respectfully yours,
(Signed) M. J. ROTH.

In addition to these individual protests, all
trade organizations, including jewelers' associa-
tions, should pass resolutions of protest and
promptly forward them to Washington. We have
even now assurance that such protests will not
go unheeded, as a large number of the senators
and congressmen have already intimated to con-
stituents that the proposed legislation would re-
ceive a thorough investigation, and the probabili-
ties are that the objectionable provisions will be
eliminated. We do not wish any of our readers,
however, to place explicit confidence in any such
hope, but to assert themselves strongly on the
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matter, and whether they are personally ac-
quainted with their congressmen or senator has
no bearing on the case. The fact that they are
constituents is quite sufficient to secure a cour-
teous consideration for any request or representa-
tion that they may make. One large manufactur-
ing concern has accurately stated the case as
follows:

There seems to be an impression among someof the statesmen at Washington that the manu-facturer who fixes the retail price on his patentedgoods is the only one benefited, when, as a matterof fact, the manufacturer's profit is not increased.The benefit the manufacturer gets is the con-tinued support and patronage of dealers wholike to handle his goods because a reasonableprofit is assured, and who are able to continueto handle them because they are protected fromirresponsible price-cutting.
Apparently, there are some statesmen who seenothing but good in price-cutting and fail torealize that what is cut on one article must bemade up on another, as illustrated by the methodsof some of the catalog houses. Speaking ofcatalog houses, this proposed legislation againstprice maintenance would, if enacted, give thecatalog houses another leverage, for they couldthen cut priced "leaders" of a great many widely

advertised articles that they can not now handlein that way.

Circularizing the Trade
The following circular, signed by D. Petty, Las

Vegas, has been mailed to every jeweler in
Nevada:

"You are probably aware that our legislatorsare almost in the the act of passing legislationthat will do away entirely with the fixed sellingprices on patented articles. You should be ableto realize, instantly, what such legislation would
mean to us retailers.
"We do not want exorbitant prices placed

upon our goods and maintained by law for the
purpose of robbing the consumer and dividing the
spoils between the patentee, the manufacturer and
us distributers; but if we are to continue in
business in our present locations, among our
friends and old patrons, and if we expect to
succeed further by attracting new patronage, we
must sell goods with an established reputation for
quality.
"Quality can not be maintained in a manufac-

tured article and be sold in competition with an
open-priced, inferior made article, which may be
made for the very nurpose of imitating the one
embodying quality. Therefore, we need restrictedprices upon our goods of merit in order that the
quality may be maintained in the goods we de-
pend upon for our existence.
"A patented article that will not sell success-

fully under a fixed selling price is one that is
lacking in some respects, while one that will sell
under the fixed price is one that has proven its
value to be equal to the price and should be pro-
tected from price competition.
"We have not time now to get together and at-

tend to this matter as a body, but if we will get
busy, each of us, and write our senator and con-
gressmen, asking that the bill which threatens
us be withheld and analyzed before being allowed
to pass, we may be able to bring our protests be-
fore them strongly enough to save ourselves and
the purchasing public."

As probably no branch of retail trade would
suffer so seriously from the abolition of fixed
selling prices as the jewelry trade self-preserva-
tion suggests that each one do his duty.
The manufacturers of patented articles ap-

peared before the house committee of patents in
Washington, D. C., on May i, and urged their
objections to the new legislation. The grounds
on which they opposed the measure were stated
in detail by Marion Dorrain, of New York, repre-
senting the Columbia Phonograph and the Ameri-
can Graphophone companies. G. A. LeRoy, ad-
vertising and sales manager of the Western
Clock Manufacturing Company, La Salle, Ill.,
and many others.
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RUBIES AND RUBIES
Some "rubies" are just red stones. Others are gems that charm you and
make you want them and the pin, the ring, or 'brooch that goes with them.
Ever try one of the others—Heller's-- on your customers? Do— They will
be grateful to you.
All our other Synthetic Stones, the Hope, the Pink, the Golden and White
Sapphires have the same properties that make them different from the
commonplace.

PARIS : 39 Rue de Chateaudun

SAN FRANCISCO : 222 Kearney St.
L. A. Ciacobbi, Rep.

Literature on Synthetic Stones on Request

Manufacturers, Cutters and Importers

68 Nassau Street, New York
PROVIDENCE : 212 Union Street

WAR : 14 Hauptstrasse

, •

C1.}4)04,

"

Our Mr. Henry Freund has left again
for the European diamond markets
and anticipates making extensive pur-
chases. Pending the arrival of the
new invoices, we have some goods
on hand which we can sell at very
desirable figures and should be pleased
to give all orders our prompt attention.

HENRY FREUND 0 BRO.

DIAMONDS, WATCHES

AND JEWELRY

et Sellers d Sellers"

71 Nassau Street, NEW YORK

t
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NEW YORK OFFICE OF THE KEYSTONE,
Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, May 12.

Interviews with the wholesale trade and the
representatives in this city of the New England
manufacturers reveal gradually improving condi-

tions and the reports from the traveling men now

on the road tell a similar story. While it is true
that the season is likely to pass without remark-
able development yet a fair volume of trade is
confidently anticipated.
The tendency toward decline of the imports of

precious stones seems to have been quickly

checked and the total for April, which reached

over $3,000,000, is unmistakably suggestive of

good healthy conditions at least in the gem trade.

There has also been an easing up in the number

of failures, and altogether trade symptoms are

quite reassuring despite the political turmoil.
Theodore Schisgall, of the Schisgall & Kienzle

Company, 116 Chambers street, returned from

Europe recently on the steamship La France,

after a seven weeks' trip on the continent. Mr.
Schisgall says that he made large purchases of

some startling novelties which he will soon in-
troduce to the trade. He has been the recipient
of many expressions of congratulations on the
part of friends who learned that Mr. Schisgall
had booked passage on the Titanic, only to cancel
It shortly before the sailing of the ill-fated ship
in order that he might make arrangements for the
entrance to school of his niece, who is completing
her studies in England.
The Maiden Lane Outing Club, one of the most

popular organizations among the young men in
the jewelry trade, and composed largely of rep-
resentatives of eastern jewelry manufacturing
concerns, will hold its annual outing at Bach-
mann's Park, Clifton, S. I., on Saturday, June 8.
A large and enthusiastic attendance is expected
to be on hand. The committee on arrangements
is composed of William J. Ward, Herbert Sturdy
Jr. and Chester Howard.
Otto P. Osmers, of the Osmers Dougherty

Company, was the recipient of many letters of
congratulation from his friends in the trade on
his recent marriage.
N. J. Felix & Son have moved from 45 Maiden

lane to new and larger quarters at 56 John street.

Jeweler Robbed in the Subway

Carrying a satchel containing diamond rings
and watches valued at more than $4,000, which he
intended to show a prospective customer, Jacob
Lambe, a manufacturing jeweler with offices at
71 Nassau street, on the night of April 27 edged
his way through the crowd at the Wall street
subway station and got a seat in an express train.
He carefully placed the black leather satchel be-
tween his feet and became interested in a news-
paper. Occasionally he tapped the black leather
satchel with his toes to see that it was there and
went on reading.
Just as the bells were rung for the train to

leave Fourteenth street Mr. Lambe thought it
would be just as well to have a look at the bag,
and it was then discovered that the bag and jewels
were gone. He made a dash to get out of the
train, but it was too late. He turned to a pas-
senger, who informed him that he had seen a man
with a hooked umbrella reach for the handle of
the bag. The stranger asserted that he thought
the man owned the satchel and had placed it on
the floor.
Mr. Lambe was further informed that the man

with the umbrella had passed the satchel to an-
other man. Both persons, it was said, were of
dark complexion.
Mr. Lambe left the train at the Grand Central

Station, after having gone through most of the

cars in search of the bag. He went down to
police headquarters and gave a list of the con-
tents of the satchel.
Among the recent visitors to the New York

office of the THE KEYSTONE was Samuel Gordon,
of Samuel Gordon & Co., Oklahoma City, Okla.
Mrs. Annie Mixsell, the widow of Peter Mix-

sell, founder of the Peter Mixsell Piano Manu-
facturing Company, of Third avenue and Nine-
teenth street, Manhattan, was found unconscious
on the floor of her home, 6s8 East Thirty-second
street, Brooklyn, recently. Mrs. Mixsell had been
badly beaten. Her clothing had been almost
completely torn from her body. More than $3,000
worth of her jewelry was missing. It had been
carried away by the robber, who pretended to
Mrs. Mixsell that he wanted to rent a floor in her
home.

Secretary E. N .Stone, of the National Jewel-
ers' Board of Trade, returned to New York early
in May. He reports a very lively interest in the
work of the board through the jewelry centers
in the far west and during his absence many rep-
resentative concerns have been added to the mem-
bership of the organization.

Dividends in Insolvency Cases

The National Jewelers' Board of Trade reports
that dividends in the following insolvency cases
have been paid recently: Buechner Jewelry Com-
pany, Cheyenne, Wyo., first dividend, 12 per cent;
W. A. Burrows, Chicago, claims compromised at
20 per cent; The Fair, Pine Bluffs, Ark., first
dividend, 25 per cent; T. G. Farrar & Co., Carson
City, Neb., first and final dividend, 32.8 per cent;
F'. C. Hosser, Canton, Ohio, claims compromised
at 25 per cent; Irwin Jewelry Company, Okla-
homa City, Okla., second and final dividend, 3.8
per cent; J. & K. Optical Company, Denver,
Colo., first and final dividend, 2.07 per cent;
W. E. Kindley Company, Asheville, N. C.,
final dividend, 9 per cent plus ; Mills Jewelry
Company, Marshall, Texas, dividend 15 per
cent; S. F. Myers Company, New York City,
second and final dividend, 16 per cent; L. C.
Reisner, Lancaster, Pa., fourth and final dividend,
1/3 of I per cent; P. H. Shucy, Red Bluff, Cal.,
second and final dividend, 3.03 per cent; J. C.
Stillmanks Company, Portland, Ore., first divi-
dend, 25 per cent; Winkler Jewelry Company,
Holdenville, Okla., first dividend, 20 per cent;
George E. Marshall, Chicago, 65 per cent com-
promise, and I. B. Dutnot, Green Bay, Wis., first
dividend, 6 per cent; J. F. Kane Company, Des
Moines, Iowa, first and final dividend, 4.09 per
cent 
' 
• J. C. Leney, Manchester, N. H., first divi-

dend, 6 per cent; S. W. Levine, Chicago, Ill.,
claims compromised at 25 per cent; I. Miller,
Cleveland, Ohio, claims compromised at 35 per
cent; H. E. Padway, Milwaukee, Wis., first and
final dividend, 22 per cent; C. F. Wendell, Long-
view, Texas, claims settled on basis of 22 per
cent, and George Wolf 8z Co., Louisville, Ky.,
first dividend, 15 per cent.
Henry Freund, of Henry Freund & Bro., sailed

on May 8 on board the steamship Lusitania for
Europe. Mr. Freund will visit the large diamond
markets and the jewelry markets of Switzerland
and Germany. He expects to bring back a num-
ber of novelties that will interest the trade.
"The Ornamental and Precious Stones" is the

title of a recently published book in German by
Dr. Alfred Eppler, Crefold, Germany. In his
preface Professor Eppler gives credit to Emil
Freund, of Henry Freund & Bro., for much val-
uable information. Unlike most books on the
subject of precious stones, this book treats of the
gems mined in America.
Judge Hough has appointed Sallo Wolfson re-

ceiver for Louis Kapelsohn, jeweler, of 42 Riv-
ington street (bond $5,000). Mr. Wolfson is a
creditor for $3,000 and agreed to serve without
compensation.
Judge Mayer has dismissed the petition filed

on November 23 against Samuel Elroff, whole-
sale jeweler, of 71 Nassau street, on a settlement
of 25 cents on the dollar, payable fifteen cents
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months. 
cash and ten cents in two notes at four and six

Frederick Holthausen, retired jeweler and real
estate operator, died recently at his home, 285
Hancock street, Brooklyn. Death was caused by
a complication of diseases, the illness dating from
September, 1910, when Mr. Holthausen's two
sons, Dr. William H. and Walter H. Holthausen,
were killed in a railway accident in Tipton, Ind.
Doctor Holthausen was traveling to Kokomo,
Ind., where he was to have been married. After
retiring from the jewelry business Mr. Holthausen
engaged in the real estate business. He was a
director of the Home Savings Bank and the
Manhattan and Flushing Realty Company and
was treasurer of the Amherst Heights Realty
Company. He leaves a widow and one daughter.
The board of United States general appraisers

has taken adverse action in a protest filed by
Scruggs, Vandevoort & Barney regarding the
classification of brooches and other articles set
with imitation precious stones and unmounted
silver jewelry, together with coral cameos that
prior to importation had been set in silver mount-
ings, but which had been removed and the parts
separately wrapped in paper, but all packed in the
same box. All of the merchandise was assessed
under the tariff act of 1897 as jewelry.
The importers contended that the brooches

should be returned for duty at 45 per cent, either
as manufacturers of glass or metal, and that the
coral cameos should be taxed at so per cent under
paragraph 435 of the law. Judge Sharretts, who
writes the decisions for the board, says he does
not think that any artifice was resorted to to
avoid the payment of the prescribed rate of duty
on jewelry by removing the cameos from their
mountings and importing them separately. He
holds that it was the merchandise in the condition
imported that the classifying officer had to deal
with. The officer was not required, nor was it
permissible for him to inquire into the intent of
the importer as to what use the merchandise, or
any part thereof, was to be applied.
The customs authorities found all of the parts

of what once had been jewelry, and still remained
dismounted jewelry, and classified the merchan-
dise as such as an entirety. Judge Sharretts
holds that, in harmony with a decision of the su-
preme court in the Schoverling case, the mer-
chandise was properly returned for duty. The
protests are accordingly overruled.

Robbers Blow Up Safe

Safe blowers entered the loft of August Lang-
hans, at 98 Suydam street, Brooklyn, on the night
of April 30, wrecked the safe with nitro-glycerine,
stole diamonds and watches worth $1,000 and got
away, leaving no trace but one, a finger print de-
tectives found when they examined the ruins of
the safe today.
Next to the building which was entered is a

tenement, the front door of which is never locked
at nights. The burglars, two, according to the
story told by the finger prints, passed up the tene-
ment stairs to the roof and to the roof of No. 98,
jimmied off the scuttle and worked through
various doors to the loft occupied by the jewelers.
Myrtle avenue elevated trains run within fifty

feet of the building and the burglars doubtless
availed themselves of the noise of a train's pass-
ing to set off the nitro-glycerine. No one in the
vicinity heard the noise.
To save the life of a little girl, who ran in

front of a big auto truck he was driving John
Hunter, twenty years old, of 19 East Fifty-first
street, Bayonne, ran his truck up on the sidewalk
and into the plate glass front of Andrew M.
Gerson's jewelry shop at 457 Jackson avenue,
Jersey City. The truck stopped after coming in
contact with the window. In its path lay strewn
watches, clocks and other articles found in a
jewelry shop. Gerson came rushing out of his
shop, thinking some one had tried to blow up his
store. His flight was not a lengthy one, for as
he tried to plunge through the front door he
was confronted with the front end of the massive
auto truck. Nothing has been reported as miss-
ing by Gerson. He showed himself a clean-cut
chap, for despite the mess his tidy shop was now
in he grasped the hand of Hunter and told him
he did not mind the wreck the truck had made of
his shop so long as the life of the little girl had
been spared.
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SOMETHING NEW WRIST WATCHES
PRACTICAL AND ATTRACTIVE-FITTED WITH RELIABLE MOVEMENTS

These Watches appeal to persons desiring convenient time when Autoing, Yachting, Golfing, Fishing, Etc.

THEY ARE NEW AND HAVE PROVEN VERY POPULAR

Regular 0 Size BRACELET WATCH
7 Jewel Lever Tavannas Movement

Watch Complete. Very Reliable Time-keeper

Solid Silver Watch  $14.00
Nickel Watch  . 12.50
Gun Metal Watch  12 50

Necklace
Locket Watch
No. P. 2600 . $34.00

14K Plain Polished
or Roman Finish. Made
to fit Jewel Series
Waltham Movements
Open face only.

EXTRA FOR MOVEMENTS

TO FIT

Sapphire Waltham
$24.30

Ruby Waltham . 27.00

Leather Strap Wrist Watch ; will fit any wrist
Case fitted with New England Lever Movement

No. 6922. Gun Metal Watch, complete .   $10.00
No. 6222. Silver Watch, complete ..... . . . . 10.00

20 Year 3/0 Size Crown Wrist Watch

No. 5200. Tan Color Strap
No. 5201. Seal Skin Strap

The case is 14 K Solid Gold. Will fit Jewel
Series Waltham Movement

Price of Case and Strap   $25.00
Movement Extra, According to Grade

Sapphire Waltham   $24.30
Ruby Waltham   . . 27.00

No. 5203. 14 K Solid Gold

This Wrist Watch is 14 K Gold, fitted with extension 14 K
Wrist Band, plain polished or Roman finish

Price, 14 K Gold
Price, Silver

$48.00

EXTRA FOR MOVEMENTS TO FIT
16  00

10/0 Size, 15 Jewel Lady Elgin  $30.60
5/0 Size, 15 Jewel Lady Elgin 24.30
Jewel Size, Sapphire Waltham  24.30
Jewel Size, Ruby Waltham  27 00

3/0 Size 7 Jewel Crown Movement fitted
in 20 Year Crown Plain Polished Case with
Adjustable or Extension Wrist Band.

Price complete   . . $18.70

LEATHER WRIST BRACELET
ADJUSTABLE TO ANY WRIST

LIGHT TAN COLOR
To fit 10 Ligne, New England. Per dozen   $12.00
To fit 15 Ligne, New England. Per dozen ... 15.00
To fit Regular Naught Size. Per dozen   • 18.00
Also to fit the Ingersoll Midget. Per dozen   18.00

PRICES SUBJECT TO CATALOGUE DISCOUNT

BENJ. ALLEN & CO. CHICAGO

MI■

ml■
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WESTERN BUREAU OF THE KEYSTONE,

Room 1201 HEYWORTH BUILDING,
CHICAGO, May 12.

Business developments during the past two
weeks have, in great measure, been gratifying to

the Chicago trade. While it may not be said
that business is what it ought to be, there never-
theless have been many indications of renewed
activities. Manufacturers' agents are reporting
a much easier tone among the jobbing houses of
the west. With very few exceptions these rep-
resentatives are thoroughly satisfied with the in-
dications. Labor disturbances in Chicago and
the west have served to create some uneasiness,
but indications are that they will be very short
lived. Payments through Chicago and other
western banks maintain a remarkably high ag-
gregate. The commercial mortality again is very
low, with money in ample supply, and the dis-
count rate favorable to increasing operations and
new enterprises.

Bradstreet's bank clearing report for the week
ending May 9 shows an aggregate of $3,467,816,-
000, as against $3,577,371,000 the previous week,
and $2,971,066,000 the corresponding week last
year. This statement includes the clearings re-
port of banks in III cities throughout the entire
country. It is interesting to note that of these
III cities only seventeen show a decrease in the
bank clearing statements. Of the remaining cities
all show an increase of from 3 per cent to 197
per cent, the latter increase being shown by the
banks of Akron, Ohio, the home of the Diamond
Rubber Company and a number of other large
manufacturing enterprises.
This would indicate that as far as the money

situation is concerned conditions are indeed very
favorable. In western jewelry circles there have
been remarkably few failures. This is beyond what
the most conservative wholesalers had expected.

Agricultural conditions seem to be almost
ideal, everything to the contrary notwithstanding.
From several of the southwestern states come
very gratifying crop reports. It would seem as
if the southwest would come into its own this
year as regards crops. The central south is
gradually emerging from the throes of floods
which have enmeshed it, inflicting great dam-
ages, but the crisis is passed. The greatly en-
riched soil will no doubt make up, in a large
measure at least, for this damage when the
crops are harvested this summer and fall.
Such jobbers' travelers as came into Chicago

since the first of the month report a more whole-
some sentiment among the retail trade. Most
of them were compelled to double back on their
earlier spring trips, which were greatly inter-
fered with by floods and heavy snows. The dia-
mond business continues to stand up well-in fact
remarkabl- well. The market is very firm and
indications are that it will continue to remain
firm, with a strengthening tendency.
The clock and silverware committee of the

National Wholesale Jewelers' Association held a
meeting in Chicago May 8 and 9. President Wil-
cox, of the International Silver Company, met
with the members of the committee. Matters of
general interest to both manufacturers and job-
bers were discussed. Those present included
President George H. Edwards, of Kansas City;
A, G. Schwab, of Cincinnati ; A. F. Smith, of
Omaha; Fred S. Thearle and Claud Seymour, of
Chicago.
The Artists' Guild, of which a number of

prominent jewelry craftsmen are members, re-
cently decided to maintain a fine arts shop in
the Fine Arts building, where their productions
can be displayed and offered for sale. It will
form a permanent exhibition for the works of
the arts and crafts. Considerable space has been
devoted to art jewelry. Albert Wehde, a well-
known designer of art jewelry, has taken a promi-
nent part in the work of the organization. The
exhibition is open to the public at all hours dur-
ing the day.
Edward K. Boyd, a pioneer Chicago jeweler,

died at his home at Huntley, Ill., the early part

of the month. He had been connected with the
firm of Jules Racine & Co. for over thirty years.
He is survived by a son and three daughters.
Jules Racine, of New York, came to Chicago to
attend the funeral.
Emil Noel is receiving the congratulations of

his friends upon the arrival of a baby girl in his
family.
The Attleboro Chain Company has opened of-

fices on the ninth floor of the Heyworth building
in charge of A. L. Kramer.
John Woollett, a watchmaker in the Columbus

Memorial building, attended the annual conclave
or the Shriners at Los Angeles early this month.
A. E. Henry, of Rockford, Ill., has sold his bus-

iness to D. F. Sullivan, of Fargo, N. D. Mr.
Sullivan was formerly connected with the Sund-
berg Company, at Fargo. He was also in bus-
iness in Rockford prior to moving to Fargo.
The insurance company which carried a $20,000

policy on the life of Ervin G. Lewy, of Lewy
Brothers, who was lost on the Titanic, has paid
the claim. Half of the amount was paid to the
Lewy Brothers Company and the other half to his
estate. The insurance company had to strain
several points in allowing the claim, chief of
which were the customary doctor's and burial
certificates.
Gus Erickson, for many years in the retail

jewelry business at 647 West Sixty-third street,
has sold his entire stock to Charles F. Manahan,
of 361 West Sixty-third street. Mr. Erickson
will shortly sail for Sweden to remain there per-
manently.

Gottlieb Ramseyer, of Baraboo, Wis., one of
the first jewelers in that state, died recently at
the age of seventy-seven years. He was very
well known to the jobbing trade of this city.
L. Manasse, jeweler and optician, located for

many years in the Tribune building, moved May
to 35 West Monroe street.
The many friends in Chicago jobbing circles of

S. W. Morgan, a pioneer jeweler of Winona,
Minn., will be interested in knowing that on May
I he celebrated his fiftieth business anniversary.
He has been in business continually in that city
since May r, 1862. He will shortly retire from
active business, turning it over to his son Allyn.
William Donaldson, clerk for Despres, Bridges

&,Noel, who is charged with the larceny of sev-
eral thousand dollars' worth of merchandise
from his employers, is in custody in lieu of
$5,000 bail. His case is set for May t6.

George Wittstein, well-known jobber at Cedar
Rapids, Iowa, was in Chicago several days the
middle of the month on business.
A new retail store has been opened at 1025 Wil-

son avenue under the firm name of Doan & Co.
The diamond firm of Herbert W. Allen & Co.,

which for many years has been located in the
Columbus Memorial building, has moved into the
new Mailers building.
R. A. Kettle, of the Chicago office of the

Waltham Watch Company, is on a Pacific coast
trio. He is expected to return about June I.
May I witnessed very few removals of jewelry

concerns in Chicago. The Mailer building, south-
east corner Wabash avenue and Madison street,
is the only new building in the jewelry district
making any efforts to secure jewelry concerns as
tenants. Most of the removals have been into
this building. There has been considerable specu-
lation among the tenants of the Columbus Mem-
orial building as to whether the new owners of
the building expect to make any changes in the
tenancies. The leases of most of the jewelry con-
cerns expire in two years. It is rumored that the
new owners expect to convert the ground floor
and a number of the lower floors into quarters
for a drygoods and department store.
Harry W. Hahn, president of H. F. Hahn &

Co., of this city, returned early in the month
from an extended European trip. Mrs. Hahn,
who spent the greater part of the past year in
touring Europe, returned with him. Mr. Hahn
states that he had a most enioyable time. While
in Europe he visited all the diamond markets and
made the annual purchases for his firm. In dis-

cussing present conditions in the diamond market
he said : "The market is very firm, prices are
much higher than ever before and the general
opinion is that they will go still higher. This
rising tendency is true in all grades, from the
fine, small melee to the large sizes. Only the
lower grades of melee and small, as well as the
eight-faceted melee, are somewhat cheaper."
Erick Lund, formerly at Grand Meadow, Minn.,

has sold out his business there to 0. J. Tommer-
son, of Oldham, S. D. Mr. Lund is now in
Chicago looking for a location here. His address
is 1524 North Maplewood avenue.
Thomas Craig, president of the Illinois Retail

Jewelers' Association, was in Chicago the early
part of the month on matters of business rela-
tive to the annual gathering of Illinois jewelers
at Rock Island. He states that the arrangements
for the convention have progressed very satis-
factorily and that an unusually large attendance
is expected. The Rock Island Chamber of Com-
merce has made extra preparations for entertain-
ing the jewelers and an enjoyable and interesting
time is assured. As announced in previous issues,
a special train will carry Chicago jewelers to the
convention city. The arrangements for this
special train are in the hands of Secretary Charles
F. Manahan, whose address is 361 West Sixty-
third street. The special will travel over the
Rock Island road and pick up jewelers in the
cities en route. Chicago jewelers whc are plan-
ning on attending this convention and going
down on this train should not fail to communi-
cate, in ample time, with Mr. Manahan. The New
Harper Hotel, at Rock Island, will be the con-
vention headquarters.
The father of S. W. Risien, southwest traveler

for Swartchild & Co., was one of those who went
down with the Titanic. Mr. Risien's father had
made this trip a great many times and on this
occasion was returning with Mr. Risien's aunt.
She also was drowned. They made their home
at Fort Worth, Texas, where Mr: Risien makes
his headquarters.
A. Harper, general manager of the American

Silver Company, of Bristol, Conn., and formerly
in charge of the Chicago office of the company,
spent two weeks in Chicago the early part of the
month attending to matters of business and re-
newing his old acquaintances.

Albert M. Dueber, president of the Dueber-
Hampden Watch Works, of Canton, Ohio, spent
several days in Chicago the early part of the
month on matters of business. H. A. Schrantz,
traveling representative of the company, was also
here. 
George Weidig, in charge of the Chicago and

western business for Joseph Fahys & Co., is now
on a trip to the Pacific coast.
A. L. Haman, of St. Paul, spent several days

itlil Chicago the early part of the month on bus-
mess.
The annual Chicago jewelers' field day will take

place Saturday, June 8, at Thiele's Garden, Bell-
wood, Ill. A special train will leave the Aurora-
Elgin interurban station, at Fifth avenue, at 1.30
p. m'. sharp. It promises to be the "biggest thing"
ever "pulled off" for the enjoyment of Chicago
jewelers. Those who attended the last field day
have an inkling of what this one will be. The fat
men are going to play the lean men a game of
ball, and whichever team wins the game will re-
ceive a trophy which the members won't forget
for some time to come. There will be field day
events of various kinds. A special orchestra will
furnish music. Everybody connected with the
Chicago jewelry industry is invited to attend.
Chicago jobbers and manufacturers have donated
prizes for the various events. There is a large
demand for tickets. Those who expect to attend
should make it a point t,o secure their tickets as
early as possible in order that the committee may
know how many to arrange for. The following
committees have been appointed: Arrangements,
E. Stern, H. E. Jones and George G. Gubbins;
program, S. H. Hess, J. H. Malone and H. Stern;
athletics, 0. D. May, D. Shogrcn and N. Behrend ;
banquet, W. J. Schlossman and L. H. Schafer;
parade, S. H. Hess and George J. Gubbins ; pub-
licity, 0. D. May, S. H. Hess and 0. P. Slyde;
prizes, George J. Gubbins, H. Stern, Henry Cohen
and 0. P. Slyde; toastmaster, W. J. Schlossman;
starter, S. H. Hess; judges, L. H. Schafer, 0. D.
May and D. Shogren.
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William A. Schofield, of Schofield-Battey Com-
pany, councilman in the Providence city council
from the second ward, has been appointed by
Governor Pothier, of Rhode Island, as chairman
of the newly created state board of control and
supply. His work as chairman of the special
committee on railroad franchises in connection
with the drawing up of a new street railway
franchise for the local street railway company,
and his wide experience in legislative matters
coupled with his business ability, caused the gov-
ernor to choose him for the important place at
the head of the most important of state corn-
missions. Mr. Schofield's term of office is five
years. The board will have charge of the pur-
chasing of all supplies for all the state institu-
tions and will control all the state expenditures.
Mr. Schofield was born in Plainville, Mass., and
learned his trade of jewelry manufacturing in
North Attleboro. He was in the firm of Scho-
field, Ashton & Co., Plainville, which later be-
came the firm of Lambert, Schofield & Co. The
concern removed to Providence in 1890, and in
1899 dissolved, being succeeded by the Schofield-
Battey Company. In r9o7 Mr. Schofield was
elected to the Providence city council and he
has been re-elected to that body yearly since.
He has held many very important committee ap-
pointments and in addition to the chairmanship
of the special committee on railroad franchises
is a member of the special committee on light-
ing franchises, which has to do with the working
out of a new franchise for the lighting of the city
of Providence. He is a prominent member of
the New England Manufacturing Jewelers and
Silversmiths' Association and of the Manufac-
turing Jewelers' Board of Trade.
The charter of the Tilden-Thurber Company,

this city, was amended by the Rhode Island Gen-
eral Assembly at its recent session to authorize
the increase in the capital stock from $300,000 to
$400,000.

Mr. and Mrs. A. Tingley Wall are to sail for
Europe late this month, to be away for several
months.
William H. Draper has been appointed a vice-

president of the second annual horse show of the
Roger Williams Driving Club, which is to be held
by the club at Roger Williams Park, this city,
on May 21.
Henry G. Thresher, of the Waite-Thresher

Company, is one of the delegates from Rhode
Island to the eighteenth Lake Mohonk confer-
ence on international arbitration.
George Briggs Jr. will spend the summer with

his family in a summer cottage which he has
rented at Narragansett Pier.
A patent has been granted to Clifford G. King,

of this city, on a brooch.
Charles A. Russell, of the Irons & Russell

Company, is in San Francisco on a trip for
pleasure. It is his first trip west of Denver and
lie is greatly pleased with the conditions which
he finds on the Pacific slope.
The following distribution of dividends was

reported by the Manufacturing Jewelers' Board
of Trade: S. F. Myers Company, New York
City, second and final dividend, 16 per cent.;
Cohen,. Schmidt & Co., New York City, 25
per cent. composition; J. C. Crawford, Pitts-
burgh, Pa., 30 per cent. composition; I. Miller,
Cleveland, Ohio, 35 per cent. composition; S. H.
Bailey & Son, Santa Cruz, Cal., third dividend,
20 per cent.; George Wolff & Co., Louisville, Ky.,
first dividend, 15 per cent.; Francis Jewelry Com-
pany, Denver, 'Colo., second and final dividend,
.8 per cent.; Harry Weiss, Providence, R. I., first
and final dividend, 1.16 per cent.; William P.
Donovan, Boston, Mass., ro per cent.

The Charles E. Austin Company, 143 Summer
street, this city, reports that it has discontinued
the manufacture of mesh bag linings and is now
confining itself to the manufacture of all kinds
of fancy paper boxes for the jewelry trade, comb
cloths, bracelet bags, chain rolls, display pads and
other accessories of similar kind for manufac-
turers.

• Extensive additions have been made by the
Lyons Manufacturing Company to its plant by
the introduction of new machinery.
Marcus Crahan and Albert H. Rueckert doing

business as the Crahan Engraving Company, have
dissolved partnership, Mr. Crahan continuing the
photo-engraving business under the same name
and Mr. Rueckert continuing with the company
in charge of some department..

Col. Harry Cutler, of the Cutler Jewelry Com-
pany, has been elected a delegate from the third
congressional district of Rhode Island to the
Republican national convention at Chicago.
Clarence M. Dunbar, of Cook, Smith Company,

and Walter A. Griffith, of the R. L. Griffith &
Son Company, are attending the annual session
of the imperial council of the Ancient Arabic
Order Nobles of the Mystic Shrine at Los
Angeles.
Charles P. Kuehner, recently of the George W.

Dover Company, accompanied by Mrs. Kuehner,
is on a trip abroad.
Henry F. Williams, of H. F. Williams & Co.,

underwent an operation recently for a serious
internal trouble. He is reported as having an
excellent chance for recovery.
Jerome M. Fitzgerald, of the Tilden-Thurber

Company, has been elected commanding officer
of the fourteenth company, second district, coast
artillery corps, Rhode Island national guard.
Jacob Schwarzkopf is making an extended

western trip on business. Allen W. Ripley, of the
J. H. Manning Company, is also making an ex-
tended western trip. J. H. Manning recently re-
turned from a trip through the west.
Mr. and Mrs. Meyer Harzberg are on a vaca-

tion at French Lick Springs, Ind.
The James C. Doran & Sons, Inc., is to enlarge

its plant by the erection of a reinforced concrete
building on land which the city of Providence
will exchange on Ship street for a triangular
plot now owned by the concern. The exchange
will enable the city of Providence to straighten
out the street, which has a jog at that point
where the proposed change is to be made. The
company will also drive an artesian well for
the purpose of securing a supply of water for its
use.
The Gorham Manufacturing Company has

shipped from its bronze foundry at its Elmwood,
R. I., plant, two handsome large bronze statues
which are to be placed in front of the Boston
Public Library building. These were cast at
the works some weeks ago and they are said
to be among the finest examples of bronze art
that has ever been turned out by this company.
The department is also busy with an unusual
number of large and notable contracts. Several
large statues are ready for shipment. Among
them is a large bronze monument to be erected
in memory of the sailors lost on the battleship
Maine in Havana harbor, and another notable
one is a large equestrian statue of General Mc-
Clellan, sixteen feet in height, to be set up in
Philadelphia.
The shops of several jewelry manufacturers in

the Calender building, at the corner of Sabin and
Calender streets, were damaged slightly by fire
and considerably by water during a blaze in
Thomas S. Jackson & Co.'s plant on the fifth
floor on April 26. The fire started at a time in
the noon hour when nearly every employe was at
dinner, so that no panic resulted, although sev-
eral of the women employes of some of the shops
made use of the fire-escape to reach the ground.
The cause of the fire is unknown. The blaze was
quickly extinguished, but the damage by the
water poured into the building was considerable.
The water made its way through to the lower
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floors, damaging, among others, the plants of
the Standard Nickel Plating Company, Thomas
McGrath, Kilstrom Jewelry Manufacturing Corn-
pany, Frank Flynn and J. Solinger & Co.
Among the Providence victims of the Titanic

disaster was John Lamb, who was employed in
the factory of the Metal Products Corporation
as stamper. He was returning from a visit to
his friends in Ireland.
The Heinrich Hoffmann Company, of this city,

has appointed Robert E. Joyce, of North Attle-
boro, on its sales force. Mr. Joyce will look
after the firm's trade in Attleboro, North Attle-
boro, Plainville, Mansfield and Chartley.
The National Jewelers' Board of Trade an-

nounces the receipt of a second and final dividend
of 20 per cent. from Mills & White, Providence.
E. A. Reed, of Reed & Barton, was registered

in Pittsburgh the week of April 27.
M. B. Rosenthal, of the newly organized jewelry

firm of Rosenthal, Present & Co., Rochester, N.Y.,
visited Providence and the Attleboros recently on
a five weeks' buying trip, selecting a large line
of goods in this city.
The plant of L. Davisburg & Co. has been re-

moved from rso Chestnut street to 153 West Fif-
teenth street, New York City.
James A. Foster, of the James A. Foster Com-

pany, this city, is reported t.o have purchased the
Greene building on Fountain street, Providence,
for many years the home of many local manu-
facturing jewelers.
A dividend of 194 per cent. on the preferred

and i per cent. on the common stock was paid
by the United Wire and Supply Company, of this
city, to stockholders of record of April 23.
The Hallam-Rice Company, of this city, has

opened a New York office at 59 Maiden lane.
The Payton & Kelley Company, of this city,

will remove its New York office from 13 Maiden
lane to another location.

Discharges in bankruptcy have been entered by
Judge Arthur L. Brown, of the United States
District Court in the cases of Fred J. Mills, of
Cranston, and Edmund A. White, of Providence,
both as individuals and as copartners of Mills &
White, manufacturing jewelers.
The office force of the American Enamel Com-

pany celebrated the birthday of C. A. Gamwell,
the treasurer of the company, with a surprise
party on the evening of May 3 at his home. Mr.
Gamwell was taken wholly by surprise. Soon
after the assembling of the guests E. A. Westcott
presented Mr. Gamwell a handsome mahogany
desk and chair on behalf of the office department.
Mr. Gamwell responded feelingly. During the
evening several interesting contests were held
and there was a birthday cake, too.
Leander C. Belcher attended the imperial

council of the Mystic Shrine. He will be absent
from this city about one month, returning from
Los Angeles by short stages of sightseeing.
Col. Samuel M. Nicholson and Arthur H. Den-

nis were elected vice-presidents of the Society
for the Prevention of Cruelty to Animals at the
recent annual meeting of the society.
George U. Meyer, foreman for the Providence

Stock Company, is having built for him at Bristol
a handsome catboat, which he will use in summer
cruising on the waters of Narragansett Bay.

Charles Platt, representing the Theodore W.
Foster & Bro. Company, is making a western
trip in the interests of his concern.
Harry M. Mays, of the Metal Products Cor-

poration, is regaining rapidly from the effects of
a recent surgical operation.
The Buyers-Managers' Club, of the Manufac-

turers' Outlet Company, was entertained by
Joseph and Leo Samuels, the proprietors of the
company, at its sixth annual dinner. A trip to
Pawtuxet was made in automobiles, where the
dinner was served, the party numbering thirty.
The New England Jewelry Company, 31

Mathewson street, this city, is being conducted
by Paul Cipolla, Edward Guerriero and Vincent
Simonelli. • Frank E. Farnham is carrying on the
Jewelers' Supply Company at 36 Garnet street.

J. Francis Murphy and Joseph E. Miller are in
business as the Murphy-Miller Company, i85
Eddy street, manufacturing ear wires.
At the annual dinner of the Walpole Society, a

national organization of collectors of antiques,
colonial silverware and books and paintings, held
in this city for the first time a few days ago,
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were George M. Curtis, treasurer of the Inter-
national Silverware Company, Meriden, Conn.;
Francis H. Bigelow, of Cambridge, Mass., and
Theodore S. Woolsey, of New Haven, Conn. A
paper was read at the meeting following the
dinner, dealing with the glossary of antique sil-
verware, old hall marks and related subjects.
Mayor Henry Fletcher, of the Fletcher-Bur-

rows Company, pitched the first ball of the season
at the opening of the Providence Baseball Club
schedule. The ball had a twister on it that in
this case proved a real puzzle to the batter. Or-
dinarily the batter who faces the first ball in
the opening game of the season in any club lets
the executive who chances to pitch the ball strike
him out. Mayor Fletcher, however, who is a fan
of long standing, does not ask odds of any batter
and slams a curve that has an original jump and
twist to it that has proved baffling for four years.

ATTLEBORO
Attleboro, Mass., May rr.—Man-• of the Attle-

boro salesmen are making dates with the buyers
who will be in Providence the last part of this
month. All of the salesmen, and the manufac-
turers, are looking forward to this visit in the
belief that the buying will be brisk. Owing to
the fact that the buyers are about a month behind
their usual time, some good orders are expected.
Several of the western buyers have visited

Providence already, having arranged their dates.
The majority, however, decided to wait until
later in the month and canceled their hotel ac-
commodations and whatever dates they had made.
Manufacturers report an advance in business over
the month of April. Many small orders for quick
delivery are coming in and these are sufficient to
keep many of the shops running on full schedule.
Owing to the inactivity of the past few weeks

the jewelers are looking for something good.
They expect that duplicate orders for spring
samples will develop good business. Bracelets are
selling well, many shops having unusually good
orders. Mesh bags are selling fast and the trade
at this season is considered brisker than usual.
During the past few years Attleboro has been

an easy field for bogus directory agents, and a
number of manufacturers have been cleverly
swindled. One scheme that has been worked in-
cluded a small contract to which the signature of
one member of a concern would be attached.
Several weeks later this contract would be pre-
sented, but it had been entirely changed by printed
matter inserted between the lines. The manufac-
turers have been caught on this scheme so fre-
quently that they have been on the lookout. As a
result several arrests have been made. A few
days ago a young man giving the name of Charles
Lester called at the office of C. 0. Sweet, & Son
and presented a directory in which he wanted
advertisements. Charles 0. Sweet suspected
something amiss and telephoned the police, un-
beknown to Lester. In a few minutes the officers
arrived and placed Lester under arrest. He is
now awaiting trial on a charge of working a
bogus directory game.
Frank H. Tappan is recovering from a severe

attack of pneumonia.
W. H. Lyons, of Mansfield, who is one of the

hustling members of the Mansfield Board of
Trade, is a prime mover in the flower, fuit and
vegetable show that is to be given next October
under the auspices of the Board of Trade. Mr.
Lyons was one of those in charge of the "Made
in Mansfield" exposition and had a great deal to
do with its success. He is connected with the
C. D. Lyons Company. The show will include
exhibitions of flowers, fruit and vegetables from
Mansfield and vicinity.
D. S. Spaulding, one of the Mansfield jewelers,

is one of the hustling water commissioners of that
town, and in that capacity has considerable to do
in the interests of the town.
Jewelers of the Attleboros heard with regret

of the death of Edson A. McRae, of Mansfield.
His death occurred after an illness of about a
week. He was thirty years of age, was connected
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with the Masonic fraternities and was one of the
town's inost progressive young men. Two years
ago he married Miss Marjorie Lowney, daughter
of Mr. and Mrs. Walter M. Lowney. He leaves
a wife and young son. Mr. McRae was a
graduate of Amherst and was a noted baseball
player.
James E. Blake has been ill at his home for

several days. He was taken sick after returning
from an extended yachting trip in the south with
Charles Fuller, of Pawtucket. After being con-
fined to his home for a few days Mr. Blake was
able to get out, but it will be some time before
he fully recovers.
The Finberg Manufacturing Company and

Smith & Crosby have introduced Boland sand
blast pressure blowers in their factories.
German Wyatt, who has had charge of the

packing room of the Finberg Manufacturing Com-
pany for some time, has gone to New York with
the concern's samples. Although Mr. Wyatt is
new to the traveling end of the business he is
doing well.
Rapid progress is being made on the construc-

tion of the Bates block, which was recently de-
stroyed by fire. The fourth story is nearly
done and the work of putting on the roof has
commenced. The theater in the block is to be
rebuilt.
Aldro A. French has been re-elected president

of the Highland Country Club; Arthur Bottomley
is clerk and Harold E. Sweet is treasurer. Ralph
C. Thompson and Ralph C. Estes are members of
the executive committee and Charles P. Keeler
and Mrs. E. F. Wilde are on the house committee.
Edward L. Gowen and Ernest M. Bliss are the
greens committee and the tournament committee
is made up of Herbert C. Bliss, Jesse Carpenter
and Eben F. Wilde. The social committee in-
cludes Mrs. S. M. Einstein, chairman; Lawrence
Baer, Mr. and Mrs. Milford Bliss, Mrs. E. L.
Gowen, Miss Helen Sweet, Mrs. Ralph Thomp-
son, Mrs. George Nerney and Mr. and Mrs.
Charles H. Webb.
The finance committee has organized for the

year with the election of Charles 0. Sweet, of
C. 0. Sweet & Son, as chairman. Edward A.
Sweeney, of the W. H. Wilmarth Company; S. H.
Garner, of Leach & Garner, and Chairman Sweet
were named as a committee to start the investi-
gation that is to be made into the water depart-
ment.
Elisha W. Mallory, who has held a responsible

position with McRae & Keeler, has disposed of
his property in Attleboro and has gone to Florida,
where he will live in the future. Mr. Mallory
made the change on account of his health. He is
an expert jeweler. He formerly occupied the
pulpit in several Methodist churches. Mr. Mallory
will leave Attleboro with the best wishes of many
friends.
George H. Herrick, a local retail jeweler, has

returned from an extended Florida trip.
William Simmonds, son of J. W. Simmonds, of

J. M. Fisher & Co., recently returned from
Florida and brought a six-foot alligator that he
shot while in that state. The alligator has been
mounted and is on exhibition in the Herrick
jewelry store.

Albert S. Ingraham, of A. S. Ingraham Corn-
pany, has returned from an extended New York
business trip.

J. D. Spaulding, a Mansfield jeweler, has been
elected to represent the Mansfield lodge of Moose
at the Springfield convention.
Peter Donnelly, connected with A. D. Gobin &

Co., is out with a new line of samples and they
seem to be taking well with the trade. This new
concern has been doing an excellent business.
John J. Coady, who has law offices in Boston

and Attleboro, has laid aside his law books for
a few days to take out the sample line of the
Fernald Jewelry Company, makers of triple
platinum plate, known as the Fernco line. Mr.
Coady is a member of the concern, having pur-
chased an interest lately. Although new to the
sale of jewelry, Mr. Coady will make many
friends and his line of jewelry ought to take well
with the trade.
The samples of the Fontneau & Cook have been

sent to the Chicago office. The line includes

1019

many new and attractive features and is consid-
ered one of the best the conccrn has ever put out.
Mrs. Francis E. Bliss, wife of a former Attle-

boro jeweler, died recently.
Fred L. Aeschliman was planning an extended

trip through Switzerland, but owing to the Titanic
accident he gave it up.
Frank M, Mossberg was the presiding officer

at the Roosevelt rallies held in Attleboro.
Local jewelers may arrange games between

their shop teams and the team recently organized
by Reed & Barton, of Taunton.
The Watson & Newell Company employes will

have a fast baseball team on the diamond this
year and plan to play several teams in this vi-
cinity.

Justin L. Cobb, F. M. Cobb and W. L. Winters
have been elected directors of the Mansfield Co-
operative Bank. All three are well-known jewel-
ers of that town.
A broken sprinkler did considerable damage by

water in the C. M. Robbins Company factory a
few days ago.
Stephen G. Beers, Arthur E. Poole and John J.

Nichols, well-known jewelers, are actively in-
terested in the Taunton Business Men's Associa-
tion.
Joseph H. Williams, E. V. Sweet, Frank Moss-

berg and President Holman, of the board of
trade, are planning a rousing session for the May
meeting of the board.
An automobile owned by Herbert C. Bliss, of

Bliss Brothers, was struck by an electric car in
.Providence recently and demolished. Mrs. Bliss
and a friend were thrown out and severly bruised.
Arthur Washington, the chauffeur, was slightly
hurt. The machine was demolished.
The D. A. Hart Company employes have or-

ganized a base ball team and expect to arrange
several games with other shop teams.

NORTH ATTLEBORO
North Attleboro, Mass., May Ir.—Ralph Sher-

man, son of Postmaster Sherman, of Franklin,
and Ralph Payson, of Woonsocket, have gone to
Paris, where they will be engaged for the next
two months investigating the possibilities of the
mesh bag business in that country for Whiting
& Davis, the Plainville manufacturers. Whiting
& Davis have already started mesh bag businesses
in France and Germany and report excellent prog-
ress.
The V. H. Blackinton Company employes, of

Attleboro Falls, have organized a fast baseball
team and would be glad to hear from jewelers'
teams of the Attleboros or Plainville.
George Livingston has gone west with the

sample cases of the Watson & Newell Company.
Woodbury Melcher is temporarily in charge of

the New York office of Schofield, Melcher &
Schofield.
Wallace G. Franklin is home from a New York

trip in the interest of E. I. Franklin Company.
Hollis Bell is home from a business trip in the

interest of W. H. Bell & Co., of Attleboro Falls.
William Miller, of Doran, Bagnall & Miller, has

gone to Virginia on a busines strip.
T. Charles Perkins, salesman for R. Blackin-

ton & Co., recently had a narrow escape from
serious injury in a train wreck in South Dakota.
A bridge gave way and six of the cars were over-
turned. The car in which Mr. Perkins was re-
mained on the rails. Mr. Perkin's samples were
in the baggage coach and were slightly damaged.
Preston D. White has been elected chief of the

fire department to succeed Harry W. Tufts, who
was not reappointed by the selectmen. Mr. White
has been one of the fire engineers for some
time. His election has settled the controversy
over a fire chief which has been going on for
several weeks.
Edgar Cummings and Fred Sturdy Jr. have

returned from New York, where they have been
in the interest of J. F. Sturdy & Sons.
John E. Tweedy is home from a New York

business trip.
Frank H. Cutler, of F. H. Cutler & Son, is

home from a New York business trip.

(Continued on page 1020)
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Bigelow, Kennard & Co.'s New Store Is
Greatly Admired—Sterling Silver Baseball
Bat as Prize for Star of Boston American
League Team—Many Trade Visitors Indicate
Increasing Activity

Boston, Mass., May IL—Bigelow, Kennard &
Co. recently advertised the closing of their tern-
porary branch store at 324 Boylston street. They
invited inspection of the public to their new
store, which has just been completed at the corner •
of Washington and West streets. This store is
the prettiest store of its kind in New England
and commands a great deal of attention.
J. S. Bernstein, of Portland, Maine, was a

recent visitor in Boston, buying large quantities
of goods.
H. W. Peters Company, 373 Washington street,

has made a solid sterling silver bat of the regu-
lation size, which is to be presented to the all-
around star baseball player of the Boston Red
Sox baseball players of the Boston American
League team. The bat will be presented at one
of the games of the Red Sox in the latter part
of the season. If the team wins the pennant it
will be presented at one of the world's series
games. This bat is on exhibition at an athletic
goods store on Washington street.
Nathan Goldsmith representing Daniel Nemser,

is traveling throughout western Massachusetts,
Maine, Vermont and New Hampshire.
F. N. Nathan, of Nathan & Hurst, is staying

at Atlantic City, where he is taking a rest for his
health.
S. Kantor, of the Jewelers' building, was be-

sieged with telephone calls at the time of the
Titanic wreck, inquiring if he was the S. Kantor
on board the wrecked ship. He was able to
inform his interrogators that he was in his usual
place of business at the time of the wreck.
Some of the recent buyers in town were W. D.

Ward, Hyde Park; J. A. Pillion, Lowell; D.
Crocker, Newton; L. C. Smith, Brockton; John
Webb, Beverly; J. J. Barry, Ayer; D. Robertson,
South Framingham; C. F. Pettingill, Quincy;
H. P. N. Dahl, Maynard; W. A. Smith, Melrose;
E. F. Welch, Westboro, and F. P. Fisk, Epping,
N. H.
Daniel Nemser, of 373 Washington street, has

added a new safe to his office. It is new and
quite large.
A. W. Briggs, of 373 Washington street, re-

cently dislocated his left shoulder in a fall. The
shoulder has fully recovered, although still some-
what tender.
Hugo Beil, of Lawrence, Mass., was a recent

visitor in Boston calling on the trade. He reports
that Lawrence is getting settled after the recent
big textile strike.
Aaron Mendlesohn, formerly of the Washing-

ton building, wholesale and retail jewelers, was
sentenced to a term of imprisonment not exceed-
ing seven years and not less than three years, for
forging a note for $3,5oo on L,ctober 3, Ign.
He was committed to the state's prison at Charles-
town.
Herbert S. Tanner, of Providence, was a recentBoston visitor.
T. I. Smith and Harvard Ballou, of North At-tleboro, attended the big Taft rally held in Bos-ton recently, when President Taft replied toTheodore Roosevelt.
Mr. Desk, of Desie & Lavoie, Fall River,Mass., was a recent visitor in Boston. Mr. Desiewas accompanied by Mrs. Desie.

Frank Elliott, representative of the Smith-Pat-
terson Company, visited Providence recently.
E. W. Carlton, traveling salesman for Joseph

Cowan, started on his eastern trip recently.
A. Beaudet, of Woonsocket, R. I., was a recent

Boston visitor.
H. M. Thompson, salesman for E. H. Saxton

& Co., was in New York recently on a buying
trip for the company.
Henry J. Gammons, clockmaker for Smith,

Patterson & Co., was married recently to Miss
Beatrice Porter, of Waltham. His fellow em-
ployes presented him with a set of sterling silver
flatware.

J. S. Blake, of Kettle & Blake, left Boston
April 28 as a delegate from the Aleppe Temple
to the imperial council of Shriners, which met
in Los Angeles May I.
Walter B. Snow, manager of the Boston office

of the Poole Silver Company, has returned to
work again after an absence of several days
due to la grippe.
Roy W. Williams, formerly with a St. Louis

firm, has now got charge of the Poole Silver
Company's business west of Chicago.
J. Mills, with A. Stowell & Co., 24 Winter

street, has been quite ill but has fully recovered.

MINNEAPOLIS AND ST. PAUL

Abundant Spring Rains Forebode Large Crops.
Business Featureless at Present But Trade
Is Hopeful—Traveling Men Find Favorable
Conditions

St. Paul, Minn., May Io.—This section of the
country is getting its share of rain at the present
writing, but no great damage has been done as
yet. The farmers are all very busy putting in
their crops, causing a slight slump in the jewelry
business for a short time. This is, however, a
very natural thing in this section at this time
of the year.
From all indications spring is here at last and

everything has that ''good-old-summer-time" ap-
pearance which is more than welcome after the
severe winter we have just experienced.
The jobbers are busy laying in stock and all

feel very confident that they will have a large
volume of business this year.
F. J. Gooden, formerly with F. E. Vassiere, ofRome, Ga., was recently called to his home atMarshall, Minn., owing to the illness of hismother. Mr. Gooden will not return to thesouth this summer but will remain at home fora while, and if he finds a position in the north-west will remain here.
B. Brethauer, of Independence, Wis., was oneof the out-of-town retail jewelers seen in theTwin Cities during the past two weeks, buyinggoods and attending to other business matters.
H. W. Harm has resigned his position withD. D. Sullivan at Fargo, N. D., and is spendinga few days in St. Paul with his brother, F. H.Harm, and from here he will go to MadisonLake, Minn., where he will spend several weeks'vacation at his old home on the farm, after hisvacation he will return to St. Paul and takecharge of his brother's store while the lattertakes his vacation.
Alfred Peterson, of St. Paul, has accepted aposition as watchmaker with George Waker,Owatonna, Minn.
Peder Gaalaas, of Stillwater, Minn., was in theTwin Cities buying goods during the past month.
M. H. Goodman, traveling salesman for Vehon& Goodman, St. Paul wholesale jewelers, reportsbusiness as being all he can expect at this seasonof the year. Mr. Goodman travels through thenorthern part of Minnesota and North Dakota.He is meeting with much success in his territoryowing to his energetic disposition and knowledgeof salesmanship. There is always success for ayoung man of his type.
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NORTH ATTLEBORO
(Continued from page 1019)

T. Charles Perkins is home after an extendedtrip for R. Blackinton & Co.
W. H. Bell is on a western trip for his concern.The shop was recently closed a few days to allowthe annual taking of stock.
William Wemmell, who was recently married,was presented with some handsome silverware byemployes of the Wester Comoany.
The H. Hoffman Company is to be representedin the Attleboros and Plainville by Robert E.Joyce.
Lester Holbrook, who has charge of the pack-ing room of the Webster Company, has returnedfrom the Sayles Memorial Hospital, where he wasrecently operated upon.
T. I. Smith and Howard Ballou were amongthose who attended the big Taft rally in Bostonrecently.
Edgar Hixson, Lewis E. Morse, John Peckhamand George D. Wheeler were the jewelers whowere members of the Taft committee of Jo° inthis town.
Willis Fuller, formerly with Miller, Fuller &Whiting, of this town, is in New York with thesamples of E. A. Slade & Co., of Attleboro.Orrin Clifford has returned from his summerhome on the Cape, where he has been spendinga few days.
Mr. Van Sands, of the B. S. Freeman Company,has been visiting at the factory for a few days.April to was a holiday in all of the local shops,being Patriot's Day.
C. E. Sandland & Sons are now in full opera-tion in their new quarters at 34 East street.
Frank E. Whiting, of the Whiting & DavisCompany, has been spending a few days at thefactory.
Ira Richards has offered the Y. M. C. A. theuse of the old golf grounds on High street as anathletic field.
John A. Rose, Walter B. Balton and John L.Thompson have been appointed a committee ofthree to investigate the need of a new fire stationfor the town.
Daniel W. Chisholm has gone west with thesamples of Sturtevant & Whiting.
The Plainville Trust Company's factory hasbeen equipped with one of the large type of Bolanpositive pressure blowers.
Several jewelers have opened their summercamps at Lake Archer and activities at the lakethis summer promise to be unusually interestingas there is a large summer colony.
Charles T. Paye, of Paye & Baker Company,was the representative of the Taft interests at therecent recount of the presidential vote cast at theprimary April 30. There were forty-eight de-fective ballots, which would have carried the townfor Taft had they been counted. They were de-fective because they contained votes for ninedelegates instead of eight.

Letter to Jewelers
Number Nineteen

All we can do for you is to supply you with
Vatti rosaries so you can sell to your people as
we sell to you.
Your rosary business may not amount to

much ; it may never amount to ten times as
much ; it may to a hundred.
You don't see the advantage in it beyond

your profit on it; there isn't much as the busi-
ness is done ; but there can be. Sell to your
people as we sell to you, and see
Your money returned if you want it. Your

customer's money returned, through you. Bet-
ter goods, of course ; $2. Puts a new face on
the business.

Write for particulars: booklet, CatholicTrade.
Good rosary trade is good Catholic Trade.

Yatti Rosary Co., 106 Fulton Street, New York.
—Adv.
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Patented
Safety Guard

Bracelets

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

LAPIDARY WORK

Fine Platinum
Work of Every
Description

Emblem Goods
Pocket Knives
Silver and Gold
Match Boxes

Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

LAPIDARY WORK

Fine Platinum
' Work of Every

Description
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The Largest Manufacturers of Gold Jewelry in the World

MAKERS OF

• 
 GOLD
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0-B Rings Dr
A record of forty years

in the production of SOLID
GOLD RINGS, unusual in
design and unexcelled in quality and
finish, has made 0-B Rings the synonym
for unrivalled excellence.

e to You
Every O-B ring

has an individuality
and exquisiteness of its

own—every Ring is the embodiment of

specialized talent, skilled workmanship

and scientific manufacture.

O-B RINGS ARE SALES MAKERS
They draw trade to your store—buyers are quick to recognize their worth and originality.

OVER 1000 NEW DESIGNS IN THIS SEASON'S LINE

The above enamel trimmed, stone set Ring is a sample. A// of our enamel is applied by a process

which permits re-sizing by any jeweler. A beautiful Ring which must be seen to be appreciated.

OVER 5000 DESIGNS ALWAYS IN STOCK

Easy duplication direct from our vaults. Perfect stones—no irregularities in color, shape, etc.

Every ring carefully inspected in making, and subjected to rigid final inspection. Rings packed

in anti-tarnishing paper protecting high finish.

ASK TO SEE THE COMPLETE LINE

PROVIDENCEIRHODE ISLAND
MAIDEN LANE 424 SOUTH BROADWAY 31 NORTH S

0,

ASK YOUR JOBBER



The Saturday Evening Post, issue of May 25th,
will carry this advertisement that we reproduce.
Millions will read it. People in your community
will read it.

This advertisement suggests rings for birth-

days, anniversaries, graduations, weddings and
other special occasions.

This advertisement requests these millions
of people to ask their jeweler to show them
his assortment of W. W. W. GUARAN-
TEED RINGS.

W. W. W. Set Rings Are

Ideal Graduating Gifts

Nothing could possibly be more acceptable as a

Graduating or a Birthday gift than a W. W. W. Set

Ring.

Graduating time is an appropriate time to advertise

W. W. W. Set Rings to the people whom you live

among. Thousands have read about W. W. W. Rings

as suitable Graduating gifts; and all that is now neces-

sary is that you show these rings and suggest them.

Certainly nothing ever gave man or woman more

pleasure than the gift of a good set ring.

The jeweler who co-operates with us is the jeweler

who increases his set ring business. We are doing our

part—we now ask you to do yours.

This huge advertisement appears just
before Graduating time—appears just when
millions of people are thinking of a suitable
Graduating or Wedding gift.

We ask your co-operation by showing
W. W. W. Rings in your window—by
advertising them in your local newspapers
—by instructing your clerks to suggest
them as suitable gifts.

We are the originators of the Mechanical Window Display for the jeweler.
We are the originators of National Advertising of Set Rings.

The Mechanical Window Display and the National Advertising work
well together. We give you the display absolutely free. The advertising is
being done for you in fourteen national magazines.

It appears regularly. It is consistent. The space we use is large and
attractive as indicated by the reproduction of the advertisement that
appears this month in the Saturday Evening Post. Other advertisements
of equal size appear all during the month of May in these other magazines
with a circulation of several million.

The Mechanical Window Display shows the people that you sell the
W. W. W. GUARANTEED RING which they have seen advertised in
their favorite magazines. It attracts people to your window; makes you
the talk of your community, and gives you more good advertising than
hundreds of dollars could possibly buy you.

This display is originated by us, copyrighted and controlled by us; and
it is given away absolutely free.

Send the coupon and you will get full parpiculars

Surely the jeweler who takes advan-
tage of this National Advertising cannot
help but sell two and three rings where he
formerly sold one!

Maintains a Leader

All the advances, all the originality and all the progres-

siveness in ring quality and ring advertising have been

conceived in the minds of those who guide the W. W. W.

policy.

Those who follow know what the leader has done and is

doing, but they do not know what he is going to do next.

Remember—the force that makes a leader maintains a

leader.

We have emphasized to our customers the importance

of being in the front—of doing a thing first. Jewelers with

this ambition will do well to consider the advantages that

our rings and our advertising offer. WHITE,
WILE &
WARNER

Advertising Dept.
BUFFALO, N. Y.

/ GENTLEMEN :— Without °Hi-
/ gating myself in the least, 1 would
/ like to have you send me absolutely
/ free full particulars regarding your

new Mechanical Window Display and
your free personal advertising service,

1702 Silversmiths' Building
15-17-19 Maiden Lane
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"THE WARWICK"
Our New Thin Model is the most perfect drink-
ing cup ever offered to the trade.
An ideal cup for every traveler, and must be
seen to be appreciated.
Made in 24- and 5-oz. sizes. Plain, English
Thread, Engine Turned and Engraved.
Sterling only.

Write Us For Sample

WARWICK STERLING CO.
36 GARNET STREET PROVIDENCE, R. I.
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Ask your jobber to show some of o ir snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST

TRADE

•
MARK

7664 R 7396 Eng.

7639 Sap.

7729 7716

7698 Eng.
  J

1

TRADE

MARK

ORDER THESE GOODS BY NUMBER THROUGH YOUR JOBBER

T. G. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond "F"

NEW YORK OFFICE-13 MAIDEN LANE

twiD
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a

LOCKETS
Made of extra heavy quality

Gold Shell with Solid Gold

Joints and Rivets.

The finish of our Lockets is

exceptional, the gold being

drawn over the edge presenting

a solid gold edge all around.

Ask your jobber to show our

line. Trade-mark stamped on

both cards and goods.

TRADE

THIS

MARK

Registered in United States and Canada

74 GUARANTEES THE PRODUCT

nSYKES & STRANDBERG
MANUFACTURING 44, JEWELERS

93

Tie Clips
Cuff Links
Coat Chains
Coat Chain Tops
Fobs

ATTLEBORO,

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses

56 MASSACHUSETTS

OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
CIRCULAR

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

1027

The Howard Watch
QIX hundred thousand Amen-
" cans go abroad every year.

Once the American tourist preferred
a foreign watch. Now he goes to Europe
with a HOWARD bought here-- or comes
back with a HOWARD bought there.

He has an example in the ship's officer on
the dock, who orders up the gang-plank on
HOWARD time.

You find more and more of the responsible

men carrying HOWARD Watches.
The great railroads started it. The time in-

spectors of 180 American railroads have officially certified and

adopted the HOWARD.
It is carried by leading technical men—by the heads of

great industrial and commercial enterprises—by scientists—by

army and navy officers and government officials.

Many a man buys a HOWA RD for the sheer pleasure of

owning the watch that is so well spoken of by men whose

opinion he respects.
A HOwARD Watch is always worth what you pay for it.

The price of each watch is fixed at the factory and a

printed ticket attached—from the 17-jewel (double roller) in a

Crescent Extra or Boss Extra gold-filled case at 840, to the

23-jewel at $150—and the EDWARD HOWARD model at

$350.
Not every jeweler can sell you a HOWARD Watch.

Find the HOWARD jeweler in your town and talk to him.

He is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the HOWARD 
Watch," giving the record of his own

HOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears in the leading 
magazines and periodicals for May. It reaches 7,500,000 subscribers (about 30,00

0,000 readers). It will be

seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer ? Do the people of

your locality know that they can find the HOWARD at your store ?
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The Diamond Center of the West

C. H. Knights-Thearle Company
COLUMBUS MEMORIAL BUILDING

CHICAGO ILLINOIS

May 15, 1912 THE KEYSTONE

What Jewelers are Saying in Their Advertisements

Wedding and Graduation Gifts Prominently Exploited—Summer Jewelry Also
a Favorite Subject—Boosting the Repair Department

Wedding and Graduation Gifts

For June weddings we are showing a very com-
plete line of fine clocks in bronze, onyx, brass and
mahogany. All our clocks strike the hours and
half hours on gongs, and some are fitted with the
Westminster chimes, Cambridge chimes or
chimes on eight bells—G. Seiffert & Sons, Que-
bec, Canada.

* *

As a personal gift, a monogram watch has
distinctive individuality and appropriateness. One
line particularly popular is our ladies' watches.
The case is of plain fourteen-karat gold, open
face or hunting style, upon which any monogram
may be placed. The movement is full jeweled
and fully guaranteed.—Henry Birks, Montreal,
Canada.

* *

Meyer's presents unusual attractions for those
in quest of wedding gifts. We have anticipated
the wedding season with many new purchases
which give our lines the completeness that makes
for easy selection.—Meyer Jewelry Company,
Chattanooga, Tenn.

* *

No prettier wedding or graduation gifts than
these can be imagined. With the season for
brides and graduates fast approaching we must
already prepare for their demands on our con-
sideration; and there can be no prettier way of
showing them our appreciation than through the
medium of these ideal gifts. The list presents a
few—hundreds more will be found in the jewelry
department.—P. A. Bergner & Co., Peoria, Ill.

* *

With June, the month of weddings and wed-
ding gifts, little more than a month away, gift
hunters will swarm to secure this lovely cut glass
at the almost give-away price that .we are able to
sell it. It's some of the handsomest ware that we
have ever had to offer in an event of this charac-
ter. Helping one of the cleverest glass factories
increase its season's output, our buyer was able
to secure this splendid glass at practically his
own price.—The T. Eaton Company, Ltd., To-
ronto, Canada.

A happy bride is she who is bedecked with fine
jewelry from Braun's establishment. You can
not really appreciate the beauty, exquisite designs
and brilliancy of our gems and other wares until
you spend an hour or two strolling around our
shop drinking in its magic spell.. Prospective.
brides and bridegrooms are invited to inspect our
stocks.—R. Braun, LaCrosse, Wis,

Repair Announcements

And you haven't had your watch cleaned. You
know it needs it to correct its irregular running,
and you intended to have it done, but put it off.
This, then, is to remind you that March is a
good month for watch cleaning and you had
better have it done soon.—George K. Munro,
Grand Forks, N. Dak.

We do work for the very best people in town
and on the finest of movements, and invariably
give satisfaction. You can safely entrust us with
your watch when out of order or some part
broken, and rest assured of a perfect correction
of the fault at about the same price paid for un-
satisfactory work that is a grievance every time
you think about it.—J. M. Highfield, Norfolk, Va.

* *

If you have laid away in a bureau drawer or
in a safe deposit box pieces of jewelry that you
do not wear, because of its old-fashioned form

or mountings, bring them in and let us show you
what wonderful transformations can be wrought
through the skill of our workers in gold and
gems.—George K. Munro, Grand Forks, N. Dak.

* *
Just one grain of dust may make your watch a

prevaricator of the worst type, may cause you to
miss your train, your business engagements, your
appointment with your wife, if the aforesaid
grain reposes in the fastness of your chronom-
eter; most people call it a watch. All watches
sold here guaranteed to be kept in perfect order
for one year.—R. Braun, LaCrosse, Wis.

Summer Jewelry

Our line of bracelets is probably the largest in
.Bridgeton. We guarantee the wear of every
bracelet and will replace or repair any that prove
defective in any way.—D. D. Henderson, Bridge-
ton, N. J.

La Vallieres, the jewelry fad of the season.
These dainty ornaments have strengthened their
hold on popular fancy, and deservedly so. The
slender golden chains and sparkling pendants
make a charming finish to costumes of the pre-
vailing style.—Shaw, Camden, N. J.

* *

The advent of the hot summer season makes
the buckle an item of some importance. It is
capable of strong and individual treatment in gold
and silver without seeming obtrusive. The hand-
made buckles, designed and executed in our fac-
tory department, comprise quite a collection in the
various forms of the oval, square, oblong and
conventional. The designs are plain, pierced, en-
graved and enameled in dull and bright finishes.
—The Frank Herschede Company, Cincinnati,
Ohio.

* *

Sterling novelties. This beautifully chased card
case and purse represents just one of the many
excellent values to be found in our extensive col-
lection of sterling silver novelties. This purse, as
illustrated, is one of the most popular styles. It
is a regular $7.50 value. Very special this week,
$5.—White Brothers, New Orleans, La.

* *

Late hat pin creations. The new hat pin nov-
elties ordered for our new store have just been
put on display. Every one is a novelty, every
one is a beauty, some are very attractive, some
very modest. Plain gold, fancy shapes, rhine-
stones and combinations of rhinestones, ame-
thysts, emeralds and topaz. A wonderful collec-
tion, all very moderately priced.—Mayo Broth-
ers, Jewelers, Battle Creek, Mich.

• 

* *

One of the prettiest things ever worn is our
pearl shirtwaist or vest sets. The set contains
six buttons, cuff links and three shirt studs, all
in the finest mother-of-pearl and with the Larter
self-locking device. They are useful for either a
woman's shirtwaist or a man's vest or negligee
shirt. Also see our frost-like cool silver jew-
elry, which is so appropriate to hot weather,—
True Brothers, Springfield, Mass.

* *

Brooches and pendants. We are constantly
adding new patterns—original pieces in the lat-
est styles. At all times we meet the changing
fashions, which assures you of finding the pat-
terns of the day in our stock. Our mounted
pieces are set with carefully selected stones and
all are "Munro's quality"—excellent, regardless of
prices—which gives them special value.—George
K. Munro, Grand Forks, N. Dak.
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I f you have been looking for the very latest
wrinkle in watches, you should by all means see
the new, thin edge, plain, polished cases with the
blue enameled inlaid designs on the case and en-
amel and gold coat chain to match. We have
them in both Elgin and Waltham movements, four-
teen-karat gold. The chain can be worn Walde-
mar or as a coat chain.—W. C. Graves & Bro.,
Memphis, Tenn.

The newest jewelry novelty shown. A dainty
little silver circlet, set with eight rubies, sapphires,
amethysts, corals, turquoise or rhinestones. In
each ring the stones are the same. The new fad
calls for the wearing of three of these rings on
the little finger, and most generally contrasting
colors are chosen.—Lebeck Brothers, Nashville,
Tenn.

Birthstones for May. Distinctive new designs
in rings, brooches, pendants and other small
pieces of jewelry containing May birthstones—
emeralds, agates or cornelians. Scarf pins and
cuff links for men.—C. W. Jeliff & Son, Mans-
field, Ohio.

* *

We are showing a number of colonial clocks
in beautifully finished solid mahogany and oak
cases—in a. variety of artistic .designs—each guar-
anteed a perfect timekeeper. If interested in this
kind of furniture we would be pleased to have
you call and let us quote you prices.—Chase &
West, Des Moines, Iowa.

* *

If you have a little bunch of money put it
in a diamond; there is nothing that adds more
to your appearance. Diamonds are becoming to
every one. Nature decorates herself with foliage,
green fields, flowers, etc. One may be ever so
perfect in physique and profile, still they require
some decoration to make them really perfect and
beautiful. There is nothing worn that gives that
exquisite charm and complete distingue appear-
ance as diamonds.—E. Lytle's Diamond Parlors,
St. Paul, Minn.

* *

In our window display you can see the choice
lines we are offering. The savings are worth
looking into. Special prices on vases, water jugs,
water glasses, cold meat trays, sugar and creams,
water bottles, nappies, bowls, etc.—Manitoba Free
Press, Winnipeg, Man., Can.

* *

Odd pieces of fancy china will take half the
regular prices for Friday and Saturday. In the
dainty assortment you'll find bonbon dishes,
plates, powder boxes, hair receivers, chocolate
sets, cups and saucers in white and gold, or white
and gold and colored enamel decoration.—Wm.
Taylor & Co., Cleveland, Ohio.

* *
Clocks that show time in the dark. The dial

is coated with a luminous preparation that en-
ables the figures and hands to be seen without
any artificial light, even in the middle of the night.
These are accurate timekeepers, too, and have a
loud intermittent alarm.—The T. Eaton Co., Ltd.,
Winnipeg, Man.

* *

This is the season when young men's thoughts
turn to mating. It is the marrying season. The
prospective groom is compelled, whether he will
or no, to spend a considerable sum in presents
for his fiancee. The prospective bride's friends
are on the lookout for fitting wedding presents.
The jeweler should take time by the forelock.
Use your local papers freely, or at least as gen-
erously as your trade can stand. A jewelry ad-
vertisement placed now compels custom, for it
compels the attention of every person who has a
friend about to get married, and who has not?

*

Once more we direct. the public attention to our
chests of table silver, which just now, when
spring weddings are attracting so much attention.
will prove an interesting subject to those who
desire to present a wedding gift of worth.—
Henry Birks & Sons, Ltd., Vancouver, B. C.



The COLONIAL DAME LINE
"The Line S.(2) of Quality" re•ovotilAL DA147

QUAI ITY MARK 1 tov01411;L' DA07,
\ACK ‘.• t•OCKE-r.s.

WRITE FOR
PARTICULARS

ON OUR
FREE

PENNANT
OFFER

ASK YOUR
JOBBER FOR
"THE LINE

OF
QUALITY"

COLONIAL
DAME LINE
REPRESENTS
EXCLUSIVE
STYLE
QUALITY
FINISH
WORKMAN-

SHIP

4 572 
COLONIAL DAME

BRACELET

Locket Patented May 7, 1912 Patented April 23, 1912 Locket Patented May 7, 1912

BLISS BROTHERS COMPANY
ATTLieBORO, /VIASSACHUSETTS

SILVERSMITHS' BUILDING
NEW YORK CITY

CHRONICLE BUILDING
SAN FRANCISCO, CAL.

A most select line
containing exclusive
patterns. The Quality
unsurpassed. The
FINISH unexcelled.
The PRICE RIGHT.

FOBS

CHAINS

TIE CLASPS

LOCKETS

BRACELETS

LA VALLIERES

ETC. Peerless Belts and Buckles
are the best selling goods we have put on the market during
our 20 years' experience in the monogram business.
Are your getting your share of the profits in this line? If not,

*** r * UI.l.'4 4

WRITE FOR CATALOGUE No. 14 AND DISCOUNTS

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street

Advertising Men Will Boost City at Dallas Convention—Jewelers' Slayer to

Plead Insanity—Wholesale House Has Greatly Enlarged Quarters—Grati-

fying Increase of Activity Among Local Trade

St. Louis, Mo., May 8.—A slight falling off in
deposits and a slight increase in loans and dis-
counts was shown in the bank statements made
here recently by the local financial institutions
in response to the call of the comptroller of the
currency made about the middle of the month
of April. The call was unusual in two respects.
It came only fifty-eight days after the previous
call, whereas the average time between calls is
fifty days. In addition, it called for a statement
of conditions eight days previous to the time of
the call. Usually the call asks for conditions
three or four days before the call.
The trip of loo member, of the St. Louis Ad-

vertising Men's League to the annual convention
of the Associated Advertising Clubs of America,
in Dallas, Texas, May 19 to 23, will be a huge
trade boosting and advertising excursion in the
interest of St. Louis. Immediately after the con-
vention another trade excursion will be taken to
southern Texas. More that to,000 souvenirs ad-
vertising St. Louis will be taken along. The
jewelry interests will be represented on the trip.

Wholesale House Has Enlarged Quarters

The newly re-altered quarters of the Bauman-
Massa Jewelry Company were formally opened
to the trade on May 1. One thousand square feet
have been added to their place and the furnish-
ings are of the very best. Private offices have
been made for the members and buyers of the
firm, and all are equipped in the best possible
manner. The firm has put in six new safes for
stock purposes. The woodwork consists ex-
clusively of flemish oak. S. H. Bauman, presi-
dent of this firm, accompanied by his wife and
daughter Florence, left May 4 on a two months'
tour of Europe. Ed Massa, vice-president of
this company, returned May i from a week's trip
to points in Oklahoma.
The monthly meeting of the Sales Manager's

Association was held at the Mercantile Club
Thursday night, April 25. E. F. Martin, assistant
postmaster, was the principal speaker of the
evening. He described postal conditions and op-
posed the adoption of one cent postage at pres-
ent. Different classifications of mail would have
to be made before it could be successful, he said.
Samuel A. Cheatham, confessed slayer of

George Wurzburger, in the offices of the Cowper-
thwait Jewelry and Loan Company, 719 Pine
street, last January, probably will rely on a plea
of insanity as his defense when he goes to trial
for the murder, though he has declared he would
rather be hanged than sent to the insane asylum.
Cheatham has been pronounced a "moral im-
becile" by physicians at the City Hospital, where
he has been in the observation ward for the last
several weeks, undergoing strict mental examina-
tion. Two of the hospital physicians state that
they have found conclusive evidence that Cheat-
ham is deranged mentally. They are making
their report to the court and are unable to dis-
cuss the result of their examination. It is claimed
that his parents were both afflicted with insanity.
Cheatham will go on trial May 20.

Jewelry Firm Dines Employes

On Thursday evening, April 24, about fifty em-
ployes of the Hess & Culbertson Jewelry Corn-
pany were guests of the firm at dinner at the
Masonic Club, in the Hess & Culbertson building,
Seventh and St. Charles streets. Charles W. Pres-
to lectured on "Business Building Salesmanship."
President George J. Hess, of the firm, gave a
hearty second to Mr. Preston's remarks and ad-
ded many suggestions gathered from a long ex-
perience in the jewelry business. Short speeches
were made by S. R. Culbertson, vice-president;
S. E. Bamber, secretary, and other attaches of the
firm, which were all entertaining. Several solos
excellently rendered were sung by Misses Vance,
Hager and Catherine Wheeler. Those present
were: George J. Hess, president; S. R. Culbert-

son, vice-president; S. E. Bamber, secretary;
R. W. Hess and Leo J. Vogt, directors; Emil
Niehaus, Clarence D. Henry , A. 0. Grimes,
George J. Richards, Leonard Woods, Fred Hyke,
Arnold Appel, C. E. Abraham, Linn Culbertson,
Charles P. Reber, Burchard Hess, J. B. Swenson,
Theodore J. Merb, J. G. Stauffer, K. S. Axtater,
L P. Gibson, Joseph E. Obman, Sylvester Brand,
Alexander Littleson, C. Niementz, Harry Mort,
Hugh Romanowski, 0. H. P. Grundon, Louis
Meyer, B. A. Rainwater, Martin Herman, Mrs.
G. D. Hawley and the Misses Elizabeth Idler,
Alice Richt, Mary Campbell, Meriam Anderson,
May Pruhet, Nora Dueber, Mathilda Trautman,
Ethel Carson, Emma Weber, Grace Baker, Gene-
vieve Oberreither, Mary Mullen, Catherine
Wheeler, Vance Hager, Mathilda Ruhl, Josephine
Vaeth, Pauline Ehrler and Regina Knapp.

Charles S. Erber purchased a controlling in-
terest in the G. Eckhardt Jewelry Company on
Monday, April 22. This store is located at the
northwest corner of Eighth and Locust streets.
S. J. Arnold, who has been manager of Mr.
Erber's retail store at Texarkana, Texas, for a
number of years, will be manager. L. L. Arnold,
brother of S. J. Arnold, has gone to Texarkana,
Texas, to succeeed S. J. Arnold as manager
there. A. Falke, who has been watchmaker for
the G. Eckhardt Jewelry Company, will continue
in the same position with Mr. Erber.

Clarence Heyman, formerly a traveling sales-
man with the L. Bauman Jewelry Company, has
accepted a position with the Wedlich Jewelry
Company as city salesman.
The Zerweck Jewelry Company, at 312 North

Sixth street, will retire from business on July I.
Their lease will expire on that date and the build-
ing is to be torn down to make way for a new
one. As announced in our last letter, E. C. Zer-
weck, of the firm, has accepted a position with the
Hess & Culbertson Jewelry Company. A. F.
Zerweck will continue the business until July I.
The Zerwecks have been in the jewelry business
in this city for twenty-two years and have oc-
cupied stores at different locations. A. F. Zer-
weck is head of a prosperous business in East
St. Louis and has stores in other Illinois towns.
L. Lukkason, with the firm here, will probably

connect himself with A. F. Zerweck in East St.
Louis.
F. W. Baier, recently connected with William

Loeffel & Sons, is considering several business
propositions but has not announced his future in-
tentions as yet.
A. L. Blankenmeister, formerly the head of

Blankenmeister, Oberting & Co., who recently re-
tired from business here, has taken the agency
in this territory for the Mason Box Company, of
Attleboro, Mass., and will open an office here.

F. W. Drosten Jewelry Company Elects Officers

At the annual election of officers of the F. W.
Drosten Jewelry Company, held recently, the fol-
lowing officers were elected : President, F. W.
Drosten; vice-president, R. Drosten; second vice-
president, George V. Stiffel; treasurer, William
G. Drosten; secretary, William A. Hecker; man-
ager, J. J. Hagen. This firm has recently had
placed in front of its store a large electric sign,
in the form of a clock, which advises street
pedestrians and passersby that it is time to buy
diamonds.
H. Estinghausen, president of the Attleboro

Jewelry Company, returned recently from a three
months' trip to the different countries of South
America.
V. A. and George Bell, pearl fishers of Doni-

phan, Mo., who have been pearling on Black
River, in the vicinity. of Pocahontas, Ark., found
a fine pearl recently And sold it to a pearl buyer
of Newport, R. I., for $5oo. Several thousand
dollars' worth of pearls have been found in
Black River at that point in the last few years.
The pearl season is just opening.

Frederick W. Bierbaum, a prominent old-time
jeweler of this city, late of the firm of Bierbaum
& Bohle, and other concerns, died here at his
home on April 22, aged seventy years. The de-
ceased had been in the jewelry business here for
about forty-five years. He was the oldest director
of the Northwestern Bank, having served about
thirty years. He was a member of many societies,
and left a widow and three married daughters.
About 4.30 o'clock Friday morning, April 19,

a burglar broke a window in the store of Herman
Mauch and stole silverware to the amount of
about $50. The opposite window, which was
filled with watches and jewelry, was not touched.
The window itself was valued at $35.
A reunion dinner of the members of the Bus-

iness Men's League Panama expedition was given
at the Mercantile Club on Thursday night, April
27. Reminiscences of the trip were exchanged
and kodak pictures were passed around. Among
those who made this trip were F. W. Drosten,
president of the F. W. Drosten Jewelry Com-.
pany, and George J. Hess, president of the Hess
& Culbertson Jewelry Company.
The H. W. Sippel Jewelry Company, on the

second floor of the Victoria building, has pur-
chased the cut glass and silverware stock and
business of C. Buschmann. The Sippel Company
formerly shared their present quarters with C.
Buschman. They will enlarge their stock and do
a larger business.

Traveling Jewelry Salesman Arrested

Victor Strassburger, twenty-seven years old,
was arrested here on April 26 on complaint of
the J. Florsheim Jewelry and Novelty Company,
of Chicago. Strassburger had been employed as
traveling salesman and sold part of the samples
entrusted to him. He was given two sample
cases, the contents of which were valued at $2,000,
and $75 in cash for expense money when he
started out. Strassburger came to this city April
12 and registered under an assumed name at the
American Hotel. He indulged in some dissipa-
tion, and after it was over, knowing that he had
done wrong, secretly left the hotel and rented a
room at a residence, taking an assumed name.
After he had been missing a week Manager But-
ler, of the American Hotel, wrote the Chicago
house. The latter sent a man here to investigate
and it resulted in the location of Strassburger
and his arrest. About $1,5oo worth of the jewelry
was recovered. Strassburger admits having sold
some of his samples and says he never was in
trouble before.

Michael J. Dyer was tried here on May 2 on
a charge of breaking a store window at William
A. Gill's some time ago and stealing $63o worth
of diamond rings. At the time Dyer stole these
diamonds he was captured and the stolen prop-
erty recovered. At his trial a prominent physi-
cian testified that Dyer was an epileptic and
therefore not always responsible for his acts.
The jury found the prisoner not guilty and re-
commended that he be placed in an asylum.

Charles D. Spindler, formerly a salesman with
the F. W. Drosten Jewelry Company, has ac-
cepted a similar position with the E. H. Kort-
kamp Jewelry Company.

Charles S. Erber, of the Erber Jewelry Manu-
facturing Company, returned May 5 from a sev-
eral days' business trip to Texarkana, Texas.
H. F. Hines, of the Weidlich Manufacturing

Company, who is now on an extensive trip to the
Pacific Coast, will return June I.
The seventy-one surviving members of the

w6rld's, fair board of directors, held a meeting
the night of April 30, and after re-electing their
old'' officers, had a banquet. Goodman King,
president of the Mermod, Jaccard & King Jewelry
Company, is one of the directors.
W. B. Lauman and E. J. Dorn, salesmen for

the Mermod, Jaccard & King Jewelry Company,
who have been at the firm's Hot Springs, Ark.,
branch for the last two months, returned April
30. Harry E. Leighton, salesman, who has been
confined at home for the past two months on
account of sickness, has returned to his duties.
E. W. Bornmueller, salesman for the F. W.

Drosten Jewelry Company, left with the Moolah
Temple Shriners of this city to attend the an-
nual convention of that organization which con-
vened in Los Angeles, Cal., from May 3 to to.

(Continued on page 1033)
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EVERYTHING DESIRABLE IN

DIAMOND JEWELRY
PRICES RIGHT SERVICE PROMPT

A. G. SCHWAB & SONS
WHOLESALE JEWELERS CINCINNATI

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

Prico-list free L. W. STILWELL, Deadwood, So. Dak.

WHEELING METAL CEILB1GS
INFIEELIgG CEILIt4GS because of their Artistic and

Ale suitable for Jewelry Stores

Architectural Designs, adding a touch of taste to any Interior.

Fire-proof Dust-proof Vermin-proof Sanitary
Permanent No Repairs Inexpensive Economical

Great protection to a Jeweler's Stock—one kind of insurance.

WHEELIIIG COIRNATHIG COMPANY,
WHEELIAGWVA

NEW YORK
ST. LOUIS

BRANCH OFFICE!" AND STORP:

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA
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Business Shows Gradual Improvement—Annual

Meeting Retail Jewelers' Information Asso-

ciation of America Will Be Held in July.

Jewelry and Allied Trades Bowling League

Winds up Season with Banquet

Cincinnati, Ohio, May to.—Conditions among
the jewelers of Cincinnati are as favorable as
can be expected for this season of the year.
Many wholesale houses are taking stock and are
very busy. The salesmen in most cases have
finished their spring trips and are now at home
preparing a line of fall goods. The mail-order
business is helping out considerably. The retailer
is busy and a most flourishing trade in wedding
presents is going on. With June approaching the
sales from this source are expected to double.

The Cedar Point Convention

Many of the jewelers in this city are looking
forward with interest to the annual convention
of the Ohio Retail Jewelers' Association, which
will be held in Cedar Point on June 25, 26 and 27.
The committees in charge are laboring most en-
ergetically to make this a record gathering of the
trade of the state in order that maximum prog-
ress may be made in achieving many reforms
which the organization has on its program. The
officers wish the Cincinnati jewelers to keep in
mind the dates of the convention so that they
can make t'heir arrangements to attend without
inconvenience. The inducements offered in the
way of instruction and entertainment are almost
irresistible and it is expected that the delegation
from this city will be large and representative.
The A. & J. Plaut Company was swindled out

of $197.65 a short time ago by a man who gave
his name as James L. Hudson. He represented
himself is a promoter of small business enter-
prises and claimed that he had a store in Colum-
bus, Ohio, that handled a small line of jewelry.
He bought $197.65 worth of cheap grade jewelry
and offered the firm a note of $3oo on the Union
Foundry and Machine Company, of Mansfield,
Ohio, as security. The Plaut people wired Mans-
field but did not receive an answer. Still
further to convince them he secured the endorse-
ment of a real estate man. This man, it was
later found, was an accomplice and did not rep-
resent the real estate firm. When payment came
due they discovered that this same man had been
putting up this kind of a story and that the ac-
complices were banded together in order to de-
fraud.
Owing to a conflict in dates with several of

the adjoining state conventions, the Retail Jew-
elers' Information Association of America has
postponed its date of meeting from June 18-21
to July 16-19 inclusive. At a meeting held in the
Palace Hotel • the following committees were ap-
pointed : Reception committee, George H. New-
stedt, chairman; committee on arrangements,
Edward Simper, chairman; committee on printing
and publicity, I. C. Eisensmith, chairman enter-
tainment committee, George Nagel, chairman;
invitation committee, Anthony Schemmel, chair-
man, and the ladies entertainment committee, Mrs.
George Nagel, chairman.

The Sample Trunk Robbery

By the arrest of two men at the same minute
in two different cities probably the greatest dia-
mond robbery in the south during recent years
has been run down.
On April 17 Solomon Gilsey a salesman for the

jewelry firm of S. & H. Gilsey, of this city, had
many thousands of dollars worth of diamonds
and other precious stones taken from him by a
clever thief in Atlanta, Ga. The two arrests
made by Pinkerton detectives, and a third, made
in Birmingham, Ala., have led to the recovery
of the greater part of the stolen gems.
George Kaul was arrested in Mount Vernon,

0. C. Roddy was taken simultaneously in New
Orleans, and George Wreen was the first of the
trio to fall in the toils of the detectives in Bir-
mingham. Kaul appeared before a magistrate in
Mount Vernon and was held to await extradition.
In the last issue of THE KEYSTONE the story of
the stolen trunks was told and their subsequent
recovery in a boarding house from which the
thieves had departed.
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Mr. and Mrs. Hugo Lindenberg, of Lindenberg
& Fox, have returned from a ten days' visit at
French Lick Springs. They have moved into a
new house on Hutchins avenue.

Clifford Flint, an Eastern avenue jeweler, has
forsaken Cincinnati for Seattle, Wash. He in-
tends to establish a jewelry business there. Mr.
Flint Sr. will continue the business in Cincinnati.
Mrs. Mattie Goosman, wife of Fred Goosman,

of Somerville, Tenn., died in Cincinnati on April
12. Mrs. Goosmann was fifty-two years old.
She leaves a son, who is a jeweler in Belles,
Tenn., and four daughters. Death came about
by a complication setting in after a tooth had
been extracted.
E. B. Jacobs is visiting the trade in Ohio for

the D. Jacobs & Sons Company. The other men
are in and are preparing lines for the fall trade.
They will go out again about the middle of June.
Will Keller, Georgetown, Ky.; William Metz-

ger, Lexington, Ky., and William Shire, Paris,
Ky., took the degrees of Scottish Rite masonry
in Covington, Ky.
Joseph Noterman, head of Joseph Noterman &

Co., has been chosen first vice-president of the
Industrial Organization of Covington, Ky. The
association aims to make Covington as ttp-to-date
a city as any of its size. in the country. Mr.
Noterman is a good man for the job.
The salesmen for the A. G. Schwab & Sons

Company are still on the road but will be in
shortly. The 'firm reports a nice business.
Aaron Plant and G. M. Braham, of the A. & J.

Plata Company, have returned from a three
weeks' purchasing trip to New York City.
Julius Wikstrom, of Chattanooga, Tenn., spent a
few days visiting with H. I. Jaconsen last week.
He is now in Martinsville, Ind., where he will
stay a few weeks to regain his health. May Mund
is spending a three weeks' vacation in New York
City.
Ferd Phillips has returned from his Indiana

trip. The baseball team of the Phillips & Richter
Company defeated the strong semi-professional
Wiedemann team by a score of 4 to 3 recently.
This is a very good showing, as the Wiedemann
team is considered one of the strongest organiza-
tions in the city. The Regents, the team repre-
senting the Lindenberg & Fox Company, will
have to meet the Richter & Phillips nine before
they can claim the championship among the
jewelry trade.

Bowling League Winds Up Season

The banquet and final windup of the Jewelry
and Allied Trades Bowling League has been
postponed until May 15. It will then be held at
the North Cincinnati Turner Hall and only those
paying the necessary fee will be admitted. There
seems to have been some trouble over the affair
planned for the 1st of May. About half of the
members paid, the other half thought there was
no use in paying, thereby causing the first ban-
quet to be broken up. This time everything has
been fixed so that the feast will take place. The
secretary of the league has been instructed to
forward the prize money to the winning teams.
This will be done immediately. The winners were
Michaelson Brothers, first; Courtney-Andretsch,
second ; Oskamp-Nolting, third, and E. & J.
Swigart, fourth.
The Miller Jewelry Company moved into their

new quarters on May 7. They are located on the
fifth floor of the Greenwood building, Sixth and
Vine streets. A letter to the trade has been sent
notifying customers of the change.
The regular monthly meeting of the Wholesale

Jewelers' and Manufacturers' Association will be
held on May 23 at the Hotel Sinton.
The regular monthly meeting of the Wholesale

Jewelers and Manufacturers' Association will be
held on May 23 at, the Hotel Sinton.
Miss Florence Frohman, daughter. of Jacob

Frohman, the prominent wholesale jeweler of
Cincinnati, was united in marriage to Milton H.

Katz at the Hotel Alms last week. The couple

left for a short honeymoon trip. After their re-

turn they will reside in Piqua, Ohio,
H. V. Shively, of Campbellsville, Ky., has re-

turned to his home after spending some time

in Cincinnati getting instruction in engraving
from Mr. Neubauer.

Charles Albert, a pawnbroker doing business

at 618 Central avenue, is seriously ill at his home
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on Rockdale avenue. He is suffering from a can-
cerous throat and his death is expected at any
moment. He has been in the pawnbroking bus-
iness in Cincinnati for thirty years and has
amassed quite a fortune. This makes the fourth
week of his illness.
The following out-of-town jewelers have been

recent visitors: Aaron Horn, Evansville, Ind.;
A. M. Stam, Williamsburg, Ohio; Charles Sed-
erberg, Milford, Ohio; A. Wahlrab, Dayton,
Ohio; R. W. Clarch, Lawrenceburg, Ind.;
Charles Seiglitz, Vevay, Ind.; R. 0. Wieland,
Greensville, Ohio; F. B. Cary, Lebanon, Ohio;
Casper Fenzel, Middletown, Ohio; Albert Bland,
Greenfield, Ohio; J. M. Keller, Georgetown, Ky.;
A. E. Ike, Felicity, Ohio; Theodore W. Witt,
Versailles, Ky.; Max Kohlhagen, Lebanon, Ohio;
H. V. Shively, Campbellsville, Ky.; A. E. Mc-
Culloch, Maysville, Ky., and J. B. Hesselbrock,
Liberty, Ind.

ST. LOUIS
(Continued from page Nil)

The F. W. Drosten Jewelry Company has just
completed thirty sterling silver cups, gold medals
and other trophies for prizes to be awarded to
prize-winners in the spring golf series of the
Glen Echo Country Club here. This firm also

made three diamond, two gold, three silver and

ten bronze medals for the winners in the mara-
thon run given by the Missouri Athletic Club on
May 4.
Milton B. Loewenstein, of the Ralph Loewen-

stein Jewelry Company, returned April 15 from a
ten days' trip through Missouri.
Oscar F. Uhl, president and treasurer of the

Furstenwerth-Uhl Jewelry Company, celebrated

his forty-third birthday on May 1.
F. W. Hoyt, president of the Hoyt Jewelry

Company, left May 7 on a two weeks' trip through

the southwest.
L. A. Fassett, of Weiss & Fassett, leaves May

18 on a six weeks' business trip to Europe.
P. T. Whelan, president of the Whelan-Aehle

& Hutchinson Jewelry Company, returned from

a two weeks' trip to New York on May to.
This firm will move into their new location at

the southwest corner of Tenth and Locust streets

about August I. The store will be equipped with

every modern feature known and will be fitted up

in a most elaborate manner.
The name of the Gutfreund-Kemper Supply

Company has been changed to the W. F. Kemper

Supply Company. J. E. Riley, traveler for this

firm, left May 2 on a month's trip through

Arkansas.
E. A. Schoenle, salesman for the Marsch-

meyer-Richards Silver Company, accompanied by

his wife, returned May 13 from a two weeks' so-

journ in Colorado.
S. Ruby returned May 14 from a ten days'

sojourn at French Lick Springs, Ind.
F. W. Bauer, well known to the local jewelry

trade, is now connected with the Mermod, Jac-

card & King Jewelry Company.
A diamond ring, shipped in a box with a gold

bracelet by the Baumgold Brothers Jewelry Com-

pany, of New York, to Albert H. Bloch, Hot

Springs, Ark., was stolen from the box while en

route. George A. Klinkhart, a clerk here for the

Adams Express Company, was arrested for the

theft. Detectives learned that he exhibited a

diamond ring to his fellow employes and said

his wife had found it in the back yard of their

home. Klinkhart sold it to a man for $150, who

in turn sold it to a firtn of jewelers for $205.

The ring was found at the jewelry store.
Mrs. Fred Marcus, of the Fred Marcus Jewelry

Company, Denison, Texas, left for home May
after a several weeks' stay here.
Al P. Wolff and R. F. Kroeger, salesman for

the Elliott Jewelry Company, returned May 8

from a two weeks' fishing trip in Illinois.
Well-known trade visitors here recently were

F. C. Weber, Alton, Ill. • J. C. Parker, Flat River,

Mo.; P. W. Kirsh, thorrisonville, Ill.; J. W.
Covington, Flat River, Mo.; Harry A. Swim,

Stonington, Ill.; G. W. Stoehr, Chaffee, Mo.;

R. G. Rutherford, Mt. Vernon, Ill.
M M. Burnstine, the diamond dealer in the

Globe Democrat building, returned April 25 from

a ten days' trip to New York.
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The Automatic 6-inch Case

8-DAY ALARM NICKELS
Ask Us For Illustrations and Prices of Alarm Clocks That

NEED WINDING BUT ONCE A WEEK
Accurate Time Keepers Sure Alarms

Sole Manufacturers

THE NEW LIAVEN CLOCK CO.
liEW HAVEN 6ONN.

SELVYT BETTER THAN CHAMOIS
FOR POLISHING

Jewelry, Silverware, Glass and all Bright Metals
Lasts Longer. than Chamois

Does Not Scratch
Does Not Get Greasy

Is as Good

14 x 14 17% x 14 21 x 17%

FOR SALE BY ALL JOBBERS

SIZE 0 A
INCHES 5x54 10% x 10342"

as New after Washing
El

21 x 20 21x25 28 X 28

Beware of Imitations

SUSSFELD, LORSCH & CO. 90=94 WMhaoidleesnaleLaDni 
est,rNibEutersyORK

FIELD DAY MEDALS STRUCK FROM STEEL DIES.

Write for Designs arid Estimates.

ERICHSEN, KRAUSE & CO. MANUFACTURING JEWELERS
37 South Wabash Avenue, CHICAGO, ILL.

Selling

Pianos
Doubles the

Profit
of Many

Jewelers

Cr Pianos are the most profitable of all lines for hustling Jewelers,
"11 and often pay better than their regular stock-in-trade. With our
agencies every requirement can be fully met in price and quality from medium
grade to the artistic. A full line of Grand, Upright and Player Pianos of distinctive
quality. Reliable houses solicited and small accounts welcomed.

 Owners and Operators of

Briggs Piano Company Estaied

Merrill Piano Mfg. Company Estaibtred

Norris & Hyde Piano Co. Established

National
Piano Co.
BOSTON

May IS, 1912 THE KEYSTONE

AMONG THE TRADE

Arizona

The Arizona Gem Company 'of Globe, of which

the proprietors are J. F. Carson and L. Rosen-

thal, have greatly improved their store, located

opposite the courthouse by putting in a new front

and remodeling and papering the interior, and

they now have one of the neatest little jewelry

stores in that part of the country.

Colorado

Some person or persons caused several hun-

dred dollars' damage to plate glass windows in

Denver. They used either a glass cutter or dia-

mond and scratched the windows from side to

side. It looks as though it had been done while

rapidly walking past the window. Over a dozen

different windows have been destroyed in one

night and several of these were the largest jewelry

stores in the city.
J. E. Lewis, of the Lewis Jewelers' Supply

Company, Denver, has just returned from an ex-

tended business trip to the northwest, California,

Arizona and New Mexico.
The following out-of-town jewelers were in

Denver recently : I. Ackerman, of Pueblo; W. E.

Payne, of Payne & Crowder, of Boulder; Lloyd

Gardner, of Longmont; Alvin Herman, of

Brighton; Mr. St. John, of Fort Lupton.

E. Sundman, one of the leading watchmakers

with Bohm-Allen Jewelry Company, of Denver,

and treasurer of the Colorado Horological So-

ciety, has resigned his position here and sails

from New York May 8 on the Baltic for London,

and from there will go to his home in Molkow,

Sweden. Mr. Sundman expects to remain about

a year in Sweden, visiting the different cities

and friends, and may locate there permanently.

It is with regret his many friends here in Denver

see him leave and all are hoping to see him back

again in another year.
G. A. Trenner, Denver, has discontinued his

watch repair department and in the future will

handle the optical department only, to which he

wishes to devote all his time. J. Kantrane has

taken over his watch repair department and will

manage it for himself from now on.
J. E. Clemings, formerly of Delta, Colo., is

now connected with the jewelry department of

the Denver Dry Goods Company, Denver.

Connecticut

E. Eugene Hotchkiss died at his home, 33

Girard avenue, Hartford, April 22. He had been

a resident of Hartford for thirty years and

had charge of the plating department of the

Hartford Silver Plate Company until that con-

cern discontinued business. He was also in the

employ of the International Silver Company.

The Atlantic Jewelry Store is the name of a

new store recently opened at 295 Atlantic street,

Stamford.
Joseph Petrillo, who has been employed by the

Parker Clock Company as an expert clockmaker

and modeler for a number of years, has opened

a store for the repair of clocks and watches

at 44 West Main street, West Meriden. He will

also carry a complete stock of watches and

clocks for sale.
Irving H. Chase, secretary and treasurer of the

Waterbury Clock Company, Meriden, has been

elected a member of the Republican state central

committee.

District of Columbia

Carl A. Doubet is pushing his line of cut glass

and has a very handsome display of goods suit-

able for the table in the window of his store

at 1402 Fourteenth street N. W.
Berry & Whitmore Company, Eleventh and F

streets, N. W., has a fine display of prize cups

and trophies in their F street windows.
R. Harris & Co., Seventh and D streets, N. W.,

are holding their semi-annual watch sale.
A. 0. Hutterly is a member of the committee

appointed by President Oyster, of the chamber

of commerce, to appear before the committee in

congress having in hand the bill to prohibit the

upholding of fixed prices. Mr. Hutterly is very

much opposed to the enactment of such a law

as are also the other members of the chamber's

committee. They will do their utmost to defeat

the measure.
B. P. Rickenbacher was stricken with a severe

attack of acute indigestion while at work in his

office in the Kenois building, Eleventh and G

streets, N. W. The suddenness of the attack and

its severity prevented his going to his home,

which is some distance from the business section,

and he was assisted to the home of his sister in

Chevy Chase, D. C. He is reported to be recover-

ing but it will be some few days before he can

again attend to his business.

John Abel, of Abel Brothers Company, New

York, was in town last week with a new line of

square-edged wedding rings carved on three

sides. These come in gold and platinum and

some are set with diamonds.

M. A. Leese spent several days in Philadelphia

recently and Isadore Saks was a visitor in New

York.
Miss Tanena Desio, with Victor E. Desio & Co.,

T107 F street, N. W., has gone to Asheville, N. C.,

where she will remain for several weeks.
Mrs. Isidore Saks has so far recovered from

her recent illness as to be enabled to spend several

hours each day in the store of the Saks Optical

Company, 708 Seventh street, N. W.

M. Dontsiz has opened a jewelry store at 813

G street, N. W. The store is a very neat appear-

ing one and well adapted to the jewelry business.

Mr. Dontsiz was formerly in the employ of the

Castelberg National Jewelry Company, previous

to which time he was with Adolph Kahn and

Salvatore Desio.
Five men and one woman have been arrested

and are being held for trial on charges of con-

spiracy to rob Charles Schwartz, jeweler, 824

Seventh street, N. W. The defendants are War-

ren Talbert, formerly employed as a salesman by

Mr. Schwartz ; Samuel Frost, a colored porter,

also employed at the store; May Harris, William

Tibbs, colored, and Ralph Harris and Charles A.

Norris, bartenders. It is alleged that Talbert

would obtain jewelry under the pretense of sell-

ing it to these other people on the instalment

plan, when instead they were helping him pawn

it. Jewelry to the value of about $1,5oo is in-

volved, although it is reported that most of this

has been recovered from the pawnshops. Tal-

bert was picked up here some time ago and

charged with larceny, but his case was allowed

to be postponed to await further developments.

Seven of the local jewelers submitted bids for

the winding of the big clock in the postoffice

building tower. The job was given to the South-

ern Timepiece Company, 1227 H street, N. E.,

whose bid was $50. This firm also submitted a

of $263.50 for taking care of the other clocks

in the big building.

Illinois

The jewelry store of Fred E. Carlson, on Main

street, Kewanee, has been undergoing extensive

improvements, and with the additional 1,000 square

feet of floor space and new mahogany cases will

be one of the finest of its kind. The large display

case for cut glass has been moved back so that it

extends the length of the sales and display rooms

and west of this case will be the office of the

proprietor and the room for testing of eyes, be-
sides the nlace for traveling salesmen to show

their lines.. Still farther to the west is a room

to be used as a workshop and factory. A dia-

mond room, which will be a new feature, will be

at the front of the store on the south side.

W. H. Queeman, traveling salesman for F. C.

Happel Company, Chicago, has bought out D.

McDerman, jeweler, of Sheffield. Mr. Queeman

will add new fixtures, increase the stock and

move into a new location, and D. L. Jack, of
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Tiskilwa will manage the store. Mr. Queeman
also has a jewelry store at Arcala and one at
Gothenburg, Nebr.

Kansas

P. D. Bonebrake, Hutchinson, of the Welch-
Bonebrake Jewelry Company, was in a hotel fire
at Bennington recently and had a narrow escape
in getting out. The hotel was badly damaged
but no lives were lost.
Verne Q. Powell, a jeweler of Fort Scott, has

made a sterling silver, gold-mounted flute and it
is a very beautiful instrument. It is valued at

$300.
Four watches and other jewelry worth $200

were stolen from the safe of the J. M. Allen
jewelry store, 1905 North Lawrence avenue,
Wichita, one day last month. The theft occurred
while Mr. Allen was at luncheon. The strong
box containing the jewelry and several valuable
papers were removed and rifled in a weed patch
two blocks from the store. The papers were re-
covered with the strong box, which was found
in the weed patch. A negro was seen running
from the place a short time before the box was
picked up.
Two men, giving the names of Bert Johnson

and Jack Dailey, were arrested April 20 at
Hanover. They are suspected of having robbed
a jewelry store at Davenport, Nebr., two nights
previous to their arrest. The store was broken
into and the safe blown open. Thirty dollars in
money and 150 watches were taken. The robbery
was discovered a few hours later and officers got
on the trail of the suspected men immediately.
They had gone west toward Hastings and then
turned southward. The men have since been
turned over to the authorities at Davenport.

Maine

Jason Weiler of the wholesale and retail
jewelry and diamond firm of Jason Weiler & Son,
365 Washington street, Boston, Mass., attended
the recent convention of the Quarter Century
Traveling Men's Association of Maine, at Port-
land. Of the 200 in attendance Mr. Weiler is
possibly the oldest in actual service, having com-
menced "covering" Maine back in the war-time
days of the 6os.
The jewelry store of George W. Young,

Blaine, was destroyed recently by a fire which
burned a number of the wooden buildings in
that town. The entire loss caused by the fire

is estimated at $50,000.
F. H. Pearson, Houlton, who has conducted

the Jewett Jewelry Store on Main street, and
who has been in Canada closing out another store
that he had there, has returned to Houlton and
will devote his entire time to the Houlton store.

Massachusetts

Patrick J. McGrath, a shoe machinist of Brock-
ton, who learned, it is said, how to make bad
half dollars from an article in a periodical six
years ago, was sentenced by Judge Dodge in the
United States district court recently to seven
years in the federal penitentiary at Atlanta, Ga.

His son, Joseph A. McGrath, seventeen, who had
also pleaded guilty to a similar charge, had his

case placed on file. McGrath was arrested last
month for passing counterfeit money at Fall
River. and a search of his home later resulted
in the discovery of 189 bad half dollars and a
lot of moulds.
E. F. Lilley, of Milford, Mass., has been mak-

ing extensive improvements in his store by put-

ting in a new hardwood floor, etc.
E. A. Chandler, who has been in the jewelry

business at so Main street, Gardner, for the past

twenty-four years, has moved his business to
Brasell's Block, corner of Vernon and Parker

streets.
W. W. Cook, of Natick, recently visited Boston.
L. P. Bodwell, of Lynn, recently passed away

after a long illness. His business has been car-

ried on by Mrs. Bodwell for some time.
J. D. Spaulding has been elected as one of the

representatives of the Mansfield Lodge of Moose

to Springfield.
A cablegram was received recently by Edward

S. Hitchcock, Springfield, telling of the death of

his father, John A. Hitchcock, in London. Mr.

Hitchcock went to England in 1866 and opened
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English selling offices for several large Connec-
ticut clock manufacturers. He had charge of
these agencies for forty years and then retired
and lived in Springfield for several years, return-
ing to England in 1910.
Joseph W. Collins has moved to Whitman from

Everett..
Frank Ricard has purchased the property at 636

Merrimack street, Lowell, the place which his
jewelry store now occupies.
At the opening day of the Johnson Cobwin

Company, Inc., of Leominster, a bouquet of flow-
ers was given to each lady and a cigar to each
man. The new concern has a capital of $10,000.
Clement C. Bragg, successor to C. E. Austin,

605 Caesar building, Providence, R. I., engaged.
in the making of linings for mesh bags, was a
recent visitor to Springfield.
H. E. Wheeler, of Milford, is able to be out

and around again after a three weeks' illness.
George W. Gallison, of Haverhill, was obliged

to move his store, as a saloon was to take the
quarters that he occupied. Mr. Gallison has,
however, managed to secure a handy location for
his store.
The Reed & Barton Company, Taunton, has

organized an athletic association and will put a
strong baseball team on the diamond this year.

J. L. Cobb, F. M. Cobb and W. L. Winters, who
are connected with the jewelry industry in Mans-
field, were nominated as directors of the Mans-
field Co-operative Bank.
Johnson, Coburn, & Co. have opened a new.

jewelry store in Leominster.
A. Paradis is now in charge of S. T. Benoit's

south end store in New Bedford. He was for-
merly watchmaker for T. T. Boyd, Fall River.

Michigan

Robert Kay and Charles S. H. Hannan, two
of the best known men in tilie Detroit jewelry
trade, and both members of prominent. firms,
retired from business this week. Robert Kay
had been for fifteen years connected with the
old firm of Wright, Kay & Co. and his retire-
ment removes the last member of that name from
the company. Mr. Kay started with the company
as salesman, but was soon advanced to a position
at the head of the silverware department and
later became the treasurer of the business. Mr.
Kay is well known through the state and is re-
garded as one of the best informed jewelry men
in the city. It is understood that Mr. Kay has
made no plans for the future. He is not in
Detroit just now, having gone to his summer
home in the Georgian Bay district, where he will
rest for several weeks and recover from a severe
attack of la grippe, with which he was afflicted
during the latter part of the winter. It is rumored
that he will become connected with Ryrie Broth-
ers, jewelers, in Toronto, his former home, and
it is also reported that he will engage in business
in Detroit, but these rumors can not be verified.
The resignation of Mr. Hannan was caused by
the sudden death of his wife, Helen Ripley Good-
win Hannan, which occurred last week. Mrs.
Hannan left a large estate and Mr. Hannan will
devote all his time hereafter to looking after the
property. Mr. Hannan was also named as one
of the beneficiaries under the will. Mr. Hannan
has been well known in Deroit jewelry circles for
several years. For two years or more he has
been secretary of the Grainger-Hannan-Kay Com-
pany and to his ability is due much of the pros-
perity this firm has enjoyed. Mrs. Hannan's
death came as a shock to her many friends. She
died in her room in the Hotel Pontchartrain of
fatty degeneration of the heart.. She was forty-
six years of age. The remains were interred in
Graceland cemetery, Chicago, on April 29.
Maurer Brothers, of Battle Creek, have de-

cided to open a branch store in Bellevue and
preparations are now under way.
A new manufacturing business has been es-

tablished in Detroit by W. M. Creagh and W. N.
Thompson, both of whom have for sometime been
employed by Wright, Kay & Co. They have
leased quarters in the new Broadway Central
building at the corner of Broadway and John
street, where they will do plating, engraving and
carving for the trade, as well as manufacturing.
Both men have had considerable experience and
are regarded as expert workmen.
H. 13. McNally and wife, of Brown City, were

Detroit visitors this week, spending Sunday with
friends in the city.
One of the prettiest stores outside of the

downtown district of Detroit has just been opened
at thoi Gratiot avenue by Edward Koelzer, the
well-known manufacturer. In addition to run-
ning the retail store Mr. Koelzer will continue
his manufacturing business and has fitted up a
shop in the rear of the store and installed his
mach iery.
Having met with unusual success in conducting

the "Biggest Little Store in Town," G. E. Miller,
of 64 Grand River avenue, Detroit, has decided
to expand and has let the contract for fitting tip
the basement for its optical department. With
the increased space given him Mr. Miller will add
cut glass and silverware lines, which he has not
handled heretofore for lack of room. Mr. Miller
has run one of the most remarkable stores in
Detroit for several years. His store has a front-
age of not more than eight feet and a depth of
about twenty, and yet in the little space had
carried a stock of from $15,000 to $2o,000, all
neatly and tastefully arranged, and his show win-
dow, which is less than four feet wide, is always
one of the most attractive on the street. He is
a believer in effective advertising, his newspaper
space and his window always showing something
new and attractive.

Detroit wholesalers would like to know the
whereabouts of Guy C. West, a jeweler in bus-
iness until recently in Marquette, Mich. He has
been slow in meeting his obligations of late and
letters sent to him.were unanswered. This week
the E. H. Pudrith Company, from whom he re-
cently purchased a bill of goods, received by
freight a consignment of . jewelry and a letter
from Mrs. West, saying her husband was unable
to meet his obligations and was returning the
goods. The jewelry was in bad shape and the
Pudrith company have no way of telling that the
goods returned were sold by them, as their cards
had been removed. The amount of West's in-
debtedness can not be learned. He is believed to
have gone to Chicago.
George Ruttinann, buyer for the E. H. Pud-

rith Company, has returned from a trip of several
weeks spent in the eastern jewelry markets.
E. H. Pudrith has just, purchased a new Reo

automobile of the latest pattern.
The dates July 22 and 23 have been selected

for the Michigan retail jewelers' convention. The
meeting will be held in the Hotel Cadillac. The
committee is now at work arranging the program,
which, it is said, will be unusually attractive.
The following jewelers from the state called

on Detroit wholesalers this week : J. P. Walton,
Durand; T. Roy Hadley, Holly; M. B. Fitch,
Flint; J. T. Eddington, Pontiac; W. T. Blashill,
Oxford; George Chambers, Mt. Clemens; A. B.
Harford, Belleville; S. W. Williams, Lapeer;
J. S. O'Rourke, Richmond ; J. L. P. Gentil, Mon-
roe; Eugene Price, Perry ; J. L. Chapman, Ann
Arbor.

J. P. Phillips, of Bowling Green, was a Detroit
visitor this week, coming here to replenish his
stock.
C. A. Berkey, Detroit, has returned from a bus-

iness trip to Chicago.
Burglars forced an entrance into the store of

Daniel Linton, Detroit, several days ago, but did
not take anything of much value. Entrance was
gained by forcing a rear window.

Minnesota

Hugo Schleuder, Springfield, who has been in
the jewelry and optical business in that city for
fully fifteen years, has disposed of his business
interests there and has decided to locate in New
Ulm. He has purchased the balance of the
Toberer jewelry stock and will close this out
within the next few months. Mr. Schleuder ex-
pects to open up in his new quarters some time
in August and will pay especial attention to his
steadily growing optical business.

Missouri

J. A. Wachtel, the Mound City jeweler, has
sold his store fixtures to C. S. Blake, of Colony,
Kan., who will take possession June 3. Mr.Wach-
tel and family will move to St. Joseph, where Mr.
Wachtel will start a jewelry store and repair shop
at 516 South Sixth street.

May 15, 1912

In a $15,000 fire at Frankford on April 28 the
jewelry store of J. Fikuart was burned. Loss
and insurance unknown.

Nebraska
The new business home of David R. Cohen,

Lincoln, jeweler, importer and optician, at 1323
0 street, was formally opened last month by a
public reception attended by several hundred Lin-
coln citizens. For three months Mr. Cohen has
been at work equipping the new store. The main
storeroom at the front is resplendent with plate
glass show cases and display racks, mahogany
wood and beautifully wrought electric lighting
fixtures. At the front, in each window, are sta-
tioned the watch repail. tables. Then are ar-
ranged the show cases for the display of the
jewelry stock. At the rear of the main store-
room and separated from it by the cashier's
office are the stationery and optical departments.
In connection with both of these departments is
a manufacturing establishment. Still farther to
the rear is the silver room, lined on all sides with
cases Containing solid silverware or cut glass.
Mr. Cohen was assisted at the reception by his
clerks. Each one who attended was given a
souvenir.

New Hampshire

Mr. Normandin has opened a new store at La-
conia.
Mr. Doe, of Doe Brothers, Woodsville, recently

lost his beloved wife: The trade and his friends
are in deepest sympathy with Mr. Doe in his
bereavement.
George Montgomery, who was being held in

the Belknap county jail for the burglary of the
Walter D. Heath jewelry store at Lakeport, has
escaped. He rolled up some bedding to make a
dummy on his cot so as to appear in his cell
when the last inspection was made in the evening.
He made his escape by crawling up through the
ventilator.

New York

August G. Zimmerman, Rochester, who for the
past twenty-eight years has been engaged in the
work of setting diamonds, and whose original
creations in the jewelry line have won him nu
little fame, is now established at 301 Central build-
ing, over i58 Main street east. April 27 was the
occasion of his formal opening.
C. H. Ver Nooy, of Watkins, who recently

purchased the Farmers and Merchants' Bank
building, at 300 Franklin, corner Third street.,
moved into his new store about a month ago.
The building is equipped with two fireproof
vaults.
F. D. Gould & Co., of 71 Nassau street, New

York, will move their wholesale business to
Watertown.

Ohio

John Kapp, of the George Kapp Company, has
purchased a handsome new home of modern con-
struction on Fulton street. He has recently
moved his family into the new place.
Toledo jewelers are in receipt of Ohio Retail

Jewelers' Association Journelette, put out occa-
sionally by Secretary Bancroft, of Columbus.
This particular issue is designed to boost the con-
vention to be held at Cedar Point June 25, 26, 27.
W. R. McFadden, Summit street, Toledo, jew-

eler, is sporting a handsome new five-passenger
touring car and expects to put in a portion of
his time this summer in pure enjoyment.
The George Kapp Company, Toledo, recently

had displayed in their window a check for $ioo,
rewards paid to Toledo police officers for the
capture and conviction of Thomas Leslie, who
stole a tray of rings from the store February 21.
A. J. Heesen, Toledo, reports a better business

in diamonds and watches. The demand in dia-
monds is for medium stones.
Isenberg Brothers, Toledo, report a good gen-

eral jewelry business, mostly in small goods re-
quired for graduating gifts and the like.
F. W. Synder, of the J. J. Freeman Company,

Toledo, has been confined to his home for a week
by illness, but is again able to resume his duties.
Mrs. A. J. Beans, aged sixty years, died at her

home in Delaware recently. She was the sister
of George Kapp Sr., Toledo. jeweler. A husband,
six sons and four daughters also survive.

(Continued on page 1037)
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English selling offices for several large Connec-
ticut clock manufacturers. He had charge of
these agencies for forty years and then retired
and lived in Springfield for several years, return-
ing to England in 1910.
Joseph 1V. Collins has moved to Whitman from

Everett.
Frank Ricard has purchased the property at 636

Merrimack street, Lowell, the place which his
jewelry store now occupies.

At the opening day of the Johnson Cobwin
Company, Inc., of Leominster, a bouquet of flow-
ers was given to each lady and a cigar to each
man. The new concern has a capital of $to,000.
Clement C. Bragg, successor to C. E. Austin,

605 Caesar building, Providence, R. T., engaged
in the making of linings for mesh bags, was a
recent visitor to Springfield.
H. E. Wheeler, of Milford, is able to be out

and around again after a three weeks' illness.
George W. Gallison, of Haverhill, was obliged

to move his store, as a saloon was to take the
quarters that Ile occupied. Mr. Gallison has,
however, managed to secure a handy location for
his store.
The Reed & Barton Company, Taunton, has

organized an athletic association and will put a
strong baseball team on the diamond this year.

J. L. Cobb, F. M. Cobb :old \V. L. Winters, who
are connected with the jewelry industry in Mans-
field, were nominated as directors of the Mans-
field Co-operative Bank.
Johnson, Coburn, & Co. have opened a new

jewelry store in Leominster.
A. Paradis is now in charge of S. T. Benoit's

south end store in New Bedford. He was for-
merly watchmaker for T. T. Boyd, Fall River.

Michigan
Robert Kay :Ind Charles S. H. Hannan, two

of the best known men in the Detroit jewelry
trade, and both members of prominent firms,
retired from business this week. Robert Kay
had been for fifteen years connected with the
old firm of Wright, Kay & Co. and his retire-
ment removes the last member of that name from
the company. Mr. Kay started with the company
as salesman, but was soon advanced to a position
at the bead of the silverware department and
later became the treasurer of the business. Mr.
Kay is well known through the state and is re-
garded as one of the best informed jewelry men
in the city. It is understood that Mr. Kay has
made no plans for the future. He is not in
Detroit just now, having gone to his summer
home in the Georgian Bay district, where he will
rest for several weeks and recover from a severe
attack of la grippe, with xvhich he was afflicted
during the latter part of the Nv inter. It. is rumored
that he will become connected with Ryrie Broth-
ers, jewelers, in Toronto, his former home, and
it is also reported that Ile will engage in business
ill Hetroit, but these rumors can not be verified.
The resignation of Mr. Hannan was caused by
the sudden death of his wife, Helen Ripley Good-
win Hannan, which occurred last week. Mrs.
I lannan left a large estate and Mr. Hannan will
devote all his time hereafter to looking after the
property. Mr. Hannan was also named as oneof the beneficiaries under the will. Mr. Hannan
has been well known in Deroit jewelry circles for
several years. For two years or more he has
been secretary of the Grainger-Hannan-Kay Com-
pany and to his ability is due much of the pros-
perity this firm has enjoyed. Mrs. Hannan's
death came as a shock to her many friends. She
died in her room in the Hotel Pontchartrain of
fatty degeneration of the heart.. She was forty-six years of age. The remains were interred in
Graceland cemetery, Chicago, on April 29.
Maurer Brothers, of Battle Creek, have de-cided to open a branch store in Bellevue andpreparations are now under way.
A new manufacturing business has been es-tablished in Detroit by W. M. Creagh and W. N.

Thompson, both of whom have for sometime beenemployed by Wright, Kay & Co. They haveleased quarters in the new Broadway Centralbuilding at the corner of Broadway and John
street, where they will do plating, engraving andcarving for the trade, as well as manufacturing.Both men have had considerable experience andare regarded as expert workmen.
H. B. McNally and wife, of Brown City, were
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Detroit visitors this week, spending Sunday with
friends in the city.
One of the prettiest stores outside of the

downtown district of Detroit has just been opened
at t6or Gratiot avenue by Edward Koelzer, the
well-known manufacturer. In addition to run-
ning the retail store Mr. Koelzer will continue
his manufacturing business and has fitted up a
shop in the rear of the store and installed his
mach iery.
Having met with unusual success in conducting

the "Biggest Little Store in Town," G. E. Miller,
of 64 Grand River avenue, Detroit, has decided
to expand and has let the contract for fitting up
the basement for its optical department. With
the increased space given him Mr. Miller will add
cut glass and silverware lines, which he has not
handled heretofore for lack of room. Mr. Miller
has run one of the most remarkable stores in
Detroit for several years. His store has a front-
age of not more than eight feet and a depth of
about twenty, and yet in the little space had
carried a stock of from $15,000 to $20,000, all
neatly and tastefully arranged, and his show win-
dow, which is less than four feet wide, is always
one of the most attractive on the street. He is
a believer in effective advertising, his newspaper
space and his window always showing something
new and attractive.

Detroit wholesalers would like to know the
whereabouts of tiny C. West, a jeweler in bus-
iness until recently in Marquette, Mich. He has
been slow in meeting his obligations of late and
letters sent to him. were unanswered. This week
the E. H. Pudrith Company, from whom he re-
cently purchased a bill of goods, received by
freight a consignment of . jewelry and a letter
from Mrs. West, saying her husband was unable
to meet his obligations and was returning the
goods. The jewelry was in had shape and the
Pudrith company have no way of telling that the
goods returned were sold by them, as their cards
had been removed. The amount of West's in-
debtedness can not be learned. He is believed to
have gone to Chicago.
George Ruttmann, buyer for the E. H. Pud-

rith Company, has returned from a trip of several
weeks spent in the eastern jewelry markets.
E. H. Pudrith has just purchased a new Reo

automobile of the latest pattern.
The dates July 22 and 23 have been selected

for the Michigan retail jewelers' convention. The
meeting will be held in the Hotel Cadillac. The
committee is now at work arranging the program,
which, it is said, will be unusually attractive.
The following jewelers from the state called

on Detroit wholesalers this week: J. P. Walton,
Durand; T. Roy Hadley, Holly • M. B. Fitch,
Flint; J. T. Eddington, Pontiac; W. T. Blashill,
Oxford; George Chambers, Mt. Clemens; A. B.
Harford, Belleville; S. W. Williams, Lapeer;J. S. O'Rourke, Richmond; J. L. P. Gentil, Mon-
roe; Eugene Price, Perry; J. L. Chapman, Ann

.1. P. Phillips, of Bowling Green, was a Detroitvisitm- this week, coming here to replenish his
stock.
C. Berkey, Detroit, has returned from a bus-

iness trip to Chicago.
Burglars forced an entrance into the store of

Daniel Linton, Detroit, several days ago, but did
not take anything of much value. Entrance was
gained by forcing a rear window.

Minnesota
Hugo Schleuder, Springfield, N'ho has been in

the jewelry and optical business in that city forfully fifteen years, has disposed of his business
interests there and has decided to locate in New
Ulm. He has purchased the balance of the
Toberer jewelry stock and will close this out
within the next few months. Mr. Schleuder ex-
pects to open up in his new quarters some time
in August and will pay especial attention to his
steadily growing optical business. ,

Missouri
J. A. Wachtel, the Mound City jeweler, has

sold his store fixtures to C. S. Blake, of Colony,
Kan., who will take possession June 3. Mr.Wach-
tel and family will move to St. Joseph, where Mr.
Wachtel will start a jewelry store and repair shop
at 516 South Sixth street.

May 15, 1912

In a $15,000 fire at Frankton! on April 28 the
jewelry store of J. Fikuart was burned. Loss
and insurance unknown.

Nebraska
The new business home of David R. Cohen,

Lincoln, jeweler, importer and optician, at 1323
0 street, was formally opened last month by a
public reception attended by several hundred Lin-
coln citizens. For three months Mr. Cohen has
been at work equipping the new store. The main
storeroom at the front is resplendent with plate
glass show cases and display racks, mahogany
wood and beautifully wrought electric lighting
fixtures. At the front, in each window, are sta-
tioned the watch repait• tables. Then are ar-
ranged the show cases for the display of the
jewelry stock. At the rear of the main store-
room and separated from it by the cashier's
office are the stationery and optical departments.
In connection with both of these departments is
a manufacturing establishment. Still farther to
the rear is the silver room. lined on all sides with
cases containing solid silverware or cut glass.Mr. Cohen was assisted at the reception by his
clerks. Each one who attended was given a
souvenir.

New Hampshire
Mr. Normandin has opened a new store at La-conia.
Mr. Doe, of Doe Brothers, Woodsville, recently

lost his beloved wife. The trade and his friendsare in deepest sympathy with Mr. Doe in his
bereavement.
George Montgomery, who was being held in

the Belknap county jail for the burglary of the
Walter D. Heath jewelry store at Lakeport, has
escaped. He rolled up some bedding to make adummy on his cot so as to appear in his cell
when the last inspection was made in the evening.
He made his escape by crawling up through the
ventilator.

New York
August G. Zimmerman, Rochester, who for the

past twenty-eight years has been engaged in the
work of setting diamonds, and whose original
creations in the jewelry line have won him no
little fame, is now established at 301 Central build-ing, over 158 Main street east. April 27 was the
occasion of his formal opening.
C. H. Ver Nooy, of Watkins, who recently

Purchased the Fanners and Merchants' Bank
building, at 300 Franklin, corner Third street,
moved into his new store about a month ago.
The building is equipped with two fireproof
vaults.
F. D. Gould & Co., of 71 Nassau street, New

York, will move their wholesale business to
Watertown.

Ohio

John Kapp, of the George Kapp Company, has
purchased a handsome new home of modern con-
struction on Fulton street. He has recently
moved his family into the new place.
Toledo jewelers are in receipt of Ohio Retail

Jewelers' Association Journelette, pttt out occa-
sionally by Secretary Bancroft, of Columbus.
This particular issue is designed to boost the con-
vention to be held at Cedar Point June 25, 26, 27.
W. R. McFadden, Summit street, Toledo, jew-

eler, is sporting a handsome new five-passenger
touring car and expects to put in a portion of
his time this summer in pure enjoyment.
The George Kapp Company, Toledo, recently

had displayed in their window a check for $loo,
rewards paid to Toledo police officers for the
capture and conviction of Thomas Leslie, who
stole a tray of rings from the store February 21.
A. J. Heesen, Toledo, reports a better business

in diamonds and watches. The demand in dia-
monds is fo” medium stones.
Isenberg Brothers, Toledo, report a good gen-

eral jewelry intsiness, mostly in small goods re-
quired for graduating gifts and the like.
F. W. Synder, of the J. J. Freeman Company,

Toledo, has been confined to his home for a week
by illness, but is again able to resume his duties.
Mrs. A. J. Beans, aged sixty years, died at her

home in Delaware recently. She was the sister
of George Kapp Sr., Toledo. jeweler. A husband,
six sons and four daughters also survive.

(Continued on page 1037)
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"Crown"
The Smallest Watch in America

to Sell at a Popular Price
The New 3/o-size Complete Watch

Already, we are begin-
ning to get news of the
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success of "Crown" Watches
over the retail counter.
Progressive jewelers in every
part of the country have stocked
and displayed "Crown" Watches.
They report lively sales —a
wide-spread and increasing
popular interest.
The "Crown'' is the smallest and neatest
watch ever offered to sell at a popular
price 3/0 size, Hunting and Open Face,
very thin and compact; 7 jewels; sold
complete in bascine gold=filled case
Plain Polished, Engine-turned and a

striking series of Fancy Engraved
designs.
A finer looking watch and a better time-
keeper than any other selling at the price.
And it costs you less.
See your wholesale distributers about
it immediately.
The KEYSTONE WATCH CASE COMPANY

ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATINEW YORK SAN FRANCISCO
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DALLAS

THE KEYSTONE

Annual Convention of State Association an As-

sured Success—Numerous Attractions to

Swell Attendance—A Favorite Convention

City

Dallas, Texas, May to.—Dallas, the city of the

hour, is astir with preparations for the greatest

and most successful retail jewelers' convention

that has ever been known, and the most efficient

results are expected from the ideas to be brought

out in the skilfully arranged program that will

be executed on this occasion. Jewelers from all

over the state are expected and Dallas will be

amply prepared to entertain and care .for them

May 16 and 17.
Another event of great interest and consequence

will be the convention of the associated advertis-

ing clubs of America, to be held in Dallas during

the same week. Various affairs have been ar-

ranged for the entertainment of these visitors,

which will, beyond a doubt, prove most success-

ful, and also attractive to the guests.
Among the May visitors to Dallas will also be

thousands of Texas merchants, on hand for the

retail merchants' convention, to be hell here

from May 6 to May to.
From 3,000 to 4,000 Sunday-school people from

all parts of Texas are also expected in Dallas

from May 6 to May io to attend the Sunday-

school convention, to be held here on the above-

mentioned dates.
E. J. Thomason, leading jeweler of McGregor,

Texas, was in Dallas recently on business.

W. S. Risen, traveling representative for

Swartchild, is very much bereaved over the loss
,f his father and mother in the recent disaster

of the great, Titanic. Having been in the old
country for about a year they were returning to

their home in Texas.
On April 23 the store of W. T. Rogers, Mad-

isonville, Texas, burned and an entire loss was

sustained. Light insurance was carried and Mr.

Rogers will reopen business in temporary quar-

ters.
Robert E. L. Blankenship, vice-president of

Shuttles Brothers & Lewis, left some ten days
itgo for an extended tour of the northern jewelry
manufacturing centers, where he will place or-
ders for his firm's spring line.
Ben Miller, who has been in the jewelry bus-

iness at El Paso, Texas, for some time, has re-
cently purchased the stock of the J. J. Powers
Drug Company, Athens, Texas.
Mr. Moore, of the Moore-De Grazier Company,

is now in the east visiting the factories and buy-
ing the fall line of goods for the firm.
G. Snodgrass is opening a new store at Ploy-

dada, Texas.
J. C. Cummings, manager of the fancy goods

department of Shuttles Brothers & Lewis, left
recently for New York to make purchases for
his department.
Morris Hodges, recently employed by H. L.

Dickson, of this city, has left the jewelry line
and is now employed by the Texas Company, of
this city.
E. B. Cullom, of Mesquite, Texas, was in

Dallas recently calling on the jobbers and jewel-
ers.
Mast Brothers, of the firm of Mast Brothers

& Smith, Nacogdoches, Texas, have recently sold
their interest to Swift Brothers, and the business
is now operated under the name of Swift Broth-
ers &Smith, instead of Mast Brothers & Smith.
P. D. Fudge, watchmaker for the Houghton-

Reardon Company, lias just returned from Cle-
burne, Texas, his old home and the home of his
parents at present.

Claud Wheeler, secretary of the National Re-
tail Jewelers' Association, will be one of the dis-
tinguished visitors at the jewelers' convention, to
be held in Dallas on May 16 and 17.
E. L. Pike, of the firm of Pike & Kramer, has

been chosen chairman of the entertainment corn-
mittee for the jewelers' convention.
W. D. Key, missionary for the Elgin National

Watch Company, is spending several days in
Dallas and will be in the city for the jewelers'
convention.
P. W. Denny, formerly in the jewelry business

at Temple, Okla., has recently moved to Weurika,
Okla., where he is in the same business.

J. L. Buchanan, for some time in the jewelry
business at Pawnee, Okla., has recently sold his
business to G. W. Gordon.
W. J. York, traveling representative for the

Houghton-Reardon Company, has just returned
from a very successful trip in southeast Texas.
W. E. Bonewits has recently opened up a nice

jewelry store in Murfreesboro, Ark.
W. W. Mitchell, who has conducted a retail

jewelry store in Dallas for several years, recently
closed out his stock at auction and has accepted
a position as traveling salesman for Charles E.
Hancock, Providence, R. T. He will travel over
the entire south and west.

Among the Trade

(Continued from page 1036)

Ohio—Continued

Miss Ruby Bradfield, of Toledo, has accepted
a position as cashier for the George Kapp Com-
pany.

Vs.‘e illiam H. Boer, Toledo, reports business
m uch better and a good movement in general
lin 

Oregon

A new jewelry and optical firm has recently
been established in Portland by A. E. Roy and
A. W. Molin, both formerly employed by Jaeger
Brothers, of Portland. They bought out the
business of the A. Vuillettmier estate, which was
conducted by Mrs. Vuilleumier since the death
of her husband. These two young men are well
known among the jewelry trade and will, no
doubt, make a very strong firm. Mr. Roy is a
watchmaker and graduate optician and Mr. Molin
is a watchmaker and engraver. They plan on
making some changes in the store by remodeling
the interior and front. They will add an optical
department, which will be in charge of Mr. Roy.
We join their many friends in wishing them suc-
cess in their new venture.
The L. L. Henricksen Company, of Portland,

has recently moved its stock of jewelry into the
Selling-Hirsch building, located on Washington
street, between Ninth and Tenth. They have a
very tip-to-date store at their new quarters. B.
Bell has accepted a position with the firm as
watchmaker, to fill the vacancy recently caused
by the resignation of L. H. Miller.
A. H. Wahlstrom, of Eugene, recently pur-

chased a lot on Oak street, that city, where he
contemplates building a bungalow in the near
future.
F. M. Up), of Klamath Falls, has offered a

solid gold medal to the winner of the declamation
contest to be held in that city this spring during
commencement week. The medal bears the in-
scription "The Frank M. Upp Declamation
Medal."
A new firm, under the name of Whitten &

Sterling, has started in the lapidary and manu-
facturing business in Portland. They are located
at 503 McCleag building, Fourth and Washington
streets. W. H. Whitten, head of the firm, was
formerly in the lapidary business at Newberg, Ore.

Pennsylvania

Pirosh & Simmons, York, the well-known
South George street jewelers, recently completed
the removal of their stock from 21 South George
street to their temporary quarters at 48 South
George street. Extensive alterations are now
in progress at the old store.
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Rhode Island

D. Herman has opened a jewelry and watch
repairing store at 73 West Broad street, Westerly.
Abraham Colits, Woonsocket, has returned

from an extended business trip to New York,
Washington and Philadelphia.
A fire ill the building occupied by C. Erickson

& Co., nickel and silverplaters of Pawtucket, did
considerable damage to the stock.
The semi-annual auction sale of watches, dia-

monds and jewelry by the Woonsocket Loan
Company, 88 Main street, was begun on May
and will last two weeks.

South Dakota

A recent decision of the South Dakota supreme
court is considered by wholesalers quite a blow
to their interests. The decision was that no cor-
poration has any standing in the courts of the
state if the articles of incorporation have not
been filed with the officials of the state. It is
feared by the wholesalers that this may cause
considerable injustice in collecting just. claims.

Vermont

S. L. Whitman, of Woodstock, has been mak-
ing improvements in his optical department by
adding a Geneva retinoscope and ophthalmoscope
combined, which is one of the latest models.
The merchants of Montpelier have been having

their troubles with water flooding their cellars
and the streets in front of the stores. The late
spring held the snow and ice water back until
recent heavy rains, which made the brooks very
high when combined with the snow and ice water.
Among those who were flooded were Reed, Phil-
lips & Lucas and Baldwin, of that city.
Mr. Brooks, who has been in the employ of

Fred King, of Barre, for the past few years, re-
cently dropped dead in the store while sitting in
a chair. Death was caused by a clot on the brain.

Washington

L. R. Squibb, formerly of Shirkey & Glaser, of
Colfax, bought G. H. Doerr's jewelry store at
Hillyard.
W. B. Sweet, jeweler, formerly located at Ka-

miah, Idaho, has recently moved from that place
to Deer Park, this state.

Jessie King, of Portland, Ore., recently made
a business trip to Seattle and other Washington
towns.
Krohn Brothers have bought out the business

of Karatofsky, of Seattle, and are now in charge
of the new enterprise.

Wisconsin

The jewelry store of J. Vander Zanden, Green
Bay, in the Fox block on Washington street, has
been entirely remodeled in the interior and the
formal opening already held. A new front was
put in and new fixtures have been added through-
out, the walls also being redecorated. As a re-
sult of the changes in the fixtures the stock car-
ried has been enlarged considerably.

Origin of the Word "Foolscap"

Various explanations are given of the odd name
of foolscap paper. Some persons have thought
that it came from the habit of teachers in school
of rolling up a sheet of the big paper and set-
ting it as a fool's cap on the head of some child
who had not learned his lesson. But the his-
torical facts about it appear to be quite other-
wise.
The name was given by so dignified a body as

an English parliament. Tt was the so-called
Rump parliament of Cromwell's day, which de-
creed that the royal arms, formerly appearing
as a water-mark on the best paper, should be re-
placed by a court jester's cap and bells in ridicule
of the royal prerogative.
Those who secured the right to sell this best

English paper had acquired large fortunes, and
when the civil war came in England this monop-
oly was one to be abolished. From that day to
this, paper of the particular size of this tnonop-
olistic manufacture has been called foolscap.
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success of "Crown" Watches
over the retail counter.
Progressive jewelers in every
part of the country have stocked
and displayed "Crown" Watches.
They report lively sales —a
wide-spread and increasing
popular interest.
The "Crown" is the smallest and neatest
watch ever offered to sell at a popular
price yo size, Hunting and Open Face,
very thin and compact; 7 jewels; sold
complete in bascine gold=filled case
Plain Polished, Engine-turned and a

striking series of Fancy Engraved
designs.
A finer looking watch and a better time-
keeper than any other selling at the price.
And it costs you less.
See your wholesale distributers about
it immediately.
The KEYSTONE WATCH CASE COMPANY

ESTABLISHED 1853

PHILADELPHIA
CHICAGO CINCINNATINEW YORK SAN FRANCISCO
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DALLAS

THE KEYSTONE

Annual Convention of State Association an As-

sured Success—Numerous Attractions to

Swell Attendance—A Favorite Convention

City

Dallas, Texas, May ro.—Dallas, the city of the

hour, is astir with preparations for the greatest

and most successful retail jewelers' convention

that has ever been known, and the most efficient

results are expected from the ideas to be brought

out in the skilfully arranged program that will

be executed on this occasion. Jewelers from all

over the state are expected and Dallas will be

amply prepared to entertain and care for them

May 16 and 17.
Another event of great interest and consequence

will be the convention of the associated advertis-

ing clubs of America, to be held in Dallas during

the same week. Various affairs have been ar-

ranged for the entertainment of these visitors,

which will, beyond a doubt, prove most success-

ful, and also attractive to the guests.
Among the May visitors to Dallas will also be

thousands of Texas merchants, on hand for the

retail merchants' convention, to be held here

from May 6 to May to.
From 3,000 to 4,000 Sunday-school people from

all parts of Texas are also expected in Dallas

from May 6 to May to to attend the Sunday-

school convention, to be held here on the above-

mentioned dates.
E. J. Thomason, leading jeweler of McGregor,

Texas, was in Dallas recently on business.

W. S. Risen, traveling representative for
Swartchild, is very much bereaved over the loss

of his father and mother in the recent disaster

of the great Titanic. Having been in the old

country for about a year they were returning to

their home in Texas.
On April 23 the store of W. 'I'. Rogers, Mad-

isonville, Texas, burned and an entire loss was

sustained. Light insurance was carried and Mr.

Rogers will reopen business in temporary quar-

ters.
Robert E. L. Blankenship, vice-president of

Shuttles Brothers & Lewis, left some ten days

ago for an extended tour of the northern jewelry
manufacturing centers, where he will place or-
ders for his firm's spring line.
Ben Miller, who has been in the jewelry bus-

iness at El Paso, Texas, for some time, has re-
cently purchased the stock of the J. J. Powers
Drug Company, Athens, Texas.
Mr. Moore, of the Moore-De Grazier Company,

is now in the east visiting the factories and buy-
ing the fall line of goods for the firm.
G. Snodgrass is opening a new store at Floy-

dada, Texas,
J. C. Cummings, manager of the fancy goods

department of Shuttles Brothers & Lewis, left
recently for New York to make purchases for
his department.
Morris Hodges, recently employed by H. L.

Dickson, of this city, has left the jewelry line
and is now employed by the Texas Company, of
this city.
E. B. Cullom, of Mesquite, Texas, was in

Dallas recently calling on the jobbers and jewel-
ers.
Mast Brothers, of the firm of Mast Brothers

& Smith, Nacogdoches, Texas, have recently sold
their interest to Swift Brothers, and the business
is now operated under the name of Swift Broth-
ers & Smith, instead of Mast Brothers & Smith.
P. D. Fudge, watchmaker for the Houghton-

Reardon Company, has just returned from Cle-
burne, Texas, his old home and the home of his
parents at present.

Claud Wheeler, secretary of the National Re-
tail Jewelers' Association, will be one of the dis-
tinguished visitors at the jewelers' convention, to
be held in Dallas on May 16 and 17.
E. L. Pike, of the firm of Pike & Kramer, has

been chosen chairman of the entertainment com-
mittee for the jewelers' convention.
W. D. Key, missionary for the Elgin National

Watch Company, is spending several days in
Dallas and will be in the city for the jewelers'
convention.
P. W. Denny, formerly in the jewelry business

at Temple, Okla., has recently moved to Weurika,
Okla., where he is in the same business.
J. L. Buchanan, for some time in the jewelry

business at Pawnee, Okla., has recently sold his
business to G. W. Gordon. -
W. J. York, traveling representative for the

Houghton-Reardon Company, has just returned
from a very successful trip in southeast Texas.
W. E. Bonewits has recently opened up a nice

jewelry store in Murfreesboro, Ark.
W. W. Mitchell, who has conducted a retail

jewelry store in Dallas for several years, recently
closed out his stock at auction and has accepted
a position as traveling salesman for Charles E.
Hancock, Providence, R. I. He will travel over
the entire south and west.

Among the Trade

(Continued from page 1036)

Ohio—Continued

Miss Ruby Bradfield, of Toledo, has accepted
a position as cashier for the George Kapp Corn-
pany.
William H. Broer, Toledo, reports business

much better and a good movement in general
lines.

Oregon

A new jewelry and optical firm has recently
been established in Portland by A. E. Roy and
A. W. Molin, both formerly employed by Jaeger
Brothers, of Portland. They bought out the
business of the A. Vuilleumier estate, which was
conducted by Mrs. Vuilleumier since the death
of her husband. These two young men are well
known among the jewelry trade and will, no
doubt, make a very strong firm. Mr. Roy is a
watchmaker and graduate optician and Mr. Molin
is a watchmaker and engraver. They plan on
making some changes in the store by remodeling
the interior and front. They will add an optical
department, which will be in charge of Mr. Roy.
We join their many friends in wishing them suc-
cess in their new venture.
The L. L. Henricksen Company, of Portland,

has recently moved its stock of jewelry into the
Selling-Hirsch building, located on Washington
street, between Ninth and Tenth. They have a
very up-to-date store at their new quarters. B.
Bell has accepted a position with the firm as
watchmaker, to fill the vacancy recently caused
by the resignation of L. H. Miller.
A. H. Wahlstrom, of Eugene, recently pur-

chased a lot on Oak street, that city, where he
contemplates building a bungalow in the near
future.
F. M. Upp, of Klamath Falls, has offered a

solid gold medal to the winner of the declamation
contest to be held in that city this spring during
commencement. week. The medal bears the in-
scription "The Frank M. Upp Declamation
Medal."
A new firm, under the name of Whitten &

Sterling, has started in the lapidary and manu-
facturing business in Portland. They are located
at 503 McCleag building, Fourth and Washington
streets. W. H. Whitten, head of the firm, was
formerly in the lapidary business at Newberg, Ore.

Pennsylvania

Pirosh & Simmons, York, the well-known
South George street jewelers, recently completed
the removal of their stock from 21 South George
street to their temporary quarters at 48 South
George street. Extensive alterations are now
in progress at the old store.
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Rhode Island

D. Herman has opened a jewelry and watch
repairing store at 73 West Broad street, Westerly.
Abraham Colits, Woonsocket, has returned

from an extended business trip to New York,
Washington and Philadelphia.
A fire in the building occupied by C. Erickson

& Co., nickel and silverplaters of Pawtucket, did
considerable damage to the stock.
The semi-annual auction sale of watches, dia-

monds and jewelry by the Woonsocket Loan
Company, 88 Main street, was begun on May
and will last two weeks.

South Dakota

A recent decision of the South Dakota supreme
court is considered by wholesalers quite a blow
to their interests. The decision was that no cor-
poration has any standing in the courts of the
state if the articles of incorporation have not
been filed with the officials of the state. It is
feared by the wholesalers that this may cause
considerable injustice in collecting just claims.

Vermont

S. L. Whitman, of Woodstock, has been mak-
ing improvements in his optical department by
adding a Geneva retinoscope and ophthalmoscope
combined, which is one of the latest models.
The merchants of Montpelier have been having

their troubles with water flooding their cellars
and the streets in front of the stores. The late
spring held the snow and ice water back until
recent heavy rains, which made the brooks very
high when combined with the snow and ice water.
Among those who were flooded were Reed, Phil-
lips & Lucas and Baldwin, of that city.
Mr. Brooks, who has been in the employ of

Fred King, of Barre, for the past few years, re-
cently dropped dead in the store while sitting in
a chair. Death was caused by a clot on the brain.

Washington

L. R. Squibb, formerly of Shirkey & Glaser, of
Colfax, bought G. H. Doerr's jewelry store at
Hillyard.
W. B. Sweet, jeweler, formerly located at Ka-

miah, Idaho, has recently moved from that place
to Deer Park, this state.

Jessie King, of Portland, Ore., recently made
a business trip to Seattle and other Washington
towns.
Krohn Brothers have bought out the business

of Karatofsky, of Seattle, and are now in charge
of the new enterprise.

Wisconsin

The jewelry store of J. Vander Zanden, Green
Bay, in the Fox block on Washington street, has
been entirely remodeled in the interior and the
formal opening already held. A new front was
put in and new fixtures have been added through-
out, the walls also being redecorated. As a re-
sult of the changes in the fixtures the stock car-
ried has been enlarged considerably.

Origin of the Word "Foolscap"

Various explanations are given of the odd name
of foolscap paper. Some persons have thought
that it came from the habit of teachers in school
of rolling up a sheet of the big paper and set-
ting it as a fool's cap on the head of some child
who had not learned his lesson. But the his-
torical facts about it appear to be quite other-
wise.
The name was given by so dignified a body as

an English parliament. It was the so-called
Rump parliament of Cromwell's day, which de-
creed that the royal arms, formerly appearing
as a water-mark on the best paper, should be re-
placed by a court jester's cap and bells in ridicule
of the royal prerogative.
Those who secured the right to sell this best

English paper had acquired large fortunes, and
when the civil war came in England this monop-
oly was one to be abolished. From that day to
this, paper of the particular size of this monop-
olistic manufacture has been called foolscap.

•



Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a jeweler.
We guarantee every ring we make.

M. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark
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711 •

Whenever you think of
Lapel Fob with Initial

Store Fixtures
Think of this

IJ
HOFMAN

A popular price seller. Made of

pliable leather with beautifully fin-
ished Gold Plated Initial. Just the
thing to stimulate Summer trade.

Sold in Gross Assortments
WRITE FOR SAMPLE AND PRICES

J. W. COLGAN CO 509 Sudbury Building
• BOSTON MASS.

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representattve

John Hofman Co.
44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York

CANDO SILVER POLISH
requires little or no labor. Just the
thing to use during the hot Sticky
months of Summer.

REQUEST US TO SEND A SAMPLE TODAY
IT WILL BE A PLEASURE TO DO SO

Is used for Cleaning and Polishing

SILVER, GOLD, NICKEL, CUT GLASS
MIRRORS, MARBLE, IVORY, ENAMEL, ETC.

Paul Manufacturing Company
36-40 Fulton Street -:- BOSTON, MASS.

A BOON TO GIFT ENGRAVERS The Keystone Portfolio of Monograms should be withinreach of every engraver at tlis season. The price, 50 cents,

is merely nomimal for so unique a collection of two- and three-letter monograms—all entirely different from the conventional ideas.

Never was engraver offered so much value at so small a price.

PUBLISHED BY THE KEYSTONE PUBLISHING CO.
Sog, 8x r, 813 North rgth Street, PHILADELPHIA, PA.
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Magnificent Silver Service for United States Battleship

Colonial Design with Artistic Modification—State and Ocean Symbolism Beauti-
fully Executed—Formal Presentation

On May 4 was presented to the United States
battleship "Idaho" the magnificent silver service
donated by the state to its dreadnaught name-
sake. The service, like many that preceded it,
was made by The Gorham Company, of Provi-
dence, R. I., and New York, who received the
order through J. T. Laughlin, of Boise, Idaho.
The designer chose the distinctively American
style of silverware—the colonial. The pieces,
however, are based upon a free rendering of this
style, and in addition to the regular recognized
elements of the
colonial style,
other features
are introduced,
emblematic o f
the state, the
donor of the
service, the ele-
ments to which
t h e ship be-
longs or na-
tional emblems,
viz., the nation-
al seal, state
seal, navy de-
partment seal,
the eagle, dol-
phins and shell
ornaments.
The colonial

style, as has
been said, is
characteristic ol
America and is
a style devel-
oped from our
English an-
cestry, and
while it bears
many of the
cha r a cteristics
of its origin it
h a s developed
sufficiently to be
characteristic
of our own
country. Here-
in lies its
strength and the
propriety of its
use in this case.
It makes its ef-
fect more by beauty of
orateness of decoration.
The punch bowl is very large and monumental

in its lines and rich in its decoration. The grace-
lid oval bowl rises from a base of sea shell or-
namentation supported by dolphins and eagles.
Eagle heads crown the handles and in the center
of each long side of the bowl appears the great
seal of the state, bearing the motto Esto Per-
petua. The crowning member is a reed and rib-
bon border, which is repeated on the base, and
again twice on the plateau on which the punch
bowl stands. The plateau is massive, dignified
and stands four feet, further ornamented by
scrolls of acanthus.
The punch ladle bears as its crowning member

the eagle seated in a nest of oak leaves, sur-
mounting the national shield. The shaft of the
ladle is simply the reed and ribbon border, and
where the shaft joins the bowl are two dolphins
embracing the state seal.
The centerpiece recalls strongly the lines and

treatment of the punch bowl and is equally rich
in its decoration. It has a long, graceful bowl,
with laurel border at the top, eagle heads form-
ing the prows of ships at the ends, under which
appears the United States shield, while at the
sides the state seal with garlands is repeated as in
the punch bowl. The plateau, while similar to
the other, is somewhat simpler.
Two seven-light candelabra are included.

These rise from three feet, similar to those on
the plateaus, and are surmounted by a triangular

base bearing the great seal of the state. Above
this base a reed and ribbon border transforms
this triangle to a round member from which
rises a beautiful and simple fluted shaft, the
capital of which bears dolphins and sea shell
ornaments, and is surmounted by the ring mem-
ber bearing six branches, graceful in curve and
having at their extremities shell ornaments.
From the center rises the seventh light.
The large waiter has a plain oval outline with

handles formed of dolphins and sea shell orna-
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bowl is lower, but. like the other two pieces,
and bears fruit garlands, dolphins and shell or-
naments.
The water pitcher and tray are of characteristic

colonial outline. The reed and ribbon gives the
prominent keynote of this piece, as to all. The
tray bears the state of Idaho seal and the seal
of the navy department, while the dolphins form
the handles. The pitcher itself bears the great
seal of the state and garlands of fruit ; a con-
ventionalized dolphin forms the handle and the
lip is supported by a shell ornament.
The compotiers, four in number, bear the seals

of the state, of the national government and of
the navy department. The reed and ribbon border
is used with feet similar to those used in the
other pieces.
The whole service is pure in style, beautiful in

form and restrained in decoration, and is said
to be one of
the most typical
Colonial ser -

form than by over-elab-

SILVER SERVICE PRESENTED TO U. S. BATTLESHIP IDAHO

ments ; at one end is the great seal of the state,
at the other the national shield. The reed and
ribbon border is here used but the dish is en-
riched on the flange with a fruit decoration in
garland form, keeping the piece from being too
plain and severe.
There are four serving dishes, these being meat

platter, meat dish, fish dish and round entree
dish. In these four pieces the fruit decoration
is omitted, all four consisting of simple outlines,
the platter, meat dish and fish dish being plain
ovals, graceful in form, bearing the character-
istic reed and ribbon border on the edge and
having dolphins and sea-shell ornaments for
handles. The fish dish is furnished with a pierced
drainer bearing the word "Idaho." The entree
dish is like the other three dishes, but it is round
in outline instead of oval, the decoration being
the same as in the other pieces.
The black coffee set is pure colonial in outline

and consists of four pieces—coffee, sugar, cream
and waiter. Of these the waiter bears simply the
reed and ribbon border and dolphin and sea-shell
ornaments. The coffee pot itself raises from a
base having the reed and ribbon as one of its
lower members surmounted by dolphin and sea-
shell ornaments. From this base the body of the
coffee pot rises graceful in form and enriched by
the great seal of the state and fruit garlands.
The cream pitcher recalls strongly the form of

the coffee and, indeed, is nearly the coffee in
miniature, omitting the top. Its spout, however,
bears an elaborate shell ornament. The sugar

vices carried in
a n y battleship.
Simplicity o f
form, attended
by beauty, is a
most difficult.
thing to attain
i n making a
service of this
kind. The punch
howl, for in-
stance, was
beaten up wholly
by hand from a
fiat piece o f
metal. It is
needless to say
that this work
was entrusted to
none but the
Most skilled
craftsmen in the
Gorham C o m -
pany's great or-
ganization.

It was a happy
as well as a
patriotic
thought that
the states
and cities hon-
ored in having
warships named
after them
should show
recognition b y
presenting these
beautiful ser-
vices. The idea

served a number of purposes. In the first place
it gave a strong impetus to effort in the field
of original design, and also stimulated the high-
est skill in execution. It had besides the moral
effect of creating a bond between the states and
cities and their warship namesakes.
Up to the present time some sixty of these

ships have been presented with more or less
elaborate services, and the custom is now so
thoroughly established that it may be also taken
for granted that each additional warship will be
similarly honored.
A collection of these services would probably

be the most remarkable display of art craftsman-
ship in silver ever shown and would represent the
highest designing talent and craftsman skill of
the workers in this field in the United States.
The older countries have many masterpieces, of
which they are justly proud, but we feel that a
great many of these would pale into insignificance
when compared with such a display as that re-
ferred to. In addition to these, the gift service
idea has thrown a vast amount of money in the
way of companies equipped for such work, which
has been a very material advantage to the silver-
smith industry.
The fact that the contracts for these services

are awarded in open competition, the award being
dependent solely on the beauty and appropriate-
ness of the design, has also stimulated genius and
effort to such an extent that all of these services
are justly entitled to be called masterpieces.
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DON'T BE DISAPPOINTED?

Buy

t t y y
uincy Special

store will always have that pleasing new appearance which attracts people to you and
cements their friendship.

Our all-plate glass floor case is made of beat quality French polished plate glass and
German plate mirrors. Plates are held in position by a simple device which requires no
holes in the glass, insuring great strength and perfect rigidity. Marble bases.

Our wood frame case is made of quarter-sawed oak—not plain oak—and has a hard
surface which retains its lustre for years. Glass used is double strength ; doors have ball-
bearing rollers; receding base. This is a strong substantial case that will be sure to
please you.

Show Cases and your

Catalogue No. 20 Shows Many Different Styles

QUINCY SHOW CASE WORKS
QUINCY

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

ILLINOIS
San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

 THE 

New Century
Engraving Machine

THE NEW CENTURY
has back of it over 25
years of engraving ma-

chine experience. When
you take this into consider-
ation and the large number
of machines we have been
selling during these years,
it must be apparent the
New Century possesses
merit.

One of our customers
wrote us a few weeks ago:
"My machine has given
satisfaction both to me and
my customers in every case,
besides paying 20 per cent
on my investment in paid
engraving." We have
hundreds of similar un-
solicited letters.

YOU NEED A
NEW CENTURY

Write NOW for Catalogue
and Prices and Terms

THE EATON &
GLOVER CO.
SAYRE -:- PENNA.

No. 401. Jewelers' All-Glass Table Case

"JUST LOOKING AROUND"
How many times those " just looking around " callers become profitable
purchasers when their eyes fall on something that interests them.

Why not catch their eyes quicker and more surely with this elegant

Jewelers'
All-Glass
Table Case

The rich beauty of this case, and the perfect display it gives your
goods makes it a real investment that earns big dividends quickly.

Made of all glass above the pedestal, with no frame, screw or clamp
of any kind. No case could be stronger. Write today for any informa-
tion you may desire about show cases. Address Dept. C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants
476-490 West Fort Street :: DETROIT, MICH.
Get Our Book on Modern Store Front Construction

New York Salesroom 43 E. Eighth Street
LEO A. FELDMAN, Selling Agent

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 3

If it's practical arrangements, correct designs, QUALITY of material,

workmanship and finish, at RIGHT PRICES, that you are looking

for we can suit you. Not how cheap, but how good, at prices that

are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 12 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES
Mattoon & Keppel 116 Orange Street, New Haven, Conn.
R. H. Birdsall   Hamilton Building, Portland, Oregon
J. W. Crowders Drug Co. Dallas, Texas
Smith-Bailey Drug Co.. . . . . . ....... Salt Lake City, Utah
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Stylish Stationery and How to Sell It

Wedding and Commencement Season Brings Opportunities to the Jeweler-

Stationer—Styles in Writing Papers Approved by Fashion —Schemes for

Attracting Trade

Very few stationers carry as large or

varied a line of stylish stationery as is ad-

visable in order to extend trade among

society people. While a few manufacturing

stationers may make everything necessary in

the stationery line, yet in some cases certain

goods can be obtained from other sources,
with the object of having a complete stock
displayed.

Although trade on specially boxed writing
paper has been good this year, sales have in
reality just begun. Perhaps the cut of the
paper or its style should vary more from
season to season, similarly as do women's
hats, but of course this is but one feature,
and pertains first to manufacturing and lat-
terly with selling. Changing the styles of
the boxes in which writing paper is sold is
practiced more today than in former years.
The woman who buys a box of writing
paper today may prefer a different style of
box on her next visit, although the writing
paper may be made by the same company.

Graduation Stationery

A good idea is to have in stock writing
paper timely to certain occasions, as by dis-
playing "School Graduation Paper" during
graduation time. Will the pupils buy the
paper ? Not in all instances, but the plan
of graduates issuing invitations to their
friends to be present on the occasion of the
graduation involves the giving of some
small present, and a box of "graduation
paper" is an appropriate one for the occa-
sion. Likewise, specially boxed writing
paper may be offered on other timely occa-
sions, as on Easter. Refined tastes, as well
as the demand for newness or novelty, re-
quire a more. varied stock today than for-
merly, when any paper which could be writ-
:en on might have served for various
classes of trade.

Tints add novelty to writing paper, espe-
cially paper which is offered for special pur-
poses. A faint tint in the paper, of some
appropriate color or a design which faintly
portrays rosebuds or forget-me-nots, ap-
peals to certain trade. Some designs may
approach "lovers' stationery," or "engage-
ment stationery." Perfumed paper appeals
to ladies.

Stylish stationery may also be sold in
portfolios, which make very appropriate
presents for weddings, birthdays, etc.
For short notes, invitations and the like,

small note-size paper, which measures . 6
inches by 41/4. inches or thereabouts, is used.
For letters the sheet is more nearly square,
approximately 5% inches wide by 6% long.
Both are folded once and slipped into en-
velopes that exactly fit.

Foreign correspondence makes the only
exception to this rule, and for letters to be

sent abroad a thinner, lighter paper is the
preferred one. The very latest novelty in
envelopes of this thin, satin finished paper
displays a lining of one of the new fashion-
able colors—purple, gray, red or blue.
The lining is not more than tissue weight,

yet the color renders it opaque, and it is pos-
sible to send a letter of generous length
without excessive postage, while at the same
time its contents are protected from curious
eyes

Stationery Engraving

The engraved monogram, initial or ad-
dress at the top of the sheet in the center is
always in good taste; or, if desired, the ad-
dress may be used in combination with the
initial or monogram. In the latter case the
address may either be placed below the ini-
tials or in the center with the monogram or
the initials occupying a space to the left.

Simple script letters, from one-half to
three-quarters of an inch in height, inter-
twined, afford a pretty effect, and are in
excellent taste, says McCall's Magazine.
Blocked letters are combined in many at-
tractive ways, and just now there is a
narked preference for long, narrow mono-
grams, whether used alone or in combina-
tion with the address. Small letters are
often enclosed in a little frame of medal-
lion style, but these are mostly preferred by
young girls, the larger designs being chosen
by more mature folk.
Dull blue and dull red inks for printing

monograms and addresses are favorites;
gray is liked by many, and tan is always ef-
fective on a white ground, while both silver
and gold are in good style. Bright colors
and startling effects are always to be
avoided, but there all rule ends.
Owners of country houses and of boats

large enough to serve as temporary homes
frequently use the name as well as the gen-
eral address—as, "The Cedars," followed
by the name of the town. Every yacht club
has its own flag, and often this is used to-
gether with the owner's private signal, in
the left-hand corner, while the name of the
boat or the owner's monogram occupies the
center of the page; or, if a different ar-
rangement is preferred, the signal flags can
be shown above, directly in the center.
Telephone numbers are important, when

living out of town, and often the center of
the sheet shows the address, while diagon-
ally across the left-hand corner is printed
the telephone call and number, the same
style of letter being used for both.

Writing Tablets

Writing tablets are much used today, as
every stationer knows. Some of the tablets
contain stylish writing paper of linen or
bond, while those for every-day use have
papers of plainer kind. The writing tablet
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is especially adapted for use by school chil-
dren. The cover may contain a picture of
the school, or something which brings school
life to mind. The same tablet may be sold
to other trade by having a different cover.
A retail stationer should have connection,

in some way, with a first-class print shop;
not that he should go into the printing bus-
iness, but rather as a means of enabling
him to better serve his customers. He can
oftentimes help the printer, as well, while
the printer will realm favors, or an under-
standing can be had that a discount will be
allowed on business transacted between the
two parties. Now comes Mrs. Adams,
whose daughter is to wed, and must have
the best wedding invitations. The stationer
not only shows her the plain cards, but sam-
ples of printing front his printer as well,
thereby selling the cards and possibly ob-
taining a discount from the printer on the
printing. A business man enters who wishes
some high-quality writing paper for a letter-
head, and is shown samples, together with
printed designs, so that both the order for
the paper and printing may be obtained.

Monogramed Stationery

Monogramed stationery usually sells
well. It may be purchased already stamped,
or this may be done by the printer or by the
use of special dies.
With a special tablet for school children,

the clerk may visit the schools, giving one
to each teacher and a few to the pupils. If
he has some kind of proposition for the
teacher to announce, such as, "If fifty of the
books are sold to the class, the books will be
sold a cent cheaper," or "Six books for
twenty-five cents, if purchased at one
time," he is apt to get a lead on the trade.
It pays to spend $5 if $543 or $too worth of
trade is in sight. Plans of this kind of
course require previous thought, but they
are along progressive lines that develop
much new trade. Incidentally, the clerk or
store becomes well known from the induce-
ments it offers or the fine stock it has, and
public interest is won.

Socials and parties offer opportunities to
sell score cards, playing cards, interesting
games, etc. The parties are announced in
advance in the newspapers. Booklets may
be mailed the hostess.
A sales day on stylish stationery may dis-

pose of a large stock. Such a sale requires
concentration of effort and planning. The
whole thing should be mapped out in ad-
vance. Windows should be specially
trimmed for the occasion. A well-worded
advertisement may tell about the several
kinds of stationery being offered at special
prices.

Stylish stationery may be connected up
with different features interesting the pub-
lic. There are quite a number of marriages
during the year, which require not only Wed-
ding invitations, but "showers" for the
brides-to-be . A "shower" can be called
"Stylish Stationery Shower," which sugges-
tion will no doubt bring in a number of cus-
tomers, for writing paper, etc.—C. P. Mor-
rell, in Inland Stationer.



1042 THE

Oklahoma Association Holds
Sixth Annual Convention

Large Gathering of Organization Enthusiasts.

Vigorous Discussion of Trade Problems.

Watch Case Guarantees and Fixed Prices

Oklahoma City, May 9.—The annual meeting of

the Oklahoma Retail Jewelers' Association was

held in this city on May 8 and 9 and proved even

more of a success than any of its very successful

predecessors. The atmosphere was charged with

organization enthusiasm, and a very large increase

in membership was one of the most gratifying

results.
The meeting was called to order on the morn-

ing of May 6 at the Skirvin Hotel, the program

being as follows:

Address of welcome—Municipal Counselor J.
W. Johnson in behalf of mayor.
Response—A. E. Campbell, of Okmulgee.
Roll call of officers.
Reading of minutes preceding meeting. Read-

ing of applications and balloting thereon.
Appointing of committees.
Lunch.

1.30 P. M.
Reading of communications.
Address—"Business Principles and Their Foun-

dations," A. Y. Boswell, Tulsa.
General discussion—Subject selected.
Addr es s—"Association Prospects," Claud

Wheeler, Columbia, Mo., secretary A. N. R. J. A.

8.30 P. M.
Smoker and experience meeting in convention

hall.
Tuesday, May 7, 1912

9.00 A. M.
Reports of officers.
Address—Col. John L. Shepherd, New York.
Reports of committees.
Address—"The Survival of the Fittest," Joseph

Mazer, McAlester.
Discussion.
Lunch.

1.30 P.M.

Report of trip to Richmond convention—Frank
H. Robertson, Blackwell.

Unfinished business.
New business.
Address—Subject selected, Charles H. Jahn,

president, Enid.
General debate.
Adjournment.

Two of the matters to the discussion of which
special attention was devoted were the watch case
guarantees and the introduction at Washington
of the new patent measures which threatened to
abolish fixed selling prices. The results of the
discussions are summarized in the following reso-
lutions :
WHEREAS, The country is flooded with brass

watch cases, thinly plated with gold and stamped
with guarantees of wear for long periods, gen-
erally for twenty or twenty-five years, and per-
manent, and
WHEREAS, Large quantities of such spurious

watch cases are purchased by the unsuspecting
public, in reliance upon such false guarantees, to
the great damage and injury to the business of
the legitimate retail dealers, and
WHEREAS, the use of such false guarantees fur-

nishes a ready instrument of fraud and decep-
tion ; it is therefore

Resolved, That we, the Oklahoma Retail Jewel-
ers' Association, favor the abolition of all time
guarantees on gold-filled and gold-plated watch
cases, and that we approve and urge the enact-
ment of proper legislation prohibiting the stamp-
ing or attaching of time guarantees in any form
on or to watch cases, and that we recommend that
any goods which are stamped or labeled in any
way indicating that they are filled or rolled plate,
must also be stamped with either the name of the
manufacturer or a registered trade-mark,
• Resolved, That we, as legitimate jewelers, will

KEYSTONE

be satisfied to handle all such articles on the as-
surance from such manufacturers whose name
and trade-mark is stamped thereon, that satisfac-
tion will be guaranteed on their respective lines.
WHEREAS, There have been two bills introduced

into the United States Congress, known as House
Bill No. 23417 and Senate Bill No. 6273, and
WHEREAS, These bills are intended to materially

and vitally change the patent laws of the United
States so as to make it impossible to establish
fixed retail and selling prices on patented articles,
and
WHEREAS, Such change in the United States

patent laws would work very serious damage to
the interest of retail jewelers, as well as other
retail merchants throughout the country; now,

• therefore it is
Resolved, That the Oklahoma State Retail Jew-

elers' Association, through its secretary, shall ad-
dress a letter to the senators and congressmen of
Oklahoma, at Washington, urgently requesting
that they use every possible influence against the
enactment of Senate Bill No. 6273 and n. R. Bill
No. 23417, or any similar bills which may be in-
troduced in congress, which are intended in any
way to do away with the maintenance of fixed
selling prices on patented articles; and it is fur-
thermore
Resolved, That this association urge upon its

members that they shall write individually and
separately to the United States senators and con-
gressmen of the state at Washington, urging them
to use their influence against the passage of any
legislation to do away with restricted selling
prices on patented articles, and that the members
shall also solicit their friends and neighbors in
other lines of retail business to write similar let-
ters.
The following were elected officers for the en-

suing year : A. Y. Boswell, of Tulsa, president;
M. Meisch, of Muskogee, vice-president; F. W.
Holmes, of Sayre, secretary-treasurer. The ex-
ecutive committee will consist of W. C. Pfaeffle,
of Enid, and Joseph Mazer, of McAlester.
A pleasant feature of the convention was the

presentation of a diamond stick pin to Col. John
L. Shepherd, of New York, whose oratory, wit,
and good fellowship have become familiar to the
jewelers of Oklahoma. Mr. Mazer made the pre-
sentation speech, which created great enthusiasm.

Colorado Horological Society
Holds Second Annual Banquet

Mr. Duncan, of Waltham Watch Company, the
Guest of Honor and Principal Speaker—Con-
test in Rating and Adjustment

Denver, Colo., May 2.—The Colorado Horo-
logical Society held its second annual banquet at
the Albany Hotel, this city, on the evening of
April 24, the honored guest of the evening being
Mr. Duncan, of the Waltham Watch Company,
who made the trip from Waltham, Mass., to Den-
ver in response to the invitation sent him by the
society.
A very pleasant evening was spent by all those

present, speeches and short talks being made by
members and officers of the society. A very in-
teresting talk was made by Mr. Duncan.

It is the desire of the society to hold these
banquets every year and to have the pleasure
of entertaining some prominent person or per-
sons in their vocation at each of these gatherings.
Mr. Duncan as well as other leading men

through the east, has shown a hearty interest in
the society ever since its organization several
years ago, and has rendered valuable assistance
on more than one occasion.
A contest is now under way which consists of

rating and adjusting to five positions a 16 size
Riverside Maximus movement. Thirty of these
watches were donated by the Waltham Watch
Company and the contest will be decided by this
company at a very early date. All of the watches
have been taken up by members and it is expected
to be a close and interesting competition among
several.
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Fifth Annual Convention
of Virginia Association

Successful Meeting Held in Lynchburg—Trade
Problems Discussed and New Officers Elected

Lynchburg, Va., May 12.—The fifth annual con-
vention of the Virginia Retail Jewelers' Associa-
tion was held here on May 8 and 9 in the parlors of
the Hotel Carroll, with a good attendance of the
jewelers of the state. The first session was
largely taken up registering delegates, distributing
badges and making acquaintanceships. Promptly
at II o'clock the meeting was called to order by
President E. F. Jakeman, of Norfolk, who intro-
duced D. B. Ryland, of Lynchburg. The latter
delivered an address of welcome to the delegates,
to whom he offered the keys of the city and as-
sured them of a hearty welcome. The president
responded in a neat address.
The annual reports of the secretary, treasurer

and the various committees were then read, and
the meeting was thrown open to a general dis-
cussion on matters affecting the trade. These dis-
cussions were very instructive and were taken
part in by many of those present.
In the afternoon the delegates were the guests

of the Chamber of Commerce and were taken
to Sweet Briar in automobiles. This was quite
a pleasant variety in the program and was much
appreciated by the visitors. Several breakdowns
marred the pleasure of the trip, but there were
fortunately no accidents and all were appreciative
of the good intentions of their hosts.
In the evening a business session was held at,

which the following officers were elected:
Henry T. Silverthorn, Lynchburg, president;

H. L. Lange, of Staunton, first vice-president; C.
Ford Kohler, of Richmond, second vice-president;
Frank Ford, of Norfolk, third vice-president;
E. H. Titmers, of Petersburg, fourth vice-presi-
dent; W. D. Martin, of Farmville, fifth vice-
president ; George E. Flippen, of Lynchburg, sec-
retary; J. S. James, Richmond, treasurer. Dele-
gates to the national convention, which meets in
Kansas City in August, are Robert L. Winston,
of Richmond, and the five vice-presidents.

Shortly after to o'clock the convention ad-
journed to the private dining-room, where the an-
nual banquet was held. D. B. Ryland was toast-
master and spoke on "Betterment of Trade Con-
ditions," while George E. Caskie addressed the
convention on "The Advantages of Organization
and Co-operation." Short talks were made by
E. F. Janke, of Richmond, and other members.
The final session was held in the forenoon of

May 9, when the question of a meeting place for
the next convention was decided. In addition to
the routine business there were a number of talks
by jewelers and the various trade grievances were
exploited and remedies suggested. Those present
were well pleased with the success of the meeting.
In the beautiful program of the convention

the association spoke for itself as follows:
"We might mention some things that have been

done since our organization. We now have a
strong, enthusiastic 24-karat club in Richmond,
which has meetings regularly every month, and
is now planning some changes and regulations in
connection with the retail jewelry business which
will be of material benefit to every one of us.
Petersburg has a strong 24-karat club, which is
working along similar lines, and the jewelers are
already feeling the benefit of their organization.
We might mention that the Norfolk jewelers are
planning to effect such an organization as those
just mentioned, and we are sure they would be
amply repaid if such was accomplished.
"There are still many other cities in our state

which should have local clubs, as in this way the
jewelers will get close together, know each other
better and realize that the other fellow is not as
bad as we thought he was; for if we will but look
for it we will find some good in every one. So
let each of us, from now on, put forth every
effort to make our organization the strongest in
the national association, and at the same time we
will see evils corrected that we had not dreamed
of overcoming."
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PHILADELPHIA

Business Improves with the Weather—H. 0.

Hurlburt & Sons to Move to New Quarters.

Annual Meeting Sansom Street Business

Men's Association

Very encouraging developments in the local
business situation have been in evidence during

the past few weeks. The inclement weather which
characterized the winter season prevailed until
recently. Winter, in very truth, lingered in the
lap of May. More seasonable weather, however,
now prevails and has resulted in more energetic
shopping. The industries of the city are in ex-
cellent shape and the spendable cash for the re-
mainder of the season will doubtless exceed the
normal. The wholesale trade are seasonably
busy and the out-of-town retailers, whose custom
it is to visit this city, are making liberal pur-
chases.
H. 0. Hurlburt & Sons will move on June I

from their present quarters at 14 South Tenth
street to the building at 813 Chestnut street,
which has been altered to suit their purposes.
The removal will give the firm the increased
facilities which their expanding business calls for,
besides furnishing a more desirable location. In
another year the firm will celebrate the cen-
tennial of the founding of the business, and its
numerous friends in the trade will feel happy in
extending congratulations not only on its unique
record, but also on the magnificent new quarters
in which the lapse of a century finds it.
Fred B. Hurlburt, of H. 0. Hurlburt & Sons,

who is now on a European trip, has been touring
through Italy and Germany and is at this writing
in Amsterdam, where he is making extensive
purchases of diamond stock for his firm.
The Jewelers' Club gave its annual shad dinner

this year at the Continental Hotel, some 150
members enjoying the feast. A first-clas., vaude-
ville performance added to the entertainment of
the evening.
A fashionably dressed young man, with a bus-

inesslike air, who called himself Henry Blumberg,
of Grafton, W. Va., was arrested by Detective
Doyle at the store of M. Sickles & Son, mann-.
facturing jewelers, 726 Chestnut street, upon the
charge of attempting to obtain merchandise
valued at $2,9oo by false representations. Blum-
berg is alleged to have represented that he was
a well-known jeweler of Grafton. Before closing
the transaction Sickles & Son sent a telegram to
the Grafton merchant making inquiries about the
man who had given the order, and in reply re-
ceived a message announcing that Blumberg was
in Grafton and had not been in Philadelphia and
that the man posing as Blumberg was an im-
poster. Sickles & Son at once notified Detective
Captain Cameron, who sent Detective Doyle to
arrest the man. When he was searched four
gold watches, fourteen gold rings and several
gold chains, some of which still have the price
marks of Sickles & Son, were found upon his
person. A representative of Sickles & Son in-
formed the detectives that the prisoner was
wanted by the police of Cleveland, Pittsburgh and
other western cities on charges of swindling
wholesale merchants dealing in jewelry, watches
and other merchandise.
The Sansom Street Business Men's Association

will hold its first annual meeting on May 28 and
the final number on the program will be a ban-
quet at the Continental Hotel, to which many
guests will be invited. On the committee of ar-

rangements are A. Reed McIntire, J. F. Neil,
J. B. Bechtel, H. Joseph and G. A. Davison,
prominent members of the trade whose firms are

located on this street. Speaking of the good
work done by this organization D. V. Brown said:

"The association certainly deserves great credit

for the results already accomplished in the few
months since the organization was formed, and

if they make as good progress in the future, that

portion of Sansom street which is represented

by them will be "a shining light" to guide other
associations of the kind in their work toward the
betterment and beautifying of our city."
Charles H. Hambly, at present located at 19

South Eighth street, will soon move to new quar-

ters in the building 929 Chestnut street, where he

will have greater facilities and a more desirable

location.

KANSAS CITY

Marked Business Improvement Now in Evi-

dence—Commercial Club Starts on Its An-

nual Business Trip—Gem Thief Arrested

After a Year's Search

Kansas City, Mo., May II.—The past month

has developed a marked recovery in business

from a depression that has lasted almost a year.
Although business is not yet on a normal basis,

the unusually good crop conditions have stimu-

lated trade from its stagnation and it is confi-

dently believed by well posted business men in
this territory that a complete recovery will come
within the next few months. The late spring has

delayed all kinds of business and now most of
the retail establishments are planning to go over
the summer season without increasing their stocks

above the actual necessity of ordinary demand.
The Kansas City jewelry houses report improved

orders in jewelry, clocks and silverware, with
smaller merchants inquiring about diamond prices.

For several months the diamond business has

been at a standstill and stocks are very low. The
one favorable aspect of present conditions is the

fact that there are comparatively few failures, as

the retailers and jobbers are not inclined to go

• into debt heavily. Indications are that there will

be a normal wheat crop and a little better than an
average corn crop, with cotton doing well.

The Edwards-Ludwig-Fuller Jewelry Company
has finished its annual inventory, which has kept

the office force busy for the past two weeks. Dur-
ing the last week all of the company's travelers

were in from the road to assist.

Leslie White, of Dana B. Ward & Co., repre-
sented the house at the Oklahoma Retail Jewel-
ers' convention May 6-7.
Miss Anna Huth, of the jewelry department

of the Edwards-Ludwig-Fuller Jewelry Company,

is taking a two weeks' vacation.
The following travelers for the Woodstock-

Hoefer Jewelry Company, were in last month
stocking up their trunks: E. J. Marcotte, Ne-
braska and Iowa ; Otto Knaul, Missouri and Kan-
sas, and George Taylor, Kansas.
Paul Preston, of the material department of

the Edwards-Ludwig-Fuller Jewelry Company,
was in Atchison, Kan., and St. Joseph, Mo., last
month.
R. E. Bennett is opening a new store at Stan-

berry, Mo. He was in Kansas City buying a part
of his opening stock.
H. N. Smith, who has opened a jewelry store

at Welch, Okla., called on the wholesale jewelers
in Kansas City last month, buying additional
goods.
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C. W. Struby, formerly in business in Green
City, Mo., was in Kansas City last month on his
way to Waunkee, Wis., where he will make his
future home.
E. J. McNerney, of Kansas City, is the designer

and owner of the copyright of the plaster cast
novelty "Houn Dawg," which is now attracting
widespread attention. It represents a Missouri
coon hound in dejected attitude and the inscrip-
tion is, "You gotta quit a kickin' my dawg
aroun'". Mr. McNerney has sold more than half
a million of these little novelties and expects to
dispose of as many more before the Democratic
national convention in Baltimore. The Edwards-
Ludwig-Fuller Jewelry Company, of Kansas City,
is the jeweler agent.
George L. Brenning, for the past twenty-five

years with the Dennison Manufacturing Company,
and for several years in charge of the Kansas
City branch of that company, is now in business
for himself on the fourth floor of the Boley
building. He will carry for the jewelry trade a
line of velvet and leather case boxes, show cases,
window display fixtures, etc.
The Kansas City Commercial Club will start

on its annual trade trip in a special train that
will leave Kansas City May 12, returning May 18.
For this year the club will visit cities and towns
in northern Kansas and southern Nebraska. The
object of the excursion is to advertise the bus-
iness advantages of Kansas City to smaller mer-
chants. It is usually a gala occasion for those
taking part. About 250 representative Kansas
City merchants will form the party and Leo H.
Ludwig will represent the Edwards-Ludwig-Fuller
Jewelry Company, and Ward M. Lewis will rep-
resent the C. B. Norton Jewelry Company.
The Cady & Olmstead Jewelry Company is hav-

ing on display an unusually attractive window ex-
hibit, consisting of all the new designs in silver-
ware. This display makes a special appeal to
June brides who are choosing their chests of
silver.
C. B. Norton, president of the C. B. Norton

Jewelry Company, and W. C. Schumann, Okla-
homa traveler of the company, represented the
house at the Oklahoma Retail Jewelers' conven-
tion at Oklahoma City, May 6-7.
The following called upon the Kansas City

wholesale houses last month : James A. Starr and
daughter, of Hardin, Mo.; Ray Emery, of Burn-
ham & Emery, Springfield, Mo.; W. S. Noble,
Drexel, Mo.; D. C. Hughes, Coldwater, Kan.;
W. H. Meyer, Lawson, Mo.; W. W. Whiteside,
Liberty, Mo.; A. C. Rosier, Osage City, Kan.,
and S. J. Huey, Excelsior Springs, Mo.

Benedict Mfg. Co. Salesmen
Hold Semi-Annual Convention

East Syracuse, N. Y., May 8.—The semi-annual
convention of the salesmen for the Benedict
Manufacturing Company has just been brought
to a successful close at the company's offices. For
a week daily sessions have been held, during
which plans were made for the coming fall bus-
iness. The unusually brisk sales of the early part
of the year are expected to continue in view of
the fact that several new productions have just
been placed on the market. The most important
of these are faithful reproductions of old English
Sheffield plate and a line of hammered silver
in colonial designs.
The following representatives of the Benedict

Manufacturing Company have departed for their
respective territories : C. C. Graham, Chicago, Ill.;
John Bailey, Pittsburgh, Pa.; 0. D. Irwin, Bos-
ton, Mass.; A. C. Barrie, San Francisco, Cal.;
F. A. Weatherley, Des Moines, Iowa; E. E. Ful-
ler, New Orleans, La.; Newton Owen, St. Louis,
Mo.; M. H. Jackson, Syracuse, N. Y.; J. F. Kane,
East Orange, N. J.; F. 0. Vermilyea, Minne-
apolis, Minn.; Edward Dorner, New York City;
J. P. Deal, Jacksonville, Fla.; L. G. Proctor,
Toronto, Ont.; W. A. Van Patten, Columbus,
Ohio, and John Leslie, Philadelphia, Pa.
The Benedict Manufacturing Company also

have been making extensive improvements in
their grounds and buildings, which front the
state highway. Considerable painting has been
done and lawns and flower gardens laid out.
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GERMAN SILVER MESH BAGS
REPAIRED

HEAVILY SILVER PLATED

REFINISHED LIKE NEW AND

RELINED WITH WHITE KID

ACCORDING TO SIZE (4. to 7 ins.) AND CONDITION

These mesh bags, which usually weigh from io to 15 oz. each,

can be sent by unsealed mail at one cent per oz. Package must

not contain any writing. Sender's name and address should appear

on wrapper. When mesh bags are received without instructions

we repair them as above and return immediately.

Bags Repaired and Gold Plated at Reasonable Prices

We want the patronage of the small Jeweler. Our largest customers today were
little fellows 10, 20 and 30 years ago.

Watch Adjustment for Position

Locating Position Errors—Causes of Unequal Frictions—Essentials of Success-
ful Position Adjustment

Replying, in our issue of April 15, to the
query of a subscriber who required infor-
mation in regard to position adjustment, we
referred to an article on the subject which
appeared in our issue of December, 1910,
copies of which we stated, could be had for
fifteen cents in postage stamps. As a re-
sult of this announcement we have received
so many requests for this issue that we are
unable to furnish all the copies desired, and
consequently reprint the following extract
from the article covering the question of
position adjustment:

Causes of Unequal Friction

Some of the things which may cause un-
equal frictions in the horizontal positions
are : excessive end-friction of one of the
pivots, caused by too short a pivot or too
thick a jewel, allowing the cone of the pivot
to slightly wedge in the hole; or the end-
stone being too far from the hole jewel,
producing the same effect ; too deep and
narrow cup in the jewel, the oil retarding
the shoulder of the pivot, particularly when
the oil is viscid or dust has collected around
the jewel hole ; the pivot ends may be un-
equally rounded ; one of the jewels may be
set with the hole a trifle out of upright,
causing a wedging retardation when that
jewel is downward; one of the endstones
may be set a little slantwise, holding the side
of the pivot against the side of the jewel
hole; there may be even a very slight burr
on one of the pivots, retarding the motion
of the balance when the blurred pivot is
uppermost on account of wedging, or more
or less so when it is downward on account
of broadened or flattened end-surface; one
of the endstones may be soft and have a
slight cup worn in it embracing the entire
end of the pivot in spite of its being
rounded off ; an endstone may be imper-
fectly polished, or a pivot likewise ; various
mechanical defects outside the jewels and
pivots may cause unequal horizontal fric-
tions, such as slight vertical freedom be-
tween roller table and fork, combined with
unequal endshake of these members, result-
ing in friction between them, sometimes
slight and not easily observable, but never-
theless effective in producing errors depend-
ing on the position in which the watch is
held ; similarly, too close proximity of the
hairspring to other parts, allowing it to
just clear them in one position but not in
another. The foregoing are some of the

possible causes of error, but it may be that
ill the case you mention it might even be
something else; it depends on the ingenuity
and experience of the workman to diagnose
the case correctly and not make blind
guesses.

Knowledge, Skill and Experience

It should be kept in mind that adjusting
is not a subject on which an experienced
workman can be guided to success by being
given a set of definite rules. There is no
such thing possible. Each watch is a matter
by itself, and the best course to pursue de-
pends on so many varying factors that the
best advice we can give you is to buy and
read all the good books on the subject,
study them and at the same time experiment
on actual work, until you have gradually
developed the ability to adjust watches,
which means the ability to correlate the ac-
tions of the different groups of mechanism
ill the watch so as to produce from it the
minimum variation of rates under the prin-
cipal ones of the various conditions under
which the watch will be used.
One thing you will learn when you get to

experimenting is that changing one set of
conditions often produces unintended
changes in some other direction. Thus,
after you have located and corrected the
fault which has caused the horizontal error,
Oil trying the watch in the vertical positions
you may see that their rate has been
changed in some way, because you may
have changed the condition of some part or
parts which have an influence on the ver-
tical as well as the horizontal rate. For this
reason we cannot go ahead and suggest
definitely how to proceed further than we
have up to this point, because the only way
to learn what changes have been produced
is to try the watch.
We can, however, tell you in a general

way that some of the most common causes
of errors in the vertical positions are es-
capement faults and poorly fitting or badly
shaped pivots. Of course the balance must
be in poise as a pre-requiste. It is of vital
importance that the balance pivots be per-
fectly round (truly cylindrical). Some-
times a very slight deviation—a shade of
flattening on one or more sides of the pivot
—will occasion errors, even though some of
these faults in pivots are so slight that they
cannot be seen under an eyeglass, but are
only detected by using the poising tool.
Jewels with holes not perfectly round are
as great an evil, as in certain positions they

100

"pinch" the pivots and thus increase the re-
tardation of the balance in those positions.

If the balance pivots fit the jewel holes
with too much freedom the fork-and-roller
engagement is deeper when the balance
stands above the escapement than when be-
low it. Loose jewels produce a similar ef-
fect, and others besides. Slightly bent
pivots must be carefully seen to and cor-
rected. Pivots too large in diameter will
cause slowness in the vertical positions.

Escapement Adjusting

As to the escapement faults, we cannot
go into intimate details on account of the
magnitude of the subject and our limita-
tions here as to space, but will say in a gen-
eral way that the escapement must perform
its functions with the least possible waste
of power, and this indicates that before you
can accomplish anything worth while in po-
sition adjusting you must be a master of
the subject of escapement adjusting. The
resistances to the balance in unlocking and
the power imparted by the impulse must be
as nearly equal on both sides of the line of
centers as the nature of the escapement will
permit, and the "draw" must be sufficient
beyond a doubt to keep the fork against the
bankings until the proper time arrives for
the unlocking. On the contrary, it is
destructive, of good timekeeping to have
too much draw, because the power required
of the balance in unlocking the escapement
is then excessive, and the tendency to arrest
the motion of the balance is great ; this con-
travenes the foundation principle underly-
ing good timekeeping, which calls for a bal-
ance vibrating as free from outside inter-
ference as possible.
From the foregoing you have doubtless

gathered that the first essential in adjusting
a watch to positions is to have it in the
best possible mechanical condition in every
particular. In other words, if the watch is
in practically perfect mechanical condition
there will not generally be further attention
needed to make it show a good rate in
different positions. Of course, the rates
in vertical and horizontal positions must be
compared and equalized by altering the fric-
tions as indicated, if the difference ill the
rates is too great.
In addition to position adjustment, there

must be taken into account the adjustments
for isochronism and temperatures. The
isochronal adjustment means in short the
proportioning and shaping of the hairspring
so as to have both the long and the short
arcs of vibration of the balance performed
in equal times. The scope of the subject is
so great that a short treatment of it would
be of no practical use, so we must refer you
to the treatises which are devoted to it, and
of which we will send you a list if you so
desire.
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q A RAILROAD ACCIDENT is about the only
thing that would delay your order placed with US.
With most houses it's an ACCIDENT if your
order goes through WITHOUT DELAY.

q We realize you want QUICK RETURNS.
We know you need the goods your order calls for
or you wouldn't have ordered them. And not only
that, but you want your orders filled correctly and
without substitutions.

q Well, we don't only SAY we can do more than
someone else, but WE ACTUALLY DO MORE.
We have the largest stock, the greatest variety, the
proper qualities and the right prices, and when it
comes to SERVICE—
WE DO GIVE THE BEST SERVICE IN
THE LAND.

(ll Your order is received, accurately filled and
properly shipped in the least possible time. System-
atically goes through each process and when the
goods reach you, you wonder at the prompt
returns, realizing at the same time what it means
to have your order filled exactly up to your
expectations.

11 If you are not already one of our customers—
BE ONE—START RIGHT AWAY. Send us
an order, and if the Railroad Train stays on the
track and runs on schedule time, that's all we ask.

WE'LL SHOW YOU WHAT
PERFECT SERVICE IS.

SWARTCHILD & COMPANY
WORLD'S LARGEST MATERIAL HOUSE

SOLE CONTROLLERS OF THE FAMOUS BLACK SHIELD MAINSPRINGS

Heyworth Bldg., Cor. Madison & Wab.Ish

CHICAGO

What the Cassriel System
Will Do for You

It will pay more for your old gold and silver and

floor sweeps, Mr. Jeweler, than you ever got before.

It's because it gets more out of them that it is willing

to pay more for them.

ci No matter whether your shipments reach us in the
form of bench sweeps, floor sweeps, polishings, filings,

grindings, handwash, etc., or whether they weigh a

pound or a ton, "Cassriel System" will get every grain

of value out of them and send you a check that will

surprise you. It guarantees a satisfactory check in

from five to eight days.

It will make immediate returns on old gold, silver,
platinum, etc., and hold your shipment ten days. If

the check is not satisfactory "Cassriel System" will re-

turn your shipment prepaid. What could be more on
the square ?

Ig All that we ask is a trial shipment. That is chance

enough for "Cassriel System" to demonstrate that it

will give you better returns than you ever got before.

It goes the dollar and cent limit whether it's your first

or hundredth shipment.

cl Remember, it handles anything containing precious
metal.

Alexander Cassriel Company
Refiners and Smelters

68 W. Madison Street
Chicago

We will buy for cash your entire stock or any part of it, no

matter what it may be, including old movements or watches.

May 15, 1912 THE KEYSTONE

Letters from the Trade

Sugggestions and Information of Trade Interest—The Movement to Raise the
Prices of Repair Work—Elks' Teeth a Beautiful Green

Charges for Watchwork

EDITOR KEYSTONE :—I read with interest the
article in your last issue advocating higher pay
for repair work, and the plan of my brother
jeweler appealed to me most favorably. I had
thought for some time of sending you my views
on this subject, and now that a start has been
made I gladly do so in the hope that my sugges-
tions will bring forth the ideas and opinions of
others.

It seems as if the jeweler, the whole country
over, had become very much of a Rip Van
Winkle. We see the cost of everything else
soaring to unreasonable prices, yet his work is
done today for the same money charged many
years ago.
Let us take a look at the farmer for a moment.

Not so many years ago, while a small boy at
home with my father on the farm, I remember he
hired good daily laborers, married men who sup-
ported a family, for 75 cents a day, they board-
ing themselves. A single man could be hired for
$15 per month and board. Today what do they
receive for their labor? Only yesterday I inter-
viewed a colored boy who is employed on a farm
as a daily laborer. He told me he received $26
per month together with his board and was al-
lowed to keep a horse at the expense of his em-
ployer. Take this and compare with the price
as above stated which was paid a few years ago.
Then let us take a look at the things the farmer
markets. I remember seeing my father sell corn
for 18 cents per bushel. Now what do the farm-
ers receive for corn? $1 per bushel is the price
for which it is being sold here. What does he
sell hogs and cattle for? Go to your butcher and
see what he is paying for his beeves. What are
you paying for your flour and other foodstuffs?
At least double what you were paying a few years
back.
Let us turn to the carpenter, the railroad man,

the school teacher, the clerk, the stenographer and
all salaried employes. How do their wages com-
pare with what they were receiving some few
years back? The answer is that they are doubled,
and even more in most cases. Likewise consider
what you are paying the watchmaker compared
to twenty years ago. Labor of all kinds has ad-
vanced, yet the earning capacity of the watch-
maker has not advanced as it has done in other
lines. Take, for instance, the farm. Many of us
have seen a man out with his cradle gathering
the ripened grain, while nowadays one man takes
a modern binder, goes out and in one day cuts
as much wheat as the farmer dare raise for his
entire crop several years ago. The binder can
cut more wheat than ten men could cut in the
same time with their old cradles. Go to the fac-
tory and look at the many labor-saving devices
that have been installed, all to save labor and
increase the earning capacity of the employe as
well as to raise the standard of the product. All
these things are in place, but they have been in-
stalled that the owners might profit by it; first, by
increasing the output, thus meeting the increased
operating expense, and second, by keeping the
quality of the work in keeping with the times.
One man is paid as much as two were paid a few
years ago, but that one man in many cases does
ten times the amount of work that could be done
by a single man a few years ago. This is right and
proper. Labor, insurance, taxes and every other
expense have increased and the employer must
increase the earning capacity of the employe that
he may still conduct his business on a paying
basis.
Now has the retail jeweler kept pace with the

times? No I a hundred times No! Many years
ago watches were cleaned most places for $1;
today it is the same old grind ; your watchmaker
costs more, your living costs more—everything
on the face of the globe costs more, but your
work remains the same old price.

Nevortheless your work is much more exacting
than it used to be. The increased speed schedules
of the railroads, the many electric roads now in

operation and the rush of modern times all call
for closer timekeeping than was demanded a fey
years ago. This calls for much more pains in
your repair work, which means more time spent
at it, for which you receive no more pay. Then
are you keeping pace with the times? Could
you be called a modern business man? Are you
modern and up to date in your ideas?
I realize these things are hard to work out,

but I think it is high time they were being solved.
In view of the fact that all manner of labor, liv-
ing and operating expenses have increased so
much in the past few years, in many cases the
repair department has become an expense to the
rest of the store. These problems have stared
me in the face for some time. I have tried to
solve them in my own case, and I have made up
my mind that my work is as worthy as the other
fellow's. If he gets more for his labor then I
am entitled to the same. I try to examine every
watch thoroughly, find all its faults and charge
for all that I have to do. I try to get price
enough for each job that I can do it at a profit.
You may have some grouchy neighbor who does
work for less. He may figure on a cut-throat
repair business, thinking his cut prices will in-
crease the volume and enable him to keep it up to
the proper margin.

First of all, the remedy would call for or-
ganization; this would necessitate every retail
jeweler becoming a member of the state and na-
tional associations. In time these things will be
worked out by these bodies, but get in and do
your part by helping to work them out. You
may have some fellow across the street who will
not keep his word. He will not stick to any kind
of agreement; he may not join the organization
and may not think anything of organized effort.
But you can get in line, and in time you are
going to find yourself in line with the majority of
the members of the trade over the country and,
I must add, the better class.
Look at the work done by the Brotherhood of

Railway Engineers and the other brotherhoods.
See how they have stood in a body and received
their demands. The miners and all labor organi-
zations are examples. Then could not we, as
watchmakers, form an equally successful organi-
zation? And right here is one point to remem-
ber : the mail-order house may take a sale from
you, but when Mr. Smith buys a watch or clock
from a mail-order house it is to you he comes for
his repairs. They can't mail-order your repairs.
Then why don't you have backbone enough in you
to stand up and demand your own price? Do
your work well, educate yourself, become as prac-
tical and scientific as you possibly can; turn out
good work, then get paid for it. Remember that
if your customer does kick a little and you give
him a good piece of work that stands up to his
entire satisfaction he will come back the next
time he needs you.
I am a watchmaker working at the bench. I

have owned a store, run stores for other people,
and had a wide range of experience, and I have
made up my mind that I am there to make money,
and I figure out a solution by which I ca,n master
every situation that confronts me. Of course
every store can not be conducted on the same
expense or the same percentage of expense. Dif-
ferent locations and different parts of the
country make a wide variation, but I always fig-
ure out the situation wherever I am. I think
I am entitled to $1.50 for cleaning ordinary
grades, $2.50 for staffs ; higher grades in propor-
tion. I do not believe in working for my health,
nor is my place of business a charitable institu-
tion to benefit the public. I pay for what I buy
and do not kick. If I don't like the price I go
away and say nothing. Then I expect these
people to pay me my price when they come to me
for my work. If a man has a watch he is going
to have it run. Somebody is going to fix it for
him and if you try to turn out the best work in
the community you can rest assured he will hunt
you up if your services are needed. So as a last
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appeal on my part I beg of the trade that we
aid and advance organization in every way pos-
sible and that we here resolve that we are on an
equal with other lines of business and are entitled
to the same increase made in other lines.

Truly yours,
Mt. Sterling, Ky. WALKER GREER.

EDITOR KEYSTONE :—Commenting on a letter in
the. May I issue on "General Trade Movement to
Raise Price of Repairs," we wish to express our
hearty endorsement. We have talked over this
question for a long time, but had not the back-
bone to start the ball rolling. Why should not we
advance the price on our repairs as well as the
plumber? He comes to your house to make some
repairs and charges you sixty cents an hour for
his labor, besides every ounce of pipe and solder,
every bolt or screw and every drop of acid and
gasoline, and if he makes a mistake in measure-
ments or otherwise you have got to pay him for
the extra time it takes to correct it; but when
you charge him sixty cents per hour for some
repairs on a watch he holds up his hands in hor-
ror.

Isn't the jeweler entitled to as much for his
labor as the plumber? We think he is—and a
little more. A man will step into a barber shop
for a shave (he can do it himself but don't want
the bother). After he has been all fixed up he
hands the barber fifteen cents and then turns to
the man who did the fixing and hands him a dime
or a nickel as a "tip." The same man goes to the
jeweler to have his watch fixed; the jeweler takes
great pains to have it right and he buffs the case
to have it look like new, but does he get any tips
from the man for his trouble? We think not,
but on the other hand the chances are that he
will kick like a steer for having to pay a low
price to have done what he can't do himself.
We are heartily in favor of an advance in

prices in all branches of the repair work—
watches, clocks, jewelry and engraving, and we
don't object to signing an agreement to make the
advance. The public might not take kindly to it
at first, but they would get used to it as they
do by advance on anything else.
If every jeweler in the country would speak

out for what he knows is right and just there
would be no trouble to get the advance started by
the first of 1013. Come, gentlemen, make the
move and don't sit back and let the other fellow
do it all and then you reap the benefits. We've
had our say and sign ourselves,

Yours truly,
Derby, Conn. TAYLOR & GREGORY.

EDITOR KEYSTONE :—I read with much interest
the article on raising the charges on watch re-
pairing and am much in favor of it. I will gladly
join in any movement for this purpose and do
all in my power to further it.

Yours truly,
Elma, Iowa. C. A. RUBLY.

Elks' Teeth a Beautiful Green

EDITOR KEYSTONE :—I am writing you in regard
to a very odd find that has just come to light
about two and one-quarter miles from this place,
which is on the old Nez Perce Indian reservation.
A crew of workmen while grading a new county
road was working through a rock pile when they
unearthed the remains of what it seems was an
Indian chief. He had been buried in this rock
pile, with all his trinkets, including a lot of copper
ornaments, a copper kettle and about 200 beautiful
elk teeth, which were well preserved, but having
been in contact with this copper buried with him,
had been colored a most beautiful green, the
green in most instances extending clear through
the tooth. The oldest Indians around here say
that he must have been buried over ioo years, as
only a few decayed bones were left and the cop-
per articles were nearly eaten up by corrosion,
but the elk teeth were in fine condition.
Thinking that some of the readers of THE

KEYSTONE would be interested in this find I am
writing you this description. They certainly are
beautiful in this green color and members of the
Elks are very much interested in them.

' Respectfully yours,
Stites, Idaho. J. W. GOUCHER.
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WAKING

BREAKFAST

LUNCH

DINNER

RETIRING

OR

ANY

MAY BE

IME

WINDING TIME

ROCKFORD WINDING
INDICATOR WATCHES

are STRONG

REMINDERS

They tell you

when to wind

your

WATCH

ROCKFORD INDICATOR WATCH
is an exceptional time piece because it protects your reputation
for promptness, which means money, happiness and peace
of mind for you. Of course, it has all the famous time-
keeping qualities of other Rockford Watches.

Write for further particulars to

The Rockford Watch Co. Ltd.
ROCKFORD, ILLINOIS

il

1

If

We

Ask

..._

You Buy Before
July 1st, 1912

,
will give you without extra charge,
any lettering on dial in gold leaf.

.-0".tt4 
Read This!

)1 )A1/4., THE CONNELLSVILLE

-
. 7 ,

' April 10, '12

The Street Clock which
was placed by contribu-

STAN im tions through the News
cost $150.00 check for
which was mailed to

.. 
Brown Street Clock Co.
of Monessen. Then
there was the additional

____ expense of $3.39 for
freight and $4.00 for
drayage, making a total
cost of $157.39 to be
met out of total contribu-
tions through the News
of $151.63. There is in
the hands of the Con-
nellsville School Board a
sum amounting to be-
tween $ 12 0 .0 0 and
$130.00 raised years ago
for the purchase of a
Town clock. If the board
is willing to part with
this fund for a street
clock for a prominent
location on the West

--'--- Side, The News will pro-
---- _ vide a business man who

will make up the differ-
ence between what it
has and the cost of clock,
freight, and drayage. It
is the intention to place
this proposition before
the board at its next
meeting.

If this is a good thing
for the public to pay

......, for, why isn't it the
best ad. you can buy?

the Man Who Has One

Brown Street Clock Co.
MONESSEN, PA.

May 15, 1912 T H E

Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

PivoTs.—Please let me know, through "Work-

shop Notes," the proper way to straighten bal-

ance staff pivots. Are those instruments that

are advertised for $5 good? Will they save the
pivot from breaking? I don't mean always, but

some of them that would break if straightened
the old way.

There is no tool made which will, of itself,
straighten pivots successfully in all cases. The
straightening must be done by skilful bending by
hand, and this is a matter which must be prac-
ticed carefully to insure a good degree of suc-
cess. There are several ways of holding the
staff in the lathe while the pivot is being trued.
We recommend either the regular split (wire)
chuck or a balance chuck, or the balloon chucks
made by several of the lathe manufacturers. For
bending the pivot you may use either heavy brass
tweezers with the points filed off squarely across
or a piece of brass wire with a hole drilled in
the end just large enough to take in the pivot.
Put the staff in either kind of chuck so that the
body runs perfectly true. Turn the lathe slowly
until the bend of the pivot points upward. Now
take the tweezers or the wire, which you have
previously heated over an alcohol lamp flame,
and bend the pivot cautiously downward. Run
the lathe slowly and if the pivot is not yet true
repeat the above operation until the pivot is true.
The idea in heating the bending tool is not to
draw the temper of the pivot, but simply to
warm it so as to lessen the chance of its break-
ing. Many experienced watchmakers believe that
heating the pivot moderately has this effect.
After straightening it will often be found ad-
visable to repolish the pivot.

ESCAPEMENT.—(a) What is the best way to re-
move mercury from a roman-finished ring
without injuring the roman finish? (b) What

is meant by "dead beat escapement," also "re-
taining power"?

(a) If there is but littIe mercury on the ring
it is possible to remove it by dipping in and then
quickly withdrawing from nitric acid; repeat this
until the mercury has disappeared. If the roman
finish, which is pure gold, is not worn off, the
acid will not affect the color of the ring. If there
is much mercury on the ring the best way to
remove it is to heat the ring over the flame of
an alcohol lamp; this will volatilize the mercury
and drive it off. The surface of the gold will
be left of a gray color; it will be necessary to
refinish the ring in order to restore the roman
finish.
(b) A dead-beat escapement is one which does

not cause the train of a timepiece to "recoil." A
"recoil" escapement is one which makes the es-
cape wheel move backward either during the time
in which unlocking is taking place, or directly
after drop occurs. The backward motion may
be very slight or it may be considerable,
as in old hall clocks or verge watches. In
a dead-beat escapement the escape wheel moves
forward until drop occurs; the wheel now be-
comes stationary and doesn't move until the next
impulse, when it moves directly forward without
any recoil. In watches there is recoil in the
verge, duplex and lever escapements; the cylinder
escapement is dead-beat. In clocks, the older'
hall clocks, most of the ordinary shelf and
mantel clocks and wall clocks most commonly
used have recoil escapements. Clocks of better
grade generally have dead-beat escapements, of
which the form most widely used is the Graham
escapement. Most of the fine regulators have
Graham escapements, and those which do not,
have a dead-beat escapement of some other form.
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The terms "dead-beat" and "recoil" have come
to be used mostly in classifying clock escape-
ments
In answering your question as to "retaining

power" we will first state that the use of the term
"maintaining power" is preferable, and is gen-
erally used. The mechanism for maintaining
power is used on clocks and on fuzee watches
to supply power to the train during winding;
otherwise the timepiece would lose as much time
as is required to wind it, because during the
winding there is no power delivered from the
usual source to keep the train moving. If you
have a file of THE KEYSTONE you will find an
illustration showing maintaining power attach-
ment in the issue of August, 19o8.

MAINSPRING MEASUREMENT.—How do you meas-
ure the length of a mainspring without holding
spring out straight?

Since we can not unfold a spring, in order to
measure its length, without modifying its in-
terior structure, it is convenient to have at our
disposal a simple formula enabling us to calculate
the value L.
Supposing the spring coiled in the interior of

the barrel ; we will admit that the radius extend-
ing to the interior coils may be equal to 2/3 R
in the position of the spring at rest, R being the
interior radius of the barrel. We can, without
great error, substitute circumferences for coils
and obtain the length of the spring by multiply-
ing the mean radius,

R + R
= R,

2

by 2 irN', on deciding to designate by N' the
number of coils in the spring when it is pressed
against the side of the barrel. To this value
must be added the length of the end of the spring
which is detached from the coils so as to be
hooked to the hub, which is about

2wX—=wR;
2

we would have, therefore, the length

L = 2 IF R N' +

We have, for example, in the calculation of the
length of a spring for a watch of 43 mm. the fol-
lowing values :

R = 8 8 mm. and N' = 13 coils.

Replacing the values, we will have

L = 2 X 3.1456 X 88 ( X J3 ;
whence

L =-- 626 mm.

AnjusrmENT.—In railroad time inspection work,
after putting in a new balance staff or balance
jewel, is it necessary to adjust for positions,
isochronism, temperature and to rate the
watch? Are these adjustments made in actual
practice by time inspectors? What are the
proper charges made for the work of adjust-
ing? How many positions are railroad watches
adjusted for after being repaired? Is it neces-
sary to adjust for.temperature after being re-
paired if balance screws were not changed? I
want to know how adjusted watches are prop-
erly repaired in actual practice and how much
adjusting is really done.

If the work of putting in a balance staff or
jewel is done with proper care and skill the watch
does not, as a rule, need readjusting. The majority
of watchmakers engaged in railroad inspection
work time the watch in the hanging (pendant up)
position only. Some employers require their
watchmakers to time in three positions (hanging,
dial up and dial down) and then, if needed, make
adjustments to these positions. Needless to say,
the latter practice is best, as it makes sure of
good timekeeping. Such extra care should be
paid for by the owner of the watch; some jew-
elers say they can not get the price for it, so
they do not do it. We are inclined to think that
the reason this adjusting is not looked after more
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generally is because so few men are capable of
doing it. As to what is a proper charge for
adjusting, we will say that "adjusting" may mean
fifteen minutes' work, or several hours' work,
so there can not be a fixed charge. It must
depend on the time spent doing it and on what
the workman's time is considered to be worth.
If the balance screws and rim are not disturbed
during repairs it is not necessary to readjust for
temperatures, assuming that the adjustment was
correct before repairs were made necessary.

It is a discreditable fact that a majority of the
men who claim to be watchmakers are ignorant
of how to adjust watches. Adjusting is really
the most interesting part of the watchmaker's
work. A mediocre workman can repair a watch
so it will run and keep fair time; but it takes
an adjuster to make the watch keep the best
time of which it is capable. Some men are con-
tent to plod along with ability just as good as the
average. Such do not trouble to learn adjusting.
But the man who wants to make a notable suc-
cess must have more ability than the average.
Such men are able to do adjusting. It may be
stated as a general principle that in repairing
railroad watches and high-grade watches for
other purposes they should be timed in three
positions and in heat and cold, and adjusted if
the results of the timing indicate that it is neces-
sary. The fact that this is not oftener done does
not make it true that it should not be done. Not
only are many watchmakers unable to make the
adjustments, but it is actually true that many of
them can not even tell what the different adjust-
ments are! The best work on adjusting is "The
Watch Adjusters' Manual," by Charles E. Fritts,
which will be sent postpaid, from this office, on
receipt of $2.50.

HALL CLOCK.—I have a hall clock, eight-foot ma-
hogany case, brass train, similar somewhat to
the Waterbury No. 58 movement, one day
(one weight for strike and time) ; brass hands,
engraved, and dial has two extra hands or indi-
cators but not geared to movement—simply
riveted through—no circles now on dial for use
with them—one below and one above center;
Roman numerals, "Wakefield-Hyton Banks" on
dial; no other marks or dates. Now, can you
inform me of the use of the extra hands, age
of clock and where made?

We can find no record as to Hyton Banks, so
can not inform you about the date of your dial.
The hands which are riveted to the dial might
have been, at some former time, a seconds hand
and a chime hand. The latter are sometimes
used on clocks which strike both Westminster
and Whittington chimes, or any other two
chimes, to turn to whichever chime it is desired
that the clock play; sometimes such a hand is
used on plain striking clocks to change from
"strike" to "silent." It is probable that the dial
on the clock belonged at one time to another
clock, and that on the present one there was no
need for these two extra hands, which were con-
sequently simply riveted to the dial. There
seems to have been some alteration from the
original arrangement. Your description of the
movement gives us no clue as to the time or
place of manufacture.

CHIME CLocx.—What would be a fair price to
charge for the following piece of work ; I
called at a customer's home to examine a
Westminster and Whittington chime clock. The
two chimes are on the same roll. I took the
works to my store—also the chime attachment,
cleaned it thoroughly, polished the verge, re-
lacquered the plates, oiled and adjusted the
hammers (nine in all), cleaned the nine tubes
nicely and adjusted them, cleaned the case in-
side and guaranteed it for one year. I have
never repaired one since in business for myself
and would like to know what would be a fair
price. Clock is 8 feet six inches high?

We would suggest $15 as a fair price for the
work you enumerate. If the tubes had a heavy
"scum" on them and you polished it off, or if
you spent considerable time adjusting the striking
for tone you probably should have a little more
than $15—say $18—for the entire job.
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a team doesn't have to score two
or three times as many runs as
its opponent. Just one extra
run will win the game—some-
times the championship of the
world. It's the same in the
jewelry business. If your buy-
ing methods are just a shade
better than your competitor's
you have him licked. He may
not know it now, but he will in
time. You have this shade of
advantage over him when you
use the GREAT AMERICAN
JEWELERS' CATALOGUE.
There is nothing beyond it. It
won for itself and will win
for you.

it's Now a National

Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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The Road to Increased

Profits.

ORACE Greeley's
advice to young
men starting out
for themselves was
"Go West."

That may have been good
advice in the days following
the Civil War, but today a

man can make a success in business any-
where in the United States, providing he
takes the initiative and does not follow the
old, hackneyed, run- down at- the. heel
methods of getting business in vogue a
generation ago.

They were good selling plans in their
day but new and better methods of getting
business are being developed every day
and the merchant who is up-to-the-minute
on the latest ideas of merchandising is the
one who is getting the cream of the busi.
ness in his locality

And that is why jewelers who are mak-
ing use of salesmaking plans offered by the
South Bend Watch Co. are showing from
20 to 100'A increase in business—

They are not follcering the beaten path

F
oltlwhoey. are making new paths for others to

These business building plans have been
prepared by the greatest organization of
experts on modern merchandising methods
in the world, and those who are making
use of this help are getting the ideas, sug-
gestions and plan of this great organization
in their own business.

These plans are for all lines of jewelry as well as
South Bend Watches. Newspaper advertising, win-
dow displays, street car advertising, personal letter
advertising, bargain ideas and plans for store policy
are thoroughly covered.
You can have this trade-building, competition.

smashing service free—send in the attached coupon
and we will explain how.

South Bend Watch Co. .0
Makers of Master Timepieces .0"
Watch Cases That Excell

South Bend, - Indiana /

r South Bend
.0.0 Watch Company

v.,,,h// 4 • 

charge 
Pletahseecosnednidt 

conditions 
free u p0-f

.0. on which you give the bur&
ness building service free.

vi
I am a legitimate retail jeweler
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INDIANAPOLIS

A Center of Jewelry Interests—Local Jewelers'

Work on Display at Herron Art Institute.

Preparation for South Bend Convention

Indianapolis Ind., May Ir.—The city directory

gives Indianapolis a classified list of thirteen

manufacturing jewelers, seven wholesale houses,

eighty-five retail dealers, five exclusive watch-

makers, one exclusive material house and two

jewelers' supply houses.
Charles B. Dyer has been awarded the contract

to design and execute twelve handsome placques,
of bronze and silver, to be given the winners in
the 500-mile auto races to be held at the Indian-
apolis motor speedway on Decoration Day ; 100
badges for the officials, bearing the speedway em-
blem, and a number of medals and prize cups for
the Marion county high school's field meet.

Charles Mayer & Co. conducted a popular sale
of rare antiques last month. The pieces, gath-
ered abroad, were sold at half price and met.
with a ready sale.
E. M. Stevenson, x8rA North Meridian street,

has issued a small but very complete catalog of
Eastern Star emblem goods.
S. D. Whitaker has opened a watch repair shop

on East Washington street. Mr. Whitalcer is a
brother of Charles Whitaker, who conducted a
jewelry sl-op on North Delaware street for a
number of years.
William Oehler, son of the late Andrew Oehler,

who conducted a retail jewelry store on South
Delaware street, has recently returned to the
trade and is located at 659 South Alabama street..
E. Merl Meek, formerly with M. Sidwell & Son,

Elwood, Ind., has enrolled as a student at the
L. R. Douglas School of Engraving in this city.
Francesco Marone, a watchmaker from Naples,

Italy, has come to spend a year or two with his
brother, Louis Marone, who has a jewelry store
at 306 Virginia avenue. The father of the
Marone boys has been in the jewelry and watch
repair business in Naples for many years.
Lawrence G. Linnaman, jeweler with Ikko Mat-

sumoto, has just completed the erection of a
summer cottage near Martinsville, Ind. The
house is furnished with rustic furniture and is
delightfully situated in the hills of Margan county.
Mr. Linnaman spends Saturday afternoons and
Sundays at the cottage.
Hal J. Breen, the young Indianapolis jewelry

auctioneer, has been assisting Daniel I. Murray,
of New York City, in disposing, at auction, of the
valuable stock of C. F. Chouffet, Buffalo, N. Y.
From Buffalo Mr. Breen went to St. Louis to
conduct an auction sale of one of the finest
jewelry stocks in that city.
W. Herman a well-known watchmaker of this

city, is erecting a modern dwelling house on
North Capitol avenue for rental purposes. Mr.
Herman owns several nice pieces of city property
as well as the house in which he lives.
Dayton Wheat is planning a number of im-

provements in his storeroom on Virginia avenue.
L. R. Douglas reports a steady increase in the

number of pupils, from all over the country, who
are taking a course in the correspondence branch
of his school of engraving.
Mr. Beer and wife, of North Vernon, Ind.,

have returned from a visit with friends at Cincin-
nati. Mn? Beer is a member of the firm of Beer
& Barth.
Samuel Barrow, at Kempton, Ind., reports a

considerable loss from a fire that destroyed the
building in which his jewelry store was located
April 24. The town is without fire protection.
The last Wednesday in each month is "Sales

Day" with a large number of merchants of La
Porte, Ind., when some specialty is offered at
special prices. Among the jewelers who are try-
ing the plan with considerable success are S.
Steinberg, How Brothers, Squires & Lay, Ober-
rich & Arnold, H. L. Fields and Dr. Ethelred
Curtis, optometrist.
E. W. Leeds, Terre Haute, Ind., is making ex-

tensive improvements in his jewelry and optical
quarters. When completed the remodeled store
will be thoroughly up to date in every particular.
The arrangements for the annual meeting of
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the Indiana retail jewelers' convention, June 17
and 18, are progressing rapidly. The meeting
will be held in the beautiful Elks' Temple, South
Bend, Ind. A large amount of space was set
aside for displays. This space has been enlarged
as the applications for space has been very
general. President Mellor says that the commit-
tees on arrangements are holding frequent meet-
ings and that the convention is sure to be a
grand success in every way. The committee on
membership are meeting with much encourage-
ment.
Several exquisite pieces of Ikko Matsumoto's

workmanship are on display at the Herron Art
Institute in this city. A large number of metal
artists submitted specimens of their art but only
a limited number were judged worthy of display.
Among these were three pieces by Matsumoto.
One is a large pin in the design of a bat with
wide-spread wings, which is made of silver in
repousse. Another is a gold coin bracelet in
various floral designs, while the third piece is
a la valliere of carved gold. The beauty of the
designs, the exquisite workmanship and the ar-
tistic conceptions have all contributed to the high
rank in which the Matsumoto display is placed.

SAN FRANCISCO

Manufacturing Jeweler Prosecuted as Second-
hand Dealer—Trade Loses Prominent Mem-

ber in Titanic Disaster—Changes and Im-
provements in Local Stores

San Francisco, Cal., May rt.—J. B. Bruitt, a
manufacturing jeweler, with a place of business
at 1655 Filmore street, was arrested on a charge
of violating ordinance 766, which requires second-
hand dealers to furnish a daily report to the
police of second-hand articles purchased. This
ordinance was framed to enable the police to keep
a tab on stolen property sold to dealers by thieves.
The detectives say that many manufacturing

jewelers are carrying on a second-hand business
without a second-hand dealer's license, and that
they refuse to furnish the police with a record
of their purchases on the ground that they are
exempt from so doing. The detectives declare
that other arrests will follow.
G. A. Thiele, accompanied by his wife, was

among the out-of-town tradesmen in this market
a short time ago buying merchandise for his
retail jewelry store, which is located in Redwood
City, Cal.
Harold W. Jacobs, the manager of the Al-

phonse Judis Company, was among the Mystic
Shriners who booked passage on the steamship
Yale to Los Angeles. Mrs. Jacobs accompanied
him to the Shriners' national conclave and they
contemplate spending two weeks visiting the dif-
ferent points in and around the southern metrop-
olis.
Andrews' Diamond Palace, Kearny street, made

a specific charge against Daniel Hull of uttering
a false draft, which was tendered in payment
of a diamond ring valued at $1,375.
Edson Adams, the wholesale jeweler of San

Francisco, will leave his place of business May 4,
making his annual pilgrimage to the different
manufacturing centers in the east. He expects
to be away about one month.
Mrs. Henry Kallmann, the wife of one of the

Kallmann boys, who conducts a number of retail
jewelry stores in this city, displayed remarkable
nerve in scaring a burglar who broke into her
home one evening recently. The burglar made
good his escape, but without taking any valuables.
Our loss in the recent ocean calamity is Jacob

Birnbaum, of the wholesale diamond importing
firm of J. Birnbaum & Co., of 704 Market street.
Mr. Birnbaum had planned to cross to New York
on the Red Star Line steamer Lapland and when
he did not reach home the fear was entertained
that he was aboard the Titanic. His plans must
have changed, as this fellow tradesman's name is
among the missing. •
The Brilliant Jewelry Company has sworn to a

complaint against W. F. Kay for embezzlement,
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accusing him of making away with $177 worth of
jewelry.
Fred R. Sheridan, the manufacturers' agent

whose offices are located on the fifth floor of the
Jewelers' building, San Francisco, is now making
his annual pilgrimage to the different manufac-
turing establishments that he represents on the
Coast and expects to return to his office about
June I.
Jacob Bernfield, who conducts a small jewelry

store at 514 Pacific street, was shot through the
shoulder recently by a prospective customer to
whom he was showing a revolver. We are pleased
to say he is on the rapid road to recovery, as
the bullet was extracted shortly after the accident.
Louis Ostereicher, who has been identified with

the watch interests on the Pacific coast for sev-
eral years, has accepted a position with the grow-
ing wholesale jewelry firm of S. Mendelsohn &
Co., of Portland, Ore. Mr. Ostereicher will travel
in the interests of his new employer after May 1.
A. Zamansky is receiving the congratulations of

his many friends upon the fine appearance of his
newest retail jewelry store in Sacramento, Cal.
The new establishment is in the Masonic Temple
building and is one of three stores in the Capitol
City under his management.
S. Simmons has opened his very attractive little

diamond parlor in the 400 block on South Broad-
way, Los Angeles. This neat establishment is
right next door to the palatial store of Brock &
Co.
Richard L. Radke, of Radke Brothers, Post

street, San Francisco, called upon a great many
of his jewelry friends in Los Angeles and San
Diego a short time ago. Mr. Radke is one of
the executive board of the Pacific Coast Gold
and Silversmiths' Association and his recent visit
was to take up some matters of vital importance
to the association.
D. H. Brigden, who was formerly located at

5o6 South Spring street, Los Angeles, has moved
into a very desirable location at 428 South Broad-
way. The perpetual motion clock designed and
manufactured by this merchant, which is dis-
played in his show windows, is exciting consid-
erable comment and there are crowds in front
of his window both day and night inspecting this
apparently simple, ever-running timekeeping de-
vice.
A. L. Kingsbury, who has been connected with

the watch industry on the Pacific Coast for the
last ten years, has opened a new retail jewelry
store at 325 East Fifth street, Los Angeles. All
of Al's friends join THE KEYSTONE in wishing
him a successful issue in his new venture.
T. G. Patton, the Placerville, Cal., retail jew-

eler, was among the out-of-town tradesmen in
this city early this month.
Louis Freund, of Henry Freund & Bro., is now

calling upon his retail jewelry friends on the
Pacific Coast. He is accompanied this trip by one
of his able assistants, Charles Landau.
Norman Courtwright has opened one of the

smallest and neatest retail jewelry stores that has
ever come to the notice of the writer at 383/2
Twelfth street, Oakland.
F. Selkinghaus has signed a long lease for a

new store at 716 South Broadway, Los Angeles,
his business having outgrown his old location at
502 on the same street. He hopes to move into
the new establishment as soon as the show cases
have been installed.

Albert Mayer, of Joseph Mayer & Bros., job-
bers and manufacturers of jewelry, Seattle,
Wash., is back at his place of business after
having paid the extreme east his annual visit in
search of seasonable novelties.

J. A. McMillan has closed up his retail jewelry
store in Dunsmuir and has moved his stock and
fixtures to Colusa, Cal., where he hopes to build
up a paying business.
R. F. Allen, the president of Nordman Broth-

ers Company, is expected home in a few days,
after having spent six weeks visiting the manu-
facturing jewelers in and around Providence and
Newark.
A. W. Huggins, president of A. I. Hall & Son,

has just returned from a week's boosting ex-
cursion, which has been given by the San Fran-
cisco Chamber of Commerce. This migrating
committee of local business men made stops in all
of the principal coast towns between San Fran-
cisco and Los Angeles.
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The Bureau of Standards

T E

Its Field and Functions—Fixes Weights and
Measures by Scientific Methods—The Stand-

ards Carefully Guarded

On a hilltop near Chevy Chase is the national
bureau of standards, where the government
guards with jealous care a strip and a cylinder
of platinum-iridium, the international meter and
the international kilogram, which are the basis of
all our weights and measures. The development
of science has brought about a great expansion.
in the scope of the bureau's work within the last
few years. Instead of being merely a place where
uniformity is obtained in the pound, the yard,
the gallon, the bushel, and other measures, the
bureau within the ten years has grown to be a
great scientific laboratory. It not only has cus-
tody of the standards but it is intrusted with the
work of determining physical constants, the meas-
ured data relating to materials and energy which
underly scientific and technical work. In addition
it has taken up the work of determining the prop-
erties of materials for general use in technology
and trade. These three branches—standards,
physical constants and properties of materials—
are the basic features of its work.

Practical Value of Bureau
The bureau in reality has grown to be a con-

necting link between scientific discovery land
manufacturing and industrial life. In olden days
weights and measures dealt with nothing more
than length, weight, area and volume. The
growth of modern science, however, has changed
the simple to the complex; nearly every industry
now has its own unit, its particular methods of
measurement, and its special measuring instru-
ments. The field has grown so rapidly that the
manufacture of weights, measures and measuring
instruments now forms in itself a whole group
of industries.
The bureau now has to furnish not only the

standard pound, yard and bushel, but for ex-
ample, it has to furnish standards of measure-
ment for electricity, standards that will give uni-
form measures of electrical resistance, electric
current, conductivity, capacity, and inductance
and electro-motive force. The accurate meas-
urement of the various electrical quantities is of
great commercial and technical importance, and
the bureau is responsible for the maintenance of
the unit in terms of which such measurements are
made. For example, it maintains the unit of
candlepower, which at the proposal of the bureau
was adopted by the national laboratories of Eng-
land and France. The adoption of the new
candlepower unit of the bureau by both the gas
and electrical industries has brought about uni-
formity throughout the country.

Standard Scale of Temperature
Again there is the measurement of heat. The

work of the bureau in this connection is to main-
tain a standard scale of temperature. It is just
as important for the doctor to have an accurate
clinical thermometer as it is for the manufacturer
and merchant to have a standard pound weight
or bushel measure. The bureau has a set of
standard instruments and any thermometer or
pyrometer sent in for test is standardized by com-
parison. The importance of this work is seen in
the following classes of instruments so tested;
clinical thermometers, of which 15,000 are tested
yearly; calorimetric thermometers, which are used
in determining fuel values, particularly in con-
nection with the award of coal contracts ; pyro-
meters of many kinds, which are used in a great
variety of technical operations, such as the glass,
ceramic and metallurgic industries where high
temperatures must be controlled with accuracy.
These are only a few of the newer lines of

endeavor in which the bureau is working. Be-
sides laboring for the improved conduct of tech-
nical operations in the great industries, it is mak-
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in researches, such as studies of freezing and
boiling points for the further fixation of the
standard scale of temperature, investigations of
the use of spectrum lines and all problems con-
nected with the theory of right measurements.
The main laboratory of the national bureau of

i-atielards is located on a hill in the suburbs of
Washington, far removed from disturbances, such
as those caused by the passing of street cars and
by the presenc2 of electrical wires. In addition
there are branch laboratories in Pittsburgh and
Northampton, Pa., and in Charleston, S. C. The
bureau has for director Dr. S. W. Stratton, for-
merly of the University of Chicago, a physicist
of international reputation, and it has grown until
it employs a staff of 286 expert scientists.
The methods of preserving the standards of

weight and measurement are of great interest.
In a steel vault protected by double sets of heavy
steel doors with combination locks the govern-
ment keeps the international meter and the inter-
national kilogram. They are continually kept
under double glass cases in compartments which
airtight glass doors. These two measures, which
are fundamental standards of all our measures of
weights, distance and capacity, are prototypes of
the standards kept at the international bureau of
weights and measures in the park of St. Cloud,
just outside of Paris. The meter is defined as the
distance at the temperature of melting ice be-
tween two fine lines ruled on a bar of platinum-
iridium, preserved at the international bureau,
while the kilogram is defined as the weight of a
liter of water at maximum density.

Standard Seldom Used

These two standards are rarely used in actual
practice. The kilogram, for instance, is taken
out about once in fifteen years to verify the ac-
curacy of the actual measures which are used in
the everyday work of the bureau. Those latter
measures which are known as the "master meas-
ures," are of bronze, plated with gold, and they
are kept with almost as much tender care as are
the international standards themselves.
The great trouble in securing a uniform weight

lies in the difficulty of making a metal "stay put,"
as the physicists term it. Slight variations are
sometimes noticed in a weight even where there
has been no change in temperature, or in other
atmospheric conditions. This phenomenon is
ascribed to the molecular activity or unrest of
the metal, To the layman it is a strange thing,
but a weight, before it can be deemed approxi-
mately constant, has to be seasoned by time just
as if it were a piece of wood. The masters'
measures, which form a sort of supreme court,
are as constant as it is possible for human in-
genuity to make them, but even at that it is
sometimes found that one is varying, say, one
one-millionth part. The delicacy of the instru-
ments with which the bureau works is so great
that it is possible to detect a variation of one
part in ten millions. It is hard to grasp this,
even when one reflects that the ratio is that of
one dime to $r,000,000.
Some of the balances with which the bureau

works are so delicate that the operator when us-
ing them does not approach within a dozen feet,
for the heat of his body would be sufficient to
change their adjustment. These scales are worked
by means of mechanism operated by extension
rods. Until a few years ago the instruments had
to be imported, but of late years American com-
panies have been turning out balances as finely
adjusted as those made in Germany. One of the
finest of the machines used by the bureau was
made in Salt Lake City.—Chicago Record-Herald.

Setting the Roller Jewel Straight
W. H. Hough, of Tupelo, Miss., writes: "I see,

under Workshop Notes, some one is having trouble
getting the roller jewel to set straight. My plan
is this: I take an old pair of tweezers and after
heating by holding the points over my alcohol
lamp and holding the jewel long enough for the
heat from the tweezers to melt the shellac, I can
set the jewel any way I want .to. If you think
this plan worth anything you may give it to those
having trouble of this kind.
"Tupelo, Miss. W. H. Horror."
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A Pocket Storage Battery Voltmeter
One of the most convenient and accurate

methods of determining the conditon of a stor-
age cell is a reliable, low reading pocket volt-
meter. Fig. r is a plan view and Fig. 2 is a side
view of an easily constructed instrument.
For the circular base (0) use hard rubber or

fiber not less than 3/16 inch in thickness. Fas-
tened in the position shown is a small rY2 inch
to 2 inch horseshoe magnet. Select a rather
heavy magnet with poles not too close together.
•It should be of the best quality, as the cheap toy
magnets will usually lose most of their magnetism
in a short time. Brass straps with small screws
are used for fastening it to the base.
For the pivot (G) of the moving system, break

off both ends of a large sewing needle, leaving
the center portion about one-half inch long and
then grind both its ends to sharp points. The
armature (E) is about 1/8 by 3/32 by A inch, with
ends neatly rounded. This must be of hard tem-
pered steel and strongly magnetized. Soldered
near the top of the pivot at the proper angle is
the pointer (K), made of very thin springy brass
nicely tapered and blackened. The counterbal-
ance (F) is very important. It must exactly bal-
ance the pointer and also any inequalities in the
balance of the armature. The various parts should
retain the positions shown (Fig. r), unless
deflected by a current, no matter in what position
the instrument is placed.

The support for the bearings of the moving
system is the U-shaped brass piece (H). The
lower bearing is a cone-shaped hole only partway through the piece itself, while the upper
bearing is a similar hole in the end of the ad-
justing screw (N).
The coil (B) is composed of a soft iron core(D) about 3/16 inch in diameter. One end is

bored and tapped to take a small machine screw
(T). Two fiber heads (CC) are placed in posi-
tion, the core insulated and then wound with
No. 32 to 34 magnet wire. A few trials may be
necessary to obtain the right amount of wire
to produce the correct deflection. It is impos-
sible to give exact data owing to the difference
in friction in each instrument.
The completed magnet is supported by the brass

Piece (L), one end of which is bent over to
form a support for the scale. The end of core
(D) should be in such a position that when the
armature is drawn around at right angles to its
position in the figure there will be about 1/32 inch
between them.
The scale (M) may be of heavy cardboard or

better of 1/16 inch fiber with white paper pasted
over it.
A good case (R) may be made of 1/32 inch

brass bent into a cylinder with a diameter the
same as that of the base. A brass cover with
the portion over the scale cut away is soldered
in one end of this cylinder. The other end is
fitted over the base and held there by screws.
The instrument is now connected in parallel

with a standard low reading voltmeter. The por-
tion of the scale from 1.75 to 2.25 should be
marked in very fine divisions.
The terminals of the coil (B) should be run

to two convenient insulated binding posts (not
shown) on the side of the case.

Either wood sv-ews or machine screws may be
used to fasten parts to the hard rubber.—James
P. Lewis, in Popular Electricity.
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The Interesting Source of Watch and Chronometer Oils

Hunting Porpoises for Their Oil—The Origin and Evolution of an Important
Industry—The Refining Plant—Refining Processes Call for Extreme Care

Down on the Carolina coast is located a fish-
ing station which is decidedly unique. It is there
that they catch each season thousands of por-
poises principally for the sake of the peculiar oil
which is extracted from the jaws of these frolic-
some creatures. That oil, when properly refined,
is the particular lubricant which is prized by the
makers of clocks, of watches and of chro-
nometers.
The oil from the jaw of the porpoise will do its

duty in reducing friction among the moving parts
of watches and clocks amid the intense cold of
the far north or the high temperatures of the
tropics, and it is this universal adaptability which
is its prime virtue. Odd as it may seem, the oil
extracted from the fat on the body of the por-
poise is totally unfit for this employment, and is
worth relatively little compared with that pro-
duced from the fat of the jowls and the marrow
of the lower jawbone. It was to meet our needs
that this industry in its present form was organ-
ized a very few years ago. It is especially inter-
esting and full of picturesque excitement.
For years the Passamaquoddy Indians on the

coast of Maine furnished the principal steady sup-
ply of this oil. Porpoise hunting with them was
a regular occupation. The development of this
business demanded a far larger and steadier sup-
ply of the desired lubricant. This led to the cre-
ation of a systematic industry which meant the
hunting of the porpoise deliberately and not in the
haphazard manner of the past. This enterprise
had its birth in New Bedford, and to the late
William F. Nye, of that city, we owe a lasting
debt for organizing this business upon its present
scale. Under his supervision porpoise-fishing sta-
tions were established from New Jersey to Flor-
ida, and he developed the special facilities that
are now employed in this exceedingly interesting
pursuit.

Porpoise Fishing in America

For the first time in the history of porpoise
fishing in America seines were used, but it is
quite needless to remark that these nets were
totally unlike anything else extant here. The por-
poise makes a most unwilling captive, and he
struggles with all his weight and strength to get
free when once surrounded by the confining
meshes. These active creatures vary in length
from six to a dozen feet, and they are proportion-
ately heavy. A catch may mean anything from
ten to a hundred of these plunging, struggling
mammals, and the nets must, indeed, be strong
to hold them. And even when surrounded by
the seines, it is a toilsome task to draw the
weighty nets with the added burden of the fight-
ing porpoises shoreward. But quite apart from
this, it takes quick work and skillful manoeuver-
ing to get the seines cast across the path of the on-
coming porpoises, and work as they may, the fish-
ermen are not always successful in their quest.
There is probably something about the shore-

line adjacent to Cape Hatteras which draws the
porpoises in large numbers fairly close to the
beach as they swim north and south. This makes
the station at that point the most important along
the Atlantic seaboard, and explains why the big-
ger share of the season's catch is always obtained
along that section of the North Carolina coast.

How the Fish Are Caught

The nets are not staked, but are run out upon
the discovery of an approaching school—the inner
end of the seine being pivoted, so to speak, in the
shallow water close to the beach. Although the
total length of the assembled nets is quite a mile,
still the fishermen can not work with much chance
of success seaward more than a couple of hun-
dred yards—the seine being spread divergingly
from the shore in the direction of the oncoming
quarry like one side of the letter V. In this way
the porpoises are driven nearer the beach as they
follow the nets in their efforts to escape. Then

the seaward end of the seine is rapidly dragged
toward the strand, closing in progressively around
the bewildered creatures. This may sound quite
simple, but the execution of the various manoeuv-
ers calls for much expertness and speedy action
when a school or any portion of it is intercepted.
But there are lots of times when the porpoises
'turn seaward at the critical moment and avoid the
nets altogether. There are other times when the
sea is too smooth and the fish detect their wait-
ing enemies.
Four boats constitute a working unit, and the

seine, in quarter-mile lengths, is distributed
equally among them. Each boat's crew consists
of four skilled surfmen, who are perfectly famil-
iar with the local waters and quite capable of get-
ting these craft through the swirling surf and out
onto the rolling swells if the sea gives them a
decent chance. Now a quarter of a mile of seine
strong enough to halt a porpoise and to hold him
is a goodly load, and these boats are built espe-
cially for their work and call for a good deal
of strenuous effort to get them into the water and
safely by the breakers. This explains why the
hardy fishermen of the coast are employed; and
it takes their utmost cunning and the tug of every
ounce of their hardened muscles to launch these
boats and to get them seaward without being
swamped.

Watching for the Fish

At certain intervals along the beach there are
"spy camps," and there, perched upon a pole with
cross-arms, an observer scans the sea during the
hours of light every day—save Sunday.
When porpoises are seen approaching and fol-

lowing close enough to the beach, signal is sent
from the "spy camp" to the waiting surfmen near
the boats, and at once there is a rush to get the
little vessels overboard and out in time to make a
haul. The lank and seemingly lazy fishermen are
suddenly transformed into alert and nimble boat-
men, who, with nicely timed action, get their lit-
tle fleet into the water and jump aboard and are
at their oars ere another breaker can nullify their
efforts, and, perhaps, upset or fill their dories.
Something of the same skill and quick judgment
are required to bring the flotilla back again to the
beach without mishap or damage.
As soon as the porpoises are drawn into shallow

water and are practically stranded, the surfmen
rush in and hook the larger ones so that they may
be dragged up on the sand clear of the water. In
many cases the porpoises are drowned before they
can be reached. This may sound strange in con-
nection with a creature of the sea, but it is a fact,
just the same. A porpoise has to be afloat in
order to breathe properly—it breathes with diffi-
culty when lying either on its stomach or its
sides; and when the water is too shallow to sup-
port it the weight of the fish is such that it pre-
vents the lungs from being filled, and the mam-
mals soon suffocate. When the catch has been
hauled out of the surf, the porpoises are dragged
to the tryhouse, and at once the operations of
"cutting-in" are pushed. "Cutting-in" means
stripping the fish of its body fat or blubber and
in removing the fat of the cheeks or jowls of the
lower jaws and the extraction of the marrow of
the underlying jawbone. The blubber or body
fat, just under the skin, varies in thickness from
one-half to one and one-half inches, and is of a
yellowish white or pearl color, while the jaw
fat is a white spongy substance. The head is usu-
ally severed from the body before the marrow in
the jawbone and the fat of the "jawpans" are re-
moved. The fat is then put in trypots and heated
until the oil exudes from the fiber.

Jaw Oil Specially Valuable
The jaw fat and the blubber are rendered sep-

arately, and the reason for this can be easily
understood when one learns that the crude body
oil is worth not more than forty cents a gallon
while the jaw oil at the same time brings from
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eight to ten dollars a gallon. The hunting season
covers the months from November to April, as
nature then provides the porpoise with its pro-
tective witner overcoat of fat—the animals being
quite sensitive to the chill of low temperatures.

After the raw oil has been extracted at the fish-
ing stations it is shipped to New Bedford to un-
dergo the many exacting stages of refining. Sun-
light and natural temperatures—both summer and
winter—contribute largely in the progressive treat-
ment of the oil—in a sense, porpoise jaw oil is
largely self-refining. This explains in a measure
its value as a lubricant. because only the final
product which will remain properly fluid both in
a tropical heat and an Arctic chill is fit for the
exacting service required. It is not alone that
the oil shall remain liquid, but it must likewise
retain sufficient body to hold it in its working
position. If the oil were too thin under high
temperature it would probably run away or
"creep," and not stick to the desired pivot and
journal where duty calls for it. Nut oil, bone oil,
seed oil and mineral oil have all been tried in
turn but each and all of them have failed to live
up to the standard of reliability set by the product
of the porpoise jaw.
In preparing watch and chronometer oils a

great deal depends upon the freshness of the fat
at the time the oil is rendered as well as the free-
dom of the material from adulterants. Fresh fat
produces much better oil than that which has
partly decomposed—the yield being sweeter and
less rancid. A peculiarity of porpoise jaw oil is
that it improves with time, whereas such is not
the case with oils extracted from blubber or body
fat.

Refining the Jaw Oil

When the raw oil reaches the refining factory
at New Bedford, the first step is to gently heat
it in order to complete the unfinished cooking be-
gun by the fishermen. The oil is then placed in
tanks or casks to await the process of grading,
and often two years may elapse before the skilled
eye of the trained refiner can determine to what
class it belongs. These classifications having to
do with the varying work required of the oil in
different parts of watches, clocks and chronom-
eters. One grade of oil is not employed through-
out the movements of a refined timepiece. It is
almost impossible, so it is said, to describe the
extremely delicate variations in color, flavor, odor
and texture which enter into the proper grading
of the different yields of the jaw. It has been
asserted by those familiar with the art that there
are fewer than a half a dozen men in the world
who have had the training and experience need-
ful to enable them to separate these oils into their
proper classes; and yet, to a large degree, the
reliability of watch and chronometer lubricants is
dependent upon this grading.
Even though this oil is to help us keep a more

exacting check upon the minutest fraction of a
minute, still the work of its refining can not be
hastened. For months and months it is allowed
to rest and settle—the undesirable animal matter
separating from the oil, while summer's heat and
winter's cold help this process along. Successive
filterings get rid of most of the undesirable par-
ticles but despite all this something remains
which is very sensitive to both high and low tem-
peratures. To get rid of this the oil is spread
out in thin layers and exposed to a temperature
far below zero. This chill renders visible the mi-
nute bodies of the undesirable residuum—before
indiscernible--and these particles are then filtered
out through the medium of a very fine, close-
grained fabric. In order to get this low temuper-
ature, a chilling plant has been established up in
Vermont, where long-continued cold can gener-
ally be depended upon. There have been times,
however, when the winter chill was not severe
enough even there, and the oil has had to be
taken into Canada. Artificial chiling upon the
scale required would be prohibitively costly, and
there is something about the ups and downs of
nature's cold which is peculiarly effective in clari-
fying the oil. It has been said that the best re-
fined of porpoise jaw oil will do its work effi-
ciently at a temperature of so degrees below Fah-
renheit zero, and, on the other hand, will main-
tain its body or stability in the highest tempera-
ture of the tropics.—The Philadelphia Inquirer.



I. k

1054 TI-1E KEYSTONE

Interesting Story of Clock Mechanism

Wonderful Clocks of Medieval Times—Discovery of Pendulum Principle—In
vention of Escapements—Evolution of the Pocket Watch

The most ancient clock of which we have any
description is that of Henry De Wyck, a German,
placed in the tower of the palace of Charles V.
of France, and rude and imperfect as it was it
represented centuries of thought and improve-
ment. The train consisted of three wheels only,
the main, center and scape. The escapement was
the "vertical" or verge, proving that this escape-
ment was the first invented; to the verge was at-
tached a balance, consisting of a bar of iron or
wood, with the ends notched, from which were
suspended small weights. The regulating was
done by moving the weights in or out from the
axis or center of motion. The main wheel car-
ried, as on our present weight clocks, a cylinder
or drum for the cord, the arbor or pinion ex-
tended through the front plate, on which was
fixed a small toothed wheel engaged with a large
center one, on which the single hand was fixed—
for, be it remembered, the early clocks and
watches carried but one hand only.

It may be interesting to note a fact not gen-
erally known, that the descendants of De Wyck,
anglicised to Vick, have followed the art of
their ancestors in clock and watch making for
centuries, and up to within a few years a member
of the family was engaged in business in one
of our northern Canadian towns, and some thirty-
five years ago constructed a clock that until re-
cently adorned the front of a Toronto business
house. Huygens, a learned Dutchman, was the
first to apply a pendulum to the clock, although
the principle had long before been discovered by
Galieo and subsequently demonstrated by New-
ton.

Galieo's Discovery

Galieo, when a student at Pisa, happened to
discover while engaged in the cathedral there
in religious contemplation of the lamps that
swung from the roof, that the oscillations of the
pendulum, whether great or small, were per-
formed in equal times in each pendulum, an im-
portant fact, the truth of which he tested, not
by the beats of his watch (for no such instru-
ment then existed) but by the beats of a natural
timepiece, to which we have not yet alluded—
namely, the pulse. He afterwards discovered
what was ultimately demonstrated by Newton,
that the shorter the pendulum the less is the time
of its vibrations ; or, in other words, that the
number of oscillations performed by the pendu-
lum in a given time depends on its length, four
times the length producing twice the oscillations.
Huygens, as has already been noted, adapted the
pendulum to the mechanism previously invented
by De Wyck by simply adding another wheel to
the movements so as to enable him to place the
crown wheel in a horizontal instead of a per-
pendicular position.

It is not known when the striking was first ap-
plied. Many claim that Vick subsequently added
a striking part to his clock. This is doubtful ; no
authentic illustrations show it. During the sev-
enteenth century there existed a great taste for
striking clocks, and hence a great variety of
them. Several of Tempious not only struck the
quarters on eight bells, but also the hour after
each quarter, forty-four blows were struck, and
between 12 and I no less than 113. Many struck
the hour twice, as St. Clements Danes in the
Strand, first on a large bell, then on a small one.
Repeating clocks were invented by Barlow, an

English clergyman, and improved by Tempious in
5675.

Marvelous Clocks of the Olden Time

Various and ingenious, as well as often curious,
have been the forms and purposes displayed in
the construction of clocks. The famous cathedral
clock of Strasburg was made previous to I68o,
and besides many other curious details had the
four quarters of the hour struck by four figures,
emblematical of the four distinguished periods
of human life. The first was struck by a child
with an apple, the second by a youth with an
arrow, the third by a man with bludgeon or staff,

and the fourth by an old man with a crutch;
these were followed by Death himself, who struck
the hour at last.
The most practical improvement on the early

clock was the invention of the "anchor" escape-
ment by Hooke. Then followed the "dead es-
capement" by Graham, which has for the last
century and a half been considered the best
practical escapement for ordinary clocks. The
"pin wheel" is really another form of the "dead"
and is usually adapted in large hall and office
clocks today. Even these excellent escapements
have their faults, particularly when used in
large turret and church clocks. The action of
the action of the weather and other impediments
incidental to the exposed positions of these clocks
rendered the museless as accurate timekeepers.

The Westminster Clock

In 1855, when the great clock of Westminster
was being erected, the British government offered
a large prize (12o,000, I think) for the invention
of some form of mechanism overcoming these
drawbacks. Dent, the great clockmaker, from
plans drawn by Sir Edmund Beckett, afterwards
Lord Grimthorpe, constructed the "Remontoire,"
or three-legged gravity escapement. It was a
complete success. The Westminster clock is
probably the most accurate large timepiece in the
world. It is connected by wire with Greenwich
and reports its own rate twice a day. The electric
circuit is made and broken by the pressing to-
gether of certain springs at two given hours.
The rate has been remarkably uniform, showing
a maximum variation of less than one second a
week.

It is an interesting fact, probabb, not generally
known, that St. James' Cathedral clock of Toron-
to was the second clock made by Dent from plans
of the Westminster. It was shown at the great
London exhibition of 1855 and afterwards pur-
chased by the authorities for St. James'
Cathedral. It might be explained that the
gravity escapement is one in which the pendulum
does not receive its impulse from the escape
wheel, hut from a small weight or spring, which
is lifted or wound up by the scape wheel at every
beat, and the pendulum has nothing to do with
the scape wheel except to unlock it.

Watch Evolved from the Clock

The evolution of the clock naturally produced
the watch. It is generally supposed that our
first watches came from southern Germany and
were known as "Nuremberg eggs," a sobriquet
obtained as well from the city from whence they
emanated, as from their appearance. The works
were enclosed in circular metal cases, and as they
hung from the girdle suggested the idea of eggs.
Before the invention or general adoption of the
"fusee"—that is, from about i5oo to 5540—the
movements were entirely of steel ; then brass was
adopted for the plates and pillars, the wheels
and pinions only being made of steel, and ulti-
mately the pinions were only of steel. The fusee
being universally adopted 1540.
No great change occurred for fifty years, dur-

ing which time the silversmith seems to have
assisted the watchmaker in the production of
quaint cases for his works, so that they might
become ornamental adjuncts to a lady's waist.
In the British Museum, but more particularly in
the Wallace collection, may be seen many beauti-
ful examples of the watchmaker's art, the most
delicate and artistic being of French make . The
French evidently paid less attention to the me-
chanical than to the artistic adornment of their
cases, many of their examples of enameling being
of the most delicate style of art.

The Escapements
As we have seen the verge or vertical was the

first escapement invented, then followed in the
beginning of the eighteenth century the "hori-
zontal" or "cylinder" by Graham, to whom we
owe much for the advancement of the science of
horology. We have no exact record of the date
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of Mudge's invention of the lever, but it is as-
serted on good authority that its invention was
the joint production of Graham and Mudge, as
the former, without a doubt, had carried out the
idea in a clock constructed by him for a member
of the English nobility and is today to be seen in
the ancestral home of the same. The duplex
was invented by Hooke. Hooke, by the way, was
the inventor of the balance spring—the crowning
invention in the mechanism of the watch—he
claimed the honor of its invention—in fact, its
suggestion has been claimed by three very emi-
nent men—by Dr. Hooke, by Abbe Hantefeuille,
a Frenchman, and by Huygens, the Dutch astron-
omer; it was ultimately proved that although
Huygens had applied for a patent at Paris, 5674,
Hantefeuille had done several years before,
while Hooke had a similar application in Eng-
land in 1658.

Chronometer Escapement
It was not until about 1750 that the "detached"

or "chronometer" escapement was conceived by
Berthoud, but it was not until 5782 that Earn-
shaw and Arnold perfected it, and it is remark-
able that this escapement remains today as it was
given us by these eminent masters of their art,
perfected.
The writer has an Arnold pocket chronometer

made in 1795, which is in use constantly and
showing a remarkably close rate. The chronom-
eter naturally suggests the question of compensa-
tion, and next to the balance spring this was un-
doubtedly the most important, and to Harrison in
1760 belongs the honor of its discovery. It was
first applied some seventeen years later by Bart-
rand. Reid tells us in that excellent treatise of
his that the first compensated pocket watch made
in Europe was made by Bertrand. "It was begun
in 5763, finished in 5764 and sold in London 5766,
to Mr. Pinchbeck for his Britannic Majesty, King
George III." It was a "verge." The balance was
so heavy as to "set" being sixteen grains in
weight, and the vibrations were four in a second.
During the later part of the eighteenth and the
beginning of the nineteenth century the great
variety of curious escapements were invented, but
practically none survived the test of experience
Trader and Canadian Jeweler.
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How an Electrical Clock Operates
In this article is presented a diagrammatic

arrangement of the various parts of an electric
master clock without giving dimensions and de-
tails. With a clear idea of the way such a clock
operates the amateur should be able to build to
suit his fancy as to size and materials available.
The first design, Fig. I, is especially interesting

from the fact that the greater part of the operat-
ing mechanism is placed on the pendulum bob.
By arranging small electro-magnets behind
the bob in such a manner that a weight is drawn
over to the high side of the bob at the end of
each stroke, this weight is made to drive the
pendulum. Such an action as this can be easily
illustrated by watching a boy in a rope swing.
At the end of each oscillation he quickly shifts
the center of graviti of the swing and himself
and gets the desired push.
Such a mechanism is shown in Fig. i in which

(F) is the pendulum bob suspended by rod (E).
Behind the bob are mounted the parts shown by
dotted lines. (K) is a small weight mounted on
an iron rod (P), and arranged to work on a
knife edge (M). (LL) are the electro-magnets
with coil (N) placed as shown, and connected to
battery through the contact points (GG). (H)
is a pull up mechanism to register the time and
consists of a simple ratchet wheel which is moved
one tooth at a time by means of an electro-
magnet. The wheel train may be taken from an
old alarm clock, together with the hands and
dial.
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The bob is suspended by means of a steel
spring (C) held in the head block by means of
pin (B). A split block (D) is free to slide up or
down (in recess shown) when screw (Q) is
loosened. In this manner the length of the pen-
dulum may be changed and the clock regulated.
Contact points at (G) are made of platinum. The
circuit shown by light lines is run on the back

FIGS. I AND 2. PRINCIPLE OF ELECTRIC CLOCK

side of the pendulum. The middle or common
wire is fastened directly to (C), as shown. When
(K) is pulled over by either of the electro-mag-
nets (L), it moves far enough to remain against
the stop (J) without the aid of any fastening de-
vices. This reduces the mechanism as a whole
to the pendulum and one moving part.
The pendulum bob is made of lead cast in a

pie tin and suspended by means of a spruce rod.
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The bob weighs twenty-two pounds. The weight
of (K) and (P) together is seven ounces. (P)
is made of iron one-fourth inch square. This
clock requires two gravity cells for operation.
Its timekeeping qualities are not independent of
battery strength, but so nearly so that when used
on gravity cells it keeps very good time.
A design was furnished to a Y. M. C. A. class

in practical electricity (of which the writer was
instructor), and a clock was constructed by them
for the city Y. M. C. A., of Lafayette, Ind. This
clock, the cut and circuits of which are shown in
Figs. 2 and 3, is still in operation.
Referring to Fig. 2, it will be seen that when

the pendulum is swung to the right, electrical con-
tact is completed through the platinum points
at (a). Coil (C), which is connected into the
circuit by these points, holds two windings, one
of which is energized at all times as can be seen
from the diagram. This winding tends to hold
the coil in the "up position" against the stop (b)
by reaction with the field of the permanent mag-
net (Mr). The other winding when energized
by closing contacts (a) sets up a field equal and
opposite to that of the first winding, and coil (CI)
falls of its own weight and gives just enough
push on the pendulum at (a) to keep it in motion.
The hands and wheel train (taken from an old

clock) are driven by coil (C2), which is impelled
upward by the reaction of its field with that of
(M2), a permanent magnet, each time the pen-
dulum makes contact at (a).

Electrical connections are made to moving arms
through hairsprings (d). A resistance (R) is in-
serted in the closed circuit to balance the re-
sistance of (C2).

Since it is the force produced by the weight of
coil (CI) dropping which drives the pendulum,
this clock operates independently of battery
strength and has been regulated to keep time
within twenty seconds per month.—Charles B.
Moore, in Popular Electricity. '

CANNON. & BROWN
Each finish of ours
Little samples

Exceptional work
Come in and see us

Try us Out
Reasonable prices a
Our prompt deliveries

produces good results for you
Lead to further work
Accounts for our success
Tell us what you want
Especially you

Rule of this house
Satisfy our customers.

78 FRIENDSHIP ST., PROVIDENCE, R. I.

RECORD

Vf Ramo

rtm KEVSIVNIS

•

Profits in the Repair Department
Il System is the first essential of a profitable repair
department and the basis of system is a complete
record of repairs.
ci If you would begin the year to best purpose, you
should procure first of all The Keystone Record
Book of Watch Repairs.
This book has space for 1600 entries of repairs

with printed headings and it takes only a few
moments to make each record.

ci Such information is necessary both for the jeweler
and his customer but particularly for the jeweler.

Sent postpaid to any part of the world on receipt of price, $Loo.

Published by THE KEYSTONE PUBLISHING CO.
809, 811, 813 North 19th Street, Philadelphia, Pa.

1201 HEYVVORTH BLDG., CHICAGO

Fulcrum Chronometer Oil

makers

ABSOLUTELY THE HIGH-
EST GRADE LUBRICANT

EVER PRODUCED

Recommended for fine
Chronometers, Chrono-
graphs and Repeaters—
and for all small size
watches, either Amer-
ican or Swiss.
No doubt you are using
Fulcrum Watch and
Clock Oils (most watch-

are), order a bottle of this Chronometer
Oil—the results of its use are perfect.

Watch and Clock Oils, 35c. a bottle, $3.75 per dozen;
Chronometer Oil, 50c. a bottle

 For Sale by All Material Jobbers 

FULCRUM OIL COMPANY
FRANKLIN, PA., U.S.A.

HENRI PICARD & FRERE, London, England, Sole Export Agents



SELLS LIKE NOT CAKES
(ORDER TO-DAY)

AN EXTRAORDINARY SELLER !
A SPECIAL PRICE!

GOLD PLATED SAFETY PINS
I.5.9PERGRossa—o-vo
NETCASH 

WIAVERBECKHTZTV10-12 MAIDEN lANEN.Y
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THE JEWELERS' HANDY
We Repair and Replate any Article in Jewelry and Silverware

FOR THE TRADE ONLY
EXPERT WORKMANSHIP

Mesh Bags Refinished, Repaired and Relined from

$1.00 to $1.25
Gold, Silver and Platinum Plating, Coloring, Finishing

and Polishing Silverware

Write For Our Catalogue
Packages enclosed with ours for other city firms will be delivered free of expense to you

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK

The Sam'l A. Crocker Co.
IMPROVED ROLLING MILLS

A Rolling Mill is a Necessity

Our Rolling Mills are adapted
to all the requirements of the
jeweler, manufacturer and artisan.

All parts are interchangeable.

We supply smooth rolls, stand-
ard ring rolls and combination
Tiffany ring rolls.

Every mill and roll warranted.

ASK YOUR DEALER

For sale by all Jewelry Supply
and Material Houses.

Write fir our Rolling Mill
Catalog.

Manufactured by

The Sam'l A. Crocker Co.
Established 1872 Incorporated 1911

35-37-39 W. 5th Avenue

CINCINNATI : OHIO

WATER BURY,
CONN.

NAN U FACT U RoEFR ICH GRADE

GERMAN SILVER BRONZE GILDING METAL
PLATERS BARS LOW BRASS AND OTHER SPECIAL

ALLOYS IN SHEETS AND ROLLS

Quick D ELIVER I ES

No. 4.

S. A. C. Co. Mill
$3 7.5 0, with two
smooth rolls.

Interchangeable
square and ring
rolls supplied.

Gold and Silver Plating
CAREFUL WORK
Roman, Rose and Green
Gold Coloring. A spe-
cialty made of repairing,
relining and replating
Mesh Bags.

Reasonable Prices

Work by mail or
express returned
same day.

SEND FOR FOLDER
GIVING PRICES

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET ... NEW YORK CITY

MINIATURE PORTRAITS
Enameled on

WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or Print
A ueauti fill illustrated sample card and price-

list sent upon request

CARMAN ART CO.
127 North Dearborn Street, CHICAGO, ILL.

EXPERTS
ON

FineWatch Case Repairing
Manufacturers of Special Cases
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago.

SEND FOR PRICE-L1ST

J.C.HOWARD &CO.
116 & 118 N. State Street. CHICAGO. ILL.

When writing to advertisers kindly mention
The Keystone

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a still line of Enarnelers' Supplies, Muffles,
Stones, tete. A ny goods proving unsatisfactory
sheerf u 1 ly exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R. I.

HAVE YOU SEEN?
AVERBECK'S NEW CATALOG
.IF YOU ARE A RETAIL JEWELERAND
WANT SELLERS SEND FOR IT —

GOODS OF THE UNCOMMON SORT

'WARRICK VAINEIRIORMAIDMiAlif

BECKER & HECKMAN
(Successors to G. F. Wadsworth

WATCH CASE MANUFACTURERS
AND REPAIRERS

-- Everything in the line of
Watch Case Repairing, Gold and Silver Plating, Satin

Finish Engraving and Engine-Turning
Changing Old English and Swiss Cases to take American
S. W. Movements My Specialty. OLD CASES MADE NEW

Silversmiths' Building
10 South Wabash Ave. : CHICAGO

•

DIAMONDS and PIRICIOUS STONEiS

SOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. COHEN
toll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVER

206 Weybosset St., Providence, R. I.

.. i 1.c1tTr1 
• ..-rsattsv-,-,,s. 

steamsems

,lot4t,11

ENGRAVED SOUVENIR SPOONS
Send as Simons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

Established 1881 The Largest, Most Centrally and Conveniently Located Telephone North 562

NABSTEDT MANUFACTURING COMPANY
RING AND CLASS PIN MAKERS
MANUFACTURING JEWELERS

JEWELRY REPAIRING

Factory and Office, 1 10' 11 2' East Third Street
DAVENPORT, IOWA

llealneM001111:01).

WC SPOT CASH for Jewelry Stocks _
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
lend stocks at once, no matter how large or small, and cet money by return mail.
National bank references upon request. If offer Is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
if you ahould be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

$1.00—MESH BAG REPAIRING—$1.00
One Dollar will Repair, Refinish and Reline all size Mesh Bags.
Includes repairing joints, ball-snaps ; also linings with pockets
(kid or silk) and anything else necessary to put bag in good,
first-class order. An Old Bag made NEW for $1.00.

SEND US A TRIAL ORDER

TUCK & McALLISTER CO., 131 Washington Street, Providence, R. I.

Have yciu one of our Catalogs?

As we received it

Mesh Bags
Refinished
$1.00 

We resilver, reline (with kid
or silk) and repair the mesh
on any german silver mesh
bag, from 5 to 7 inches, for
$1.00, other bags in propor-

tion. First-class work, prompt service. Give us a trial. Send postal for our large window display
cards, and price list for special repairs such as gold, gun-metal, bead bags, etc.

. A . 11L4U PIE N Manufacturer of Mesh Bags

24 BROAD STREET PAWTUCKET, RHODE ISLAND

••■■•

As we returned it

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

DALLAS TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

WHAT A POSTAL
CARD WILL DO
It will bring you an interesting and
attractive booklet, telling of our mod-
ern methods of teaching Watchmak-
ing, Engraving and Optics. These
booklets will tell you how men with
little or no experience and no more
ability than you have, have become
expert Watchmakers, Engravers and
Opticians in a very short space of
time. These booklets show how you
can raise yourself from a low wage
earner to a high salaried man. They
are worth considerable to the man
who wants to become a first-class
workman. Write for them today. A
postal will bring them.

ThePhiladelphia College of Horology

Broad & Somerset Sts., Phila., Pa.

F. W. SCHULER, Prin.

The LUX MODEL WORKS
Make practkal working and manufactur-
ing models of watches, clocks, meters,
etc. Experimental work. Wheel and
pinion cutting to order. Manufacturing.

ALL KIND OF CLOCK REPAIRING. 
At reasonable prices. 25 years experi-
ence makes us proficient.

53 East Farm St., Waterbury, Conn.

Earnest, Ambitious, Economizing Students
Prefer the

Winter School of Engraving
"Unquestionably the best," honest

and reliable
Course Three Mouths, $60.00

W rite today for Catalogue ted
Reservations.

Powers Bldg. Chicago, III.

ST. LOUIS WATCH REPAIR CO.
TRADE WORK OUR SPECIALTY

(20 Years Experience)

PROMPT SERVICE LOWEST PRICES
flands, Screws, Crystals replaced free at charge

REFERENCE ANY FIRST-CLASS JEWELER

Oriel Building - St. Louis, Mo.

EXPERT REPAIR WORK
PROMPT SERVICE

Specialists on
Complicated watches
Complicated Clocks
Chronometers

Wheel and pinion cuttings

Antique clocks and watches

Twenty years' practical
experience as makers of
Foreign and American
movements.

Satisfactory work at reasonable prices.

Highest endorsements from the trade.

Send for our Price List

MAIDEN LANE WATCH REPAIR CO.
9 MAIDEN LANE, NEW YORK
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Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations Waited,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
tinder all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, Initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the Issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS In postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED

Under this heading, ONE CENT per word,
for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

Al "watchmaker and all around store man.
With present firm five years. No small towns

unless business is very profitable."L 256," care
Keystone.

• 
ENGRAVER young man, first-class engraver

desires position, can wait on customers and
assist in store 9 years' experience; Al reference.
"H 263," care Keystone.

BY first-class jeweler, optician and plain en-
graver, and registered in Oklahoma, can take

charge of store as have managed jewelry store
for last twelve years continually. Box 616
Nowata, Okla.

YOUNG man wants permanent position as
assistant watch, clock, ordinary jewel re-

pairer; $8 to start; best reference. "M 265,"
care Keystone.

BY good, practical watchmaker, fair engraver;
good set of tools, good references. Address,

Jeweler, 123 Main street, Fairmont, W. Va.

WATCHMAKER clock and jewelry repairer,
can do engraving, no had habits, married,

sixteen years experience; wants permanent
position, best references. Address W. E.
Summers, Garrett, Ind.

WATCHMAKER and optician, would like a
position in a town of ten to thirty thousapd

population, either as workman or manger;
with privilege of going in as partner or buying
the place if satisfactory to both parties. Would
prefer Pennsylvania but will locate anywhere.
"B 257," care Keystone.

POSITION in June for a month or two, by
first-class watchmaker and plain engraver;

some knowledge of optics. "K" 3 Diamond
street, Titusville, Pa.

- - -
FIRST-CLASS watchmaker open to position at
once; unmarried, strictly temperate, ex-

perienced on railroad work. D. S. Parsons, 1201
W. 36th street, Little Rock, Ark.

WATCHMAKER, jeweler, engraver, salesman,
capable, highly recommended, wants posi-

tion in modern city store, can come at once.
0. S. Harmas, 19-S. La Salle street, Chicago.

FIRST-CLASS watchmaker, capable of hand-
ling railroad work with experience in that

line; best references. State particulars in
first letter. R. L. McComas, Lexington, Ill.

AS watchmaker, jeweler and clock repairer
modern tools, age 25, with 6 years experience,

can do plain engraving and wait on trade,
speak English, Swedish and Finn; no bad
habits; best references. Address Paul A.
Ruble, 18th avenue West, Flat C, No. 2, Du-
luth, Minn.

WATCHMAKER of exceptional ability wants
e. position with a reliable house, would invest
few thousand dollars with a jewelry firm that

can use his services as workman or manager;
don't answer unless you need the service. "L
N. 220," Morrison, Portland, Ore.

(Continued on page 1058)
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SITUATIONS WANTED

(Continued from page 1057)

AS watchmaker in first-class store. Am mar-
ried, no bad habits. I am not a cheap man.

Capable of taking charge of the department.
"E 276," care Key atone.

WATCHMAKER jeweler and plain engraver,
with watch factory, and tradeshop experience,

wants position in store; eastern states preferred.
Good references. 11. S. Mourer, 416 Poplar
street, Lancaster, Pa.

YOUNG man desires situation in pawn brokers
office; has had three years' experience;

can furnish best references; state salary in
first letter. "T 261," care Keystone.

WATCHMAKER, jeweler, engraver; ambit-
ious, ingenious, courteous, trustworthy, age
24, salary $20; own tools; gilt-edge references.
Box 309, West side Y. M. C. A., Chicago.

ENGLISH watchmaker, age 26, wants position
as watchmaker; or second watchmaker, have

tools. Thomas Coltman, 817 South Seventh
street, Lyons, Iowa.

FIRST-CLASS watchmaker, jeweler and all
around man; steady no bad habits; indus-

trious, good, railroad watches also. Charles
Kohler, Furtwangler and Rhea streets, Greens.
burg, Pa.

YOUNG man wants position as watchmaker,
do clock and plain jewelry repairing; all

around store experience; best of references.
Address B. Sylvester, Nazareth, Pa.

FIRST-CLASS watchmaker, fair engraver and
graduate refractionist, married, sober and

can furnish reference. Address Box 334,
Utica, Nebr.

LADY engraver wants position in retail store.
Laura Rutherford, Lewisville, Texas.

BY ambitious young man as assistant watch-
maker in good jewelry store; very good

engraver; best references; good reasons for
changing; southwestern Iowa preferred. "H
252," care Keystone.

Al Letter and monogram engraver of fifteen
years experience, assistant watchmaker and

salesman; can furnish references and samples;
south or west preferred; married, age thirty-
three. A"249," care Keystone.

WATCHMAKER, capable to handle railroad
work; can do neat engraving. Address

watchmaker, 209 South Notre Dame street,
South Bend, Ind.

AT once position by first-class watchmaker and
engraver; wait on trade; take in and deliver

works; salary $26 per week; references ex-
changed. "P 243," care Keystone.

YOUNG man twenty-three, desires position as
salesman and engraver; also understands

optometry; best references furnished. Address
Salesman, General Delivery, Norwalk, Conn.

WATCHMAKER and engraver familiar with
railroad inspection, understands anything

pertaining to trade; fifteen years experience;
best references; like position in Wyoming or
adjoining states. "C 279" care Keystone.

GRADUATE optician (southwest of Kansas
City); experienced; desires permanent posi-

tion as refractionist and salesman in Missouri
"L 270," care Keystone.

YOUNG man now employed as assistant buyer;
can also do engraving; has five years ex-

perience in jewelry business; wishes a position
with good house. "M 268," care Keystone.

BY second watchmaker and plain engraver.
Geo. Wm. Armitage, 24 Ellsworth street,

Amsterdam, N. Y.

THOROUGHLY experienced all around watch-
and clock repairer (no engraver)-only 6

years in this country; wishes employment in
store or factory, preferable in far West. "F
269," care Keystone.

WATCHMAKER wants position for summer
in Atlantic City, Asbury Park or Ocean

Grove; best reference, character and ability.
B. H ■Irul aker Ronk Pa.

WATCHMAKER, first-class; over twenty
years on high-grade work; factory and store,

railroad inspector; take in and give out work;
best references; no cylinders or imitation
watches taken. J. W. Darling, care Southern
Hotel, Mobile, Ala.

YOUNG man would like to have a position as
engraver and jeweler. Guss F. Lingsch,

2 N. 27th street, Camden, N. J.

FIRST-CLASS watchmaker, clock and jewelry
repairer, do not engrave, no bad. habits, best

of references, age 27 years, married, start $20
per week. "F 277," care Keystone.

AS manager of good store in good live town,
am married, 36 years of age, can furnish best

reference, please state what is expected, and
salary in -first letter. "A 276," care Keystone.

SITUATIONS WANTED

GOOD all-around man, must be good watch-
maker; if optician so much better; permanent

place to right man; photo and full particulars
in first letter; must come well recommended.
"H 216," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

A FIRST-CLASS engraver and jeweler, one
who can mount stones, permanent position

and good salary, must come well recommended.
Address Klein & Son, Montgomery, Ala.

JEWELER, engraver and clock repairer ex-
perienced, $20 per week to start, chance

for advancement, steady position, Address
Samuel Phillips, 232 Atlantic street, Stamford,
Conn.

TRAVELING jewelry salesman for northern
Minnesota and North Dakota. Address

with full particulars. "F 280," Keystone.

WATCHMAKER wanted, one thoroughly
experienced on high-grade Swiss watches and

can do engraving. The Cowell & Hubbard Co.,
605 Euclid avenue, Cleveland, Ohio.

STONE-SETTER wanted, first-class man on
all around work, steady position, references.
Stickel Yariper & Co., Detroit, Mich.

WATCHMAKER, optician and engraver only
those with good references and first-class

man need apply, state salary and experience.
Louis Kades, Newburgh, N. Y.

AT once, a practical watchmaker, steady em-
ployment to a willing man, state age, ex-

perience and send photo and references. A. M.
Fargeman, Fergus Falls, Mimi.

A young man with three or four years exper-
ience filling material orders, give reference.

S. H. Clausin & Co., Minneapolis, Minn.

WATCHMAKER and engraver with $3,000
to take half interest in trade shop and ma-

terial business, Fine established business but
need partner to help take care of same. "H
272" care Keystone.

YOUNG man as watchmaker, jeweler and sales-
man three to five years experience, reference,

photo and salary on application. M. L. Green
& Son, Mount Clemens, Mich.

WATCHMAKER one able to engrave pre-
ferred, state experience and salary expected.

"R 264" careKeystone.

A FIRST-CLASS engraver and jeweler, one
who can do all kind of jewelry repairing and

diamond setting. First-class reference re-
quired, permanent position for a capable man.
"L 259," care Keystone.

MANAGER wanted for a $25,000 jewelry
business located in one of the best towns in

central Texas; must be a man who understands
the jewelry business thoroughly and can invest
$6,000; rare opportunity for a good man to work
into a fine business, as present owner wishes to
retire; don't write unless you have the ability
and the money. "I 176," care Keystone.

A YOUNG, man with some experience in watch
and jewelry repairing and engraving, perma-

nent position and advancement, send reference.
Address J. G. McKay, Selma, Ala.

Young man as second watchmaker, one who is
neat in appearance and a good salesman,

good recommendations must be furnished.
W. E. Hoffmann, Barnesville, Ohio.

MAN to repair jewelry and clocks; state
whether married or single, age and wages

expected; engraver preferred. E. R. Mason,
69 Court street, Binghamton, N. Y.

ENGRAVER, man capable of taking charge
of the engraving department of a large

concern; must be able to engrave coat-of-arms,
script and finest kind of work. Address P. 0.
Box 90, N. Y.

HAVE a stock of jewelry to invoice about
$1,200, want jeweler to take charge of same
on commission basis, and make all he can on
watch repair work and etc., for himself. No
rent or expense of any kind. Good opportunity
for the right man. Address Cherokee Drug
Co., Tahlequah, Okla.

WATCHMAKER and good optician for town
of 12,000 in North Carolina ; good steady

position for the right man. " G 181," care
Keystone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

A PARTNER with some capital to take interest
in one of the best wholesale jewelry houses in

the southwest; we want the services as well as
capital. "G 218," care Keystone.

WANTED

TO buy a new Century Engraving Machine.
Lund, Jeweler, Seymour, Conn.

PARTNER wanted, best location in Oregon,
must be honest, capable all around man, and

a hustler, references required. "J 245," care
Keystone.

ENGINE turning machine, any style, state
condition, "S 241," care Keystone.

LADY partner in watch and jewelry business.
Box 174, Corning, Ohio.

FOR SALE
UNDER THIS HEADING TI1REE CENTS PER WORD

Stores, Stocks and Businesses

DIVISION point on one of the largest systems
in the middle West, an Important railroad

watch inspection, a profitable business in itself,
optical department alone will furnish a com-
fortable living. A $25,000 business which
can be increased by an energetic jeweler,
money required about $10,000. Owner has
competence and wishes to retire. A. B. C.
22," 1201 Hayworth building, Chicago.

WANT to retire, small jewelry stock and best
of fixtures, like new, no competition, fine town,

72 miles from San Francisco, 1,000 inhabitants.
J. P. Arnolds, Calistoga, Cal.

BECAUSE I am not a jeweler, I wish to dispose
of my up-to-date jewelry stock, invoice about

$1,500, location, best in town of 1,200 in drug
store. Fine repair business, little or no corn-
petition, great opening. Write. E. W. Orahood
Salem, S. D.

SMALL store in western New York town of
2000 population, invoices about $2000, with

$2000 to $3000, yearly business, splendid op-
portunity to start in business for yourself.
If you want to be independent investigate at
once. Calvert, Marion, N. Y.

BEAUTIFUL little jewelry store, fine classy
stock in manufacturing city of 6000, upper

peninsular of Michigan, finest climate in the
world. Invoice $5,000 will reduce to $3,000,
reasonable rent, one competitor, and good
money maker, and good reasons for selling.
"H 278," care Keystone.

FINE jewelry and optical store in the best
city of 40,000 in United States, largest

automobile and buggy factories in the world
located here. Lots of other manufacturing
pay roll of these two alone every two weeks is
$260,000, draws trade from other towns
twenty-five to fifty miles away, farming com-
munity the best. Sales run from $15,000 to
$20,000 a year, repair trade alone pays ex-
penses, stock and fixtures inventory $10,000 to
$12,000, rent low, fixtures all new, two years
ago ; would consider some gilt edge real estate,
want to retire on account of health. "C 260,"
care Keystone.

GOOD paying jewelry business at invoice,
wish to sell at once, located in live railroad

town, central California, population 3,500,
practically only one here; S. P. Watch Inspec-
tor; retiring from business. Address Box 392,
Roseville, Cal.

JEWELRY and Stationery business; centrally
located ; good lease; reason for selling ; only

for cash. No agent. Address M. Schwartz,
73% George street, New Haven, Conn.

CLEAN up-to-date stock and fixtures at a
bargain; invoice $3,200 ; can reduce to

$2,500 will arrange to suit purchaser. Sell
or rent building; rent cheap; Al location.
Population 1,600. For full information ad-
dress John F. Brokaw, Ripley, W. Va.

I HAVE the jewelry store you want ; it is a
money maker; fixtures invoice $1,060 ; stock

$2,500; five years lease; county seat 5,000;
Boise Valley, Southern Idaho, good discount.
Write for particulars. "H 267" care Keystone.

NORTHERN Indiana; good paying jewelry
business, stock of goods, bench, tools and

material; sickness cause. 0. Doty, 102 Mid-
dlebury street, Elkhart, Ind.

JEWELRY stock, fine location, good business,
lots repair work, county seat, population

5,000 and rapidly growing, little Chicago of
the west, great opportunity, invoice about
$5,000. Act quick. "R 271," care Keystone.

RARE chance to buy a big paying jewelry
business in Iowa, town of 1,600, competition

very light, did $8,000 in 1911, stock and
fixtures could reduce to 3,000, it is a gold
mine, no triflers wanted, must sell by July 1st
or no sale, as am going into wholesale business.
Will bear closest of investigation, books open,
cash or bankable paper taken. "P 260," care
Keystone.

JEWELRY store for sale, in town population
1,600 in Missouri, stock and fixtures invoice

about $6,000 can reduce if necessary, no op-
position, owner wishes to move to where his
land interests are, full investigation solicited,
Address "H 266," care Keystone.

FOR SALE

Stores, Stocks and Businesses

OHIO county seat store, stock $4,000 (cash,)
best location and stock in town of 9,000 for

particulars write "S 273," care Keystone.

JEWELRY and optical store in Northwestern
border of Arkansas City, of 32,000 popula-

tion and growing fast, stock and elegant fix-
tures, invoice $7,500 can reduce, ill health cause
of selling, established fifteen years. "G 242,"
care Keystone.

AT half value to close estate, jewelry, optical
and bazaar stock, good location, $1,000 will

buy it. W. A. Burling, Adm., Muir, Mich.

IF you want a good thing and have $4,000 in
cash write for particulars. James Vidor-

man, Joplin, Mo.

NEW ORLEANS jewelry business established
over fifteen years, good location no opposition

present owner netted over $40,000; stock and
fixtures, will not invoice over $10,000 ; will
reduce to any amount, good repair business,
will sell or lease property, present owner must
retire, good reasons. "C 274," care Keystone.

A PROSPEROUS clock and watch shop, well
located and established five years, for sale

at once. "H 264," care Keystone.

GOOD paying jewelry business in good town
not far from Pittsburgh, Pa. "D 262," care

Keystone.

STOCK and fixtures for sale in good Michigan,
town population 10,000, only three other

stocks, must sell at once on account of eyes,
write today. "W 246," care Keystone.

JEWELRY stock, $2,500, southern Minne-
sota county seat town, 2,500; large terri-

tory; railroad division and inspection; good
business, good run bench work; want to
retire. Address "M 199," care Keystone.

JEWELRY stock in Southern Indiana, in-
voice about $2,600, good location, must be

sold at once, bargain for some one."S 253,"
care Keystone.

IN San Francisco, Cal., up town watchmaker
and optical business, good watch-repairing

trade, transfer corner, three years lease, low
rent, $200 and invoice. "P 261," care Keystone.

GOOD-PAYING jewelry business in thriving
Kansas town of 700. "Jeweler," Box 100,

White City, Kans.

IN Bakersfield, Cal., the best business location
in the city, with a nine years' lease at $135 a

month. At present used as a jewelry store.
Fixtures cost $8,600 and stock runs about
$10,000. Owner wishes to retire and will sell
location with or without stock. This is a rare
opportunity for anyone who wishes to start in
business in the liveliest town in the West.
Write to P. 0. Box 468, Bakersfield, Cal.

JEWELRY and optical business in live town of
1,500, cash business 1912 over $8,000, bench

work over $100 per month, optical business 1912
over $2,000 stock, fixtures, everything, $2,600
to $3,000, fine store building best location in
town for sale or rent ; reason for selling on
inquiry. If you want this you'll have to hurry,
investigate. H. 0. Schleuder, Springfield,
Minn.

UP-TO-DATE jewelry stock and fixtures, in
rich farming town in Ohio, ill health, rea-

sonable terms, invoice $1,800. "J 248,"
care Keystone.

IN southeastern Kansas town, stock of jewelry
and fixtures for $5,600 ; if interested, address

"K 247," care Keystone.

JEWELRY business, town of 1,000 Wisconsin,
all bench work one person can handle,

several small towns to draw from, money
maker, about $1,200 required. R. P. Yale,
Glenwood City, Wis.

WISH to retire so offer established jewelry
business in southwestern Iowa county seat,

no dead stock, $6,000. "T 244," care Key-
stone.

JEWELRY and optical business in Iowa town
2,200; fine location, money maker; low

rent; can reduce to suit purchaser; must sell,
poor health. Address "P 228," care Keystone.

STOCK and fixtures; best town in Iowa,
population 30,000; will invoice about $2,500;

fine location, reasonable rent; my health the
cause; snap for some one; act quick. Box 501,
Waterloo, Iowa.

A SPLENDID opportunity to purchase a
clean, up-to-date stock of jewelry and

stationery in the best dairy, stock and grain
county in Minnesota, population 1,200; good
schools and churches; poor health is my reason
for selling. Write to J. L. Williams, the
Jeweler, Zumbrota, Minn.

NORTH DAKOTA county seat college town;
two transcontinental railroads; popula-

tion 7,000; clean stock, good fixtures, invoicing
$7,000; established business; buy direct. "F
204," care Keystone.

FOR SALE
UNDER THIS II EADI NG THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

ROLL top bench, fifty feet of counters, all oak.
L. M. Beck, Fort Wayne, Ind.

ONE 18 in. Lancaster and one Whitcomb lathe,
with slide rest. C. Roth, 835 Emerson street.

Denver, Colo.

SECOND HAND work benches, hand and
power flat and wire rolls, anvil and block,

small foot and screw presses, one Oliver foot
power lathe, one bar annealer, (American), one
grindstone, one electric polishing head, small
pressure blower, sand blast, one polishing dust
collector, ring bender, scale stools, foot power
polishing machine, also other tools. Leiman
Bros., 62 F. I. John street, New York. 

TWO jeweler's safes, diebold, steel lined,
double door, double combination, excellent

condition, bargains. Address H. L. Fargo,
Ripon, Wis.  

LARGE burglar and fire-proof safe for sale
cheap. Also bench and tools and optical

instruments. M. G. Wilkinson, Marshalltown,
Iowa.

A BARGAIN-forty feet of wall cases in three
sections, one section has French plate mirror

back. All shelves adjustable. /Mao twenty-
eight foot of floor cases in three sections, plate
glass, good condition, all cases solid walnut,
price $400. Price includes all trays. Photo
and description upon request. Miller Bros., 62
Perry street, Tiffin, Ohio. 

TO buy second-hand watchmaker's tools,
materials and hanging watch sign, must be in

good condition and a bargain for spot cash.
J. R. Anderson, Beckley, W. Va.

SHIP chronometers for sale, in fine condition;
price $50, $75, $100. Will send on ten days'

trial to responsible parties. William H. En-
haus & Son, 31 John street, New York City. 

SAVE your time, send $1 for fifty-two prac-
tical ads for jewelers. Garner "Ads" Ser-

vice, Lebanon, Ind.

GRINDSTONE in iron frame, perfect condi-
tion; cost $63, for $22; trial case, $65, for

$26. Robinson, 325 Failing building, Port-
land, Oregon.

ENGRAVING machine, cheap. Jeweler,
Brunswick, Nebr.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

WILL exchange about $500 worth of good
watches and jewelry for a roadster or run-

about must be in good shape; will pay difference
in cash, if any. What have you ? Hugh Kier,
Globe, Ariz.

A LOT in one of Chicago's growing suburbs;
want diamonds, watches, jewelry, chronom-

eter, foot power screw cutting lathe. E. G.
Osborn, Topeka, _Kans.

FARM lands offered in exchange for jewelry
stock or will exchange for any part of a

jewelry stock. Address 601 Plymouth building
Minneapolis, Minn.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ENGRAVING machine, must be cheap; send
full description. Koester, Brunswick, Nebr.

WANTED -To buy jewelry stock; send
surplus stock to me and get money by re-

turn mail. Emil Noel, 641 East Forty-
sixth place, Chicago, Ill, 

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made,

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 

GOOD place for a sober watGlimakerT,with
business experience, who can place reasonable

amount of stock, to conduct jewelry business
on main business street at Braddock, Pa. Rent
$40.00 per month. Bell phone, 226 J Brad-
dock. A. H. Worthington, 2630 Woodstock
Ave., Braddock, Pa.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

FOR first-class work and prompt service try
Art Watch Case Company, Champlain build-

ing, 8 North State street, Chicago. 

OLD English and Swiss key-wind cases changed
to take American stem-wind movements;

hunting cases changed to open-face. Art
Watch Case Company, 8 North State street,
Chicago.

OLD cases restored to look like new; Roman
and satin finishing. Art Watch Case Com-

pany, 8 North State street, Chicago.

BUSINESS NOTICES

I WILL buy your diamonds and watches and
pay you liberal spot cash; money by return

mail. M. Iralson, Masonic Temple, Chicago.

ELGIN Horological School, the oldest and most
practical school for watchmakers, send for

catalog to Elgin Horological School, Elgin, Ill.

PEARLS wanted; ship direct to me and get
the highest Market price; largest buyer of

slugs in United States; prices quoted. W. L.
Gardner, Le Claire, Iowa, Western pearl head-
quarters.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on memo.
bill to rated dealers. Sold for cash only. Dan.
I. Murray, Broker, 3 Maiden Lane, New York.

ALBERT A. WINTER, instructor of the
Winter School of Engraving, will teach

a limited number of students this summer.
Three months' course. Write for reserva-
tions at once; catalog. 37 South Wabash
avenue, Chicago.

WE buy American pearls and slugs, fine large
pearls and slugs our specialty. Send goods

for an estimate and we will report same day
goods are received, references, any bank in this
city. Plank & Co., Jewelers, 328 West 2nd
street, Davenport, Iowa.

SEND your ,watch-case repairing to Art
Watch Case Company, 8 North State street,

Chicago.

COOPER al SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK

Send Trial Package
•

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.
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dated. Cloth bound, 376
with fifty-six illustrations.
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Having increased our Facilities in our MESH BAG department we can now

BEFORE REPAIRING

REPAIR, RESILVER
RELINE (With Kid or Silk)

For $1.00

BRESLAVSKY BROS.
51 MAIDEN LANE NEW YORK

We feel that it would be insulting the
intelligence of the trade to add even one
argument beyond the fact that the M. P.
SAFETY CATCH

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

requires no assembling. A sample in
your hand will talk more forcibly • to you
than we can, and you'll find it mighty
profitable conversation.

THE SAMPLE IS YOURS FOR THE ASKING

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

Isn't it foolish to alloy with scrap or inferior metals — and
risk the whole batch of gold for a few cents' saving."
We had just this trouble before we invented our " Omega"

metals.

"Omega " Guinea Gold Alloy " Omega " Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press—will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under filo graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No Charge.

THE RIVERSIDE METAL COMPANY
(443--4 MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J. w

Have Just Finished the Greatest
Sale Ever Held in Oklahoma

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue PROVIDENCE, R. I
NEW YORK OFFICE, 611 BROADWAY, ROOM 605

BUFFALO
MACH INE

MFG. CO.

It was the Miesch-Jones Stock at Muskogee, admitted to
be the best in the state. The Sale was a wonderful suc-

cess and Messrs. Miesch and Jones are jubilant over it.

1354 West Ave.

BUFFALO, N.Y.

LEI M A N BROS.

POLISHING
DUST

COLLECTOR

L. LELONG & BROTHER

Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn.the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted for. colleges and schools. Can be
moved about instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog No. 1
LEIMAN BROS.

62 C John Street, NEW YORK

Southwest Corner
Halsey and Marshall Streets

Gold and Silver Refiners
Assayers and

Sweep Smelters
BULLION SOLICITED

SMELTING for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

NEWARK, N. J. Sweepings Our Specialty

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITY?

Volume low, collections slow, need a tonic now ? If so
send for me. You know my reputation for reliability,
can refer you to any manufacturer, wholesaler or bank
in Chicago. You are familiar with my record, have given
hundreds of sales extending all over the United States
and Canada, and every sale a success. For more than
twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales
personally, am assisted by the best talent obtainable,
giving you the services of two of the best auctioneers for
the price of one. Remember my pleased patrons are my
friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and
communications strictly confidential.

L. H. DODD & CO.
Long Distance Phone

Drexel 2906 4607 Michigan Ave., Chicago IllinoisAddress
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Watckes for juneWeddings

LADY ELGIN
5-0 Size

LADY ELGIN
10-0 Size

Lord Elgin complete watches,
15-17-17 jewels adjusted, filled
and solid gold cases.

Retail prices from 225.00 to $75.00

Lady Elgin 5-0 size watches,
15 jewels, filled and solid gold
C ases.

Retail prices $25.00 up

Lady Elgin 10-0 size watches,
15 jewels, 17 jewels, solid gold
cases only.

Retail prices $40.00 up

There is no handsomer present for the
bride and groom than a Lady Elgin and
a Lord Elgin.
Tell their friends so. We will help you do it.

ELGIN NATIONAL WATCH CO.
Elgin, Ill.

Please send supply of folders on Lord Elgin and
Lady Elgin watches, imprinted with my card.

Naine 

Address

Write today for a supply of attractive literature about
Lord Elgin and Lads, Elgin watches, Please use the
coupon.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS

6—Key

re& 
\NM.4
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THIS IS THE INDIAN
"The Clock With The Bell Inside"

Stem Shut-off

THE"STEM SHUT OFF"
PAT. PDO.

Ball Drops—Alarm Stops

THE tSTEM SHUT OFF"
PAT. PDO.

Ball Drops—Alarm Stops

THIS CUT ACTUAL SIZE OF CLOCK

All jobbers handle

Ingraham Clocks

Order The Indian

from your regular

jobber.

Diameter of case 41/, inches. Nickeled and highly polished. Bell enclosed within the case
Alarm is released by raising ball on stem. Alarm is stopped by pressing ball down

(SEE CUT AT TOP)

Every clock is thoroughly tested before it leaves the factory and is warranted a first-class timekeeper

Packed 50 clocks in a box, each clock in a separate pasteboard box

Name printed on dial case lots without additional charge

THE E. INGRAHAM COMPANY
BRISTOL, CONN.
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WatcAes for June Weddings

LADY ELCIN
5-0 Size

LADY ELGIN
10-0 Size

Lord Elp-,in cum plete watches,
15-17-17 jewels adjusted, filled
and solid gold cases.

Retail prices from $25.00 to $75M0

Lady Elgin 5-0 size watches,
15 jewels, filled and solid gold
cases.

Retail prices $25.00 up

Lady Elgin 10-0 size watches,
15 jewels, 17 jewels, solid gold
cases only.

Retail prices $40.00 up

There is no handsomer present for the
bride and groom than a Lady Elgin and
a Lord Elgin.
Tell their friends so. We will help you do it.

ELGIN NATIONAL WATCH CO.
Elgin, Ill.

Please send supply of folders on Lord Elgin and
Lady Elgin watches, imprinted with my card.

N :1111  

Address

Write today for a supplv of attractive literature about
Lord Elgin and Lady Elgin Nvatch es . Please use the
coupon.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS
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THIS IS THE INDIAN
"The Clock With The Bell Inside"

Stem Shut-off

THE 'STEM SHUT OFF"
PAT. PDC).

Ball Drops—Alarm Stops

THE ̀STEM SHUT OFF"
PAT. PDO.

Ball Drops—Alarm Stops

THIS CUT ACTUAL SIZE OF CLOCK

All jobbers handle

Ingraham Clocks

Order The Indian

from your regular

jobber.

Diameter of case 411/2 inches. Nickeled and highly polished. Bell enclosed within the case
Alarm is released by raising ball on stem. Alarm is stopped by pressing ball down

(SEE CUT AT TOP)

Every clock is thoroughly tested before it leaves the factory and is warranted a first-class timekeeper

Packed 50 clocks in a box, each clock in a separate pasteboard box

Name printed on dial case lots without additional charge

THE E. INGRAHAM COMPANY
BRISTOL, CONN.



1062

111 111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111ILL±

NEW NEW NEW

I The Camilla Extension Bracelet
=--

Camilla J 892

Camilla J 912

The "Camilla" Extension Bracelet is the most dur-
able article yet produced in this line, unbreakable.
The demand for these goods is increasing daily.

Thelma J 778

Thelma J 748

Thelma J 750

Another new creation, the "Thelma" double-hinge

bracelet, which is most attractive and is meeting

with ready sale. To see these new goods is to

purchase. We have secured patents on this article.
They are winners.

Letters patent 737064.

F 2362

F 2354

Patents pending

To perforate the cigar,
press the self-adjusting
plunger two or three times,
turning the cigar, and you
get a splendid draft. End
of cigar and wrapper un-
disturbed. Big sellers.

We intend in the
future to protect
our new inventions
by patents. Ask
your jobber for
Bigney's patented
articles. Our one-
eighth and one-
tenth gold filled

"MIRROR
FINISH"
chains look and
wear like solid
gold.

Patent
Pending

Camilla J 911

Camilla J 913

Pat. Pending Extension Time Reminder J 909

The newest thing out. LOCKET TIME REMINDER
or score keeper. Don't have to tie a string on your
finger. A reminder of engagements. It is most unique.
Very handsome.

If your jobber does not carry these goods, ATTLEBORO MASS.notify factory. 7
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THE ALBERT WALKER CO.

3751

3757

3763

2051

2057

3752

3764

2052

2058

3753

3759

3765

2053

2059

2065.

3751

37E0

3766

2054

2060

2066

3755. 3756

3761 3762

3767 3763.

2055

2061

2056

2662

2067 2068

LINGERIE CLASPS, OR SHOULDER STRAP FASTENERS
PRICES j 

Gold Filled  
1 Solid Gold 10 Kt

84 to 1.92 per pair
2  85 to 4.00 " " 

} 
Keystone List

Used for clasping neatly and compactly together the various shoulder straps of ladies under-garments.
No longer a fad, but a necessity to every well-dressed woman.
You can add materially to your sales by carrying them in your stock this Spring and Summer.
CHECK THE COUPON AND FILL IN YOUR NAME OR WRITE US AND YOU WILL GET QUICK ACTION.

WHY NOT NOT BUY WHERE THE JEWELRY IS MADE?

THE ALBERT WALKER CO., PRigavnIuDiaEcriN,,„C,Eg & WRh Ho / eos Jewelers ers eLl eAr sN D

City

The
Albert

Walker Co.
Prov., R. I.

Please send

Catalog  

Samples of clasps for

our examination 

Name  

Street  

Stlte
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C. L. P. CO.
G.L.P.Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Every Bracelet Manufactured by G. L. P. Co. is made from 1 /1 0 Gold Stock, and when
the retail jeweler sells one, he can give his guarantee with the sale.

To Further Protect the Trade, so there is no chance of purchasing other makes of jewelry
because they are on the G. L. P. Co.'s cards we stamp every piece of
goods made by us — G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding the interest of all the jewelry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane amnacinN■rpoffi::, North Attleboro, Mass.

1065

,

G P CO
Design, Quality and Finish

Have Always Been the High Standard of Our Goods. The retail
jewelers, who, through their jobber, handle goods
manufactured by G. L. P. Co., make for them-
selves satisfied customers.

We Are Anxious, Naturally, to supply that increasing demand
for goods manufactured by G. L. P. Co., but
under no circumstances will we allow even a single
piece of jewelry to leave our factory, unless it has
that finish that has always characterized our goods.

To Get This Same Finish it takes time, and the retail jewelers
should insist on their jobbers showing them a com-
plete line of our solid-gold front lapped work, also
gold-filled, as early as possible and before our out-
put is entirely sold up for this coming fall.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane ratrZfriZZ North Attleboro, Mass.

_
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ASCOT TIE PINS
Big Sellers—Order One Dozen as a Sample

 NONWINIIINCJ

IFINTogggognagumnimmudit,

I VAPPININImml

'"1111.11111111.10■ImislINNIIIVI

totiallimminumumisollisst

feleiNNIIMIIIM■MERE.6.1

A 

1 8 F.; B A55T.
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Just the th'ng for men's negligee collars and ladies' shirt
waists. Something entirely new ! Gold filled at a very low
price. Only $18.00, $24.00, $36.00 a gross.

Order one or more dozen as a sample at $2.00 per dozen

000

0°

0

0

0°

0

MANUFACTURER 0
and IMPORTER

10 and 12 MARDEN LANE, NEW YORK
0

00000 000000000000000000000000000000000000000000000

LET US SEND YOU
SAMPLES and QUOTE

PRICES

Our product stands practi-
cally in a CLASS ALONE.
The variety and exten-

sive designs together
with an exception-
al finish recom-
mend that you
investigate
the merit of
our line.

If your
trade can
use goods
made of gold
shell you owe it
to YOURSELF
to investigate our
QUALITY and
PRICES. We make:
Gold Shell Seamless Rings,
Studs, Emblems, Ear Knobs,
Scarf Pins, Link Buttons, etc.

Write for Further Particulars

The Morgan Jewelry Co.
Manufacturing Jewelers

62 Page Street - - PROVIDENCE, R. I.

&.•

Fourteen Karat and
Platinum Jewelry

every piece of which bears the following GILARANTEE :

"We will exchange at any time within six months of date
of purchase, for any reason, any goods purchased of us."

This is the most Liberal Guarantee
offered by any Solid Gold House.
We give it because we have absolute faith in
the workmanship, style and salability of our
goods. It means to you the opportunity of
keeping your stock fresh, live and right up to
the minute. It is the twentieth
century idea of cooperation.
Let us show you our new lines.
We have a salesman in your territory
who will call upon receipt of a postal
sent us. Buy 14 Karat and Platinum
goods bearing this Trade Mark raki,-

TRADE MARK

The Harvey J. Flint Company
  Makers of Fourteen Karat Gold Jewelry   
59 Page Street, Providence, Rhode Island

THE LATEST WORD IN TABLE FURNISHINGS
NAPKIN MARKERS

MADE OF SILVER WHITE METAL

Prices and FREE SAMPLE on application

WRITE AT ONCE TO

Dept. K6 ATTLEBORO, MASS.

Thimbles for the Jewelry Trade

The thimble is essentially an article of jewelry.
Yet the retail jeweler has permitted a great part of
the thimble business to slip away from him to the
ladies' furnishing and department stores.

Our Birthstone Thimbles offer new possibilities to
the jewelry trade. Because of their originality and
moderate price, the demand for them will be im-
mediate—especially for birthday gifts.

They are manufactured in sterling silver, in all
sizes, one for every month in the year, and each set
with five stones. They are sold twelve in a box, per-
mitting an artistic and effective display.

Ask your jobber to quote price.

UNTERMEYER9 ROBBINS & CO
Manufacturers of Rings, Bracelets and Thimbles

71 Nassau Street NEW YORK

1067
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Emblem Coat Chains with Interchangeable Buttons
rr HESE CHAINS have more good arguments than any other coat chains. Ordinarily

the button is meaningless—signifying nothing beyond holding the chain. In our
Emblem Coat Chains each element has its own distinct importance, the Button as a
Button and the Chain as a Chain. In point of worth and beauty they challenge com-
parison. Sold complete, or Buttons may be had separately with our Famous Interchange-
able Button Back attachable to any chain.

Nk)
4307

$14 Doz.

te%

€1)mckck,r

4358
$9 Doz.

0628
$12 Doz.

MANY NEW DESIGNS

4160
$9 Doz.

CATALOGUE DISCOUNTS

4334
$10 Doz.

0688
$10 Doz.

4385
$10 Doz.

INTERCHANGEABLE Buttons solve the dealer's problem. You used to find that
certain of the old-style buttons would sell better than others, so that chains with the less

popular ones would be left on your hands. That cannot happen with such goods as the
above ; because it is easy to substitute other buttons at any time, and thus make sure of selling
every Emblem Coat Chain on hand. Many designs for every order. Big sellers all summer.

HANDSOME WINDOW CARD FREE

IRONS & RUSSELL COMPANY

NEW YORK OFFICE:
11 Maiden Lane

Specialists in the Manufacture of Emblems

Three Complete Stocks in Three Convenient Centers

MAIN OFFICE AND FACTORY:
Providence, R. I.

CHICAGO OFFICE:
10 S. Wabash Ave.

OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
H A H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark 14 L H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
"Rogers," or the letters "W. H. R." or " R " upon or in connection
with the sale of any silver plated ware.

HAMILTON & HAMILTON, JR.

Providence, R. I., June 1, 1912.
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OSMERS, DOUGHERTY COMPANY
SEED
PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES

SAUTOIRS

Send for our
CIRCULAR

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets - Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK

SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

ETRUSCAN.
Ao4SYDjr 119
'11

OIRIPECIALISTS
The largest and most extensive line ever offered including:

Ear Drops Neck Chains Hat Pins
Coat Chains Brooches Stick Pins
Chain Fobs Bracelets Sash Pins
Tie Clasps Cuff Links

At prices that defy competition. Write for samples and
prices through your Jobber.

E. A. SLADE E., CO. IT TELE12 ORD

YVIANUFACTURING • JEWELERS----9

)43.vmumumincamunnumummommarmmumnomiummucnoomuncuusnumw....ammummuinmoolovnoomnoww.omenmoutur...emumo.munutammommoleutiownsucamommnisunsultmeg

Rajah Sterling Silver Jewelry
Bears a wonderful resemblance to platinum. It will defy
and puzzle expert judges even to tell the difference.

This is because the Rajah line is made by a house that has
been manufacturing nothing but platinum and fourteen karat.

It is made by platinum workmen, of platinum design
construction and finish.

RAJAH JEWELRY UNDERSELLS
ANY LINE OF EQUAL QUALITY

The Rajah line means Jewelry of splendid design, expert
workmanship and beautiful finish—

At a figure considerably under the market price.

Our salesman is coming your way and may call upon you
soon. Give him the opportunity to prove to you that what
we say is absolutely true.

Better still, WRITE NOW FOR PRICES AND SAMPLES.

THE RAJAH COMPANY
MAKERS OF JEWELRY

59 PAGE STREET PROVIDENCE, R. I.

ItiM10100111SIWIIIIMINIMILIMMIMMIMINCONISMOMMIMIVEMOINIIM1801=1111101111101■0011111M1.1111111=3•111111.1111=11111111011011111(1111610111E9111111111NOmminauminammenommummunnumm,n

TO THE TRADE
 .1■IN

IF you break a stone or need one to match ; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

or IF your customer has a cushion diamond to recut round ; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

The Dealer Who Knows
Knows That

The Man Who Knows
=— Will Want

Krementz Bodkin Clutch
Studs and Vest Buttons

That Go in Like a Needle
and Hold Like
an Anchor

B E CA USE

They are the best and simplest that have ever
been put on the market.

Having No Hinges—No Spiral Springs—No Hollow
Tubes—No Soldered Joints—No Loose Parts.

There is nothing to break, lose or get out of order.

They are sold under the Krementz Guarantee.

A new stud or vest button free in exchange for every
Bodkin Clutch that is broken or damaged from any
cause.

Our booklet will interest you.

KREMENTZ & CO.
NEWARK, N. J.

NEW YORK SAN FRANCISCO

286-288 Fifth Avenue 722 Shreve Building

==
_= PARKS BROS. & ROGERS, Providence, R. I.

HIHhIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIHIIIIIIIIIIIIIIIIIIIIIIIIIII

Selling Agents to Jobbing Trade for U. S. and Canada
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We have completely remade our bracelet line. We
have added some numbers and thrown out others. We
now have seven sizes of tubing. This tubing is 12K 1/20
stock, and we guarantee it to be such.

Our bracelets are made by an entirely new process.
The tubing is drawn and coiled without heating, making
the bracelet very hard. In fact, a 12K 1/20 bracelet
made in this manner will wear as long as a 1/10 bracelet
made by the old method. Our new patented joint is per-
fectly smooth. It works on a hardened steel spring. It
can't wear out. It will always be stiff and yet flexible.

We make these bracelets plain, chased and engraved.
We have one pattern of chasing and one pattern of en-
graving through the entire seven sizes. We have done
this for the reason that the size of the tubing sells the
bracelets more than the design. We have been very
careful to pick out exclusive and artistic designs for our
chasing and engraving. You will not find better chasing
or engraving on solid gold goods.

These bracelets we guarantee to give satisfactory
service for ten years. A trial order will convince you of
their absolute merit. These goods are the last word in
bracelet manufacture.

The time to buy is now. Bracelets will be worn more
than ever this summer, and just as soon as the warm
weather sets in, your lady customers will be looking for
new bracelets. If you have a line of our new bracelets
you won't miss a sale, because your prices will be right
and your bracelets will be irresistible, and when you tell
your customers that if they ever feel dissatisfied you
will give them a new one or refund every penny of their
money - - you will have the sale clinched.

We show here two each of our three bracelet patterns.
The largest and smallest. Each pattern is made in 7 sizes.

1111111l1 1 tii11111\\
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cA WISE MERCHANT
is always looking ahead, even when trade is at its lowest ebb, which is
apt to be the case in June. That's the best time to plan for the future
and get ready for taking care of business " when the tide comes in."

Not half of the retail jewelers are absolutely certain whether they are
buying at right prices or not. The money you save in buying is as
important an item as the profit you add to your cost-mark, or your
earnings at the bench.
You can " bank on our Catalog being a reliable and faithful guide to
rock-bottom prices. Besides, it's worth something to you to keep
abreast of the times, no matter from whom you buy.
Whether you are just starting, or have been in business for years, you
ought to have it. It's FREE. Write for it at once.

New Claw Work on Diamond Rings 

No. 46465 No. 2

Peerless Belts and Buckles
are the best selling goods we have put on the market during

our 20 years' experience in the monogram business.

Are your getting your share of the profits in this line? If not,

WRITE FOR CATALOGUE No. 14 AND DISCOUNTS

CHICAGO ART METAL WORKS
INCORPORATED 1892

CHICAGO, ILL.302 West Lake Street

The diamonds in flat and oval, plain and carved

Belcher rii gs with claws worn down, cannot be securely

reset, as claws are too short and the lower point of stones

would extend below the inside of rings, which interferes

with the wearing of them.

Illustration of ring
with diamond reset with-
out new claws. Stone is
not secure and set so low
that it would be uncom-
fortable for wearer.

Illustrations of Belcher rings With old claws filed off,
sett'ngs spliced and new claws soldered in place so
perfectly that seams do not show. The stones are
securely set and rings are the same as entire new ones.

6 new claws, resetting stones and refinishing flat and oval Belcher,
tooth, tiger claw or other styles of plain claw rings each, $0.75 to $1.25

8 new claws, resetting stones and refinishing same style rings . . . 1.00 to 1.50

Filing shank, renewing chasing, engraving and carving and recoloring
ornamental mountings   extra, .25 to .50

Erichsen, Krause & Company
Manufacturing Jewelers

37 South Wabash Avenue CHICAGO, ILL.

Are you ready
for Simmons
graduation
trade?
We're running ads like this in such lead-

ing magazines as Saturday Evening Post,

Everybody's, Associated Sunday Mag-

azines, McGalPs, Ladies' Home Journal,

Pictorial Review, etc., etc.

They are bound to create a lively de-

mand for Simmons jewelry for graduation

gifts.

Be sure your
SIMMONS stock
is complete
You have to tie up less money in stock,

make a rapid turnover, greater total sales,

more profits.

And you can stand behind any SIMMONS

sale to the limit.

Order through your jobber at once. Or

write or wire us—we'll ship same day

order is received.

'

raduation
gifts
$3 to $5

One-fourth the cost of solid gold
12 to 14 karat gold—the part you see—beautifully wrought and thick enough towear for years.
The Simmons process saves the gold at thecenter, where it is not needed.

Call at any good
jeweler's—and see themYou'll find the finish to be better than solidgold. You get the same service—for a solidgold chain wears away to where the linksSIC too thin for safety before a Simmonschain is worn out.

SIMMONS14■0( KARR

cit9lclsFobs, bracelets, chatelaine pins and lockets for youngwomen. Chains and (Ohs for you men. "SIMMONS"on eneb piece. Solti by jewelers everywhere since 1873.
Get Simmons Style Book before June 10thIf yottr jeweler hasn't Simmons, write ns todayfor Style itook—make your selection from itand well see that you are supplied is tittlefor any gradnation.

R. F. Simmons Co., 179 N. Main St.
Attlelmro, Muss.

179 79919 18'1...%Nulle'rt,r't",71 attC?t7

1912 Sprin:,-1■.ZZsi Iilotodi tle FREI: your

Jerveler', Nam 
t110 Aidres, 

Ill,, Name  
Alp Address 

R. F. SIMMONS CO., Attleboro, Mass.
ESTABLISHED 1873

Wholesale Watch and Jewelry Houses, Distributors

1073
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4MERICAN

EWin Rmerican 3otb
%belt 1ocke0

fflabe 1Li1c %olio Gott) Ulatcb Cases

REPRESENT LOCKET MAKING IN ITS HIGHEST PERFECTION

Oolb %bell 13acii Znap ant) %eating all in one piece

Catches and other soldered closing devices are eliminated. The
two backs join over each other and snap shut like a watch case.

Elgin Emerican 3otb %bell lockets
are atte Zubstitutes for Zotib Ootb

The exterior outer Gold Shell is thick enough to permit the deepest engraving, and

insures a permanent Gold Surface that will indefinitely retain the excellent gold luster.

Elgin Rinerican (Both Shell Qualit2 Zerves tbe Zame as Sotib Ootb
the aoints are Zottb Gotb Zbrottobout

((Data) eafie worinnen ivaie tbe
Elgin Elnierican %bell lochets

Turned, jointed, finished and polished exactly
like Gold Watch Cases.

Standard sizes and perfect models rigidly constructed upon
a solid indestructible base. MERIC

Artistic hand-engraved Gold Watch Case designs, Brocade and Lace background effects in Red, Yellow,

Green and Rose Gold colors, augmented by the combination of Roman, Satin and Mirror finish.

Border engraved patterns set with genuine Rose Diamonds
deserve special attention. They are brilliant, harmonious creations.

Raised Gold ornaments are made from 14, 16 and 18 Karat Solid Gold, modeled in various forms.

Every piece is separately placed onto the locket back, and soldered to complete in raised relief, the

engraved designs that form the respective backgrounds.

A magnificent three-color effect is created by soldering red, green and yellow gold alternately. The

engraver exposes the various layers of gold to blend in harmony with the design.

Genuine diamonds in Raised Gold heavy double stars
and may be added to the decoration of any raised gold

Elgin Etinerican C3olb %belt lochet

ASK YOUR JOBBER TO SHOW SAMPLES

AMERICA jractorv, I3tn, Illinois

11111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111117116
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Pointer No. 52 Mr. H. G. Rowland, of Honesdale, Pa., states below in his letter:

"Business Increased 200 Per Cent."
GIVES CREDIT FOR HALF OF IT TO

THE ARNSTINE CATALOG SYSTEM
What this enterprising Jeweler did you can do. Had it not been for his extra effort, this increased business would have gone to

his competitors and mail-order houses. You can get the business by adopting THE ARNSTINE CATALOG SYSTEM of

placing your catalogs in the hands of every possible customer both in and out of your city.

Our Customer

says:

" Goods
Are

A No.!
and

Exactly
as

Represented"

A
ELGIN

HOWARD

WALTHAM

HAMILTON

SOUTH BEND

CITIZENS •PHONE

H. G. ROWLAND
JEWELER

WATCH AND JEWELRY REPAIRING

DIAMONDS

ROGERS 1847

PLATED SILVERWARE

COO HAM

STERLING SILVERWARE

ALVIN

PLATED AND STERLING SILVERWARE

ENGRAVING AND DIAMOND SETTING OPTICAL WORK EXAMINATION FREE

LENSES DUPLICATED

The Arnstine Bros. Co.,

Cleveland, Ohio.

Gentlemen:-

HONESDALE. PA Jan.2, 1912

We are in receipt of your inquiry regarding our Holiday

business and aro pleased to state that it increased ov.::r 200 per cent

over last year's trade and regarding your catalog helps we can say, Yes,

both in a direct ad indirect manner the Cataloir, etc., was responsible

for At least 50 per cent or the increase. The Quality of the goods

illustrated in the Catalog are all A No.1 and exactly as -W.11 represent

them. All in all we are very much pleased.

With best Wishes for a Happy Bow Year, v:e remain,

Yours very truly,

0k(UE4r-Lar-e_coL.-.4.HER AIL

Our Customer

says:

"All
in

- All
We
Are
Much

Pleased"

Let Us Show You the Modern Way to Get Business

This system represents the best of modern adver-
tising skill and scientific salesmanship. Experience
has proven that the greatest returns come from
illustrated advertising, because pictures command

the attention and compel interest and create a de-
sire. It brings more people into your store with a fixed

object in mind to buy and price to pay than any other known method.

Write To-Day for Full Particulars and Samples

THE ARNSTINE BROS.
Originators of The Exclusive Catalog Method for Retail Jewelers

Corner Prospect Avenue and East Ninth Street

CLEVELAND, 0.
We Supply Over 3,000 Retail

: Jewelers :

CO.
Our Catalogs Are Business

Builders
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 BASSETT 
New Ribbon Fobs

THIS TYPE OF FOB is at once the most conven-
1 tional and the most dressy. It has behind it a
wealth of historic tradition, of which these Bassett crea-
tions are eminently worthy. It would be difficult to find
designs more dignified and impressive. In short their
looks would satisfy the millionaire, while their prices
would satisfy anybody — and their sales and profits
satisfy the dealer in particular.

A 10-KT. LINE

-.111 11ra Gft11.- -AP

111"LOOKS 1 • • •
BASSETT 10 - ISARATI-1 N E LESS"

A FILLED LINE

Get acquainted with Bassett Fobs, Chatelaine Pins, Brooches, Lockets, Crosses
and Bassett Goods generally. Merit and salability characterize all of our lines

MANUFACTURERS OF

The Bassett Jewelry Co., Fine Gold Jewelry and Plated Chains
ABORN AND MASON STREETS, PROVIDENCE, R. I.

New York Office, 37 Maiden Lane Minneapolis Office, 1116 Lumber Exchange Chicago Office, 510 Columbus Bldg.

ro NI less

A SATISFACTORY SEAL IS GUARANTEED
IF YOU USE

21/42M1/4040/16TR•0, m.or

SEALING WAX
ON YOUR PACKAGES AND ENVELOPES

Dennison's "No. 2 American Express Wax" is a popular grade

among the jewelry trade, as it has those qualities necessary for the

secure sealing of valuable packages, flows freely and has rich color

and good adhesiveness. We make other grades to meet all require-

ments. Write us your needs and we will send sample and prices.

Alctivwfmetwiimi So:
BOSTON

26 Franklin St.

PHILADELPHIA

1007 Chestnut St.

NEW YORK NEW YORK

15 John St. 15 W. 27th St.

CHICAGO ST. LOUIS

62 E. Randolph St. 905 Locust St.

Offices in Thirty-Five Leading Cities

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.
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Nassau Household Lighter
You Ought to Know
this New NASSAU

Specialty
MADE IN AMERICA

FOLKS find the Nassau Lighter
so convenient in pocket use that
they are now asking for Nassau

Lighters that can be distributed about the household in place of
matches.

The Nassau Household Lighter (illustrated on this page) is an
Extra-long Lighter, mounted in a socket on an Ash-tray or Pape.r-
weight stand.

The Lighter fits comfortably in the socket and is easily slipped out for light-
ing cigars, pipes, lamps, gas-jets and stoves—
everything that needs a light.

A sure light every time—and absolutely
safe.

It holds a specially large quantity of ben-
zine for long and constant use with one filling.

Nassau Household Lighters are put up
in handsome display boxes as shown—con-
taining the lighter, the Ash-tray or Paper-
weight, the Benzine can, extra tube of Spark-
ers, and brush for cleaning the friction wheel.

Made in heavy Nickel plate, brush Brass and Silver plate—retailing
and upward.

These combination sets are fully protected by patents.
Feature these sets for Gifts, Souvenirs and Prizes.
Write for Trade Prices and Terms.

NASSAU LIGHTER COMPANY
30 East Twenty-third Street

NEW YORK

at $4.50
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Nethersole Bracelets
In Sterling Silver

The Nethersole, that most popular of all

bracelets, is to be worn more than ever during

the coming season.

They are especially neat and desirable in

Sterling Silver.

We have a complete line, both in the oval

and "flat-ban d" shapes, at exceedingly low prices.

Send for folder giving description and prices.

R. Blackinton e.? Company
Goldsmiths, Silversmiths and Jewelers

Factory and Main Office

North Attleboro, Mass.

EXAMINE• OUR•JOINTS•&•RIVETi
WITH •A•MAGNIFYING • GLASS

SOLID GOLD
JOINTS

AND RIVE rs

on our LOCKETS prevents the edges from
becoming BRASSY at this point.
r–

New York Salesrooms

 , 15-17-19 Maiden Lane

The COLONIAL ra DAME LINE
The Line CD of Quality

eovoNIAL ts,q6.7 QUALITY MARK 
eovoriiikt. DA

\,OCKET.s. koOCKE,7
.

ASK YOUR
JOBBER FOR
“THE LINE

OF
QUALITY"

The Line

B. Dilelit

CO ofoudii&

342-F—$54.00 doz.
396-F— 59.40 doz.
341-F— 64.80 doz.

SOLD
ONLY

THROUGH
JOBBERS

Keystone Key

4577

No. 47/462

COLONIAL DAME
BRACELET

Patented April 23, 1912 
4.572

Locket Patented May 7, 1912

LOCKETS

BRACELETS

FOBS

WRITE FOR
PARTICU-

LARS
ON OUR
FREE

PENNANT
OFFER

,Bracerefs
Larhefs
F

S /

4574
COLONIAL
DAME LINE

REPRE-
SENTS

EXCLUSIVE
STYLE

QUALITY
FINISH

WORKPIAN-
SHIP

Locket Patented May 7, 1912

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSE'TTS

CHRONICLE BUILDING
SAN FRANCISCO, CAL.HEYWORTH BUILDING

CHICAGO, ILL.
SILVERSMITHS' BUILDING

NEW YORK CITY

No. 48 447

COLONIAL DAME
BRACELET

Patented April 23, 1912

CHARMS

SCARF PINS

BUTTONS

16,2711
No. 2714—$64.30 doz. )
No. 2704— 91.90 doz. Keystone Key
No. 2711— 91.90 doz. )

■

We carry a very large
assortment of salable
patterns.

LET US SEND YOU
SAMPLES and QUOTE PRICES.

A & Z Goods are DEPENDABLE,
backed by a house that has and
values a repufation for producing
honest goods at fair prices.

The variety includes a complete line of

CHAINS, FOBS, BRACELETS,
BEAD NECKS and PENDANTS
in 1-40 and 1-4 Gold Filled, bearing sales pro-
ducing characteristics.

A and Z DESIGNS—A and Z ORIGINALITY—A
and Z WORKMANSHIP—denoting better made, bet-
ter finished, better quality predominate our entire output.

OUR PRICES DEFY COMPETITION.

If you are not already acquainted with A & Z
JEWELRY,

SEND FOR SAMPLES AND PRICES

WE SELL DIRECT TO THE RETAIL TRADE ONLY

cA-ANDZ • CHAIN • CO.
PROVIDENCE • Re I.: U.S.A.

rIct'
TRADEWAIIK

10■011•10.1.1
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Jowls
ctols

111



MVAILIVAVJAILIIMAIIIIRIUNIMPLILVIWNWAILIMMARIUMINIMINIMMUMUA JULWAL001101.11.11311-qt. 41.11MAIMILIWIIIIMARL lutemiwaraptsrormivAvAlr segouviimionmonweisimmommour

A FEW OF OUR SPECIALTIES AND NOVELTIES, NEATLY DISPLAYED, IN

Toilet Sets, Manicure Sets, Mesh Bags, Hat Pins, Vanity Purses, Lockets, Sewing
Sets, Sterling Knives, Vanity Bags, Opera Bags, Etc., Etc.

Will add materially to the attractiveness of your stock.

The Finish placed upon our product has been 'attempted
1)3f others without success, and we are frank

to say that no other popular-priced line in sterling silver
approaches it.

SA ART'S

TOILET SETS

ARE ORIGINAL

AND VARIED

ie Patterns are beautiful and salable,
and their general effect

can only be found in high-priced lines,
selling for several times the cost of

"SAART'S SILVER.-

ALL GOODS STAMPED

WITH OUR

TRADE-MARK

LOOK FOR IT

For new ideas at all times.

For the most a rtisti c designs.

For the best finished goods in the United
States.

For high-class merchandise that sells at popular prices.

For our TRADE-MARK which stands for all of the desir-

able features above.

ORDER THROUGH YOUR JOBBER

We do not sell Direct!

ASK FOR OUR

CATALOG

SENT ANY

REPUTABLE

JOBBER

WESTERN OFFICE

709 Jewelers' Bldg., San Francisco, Cal.

LOCKETS. It represents
HIGHEST WORK-
MANSHIP, ORIGINAL
DESIGNS, FINEST  

I T1 FINISH and BEST QUALITY.

No Locket can leave our factory bear-
ing this stamp without the most rigid

test and examination as to its being absolutely
perfect in every detail. This has been the
secret of our tremendous success and why

we are looked upon today as the most progressive,
most up-to-date LOCKET HOUSE in the country..

Our LOCKETS instantly take with the woman of
refinement who appreciates artistic workmanship.

There's an appealing beauty about the style, finish
and designs of our LOCKETS that creates this
demand. Woman's attire is not complete without a
CASTIGLIONI COMPANY LOCKET.

you to supply the demand. Your JOBBER will show our FALL STYLES.

NEW YORK OFFICE: 71 Nassau St., Room 1204 CHICAGO OFFICE: 505 Powers Bldg.
Representative, CHARLES ALTSCHUL M. NEUBURGER

Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.
J. H. MERRILL

CASTIGLION
IIIIh
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_■•••■•■•••■■■.-,.... Bracelets! Bracelets! Bracelets!

Listen, Mr. Bracelet Buyer, while we tell you a fact that is a fact.

We Are the Largest Exclusive

Bracelet House in the Country

L2t'cia
EDDINGS and graduations are two events that stimulate
business for the jewelers in June. We have everything

in diamonds, watches and gold jewelry that may be desired
by the participants or their friends. Memo. packages, including
newest designs; to reputable dealers on request.

HENRY FREUND & BRO.
SELLERS Qf SELLERS

Our Trade Mark "The Rose"

71 Nassau Street, NEW YORK
FRATERNITY GOODS A SPECIALTY

WI)
%Y.

efo.

Stands for Quality and Excellence, and is Equal to a Government Stamp.

MEMO

FRENCH
ORDER

la
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HARD PEARL NECKLACES
THEM NOW WHILE THE PUBLIC DEMAND IS GREAT

EIZ 0 5 5151MEEIEE 5 5*OE

ONLY $12.00 PER DOZEN STRANDS
THE BEST PEARL ON THE MARKET AT THIS PRICE
BETTER THAN MOST AT FIVE TIMES THE PRICE

The strands are IS inch tapering, light CrlaEltrl and Rose color, and most popular sizes. We
have them complete with gold-plated .snap, $13.50 per doz.; with at. white.stone .snap.s, $15.
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  JOS. H. MEYER BROS.
THE SKETCH BOOK HOUSE"

El

Makers of the Richelieu Pearl, the only guaranteed artificial pearl that has all the splendor and wearing qualities of the genuine pearl.

59 NASSAU ST.,
NEW YORK

MEM

AGENTS
ALEX C. CHASE, 6 Maiden Lane, New York; Philadelphia, Baltimore, Boston
HARRY fAICHER, Middle West, Pacific Coast and South

E.E.0 -so EIESIEJ

See our Line at the Providence Hotels.

See our Men on the Road.

Or Drop us a Postal for Particulars.

The J. H. MANNING CO. TRADE-MARK

 Bracelet Specialists 

100 Stewart Street PROVIDENCE, R. I.

WHEN

A

CUSTOMER

WISHES

TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. 1 have

been in the business right here over 19 years,

and can give the very best references as to
responsibility on application. Offers and valua-

tions furnished promptly. See ad. on page 1176

of this issue.
Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Sarphatlstraat 29.31 London, Audrey House, Ely Place
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A Window Background

42 inches wide
mom.

TO HELP YOU SELL OUR WARE
We are not content to have you stock 1847 ROGERS Mos. ware. We believe that
we have done our full part only when we have helped you to sell the goods.
Our 'persistent and extensive general advertising helps to do this but, in addition,
we are always ready to:supply circulars, signs, etc., etc., to any dealer handling

1847 ROGERS BROS
" Silver Plate that Wears"

Our latest help of this kind is the "window background" illustrated here. This is
a beautifully lithographed cut-out, 42 inches wide and 20 inches deep. It will
make a very atrractive window trim, and in connection with a display of 1847
ROGERS BROS. ware it will help to sell the goods.
If you handle our ware write for Window Background No. 26 and illustrated
circular 1169-K, describing other trade helps.

INTERNATIONAL SILVER CO.
Successor to Meriden Britannia Co.

MERIDEN, CONNECTICUT
49-51 West 34th Street — NEW YORK — 9-19 Maiden Lane5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO
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Prominent Organization Jewelers
Testify in Patent Bill Hearing

President Roberts, of the Pennsylvania Retail

Jewelers' Association, Vigorously Opposes the

Measure —Argues in Favor of Fixed Prices as

Best for All Concerned

Pittsburgh, May 19.—John M. Roberts, presi-
dent of the Pennsylvania Retail Jewelers' Associa-
tion of Pennsylvania, with J. P. Archibald, of
Blairsville, ex-president of the national association,
had a hearing last Friday in Washington, D. C.,
before a committee of the House of Representa-
tives, known as the committee on patents.
Mr. Roberts took that portion of the Oldfield

bill relating to the licensee having a right to say
what price his product shall be sold at to the con-
sumer. Mr. Roberts called attention to the fact that
all well known articles of merit that are sold at a
protected price under the present supposed rights
of the patentee are sold at an average less profit
than articles of a similar character that have not a
fixed price established by a patentee.
He also called attention to a number of

good articles that had been forced out of the
market on account of ruinous competition in which
said articles were reduced to such a price that the
merchants finally refused to handle them. This
brought about the failure of the manufacturer, a
closing of the factory and the importing of goods
made by foreign labor, thereby depriving our
American workingmen of the opportunity of the
living they would derive from the making of these
goods.

By Way of Illustration

Mr. Roberts mentioned a certain make of watch
as one of the finest and best-made watches in
the world at that time, about thirty-five years ago.
This watch, by ruinous competition, was finally
sold as low and below cost, rather than have some
competitor make the sale. This naturally brought
about a condition which resulted in all the jewelers
refusing to handle any more of these watches after
disposing of what they had in stock, and the
financial failure of the old watch company.

Within the last few years the company had been
reorganized and has taken advantage of the sup-
posed rights of their patents, by establishing a
retail price on all their watches, so that the mer-
chants receive a fair profit and the consumer is
protected in the fact that, buy the watch where he
may, the price wlil be uniform, and he gets full
value for every dollar he pays. The result is that
today the protected-price watch can be found in
every well known jewelry establishment, and has
again the precedent over the imported article.

If this bill became a law in its present shape it
would drive out of the market many of the best-
known patented articles, and inferior articles would
be substituted in their place.
The question was asked Mr. Roberts, "Would

this greatly reduce your profits?"
He answered: "Personally not to a great extent.

But it would eventually ruin thousands of small
merchants, who are depending on the sale of this
class of merchandise to acquire a living, and there
are 500,000 merchants of this class in the United
States."
An informal talk was had with a number of

congressmen and senators and they all stated that
when the merchants would awaken to the fact
that there is a bill of this kind now before congress
there would be such a deluge of protests that at
least this part of the bill would not be able to pass.
Mr. Roberts requests that all jewelers and other

retail merchants write to the congressmen from
their district protesting against the passing of
sections thirty-one and thirty-two of the Oldfield
bill, H. R. 23417, and to their senators or to Sena-
tor Brown, before the same bill comes before the
senate.

Iowa Association Prepares
for Big Annual Convention

Meeting to Follow Plan which was so Successful
Last Year—Exhibits to be an Attractive Fea-
ture—A Royal Good Time Assured

Des Moines, Ia., May 13.—A meeting of the
Executive Board of the Iowa Association was held
in this city May 7. The resignation of President
Ludy was accepted. Mr. Ludy stated that unex-
pected business matters would take him out of the
state for a considerable portion of his time.

Plans were then discussed for the convention
which will be held in this city June 18 to 21, and
a program drawn up. It was decided to conduct
the convention on similar lines to those of the
last year's meeting, which, in many ways was the
most successful meeting ever held by the Iowa
Association. The convention will be held in the
New Auditorium and the Officers' headquarters
will be at the Savery Hotel.
The opening morning will be given up to the

usual routine of preliminary business. A short
and profitable program will occupy the afternoon,
and in the evening all members and exhibitors
will be entertained at Ingersoll Park.
The second day will exhibitor's day. The morn-

ing session will be along the usual lines. In the
afternoon there will be a few short discussions
ending promptly at 2.30. All the remainder of
the afternoon will be given over to inspection of
the exhibits. The evening will also be spent at
the convention hall in social intercourse between
the exhibitors and jewelers. A buffet luncheon
will be served from 7.30 until—Well, until Ex-
President Neilson says he has had enough, which
those who know him best, say will be about 11.45.
All are especially urged to attend this evening
session.
The third day will be an important one. The

resolution committee will report, and then there
will be interesting papers and discussions.
The committee will do all in their power to make

this the most profitable and helpful convention
ever held. The program is so arranged that no
few "Headliners" will take up all the time, but
that each jeweler who attends will get a chance.

Toledo Jewelers' Club Opposes
Proposed Patent Legislation

Fixed Selling Prices Must be Upheld—Congress-

men and Senators Appealed to—Action of the
Club Unanimous

Toledo, Ohio, May 20.—The 24-Karat Club
held a special meeting May 14 and passed the
following resolution:
The 24-Karat Club which is composed of

retail jewelers in Toledo and vicinity, in special
meeting assembled at the rooms of the Commerce
Club, Nicholas Building, Toledo, Ohio, on Tues-
day, May 14, 1912, and having given careful
consideration to Senate Bill No. 6273 and H. R.
Bill No. 23,417, the same being bills to materially
and vitally change the Patent Law, did thereupon
unanimously dopt the following resolutions:
WHEREAS, the proposed change in the Patent

Law making impossible fixed prices will greatly
damage the merchants of the city—be it resolved,
that the 24-Karat Club, of Toledo, looks with much
disfavor and fear upon the proposed change in
the Patent Law and urgently requests its Congress-
man, Hon. Isaac R. Sherwood, and its senators,
Atlee Pomerene and T. E. Burton, to use their
greatest influence to the end that such feature
be eliminated from the bills, and that a copy of
these resolutions be sent to our congressman and
senators and to the president of the United States.
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Diamonds for Wife
May Be "Necessities"

It Depends on Station in Life Says Court A
Decision of Unusual Trade Interest—I lusband
Must Pay Jeweler

Kokomo, Ind., May 20.—That diamonds have
become so great a necessity for the proper appear-
ance of a well-to-do woman that her husband is
liable for their purchase by her as necessities, was
recognized by the appellate court in affirming a
judgment for $246 worth of jewelry bought by the
second wife of Dr. William Cooper, of Kokomo,
from Haseltine's jewelry store.
The purchase included a diamond stud for $150,

from which she removed the diamond, having
it reset in a ring for herself; a gold watch, a $50
scarf pin and several small articles.
The second Mrs. Cooper was a widow, age

twenty-seven, named Jennie Story, and employed
as a milliner when she married. Dr. Cooper's age
is sixty-five. She had roomed at the Cooper home
before the death of the first Mrs. Cooper and Dr.
Cooper bought her a fine diamond engagement
ring before their marriage with the statement that
she should have more diamonds after marriage.
Dr. Cooper owned more than $75,000 worth of

property, but was always inclined to the simple
life, taking care of his own horse, while the second
Mrs. Cooper was inclined to dress and appear
well among her associates. After the marriage
the way of true love jolted over financial questions
and the purchases of Dr. Cooper for his new wife
were not sufficient to satisfy her longings, and she
made a trip to the jewelry store herself.

Jewelers Obtain Judgment

The most expensive purchase was the diamond
stud, which the new Mrs. Cooper soon was wearing
as a ring. Dr. Cooper then ordered the jewelers to
sell his wife no more jewelry.
He began proceedings later, and when the

jewelers' bill was presented the doctor refused to
pay it. The Howard circuit court gave the jewelers
a judgment against the doctor and he appealed.
The appellate court after reviewing the authori-

ties and showing the former holdings relative to
what are necessaries for a wife for which a husband
is responsible, says:
"Under the Indiana rulings, we must hold it to

be a question of fact as to what are the means and
station of life of the parties and as to whether the
goods purchased are suitable to such means and
station. The standard of living is so far advancing
and appellant admits that the standard has
advanced in Kokomo, that we can not restrict the
meaning of the terms 'necessaries' and 'articles
suitable to one's station in life' to such articles as
they might have included some years ago.
"It is a matter of common knowledge, of which

not even courts can be ignorant, that persons of
even much smaller means than appellant (Dr.
Cooper) are accustomed to provide their wives
with jewelry such as that which is the subject of
this suit, and that such articles can certainly be
said under' modern conditions to be suitable to
the station in life of persons of the financial and
social standing of appellant."
As the diamond of all articles of personal adorn-

ment has been universally accepted as a luxury
pure and simple, the judge's decision is all the
more remarkable. The jewelers and the ladies,
however, will naturally regard it with favor,
although the former might well hesitate to adopt
it as a precedent, even under the circumstances as
related above.
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National Association President Daring Robbery of
Lauds Convention City Denver Jewelry Store

Fine Program and Kansas City Hospitality Will
Be Irresistible Attractions—All Invited and
Urged to Attend—Exhibits to Be Prominent
Feature

Pittsburgh, Pa., May 23.—Steele F. Roberts,
president of the American National Retail
Jewelers' Association, has issued the following
appeal to the trade: Ever been to Kansas City?
Well, it's a beautiful place—the most interesting
and progressive city in the entire west, and from
August 6 to 9, when the American National Retail
Jewelers' Association hold their seventh annual
meeting, and a thousand retail jewelers from
almost every state in the Union are gathered in
convention, then you will see Kansas City in all
its glory, and it will pay you to travel many
hundred miles to enjoy the feast of business and
pleasure.
The splendid hospitality of the Kansas City

people is proverbial, and on this occasion they
promise to excel in their entertainment of the
visiting jewelers—so come and let these widea-
wake Missourians "show you" the time of your
life.
As at all conventions there will be speeches,

resolutions and much discussion, but when you
get into the real spirit of the convention you will
find it to be a clean-cut business proposition, and
things will be done and said at this convention
which will arouse the retail, manufacturing and
wholesale jewelers to a sense of their importance
in the world of commerce and art and the wonder-
ful possibilities that portend a union of these three
branches of the jewelry trade—it will be an
epoch in the history of the jewelry world.

National and state officers have appeared
before committees in charge of the "Oldfield and
Brown bills," at Washington, presenting their
arguments against the abolishing of fixed 'selling
prices and thousands of letters in protest have
been sent to the senators and congressmen by
dealers from every state.
Reports from the state conventions held in

May all show gain in membership and much
enthusiasm in the work of the national asso-
ciation as well as the progress made in their
several states.

National Secretary Wheeler reports that the
space selected for exhibitors at the Coates Hotel,
Kansas City, is most advantageously located for
display of diamonds, watches, jewelry and silver,
and as there still remains some vacant space,
manufacturers should write and secure their
space at once—it's the best paying jewelry
advertising extant.

Fountain Pen Man
Dies Under Operation

Trade Mourn Leader in the Fountain Pen Indus-
try—Death Followed Period of Ill Health

Toledo, Ohio, May 15.—With deep regret the
trade will learn of the death of Samuel E. Issler,
secretary of The Conklin Pen Manufacturing Co.,
Toledo, Ohio, which occurred on Sunday evening,
May 12. Mr. Issler had not been in the best of
health for a year, but with the optimistic spirit
that was second-nature with him, he treated the
matter lightly and gave the impression that he
was in perfect health.
He was at business every day and his associates

had no occasion to feel concerned until Friday,
May 10, when he had to be taken to his home.
Upon a thorough examination it was found neces-
sary to operate and it was then found that grave
complications had set in to aggravate the original
trouble. Mr. Issler failed to rally from the opera-
tion performed on the following Sunday and
passed away that night at 11.00.
Mr. Issler's friends among the jewelry trade are

numbered by the score, with whom he had had
the pleasantest and most courteous business
relations in his capacity of secretary and credit
man for his company and his untimely death will
prove a keen personal loss to them.

Six Thousand Dollars' Worth of Goods Success-
fully Purloined—Jeweler's Second Serious Rob-
bery.

Denver, Col., May 16.—Digging a hole through
a wall from an adjoining pool room, three bold
professional burglars early Sunday morning, May
12, crawled into the jewelry establishment of Geo.
Reinhardt, 2051 Larimer street, knocked the tum-
blers off the safe, opened it with a "jimmy",
extracted diamonds and other jewelry valued by
the owner at $6,000, and escaped with the loot.
An alarm was given and the police impressed
a taxicab in a chase after the men, but all trace of
the robbers was lost and up to date nothing has
been heard or seen of them or the jewelry.
That the robbery was well planned and the work

of a gang of thieves who are expert at their work,
the police have no doubt. Coming on top of sev-
eral minor safe blowings and opening of strong
boxes by clever methods, it is admitted at the city
hall that a bold gang of professional "yeggmen"
are working in the city. Every man in the police
department is working on clues to get a trace of the
men who made the haul in the Larimer street
jewelry store.
Mr. Reinhardt located in Denver about fifteen

years ago, coming here from Nebraska where he
was in the jewelry business, and was robbed of
everything he had. The same thing was done
again this time, the thieves taking practically
everything in his store including his tools, and as
he had no insurance, it means starting all over
again.

Pearl Identification Case
Settled Out of Court

Three Years of Litigation Amicably End c 1—Suit
Tried in Civil Courts and in Court of Appeal.
A Problem of Trade Interest

New York, May 18.—The identification of a
pearl has been the subject of spirited litigation
between two jewelry concerns of this city for
three years. The story goes back to April, 1909,
when Alfred H. Smith & Co., a Fifth avenue firm,
which has since gone out of business, purchased
an Oriental pearl from Maurice Brower. The pearl
which weighed 191A grains was set into a ring by
the Smith's and in about a month, with eleven
other pieces of jewelry, was sent to an auction.
The jewelry was not sold and at the time that

the articles were returned to the Fifth avenue
firm a receipt was given for them. In a short
time the auctioneer was notified that some mis-
take had been made, as it had been discovered that
the pearl ring was missing and that in its place
was a cheap imitation valued at $1.50.
While the disappearance of the ring was causing

much confusion, a broker in gems called at the
offices of Alfred H. Smith & Co. and offered for
sale an oriental pearl which they thought they
recognized as the one which had been set in the
missing ring, and they claimed the gem as theirs.
At the broker's request Alfred H. Smith & Co.
delivered the pearl to his attorney and it was
deposited under seal and then turned over to the
property clerk at Police Headquarters.
The broker, who knew nothing about the trouble

over the pearl ring, showed that he had obtained
the pearl which he had displayed at the offices of
the Smith concern from Joseph H. Meyer Brothers,
59 Nassau street, on memorandum, and that he
had been showing it to a number of firms for the
purpose of sale. Joseph H. Meyer Brothers had
obtained the pearl in the regular course of business.

After several hearings in the police court the
case was turned over to the civil courts and the
question at once arose as to whether Joseph H.
Meyer Brothers or Alfred H. Smith & Co. owned
the pearl. It went to trial in this city and Joseph
H. Meyer Brothers obtained a verdict, the Smith
firm at that time being unable to establish the
identity of the pearl. When the case was heard on
appeal the finding of the lower court was upset
and a new trial granted. The new trial is fore-
stalled, by the settlement of the case out of court.
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Death Claims Widow of
Jewelry Manufacturer

Will Dispose of Large Estate—Endows Memorial
Institution to Deceased Husband—Prominent
Manufacturing Jewelers Executors.

Attleboro, May 22.—Mrs. Fannie M. Tappan,
widow of the late William C. Tappan, died Satur-
day, May 11, as the result of a shock. A few days
later her will was made public and it made a dis-
position of the large fortune of her late husband,
who, with his brother, owned the D. F. Briggs
Company.
The exact amount of the estate is not known,

but there were bequests amounting to $302,000,
besides the interest of the deceased in the D. F.
Briggs Company and the Bates & Bacon Company,
two of the town's largest jewelry concerns. Dur-
ing her life time Mrs. Tappan gave the Attleboro
Y. M. C. A. $60,000 for a building on North Main
street, now called the William C. Tappan Memor-
ial Y. M. C. A. Her will provided that after all
claims are settled the residue shall be used for the
establishment of a hospital to be known as the
Tappan Memorial.
Edward A. Sweeney, of the W. H. Wilmarth

Company; David L. Low, of the D. F. Briggs
Company; Charles H. Tappan and Sol Goldberg,
of Chicago, a former jewelry jobber and well
known to the trade, are named in the will as the
administrators. Goldberg is a beneficiary to the
extent of $20,000, and members of his family also
receive large bequests.

Burglar's Safe Deposit Box
Holds Wealth of Jewels

Quantities of Beaten Gold Among the Loot—A
Fortune in Gems and Jewelry—Burglar Was
of Raffles Variety

New York, May 21.—Shackled to his prison
keeper and guarded by a detail of detectives, Bert
Curtis, under arrest as a burglar, went to a branch
of the Colonial Bank today and opened five
packages which he took from a safe-deposit box.
A moment later there lay spread out before the
detectives a display of gold and diamonds valued
at $20,000. Curtis was arrested last Sunday as he
was coming out of a cellar under a jewelry store,
and loot worth $5,000 was found in his flat. He
claimed that it all had been stolen by "Boston
Red," of whom he had bought it for $500. But
the detectives, who knew the man's career, refused
to believe him, and today he was arraigned in the
Harlem Court on charges of unlawful entry and
of having burglar's tools in his possession.
In Curtis' flat the detectives also found a woman

who said she was the prisoner's wife and who
readily gave them the key to his safe-deposit box
in the bank. Today Police Captain Tunney ob-
tained a search warrant which would permit him
to examine the box.
The loot was the product of upstate robberies,

Captain Tunney said. This is the list of the loot
found in the five large envelopes in the box in
the bank:

First envelope-40 pieces of beaten gold.
Second envelope-26 pieces of beaten gold.
Third envelope—Crescent brooch with 21

diamonds, solitaire gold ring, gold ring with large
emerald surrounded by six diamonds, pendant with
17 diamonds, brooch of many small diamonds with
a long gold chain, neck chain of 7 diamonds, gold
ring with 3 diamonds, stickpin with diamond,
pinhead with 6 diamonds, pinhead with 15 dia-
monds, a gold chain, two pendants; each set
with 6 diamonds.
Fourth envelope—Two gold lockets, gold

cigarette case, gold tie clasp, gold cigarette holder.
Fifth envelope—Long gold chain with 6 pearls,

12 gold and pear! studs.
Curtis and the woman, known as Mrs. Curtis,

lived in good style. They had an automobile and
spent evenings at theaters and high-priced restau-
rants. Curtis visited the Metropolitan Opera
House at least one night a week.
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Technical Education
for Young Jewelers

The Demand of Modern Society and Conditions.

Remedy for the Present Situation—Essen-

tials for the Successful Jeweler of the Future.

Cincinnati, Ohio, May 27.—By special invi-
tation, Professor Shearer, of the Ohio Mechanics'
Institute, addressed the Wholesale 'Jobbers' and
Manufacturers' Association of Cincinnati, Ohio,
on the subject of "Technical Education for Young
Jewelers." His introductory remarks had more
or less direct reference to the unsettled business
conditions produced largely by a general feeling
of unrest which extends over our own country.
Fads have been promoted and remedies for indus-
trial evils have been suggested by many people,
with the result that our whole industrial life seems
to-day to be in a most chaotic condition. A
situation has been produced, which does not
appeal to the more thoughtful man, because all
the agitation thus far is not of a character to in-
spire confidence nor to lead to that constructive
element which is so essential to healthful growth
and prosperity in business. Instead of construct-
ion, we find all about us destruction. The feeling
of unrest on the part of labor is unsatisfactory to
the employer. Instead of securing competent
labor and operating on business
principles, which are more or less
fixed or established, the employer
is confronted by uncertainties,
which make all of his undertakings
more or less hazardous. In every
line of business, and every de-
partment of society, there is a
feeling that something is wrong,
that things are out of gear, that
our whole social system is in a
state of chronic disorder and
that we are led to seek the aid of
a kindly physician, who will
restore industrial health.
Such a physician, upon close

investigation, would find business
nervousness, unrest of labor,
incompetent labor, some unsound
business methods, senseless agita-
tion of reform, lack of foresight,
and above all, a failure to recog-
nize the principles of the golden
rule to be some of the ailments
that afflict us today.
One of the first steps toward

restoration of business health
should be a broader outlook over
the world and the recognition of
the fact that while we are working and striving to
succeed, others are not asleep; they too are active
and often surpass us both in business methods
and skill of hand, in a higher type of professional
sense, more pronounced industrial patriotism and
a greater pride and cooperation among those who
are engaged in similar work.
By looking over the field broadly, we can find

perhaps, the best methods for curing many of
our ills by the conservative processes of education,
the training of men for specific work. This
educational influence must, however, touch every
branch that may be interested in a certain sphere
of industrial activity.

First, of course, the workman needs the highest
and best training, so that he will fully understand
what is required of him, that he will render effic-
ient service for the wage that he demands. This
is especially important in the manufacture of
jewelry, where not merely the hand is required, but
where the accurate eye, the clear perception of
the intellect, the devoted heart and the patient
endeavor to produce something beautiful will
cooperate in the achievement of superior results.
In addition to skill the workman must also take
pride in what he does and rise above the man who
performs ordinary labor.
The young candidate for a position in the

jewelry business should lay the broadest founda-
tion possible, in order to avoid absurdities such

as are often produced in the various branches of the
applied art. The salesman should be an educated
man; in fact, wherever it is possible, he should
come from the ranks of the workman with artistic
training, with a personal bearing and scholarly
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air to inspire confidence in the claims for his
product.
The proprietor should be educated, so that he

can value the production of the workmen, that he
may also know the points of greatest importance
with the salesman, and in fact should be in a
position where every year would show higher
development in the art products that pass through
his hands, too often considered no higher than
ordinary merchandise. The dealer needs this
special education, because he should be the intell-
igent intermediary between the manufacturer and

stones.
With 

purchaser of the jewels and precious

With each branch thus thoroughly trained, each
striving to excel, each realizing that to deal in
jewelry means something more than to sell
ordinary market products at so much margin,
the very refining element which enters into the
business will make, in time, for a more appreciat-
ive public and a more excellent output by the
factories and workshops. There is scarcely a
branch of the business today that looks back over
a more glorious history. This history should be
known to every workman, to every salesman, to
every proprietor and dealer. With knowledge of
this character, there is bound to come, in due time,
a feeling that success does not always lie in the
accumulation of money, nor in the volume of the
product that is annually turned out.
The training that is so essential, especially to

Jewelry Store Opening
Attracts Immense Crowd

Sensational Advertising of the Event—Multitude

Stops Street Car Traffic—Speech-making, Mar-

riage Service, and Spectacular Crowd.

Omaha, May 12.—On Tuesday, May 7, the
corner of Sixteenth and Douglas streets, this city,
was congested with a laughing crowd of some
twenty thousand people who surged over the
car tracks and put the car service out of commission
for half an hour, tying up the entire traffic of
the city, the large squad of police present being
helpless in the hands of the crowd.
The event was the opening of the new store of

Fred Brodegaard & Co., jewelers. The cause of
the large crowd was sensational advertising, and a
beautiful wedding in one of the large windows of
the new store.
The crowd gathered a half hour before the time

set for the wedding, and were entertained by a
brass band playing in front of the store. When the
bridal party arrived at the store and entered the
main entrance the band played "Climbing up the
Golden Stairs." The main entrance and stairway
being covered with gold leaf, this was an appro-
priate tune.
R. B. H. Macrorie, jewelers' auctioneer, ad-

dressed the assembled multitude
from the main entrance in an
eloquent manner, and introduced
R. E. Williams, of the Poole
Silver Company of Taunton,
Mass., as being present to repre-
sent the eastern factories at the
opening. Mr. Williams spoke in
his usual happy manner, and
made a hit with the crowd. He
made special mention of the fact
that the Brodegaard Company
buy their goods for cash at the
factories.

Following Mr. Williams' talk
the band struck up the wedding
march and an orchestra located
in the store on a large balcony
followed and the ceremony pro-
ceeded, while the huge crowd
stood open-mouthed. The Fred
Brodegaard Company presented
the bride with a hundred dollar
diamond ring, the groom with dia-
mond links, the bridesmaid and
best man with beautiful gifts.
Then as the bridal party

stepped down the golden stairs to
the waiting automobiles, the band

played "There Will be a Hot Time in the Old
Town Tonight!"
The automobiles, containing the bridal party,

Fred Brodegaard, Postmaster Wharton, Judge
Alstadt, Messrs. Macrorie & Banigan, several
newspaper men and members of the firm, paraded
through the streets preceded by a band, playing
popular airs. Arriving at the Rome Hotel, the
party attended the wedding breakfast, presided
over by Judge Wharton, and many pleasant things
were said and a sumptuous repast enjoyed.
Immediately as the bridal party left the store,

the doors were thrown open and the crowd allowed
to enter for inspection. The store was magnifi-
cently decorated with the floral offering of business
and personal friends. Seven thousand souvenirs
were given out the first two hours, and it was
estimated that sixteen thousand people passed
through the store during the hours of two thirty
to six o'clock.

Previous to the opening of the new store the
Fred Prodegaard Jewelry Company had been
conducting an auction sale at their old location,
one block north, the sale running five weeks and
upwards of $30,000 goods being disposed of. It
was the most successful auction sale ever con-
ducted in the city, and to show their appreciation
of the efforts in their behalf both at the sale and
in assisting in arranging the wedding, the firm
presented to Mr. R. B. H. Macrorie, the auctioneer
in charge, with a diamond stud.
The new store of Fred Brodegaard Jewelry Com-

pany, is in mahogany finish, with massive glass
cases and beautiful mirror and art glass effects,
and is the most modern in the city.

MULTITUDE ATTRACTED BY SENSATIONAL OPENING

those who do the designing and the execution in
jewelry establishments, is a burden that falls not
only upon the one who seeks the education, but
also upon all directly or indirectly connected with
the business.

German Jewelers and the
Synthetic Gem Question

Petition Government for Legislation to Protect

Public—Wish Synthetic Gems to Be Labeled

as Such

Berlin, May 25.—The German jewelry trade has
petitioned the government to take legal steps of
some kind to protect the public against artificial
or "synthetic" precious stones, principally rubies
and sapphires. It is acknowledged that the
production of these gems by a chemical process is
now perfected to such a degree that an expert
eye is necessary to distinguish them from the
natural stones. Many unscrupulous dealers,
taking advantage of this fact palm off synthetic,
rubies and sapphires as genuine, and charge
corresponding prices.
The trade asks to have a law passed, making

it compulsory for dealers in synthetic gems to
label them accordingly, under penalty of heavy
punishment for intentional fraud.
The finest synthetic stones extant are said to

have been manufactured under a process dis-
covered by Professor Miethe.
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A WATCH SHIPPED DIRECT FROM THE FACTORY TO THE RETAIL JEWELER

NICKEL MOVEMENT—ACTUAL SIZE
Seven and fifteen selected sapphire jewels, plate jewels in
settings, solid nickel plates finely damaskeened, expansion
balance, patent Breguet hairspring, patented detachable
balance staff, patent safety steel barrel, exposed pallets,
exposed winding wheels, fine enamel dial.

The Watch that Affords Absolute Protection
to the Dealer

Why Equity—No better description of the Equity Watch could be given, than is contained in the
definition of the word Equity: "Even-handed; impartial distribution; justice; right; honesty."

Equity Open Face Watches are in nickel screw back and bezel and in 20-year guaranteed filled screw back
and bezel and jointed gold-filled cases. Hunting Equity Watches are in gold-filled cases.

Owing to the unprecedented demand for Equity Watches when they were introduced last season, we were
sorry to have to disappoint a great many of our friends by not being able to ship the watches in time for the
holiday business. With this experience in mind, we recommend the trade sending in their Fall orders at once.

Our method of selling Equity Watches affords absolute protection to the dealer. We reserve and exercise
the right to refuse orders for Equity Watches that would go into irregular channels.

Each Equity Watch is accompanied by a price contract, and can only be sold at the price which is plainly
printed on the tag which accompanies each watch, thus assuring the retail jeweler an adequate protected profit.

Heretofore Equity Watches have been Open Face only, but we are now prepared to accept orders for
Hunting Equity Watches in an attractive variety of gold-filled cases, warranted for twenty years.

Prices to consumer range from $5.00 to $15.00. Send for price list.

EQUITY WATCH COMPANY
WALTHAM WATCH COMPANY, Agents, WALTHAM, MASS.
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New Jersey Jewelers
Hold Annual Convention

A Well-attended and Successful Meeting—Man-
ufacturers and Wholesalers Urged Not to
Sell at Retail—Opposed to Proposed Patent
Legislation

Jersey City, N. J., May 30.—The annual con-
vention of the New Jersey Retail Jewelers' As-
sociation was held at the Columbia Club, Jersey
City, on May 28.
The business meeting opened at 2.30 p. m., with

President Conrad J Brotherly in the chair. After
the minutes of the last semi-annual meeting
had been read and approved twenty-two new
members were elected, making a total of seventy-
four retailers now actively interested in the work
of the association.
The reading of President Brotherly's address

was omitted with the consent of the executive
committee.
A. J. Jaeckle, chairman of the committee on

trade interests, read the following letter which
was recently sent out by the executive board of
the American National Retail Jewelers' Associa-
tion, to jobbers throughout the country, asking
to refrain from selling at retail:
We are sure that the organized retail jewelers

of the country recognize the jobber as a most
necessary factor in the movement of goods from
the manufacturer to the consumer. We have no
sympathy for the cry that the jobber is superfluous
and a contributingsause of the high cost of living.
We believe that method of distribution more ec-
onomical than the one so long in vogue cannot
be devised; hence it is our earnest desire that the
friendship which should cement the relations be-
tween jobber and retailer be made as secure and
as binding as mutual good will can make it.
To attain and retain this desired state the retail

jewelers believe that it is absolutely necessary
that the jobbers should refrain from selling goods
at retail, a practice not only unfair to the jew-
elers but unfair to the jobbers themselves, being
a sure means of alienating the respect and support
of the retailers and destroying the good feeling
that should exist between these two distinct
branches of our business.

Organization of the retailer is the theme of the
hour, every year showing a marked increase in the
number and enthusiasm of our members.
Modern competition has made it absolutely nec-

essary that the retailers should thus get together,
in order to conserve their best interests, and we
fully believe that only through the co-operation
of the jobbers can our pre-eminent position as dis-
tributors to the consumer be maintained.
The demand for an expression from the jobbers

is from retailers everywhere. To this end that
we may know the jobbers who are in accord with
our views we invite you to state your position on
this question at an early date, your answer being
solicited as soon as possible in order that we may
report to the various state conventions of retail
jewelers the names of all jobbers who subscribe
themselves as advocates of the policy of non-re-
tailing by jobbers.
In support of our contentions we desire to call

your attention to many well known jobbers who
make non-retailing a cardinal rule of business, and
whose testimony, we dare say, would prove this
policy to be profitable.
We have a firm belief that a complete separation

of retailing from the jobbing business and selling
to trade employes at wholesale prices will undoubt-
edly bring us mutual gain and enhance the posi-
tion of the legitimate jobber, and on behalf of the
American National Retail Jewelers' Association
which, by authority of President Steele F. Roberts,
we have the honor to represent, this committee
asks a most careful consideration of this appeal.
In behalf of the committee on trade interests,

Mr. Jaeckel suggested that the letter be sent also
to manufacturing jewelers. A motion was passed
that the report of the committee be accepted and
deferred for further consideration.
John Harris, of Trenton, chairman of the legis-

lative committee, reviewed the work accomplished
during the past year, and suggested that endeavors
be made to have enacted into law several bills of

vital interest to the retail jeweler. Each sugges-
tion was discussed at length and referred back to
the legislative committee for further consideration.

Jean R. Tack, chairman of the committee on
membership, reported that he has sent out more
than eight hundred letters to retail jewelers asking
them to join the association and that he intended
to send out further letters in an effort to increase
its membership. He urged that every member
should strive by personal solicitation to interest
others to join.
The next business was the reading of Treasurer

I. B. Lyon's report. It showed the association to
be in good financial condition.
The meeting was then thrown open for the dis-

cussion of many questions affecting the interests
of the retail trade. The executive committee
suggested the enactment of a law similar to that
recently passed by the Maryland legislature.

Some of the jewelers present objected that two
years was too long a time to be compelled to hold
repairs before being permitted to sell them. A
motion was passed that the matter be referred to
the legislative committee with instructions that
a bill similar to the Maryland law be reported back.

The impending legislation before congress tak-
ing away the right to restrict prices was next dis-
cussed. Acting upon the suggestion of the ex-
ecutive committee, it was regularly moved and
seconded that the New Jersey Retail Jewelers'
Association send a letter to the senators and cong-
ressmen from New Jersey at Washington, urging
them to oppose the proposed bills. A motion was
also passed that the matter be referred to the ex-
ecutive committee with instructions to draw up
suitable resolutions condemning the proposed
legislation and these resolutions be sent to the sen-
ators and congressmen from New Jersey in the
national congress.
The next matter to be discussed was the parcels

post. Opinions differed as to what action the
association should take in the proposed national
law establishing a parcels post. It was regularly
moved and seconded, however, that the matter be
referred to the executive committee with in-
structions to draw up a set of resolutions setting
forth that the association is opposed to the estab-
lishment of a parcels post.

Attention was next called to the fact that the
National Retail Jewelers' Association had failed to
comply with the request embodied in the letter
recently sent to the former organization, that manu-
facturers as well as wholesalers should be warned
not to sell at retail. It was regularly moved and
seconded that the national association should
again be requested to warn manufacturers not to
sell at retail.

After a short recess the nominating committee re-
ported the following list of officers for the en-
suing year: Conrad J. Brotherly, president; A.
Walter, vice-president; S. T. Holt, second vice-
president; J. Harris, third vice-president; 0. Rog-
genkamp, fourth vice-president; M. A. Rutan, fifth
vice president; Jean R. Tack, secretary; I. D. Lyon,
treasurer; the above mentioned and C. E. Rochat
and G. J. Busch, executive committee. A motion
was made and seconded that the secretary cast one
ballot for the above list of officers.
The delegates appointed to the next annual

convention of the National Retail Jewelers'
Association of Kansas City were: John Harris,
Carl Weidel and Leon Chanaud.

It was agreed to hold the next semi-annual
meeting at Elizabeth in October. A vote of
thanks was passed to the committee in charge for
the splendid arrangements made for the conven-
tion. The committee consisted of A. Walter, A.
J. Jaeckle and C. E. Rochat.

All members present at the convention and their
guests then took an automobile spin of about two
hours through Hudson county. About twenty
automobiles were in the tour. The weather was
glorious and the decorated cars attracted con-
siderable attention along the route.
At eight o'clock the whole party assembled about

the festive board for a most enjoyable repast.
Good music, songs and a sleight of hand perform-
ance were part of the program. President
Brotherly, Hon. John L. Moltin and Hon. George
M. Dillingham were the speakers after dinner.
It was eleven o'clock before the gathering broke

up. It was the consensus of opinion that it was
the most successful meeting that the New Jersey
Retail Jewelers' Association has yet held.
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West Virginia Associations
in Joint Convention

Successful Gathering of Jewelers and Op-
ticians—W. L. Jones Re-elected Head of
Jewelers' Association—Proceedings End with
Banquet

Grafton, W. Va., May 23.—What was in many
respects the most successful of the seven annual
conventions held by the West Virginia Retail
Jewelers' Association came to a happy conclusion
on the evening of May 21 when those who attended
the joint gathering of the opticians' and jewelers'
state associations sat together at a banquet at
the Hotel Willard.
The convention was formally opened on the

morning of May 20 by President Jones, of Martins-
burg, whose first duty was to introduce a repre-
sentative of the mayor who delivered a welcoming
address which created considerable enthusiasm.
The proceedings followed closely the plan of

the program previously arranged, and the sessions
proved most instructive on business subjects as
well as enlightening on various trade problems.
A large proportion of those in attendance took
part in the different discussions, greatly enhancing
the accruing benefit.
At the morning session of the second day the

most important item on the program was the
election of officers which resulted as follows: Presi-
dent W. L. Jones, Martinsburg; vice-president,
J. H. Feaster, Piedmont; second vice-president,
C. A. Keefer, of Grafton; third vice-president,
A. B. Scott, of Fairmont; secretary and treasurer,
Lloyd Erhard, of Davis.
As the convention was held jointly with that

of the state optical society, the regular session of
the latter began at 1.30 p. m. on May 21, president
H. N. Laban in the chair.
The opening address was an appeal to the mem-

bers of the society to take a greater interest in
the educational work of distributing of A. 0. A.
booklets and in the general welfare of the society.
The new constitution of the American Optical
Society was ratified by a unanimous vote.
In addition to the regular program, several

fine papers were read by W. T. Eisensmith, of
Charlestown, dealing with a most important sub-
ject, that of the therapeutic value of lenses as
applied to optometry. These papers were highly
appreciated by the members of the convention.
Reading of prize papers was a new feature of

the convention, and met with great success. Do-
nators of the prizes were Julius King Optical
Company, White-Haines Optical Company, Hardy
Optical Company, American Optical Company,
Standard Optical Company, Michael Wollf, A. A.
Kilton, and the Globe Optical Company. The
prize winners are the following: Frank T. Gerkin,
Grafton; George W. Mead, Parkersburg; Lloyd
Erhard Davis; Ezekial Shay, Independance;
H. E. Eddy, Huntington; H. N. Laban, Grafton.
The convention banquet which was served at the

hotel was an elaborate affair and music was
furnished throughout the evening by an orchestra.
After cigars and coffee had been passed, the toast-
master, C. A. Keefer, of Grafton, arose and
introduced the different speakers of the evening.
The most prominent addresses were those of
John C. Heckmer, executive head of Grafton,
and W. T. Eisensmith, of Charlestown. The
meeting adjourned on Wednesday evening by the
election of the following officers:
H. E. Eddy, of Huntington, president; Frank

T. Gerkin, of Grafton, first vice-president; George
W. Mead, of Parkersburg, second vice-president;
George Eakle, of Elkins, third vice-president;
Mr. Steele, of Morganstown, fourth vice-president.
Lloyd Erhard, of Davis, was re-elected secretary
and treasurer. H. N. Laban and H. E. Eddy
were selected as delegates to represent the state
society at the national optical convention at
Chicago in August.
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We stand for honest goods, honest advertising and honest dealing.
We believe that in no other way is it possible to retain the confi-
dence of our old customers and obtain the confidence of new
customers. Because we never misrepresent our goods, hundreds
of retailers have explicit confidence in us. Their numbers are
constantly increasing.

;--Tuititimumnininumninimmuummil

We buy diamonds in .such
large quantities that we can
afford to sell them at a very
close margin of profit. We sell
them as cheap as any whole-
saler—cheaper than most whole-
salers. Take our quarter carat
goods for instance. We recently
bought a very large lot of goods
this size, Blue Wesselton and
Top Crystals, knowing that there
would be a big demand for this
size at this season for presents
of various kinds. We bought
them low and are letting them
go at a very small margin of
profit. We invite you to send
for a memorandum package of
diamonds and compare our goods
and prices with what you can
obtain elsewhere.

■••
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We don't advertise bargains.
Every retail jeweler in the
country knows that the demand
for good diamonds is so great
that wholesalers can always sell
them at a fair price. When a
retailer sees diamonds adver-
tised at ridiculously low prices
he ought to know that these
so-called bargains are nothing
but buncomb and poppycock.
One can advertise a perfect stone
at a certain price, but unless he
mentions also color, cutting,
spread and the other things that
go to determine the value of a
diamond the price means noth-
ing. That's why we never quote
prices in our advertisements.

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIM

===------ BLUE WESSELTON and TOP CRYSTALS
= FINE AMERICAN CUT, SIZES from 'A to 3 CARATS
=
- "ALL SIZES OF MELES "

Our Prices are Always Right
We Never Misrepresent Our Goods
Send for a Memo Package Today

CROSS & BEGUELIN 23 MAIDEN LANE
9 NEW YORK
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Imprisonment for Obtaining Goods

by Furnishing a False Rating

The rapid progress being made in the

direction of honesty in business dealing,

finds a forceful illustration in a suit of

unique character instituted by the United

States Government against a southern

merchant. The crime was that of setting

up a false rating through the use of the

United States mails, with the purpose of

securing credit. The defendant in the case

was convicted and sentenced to a year

and six months imprisonment in the

Federal Penitentiary at Atlanta, Ga.

Until the recent amendment of section

215 of the criminal code of the United

States, the unlawful use of the mails

included only fraudulent stock, mining

or other schemes, "get-rich-quick con-

cerns," and such. A new precedent of

universal trade importance has, however,

been established in the conviction of this

merchant for sending false statements

through the mails regarding the solvency

of his business. It is very important that

the result of this suit should be heralded

promptly throughout the business world,

as it is authoritatively stated that the

Federal authorities will follow up this

initial prosecution with similar suits.

The practice of making fraudulent

statements for the purpose of obtaining

a rating and securing credit unworthily,

has heretofore been altogether too preva-

ent, resulting in injury to reputable

KEYSTONE

merchants and in loss to the creditors
imposed on. Whatever progress is made
in the suppression of fraud means corres-
ponding benefit to honest business, and
it is quite natural that the result of the

government's new departure should be

pleasing to business interests generally.

President Recommends Commission
for Patent Law Investigation

So overwhelming has been the opposi-

tion to some of the features of the proposed

patent legislation that it is now quite

unlikely that the bills before Congress will

pass in their present condition. The

unseemly haste with which the measures
were drafted and introduced has given
place to a spirit of conservatism which will

assure a well-considered enactment. The

quick results of the strenuous opposition
are reflected in the action of the president

in sending a special message to Congress
requesting legal authority from that body

to appoint a commission to investigate
the present patent laws with a view to
adapting them to modern conditions

without injury to any interest concerned.

The action of the president is all the

more gratifying in view of the impression
conveyed when the bills were introduced

that they had the support of the adminis-

tration. The president makes several

excellent suggestions, among them being

that procedure under the patent laws be

simplified and that the burden of proving

the invalidity of a patent be placed upon

him who would infringe upon it. In con-

clusion, he says:

"Great care should be taken in any

revision not unduly to interfere with

vested interests which have been properly

created under the existing laws, or to

impair the efficiency of a system from

which so much benefit has been derived

by the country."

It would be unwise, however, for anyone

interested to lull themselves into a sense

of absolute security by reason of the

president's suggestion. The opposition to

the destructive features of the measures

should be maintained and strengthened

until the objectionable provisions be

entirely eliminated. The jewelers have

taken a very creditable part in opposing

the new legislation with results already

apparent. The coming conventions, how-

ever, should place themselves on record

in unmistakable terms, and counsel the

members individually to enlighten Con-

gress and senators on the important con-

siderations that were disregarded or over-

looked.
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Are Diamonds Luxuries
or Mere Necessaries?

Away out in Indiana, the land of poets,
novelists and prosperous jewelers—in the
town made famous throughout the Eng-
lish speaking world by William Hodge,
"The Man From Home "—a judge re-
cently handed down a decision which held
that under certain circumstances, dia-
monds might justly be catalogued among
the necessities of the wife of the period.
This decision will meet with unanimous
trade approval, though we fear the dia-
mond will still remain not only the king of
gems, but the leader of luxuries. In fact,
the profits of those who have to do ex-
tensively with these gems, are quite as
exclusive as the stones themselves. Infor-
mation just to hand from South Africa
informs us that a profit of $2,585,454 was
made by the Premier Diamond Company,
of the Transvaal, for the year ended
October 31, 1911, in addition to $1,515,165
worth of diamonds on hand and unrealized
special accounts for $65,191.

During the company's year 250 per
cent was paid in dividends on the pre-
ferred shares and 200 per cent on the
deferred shares. A further dividend of
300 per cent later declared payable on
the deferred shares made a total for the
calendar year of 500 per cent on the latter
stock.

Since the first of the year there has been
a considerable falling off in the imports of
diamonds and other precious stones to
the United States. The report for the
month of April announces the total
imports for that month at $3,024,167 as
compared with $3,413,378 for the same
month a year ago. Notwithstanding this
decrease, the aggregate for the year thus
far is quite imposing and the remaining
months may fully make up for the
deficiency. It must be kept in mind that
the April imports of last year were the
largest on record for that month, with the
single exception of the corresponding
month in 1906, and there is little doubt
that April this year would have equaled
or surpassed its record of last year, but

for the untoward Titanic disaster, which
carried a large quantity of gems to the
bottom of the sea. The April importa-
tions of gems brings the total of the first
four months of 1912 up to $11,088,241,
which forebodes an active and prosperous
market for gems, however other jewelers'
lines may fare.

It may be stated, in passing, that June 1
will find increased activities in jewelry
lines and the conditions seem very fa-
vorable for the remainder of the year.
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Gratifying Progress in
Forcing Trade Reforms

The notable achievement of a Baltimore,
Md., jeweler, who conceived the idea that
there should be a law on the statute books
of the state regulating the disposal of
unclaimed repairs, and who, single-handed,
had such a law drafted, carried it to An-
napolis, had it introduced into the legis-
lature, and by his intelligent persistence
forced its passage, has quite naturally been
accorded the unstinted admiration of his
brethren throughout the country. The
force of example is well illustrated in the
sequel. In many other states the organ-
ized trade are now having drafted a similar
measure, and it is to be hoped that these
measures when presented will meet with
the same favor as in Maryland. As a
matter of fact, no sound objection could
be offered against a bill of its character.
The only conceivable objection is that it is
class legislation, but if such legislation is
in the interest of justice to one class and
is injurious to no other class, we can not
see how this objection could be regarded
seriously. It is well, however, to be pre-
pared for a contingency of this character,
and the possibility of this objection should
be taken into consideration. in advance.
The fact that the bill is now a law in at
least one state, carries with it a certain
prestige.

It is rumored that the auction interests
are greatly alarmed by the success of the
trade efforts to suppress fake auction
sales. In Detroit, for instance, where an
ordinance preventing auctions at night,
when most of these fake sales were con-
ducted, the auction houses have instituted
suit in the courts to annul this ordinance.
A test case will be tried in the recorder's
court in that city, and some of the best
legal talent has been retained to plead the
cause of these auction houses. The ord-
inance will be equally cleverly defended
in the interests of the jewelers, by the
assistant corporation counsel of the city,
and the result is looked forward to with
much interest.

Co-operative Advertising
Plan for the Jewelry Trade

We publish in this issue two important
communications, one from a wholesaler
and one from a retailer, on the subject of
a systematized advertising campaign for
the better education of the public on the
matter of jewelry. The views of the
wholesaler, Mr. Ferdinand Phillips, of
Richter & Phillips, Cincinnati, Ohio, were
stated before the annual convention of the

National Wholesale Jewelers' Association
held in this city, and as the subject was
regarded somewhat favorably when offered
for discussion by an Oklahoma delegate
at the last annual meeting of the American
National Retail Jewelers' Association,
there is a possibility that some means of
putting such a project into operation
may be devised at the coming Kansas
City Convention, through the co-opera-
tion of the retail, wholesale and manu-
facturing branches, all three of which are
directly interested.

It is somewhat anomalous that while
the reading public are more interested in
jewelry than any other commodity, much
less space is devoted to the matter in the
daily and Sunday press, than to millinery,
shoes, clothing or other apparel. This is
not the fault of the press, but is rather
due to a dearth of suitable material.
Were such material well prepared and
properly illustrated for publication, arti-
cles on styles in jewelry, its effectiveness
for personal decoration, its suitability for
gifts, its symbolism, etc., would be given
a prominent place in the daily and Sunday
editions. We commend our readers,
especially those associated with the vari-
ous organizations, to consider the sugges-
tions made in the articles on pages 1125
and 1151 of this issue, with a view to
some concerted action at the coming
National Convention.

Trade Sentiment on the
Time Guarantee Question

The practical unanimity of the trade
on the matter of abolishing the time
guarantee forebodes the elimination in the
near future of one of the most demoralizing
factors in the jewelry business. Nearly,
if not all, the annual conventions of
State Associations thus far held, have
passed resolutions in favor of the abolition
of the guarantee system, substituting for
this frequently meaningless warranty the
trade marks of reliable manufacturers. At
many of the conventions, specific instances
were related of the fraud practiced on the
public by means of the guarantee.
Even more important than exploitation

of the subject at conventions, is the edu-
cation of the public on the shortcomings
of the guarantee system. Already jewelers
are doing excellent work in opening the
eyes of the people to this form of imposi-
tion. Recently, for instance, a jeweler of
Indianapolis, Horace A. Comstock, dis-
played in a show window a brass watch
case, the appearance of which proclaimed
its low quality. In the same window he
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placed prominently the following explana-
tory sign: "You pay all it's worth when
you buy from the department stores.
This brass case purchased from one of the
large department stores in this city, was
guaranteed to wear twenty years; it has
been worn three months." The watch
case itself left no doubt as to the moral of
the lesson.

Window Display Contest Closes June 15
As many commencement window dis-

plays are now attracting trade to jewelry
stores in various parts of the country, we
extend a final invitation to all who made
special trims to have a photograph
taken and forward same to us with descrip-
tion for entry in our window display con-
test, as announced in previous issues.
For the three best displays submitted,
prizes of $25.00, $15.00 and $10.00 will
be awarded, while for the next five best,
a year's subscription to " THE KEYSTONE"
will be given. This contest is open to
the entire trade, whether subscribers or
non-subscribers, and the contest will close
on June 15. Photographs with descrip-
tions must be in our hands by July 1.

Dates of Coming Conventions
The dates of coming conventions are

as follows:
North Dakota Retail Jewelers' Associa-

tion, at Fargo, June 12, 13 and 14.
Indiana Retail Jewelers' Association, at

South Bend, June 17 and 18.
North Carolina Retail Jewelers' Associa-

tion, at Charlotte, June 18 and 19.
Iowa Retail Jewelers' Association, at

Des Moines, June 18, 19, 20, 21.
South Dakota Retail Jewelers' Associa-

tion, at Huron, June 25 and 26.
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association,

at Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July 1, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, 10 and 11.
Minnesota Retail Jewelers' Association,

at Fergus Falls, July 17 and 18.
Michigan Retail Jewelers' Association,

at Detroit, July 22 and 23.
Kansas Retail Jewelers' Association. at

Kansas City, August 5.
Missouri Retail Jewelers' Association,

at Kansas City, August 5.
American National Retail Jewelers'

Association, at Kansas City, Mo., August
5 to 9.
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Bon-Bon Dishes in R. Wallace
Sterling, showing several styles
and some new pierced designs.

A sterling silver confection basket or
dish makes a charming wedding gift
and a welcome accessory to the sum-
mer tea-table.

NEW YORK

2112-3

Thorough workmanship and un-
excelled finish characterize these
dainty pieces, 'which are now

ready for immediate delivery.

Order by number or write at once for
description and prices.

R. WALLACE & SONS MFG. CO.
BOX 25

WALLINGFORD, CONN.
CHICAGO SAN FRANCISCO LONDON

1093



1094

STOUFFER'S
FINE CHINA
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DINNER WARE

will find you

' a lot of regular

customers among

your transients.

Every time you make

a sale you make a reg-

ular and profitable

customer. When a

woman has one piece

she must have more.

We decorate Havi-

land or medium-

priced china with gold

initial, gold band and

gold line. We will

fill your order for a

special initial on a

piece or a set and

guarantee to match it

with additional pieces

at any time.

IF you could visitour Studios or

listen to a few of the

jewelers who buy

from us—you would

readily understand

why we stand at the

head as Decorators of

Fine China.

You'd see the quality

and distinctiveness of

our exclusive designs

and you'd learn that

our products always

sell.

Jewelers who buy of

us say they like the

way we deal with

them. We'd like to

deal with you.

We'll gladly send illustrations on request
showing hundreds of our latest exclusive
designs, including Initial DINNER WARE
in both Haviland & Co. fine china and medium-
priced china. Write us today.
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Hornikel's Engravers' Text-Book
A portfolio of 73 separate plates showing art models of
plain and fancy ornamented cyphers, ribbon, drop and D
block monograms for watches, lockets, spoons, trays, tea
sets, cigarette and match cases, loving, prize and pre-
sentation cups; monograms and initials for seal rings and o
fobs; monograms, inscriptions, etc., etched on silver. la

Price $6.00 Ea
0

Art of Engraving
A complete treatise on the engraver's art, with special id
reference to letter and monogram engraving. Specially co
compiled as a standard text-book for students and a Ei

0
0
0
Li00

00
00

100 illustrations

Price $1.50 Pi
U

0
0
0

0
0
U
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0
0
0
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reliable reference book for engravers.

o Bound in Silk Cloth; contains 196 pages and 209 illustrations

Price $1.50

0

Lessons in Horology.

This volume treats of the principles of mechanics re-
lating to the measurement of time, motive force,
mainsprings, trains, gearings, etc., by JuLEs and

Li HERMANN GROSSMANN ; translated from the original
French by JAMES ALLAN JR.
Bound in Silk Cloth-263 pages, over

0

Li 
D The Watch Adjuster's Manual
(I) A Complete and Practical Guide for Watchmakers la

in adjusting watches and chronometers for isochronism,
position, heat and cold. By CHARLES EDGAR FRITTS0
("Excelsior").

Price $2.50 E
Bound in Cloth-364 pages, with 56 illustrations 0

0

Watch and Clock Escapements
A masterly treatise on the lever, cylinder and
chronometer escapements, with an illustrated history
of the development of escapements in horology.

Bound in Cloth-180 pages, nearly 200 illustrations 00
Price $1.50 o

00 0
Sent postpaid on receipt of price

The Keystone Publishing Co. 1E;
809 North 19th Street

1201 Heyworth Building, CHICAGO
0

ElOCIDOOODOODEIDEIDOODOODOODOOODEI MOOD= EICIDDID ODOODO DODD

BOOKS FOR JEWELERS

The

•.- PHILADELPHIA, PA. p,
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MAKY CHILTON
1620-1912

A NEW PATTERN IN AN OLD STYLE

TRADITION, WHICH WAS THE FORERUNNER OF, AND STILL SUPPLEMENTS

HISTORY, TELLS US THAT MARY CHILTON WAS THE FIRST PERSON TO STEP

ASHORE WHEN THE PASSENGERS OF THE MAYFLOWER LANDED AT PLYMOUTH

IN 1620. SHE WAS THUS LITERALLY “THE FIRST LADY OF THE LAND" AND

IN RECOGNITION OF THIS DISTINCTION AS IT RELATES TO AMERICAN

WOMANHOOD THE TOWLE MANUFACTURING COMPANY PRESENTS UNDER HER

NAME ITS NEW PATTERN OF STERLING SILVER FLATWARE NOW READY FOR

DELIVERY,

THIS PATTERN, WHILE DISTINCTLY COLONIAL IN CHARACTER, SHOWS

STRONG INDIVIDUALITY IN THE TREATMENT OF DETAILS, WHICH, IN AD-

DITION TO THEIR NOVEL AND BEAUTIFUL EFFECT ARE SO ARRANGED AS TO

GIVE EACH PIECE THE MAXIMUM OF STRENGTH. IT IS MADE IN MEDIUM

WEIGHTS AND IS FOR SALE ONLY TO THE JEWELRY TRADE,

TOWLE MFG. COMPANY
(COLONIAL SILVERSMITHS)

FACTORIES: NEWBURYPORT, MASSACHUSETTS

SALESROOMS (WHOLESALE ONLY) :
CHICAGO, NEW YORK CITY,

HEYWORTH BUILDING. SILVERSMITHS' BUILDING.

1111 1111 1111 111■111I

MANF G

NO RETAIL
BUSINESS
ANYWHERE

STERLING SILVER

PATENT PENDING

DESSERT SPOON

LENGTH 7 6-16 INCHES

STER LINO

DESSERT FORK, BACK

LENGTH 7 5-16 INCHES
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HE illustration above shows one of
the best Jewelry Novelties ever pro-
duced —LINGERIE PINS—to hold
In place Lingerie shoulder straps.
A dainty, inexpensive article prac-
tically indispensable to a lady's

comfort. Has spring adjustment —opening and
closing with thumb and finger. Light, smooth,
cannot scratch flesh. An ideal gift for all occasions.

Tie Clasps made in the latest shapes,
modeled, engine-turned and pierced de-
signs, 10K Gold, not the flimsy kind
you are familiar with:—heavy enoagh to
stand rough usage — light enough to
sell at popular prices—unusual values,
every one.

Also ask your Jobber to show you the 0. B. LINE
OF CARD JEWELRY. A line of novelties as
distinctive as 0. B. Solid Gold Rings.

Brooches, Bar Pins, Scarf Pins, Veil Pins, Pierceless Ear
Drops, Ear Screws, Studs, Dress Sets, Collar Sets, Tie
Clasps, Lingerie Pins, Cuff Pins, etc.

The designs are unusual; the assortment
complete, and every piece is 10 Karat
—stem, catches, and backs same quality as

very
Gold
face.

All Card Jewelry has the D. 8. Snap Safety Catch which
prevents fear of loss, and costs no more.

All 0. B Card Jewelry at Popular Prices.

OSTBY BARTON
PROVIDENCE, RHODE ISLAND

9 MAIDEN LANE 424 SOUTH BROADWAY 31 NORTH STATE ST.NEW YORK , N.Y. LOS ANGELES, CAL. CHICAGO, ILL.
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A COLONIAL PATTERN IN STERLING

SILVER TABLEWARE EMBODYING

THE JEFFERSONIAN CHARACTER-

ISTICS, BEING STRONG AND SIMPLE,

YET ORNATE AND ARTISTIC.

A PATTERN WHICH ENJOYS A MER-

ITORIOUS REPUTATION AMONG

THE MOST DISCRIMINATING HOUSE-

WIVES AND WHICH IS HIGHLY

FAVORED BY JUNE BRIDES.

Write today for catalogue

Rogers, Lunt 8z Bowlen Co.
—Silversmiths 
MAIN OFFICE AND FACTORY

Federal and Kenwood Sts., GREENFIELD, MASS.
New York

15 Maiden Lane
Chicago

Kesner Bldg,
San Francisco
717 Market St.

"THE SILVER THAT SELLS”
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Card jewelry
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oL% he best Jewelry Novelties ever pro-
uced —LINGERIE PINS—to hold„
o place Lingerie shoulder straps.

dainty, inexpensive article prac.,
*tically indispensable to a lady' -

as spring adjustment —opening and
clesing with thumb and finger. Light, smooth,
cann scratch flesh. An ideal gift for all occasions. .

' Also ask your Jobber to show you the 0. B.
OF CARD JEWELRY. A line of novel

'nctive as 0. B. Solid Gold Rings.
rooches, liar Pins, Scarf Pins, Veil Pins, Pierceless
raps, Ear Screws, Studs, Dress Sets, Collar Sets,

Clasps, Lingerie Pins, Cuff Pins, etc.

ssell at popular prices —urlosttail valticos,

; The designs are unusual; the assortment ver
complete, and every piece is 10 Karat Gol
—stem, catches, and backs same quality as face,

Al! Card Jewelry has the 0. R. Snap Safety Catch which
prevents fear of loss, and costs no:

II O. Card Jewelry at Pu ar rice•
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A COLONIAL PATTERN IN STERLING

SILVER TABLEWARE EMBODYING

THE JEFFERSONIAN CHARACTER-

ISTICS, BEING STRONG AND SIMPLE,

YET ORNATE AND ARTISTIC.

A PATTERN WHICH ENJOYS A MER-

ITORIOUS REPUTATION AMONG

THE MOST DISCRIMINATING HOUSE-

WIVES AND WHICH IS HIGHLY

FAVORED BY JUNE BRIDES.

Write today for catalogue

Rogers, Lunt & Bowlen Co.
—Silversmiths 
MAIN OFFICE AND FACTORY

Federal and Kenwood Sts., GREENFIELD, MASS.
New York

15 Maiden Lane
Chicago San Francisco

Kesner Bldg. 717 Market St.

"THE SILVER THAT SELLS"
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MOROCCOTERJEWEL CASES 
MOUNTED

Exclusive in Design

Finest Quality of Material

and Workmanship in

Every Detail

NEW YORK OFFICE, Silversmith Building

SAN FRANCISCO OFFICE, Jeweler's Building

Made in Eight Sizes

3 x 4" to 7 x 9"

All with Locks

Write Us For Prices

WARWICK STERLING COMPANY
PROVIDENCE :: :: RHODE ISLAND
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OUR COMBINATION No. 3

CUT ONE-HALF ACTUAL SIZE

Consisting of 6 No. 328-14 Open Salts, 6 Sterling Silver Salt Spoons and one
Leatherette Case, Green or Lavender.

SEND FOR CATALOG PRICE, $2.25 PerSet
Less 5 ;, 10 days

Vicbter Mfg. Co.
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33 Canal St. :: Providence, R. I.
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FRA& We AreDE 3 
These trade marks are on every

one of the 1000 articles we manu-
facture.

Place your order today.
Pendant No.

251. Old English Pearls, Drop
set as ordered.

253. Old English Pearls.

Pin No.
4962. Platinum finish, Bril-

liants, center stone as ordered.

WE MAKE IN

STERLING SILVER

Toilet Goods
Manicure Goods
Gentlemen's Goc ds
Vanity Cases
Card Cases
Purses
Match Boxes
Cigarette Cases
Picture Frames
Eye Glass Cases
Spectacle Cases
Jewel Cases
Table Goods
Novelties
Etc.

Known by These Signs of Quality

_

4965. Platinum finish, Bril-

liants, center stone as ordered.

4995. Wishbone, Old English.

Scarf Pin No.

1361. Old English, Engine

Turned, set as ordered.

1363. Old English, Engine
Turned, set as ordered.

WE MAKE IN
ROLLED GOLD PLATE

Lockets & Charms
Hat Pins
Scarf Pins
Link Buttons
Tie Clasps
Earrings
Necklaces
Lapel Chains
Lapel Buttons
Brooch & Bar Pins
Baby & Collar Pins
Bracelets
Crosses & Pendants
Shoe Buckles

1 363

UMMUIDUODUI=0000===CUUMUUDUIUMUUX =MI MUUMUU UU10000000=0=UUMUIUMUUOMU

NEW YORK-13 MAIDEN LANE

CHICAGO--HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET PROVIDENCE, RHODE ISLAND

if
A Sure
Seller

for Summer

A Variety
/ of Designs

Ask your jobber for an inspection of our line. Look for trade-mark as shown above. If
GEORGE L. BROWN CO.

Attleboro, Massachusetts
Fobs—Chains—Tie Clasps —Lockets— Bracelets — La Vallieres

The Commencement Season
is a recognized harvest time for the progressive jeweler. The custom of gift-giving to graduates is now thoroughly
established, and fashion decrees that each gift shall have an initial, inscription or monogram.

Such engraving calls for special excellence in design and workmanship, which suggests that every jeweler should
promptly provide himself with a copy of the great masterpiece of engraving

HORNIKEL'S ENGRAVER'S TEXT BOOK

No matter what form of letter engraving may appeal to your patron, this book shows many models of unexcelled
beauty. It comprises seventy-three separate sheets, 12 by 9 1-2 inches, on wh;ch are shown models of all kinds of
artistic lettering.

Sent postpaid to any part Of the world on receipt of price. $6.00

The Keystone Publishing Co., 809-811-813 North 19th Street, PHILADELPHIA, PA.
1201 Heywortli Building, CHICAGO, ILL.
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WE ARE SHOWING MANY NEW DESIGNS

LOOK FOR OUR NAME ON EVERY HOLDER

Our Holders appeal quickly to every user of eyeglasses—eliminating
the dangling chain or cord annoyance when glasses are not in use.
Saves cost of lenses many times.

416 413

We Furnish Gratis Attractive Newspaper Cuts and Advertising Copy
for Use in Your Local Papers. Send for Them.

GOLD AND SILVER THIMBLES

If you appreci-
ate the commer-
cial value and
reliability result-
ing from

78 Years'
Experience

which goes into
163 every Thimble

we make, you will see to it that your stock of goods

of our manufacture is complete and well displayed.

New Catalogue Sent Upon Request

Established 1832

KETCHAM & McDOUGALL
 Manufacturers  

15 - 17 - 19 MAIDEN LANE NEW YORK
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MECT SOUP GOLD
WATCH WELTS AT

I) RIM PRICES
SEM 151t0S.(1.01

Offices of .....7 -.L.73 43 GOLD ST. , NEWYOltic cpfirirringWlmordlks
Sales-rooms and T. A,„

Diamond Dept., 1316446W.52 Si.66 Nassau st..Ny. Branch 1 CHICAGO, ILL. AMSTERDAM, Holland. l■kevv- "York}
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Review of the Associations and Their Membership

An Enlightening Address by Secretary Wheeler, of the National Association.
Prospects for the Future—An Awakening Among the High-class Trade

A very instructive and enlightening address on
the situation among the organized trade was
made by secretary Claud Wheeler of the American
National Retail Jewelers' Association, before the
annual convention of the Oklahoma State Asso-
ciation. Mr. Wheeler did not pretend to be
unjustifiably optimistic; on the contrary he took
pains to state accurately the actual conditions.
His experience had proved to him indifference to
the cause on the part of many state officers, and
equal indifference on the part of a great many of
the members. He analyzed the why and where-
fore of the comparatively small membership and
the lapse of so many members after a brief affilia-
tion with their state associations. He maintained
that the outsiders could only be effectively reached
by the members. Addresses at conventions he
considered excellent in their way, their drawback
being that they did not reach the right parties.
Coming to the main question, "How to reach the
other fellow and to hold him," he said:
During the three years that I have been secre-

tary of the national association, I have watched
the progress in various states. Now when a
state is first organized, it seems to be more success-
ful. I believe the reason is, some enthusiastic
men take hold of the work and push it and work
hard at it and get the membership in. They serve
for a year and retiree and at the last meeting
the election of officers is held and after refusing to
accept, the offices are forced on to some man
and they go home, and gradually the association
backs down. Now the only states in the associa-
tion today that are making any progress are the
states that are organizing by personal effort
county associations, district associations and city
clubs. That is absolutely the only way that any
state is going to be able to keep up its membership.

State Association Membership
We will take, for instance, Iowa. This is one

of the oldest states in organization, and a few
years ago a number of enthusiastic men went to
work in it. In 1908 they had 201 members;
1909, the same report; 1910, 208; 1911, 133, and
they are having hard pulling up there this year.
Next is Minnesota, 37, 126, 101, and 76 last year.
No report so far of any progress, although a
meeting has been held more than three months.
Nebraska in 1908, 99; the year the convention
was held there, 121; 1910, 98; 1911, 65. Meeting
has been held four months. No report yet of any
membership. The state of Missouri would follow,
110, 142, 197, and in 1911, 169. What it will
be this year there is no telling.
Ohio started with 182, and gradually went down.

Last year came back to 254 by the result of local
organizations in Columbus, Toledo, and the various
towns in which officers and members went into
these affairs personally and organized these clubs,
and this year they are boosting it in the same way
and are succeeding again. Wisconsin is the live-
liest association in the national organization,
without any exception. You have just got to take
your hat off to the bunch of fellows who are
running it. They started with 125 in 1909;
150 in 1910, 236 in 1911, and the 236 has been
far beaten by this time.

The National Organization
The National Association was organized in 1906,

at Rochester. Just how many men were there, I
am not sure. I know that there were enough to
have a big time. In fact, it was a great time. I
have no record in figures of that year, or of 1907.
Really, 1907 was the first meeting of the associa-
tion. But very few states were affiliated at the
time they met in Chicago. I know there were
representatives there from Missouri, and I think
from Oklahoma, but the states were not affiliated.
The meeting in Cincinnati in 1908 was the first
meeting in which there were very many states
represented. You appreciate that one year the
National was 1570; at the meeting in Omaha, it
was 2051. The meeting in Detroit was 2376;
the one in Richmond, 2683. There is an increase
of 1013 in three years

Now during each one of those three years, there
was approximately 1,000 new members added
each year, with a net increase of about 350.
Of the new members, 570 came in as new states.
I find a net increase in the old states of 443 for
the three years. From 1906 to 1912, there was
4606 certificates issued. Our membership, last
year, shows that we have just about one dead one
to each live one in the association.
Now, the problem that confronts us today, is

how to hold the old member after you get him, as
much as it is to get new members. Last year
we got 1,000 new members. I issued that many
certificates from my office, and yet our increase in
membership was 207, the bulk of them from New
York State. The old states showed a loss last year,
notwithstanding I say we issued 1,000 new
certificates. What became of that other 760
members, I don't know.

What Has Been Accomplished
I don't think it can be because nothing has been

accomplished. It seems to me that any man who
is capable of running a store can see that there
has been enough done by the association to more
than justify him in keeping up his interest and
work. There has been plenty done. A great
many jobbers have restricted their retail business.
The sterling silver people have offered us a fair
profit on our silver, and are making it so we can
get a fair profit, but I think that the membership
does not appreciate these things. It has been left
to the individual member to show his appreciation.
The resolutions adopted by the Oklahoma Asso-
ciation last year commended the action taken by
the watch companies in regard to the protection of
the retail jeweler, etc., and recommended that the
members show their appreciation by patronizing
these watch companies. Now, I suppose the
question of these watch companies was made
clear here last year. I am not sure, but even if
it were, what does the jeweler out in the state
of Oklahoma know about it. When a manufacturer
decides that all the goods sold to his customer,
sold through a salesman and ordered by mail,
should go by prepaid express, this must have
cost him $6,000 a year, which is saved to the
retail jeweler, because this company sells no
one except retail jewelers and has no retail expense
except after this had been in effect.
About six or eight weeks ago the president of

the company called on me to explain if I could,
why they had received no comment, favorable or
otherwise, on this action that had been taken by
his company. Now, after all this—a company
taking a step of that kind and spending thousands
of dollars—not a single retailer thinks enough of
the matter to write and express appreciation.
What would you have done? As I have stated,
somebody must solve this, and bring forth some
plans by which the men who once join the
association can be kept in the association.

Greater Membership Essential
We have reached a point where we can go no

farther without a greater membership. Now, in
the United States, there is something like twenty
or twenty-five thousand jewelers. Out of that total
with all the work that has been done, some
4,600 or 6,000 have been persuaded to join, and
2,600 have been persuaded to stay in. Another
thing, it takes money today to do things, and how
can you get along without a membership?
Perhaps my remarks are somewhat pessimistic,

but I want to tell you that these things I have
said are actual working conditions. They come
out from the way I feel at night when I close up
my desk to go home. If this association work
is to be anything, or is to go forward, there isn't
any use of us going around the bush about it
any longer. If it is doing anything, it is going
back. The national officers are powerless in the
matter. It depends entirely upon the states,
because the national organization is affiliated
with the state organizations, and it is up to the
various states in this organization to decide
whether we sink or swim. I will say this: That

there are times when I try to forget all of this,
and dream of the possibilities of the association.
We can accomplish and do anything by organiza-
tion, if a sufficient number are enthusiastic
enough and will stick together. hi
I will state an instance. At Norman, where

one of the state asylums is located, a stranger
was visiting the asylum and noticed the number
of men and women that were with one guard in
charge, and said to the guard, "How can one
guard take care of all these people, and manage
them ?" "Why," he says, "this is no trouble. They
haven't got sense enough to organize, or work
together l" Now, I think this is the trouble with
15,000 of the retail jewelers in the United
States. I believe that a change is coming.
You can go to California, where the big fellows
have taken up this work, and find out that an
organization is worth something, and I am glad
to hear him say that they are now taking in the
smaller jewelers in the state of California.

The Larger Jewelers
Last year, when Mr. Roberts and I made a

little trip through the east, visiting Columbus,
Washington, D. C., and some of the other centers,
we visited all of the larger jewelers in those states
and without an exception, they said, "Oh, well,
it's well enough for you fellows that are in it, but
we don't need it." I notice now every jeweler
in Baltimore belongs to the club there, trying to
solve this silver problem. Let it not be forgotten
that it was the work of the little jeweler that
helped to bring this silver problem to where it is
today.
Now, it is just a matter of time until they will

follow up my suggestions, until they will be
up in the national association, and there are a
great many other things I think that will be taken
up at the Kansas City convention. I am very
hopeful that that is to be the turning point in
our association and that some plan will be pro-
posed there and adopted and put forward that will
result in bringing in the retail jewelers of the
country and keeping them in.
Now there is a proposition of an insurance

company within the association, something that
will give the retail jeweler safe and sure insurance
and save him perhaps something on his premiums,
so that he won't have to be paying for the loss
of hazardous risks. Today you have to pay
premiums which enable the company to build
big buildings for their presidents, while if we could
get up an organization in our association limited
to retail jewelers, you could save, I believe, more
than half of the premiums you are paying, for
the jeweler's risk is not a hazardous risk, and
during the entire year last year, in the state of
Wisconsin, the entire loss by fire of jewelers was
$4,500, and I don't believe it will run greater
than that in any state.

National Advertising Proposition
Mr. Frank Robertson has a proposition that,

in my judgment, is the grandest thing that ever
has been proposed, but it is an impossible proposi-
tion today. Why ? Because it takes money to
do it, and where are you going to get the money?
I think if you had a large enough membership,
or if they would pay like they do in California,
we could put forth this national advertising
proposition of Robertson's as conceived. As to
new officers, I would demand that the man elected
president give a pledge right here that he will
work. I would make the same demand of the
secretary. Don't name and elect some fellow who
says he don't want it and hasn't time to monkey
with it. The national convention should demand
of its officers that they pledge themselves to
carry out the matters that are presented, and then
when we come to our national meeting, we will
have a representation of 12,000 jewelers scattered
throughout the different states who will report the
success of their guarantee law, and their fraudu-
lent advertising laws. To reach the standard
of success we anticipate, we must have representa-
tive men from every state, or we can not do this—
men who are capable of thinking and originating
ideas. The trouble I think is, we are not equal to
the requirements. The trouble has been probably
not in the state association, but in the nationaL
There are too many of the men that are working
in it doing the best they know, but they do not
originate ideas that are profitable and are needed
to promote progress in the association work.
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DIAMONDS
DIAMONDS continue in undiminished popularity, hence

it is of the first importance to the Retail Jeweler to
get the right goods at the right prices. We carry a stock
that would interest you, which we offer at prices favorable to
you. Here is where you can buy Diamonds to the best
advantage.

MOUNTED PIECES
We manufacture a splendid line of Mounted Pieces patterns up to the
minute and workmanship the best—Wheeler Workmanship. We always have
something new to offer.

HAYDEN W. WHEELER & CO Inc4.1 •

Importers and Manufacturers

2 Maiden Lane, New York

FACTORY, BROOKLYN
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"HELLER'S"
applied to Synthetic Stones and Japanese Pearls is not only a guar-
antee for the stones, but also a recommendation for the jewelry in
in which they are mounted.

Heller's Synthetic Stones and Japanese Pearls are used by
Manufacturers who have attained a national reputation by reason
of the superior quality of their products.

There are profits in the bona-fide Synthetic Stone and
Japanese Pearl jewelry.

Paris
Idar
Providence
San Francisco toe 68 Nassau St., New York
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NEW YORK LETTER

NEW YORK OFFICE OF THE KEYSTONE,
ROOM 1102 JEWELERS' BUILDING, 0-11-13 MAIDEN LANE,

NEW YORK, May 27.

Active trading in most branches of the jewelry
trade marked the latter part of May. Business

was unusually quiet the early part of the month,
undoubtedly due to the long continued rains in

most parts of the country. In the agricultural
sections the rain has aided business materially
and given new hope to the retailers that this will
be a prosperous year for farmers. New York
manufacturers and wholesalers say that the
damaging floods in the Mississippi valley states
have hurt business considerably, but that New
England with its labor troubles settled and the
far west, in spite of the west's tremendous ac-
tivity in the presidential campaign, are sending
in substantial orders.

Silversmiths report a sudden falling off, the past
two weeks, in orders for both flat and hollow wares.
The lull is unaccounted for and most of the larger
dealers in silverware are confident that the June
wedding season will see more active trading.
The solid gold manufacturers, while not satisfied

with this spring's returns are not uneasy about the
future. Most of them report sales to date equal
to those of last year and look forward to active
buying in the near future, because stocks in the
hands of wholesalers and retailers throughout
the country are said to be generally depleted.
Many startling novelties recently introduced to

the trade have assisted greatly to maintain the
confidence of the retailer and assist him to tide
over the dull season.
There has been much talk of late on the part

of many large jewelry manufacturers in New York
on the advisability of inaugurating styles in
jewelry each year. The president of one well
known concern pointed out that the dry goods
trade has a tremendous advantage over most trades
in this respect. Even the automobile industry,
he said, is progressive enough to introduce each
year new model cars to the public. A bracelet,
a necklace or a watch, on the other hand, which
was sold ten years ago is still in style.
Up to date there has been no concerted move-

ment on the part of manufacturers to regulate style.
The manufacturers who have been approached on
the subject realize fully the handicaps that they
would have to overcome in making popular any one
style of jewelry. They are certain, however, that
with any degree of co-operation among the
manufacturers, jobbers and retailers much can
be accomplished. It is impossible to conceive of
any style that would effect every article of jewelry.
Yet the public might be educated to the idea that
next year coral jewelry or seed pearl jewelry, for
instance, would be the proper thing for personal
adornment. It is evident that such innovations
would be a boon to the jewelry trade.
The American Jewelers' Protective Association

was formally incorporated early in May. The
objects for which this corporation is formed, as
stated in its articles of incorporation, are: to
assist the authorities in stopping smuggling and
undervaluation of imported merchandise handled
by the jewelry trade; to advocate and assist the
enforcement of national and state stamping acts
as may be required from time to time; to collect
and publish information beneficial to the jewelry
trade; hold real and other property, and to secure

freedom from unjust and unlawful exactions;

to reform trade abuses, and to protect its members

and their property from all kinds of injury.
On May 7 a letter was sent out to the trade

from the temporary office of the organization at
182 Broadway, urging those to whom the letter
was sent to become members of the association.

The letter says in part, "As the sales and profits

of every honest importer, manufacturer, whole-
saler and retailer are adversely affected in pro-

portion to the activities of unscrupulous dealers,

it is to the interest of the former class to co-operate
in the elimination of the latter; the desired results
will depend largely on the amount of funds pro-
vided for that purpose.
"All being intestered, all should contribute and

the four classes of selective dues being $10, $25,
$50 or $100, are designed to enable all dealers,
large and small, in accordance with their own

estimate of the benefits to be derived to partici-

pate in the work of the association, without plac-

ing any financial burden on any one of them."
One of the first evidences of the good work that

the new association can accomplish was the con-
viction, on May 2, of Frank Klein, manufacturing

jeweler of No. 27 Eldridge street, who was con-

victed in the Court of Special Sessions for misde-

meanor in placing a false karat mark on jewelry,

and sentenced to serve sixty days in the city
prison. In addition a fine of $250 was imposed.
Van Gelder Brothers, diamond importers at

170 Broadway, recently sent out a notice to the
trade of a dissolution of partnership. The notice
was signed "In Liquidation" by A. J. Van Gelder,

B. Van Gelder, B. J. Van Gelder and L. J. Van Gel-
der. The Van Gelders propose to return to Europe.
They will be represented in this country by
Henry D. Wilkens, 1 Maiden lane.
A petition has been filed against Daniel Smit and

David Probstein, individually and as members of
the firm of Smit Brothers & Probstein, importers
of diamonds of 71 and 116 Nassau street, by
Rosenberg & Levis, attorneys for these creditors:
Adolph Herz, $50,000; John J. Tracy, $100, and
Bernard Willner, $500. It was alleged that in
March they made an assignment to Joseph
Goldmuntz and Louis Stern, as trustees for certain
creditors. Judge Hough appointed these two
merchants as receivers, at the request of the
petitioners. They have $38,000 cash on hand,
it is stated, under a settlement made on a former
petition in bankruptcy, filed against the firm on
January 5, which was dismissed on March 16.
Rosenberg & Levis said that the first petition was
dismissed on an agreement to pay 25 cents cash
and 173/ cents in notes to those who signed the
agreement, but creditors whose claims aggregated
$100,000 were frozen out of the settlement, and
accordingly another petition was filed yesterday.
They said that the liabilities were $300,000,
and assets $38,000 in the hands of the trustees,
and there are also some goods in the hands of
Alfred Rich in Chicago, and some in the hands of
salesmen, which the petitioners want the receivers
to take possession of.
The Jewelers' Protective Union issued under

date of May 25 the following circular letter:
For your information we beg to advise that

during the week ending May 25, the following
changes have taken place among the salesmen,
custodians of stocks of goods owned by members,
and registered for protection by The Jewelers'

Protective Union; Mr. Harry J. Castleberg,
formerly custodian for Langsdorf Brothers Jewelry
Company, St. Louis, Mo., is now custodian for
Charles E. Hancock Company, Providence, R. I.
Mr. William W. Mitchell, formerly custodian of
a stock registered for protection by the Union, has
recently become custodian of a stock owned
by Charles E. Hancock Company.
The following salesmen have for the first time

become custodians of stocks of goods registered
for protection by the Union; Mr. Gustave V.
Fischer, custodian for Strauss & Strauss, Newark,
N. J., Mr. E. L. Deacon, custodian for L. J. Anshen
Company, Providence, R. I., Mr. A. L. Bryant of
A. L. Bryant & Co., Los Angeles, Cal., is custodian
for Lindahl, Lavick & Co., Chicago; and Mr.
Morris Hanauer is custodian for the American
Gem & Pearl Co., New York.

Applications for membership were received and
approved by the Executive Committee and cer-
tificates of registration were issued registering for
protection goods in the custody of the traveling
salesman and brokers and messengers of Lowenthal,
Loeb & Co., New York. The Union has also issued
certificates of registration to its members, as fol-
lows:
Empire State Ring Company, Buffalo, N. Y.,

1 salesman's certificate of registration.
Charles E. Hancock Company, Providence R. I.,

1 salesman's certificate of registration.
Lindahl, Lavick & Co., Chicago, Ill., 1 salesman's

certificate of registration.
I. Hochberger, New York, 1 salesman's certi-

ficate of registration.
During the four weeks of May ending the 25,

three new members have been admitted to mem-
bership in the Union. This makes the total
membership number 724 as against 682 of a year
ago, showing a net gain of 42 members during the
year. During the same period twelve new cer-
tificates have been issued, making the total
number of certificates in force 2,175, as against
2,042 a year ago, showing a net gain of 133 cer-
tificates during the year.
Of the 2,175 certificates in force, 2,111 cover

stocks in the custody of traveling salesmen and
sixty-four cover goods in the custody of brokers
and messengers.

William H. Ingersoll, of Robert H. Ingersoll &
Bro., Watch Manufacturers, appeared on May 20
before the House Committee on Patents and gave
a long descriptive talk on the growth of his business
and of the manufacture of dollar watches since
1892. He objected to the Oldfield bill because it
would make it impossible for him to maintain
the retail price on his watches. Mr. Ingersoll said
that when his watches were sold at an open price
they were quoted at $1.15 in one place and 89
cents in another. This he thought showed that
if the retail price is not maintained by the manu-
facturer it is no guarantee that purchasers get
goods cheaper. With maintenance of price, he
said, there is no discrimination between purchasers
and watches are made of a more uniform grade.
Mr. Ingersoll, who is a leader in the advertising
world, was one of the most aggressive and able
opponents of the proposed new patent legislation.

Contracts for the sale by Michael Dreicer of
the Howard Building, at the southwest corner of
Fifth avenue, and Forty-seventh street, have been
signed according to reports current in reality
circles. The Howard Building is one of the finest
structures of its type in the high class retail section
of Fifth avenue. It is eleven stories high and
covers a plot 50.5 x 100, opposite the new store of
W. & J. Sloane. The buildings is under lease to
the jewelry firm of Theodore B. Starr for a term of
twenty-one years, with renewal privileges. The
lease to the Starr firm was made a year ago last
January, the annual rental, which was made on a
graduating basis, being $65,000 for the first year
and $86,000 for the next twenty years. The
jewelry firm occupies three floors of the building,
and the balance of the space is taken by high-class
tenants, including doctors, dentists, and several
jewelry firms. On the latest assessment rolls the
property is valued at $1,100,000; $750,000 of this
is on the land. The building was erected about
five years ago by Simon Frankel, who mortgaged
the property to Mrs. Russell Sage for $1,000,000
at 4 per cent. interest for five years. It is
understood that the Starr firm has been negotiat-
ing for it, but whether he is the prospective
buyer through L. J. Phillips & Co., the brokers,
could not be learned.



Our Good Service

Is the Result of

Years of Experience

WHEN TIME IS IMPORTANT
Although your stock of precious stones may be sufficient
for everyday demands, late corners may want something

that is not in stock. Our large assortment of mounted

diamonds enables us to fill orders quickly. Consult our

catalogue or describe your wants and you will get a
prompt return.

BENJ. ALLEN & CO.
CHICAGO
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CHICAGO LETTER

WESTERN BUREAU OF THE KEYSTONE,
Room 1201 HEYWORTH BUILDING,

CHICAGO, May 27.

The past two weeks have shown quite a con-

siderable improvement in the business situation.

The weather has been more seasonable and from

a buying standpoint the market has shown more

activities. Jobbers are looking forward to a good

June. Weddings and graduation will serve to
stimulate business a great deal. Diamonds are
keeping up remarkably well. There seems to be
considerable uneasiness on the part of many whole-
salers regarding their abilities to secure enough
diamonds to answer tne demand before another
rise sets in.

Conditions in general throughout this western
country continue to improve. Indications point
to a successful crop which will bring with it its
increased prosperity for all lines of business. At
a recent gathering of retail jewelers held in the
west a careful canvass failed to reveal any doubts
or misgiving as to the ultimate outcome of the
year's business by retailers. While many did not
have any too enthusiastic reports to make about
their spring business, all agreed that the outlook
is excellent. In this section of the country the
presidential contest excites but little interest in a
business way. Politically, of course, it is a live
topic, but one hears but little comment from bus-
iness men regarding its effects on business. Natur-
ally enough it causes some retrenchment, but year
by year this has grown less until at the present
time it is scarcely regarded as much of an inter-
fering factor.
The retail trade in down town Chicago is

noticing considerable improvement; in fact, the
situation is regarded as satisfactory by the down
town retailers. Weddings and graduations have
helped to bring the volume of business up to the
normal point. In some quarters there is a notice-
able increase in the demand for high grade
watches.
N. W. Pyle, a well-known jeweler at 2618

Cottage Grove avenue, has started a school for
watchmakers which will be known as the Pyle
Horological School. He has secured ground floor
space near his store and has engaged a number of

well known instructors.
John Herschede, of the Herschede Hall Clock

Co., of Cincinnati, was a visitor in Chicago the
early part of the month. He was accompanied
by Mrs. Herschede and their daughter. The

Herschede Hall Clock Co. is at present building
a very large factory in Cincinnati and will shortly
begin manufacture to all their movements, as well

as their cases.
Geo. S. Johnston, president of the Geo. S. John-

ston Co., spent the entire month at the Boston
office of the company.
Paul J. Loberg, formerly a watchmaker for C.

D. Peacock, has started in the retail jewelry
business for himself at 3137 Logan Square Boule-
vard.
E. M. Bliss, president of the Bliss Bros. Co.,

Attleboro, was in Chicago the latter part of the
month. His company recently secured patent
rights on the name " Colonial Dame" and is apply-
ing it to a complete new line of lockets and brace-
lets. Mr. Bliss came to Chicago from Rock
Island Convention where he exhibited the entire
line of the company. He spoke very favorably of

the very cordial reception the Illinois jewelers gave
their line.
The stock of the Jackson Jewelry Co., which has

gone through bankruptcy, was purchased by Jos.
Brown & Co., of Chicago. They also purchased
the salvage stock of the Margolis Jewelry Co., of
Kansas City.
E. Emerich, formerly of Chicago, has been

appointed sales manager for the Rockford Watch
Co. He made his initial bow to the jewelry trade
at the annual convention of Illinois retail jewelers
at Rock Island, where he delivered a short address
at the banquet.
The many friends in the Chicago jewelry trade

of Fred Rystrom, of Elgin, an enthusiastic worker
in the organization movement, will regret to learn
of the death of his wife which occurred May 20.
The Howard Jewelry Co. will conduct a retail

jewelry store at 326 S. State street. The company
was recently incorporated with a capital of $10,000.
The stockholders are Frank Fowler, Edgar H.
Fowler and Harry Fowler.
The Chicago retail and wholesale trade was very

ably represented at the Rock Island convention.
A special train carried the Chicago delegation to
the convention and a fortunate arrangement with
the railroad company made it possible for them to
return in three special coaches. Charles F. Man-
ahan, of Chicago, who has served very ably as
secretary, was re-elected, and A. W. Johanson, of
Chicago, was elected first vice-president. Mrs. A.
W. Johanson was elected president of the Ladies'
Auxiliary. Among the Chicago jewelers who
attended were the following: E. T. Thoendel and
his brother, H. C. Stern, A. Relich, George Tucker,
Mr. and Mrs. Cole, of Cole & Young; Paul Lackritz,
Mr. and Mrs. A. W. Johanson, I. Rosenthal, Mr.
and Mrs. Chas. F. Manahan, Mr. and Mrs. Max
Ellbogen, David Ellbogen, Ernest M. Lunt, Theo.
A. Thelander, Ferdinand Sitt, E Strassburger, W.
P. Ullrich, of Evanston; Oscar Wurlitzer, A. J.
Youngdahl, Bill Schlossman, Ed Develin, Fred G.
Thearle, S. D. McPherron, of Otto Young and
Co.; Sidney Prince, of Sproehnle & Co., and Victor
Hume, of Chas. E. Hancock & Co., and others.

Morris Eisenstadt, president of the Eisenstadt
Manufacturing Co., of St. Louis, and Geo. B.
Gambrill, in charge of the watch department, were
in Chicago the latter part of the month on business
for several days. The Chicago trade is always
glad to enjoy a visit from both of them.
The Union Show Case Co., which for many

years has made a specialty of manufacturing show
cases for jewelers, has moved from its former
location at Frank street near Blue Island avenue,
to North Lincoln street, corner of Kinzie street,
where they have a much larger factory.
Ed Tyler, of Tyler & Gregory, auctioneers,

returned the middle of the month from an extended
trip through the southwest. At Palestine, Texas,
he closed out the stock and fixtures of J. P. Mc-
Kinney. They also conducted a successful sale
for R. W. Reese at Corsicanna, Texas, and a ten
day sale at Faribault, Minn, for Martin C. Weier.

Louis Buss, credit man for M. A. Mead & Co.,
will attend the annual meeting of the National
Jewelers' Association of credit men, which meets
in Boston in June, as a special appointed delegate
from the Chicago association.

Harry Kohn, of the Stein & Ellbogen Co., made
an extended Pacific coast trip during the past
month.

Jack Dunn, well and favorably known through-
out the west as the representative for Austin &
Stone, was in Chicago the early part of the month
and announced his engagement to Miss Lucile
Condon, of Momence, Ill. The wedding is to take
place some time in June. They will make their
home in Attleboro, Mass.

0. J. Hobey, formerly in business at Sioux
City, Iowa, was in Chicago the early part of the
month purchasing stock and fixtures for a new
store which he will open in Sioux City in the very
near future.

Charles C. Hoefer, formerly of the Woodstock-
Hoefer Watch & Jewelry Co., Kansas City, was
in Chicago the early part of the month on business.
He announced that he will again enter the whole-
sale jewelry field in Kansas City June first.
Quarters have been leased in the Merry building,
1009-1011 Walnut street. The new company will
be known as the Hoefer Jewelry Company. The
officers are C. C. Hoefer, president and treasurer;
William A. Joures, secretary, and Edward Baum-
garten, vice president. Mr. Joures was formerly
connected with J. L. Tetters, of Lincoln, Nebr.
Mr. Baumgarten has for many years been travel-
ling salesman for M. F. Barger & Co., of this city.
Edgar Snow, who was formerly with the jewelry
firm of Woodstock-Hoefer Watch & Jewelry
Company, will also be connected with the new
concern. All the men have had a great deal of
experience in the jewelry business and the new
company starts out under very favorable auspices.
Before returning to Kansas City Mr. Hoefer made
a very hurried eastern trip.
Edgar Flower has discontinued his retail store

at 160 N. Clark street in the Sherman Hotel
building.

Arrangements are progressing very successfully
for the annual field day of Chicago jewelers, which
takes place June 8. From present indications
there will be at least 300 jewelers present. The
Chicago Daily News band with its full quota of
men will accompany the jewelers to Thiele's
Garden at Bellwood, Ill. Manny Stern, who has
the arrangements in charge, has been a busy man
during the past month, taking care of all the details
in order to assure everyone a good time. The
jewelers will leave on a special train over the Aurora
& Elgin Interurban line,at 1.30 p. m. sharp at the
Fifth avenue station. The train will arrive in
Chicago on its return trip at 7.30 p. m. New
and original field day "stunts" will be staged and
the affair promises to be the most successful of
its kind ever given by the members of any trade
in Chicago. Every jeweler who can possibly go
should make it a point to attend.
The Differential Power Clock Company of this

city exhibited their entire line of clocks at the
household show held at the Colesium during the
past month.
The many friends in the Chicago jobbing trade

of L. S. Robinson, a jeweler at Leon, Iowa, will
hear with deep regret of the death of his wife,
which occurred at Glenwood, Iowa, the latter
part of the month, where she was visiting relatives.
Joe Wellstein, a well known retail jeweler of

Milwaukee, was in Chicago several days on busi-
ness the latter part of the month.
John Schmelzer, of Centralia, the newly elected

president of the Illinois Retail Jewelers' Associa-
tion, was in Chicago several days on business the
latter part of the month.

Ernest Wegener, who will shortly open a new
retail store in Beaver Dam, Wisconsin, was on the
local market early in the month purchasing the
fixtures and opening stock.
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= Be Prepared for Spring Weddings
!MENEM

Our No. 4 Rich Cut Glass Assortment
= 25 PIECES, FINE CUT GLASS FOR $25.00 CASH

Will do the trick and place you in the front rank
As this is the season of the year when the demand for this line of goods is best, weinvite your attention to this splendid offer
ATTRACTIVE DESIGNS LOW PRICES

Patterns that Sell Quick Showing Profit of THIRTY-SEVEN DOLLARS,
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1 Spoon Tray, 734 inch
1 Bon Bon Dish, 8 inch
I Round Nappy, 6 inch
1 Round Nappy, 5 inch
1 Pickle Dish, 8% inch
1 Celery Dish, 11 inch

CONTENTS OF BARREL
1 Round Nappy, 6 inch
1 Handle Nappy, 6 inch
1 Round Nappy, 6 inch
1 Round Handle Nappy, 5 Inch2 Sugar and Creamer
2 Sugar and Creamer

1 Vase, 10 inch
1 Berry Bowl, 8 inch
1 Comport, 5x5 inch
1 Water Jug, holds 3 pinta
6 Water Tumblers
1 Berry Bowl

WE GUARANTEE PRICES AND QUALITY
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PROVIDENCE AND THE ATTLEBOROS

NEW ENGLAND OFFICE OF THE KEYSTONE,

324 HOWARD BUILDING,
PROVIDENCE, R. I., May 27.

William A. Schofield, of the Schofield-Battery
Company, Providence, and the Councilman from

the Second ward, accompanied by Alderman

John Kelso, alderman from the Second ward,

and members of the special City Council committee

on lighting franchises, made an automobile trip

to Brattleboro, Vt., Friday, May 17, to inspect

the power plant of the Connecticut River Power

Company which is seeking a franchise in this city

for power transmission. The party returned to
Providence on Sunday night, May 19.

Frederick A. Burt v as placed upon the retired
list of the Gorham Manufacturing Company at its
Elmwood plant on May 11, completing over 46
years of continuous service with that company.
For a period of 22 years he had been foreman of
the drawing-up department. He was held to be
one of the most expert workmen in this line of
the work in the employ of the Gorham Company.
Mr. Burt who was affectionately known among
the workmen at the plant as "Doc" from his work
as "first aid" to the injured in cases of accidents
to the employes, was halted at noon as he was
about to leave the plant, and was made the recipi-
ent of three presentations. Joseph Baker Jr.,
head of the die cutting department, on behalf
of the department heads, presented Mr. Burt a
$20 gold piece and a bouquet containing 46 carna-
tions, emblematic of his term of service. Frank
Higgins, for the metal drafting department, gave
Mr. Burt a solid gold Grand Army of the Republic
watch charm. William C. Codman, the art
director of the Gorham Company, presented Mr.
Burt a cut and etched glass vase nearly three
feet in height. A purse of gold from the members
of the Silversmiths' Mutual Aid Society of which
Mr. Burt was a member and secretary, was
presented to Mr. Burt by Arthur W. Barrus,
president of the society.
Mr. Burt was born in Providence in 1846. He

served in the American navy in the Civil War
and also in the military as second lieutenant. On
April 16, 1866, he entered the employ of the
Gorham Manufacturing Company. Twenty years
later he was appointed head of the drawing-up
department, which he held to the date of his
retirement.

Death of Albert W. Woodcock

Albert W. Woodcock, president and treasurer
of the William R. Brown Company, Inc., manu-
facturers of ribbon and metal badges, at 33
Eddy street, this city, died at his home, 804
Main street, Pawtucket, May 9, of pneumonia.
He was sick but two days, complaining of a severe
cold for some time before he was obliged to take
to his bed, but not permitting the cold to interfere
with his business until the Tuesday previous to
his death, when he was seized with a severe chill
and was forced to give up. Albert Wallace Wood-
cock was one of the most widely known secret
society men in this part of the United States,
for years being intimately associated with many of
the fraternities in his business of the manufacturing
of all kinds of ribbon and metal badges, emblems
and society jewels.
He was born in England near the city of Man-

chester, in 1858, and worked at first in the local
mills. Eventually he went to Birmingham where
he entered the jewelry business, learning that
business. He came to this country in 1892 and
to this city where his knowledge of the printing
trade, which he had taken up in his spare moments,
enabled him to secure a position with the William
R. Brown Company. A few years later upon the
death of Mr. Brown, Mr. Woodcock secured
control of the business and carried it on under
the firm name of William R. Brown Company,
Inc., ever since. In Pawtucket, where Mr. Wood-
cock made his home, he was an active element in
the city's affairs, political, religious and fraternal.
He was a Democrat in politics and for about

three years was candidate for the office of alderman
from his ward on the party ticket. A member
of St. Mary's Church, he took a very deep interest,
and was also a member of the Holy Name Society.
His society affiliations were numerous, including
membership in Delaney Council, No. 57, Knights
of Columbus; Pawtucket Lodge, No. 920, Benevo-
lent Protective Order of Elks; Moshassuck Tribe,
No. 14, Improved Order of Redmen; Court Love
and Truth, Foresters of America; Providence
Heptasophs; Maccabees of Providence; British
Club of Providence; the Providence Typographi-
cal Union; the Riverside Improvement Society,
East Providence; Veteran Firemen's Association
of Pawtucket, and the Rhode Island Kennel
Club. A widow and eight children survive and
there are two brothers and one sister living in
England.
The will of the late Engelhart Courtland Ostby,

president of the Ostby & Barton .Company, who
was drowned at sea at the time of the sinking of
the steamship Titanic, was filed for probate in
the Municipal Court of Providence May 8. The
document contained no public bequests. The
Rhode Island Hospital Trust Company together
with Harold Ostby the elder son, are made trustees
for the management, investment and sale of stocks
and other property owned by the testator with full
power to control all investments, including the
stock owned in the Ostby & Barton Company.
The will further provides that the Rhode Island
Hospital Trust Company shall be the executor of
the estate, provisions being made for the children.
The will is a very carefully drawn document,
containing a codicil dated June 27, 1904.
John Kelso and his cousin, Richard Macomb

Jr., made a week's end trip of three or four days
May 10 to New York State.
Frederick A. Devoll, who was for a long period

of years the proprietor of the retail jewelry and
novelty store at 5 Arcade, this city, which is now
conducted by Earl C. Devoll, his son, died at his
home, 35 Chiswick street, suddenly on May 6.
He was sixty-eight years old and had been ailing
for several months, but not sufficiently to force
him to remain in the house. He was born at
Westport Point, Mass.

' 
November 23, 1844.

He enlisted in the Fourth Massachusetts Volunteer
Infantry, serving with honor throughout his three
years' enlistment.
The Crown Novelty Company, manufacturer of

celluloid combs and novelties, 239 West Exchange
street, this city, has made an offer in composition
of settlement to the creditors, on a cash payment
of 10 per cent, payable on August 1, and the
balance in notes for 15 per cent, each in 12, 24,
30, 36, 42 and 48 months. The liabilities, it is
stated, approximate $40,000.

George W. Parks, president of the Parks Jewelry
Company, this city, and which recently purchased
the extensive mill property at Westerly, R. I.

' 
has

asked the Town Council to exempt the plant for a
period of ten years from taxation. The property
was bought by Mr. Parks for investment purposes,
but there is a possibility that the Parks Jewelry
Company's business may be removed to that
town some time later. Mr. Parks stated, however,
when the question was broached to him that such
transference might not come under a year at the
least.

Laurence Martin, of the Martin-Copeland Corn-
pany, is on a six weeks' business trip abroad.
He sailed on the steamship Caronia from New
York.
The regular monthly meeting of the New Eng-

land directors of the National Jewelers' Board of
Trade was held on Monday, May 6. The session
was followed by a luncheon at the West Side Club,
this city. Chairman Theodore W. Foster presided
over the meeting. Many important questions
were taken up for discussion and acted on, the
matters being such as should tend to strengthen
the mutual, co-operative features of the board
in order to make it of increasing value and useful-
ness to the members. It has been recognized by
the management that under the present day
conditions there has come about the necessity

for mutual action. The membership now numbers
over 850.
Huger Elliott, director of the Rhode Island

School of Design, has resigned his position to take
effect at the end of the school year, on September
1. He has accepted the position of director of
the School of the Museum of Fine Arts, at Boston,
and he will commence his new duties on October
1. He has been director of the Rhode Island
School of Design since September, 1908.

Medals Awarded at School of Design

The award of medals by the New England
Manufacturing Jewelers' and Silversmiths' Asso-
ciation in the jewelry course at the Rhode Island
School of Design will be made by the committee
of the association on May 29. A few days ago the
committee, including Theodore W. Foster, George
H. Holmes, Harold W. Ostby, Alfred K. Potter
and Colonel Harry Cutler, visited the school and
inspected the work done in jewelry making by
the students, preparatory to the announcement
of the awards of the medals. The association
offers each year five medals for excellence in work
in five different lines: jewelry designing, jewelry
making, silversmithing, chasing and hub cutting.
It was found by the committee that this year's
class, particularly in the evening sections, was the
largest that has presented itself since the depart-
ment was opened, nearly 125 men and women
being enrolled, a total of more than one-third over
that of any previous year. It was found, too,
that the character of the work was superior to
that of the previous years, great progress in im-
provement having been made in all lines. So
great has been the advancement shown this year
over other years that the committee is considering
seriously the recommending to the association the
adding of another line of the work for competition,
that of engraving. The association in addition
to the medals offers a scholarship for greatest
advancement shown by a student in the year.
The work in the jewelry designing department

is wholly on paper, consisting of detail work
from historic art adaptable to jewelry; drawings
from nature in the form of insects, leaves, flowers,
etc., and combinations, and individual original
work, along jewelry designing lines. In the jewelry
making department scroll work, chasing, stone
setting, and other essential features of the manu-
facture of jewelry, was shown. The excellence of
the work in the silversmithing department caused
the committee surprise, the exhibit being a re-
markably effective and finely worked group of
urns, pitchers, bowls and other articles. In the
hub cutting section the best collection of hubs
ever turned out at the school was shown. The
general excellence of the work done by the students
brought home to the committee very plainly
the realization of the proposition made by the
late Engelhart C. Ostby, who was lost on the
Titanic, in a letter to Director Huger Elliott of
the school, shortly before he left for Europe.
A special department was proposed by Mr. Ostby
for the jewelry designing work. Mr. Ostby had
intended to bring the matter to the attention of
the manufacturing jewelers of this city upon his
return from abroad, in the hope that some con-
certed action would be taken that would effect
the establishing of a building to be used entirely
for the manufacture of jewelry in the course of •
the school.

George Briggs Jr., secretary of the Metal Pro-
ducts Corporation, has been elected by the
Town Criers of this city as a delegate to the
National Convention of the Associated Advertising
Clubs of America to be held at Dallas, Texas.

J. Harry Tuttle, formerly of Tuttle & Stark,
has returned to his home here after a winter in
California.
A. H. Schreiber & Company have leased

additional room on the top floor of the building
at 40 Clifford street, this giving the company the
entire top floor for its factory.
A new factory is being fitted up by the Floyd-

Scott Company, manufacturing jewelers, of West
Somerville, Mass., in the Waite-Thresher Building
in this city. It is expected that the company will
remove its plant here in July.
The Optical Patent & Trade Mark Company

is the name of a new firm incorporated in this
city with a capital stock of $30,000, the incor-
porators being Frederick A. Stevens, Lawrence
C. Martin, J. Anatole, Caron and Charles L.
Barrows.
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Attleboro, Mass., May 23.—For the past fort-
night there has been a decided improvement in
the local business and many concerns report good
orders. Many of the salesmen are arriving home
after long trips, and the business received is said to
be good. Several concerns are working full time,
and orders are being turned out rapidly. The
prospects of re-orders are also good.
Many of the manufacturers of cheaper lines

received good orders from the buyers who visited
Providence, but the volume of this business was
not much larger than usual. Bracelets are selling
well and many concerns report good orders. Mesh
bags also seem to be taking well, and there is a
steady demand for this product. As a whole
there is a great improvement over a month ago,
and it is of a steady gradual kind that the manu-
facturers prefer, rather than heavy buying.
As the result of an investigation made by Detec-

tive Goldowski, of the Jewelers' Protective Associa-
tion, William Chapman, nightwatchman at the
D. E. Makepeace Company's factory, was arrested
a few days ago on a charge of larceny of $200 worth
of gold stock. He pleaded guilty when arraigned
in court and is now awaiting sentence. Material
has been missed from the Makepeace factory for
some time and David E. Makepeace and Aldro
A. French laid the matter before Detective
Goldowski. A trap was laid and the detective
and Chief of Police Wilbur caught Chapman one
morning about 6 o'clock as he was going out with
a bundle under his arm. This bundle contained
a large quantity of stock. Later on Chapman's
place was searched and a larger quantity was found
under some old bags in the top of a barn. Chap-
man admitted that he took the material and the
police are holding him until the real man in the case
can be uncovered.

Harold E. Sweet, of the R. F. Simmons Com-
pany; Aldro A. French, of the D. E. Makepeace
Company; Oscar Wolfenden, Millard F. Ashley
and W. J. Newman, are members of the committee
in charge of erecting the $175,000 high school. A
few days ago the committee presided at a cele-
bration at which ground was broken. The first
shovel of dirt was turned by Mr. Newman and Mr.
Sweet gave an address appropriate to the occasion.
The school is to be ready by July 1, 1913, and
will cost $175,000.
Telegrams were received here a few days ago

announcing the marriage of Miss Helen Medline
Fontneau and John McCormick, which took place
at New London, Conn. Miss Fontneau is the
daughter of the late Frank Fontneau, of Fontneau
& Cook Company, and the groom is employed in
the plating department of the concern. The
young couple did not make known their plans until
after the wedding took place.

Attleboro jewelers who know Dudley M. Hol-
man, private secretary to Governor Eugene N.
Foss, will be pleased to learn that he has been ap-
pointed a member of the commission which will
administer the new Workingmen's Compensation
Act which was enacted by the Legislature last
year and which is of considerable interest to all
manufacturing jewelers. Mr. Holman was ap-
pointed for four years, at an annual salary of
$4,500.
At a well attended town meeting recently the

town voted to accept the gift of the property of the
late Ellen A. Winsor for the establishment of an
Attleboro hospital. There was an attempt made
to connect a contagious disease hospital with it,
but it was turned down. A letter was received
from Frederick E. Sturdy, of J. F. Sturdy & Sons,
Attleboro Falls, stating that he wished to protest
against such a step in behalf of the Sturdy family.
Joseph L. Sweet, of the R. F. Simmons Company,
was in favor of turning the property and a trust
fund, the whole being valued at $100,000, over to
the Attleboro Hospital Association, and he prom-
ised that if this was done the town would be re-
lieved of an expense of about $20,000 to equip the
hospital. The vote was passed as Mr. Sweet sug-
gested and the contagious disease hospital was
defeated.
Rapid progress is being made on the basement

addition to the Horton & Angell factory, and it
will soon be ready for occupancy.

Charles L. Barrows, who is at the head of Bristol
Commandery, Knights Templar, has arranged
that the annual outing this year will take the form

of an automobile party to Narragansett Pier, and
about 75 machines will be used to convey the
knights and their wives and lady friends.

William S. Barton, an employe of the R. & G.
Company, was surprised a few days ago by the
employes, who presented him with a handsome
signet ring on which was engraved his monogram.
Thomas H. Moore was a recent guest at a Cin-

cinnati banquet given by hotel mangers. Mr.
Moore recently returned from a western trip for
Moore Bros., and reports excellent business.
S. 0. Bigney & Company report excellent bus-

mess as the summer trade opens up. Bracelets
are selling well, particularly a new design of ex-
tension bracelet, claimed to be unbreakable. The
concern has been receiving many orders and has
been working a few hours in the evening.
H. A. Allen has returned from an extended wes-

tern trip in the interests of his concern.
Fred C. Sommes, of Bates & Bacon, has arrived

home after an extended trip through the west,
during which he booked a number of good orders.
The Joseph Bloom Company, manufacturers of

pearl findings, have had such excellent busi-
ness that they have leased the entire floor of the
building in which they are located, thus allowing
extension in several departments. Although one
of the newer concerns, their business has increased
rapidly.

Bliss Brothers have registered "Colonial Dame"
as their trade mark, and announcement has been
made by a letter to the trade. The trademark
applies to their lockets and bracelets. The con-
cern has also registered letters patent on their
special design of tubing, used in the "Colonial
Dame Bracelet," and there is another patent on
the locket known as the "Colonial Dame Locket."
The Attleboro Driving Club has started to

revive horse racing on the speedway and several
jewelers expect to enter fast steppers if the events
are continued.
The Jewelers' Finding Company has not been

open for business for a few days owing to a dis-
agreement among the owners. As soon as matters
are adjusted the concern will re-open for business.
Edward A. Anthony, of G. K. Roberts Com-

pany, is home from a New York business trip.
Lon Keeler, of McRae & Keeler, finds a little

time Saturday afternoons to play with the semi-
professional baseball teams of this locality. Many
of the local fans remember "Lon's" ability on the
diamond.
D. E. Makepeace, W. B. Marble & Company,

A. S. Ingraham and A. C. Eggleston are among
the creditors of Walter H. Harrington who re-
cently filed a voluntary petition in bankruptcy.
Thomas E. McCaffrey, who is a partner in one

of the local jewelry concerns, has been honored
by being appointed a member of the committee
that will unveil the Columbia monument at
Washington, June 8.
Alexander F. Tanner is home from a New York

business trip in the interest of his concern.
Marshall Patterson is in the west in the interest

of McRae & Keeler.
The D. A. Hart baseball team is anxious to

arrange games with shop teams, particularly in
Providence. Ralph Beers is the manager and a
letter addressed him, care D. A. Hart Company,
Attleboro, will receive attention.

Alexander Chadbourne, of the James E. Blake
Company, is on a trip through the western states.
Mrs. Allen, wife of Harkey A. Allen, of Attle-

boro, has returned from Chicago, where she
visited H. A. Allen Jr.
L. J. Finch, of the R. F. Simmons Company, is

on an extended western trip in the interests of the
concern.
Raymond Witt, western salesman for Watson &

Newell, met with a painful accident in Attleboro a
few days ago while playing ball. Mr. Witt, to-
gether with John Gray, also of Watson & Newell
Company, and Dr. C. W. Estey were playing catch
and Mr. Gray threw a high one which Mr. Witt
attempted to catch. On account of the sun Mr.
Witt lost sight of the ball and it struck him in the
eye, causing a severe injury. Mr. Witt was taken
to the physician's office, and was later seen by an
eye specialist. It was found that a blood vessel
in the eye had been broken. Mr. Witt will be
confined to his home for several days before the
injury is well.

John M. Fisher, of J. M. Fisher & Company, is
at Washington on a pleasure trip.
D. Emory Holman sailed a few days for Europe,

June 1, 1912

where he will visit his brother, Frank Holman, a
noted French artist.
Maxey Potter, salesman for J. M. Fisher &

Company, is home from an extended trip.
Edward Imhoff, of the R. & G. Company, is

home from a western trip.

NORTH ATTLEBORO
North Attleboro, Mass., May 23.—Work on the

new Whiting factory in Plainville is progressing
rapidly and when completed it will provide excel-
lent quarters for the concern. It should be ready
for occupancy about the first part of July.
On account of depredations that have been com-

mitted at the Riley & French factory the concern
has offered a reward for evidence that will convict
the guilty person. Only recently several windows
on the rear were broken out.

Robert Joyce is the new local agent of Heinrich,
Hoffman Company, of Providence.

Orrin Clifford, Howard Ballou, John E. Tweedy,
Donald LeStage and Edwin Cummings were the
jewelers on the committee in charge of the recent
Y. M. C. A. exhibition.
The John Harriot Company, of Boston, manu-

facturers of badges and emblems, will move into
the new Plainville factory. Hosmer F. Keeney
and Elton Whiting, residents of Plainville, re-
cently purchased interests in the concern, and
they desire to have it near the jewelry center.
The concern has been established for fifty years and
is well known. A Boston office is to be main-
tained but the business will be carried on in Plain-
ville.
The Mason Box Company, of Attleboro Falls,

has started their factory on a schedule of full time.
The James B. Wain Company will locate in the

Sommer building within a short time. This is
a new concern for the town, and is owned by James
B. Wain, for several years with Robinson Bros.,
and John Thompson, of the firm of Thompson &
Remington, refiners. The new concern is capi-
talized at $5,000 and Mr. Wain is president. Mr.
Thompson is treasurer. They will manufacture
swivels and a general line of findings.

Robert Matterson has returned from an ex-
tended trip through the southern states.

William J. Dunn, of the Hanlon-Thornton Com-
pany, has been in Chicago in the interest of the
concern.

Full time is the schedule at the factories of J. F.
Sturdy & Sons and T. I. Smith Company. Both
concerns report excellent orders and prospects are
bright for good business for some time to come.

William Miller, of Doran, Bagnall & Miller, is
home after a vacation trip through the south.

Hollis Bell is home with the sample cases of
W. H. Bell & Company, and reports good orders.
Leo Higgins, salesman for Whiting & Davis, has

returned from a New York business trip.
George Livingstone is on a trip through New

England with the Watson & Newell Company
samples.

Orrin Clifford, John Thompson, George T.
Wheeler and A. Alton Hall are members of the
committee that will present the new slate of Board
of Trade officers for the next year.
The Codding & Heilborn Company and B. S.

Freeman Company have made their annual cor-
poration statements to the state.
Walter Boss is on the road with the sample cases

of Boss & Baldwin.
John E. Tweedy has been elected vice-presi-

dent of the Town Improvement Society, and in
that capacity will have considerable activity in
the work of beautifying the town.

Carl Hempell, of F. L. Shepardson & Company,
was at Boston recently on a Boston trip for his
concern.
E. A. Cummings has been in the middle west in

the interest of J. F. Sturdy & Sons.
C. Ray Randall has returned home from a trip

through the west and reports encouraging busi-
ness.
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Attleboro, Mass., May 23.—For the past fort-
night there has been a decided improvement in
the local business and many concerns report good
orders. Many of the salesmen are arriving home
after long trips, and the business received is said to
be good. Several concerns are working full time,
and orders are being turned out rapidly. The
prospects of re-orders are also good.
Many of the manufacturers of cheaper lines

received good orders from the buyers who visited
Providence, but the volume of this business was
not much larger than usual. Bracelets are selling
well and many concerns report good orders. Mesh
bags also seem to be taking well, and there is a
steady demand for this product. As a whole
there is a great improvement over a month ago,
and it is of a steady gradual kind that the manu-
facturers prefer, rather than heavy buying.
As the result of an investigation made by Detec-

tive Goldowski, of the Jewelers' Protective Associa-
tion, William Chapman, nightwatchman at the
D. E. Makepeace Company's factory, was arrested
a few days ago on a charge of larceny of $200 worth
of gold stock. He pleaded guilty when arraigned
in court and is now awaiting sentence. Material
has been missed from the Makepeace factory for
some time and David E. Makepeace and Aldro
A. French laid the matter before Detective
Goldowski. A trap was laid and the detective
and Chief of Police Wilbur caught Chapman one
morning about 6 o'clock as he was going out with
a bundle under his arm. This bundle contained
a large quantity of stock. Later on Chapman's
place was searched and a larger quantity was found
under some old bags in the top of a barn. Chap-
man admitted that he took the material and the
police are holding him until the real man in the case
can be uncovered.

Harold E. Sweet, of the R. F. Simmons Com-
pany; Aldro A. French, of the D. E. Makepeace
Company; Oscar Wolfenden, Millard F. Ashley
and W. J. Newman, are members of the committee
in charge of erecting the $175,000 high school. A
few days ago the committee presided at a cele-
bration at which ground was broken. The first
shovel of dirt was turned by Mr. Newman and Mr.
Sweet gave an address appropriate to the occasion.
The school is to be ready by July 1, 1913, and
will cost $175,000.
Telegrams were received here a few days ago

announcing the marriage of Miss Helen Medline
Fontneau and John McCormick, which took place
at New London, Conn. Miss Fontneau is the
daughter of the late Frank Fontneau, of Fontneau
& Cook Company, and the groom is employed in
the plating department of the concern. The
young couple did not make known their plans until
after the wedding took place.

Attleboro jewelers who know Dudley M. Hol-
man, private secretary to Governor Eugene N.
Foss, will be pleased to learn that he has been ap-
pointed a member of the commission which will
administer the new Workingmen's Compensation
Act which was enacted by the Legislature last
year and which is of considerable interest to all
manufacturing jewelers. Mr. Holman was ap-
pointed for four years, at an annual salary of
$4,500.
At a well attended town meeting recently the

town voted to accept the gift of the property of the
late Ellen A. Winsor for the establishment of an
Attleboro hospital. There was an attempt made
to connect a contagious disease hospital with it,
but it was turned down. A letter was received
from Frederick E. Sturdy, of J. F. Sturdy & Sons,
Attleboro Falls, stating that he wished to protest
against such a step in behalf of the Sturdy family.
Joseph L. Sweet, of the R. F. Simmons Company,
was in favor of turning the property and a trust
fund, the whole being valued at $100,000, over to
the Attleboro Hospital Association, and he prom-
ised that if this was done the town would be re-
lieved of an expense of about $20,000 to equip the
hospital. The vote was passed as Mr. Sweet sug-
gested and the contagious disease hospital was
defeated.
Rapid progress is being made on the basement

addition to the Horton & Angell factory, and it
will soon be ready for occupancy.

Charles L. Barrows, who is at the head of Bristol
Commandery, Knights Templar, has arranged
that the annual outing this year will take the form

of an automobile party to Narragansett Pier, and
about 75 machines will be used to convey the
knights and their wives and lady friends.

William S. Barton, an employe of the R. & G.
Company, was surprised a few days ago by the
ernployes, who presented him with a handsome
signet ring on which was engraved his monogram.
Thomas H. Moore was a recent guest at a Cin-

cinnati banquet given by hotel mangers. Mr.
Moore recently returned from a western trip for
Moore Bros., and reports excellent business.
S. 0. Bigney & Company report excellent bus-

iness as the summer trade opens up. Bracelets
are selling well, particularly a new design of ex-
tension bracelet, claimed to be unbreakable. The
concern has been receiving many orders and has
been working a few hours in the evening.
H. A. Allen has returned from an extended wes-

tern trip in the interests of his concern.
Fred C. Sommes, of Bates & Bacon, has arrived

home after an extended trip through the west,
during which he booked a number of good orders.
The Joseph Bloom Company, manufacturers of

pearl findings, have had such excellent busi-
ness that they have leased the entire floor of the
building in which they are located, thus allowing
extension in several departments. Although one
of the newer concerns, their business has increased
rapidly.

Bliss Brothers have registered "Colonial Dame"
as their trade mark, and announcement has been
made by a letter to the trade. The trademark
applies to their lockets and bracelets. The con-
cern has also registered letters patent on their
special design of tubing, used in the "Colonial
Dame Bracelet," and there is another patent on
the locket known as the "Colonial Dame Locket."
The Attleboro Driving Club has started to

revive horse racing on the speedway and several
jewelers expect to enter fast steppers if the events
are continued.
The Jewelers' Finding Company has not been

open for business for a few days owing to a dis-
agreement among the owners. As soon as matters
are adjusted the concern will re-open for business.
Edward A. Anthony, of G. K. Roberts Corn-

pany, is home from a New York business trip.
Lon Keeler, of McRae & Keeler, finds a little

time Saturday afternoons to play with the semi-
professional baseball teams of this locality. Many
of the local fans remember "Len's" ability on the
diamond.
D. E. Makepeace, W. B. Marble & Company,

A. S. Ingraham and A. C. Eggleston are among
the creditors of Walter H. Harrington who re-
cently filed a voluntary petition in bankruptcy.
Thomas E. McCaffrey, who is a partner in one

of the local jewelry concerns, has been honored
by being appointed a member of the committee
that will unveil the Columbia monument at
Washington, June 8.
Alexander F. Tanner is home from a New York

business trip in the interest of his concern.
Marshall Patterson is in the west in the interest

of McRae & Keeler.
The D. A. Hart baseball team is anxious to

arrange games with shop teams, particularly in
Providence. Ralph Beers is the manager and a
letter addressed him, care D. A. Hart Company,
Attleboro, will receive attention.

Alexander Chadbourne, of the James E. Blake
Company, is on a trip through the western states.
Mrs. Allen, wife of Harkey A. Allen, of Attle-

boro, has returned from Chicago, where she
visited H. A. Allen Jr.
L. J. Finch, of the R. F. Simmons Company, is

on an extended western trip in the interests of the
concern.
Raymond Witt, western salesman for Watson &

Newell, met with a painful accident in Attleboro a
few days ago while playing ball. Mr. Witt, to-
gether with John Gray, also of Watson & Newell
Company, and Dr. C. W. Estey were playing catch
and Mr. Gray threw a high one which Mr. Witt
attempted to catch. On account of the sun Mr.
Witt lost sight of the ball and it struck him in the
eye, causing a severe injury. Mr. Witt was taken
to the physician's office, and was later seen by an
eye specialist. It was found that a blood vessel
in the eye had been broken. Mr. Witt will be
confined to his home for several days before the
injury is well.

John M. Fisher, of J. M. Fisher & Company, is
at Washington on a pleasure trip.
D. Emory Holman sailed a few days for Europe,

June 1, 1912

where he will visit his brother, Frank Holman, a
noted French artist.
Maxey Potter, salesman for J. M. Fisher &

Company, is home from an extended trip.
Edward Imhoff, of the R. & G. Company, is

home from a western trip.

NORTH ATTLEBORO
North Attleboro, Mass., May 23.—Work on the

new Whiting factory in Plainville is progressing
rapidly and when completed it will provide excel-
lent quarters for the concern. It should be ready
for occupancy about the first part of July.
On account of depredations that have been corn-

mitted at the Riley & French factory the concern
has offered a reward for evidence that will convict
the guilty person. Only recently several windows
on the rear were broken out.

Robert Joyce is the new local agent of Heinrich,
Hoffman Company, of Providence.

Orrin Clifford, Howard Ballou, John E. Tweedy,
Donald LeStage and Edwin Cummings were the
jewelers on the committee in charge of the recent
Y. M. C. A. exhibition.
The John Harriot Company, of Boston, manu-

facturers of badges and emblems, will move into
the new Plainville factory. Hosmer F. Keeney
and Elton Whiting, residents of Plainville, re-
cently purchased interests in the concern, and
they desire to have it near the jewelry center.
The concern has been established for fifty years and
is well known. A Boston office is to be main-
tained but the business will be carried on in Plain-
ville.
The Mason Box Company, of Attleboro Falls,

has started their factory on a schedule of full time.
The James B. Wain Company will locate in the

Sommer building within a short time. This is
a new concern for the town, and is owned by James
B. Wain, for several years with Robinson Bros.,
and John Thompson, of the firm of Thompson &
Remington, refiners. The new concern is capi-
talized at $5,000 and Mr. Wain is president. Mr.
Thompson is treasurer. They will manufacture
swivels and a general line of findings.

Robert Matterson has returned from an ex-
tended trip through the southern states.

William J. Dunn, of the Hanlon-Thornton Corn-
pany, has been in Chicago in the interest of the
concern.

Full time is the schedule at the factories of J. F.
Sturdy & Sons and T. I. Smith Company. Both
concerns report excellent orders and prospects are
bright for good business for some time to come.

William Miller, of Doran, Bagnall & Miller, is
home after a vacation trip through the south.

Hollis Bell is home with the sample cases of
W. H. Bell & Company, and reports good orders.
Leo Higgins, salesman for Whiting & Davis, has

returned from a New York business trip.
George Livingstone is on a trip through New

England with the Watson & Newell Company
samples.

Orrin Clifford, John Thompson, George T.
Wheeler and A. Alton Hall are members of the
committee that will present the new slate of Board
of Trade officers for the next year.
The Codding & Heilborn Company and B. S.

Freeman Company have made their annual cor-
poration statements to the state.
Walter Boss is on the road with the sample cases

of Boss & Baldwin.
John E. Tweedy has been elected vice-presi-

dent of the Town Improvement Society, and in
that capacity will have considerable activity in
the work of beautifying the town.

Carl Hempell, of F. L. Shepardson & Company,
was at Boston recently on a Boston trip for his
concern.
E. A. Cummings has been in the middle west in

the interest of J. F. Sturdy & Sons.
C. Ray Randall has returned home from a trip

through the west and reports encouraging busi-
ness.
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You buy it for less money.
You make a better profit. The
profit is net.

The "Crown" Watch is made both
Hunting and Open Face-7-jewel
movement in bascine gold-filled case;
Plain Polished, Engine-turned and a
striking series of Fancy Engraved de-
signs—cased and timed at the factory
and sold complete.

If it means anything to you to
put your trade in Ladies' pop-
ular priced watches on a higher
plane
If you want to make this trade
a help to the store
Order an assortment of "Crown"
Watches from your whole-
sale distributers.
The KEYSTONE WATCH CASE COMPANY

ESTABLISHED 1853
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The Third Annual Convention
New York Retail Jewelers' Association

An Imposing Gathering of the Trade of the Empire State --Important Reports by
Officers and Committees—Many Addresses on Subjects of Trade Interest-- The
Associations' Ideas of Reforms Embodied in Important Resolutions

[By our Special Representative]

Utica, N. Y., May 24.—The third annual con-
vention of the New York State Retail Jewelers'
Association was held at the Hotel Utica on May
22 and 23. The two days' session was unusually
well attended, there being a total of more than one
hundred delegates and members present. A
number of interesting papers were read and ques-
tions of interest to the trade were discussed.
Resolutions were passed and officers were elected
for the ensuing year.
The usual high standard of social entertainment

set by previous annual meetings was admirably
sustained, there being a varied program furnished
by the entertainment committee which was made
up of a number of Utica retail jewelers. Charles
T. Evans, of Utica, past president of the state
association and W. A. O'Donnell, members of
this committee as well as their numerous associates
deserve great credit for a very enjoyable time.
At 11.45 the convention was formally opened

with Charles E. Sunderlin, president, in the chair.
Hon. Frank T. Baker, Mayor of the city of
Utica, welcomed the visiting jewelers as follows:

Welcome Extended by Mayor

"I feel like a member of a happy family privi-
leged to open the door of our home and greet
guests who are very welcome. For many years
Utica has been noted for her hospitality, but until
recently was unable to offer a suitable house to
visitors in convention. That handicap has been
removed, and I assure you that you are welcome
in this fine new hotel and in our city in a larger meas-
ure than you can suspect. I am pleased to see so
many women in attendance, and I offer in a special
manner the hospitality and kindness of the city
to them. I hope they will enjoy every minute of
their stay with us. The mayor's office is on the
second floor of the City Hall, and every delegate
to this convention is welcome there. We will be
glad to assist you there in directing you to the
Knights of Columbus home, the Masonic Club,
the Elks' Club, and to any other society rooms or
places of interest that may help you to enjoy your
stay in the city. In your automobile ride this
afternoon I trust you will find comfort on our
more than 100 miles of pavement and obtain
pleasure from the many natural beauties of our
city and its surroundings. I want you to take
home with you pleasant memories of Utica and
of our people. I assure you that every person
connected with this convention is heartily wel-
come and that your association has the freedom
and good will of Utica."
Benjamin T. Ash, of Binghamton, responded to

Mayor Baker. He said in part: "I have the honor
today of representing the officers and members of
the New York State Retail Jewelers' Association
and it is with a great deal of pleasure that I accept
your hospitality. You did not say anything
about giving us the keys of the city, but I can
account for that because the Buffalo and Rochester
people were here a day ahead and I understand
they had the keys last night.
"March 25, 1909, there was born in the city of

Utica an infant known as the New York State
Retail Jewelers' Association. It comprised, I
believe, at that time a membership of 48. They
chose for president one of your well known busi-
ness men and honored citizens, Charles T. Evans.
Through his earnest work and the officers under
him, in a little less than three years we have
grown until we have at the present time about

260 members. We feel proud of the growth of
this association and we feel proud to come home
to where this association was started.
"The jewelers' association is not a trust or

combination, so it matters not to us who gets
nominated on any ticket. We have no fear. The
object is to cement more closely the friendship
and brotherly love among the craft, to uplift
and improve the quality of our merchandise, to
bring into closer touch the jobber and retailer and
to assist in securing the passage of bills that
will protect us and protect the public against
fraudulent manufacturers and dealers. In closing,
allow me on behalf of our association to thank you
for coming here and giving us such a cordial wel-
come."
The minutes of the second annual convention

held at Buffalo last May were then read by

CHARLES E. SUNDERLIN

Secretary Scheer. As these minutes were read
at the last session and approved no further action
on them was taken.
The secretary then read his annual report

showing the progress made by the association
during the past year. A partial report of the
treasurer was then read, but it was incomplete
owing to his not having received the secretary's
report. The full treasurer's report will be sub-
mitted at the Thursday session.

Minutes of the executive committee meetings
held during the year at Rochester, Syracuse and
Utica were read by the secretary. Several other
committee reports were held up by the absence
of the chairman of the committees.

Report of Trade-marks Committee

One of the most interesting reports was that of
the committee on Trade Marks and Qualities,
which was read by Chairman Frank P. Nuse, of
Buffalo, and made the following recommendations:

1. Mr. Jeweler, always endeavor to cultivate
and maintain a cordial friendship among the other
jewelers of your city. It is much easier, you say,
to be friendly with men from a distance than
with the neighbor close by. Grant that that is
so, we must ofttimes do hard unpleasant things
for our association if it is to be all that you want
it to be, and until we have conquered the unpleas-
ant conditions at home, we can not co-operate
with our neighbors • for bettering conditions in
general.
2. We wish to suggest that every member who

does not already know exactly his cost of doing
business, take steps at once to determine exact
percentage of expense. Conditions have changed
very rapidly during the last two or three years.

The cost of necessities and comforts have greatly
increased, probably your rent is higher, you pay
higher salaries, you spend more for advertising,
you do engraving free, express and telegraph fees
are higher and discounts are less, and the bank
charges a higher rate for loans. Think it over
brother jeweler, ascertain the exact amount of
your expenses and do it soon.

3. After you determine how much it costs to
do business, 18%, 20%, 25%, whatever the
amount may be, you then know that the actual
profit you make on a sale is the result you obtain
by adding that percentage to the cost price; in
other words if the cost price of an article is $1.00
and it costs you 25% to do business, you do not
actually make a profit on the sale of that article
until you have sold it for more than $1.25. When
you buy a silver hair brush or set of tea spoons
for $3.75 and sell them for $5.00 you make an
apparent profit of $1.25, or 833i%. Yes, but you
answer, "I received a cash discount." True, but
the expressage on the package will almost offset
your cash discount. Next you estimate cost of
doing business is at 20% which added to the $3.75
runs up your actual cost to $4.50. Compute
your cost of engraving, a flannel roll, a box, cotton,
paper and twine and the profit you made on that
sale would not buy a square meal for a healthy
chicken. Face the situation squarely, get the
assistance of the other jewelers in your town to
co-operate with you for a better profit. Set an
example yourself by honestly living up to your
agreement under all conditions. Seek the co-
operation of the factories directly and through this
association to assist in the movement.
4. Your committee also wishes to point out the

dangers of the retailing jobber. Why should
you not buy your goods at as low a price as your
retailing competitor? Use every possible effort
to assist in stamping out this pernicious evil.
We know that we can not prevent such concerns
from retailing, but we also know that it is wrong
for the manufacturer to allow them any better
terms than other retailers, for by. so doing he is
not only aiding a dangerous practice, but is charg-
ing you a higher price for the goods than they are
actually worth. Stand out to have every factory
deal with the retailing jobber the same as with
any other retailer.
We believe the trade in this state feels the need

of
(1) A law that will permit the merchant to

recover stolen property without the present
unnecessary expense and red tape after it has been
properly identified and its ownership proved.
(2) A law to permit the disposal of articles left

for repairs beyond a certain time limit with a view
of recovering repair charges on them.
(3) The passing of a more stringent law, aimed

to prevent fake auction sales.
We suggest that a committee be appointed to

consider the advisability of organizing a co-
operative fire and burglary Insurance Fund.
(The State hardware dealers have such an insti-
tution, and their members insure at very low
rates.)

This committee to gather information as to
statistics from reliable sources; such as other
trades who are using this plan, also from the
reports of the Department of Insurance of New
York and other states, and to report at our next
annual convention.

Report of the Committee on Trade Relations
The report of the committee on Trade Relations,

Eugene Tanke, Buffalo, chairman, was then read
as follows:
A jeweler should be very particular regarding

the representation of his wares to his customers.
It is of the utmost importance, that he handles
only reliable goods, bought of manufacturers, who
maintain a high standard of established quality.
Your success in the jewelry business depends
largely on the reputation which you establish for
integrity and square dealing.

Procure goods of standard merit and insist that
the manufacturer of such goods make known the
quality of his wares by placing thereon, a stamp
of quality or trade-mark.

If such goods are solid gold, the quality should
be designated by a specific stamp of the karat,
and where possible, the trade-mark of the manu-
facturer as well.

If the article is a gold-filled or plated one, the
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You buy it for less money.
You make a better profit. The
profit is net.

The "Crown" Watch is made both
Hunting and Open Face-7-jewel
movement in bascine gold-filled case;
Plain Polished, Engine-turned and a
striking series of Fancy Engraved de-
signs—cased and timed at the factory
and sold complete.

If it means anything to you to
put your trade in Ladies' pop-
ular priced watches on a higher
plane
If you want to make this trade
a help to the store
Order an assortment of "Crown"
Watches from your whole-
sale distributers.
The KEYSTONE WATCH CASE COMPANY
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The Third Annual Convention
New York Retail Jewelers' Association

An Imposing Gathering of the Trade of the Empire State—Important Rep
orts by

Officers and Committees—Many Addresses on Subjects of Trade Inte
rest—The

Associations' Ideas of Reforms Embodied in Important Resolutions

[By our Special Representative]

Utica, N. Y., May 24.—The third annual con-

vention of the New York State Retail Jewelers'

Association was held at the Hotel Utica on May

22 and 23. The two days' session was unusually

well attended, there being a total of more than one

hundred delegates and members present. A

number of interesting papers were read and ques-

tions of interest to the trade were discussed.

Resolutions were passed and officers were elected

for the ensuing year.
The usual high standard of social entertainment

set by previous annual meetings was admirably

sustained, there being a varied program furnished

by the entertainment committee which was made

up of a number of Utica retail jewelers. Charles

T. Evans, of Utica, past president of the state

association and W. A. O'Donnell, members of

this committee as well as their numerous associates

deserve great credit for a very enjoyable time.

At 11.45 the convention was formally opened

with Charles E. Sunderlin, president, in the chair.

Hon. Frank T. Baker, Mayor of the city of

Utica, welcomed the visiting jewelers as follows:

Welcome Extended by Mayor

"I feel like a member of a happy family privi-

leged to open the door of our home and greet

guests who are very welcome. For many years

Utica has been noted for her hospitality, but until

recently was unable to offer a suitable house to

visitors in convention. That handicap has been
removed, and I assure you that you are welcome
in this fine new hotel and in our city in a larger meas-
ure than you can suspect. I am pleased to see so
many women in attendance, and I offer in a special
manner the hospitality and kindness of the city
to them. I hope they will enjoy every minute of
their stay with us. The mayor's office is on the
second floor of the City Hall, and every delegate
to this convention is welcome there. We will be
glad to assist you there in directing you to the
Knights of Columbus home, the Masonic Club,
the Elks' Club, and to any other society rooms or
places of interest that may help you to enjoy your
stay in the city. In your automobile ride this
afternoon I trust you will find comfort on our
more than 100 miles of pavement and obtain
pleasure from the many natural beauties of our
city and its surroundings. I want you to take
home with you pleasant memories of Utica and
of our people. I assure you that every person
connected with this convention is heartily wel-
come and that your association has the freedom
and good will of Utica."
Benjamin T. Ash, of Binghamton, responded to

Mayor Baker. He said in part: "I have the honor
today of representing the officers and members of
the New York State Retail Jewelers' Association
and it is with a great deal of pleasure that I accept
your hospitality. You did not say anything
about giving us the keys of the city, but I can
account for that because the Buffalo and Rochester
people were here a day ahead and I understand
they had the keys last night.

" March 25, 1909, there was born in the city of
Utica an infant known as the New York State
Retail Jewelers' Association. It comprised, I
believe, at that time a membership of 48. They
chose for president one of your well known busi-
ness men and honored citizens, Charles T. Evans.
Through his earnest work and the officers under
him, in a little less than three years we have
grown until we have at the present time about

260 members. We feel proud of the growth of
this association and we feel proud to come home
to where this association was started.

"The jewelers' association is not a trust or
combination, so it matters not to us who gets
nominated on any ticket. We have no fear. The
object is to cement more closely the friendship
and brotherly love among the craft, to uplift
and improve the quality of our merchandise, to
bring into closer touch the jobber and retailer and
to assist in securing the passage of bills that
will protect us and protect the public against
fraudulent manufacturers and dealers. In closing,
allow me on behalf of our association to thank you
for coming here and giving us such a cordial wel-
come."
The minutes of the second annual convention

held at Buffalo last May were then read by

CHARLES E. SUNDERLIN

Secretary Scheer. As these minutes were read
at the last session and approved no further action
on them was taken.
The secretary then read his annual report

showing the progress made by the association
during the past year. A partial report of the
treasurer was then read, but it was incomplete
owing to his not having received the secretary's
report. The full treasurer's report will be sub-
mitted at the Thursday session.

Minutes of the executive committee meetings
held during the year at Rochester, Syracuse and
Utica were read by the secretary. Several other
committee reports were held up by the absence
of the chairman of the committees.

Report of Trade-marks Committee

One of the most interesting reports was that of
the committee on Trade Marks and Qualities,
which was read by Chairman Frank P. Nuse, of
Buffalo, and made the following recommendations:

1. Mr. Jeweler, always endeavor to cultivate
and maintain a cordial friendship among the other
jewelers of your city. It is much easier, you say,
to be friendly with men from a distance than
with the neighbor close by. Grant that that is
so, we must ofttimes do hard unpleasant things
for our association if it is to be all that you want
it to be, and until we have conquered the unpleas-
ant conditions at home, we can not co-operate
with our neighbors ' for bettering conditions in
general.

2. We wish to suggest that every member who
does not already know exactly his cost of doing
business, take steps at once to determine exact
percentage of expense. Conditions have changed
very rapidly during the last two or three years.

The cost of necessities and comforts have greatly
increased, probably your rent is higher, you pay
higher salaries, you spend more for advertising,
you do engraving free, express and telegraph fees
are higher and discounts are less, and the bank
charges a higher rate for loans. Think it over
brother jeweler, ascertain the exact amount of
your expenses and do it soon.

3. After you determine how much it costs to
do business, 18%, 20%, 25%, whatever the
amount may be, you then know that the actual
profit you make on a sale is the result you obtain
by adding that percentage to the cost price; in
other words if the cost price of an article is $1.00
and it costs you 25% to do business, you do not
actually make a profit on the sale of that article
until you have sold it for more than $1.25. When
you buy a silver hair brush or set of tea spoons
for $3.75 and sell them for $5.00 you make an
apparent profit of $1.25, or 333%. Yes, but you
answer, "I received a cash discount." True, but
the expressage on the package will almost offset
your cash discount. Next you estimate cost of
doing business is at 20% which added to the $3.75
runs up your actual cost to $4.50. Compute
your cost of engraving, a flannel roll, a box, cotton,
paper and twine and the profit you made on that
sale would not buy a square meal for a healthy
chicken. Face the situation squarely, get the
assistance of the other jewelers in your town to
co-operate with you for a better profit. Set an
example yourself by honestly living up to your
agreement under all conditions. Seek the co-
operation of the factories directly and through this
association to assist in the movement.
4. Your committee also wishes to point out the

dangers of the retailing jobber. Why should
you not buy your goods at as low a price as your
retailing competitor? Use every possible effort
to assist in stamping out this pernicious evil.
We know that we can not prevent such concerns
from retailing, but we also know that it is wrong
for the manufacturer to allow them any better
terms than other retailers, for by. so doing he is
not only aiding a dangerous practice, but is charg-
ing you a higher price for the goods than they are
actually worth. Stand out to have every factory
deal with the retailing jobber the same as with
any other retailer.
We believe the trade in this state feels the need

of
(1) A law that will permit the merchant to

recover stolen property without the present
unnecessary expense and red tape after it has been
properly identified and its ownership proved.
(2) A law to permit the disposal of articles left

for repairs beyond a certain time limit with a view
of recovering repair charges on them.
(3) The passing of a more stringent law, aimed

to prevent fake auction sales.
We suggest that a committee be appointed to

consider the advisability of organizing a co-
operative fire and burglary Insurance Fund.
(The State hardware dealers have such an insti-
tution, and their members insure at very low
rates.)

This committee to gather information as to
statistics from reliable sources; such as other
trades who are using this plan, also from the
reports of the Department of Insurance of New
York and other states, and to report at our next
annual convention.

Report of the Committee on Trade Relations

The report of the committee on Trade Relations,
Eugene Tanke, Buffalo, chairman, was then read
as follows:
A jeweler should be very particular regarding

the representation of his wares to his customers.
It is of the utmost importance, that he handles
only reliable goods, bought of manufacturers, who
maintain a high standard of established quality.
Your success in the jewelry business depends
largely on the reputation which you establish for
integrity and square dealing.

Procure goods of standard merit and insist that
the manufacturer of such goods make known the
quality of his wares by placing thereon, a stamp
of quality or trade-mark.

If such goods are solid gold, the quality should
be designated by a specific stamp of the karat,
and where possible, the trade-mark of the manu-
facturer as well.

If the article is a gold-filled or plated one, the



quality should be designated by the proportionate
fractional quantity of gold used; as " "1/10,"
"1/20," etc. On gold-filled watch-cases, the
makers name or trademark is the best guarantee.

Sterling or coin silver should be stamped,
"sterling 925," or "coin 900," although the word
coin is almost eliminated from the jewelry business.
All time guarantees of quality should be abolished
as it is very much abused by unprincipled manu-
facturers. I have seen watchcases sold by
department stores and auction-houses, stamped
with a twenty or twenty-five year guarantee
which did not wear longer than a few months.
The public are purchasing such goods freely;

as they seem to be great bargains at a low price,
compared with the high grade goods sold by the
legitimate jeweler, who has a reputation to main-
tain for the sale of reliable goods.
The value of a manufacturer's name and trade-

mark, to jewelers and customers, was shown in
an instance where a New York department store
was selling, at good prices, silverware, put up in
boxes, printed with the name and trademark
of the Gorham Company, the silverware put up
in these boxes being of an inferior quality, and fin-
ish, and not made by the Gorham Company. Of
course, they soon stopped that practice to protect
their trademark, the fraud being quickly discov-
ered from the fact that they do not sell to depart-
ment stores or mail order houses.
There is a great tendency in the United States

at the present time to place unreliable goods on
the market; showy, cheap goods, unmarked by
the manufacturers and without merit, offered by
department stores and mail order houses, at
exhorbitant prices. This unfair competition can
only be eliminated by educating the public to
the value of trademarks.

Quality should be a word out in bold type in
the jeweler's code of ethics. He must ever be
alert to gain the confidence of the purchasing
public and impress on them the fact that his
guarantee is invariably 24-karat fine.
Do not misrepresent your goods and if through

an error the goods do not give entire satisfaction,
make them good with a smiling face; that is the
way to make staunch friends, and future good
customers. Let them know that you are behind
the goods, and are ready to do anything in your
power to give satisfaction.
Trade-marks should be regulated and protected

by law to prevent the illegitimate use thereof
by unscrupulous manufacturers and dealers,
thereby protecting the public in purchasing goods
so stamped. The Buffalo jewelers have adopted
a trade-mark in the shape of a seal of quality, to
be placed on all goods of a standard reliable make,
and the use of this seal is bringing very satisfactory
results to them. We recommend that all local
jewelers' associations of the state establish a
trade-mark or seal of quality.

The Swedish jeweler's and Goldsmith's Associa-
tion at their national meeting held last summer in
Sweden, adopted a trade-mark in the form of a
pair of diamond scales. The association guarantees
to the public that articles so stamped are of un-
doubted quality; and the result has proven very
satisfactory to the jewelry trade of that country.
Trade-marks are essential in the jewelry busi-

ness and should always be demanded by the dealers
and maintained by the manufacturers.

It should be the aim and ambition of reliable
jewelers to supply the purchasers of watches,
jewelry, silverware, etc., with goods of unimpeach-
able quality; made by reliable manufacturers. Let
us consider quality and trade-marks as the two
leading assets in our business.

President Sunderlin then made his annual
address. He said:

President Sunderlin
Brother Jewelers: The New York State Retail

Jewelers' Association has just completed a most
prosperous year. Three years ago the 25 of last
March, forty-eight Retail Jewelers met in this
beautiful city of Utica and organized this asso-
ciation. We were most fortunate and highly
honored in having for our president, your esteemed
fellow citizen, Charles T. Evans, through whose
untiring efforts for over two years this association
owes much of its present success. We have held
two most successful conventions, first in Rochester,
May 26 and 27, 1910, with a membership of 151,
and the second in Buffalo, May 23 to 26, 1911,
with a membership of 232, at which time this
association affiliated with the American National
Retail Jewelers Association, which action entitled
it to eleven delegates (one for every twenty mem-
bers) at the Richmond Convention, August 1-5,
1911. I am proud to say that the New York
State Retail Jewelers' Association was one of the
few that had its full quota of delegates present.
The two executive committee meetings held in

Rochester and Syracuse in November and April
were well attended and of great benefit to the
Retail jewelers in their respective localities.
The members of this association have rendered

most loyal support to the officers in their efforts
to strengthen the association by making its
influence for good felt in the Retail Jewelry
business. I wish to congratulate the Buffalo
members on blazing the trail for the retail jewelers
of the country by launching last fall, a campaign
of co-operative advertising and by adopting
"The Jewelers' Seal of Quality." All the com-
mendatory articles regarding their efforts2ublished
in the different trade journals are welli_deserved
and must be most gratifying to them.
There are many trade abuses to'be corrected,

such as, eliminating the retailing jobber and manu-
facturer, the fraudulent advertiser, the dishonest
stamping of gold and silver (permit me here to

commend the arduous work the National Board
of Trade has done in prosecuting violators of this
law) the price cutter, the transient auction house
and the incorrect method of figuring profits which
results in a loss to the retailer.
The manufacturers of sterling silverware who

conduct retail stores are directly accountable for
the loss of profit to the retail jewelers of the entire
country, on all sterling lines, by quoting too
low prices in their stores and by mailing their price
lists on request through out the Union to pros-
pective buyers and at prices that do not permit
of a profit sufficient to pay overhead expenses.
We all should be, in the future, more particular in
purchasing only such gold and silverware as bears
the quality stamp and the manufacturers trade-
mark.
I wish to call your attention to a few valuable

assets which every jeweler present has, namely, a
show window to be kept at all times clean and
goods in same not too crowded but effective.
This is your best advertising medium and tells
the public the character of your store and the
grade of goods you carry. Have your goods and
cases in the store always looking bright, new and
orderly. Welcome your customers with a smile;
not a grouch; be at all times civil and courteous
and not afraid to show your goods. Have a fixed
selling price and never break that price, for in so
doing your customer not only loses faith in you
but also in your goods. This and easy credit are
the two main reasons why the "Public" believe
the retail jewelry business is all profit.
Treat all the traveling men with due considera-

tion and remember their time is fully as valuable
as yours. Don't forget they have been great
boosters for our State Association and have been
the direct means of influencing many of the jewelers
to become members and to attend our conventions.
I wish to call your attention to the proposed

amendment to the Tariff act which allows an
American resident to bring in from abroad $300.00
value in articles intended as gifts to friends, also
bills to wipe out restricted retail prices. This
amendment and bills are decidedly against the
interests of the American Merchants, especially
the Retail Jewelers. We should write at once a
protest to our senators and representatives, as
I understand the Amendment and bills have a
very good chance of being passed and becoming
a law.
The Empire State should lead all State Asso-

ciations of this great country so, in closing, I ask
that every retail jeweler present, pledge himself to
procure one new member for our State Association
during the coming year and to do all in his power
to bring about better conditions in the Retail
Jewelry business.
At the conclusion of Mr. Sunderlin's address he

made the following committee appointments for
the coming year:
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Committee on Resolutions: Eugene Tanke,
Buffalo; Charles Kausch, Bath; William C.
Morgan, Fulton; John E. Lewis, Little Falls;
S. E. Williams, Rome.
Committee on Nominations: F. P. Jennings,

Albany; S. D. Burritt, Rochester; J. R. Burtiss,
Utica; R. E. Brigham, Oneonta; H. D. Fisher,
Oswego.
Committee on Audit: C. E. Stoecker, Syracuse;

W. J. Hinman, Oneida; Charles P. Ward, Yonkers;
Peter J. Donnelly, Amsterdam; Ellery Handy,
Rochester.
At one o'clock the meeting adjourned until 10

a. m. Thursday.

Wednesday Afternoon

At two o'clock the jewelers with wives and
daughters who were in attendance to the number
of sixty, boarded a fleet of forty-five big touring
cars and were taken for a delightful afternoon's
ride through the city's residence sections, and for
a number of miles out on the country roads.
Late in the afternoon a stop was made at the
Masonic Home located on the outskirts of Utica
where the party was escorted through the beauti-
fully arranged grounds and buildings of this
wonderful institution. When the inspection had
been completed they were all assembled in the
chapel and for more than an hour listened to a
concert provided by an orchestra composed of a
number of the young folks of the home and an
organist who presided at the big pipe organ.
At 8.15 the convention was tendered a theater

part at the Majestic theater, where the Majestic
stock company played "A Woman's Way." After
the theater the scene of action was transferred to
the hall of the Utica Mannerchor where a dutch
lunch was served, many of the party lingering
until the early hours of the morning.

Thursday Morning

The convention opened slightly after schedule
time, and Charles H. Howe, of Syracuse, read a
paper on "System in the Jewelry Store." He
said that this is the day of organization and
development—an age in industrial and commercial
life when all men, high and low, are struggling
with their fellow men for that supremacy which is
no less than the survival of the fittest. All means
both fair and foul are used, low ethical standards
seem to hold sway and men are willing to profit
even at the expense of the standing and reputation
of their less fortunate brothers. The man who is
looked upon as successful is the one who has been
fortunate enough to build up a big business—
successful because the sum total of his yearly
business runs into large figures.
Mr. Howe ventured the opinion that most

failures in life are due to the want of business
habits and the systematic handling of business
details—to the lack of method, incapacity for
management and non-attention to details that seem
trivial and unimportant. He then discussed
carefully and in detail various systems, which,
when applied to the various departments of the
retail jewelry business have been found to meet
with every requirement. He discussed a registry
and store system and the question of a repair
system by the use of which an accurate and sys-
tematic record of the repair department can be
kept. He also took up the matter of catalogue
plans and special order work.
The next speaker on the afternoon's program

was F. P. D. Jennings, of Albany, who said in part:

The Fixed Selling Price

Personally I have always been in favor of a
fixed selling price, a selling price fixed at a figure
that will yield a good, fair profit. Not as an abso-
lute unbreakable rule for everything, for there are
many times when a merchant finds more or less
of his capital invested in shop worn or passe stock
that is undesirable, for which the demand has
passed that it behooves him to move it when the
opportunity presents itself at any price regardless
of cost, profit or anything else. Therefore, a fixed
selling price to be successfully maintained must
apply to an article for which there is a reasonable
demand, or for which such a demand can be
created.
A patented article of merit, however, should

have a sustained ironclad price, and the merchant
who will not agree to live up to his contract with
the maker and help him. to. sustain that price,
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thereby skimming a layer of cream that is provided
for him, must indeed be farsighted, for, the big
thing about the fixed selling price, the thing that
interests the retail merchant, is the fact that it
insures him a fair profit in the face of unfair compe-
tition.
At the conclusion of Mr. Jennings' address

Albert Zilliox, of Buffalo, read a paper on the
subject "What Profit Are We to Ask on Sterling
Silver?" and after a very clear analysis of the
subject answered himself as follows: "Nothing
less than 50 per cent."
A paper on "Local Organization—It's Ad-

vantages" was read by E. A. Handy, Rochester.
The next paper on the program was "What

Constitutes a Fair Profit" by Jud S. Newing,
of Binghamton, but owing to the unavoidable
absence of Mr. Newing his paper was not read.

All the papers read during the morning session
were discussed by the members and delegates after
being read.
At 12.30 the meeting adjourned for lunch.

Thursday Afternoon

The convention was called to order for the
afternoon session at 2 o'clock by President Sunder-
lin, and Louis Schutt read an interesting paper on
"The Jeweler's Seal of Quality and Co-operative
Advertising."
The final paper on the programme was that of

Charles Bickelman, of Schenectady, entitled:
"What Are the Reasons for the Dealer's Profits
Growing Smaller?"
Motion made by B. T. Ash, Binghamton, and

seconded by Charles P. Ward, Yonkers, N. Y.,
that the state secretary have the article "The
Fixed Selling Price," read by F. P. D. Jennings,
Albany, N. Y., to the convention, printed and
mailed to all the representatives in Congress
from New York State. Unanimously adopted.
A motion was made by Mr. Mix, Albany, and

seconded by Mr. Burritt, Rochester, that the
Legislative Committee be instructed to draft
bill to be presented to the State Legislature, giving
to dealers and silversmiths a lien for repairs made
to or on articles by dealers of silversmiths, and the
sale of repaired articles. This committee to have
power to act. Unanimously adopted.
A motion was made by E. H. Ehinan, Buffalo,

and seconded by Mr. Nuse, Buffalo, and Mr.
Bickleman, Schenectady, to have a Bureau of
Registration for Watchmakers, this Bureau to
consist of three members from the association,
expense of which is to be defrayed by charging
$1.00 for registration and 25 cents for renewal of
cards. Mr. Howe recommended a motion and
asked to have it referred to the executive com-
mittee with power to act. Unanimously carried.
The report of Eugene Tanke, Buffalo, chairman

of the Resolution Committee, was then read.
On motion of B. T. Ash, Binghamton, seconded

by Mr. Mix, Albany, these resolutions were
accepted as read. Unanimously adopted. The
resolutions follow:
WHEREAS, We, the delegates assembled at the

third annual convention of the New York State
Retail Jewelers' Association in closing a year
that has been signally marked by progress as an
organization desire to express our appreciation
to all those who have lent a hand during the year
which is drawing to a close, and in a serious and
kindly spirit enlist the co-operation of all those
who have at heart the best interests of our craft
in removing one or two stumbling blocks for the
future; therefore, be it

Resolved, That we express the desire for a better
understanding and closer operation with the many
factories whose goods we distribute, and trust
that certain respected manufacturers who now
maintain retail stores, as well as competing with
the retail jeweler by selling our customers direct
by mail, may soon observe that it would be a sound
business policy to discontinue both of these prac-
tices.

Resolved, That we go on record at this conven-
tion to pledge our personal influence and that of
our local associations with the help of our good
friends the trade papers, to make it clear to respon-
sible manufacturers that the jobber who retails
should pay at least as high a price for merchandise
of equal quality as does the retail jeweler.

Resolved, That we commend the suggestion of
the Buffalo association that a state employment
committee for watchmakers be established.

Resolved, That we heartily commend the work
done by the National Jewelers' Board of Trade
for securing convictions and jail sentences of
those convicted for the fraudulent stamping of
jewelry.

Resolved, That we hereby express our debt of
gratitude to the firms who purchased advertising
space in the program of this convention and for
the personal service of those representatives
whose genial good fellowship will remain a pleasant
memory of this gathering.

Resolved, That we commend the faithful and
intelligent direction of the customs inspection of
New York by Collector Loeb of that port.

Resolved, That we ask our representatives and
senators from this state to squash bills known as
H. R. Bill 23417 and S. B. 6273, changing the
United States patent laws so as to eliminate a
fixed selling price on patented articles as we believe
such a law would breed evils in the trade, and be
an injury to the public by encouraging the sale
of fraudulent merchandise.

Resolved, That it is the sense of this convention
that amending the customs entry law so as to
allow each person entering the United States to
bring articles suitable for presents or other use up
to $300 in value be a menace to manufacturers
and merchants of this country and will prove an
open door to smuggling.

Resolved, That we express to the Jewelers'
Circular, THE KEYSTONE and other trade papers,
our commendation of their service to our asso-
ciation and the trade in general.

Resolved, That we record our appreciation of the
entertainment of Superintendent Wiley, of his
daughter, Miss Wiley, and of the young people of
the State Masonic Home who added so much to
the pleasure of our visit.

Resolved, That we thank the many car owners of
Utica for loaning their automobiles for our delight-
ful outing and thank the Majestic theater for their
marked interest in our entertainment.

Resolved, That this association say " well done"
to the president, secretary and other state officers
as well as to the members of each committee who
have served so faithfully during the past year and
to thank the speakers at this convention for the
excellent papers they have prepared.

Resolved, That we extend our hearty thanks to
the Jewelers' Association of Utica, to the chairman
and members of your committee who have worked
so untiringly to make this convention the best yet.

Resolved, That a copy of these resolutions be
entered on the records of the convention and that
the secretary be instructed to mail copies of
certain sections to the various interested persons.

Respectfully submitted,

CHARLES KAUSCH,
WILLIAM C. MORGAN,
S. E. WILLIAMS,
JOHN E. LEWIS,
EUGENE TANKE, Chairman

A special resolution recommending the estab-
lishment of a national administration council to
consist of the officers of the national association
and the presidents of all the state associations was
introduced by Charles H. Howe and unanimously
adopted as follows:
The New York State Retail Jewelers' Association

in convention assembled at Utica, N. Y., May 23,
1912, respectively submit the following recommen-
dation to the members and officers of the National
Retail Jewelers' Association to convene at Kansas
City, August 6-9.

Recognizing the fact that the Retail Jewelers
of this country are facing conditions and problems
which threaten the interest and welfare of the
individual jeweler, and further recognizing that
many of these problems and conditions can only
be solved by some executive and administrative
body who shall represent all sections of the country
and all state associations, and whereas it is a matter
of common observation that these problems afford
merely a matter of discussion and comment
without being incorporated in concrete form as
the united sentiment of the vast body of jewelers
throughout the country; therefore, be it

Resolved, That the New York State Association
recommend the organization of a national adminis-
tration council in addition to the work and scope
of the National Retail Jewelers' Association to
consist of the officers of the National Retail

(Continued on page 1113)
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quality should be designated by the proportionate
fractional quantity of gold used; as " "1/10,"
"1/20," etc. On gold-filled watch-cases, the
makers name or trademark is the best guarantee.

Sterling or coin silver should be stamped,
"sterling 925," or "coin 900," although the word
coin is almost eliminated from the jewelry business.
All time guarantees of quality should be abolished
as it is very much abused by unprincipled manu-
facturers. I have seen watchcases sold by
department stores and auction-houses, stamped
with a twenty or twenty-five year guarantee
which did not wear longer than a few months.
The public are purchasing such goods freely;

as they seem to be great bargains at a low price,
compared with the high grade goods sold by the
legitimate jeweler, who has a reputation to main-
tain for the sale of reliable goods.
The value of a manufacturer's name and trade-

mark, to jewelers and customers, was shown in
an instance where a New York department store
was selling, at good prices, silverware, put up in
boxes, printed with the name and trademark
of the Gorham Company, the silverware put up
in these boxes being of an inferior quality, and fin-
ish, and not made by the Gorham Company. Of
course, they soon stopped that practice to protect
their trademark, the fraud being quickly discov-
ered from the fact that they do not sell to depart-
ment stores or mail order houses.
There is a great tendency in the United States

at the present time to place unreliable goods on
the market; showy, cheap goods, unmarked by
the manufacturers and without merit, offered by
department stores and mail order houses, at
exhorbitant prices. This unfair competition can
only be eliminated by educating the public to
the value of trademarks.

Quality should be a word out in bold type in
the jeweler's code of ethics. He must ever be
alert to gain the confidence of the purchasing
public and impress on them the fact that his
guarantee is invariably 24-karat fine.
Do not misrepresent your goods and if through

an error the goods do not give entire satisfaction,
make them good with a smiling face; that is the
way to make staunch friends, and future good
customers. Let them know that you are behind
the goods, and are ready to do anything in your
power to give satisfaction.
Trade-marks should be regulated and protected

by law to prevent the illegitimate use thereof
by unscrupulous manufacturers and dealers,
thereby protecting the public in purchasing goods
so stamped. The Buffalo jewelers have adopted
a trade-mark in the shape of a seal of quality, to
be placed on all goods of a standard reliable make,
and the use of this seal is bringing very satisfactory
results to them. We recommend that all local
jewelers' associations of the state establish a
trade-mark or seal of quality.

The Swedish jeweler's and Goldsmith's Associa-
tion at their national meeting held last summer in
Sweden, adopted a trade-mark in the form of a
pair of diamond scales. The association guarantees
to the public that articles so stamped are of un-
doubted quality; and the result has proven very
satisfactory to the jewelry trade of that country.
Trade-marks are essential in the jewelry busi-

ness and should always be demanded by the dealers
and maintained by the manufacturers.

It should be the aim and ambition of reliable
jewelers to supply the purchasers of watches,
jewelry, silverware, etc., with goods of unimpeach-
able quality; made by reliable manufacturers. Let
us consider quality and trade-marks as the two
leading assets in our business.

President Sunderlin then made his annual
address. He said:

President Sunderlin
Brother Jewelers: The New York State Retail

Jewelers' Association has just completed a most
prosperous year. Three years ago the 25 of last
March, forty-eight Retail Jewelers met in this
beautiful city of Utica and organized this asso-
ciation. We were most fortunate and highly
honored in having for our president, your esteemed
fellow citizen, Charles T. Evans, through whose
untiring efforts for over two years this association
owes much of its present success. We have held
two most successful conventions, first in Rochester,
May 26 and 27, 1910, with a membership of 151,
and the second in Buffalo, May 23 to 25, 1911,
with a membership of 232, at which time this
association affiliated with the American National
Retail Jewelers Association, which action entitled
it to eleven delegates (one for every twenty mem-
bers) at the Richmond Convention, August 1-5,
1911. I am proud to say that the New York
State Retail Jewelers' Association was one of the
few that had its full quota of delegates present.
The two executive committee meetings held in

Rochester and Syracuse in November and April
were well attended and of great benefit to the
Retail jewelers in their respective localities.
The members of this association have rendered

most loyal support to the officers in their effortsto strengthen the association by making its
influence for good felt in the Retail Jewelry
business. I wish to congratulate the Buffalo
members on blazing the trail for the retail jewelersof the country by launching last fall, a campaignof co-operative advertising and by adopting"The Jewelers' Seal of Quality." All the corn-
mendatory articles regarding their efforts2ublished
in the different trade journals are well: deserved
and must be most gratifying to them.
There are many trade abuses tithe corrected,

such as, eliminating the retailing jobber and manu-
facturer, the fraudulent advertiser, the dishonest
stamping of gold and silver (permit me here to

commend the arduous work the National Board
of Trade has done in prosecuting violators of this
law) the price cutter, the transient auction house
and the incorrect method of figuring profits which
results in a loss to the retailer.
The manufacturers of sterling silverware who

conduct retail stores are directly accountable for
the loss of profit to the retail jewelers of the entire
country, on all sterling lines, by quoting too
low prices in their stores and by mailing their price
lists on request through out the Union to pros-
pective buyers and at prices that do not permit
of a profit sufficient to pay overhead expenses.
We all should be, in the future, more particular in
purchasing only such gold and silverware as bears
the quality stamp and the manufacturers trade-
mark.
I wish to call your attention to a few valuable

assets which every jeweler present has, namely, a
show window to be kept at all times clean and
goods in same not too crowded but effective.
This is your best advertising medium and tells
the public the character of your store and the
grade of goods you carry. Have your goods and
cases in the store always looking bright, new and
orderly. Welcome your customers with a smile;
not a grouch; be at all times civil and courteous
and not afraid to show your goods. Have a fixed
selling price and never break that price, for in so
doing your customer not only loses faith in you
but also in your goods. This and easy credit are
the two main reasons why the "Public" believe
the retail jewelry business is all profit.

Treat all the traveling men with due considera-
tion and remember their time is fully as valuable
as yours. Don't forget they have been great
boosters for our State Association and have been
the direct means of influencing many of the jewelers
to become members and to attend our conventions.
I wish to call your attention to the proposed

amendment to the Tariff act which allows an
American resident to bring in from abroad $300.00
value in articles intended as gifts to friends, also
bills to wipe out restricted retail prices. This
amendment and bills are decidedly against the
interests of the American Merchants, especially
the Retail Jewelers. We should write at once a
protest to our senators and representatives, as
I understand the Amendment and bills have a
very good chance of being passed and becoming
a law.
The Empire State should lead all State Asso-

ciations of this great country so, in closing, I ask
that every retail jeweler present, pledge himself to
procure one new member for our State Association
during the coming year and to do all in his power
to bring about better conditions in the Retail
Jewelry business.
At the conclusion of Mr. Sunderlin's address he

made the following committee appointments for
the coming year:

s.a..d*I1 -AI •
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Committee on Resolutions: Eugene Tanke,
Buffalo; Charles Kausch, Bath; William C.
Morgan, Fulton; John E. Lewis, Little Falls;
S. E. Williams, Rome.
Committee on Nominations: F. P. Jennings,

Albany; S. D. Burritt, Rochester; J. R. Burtiss,
Utica; R. E. Brigham, Oneonta; H. D. Fisher,
Oswego.
Committee on Audit: C. E. Stoecker, Syracuse;

W. J. Hinman, Oneida; Charles P. Ward, Yonkers;
Peter J. Donnelly, Amsterdam; Ellery Handy,
Rochester.
At one o'clock the meeting adjourned until 10

a. m. Thursday.

Wednesday Afternoon

At two o'clock the jewelers with wives and
daughters who were in attendance to the number
of sixty, boarded a fleet of forty-five big touring
cars and were taken for a delightful afternoon's
ride through the city's residence sections, and for
a number of miles out on the country roads.
Late in the afternoon a stop was made at the
Masonic Home located on the outskirts of Utica
where the party was escorted through the beauti-
fully arranged grounds and buildings of this
wonderful institution. When the inspection had
been completed they were all assembled in the
chapel and for more than an hour listened to a
concert provided by an orchestra composed of a
number of the young folks of the home and an
organist who presided at the big pipe organ.
At 8.15 the convention was tendered a theater

part at the Majestic theater, where the Majestic
stock company played "A Woman's Way." After
the theater the scene of action was transferred to
the hall of the Utica Mannerchor where a dutch
lunch was served, many of the party lingering
until the early hours of the morning.

Thursday Morning

The convention opened slightly after schedule
time, and Charles H. Howe, of Syracuse, read a
paper on "System in the Jewelry Store." He
said that this is the day of organization and
development—an age in industrial and commercial
life when all men, high and low, are struggling
with their fellow men for that supremacy which is
no less than the survival of the fittest. All means
both fair and foul are used, low ethical standards
seem to hold sway and men are willing to profit
even at the expense of the standing and reputation
of their less fortunate brothers. The man who is
looked upon as successful is the one who has been
fortunate enough to build up a big business—
successful because the sum total of his yearly
business runs into large figures.
Mr. Howe ventured the opinion that most

failures in life are due to the want of business
habits and the systematic handling of business
details—to the lack of method, incapacity for
management and non-attention to details that seem
trivial and unimportant. He then discussed
carefully and in detail various systems, which,
when applied to the various departments of the
retail jewelry business have been found to meet
with every requirement. He discussed a registry
and store system and the question of a repair
system by the use of which an accurate and sys-
tematic record of the repair department can be
kept. He also took up the matter of catalogue
plans and special order work.
The next speaker on the afternoon's program

was F. P. D. Jennings, of Albany, who said in part:

The Fixed Selling Price

Personally I have always been in favor of a
fixed selling price, a selling price fixed at a figure
that will yield a good, fair profit. Not as an abso-
lute unbreakable rule for everything, for there are
many times when a merchant finds more or less
of his capital invested in shop worn or passe stock
that is undesirable, for which the demand has
passed that it behooves him to move it when the
opportunity presents itself at any price regardless
of cost, profit or anything else. Therefore, a fixed
selling price to be successfully maintained must
apply to an article for which there is a reasonable
demand, or for which such a demand can be
created.
A patented article of merit, however, should

have a sustained ironclad price, and the merchant
who will not agree to live up to his contract with
the maker and help him to sustain that price,
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thereby skimming a layer of cream that is provided
for him, must indeed be farsighted, for, the big
thing about the fixed selling price, the thing that
interests the retail merchant, is the fact that it
insures him a fair profit in the face of unfair compe-
tition.
At the conclusion of Mr. Jennings' address

Albert Zilliox, of Buffalo, read a paper on the
subject "What Profit Are We to Ask on Sterling
Silver?" and after a very clear analysis of the
subject answered himself as follows: "Nothing
less than 50 per cent."
A paper on "Local Organization—It's Ad-

vantages" was read by E. A. Handy, Rochester.
The next paper on the program was "What

Constitutes a Fair Profit" by Jud S. Newing,
of Binghamton, but owing to the unavoidable
absence of Mr. Newing his paper was not read.

All the papers read during the morning session
were discussed by the members and delegates after
being read.
At 12.30 the meeting adjourned for lunch.

Thursday Afternoon

The convention was called to order for the
afternoon session at 2 o'clock by President Sunder-
lin, and Louis Schutt read an interesting paper on
"The Jeweler's Seal of Quality and Co-operative
Advertising."
The final paper on the programme was that of

Charles Bickelman, of Schenectady, entitled:
"What Are the Reasons for the Dealer's Profits
Growing Smaller?"
Motion made by B. T. Ash, Binghamton, and

seconded by Charles P. Ward, Yonkers, N. Y.,
that the state secretary have the article "The
Fixed Selling Price," read by F. P. D. Jennings,
Albany, N. Y., to the convention, printed and
mailed to all the representatives in Congress
from New York State. Unanimously adopted.
A motion was made by Mr. Mix, Albany, and

seconded by Mr. Burritt, Rochester, that the
Legislative Committee be instructed to draft
bill to be presented to the State Legislature, giving
to dealers and silversmiths a lien for repairs made
to or on articles by dealers of silversmiths, and the
sale of repaired articles. This committee to have
power to act. Unanimously adopted.
A motion was made by E. H. Ehman, Buffalo,

and seconded by Mr. Nuse, Buffalo, and Mr.
Bickleman, Schenectady, to have a Bureau of
Registration for Watchmakers, this Bureau to
consist of three members from the association,
expense of which is to be defrayed by charging
$1.00 for registration and 25 cents for renewal of
cards. Mr. Howe recommended a motion and
asked to have it referred to the executive com-
mittee with power to act. Unanimously carried.
The report of Eugene Tanke, Buffalo, chairman

of the Resolution Committee, was then read.
On motion of B. T. Ash, Binghamton, seconded

by Mr. Mix, Albany, these resolutions were
accepted as read. Unanimously adopted. The
resolutions follow:
WHEREAS, We, the delegates assembled at the

third annual convention of the New York State
Retail Jewelers' Association in closing a year
that has been signally marked by progress as an
organization desire to express our appreciation
to all those who have lent a hand during the year
which is drawing to a close, and in a serious and
kindly spirit enlist the co-operation of all those
who have at heart the best interests of our craft
in removing one or two stumbling blocks for the
future; therefore, be it

Resolved, That we express the desire for a better
understanding and closer operation with the many
factories whose goods we distribute, and trust
that certain respected manufacturers who now
maintain retail stores, as well as competing with
the retail jeweler by selling our customers direct
by mail, may soon observe that it would be a sound
business policy to discontinue both of these prac-
tices.

Resolved, That we go on record at this conven-
tion to pledge our personal influence and that of
our local associations with the help of our good
friends the trade papers, to make it clear to respon-
sible manufacturers that the jobber who retails
should pay at least as high a price for merchandise
of equal quality as does the retail jeweler.

Resolved, That we commend the suggestion of
the Buffalo association that a state employment
committee for watchmakers be established.

Resolved, That we heartily commend the work
done by the National Jewelers' Board of Trade
for securing convictions and jail sentences of
those convicted for the fraudulent stamping of
jewelry.

Resolved, That we hereby express our debt of
gratitude to the firms who purchased advertising
space in the program of this convention and for
the personal service of those representatives
whose genial good fellowship will remain a pleasant
memory of this gathering.

Resolved, That we commend the faithful and
intelligent direction of the customs inspection of
New York by Collector Loeb of that port.

Resolved, That we ask our representatives and
senators from this state to squash bills known as
H. R. Bill 23417 and S. B. 6273, changing the
United States patent laws so as to eliminate a
fixed selling price on patented articles as we believe
such a law would breed evils in the trade, and be
an injury to the public by encouraging the sale
of fraudulent merchandise.

Resolved, That it is the sense of this convention
that amending the customs entry law so as to
allow each person entering the United States to
bring articles suitable for presents or other use up
to $300 in value be a menace to manufacturers
and merchants of this country and will prove an
open door to smuggling.

Resolved, That we express to the Jewelers'
Circular, THE KEYSTONE and other trade papers,
our commendation of their service to our asso-
ciation and the trade in general.

Resolved, That we record our appreciation of the
entertainment of Superintendent Wiley, of his
daughter, Miss Wiley, and of the young people of
the State Masonic Home who added so much to
the pleasure of our visit.

Resolved, That we thank the many car owners of
Utica for loaning their automobiles for our delight-
ful outing and thank the Majestic theater for their
marked interest in our entertainment.

Resolved, That this association say " well done"
to the president, secretary and other state officers
as well as to the members of each committee who
have served so faithfully during the past year and
to thank the speakers at this convention for the
excellent papers they have prepared.

Resolved, That we extend our hearty thanks to
the Jewelers' Association of Utica, to the chairman
and members of your committee who have worked
so untiringly to make this convention the best yet.

Resolved, That a copy of these resolutions be
entered on the records of the convention and that
the secretary be instructed to mail copies of
certain sections to the various interested persons.

Respectfully submitted,

CHARLES KAUSCH,
WILLIAM C. MORGAN,
S. E. WILLIAMS,
JOHN E. LEWIS,
EUGENE TANKE, Chairman

A special resolution recommending the estab-
lishment of a national administration council to
consist of the officers of the national association
and the presidents of all the state associations was
introduced by Charles H. Howe and unanimously
adopted as follows:
The New York State Retail Jewelers' Association

in convention assembled at Utica, N. Y., May 23,
1912, respectively submit the following recommen-
dation to the members and officers of the National
Retail Jewelers' Association to convene at Kansas
City, August 6-9.

Recognizing the fact that the Retail Jewelers
of this country are facing conditions and problems
which threaten the interest and welfare of the
individual jeweler, and further recognizing that
many of these problems and conditions can only
be solved by some executive and administrative
body who shall represent all sections of the country
and all state associations, and whereas it is a matter
of common observation that these problems afford
merely a matter of discussion and comment
without being incorporated in concrete form as
the united sentiment of the vast body of jewelers
throughout the country; therefore, be it

Resolved, That the New York State Association
recommend the organization of a national adminis-
tration council in addition to the work and scope
of the National Retail Jewelers' Association to
consist of the officers of the National Retail

(Continued on page 1113)
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Illinois-Springfield Watches
How does it happen that the sale of them is so
great?

Are they better than other watches ? Yes.

Are they less likely to need frequent repairs?
Yes.

Are they less troublesome than others? Yes.

Are they the ones most satisfactory to your
exacting customers ? Yes.

Are they the best for railway as well as for
other service? Yes.

Are they cheaper? Yes.

There you have it.

Illinois-Springfield Watches, combine as no
others do, the important essentials of good value,
reliability, accuracy and economy.

That's why it will be to your advantage to push
them.

ILLINOIS WATCH COMPANY
!SPRINGFIELD
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BOSTON

Life of Jeweler's Wife Saved by Blood Trans
-

fusion--Athletic Association Awards Contract

for 5,000 Buttons—News of the City Trade

Boston, May 24.—Mrs. Bernstein, wife of

Kalmin Bernstein, jeweler, whose place of business

is at 150 Court street, recently suffered from a

hemorrhage, which practically drained all her

blood, but her life was saved by blood transfusion.

When the doctors said that transfusion was the

only thing that would save her life, her brother,

Thomas Stirling, volunteered to undergo the

ordeal. For nearly two hours the blood of the

brother was drained directly into the body of his

sister through the wrist artery. Soon after the

operation Mrs. Bernstein began to gain in health

and at the present tim.: is on the road to recovery.

E. J. Jackson, of the E. A. Cowan, Myers Co.,

has thoroughly renovated his power boat, the

"Pop and Us," and put it in the water. Mr.

Jackson is a member of the South Boston Yacht

Club.
Mr. Hirshson, of 373 Washington street, has

been serving on the jury of the civil service session

of the superior court.

J. F. Safford, of Rochester, N. H., was a recent

visitor in Boston.

William C. Dorrety, of the Washington Building,

has been awarded the contract for supplying

6,000 buttons for the Boston Municipal Athletic

Association contests.

Joseph Cowan started recently on a western

trip, and will visit the principal cities in the middle

west.
E. W. Carlton has returned from an eastern

trip. He is employed by Joseph Cowan.

J. M. Gordon has opened a jewelry store at

275 Washington street. He was formerly at 10

Hanover street.
John R. Carlock, one of the oldest watch case

makers in the country, and employed by Alfred

J. Lill Company, Washington Building, has re-

turned to work again after an absence of five weeks

owing to an internal operation. He has been with

the company since 1872.

Learned and Schenetser, room 712 Washington

Building, have been appointed Boston representa-

tives of E. L. Sweetser, New England agent for

the Maple City Glass Company, Honesdale,

Pa.; the Richter Manufacturing Company, Provi-

dence, R. I., and the Sweetser Manufacturing Com-

pany, Wakefield.
C. M. Ward, of C. M. Ward & Co., has gone on a

three month's trip to Europe. He will return in

August. While on the European continent, Mr.

Ward will make several water color paintings.

The Diamond Cutting Department, of the

J. B. Humphrey Company, which has been

absorbed by E. H. Saxton Company, has been

transferred to the business premises of the Saxton

Company, rooms 602-605 Washington Building.

The Saxton Company has built a special room for

this department on the left of their entrance to

the business premises.

R. J. Gordon, salesman for the Ripley-Howland

Manufacturing Company, has moved to Melrose.

He formerly lived in Winthrop.

E. Stocker, employed for many years by the

Ripley-Howland Manufacturing Company, is now

one of the assessors in the city of Quincy.

William A. Magee, of Fall River, and John A.

Williams, of Canton, were recent Boston visitors.

Robert J. Taylor, who travels south for the E. A.

Cowan, Myers Co., has gone on a four months'

tour of the western states.
At a recent meeting of the Boston Jewelers'

Club, held in the offices of Joseph Fahys & Co.,

Jewelers' Building, it was decided to hold the

annual spring outing at the Fernicroft Inn, June 4.

James S. Blake presided at the meeting. Others

were Frank S. Sherry, vice-president, F. E. Chick,

secretary, F. R. Hollister, A. R. Kerr, and Henry

W. Patterson of the Smith-Patterson Company.
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DETROIT

Thieves Purloin Paper of Diamonds—The Consti-

tutionality of the Night Auction Sale Ordi-

nance to be Tested in the Courts

Detroit, May 26.—Two young men worked a

clever trick in the store of Charles Thiry, at 27

Monroe avenue, several days ago, and succeeded

in getting away with fifty-two diamonds valued

at $750. The men asked to see some unset

stones, and the salesmen produced a wallet con-

taining a number of papers, each paper holding

from forty to sixty stones of various sizes. The

men spent a long time looking over the different

papers opened, and finally decided they could

find nothing to suit them. Some time after they

had left Mr. Thiry had occasion to do some

checking up, and discovered that one of the papers,

containing, as near as he could estimate, fifty-two

diamonds was missing. The police have been

furnished with a good description of the two.

The Detroit Retail Jewelers' Association is

looking forward with considerable interest to the

fight in the courts to nullify the recent ordinance

adopted by the city council, which is designed to

greatly lessen the number of jewelry auction sales
which have flourished in Detroit for years without

opposition. Under the new ordinance it is unlaw-

ful to hold auctions after 6 p. m., and it is this limi-

tation the auction sale men object to. It is

claimed that 75 per cent of the auction business is

done at night. A test case will be carried to the

recorders' court by Solomon Sallon, the Woodward

avenue jeweler; the Bonfield Jewelry Company,

of Monroe avenue; J. L. Art, who runs an auction

room on Woodward avenue, and Benjamin

Jacobs. These men have retained some of the

best lawyers in the city in an effort to have the

new ordinance knocked out. The interests of the

Jewelers' Association will be looked after in court

by Assistant Corporation Counsel Penniman.

The case is booked for an early hearing in Judge

Phelan's court.
A bold thief threw a brick through the window

in the Grainger, Hannan, Kay Co.'s store several

nights ago, and succeeded in getting away with

four watches valued at $50. He smashed a pane

of glass valued at $70.

At the annual meeting of the Detroit Jewelers'

Board of Trade, an organization of local whole-

salers, jobbers and manufacturers, the following

officers were named for the ensuing year: President

Robert Weyhing; vice-president, E. H. Pudrith;

treasurer, H. J. Luths; secretary, R. E. Rogers.

E. H. Pudrith, the well known wholesaler, has

joined the ranks of the motorists, and is riding about

in a brand new Reo.

William G. Hamburg, for several years at the
head of the watch department of the Wright,

Kay & Co., and a stockholder in the company,

has been elected secretary and to a position on

the board of directors to succeed Robert Kay,

whose resignation was mentioned recently. Henry

Wright, who has been the head of the firm for

almost half a century, was retained as president

and F. A. Kelsey was re-elected as vice-president

and treasurer. The past year has been one of the

most successful in the history of the company, and

prospects for the future are exceedingly bright.

J. G. Davenport, of Battle Creek, has moved

from his old stand to a new store on West

Main street. The new location is much better

than the old one, and with new fixtures and pretty

decorations he has one of the most attractive

stores in the Pure Food City.

S. R. Busby, for some time a traveler for

Kunz & Rogers, of this city, has resigned to accept

a position with Swartschild & Co., Chicago. His

successor has not yet been appointed.

A sneak thief stole two violins from the store of

Solomon Lachman, at 1584 Michigan avenue,

last week, but the man was caught and the

goods recovered by the police.

C. C. Mack, of East Jordan, who is located in

the heart of the Michigan summer resort region,

has just placed in commission a handsome 30 foot

gasoline launch. The boat was built to Mr. Mack's

special order, and is one of the finest pleasure boats

on the northern waters.
W. H. Cress, of Cheboygan, who has made a

success in the jewelry business, has gone into the

chicken business on a large scale. He will continue

in the jewelry business, however.

C. C. Mack, of East Jordan, has moved into a

new store in the new opera house block, the finest

business block in the city. The block was erected

by a company of business men, and Mr. Mack is

one of the stockholders. The new store is modern

in every respect, and is said to be one of the finest

in the state outside the larger cities.

Walter H. Morton, for several years-with Noack

& Gorenflo, will be one of the crew of a 35 foot

gasoline launch which will sail from Detroit soon

for a trip to St. Petersburg, Russia. The boat will

cross the ocean under its own power, and it will

be the longest trip ever undertaken by a gasoline-

driven boat.
Detroit is soon to have another jewelry business,

J. P. Phillips, of Bowling Green, Ohio, having

decided to locate here. Mr. Phillips is now dis-

posing of his stock by auction, and it is his inten-

tion to stock up with new goods when he comes to

Detroit. He has leased a store on Baker street.

The following jewelers from out of town called

on local wholesalers recently: Frank Showerman,

Ypsilanti; Max Jennings, St. Clair; J. L. Chap-

man, Ann Arbor; C. G. Draper, Plymouth;

H. D. Bowman, Almonte; A. B. Milkins, Wyan-

dotte; D. A. Pontius, Algonac; J. E. Wooten, of
Durand.

Moses Gottlieb, watch and clockmaker with

Wright, Kay & Co., for a number of years, and

one of the most expert workmen in the city, has

gone into business for himself, and will do repair-

ing for the trade. He has leased rooms in the

Wright, Kay & Co. building.
Chambers & Stewart, of Mt. Clemens, will

celebrate the thirtieth anniversary of the estab-

lishment of their business on June 1. The occasion

will also mark the opening of their new store,

which has been entirtly rebuilt since the disastrous

fire of last winter.

Third Annual Convention New York

State Retail Jewelers' Association

(Continued from 1111)

Jewelers' Association together with the presidents

of each individual State Association.
Second: Such council shall meet at least once

a year previous to the meeting of the National

Retail Jewelers' Association
Third: In order that every state shall be repre-

sented at such a council, each state shall defray

the traveling expenses of their representative.

Fourth: The president of each State Association

shall have the privilege of designating an alterna-

tive in case of his absence.
Fifth: The Administration Council shall consider

all questions and resolutions that have been voted

upon by any State Association and shall hold an

Executive Session without special entertainment,

to consider these problems to an ultimate issue.

Sixth: All findings of this Administration

Council shall be binding and final, and shall be

considered as a policy of each State Association.

Seventh: Each State Association shall co-

operate with the Administration Council and shall

adopt their findings as the policy of the individual

State Association for the ensuing year.

The only unfinished business remaining being

that of the elections of officers and the selection of

the next convention city. The following officers

were elected for the coming year and Albany

chosen as the next meeting place: President,

Charles H. Howe, Syracuse; vice-president,

E. D. Mix, Albany; secretary, Benjamin T. Ash,

Binghamton; treasurer, Albert Zilliox; executive

committee: Charles Bickleman, Schenectady; W.

A. O'Donnell, Utica; Louis Schutt, Buffalo; H. D.

Fisher, Oswego; Emil J. Scheer, Rochester;

C. P. Ward, Yonkers; C. E. Sunderling, Rochester.

After which the convention was declared adjourned

until next year.
Thursday evening was devoted to a banquet

and grand ball at the Hotel Utica. There were

more than 200 present and during the speech-

making a loving cup was presented to retiring

President Sunderlin.
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The Sixth Annual Convention
Illinois Retail Jewelers' Association

An Interesting and Business-like Gathering—Instructive Speeches on Vital Sub-
jects — Important Resolutions Unanimously Adopted — Exhibition Features
Highly Successful

Rock Island, May 24.—The sixth annual con-
vention of the Illinois Retail Jewelers' Association
was held May 21-23 in the New Harper Hotel
at Rock Island, Ill. Though not a record breaker
in point of attendance, it was one of the most
interesting and business-like gatherings of the
association. The program was well selected and
successfully carried out. There were no long
addresses or speeches, most of the time being given
over to the informal discussion by the members
of various subjects of interest encountered in the
course of a day's business.
Rock Island is a beautiful convention city. The

municipal and civic authorities did much to make
the visit of the jewelers pleasant. The city is
picturesquely located on the Mississippi river,
and one of the most enjoyable features of the en-
tertainment was a steamboat ride on the Father
of Waters. A commodious steamer was chartered
and for three hours the visiting jewelers and their
ladies enjoyed themselves hugely. It was while
enjoying this river trip that the new officers were
elected and inducted into office.
The convention went on record in favor of the

elimination of all time guarantees in all gold filled
and gold plated watch cases. A resolution to
this effect and also urging the enactment of federal
legislation to prohibit such stamping was passed.
The resolution also recommended that in cases
where watch cases are stamped or labeled in any
way indicating whether they are filled or rolled
plate, the name of the manufacturer or his regis-
tered trade mark must also appear.
John Schmelzer, of Centralia, is the newly

elected president of the association. A. W.
Johanson, of Chicago, is first vice-president and
J. F. Kuss of La Salle, second vice-president.
The constitution and by-laws were amended and
the office of secretary and treasurer were merged.
Charles F. Manahan, of Chicago, was unanimously
re-elected to the secretaryship and to assume the
additional duties of treasurer. Much of the
success of this convention was due to the untiring
efforts of Mr. Manahan. He was given three
rousing cheers by the entire convention for the
good work he had done.
The members of the executive committee in

addition to the officers are Thomas Craig, of
Champaign; Paul Lackritz, of Chicago, and E. J.
Peck of Joliet. La Salle was unanimously chosen
as the next convention city.
In presenting his annual report president Craig

of Champaign reviewed the work of the associa-
tion during the past year and spoke in a very
encouraging strain of the future of the organiza-
tion. His report is as follows:

President Craig's Address
It is with pleasure that I, as president of the

Illinois Retail Jewelers' Association, greet you
as fellow jewelers and co-workers as we meet here
for our fifth annual convention. I trust each of
you will take something in the way of enthusiasm
home with you that will be of lasting benefit to
you both in and out of your business.
In the handsome and complete program which

you have before you, you will find a complete
history of the Illinois Retail Jewelers' Association
compiled by our worthy ex-president, F. A. Marean,
of Belvidere. Mr. Marean is called the Father
of this association, and rightly so. If it had not
been for his untiring efforts in its early beginning,
this association would not be as well established
as it is today. This association will always have
associated with its history the name of F. A.
Marean.
I believe you will agree with me when you have

had time to inspect the contents of this magnificent
souvenir program that it is well worth a place in

■••■••■•••••••■■•,

our archives. For this we are indebted to the
untiring efforts of our worthy secretary, Charles
F. Manahan. I should not feel that I had done
my duty should I not take occasion here to refer
to this program as the best we have ever put out
and rivaled by no other association in the way of a
souvenir program that it has been my pleasure to
inspect. The work involved in getting out such
a program is of no little moment. It has meant
hours and days of hard earnest labor, and we should
feel proud of such a program. I feel that our
secretary should have the thanks of this associa-
tion for the efficient way in which he has handled
this work.
The years of 1911 and 1912 have been a trying

year in all state associations, due largely to busi-
ness conditions of the country. It has been an
effort to keep up the membership, but I feel that
the most trying times of this association are past
and I now look for much better business the
latter part of this year. The last year has been

PRESIDENT JOHN SCHMELZER

what we term a clean-up for the retail jewelers.It has been a year when jewelers have bought
lightly and forced out their stock already on hand.
This is the report I get from jewelers all over the
state. This will be of great benefit to the retailjewelers and should insure a big business for the
manufacturers and jobbers this fall. It is an illwind that blows no good.
There are many things that this organizationhas done for the retail jewelers. The silver condi-tions as related to the jewelry business are much

improved, and it is plain to us that the manu-
facturers are with us in our efforts to secure alegitimate profit for such merchandise to whichthe retail jeweler is entitled. We still have some
retail jobbers but many have seen the folly of
such proceedings and with the help of the manu-
facturers and the jobbers who want to see fair
play, we expect to be able to show the retail
jobber that it is to his best interest to quit retailingif he expects to continue in the wholesale business.
There are many things that I trust this associa-

tion will be able to accomplish in the near futurein the way of both state and national laws for the
protection of both the buying public and theretail jeweler. I believe we should have a fraudu-
lent advertising law; I believe we should have a
state stamping law; I believe we should use our
influence to defeat the now proposed law before
our national legislature whereby it prohibits a
manufacturer from establishing a retail price on apatented article. I should like to see a law
enacted governing the disposition of articles leftfor repairs and not called for. There is now such
a law framed and it is to be presented to the legis-
lative body in one of our nearby states, results of
which we will watch with much interest.
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A clearing house has been advocated by some
of our jewelers through which members of same
might exchange their surplus stocks with one
another. For instance, if Doe was overstocked
with a certain watch movement, he might exchange
with Brown who was short of that grade and over-
stocked on some other grade that Doe wanted.
I believe this is quite complicated and would
involve much expense to keep going. But why
not have our trade journals advocate and start
what might be called an exchange column in which
one jeweler might tell under an assumed name or
number with what he was overstocked and what
he wanted in exchange for it. I believe this could
be done to good advantage and with but little
expense to the jeweler as all it would cost him
to get in touch with the other fellow would be
paying for the notice in our already established
trade journals.
I wish we might so arrange our bylaws and

finances that it would be possible for us to secure
the services of some competent organizer to visit
the retail jewelers of the state and solicit member-
ship for this association, and it would be my
recommendation that we appoint a committee to
investigate and report as to the feasibility of
doing same. We might be able to have the
National Association bear part of the expnses as
one-third of the now membership dues go to the
national association.
I wish we might interest jewelers all over the

state and impress upon them the importance of
local organizations or clubs. This, to me, is of
the utmost importance. This can be done and in
so doing there is apt to arise a little friction or
misunderstanding, but with the knowledge of
human nature the retail jeweler must possess,
these little differences can be adjusted. When
local jewelers can get together and talk over
matters that interest all alike much good will
result therefrom. Many, in fact most of the trade
abuses are local and being so universal, they
become national but if you will get together and
correct local troubles, the national troubles will
diminish. The officers of this association stand
ever ready to help to start the local clubs. Some
have already started and I trust many more will
follow. In starting such clubs so arrange it that
when it is started each member will belong to the
state association.
Be ever ready to boost your state association.

I have in my possession a letter from one of our
enthusiastic members who says that he never
attends a convention that he does not get some
good from it that helps him in his business to be
a better jeweler and merchant. He says at one
convention he got one item which was of much
benefit and caused him to realize enough of the
coin of the realm to pay his expenses to a dozen
conventions. I trust this will be of more interest
to those absent than those present and help them
to attend the next convention.
We still have the department stores and catalog

houses to reckon with and we will always have
them with us. What I would like to see is a
jewelers' line of goods for the jeweler, and the
department stores and catalog houses, their dis-
tinctive lines. There is plenty for both and as a
retail jeweler, I would like to see the distinction
maintained.
I should like to see these large catalog houses

be compelled to pay taxes in each locality in which
they do business. We tax the peddler who, with
his little box or wagon, goes from door to door;
we tax the man who opens his store and sells goods;
we tax the banker, the printer, the baker and
every conceivable fellow who tried to build up
his town; the railroads and telephone and such.
But the man who sends his expensive catalog in
our community and does business enough to rival
our local merchant, never pays one cent toward
running our local institutions, but goes scott free.
It seems to me that this would strike right at the
root of the evil which has sapped the strength of
the small towns to an alarming degree.
In closing, I wish to say to my successor that

he will find plenty to do, but that as enthu-
siastic a board and secretary as our present, he
will have nothing to fear. I trust we all will
leave this convention with broader views and
with a better understanding of our brother jeweler
and with a stronger determination than ever to
do our duty both to our selves and to the asso-
ciation.
The reports of the secretary and treasurer were
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the most gratifying every read before a body of
Illinois retail jewelers. The corrected figures
on Secretary Manahan's reports showed a total
paid-up membership of 221 members. This is
one of the best showings of any state in the union.
There is a very substantial fund in the hands of
the treasurer.
One of the most interesting papers read before

the convention was presented by W. S. Ashby of
the Western Clock Company. His subject was
"Keeping Trade At Home." Though at present
connected with the sales department of the clock
company, Mr. Ashby has been very successful
in the retail jewelry business, and in presenting
his paper drew from a large fund of personal
experience in the matter of keeping trade in home
channels. His paper was listened to with much
interest. The subject was treated very fully
from a great many different angles and all jewelers
gained many helpful suggestions from his remarks.
The subject "Which is Better, Time Guarantees

Or A Guarantee As To Quality?" was to have
been discussed by W. D. Turner of Chicago. He
was unable to be present and the subject was
assigned to Col. John L. Shepherd, who dis-
cussed it in a very informal way and brought out
many of the trade evils which years ago crept into
the jewelry business and gradually gained foothold
as a consequence of time guarantees. The colonel
always has much of interest to present before any
body of retail jewelers, but upon this occasion
his remarks were more than to-the-point and
interesting, for they were also very instructive
and brought home to the jewelers very forcefully
the ultimate result of the continuation of the
custom which has placed the faker, the schemer
and the mail order houses on the same plane with
the retail jeweler.
More particularly did he speak of the elimination

of the time guarantee in watch cases and all other
manufactured products in Canada. This was
brought about three years ago through the united
effort of the Canadian retail jewelers. "The
Canadian retail jeweler is today imminently
satisfied with this law," said the colonel. "This
law brought back to the retail jeweler his business
identity, which gradually slipped away from him
in later years by the use of the time guarantee.
It is only the fake jeweler in Canada that wants
this law repealed." An informal discussion on
this subject pro and con followed the colonel's
remarks.

There were a number of features of the contem-
plated legislation for the elimination of the time
guarantee which some of the members of the
association were not familiar with. Colonel
Shepherd explained these points and it was the
concensus of opinion among the jewelers present
that their business interests, their reputation and
their eventual success in the retail jewelry business
would be greatly enhanced by the elimination of
the time guarantee. The discussion on this
subject was again re-opened when the report of
the committee on resolutions was read and it
was voted to go on record in favor of the dis-
continuance of the time guarantee. These reso-
lutions will be found in another portion of the
report of this convention.
Platinum and platinum jewelry is now occupying

considerable of the retail jewelers' time and
attention. Few, however, are familiar with either
the mineralogical nature of this precious metal
or with the various features that enter into the
manufactured platinum before it is delivered in
a finished product at their stores. This made
more pertinent and timely the address of H. C.
Stern, of Chicago, on the subject "How Should
Platinum Be Stamped To Indicate Quality?"
During the informal discussion which marked

the morning session of Wednesday's deliberations
a very interesting point was brought out by
Secretary Charles F. Manahan, who stated that
in his opinion the average retail jeweler attempted
to educate his customers too much. "The average
man or woman knows little or nothing regarding
jewelry merchandise. They rely on honest and
fair treatment as to quality and price on their
confidence in the retail jeweler. Without this con-
fidence, the retail jeweler can do little or nothing
in the way of succeeding in business. Of course,
the retail jeweler must not betray this confidence,
—or he is lost. If he begins to explain too much
about a watch movement or diamond, he will
very often tell a customer something which they
never knew before and will arouse in their minds a
suspicion as to other things he leaves unsaid.

KEYSTONE 1115

Telling your customer too much about your
goods serves to confuse them. Of course, the
retail jeweler who has not the confidence of the
public is very often forced to make exaggerated
claims regarding his goods and their manufacturers,
but I do not believe the jeweler who enjoys the
confidence of the public is called upon to go into
lengthy details regarding the article he is selling.
He must never betray the confidence which the
public has in him and so long as he abides by this
I believe he will find it more successful to sell his
goods by appealing to his customers' confidence."
H. F. Peters, of Moline, also brought out a

very good point in an informal discussion in
remarking that the average retail jeweler is dis-
posed to make too many promises in selling his
goods. "This is one reason why so many retail
jewelers have resorted to the time guarantee.
Many of these extravagant promises and exag-
gerated claims are made out of fear that the sale
may not be consummated. I think this is not only
poor policy, but very poor business. In my busi-
ness I make no promises or guarantees except to
say that the quality is what I state it is and that
I guarantee that it will give satisfaction. This is
all that the general public gets from any other
class of merchants and it is all they have any
reason to expect from jewelers."
Newton Dexter who was to have delivered an

address on "Things That Ought To Interest
The Retail Jeweler" was prevented by illness
from being present at the convention. A lengthy
communication from him expressing his regret,
but sending his greetings, was read and spread
on the minutes of the convention.
Another interesting informal discussion was

along the lines of restricted selling prices on
sterling silver and other lines in the jewelry busi-
ness. It was the consensus of opinion among
the jewelers that a restricted selling price was a
good thing and worked for the good of the entire
retail jewelry business. There was some difference
of opinion as to the percentage of profit which a
restricted selling price should show to the retailer.
Fifty percent profit was not considered at all
unreasonable; in fact, many of the retail jewelers
considered that this was not enough. The much
discussed question as to whether the percentage
of profit should be figured on the cost price or on
the selling price was apparently settled by a
preponderance of expressions in favor of figuring
the profit on the cost price.

There was also a question of running expenses
of a store. Some retailers conduct their business
along very economic lines and still receive the
maximum service from their clerks, store rent,
advertising and all the other factors that enter
into the expenses of conducting a store, while
others for various reasons, are unable to organize
their stores along these economic lines and are
therefore compelled to operate on a higher per-
centage of expense than the other. This point
developed the fact that it was not entirely equitable
to all concerned to demand the same percentage
of profit, because the expense of doing business
was not the same. Of course, there was a dif-
ference of opinion as to the relation between the
gross business done by a jewelry store and the
expense of conducting it, but it seemed to be the
unanimous opinion that fifty percent profit on
an article with a restricted selling price was to be
based on an equitable percentage for the cost of
doing business.

Thursday's Session

At the afternoon session of the opening day,
Paul Lackritz of Chicago delivered a very inter-
esting address on "Does The Jeweler Fit The
Retail Jewelry Business?" His remarks were
very well taken and brought out many interesting
points.
The subject of auctions and auctioneers came

up for an animated discussion. A number of
jewelers present spoke of their experiences with
auctioneers and auctions which they had held
themselves and competitive auctions that had
been held in their towns. A number of the jewelers
gave it as their opinions that jewelry auctions were
of two classes,—the legitimate and the illegitimate.
The illegitimate auction is never a good thing,
all seemed to agree, but there was a difference of
opinion as to whether or not an auction by a
retail jeweler, who expected to continue in business,
was a good thing for the jeweler. Some seemed
to think that an auction conducted along fair

and business-like lines could not work to the
detriment of the retail jeweler, even though he
expected to continue in business. There were
others, however, who believed that no retail
jeweler who expected to remain in business should
conduct an auction. The discussion brought out
many points of interest along the lines of auctions,
but the convention did not go on record as to its
opinion.

The Banquet

The banquet was a great feature at this con-
vention. Everybody had the highest words of
praise for the committee having the arrangements
in charge. Everything went off very smoothly.
The menu was well selected and the service
excellent. The after-dinner speakers were inter-
esting; indeed they would have graced a much
more pretentious affair than this informal banquet
of Illinois jewelers. G. P. Englehard, of Chicago,
officiated as toastmaster. Col. John L. Shepherd,
who always has a message for a body of jewelers,
spoke very informally along very general lines.
The colonel received a great ovation upon his
introduction by Toastmaster Englehard and also
at the close of his remarks.
The address of the evening was made by

W. H. McIntire, a banker of Rock Island. We
do not know exactly what his toast was, for it
was not announced. It would make no difference
if we did. He had a new message of hope, peace,
comfort, joy and contentment for every man and
woman in the room. He was cheered to the echo
as he sat down. His remarks added a great deal
to the pleasure of not only the evening's enter-
tainment, but also to the success of the convention
proper, for Mr. McIntire proved to be an unusual
man, delivering an old message in an unusual
manner. Illinois jewelers were fortunate to have
heard him. He left his imprint with them. They
will not soon forget it.
Hon. W. A. Meese, of Rock Island, delivered a

very interesting lecture on " The Story of Illinois."
It was very instructive and brought out many
points regarding Illinois which few, if any, present,

and their ladies entered the
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jewelers
banquet room the orchestra struck up the "Big
Ben March," written by B. Kaufman in honor of
the clock which bears its name.
L. Emerich, recently appointed salesmanager

the Rockford Watch Company, was introduced
to the convention at this banquet and made a

resolutions 
ss.

unanimously
shoTrhteinffosrumswalinagddrreessss.

adopted:
WHEREAS, The country is flooded with brass

Watch cases thinly plated with gold and stamped
with guarantees of wear for long periods, generally
for twenty or twenty-five years, and permanent,
and
WHEREAS, Large quantities of such spurious

watch cases are sold to the unsuspecting public,
in reliance upon such false guarantees, to the
great damage and injury to the business of the
legitimate retail dealers, and
WHEREAS, The use of such false guarantees

furnishes a ready instrument of fraud and decep-
tion,

eResistlsiesdthTerhesfotrw, the Illinois Retail Jewelers'
e

Association, favor the elimination of all time
guarantees on gold filled and gold plated watch
cases, and that we approve and urge the enactment
of such legislation that will prohibit the stamping
or attaching of time guarantees in any form on
or to watch cases, and that we recommend that
any goods which are stamped or labeled in any
way indicating that they are filled or rolled plate,
must also be stamped with either the name of the
manufacturer or a registered trade mark.

Resolved, That we as legitimate jewelers will be
satisfied to sell all such articles as watches 

as 
, plated 

silverware,silverware, jewelry, etc., on the assurance from
such manufacturers whose name and trademark
is stamped thereon, .that satisfaction will 
guaranteed on their respective lines; be it

Resolved, That we recommend that the minimum
profit of Sterling Silver Ware be established at
50 per cent of the cost of the goods; be it

Resolved, That it is the desire of the retail
jewelers of Illinois that a national law be enacted
to prohibit fraudulent advertising; be it

Resolved, That we endorse a National Advertis-
ing and Publicity Plan, and that we recommend
that a press agent be employed to prepare copy
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and have pictures drawn showing the new things
in jewelry, watches, and silver in actual use, in a
form that will be accepted as news copy by
fashion magazines and great newspapers, and
copied broadcast throughout the country; be it

Resolved, That a vote of thanks be extended to
the manufacturers of watches, clocks, jewelry,
silver and kindred lines; that confine their
business to the legitimate retail jewelers; be it

Resolved, That so far as possible the members of
the Retail Jewelers' Association of Illinois put
forth their best efforts to show their appreciation
by patronizing these manufacturers that have so
confined their business to the retail jewelers, to
the greatest extent possible; be it

Resolved, That it be known that the "Associated
Retail Jewelers of America" have no connection
with the Illinois Retail Association of Jewelers,
nor with the National Association of Retail
Jewelers, nor with the Retail Jewelers of America,
and so far as we know are only a part of a scheme
to sell collar buttons; be it

Resolved, That we endorse the assaying of new
goods from time to time, in order to maintain
a high standard of merchandise and also endorse
the work that has been done so far along that
line; be it

Resolved, That members in good standing in
other State Associations, be received as members
of the Illinois Association, when they move to
this state, and ask that our members be accepted
as members in good standing for the remainder
of the year, in the state which they select in
removing from Illinois.
We further recommend that our now established

trade papers start, for the benefit of the retail
jeweler, an exchange column for the exchange of
new merchandise, the purchase of which may
have proven unwise, and by the use of this column
be exchanged for live and saleable goods.
Be it Resolved, That the jobbers and manu-

facturers that issue catalogues, that the list prices
be changed so as to make it less plain to the con-
sumer, as the discount is now quite universally
known to our customers. We suggest as a possible
new list price, as follows: As an example, an
article formerly listed at $11.00 now be listed
$611,003, that is, to change the period to a comma,
and add an arbitrary figure at each end.
WHEREAS, Almighty God in his infinite Love

and Wisdom has seen fit to remove from our
midst our brother and fellow worker, George B.
Elbe, be it

Resolved, That the members of the Illinois
Retail Jewelers' Association in convention assem-
bled express their regret at his untimely death
and extend their condolence and sympathies to
the surviving members of his family. Be it also

Resolved, That the members of this association
go on record as appreciation of his untiring effort
and persistent endeavor displayed in the work
of this association while serving as its secretary.
Be it also

Resolved, That these resolutions be spread upon
the minutes of this association and a copy of them
sent to Mrs. George Elbe, his widow. Be it also

Resolved, That the secretary of the association
be instructed to write a letter of sympathy and
condolence on behalf of the members of this
association to Fred Rystrom of Elgin on the
death of his wife, which occurred May 20, 1912.
Also a similar letter to Richard Weiting of
Peoria on the death of his brother and business
associate, which occurred November 11, 1911.

Delegates to the national convention are F. A.
Marean, Belvidere; T. H. Craig, Champaign;
Charles F. Manahan, Chicago; A. W. Johanson,
Chicago; John Schmelzer, Centralia; H. F.
Peters, Moline; A. H. Ullrich, Evanston; I.
Rosenthal, Chicago; J. T. Kuss, La Salle; A.
Reich, Dalton; Richard Welting, Peoria; George
H. Tucker, Chicago Alternates: R. L. Jenkins,
Amboy; B. Brown, Peoria; I. Newman, Chicago;
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Mr. Webber, Danville; C. I. Josephson, Moline;
H. C. Stern, Chicago; Frank Lorenz, Chicago;
E. J. Peck, Joliet; Jacob Ramser, Rock Island;
W. H. Homuth, Bloomington; W. J. Young,
Chicago and Theodore A. Thelander, Chicago.

The Exhibits

Manufacturers and jobbers evinced considerable
interest in the exhibits of the convention. The
parlors and larger rooms of the second floor were
given over entirely to the exhibits. Although in
point of numbers there were not as many exhibits
at the Rock Island convention as at previous
gatherings, there nevertheless were many manu-
facturers who showed their lines and many others
who sent representatives. One of the largest
lines shown was that of Bliss Brothers Company,
manufacturers of rolled plate jewelry, of Attleboro.
E. M. Bliss, president of the company, was in
charge of the exhibit. Their complete line, includ-
ing their new Colonial Dame bracelets and lockets,
were displayed. Very much interest was displayed
in the line owing to the completeness of the exhibit.
Mr. Bliss expressed himself as very well pleased
with the reception he received from the hands of
the Illinois jewelers.
The R. Wallace & Sons Manufacturing Co.

also had a large exhibit, in charge of Mr. Nicholis.
It was one of the largest exhibits at the con-
vention.
The Rockford Watch Company was represented

by L. Emerick, who was recently appointed to
the salesmanagership of the company, J. M.
Rosenbach and George H. Ford.
The Western Clock Company had one of the

largest and most tastefully arranged exhibits at
the convention. It was in charge of W. S. Ashby,
H. J. Wagner and B. S. Felvey. The representa-
tives of this company distributed Big Ben badges
on which appeared "La Salle and Peru, 1913."
They did much in taking the next convention to
La Salle.
The Elgin National Watch Company had a

very complete display of their movements and
watches in the show window of Fred Blauer, a
jeweler at Rock Island.
The Waltham Watch Company had a display

in the show window of J. Ramser, a jeweler across
the street from the hotel where the convention
was held. W. F. McCoombs and A. R. Clugston
were in charge.
The Auto Strop Razor Company, of New York,

had a very interesting display. It was in charge
of P. H. Henoch and H. H. Henoch of the Chicago
office of the company.
The Rockford Silver Plate Company had a very

complete exhibit in charge of L. A. Littlefield,
general manager of the company, and F. H. Leeds.
Frank B. Tinker, manufacturers' agent in the

Heyworth building, Chicago, showed a complete
line of cut glass.
T. M. Wuerzinger showed a complete line of

Fostoria products in glass ware and deposit ware.
B. E. Brown, of the Brown Street Clock Com-

pany, of Monnessen, Pa., was present at the eon-
vention and demonstrated his street clock.
Otto Young & Co., Chicago, was represented by

their Illinois salesman, S. D. McPherron.
The Franks Manufacturing Company, of Rock

Island, demonstrated their illuminated adjustable
mirror and won considerable favorable comment
regarding its adaptibility to bench work.

J. B. Ash, of Rockford, Ill., known as the ebony
king, showed a complete line of his ebony and
ivory toilet ware.

Ernest M. Lunt, of the Chicago office of the
Towle Manufacturing Company, was present at
the convention and in charge of the company's
display. He was assisted by Glenn H. Miller and
L. A. Wheeler.

White, Wile & Warner, makers of the W. W. W.
rings, had a very complete display in charge of
Victor F. Leseritz.
The most novel and original display at the

convention was that of the Oneida Community.
Instead of arranging their exhibit in one of the
hotel rooms or booths they erected a full sized
jewelry store display window in the lobby of the
hotel and displayed their well known products.
It attracted a great deal of attention. Frank H.
Primo and W. E. Scanlon were in charge.

Other manufacturers and jobbers together with
the names of their representatives are as follows:
Alvin Manufacturing Company, Louis G.
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Meyerson; American Silver Company, L. M.
Mystrom; Becker & Heckman, Joe Becker;
Star Watch Case Company, J. E. McCourt;
Hunter Manufacturing Company, B. V. Hunter;
Peninsular Engraving Company, Al Bruckner;
Swartchild & Co., Edward DeVelin; H. F. Hahn
& Co., Bill Schlossman; Sproehnle & Co., Sidney
Prince; C. H. Knights-Thearle Company, Fred
G. Thearle; Stein & Ellbogen Co., Max Ellbogen
and David Ellbogen; Charles E. Hancock, Victor
Hume; Bradley Polytechnic Institute, Mr. West-
lake.
One of the most interesting features of all

Illinois conventions is the large number of ladies
who attend them. This year was no exception.
Special provisions were made for their entertain-
ment. The auxiliary, which was formed at the
Rockford convention was strengthened by the
addition of fifteen new members. The newly
elected officers of the auxiliary are: President Mrs.
A. W. Johanson of Chicago; Vice-President Mrs.
B. S. Felvey of La Salle; Secretary Mrs. H. C.
Stern of Chicago; Treasurer Mrs. Thomas Craig
of Champaign.

Obtaining Advertisements
for Fake Directory

An Audacious Swindle Unearthed by Prominent
Manufacturing Jeweler — Clever Trickery
Exposed

Attleboro, Mass., May 23.—In the arrest of
Harry Lester of New York, at the office of C. 0.
Sweet & Son, recently, the Attleboro police say
they unearthed one of the cleverest swindles that
has been perpetrated in some time, and one which
has been worked successfully in the Attleboros
for some time past. Lester is now in jail awaiting
trial before the superior court, under heavy bonds.

Lester appeared at the C. 0. Sweet & Son
office and attempted to collect a bill of $20 for
advertising in the Manufacturer's Guide. He
presented a leather bound directory, about three
inches thick, and displayed a half page advertise-
ment of C. 0. Sweet & Son. At the same time he
presented to Charles 0. Sweet an advertising
contract, signed by Ervin V. Sweet and calling for
the collection of $20 for the advertisement.
Mr. Sweet suspected something and telephoned

the police. He then locked Lester in his office and
held him there until the police arrived, but Lester
made things lively and created a scene, causing
Mr. Sweet to detain him by force. When the
case came up in court, the chief of police outlined
the game, and was successful in having Lester
held for the grand jury.
The three inch directory is a combination of

three business directories: New York, Rhode
Island and Massachusetts. Sandwiched in be-
tween the pages at intervals are advertisements
taken from some other directory, and the whole
has been bound so cleverly that close inspection is
necessary to discover the fake. The advertising
contract that is presented with this directory is
the cleverest part of the scheme.
The agents calls on a firm and asks permission

to send them a copy of the Manufacturer's Guide,
free of expense. He produces a blank on which
a member of the firm signs his name and the firm's
address. This blank is taken away by the agent.
By means of cutting off the top part and printing
in a few extra words, the blank is changed so as to
read like a bona fide advertising contract. The
concern's name is on the bottom, and it has a very
genuine appearance.

Lester presented a contract of this kind to Mr.
Sweet, but the latter was not to be fooled. Lester
took the witness stand in court, and said he knew
nothing about the book. A man met him in New
York, and hired him to collect for the ads. He
went to Attleboro with the man, and the C. 0.
Sweet & Son factory was pointed out. He went
in to collect for the advertisement and was
arrested.
The publishers of a Boston and Providence

directory were in court as witnesses, and testified
that the guide presented by Lester was a pure
fake and there was no such publisher. Jewelers
of the Attleboros have been worked on the direc-
tory game for several years past, and Lester is the
third agent to be caught.
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Sadler's Solderless Gold Front Tie Clasps

Chased

Engraved

Engine

Turned

Stone Set

Emblematic

Roman

Polished

Old English

Silver Front

A most complete line. A well finished line. A strong durable line. This popular line
of SOLDERLESS GOLD FRONT TIE CLASPS can be retailed for twenty-five
and fifty cents each, and net a GOOD SUBSTANTIAL PROFIT.

The F. H. Sadler Co. ATTLEBM0aRn  oufacturing Jewelers 
MASSACHUSETTS

Ask your jobber to show some of our snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST Made of extra heavy quality

Gold Shell with Solid Gold

Joints and Rivets.

The finish of our Lockets is

exceptional, the gold being

drawn over the edge presenting

a solid gold edge all around.

Ask your jobber to show our

line. Trade-mark stamped on

both cards and goods.

Registered in United States and Canada

GUARANTEES THE PRODUCT

SYKES & STRANDBERG

ORDER THESE GOODS BY NUMBER THROUGH YOUR JOBBER

T. G. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond ̀ ` F"

NEW YORK OFFICE-13 MAIDEN LANE

MANUFACTURING i JEWELERS

Tie Clips
Cuff Links
Coat Chains
Coat Chain Tops
Fobs

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses
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Human Nature as a Factor in Figuring Profits

Profit Calculation the Most Absorbing Subject of the Time—A New Solution of an Old
Problem—Fallacies in the Methods Now Used—Instructive Illustrations

By E. ST. ELMO LEWIS, Detroit, Mich.

Recently a business efficiency expert
caused to be inserted in several national
mediums, a little problem he had found
that always agitated the minds of retail
dealers wherever it was propounded. The
problem as stated on page 521, March 1
issue of the Keystone is as follows:

This problem has led to more agitation
among retailers, their trade papers, etc.,
than anything that has appeared in the
trade press for several months.
Some correspondents in their desire to

contribute to the humorous rather than
to the serious columns of the publications,
have expended a prodigious amount of
clumsy wit in making fun of the man who
would compute profits with percentages
figured on his selling price. They seem to
think the "good old arithmetic" is the
sole arbiter of the question.
They entirely eliminate the equation of

human nature.
I believe the writer has as much respect

for the "good old arithmetic" as he has
for the good old anything else, but he
believes also that the world moves; that
you can't stand pat on the methods of
statement indulged in by the old arith-
metics, any more than you can stand pat
on anything else in the world.

Arithmetic and Arithmetic

Scientifically, two and two always make
four. Practically, two horses and two
cows are neither four horses or four cows,
but four animals. So you must always be
careful in the statement of your facts,
because one statement does not always
equal another.
From an article printed nearly a year

ago, I get an illustration of the principle
involved in the statement of the foregoing
problem of figuring profits on the price:
" You will find in every arithmetic such
examples which are scientifically true, but
which do not allow for the false thinking
of a great many very practical men. A
man buys a horse for $50.00 and sells him
for $75.00. What percentage of profit
does he make? Answer, 50%.
"The arithmetic figures the percentage

of profit on the $50.00 and not on the sale.
The consequence is that our good teachers
have led us to think of the percentage
of profit from a standpoint that makes
many men think they are making much
larger profits on the business they are
handling than they really are. This
makes them prodigal of expense and very
often leads to a failure, which with a more
thorough knowledge of expense from a
practical, everyday standpoint could have
been avoided.
"Suppose a man has in contemplation

a horse for sale on the basis of the above
transaction. A horse broker approaches
him and offers to conduct negotiations.
He asks a commission of 33%%. Now,

the owner of the horse, believing he can
get $75.00 for him, and having a profit
of 50% in sight, agrees, and the broker
having completed the transaction, renders
a bill as follows:
"In other words, the seller's books show

a profit of 50% entirely eaten up by a
commission of 333z%. This problem is
thoroughly descriptive, of the difficulties
of a great many of our smaller merchants."

By Way of Illustration

Let us for the sake of argument, and
for the purpose of clarifying the situation
that has been somewhat fogged by men
who think from entirely opposite poles,
beclouding the issue with the dust of
ridicule instead of trying to clarify it
by sound reasoning, suppose a man starts
in a small grocery business and in order
to keep the problem in harmony with the
one stated in the first paragraphs of this
article, I shall assume a large expenditure
for expenses, etc.
The amount of percentage, of course, has

absolutely nothing to do with the prin-
ciples involved in the computation. Sup-
pose our dealer buys his stock of goods
and, as is usual in such cases, he prices
them at what the wholesaler's salesman
tells he ought to get for them. At the
end of the month he finds that he has done
a business of a thousand dollars. He has
kept a close track of all the sales and finds
the goods he has sold, at invoice cost,
cost him $680.00. He finds that his total
selling expenses, etc., are $220.00, and
thus he has $100.00 as a profit.
He does a little figuring. He assumes

that his cost of doing business is 22%
of the total amount of business that he
has done, that being the easiest way to
figure it. He has made a profit of 10%
of the total amount of business. This is
quite the natural way for the average
man to figure it. Let us suppose, there-
fore, that he proceeds to replenish his
stock with exactly the same kind of
merchandise that he had before, and he
thus buys another $680.00 worth of goods.
(We assume this simply for the sake of
illustration.) He gets the goods in and
he says--" I'll mark these to make 320/c)
over cost, because I want to make 10%
profit, and 22% will cover the cost of
doing business, etc."
What does he get? He finds at the end

of the month that he has sold the same
amount of merchandise, but he has
received only $897.60 for it. In other
words, he hasn't made his $100.00 profit,
but has actually paid out $2.40 more
than he received.

Human Nature as a Factor

Had the retailer's knowledge of per-
centage been more thorough he would
have realized that while the $320 was
32% of his sales of $1,000, it would be

necessary to add 47% to the cost of his
merchandise to get selling prices to total
the desired $1,000.

Briefly, could it be argued with success
that because $320 was 32% of $1,000 it
therefore was 32% of $680? But it is just
there that our retailer fell down!

The Fallacies in His Calculation

He has been guilty of two fallacies in
his methods. In the first place, he has
based the percentage of profit and cost
of doing business on his volume of business,
but applied these percentages to his cost
price when it came to making new prices;
and in the second place, he is not trying
to make any money on the amount of
capital paid out for rent, clerk hire,
advertising, etc. It is just as real capital
that pays the clerk to hand out the
merchandise, as is the capital which it
takes to pay the wholesaler for the
merchandise, and a man should make
money on both, because both are part of
the service which his capital procures for
the purchasing public. How should he
have protected himself in the matter?
Let us figure it out a moment. Our
dealer has found that his cost of doing
business is 22%. He wants a profit of
10%. We assume that 100% is what he
gets for the article. Therefore, we deduct
the 32% from the 100% to find out what
per cent of the total price, the cost price
is, because the cost price will be that por-
tion of the 100% which is left after deduct-
ing the percentage required to pay the
cost of doing business and the profit.
We find, therefore, 68% of any selling
price, where the cost of doing business is
22% and the profit desired 10%, repre-
sents what any article costs. Suppose
the article cost $1.00. We divide 68 into
$1.00 after adding two ciphers, and get
$1.47 plus as a result. Let's prove it. If
a man sells the article for $1.47 and is
allowing 22% for cost of doing business,
he gets 32 cents plus, for expenses. If he
has figured on 10% of his business as
profit, he finds that he gets 14 7/10 cents
or 15 cents profit. Deduct your 32 cents,
cost of doing business, from your $1.47,
and you have $1.15. Deduct 15 cents
profit, and you have the $1.00 left.
So we have proven that it works. And

we propose to prove that this is the better
way to handle the figuring of profit for a
good many reasons.
Suppose a man wants to do it the "good

old arithmetic way." What does he have
to do? He has found out that 22% of the
total amount of business that he has done
represents the cost of doing business.
He figures that if he makes 10% on the
amount of business he is doing, that he
would be making a fair return on the
amount of his capital invested. He
understands that he is getting his per-
centages on the amount of his business,
but he wants to figure his profits on his
cost price. All right.
We find by referring to the "percentages

of profit tables," which I will be very glad
to send to anybody interested, that, in

(Continued on page 1123)
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CAN you supply any
customer with the

style of Howard Watch that he
individually wants?

If you cannot, some other Howard
jeweler can—and will.

Don't limit your Howard stock to
the models that happen to be called
for most often.

Make a generous display of styles
that are out of the ordinary.

You will create a fresh interest in your
store as the Howard headquarters—
and you will sell the watches.

Order Howard Watches from any rep-
resentative jobber.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

CHAFING DISHES
COFFEE PERCOLATORS

CASSEROLE DISHES
TABLE KETTLES

PRIZE TROPHIES
RELISH DISHES, ETC.

Trade 
*Inning-

owman
Mark

Quality

MANNING-BOWMAN & CO.
NEW YORK CHICAGO

MERIDEN, CONN.
SAN FRANCISCO

64
Curate Stand

134 Set
955 66

Curate Stand

CATALOGUE ON APPLICATION
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STYLES THAT

FASCINATE

FEMININE

FANCY

H. 0. HURLBURT 8z SONS 14 SOUTH TENTH STREET
PHILADELPHIA

FOR THE SUMMER OUTING

THE "NEW ENGLAND" WRIST WATCH
is 111\ aluable

"CAVOUR" JEWELED LEVER MOVEMENT
15 Ligne

Accurate Timekeeper

Guaranteed

Strong, Durable Case

Fits the wrist closely

Takes very little room

Slips under the cuff

Have plenty of these

"Watch Specialties" in sight
They'll be your best

sellers at this season

" New England"

"HALE"
19 Size 10 Size

1912 MODEL
Double Roller Lever, Jeweled
Screw Balance, Banking Pins, etc.
Porcelain Dial.
To Dealers . . . . $3.00 to $6.00

Subject to Keystone Key
'fo Consumers . . $2.50 to $5.00

To Dealers To Consumers
20 yr. Gold Filled, Seal or Pigskin Strap ..... $12.50 . . . . $9.00
Sterling or Gun Metal, Seal or Pigskin Strap . . 10.00 . . . . 7.50

Dealers' Prices Subject to Keystone Key

Sold by

THE NEW ENGLAND WATCH CO., Waterbury, Conn.

THE LEADING JOBBERS
Pacific Coast Agents—TIIE 13. W. FREER CO., San Francisco

16 Size

Double Roller Lever, 7 Jewels,
Cut Expansion Balance, Breguet
Hairspring, etc.
To Dealers . . $6.00 to $14.50

Subject to Keystone Key
To Consumers . $5.00 to $11.00

Human Nature as a Factor
in Figuring Profit

(Continued from page 1119)

order to make 32% of the selling price to
cover your cost of doing business and to
make a profit, you will have to add 47%
to your cost price. (You see our $1.47
comes in on an article that costs $1.00.)
In short, it doesn't make any difference
whether you figure on cost or selling price
as a basis provided, you understand that
10% profit of your gross business will not
produce the profit when you use it as a
profit to add to any given cost price.

Another Illustration

A very simple illustration will suffice.
Suppose your selling price on an article
is $1.00. You know it costs you alto-
gether 90 cents to get it into the hands of
the customer. You say, that's 10%
profit. But suppose
another bill of goods
comes in and you say
to the clerk, Mark it
up 10%." You mark
it up 10% and it gives
you 99 cents doesn't
it? It doesn't give you
$1.00, does it?
But if you kept in

front of you the fact
that 10% of your sell-
ing price meant 11.11 %
of your cost price, then
when that bill of goods
came in, you would
mark it up 11.11% of
the cost price, and the
price would be 99 MI
cents, which you would
make $1.00.

After all, therefore,
it comes down to the
question of the policy
of figuring profits on
selling or cost price.
We know, what I be-
lieve all our readers
will admit, that we can
get very sadly tangled
up some-times. I know
from a pretty wide investigation that
many a retailer is today figuring in the
dark with a result that is unfortunate,
because he does not keep the percentages
of profit from his cost prices.
We know that it makes a very great

deal of difference how you look at a
thing. It is important that the average
man should consider every part of his
business carefully.

This is the day of scientific management.
This is the day when we are trying to
consider things from a practical stand-
point. The advantages of figuring your
percentage of profit on the selling price
and not on the cost, are obvious, if we
will consider them openmindedly and
dispassionately, and leave the good, old
arithmetic—for it is a "good old one "—
and while being profoundly reverent of the
ancient problems yet know how they
work in our everyday lives.
Thus, because a problem is stated in

one way, doesn't mean that it can't be
stated in another and the last be a better
way of stating it. The following reasons
for handling profits on a basis of selling
price, are paraphrased from Thoma A.
Fernley's book " The Right Way To Figure
Profits," which I shall be very glad to
send to anyone who will read it:-

1. The remuneration of salesmen, for
instance, is figured on a percentage of the
selling price, and is not figured on the cost
price. Therefore the selling price plan
works in harmony with that.
2. The percentage of expense of doing

business is based on the selling price.
If you talk and think of your percentage

of profit on cost and your percentage of
expense on selling price, nine cases out of
ten, you will lose money before you get
yourself untangled.

3. Because the mercantile and other taxes

pretty accurate indication of what you
should expect in the way of profit. The
percentage of profit on sales is indicative
of result of a year's business—percentage
of profit on cost is not.

7. Because allowances in percentage to
customers for cash discounts and otherwise
are always from the selling price. There-
fore, you can figure more accurately in
taking your cash discounts into considera-
tion if all your percentages are based in
the same way.

8. Because no profit is made until the
sale is actually effected.

9. Because by harmonizing your entire
plan of figuring your percentages relative
to profits in business, etc., with the entire
plan on which your merchandising is har-
moniously developing, you will not con-
sider your selling price, percentage of
profit and expense, etc., entirely different

from anything else.

NEW STORE OF D. H. KEENE, FORT WORTH, TEXAS

are invariably based on the percentage of
gross sales. Therefore, it is important if
you are figuring in your mercantile and
other taxes in your expenses, to figure
them in the same way in which you are
figuring your anticipated profits and mak-
ing your selling prices.

4. Because the sales totals are always
given in books of records. Cost totals are
seldom if ever shown.

5. Because a profit must be provided for
two items of capital. On the capital in-
vested in merchandise and on the capital
necessary for operating expenses and other
expenses not properly chargeable to mer-
chandise account. This is only possible by
figuring a profit on the selling price.

6. Because it indicates correctly the
amount of gross or net profit when the
amount of sales is stated. If you are
figuring your percentage of profits through
the selling price, a statement of gross sales
for the day, or month, or year would be a

The wave of im-
provement in store
construction and fur-
nishing which has
spread throughout the
country has left in its
wake quite a number
of jewelry stores of
unusual magnificence,
nor are these by any
means confined to
what might be called
the large centers of
population. In evi-
dence of this, we repro-
duce herewith an in-
terior view of the
handsome new store of
D. H. Keene, of Fort
Worth, Texas, a city of
less than 100,000 in-
habitants. The mere
fact that the ceiling of
this beautiful estab-
lishment is entirely
hand-painted, and that

this work took five months to accomplish
will in itself convey some idea of the
exclusive character of the decorations.
The marble used in this store is verde an-
tique and the panels are of solid gold leaf.
A photograph, of course can show only

imperfectly the detail of the establishment,
one feature of which is a cut-glass room
furnished in genuine mahogany with
mirrors and glass shelves and a very hand-
some hand-painted ceiling. The back of
the windows is etched and engraved letter-
ing with etched and beveled glass finished
to match the balance of the fixtures.
The chandeliers are of great beauty, and
there are also lights on all the beams.
Above the balcony is the workshop.

There is also a separate office for a
diamond room and a repair department,
and a neat office for the bookkeeper and
stenographer. The fixtures generally are
in genuine mahogany and the sense of
harmony in colors and effect was kept in
mind throughout the plan of decoration.
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Exploitation of Jewelry for Personal Adornment

A Campaign of Educational Advertising Suggested—Views of a Prominent
Wholesaler—Advantages That Would Accrue to the Trade

The feasibility of planning a campaign
of publicity for the purpose of instructing
the public as to values and styles in gems
and jewelry, its importance in the field of
adornment, the prestige which attaches
to its possessions, its symbolism, etc., is
now being seriously agitated. In recent
issues we made reference to this subject,
which was also discussed at the annual
convention of the National Association of
Wholesale Jewelers which was held re-
cently in Philadelphia. The matter was
brought to the attention of the meeting
by Fred Phillips, of Richter & Phillips,
Cincinnati, in the following address, the
recommendations in which should appeal
with special force to the retail trade, who,
as he rightly argues, would be the first
beneficiaries of the proposed plan. Mr.
Phillips said:

GENTLEMEN :—In glancing over this as-
sembly of merchants gathered here in con-
vention I can see that all that is necessary
is to convey an idea, which once digested
by them, will bring results of great
importance to the jewelry trade.
Among the manufactured products mar-

keted through the jobbing tade, jewelry
holds a place by itself and calls for special
consideration. In the first place, it is gen-
erally understood that jewelry is a luxury
in which only a certain section of the
public are interested. To expand our
market, we must convince the .public by
forceful exploitation that jewelry has an
interest not for a few, but for all, just as
the styles and fashions in dress and
millinery have an interest for all.

Passive Methods of To-day

Up to this time it has been the custom
of the trade to place the goods in stock or
on display in the store and wait for the
people to show an interest in them. The
goods, however, are brought to the atten-
tion of comparatively few of the public
in his way, and purchases are made largely
on fancy and without reference to the
actual desirability of the goods as suitable
articles of personal adornment. In this
age of universal education and compulsory
reading, let us consider how different it
would be if instructive and interesting
articles were spread before the public
through the medium of the press, explain-
ing the uses of jewelry for decorative
purposes, its value as suggesting good
taste and refinement on the part of the
wearer, its necessity as an accessory to
dress and the prestige which it gives to
the owner.
So interested are the public, more par-

ticularly the female portion of it, in this
matter of costume and personal decora-

tion, that the daily press finds it necessary
to devote considerable space to the sub-
ject. Unfortunately, however, while dry
goods, including dress, shoes and millinery,
are boldly exploited with descriptions and
illustrations, little or no space is devoted
to the matter of jewelry, and this notwith-
standing the fact that there is no subject
of general interest which the public would
read with greater avidity.

Feasible by Co-operation

My suggestion is, therefore, that
through the co-operation of the entire
trade, manufacturers, wholesalers and
retailers, or even apart from the retailers,
a general campaign of exploitation of
jewelry should be planned by a competent
press agent, who would instruct the public
on the proper status of jewelry, not merely
as a luxury, but rather as an essential in
personal decoration. I do not think that
the wholesalers alone should stand the
expense of a campaign of this kind, but
that manufacturers of all kinds of goods
distributed through us should, and I
believe would, join with us in this plan of
forcing our wares on the attention of the
public, who now pay little attention to
them, and thus vastly increasing the
market and consumption. Watch and
watch-case manufacturers, silverware
manufacturers, the makers of staples and
novelties—all would be equally interested
in such a campaign, the first benefit of
which would come to the retailer and then
back to the jobber and manufacturer.
Such a campaign of education would not

necessarily be very expensive, as a compe-
tent press agent could furnish most inter-
esting articles which the Sunday papers,
fashion journals and other publications
would be very glad to publish, and, in fact,
pay for, if suitable illustrations were fur-
nished. In these articles, of course, it
could be impressed on the public, without
saying so in actual words, that the appro-
priate party to purchase such articles from
would be the retail jeweler, who is natur-
ally the most competent judge of quality
and adviser as to style.

This suggestion is not entirely new, as
many other businesses have been and are
being exploited in this way with great ad-
vantage to all concerned. Those, for
instance, of you who have seen the Sunday
Press lately no doubt noticed a floral maga-
zine section which was entirely devoted to
the matter of instructing the readers on
flowers, which are quite as much a luxury
in their way as jewelry. I have no abso-
lute knowledge that this floral section was
the work of the press agent of flower grow-
ers, but such was in all probability the
case. In our own line we have the instance
of alarm-clock advertising, which gives us
a concrete idea of the business that can be

created through the well-directed work of
a competent press agent.

I believe that this subject is one which
should be discussed at this meeting with a
view to enlisting the interest not only of
our members, but of the manufacturers
and the retailers as well. This is one
thing that we can discuss and act upon
which will appeal most favorably to the
retail trade, to whom the campaign willbe
be qute as much of an education as to
the public.

Within a period of hardly more than ten
years there has come into common use the
term "store front," generally referring to
a veneer of metal to be placed upon the
surface of an old or new business structure,
says Joel Blanc, in the Inland Storekeeper.

I have seen small towns wherein the use
of pressed-steel fronts, with or without
the aid of iron columns, glass, concrete or
brick, have made so marvelously rapid and
beautiful a change as to make it seem
almost as if the business section of the
town had been transformed by the touch
of a fairy wand.
I have seen where the leaven of two or

three new store fronts had so thoroughly
penetrated throughout all civic thought
and effort as even to modernize and
rejuvenate the residential portion of a
town within a few years.
And I have visited towns wherein a few

new "fronts" within the space of a couple
of years after their erection had become
the eyesores of the town and worked gen-
eral harm to the place.
Where this latter condition has pre-

vailed the makers and sellers of the mater-
ials that were used were in no way to
blame.
The first cause of the harm done, in fact,

the general cause of it, was a wrong idea
or use of the word "front." The majority
of country stores are of such construction
that at least parts of their side walls are
visible to the eye of passersby, and when
a store owner so misrepresents the word
"fronts" as to cover only his main street
wall with the ornate metal, and leave the
old, ragged and worn, unpainted, and gen-
erally disreputable sides without so much
as the touch of a brush, he becomes a detri-
ment rather than a credit to his town.
To be consistent one need not give an

equally expensive new complexion to all
the walls. He needs no more place col-
umns and frets and friezes upon the sides
than he would if he were constructing a
new building of cut stone. For his side
walls he has but to use the large sheets of
metal pressed into form, giving imitations
of brick or stone, as may best harmonize
with the front he may be using.
On many occasions, when I have been

trying to get a storekeeper to reconstruct
the exterior of his place of business, I
would be led to where he would point out
some "front" whose parts were flapping in
the wind, whose columns stood askew,
whose surface was mottled with rust. The
fault, however, invariably was that of the
man who owned the building.
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Exploitation of Jewelry for Personal Adornment

A Campaign of Educational Advertising Suggested—Views of a Prominent
Wholesaler—Advantages That Would Accrue to the Trade

The feasibility of planning a campaign
of publicity for the purpose of instructing
the public as to values and styles in gems
and jewelry, its importance in the field of
adornment, the prestige which attaches
to its possessions, its symbolism, etc., is
now being seriously agitated. In recent
issues we made reference to this subject,
which was also discussed at the annual
convention of the National Association of
Wholesale Jewelers which was held re-
cently in Philadelphia. The matter was
brought to the attention of the meeting
by Fred Phillips, of Richter & Phillips,
Cincinnati, in the following address, the
recommendations in which should appeal
with special force to the retail trade, who,
as he rightly argues, would be the first
beneficiaries of the proposed plan. Mr.
Phillips said:

GENTLEMEN :—In glancing over this as-
sembly of merchants gathered here in con-
vention I can see that all that is necessary
is to convey an idea, which once digested
by them, will bring results of great
importance to the jewelry trade.
Among the manufactured products mar-

keted through the jobbing tade, jewelry
holds a place by itself and calls for special
consideration. In the first place, it is gen-
erally understood that jewelry is a luxury
in which only a certain section of the
public are interested. To expand our
market, we must convince the .public by
forceful exploitation that jewelry has an
interest not for a few, but for all, just as
the styles and fashions in dress and
millinery have an interest for all.

Passive Methods of To-day

Up to this time it has been the custom
of the trade to place the goods in stock or
on display in the store and wait for the
people to show an interest in them. The
goods, however, are brought to the atten-
tion of comparatively few of the public
in his way, and purchases are made largely
on fancy and without reference to the
actual desirability of the goods as suitable
articles of personal adornment. In this
age of universal education and compulsory
reading, let us consider how different it
would be if instructive and interesting
articles were spread before the public
through the medium of the press, explain-
ing the uses of jewelry for decorative
purposes, its value as suggesting good
taste and refinement on the part of the
wearer, its necessity as an accessory to
dress and the prestige which it gives to
the owner.
So interested are the public, more par-

ticularly the female portion of it, in this
matter of costume and personal decora-

tion, that the daily press finds it necessary
to devote considerable space to the sub-
ject. Unfortunately, however, while dry
goods, including dress, shoes and millinery,
are boldly exploited with descriptions and
illustrations, little or no space is devoted
to the matter of jewelry, and this notwith-
standing the fact that there is no subject
of general interest which the public would
read with greater avidity.

Feasible by Co-operation

My suggestion is, therefore, that
through the co-operation of the entire
trade, manufacturers, wholesalers and
retailers, or even apart from the retailers,
a general campaign of exploitation of
jewelry should be planned by a competent
press agent, who would instruct the public
on the proper status of jewelry, not merely
as a luxury, but rather as an essential in
personal decoration. I do not think that
the wholesalers alone should stand the
expense of a campaign of this kind, but
that manufacturers of all kinds of goods
distributed through us should, and I
believe would, join with us in this plan of
forcing our wares on the attention of the
public, who now pay little attention to
them, and thus vastly increasing the
market and consumption. Watch and
watch-case manufacturers, silverware
manufacturers, the makers of staples and
novelties—fall would be equally interested
in such a campaign, the first benefit of
which would come to the retailer and then
back to the jobber and manufacturer.
Such a campaign of education would not

necessarily be very expensive, as a compe-
tent press agent could furnish most inter-
esting articles which the Sunday papers,
fashion journals and other publications
would be very glad to publish, and, in fact,
pay for, if suitable illustrations were fur-
nished. In these articles, of course, it
could be impressed on the public, without
saying so in actual words, that the appro-
priate party to purchase such articles from
would be the retail jeweler, who is natur-
ally the most competent judge of quality
and adviser as to style.

• 
Instances in Other Lines

This suggestion is not entirely new, as
many other businesses have been and are
being exploited in this way with great ad-
vantage to all concerned. Those, for
instance, of you who have seen the Sunday
Press lately no doubt noticed a floral maga-
zine section which was entirely devoted to
the matter of instructing the readers on
flowers, which are quite as much a luxury
in their way as jewelry. I have no abso-
lute knowledge that this floral section was
the work of the press agent of flower grow-
ers, but such was in all probability the
case. In our own line we have the instance
of alarm-clock advertising, which gives us
a concrete idea of the business that can be
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created through the well-directed work of
a competent press agent.

I believe that this subject is one which
should be discussed at this meeting with a
view to enlisting the interest not only of
our members, but of the manufacturers
and the retailers as well. This is one
thing that we can discuss and act upon
which will appeal most favorably to the
retail trade, to whom the campaign willbe
be qute as much of an education as to
the public.

Modern Store Fronts
Within a period of hardly more than ten

years there has come into common use the
term "store front," generally referring to
a veneer of metal to be placed upon the
surface of an old or new business structure,
says Joel Blanc, in the Inland Storekeeper.

I have seen small towns wherein the use
of pressed-steel fronts, with or without
the aid of iron columns, glass, concrete or
brick, have made so marvelously rapid and
beautiful a change as to make it seem
almost as if the business section of the
town had been transformed by the touch
of a fairy wand.
I have seen where the leaven of two or

three new store fronts had so thoroughly
penetrated throughout all civic thought
and effort as even to modernize and
rejuvenate the residential portion of a
town within a few years.
And I have visited towns wherein a few

new "fronts " within the space of a couple
of years after their erection had become
the eyesores of the town and worked gen-
eral harm to the place.
Where this latter condition has pre-

vailed the makers and sellers of the mater-
ials that were used were in no way to
blame.
The first cause of the harm done, in fact,

the general cause of it, was a wrong idea
or use of the word "front." The majority
of country stores are of such construction
that at least parts of their side walls are
visible to the eye of passersby, and when
a store owner so misrepresents the word
"fronts" as to cover only his main street
wall with the ornate metal, and leave the
old, ragged and worn, unpainted, and gen-
erally disreputable sides without so much
as the touch of a brush, he becomes a detri-
ment rather than a credit to his town.
To be consistent one need not give an

equally expensive new complexion to all
the walls. He needs no more place col-
umns and frets and friezes upon the sides
than he would if he were constructing a
new building of cut stone. For his side
walls he has but to use the large sheets of
metal pressed into form, giving imitations
of brick or stone, as may best harmonize
with the front he may be using.
On many occasions, when I have been

trying to get a storekeeper to reconstruct
the exterior of his place of business, I
would be led to where he would point out
some "front" whose parts were flapping in
the wind, whose columns stood askew,
whose surface was mottled with rust. The
fault, however, invariably was that of the
man who owned the building.
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GETTING HOME FROM THIRD
We told you last month that Aller-

Wilmes Service gets the runner home
from third every time .a run is needed.
Somewhat of an odd way of putting it,
isn't it, but stop for a moment—.

All the world's a base-ball diamond
and you are one of the players. Perhaps
you reached first by your own efforts.
Maybe somebody sacrificed and sent you
to second, or perhaps you saw your
chance and stole second. A long fly or
a fluke may have sent you to third, or
maybe another steal. In any event you're
on third and there you've got to play
ball, because your next move is towards
splendid success or dismal failure.

Three-quarter runs are not marked
up on the score board. Third base runs
never raised a pennant. The third sack
is not a destination, but the last way
station on the road to success. The
multitude is moved to cheers or groans
by the kind of work you do between
third and home. One way to get off

third is to wait for a wild pitch, or until
some • fellow bats you off. Another way
is to get off by your own initiative.

It's only 90 feet from third to home.
Sometimes that 90 feet is a leaden mile,
sometimes a mere patter of lightning-like
steps. If it's a mile to you, you are a
failure. If but a lightning streak, your
heroic figure graces the sporting extras.
You're a great ball player.

As a retail jeweler you may be
marooned on third, waiting for the service
of a pinch hitter who is a long time
putting over a safe hit. For heaven's sake,
don't die on third. You've given the
other fellows all the chance in the world
to make good—but you're still on third.
Use your own initiative and get a pinch
hitter you can depend upon.

What you want is stocks, price and
service that will get you home from third.
Ask the hundreds of retail jewelers we
have brought home from third. They'll
tell you all about our batting average.

Aller-Wilmes Jewelry Company
OFFICE AND SALESROOMS

Diamond Importers, Wholesale and
Manufacturing Jewelers

GLOBE-DEMOCRAT BUILDING St. Louis, Missouri
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Co-operative Advertising Scheme for the Jewelry Trade

Educating the Public on Jewelry Styles—Cultivating the Birthday Gift Fad.
Keeping the Jewelry Trade with the Jewelers

By A. C. CAMPBELL, Okmulgee, Okla.

The national co-operative advertising
scheme that I presented to the Oklahoma
State Convention a year ago was taken
to the National Association last summer,
by our Oklahoma delegates, and there a
committee was appointed to get the matter
in shape for the convention at Kansas
City this year. In the meantime the
Jobbers' Association has taken this matter
up and appointed a committee to meet
with the retailers at our convention in
August.
The Nebraska Association has endorsed

the plan, going so far as to vote one
dollar per member each year for the work,
as soon as it can be taken up. They have
also made suggestions that are worthy of
our careful consideration and endorsement.

The Plan Explained

It might be well to review the advertis-
ing scheme, so that it may be thoroughly
understood, as final action will be taken
upon it at the Kansas City Convention.
We should all go there with the idea of
adopting a plan which will increase the
sales of our wares and confining to the
legitimate retail jewelry trade.
We are all familiar with the fashion

plates that appear in the magazines from
time to time. From them are built the
gowns, suits, etc., which we see worn by
up-to-date people who are dressed in
fashion.

Little has ever been done in the jewelry
line to advise the public as to what is the
proper style and kind of jewelry to be
worn in different seasons and on different
occasions, the proper silverware or bric-a-
brac to be used at different times and
places. We have never been able to say,
when we show a new article, as the dress-
makers, tailors or milliners do when they
show fashion plates or pattern hats,
" This is the style and right up to now."

The idea of the national advertising
campaign is to determine, by the com-
bined prestige of all concerned, what will
be the styles to feature each season.
Illustrated articles will be prepared for the
magazines and as these articles will really
be of general interest, and helpful, popular
magazines will gladly devote whole pages
to them and sometimes even pay for the
copy. Advance information will be placed
in the hands of each member of the Ameri-
can National Retail Jewelers' Association,

and, if the advertising bureau is equipped
with sufficient funds, cuts can be furnished,
in various sizes and styles, for featuring
in concurrent local advertising. So that
a lady, living in Oklahoma, may know
that she can procure from her local
jeweler the latest fad in jewelry without
resort to elaborate city shops. With the
association members all pulling together,
such a condition would not be hard to
establish and our sales would be thereby
many times increased.

Birthday Giving

A strong feature would be the education
of the people in making more of birthday
gifts. There are hundreds of thousands
of women, both married and single, who
wear little or no jewelry and never will,
unless it is given to them by their hus-
bands, children or friends. Even women
past sixty ,or seventy would be delighted
to wear diamonds given to them upon
their birthday or wedding anniversaries by
their friends, or on Mother's Day by their
children.
What is there that a young man would

prize more highly than a solid gold watch,
presented to him, on his twenty-first
birthday, by his father and mother, and
yet how few people realize the real true
value of a lasting gift of solid gold or of
precious stones?
Even father would be proud to carry a

fine solid gold watch, or to wear the
emblematic ring of his fraternal order,
given him by his children on his birthday,
while, if he had to purchase these things
himself, he would never have them.
There is, in the human heart, that

inbred desire for personal adornment, and
though few will acknowledge this, and
purchase these things for themselves, yet
this desire can never be satisfied until
they are the recipients of some such gifts.
In these busy times, many people do

not take time to think of birthday giving
until the day has passed and the joy that
they might have given to the loved ones,
as well as to themselves, turns into self
condemnation and sadness, because of such
thoughtlessness. And so, it behooves the
jewelers of our land to keep the birthday
idea ever before the people.

These are only a few of the things in
which the public should be educated, and
which would increase the sales of jewelry,

and kindred lines, many, many times.
The. confining to the legitimate retail

jewelery trade, of the benefit to be derived,
is a matter which needs our careful
attention. To this end an advertising
department would have to be established
to take care of the work. It would prob-
ably be wise to create some kind of a
trademark, which should appear on all
national advertising and be used by the
members of the association in their local
advertising. It might be well to stamp
goods with this insignia. At least the
people should be informed in what stores
these up-to-date goods may always be
found.

It may occur to the reader that such a
campaign would entail a great deal of
expense. The fact is, it would require a
very little expenditure, compared with
the amount of increased business created.
Manufacturers, jobbers and retailers
would all gladly contribute to a fund for
this purpose inasmuch as it will surely
bring them large returns.
The question is often asked by retailers,

"What does it profit us to belong to the
association?" They are generally slow to
give their check for the two and a half or
three dollars a year that it costs them for
their yearly dues, forgetting the many
important things that have been accom-
plished for their benefit, and the great
problems, in which they are vitally inter-
ested, which are before our associations
today.

Colonel Shepherd tells of a city associa-
tion in California, which has become of
such benefit to its members that small
dealers are glad to pay as much as ten
dollars and some of the larger ones as
much as six hundred dollars a year for
this common cause. If a membership in
one city association is of such value, let us
make a membership in the National Asso-
ciation worth several hundred dollars a
year, even to the man in a town of two
thousand people.
I firmly believe that this can be done

with national co-operative advertising,
and a fixed selling price on articles of
known value.
The retail trade learned with much

interest that this subject engaged the
attention of the National Wholesale Jewel-
ers' Association, at their recent annual
meeting, and as this organization will be
represented at the Kansas City Conven-
tion, it is quite possible that co-operative
action may be taken by all three branches
of the trade. The manufacturers should
be particularly interested, as the move-
ment would not only extend their business,
but elevate it to a higher level. I submit
this statement of the situation to the
jewelers with a view to having them dis-
cuss and think over it before attending the
various conventions.
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ST. LOUIS

Trade Conditions Improving Gradually—King of Gem Thieves Faces Many
Charges—Jeweler's Murderer Pronounced Sane—Electric Flasher Reveals
Lost Diamond

St. Louis, Mo., May 18.—Trade conditions are
reported fair with an improving tendency noted.
The Business Men's League of this city gave a
"Know St. Louis" tour on May 23, which was
participated in by business men in every line and
the party included several hundred. The purpose
of the tour was to afford the business men an oppor-
tunity to gain a better knowledge of the industrial
strength of the city and the St. Louis district.
The trip was made in a special train and the
party visited East St. Louis and other close by
manufacturing towns.
The Business Men's League are arranging a

week-end trip for June 1 to 3 for its members
and it will be water and land. They will visit a
number of river towns and inland cities.
At the regular monthly meeting of the St.

Louis Association of Credit Men on Thursday
night, May 9, at the City Club, W. B. Munroe
was elected president, and other officers were
elected. The delegates to the National Conven-
tion at Boston in June were selected.
At an executive meeting of the Sales Managers'

Association held recently at the Mercantile Club,
J. J. Schotten was made chairman of a new
membership committee. An active campaign
was planned to secure new members.
Edward Massa, vice president of the Bauman-

Massa Jewelry Company, left May 13 on a trip
through Kansas and Nebraska.
S. L. Loewenstein and Charles Welzmiller,

travelers for this firm, are in from several weeks'
trip through their respective territories.
Edward Massa, vice-president of the Bauman-

Massa Jewelry Company, celebrated his sixty-
fourth birthday on May 10.
M. L. Silberman, who conducted a jewelry store

at 904 Olive street, occupying part of the store
of J. I. Chappell, the optician, has retired from the
business and Mr. Chappell now occupies the entire
store.
R. 0. Bolt, secretary of the Mermod, Jaccard

& King Jewelry Co., celebrated his fifty-eighth
birthday on May 4.
E. G. Quade has accepted a position as salesman

for the.Hess & Culbertson Jewelry Co.

King of the Gem Thieves in Trouble

The Chicago authorities are after Dan Callahan,
held here for larceny and other misdemeanors.
Requisition papers on Governor Hadley of this
state, were issued by Governor Deneen of
Illinois. Callahan is accused in Chicago of being
one of five men who April 26 gagged and bound
the proprietors of a jewelry store and stole
diamonds and jewelry valued at $20,000. On
February 7, 1911, it is charged, he stole two grips
containing jewelry valued at $10,000, from the
Palmer house. Other extensive diamond and
jewelry thefts are charged against Callahan. The
prisoner will not be turned over to the Chicago
authorities until the cases here are disposed of.

William F. Boogher, a former well-known whole-
sale jeweler of this city, died here suddenly on
May 4. He was a member of the firm of Boogher
Brothers, years ago, which sold out to L. Bauman
& Co., which later became the L. Bauman Jewelry
Company. The funeral took place in Washing-
ton, D. C.
On May 7, Probate Judge R. L. Schackelford,

of Clayton, Mo., after hearing arguments on
exceptions to the final settlement of the estate of
Augustus S. Mermod, a former wealthy St. Louis
jeweler, filed by his granddaughter, Miss Alice
Mermod, overruled the exceptions and threw
them out of court. Shortly afterward, the St.
Louis Union Trust Company, executor, through its
attorneys, filed an affidavit of appeal from a former
ruling of Judge Schackelford, in which he ordered
it to refund about $5,500 commissions which he
ruled had been collected for administering on
notes which were valueless.
For a year the trust company has been endeavor-

ing to make a final settlement of the estate, which
has been in the Probate Court for almost ten years.

Among Mermod's papers when he died were notes
given him by his two sons for various amounts
they had obtained from him, aggregating about
$60,000.
In the will, Mermod directed these notes be

given these heirs in lieu of money and as
their share of the estate. The trust com-
pany, in administering on the estate, admin-
istered on these notes, and in the final report
took out commissions for this work. With the
affidavit of appeal an appeal bond of $10,000
was filed.
The Zerweck Jewelry Company is conducting

an auction sale of their stock preparatory to
closing their place of business on July 1.

Jeweler's Murderer Pronounced Sane

Circuit Attorney Jones, of this city, has re-
turned from a trip to Bainbridge, Ga., and other
points where he went to investigate the alleged
insanity of Samuel A. Cheatham, the murderer
of George Wurzburger, of the Cowperthwait
Jewelry and Loan Company, here some months
ago. The evidence he gathered all shows that
Cheatham is sane. Cheatham's case will go to
trial at an early date and it is said that insanity
will be his plea. Experts who have examined
Cheatham at the City Hospital claim that he is
not insane, but he is afflicted with an abnormally
developed egotism.
Eugene Hyke, formerly a jeweler of this city,

but later in the real estate business, died here
a few days ago.
The trustee of the affairs of August Kurtzeborn,

Jr., in bankruptcy has been given permission to
compromise an account against L. J. McDonald.
Benjamin Rothman and H. Gidansky have

formed a partnership and they will conduct a
store at 1925 Market street and also one at
1909 Market street.
A. G. Madison, of the Elliott Jewelry Company,

returned recently from a visit to his home at
Ottawa, Kan.

Joseph Gibbs, formerly located at 1308 Franklin
avenue, has moved into a new building at the
corner of Sixth and Morgan streets.

I. S. Shieller, formerly of Cincinnati, 0., has
opened a jewelry store at 3564 South Broadway.

I. Steinberg, formerly located at 908 Franklin
avenue for a number of years, has moved to a
larger store at 725 Franklin avenue.

Maurice Stiffelman has been made city salesman
for the firm of M. Stiffelman & Co.

George Clarke, formerly connected with the
Zerweck Jewelry Company, has opened up at 511
Chestnut street under the name of the Clark
Jewelry Company. Mr. Clarke was formerly
located at this place.

Well-known visitors here recently were : Otto
J. Falk, Troy, Mo. ; J. H. Booth, Alton, Ill. ;
E. L. Meyer, St. Charles, Mo. ; Edward J.
Meinzer, Arthur, Ill. ; E. Radunksy, Radunksy
Bros., Joplin, Mo. ; R. G. Rutherford, Mount
Vernon, Ill. ; J. W. Stoehr, Chaffee, Mo. ;
M. H. Dickey, Bunker Hill, Ill. ; P. W. Kirsch,
Morrisonville, Ill. ; Mr. Storthz, Storthz Bros.,
Little Rock, Ark.
S. Ruby returned May 19 from a two weeks'

sojourn at French Lick Springs, Ind.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company returned recently from
a two weeks' business trip to New York.
P. T. Whelan, president of the Whelan-Aehle-

Hutchinson Jewelry Company, returned recently
from a two weeks' trip to New York and other
points.
John F. Bolland, president of the J. Bolland

Jewelry Company, celebrated his fifty-fifth birth-
day on May 14.
The F. W. Drosten Jewelry Company secured

the order for eight silver cups, two gold, two silver
and two bronze medals for the Deutscher Schul-
verein, a German school society of this city, as
prizes for their annual awards. This firm donated a
handsome silver and bronze cup to the society.
This firm has just put in a new display window

and altered all their other windows which gives
their displays a much improved appearance.
E. W. Bornmueller, salesman, returned on May
from a two weeks' trip to Los Angeles, Cal., to
attend the National Shriners' Convention. He
also visited other points. J. J. Hagen, manager
of this firm, entertained a bridal party at the
Sunset Inn Tuesday night, May 21, and on Satur-
day night, May 25, he acted as best man at the
wedding.

Miss Josselyn McMillan has been added to the
stationery department of the F. W. Drosten
Jewelry Company.

J. L. Wolff, Paducah, Ky.; Geo. Bedell, Caruth-
ersville, Mo. ; A. S. Higbee, of Higbee
& Allen, Roodhouse, Ill.; L. D. Sibley,
Illmo, Ill.; Adam Hafner, De Soto, Mo.; Mr.
Gerber, Gerber-Nicodemus Mercantile Company;
Edwardsville, Ill.; Roy Goulding, Alton, Ill.;
C. N. Scanlin, Indianapolis, Ind.; H. W. Foerste,
Okawville, Ill.; Ralph Tobin, of Tobin & Canham,
Springfield, Ill.; W. A. Craig, Clinton, Ky.
L. Kaminski, well known to the china trade of

this city, has accepted a position as manager of
the China Department of the Hess & Culbertson
Jewelry Co. This firm recently conducted a sale
of cut glass and sterling silver deposit ware.
L. Harris, president of the Harris Diamond

Importing Company, returned May 11 from a
short western trip.

Jules Langsdorf, of Langsdorf Brothers Jewelry
Company, returned May 18 from attending the
Elks' State Convention at Springfield, Mo.,
May 15, 16, 17 and 18.
Keith Hubbell, house salesman for the Eisen-

stadt Manufacturing Company, is out after being-
confined at home two weeks account of illness.
Misses Veronica Fleming, Elizabeth Schultz, Lea
Ahe, Emma Fluhrer and Harry Doty, of this firm,
have returned recently from their vacations.

Cyril T. Rogers, of the Hoyt Jewelry Company,
was married here on May 16 to Miss Theresa
Kauffman, a popular young lady of this city.
M. J. Appel, 4561 Easton avenue, has just com-

pleted the enlargement of his store. He has also
increased his stock.

Electric Flasher Locates Diamond

A very unique way of finding a lost diamond
ring was used here on the night of May 15. A
young lady while walking through* one of our
prominent parks discovered that she had lost two
valuable diamond rings. She returned over the
gravel walks that she had traversed and found
one of the rings, but failed to find the second one.
She procured an electric flashlight and waited
until dark when she again resumed her search.
The glint of the gem soon attracted her attention
and she reported to the police, who had been noti-
fied of her loss, her success.
Newton Owen, representative of the Benedict

Manufacturing Company, of East Syracuse, N. Y.,
in this territory, returned recently from the semi-
annual convention of the salesmen of that concern
which was held at that firm's offices in East
Syracuse lasting a week. Mr. Owen reports having
had a very enjoyable trip.
F. W. Hoyt, president of the Hoyt Jewelry Corn-

pany, returned on May 21 from a two weeks' trip
through the Southwest.

J. J. Burke, president of the Brooks Jewelry
and Optical Company, returned May 17 from a few
days business trip to Chicago.
A. V. Umbricht, salesman for the Brooks

Jewelry and Optical Company, who has been sick
for several months with consumption, died May 16.
C. M. Fairley, traveler for the Hoyt Jewelry

Company, returned May 13 from a lengthy trip
through Texas. I. T. Fuller, same firm, returned
May 20 from a three weeks' trip West.
L. A. Fassett, of Weiss & Fassett, sailed May

18 from New York on a six weeks' business and
pleasure trip to Europe.
Samuel Loebner, salesman for the Ralph

Loewenstein Jewelry Company, has announced his
engagement to Miss Birdie Klauber, a charming
St. Louis Lady. The wedding will take place in
November.

Joe B. Moore, traveler for the Elliott Jewelry
Company, returned recently from a two weeks
fishing trip down in the Ozarks of Missouri.
W. J. Beard, traveler for the Aller-Wilmes

Jewelry Company, was laid up one week recently
at Mexico, Mo., on account of illness.
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Suggestive Salesmanship
The Part it Plays in the Jewelry Business ==

There's a powerful appeal in the right kind of suggestive salesmanship thatevery jewelry merchant should know about and profit by. In no other business, per-haps, is it so necessary to make the goods sell themselves as in the jewelry line—andknowing the sales-getting value of attractively tempting displays, every up-to-datejeweler should be directly benefited by the suggestions here given.
Make it easy for your customers to examine your lines—make it a genuinepleasure for them to examine these lines at close range and your chances for in-creased sales are more than doubled. Arrange your store so as to have show casesin the center and an attractive wall display at the sides, and you can be sure of atempting exhibition that will be accessible to your trade at all times.Knittel Standardized Fixtures enable you to arrange your stock more attractively thancould be possible in any other way—and in addition, also lend themselves splendidly to theuniformly harmonious appearance of the entire store
We manufacture a complete line ofJewelry Cases and Fixtures in all styles, and in finishesto match any interior trims. Our designs are pronounced by the most enterprising merchants tobe the best in every detail of workmanship, finish and practical value. Our prices you will findto be as low as is consistent with the quality we guarantee. Write today for the Catalogs youwant ; Catalog I of Show Cases or Catalog J ofJewelry Fixtures. Simply address:

Joseph Knittel Show Case Company
Established 1877

QUINCY ILLINOIS
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8 Going to Enlarge or Remodel Your Store ? Consult Us Now .
M1 Our Advisory Department was established for the benefit of our customers and pros- ipective customers alike. Write and tell us of your requirements. Let our experts 33 help you arrange or re-arrange your store, or assist you in the selection of Fixtures 01 best suited to your needs. This service is FREE and your asking for it places you 18 under no obligation to buy unless you are satisfied it is to your advantage to do so. iI Write for particulars at once. 

...
I
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FRINK REFLECTORS
Make Quick Sales For You
The proper lighting of your store, show cases and show windows, is the best adver-

tisement you can possibly use to favorably impress the people you wish as customers.
Goods well lighted are half sold, because if the goods are readily seen, their value is appreciated, hencegood lighting increases your sales.
By installing FRINK Reflector Systems of store lighting, we have increased the sales of merchants all overthe country.

FRINK Reflectors diffuse and concentrate the light where wanted, but not with the blinding glare which isa common fault in most store lighting systems.
You see the light—but you cannot see the lamps—they are out of sight. All the light is focused on thegoods--none is wasted on sidewalks, or annoyingly reflected in the eyes of spectators.
Whether you are building a new store, remodeling, or are simply interested in Perfect Window Lighting,it will pay you to write our Engineering Department for full information. Write nearest house for helpful sug-gestions and advice on lighting your store.

Baltimore
Boston

H. W. JOHNS-MANVILLE CO.

Buffalo
Chicago

Sole Selling Agents for Frink Products
Manufacturers of Asbestos it. r nizx Asbestos Roofings, Packing,and Magnesia Products kv,-.0,1i.n Tr, 0 1. ct, Electrical Supplies, Etc.

Cleveland Detroit KansasCity Milwaukee New Orleans Omaha PittsburghDallas Indianapolis Los Angeles Minneapolis New York Philadelphia San FranciscoFor Canada:—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITEDToronto, Ont. Montreal, Que. Winnipeg, Man. Vancouver B. C.

Seattle
St. Louis
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Texas State Association Holds Successful Convention

An Instructive Program and Long List of Speakers—Resolutions Called for Aboli-
tion of Time Guarantees—Lively Discussion of Practical Subjects

Dallas, Tex., May 20.—The annual convention
of the Texas Retail Jewelers' Association was held
in this city on May 16 and 17 in the Hotel South-
land. At the opening of the convention on the
morning of May 16 the visitors were welcomed to
the city by Attorney Lee Richardson on behalf of
the Mayor, the response being made by B. M.
Hammond, of San Antonio.

After roll-call, the reports of the officers were
read and presented to the meeting for adoption.
These reports proved in every respect satisfactory
both as to membership and the financial condition
of the organization.

It was expected that President Steele F. Roberts
and Secretary Claud Wneeler, of the American
National Retail Jewelers' Association, would
address the convention, but they were unable to
attend. Letters were read from them extending a
greeting to the jewelers, and expressing regret at
their inability to be present.
The convention work proper began with the

annual address of President Arthur A. Everts,
whose effort created much enthusiasm. He
covered at considerable length the grievances
under which the jewelers labor and the possibilities

RETIRING PRESIDENT A. A. EVERTS

for their rectification. He rightly maintained that
the one effective instrument of reform was organi-
zation as had been conclusively proved by the
good work already accomplished.

Diverting from the question of organization, he
imparted some practical advice on the question of
store-keeping, advising the jewelers to occasionally
remove themselves far enough from their work to
view their store in perspective and obtain some
accurate idea of its shortcomings. He advocated
a high standard of citizenship as well as of mer-
chandising, arguing that one was inseparable from
the other. His speech made an excellent impres-
sion and was loudly applauded.
The next item on the program was the appoint-

ment of committees, the president naming the
following :—

Membership—C. B. Pittman, E. E. Taylor,
and E. Hahn. Resolutions—R. D. Sanders, D. E.
Greer, and George Mellinger. Time and Place—
Simon Linz, B. Rombach, Frank Yantis, W. C.
Fisher and A. S. Fonville. Nominations—Fred
Studer, W. F. Dutzeth, Arthur Threadgill and J.
C. Newton.
The remainder of the morning session was occu-

pied with miscellaneous discussion of matters of
trade interest, the final feature being a fine address
by Rev. John B. Slayter on the text "The Jeweler's
Duty to His Family."
The afternoon session opened with a highly

instructive lecture by Charles T. Higginbotham,
Consulting Superintendent of the South Bend
Watch Company, who took as his subject "The
Watch Balance and Its Treatment." The speaker

elucidated his remarks by models and illustrations
which added greatly to the instructive value of
the lecture. All present were willing to concede
that they knew much more about the watch
balance after listening to this excellent discourse.
Then followed a number of brief addresses on

various important subjects, one of which was "How
to Make Money in Dull Times," which elicited
many differing ideas. "Moving Old Stock" was
the subject of a brief address by A. S. Fonville,
and this was followed by an instructive discourse
on "Advertising a Jewelry Store," by H. W.
Kinnard, of Dallas. The speaker gave those
present some excellent advice. He advocated
continuous advertising, almost, if not wholly, in the
newspaper press, and emphasized the importance
of keeping quality continually before the public.
The meeting was next addressed by W. R.

Boyd Jr., the secretary of the Texas section of the
National Citizens' League, who requested the
endorsement of the convention for the banking
system advocated by his organization.

Colonel John L. Shepherd enlightened the con-
vention on the important subjects of fraudulent
advertising and fake guarantees. He argued
strongly for the suppression of the former and for
the abolition of the latter as essentials to placing
the jewelry trade on a sound basis.
The entertainment features of the first day

comprised an automobile ride through the city,
and later a theater party extended by the Dallas
Association.
C. B. Pittman, of Ennis, had the first number

on the morning program, speaking on the subject,
"How the Small Jeweler May Succeed." The
speaker outlined the method by which he made the
jewelery business pay, although he does not
have a store in a city which might be numbered
among the largest in the State.

"Illegitimate Competition" was the subject of
a speech by Col. Charles T. Higginbotham, of
South Bend, Ind., in which he outlined the means
used by disreputable dealers in selling and buying
goods so that they could ruin the trade of reputable
jewelers.
R. D. Sanders, of Paris, speaking on the "Cost

of Doing Business," gave the association some very
interesting figures and percentages that, he said, a
jeweler should think over in estimating his selling
prices in order to procure a fair profit.
Edgar L. Pike, of Dallas, talked on the "One-

Price System," explaining the success that had
come to those who had used it, through the elimi-
nation of trouble from conflicting sales.

Col. J. L. Shepherd, of New York, told of the
success which local jewelers' clubs had met
with in cities where they had been organized, and
there are, he said, many of them throughout the
country. The clubs are of a social nature and still
do much to assist the state and national organiza-
tions.
"Successful Show Windows," was the topic

selected by C. M. Bailey, of Dallas. The speaker
gave many good suggestions on the dressing of
windows in an attractive fashion so that they may
stimulate the sale of the goods.

During the noon hour, the wives of Dallas
jewelers entertained the visiting ladies at a lunch-
eon at the Elite restaurant.

Reports of the committees was the first order
of business at the afternoon meeting and the com-
mittee on time and place was the first to make its
report. Besides announcing the selection of officers
for the coming year,the nomination committee gave
the following list of members for the executive
committee, which was elected unanimously:
H. D. Leffel, San Angelo; J. C. Dallos, Temple;
H. Iverson, Corsicana; E. E. Taylor, Houston,
and Emil Meyer, Groesbeck.

Resolutions Are Adopted

Col. J. L. Shepherd, of New York, presented
the following resolution, which was adopted unan-
imously:
"Whereas, The country is flooded with brass

watch cases and jewelry thinly plated with gold

and stamped with guarantees of wear for long
periods, generally for twenty or twenty-five years,
and permanent; and,
"Whereas, Large quantities of such spurious

watch cases and jewelry are purchased by the
unsuspecting public, in reliance upon such false
guarantees, to the great damage and injury to the
business of the legitimate retail dealers; and,
"Whereas, The use of such false guarantees

furnishes a ready instrument of fraud and decep-
tion, it is, therefore,
"Resolved, That the Texas Retail Jewelers'

Association believe that the time guarantees
should be eliminated from all gold filled or gold
plated watch cases and jewelry, and recommend
that steps be taken at once for the enactment of

PRESIDENT C. B. PITTMAN.

such legislation that will prohibit the guaranteeing
of any watch cases or jewelry for any period of
time by any stamps in the case, or by a tag or
label of any kind whatsoever that will indicate
that such cases or jewelry are filled or roll plate
or guaranteed, but that all such cases or jewelry
be stamped with a registered trade mark and the
name of the manufacturer; and be it further
"Resolved, That we as legitimate jewelers will

be satisfied to handle all such articles on the
assurance from such manufacturers whose name
and trade mark is stamped thereon, that satisfac-
tion will be guaranteed on their respective lines."

Condemn Fraudulent Advertising

The committee on resolutions presented the
resolutions which follow:
"Be it resolved, That we feel that the Texas

Retail Jewelers' Association has been a great
benefit to us and the jewelry trade in general.
"Be it resolved, That we would condemn

fraudulent advertising and false stamping in every
form, and recommend the passage of the Jewelers'
Circular bill."
"Whereas, It has come to our knowledge that

certain jobbers have persistently practiced the
unfair method of selling their goods to others
than the legitimate retail jeweler; therefore, be it,
"Resolved, That we would recommend to the

members of this association that they refrain from
purchasing from jobbers who sell to others than
the legitimate jewelry trade.
"Be it further resolved, for the guidance of all

parties concerned, That we recognize as legitimate
jewelers only such as a watchmaker carrying a
stock of jewelry, or a dealer in jewelry employing
a watchmaker.

President is Thanked

"Be it resolved, That we extend to our honorable
president, Arthur A. Everts, the thanks of this
convention for his tireless efforts in the upbuilding
of our association, as well as to the factory
representatives who have contributed to the
success of this convention by their presence
and valuable information; also to the Southland
Hotel, the public press and the jewelers of Dallas
for their many courtesies extended to our asso-
ciation."
The officers for the ensuing year were elected as

(Continued on page 1135)
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We Give You This Mechanical Display Case
So many dealers clipped the coupon from our advertisement last month that we arerepeating our offer for the benefit of you dealers who "put off" sending thecoupon until you forgot it.

Don't Lay This Paper Away Before You Fill Out and Mail This Coupon.
Make This Free Mechanical Display work for you. Runs 24 hours with one winding. The sign atthe top moves from side to side like a pendulum ; the hands turn to show the rings to best advantage.Rings can be changed as desired. With properly placed lights at night a brilliant effect is created.The best mechanical display you ever saw. An attractive ornament in any window.

A beautiful Case in Mahogany Finish.

0 ye nook " See How a Q. C. Ring Will Look on Your Hand."
This sentence on this moving card is the best suggestion you could

possibly give passersby.
This display case ought to be in your window just as soon as

you can get it there. Remind people of Q. C. Ring
advertising in magazines. Get your share of June

Bride business and, better still, begin to build for
Queen City Ring Mfg. Co. the Holiday business.

Buffalo, N. Y.

Without obligating myself, have your' representative
in this state call and explain to me how I may obtain
your Free Window Display Case and the exclusive

Let Us Send You This Free
Display Card to Help

You Sell

C1.4Y-SE Rings
Trade-Mark

Sold only under our guarantee, that if any stone
(except diamond) is lost from setting at any
time, the Queen City Ring Mfg. Co. will re-
place stone without any charge whatsoever.

The Most Suitable Gifts for
School Girls of All Ages

Kindergarten, Grammar School, High School,
Boarding School and College.
Put the card in your window and notice that
Fathers, Mothers, Brothers and Sisters who pass
by will stop and read the suggestions.

Make Your Windows Work For

The Most Pleasing COfts,,
for All ASes.

SOLID GOLD

Trade Mark

G uarmteed Settings—lost Stones Replaced }lee.
RINGS

Printed in Colors. Place it in Your Window

You

Not in the ordinary way, but with a new selling force. Give sug-
gestions in your window that are definite and convincing.

Another Evidence of Real Co-operation We Offer Dealers

This Display Card is simple and appropriate. It is not a conventional
idea. You should send for it at once, because it has special value just
at this time. Remind people of Queen City Ring advertising.
Get your share of the enormous business done on Queen City
Rings. Begin to build a reputation for the Holiday busi-
ness. Our Magazine Advertising is designed to give
you help when it will do you the most good. Do
not delay ; fill out and mail the coupon today.

QUEEN CITY RING
MANUFACTURING CO.
BUFFALO,

Queen City Ring Mfg. Co.
Buffalo, N. Y.

Send to address below the Free Display Card
offered.

Hold the exclusive agency for Queen City Rings in
my town until your representative calls.

NAME

ADDRESS 
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at once
the beauty, utility and cheapness of our 4IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
inside. Doors slide up, fastened to Morton's steel chains atid weights. Inside of case andshelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth 870.00

• Salesroom, Office and FactoryUnion Show Case Co. 401- N. 
Lnzle 
incoln St.,Grand AvCnHICAGOCar

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

"Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only com-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y, U. S. A.

JEWELERS VISITING NEW YORK
are invited

to

visit

our office

and see

sample

work

of

MINIATURES, ARTISTIC ENGRAVING, ETCHING an
DECORATING GOLD an SILVERWARE

THERE IS ALWAYS SOMETHING NEW WORTH SEEING
Circulars and price-lists on application

THE GOLDSTEIN ENGRAVING CO., 45 Maiden Lane
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1-4 Size of Working Model

DREXLER

TRADE SCHOOL

For Watchmaking

Pabst Building Milwaukee, Wis.

Officially Endorsed

By the

Retail Jewelers' Association

Send for Proapectus
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The Keystone Causes Arrest
of Bogus Elks' Teeth Swindler

A Subscriber Suspects Tooth Salesman and In-
forms Police—Charged with Fraudulent Use
of United States Mails

The value of the news service of THE KEYSTONE
to the jewelers was well illustrated in the arrest of
the bogus Elk teeth swindler, which was brought
about by the news item from Omaha, Neb.,
which appeared in a recent issue of this journal.
The swindler, who is said to have made a large
amount of money on the sale of the bogus teeth,
was arrested in Red Lodge, Mont., April 5, as
told in the following letters from subscribers in
that town:

EDITOR KEYSTONE:—By mail I am sending you
under separate cover a marked copy of the Red
Lodge Republican Picket This paper contains
the account of the arrest of the dealer in bogus
elk teeth. His arrest came about as follows:
On Friday morning, April 5, this man came into
my store and offered for sale a quantity of elk
teeth which I thought did not look just right, and
the man's actions and all made me think of the
article that I had read in THE KEYSTONE a short
time before. I looked the teeth over and told him
that I did not care for any of them. After he went
out I looked up the article in THE KEYSTONE and
called Chief of Police McAlister, showed him the
article and told him that this man was in town.
Although he was registered at the hotel under
the name of McCarty, I told him that I felt sure
that he was the same man. The police arrested
him and found all his collars and cuffs marked
R. C. B. and R. C. Boyer. The Omaha people
were notified and they sent a deputy U. S. Marshall
who took him back to Nebraska to be tried for
fraudulent use of the United States mails. It all
came about through my reading THE KEYSTONE.

Yours truly,
Red Lodge, Montana A. H. DAVIS

EDITOR KEYSTONE:—I regret that I have been
without your valuable paper for some little time
because if I had subscribed sooner it would have
saved me some annoyance and expense, as brought
out by the following facts:
About two weeks ago a smooth, well-dressed

stranger called on me in my store, showing some
elk teeth, which he offered for sale. I looked them
over and found them quite nice in appearance and
I thought the price reasonable enough. To further
strengthen the impression that they were the
genuine article the man stated that they had been
bought from a half-breed Indian and that they
were gotten from Indian graves, where this half-
breed had procured them. I invested in a pair
of them at $2 each, but was informed by a brother
jeweler the next day that they were certainly
not genuine. He also showed me a copy of THE
KEYSTONE in which the operations in bogus elk
teeth in Omaha, Neb., was recorded. THE KEY-
STONE article was instrumental in putting us on
our guard out here.

Yours truly,
Red Lodge, Montana B. RYDBERG

The news item in THE KEYSTONE was printed in
full in many western newspapers, and the pub-
licity will do much in the direction of suppressing
this swindle.
The matter has been given consideration by

the American Jewelers' Protective Association and
National Jewelers' Board of Trade, both of which
organizations will do what they can to suppress
this traffic. The Good and Welfare Committee
of the Board, of which Louis Cohn, of the firm of
Henry Freund & Brother, New York City, is
chairman, has mailed the following warning letter
to certain dealers who were known to be offering
these teeth to the trade:—
" The attention of the 'Good and Welfare Com-

mittee' of the National Jewelers' Board of Trade
has been called to the fact that you and other
concerns are making and placing on the market
what you are pleased to call 'manufactured elk
teeth' which are, in fact, pieces of ivory made
from walrus tusks, so shaped, colored and marked
as to resemble, to a point almost past detection,
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the genuine elk teeth. It goes without saying that
there can be no such thing as 'manufactured elk
teeth' any more than there can be 'manufactured
human hands.' Elk teeth have no value except
to the members of the order of 'Elks,' to whom
anything but genuine elk teeth is valueless. It is
obvious, therefore, that the only practical purpose
of these so-called 'manufactured elk teeth' is to
deceive and defraud those purchasing them, in
the belief that they are purchasing genuine elk
teeth. It does not alter the case that the manu-
facturer explains to the trade, to whom he offers
these imitation elk teeth, that they are made of
walrus tusks and are imitations. The purpose is
nevertheless clear that they are to be sold as
genuine elk teeth, for no member of the 'Elks,'
or very few, would knowingly buy imitation teeth,
and to sell these as genuine is, of course, an
act of fraud, to which the manufacturer making
and supplying these imitations is morally and
legally a party.
" This committee is spending its time and money

in protecting the public and the conscientious
dealers and manufacturers against all kinds of
frauds. Already, in Lincoln, Nebr., one man has
been arrested and indicted in connection with the
manufacturing and selling of imitation elk teeth.
The committee hereby calls your attention to
this matter in the belief that as soon as you see
it in its true light you will desist from the manu-
facture of these goods without the committee
having to take any further action.

"Very truly yours,
" LOUIS COHN,

"Chairman of the Good and Welfare Committee
of the National Jewelers' Board of Trade.

"LORLYS ELTON ROGERS,
"Counsel to the Committee."

Texas State Association
Holds Successful Convention
(Continued from page 1131)

follows: C. B. Pittman, Ennis, president; R. D.
Sanders, Paris, vice-president; C. M. Bailey,
Dallas, secretary, and Fred Studer, Waco, treas-
urer. E. L. Pike was at first elected to the position
of secretary, but he sent word that it would be
impossible for him to accept the office. His
resignation was accepted and Mr. Bailey was
elected in his stead.
A committee composed of C. G. McCord, E.

Hahn and Fred Studer was appointed to select
delegates from Texas to represent this association
at the meeting of the National organization at
Kansas City August 6 to 9. The following were
selected as delegates: Simon Linz, Dallas; Fred
Studer, Waco; H. Iverson, Corsicana; W. C.
Fisher, Abilene, and W. R. Spittle, San Benito.
Speaking on "A Successful Optical Depart-

ment,' E. E. Taylor of Houston advised the
delegates to prepare themselves thoroughly for
their business and then keep studying all the time.
"Guarding the Public from Fraud" was the

subject of a short address by Will F. Dietrich of
Cleburne, He said in part:
"There is probably no other business in the

world which offers so wide a range for the exploita-
tion of the nefarious wiles and unscrupulous
practices of that highwayman of the commercial
world—the grafter—as this noble profession of
ours, the jewelry business."
Simon Linz spoke on "Salesmanship," and Ben

M. Hammond of San Antonio discussed briefly
the question of reciprocal insurance in the asso-
ciation.
"Making a Watch Keep Time" was discussed

by C. E. DeLong of Hot Springs, Ark., in an
interesting manner.

Retiring President Arthur A. Everts acted as
toastmaster at the banquet, which brought to an
end the two days' meeting of the jewelers, held at
the Southland Hotel last night.

Col. J. L. Shepherd, Col. Charles T. Higgin-
botham, Edgar L. Pike, Simon Linz, T. V. Murray,
R. H. Shuttles, Charles Moore and others re-
sponded to impromptu toasts.
With the banquet at the Southland Hotel last

evening the two days' meeting drew to a close.
The attendance at this meeting showed an increase
of 20 per cent over any other convention held
by the association. The books show an increase

of 86 per cent increase in the membership of the
association for the year.

Dallas was selected as the place of meeting of
the next annual convention to be held May 5
and 6, 1913.

Insurance Law Suit of Trade Interest

Jeweler Sues Safety Fund Society for Insurance
on Lost Diamonds—Verdict of Lower Court
Sustained on Appeal

In our issue of January 15 was published
an account of a law suit in which Moses
Wolfe, a traveling diamond merchant of No. 9
Maiden Lane, had recovered a judgment for
$1409.18 against the Jewelers' Safety Fund Society
for the loss of a lot of six diamonds from a wallet
in which there were fifty-two separate lots, while
traveling on the road between Grand Rapids,
Michigan, and the city of New York.
Mr. Wolfe had a policy of insurance from the

Jewelers' Safety Fund Society, covering his stock
to the extent of $10,000, covering any loss that
he might sustain.
On the fifth day of April, 1911, Mr. Wolfe

exhibited his stock of diamonds to five or six of
the trade in Grand Rapids, Michigan. He dis-
tinctly remembered having lot No. 733, for the
loss of which the suit was brought, on that date,
for he had a call for diamonds of the quality con-
tained in that lot. He visited the trade in
Saginaw and Bay City, Michigan, and arrived
back in New York City on April 8, 1911, his
trunk accompanying him on the train as baggage
on his railroad ticket. His trunk was immediately
taken to his office on Saturday, April 8, and the
wallet removed therefrom and taken to a safety
deposit vault. It was taken back to his office to
fill mail orders on April 13 and 19. It was in his
office on both dates 30 minutes, when it was
replaced in the deposit vault again. -
On April 24 he had a call for the class of dia-

monds that were contained in lot 73% for the loss
of which this suit was brought. He went to the
safety deposit vault, took his wallet to his office
and upon opening it discovered the loss of said
lot. April 24 being Saturday, the Jewelers' Safety
Fund Society's offices were closed, and he could
make no report of his loss until Monday, April
26. After giving a full statement of the facts of
his loss he was told that his loss was such that
it was not covered by their policy of insurance.
He called upon his attorney, James F. Mack,

257 Broadway, New York City. Mr. Mack began
a suit on behalf of Mr. Wolfe against the Jewelers'
Safety Fund Society.
The case came to trial January 4, 1912. Mr.

Wolfe showed that the wallet was never out of his
hands or the range of his vision between April 6,
1911, when he last exhibited lot 733 at Grand
Rapids and April 24, 1911, when he discovered
the loss, except when the same was in his trunk
or the safety deposit vault.
The Jewelers' Safety Fund Society took an appeal

from that verdict to the Supreme Court and urged
two points: First: That there was no affirmative
evidence that the diamonds were stolen and that
it was necessary for the plaintiff to show this
affirmatively before he could bring his loss within
the terms of the policy. Second: That the society
was not responsible for any unexplained loss.
Mr. Wolfe's attorney contended in his brief

and upon the argument that the question, First:
Were the diamonds stolen outside the office of
plaintiff, was purely one of fact properly submitted
to the jury and the jury having found in the
affirmative uhder all the evidence its verdict
should be conclusive. Second: That the clause
above referred to in the policy that the society
would not be liable "for any mere unexplained
shortage in any stock or assortment of goods or
deficiency in goods claimed to have been forwarded
in a package when the package was received by
the consignee in apparent good order with seals
unbroken" had no application to the facts in the
case as the goods had never been shipped to a
consignee.
The case was argued before the Appellate term,

of the Supreme Court, New York County, on
April 1, 1912, and a unanimous decision of affirm-
ance of the verdict of the jury was rendered by
that court on the ninth day of May, 1912.



C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

CHICAGO : 103 State Street NEW YORK : 37 Maiden Lane

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLA1ED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

Special Sterling Silver pieces furnished.

Work called for and delivered.

GORDON 4
MORRISON
WHOLESALe

JEWELERS AND
OPTICIANS

[STA B• 1092

Chicago, Ill

After Repairing

LOUIS J. MEYER pstio4IrLDNUETLSPTHREIET

ESTABLISHED 1892

WHEELING METAL CEILINGS

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians, 210 W. Madison Street, CHICAGO, ILL.

Jewelers are Busy with Weddings and Commencements
For this and the succeeding issue of the Keystone, we only ask that you remem-
ber Wheeling Ceilings and Sidewalls so that if you need anything of the kind
we will have an opportunity to show you the 24 Karat Ceiling.

LARGE STOCKS AT ALL STORES
Full information will be given by nearest office.

WHEELIIIG COMGATING COMPARY,
WHEELIAGWVA.

BRANCH OFFICES AND STORES:
NEWYORK CHICAGO PHILADELPHIA
ST. LOUIS KANSAS CITY CHATTANOOGA

Quality
is exemplified in our students output.
We will be pleased to demonstrate by

The W. L. Newmeyer School of Engraving

Watchmaking — Engraving — Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association

MI Card n c'ellMierTa

WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-tunities for learning watchmaking except the proper system of instruction. Aware of this fact,the W. I. of H. has established a Horne Study Department, with a view of teaching watchrepairing by correspondence. This system of instruction is as thorough as it possibly canbe, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43printed lessons, containing nearly 400 illustrations and other special features, making it anexcellent substitute for an attendance course to those unable to leave home or their positionand is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Stroh Building MILWAUKEE, WISCONSIN

June 1, 1912

DALLAS

Successful Convention of the State Association—
Some Two Hundred Jewelers in Attend-
ance—Associated Advertising Clubs of America
Also Hold Annual Meeting

Dallas, May 22.—The big event in this city
during the past two weeks, was the Annual Con-
vention of the Texas Retail Jewelers' Association,
which met at the Southland Hotel, this city, on
May 16 and 17. Some 200 members of the trade
from all parts of the state attended this meeting,
which was the most successful annual convention
thus far held by the Association. The Dallas trade
entertained the visitors in their usual hospitable
manner, and all appreciated the cordiality of
their welcome and the treatment which was ac-
corded them. A full report of the proceedings
will be found elsewhere in this issue.
Unique probably among the big conventions

heretofore held was the annual meeting of the
Associated Advertising Clubs of America, which
was held here on the week of May 20 to 25. These
combined organizations have now a membership
of nearly 10,000, and a large representation of this
membership attended the convention. A notable
feature of the program on the opening day was an
automobile parade in which each delegate launched
some startling innovation to bring glory to his
native city. The occasion was one of so much
importance that both the Governor of the state
and the Mayor of the city took part in the wel-
come accorded to the army of advertising men.

J. B. McKinney recently bought the stock of
R. L. Reese, Corsicana, Texas, and will move same
to Palestine, Texas, where he will have a very
attractive place of business.
Frank Blankenship, second vice-president of

the Houghton-Reardon Co., has recently pur-
chased a handsome touring car, and is now enjoy-
ing many rides over the goods roads around Dallas.
R. W. Cox, formerly with A. P. Bailey, manu-

facturing jeweler of this city, has accepted a
temporary position with T. P. Seastrunk, while
John Matthews, Seastrunk's regular man, is taking
his vacation.
Ben Miller, formerly in business at El Paso,

has recently purchased the stock of the J. J. Powers
Drug Co.

George Taylor, in the jewelry business at Ter-
rell, Texas, was in Dallas recently calling on the
jobbers, having just returned from a few days in
Fort Worth.
Gus Wright, formerly employed with L. E.

Sommers of this city, has accepted a position with
the Wagner Motorcycle Co., of this city.
D. S. Hawkins, who has been engaged in the

jewelry business at Toccoa, Georgia, for some time,
has discontinued business at that place, selling
out at special sale. He was quite successful with
his sale, cleaning up nicely. He has moved with
his family to McKinney, Texas, where he is now
head watchmaker and optician for the D. Goodin
store. This is the oldest established jewelry store
in this part of the country, being now in its fifty-
third successful year.
Sam Turner, assistant secretary and treasurer

of the Houghton-Reardon Co., has just returned
from Houston and Galveston, where he attended
the T. P. A. Convention, and has been nominated
delegate to the convention to meet in Omaha
next year.
The beautiful bronze trophy offered by the

Dallas Advertising league to the Ad. Club, bringing
the largest number of ladies to the convention in
proportion to the membership of the club, is in a
frame of Texas gum wood, stands nearly five
feet high and weighs nearly 150 pounds. The
design shown in the bronze was by Ben B. Lewis,
and the execution of the work was in the capable
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hands of Eugene Taber, both active members of the
Dallas Advertising League. Every bit of material
entering into the construction of this example of
craftsmanship, is a product of the state of Texas.
The Ladies' Attendance Trophy will be pre-

sented to the successful ad. club at the Dallas
convention, and must be competed for at each
succeeding annual convention until some club
secures it permanently by winning the trophy
three consecutive years.
W. J. York, traveling representative for the

Houghton-Reardon Co., has been in the house
during this weeks assisting in entertaining the
many visitors during the Jewelers' Convention.
Ed. Newman, formerly in the jewelry business

at Cameron, Texas, has recently purchased the
stock of W. C. Ballew, Cleburne, Texas, where
he will conduct a nice retail store.
A. P. Linn, of the jewelry firm of Linn Bros.,

Denison, was recently married to Miss Ella
Seibert, of Masscoutah, Ill. The couple will
make their home in Denison.

SAN FRANCISCO

Tride Shows Gradual Improvement — Many
Changes and Improvements in Local Stores—
Seattle Firm Moves into Handsome New
Quarters—Keegan and Rosencrantz Return
from the East

San Francisco, May 18.—Eugene Wachhorst,
jeweler, of Sacramento, was in San Francisco a
short time ago attending to some legal matters,
as this enterprising merchant is also the district
attorney of the capitol of California.

Louis Fahy, the San Francisco representative
of eastern manufactuers, is convklescing at one of
our local hospitals after having gone through a
serious operation. His many friends look forward
with pleasure to seeing him around his regular
haunts in the near future.
L. Schroeder, who was formerly with the Kall-

man Bros., the retail jewelers of San Francisco,
has just returned from a sojourn in Chicago where
he also put in a few months perfecting himself
in the science of optometry. Mr. Schroeder is
now in San Francisco looking around for a desirable
location as it is his intention to open a jewelry and
optical store in this city.
Wall & Dougherty, the new retail jewelry firm

of Honolulu, spent three or four weeks with us
and have left for New York, where they will do
some buying for their new retail establishment.
Both of the members of this firm while here attend-
ed the Shriners' Convention in Los Angeles as
members of the Honolulu Temple.
Burnett Bros., Inc., have vacated their old

premises at 720 First avenue, Seattle, and moved
into a very high-class store at 909 Second avenue,
of the same city. This new establishment is fitted
throughout in mahogany and plate glass. The
store front presents a very attractive appearance
both day and night. The store front base is about
four feet high of pure onyx which permits of some
very beautiful lighting effects at night, as every
vein and tissue in this onyx front is transparent,
with the powerful electric lights concealed behind.
The new cut-glass room of this establishment
compares favorably with any of the other new
jewelry establishments in Seattle. This new
store is run in conjunction with two others which
are located at Aberdeen and Chehalis.

Finkelberg Jewelry and Optical Co., have just
moved into a new location at 720 First avenue,
Seattle, where they have installed a very attractive
set of show cases in oak. This enterprising firm
has also erected a very attractive two dial street
clock which has been installed on the curb line.
R. A. Kettle, who has been the sales manager

of the Pacific Coast for the Waltham Watch Co.,
with headquarters in Chicago for a number of
years, has spent the last three weeks visiting his
many friends in San Francisco and Los Angeles.
He combined business with pleasure, and picked
up some very healthy orders while here.
W. C. Lean, enterprising retail jeweler of San

Jose, was among the out-of-town tradesmen in

this market a short time ago in search of suitable
merchandise for the brides' season.
L. W. Suter is receiving the congratulations of his

friends in and out of the trade upon the high class
appearance of his new retail jewelry store at 1115
Second avenue, Seattle. The first and last im-
pression that the new store gives one is of a gi-
gantic marble palace. This firm has also erected
a four-dial street clock directly in front of their
large double entrance.
0. Kelso, the jeweler in the Mercedes Building,

Post street, San Francisco, is the proud father of
a new boy. The stork visited his home the
middle of May, and we are pleased to say that the
mother and the junior jeweler are progressing
nicely.
Tuckey & Kline who have been associated in San

Francisco for a great many years as manufacturing
jewelers, have dissolved partnership, H. W. Tuckey
carrying on the business at the old location on
Geary street, near Grant avenue.

William Cummings, one of San Francisco's
pioneer jewelers, passed away in San Francisco,
Wednesday May 15, aged 69 years. Mr. Cum-
mings was a native of Philadelphia, who migrated
to California in the early days. He leaves a host
of sorrowing relatives, among whom are the Cum-
mings Bros. of Monterey. "THE KEYSTONE"
joins in extending sympathy to the bereaved
family.

J. Roessle and Frank Mahon have formed a
partnership, and will carry on a manufacturing
jewelry business, with a plant located in the
Whitney Building, Geary street, near Grant
avenue.
That genial old scout, Jack Lewis, is back on

the job again after having taken the strenuous
treatment administered at one of our local Hot
Springs. We are glad to have him back with us
and to see that his cure is permanent.

Arthur Jed Prouty, accompanied by his wife,
paid their friends in this city their quarterly visit,
and while here picked out some seasonable novel-
ties for their establishment in Napa, Cal.
Leon Carrau and family are laying their plans

to start on a thousand mile automobile trip. They
contemplate being away for about two weeks and
they hope to motor all through the southern end
of California before returning home.
A. Eisenberg and family arrived home on May

15, after having spent a very delightful four
months' vacation visiting the interesting points
in the old world. While in the diamond markets
of Europe, Mr. Eisenberg picked up some very
desirable papers of high-class gems. The floral
pieces that greeted Mr. and Mrs. Eisenberg in
their home upon their return, completely filled
their palatial residence with the marine view.
L. C. Henrichsen & Co. are now nicely settled

in their new establishment on Washington street,
Portland, near Tenth. The fixtures in the new
store are of solid mahogany, and make a very rich
appearance. We feel that Mr. Henrichsen's
move has been a good one as the business center of
Portland, Oregon, has a tendency to shift in his
new direction.

J. Armbruster, of the Illinois Watch Co., has
spent about six weeks on the Pacific Coast, and we
are pleased to learn that he has been received with
open arms, by all of the watch dealers from Los
Angeles to San Francisco.
Keegan & Rosencrantz, the celebrated commer-

cial ambassadors, are back in San Francisco after
an absence of three years. "The Irishman and the
Jew" make trips to the Orient, the Strait Settle-
ments, and the extreme East in three-year periods.
They report business as being fair and they contem-
plate going over their territory again after they
have been to the different manufacturing centers
in and around New York City.
E. V. Saunders is to leave San Francisco on the

Steamship "Manchuria," sailing from San Fran-
cisco on June 6, on a business trip for his firm,
A. I. Hall & Son, and expects to be away from
his place of business for at least one month.
E. Bastheim, the wholesale jeweler of Los

Angeles, Cal., contemplates leaving for New
York in two or three days. His New York address
will be with the diamond house of L. & M. Kahn,
2 Maiden Lane.

Harry Frutig, retail jeweler of Gilroy, Cal., was
among the out-of-town tradesmen seen buying in
the local market.



HEAVILY SILVER PLATED

REFINISHED LIKE NEW AND

RELINED WITH WHITE KID

ACCORDING TO SIZE (4 to 7 ins.) AND CONDITION

Annual Meeting of Arkansas Retail Jewelers' Association

Favor Abolition of Time Guarantee and the Maintenance of Fixed selling Price
Policy—Endorse Measure That Would Suppress Fraudulent Advertising

Little Rock, Ark., May 18.—The annual con-
vention of the Arkansas Retail Jewelers' Associa-
tion was held in this city at the Hotel Marion, on
May 15. Owing to the removal from the state of
the president of the associaition and the absence
of the vice-president, Secretary Carmichael, of
Booneville, occupied the chair and opened the con-
vention. The report of the secretary-treasurer
showed a membership of seventy-nine, or about
one-half the jewelers in the state. This is a much
higher percentage of membership than most of the
other associations can boast of. The organization
is also in good financial condition.
The most important, as well as the most prac-

tical address, at the convention, was that of
Colonel John L. Shepherd, of New York, who ad-
vocated in a forceful speech the abolition of the
time guarantee system in the jewelry trade. He
proved by actual demonstration how the guar-
antee was being used as an instrument of fraud
and pronounced it a demoralizing factor in the
jewelry business. He followed his argument by
presenting the following resolutions on the sub-
ject, which were unanimously adopted:

These mesh bags, which usually weigh from i o to 15 oz. each,

can be sent by unsealed mail at one cent per oz. Package must

not contain any writing. Sender's name and address should appear

on wrapper. When mesh bags are received without instructions

we repair them as above and return immediately.

Bags Repaired and Gold Plated at Reasonable Prices

We want the patronage of the small Jeweler. Our largest customers today were our
little fellows 10, 20 and 30 years ago.

WHEREAS, The country is flooded with brass
watch cases thinly plated with gold, and stamped
with guarantees of wear for long periods, gener-
ally for twenty-five years, and permanent, and
WHEREAS, Large quantities of such spurious

watch cases are purchased by the unsuspecting
public, in reliance upon such false guarantees, to
the great damage and injury to the business of the
legitimate retail dealers, and
WHEREAS, The use of such false guarantees

furnishes a ready instrument of fraud and decep-
tion; it is therefore

Resolved, That the Arkansas Retail Jewelers'
Association believe that the time guarantees
should be eliminated from all gold filled or gold
plated watch cases, and recommend that steps be
taken at once for the enactment of such legislation
that will prohibit the guaranteeing of any watch
cases for any period of time by any stamping in the
case, or by a tag or label of any kind whatsoever
that will indicate that such cases are filled or roll
plate or guaranteed, but that all such cases be
stamped with a registered trade mark and the
name of the manufacturer; and be it further

Resolved, That we as legitimate jewelers will be
satisfied to handle all such articles on the assur-
ance from such manufacturers whose name and
trade-mark is stamped thereon, that satisfaction
will be guaranteed on their respective lines.
The proposed new patent legislation was also

discussed, especially the feature of it which would
prevent the fixing of a selling price by the manu-
facturer. After it was explained how this provision
would hurt the jewelry trade and benefit the mail
order houses and department stores, the following
resolutions were presented and passed:
WHEREAS, There have been two bills intro-

duced into the United States Congress known as
H. R. Bill No. 23417 and Senate Bill No. 6273, and,
WHEREAS, These bills are intended to mater-

ially and vitally change the patent laws of the
United States so as to make it impossible to estab-
lish fixed retail and selling prices on patented
articles, and,
WHEREAS, Such change in the United States

patent laws would work very serious damage to the
interest of retail jewelers as well as other retail
merchants throughout the country; now, there-
fore, it is

Resolved, That the Arkansas State Retail Jew-
elers' Association, through its secretary, shall ad-
dress a letter to the Senators and Congressmen of
Arkansas at Washington, urgently requesting that
they use every possible influence against the enact-
ment of Senate Bill No. 6273 and H. R. Bill No.
23417, or any similar bills which may be introduced
in Congress, which intend in any way to do away
with the maintenance of fixed selling prices on
patented articles, and, it is furthermore

Resolved, That this association urge upon its
members that they shall write individually and
separately to the United State Senators and Con-
gressmen of the state of Arkansas at Washington,
urging them to use their influence against the pass-
age of any legislation to do away with restricted
selling prices on patented articles, and that the
members shall also solicit their friends and neigh-
bors in other lines of retail business to write similar
letters.
The discussion of the subject of fraudulent ad-

vertising ended in the unanimous endorsement of
a measure which would compel honesty in the
representation of the quality of goods.
The following officers were elected: President,

J. M. Terry, Eldorado; vice-president, P. G.
Keeby, Little Rock; secretary-treasurer, C. H.
Carmichael, Booneville. It was decided that
Messrs. Carmichael, Terry and Alexander should
be delegates to the Kansas City Convention, and
that the next annual meeting would be held in
Little Rock in May, 1913.
The question of bringing the annual convention

of the National Organization to Little Rock in
1914 was discussed at considerable length, the
meeting being addressed on the subject by the
Secretary of the local Board of Trade, and the
President of the Chamber of Commerce. It was
announced that should the convention be held
in Little Rock that year, the City Entertainment
Fund Committee would bear all expenses of
entertainment.
Many of the jewelers being members of the

State Association of Opticians, were present at the
annual meeting of the latter, held on the previous
day, and on the evening of that day enjoyed a
banquet tendered by the City Entertainment Fund
Committee. This was a most enjoyable function,
Colonel John L. Shepherd acting as toastmaster,
in his usual brilliant and entertaining manner.

Retail Jewelers' Association of the Dis-
trict of Columbia Hold

Monthly Meeting

At the May meeting of the Retail Jewelers'
Association of the District of Columbia, held in
the rooms of the Washington Chamber of Corn-
merce, 1202 F street, N. W., practically the entire
evening was given over to discussion of Washing-
ton's chances of landing the national convention
in 1913.
Thomas F. Grant, secretary of the Chamber of

Commerce, appeared before the meeting and gave
the members many valuable suggestions. He
told them that his organization would be pleased
to lend all aid possible, and he agreed to serve on the
convention committee, and to use his influence in
aiding to raise the necessary funds. In this con-
nection President Spier said: "If we really want
the convention in 1913, we must get busy right
now. We must ascertain the financial aid that
will be given us, so that when we go to Kansas City
we will have that all-important question settled."
The convention committee, of which Julius H.

Duehring is chairman, was ordered to hold a
special meeting for the purpose of getting together
the necessary data which will enable them to make
a full report at next the meeting of the association.

Regarding the coming convention, Mr. Hut-
terly reported that he had written to the secre-
taries of the different nearby state associations
regarding the plan to have all join together in
taking a special train to Kansas City. He had
received a reply from the secretary of the Pennsyl-
vania state association to the effect that as that
organization would not hold its meeting for some
time to come, it would be impossible for him to say
at this time just what plans would be made but that
he was of the opinion that they would gladly lend
their co-operation along this line.
The secretary read a letter from the Towle

Manufacturing Company, in which the latter
advised the members of their plans in regard to
their campaign to better the profit of the jewelers
who handle their line of goods, and asking for an
expression from the organization. Upon motion
of Mr. Hutterly, the secretary was instructed to
reply to the communication, stating that the
Washington jewelers were one and all in favor
of the maintenance of a fifty per cent profit on all
goods and that they hoped the firm would continue
its present policies.
A communication was read from W. J. Kettler,

wherein the latter expressed his thanks for the
letter of condolence sent him at the time of the
death of his mother.
At the last meeting a complaint was entered

regarding the sale of teaspoons at an almost
profitless price, by one of the local department
stores, the spoons being the product of one of the
firms who are doing much toward the establishment
of standard prices. The secretary was requested
to purchase the spoons and to then inform the
manufacturers, which was done. Their reply
stated that the department store did not buy
direct, but that they would see what could be done
in the matter. The members did not take kindly
to this statement for, as one of them remarked,
they did not all buy direct, which would mean that
they too could sell at an equal price. Another
effort will be made to change this condition.

It was requested that those readers of THE KEY-
STONE residing in Maryland, Pennsylvania and
Virginia, who intended making the trip to Kansas
City, communicate with W. H. Oringe, secretary,
909 Pennsylvania avenue, N. W., with a view to the
securing of a special train to take them to the con-
vention. Washington's delegates will be selected
at the next meeting of the association.

President Spier announced that immediately
upon the return of A. D. Prince, who is at present
making a tour of the west, he would name the
balance of the members of the Executive Com-
mittee, which is to be formed to take care of such
matters that may come up between the regular
meetings of the association. This committee will
take the place of the many committees which have
heretofore been appointed, the by-laws being
amended to allow of this change.



1140

"American Beauty"
Table Case No. 490 for
Jewelers is designed and made
by the Grand Rapids Show
Case Company—one of a com-
plete line of equipment for
every department of the pro-
gressive Jewelry Store,
adopted by the leading men of
the trade all over America.
GRAND RAPIDS SHOW CASE COMPANY
The Largest Show Case and Store Equipment Plant In the World

GRAND RAPIDS, MICHIGAN
Showrooms and Factories:

New York Grand Rapids Chicago Portland
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OUR NEW CRYSTAL
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=
= Seattle Salesrooms San Francisco Salesrooms
= 434 Globe Bldg. 515 Market St.
=

ALL PLATE SHOW CASES

Combine the latest ideas in modern show cases with our
fifteen years' experience in building high grade show case
and store fixture work. We have embodied in them all of
our latest improvements in All Plate glass construction and
can unhesitatingly recommend them as the best all plate
SI-low cases that have ever been offered to the public.

Write for Catalog T-3

WILMARTH SHOW CASE CO.
1528 Jefferson Avenue GRAND RAPIDS, MICH.
Boston Salesrooms Chicago Salesrooms Minneapolis Salesrooms
21 Columbia St. 233 W. Jackson Blvd. 100 Kasota Bldg.

New York Salesrooms Pittsburgh Salesrooms St. Louis Salesrooms
732 Broadway 406 House Bldg. 1118 Washington Ave.
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Whenever you think of

Store Fixtures
Think of this—

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representative

John Hofman Co.
44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York
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A MECHANIC ORr There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply. (
Don't be a mere mechanic, a drudge at 

your work. Be an expert watch  I(()
repairer. We have helped more than x,c
600 young men to get an expert know- '

4 ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training Ina few
months than you can possibly get In a store apprenticeship In aa
many years. We will put you in a position to select

now to be an expert watch repairer. Come to our $20 °,T,°%,
your own job and name your own salary. Decide right

come to us we will corn* to you by mall in your own
home. You can employ your evenings or any spare -e.

A.5 001U Alf

school at your earliest convenience or if you cannot

employment  A little time and money
now wit, get you a larger salary later. .9entA. WEEK 'ikttf i

re time learning without giving up your present

a trained expert watch repairer of you. It Is FREE.
Write for our booklet telling you how we will make 71117 IL

,
283 Perry Street Attlee, Indlina XP

The DeSelms Watch School

Artistic Hand-Made Banquet Rings
SILVER, WITH OOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.
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INDIANAPOLIS

'reparation for the South Bend Convention—A Record-breaking Attendance
Expected—Jeweler Celebrates Twenty-fourth Anniversary of Faithful Employe's
Connection with the House

Indianapolis, May 22.—Continued cold and wet
eather has noticeably retarded trade, but with a

Ittle sunshine and the June weddings and gradu-
ations, the retail trade is sure to improve. Retail
dealers are showing many attractive articles for
both those gift-giving events, and have called
special attention to their stocks both in window
displays and advertisements in the daily news-
papers.
South Bend will be the Mecca for Indiana

jewelers, June 17-18. The State Retailers'
Association will hold its annual convention in
that city and on that date. One of the attractive
features of the convention will be the number and
size of the Displays. The display space has been
enlarged twice to accommodate the jobbers and
manufacturers who are desirous of showing their
best lines to most advantage. The attendance
promises to be large; the program, which is not
fully completed, will be of interest to every wide-
awake jeweler in the state. The man who is
not wide awake and anxious to learn all that he
can for the betterment of his trade and home
business will be one of the men who will stay at
home, contented to run his business in the same
old rut until—Well everybody knows that ruts
are not found on the road to success.
H. H. Bishop, of this city, former president of

the Indiana Retail Jewelers' Association has been
selected to respond to the address of welcome at
the South Bend Convention. Mr. Bishop is a
great favorite with the association members who
will be glad to hear that he is on the program.
Joseph E. Reagan, C. W. Lauer, Sr., W. J.

Hoffman, George S. Kern and H. H. Bishop,
have announced their intention of attending the
convention. A number of other city jewelers will
join the delegations from the southern part of the
state, from Indianapolis, a special coach will
carry the crowd to South Bend.
Harry A. Sebel, buyer for Baldwin, Miller Co.,

has supplied the firm's travelers with an especially
large and attractive line of sterling and silver plated
novelties. Orders are being taken for the Christ-
mas delivery on these goods.
Hal J. Breen, the Indianapolis jewelry auction-

eer, is assisting Dan I. Murray in the sale of the
$76,000 stock of the Fenwick Jewelry Company,
of St. Louis.
Max Schmidt, formerly with E. & J. Swigart,

Cincinnati, has succeeded M. J. Bieber as manager
of the material department of Baldwin, Miller
Co. Mr. Bieber resigned to engage in another
line of business in Springfield, Minn.
Horace A. Comstock recently had in his window

a brass watch case, much the worse for wear,
placarded thus :
"You pay all it's worth when you buy from the

department stores. This brass case, purchased
from one of the large department stores of this
city, was guaranteed to wear twenty years; it has
been worn for three months."
That was an object lesson that appealed to

the common sense of every one who spied the
fraud case displayed with real gold plated cases
of reputable manufacture.
Joseph T. Head, 17 Virginia avenue, has been

notified that he will be obliged to vacate his store
room by June 1 when the building will be torn
down to be replaced by the enlargement of the
Indiana National Bank building. Mr. Head has
not yet secured a new location.
E. M. Stevenson manufacturing jeweler, has

removed his plant from 18V N. Meridian street
to 120 Virginia avenue, where he will have larger
quarters much better suited to his growing
business. Mr. Stevenson has a well established
trade on emblem goods. He recently. finished
an Eastern Star Grand Past Matron Jewel, set
with stones and raised emblems.

E. M. Craft had a most successful trip last
month on the large line of emblem rings manu-
factured by the A. P. Craft Company. Although
trade has been quiet the full force in the Craft
shop has been kept busy, on full time.
Frank Burton, of the Burton Jewelry Company,

is closing out his branch store at Kokomo, Ind.
Mr. Burton says business has been very good and
his only reason for closing out is his inability to
give it his personal attention, and the difficulty in
finding the right person to take charge. The lease
on the store building does not expire until August
first.
H. Cohan & Sons have been displaying in their

window the splendid pictures of current events,
supplied by The American Press Association
Photo News Window service. The pictures are
artistic, authentic and up to the minute.

Miss Herma Myers, with J. L. Carter, Rising
Sun, Ohio, is considered the prize pupil in the cor-
respondence branch of the L. R. Douglas School of
Engraving. Her progress has been remarkable
in both designing and cutting. Mr. Douglas is
sure that Miss Myers will soon be ranked with the
best engravers in the country. Her success should
be an inspiration to other young women who are
anxious to learn a trade that is both pleasant and
profitable.
The Linden Zinc Company, with a capital stock

of $10,000, has been incorporated under the
Indiana law, to operate zinc smelting plants.
A. P. Craft, of the A. P. Craft Company, is a
director of the company and a stock holder in
several productive zinc mines in Wisconsin.
B. L. Harrell, who recently came from Greens-

burg, Ind., to join the watch-repair force at the
store of Carl L. Rost, has just removed his family
to this city for permanent residence.
Joseph Schreder, formerly with A. B. Wahl, on

S. Meridian street, is now with L. Critzer, watch-
maker in the State Life Building.
Emil Mantel, jeweler and pawn broker on W.

Washington street, sailed May 4 from New York
for a trip of six weeks to several European cities.

Julius Bloom, formerly employed in the manu-
facturing department of J. C. Sipe, has accepted
a position in the shop of the Indianapolis Jewelry
Manufacturing Company, in the State Life Build-
ing.

George Deeb, formerly with J. L. Whisler at
Marion, Ind., is now doing watch work with F. L.
Bryant, on N. Pennsylvania street. Mr. Deeb
is also taking a night course of engraving at the
L. R. Douglas School of Engraving.
Sam C. Thalls has returned to his old trade of

watchmaking and is located with Clark & Gillam
in the Pythian Building. Mr. Thalls is wellknown
to the trade who welcome him back to their circle
after several years devoted to other lines of
business.
B. J. Bohner & Co. have succeeded to the

jewelry and repair business of Frank S. Day, at
Angola, Ind.
The jewelry store at Bluffton, Ind., formerly

conducted under the name of Hale & Co. and
owned by E. B. Redmond, has been sold to
Harry R. Gettle of Durand, Mich. Mr. Gettle
has removed to Bluffton, and Mr. Redmond has
gone to Toledo, Ohio, for permanent residence.
John T. Gardner, representing Baldwin, Miller

Co., and one of the most popular travelling
men in the state, was appointed Chairman of the
committee on hotels and railroads, at the grand
council of United Commercial Travelers of Indi-
ana, held at Kokomo, Ind., May 19.

April 25 was the 24th anniversary of Emil
Kernel's connection with the jewelry house of Carl
L. Rost. The occasion was celebrated by a dinner
given to Mr. and Mrs. Kernel and the employes
of the store at the home of Mr. and Mrs. Rost.
Mr. Kernel began his career with Mr. Rost when
the latter was located at Crawfordsville, Ind. Mr.
Kernel's record of twenty-four years' service
without losing a single day's work is probably
without a parallel.

May 4, Ikko Matsumoto began the Saturday
noon closing at his manufacturing plant, the plan

hni

too ceo.ntinue until September. This enables Mr.
Matsumoto to spend the week ends at his country

Charles Mayer & Co. report a very ready sale
for their large line of bracelet watches. Many
have been sold for graduating gifts.
Jacob Emsden, formerly with the Standard

Jewelry Company, Cincinnati, Ohio, has recently
been added to the traveling force of The I. Grohs
Jewelry Company. Ben Tanner, with the same
house, has just returned from a six weeks' trip
to Texas. He reported business as very fair.
So far no clew has been obtained of the burglars

who entered the store of Wolf Sussman, 251
W. Washington street, May 6, and stole $10,000
worth of diamonds and jewelry and $1,000 worth
of gold and gold filled watches. Mr. Sussman
immediately offered a reward of $100 for the
capture of the burglars and 20 per cent on the value
of all goods recovered. Later he offered $2,500
for the return of the goods and no questions asked.
Although Mr. and Mrs. Sussman had put seventeen
years of labor in the accumulation of the large
stock that was looted they are congratulating
themselves that they are in no wise financially
embarrassed. They own their home and none
of the goods in their loan department were touched.

Carl Brimhall, who recently sold his jewelry
business at Summitville, Ind., to Alpha Thomlin-
son, passed through Indianapolis the first of the
month enroute to his new location at Robinson, Ill.

J. S. Oldfield, of Shelbyville, Ind., was a buyer
on the Indianapolis market last month. He
reported business as very fair in spite of bad
weather and rough roads.
F. L. McKee, retail jeweler of Cloverdale, Ind.,

was met at the jobbing house of Hoffman & Co.
the last of May, buying stock and watch material
for the home store.
A. H. Beer, Versailles, Ind., made a .recent visit

to Cincinnati, buying goods and enjoying a little
vacation. Mr. Beer is the senior member of the
firm of A. H. Beer & Son, known all over the
country as the jeweler who conducts annual
"Pumpkin Shows" that advertise not only his
own business but his town. Beer and his pump-
kin shows have put Versailles on the map.
C. B. Sigler, jeweler at Knightstown, Ind., made

a recent purchasing trip to the Indianapolis
jewelry market.

Perry Tucker, watchmaker with the Fidelity
Jewelry Company of Terre Haute, Ind., was a
delegate to the Modern Woodmen Convention
held in Indianapolis recently. He stocked up on
watch material while in the city.
T. J. Woltze has sold out his jewelry store at

Monticello, Ind., to H. H. Bowman formerly
located at Brookstown, Ind.

J. W. Wehrly, Hartford City, Ind., has bought
out his partner. Hereafter the business of Wehrly
& Jackson will be conducted by Mr. Wehrly alone.

Donald Patton, recently with The Burton
Jewelry Company at Kokomo, Ind., and at one
time with George S. Kern, of this city, has gone
to Denver, Col., where he is located with one of
the leading jewelry firms.
Ray McCarty, Hope, Ind., was a recent visitor

and buyer on this market. After one year in his
present location, Mr. McCarty says he is well
pleased with his success. He was formerly watch-
maker with Carl Brimhall at Summitville, Ind.
The jewelry business of the late A. E. Brown,

at Fortville, Ind., is being continued by his
brother Ferd Brown.

William Beatty, a wellknown jeweler of West
Lebanon, Ind., recently visited Charles W. Lauer,
Sr., at his home. During the visit Mr. Lauer
accompanied Mr. Beatty on a short visit to their
mutual friend Agee Wilson, a jeweler at Martins-
ville, Ind.
A. C. Thomas, formerly with W. W. Dale at

Dugger, Ind., is nicely established, in an attractive
little store of his own, in the same town.
D. & J. Rosenbaum Brothers, enterprising

jewelers of Anderson, Ind., have recently purchased
a fine business block on the west side of the Court
House Square. While not contemplating a change
in their present location the new building may
eventually become the home of the D. & J. '
Rosenbaum Jewelry store.
George Klein, of Muncie, Ind., has returned

from a visit to Cincinnati.
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KANSAS CITY 
TOOLS MATERIALS

OPTICAL GOODS

MEYER JEWELRY CO.
12th and Walnut Streets

Boley Building

KANSAS CITY MISSOURI

Jewelry Manufacturing

and Repairing

DON'T FORGET A. N. R. J. CONVENTION

KANSAS CITY, AUGUST, 1912

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely

necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT L MISSOURI

RAPID GRAVER AND TOOL
SHARPENER

No. K 3
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Most  simple sharp-
ener on the market. ill
No directions need-
ed. Cut below shows
sharpener in use.

Fits T Rest
of Any Lathe
Used in Connection with
Oil, Emery or Carbor-
undum Stones. State
make of Lathe when
Ordering. Price for
Sharpener only, as cut
above.

$1.00 less
6 per cent

CORRECT
ANGLES,
TRUE
SIDES

ON

Graver
Screw-
drivers
Drills, Etc.

FOR SALE BY ALL JOBBERS OR

Edwards-Ludwig-Fuller Jewelry Co
Formerly EDWARDS & SLOANE JEWELRY COMPANY

KANSAS CITY, MISSOURI

Our Spring Lines Are
Complete

Get in touch with them through our
travelers or write us direct.

We handle complete lines of American
Watches, Solid Gold and the better grades
of Gold-Filled Cases, Gold and Filled
Jewelry, Silverware, Cut Glass, Novelties,
in fact, everything the up-to-date jeweler
needs in his store.

ORDER FILLED FROM ANY CATALOGUE

NO RETAIL

WOODSTOCK - HOEFER
WATCH & JEWELRY CO.

Kansas City9th and Walnut
Keith & Perry Bldg.
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MINNEAPOLIS AND ST. PAUL

nusual Rainfall Still Impedes Business—Clerk
Suspected of Jewelry Store Robbery—New
Jobbing House Opens for Business

St. Paul, Minn., May 23.—There has been very
ittle change in business conditions in the north-

west during the past two weeks owing to the Pains.

Vacation seems to be the main issue at present,

as many are making their plans and some have

already gone.
H. Jacke, jeweler on East Seventh street, St.

Paul, has moved to his summer home at White
Bear Lake.
Charles E. Carlson, jeweler located on Payne

avenue, St. Paul, has gone to Europe, where he

will spend about three months visiting and
traveling. He will visit Sweden, Germany, Nor-
way and several other countries while over there.
James E. McCarthy's jewelry store at 14 West

Sixth street, St. Paul, was recently robbed of

$357 in cash and thirty-five diamonds weighing

more than twenty-six karats and valued at more

than $4,000. It is thought that a clerk who
disappeared at the time of the robbery, is the

guilty one and the police have been searching for

him. His name is Samuel Welshofsky, alias

Samuel Nelson. He is said to be twenty-four

years old; height five feet, nine inches; and

weighs 150 pounds. He is of slender build, dark

complexioned and smooth shaven. His nose

and lips are prominent.
Thomas B. Wilson & Co., who recently opened

up a jobbing house in Minneapolis, have filed
articles of incorporation giving capital stock at
$20,000. The incorporators are Messrs. Wilson,
Tilly and Fosti. Mr. Wilson was with Norris,
Alister & Co., of Chicago, for several years and
Arthur E. Tilly, formerly with Schaefer & Co., of
Chicago, and B. W. Fosty was also located in
Chicago. They are getting in their stock and
expect to soon be ready for business. Mr. Wilson
and Mr. Tilly will travel on the road for the firm,
while Mr. Fosty will remain in the house and have
oharge of the business.
B. H. Ballard, located at Twentieth avenue,

North Minneapolis, recently sold his business to
Charles G. Lindquist at 1917 Washington avenue,
North, in that city. Mr. Ballard had been at that
location but a short time having bought the
')usiness of the William A. Sorensen.
P. H. Nardland, of Minneapolis, recently opened

t new jewelry store at 2502 Central avenue,
tortheast. Mr. Nordland was connected with
he jewelry department of the Powers Mercantile
3ompany, Minneapolis, for several years and
will no doubt be successful in his new venture.
George Kelly, who is employed by L. C. Gans
Co., of Minneapolis, is away on his vacation.
F. W. Harper, of Dawson, Minn., who recently

,old his business there, has bought the business
)t H. 0. Schleuder, jeweler and optometrist, at
ipringfield, Minn.
J. A. Pederson has moved his jewelry store at

Rushford, Minn., to new quarters.
The stock of the estate of the late John D.

I3odfors, Minneapolis, has been sold by trustees
-o J. H. Bihl, Fremont, Ohio, who has removed
'o the city where he expects to make his home and
'ontinue the business. The estate will pay 60
'ents on the dollar.
Albert Weber, Lakefield, Minn., will engage in

)usiness at East Grand Forks, Minn.
A gathering of retailers was held here recently at

) dinner which was given at the Radisson Hotel,
Minneapolis. There was an attendance of about
orty guests.
J. A. Kjellberg, Ashby, Minn., will close out his

ewelry stock and will confine his work to watch-
flaking and repairing.
C. A. Sherdahl, of Montevideo, Minn., and E.

d. Schwenke, of New Richland, Minn., were
retail visitors during the past two weeks.

J. W. Mills, of Waseca, Minn., was in the Twin
Cities during the past two weeks buying goods
and attending to other business matters.
F. A. Karlberg, of St. Croix Falls, Wis., was one

of the out-of-town retail jewelers seen in the Twin
Cities during the past two weeks.

Ingolf G. Larson, of Bayfield, Wis., has been
succeeded by Irvine & Larson.
A. L. Bolsta, of Ortonville, Minn., called on the

Twin City jobbers during the past two weeks.
J. F. Lancelle and R. B. Hustad, formerly em-

ployed with M. Jensen, trade watchmaker of
St. Paul, have gone to Rhinelander, Wis., where
they will spend a couple of weeks on an outing,
after which they will go to Tower City, N. Dak.,
where they will both be in the employ of Mr.
Hustad's father.
W. G. Churchill, of Wabasha, Minn., was in

the Twin Cities, buying goods during the past
two weeks. He reports business as being fairly
good for this season of the year.
The executive committee of the Minnesota

Retail Jewelers' Association recently met at the
West Hotel, in Minneapolis, and made plans for
the mid-summer meeting which will be held at
Fergus Falls, July 17 and 18. A big time is being
planned for and all members and those who are
not members should attend if possible. They are
arranging a program that will be very interesting
in many ways. They are offering advertising
space in the program and ask that anyone desiring
this space, write to E. M. Schwenke, secretary,
at New Richland, Minn.

KANSAS CITY

Charles C. I Ioefer Will Open in the Wholesale
Jewelry Business—Luck Saves Jeweler from
Serious Robbery—Unusual Number of Trade
Visitors

Kansas City, Mo., May 24.—Charles C. Hoefer,
who sold out his interest in the Woodstock-
Hoefer Watch & Jewelry Company a few months
ago to the widow of his former partner Samuel E.
Woodstock, will open for business in the Merry
Building, the latter part of June, with a full line of
jewelry, watches, silverware, etc. Mr. Hoefer is at
present in the east buying stock. Associated with
the new enterprise are Edgar Snow, formerly a
traveler for the Woodstock-Hoefer Watch & Jewelry
Company, who will travel for Mr. Hoefer; Ed. Bum-
gartner, recently associated with M. F. Barger &
Co., of Chicago, and Will A. Jores, formerly of
J. L. Teeters, of Lincoln, Neb.
Mr. and Mrs. Walter Jaccard left Sunday, May

19, for New York and sailed Saturday, May 25,
on the Cincinnati for Cherbourg for a two months'
stay abroad.

Fred Gambrill, who has a jewelry store at
Seventh and Central streets, Kansas City, Kan.,
saved himself from being robbed a few days ago
by an unexpected return to his store after he had
left it to go to lunch. Evidently the thieves were
well acquainted with Mr. Gambrill's custom for
he had scarcely left his store when they broke in
by sawing a hole in the front door, intending to
make their haul before his return. Mr. Gambrill
had forgotten something in the store and returned
just as the thieves were going behind the show-
cases. They made their escape.
G. W. Hail, bookkeeper for the Woodstock-

Hoefer Watch and Jewelry Company, is taking a
vacation.
Sherman Smith is a new man in the bookkeeping

department of the Edwards-Ludwig-Fuller Jewelry
Company.
R. G. Colvin, of the Woodstock-Hoefer Watch

and Jewelry Company, is spending two weeks
visiting friends at Breckinridge, Mo.

The Campbell Jewelry Company has incor-
porated with a capital stock of $3,000. The
incorporators are Matt S. Campbell, A. M. Bebee
and E. P. Campbell.
The D. B. Ward Jewelry Company has finished

its annual inventory. Leslie White, traveler for
the company, was in the house assisting.

1143

W. H. Lewis, bookkeeper in the material depart-
ment of the Meyer Jewelry Company, has begun a
several months' vacation which will be spent in
travel. Mr. Lewis sailed from New York, May
18, and will visit the principal points of interest in
England, France, Germany, Switzerland and
Italy and will return by way of Panama.

Miss Elsie Wood, bookkeeper for the C. B. Nor-
ton Jewelry Company, has returned from her
vacation.
The office force of the Edwards-Ludwig-Fuller

Jewelry Company is at work on the catalogue
which will be ready in the early fall.

Miss H. McDaniel, of the Edwards-Ludwig-
Fuller Jewelry Company, is spending a couple of
weeks in southern Missouri.
G. W. Sherman has opened a jewelry store at

911 Grand avenue.
P. F. Murray, city salesman for the Woodstock-

Hoefer Watch and Jewelry Company, made a trip
to Frankfort, Kan., recently where he assisted in
invoicing the stock of George Mason which has
been purchased by M. E. Lukens.

J. H. Baker has been purchasing a new stock of
jewelry which he will open in Sheffield, a suburb
of Kansas City.
The National Bank of the Republic, of which

C. A. Kiger, of the C. A. Kiger Jewelry Company,
is a director, is being torn down to be replaced by
a handsome twelve-story building. The bank has
been moved to temporary quarters across the street.
T. N. Nelson, Colorado and Western Kansas

traveler for the C. B. Norton Jewelry Company,
was in late last month refilling his trunks.
C. I. Lee, a prominent Kansas City, Kan.,

jeweler, spent several weeks recently at his country
place near Parkville, Mo., putting in improve-
ments. He has planted a large vineyard, and dug
a large fish pond for the pleasure of his friends.
W. C. Schumann, Oklahoma traveler for the

C. B. Norton Jewelry Company, was in the house
for a few days recently.
The following called at the wholesale houses

last month: Vern Perry, of Perry Brothers, Oak
Grove, Mo.; Walter Starche and wife, Junction
City, Kan.; A. Manifold, Beloit, Kan.; G. A.
Leffler, Iola, Kan.; M. B. Gordon and wife, Bray-
mer, Mo.; I. Eller, Excelsior Springs, Mo; W. B.
Wheeler, Lakin, Kan.; Charles Webber, Lexing-
ton, Mo.; L. Hoffman, Leavenworth, Kan.; J. L.
Potts, Marceline, Mo.; W. S. Noble, Drexel, Mo.;
W. H. Meyer, Lawson, Mo.; L. J. Herzog, Phil-
lipsburg, Kan.; A. J. Carruth, Herington, Kan.;
M. A. Lewis, Bonner Springs, Kan.; L. E. De-
lanty, Parkville, Mo.; C. J. Kiel, Clinton, Mo.;
J. W. Bishop, Claremore, Okla.; Roy Emery, of
Buhrman & Emery, Springfield, Mo.; H. E. Sut-
ter, Anadarko, Okla.; J. H. Whiteside, Liberty,
Mo.; A. Rosenfield, Leavenworth, Kan.; S. J.
Huey, Excelsior Springs, Mo.

New Way of Making Cutting Tools
Some remarkable results have recently been

obtained by the Bureau of Ordnance of the United
States Navy Department with cutting tools pro-
duced by a new and interesting process.

Instead of making the tool from high-cost steel
tool, containing the carbon and other elements in
its entire mass, the new tools are made of soft
steel, easily shaped into the proper form, and then
treated by the so-called "infusion" process, the
carbon and other elements being placed in contact
with the metal in the form of a special powder and
subjected to a heat treatment which causes the
soft steel to become hardened to such a depth as to
convert it into cutting material even superior to
the far more costly tool steel.
The tests at the Ordnance Bureau showed that

milling cutters made by the infusion process cut
deeper, faster and further than tools made of the
best carbon tool steel and fully as well as cutters
made from modern high-speed tool steel of far
higher cost. The chief of the Bureau says that
the infusion process "appears superior to any
hardening process now in use at the naval gun
factory," so that it appears that we are now in
possession of a method of making tools of the
highest grade for cutting metal out of ordinary
soft steel.
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This is

Another.

Peninsular

Catalog Year

EVE Jewelers have come
to know that Penin-

sular Catalogs help them
to increase their business
and their profits.

Our sales so far this year
are double those of any previous
year. Our largest orders are from
old customers who know the help-
fulness of Peninsular Catalogs.

Why don't you try the
Peninsular plan to help you increase
your business and your profits?
You can invest as little as $15.00
in the experiment.

Write us today.

Peninsular Engraving
Company

Builders of Catalogs for Retail Jewelers

104 Wayne St. Detroit, Mich.

Cadillaqua—Detroil, Fourth week on July
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' All the Words
in Webster's

■=4

■■■•
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are at the disposal of everbody.
Any man can claim in the most
positive and convincing language
the dictionary affords, that he
is the best man in the world to
build you a flying machine, shoe
your horse or cure your cold
just as any jewelry jobber can
claim that his catalogue is the
greatest ever. But, mere words
prove nothing. It's the results
from the use of the catalogue
that counts. That's why we
would much rather send you
the GREAT AMERICAN
JEWELERS' CATALOGUE
than keep on telling you what
it will do. All you have to do
is send a postal—that's all.

It's Now a National

Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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CINCINNATI

Zainfall Surpassed All Records and Hurt Trade—A New Departure Inaugurated

by Wholesale Jewelers' and Manufacturers' Association—Trouble Among

the Bowlers

Cincinnati, May 23.—Though the past two

weeks did much to set up a new rain record for this

section of the country, jobbers have fared as well as

the season generally allows. Swelled greatly by a

remarkably wet spring, the rainfall record of the

past half year exceeds that of any othe consecu-

tive six months for over a quarter of a century

by an average of ten inches.

The effect on retail trade has been somewhat

depressing; the retailers feel that there is business

to be had, and lots of it, now that the season of
graduation gifts and wedding presents is with us,

but the rain has been so unrelentingly steady that

little of the consumer's money reaches the stores.

Pleasanter days have appeared towards the close

of the fortnight since the last letter; and these

continuing may be confidently expected to bring

life and vigor that have been strangers to the local

retailers for some time.

The jobbers, with the balancing effect of wide-

spread fields of activity, are enjoying trade that is
entirely the equal of this season in average years.

An interesting departure has arisen in connection

with the meetings of the Wholesale Jewelers' and
Manufacturers' Association; the movement to

have the meetings addressed by educators and
other men whose experience would be of great

help to the jeweler was inaugurated at the last
meeting by President Ferd Phillips when he called

upon the president of a celebrated local technical
school. It is Mr. Phillips' desire that these talks

be continued as a means of arousing interest in
"the bettering of the jewelry business by putting

trained employees into it."

The Miller Jewelry Company is now nicely fixed

in their new quarters in the Miles-Greenwood
Building, Sixth Avenue and Vine Street, and are

now prepared to handle their business as hereto-

fore. Their new quarters afford them more than

twice as much factory and office space and ex-
cellent lighting facilities. Considerable new
machinery has been installed in order to allow for
the necessary increase in their output.

Charles Glass, of A. & J. Plaut, on Thursday the
16th, married Miss Minnie Strauss of Montgomery,

Ala. Mr. Glass left Cincinnati a week before the
wedding and will return with his bride after a short
honeymoon; the young couple will reside in this
city. Carl Thoma, Thoma Bros., is putting in
three weeks visiting the Indiana trade; on his
recent Ohio trip Mr. Thoma made a reputation for
himself as a fisherman. During a few hours' stop-
over in a small town he caught a fish weighing nearly

three pounds, the biggest strike of the season.

Clifford Flint, former Eastern avenue jeweler,
who left Cincinnati about a month ago to seek a
location in the west, owing to his wife's poor health,

has located in Seattle, Wash., and has set himself
up in trade.

Professor Shearer Addresses Jewelers

President Shearer, of Ohio Mechanics Institute
addressed the Cincinnati Wholesale Jewelers' and
Manufacturers' Association at the regular monthly

meeting held in the Hotel Sinton the afternoon of
Thursday the 16th. Professor Shearer's topic was

one on which he is as well or perhaps better
qualified to speak than any man in this section of

the country: "A Technical Education and its
Value to the Jeweler." The professor in an
interesting and forceful way told the members just
what would be the value to them of employees
fortified with a thorough technical education and
called their attention to the shortcomings in service
of the "green " hand. The members, whom, owing
to sickness, Professor Shearer had been forced to
dissappoint on a previous occasion when he was
scheduled to speak, were delighted with this, the
first result of President Phillips' plan to have the
meetings addressed by able men whose talks will
help in bettering conditions in the jewelry trade.

Biesing, pitcher for the Richter & Phillips base

ball team, held the Shamrocks to four hits in their
latest game and consequently the jewelers were
the winners-4 to 3.
"Entre Nous" club, of Oskamp, Nolting &

Co., was entertained in the May meeting by Miss
Edith Rogers, at her home in Newport. Mrs.
Walter Schinkel (Florence Nolting) attended the
meeting as the guest of honor, and was the center
of gayety in a social evening, which followed the
meeting. An automobile trip into the country
is a proposed plan for one of the several outings,
the club members expect to enjoy during the
summer; Miss Ruth Taylor and Miss Norma
Davis were appointed a commitee to plan several
affairs for the summer months. Miss Maud Davis
will be initiated at the June meeting of the club.

A. E. Johnson, former jeweler, of Versailles, 0.,
has gone with his wife and son to Jacksonville,
Fla., where he will set up in trade.
The Practical Plating Works, on Opera Place, is

being remodeled. New electro-plating equipment
for doing all sorts of plating work is being in-
stalled.
The name of Anthony Herschede comes before

voters in the Democratic primary, as a candidate
for the nomination for County Auditor. A friend
of Mr. Herschede, William Attlese, opposes him
on the ticket. The men have framed up an agree-
ment which binds the loser to provide a handsome
banquet for the successful contestant and also
provides that the loser electioneer for the nominee
who opposes the Republicans in the fall.

Friction in the Bowlers' League

The misunderstanding among teams in the
bowling league culminated May 15, in two
separate bowlers' jollifications. The Thoma Bros.
players went out to Fairmount where they cele-
brated with a chicken dinner and a bowling match,
in which the competitors were rival factions from
the same company. At the same time the North
Turner Hall housed a party made up of players
from E. & J. Swigart, Courtney, Audretsch &
Hardt, and Oskamp, Nolting & Co.; these latter
chose up sides for a bowling tournament and
enjoyed as a side line an inexhaustible supply of
Dutch Lunch. The four remaining teams in the
league have as yet failed to hold the promised
bowling feast. Prize-money, too, was distributed
to the winners the past week, and it was the dis-
tribution of this that led to the abandonment of
the original bowling banquet in which all teams
were to be represented. President Hess, of the
league, had called for an assessment of fifty cents
per man above the funds already on hand so that
the banquet could be a little something out of the
ordinary; the prize-winners, (about one-half of
all the players, had a share in some prize or other)
expected that this assessment would be drawn from
their prize money and consequently did not
respond. As a result of this and further complica-
tions there were several postponements and finally
the independent action mentioned above. Be-
sides a prize for the high-average man on each of the
eight teams prizes were awarded for league-
records:
High individual score, one game, Louis Michael-

son, Michaelson Bros., 252.
High individual average, George Schrand,

Michaelson Bros., 177.
High team score, three games, Michaelson Bros.,

2674.
Joseph Loos, of Wallenstein & Mayer, and Miss

Rea Burman were married in this city May 18.
They are spending their honeymoon visiting the
cities of the Atlantic Coast for a month. The
young couple will take up their residence in Hyde
Park.
Lynn Smith, a former resident of Newcastle,

Ind., startled local jobbers recently by dropping
in on them and announcing that he had made a
thirty-two day trip from Hot Springs, Alaska,
in order to have a look over fall lines in Cincinnati.
Mr. Smith is a jeweler and prospector at Hot
Springs, and displayed some interesting trophies

of his luck and skill in finding and working gold.
A heavy chain of the rude nuggets fashioned into
links was especially interesting. He is spending
some time in Newcastle before returning to
Alaska.
Samuel Fine, who several months ago stole a

valuable diamond ring from the Michie Bros.
store on Fourth avenue, is awaiting trial in the
County jail. He was arrested in New York upon
information sent out by the local police, and was
identified by George Schneider, of Michie Bros.,
who went on with Detective Heuftlein to bring
the thief here to trial.
A. S. Pfiueger, son of William Pflueger of Jos.

Noterman & Co., has left the Pieper Jewelry store,
in Covington, Ky., and has gone to Roanoke, Va.,
where he will enter retail trade. After having
located, he will in June go to Terre Haute, Ind.,
and claim as his bride Miss Noela Hodgers of that
city.
Gus Schneider, of E. & J. Swigart, has purchased

a three-story building on Central avenue into
which after having remodeled and renovated it,
he expects to move the Fruh Jewelry store, a
wellknown West End jewelry shop founded by
Mrs. Schneider's first husband. Mr. and Mrs.
Schneider will occupy the upper floors not given
over to the store.

How to Tell the Time of Night by
the Stars

Nearly every one is familiar with the fact that
the stars rise in the east, circle across the sky, and
set in the west, about the same as the sun does,
writes Forest Ray Moulton in Popular Mechanics.
They are actually moving in circles around the
Pole of the sky as a center. It is clear from this
that if they could be watched as the hands of a
clock, we could measure time by them. As a
matter of fact, our time is actually measured by
them. At the big observatories, and particularly
at the Naval Observatory of Washington, obser-
vations of the stars are made every clear night in
order to correct the clocks which, at the best,
are imperfect. This time is telegraphed all over
the country and constitutes what is known as
standard time. At present more than 30,000
clocks in the United States are automatically
corrected every day by telegraph.
Suppose one stands facing the north and regards

the North Star, which is almost exactly at the Pole
of the sky, as the center of the face of a clock. The
stars will be observed to go around the Pole from
right to left, that is, in the opposite direction to
that in which the hands of a clock move. When
the Big Dipper, which is always above the horizon
as seen from the latitude of the United States, is
found, it will be noticed that two of the stars in
it are in a line with the Pole Star. They may be
regarded as the hour hand of a clock which meas-
ures time.
The difficulty in finding the time of night by

the stars arises from the fact that they go around
in the opposite direction to that of the hands of a
clock, they make but one circuit in 24 hours while
the hands of a clock make two, and their position
at midnight varies with the time of year. Taking
all these things into account, the rule for finding
the time of night is as follows : Regard the stars
of the Big Dipper which are in a line with the
Pole as the hour hand of a clock and read off
from their position the time it would be if these
moving stars were an ordinary clock. Then add
this result to the number of months counted from
January 1 and multiply the sum by 2. Subtract
the product from 15, or from 39 if it is greater
than 24, and the result is the time of night. If the
number obtained is less than 12 the time is before
midnight. If it is greater than 12 the time is
after midnight, and 12 must be subtracted from
it in order to get the hour by the clock. As an
example, suppose on July 15 a man had stayed
late at the office, or elsewhere, and on his way
home found that the stars of the Big Dipper which
are in a line with the North Star were straight
under it. Considering this as a clock, the time
would be 6. Adding this to the number of months
from January 1 to July 15, 632 months, he would
have 123. Twice this sum is 25. Being greater
than 24 it is subtracted from 39, leaving 14. Since
this is greater than 12 it is two hours after mid-
night, or 2 o'clock in the morning. A nice time
to be getting home from the office.
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To the Man

Who Has Old Gold a a
Old Silver to Sell

If you knew positively of a concern who would pay you every penny your precious
metals were worth—and their value for same would come up to your own careful
estimate, that is the concern to whom you would be most likely to sell. Isn't it so?

Take Old Gold, Old Silver, Gold Filled Cases, Gold Plated Jewelry, Bench
Filings, Sweepings, etc.—the only way to discover whether you are on the right
track is to measure the amount of money you receive from us, by what you
have been getting elsewhere—from a concern which by reason of their impor-
tance justify a comparison of values.

just because it's a man's habit to sell here or there it shouldn't be a fixed habit
unless the habit is fixed by the best returns for what he sells.

Certainly he should not be blinded by habit, or by prejudice either.
All that is asked of Thomas J. Dee & Co., that they come under this rule.
Therefore no jeweler should continue to pass us by simply because he

has never done business with us. It isn't fair to yourself to do that—it isn't
fair to us.

We can show you what we are doing for hundreds of other jewelers every
day—if you will only give us a chance.

Many new customers sending shipments to us every day show that people are
being continually moved by this impulse.

Increased business month after month proves it.
If we didn't make and hold new customers this increase would be a very

uncertain quantity, and we must give more for your goods, or we wouldn't get
new business in increasing volume.

You are bound to come to us sooner or later.
In human nature nothing tugs so hard as self-interest.
Why delay longer?
Send us your next shipment and decide the question for yourself.
Check for old gold and silver by return mail. If our offer is not up to yours we will return ship-

ment intact, charges prepaid.

Returns for sweepings in from three to five days.

Thomas J. Dee & Company
Gold, Silver and Platinum Refiners

Offices, 24 and 26 W. Washington St. Chicago, Illinois Works, 317 E. Ontario St.
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PITTSBURGH

Knights Templar Conclave Brings Army of Visitors—Elaborate Decoration of

John M. Roberts' Store—Trade Prepare for Commencement Season—Resolu-

tions on Death of W. W. Wattles

Pittsburgh, Pa., May 21.—Knights Templar

week, beginning Sunday, May 26, with the arrival of

the Philadelphia commanderies, and closing Wed-

nesday with business sessions and a short sight-seeing

excursion, is expected to prove a boon to Pittsburgh

tradesmen. Some 8,000 knights will be here, and

preparations are being made to handle 50,000

visitors. The city has been en-fete since the

middle of the month, decorators coming from other

cities and placing handsome emblems. Tuesday,

May 28, is parade day, and on that occasion the

commanderies of Pennsylvania, and the honor

guests from Richmond, Va., and nearby states,

will march over downtown Pittsburgh and old

Allegheny, now the North Side, to East park,

where the review will be held.

Elaborate Decorations

Inquiry among Pittsburgh jewelers shows that

John M. Roberts & Sons, E. P. Roberts & Sons

and Hardy & Hayes will decorate their buildings;

indeed the John M. Roberts firm was in the lead

in placing its tributes to the Masonic knights,

having been in festive appearance for a week.

Grogan & Co., G. B. Barrett Company, and others

have plans laid to hang flags and emblems. The

Jenkins Arcade, the new home of Gillespie Bros.,

stands facing Fifth and Liberty, the city's two

chief avenues, and the building has been covered

with flags of the knights, the city and nation.

Unusual attention is being given to the decorations

at the John M. Roberts store. A scenic artist

conceived a number of oil paintings depicting

mounted knights, incidents of Templardom, and

to localize the historic blockhouse on old Fort

Pitt. Three of the largest figures represent God-

frey De Bouillon, the first king of Jerusalem after
the Crusaders won the city from the Infidels,
Baldwin II and Jacques De Molay, other chival-
rous heroes. The pictures cover the entire front
of the store, barring a large window, above the
first floor. All the display windows are filled with
charms, pins and other symbols of Masonry, and
preparations are made for much special business.
As an incentive to marksmanship and to fit-

tingly reward National Guardsmen for their skill,
Grogan & Co., have secured a bronze figure over
two feet high, mounted on artistically carved wood
in the form of the state's keystone shield, for pre-
sentation to the Eighteenth Regiment, Pennsyl-
vania Volunteer Infantry, the city's crack guards-
men. The figure is that of an Indian archer, the
arrows extending out beyond the bronze. Compe-
tition will be held throughout the summer, the
companies also shooting during the encampment
at Mt. Gretna. The successful commands, those
showing the greatest increase in figure of merit
attained during the year, will have their names
engraved on the emblem, after which it will be
hung in the new armory, which is one of the finest
in the nation. It is to remain in the permanent
possession of the regiment and from year to year
the names of the winning companies will be en-
graved on it.

Opposed to Patent Bills

Pittsburgh tradesmen participated in the hear-
ings before Congressional committees at Washing-
ton last week when jewelers and others presented
their arguments in support of the Oldfield-Brown
bill, which is intended to maintain fixed selling
prices. John M. Roberts, of this city, and J. P.
Archibald, of Blairsville, represented the Retail
Jewelers' Association of Pennsylvania, Mr. Roberts
being president and Mr. Archibald, a former
president of the organization. The bill in which

they are interested provides for the removal of all
restrictions pertaining to the right of a patentee
to fix or regulate the selling price of a patented
article after it passes from his hands. The Na-
tional Association of Retail Jewelers was repre-
sented by J. R. Stebbins, of Ashtabula, 0., who
had been delegated to serve by the president,
Steele F. Roberts, of this city. Other officers of
the National association attended the hearings.

Interest in the coming national convention at
Kansas City, on August 6 and 9, is becoming keen,
according to President Roberts. He says all
reports indicate a successful assembly.
Hardy & Hayes are making a specialty this

season of loving cups and figure trophies for golf
and track events, and report some important
sales locally.

June graduates and June brides are coming soon
and tradesmen predict a successful business.
They have made fully as large preparations as for
any previous seasion. Already their shops are at
their best as before purchasers arrive to buy gifts
they will entertain Knights Templar friends in the
trade and must have their places inspected. The
heads of the Retail Jewelers' Associations here
have made no special plans to entertain their
fellow jewelers, but predict many important
gatherings of an informal nature.

Bright and early today the Chamber of Corn-
merce trade tourists left the city for a four-day
jaunt through southern Pennsylvania and parts
of Maryland and West Virginia. As usual, Sam
F. Sipe, diamond importer, is managing the pub-
licity department. The itinerary calls for night
stops in Uniontown, Pa., and Fairmont and
Parkersburg, W. Va. Other large places to be
visited include Connellsville, Pa.; Morgantown,
Keyser, Grafton, Clarksburg, Sistersville, Wheel-
ing, W. Va.; Marietta, 0., and Washington, Pa.
Manufacturers, bankers, merchants and special-
ists are in the party, which numbers more than
100 persons. The boomers are traveling in a
special Pullman train of six coaches, and will spend
the nights in the cars. William H. Stevenson is
president of the Chamber of Commerce, and Logan
McKee the secretary. Besides telling everyone
that "Pittsburgh Promotes Progress," they mean
to advocate a ship canal to Lake Erie and the
erection of more dams in the Ohio, to promote
navigation.
On June 26, A. A. Gillespie, with his wife, will

sail for Europe, visiting the foreign markets to
purchase diamonds and art goods for Gillespie
Bros. It will be the Gillespie firm's twelfth annual
excursion abroad for this purpose. The plans call
for visits in Germany, Holland and France. P. C.
Gillespie, the other member of the firm, wilt spend
a few days in Washington, D. C., shortly, going
with 1,000 members of the Knights of Columbus
from this city to attend the unveiling of the monu-
ment to Christopher Columbus. From the capital
city he will go to New York on business.

Resolutions on Death of W. W. Wattles

Recently officers of the Pennsylvania Retail
Jewelers' Association met and took action on the
death of W. W. Wattles, who died suddenly here
last month while returning home from his store.
The resolutions follow:
WHEREAS, Our association has learned with

profound sorrow, that on April 16, 1912, Al-
mighty God in his all wise providence had removed
from our midst William Wallace Wattles, of W. W.
Wattles & Sons.

Resolved, That in all our social and business
relations, we have always found him an honorable
and upright man, a fair and just competitor, and
one whose integrity had never been questioned.
We feel that our association has met with a

great loss and the public a good and worthy
citizen.
We unite in sending our deepest sympathy in

1147

your great bereavement, and feel that even in this
loss, you have the great consolation that leaves
behind a name unsullied, and approved of men,
which should be a previous legacy as well as his
family;

Resolved, That a copy of these resolutions be
suitably engrossed and presented to the members
of his firm.

C. S. WILEY, Secretary.
JOHN M. ROBERTS, President.

Committee :—Francis A. Keating, 0. C. Seidle,
Steele F. Roberts, A. C. Graul, W. F. Stein-
macher and J. Warner Hutchins.

The Jewelers' Twenty-four Karat Club of Pitts-
burgh will hold a smoker and dutch lunch at the
Hotel Schenley, this city, on June 11, or there-
abouts. The club has 150 members and gives
several large functions of a social nature each year.
An important business change has been made in

this city, the Terheyden store being under incor-
porated management. Henry Terheyden,
Maurice H. Rihn and William M. Munhall are the
new partners, and all are experienced jewelers.
The business they take over was established in
1864 by Charles Terheyden, and since 1887 had
been conducted by Henry Terheyden. The firm
specializes in diamonds. Just at present Henry
Terheyden is serving with three city officials,
Fred Clarke and Marty O'Toole, of the Pittsburgh
ball club, and newspaper editors in directing a
campaign to raise funds for a Catholic church,
they being the judges in the disposal of an auto-
mobile.

The Movement to Advance Prices of
Watch Repairs

EDITOR KEYSTONE :—In looking over your
journal I noticed the articles on higher prices for
watch repairing. I think it is outrageous that
other trades should bring as much money for their
art and skill, while a man at the bench has to clean
a watch for a dollar, though he has to handle a
piece of work almost as delicate as the human
heart.
How often when a watch is taken in for cleaning

only, as the customer puts it, do we find a set
mainspring or a cracked jewel, or the pivots need
dressing, or a half dozen other things too numerous
to mention. And when the watch has been left
and the time comes for its repair, and when it is
taken apart we find at least three or four things
which I have just mentioned wrong with the watch,
what are you to do? The larger stores, of course,
would refuse to do anything with this watch at the
price of $1.00, but someone will repair it at that
price. Who gets these kind of jobs? The smaller
stores do the work at a loss, and not only that,
but think they will be able to gain the man as a
customer, but after the customer gets his watch
out, he goes, and ten chances to one will never
come back, unless his watch does not go right,
and then he is ready to make a kick. Does it pay
you to take his watch apart again for a dollar?
Now, Mr. Jeweler, can you afford to do these

things that I have just mentioned for $1.00? Of
course not. I think every jeweler should have
fixed prices on watch repairing, and stick to them,
then there would not be so many break-ups in the
business. You know as well as I, that Christmas
only comes once a year, and that you must have
something to support you the other eleven months.
If the bench does not do it, what else will?
One other thing that bothers the trade today is

the botch watch-maker, who gives a good watch-
maker a lot of trouble because of his lack of knowl-
edge of what should be done or what a watch needs
in its repairs. I know a lot of these "freaks," and
that they are cleaning watches for fifty cents.
Jeweling and mainsprings for the same price.
These men get along fairly well with cleaning.
What can be done to do away with this class of
watchmakers? I think that we ought to have an
Examination Board, and that every watchmaker
should be made stand an examination as to his
ability, and if he can pass, give him a diploma,
and that certificate will show that he is fit for his
craft. I think cleaning seven jewel watches should
be $1.50 and 15-17 and 21 should be $2.50 to $3.00;
other work accordingly.

Yours truly,
Blairsville, Pa. RAY W. KUHN.
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YOUR CONFIDENCE
is the thing we're trying to get: Your shipments
of OLD GOLD, SILVER and PLATINUM,

SWEEPINGS, etc., go along with the Confidence.
The only way to get a man's confidence is

to deserve it.

Our way of doing it is: Straightforward

methods of dealing to protect your interests

holding your shipment in same condition as

received prepaying your shipment back to you
if you do not approve of check.

Check reaches you by return mail check for

sweepings in five to ten days.

These things are winning more and more

confidence for

Goldsmith Bros. Smelting & Refining Co.
NEW YORK CITY
20 John Street

CHICAGO SEATTLE
Heyworth Bldg. Arcade Bldg.
Cor. Madison & Wabash

Origin and Evolution of the Stop Watch

The Earliest Form Had a Lever Mechanism—Necessary to Reset Watch After

Using Stop—The Stop Seconds Hand, Operated Independently, Invented

in 1844

The following query was sent us by
George J. Dietrich, secretary of the
Forest City Live Stock and Fair Co.,
Cleveland, Ohio, at the suggestion of a
jewelry firm of that city:—

I wish that you would give to me what knowl-
edge you have of a split-second watch, and what
was previously known as the sweep second timing
watch. There is a discussion on as to when the
timing watch was first used, and there are some
that say the stop watch was first introduced in this
country in Boston in 1830 ; others say that the
stop watch was made in Switzerland previous to
1800, and I am trying to trace it down to the earli-
est time as a matter of interest to those who are
horsemen.

Let us understand the terms which
should be used in speaking of the several
kinds of "stop watches"; there is con-
siderable looseness of usage in this respect,
and it will be necessary to know definitely
what name properly applies to each type,

so as to avoid confusion. A "stop watch"
is any watch in which one or more of the
hands can be stopped by pressing a pro-
jecting piece on the outside of the case,
but in its development, several kinds have
been used before the present type was
evolved.

The earliest stop watches had a lever,

one end of which could be operated by

the finger ; the lever extended in between

the plates of the movement, to one of

which it was pivoted moveably ; the

inner end of the lever carried a flexible
brass wire. When the outer end of the
wire lever was pressed sideways, the thin

brass vertical wire was carried into con-
tact with the edge of the balance, thus
stopping the entire watch. It was neces-

sary to re-set the watch each time after
using the stop. This simple stop mech-

anism was applied to watches with

ordinary second hands and sometimes

to those with long center-seconds hand

(sweep-seconds). Some watches made

between 1750 and 1800 have this device

on them.

The disadvantage of having to set the

watch to time after every time the stop

was used, inspired many efforts to improve

the arrangement ; in 1839 Pierre Gongy

(London) patented a mechanism embody-

ing an additional seconds hand, below

the ordinary one ; the extra hand traveled

with the other one except when held

stationary by a push-piece ; when the

push-piece was released, the extra hand

would return to the other hand and

continue moving in unison with it.
This was an improvement, but yet had

serious shortcomings. The thing desired

was a device by which the stop seconds

hand could be operated independently,

so as to stand normally at zero, from
which position it could be started, then
stopped, then returned to zero, all at the
will of the operator, without affecting the
time-keeping part of the watch. The suc-

cessful inventor of this arrangement was
A. Nicole, Soho Square, London, who
patented it in 1844. This invention
embodied the principle of the heart-
shaped cam for returning the hand to zero.

The name of this type of stop-watch is

the "start-stop and fly-back." It is the
modern type and it is often made with two
complete systems by which two seconds-
hands can be operated independently of

each other ; this form is known as the
"split-seconds" watch.
We often hear stop watches called

"chronographs". This is an error. A
chronograph is, as its name implies, an
instrument which "writes" the time-
makes a permanent record. The true
use of the term is to apply it to the instru-
ment used by astronomers in recording
the passage of a star across the meridian,
when making an observation to get
correct time. This instrument marks
the time intervals with ink on a roll
covered with paper.
In 1865 or thereabouts, a form of stop-

watch was invented which marked a dot
of ink on the dial where the hand was
stopped. This was much used for horse-
racing purposes, for some years, but is
now obsolete. This watch could have
been properly described as a chronograph,
because it made an ink record. Doubt-
less it was the use of these chronographs
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which has caused the term "Chronograph"
to be applied indiscriminately and incor-
rectly to all kinds of stop-watches.

Directly answering the above question,
the modern stop-watch (the start-stop
and fly-back) was invented and intro-
duced in 1844 in England.

A New Process for Coloring Aluminum

The coloring of metallic aluminum has
always been an unsatisfactory process, and
heretofore it may really be said that no
good process for accomplishing it has been
known, says The Brass World.
A process for coloring aluminum has re-

cently been patented by Salamon Axelrod
of Oberschoneweide, Germany. This pro-
cess is very simple and consists of treating
the aluminum surface with a solution of a
cobalt salt and then heating. The heat
changes the color of the surface and grada-
tions ranging all the way from a steel gray
to a brown and finally black are obtained,
depending upon the temperature to which
the article is heated.
The cobalt salt used is preferably cobalt

nitrate (cobaltous nitrate) and should be
either neutral or alkaline. The aluminum
article to be treated is dipped into this
solution or, if desired, the solution may be
applied with a brush. The cobalt nitrate
is dissolved in water to make the solution
for applying, but the proportions to be
used are not given.

After the cobalt nitrate solution is ap-
plied to the aluminum, heating is carried
out. This may be done in any desired
means, by a muffle, by a blowpipe or other
convenient methods. The exact tempera-
ture to be used is not stated, but is rather
low for aluminum melts at practically a
very low red heat.

If the heat applied to the aluminum
thus coated with the cobalt nitrate is low,
then a steel gray color is obtained. A
higher heat produces a brown color, and
one still higher gives a dead black color.
The black color thus produced on the

aluminum by the proper heat, is stated by
the inventor to be very durable and not to
rub off by friction like other superficial
colors obtained by other methods. The
black color is also stated to be permanent.
The inventor claims that zinc, tin and

other metals may be colored by the cobalt
nitrate or other cobalt salts in the same
manner.
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THE secret of a pure rich color lies in the alloying. No
melter can do his best with scrap or inferior alloys:
Melting—remelting—losing gold and wasting fuel with

every melt.
"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

•••"Omega Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.
The granules melt quickly and yield an alloy of

known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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= Watch Your Countershafts
This part of your equipment is as important as the machines themselves; being out of
reach it doesn't get the same care as given your other machinery. For this reason you
should have serviceable, well-built countershafts. OUR machines are.remarkable for the
long service which they have given. Specify "OLIVER QUALITY" when ordering.

No. 1 COUNTERSHAFT
Drop 6'

Tight and loose pulleys 4"d. for 13/g' belt
Driving pulley 8'd. for 1 "

NET WEIGHT 17 LBS.

SPECIFICATIONS

No. 2 COUNTERSHAFT
Drop 8'

Tight and loose pulleys 5"d. for 1Nr belt
With 10" x 2' flat pulley
"
' cone pulley

NET WEIGHT 35 LBS.

1 No. 3 COUNTERSHAFT
Drop 7"

Tight and loose pulleys 5"d. for i N ' belt
With 10" x 2" flat pulley
" 12" x 2" " "
" cone pulley

NET WEIGHT 42 LBS.

THE W. W. OLIVER MANUFACTURING COMPANY
1490 NIAGARA STREET BUFFALO, N. Y.
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Paying the Watchmaker
on a Commission Basis

On page 175 of our issue of January 15

was published an article exploiting the

possibilities of the plan of paying the

watchmaker on a commission basis. This
article brought a number of contributions,
the most important of which appeared
on page 371 of our issue of February 15.
The author of this contribution was a
member of a prosperous jewelry firm in
California, and his article stated the
firm's experience with the commission
plan of payment. We have been favored
with a second contribution from the same
authority which is, as follows:—

In The Keystone just to hand, I note
with pleasure a communication from a
correspondent, who treats the matter of
paying watchmakers on a commission
basis, from the watchmaker's view point.
His case is well put and seems to me to
be typical of the large majority of cases.
I admit that it would not be to the
advantage of all workmen to be paid on
the commission basis, but certainly it is to
the most competent. The following are
amounts paid to our watchmakers since
April 1 on a 60% basis of amount of work
done, and show conclusively that good
wages can be made by a competent
businesslike man who knows how to do
his work and is not afraid to demand a
proper remuneration therefore:

April 16., 17...012

20, 78.15 (2 weeks)
27, 40.95

May 4, 56.70

This is for a nine hour day and on regu-
lar classes of work; the watchmaker
taking in and delivering the work and
doing the winding in the morning.
In addition, our customers are fre-

quently quite complimentary on the
quality of work they are receiving, and the
department instead of being a sore spot,
is one of the most agreeable in the store.
We have employed many watchmakers,

and have paid on a regular weekly wage
basis all the way from $18.00 to $30.00,
but of the whole lot there were only three
properly entitled to call themselves watch-
makers and only one that was business-
like in addition. Needless to say that
though we hired him at $30.00 per week,
we would rather pay $50.00 or $60.00
as it means more profit to us.

It is a problem that we have studied
over for years and tried all schemes we
could think of from cheap prices and cheap

et

id
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men to the other extreme. The result is
that we feel the store and the customers
both greatly prefer the good prices and
the good work, and both are proportion-
ally benefited; and certainly it is to the
advantage of the workman if he be com-
petent. If he is a "dub," a fixed salary
would probably serve him better, as it
also would the slow; a good painstaking
man produces good results only at great
effort.
We believe one trouble with the average

workman is that he would rather put in
nine mainsprings at $1.00 each than six
at $1.50 each. In other words he is afraid
that if he asks a proper price for the work,
the customer may not leave it and the
other fellow may get the job.
We saw a curious thing a few days ago.

Being in the establishment of a brother
jeweler for a little chat, we soon found
out that he was considerably behind on his
work and that it was getting on his nerves.
Just then in came a customer, and to see
the way that the jeweler coaxed and
argued with the customer, to leave a
job at a price that means less than a
living wage—was beyond belief, and this
at a time when he did not know what to
do first on account of being piled up with
work.
Why should a watchmaker value his

services at less than the carpenter or
plumber? If he can make money for the
house, he has a good show for getting a
good salary himself. He can only do this
by knowing his business thoroughly, by
attending to it closely, and by being bus-
iness-like enough to put a proper value on
the work he does. Then both he and
the house will benefit. If he cannot
make a profit on a job, it would be far
better to let the other fellow try. He
would not lose time or money and the
other fellow probably would.

Finally we believe the average watch-
maker is too prone to figure his best
average time on a job as the basis for
making a price on it, sometimes perhaps,
figuring materials, as though these two
constituted the whole expense of doing
the job. We believe he should figure a
certain percentage for comebacks, and
also for taking in work. This is just as
much a part of the expense of doing it as
that part of the time actually spent in
brushing it out or putting in a jewel.
Then he should charge a percentage for

the guarantees that he gives, just as the
insurance companies do. No man will
ever grow into the millionaire class by
repairing watches and clocks, but the
man who by his business methods neither
will make a profit himself nor let the
other man, is more likely to end in the
poorhouse. Charge a good price, do the
work well, and you will find that your
employer will be ready to listen to figures
and pay you either on commission or a
fixed wage, as you may both deem best.
If, however, you cannot make a profit for
the house, then try something else, "you
may be a square peg in a round hole."
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A Question of Accounting
and Record Keeping

A Subscriber Desires Advice from His Brother

Jewelers—A Problem in Merchandising

As THE KEYSTONE seems to be "All
men", permit a subscriber to submit this
little problem to you and your readers:

We try to be very exact in recording our
business transactions. About 17% of
our total business is for jewelry and watch
repairing. Of late years, we have been
keeping record of these departments,
separately from the actual merchandising
account. This business is done at a neces-
sarily much larger ratio of expense, said
expense being chiefly salary, but bearing
its share of rent, light, chemicals, insur-
ance, etc., we find that the cost of running
the two repair departments, counting
them as a separate business, is at least
75% of the gross receipts from these two
departments, and if it were possible to
accurately figure the cost of taking in work,
delivering and superintending, it would
likely be considerably higher.
However, as this is done to a large

extent by clerks, whose chief duty is
selling, it is difficult to properly apportion
this part of the expense. Now what we
want your opinion on is this: If we
buy a piece of merchandise and put it in
stock, it is accounted for in the merchan-
dise account in the usual way. If we take
a special order for making up a piece of
goods and the work is done outside our own
shop, should we regard it as merchandise
and debit the cost of the same and credit
the selling, through the merchandise
account or through the workshop account?

Next, if it is proper to put this through
as merchandise, why is it not proper to
do the same with a piece made to order in
our own shop ? Yet, if we did so, the
cost of these jobs being, say 75%, and
this class of work forming perhaps 17%
of total business, you can see that it would
make our merchandising expense abnor-
mally high.

Again, our present practice is to include
all Dennison boxes, cases, cotton, etc., as
merchandise, charging this account with
the amount bought and crediting it with
what is left on hand when we take inven-
tory. But it seems to us to be positively
an expense and should be charged there,
and expense credited if anything is on
hand when inventory is taken. What we
want to do is to get at the positive expense
percentage of doing business. We have
my own idea as to whether it is correct to
figure on the cost or selling price, and do
not want to add anything to the already
numerous published articles on this line.

It is not always easy to correctly decide
just where an amount should be appor-
tioned, and if you or your readers are
inclined to give me the benefit of your
knowledge,_it will_be_ greatly appreciated.



1152

THE AMERICAN WATCH TOOL CO. have
added new and especially designed machinery
to insure accuracy in every detail of manu-
facture. It has taken years to organize and
develop a force of workmen, whose long
experience in the operation of special
machines is a guarantee of quality and
perfect workmanship.

The
Lathe

of

Quality
Backed by Years
of Development
and Experience.

WEBSTER-
WHITCOMB

PAT. APPLIED FOR.

A,AT.4- PPP

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 15 to 20 years with-
out repairs. All workmanship guaranteed.

Capacity, 2 1 16"
Price, $8.00

nv COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

Actual
Size of

Webster—
Whitcomb

LATHE, with Taper Chuck, Screw Chuck, 6 Yt in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00
LATHE, less Tallstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00
Snyder Chuck   . 8.00 Universal Face Plate , . . . 9.00

ALL

EMERGENCY JOBS

can be handled

with

Accuracy and Dispatch

with the

Webster-Whitcomb

Snyder Chuck
q Quick and easy to operate, with a convenient variety of steps to accommodate
a large range of work. All jaws are carefully fitted with a large bearing on the
plate and long guiding tongue. The scroll is now made with a coarse knurl and
extra heavy, giving ample strength for all classes of work. q These chucks are
mounted on any size or style of stem to fit the various makes of watchmakers lathes.
q Considered indispensable by many watchmakers.

IMPROVED

WEBSTER-WHITCOMB
PIVOT POLISHER

Has all the features necessary for rapid pivot polishing.

q This pivot polisher, when mounted o t a lathe as illustrated inabove cut, is especially adapted to finishing or polishing pivots ofwatches. The enlarged portion of the illustration shows a balancestaff and section of a lap formed on the corner to give a proper roundto the pivot. The polisher-spindle is mounted on a swivel headwhich can be set at any angle desired, and is driven by a round beltrunning over a set of idler pulleys to a regular countershaft. Samecan be quickly adjusted to any position, and is very sensitive in itsoperations.
ci Price complete, including 2 laps . $11.00

FOR SALE BY JOBBERS

SUSSFELD7 LORSCH & CO. 90..94 MIT a'hiodleensaLteanDei stNriEbuters 
YORK

WHOLESALE DISTRIBUTERS OF

_,,GROBET SWISS FILES
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f he Standard of File Excellence for Over 100 Years. All Genuine Grobet Swiss Files 
Have the

Rabbit Trade-mark. Made in all Shapes and Cuts for Watchmakers, Jewelers, Silversmiths, etc.

Tb

OPEN

Hale
Watch Protector

Pat. Feb. 2, 1909

SIZES: 0, 6, 12, 16 and 18

COLOR: Tan Shade

FITS LIKE A GLOVE

Made of fine, soft leather

Price, 
1 
$10.00 Per Gross

1.00 Per Dozen

[ONLY PA_LET JEWEL SETTER

The name explains it all

Price, $2.00
0

Over 4000 in Use Every Day

The ONLY SETTER
separates the two
jewels so that one

can be adjusted with-

out danger of the

other shifting. The

ONLY SETTER 16

fitted with practical

gauges to determine

the amount jewel is

L) be shifted, dim-
imting guesswork.

PRECISION TRANSFER PRESS
ACCURACY

RAPIDITY
CLEARNESS

This press enables the en-
graver to transfer repeated
impressions on precisely the
same spot as the original,
whether it be on knives, forks,
spoons, spoon bowls, etc. The
press has a guide which in-
sures absolute precision of
location. This uniformity of
position is not obtainable by
any other method. The press
is full nickel plated and has
three interchangeable gelatin
pads for gold, silver and plated
ware, one of the pads being
convex, making it especially
suitable for the inside of spoon

bowls. The gelatin pads are of a special quality, and can be interchanged in a trice.

Full Nickel Plated—Boxed ready for shipment, 7 x 5 X 3 ,4' inch.

Price, complete including 3 pads $5.00

DIRECTIONS FOR USING: Wipe a clean white powder or printer's ink into the engraving;

press same on to the pad, and, in turn, press the pad on to the article to be engraved. Repeat

this operation as often as necessary. Copies can be taken on paper for reference.

Liquid Amber
The strongest cement yet
discovered. The best
thing of the kind known.

Is made by a special
process, requiring from
four to six months.
Unexcelled for fastening
roller, pallet and impulse
jewels, watch glasses,
pearls and for repairing
valuable pieces of cut glass
or china.

Patent Applied For

frames.

Price per bottle - 25 cents Price

Bifocal Eyeglass
Two Loupes in One

The Most Convenient
Eyeglass for Watch-
makers and for Exam-
ining Precious Stones,
etc.

A bifocal loupe com-
bining the regular focus
you require for ordinary
work, and a high power
focus for close arid criti-
cal examination.
Always ready for either
power. In hard rubber

Made in all foci: 2, 2 3, 3,4 and 4.

$1.25

lT CULMAN BALANCE CHUCK
LOOK FOR STAMP

Over 7000 in use every day

Made with three inter-
changeable screw-on
plates, drilled with No. 8,
10 and 12 holes.

Plates are made
like the screw bezel
on a watch and can
be changed in-
stantly, they in-

crease the holding capacity
of the chuck ten-fold, mak-
ing it practical for many
train wheels now difficult
to chuck.

Price, $4.00

Send for Circular of the Latest Culman Time Saver

C. CULMAN, Maple and Hazel Avenues, 
Maplewood, Missouri

MONOFIL
BEWARE OF IMITATIONS

The Right Kind of Filler
For Monogram Work

For ivory, pearls, celluloid,
ebony, wood handle umbrellas,
etc. Is not damaged by water or
ordinary chemicals and sticks
tight in the monogram cuttings.

Can be applied without heat-

ing, simply by rubbing it over
the monogram.

ASSORTMENT No. 1.—In six colors—dark blue, light

blue, red, pink, black and white. Packed 6 sticks

in a box for   $1.00

ASSORTMENT No. 2.—Dark blue, royal purple,

golden brown, green, lavender and black . . $1.00

Any of the above colors . . 25 cents each

Gold ..... . . . :15 cents each

Silver   55 cents each

FOR SALE BY JOBBERS

SUSSFELD7 LORSCH 8z CO 
WHOLESALE DISTRIBUTERS.9 90-94 Maiden Lane, NEW YORK
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C62-.4•1klYACHNTIIE:_-;)
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The above plate, original size 20 x 22 inches, was free hand de-
signed and engraved by Mr. Antonio Breton, of St. Hyacinthe,
Canada. Mr. Breton had no previous experience before attending
our college. Expert engravers say it is as good work as they have
ever seen. By our method of instructions we can make an expert
engraver of you in less time and with less expense than any other
institution in the country. If you are going to learn the art of
engraving you will do yourself an injustice if you do not in-
vestigate our college. All information is free.

IF YOU CAN FIND
an institution in this country that would teach you as much
about practical Watchmaking, Engraving and Optics in as
short a time and with as little expense as we can, we do
not want you to attend our college ; but, if you are going
to learn the jewelry business and want to become a
thorough, practical workman, I want you to investigate
our college. Investigate it as you would any other busi-
ness proposition. If you do this I know that you will
agree with me when I say that we can teach you more
about practical Watchmaking, Engraving and Optics in less
time and with less expense than any other college in this
country. We have been increasing young men's salaries
and making expert workmen of them for over eighteen
years and can do the same for you.
Our instructors are practical workmen.
Our methods are original and up to date.
Send a postal today and we will send you a few booklets that
will explain everything in full. They are free for the asking.

THE PHILADELPHIA COLLEGE r HOROLOGY
Broad and Somerset Sts., PHILADELPHIA, PA.

F. W. SCHULER, Principal ESTABLISHED 1894

(COLLEGE OPEN ALL SUMMER)

Sheff Patent Ring Forging Machine
MHIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The most successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know anyone who has one who would do without it. Give
it a trial for ten days. Any jobber will furnish one.

Order from your Jobber or send to us Direct. Price, $16.00, adouddreel &Mad hSiinxe hie.

A. J. SHEFF & CO. : 6109 PENN AVENUE
PITTSBURG, PA

THE HIGHEST

DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

WATCH CRYSTALS.—Will you please inform me

which system of measurements watch crystals

are measured and labeled by, both as to height

and diameter, and if it is the English or metric

system. Please give me the transposition or

rather the rule for transposing the system used

into either English or metric system so that I

can size and compare all new crystals pur-

chased, for the sizes vary so that it is almost

impossible to get two out of a dozen that will

measure alike. When I hear from you I intend

making an instrument for measuring them so as

to prove the sizes.

The unit of measurement for diameter of watch
glasses is the old Paris ligue, which is divided
further into sixteenths. The height numbers are,
we believe, simply arbitrary figures adopted for
this special purpose.
A ligue is equal to 2.25 mm. A sixteenth is

equal to .14 mm. These figures omit some
thousandths of a millimeter; the translation is
close enough for your purpose, and it would be
impracticable to take account of smaller sub-
divisions than hundredths of a millimeter. We
believe that you will find it more labor to regauge
your glasses, than it will be worth; it seems
unlikely that you will find it to be of real practical
advantage. We always recommend the use of
a bezel chuck, or the Vacuum watch glass holder,
for use in cases where a glass "almost fits." These
tools can be had of all dealers. With them, one
can do just as well with a much smaller assortment
of watch glasses than without these tools.

VERGE.—A gentleman here in town owns an

old English chain watch which is different from

most I have seen. In one or two of the wheels

the teeth, instead of running out straight from

the wheel as in an ordinary watch, turn up at
right angles. The escape wheel is a kind of a

rachet wheel with teeth something like a saw,
and works on a fork which is a pinion with two
plates set at an angle to each other. The case
on the watch is silver and bulls-eye shape.
What I would like to know is this, is the watch
something that is quite common or is it one which
would be rare and a novelty?

The watch you have is one with a verge escape-
ment. Watches with this escapement are by no
means rare unless very old. We could probably
tell you just how old the watch is if you would
send us the case and movement complete, provided
the case is "hall-marked." Hall-marks are
stamped by some European governments on goods
made of the precious metals, and as for each year,
there is a specified combination of marks, and we
have lists of these marks dating back for more than
two centuries, we can tell the date of manufacture
of any watch case bearing any one of the marks
on our lists.

Verge watches were made in considerable
quantities up to quite recently, but the verge
escapement is the oldest and earliest used; watches
made before the year 1700 or thereabouts are rare
for their age alone; if not as old as that, they are
not considered of antiquarian interest unless they
are of unusual beauty of design, or are early speci-
mens of later improvements in mechanism, or
are connected with an important historical event
or personage.

ENAMEL DIALS.—Will you please give me the
name of the pigment and the composition used
in making white enamel watch dials.

The material used in making white watch dials
is a white opaque glass, generally known as hard
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enamel. Itis made in substantially the same way
as any other variety of glass, the difference being
in matters of the smaller details of manufacture.
Glass is made by melting together sand, and
coloring material, the latter varying greatly
depending on what color is desired and on what
use is to be made of the glass or enamel. One of
the commonest coloring agents used to produce
white enamel is peroxide of tin. Almost every
manufacturer has his own proportions or processes,
based on his own experience. The white enamel
is bought by the dial makers in cakes weighing
several pounds each; a large proportion of the
enamel used is imported from Europe. The
enamel is pulverized in mortars and the powder
laid over the copper dial-plates, which are heated
in a cake or gas furnace until the enamel flows.
The resulting blanks are ground and polished,
drilled, and the figures and lettering applied and
fired in.

Nickel Plating Cutlery
Before Silver Plating

The question is frequently brought up: Is it
good practice to first nickel plate steel knives
and forks before silver plating, or to simply
deposit the silver directly on the steel? This
matter has been brought up several times be-
fore and has not been satisfactorily settled.

There are between twenty-five and thirty
manufacturers of silver plated steel cutlery in
this country. As far as known, there are but
three of them that nickel plate their cutlery
before silver plating. The rest deposit the
silver directly upon the steel. It is also a signi-
ficant fact that many of the large makers at
one time nickel plated their cutlery before silver

plating, but have now abandoned the practice
and are silver plating directly upon the steel.

The Problem in Plating

The whole question of plating steel cutlery

lies in the adherence of the silver deposit. If

it peels, while in use, when it has first been nickel
plated and then silvered, and not when silver

plated directly on the steel, then there is no

question as to the superiority of the method of

silvering directly upon the steel; but if the cutlery

that has been first nickel plated and then silvered

stands better than that which has not been

nickeled, then the problem is solved as far as this
plating modification is concerned. In order to
solve this problem, however, it is necessary to con-
sider a sufficient quantity of cutlery so that no in-
dividual instances will prejudice the case, and
this can be solved only by the test of time. It
would be unfair to both cases to attempt to form
an idea from one maker's goods or from individual
instances.
At the present time, the question seems to

have resolved itself into this. There is no evi-
dence to prove that nickel plating steel cutlery
before silver plating produces any better goods,
or that it will wear any better. Neither is there
any evidence that the silver plated goods, with
the silver deposited directly upon the steel, wears
better than the nickel and silver plated cutlery.
matter really stands unsolved.

Plating Dried on Steel

There is one thing in favor of silver plating
directly upon the steel and that is that the largest
concerns all use this method. Those who manu-
facture the steel cutlery that is nickel plated first
are comparatively smaller manufacturers. They
claim that the goods wear longer when first nickel
plated.
The question is one that would require much

experminenting to solve it, but at the present
time the evidence is on the side of the manu-
facturers who silver plate the steel directly without
the use of any nickel deposit. It is a noteworthy
fact that many of these large manufacturers who
now silver plate the steel directly, at one time
nickel plated their cutlery previous to silver
plating, but afterwards abandoned it.—The
Brass World.

Interesting Queries and Answers
Clipped from Our Exchanges

Nuggets of Knowledge Valuable to the Jewelers—

All Sources of Reliable Information Tapped for

the Benefit of Subscribers
From Mr Bra ■1 World]

Question.—We have sent you some brass clock

wheels which have been bright dipped. These

show stains on the surface and we would like to

know the cause of them?

Answer.—An inspection of the samples sent
indicates that your difficulty is caused by the
wheels becoming attached to one another in the
dipping, and when the rinsing takes place, the
water does not rinse the acid out. Flat, thin metal

discs of this kind are always difficult to dip on this
account. It may be necessary for you to string
the wheels, putting glass beads or some other ma-
terial between them so that there will be a space
on each side, allowing the water to penetrate and
remove the acid completely.

Q.—How can gold be recovered from a gold

plating solution?

A.—Gold is recovered from a gold plating
solution by means of zinc. Use either the zinc
dust or zinc shavings. Use from one-half to one
ounce to one gallon of the plating solution and allow
to remain in it for a number of hours with frequent
stirring. Then pour off the solution and filter out
the zinc left together with the precipitated gold.
Wash thoroughly with water and then treat the
precipitate with dilute nitric acid (1 part of water
and 1 part of acid). This will dissolve everything,
when warmed for a short time, but the gold. Now
add more water and filter off the gold, wash and
dry when it will be ready for use again. In case
the gold solution is quite old and has been run
with platinum or carbon anodes, it frequently
happens that there is very little gold in the solu-
tion; so little, in fact, that it does not pay to try to
reclaim it.

Q.—What is the best etching solution for etching

steel? We understand nitric acid is used, but if

there is anything better, desire to use it.

A.—Nitric acid, diluted with water, is the
best etching solution for steel, and is almost
exclusively employed. Its strength will depend
upon the kind of resist you have. If you are
using the rubber stamp method of etching, then
4 parts of water and 1 part of nitric acid should be
used. If a strong resist, such as asphaltum is had,
then you can use a stronger acid-2 parts of water
and 1 part of acid. This will work more rapidly
than the weaker solution, but the results are no
better.

Q.—What is the cyanide process for extracting

gold from gold ores?

A.—The cyanide process for extracting gold
from ores is now very extensively used on lean
ores and those in which the gold is present in the
free state, even though so small that it could
not be worked by any other process. The finely
ground ore is leached for some time in a rather
weak solution of potassium cyanide in water. The
gold, as well as any silver that may be present, is
dissolved. The clear solution of cyanide, con-
taining the gold, is then drawn off and run into
the precipitating tank. This is used to separate
the gold. Zinc shavings, freshly cut, are added
to the cyanide solution now in the precipitating
tank and left for some time. The zinc precipitates
the gold in the metallic condition. The clear solu-
tion is thrown away and the zinc, containing the
gold on the surface, is melted down. The result
is a material called "base-bullion" and containing
the gold with various other foreign metals. This
base-bullion is then refined so as to obtain pure
gold. This is usually done at the U. S. Mint,
to which the mine owners send what base-bullion
they obtain.
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WTHEN you buy a RIVETT LATHE you get more Quality than with any other
Tool. We have built Watchmakers' Lathes for twenty-seven years and never yet

had to go on short time. Our Lathes are sold on their Merits alone. Do not accept any
Lathe supposed to be "just as good." Insist on the RIVETT LATHE.

THE RIVETT LATHE MFG. CO. : Brighton, BOSTON, MASS.
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Differential Lever Clocks

Their Construction and Operation--Will Run One Year Without Winding— Application

of the Differential Governor to Lever and Balance Wheel Clocks

Our readers are, no doubt, somewhat familiar

with the construction and operation of the differ-

ential clock of the pendulum variety, and therefore

will be interested in obtaining a technical under-

standing with respect to the application of the

differential governor in controlling the power of

long period clocks, of the lever or balance wheel

variety, making it possible to run these clocks

from thirty-five days to one year or over, and to

do it with a surprising degree of accuracy, and

without in the least changing the present construc-

tion and well tried principle handed down to us

by eminent horologists.
We mention this fact so that the reader will

not form the erroneous conclusion that the appli-

cation of the Busenbenz differential governor

accuracy for short periods is beyond question,

as is fully evidenced in the modern watch, and high

grade chronometers; therefore, the exact function

that the differential governor performs in correcting

an existing defect, and its application and operation

to any and all kinds of lever movements may be

fully understood from the illustrations herewith

given, in which Fig. 1, is a rear sectional elevation

of a one year differential lever clock, taken mainly

on the lines A and B, deviating from this line in

several places in order to show the winding gears,

motor or power train, position of gear N, and

pinion 12, and the time measuring train. This

train is that of a standard Swiss make, having

eleven jewels, which, in connection with the

differential governor and power train, is designed

to run for a period beyond a year. Fig. 2 is an

end elevation of the same, showing the differential

in section ; Fig. 3 is a front elevation with dial

removed; Fig. 4 a plan view of

same looking down; Figs. 5 and

6 show the construction of the

differential governor. These two

views are somewhat enlarged in

order to bring out more clearly in

detail, features that will be de-

scribed later on. Fig. 5 is a sec-

tional elevation while Fig. 6 is a

cross section of same taken on

lines R and S on Fig. 5.
Referring to Fig. 1 it will be

observed that owing to the position

of the differential governor withirf

the train of gears, that it, (figur-

atively speaking) divides the clock

into two distinct units, namely,
time measuring and power trains,

and will so be treated and con-

sidered in this article. It will

further be seen that .the power

train is substantially housed, due

consideration being taken for ob-

taining rigidity and firmness in

mounting, providing fixed and

stayable conditions so essential to

a clock movement operating under

such a powerful stored energy, and

confined in such an extremely

limited space.
The gear train composing the

two units are so calculated that

one turn of the main spring will

run the time measuring train thirty

days, while twelve turns are used in making it run

one year. Six turns of the spring are held as surplus

or reserve energy, this being a sufficient factor of

safety to insure the clock running one year or over.

The winding train, composed of pinion No. 9

and gear No. 8, is proportioned so that five

turns of the key, shown in Fig. 7, will wind main

spring one turn, and on account of size and form

of key, very little effort is required to wind the

clock, which can be done in less than one minute.

The motor or powEr unit is composed, as shown

in Fig. 1, of gears 1, 2, 3, and N, engaging respec-

tively with pinions 10, 11, 0, and 12. These

gears are driven by a single spring X, which in

strength and energy is very much in excess fo

that which is actually required to operate the

time measuring train. The object of establishing
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contemplates any startling innovation in the way

of changes or expects to revolutionize established

standards; on the contrary it adds to the move-

ment a most desirable feature, namely, a control-

ling governor that will eliminate spring variation,

a feature long recognized as the only weak point

existing in this style of movement.
From a commercial standpoint the lever move-

ment has many advantages over the pendulum

clock of either the spring or weight variety, and

were it not for the fact that accurate movements

of this type require daily attention they would

be today far more in use.
All attempts up to the present time to make

this style of movement run for a period greater

than twenty-four houzs has been invariably at

the expense of its time-keeping properties. Its

this condition will be set forth more fully in our

description of the differential governor.
The time measuring and dial trains are of

standard make, too well known to warrant a

detailed description.
A careful examination of Figs. 1, 2, 3, and 4

will show that the differential governor is placed

within the train of gears immediately below the

center arbor, and as we have already stated, it

divides the clock into two units, the power unit,

ending in pinion 12, at one end of the differential

governor, and the time-measuring train, beginning

with pinion 4, at the other end of the differential

governor, and ending with the escape wheel and

palate.
It will further be seen that the power of the main

spring must as a logical sequence exert its force

through both units, and were it not for the singular

function created by the differential governor, the

power would constantly diminish as the large

spring would unwind, and the clock then would be

no different from any ordinary clock now on the

market.
So far we have described both units and it

must be evident to the reader that these two units

operate synchronously without any interposing

mechanism in either the power or time measuring

train; therefore a function is created by the differ-

ential governor, the scope of which we will now

endeavor to make plain.
This governor was invented by J. J. Busenbenz,

of Chicago, and for which patents were granted

in the United States and nearly all the principal

foreign countries. The patents are owned and

controlled by The Differential Power Clock Co.,

118 N. La Salle Street, Chicago.
The basic principle underlying is something

entirely new to the mechanical world, and its

ability to regulate and automatically control any

(Continued on page 1159)
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K. & D. ROLLER REMOVERS
-A-

No. 298 ROLLER REMOVER
Operated by turning the knurled rubber handle. Traverse bar

does not turn when it moves endwise. These tools are finely made and
finished. The roller seats in these tools are very carefully formed,
adapting them to the widest possible range of work. Price, $1.50

No. 303
No. 304
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SCREW ROLLER REMOVER, IMPROVED
Made in two sizes, interchangeable tips, covering a wide range of

work. The traverse bar does not turn when the screw is moved. New
and neat design, the finest thing of this style yet made. Price, each, $1.00

Extra tips, 40c.

Send for our

Tool and

Staking Tool

Catalogs

No. 150-L
ROLLER AND HAND REMOVER

Same in every
way as No. 150,
except that
traverse bar is
moved by lever
instead of screw
action.

Price, $3.00

Tan

No. 299 ROLLER REMOVER

Same construction as No. 298, but larger. Fluted rubber handle of
large diameter, giving ample leverage. Price, $1.50

No. 295 ROLLER REMOVER

Interchangeable and adjustable tips, covering a wide range of work.
Reversible traverse bar adapting it to all sizes of stafts. Operated by
turning knurled cap. Price, $2.00
Extra tips either style, any size. Price, 40c. each

No. 150. ROLLER AND HAND REMOVER

Adjustable
parallel jaws.
Extra plungers
in handle for
roller and hand
removing. Will
remove any
roller, large or
small, single or
double.

Price, $3.00
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Differential Lever Clocks
(Continued from page 1157)

predetermined amount of power or force, is of the
greatest mechanical interest and in some respects
may be compared with the centrifugal governor
as applied to the steam engine, in its ability to
control the speed of the engine, regardless of the
varying load, with the exception that the differ-
ential governor is far more sensitive to adjustment,
and in addition is absolutely automatic in its
action.

Figs. 5 and 6 will be used in describing the
construction and operation of this governor, and
may be readily understood from the following
reference; E, D, and F constitute when assembled
a stationary shaft or core surrounded by a helical
spring J, which is fast at one end to the hub of
pinion 4, which engages directly with the time
measuring train, while the other end of spring J,
is fast to the hub on pinion 12, engaging directly.
with the motor or power train. Both pinions are
free to rotate on the stationary shaft or core

Manufactured by KENDRICK & DAVIS CO., Lebanon, New Hampshire
SUSSFELD, LORSCH & CO., 90 Maiden Lane, New York, N. Y., Wholesale Agents

II

Economy Means A Bank Account
More savings

Out of your

When sent to

guaranteed

old scraps

our Plant

Refilling clone by experts

Earliest possible returns

You will get a square deal

W. E. MOWREY, St. Paul, Minn., 1435 University Ave.

OD

FRONT ELEVATION

C, D, and F. This stationary shaft is somewhat
enlarged at M, at which point it is split into four
sections as illustrated in cross section Fig. 6, to

allow of its expansion and contraction.
The expansion or contraction of the core at

this point is effected by outward or inward move-

ment of the core centering rod D, by turning

the thumb knob C, in either direction. Winding

the spring J, of course, reduces its internal diameter

and makes it grip the enlarged portion of the
stationary shaft, while unwinding it increases

its internal diameter and releases its hold on the

shaft; therefore, it will be seen that the internal

diameter of the helical spring J, and the external

diameter of the stationary core or shaft at M,

have a direct relation in the calibration of the force

required in the time measuring train; the pressure

or force being proportionately decreased as these
diameters approach each other.
When they coincide at M, it is zero, and only

the power stored in the spring J, between M, and
pinion 4, is in action; therefore it will be seen that

here exists an automatic mechanical control of

the stored or reserve energy in the main springs,

and the constantly active energy in the time

measuring train. At every
impulse at the escape wheel
a fraction of the power
exerted by spring J, is con-
sumed and is again restored
from the reserve side from
the power train. This con-
dition of equilibrium is main-
tained uniformly throughout
the year.
The time measuring train

performs no other function
than that of measuring time,
the used energy being auto-
matically restored form the
reserve energy of the motcr.
In explaining this differen-

tial spring so that the philo-
sophy of its action, and
simplicity of its operation
are evident, we will state that
a certain force is required at the point where the
palate engages with the teeth of the escape wheel,
and whatever power is required at this point must be
furnished by the torsional action of the differential
spring exerting itself on pinion 4. As the torsion
of spring J, is increased, the internal diameter
of the spring is decreased; therefore the core
center D, is adjusted by turning thumb knob C,
until the split core E M, comes in contact with
spring J. When this takes place the remaining
coils leading back to pinion 12, will instantly
tighten, and in doing so it will hold in check
the excess power exerted by the spring X.

This point being established, it will be 'readily
understood that as the time measuring train
advances the power decreases throughout the
entire time measuring train to a point where the
differential spring comes in contact with the core
at M, and the moment the pressure is reduced the
slightest fraction it is instantly restored by the
winding of that portion of the spring J, between
M, and pinion 12. Thus it will be seen, that a
uniform pressure, so essential to good time-keeping
properties, can and is constantly maintained
throughout the year, or to be exact, for a period
of four hundred days and over.
So simple is the application of this principle as a

controlling and governing element in long period
clocks that there is practically nothing to get out
of order. The time measuring train is not in any
way disturbed by spring variation so common to
all clocks.
The differential spring can be instantly adjusted

to meet all factors of resistance and variations,
and a uniform predetermined pressure established
at the escape wheel.

Referring to an earlier statement made with
reference to the excess power
of the springs X, being very
much greater than actually
required to operate the time-
measuring train, the object in
having it so is mainly to guard
against any possible setting of
the spring at any time in the
future, and as all excess power
is checked by the differential
governor at M, it can result in
no harm to either the power or
time-measuring train.
In the first place the differ-

ential governor is set by
manipulating thumb knob C,
so that the torsional energy is
just sufficient to operate the
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time-measuring train, and safely take care of
every known factor of resistance. The power
then at M, is termed zero, while the torsional
pressure of the helical spring J, on pinion 4, is
just sufficient to maintain a satisfactory going
condition. About fifteen key turns, equivalent to
three turns of the large springs X, should establish
this condition.

This then, it will be understood, will be the
maximum power that can ever be transmitted
through the differential governor into the time
measuring train and at the same time it represents
the minimum power. Now as the time measuring
train advances the zero pressure at M., is disturbed,
but at the slightest disturbance at this point, the
power train advances to restore this arbitrary
zero; thus the transmission of power is uniformly
maintained and any further winding of the springs
X, will not disturb the fixed condition established,
and under this arbitrary adjustment the clock
will continue to run for a period of one year and
over.

History of Platinum
"Many of the finer and more valuable metals

were familiar to the ancients, and for many years
it was supposed that platinum which has come so
generally into use for automobile ignition purposes
was a product of the sixteenth century," said
Charles E. Splitdorf recently. "For many years
it was supposed that platinum had first been found
when gold ore from the Spanish mines in Darien
in 1560 was found to include a white metal pos-
sessing properties of what the alchemists termed
noble' metals, but which could not be identified.
The exportation of this new metal was prohibited
by law, and not until 1750 did it become generally
known and experimented with."
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BLACK SHIELD
MAINSPRINGS AND OILS
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1"‘ '

Dozen VISP
For all makes Gross $1,1369

The highes+ attainment in The manufacture of Mainsprin.gs Et Oil.
Fully Guaranteed

SWARTCHILD az COMPANY
Write for our latest catalogue No. B.I4 the largest- publication ever issued.

Each t'.25
Dozen 2L

Unequaled at any price.

HEYWORTH BLDG., CHICAGO
COR. MADISON Sr. & WABASH AVE.
Sent free upon application.

PRACTICAL ability, high
earnings and first-class posi-
tions guaranteed to graduates.

Absolutely highest class equip-
ment and instruction.

Best living for least money, for
students, in Lancaster.

Over 1000 successful graduates;
established 23 years.

The EZRA F. BOWMAN
TECHNICAL SCHOOL

of

Watchmaking and
Engraving

WRITE FOR
LANCASTER, PENNA. CATALOGUE

The Vernon Must Convince
0 UR offer to place

the Vernon
Rotary Compressor
in your repair room
for a ten days' trial
means just this : If,
after using it for that
length of time you
find it will not do
'list exactly what we say it will do, return
at our expense.

Briefly, then, it must convince, or you
are under absolutely no obligation to
buy it.

e

Made in three sizes:

No. 1, developing up to 20 lbs. pressure to the square inch,
price $7.50.

No. 2, developing twice the pressure of the No. 1, price $12.50.
No. 3, developing twice the pressure of the No. 2, price $15.00

All good dealers carry them in stock

LEE S. SMITH & SON CO.
PITTSBURGH, PA.

Tune 1, 1912 T H E

More About Watch Cleaning

By B. McCarty, Quitman, Ga.

For some time I have been reading in your
journal the many different ways in which watch-
makers do their watch cleaning, and it has been
very interesting to me. While I can't agree
with many of them in the way they do their
cleaning, however, if they get good results that
is all that is necessary. But I am afraid some
fail to get the best results, and with no criticism
for any one, I will give my way as briefly as
possible, for it might interest some at least. I
wish to say that I have never had experience in
any big shops, nor in any of the cities, nor had
I the advantages of being with any good watch-
maker.
I would like to say in the beginning that my

idea of cleaning is to clean, and not do the brush-
ing act with a lot of dirty brushes and chalk,
which I did for many years, not knowing how
easy it was to clean in the way I do now.

First, it will be necessary to tell you what will
be required to do the work my way : One small
oil stove or lamp ; two buckets that will hold
as much as two gallons each (one must be tin or
anything that can be put on the stove) ; one glass
jar that will hold as much as one quart with cover
something like a cracker jar ; one large bench cup
that will hold as much as half pint of alcohol ;
two common tea strainers, which can be had for
five cents each ; some small brass wire about
eight inches long made at one end into a loop ;
two or three medium soft watch brushes ; one
soft tooth brush and a cake of ivory soap, and
about half gallon fine box-wood sawdust. Now
it is understood that watch paper and pegwood
and pith are used, and that the tweezers and screw
drivers are clean and in good shape.
Now we will begin the work. First, we take

down the watch with care, and make such repairs
as are necessary, remove the hair spring from
balance, but don't take out any cap jewels if in
good shape. Now we will with a brush not very
stiff, brush off with benzine, and the train wheels
we will string on one loop, and the plates on
another. The winding wheels and parts, screws,
etc., put in the tea strainer and then one at a
time we dip in cyanide which is kept in the jar ;
then in the first bucket of water, shaking around
well ; then with the tooth brush and soap make a
good lather over all parts, back in the water again,
then to the last bucket which is on the stove with
hot water, and treat same as in the first water ;
then to the alcohol and, last, dry in the sawdust,
which must be kept dry and hot if possible,
then with watch paper and a clean medium,
soft brush, brush off all small bits of sawdust that
might remain, then one by one, take out the cap
jewels, cleaning in alcohol, and replacing one
before taking out another. This will avoid getting
them mixed ; then with pegwood with long
points peg out the pivot holes, dip the point in
the alcohol and then in the hole. You will find
the holes will require but little as they come
from the wash clean.
Now, I believe you will agree with me when I

say we have a clean watch. Now we will assemble
the watch, oiling the parts that could not be
oiled after assembling, such as cap jewels, winding
parts, etc. Now we see that the balance is in
perfect poise, and I want to say right here, many
a good watch-maker falls down and fails to get
good results. After the balance is in shape, stake
on the balance spring, and be sure it is on the beat,
i. e., when the balance is at rest the roller jewel is
on a line with pallet arbor, and rests free in the
fork, and see that you have just as little locking
as possible to be sure of enough draw, and that
the guard pin is just clearing the table. Now
give two or three turns with a bench key, and it
is likely to move off with a good motion. I never
oil the roller jewel for the reason I fail to see that it
would do any good and is likely to do harm. I
oil the pallet stones a bit or the teeth of escape
wheel.
Now this may seem a big job to some, but let

me assure you it is not. I find I can clean more
watches with less work, and I find it much better
than the brushing act. Just fix up a little and try
it, and I am sure you will be as I am, unable to
understand why you did not long ago give up the
old way as I must call it.

KEYSTONE

The Adherence and Wear of Lacquers

The matter of adherence and wear of lacquers is
a subject that concerns manufacturers of fine
metal goods at the present time to a considerable
degree, says The Brass World. It particularly
interests brass bedstead makers who are dependent,
almost exclusively, upon the appearance and wear
of the lacquer on their beds. If this does not hold,
but peels or wears through very rapidly, then the
reputation of the manufacturer is injured, and if
it continues, he finds that he has lost what
reputation he may have had. In other words, the
lacquer is the principal part of a brass bedstead.

We bring up this subject to indicate that much
of the difficulty is caused by the condition of the
trade itself and the caprice of the consumer.
They demand polished surfaces, and this fact is
one of the greatestdrawbacks that is encountered.
Everyone knows how difficult it is to fasten any-
thing to a glass surface, and if the surface is
slightly' greasy,_ then if' becomes doubly difficult.
The question of lacquering 'a highly polished and
buffed brass surface pnrtakeS of the same dis-
advantages. Thete,' fealty is-nothing upon which.
the lacquer can hold.- i4 slikht Olm of rease or oil,
be it ever so small, also" tends to prevent the
adhesion of the lacquer. " -

Tendency Toward Dead Surfaces

It is reasonable to suppose that lacquer will
hold better on a dead surface than on a smooth
one. The tendency in art is towards dead sur-
faces, and this has been fully exemplified in
photography, in which dead prints are now used
for the most artistic effect and have supplanted
the old fashioned glossy paper almost exclusively.

The fact that lacquer holds far more tenaciously
on a dead surface seems to have been early appre-
ciated, for many years ago, a brass bedstead
manufacturer patented a process of producing a
dead surface on the brass, purely for the purpose
of rendering the lacquer more adhesive. His
method was to impart to the surface of the brass
a large number of minute and almost microscopic
holes by means of a tool fitted with a number of
needle-like projections. The surface could also
be scratched by them. While this process does
not leave a very artistic effect on the surface of
the brass it indicates that the manufacturer was
working along the right lines and appreciated
the fact that a rough or dead surface is necessary
for the proper adherence of the lacquer.
We cite this case and call attention to the prob-

lem' of lacquering, simply to indicate that the
lacquering difficulty which now confronts the
manufacturer of brass bedsteads, is not so much
one of lacquer as it is in the preparation of the
surface.

Cadimum for Tungsten Lamp Filaments

One of the new uses for metallic cadmium is
in the manufacture of tungsten electric lamps.
Tungsten itself, according to the Brass World,
can not be successfully made into the filament by
the customary method employed with other
metals, of melting, casting and afterward draw-
ing into wire. The melting point is too high to
allow this to be done. In order to produce the
wire in a condition suitable for the filaments,
however, an intermediate process is used. Tungs-
ten, as obtained from its oxide, is always in
the form of a heavy metallic powder. This powder
is mixed with an alloy of cadmium, mercury
and bismuth in the following proportions. Cad-
mium, 42 per cent; mercury, 53 per cent; bis-
muth, 5 per cent. This alloy is smooth and uni-
form, and when heated becomes plastic so that it
may readily be impregnated with tungsten powder.
The two are ground together in a mortar, so that
an intimate mixture is produced. The amount
of tungsten used is from 30 to 50 per cent of
the mixture. To obtain the wire an extrusion
method is employed. The tungsten and alloy
mixture is forced through a die and issues in
form of a wire. The latter is then heated to
drive off the alloy, after which the temperature is
increased to render the tungsten solid. This lat-
ter heating is carried out in a vacuum furnace in
order to remove all of the foreign substances in
the tungsten.
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The Soaring Price of Platinum

The rapid rise in the cost of platinum as used
for jewelry and utensils for the chemist has
attracted the attention of the scientists of the
world, and started anew the search for a substitute,
though so far with no success, writes J. C. Miller,
M. E., in Popular Mechanics. It is a metal that
is produced only in small quantities in the United
States, the total production for 1910 being only
390 troy oz., a decrease of 282 oz. as compared
with the output for 1909. This entire production
comes from the states of California and Oregon.

All the metals of the platinum group are found
together, generally in alluvial sand, from which
they are easily washed, owing to their density,
this sand containing along with the platinum, and
in the same group, iridium, rhodium and several
other metals of less value in the commercial world,
the chief supply coming from the Ural mountains
of Russia. The small grains of iridium find prac-
tical use in the manufacture of points for fountain
pens.

Properties of Platinum

Metallic platinum is 21 times as heavy as
water, is gray, softer than iron, but harder than
copper, very ductile and can be drawn into thin
sheets or wires. The value of platinum to the
chemist depends upon its high melting point,
this being set at between 1,700 and 1,800 deg.
centigrade (3,100 to 3,300 deg. Fahr.). It was
not until the beginning of the nineteenth century
that the value of platinum for technical purposes
was discovered, for not before then were means
available for obtaining these extreme tempera-
tures. The early method of producing metallic
platinum was by melting the platinum ore with
arsenic, then roasting out the arsenic, the product
being the platinum sponge which was later com-
pressed or welded into solid metal. Later the
oxy-hydrogen blowpipe and the electric furnace
made the melting of the metal an easy matter.
St. Clair Deville succeeded in melting.platinum in
quantities for the first time in about 1850. This he
accomplished in a special form of reverberatory
furnace made of two blocks of lime fitted together,
between which a cavity was formed, and the
flame of an oxy-hydrogen blowpipe was concen-
trated on the metal placed in this cavity. The
high temperature has no effect on the lime. This
blowpipe produces a temperature of 2,000 deg.
centigrade (more than 3,600 deg. Fahr.). The
difficulty is to keep the platinum pure, as it alloys
readily with several metals. Carbon has an
effect upon it and its combination with carbon
accounts for the short life of platinum-wound
electric furnaces in some cases. The rapid rise
in the price of platinum may be traced to several
causes, principal of which is the demand created
by the electric industries and by makers of scien-
tific instruments and utensils. Long experiments
have been conducted in the search for a substitute,
and if one be found, the price of the metal will
undoubtedly drop.

Advancing Price

The price of platinum has risen rapidly during
the last year, being quoted at $39 per oz. in
March while in September it had reached $44, or
more than twice the value of gold, which is
$20.67 per oz. The high-water mark was reached
in December, 1911, when platinum was quoted
at $49 per oz. Much impure platinum has
appeared in the market in recent years. Thus
the government recently returned to the makers
chemical apparatus that was unacceptable on
account of its poor quality, this probably arising
from the fact that too much scrap enters into use.
When it is considered that in early days the coins
of Russia were made from this metal, which now
is more valuable than gold, it can be understood
what effect demand has on the price of materials
that are themselves rare and find important use
in the arts, and for which no substitute exists.
An important use of platinum is in the manu-

facture of the standards of weights and measures.
The national standards are constructed of a rare
iridio-platinum alloy which resists the attack of
acids and gases and is almost unaffected by changes
in temperature. Owing to the rising value of the
metal, however, a substitute for this purpose has
been found in tantalum which appears to possess
the quality of permanence and will cost but
one-third the price of the rarer metal.
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EXTRA FINE Nickel Plated DIAMOND Tweezer. Price, 50c.

No. 192. Leather Fobs
Price, $1.50 Dozen

ii
No. 256. Leather Coat Chain

Price, $1.75 Dozen

COW Boy Fobs   Price, 75c. Dozen
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SOLDERING11ALFLUX

UNEQUALED

Contains No Acids or Poisons

PATENTED

PERFEC1"
Soft Soldering Paste

NON-CORROSIVE

Directions:—Remove a littl
on the point of a splint an
apply to parts to be soldered
The perfect union of metal

will astonish you.
F. L. ARNHOLT
432 LEXINGTON AV

CHICAGO

The perfect union of metals will astonish
you. Soft Solders take firmer hold.
The advantages of this flux over any other
are too numerous to enumerate here.

TO TRY IT MEANS TO USE IT ALWAYS
NOTHING TO SPILL OVER

REGULAR ROUND CAN 25 CENTS
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The following is a

formula for a

Perfect
Watch and
Clock Oil
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!.CLOCK OIL.:.
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Specific Gravity 15.5° C . . 0.9219
Saponification Value . . . . • 278
ladine Number   • 29
Viscosity (130° F)   • 61 Seconds

This has been determined by a large number of tests, and is the first scientific
information ever given to the watchmaker.

Purchasers of Watch and Clock Oil can verify this by any reliable chemist, or
by any of the large Watch Manufacturers of the country.

Pure Porpoise Jaw Oil is the only known Oil in the world that will meet this
chemical requirement. We are the only Manufacturers who produce this Oil
from the porpoise to the watch pivot.

Porpoise Jaw Oil is the only known Oil that will stand three years in the jewel
of a watch without evaporation, creeping or oxidizing.

WILLIAM F. NYE
New Bedford, Mass.

ad- Read the instructive article on "Watch and Chronometer Oils- on page 1053, oft'le May 15 issue of The Keystone. If you have not received this issue, we will sendyou a copy of this article. Every watchmaker should read it.
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26TH YEAR OF THE ST. LOUIS
WATCHMAKING SCHOOL

5815 EASTON AVE., ST. LOUIS, MO.

WILL you grasp your opportunity
this year to attend the St. Louis
Watchmaking School? You can

greatly improve yourself--learn how the
practical work is done in all branches of
the jewelry business—and get ready to
take advantage of the fine chances to
make money as they come your way.
You can do all this and more, this very year, in
the St. Louis Watchmaking School.
You take no chances by attending the St. Louis
Watchmaking School. The best is the cheapest
in the end.
The size of your salary depends upon your Ability
your Knowledge, your Skill; and these depend
upon the school you attend.
We are making it possible and easy for you to
secure full information about our courses, by
simply asking for our catalog.

"WILL YOU ACT NOW ? "—TODAY ?

June 1, 1912 THE KEYSTONE 1163

AMONG THE TRADE

California

George R. Shreve, Hillsboro jeweler, has just
sold his beautiful residence in that city to Joseph
Silverburg. He has purchased another home site
which is located in the southern part of the town,
and plans are under way for the erection of a
magnificent country home.

Colorado

J. J. McGary, of the McGary's Universal Silver
& Jewelry Polish Co., Denver, left May 21
for an extended trip in the east covering Nebraska
Iowa, Illinois, Michigan, Ohio and Wisconsin. It
will take about three months' time to cover the trip.
Paul Haberl is now located at 613 Seventeenth

street, in the New Fredericks Building, Denver,
and has a much better F.tore and location than in
the past.

Ralph Beeman, for the past several years head
of the watch repair department of Joseph I.
Schwartz, Denver, has taken over this department
for himself, and in the future will be owner and
manager of this part of the business.
Fire broke out early the morning of May 7, on

the second floor of the building occupied by Wil-
liam Oppenheim Jewelry Store, Denver. The
fire did very little damage, but the smoke and water
destroyed goods to the amount of $4,000, in the
jewelry store alone, but is entirely covered by
insurance.

Connecticut

John H. Gleason, of Waterbury, died at his
home after a short illness. He had been em-
ployed for sometime past by Rogers & Brothers.
H. R. Nevins, of East Hartford, stopped in

Boston on his way to Maine to see his father and
mother, whose home was recently destroyed by
fire.

District of Columbia

John Hansen, of the firm of Schmedtie Bros.,
704 Seventh street, N. W., has been presented with
a bust of himself, done by U. S. Dunbar, the noted
sculptor, by the Masons of the District of Colum-
bia. This bust was voted to be given to him some
time ago, he being declared to be the most popular
Mason in the city, at a fair given by that organiza-
tion. It is a very good likeness and previous to
the presentation was on exhibition in the Cor-
coran Art Gallery. Mr. Hansen is prominent in
Masonic circles here, being a Scottish Rite Mason
and a Shriner.
R. Harris & Co., 400 Seventh street, N. W.,

are holding quite a successful sale of cut glass, and
in connection therewith have a very handsome
window display.

J. P. Archibald, former president of the American
National Retail Jewelers' Association, and John
Roberts, brother of the present president, ap-
peared before the House Committee to enter their
protests against the passage of the Oldfield bill,
which looks to the elimination of set prices on all
articles. These gentlemen appeared in behalf of
the Pennsylvania Retail Jewelers' Association,
which, like all similar organizations, feel that in-
stead of lowering the cost of living, would tend to
further depress business conditions. A. 0. Hut-
terly, of Washington, is the jeweler member of
the committee from the Chamber of Commerce
that also seeks to block its passage.
Herman Richards, with George W. Spier, 310

Ninth street, N. W., has gone to New Orleans on
his vacation. Mr. Richards will return by water
to New York City, where he will spend a few days,
prior to again beginning work.
Among the firms who donated merchandize

from their stocks to be offered as prizes at the
annual excursion of the Washington Board of
Trade, were the following jewelers: Galt & Bro.,
R. Harris & Co., D. N. Walford, H. K. Fulton,
Henry C. Karr, S. N. Meyer, Harris & Shafer,
Harris N. Brown Company, Berry & Whitmore
Company and the Shaw & Brown Company. All
of the gifts were substantial ones and well worth
winning.

Harris N. Brown, of the Harris N. Brown Com-
pany, 1208 F street, N. W., has been elected to
membership in the Washington Board of Trade.
Some very handsome displays of goods suitable

for gifts to the June bride are to be seen in the
stores. The F street stores are making a very good
showing indeed, and on Seventh street R. Harris
& Co., Edwards & Zanner and Charles Schwartz
are making a bid for this class of business.

Illinois

0. W. Murphy, formerly of Kalamazoo, Mich.,
has purchased the jewelry and optical business
of M. Benham, Enfield, this state.
The Chicago Heights jewelry store, Chicago

Heights, last month suffered a $300 loss, when
thieves broke the plate glass show window and
took all the jewelry displayed therein.

J. H. Rogers, of Gibson City, has purchased the
E. E. Wilber jewelry store on North Vermilion
street, Danville. Mr. Wilber, who has conducted
the store most successfully the past ten years, will
leave the first week in June, for North Dakota,
where he will remain for a short time. From there
he and his family, who will accompany him, will
go to Los Angeles, Cal., where they will make their
permanent home. The new owner, Mr. Rogers,
will move to Danville and will take possession of
the store on Mr. Wilber's departure, about lune 1.

J. W. Kirkpatrick, Warsaw's jeweler recently
purchased a cozy cottage and five lots in the south
part of town overlooking the Mississippi. It is
one of the highest and most beautiful locations in
the city.

Indiana

One of the finest jewelry stores in the state of
Indiana, is that of C. Q. Erisman & Co., Lafayette,
which was opened to the public May 13. The
Erisman jewelry store, which was for many years
at Fourth and Main streets, is now located in the
Lahr hotel block on the southeast corner of Fifth
and Main streets. The store now stands com-
plete with its two display windows finished in
walnut and heavy plate glass, one on Main street
and one on Fifth street. Inside, the dark, polished
walnut cases with French plate glass display the
stock to excellent advantage; the flooring is mosaic
tile; the walls of Fench grey, and the ceiling silver
white. In the rear, in a separate room, is the op-
tical department, which will still be in charge of
J. C. Meyers. In the basement is the clock repair-
ing and the polishing department.
The jewelry store of J. E. Mick & Son on Marion

street, Elkhart, recently had a large plate glass win-
dow smashed by a burglar. The jewelers lost more
from the damage done to the window than from the
goods stolen as the thief took very little with him.

Kansas

J. W. Vining, of Vining & Recht, Norton, has
returned from his winter home at Monrovia, Cal.
The jewelry firm of Johnson & Parrish at Inde-

pendence has been dissolved and the business will
be continued by J. A. Johnson.
W. D. Finley, of Sedan, has purchased the stock

of jewelry formerly owned by J. L. Cox, of Caney.
J. T. Brown, of Arkansas City, will open a new

jewelry store in that city. He was in Kansas City
recently purchasing his opening stock. Mr.
Brown was formerly in the employ of Henry Zimm,
at Hutchinson.
John Slykhouse, formerly of Iola, has opened a

small jewelry store in Coffeyville.
A wholesale jewelry business was recently estab-

lished at Topeka, which will be known as the
Logan-Carter Jewelry Company. The company
is located in the Shawnee Building. The officers
are W. F. Logan, of Topeka, and A. L. Carter, of
Salina.
The Gustafson jewelry store, Lawrence, recently

installed some beautiful new walnut showcases.
Mr. Gustafson was born and raised in Lawrence,
and has built up a big jewelry business there. He
is a firm believer in patronizing one's home town
so when the growth of his business demanded more
room, he had these show cases made in Lawrence,
by the Lawrence Planing Mill.

Iowa

Claude G. Sparks has purchased the Johnson
Bros.' jewelry store at Albia on the north side of
the square, and is again in the business. Mr. Sparks
was an Albia boy, and has made good in a business
way and all are glad that he has arranged to stay in
Albia. Mr. Johnson will remain in Albia and will
no doubt soon be engaged in some other line.

Maine

The store of Henry M. Hutchins, Westbrook,
was broken into recently and several watches
stolen. Several people on Main and Church
streets, were awakened at the time by the crash of
breaking glass. Watches valued at $75.00 were
taken.

Maryland

The diversity of opinion which appears to exist
in Baltimore, regarding the value and manner of
advertising jewelry stores, is odd. It is one of
the greatest towns in the country for advertising
jewelry. The daily papers, particularly the
Sunday editions of the American, Sun News and
German Correspondent, are generously used by
the retail jewelers. Nearly every vacant lot in
town is placarded with the painted signs. In
addition every street car in Baltimore is replete
with the cards of C. C. Crooks.
B. D. Nuitz, the dealer in antique jewelry, at

693 North Eutaw street, Baltimore, has adopted a
plan a little out of the ordinary in drawing atten-
tion to his stock. He takes space in all of the
blue books that are published. He claims that
this is the most profitable kind of advertising he
has ever done, for while an ordinary directory
may be consulted, the contents of a "blue book',
are committed to memory by those people whose
names appear in it.
The Baltimore Jewelers' Supply Company and

Shirey & Co., the material men, keep very up-to-
date mailing lists, and send some very well written
letters at frequent intervals to the people whose
names appear upon them.
The recent failure of a jewelry concern in

Baltimore is said to have been from educating
the buying public the wrong way. Some of the
salesmen put up 18-karat talks about 8-karat
stock, while the next time the buyer called some
other clerk told him a 14 karat story. As a result
the buyer became disgusted with both.
Mann Bros., of New York, filed suit here, May

17, against the Baltimore & Ohio Railroad for the
alleged loss of a sample case of jewelry valued at
$12,000 on October 8, 1911. It is asserted that
the case was checked in Pittsburgh by Earle R.
Sheppard, a salesman, and was to go to Washing-
ton, Pa., and then to Wheeling, W. Va. At the
last named city the complainants charge that the
railroad company failed to turn the ease over to
the salesman, and that it was either lost or
destroyed

Massachusetts

The new Whiting factory in Plainville is almost
completed. They expect to have it finished in
two or threc. weeks.
Thomas A. Addison, of Addison Bros., Chelsea,

has bee.) with a shooting party at Small Point,
Maine.
Lee Higgins, of the Whiting & Davis Company,

Plainville, has returned from New York, where he
has been on business.

J. W. Willey, of Brockton, was a recent visitor
to Boston.
U. N. Devylder, Holyoke, has purchased the

former stock of H. Silverman, of Dwight street,
and will continue to carry on the business.

J. Kahl, of F. A. Robbins & Co., Pittsfield,
visited Boston recently and called on the trade.
C. S. Proodian, of Worcester, was a recent

visitor to Boston.
A. R. Harmon, British representative of the

Waltham Watch Company, accompanied by his
wife, is on a trip to the United States.

J. E. Whiting, of Salem, was a recent visitor to
Boston.
Ray MacKinnon, aged twenty-three, an em-

ploye of the Waltham Watch Company, was
drowned in the Charles river, in the rear of the
factory, May 14, when the canoe in which he and
his chum, Ralph Gilcrift, were paddling about,
capsized. The pair were exchanging seats.

(Continued on page 1165)
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You Can Learn to Engrave Like This
This Unsolicited Letter Tells You How
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THE COLLETT SCHOOL OF ENGRAVING, Wilkes-Barre, Pa., Dec. 26th, 1911.
37-39 Maiden Lane, New York.

Gentlemen:-1 am glad Christmas is over and in a position to write you a few words and
enclose my hearty thanks and appreciation for your valuable assistance in this engraving
Course. I wish to inform you that I took care of all the engraving, beginning from the 20th of
November up till last night in the place where I am now working. Without any boasting, the
manager highly praised some of my work and even went so far in saying, that he hadn't seen
anything so beautiful. That was after I engraved a large locket, initials "WM" in leaf style. He
is not afraid to trust me with the work now.

I made up this month for all that the tools and the Course cost me. Hoping you will extend
to me the same attention with future lessons, I am, Yours very truly,

MAX DEUTSCH.
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I
T has been generally understood that to learn practical jewelry engraving, one must spend from
three to five years as an apprentice or to give up his present position and take an Attendance
School Course, requiring anywhere from $200 to $500 in loss of employment, car fare, board bills,

tuitions, etc., and that a Correspondence Course was only a waste of time, energy and money.
To those skeptical of our ability to teach this branch of the jewelry business by Correspondence,

we submit here an example of practical jewelry engraving, designed and engraved in its entirety by
Mr. Max Deutsch on reaching the Twelfth of our 30-lesson Course. You can imagine what his
ability as an engraver will be on completion of the entire Course.

Remember, Mr. Deutsch received all instructions by mail. He did not lose his position as
watchmaker while taking this Course. He had no car fares to pay, big tuition or other expenses,
but, as he says, earned cost of tuition and an increase in salary before the Course was half finished,

It is all due to our own Original and Simplified system, a result of many years practical experi-
ence. If you wish to learn engraving, trust yourself to us and you will learn just as much and just
as quickly.

You can pay more but you cannot learn more. Our Course consists of 30 individual lessons—
practicing at your convenience. Cost but $20.00 (including tools) and you can pay at the easy rate
of $1.00 every alternate lesson.

WRITE FOR MORE PARTICULARS NOW

The Collett School of Engraving
NEW YORK37-39 Maiden Lane

HARDINGE BALANCE CHUCK, Price fitted. each $3.75

Fitted to No. 38 or SO Wire Chuck

Brass Jeweling Chuck, per set, $1.50
Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

Improved Roller Remover
Price. - each, $1.75

Trued Pivot Drill Chuck
Price each. 75c.

THE JEWELERS' HANDY
Uztms.sce

We Repair and Replate any Article in Jewelry and Silverware

FOR THE TRADE ONLY
EXPERT WORKMANSHIP

Mesh Bags Refinished, Repaired and Relined from

$1.00 to $1.25
Gold, Silver and Platinum Plating, Coloring, Finishing

and Polishing Silverware

Write For Our Catalogue
Packages enclosed with ours for other city firms will be delivered free of expense to

SHOP

you

JOSEPH LANDSMAN, 51 Maiden Lane, NEW YORK
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Among the Trade
(Continued from page 1163)

Michigan

E. X. Gillet, of Hubbell, owner of the building
which is occupied by his son, B. E. Gillet, jeweler,
will make a decided improvement in the front of
the structure; the old one will be entirely torn out
and a new steel frontage will be put up. The
present entrance consists of two doors while the
new front will have one large door. The entrance
to the store will also be considerably deeper which
will give the jeweler large display windows.

H. B. Thompson, an Ithaca jeweler, recently
purchased a handsome six passenger touring car.

Minnesota

0. J. Tommerson, formerly located at Oldham,
S. Dak., has recently moved his stock of jewelry
to Grand Meadow, Minn.
A. L. Bolsta, of Ortonville, recently made a

business trip to the Twin cities.

Lester R. Raycraft, who has been visiting
friends and relatives, in Duluth and Superior, has
accepted a position with E. H. Prey, of Water-
town, S. Dak.
H. M. Kohlehepp, of Fountain City, made a

business itrip to the Twin Cities during the past
two weeks.

J. A. Kjellberg, of Ashby, is planning to close
out his jewelry stock and devote all his time to
watchmaking and jewelry repairing.

Albert Weber is opening up a new store at East
Grand Forks. He was formerly located at Lake
field.

J. A. Pederson, of Rushford, has recently moved
his jewelry store to new quarters.

P. C. Christensen recently opened a new jewelry
store at Kasson.

S. W. Morgan, of Winona, celebrated his fif-
tieth year as a jewelry merchant May 1. Mr.
Morgan started in business at Winona with a few
hundred dollars worth of stock, which has grown
into a large and successful store He says the
chief reason for his excellent health is his love for
outdoor life. He is an expert gardener.

Missouri

G. C. Holman has opened a new jewelry store
at Aldrich.

S. S. Mullin, at Alton, has sold out his stock to
Grover Simpson.
R. R. Ross, of Mercer, has opened a jewelry and

repair shop.
R. R. Smithers & Co., of Chillicothe

' 
recently

sold out to T. L. Basket. Mr. Basket formerly
owned the store.
A. F. O'Dell, a jeweler at Quincy, Ill. has ar-

ranged to open a branch store at Hannibal. It is
to be a very attractive place with mahogany fix-
tures and show cases.

Ohio

Miss Galliers, of the J. J. Freeman Company,
Toledo, has returned from a few days' visit in
Cleveland.
Harry Groves, salesman for the McGraw Corn-

pany, of Superior street, Toledo, is making a trip
through Northern Michigan. He reports good
conditions in general lines in his territory, and is
sending in some very satisfactory orders.

J. B. Phillips, a Bowling Green jeweler, was a
Toledo visitor recently.
During the absence of Dr. and Mr. E. P. Max-

well, from their home on Market street, Sandusky,
0., a thief entered their home and stole beside
money and other articles of value a beautiful
pearl set ring. No clew was left by the intruder
and how he gained entrance to the house is a mys-
tery LIS yet unsolved.
L. G. Bollman, an Adrian, Mich., dealer, called

on the Toledo wholesale trade recently.
M. J. Rydman, of the J. J. Freeman Company,

Toledo, has returned to his duties after a week's
vacation.
C. C. Cobb, sales manager, and William M.

Bayless, Jr., advertising manager of the Conklin
Pen Company, Toledo, have gone on a trip through
the east to interview the trade on business condi-
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tions. Before-returning Messrs. Cobb and Bayless
will visit the advertising agents of the company,
N. W. Ayer & Son, of Philadelphia, and will also
spend a few days in New York at the new office
opened up there by the Conklin Pen Company, a
few months ago.
The Merrill Bros. Company, Toledo, has put in

a new line of lead blown glass with 24-karat roman
gold inlay design. This ware is put out by the
Deidrick Glass Company, of Rochester, Pa., and
the Merrill Bros. Company has the exclusive
agency in this territory, including Ohio, Indiana
and Michigan. This concern has also put in a
new line of hand engraved, detachable handle
umbrellas.
Mr. Stevens, of McHenery & Stevens, of Zanes-

ville, is a rifle enthusiast and recently won the
honors at an elimination meet of shooting events.
He was one of eight men to carry off first honors.
A. J. Heesen, Toledo jeweler, reports a good

business for both April and May, both of which
months are showing up exceptionally well on the
books.
N. E. Hascall, of the J. J. Freeman Company,

Toledo, is spending a few days with his son Norman
Hascall, Jr., at Granville, Ohio, where the son is
attending Dennison University.
K. R. Irwin, representative of W. I. Rosenfeld, of

N. Y., has just returned to his Toledo home, after
a.trip through Michigan. He reports normal con-
ditions for the season of the year, and is very
optimistic as to future business. He expects to
leave shortly for the west.
The J. J. Freeman Company store, Toledo, is

being improved by a new coat of paint, the hand-
some art front being refinished in Tiffany tones.

H. R. Kessler, of New Straitville, where he has a
retail jewelry store, has recently returned to his
home from Columbus, where he passed through a
serious illness.

Charles Watts, of Zanesville, beside owning one
of the leading jewelry stores, is the owner of a fine
racing motor boat which was recently launched
after having been newly fitted out for the season.
Mr. Watts is one of the crack amateurs of Zane-
ville when it comes to motor boating, and he is an
enthusiastic member of the Motor Boat Bugs, of
Zanesville.
B. F. Broer, Toledo, reports a good business in

general lines with a good sprinkling of wedding
rings and graduation presents, such as bracelets,
rings, etc.
A. Jones, the veteran jeweler of Youngstown,

celebrated his eighty-fourth birthday anniversary
last month. The family held a reunion and dinner
in his honor. Mr. Jones was born in Schwein-
Mecklenberg, Germany, and came to America
sixty years ago, residing for a time in Philadelphia,
and later in Virginia. Forty-nine years ago he
came to Youngstown and has ever since resided
here. A few years ago he retired from active
management of the jewelry business, the founda-
tion of which he laid.

Oregon

Victor Rost, of Astoria, recently had consider-
able damage done to his stock by smoke and water
which was caused by a fire in the block in which
Mr. Rost had his store. Several other buildings
in the block were badly burned. The jeweler had
fifteen ship chronometers for repairs in his place
at the time and several of them which he had
taken down were entirely ruined.

A. N. Gardner, Union, recently sold his store to
Leonard West.

J. Seymour, of Astoria, accompanied by his
wife, stopped off at Portland several days on their
return trip, after spending two weeks in British
Columbia. They visited the principal cities in the
district.
A new diamond palace has been opened up at

334 Washington street, Portland. The incorpora-
tors are Al & M. Delovage, who already have a
store on Washington street, and S. Wertheimer,
who was formerly in the ladies' furnishing busi-
ness. They will handle principally diamonds and
diamond jewelry and they will also conduct a
pawnbroking business. They have employed
James Gilbert as salesman for the new concern.
Mr. Gilbert was formerly with the old diamond
palace and lately with I. Aronson.

A rather unique offer is being made by Carl
Adler, of the Crystal Palace Jewelry store, Baker
City, to the public. He offers a 20-piece silver
set in a case to the man who brings the largest
family to Baker City on July 4, 1912.

Fred Brach, of Astoria, who has been associated
in business with Frank J. Donnerberg, left a short
time ago for Peoria, Ill., where he will attend the
horological department of the Bradley Institute.
A fire started from defective wiring recently in

the St. Charles Hotel Building, corner Front and
Morrison streets, Portland. Considerable damage
was done to the jewelry store of Fred D. Flora, who
is located in that building. The fire burned a
good sized hole through the wall and through Mr.
Flora's wall cases, but the principal damage was
done by the chemical liquid used by the firemen to
extinguish the flames. The loss to Mr. Flora was
estimated at $700 and is fully covered by insur-
ance.
The Coppernoll jewelry establishment, Eugene,

is being enlarged and remodeled. A modern front
will extend the full width of the enlarged quarters,
and the Watts jewelry fixtures and furnishings
which Mr. Coppernoll recently purchased, will
also be installed. A balcony will be constructed
in the rear of the store to be occupied by the office
and optical department. The rear room will be
utilized for the lapidary and manufacturing ad-
juncts to the business.

Pennsylvania

J. L. Lupfer, New Cumberland, has moved to
Tower City.

Ellis F. Brubaker, of Denver, the only son of
Mr. and Mrs. A. G. Brubaker, and a recent grad-
uate of The Ezra F. Bowman's Sons' Technical
School at Lancaster, Pa., in watch, clock and
jewelry repairing and engraving, has just opened
a jewelry store and general repair shop in his home
town, Denver.
G. A. Schlechter, Reading, is removing his jew-

elry factory from the second floor of 155 Penn street
to 636 Court street, where he will occupy the entire
three-story brick building. Among other orders
Mr. Schlechter has one for delegate badges for the
Sons of Veterans' convention which meets in
Reading.

Oscar F. Adams, of Scranton, and George K.
Harris, of Norfolk, Virginia, have formed a partner-
ship, to be known under the firm name of Adams
& Harris, and have leased the store room in the
Davidow building, at 214 Wyoming avenue, where
they will open on or about June 10 one of the finest
jewelry stores in the city. Both men have had
wide experience in the jewelry business. Mr.
Adams has been with H. A. Connell and the old
Mercereau & Connell Company for twenty-eight
years, growing up in the business and acquainting
himself with every branch of the trade. Mr.
Adams' partner, likewise, is a man of long exper-
ience in the business, and, until the forming of
the present partnership, was connected with the
Paul, Gale & Greenwood Company, the largest
jewelers in the south, with headquarters at Norfolk,
Virginia. He brings to the new local enterprise a
valuable experience.

(Continued on page 1168)

,So 1 id CI o d
orTh 

t ki-=Th

DISPLAY CARDS
THAT ARE "TRADE WINNERS." THE ONLY CARD FOR JEWELRY

ADVERTISING. SEND 10e. FOR SAMPLE AND CATALOG.

MADE EXCLUSIVELY BYGE0.A. SHAF E
64 W. RANDOLPH ST. CHICAGO, ILL.
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Note Carefully the Unexcelled 'arrangement
which requires no increase in your stock, nor
any outlet of capital.

You Can Double Your Business

The Krower's Catalogue
Will Do It

Our System is Simple

We supply you with the catalogue at actual
cost of printing, being a reproduction on a
small scale of our regular catalogue, we carry-

4- ing a sufficiently large stock to immediately
4- fill your orders, no matter what quantity, and

can make for you direct shipments using your
own shipping tickets.

4-

4-

4-

4-

4-
4-

4-
4-
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Write Us For Further Information
Everything In Your Favor

LEONARD KROWER
Wholesale and Manufacturing JEWELER

CANAL ST. and EXCHANGE PLACE, NEW ORLEANS, LA.
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ELECTRIC FANS
Special Offer While They Last

12 inch 110-60 alternating cur-
rent Trunnion Desk Fan, $10.50

12 inch 110 volt direct current
Trunnion Desk Fan, . . $9.50
We manufacture all kinds, write

anti tell us what you need and ask for
catalogue.
These fans are fully guaranteed,

mention this ad. when you write.

HEERS-R MEM rg  BOEHM ME ME

An Announcement 
I

-a

On June 20th the South Bend College of Optics
will open its doors as a personal attendance college.

Commodious rooms have been leased and are
being equipped with every modern appliance for
demonstrations, lectures and clinics.

A curriculum is being arranged to meet the re-
quirements of all state boards and students will be
thoroughly prepared to meet the different state
examinations.

In fact it is our purpose to make the course of
study more thorough, and to give our students a
higher and more efficient training in the science of
Optometry than has ever been undertaken before by
any optical college.

We realize that there is a growing desire on the
part of every liberal-minded Optometrist to elevate
the standard of the profession. In organizing this
new department we are keeping that fact constantly -Z.
in mind. iiI

Fj We are preparing to meet the demand for the very
M best to be had in thorough optical instruction and
ig] education.

We have abundant capital at our command and
  an experience of over nineteen years in teaching

optical students in every country in the world.

Neither effort nor money is being spared to make
our college the leader in personal instruction, as it

IEti has been in correspondence instruction since 1893.

Courses will be given on all subjects pertaining to
FJ the science of Optometry and Optics. Elementary
iI studies will be covered for the beginner and advanced

studies for the experienced Optometrist.

An abundance of clinical material will be available
at all times for actual practice and demonstration.

Mechanical Optics will also be covered thoroughly.

We have just printed a little booklet entitled
" Our New Attendance Department " which we
shall be pleased to mail to anyone who is interested.

Your request on a postal will be sufficient.
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Every One a Ten Strike. Will Increase Your Business 100 %
ALL OF GOOD QUALITY LEATHER ; THE HOTTEST SELLERS OF THE SEASON

No. 90. Teddy Roosevelt's hat in
ring, gold inlaid on tortoise shell
pendant; nice leather strap. Will
be the strongest kind of a seller.

Per dozen $1  75 net.

No. 91. " Houn Dawg " fob. The

famous Champ Clark democratic

slogan; will be an immense seller.

Per dozen   85c. net

No. 92. Base ball fobs. Every

base ball fan and enthusiast will

want one.

Per dozen

No. 058. Our initial fobs have

been the greatest sellers ever

known in the fob line. Tortoise

shell inlaid with gold and set

with first quality brilliants.

Per dozen $1  85 net.

No. 059. Second quality, gold

bronze inlaid, set with brilliants.

  75c. net Per dozen $1  45 net.

You are missing some good adver-

tising and one of the best means of

increasing your business if you are

not using our SANITARY PAPER

DRINKING CUPS. We print them

with your inscription as follows:

5000 Lots Printed, Per 1000, $2.85

3000 " (1 
" " 3.00

woo " 3.10
1.85500 "

COOLING BREEZES

WITHOUT ELECTRICITY
A

Cir. the Girl and Boy-
Graduate:

A Diorrtoocl Rin<

AitearirE'Aiow0515cel:
-Jewelry -Wore.

TheSouthBendCollegeofOptics

Fidelity Electric Co.
LANCASTER, PA.

(Chartered)
ESTABLISHED 1893

Suite I, Kamm Building, South Bend, Indiana, U. S. A.

HEESHE BEIREIBE

A vast improvement over anything

of the kind as yet been put on the

market. Sells for $30.00 ; liberal

discount to agents.

Send for complete descriptive matter.

We also carry a large line of electric

fans and shall be glad to quote you.

AMERICAN
AND

FOREIGN
PATENTS
PENDING

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley
lathes and can fill all orders promptly.
Write to us about them.

CH I CAG 015 U N RIVALLED
37 South Wabash Avenue (POWERS BUILDING)

No. I. Cow boy leather fobs with

facsimile of Colt's revolver ; large

size fancy first quality decorated

pouch.

Per dozen   85c. net.

No. 2. Second quality.

Per dozen   55c. net.

Notice: The first quality may also

be had with the inscription of your

town ; for instance, " From Dear

Old St. Joe," etc., without any extra

charge for printing in gross lots.

Our Moving Picture Slides
are the best means of advertising
your business. Our latest represents
presentation of graduation gifts.

No. 46. Price   $1.25 net.

Remember we are furnishing the
latest subjects in moving picture
slides. Our moving picture slides are
colored photographic imprints and
the best on the market.

Moving Picture Slides for 25c.

These picture slides are printed on a
printing press in black and printed on
mica. They do not present colors on
the screen and the outline is not as
clearly defined or distinct as our
photographic imprints advertised
above. They are not recommended
as good advertising.

LEARN ALL YOU CAN
ABOUT THE MOSELEY

The new auxiliary slotted conoidal chuck is the best,
the greatest improvement in years. Has sixteen
advantages, sixteen good reasons why it is the best,
which we will be glad to send to anyone on
application. Be sure and write for Fully Illustrated
Descriptive Circular explaining in detail the many
advantages of this new chuck. It's to your interest
to know.

Next to a true head the chuck is the most vital part
of the lathe. If you have not inquired as to the
merits of the Moseley Auxiliary Slotted Chucks
it will pay you to do so.

Send for our descriptive matter and learn all about
the Moseley lathe and this wonderful improvement
and invention in the Moseley auxiliary slotted chuck.

MATERIAL HOUSE
CHICAGO
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The Jewelers' Security Alliance

Membership Still Increasing—Rewards for Con-
victions of Thieves—Summary of April Rob-
beries

The regular monthly meeting of the executive
committee of the Jewelers' Security Alliance was
held on May 10, the following members being
present: Chairman Butts, Treasurer Karsch, Vice-
presidents Bowden and Champenois, Secretary
Noyes, and Messrs. Abbott, Alford, Brown, Gough
and Wormser. The following new members were
admitted:

William J. Adler, Atlantic City, N. J.
John J. Bleich, Paducah, Ky.
William L. Rineer, Lancaster, Pa.
J. M. Breckenridge & Son, Edgar, Nebr.
W. R. Jackson, Franklin, Ky.
I). Lowenheim & Company, Nashville, Tenn.
S. Rose, New York City.
Sager & Godfrey, Battle Creek, Mich.
Weinstein & Small, Nashville, Tenn.
John Biorkgren, Elgin, Texas.
J. E. Carpenter, Asheville, N. C.
Bela S. Kingman, New Market, N. H.
Wilfred Lagrenade, New Haven, Conn.
Leon Lindauer, Savannah, Ga.
James Mikes, Cleveland, Ohio.
I. I). Rubin, Charleston, S. C.
Youman's Jewelry Company, Waycross, Ga.
The Parsons & Amsden Jewelry Company, Youngstown, Ohio.
Fail Scovill, Fort Madison, Iowa
A. F. Nees & Son, Akron, Ohio
Art R. Bailey, Brenham, Texas
The S. F. Anderson Company, Aurora, Nebr.
0. M. Nelson & Son, Madison, Wisc.
R. Bruce Carson, Hagerstown, Md.
Metropolitan Jewelry Company, Norfolk, Va.
Espositer-Varni Company, New York City
William F. Mueller, St. Louis, Mo.
Barnes Jewelry & Optical Company, Gowanda, N. Y.
Leach Brothers, Beaumont, Texas

The following rewards were ordered paid:

No. 174.—To Detectives Gunning and De Witt,
of Dallas, Texas, for the arrest and conviction of
Louis Borochoff and Charles Beall, who climbed
on the roof at the store of J. Levinski, Waco,
Texas, and broke a hole through the stained glass
dome of the skylight, through which they lowered
themselves into the store with a telephone wire,
and stole miscellaneous jewelry from the show
cases valued at about $650.00. The burglars
pleaded guilty and were sentenced to two years
each in the penitentiary.

No. 175.—To Officers Johnson and Barnhart,
Charlotte, N. C., for the arrest and conviction of
Cree Medlin, who broke into the store of the Little-
Long Company through the rear on March 18,
and stole miscellaneous jewelry valued at about
$1,000. The burglar was sentenced to eighteen
months in the road gang.

No. 176.—To Officer Hastings, Elyria, Ohio, for
the arrest and conviction of Harry Desmond, who
on February 9 broke the show window in the store
of Haserodt Brothers Company with a large screw,
which he pushed through the glass when a street
car was passing, thinking that the noise would
prevent the breaking of the window being heard.
He then put his hand through the hole and took
ten rings valued at $30 out of the tray, cutting
his hand somewhat in coming in contact with
the glass. Under a plea of guilty, he was sentenced
to an indefinite term in the reformatory at Mans-
field.

No. 177.—To Constable Carl Moore for the
arrest and conviction of Charles Turner, who
broke the glass in the door of the store of the
Barrett-Forline Jewelry Company, Concordia,
Kans., on April 23, and stole about $60 worth of
jewelry and $1.55 in the cash register. Under a
plea of guilty, he was sentenced to not less than
five or more than ten years in the penitentiary.
No. 178.—To Officer Leonard D. Hall for the

arrest and conviction of Nunzio De Genova, who

1K EYSTONE

smashed the show window in the store of Hadley
B. Dodge, of Lynn, Mass., on March 3, and stole
about $75 worth of jewelry. The thief pleaded
guilty and was sentenced to two years' imprison-
ment.
No. 179.—To Detective Tom Ziegler for the

arrest and conviction of Earl Hill and Robert
Lennon, who broke into the store of the Crown
Jewelry Company, Los Angeles, Cal., on March
6, by spreading the iron bars in a rear window, and
stole about $260 worth of jewelry. The burglars
pleaded guilty, and were sentenced to six years
each in the penitentiary at San Quentin.
No. 180.—To M. M. Stamm and Officers

Mulholland and Young for the arrest and convic-
tion of James Keolles, a Greek, who attempted to
break into the store of D. B. Bryan, Pasco, Wash.,
on January 29, but was heard by Mr. Stamm, who
telephoned for the police. Claiming to be under
19, he was sent to the reformatory for from one
to five years.
During the month of April, as reported in the

trade papers, there were four safe burglaries with
a loss of $9,700, none at the stores of members,
and no arrests made. One resulted in the failure
of the jeweler robbed; one occurred while the
jeweler was out at lunch, at which time he had
closed the store. The can opener was used in one
instance, and in another the safe was blown open
by dynamite.
There were twenty-five burglaries with a loss of

$7,387, eleven at the stores of members, in three
cases of which the burglars were arrested and most
of the property recovered. In the others the reward
offer has been made, and additional arrests will
probably follow later.
There were twenty-six cases of window smashing

with a loss of $2,794, eight at the stores of members,
in two of which arrests were made and property
recovered, and other arrests may be made on
account of the reward offer.
There were twenty-two cases of sneakthievery

with a loss of $7,393, eight of these being at the
stores of members and in three of them arrests
having been made and property recovered.
There were two cases of "hold up" with a loss

of $500, neither at the stores of members. One
case was unsuccessful and in the other the jeweler
was badly beaten and lost a tray of rings of the
value stated.

Board of General Appraisers
Admits Opals Free of Duty

Jewelry Firm's Protest Sustained—Duty Calls for
Advancement from Natural State—Miners'
Scratching Reduces Value of Gems

New York, May 15.—The Board of United
States General Appraisers sustained yesterday the
protests of the United States Express Company,
Albert Lorsch & Co., and the American Express
Company, deciding that opals which have a por-
tion of their rough surfaces removed by cutting,
for the purpose of ascertaining the character of
the stones, were entitled to free entry. The stones
were assessed at the rate of 10 per cent ad valorem
under paragraph 449 of the tariff act, and the
importers asserted in the protests that the goods
were duty free under paragraph 555.

General Appraiser Chamberlain, who wrote the
opinion for the board, said:
"The concurrent testimony of all the witnesses is

to the effect that the merchandise has not been
advanced from its natural state; that it has not
been advanced either in value or condition; but
that it has, in fact, been reduced in value and its
commercial availability impaired by the unskilled
work of the miners. In our opinion, the phrase
'and not advanced in condition or value from their
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natural state', contained in paragraph 665, was,
no doubt, intended to apply to a process of cleav-
ing, splitting, cutting or other similar process, as
these terms are understood in the trade and com-
merce of our country, whereby the precious stones
have been removed from their natural condition,
and does not apply to some crude work done by
the miner to the stone merely to indicate the
character or quality thereof, and which does not
increase its value or advance it commercially
beyond its natural condition. We find that the
opals in question have not been advanced in
condition or value from their natural state, and
hold them free as claimed.

Among the Trade
(Continued from page 1165)

Rhode Island
A. P. Lupein, of Pawtucket, was a recent visitor

to Boston.
Ralph Sherman, of Franklin and Ralph Payson,

of Woonsocket, have salied for Paris, France, in
the interests of the Whiting & Davis Company,
Plainville, Mass.

South Carolina

Among the out-of-town visitors who attended
the eighteenth annual South Atlantic music
festival in Spartansburg were R. L. White, of
Greenwood; D. W. Westrope, of Gaffney, and
William Miller, of Greer.
A. B. Correll has moved from 151 to 103 East

Main street, Spartansburg, where he will have a
larger store room.
Roy T. Crosby, formerly with A. W. Biber,

Spartansburg, has opened a repair shop on Eost
Main street, where he will do work for the trade.
Douglas W. Westrope, of Gaffney, has accepted

a position with J. F. Carr, Portsmouth, Ohio.
His friends regret to see him leave but, wish him
much success.

William Miller, of Greer, was in Spartansburg,
recently.

South Dakota

The D. G. Gallett jewelry store, Aberdeen, have
secured the services of a W. C. Hogel to take the
position as head watchmaker and engraver recently
vacated by Mr. Locke. Mr. Hogel who is consid-
ered an expert in his line, comes from Sedalia,
Mo., where he was employed recently with the
Ormand & Klueber Co., prior to which he was for
three years connected with the MacDonald Com-
pany at Chillicothe, Mo.

Letter to Jewelers
Number 20

Just as our salesman was showing the
Vatti in a small store, a lady came in with
a watch to be doctored.
Her eye caught the easel with ten colors

of Rosaries on it. "How pretty!" she said,
and "What is the price of that beautiful
one?"
"Which one is that?" said the jeweler,

teasing her rather than asking.
"Indeed they are all so pretty together,

I don't know which is the prettiest."
"All are the same, $2," the jeweler

said.
"I'll take the pearl today, and one of

another color this afternoon; I hope you
won't sell any of them till I have my
choice with a friend. They are twice as
nice as my sister paid $4 for only last
week."
That is happening every day in the

week; it's the Vatti that does it.
Vatti Rosary Co., 106 Fulton St., New York

—Adv.
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Gorham Mfg. Co. Victorious
in Notable Trade Mark Suit

Defendant Firms Offer Original Plea—Two
Governments Interested—Injunction Against
Infringing Marks Made Final

New York, May 12.—The Gorham Mfg. Co.
obtained a final victory in the suits brought in the
United States district court against three New
York firms, F. and M. Weintraub, Di Salvo Bros.,
and Schmidt & Sons, charging them with infringing
the company's trade mark. A preliminary in-
junction had previously been granted to the com-
plainant firm in one of these cases. The suits
presented several remarkable features, one being
that the defendants claimed that the complainant
company's trade mark was originally an English
hall mark, and could not, therefore, be adopted as
a valid trade mark in this country. The nature
of the case is best explained in the following
extracts from the opinion handed down by Judge
Hazel:
The bill of complaint charges the infringement

of the complainant's trade mark consisting of the
figure of a lion, the representation of an anchor,
and the capital letter G in old English by the
defendants. The bill alleges that beginning in
1831 the predecessors of the complainant, successive
partnerships—conducted the manufacture of solid
or sterling silverware in Providence, R. I., and
that subsequently the business was conducted by
the Gorham Co., a co-partnership, which in 1863
was succeeded by the Gorham Mfg. Co.—the
complainant—a citizen of the state of Rhode
Island. It is alleged that continuously and with-
out interruption for a period of 56 years, the solid
or sterling silverware of the complainant and its
predecessors was conspicuously marked or stamped
with said trade mark to designate the particular
kind of silverware manufactured by it.
The use of such mark by the defendants in

connection with the sale of their products is
not denied. The principal defenses are: (1) that
the three symbols—the lion passant, the anchor,
and the old English letter G—in juxtaposition,
form an English hall mark, and therefore
cannot be adopted in this country as a valid trade-
mark; (2) that complainant's marks are not used
to indicate the origin or ownership of the articles
to which they are affixed, but for the purpose of
identifying the class or quality; (3) that a trade
mark consisting of a combination of the figures
and letter G in suit is a violation of the treaties
between Great Britain and the United States;
and (4) non-infringement.
The defense in their entirety are not only

novel, but extremely interesting, and are asserted
by counsel for the defendants with vigorous elab-
oration. But in the view taken of this case, the
principal questions arising on the merits is whether
the complainant has the legal right to enforce
its asserted common law trade-mark claimed
to have been exclusively applied by it first to
articles of standard coin silver, and since 1868 to
those of sterling quality. Had the complainant
the right for the purpose of designating silverware
of a certain grade to adopt and use the three
symbols, the lion passant, the anchor, and the
capital letter G, which were the facsimilie of a
prior British hall mark of the Birmingham Assay
Office? Before dwelling upon the evidence con-
tained in a voluminous record, the general rule
may be stated that anyone has the unquestionable
right to make his merchantable commodities
known to the purchasing public by attaching
thereto a name, mark or device not previously
used by another on commodities of the same
general kind or description. Such device must
be for the purpose of enabling the user to impart
to the salable article to which it is affixed an un-
mistakable characteristic to the end that there
may be positive identification and differentiation
from articles of a similar character produced by
another. But if the mark or device originated and
used by one is afterward adopted and used on
similar articles by another to create the impression
that such articles were manufactured or sold by
the former, then obviously a fraud or deception
is practised upon the public by the latter.
The judge considered in detail the argument

for the defense and said in conclusion:
Concededly the defendants put upon their silver
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plated ware a simulation of complainant's trade-
mark—the anchor, the lion passant and old Eng-
lish letter G, and although proof of confusion is
unnecessary (Gannert v. Rupert, 127 Fed. 962).
consideration is nevertheless given the defense of
non-infringement in treating of defendants' lia-
bility for unfair dealing in trade. It is proven that
the defendants, with the intention of diverting to
themselves a portion of the good will of complain-
ants' business, have put upon the market and
sold a silver plated ware of inferior grade, but of
the same general appearance as that of the com-
plainants' solid or sterling ware, and to accomplish
their purpose have used the complainant's insignia
or trade-mark to cause it to be believed that their
goods were of the same quality as complainant's.
When the defendants put their inferior grade of
silverware, which has the appearance of complain-
ant's on the market and then brand and stamp
it with the anchor, lion and letter G, a customer
acquainted with complainant's stamp or mark
is likely to fall in error and to mistake the defend-
ant's ware for complainant's. The affidavit of
Frederick Weintraub shows that the firm used
various marks on their silver-plated ware which
had been given them by different dealers from
whom the ware was manufactured. From such
testimony and acts it appears that there was an
intention on the part of the defendants to mis-
represent their goods, and they must be held to
have intended the consequences of their acts.
The complainant is entitled to a decree as

prayed for in the bills, with costs.

The National Jewelers'
Board of Trade

Summary of the Work of the Board for the Past
Year—Good Work in Obtaining Convictions
for Fraudulent Stamping

The National Jewelers ' Board of Trade recently
forwarded to its members a very neatly published
and compiled booklet containing the reports and
proceedings of the annual meeting of 1912. This
publication covers the activities of the board for
the past year, and shows the marvelous work
which it has accomplished. The support which it
has received from the jewelry trade can be realized
when it is noted that during the year of 1911,
167 new concerns were added to its membership
and in two years the membership shows an
increase of 45%. The present strength of the
organization is 855 members.
During 1911 the board handled claims aggregat-

ing in amount $2,586,601. During the same
period it issued 71,269 reports to its members.
The board has also provided its members with

a new edition of the constitution and by-laws
containing a list of the present membership, which
is attractively compiled.

Excellent work has been accomplished recently
by the National Jewelers' Board of Trade in the
securing of convictions for violation of the stamping
act. Credit should be extended to this organiza-
tion for its large expenditures of time and capital
in bringing to justice this class of offenders, and
thereby elevating the standard of the jewelry
craft.
The National Jewelers' Board of Trade sends out

information that the following dividends have
been paid recently: Alexander Grant, Los Angeles,
Cal., second and final division, .043%; Joseph
H. Grinspan, Denver, Colo., first and final division,
.0384%; Louis Gwirtz, Philadelphia, Pa., second
division, 5%; L. Hahn & Co., Pittsburgh, Pa.,
first division, 3%; Harrison Brothers, Pitcairn,
Pa., third division, 10%; H. Hayman & Co.,
Wilmington, Del., first and final division, .016%;
L. Hoffman, Seattle, Wash., second and final
division, 9%; The Jewish Weekly (J. Pfeffer), New
York City, first division, 2%; Morgan & Zusman,
Providence, R. I., first division, 10%; Frank
Rogers, Gloversville, N. Y., second and final
division, 432%; Alex Segelbohm, Kansas City,
Mo., first division, 6%; William Smith Company,
New York City, claims of mdse. creditors settled in
full; the Strauss Brothers Company, Cleveland,
Ohio, claims settled on a 40% basis; Schweriner,
Philadelphia, Pa., second and final division,
.036%, and J. A. Carlquist, Ashland, Ore., first,
second and final division, 28%.

Handsome Jewelry Exhibits
at Newark Exposition

Number of Exhibitors Small, But Exhibits Were
Most Attractive—Public Gaze Admiringly on
June Jewelry and Rare Workmanship

Newark, N. J., May 26.—The Newark Industrial
Exposition, the first of its kind in the city, was
held under the auspices of the board of trade, in
the First Regiment Armory, from May 13 to 25.
In almost every respect the exposition was a
decided success. Products of every description,
manufactured in Newark, were displayed. The
attendance on some evenings was so large that the
police department was required to prevent hun-
dreds from entering the building.
One of the most interesting exhibits was a dis-

play of jewelry, valued at about $60,000, in which
nine firms were interested; Bride & Tinckler,
Allsopp & Allsopp, Durand & Co., Link & Angell,
Ailing & Co., Richardson Manufacturing Com-
pany, Jones & Woodland Co., T. W. Adams & Co.
and Ehrlich & Sinnock.

While these concerns had on exhibit some very
fine specimens of the goldsmiths' art, the jewelry
display, on the whole, was deplorably small, when
one considers that Newark is the largest center in
the United States in the production of fine gold
and platinum jewelry.
Durand & Co. exhibited a number of very

beautiful mesh bags of platinum, set with dia-
monds, some hand-carved rings, lorgnettes and other
articles of exceptionally fine workmanship. One
exceptionally fine piece in the Durand exhibit
was a pin carved to represent in miniature Mount
Tujiyama, Japan. Some conception can be had
of the wonderful workmanship of this pin when
one appreciates that it is not more than three-
quarters of an inch by one and one-quarter of
an inch, while the mountain it represents is 12,400
feet high. The trees and foliage at the base of the
mountain are in carved green gold, while above
is a black opal and a cap of diamonds, the latter
to represent the snow.
At the Ehrlich & Sinnock display was a sign

explaining that at the present time there is a very
great demand for finely designed articles of jewelry
set with pearls and diamonds. This exhibit corn-
prised bar pins, brooches, veil pins, lavallieres
and other articles, most of them set with diamonds
and pearls.

Allsopp & Allsopp displayed some very beautiful
pendants set with precious stones, watch bracelets,
bar pins and a number of other articles of very
fine workmanship. The Jones & Woodland Co.
showed a number of lavallieres, two of which were
set with black opals and attracted considerable
attention. Fobs, lockets, bar pins, pendants and
crosses made up the T. W. Adams & Co. display.
Bar pins of various designs and sizes made up the
Link & Angell exhibit. The Richardson Manu-
facturing Company exhibited a number of beauti-
ful cigar cutters mounted with diamonds, coat
chains, link buttons and hat pins.
The American Oil & Supply Company showed

their line of jewelers' and silversmiths' engraving
blocks, diamond emery wheel dressers, brushes,
metal polish, etc. Curtis R. Burnett of this firm
was chairman of the executive committee of the
Industrial Exposition. The Art Metal Works
showed some very fine examples of metal goods
in various finishes. A. Griffoul & Bros. Co.
had a very interesting exhibit of bronze statuary
and bas-reliefs, etc. The Whitehead & Hoag
Co. exhibited their line of buttons, badges, medals,
etc. The American Button Company; the Newark
Cut Glass Company; William Dixon & Co., Inc.;
George W. Heath & Co., and Dixon & Rippe] were,
other concerns to have exhibits of interest to the
jewelry trade or allied lines.
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The Ubiquitous Alarm Clock,
Its Sale, Treatment and Repair

Universal . Demand for These Clocks Gives Them a New Importance-Experiencesand Suggestions by a Jeweler-Timely Subject for Trade Discussion
By F. SPELLING, New Albin, Iowa

I am very much pleased with "The
Keystone" and greatly appreciate its
trade gossip, general news, etc. I hear of
many complaints about the selling and
repairing of nickel alarm clocks. I pre-
sume I feel like several thousand of other
retail jewelers who are compelled to sub-
mit to the annoyance of people who are
selling these goods by no sense of right,
and departing from their legitimate lines
of trade and handling articles which by
justice belong to the jeweler.

There is no way by which the retail
jeweler can hope to compel the manu-
facturer of cheap alarm clocks, to sell
exclusively to jobbers who will in turn
supply only the legitimate jeweler. It
seems that the business of the clock manu-
facturer is to make and market all they
can of them, and they will continue to do
so until the end of time. Every jeweler is
aware that the nickel alarm clock business,
by the ruinous cutting of prices, is brought
to such a condition at the present time
by mail order houses and the nearby
grocer, druggist, and hardware dealer,
that sales no longer bring in a decent profit
upon the original sale, and in many
instances there is a great loss of time and
the additional expense for replacing defec-
tive material. If the clock stops soon
after it is purchased, the customer feels
offended if you do not fix it for nothing.

Alarm Clock Not a Bargain Clock

I believe the theory is all wrong that a
jeweler should offer to sell the public a
nickel alarm clock for sixty-five cents,
just because it is the price set by unfair
competition. When the public patronize
this unfair competition they have come to
fully realize from repeated experience that
if the alarm clock should refuse to run,
the purchaser is the direct loser. Not so
with the merchant, as he will refuse to
make an exchange detrimental towards
his own interest. The merchant will,
upon hearing a complaint, cunningly
advise his customer that he was taking
an equal chance, and that all he could do
would be to refund his part of the profit,
rarely exceeding ten cents. If a jeweler
was to resort to such measures, he cer-
thinly would appear ridiculous in_the eyes
of the public.
I think there are few KEYSTONE readers

who have been in the business several
years, but will agree with me in this
respect. In my opinion a cut price policy
is one of the poorest things any business
man can have around. It appeals only
to the imagination of those who are ever
hoping to get something for nothing. It
certainly drives good trade away. Any
retail jeweler that is a thoroughly practical
man and knows his business, should in

every instance direct his best efforts
towards inducing his customers to pur-
chase a thoroughly reliable restricted
selling price alarm clock.

Selling Higher Grades

I have found out that it does not requirea great deal of tact to sell a two dollar
and a half alarm clock when the cheap lineis offered as a comparison. Very often a
well meaning customer never has been
properly informed as to selecting a durable
alarm clock, he believing all alarm clocksare alike. No class of merchandise sells
itself, because if it did, the merchant prince
certainly would cut down his annual
advertising expense.
One serious mistake I have often

noticed is that some jewelers keep butone kind of nickel clocks, and at that, the
higher priced. A jeweler should not forgetthe fact that the poor will often walk outof your store highly offended, providingyou should refuse to carry the ordinary
dollar nickel alarm clock. This class is
ignorant to begin with, and it would onlybe a loss of time to try to change their
mind towards buying a substantial makeof alarm clock.
It will pay handsomely anyone in the

jewelry business to make a study of
human nature. We, jewelers, no doubt,all have come to realize that the cheap
nickel alarm clock is materially interferingwith the sale of other clocks, simply by
reason of its cheapness and on this accountit should not be sold for less than one
dollar in any legitimate jewelry store.

Why Alarm Clocks Stop

The causes of nickel alarm clocks stop-
ping are numerous. To discover them
quickly, requires the combined qualifica-tion of a well developed mind and a
piercing glance upon the person who
brings back the clock desiring free servicefrom the jeweler, because the clock wassold under a guarantee to be a reliable
timepiece and free of all factory defects.By listening closely to what a customerhas to say regarding the poor performanceof the clock, one can, as a general rule,tell whether the entire fault lies with the
owner that the alarm clock is out of order.To the inexperienced young watchmaker,this explanation may seem rather noveland remarkable, but the procedure is
nevertheless one of fact and not one ofmere opinion. Customers, as a rule,are going to work the jeweler in almost
every instance in order to get a free job.I have never heard a customer admit, upto the present writing, that he was in
any way responsible for the sudden
stoppage of his alarm clock under inves-
tigation.

There are frequent and common causes
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of alarm clocks stopping-such imperfec-
tion as hands catching, no play between
hour and minute hand, center wheel
without friction, wheels bent, out of truein flat and round, pivots extend too far
through plates, butting against back of
case, broken alarm or time springs, balance
arbor points broken off, hairspring has the
appearance of being made in a funnel
shape, glass set in case uneven, escapement
out of angle, works full of common sewing
machine oil, etc. Others again are com-
pletely rusted by giving alarm clock just a
moderate bath in a pail full of kerosene oil.
Sometimes the clock is given to the babyto play with, there being nothing else
convenient to quiet the youngster, or it is
kept in the kitchen continually where all
washing is done. The steam must answer
for a new kind of lubricator. Sometimesthe clock is left out doors to enjoy the
horrors of the changeable state of weather.A clock I once saw was used for a hammerto drive a tack in a wall, by a highly
educated schoolman. These clocks make
fine hiding places for flies, wasps, and
ants. Occasionally they are dropped in a
bucket of water. Of course, all is done
accidentally.

Unusual " Accidents" to Clocks
I once received an alarm clock to repair

that lay two weeks in a local grain elevatorpit, the farmer believing a good place tokeep the clock was to chuck same in a
sack partly filled with oats. Camping
parties are extremely rough on alarm
clocks. Never once will they admit they
sat a dry goods box on the clock, or will
they tell of the sport they had in tying the
clock to the dog's tail. The battered con-
dition of case was all due to lack of spacein auto to properly pack! If an alarm
clock falls from a second story window,
will the maid tell the jeweler a true story
why the clock stopped?

Lately a customer brought in an alarm
clock sold five years ago, and declared he
bought the clock last fall. One time I founda baby ring in the works of a new clockso tightly wedged in I had to take the
clock all apart to remove ring. Alarm
clocks get pretty rough usage during
transit in suit cases; does a jeweler ever
hear the particulars? In case of a dwelling
on fire the poor alarm clock is never
guarded, but hurled through the first
window opening. If it is inconvenient, it
generally breaks its own way through the
window pane. House-cleaning time the
poor alarm clock gets its share of dust and
lint. It ought to run perfectly though forall this. Often alarm clocks are seen in the
homes of educated people, resting on thetop of the range. The heat could haveno effect in robbing the clock of necessaryoil. Last year during my vacation I sawwith my own eyes, a lady drop the alarmclock in the kitchen flour bin. She wipedthe case off as best she could and sent theclock with her little girl to a jewely store,with note which I read, stating she had
wound clock up too tight. If there is any
jeweler who has had any more trouble with
alarm clocks than is my experience, I
would be pleased to read same in the col-
umns of "The Keystone."
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implanted in the human breast, and has numbers of your paper, but the more
been the cause of many more serious I think of it the more sure I am that you
conditions than the high price of mer- are all wrong! dead wrong!
chandise, which is abstractly stating, of The question as printed in THE KEY-
course, a principle well known to the STONE (March 1st, page 521), is: "If
psychologist and to the merchant as well. an article costs $1.00 at wholesale, what
Let us take a concrete example. will it have to be sold for to allow a profit
Our good friend, whose patronage we of 10%, after allowing 22% for cost of

earnestly desire and whose dollars we doing business ?" In the first place, your
can use in our business, is passing our formula is wrong, dead wrong, for this
store on the way to the post office, to question. In other words, you cannot
the club, or merely on a shopping expedi- use the formula for this question. If the
tion. He may, or may not, have intended question read, "What would the article
to drop in to order something or other, have to sell for to allow 10% of the sale
but as he passes, he glances into this to be profit ?", then your formula would
merchant's show windows. be 0. K. but it is not so. When you say

`to allow a profit of 10%', that always
Inducing Customers Into Your Store means 10% on the investment. Just the

If we have been as wise in our behalf as same as 10% interest-you loan $1.00 at
we should be, our friend will see something 10% interest, at the end of the year you
in said window which shall arrest his steps get $1.10 or a profit of ten cents, (which is
and start certain brain cells to working 10%). Now the article cost wholesale
actively. By the time he reaches the $1.00 you want a profit of 10%, you must
door, his steps will turn toward the inside realize $1.10 for the article after all ex-
and the order will be booked for a watch penses are paid. You and I must be
and other articles handled by the Jewelry together so far. Now then, $1.10 = 100%
Store. of what you get for it and expense has to
Now, figure how many people pass the get 22%, so $1.10 must be 78% of what it

window in a day and the problem becomes sells for (100% - 22% = 78%). Now
one in simple multiplication. if $1.00 = 78%, 1/78 of $1.10 would equal

1% and 100% would be 100 x 1/78 of
$1.10 which is, as you will find, $1.41
plus a small fraction.

It is a standard fact, as true as anything
can be, that you cannot make a profit on
anything but the investment (or what
represents it). Now after you have taken
22% from 100%, you have 78%, and
after you have taken 22% from 100%,
you have $1.00 ± 10% of $1.00 or $1.10.
$1.41 less 22% leaves $1.10 but $1.47,
which you claim to be the right selling
price, will leave you about 15 cents profit
on $1.00 or about 15% profit, so you will
have to give in that the formula that you
use is not applicable to the question, as
stated in March 1st KEYSTONE, page 521.
Just try your formula on this question,
which is the same word for word, except
per cents are different. Article cost
$1.00 wholesale, what must it be sold for
to allow a profit of 75% after you have
deducted 20% for selling? You will readily
see that the selling price would have to be
$20.00 for what cost wholesale $1.00 if
worked according to your formula, which
would be as follows: 100% = 75% -
20% = .05%. The $1.00 = 5% of
selling price or $20.00. Now let us prove
this by your method. $20.00 selling price,
75% profit, 75% of $20.00 = $15.00.
$15.00 certainly is 75% of $20.00, cost to
do business 20% of $20.00 = $4.00. $4.00
+ $1.00 original cost = $5.00. $15.00
profit + $1.00 cost + $4.00 expense
equals $20.00. This is according to your
formula.
My formula is, cost $1.00, profit 75% =

Evolution in the Art
of Show Window Display

The Show Windows of Yesterday and Those of

Today- Difference in Them Shows the

Wonderful Progress in the Art

By George H. Landwehr, Advertising Manager, The Oscar

Onken Company, Cincinnati, Ohio

Originally the store window performed

its complete function when it introduced

into the establishment as much light as its
varying degrees of opaqueness and the
universal presence of dust-laden cob-webs
permitted. That was in those "good old

days" before the store window was pro-

moted into the sales division and forced

itself into its present place at the head of

the procession, as a money producer.
Light can be produced in various other

ways, but the trade drawn into the store

by reason of goods well displayed in the

show windows cannot be obtained in any

other way. Hence the modern display
window.
The display has become a partner in

the business-a silent partner to be sure,

but one whose silence is particularly
golden. The power of the display window

is measured by the cash in the register at

the end of the week.
The real value of good window display

is measured by these two standard busi-
ness units; first, new customers made,

and second, increased sales to old cus-
tomers.
Now, if anything more can be asked

from a bit of space confined within the
limits of a pane of plate glass, two walls
and a background, name it.

The Value of Show Windows

The great merchants in the cities were
the first to discover the real value of the
window display as measured above. The
development that has come in recent years
is based upon so old a principle that it
seems almost incredible that it was so
long in reaching the present stage. Per-
haps that is due to the fact that only
within recent years was it discovered that
window glass may be cleaned by the use
of certain compounds of water, soap and
elbow grease.
However, that may be, the principle is sion of any difficulty which may be met

this; Everyone wants to buy what they see. by any of our subscribers, and invite our $1.75. 75% on investment, never on any-
The converse of this principle is about 90% readers generally to lend us their aid thing else, $1.75 = 100% - 20 or 80%
true, that is, no one wants to buy what he in the solution. We publish herewith a of what it must sell for now. $1.75 =

problem which has been propounded 80%, 100% must be 100 X 1/80 of $1.75cannot see. Just how important a share P
this principle has had in bringing about the by a prominent jeweler, who desires to be which is $2.18%. You can easily prove

whether $2.18% less 20% leaves $1.75.
present high cost of living would be inter- 

anonymous:
I did not intend to take part in this In closing let me say, I do not wish to be

esting to know. But the desire to possess controversy in regard to per cent profit, considered infallible. I may be mistaken,
everything that looks good to us is firmly as it has been threshed out in preceding but I doubt it.
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The show window is a reversion to the
old system of barter when all the goods
(ostensibly) were laid upon the table for
the inspection of the prospective pur-
chaser, as in that case, only the best of
goods are shown. The fact was not men-
tioned then that the horse balked or that
the center of the barrel was packed with
culls. Only the fine appearance of the
animal as it pranced at the cracking of
the whip, or the tempting array of
enormous toothsome apples on the top
was apparent to the purchaser. So in the
show window, only the most attrtctive
goods are shown and then only in the most
tempting manner.
He certainly is not a wise merchant, who

today neglects his show windows. A real
window display catches the eye of those
who pass and brings them into the store
to buy. If not today, tomorrow, the
passerby will "fall" to the lure of the
display.

Cost of Business Doing
and Profit Calculation

The quite unusual interest now being
taken by the trade in the science of mer-
chandising, as developed in late years, has
been impressively evidenced in recent
issues of this journal. The wide-awake
jewelers are diligently studying and rap-
idly mastering the problems of modern
business doing, and we are eager to stimu-
late the good work in this direction.
We will gladly give space to the discus-
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Various Methods Employed
in Jewelry Designing

The Fundamentals of Success as a Designer—
Methods Used in Finishing Designs—Submit-
ting Designs to Customers
To design successfully one must know and under-stand the various methods used in designing,whether it be of badges, medals, silverware orwhatnot. There is always at hand more than oneway to surmount the many technical obstaclesafforded by intricate designs and unless one knowsa good part, if not all of them, he stands smallchance of ever reaching the pinnacle of success inthe designer's realm. Taking the designing ofbadges for example ; let us try and imagine anorder being received for the immediate delivery ofdesigns. Say for instance three days are allotedin which to submit designs for a three-piece badge,and the party will not consider less than sixsketches. That means, of course, an average oftwo sketches per day.

Submitting Designs
Now, it would not be deemed wise to set to work

and try to draw up six finely executed water-colorsketches in such a short space of time. Two
perfectly finished drawings is a good enough stuntfor any man, and in attempting to put forth morethan that number in a day's time one would beliable to sacrifice his best ideas for execution.
Of course if there was the promise of a largemargin of profit in the order it would pay to worka little overtime and to one's best, but I am simply
dealing with the average designer in the average
instance. Now it stands to reason if the party
ordering these goods wished for anything elaboratehe would have given a great deal more time inwhich to gather ideas and execute them, providedhe was endowed with the average amount of brains.
Suppose the order resulting from the acceptanceof the sketches was to be, we will say, 10,000

badges. It is obvious that a cheap looking set of
designs would be a dangerous proposition to submitand might ruin the chances of landing the order.
And ,..om the length of time allowed, to create a
first-class set of drawings would be practically
impossible. This is one of the many times a
designer must be able to choose his methods
whereby he may turn out a sufficient number of
drawings in the minimum space of time, and yet
have them of more presentable merit. Thereforeit is seen that the simplest methods are needed,
which when used, though possibly not being cap-able of expressing the last word in carefully
studied and beautiful design, will, nevertheless,
convey the intended meaning in a straightforward
manner, and thus stand a favorable chance of
landing the desired order.

Finishing Designs Effectively
In a previous article I spoke briefly of the various

ways designs might be effectively finished, viz. :
wash and water color, pen and ink and pencil.
While I mentioned pencil I do not advocate itsuse in finishing designs, unless it is intended to
send them direct to the die cutters or tool makers.In that case it is all right, because they are simply
returned to the office for future reference after
the tools are made, and it does not matter whetherthey are soiled or not at that stage of the game.
But pencil is so liable to smooch and rub evenwith the best of care that to send a design donein pencil to a prospective buyer is, in my opinion,
rather risky. First impressions are those which
count and a smoochy drawing would not furnisha good impression by any means. My faith is
pinned to wash (or water color) and pen and ink.
Where one cannot be used the other can or a
combination of both, with sometimes a very little
pencil worked in to heighten the effect.
But to return to the original topic, which

method should the designer employ in the case
presented? Water color, if one has the time, isthe ideal way to finish designs, but, as stated
before, it would take considerable more time than
that allowed to properly finish six such sketches.
Pen and ink would be suitable for a very quicksketch in which no color scheme was desired,
so the best thing in this case would be the com-
bination of the two ; water color and pen and ink.
Plain pen and ink drawings are resorted to when
color schemes are not desired and was effectively
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shown in the illustration which accompanied aprevious article, entitled, "Essentials of BadgeDesign."
The Tracing Paper Method

The tracing paper method was also mentioned ina previous article in reference to laying out designs.This method is also used in a certain class of workwhere absolute accuracy and precision do notcount. It is the general idea and color schemewhich are desired rather than absolute truthful-ness. Very thin tracing paper is pasted by itsedges over the face of the pencil sketch so as tolay as flat as possible and close to the surface ofthe drawing. Then with a soft brush lay a thinwash of the desired color over those parts which.need color, exactly as though you were paintingupon the drawing itself. These colors must beopaque and of the best quality so to lay perfectlysmooth. Touch up with a bit of pencil and theresults when completed will be more than pleasingconsidering the time and labor evolved. Tofinish, cut out a mat the same size as your drawingand with about enough margin to cover the partof tracing paper which is pasted down, and pasteover the completed sketch. There are undoubtedlymany other methods of finishing designs butwhatever they may be their elements remain thesame, viz. : water color, ink and pencil, and thelist of undesirables reduced to one which ispencil.
As a last word let me speak on arranging designsto submit to prospective customers. It is a goodplan to mount them on some background of asomewhat neutral color if possible. If you can,make a folder out of what is known as "programmepaper," something of a dark-green or brown shade.If no folder can be procured paste a flap of tissuepaper on the top edge of the mount letting ithang over the drawing, thereby protecting thesurface. Use the best paper you can procure, thebest ink, colors and brushes. Good, clean lookingdrawings can not be made without them. I mightalso state that while some people use quite a lotof gold on their designs I do not think it bearsout their intended meaning. Nine times out often it looks, to speak in slang, like a bum imitation,while the use of legitimate color to attain the sameend is the most artistic.—The Metal Industry.

The Fascinating Fad
of the Bracelet Watch

Among the novelties of the season especiallyintended to appeal to feminine favor, the newstyle bracelet watches are probably the mostinteresting. While the idea of a bracelet with a

watch receptacle is not entirely new, the armletnow in vogue in which the watch is a portion ofthe bracelet, inseparably attached thereto, is anidea which the jewelers can profitably introduce asa genuine novelty. The sudden popularity of thebracelet watch has so stimulated the genius ofdesigners that already a number of styles areavailable, permitting attractive variety in display.The bracelets are adjustable or extensible, assuringwhen in position the firmness necessary to theaccurate working of the watch, and at the same
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time eliminating liability to breakage or accident.Some of the styles are elaborately set with gemstones while others—plain, engine turned or withfloral engraving, etc., are within the resources ofall.
The more enterprising jewelers have alreadydiscovered that the lingering dullness in staplelines may be profitably offset by the display andsale of such novelties as this. It is needless tostate that the first in the filed will reap the greatestprofit, and as we are now in the summer and short-sleeved season, the time is peculiarly appropriatefor the introduction of these very live goods.

New Ideas in Smoker Sets
The Nassau Lighter Co., 30 East 23rd st., NewYork, has just introduced to the trade several newideas in smokers' sets. These combination setsconsist of an extra long Nassau lighter combinedwith ash trays and paper weights. The lighterreadily slips out of the holder when in use, and isa sure light for cigars, pipes, gas stoves, lamps, orany other use in place of matches. On accountof the extra large benzine capacity of the lighter,it needs refilling only at long intervals. The ash-tray combination is particularly adapted for thehome, card table, office, hotel, restaurant, etc.The paper weight combination is a wonderfulconvenience for the desk. The ideas are fullyprotected by patents.
The combinations are put up in very attractivedisplay boxes and, in addition to the lighter, ash-tray, and paper weights, there are found in theboxes such useful accessories as benzine can, extratube of Nassau sparkers, and a little brush for thewheel.
These combinations may be obtained in severalfinishes, such as heavy nickel plate, brush brass,silver plate, and are in keeping with the usual highclass work of the Nassau people.

The Problem of Free
Engraving and Valuations

Address by H. J. Thoendel, Chicago, before the Annual Con-vention Illinois Retail Jewelers' Association
During my experience in Chicago, which coversa period of over thirty two-years, the engravingon watches, jewelry, silverware and gold had beenfurnished free of charge.
The question of charging for it seems to havearisen in late years on account of the many signetgoods which mean a heavier tax on the Jewelerthan before; still by regulating the price for thesearticles needing engraving, it worked no hardship.But now the approach of fixed retail sellingprices of silverware and other things, this questionis brought to the front. Can the Jewelers affordthis increased demand on doing this kind of workgratis and reduce his profit thereby?
Some are inclined to be radical and charge forall kinds of engraving, a plan which may work insmaller towns, but would be unwise in big citieslike Chicago, where we have to compete withDepartment Stores and Mail-Order Houses whichare very liberal with such favors to their customers.They are there to stay and probably sell as manygoods in our lines as all of us jewelers together.As much as I would like to see the day comewhen ae would charge for all we do, it should notbe enforced at the present time at least; not untilwe have greatly increased our membership asthen and then only we can dictate. Why notlimit the cost of engraving to say about 5% of thearticle sold and charge for the excess.
Concerning the valuation of new articles, Iwould advise against giving any at all, for myexperience has taught me that if given it oftencauses trouble for the jeweler.
On old goods I hold we ought to charge for ouropinion. It has cost us many years of experienceand is just as valuable as the lawyer's advice tohis clients, which you all know is not free either.Concluding, I want to call your attention toone fact that itt not generally known, I havereceived information from pretty good authoritythat the different governments of the world haveagreements amongst themselves which makes itunlawful to mutilate coins. Russia being theonly country not in the agreement.
The jewelers will therefore do well to refuse drill-ing holes, soldering eyes or plate any coins
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The Diamond Salesman
and His Dangers

Men Who Carry Gems Often Followed by Thieves.
Extreme Care Baffles Plans of Robbers—Afraid

of Protective Union

Even the bank official does not live in
such continual dread of thieves as does the
traveling diamond salesman. His life is
one long watch for the pickpocket or the
man with the sandbag. There are at
least one hundred agents of large whole-
sale diamond houses in New York, not one
of whom carries less than one hundred
thousand dollars' worth of the precious
stones in his pockets, and more often the
value of his wares lies between a quarter
and a half million dollars.
He travels alone. No bodyguard of

detectives watches him and the fortune in
his clothes. If he should choose to disap-
pear, the chances are that his employers
would not hear of their loss for several
days. If he should be knocked out in
some dark byway the thief would likely as
not get away with booty enough to keep
him in wealth for the rest of his days.
And there is always that danger of the

sudden blow from behind in the dark; he is
always thinking of it, always trying to
steer clear of the lonely places, always
stealing furtive glances about him and
regarding every stranger with suspicion.
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found off his guard. It might take
months, and it might take years ; it was
only a question of how long the crook
could keep up the chase. That is the way
the thief who follows the diamond man
reasons, too. He knows that he must have
plenty of money for traveling expenses,
and plenty of patience, and that if he keeps
at it long enough he may find his opportun-
ity. He takes a long chance, because if he
does succeed he will make a greater haul
than he could possibly make in any other
venture.
In a hotel in St. Louis one evening the

salesman caught his shadow in the act of
trying the door of his room. He took the
man by the throat and with his free hand
pounded his face. Finally he flung the
thief from him and pointed out the stair-
case, with a warning that if he should ever
catch sight of him again he would treat
him in the same way. The "shadow"
faded away in a twinkling, and never reap-
peared.
The traveling diamond man carries his

jewels wrapped in tissue paper in two long
leather wallets, which fit into his deep vest
pockets. If you should see a man in a
train some day with two long ridges run-
ning from top to bottom of his vest front,
you will be pretty safe in assuming that he
is carrying a fortune in diamonds. In
fact, one stone of the several hundred in
those wallets may be worth a fortune in
itself. There may be a red diamond, and
the perfect blood red diamond is the most
valuable stone in the world. Even the
ruby is far below it in value. Such a stone
weighing four carats arrived at the port of
New York a few years ago and was ap-
praised by the government at forty-five
thousand dollars. That meant that it
would bring twice as much in the retail
market, perhaps three times as much.
some jewel experts believe that there are
not a dozen blood red diamonds owned in
the world.
But the salesman with a red diamond, or

with a green, or an absinthe colored, or a
coffee colored one, does not worry half so
much about them as about the white
stones. He knows that the colored stones,
if stolen, could be traced almost beyond a
doubt. What could a thief do with a red
diamond, for example? If he should try
to sell it to a jeweler, he would lay himself
open to suspicion at once, and hardly any
one but a jeweler would understand what
kind of a stone it was.

Diamond Men Never Abscond

Strange to say, in spite of the oppor-
tunities the diamond salesman has of get-
ting away with a fortune into Honduras,

Following the Salesman

A year ago one of these salesmen was
dogged about the country for three months
by a New York thief. The thief had
money enough to bide his time and take
chances. He knew the salesman had at
least three hundred thousand dollars'
worth of diamonds with him, and he felt
that even if the opportunity to rob him
should not arise the money spent in the
tour was a good speculation.

Before a week had gone by the diamond
man realized that he was being followed.'
The man had stuck too close to him not to
arouse suspicion. Every hour after that
was one of anxiety. At night on the trains
the salesman hardly dared sleep. The
thought that he had three hundred thous-
and dollars' worth of diamonds under his
pillow, and that one of the cleverest
thieves in the country was on his track
and perhaps even then in the same car
with him, was always on his mind.

Scarcely a day passed that either on a
train or in some town he did not catch
sight of the thief, and he began to wonder
what the man's plan was. He realized, as
the traveling diamond salesman always
does, that the time is sure to come when
even the most cautious of men can be
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where there are no extradition laws, not
one of the first-class men in this line of
American trade has ever run away. There
have been dozens of salesmen who have
disappeared with stones worth a few thou-
sand dollars; but a man from one of the
great houses would scorn to go on the road
with wares of such trifling value. The
man from the big houses receives a salary
of from five to fifteen thousand dollars a
year, and before he is sent out with wallets
bulging with jewels his reputation for
absolute trustworthiness must have stood
the test for years.
Then, too, his employers keep just as

close watch on him as they possibly can.
While on his travels he must write or tele-
graph them every evening. He must tell
them at what hotel he is staying and where
he will be the next day. If a single day
should go by without a letter or message
from him, his employers would im-
mediately take steps to find him. Further-
more, the salesmen watch each other. If
one of them should be seen going into a
gambling house or be found in other bad
company in any city in the country, his
firm would be likely to hear of it within 12
hours. There are many mysterious ways
of getting this information, and the sales-
man never knows when detectives in the
employ of the Jewelers' Protective Union
may be watching him.
Almost every salesman who is known to

travel with diamonds of large value has
some time in his career been followed by a
thief. But the thief's opportunities are
rare. The diamond man leaves his wal-
lets in the hotel safe every night, and if he
arrives in a town after dark and finds that
he must go through lonely streets, he al-
ways takes a carriage. It is in the sleep-
ing cars that his anxiety is the greatest.
He must sleep with his diamonds under his
pillow or strapped about his body, and if
he sleeps soundly he might wake up to
find them missing.
A Maiden Lane man who had diamonds

worth a quarter of a million dollars under
the pillow of his berth awoke to see a hand
reaching in between the curtains. The
hand was instantly withdrawn. The next
moment the diamond man was out in the
aisle of the car. He had jumped out just
in time to catch a glimpse of the disap-
pearing porter.
At the top of his voice the salesman

shouted, " Gentlemen, there is a thief in
this car! I want to warn every one of
you."

Half the passengers kept awake for the
rest of the night. But the diamond man
went sound asleep again. He knew he
was safe with his neighbors on the look-
out.

—The Sample Case.
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Our Methods Please
Our Patrons

Our pleasant way of selling without exaggeration pleases the public andthe fact we get prices for the goods and build up reputations entrances thejeweler. Anyone can give goods away. We get prices. Just closed outentire stock of Fred Brodegaard & Co., at Omaha, Nebr., $31,235.00 infive weeks, and assisted in opening their new store. We stopped the carsin Omaha and 16,000 people entered their new store the opening day,attracted by One of our special advertising stunts. We can get the peopleto your store, and then get their money. Ask any wholesale or retailjeweler in Omaha as to our success there. We do the same for others. Webuild up reputations where others tear them down. Ask any of theserepresentative jewelers:

Sold for A. McMillan, Ottawa. Ont.He says, "Only Auctioneers who do notthrow goods away.

Ask A. Y. Boswell, of Tulsa, Okla-homa's leading jeweler. He knows whatwe can do after others fail.

The late Peter Burroughs was the onlyauctioneer besides ourselves who ever madea sale in Omaha without losing money forthe jeweler.

Sold for Scooler Jewelry Co., NewOrleans.

Ask Kirkpatrick. leading jeweler ofSt. Joseph, Mo. A very successful sale offine goods.

We sold $21,000 in three weeks forChas. Forrester, at Billings, Mont. He isnow at Deer Lodge. Write him.

Our sale for Smeed, leading jeweler ofGulfport, Miss., increased his business 300',afterwards. Ask him.

Sold for Henry G. Yahn, Joliet, Ill. Heknows many auctioneers. Ask him who isbest salesman.

MAC RORIE & BANIGAN cm; CHICAGO825 UNITY BUILDING
VVRITH 01,2 WII2E; US ATONE

TWO MIEN AT 113'1410E; OF ONE,THE JEWELER'S RETAIL BUSINESS INCREASES AFTER OUR SALE, HIS REPUTATION IS GREATER, HIS STANDING HIGHER IN THE COMMUNITY, AND WEGET HIM PRICES FOR HIS MERCHANDISE.
NUMOOLUMODIMMOCCOODUCCOODUCMCDOLICOOKUMOCCOMMUngagagnage0000013013000=10001MODOCIUMIUMMghngletanntiefinent

Gold and Silver Plating
CAREFUL WORK
Roman, Rose and Green
Gold Coloring. A spe-
cialty made of repairing,
relining and replating
Mesh Bags.

Reasonable Prices
Work by mail or
express returned
same day.

SEND FOR FOLDER
GIVING PRICES

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET NEW YORK CITY

YOU WILL RECOGNIZE

IN CANDO SILVERTHE 
POLISH

A Superior Quality and Reliability
which has interested thousands of
dealers and millions of customers
throughout the country.
We would be pleased to furnish a package

for inspection with prices, by return mail,
upon request.

Paul Manufacturing Company
36-40 Fulton Street -:- BOSTON, MASS.

A BOON TO GIFT ENGRAVERS The Keystone Portfolio of Monograms should be within
reach of every engraver at this season. The price, 50 cents,is merely nomimal for so unique a collection of two- and three-letter monograms—all entirely different from the conventional ideas.Never was engraver offered so much value at so small a price.

PUBLISHED BY THE KEYSTONE PUBLISHING CO.
809, 811, 813 North igth Street, PHILADELPHIA, PA.

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, 1.2etst, New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free
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Numerous inquiries have been made, Who makes THE ALLIANCE RING?

Let us solve this question for you

WE DO !! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.

Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net; in dozen lots, $1.30 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

 THE 

New Century
Engraving Machine

THE NEW CENTURY
has back of it over 25
years of engraving ma-

chine experience. When
you take this into consider-
ation and the large number
of machines we have been
selling during these years,
it must be apparent the
New Century possesses

merit.

One of our customers
wrote us a few weeks ago -
"My machine has given
satisfaction both to me and
my customers in every case,
besides paying 20 per cent
on my investment in paid
engraving.- We have
hundreds of similar un-
solicited letters.

YOU NEED A
NEW CENTURY

Write NOW for Catalogue
and Prices and Terms

THE EATON &
GLOVER CO.
SAYRE -:- PENNA.

No. 4-C Combined Blowpipe

and Bunsen Burner $3.00

VERY INTERESTING
We offer herewith a combined Bunsen
Burner and Blowpipe. Illustration shows
blowpipe. When Bunsen Burner is
desired, slip off the blowpipe head from
top of burner stem, and regulate nurled
sleeve to form the proper Bunsen flame.
As a blowpipe it produces the most
delicate fine pointed flame—just right to
solder broken temple pieces, bridges etc.

Write for Catalogue " B "
Describing it Fully

Buffalo Dental Manufacturing Co., 
BUF.F1 j,‘.N. Y.

:'1111;71',.1411 ,
;
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WATER BURY,
CONN.

1414:11..AU:11j5R:BRASRS LOW BRASS AND OTHER SPECIAL

F HIGH GRADE

GERMAN SILVER BRONZE GILDING METAL

ALLOYS IN SHEETS AND ROLLS

Quick D E.LI VIER I ES

WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined

 $1.00 
Specialists in Difficult Repairing

BRESLAVSKY BROS.
51 MAIDEN LANE

NEW YORK
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DIAMONDS Lurid PRE:N.:IOUS STO1' I--1:S

SOUGHT AND SOLD

POR SPOT CASH
Appraisements made for estates or individuals

J. J. COI-MN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891

Write for further information

THE TWENTY-THIRD YEAR and NEW TERM of the

Canadian Horological Institute
S. W. Cor. Church & Wellesley Sts. .

TORONTO, ONT.
Begin int 3rd September, send for circular now and place application as early as possible with the school

that is thorough enough to teach its students to plan and make watches right through from barrel to balance.

JEWELERS LISTEN
We want a Trial Package from every Jeweler

in Illinois

FRED J. BAHNI & CO., Inc.
Manufacturing Jewelers PEORIA, ILLS.

FRED A. HASKELL 
Letter, Jewelry & Souvenir

ENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

SPOT CASH for Jewelry Stocks-VG
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.

lend stocks at once, no matter how large or email, and get money by return mall.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL 641 E. 46th Place, CHICAGO, ILL.
H you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418)

gugguggugggguggggugguggugugguggugguggggu
gggugugugg

It g
g

g 
would be interested in

g
g our new catalogue. It is

IIu yours for the asking. It tells you howu
g
g you can better your conditions. Hundreds

§ have, why not you?
It
U

N THE REES SCHOOL
I11 I 

ROCHESTER :: NEW YORK

It 
5r

F. H. REES, Director

N The "Art of Engraving" $1  50

g
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Rees Special Gravers, 2 for
"Monogram, Designing and Engraving " . . • • 2.00

1

1  00

YOU

MESH BAGS REFINISHED

.00
Will repair, refinish and reline

all size MESH BAGS. In-

cludes repairing the mesh,joints

and ball snaps; also kid (or silk)

linings with inside pockets and anything else

necessary to put bags in good first-class

condition. Gold, Silver or Gun-Metal finish

ONE TRIAL IS CONVINCING

TUCK & McALLISTER CO.
131 WashIngtOn Street PROVIDENCE, R. I.

Send for our Catalogue of Emblems and Jewelry

When writing to advertisers kindly mention 77te Keystone

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' SU pplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
I -t Calender St., Providence, R. I.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandallkinclsof

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago.

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street. CHICAGO. ILL.

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY 83 
NASSAU, I 110EIR

Established
1839

CROUCH & FITZGERALD

Jewelry Sample Trunks and Oases
Extra Deep Trunks and Cases Always in Stock

ryy Broadway 154 Fifth AvenueBet. Cortlandt & Dey Sts. Corner 20th Street
723 Sixth Avenue

Between 41st, and 42d Streets

NEW YORK

Established 1881 The Largest, Most Centrally and Conveniently Located Telephone North 562

NABSTEDT MANUFACTURING COMPANY
RING AND CLASS PIN MAKERS
MANUFACTURING JEWELERS

JEWELRY REPAIRING

Factory and Office, 1 10 112' East Third Street
DAVENPORT, IOWA

As we received

ti(n. First-class work
cards, and price list fo;

AA. A.
24 BROAD STREET

Mesh Bags
Refinished
$1.00

We resilver, reline (with kid

it 
or silk) and repair the mesh
on any german silver mesh
bag, from 5 to 7 inches, for As we returned it
$1.00, other bags in propor-

prompt service. Give us a trial. Send postal for our large window display
special repairs such as gold, gun-metal, bead bags, etc.

LUPIEN Manufacturer of Mesh Bags

PAWTUCICET, RHODE ISLAND

NEWARK BRUSH 
COMPANY

BRUSHES
253 

MULBERRY 
STREET 

NEWARK, N. J.

Polishing Set 
Complete, $2.00

, Prepaid.

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE PO
LISHING BRUS

HES

SATISFACTION 
GUARANTEED OR 

MONEY REF
UNDED

•

Trade Watch Repairing
A Well Equipped Sh

op

Skillful Workmen

Right Prices and Promp
t

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAG

O

ST. LOUIS WATCH REPAIR CO.
Expert Watchmakers to 

the Trade. Corn-

plicated Watches Skillfully Repared.

Railroad Work Our Specia
lty. Prompt

Service. Lowest Prices. Hands, Screws,

Crystals replaced free of 
charge. Send

for price list.

Reference Any St. Louis Jewe
ler

Oriel Building - St. Louis, Mo.

The LUX MODEL WORKS
Make practical working 

and manu-

facturing models of clocks
, watches,

meters, novelties, etc. E
xperimental

Work. Wheel and pinion cutting

to order. Manufacturing
.

CLOCK REPAIRING FOR THE TRAD
E

53 East Farm St., Wate
rbury, Conn.

INDISPENSABLE TO THE RETAIL 
JEWELER

An assortment of wells, P
erfect

Self-Conforming Ring Adjusters.

Ask your jobber for t
hem, or 1

will send prepaid at once 
(only

Ott receipt of price) size
s as

assorted in each unbroken

dozen at the following 
prices:

1 doz. 10 K. gold, $3.75; 1 
doz. gold

$2.00; 1 doz. metal, 85e.

Samples of one small and 
one medium-large gold

filled and one metal ad
juster will be sent for

50e., stamps or N. 0. Address

CHESTER WELLS. MeshopPen, P
a.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few mont
hs

by our practical methods. Ex-

pert instruction under actual

working conditions. Enter at

any time —no age limit—day

and night clasSes.

Write for free catalogue containin
g

full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CH

ICAGO

EXPERT REPAIR WORK
PROMPT SERVICE

Specialists oil

Complicated watches

Complicated Clocks

Chronometers

Wheel and pinion cuttings

Antique clocks and watches

Twenty years' practical

experience as makers of
Foreign and American
movements.

Satisfactory work at reasonable pric
es.

Highest endorsements from the tra
de.

Send for our Price List

MAIDEN LANE WATCH REPAIR CO.

9 MAIDEN LANE, NEW YORK

REFINERS 
opfiaGtoilndu, Smi I vienr aanndy

shape—s olids or

Sweep Smelters 
iswileuri::ihTiongusgolir
filings. Prompt

Est ablished 
returns.

THE W. L. RO
BERTSON CO.

13 and 15 Franklin
 Street, Newark, 

N. J.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Bui
lding

DES MOINES, IOWA

DALLAS TEXAS
Expert Watch Repairing fo

r the Trade

Any part of a watch will be
made to order.

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our 

Specialty

PATENTS
Write at once for the most 

liberal offer ever

made for securing patents, 
designs and trade-

marks. Send sketch for free opi
nion as to

patentability and ask for the " Inventors'

Guide," the finest book pub
lished for inventors.

Best references. Established 20 years.

VVNI. N. IVIOORB

Loan and Trust Bldg., 
Washington, D. C

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS

IF YOU USE
SANGER'S
EMERY RING
BUFFS

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem-Wind
Movements

Earnest, Ambitious, Ec
onomizing Students

Prefer the

Winter School of Engraving

"Unquestionably the best,
" honest

and reliable

Course Three Mouths, 
$60.00

W rite today for 
Catalogue and

Reservations.

Powers Bldg. 
Chicago, Ill.

The Massachusetts School of Optome
try

Klein School of Optics

The Former Incorporated and R
egistered with

the New York State Board of 
Education

Practical course in Theoretical and

Practical Optics and Optometr
y. Prac-

tical knowledge is an essential
 attribute

for success. You get it here.

Catalogues and particularson
application.

The Massachusetts School 
of Optometry

168 Massachusetts Ave., 
BOSTON, MASS.

CATCHY
ENGRAVING
in SPOON BOWLS at
Popular Prices

LET US E
NGRAVE
A SAMPLE

Artistic Monogram and Letter

Engraving. Gilding.

1. Send for price-list.

UL,L,STRONI & O.

ANIlland 
Nebreaakel

Be a Compet
ent

Watchmaker

The Pyle Horological Sc
hool offers

you this opportunity. It 
aims to turn

out only such watch
makers as are

not only competent, but 
whose knowl-

edge of this trade has been 
built from

the ground up. Only such can

succeed.
Its instructors are not onl

y prac-

tical as well as theoret
ical watch-

makers, but they have acq
uired the

art of knowing how to i
mpart their

knowledge to others.

The institute offers abu
ndant op-

portunity for practical work. Its

students are always assur
ed of pay-

ing positions. A special summer

course during June,July 
and August

has been arranged at spe
cial rates.

Write or call for full part
iculars.

The Pyle Horological Institute
2 618 Cottage Grove 

Avenue

CHICAGO

Special Cases toady to order in 
Geld and Silver

for English, Swiss and Americ
an Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.

209 State Street 
Chicago

Send for Our Ncw Price-List 

I BUY JEWELRY S
TOOKS

',raison pays liberal cas
h prices for Diamonds, 

Watches and jewelry.

Send stocks no matter how 
large or small and get im

mediate returns. Goods 
will be

returned if offer is not sat
isfactory. National Bank references gi

ven if desired.

M. !RALSON, Masonic Temple, Chicago,

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mention

ing
'rit K ElSTONE

E. HOWARD CLOCK CO
.

EsCd 1842 BOSTON, MASS., U.S.A.
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Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations 

Wanted,"

ONE CENT per word for 
first twenty-

live words. Additional words and ad
-

vertisements, THREE CENT
S per word.

Under all headings except 
"Situations

Wanted," THREE CENTS
 per word.

Name, address, initials and
 abbrevia-

tions count as words, and
 are charged

for as part of the adver
tisement.

To insure insertion, send 
remittance

with orders for adverti
sements. Copy

must reach us by the 25th of each

month for the issue of th
e 1st of the

following month, and by 
the 10th of

the month for the issue o
f the 15th of

the same month.
Send bank check or dra

ft, or postal

or express money order 
for $1.00 and

over, or postage stamps for smaller

amounts.
If answers are to be forwarded

send TEN CENTS in 
postage stamps

with order.
The real name and a

ddress of every

advertiser must accompa
ny the copy of

the advertisement.
Advertisers who are not 

subscribers

should send 10 cents 
(special issues 25

cents) if they desire a co
py of the paper

in which their adv
ertisement appears.

Address,

THE KEYSTONE PUBLISHING 
COMPANY

909-811-813 N. 19th STREET, 
PHILADELPHIA, PA.

SITUATIONS WANTED

Under this heading, ONE CE
NT per word,

for first twenty-five words. 
Additional words

and advertisements, THREE 
CENTS per word.

No advertisement inserted f
or less than 25

Cents.

It will facilitate matters and result to

the advantage of advertisers under this

classification if they will in
dicate their local-

ity in their advertisements.

BY first-class watchmaker an
d engraver; wait

on trade, take in and de
liver work; salary

$22.50 per week; reference 
exchanged; prefer

northern Illinois or Indiana, 
or along Lake

Michigan. "G 297," care Keysto
ne.

FIRST-CLASS engraver and watchmaker;

can also wait on trade; young
 married man;

$25 per week; Al references. 
Address "S 188,"

care Keystone.

YOUNG man with several 
years' experience,

desires a position as traveli
ng salesman for

southern territory, can furni
sh best references;

"P 303," care Keystone.

WATCHMAKER of exceptiona
l ability wants

position; would invest a few 
thousand dollars

with a jewelry firm that can 
use his services as

workman or manager, don't 
answer unless you

need the services. L. N., 220 Morrison street,

Portland, Oregon.

WATCHMAKER sober, honest, first-class.

Railroad and Swiss American 
lathe, all tools;

not afraid of work ; twen
ty-five years' exper-

ience; age forty ; German 
American; on halves,

or salary $25 to $30 per wee
k; best reference.

Dreher, Spencer Optical Com
pany, 7 Maiden

Lane, New York.

WATCHMAKER, engraver, je
weler, clock re-

pairer and salesman; six ye
ars' experience;

best references; salary $25
. Address J. E.

Dwyer, Hibbing, Minn.

FINE watchmaker and engr
aver, is now open

for position; can come at onc
e; $25 per week.

Address H. W. Putney, Mauc
h Chunk, Pa.

PERMANENT position where
 high-class work

is expected; am accustom
ed to railroad

watch repairing, plain engrav
ing; married; age

thirty-seven; Colorado or Ne
braska preferred,

other location considered; 
reference; salary $30

per week. W. F. Boast, 1110
 Q street, Lincoln,

Nebr.

PERMANENT position by 
first-class watch-

maker, jeweler and plain eng
raver; best re-

ference; have own tools. Address watch-

maker, 827 Fifth avenue, Alt
oona, Pa.

FIRST-CLASS watchmaker, had
 ten years'

experience; can handle railroad 
watch in-

specting ; good references. 
" G 298," care

Keystone.

YOUNG man, with ful set of 
tools and experi-

ence, desires a position as wat
chmaker and

engraver; good reference; Pe
nnsylvania. West

Virginia or Ohio preferred. H.,
 1544 Glenwood

avenue, Philadelphia, Pa.

WATCHMAKER, eight years' experience,

does Swiss as well as Americ
an watch work;

can also do jewelry and clock 
repairing; refer-

ences. V. Schiller, 1300 Kedzie avenue,

Chicago

BY young man not afraid 
of work as watch-

maker and jeweler. Thos. Gannon, 331

Lawrence avenue, Elgin, Ill.

(Continued on page 1178)
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SITUATIONS WANTED

(Continued from page 1177)

GOOD watchmaker desires permanent position;
seven years experience: twenty-six years old;

fine references as to character and ability.
Robert Riley, Gadsden, Ala

AS WATCHMAKER, clock and plain jewelry
repairman; seven years' experience; owns all

tools; single and will go any place. "J 295,"
care Keystone. 

ELECTRO-PLATER, thorough y experienced
on all kinds of novelties and jewelry; also

coloring; mixes all solutions; experienced in.
polishing department; wishes position with re-
liable firm; Al references. Ackerman, 316
East Eightieth street, New York City

YOUNG man; age twenty-four; single; wou d
like to correspond with good firm needing a

firet-clase watchmaker and engraver six years'
experience. now on railroad work and engrav-
ing; present contract has expired and cou.d
accept position at once. Address "Jeweler,"
267 Cherry street, Battle Creek, Mich.

EXPERIENCED engraver, jewelry repairer
and stone setter, wants permanent position

by middle of July with a reliable firm. in south-
ern New England states, Massachusetts pre-
ferred; references. Raymond F Sargent, 602
South Third street, Camden, N. J.

FAIR watchmaker, plain engraver; wants
permanent position as all around man in up-

to-date store; good appearance: strictly sober,
reliable reference furnished; age twenty-six; $14
to start. Address Box 117, Polo, Ill.

YOUNG lady, student of Winter's Engrav-
ing School, experience on actual work, desires

position in town as first-class engraver; wait
on trade: keep books and take care of stock;
references. E. Puckett, 505 Powers Building,
Chicago. 

A POSITION as watchmaker by young mar-
ried man; Illinois or Eastern Missouri or

Iowa preferred. Address W. R. Hunter, Bar-
dolph, Illinois. 

PERMANENT position by young married
man, with perfectly clean habits; watch-

maker, engraver, jewelry repairer; in or west of
Colorado. "B 287," care Keystone.

WANTED position as second-watchmaker,
jewelry repairer; Illinois or Iowa preferred;

own tools; beet references; two years' experi-
ence. A. E. 20, 1201 Heyworth Building,
Chicago. 

WATCHMAKER and jewelry repairer, fair
engraver; fifteen months' experience; five

months in Horological School; Missouri or
bordering states preferred; age twenty-four;
own tools; best references. H. J. McCracken,
Buffalo, Mo. 

YOUNG man desires a position as plain en-
graver, assistant watchmaker and optician,

with a chance of finishing trade; Michigan pre-
ferred. "M 291," care Keystone. 

SALESMAN by an American, speaking three
languages, traveling agency for manufac-

turers of jewelry and silverware of reputation
and merit for Latin-American countries; is well
acquainted with the lines; if you want to in-
crease your export business or wish to increase
your customers in foreign countries, advertiser
is a live wire salesman and has done business in
Spanish countries many years, or can handle
export department. Address K. C., 3335
Brooklyn, Kansas City, Mo.

FIRST-CLASS watchmaker, clock and jewelry
repairer, do not engrave, no bad habits, best

of references, age 27 years, married, start $20
per week. " F 277," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

WATCHMAKER, jeweler and optician in a
town of about 12,000 in North Carolina,

steady position to the right man. "G 304,"
care Keystone.

PRACTICAL man to take interest in paying
business and take the management of same;

annual sales $25,000 to $30,000; good run of
watch work; watch inspection; will sell on
inventory ; for full particulars address "F
284," care Keystone.

YOUNG man for jewelry and clock work, op-
portunity to learn, or improve on watch

repairing; give references and full particulars
about self in first letter; state wages wanted.
Address Box 115, Bismarck, N. D.

WATCHMAKER and fair engraver; state
experience and salary expected; permanent

position. W. H. Appel, Allentown, Pa.

A GOOD watchmaker; give references and full
particulars. E. G. Hoover, Harrisburg, Pa.

FIRST-CLASS watchmaker and engraver;
salary $25 per week; samples of engraving

wanted. LIollina Bros., Lake Charles, La.

HELP WANTED

FIRST-CLASS watchmaker, must be exper-
ienced, one who can do engraving preferred;

$25 per week; send references. Bewig-Eiebash
Jewelry Company, Selma. Ala.

MAN to take charge of branch store, town 1,500;
must know farmer trade; fair watchmaker,

plain engraver; some knowledge of optics; $75
per month to start: business getter can advance
rapidly. F. R. Smith & Co., New London,

FIRST-CLASS watchmaker and engraver;
$25 to $80 per week; permanent. C. F.

Spain & Co., Lincoln, Nebr.

YOUNG man by July first to do the bench
work and wait on trade in drug and jewelry

store: state salary and experience; permanent
position. C. A. Cook, Ocheyedan, Iowa.

JEWELRY repairer and stone setter. one who
can assist on watch and clock work preferred;

permanent position for competent and reliable
man; wive reference., and state wages expected in
firet letter. Bogle Bros., White River Junction,
Vt.

ALL AROUND, practical optical shop man;
must he first-claw good onening for boneet,

sober man In Atlanta, Ga "M 283," care Key
stone.

JEWELER by July first, state salary wanted
and experience. The Stuart G. Watt Drug

Company, Series, N. D.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

DAMASKEENING machine wanted for dec-
orating inside panel of watch rases; kindly

give price and pal ticulars. Address "F 289."
care Keystone.

PARTNER with $8,000 to $5,000 canh to invest
in pawnshop in one of the best towns in

western Pennsylvania, with 65,000 population.
No pawnshop in the town at present; I have one
of the best stores on Main street; there is a
chance of making big money. "Z 301," care
Keystone.

SECOND-HAND set jeweler's tools. A. H.
Osborn, Madison, S. D.

GOOD location for jewelry business in live town
from 5,000 to 25,000 population, in central

or north Texas or Arkansas. Box 12, Station
"A", San Antonio, Texas.

A PARTNER with some capital to take interest
in one of the beat wholesale jewelry bowies in

the southwest; we want the services as well as
capital. "G 218," care Keystone.

TO BUY small store and two or three rooms,
brick; for a small jewelry store, in any county

seat town; want no stock, will buy good safe and
some fixtures. Address Box 238, Quarryville,
Pa.

ENGRAVING machine, must be cheap; send
full description. Koester, Brunswick, Nebr.

WANTED to buy jewelry stock; send surplus
stock to me and get money by return mail.

Emil Noel, 541 East Forty-sixth place, Chicago.

ENGINE turning machine, any style, state
condition. " S 241," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

AN OLD established jewelry, music and phono-
graph business in the Great San Joaquin Val-

ley, in raisin, fruit and orange district ; invoice
about $8,000; established fourteen years; no
competition; good opening for an optician; own
brick building, will rent; population 2.000;
want to retire. W. C. Hauser, Dinuba, Cal.

AS MY time is taken up in Chicago Heights
will sacrifice my Steger, Illinois, store. A.

Kling, Chicago Heights, Ill.

A JEWELRY and optical store doing a good
business, in a growing Massachusetts town.

"S 800," care Keystone.

ESTABLISHED jewelry business in lively
town of 2,500; nearby surrounding country

of 4,000 more; big repair business railroad in-
spection: invoice $4.000: can reduce; reason,
other business. F. L. Hebert, Chatham, New
York.

FOR sale or want partner for jewelry and op-
tical business ; for particulars address G.

S. Butterfield, 673 Queen street, Sault Ste.
Marie, Ont.

FINE modern jewelry store; good paying bus-
iness, increasing yearly; finest mountain

climate; manufacturing and lumber industries,
etc.; invoice about $2,160. "S 296," care Key-
stone.

FOR SALE

Stores, Stocks and Businesses

IN San Francisco, Cal., up-town watchmaker
and optical business, good watch-repairing

trade, transfer corner, three years' lease, low
rent, $200 and invoice. "P 261," care Key-
stone.

A FIRST-CLASS up-to-date manufacturing
plant in city of 235,000; doing a business of

$25,000 to $30,000 a year; cheap rent; ma-
chinery, tools and fixtures cost price $11,500;
will sell for $9,000: this proposition will bear
investigation; can give good reason for selling.
"W 299," care Keystone.

IN a Colorado city, 15,000 population; jewelry
business established 1881; has paid above

expenses in five years; $9,800; stock and fixtures
$3,300; cash only. "S 286", care Keystone.

JEWELRY stock, fixtures and goodwill in good
Colorado town of 3,500; fine farming district;

big irrigation project just completed; division
point on two railroads; big beet sugar factory;
town and country feat improving; several
smaller towns tributary; has always made
money and can be increased; good opening for
optician; invoice $4,000, can reduce or will sell
fixtures and heavy stock: old age and other buei-
nese. Address A. A. Tobias, 12 East First
South street. Salt Lake City, Utah.

JEWELRY stock $2,500 ; western New York
totvn, 3,300, trolley and steam roads; Erie

watch inspector; High School; Electric Lights,
Sewerage; store well located; rent reasonable;
good trade, a bargain. Address William H.
Farnum, Avon, N. Y.

JEWELRY business in one of the largest cities
of South Dakota; best location in city; pros-.

pacts are fine this year; nearly $12,000 stock
and fixtures; can reduce if necessary; reason for
selling have got to have a change of climate.
"W 802," care Keystone.

JEWELRY store doing good business; sunny
Colorado town 5,600; invoice 2%500; will

discount 16% if sold at once. Box 296, Rocky
Ford, Colo.

JEWELRY business established twenty-two
years, in one of the principal streets of

Chicago, at ninety cents on the dollar; same is in
prosperous condition, sales amounting from
$7,000 to $8,000 annually; bench work from
$1,800 to $2,000; invoice about $5,000; no
stickers on hand; up-to-date fixtures; own the
building; want to retire; references on request.
"H 288," care Keystone.

IN good live North Dakota town, stock of
jewelry and repairs; all in first-class condition;

repair and optical work good; stock will invoice
$2,000, must be at least half cash; will rent
building. "W 281," care Keystone.

JEWELRY store in Oakland, Cal., doing nice
business, about $2,600 will handle it; this

store has a splendid future. "P 285," care Key-
stone.

LEADING jewelry business in live southern
city of 10,000, one competitor; stock and

fixtures will invoice a little over $8,000; repair
work averages about $200 per month; com-
petent man can derive income of between.
$3,000 and $4,000 per year; $5,000 cash and
satisfactory paper for balance will purchase;
complete record of each day's business for past
five years open; bank references furnished,
"G 294," care Keystone.

MUST sell at once, jewelry business; one of
the best opportunities of a lifetime to step

into a good-paying, established jewelry business,
repair work alone between $3,000 and $4,000 a
year; sales from $8,000 to $10,000 a year, busi-
ness can be doubled; stock $6,000; must sell for
cash only; will reduce stock some; unless you
have the cash do not correspond. Address Box
263, City Postoffice, Washington, D. C.

ONE of the finest up-to-date jewelry stores in
the state for seventy-five cents on the dollar.

Box 54 Austin, Minn.

OLD-ESTABLISHED, up-to-date jewelry and
optical business, located in the great corn

belt of north Missouri; will sell at a bargain,
part cash, balance on time; write me for full
particulars; profit $8,000 last year. "M 282,"
care Keystone.

READY to retire after twenty-five years in
one location; fine business section, center

of best residential district, city half million;
store eighty feet deep; two burglar safes, ten
mahogany floor cases, optical department;
plenty of repairing; fixtures and stock will
inventory over $11,000; will close for $10,000;
reference, H. Froehlich & Co., 68 Nassau, New
York City. "W 162," care Keystone.

THE only jewelry and optical store in positively
the best small town in state of Ohio; net

profits for the last five years $3,000 per year;
$1,600 can swing the deal. "N 290," care Key-
stone.

SPLENDID opportunity to buy a choice jew-
elry stock, Iowa county seat, established, will

bear closest investigation, books open. 127
care of M. F. Barger & Co., Heyworth
Chicago, Ill.

FOR SALE

Stores, Stocks and Businesses

SMALL jewelry store; sell reasonable; 8,000
population. Write Frank H. Berndt, Sieg-

fried, Pa.

SMALL jewelry store, southern Michigan, ac-
count of failing eyesight. Address "0 292,"

care Keystone.

RICHMOND, MAINE; am sick and must
sell stock, fixtures, tools, material; about

$2,100; will sell for $1,500 cash; old stand,
run seventy-five years; about 2,500 inhabitants;
shoe factory, saw mill, cotton mill. A. F. Wil-
liams.

THE only jewelry and music business in a
good, live Iowa town of 800 population;

large territory to draw from; sales good and
plenty of bench work; good reasons for selling.
"W 165," care Keystone.

WANT to retire, good paying jewelry and op-
tical business; $1,600 invoice; located in

live town in Colorado, population 1,600, have
N. P. Watch Inspection. Address Alvin Her-
man, Brighton, Colo.

WELL established, paying business in pros-
perous town of 7,500 in south Texas; wife's

health makes change necessary; will take about
$4,000 to handle it. J. K. Greer, Victoria,
Texas.

$2,000; worth double; very profitable estab-
lished business; highest reputation; Florida's

healthiest city; splendid location. Fechner,
St. Augustine, Fla.

IN Bakersfield, Cal., the best business location
in the city, with a nine years' lease at $135 a

month. At present used as a jewelry store.
Fixtures cost $8,600 and stock runs about
$10,000. Owner wishes to retire and will sell
location with or without stock. This is a rare
opportunity for anyone who wishes to start in
business in the liveliest town in the West.
Write to P. 0. Box 458, Bakersfield, Cal.

JEWELRY and stationery business ; centrally
located; good lease reason for selling; only

for cash; no agent. Address M. Schwartz,
73 A George street, New Haven, Conn.

GOOD-PAYING jewelry business in thriving
Kansas town of 700. "Jeweler," Box 100,

White City, Kane.

OHIO county seat store, stock $4,000 (cash).
beet location and stock in town of 9,000. For

particulars write "S 273," care Keystone.

A SPLENDID opportunity to purchase a
clean, up-to-date stock of jewelry and

stationery in the best dairy, stock and grain
county in Minnesota, population, 1,200; good
schools and churches; poor health is my reason
for selling. Write to J. L. Williams, the
Jeweler, Zumbrota,

JEWELRY and optical store in Northwestern
border of Arkansas City, of 32,000 popula-

tion and growing fast; stock and elegant fix-
tures, invoice $7,600, can reduce, ill health cause
of selling, established fifteen years. "G 242,"
care Keystone.

WANT to retire, small jewelry stock and best
of fixtures, like new, no competition, fine

town, 72 miles from San Francisco, 1,000 in-
habitants. J. P. Arnolds, Calistoga, Cal.

JEWELRY business, town of 1,000 Wisconsin,
all bench work one person can handle,

several small towns to draw from, money
maker, about $1,200 required. R. P. Yale,
Glenwood City, Wis.

FOR SALE
UNDER THIS HEADING TIIREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

SIX jewelers' safes, in good order; cheap for
immediate sale. R. Wallace & Sons Mfg.

Co., 10 South Wabash avenue, Chicago.

FULL set of jewelers', watchmakers' and en-
graver's tools in good condition for $60.00.

Mrs. Burson, 1124 Thirteenth street, Greeley,
Col.

LANCASTER engraving block, used only short
time. H. E. Watkins, 910 East Vine avenue,

Greenville, Ill.

SPECIAL tools for difficult watch work, no-
where else to be had; price list free. Ferd

Freistadter, Waltham, Mass.

THREE ten ft. nickle framed plate glass show
eases on walnut counters; one fiveft. display

case. A. Waldin, Quincy, Ill.

SAVE rour time, send $1 for fifty-two prac-
tical :As for jewelers. Garner "Ads" Ser-

vice, Lebanon, Ind.

ENGRAVING machine, cheap. Jeweler,
Brunswick, Nebr.

FOR SALE OR EXCHANGE

UNDER THIS HEADING T
HREE CENTS PER WORD

A LOT in one of Chicago's gro
wing suburbs;

want diamonds, watches, jewelry, 
chronom-

eter, foot power screw cutting lathe. 
E. G.

Osborn, Topeka, Kans.

GOOD quarter section farm, near 
Driscoll,

North Dakota; will take small jewelry 
stock

as part payment. Address Chas. P. Elliott,

Driscoll, N. Dak.
- -
WILL exchange about $500 worth of

 good

watches and jewelry for a roadster or 
run-

about ; must be in good shape; will 
pay differ-

ence in cash, if any. What have you 7 
Hugh

Kier, Globe, Ariz.

WEBSTER Whitcomb lathe, chucks, staking

tool, etc., perfect condition. F. L. 
Hervieux,

Auburn, N. Y.

$1,500 stock of jewelry, trade for city 
property

real estate or automobile. 0. M. 
Varnson,

Fargo, N. D.

$40.00 worth of plated flat ware 
for lathe,

counter shaft and foot wheel. Fred H.

Nolte, Dexter, Ia.

SPECIAL NOTICES

UNDER THIS HEADING T
HREE CENtS PER WORD

COMPLETE finished escapement models 
in

running order, $16 ; the best window
 at-

traction for jewelers. For particulars write

the St. Louis Watchmaking Schools, St.

Louis, Mo.

GOOD place for a sober watchmaker
 with

business experience, who can place 
reasonable

amount of stock, to conduct jewelry 
business

on main business street at Braddock, 
Pa. Rent

$40.00 per month. Bell phone, 226 J. Brad-

dock. A. H. Worthington, 2630 Wood
stock

avenue, Braddock, Pa.

HIGHEST cash prices paid for diamonds

and watches; immediate returns made,

bank references given. M. Iralson, 
Masonic

Temple, Chicago, Ill.

I PAY 20 per cent more than 
any one else

for your surplus diamonds, wa
tches and

jewelry; money sent by return mail; bank

references. Emil Noel, 541 East Forty-sixth

place, Chicago,

BUSINESS NOTICES

UNDER THIS HEADING T
HREE CENTS PER WORD

FOR first-class work and prompt 
service try

Art Watch Case Company, Champ
lain build-

ing, 8 North State street, Chicago.

OLD English and Swiss key-wind cases 
changed

to take American stem-wind 
movements;

hunting caws changed to open-face. Art

Watch Case Company, 8 North State 
street,

Chicago.

OLD cases restored to look like 
new; Roman

and satin finishing. Art Watch Case Com-

pany, 8 North State street, Chicago.

SEND your watch-case repairing to Art

Watch Case Company, 8 North State 
street,

Chicago.

I WILL buy your diamonds and 
watches and

pay you liberal spot cash; money by 
return

mail. M. Iralson, Masonic Temple, 
Chicago.

ELGIN Horological School, the oldest an
d moat

practical school for watchmakers, send
 for

catalogue to Elgin Horological School, 
Elgin,

BUSINESS NOTICES

WE buy American pearls and sl
ugs, fine large

pearls and slugs our specialty. Send goods

for an estimate and we will report 
same day

goods are received; references, any 
bank in this

city. Plank & Co., Jewelers, 328 West 2nd

street, Davenport, Iowa.

PEARLS wanted; ship direct to me a
nd get

the highest Market price; largest 
buyer of

slugs in United States; prices quoted. 
W. L.

Gardner, Le Claire, Iowa, Western pearl 
head-

quarters.

I PAY the highest prices for 
watches, dia-

monds and Jewelry. Send stock at once,

no matter how large or how sm
all, and get

money by return mail. All kinds of refer-

ences furnished upon request. Emil Noel,

541 East Forty-sixth place, Chic
ago, Ill.

ELGIN, Illinois, Hamilton, Ball, 
Wlatham,

Hampden, Howard, Second-hand watche
s in

best gold filled cases, in fine con
dition; many

almost new; thirty to forty per cent 
below the

price of new watches. Nat Ruggles, 734 Su-

perior avenue, N. E., Cleveland, 0. 
Estab-

lished 1879.

DIAMONDS at great bargains, $46 per

karat and up; mounted rings and other

diamond jewelry bought from private 
people

sold at half the regular price. Sent on memo.

bill to rated dealers. Sold for cash only. Dan.

I. Murray, Broker, 8 Maiden Lane, 
New York.

NOW you have it sure, the best tool 
that has

as yet been made for testing and 
truing

balance wheels and vibrating hair springs;

either done without removing from 
tool-so

says G. A. Bailey, West Brookfield, 
Mass., the

inventor and maker; more than fifty 
years a

watchmaker. Price $4.00 C. 0. D.

YOUNG men to learn engraving; 
splendid

positions open to young men taking 
our

course; refer to our advertisement on 
page 1164

of this magazine. The Collett S
chool of En-

graving, 37 Maiden Lane, New York Cit
y.

THE Omaha Watch Repairing, Engraving

and Optical Institute is a thorough and

honest school. We offer advantages not
 given

by any other school of this kind. 
The uni-

form success of our graduates, both at
 school

and in business is proof of our sound and

modern methods of instructing. Our sudents

are filling high salaried positions. 
We secure

positions for all our graduates. Students may

enter any time and receive all the 
advantages.

The instructors are specialists of 
many years

experience and their time is given enti
rely to

the students during school hours. If 
you are

thinking of taking up this work, 
write us.

Enter our school and learn a trade 
that will

make you independent. Workmen 
who wish

to improve themselves, taken during 
summer

months only. Tarbox & Gordon.

NOTICE-I have removed from 727
 San-

Flom street to 807 Sansom street, Phila-

delphia, where I will continue to buy 
all kinds

of gold and silver; also refine all 
kinds of jew-

elers' waste containing gold and 
silver. Send

by mail or express and receive pro
mpt attention.

J. L. Clarke, established 1870.

WANTED-Every one desirous of improv-

ing himself in watch work, jewelr
y work and

engraving to address Bradley Po
lytechnic In-

stitute, Peoria, Ill., for one of their 
latest cata-

logues. A postal card will get it. 
See ad In-

side back cover.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.

Investigate AI Send for our new art

catalogue, it's free for the asking and

explains fully our courses and methods

of instructions, together with some

excellent samples of engraving. : : :

OSCAR W. DREYER, Principal

815 E. 12th St. l Kansas City, Mo.

LEARN
JEWELERS
ENGRAVING
"The School that Graduates Experts"
A fascinating trade that pays bi

g salaries,

easily learned, taught thoroughly and 
prac-

tically by correspondence. We will teach

the beginner better engraving than
 he can

gain in years of rigid appre
nticeship. We

will improve the skill of any 
engraver and

make him master of the trade. The 
demand

for competent engravers far 
exceeds the

supply. Send for handsome illustrated

prospectus, mailed free.

PAGE-DAVIS SCHOOL

Suite 10, Page Bldg. CHICAGO

Tor
inSIO W

NOT INC.

orkiwor

The Triumph Jewelers' tamp
A 300 Candle Power Lamp for Hom

e,

Store, Shop, Work Bosch, Library. Desk

-wherever a safe, powerful light is

wanted or stand lamp can be used .411111

Turns up and down like gas; carried

around with greater safety than kero-

sene lamp; gives 10 times more light 
TRIUMPH )

at less than % cost to operate. which a 
child

can do. Better than gas or electric 
lamps

because of no hose or drop-wire to prevent

moving anywhere. Holds 2 quarts gaso-

lene, always ice cool; one gallon lasts from

40 to 50 hours.
We have six distinct lines of gasolene

lamps and Hollow Wire systems.

Every one a success. Our KS Catalog

tells why. Get it and decide which

line you want. Send for it at once. 
Today. It's free.

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

THE KIND YOU CALL YOUR OWN

Room 1112 Masonic Temple, Chicago, Ill.

When writing to advertisers ki
ndly mention

The Keystone

Advertising Cuts for Jewelers

Begin the fall right 
hy sending a postal

for our sheets of illus-

trations especially prepared 
for use in jewelers'

advertising.

The Keystone PUbliSnIn2
 CO.

809 - 811- 813 North 19th 
St., Philadelphia

EXPERT WATCH REPAIRING
TO THE TRADE

ERICHSEN, KRAUSE & CO.
1006.37 S. Wabash Ave., CHICAGO,

 ILL.

Powers Building
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Have Just Finished the Greatest
Sale Ever Held in Oklahoma

It was the Miesch-Jones Stock at Muskogee, admitted to

be the best in the state. The Sale was a wonderful suc-

cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITY?

Volume low, collections slow, need a tonic now ? If so

send for me. You know my reputation for reliability,
can refer you to any manufacturer, wholesaler or bank
in Chicago. You are familiar with my record, have given
hundreds of sales extending all over the United States
and Canada, and every sale a success. For more than

twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales

personally, am assisted by the best talent obtainable,

giving you the services of two of the best auctioneers for

the price of one. Remember my pleased patrons are my
friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and

communications strictly confidential.

L. H. DODD & CO.
Long Distance Phone

Drexel 2906
Address
4607 Michigan Ave., Chicago, Illinois

CONVERT YOUR
TIME
INTO MONEY

and become a practical optician by

taking our Correspondence Course in

OPTICS. It will offer you opportun-

ities and income greater than you can

estimate without knowing the success

of our many graduates. We offer you

our record as the oldest Correspondence

School of Optics in the world and the

most thorough course outside the great

universities. Employ your spare time

by taking it. Write for our reduced

special offer and prospectus regarding

our regular $25 Course. Address

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.

F. C. JORGESON & CO•
159 to 167 Ann Street •• CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

ierI-le HEST OF

WE ARE STILL AT IT. Are posi
tive that our patrons are making money on our goods. We

have proof of this because they are continually sending us in duplicate

orders. The quality and attractiveness of our goods make them winners. The quality i
s dependable, the best of work-

manship and reasonableness of price is what produces big results. The buying of our g
oods means prosperity to you.

ANOTHER REDUCTION IMPROVED "ILIKIT" SANITARY OR
IN PRICE 

SHELL GUARDS

In Gold and Gold-Filled Mountings and With Rim or Frames.

SPI(11AL OFFER.-One sample set of gold-filled 12 "Ilikit" mountings, et
ched on lenses, in

neat velvet-lined case for fitting, $7.50 net.

Gold-Filled Rimless 1 10-12 K. • •
Gold-Filled 12 K. 1 10 ILIKIT Shell Guards

Per Doz.
  $ 6.60

6.60

Per Pr.
$ .60
.60

ROCKING AND

RIGID GUARD

Per Doz. Per. Pr. C4

ALUMNO ILIKIT Sanitary Guards   $ :1.50 $ .45 H

Gold-Filled Rimless I 30-12 K.  
1.00 W

Solid 10 K. Gold, Rimless . . . .... 
15.00 1.40

When one dozen or more are purchased at one time we a
llow 10 per cent. off for cash. 0

Reisner's Improved Lens Measure at . . 
  Net, $3.00 each ...1

DIV WE WISH TO INCREASE YOUR TRADE

Here iS a round eyeglass that
will appeal to the hilt class of
trade. Ni, matter how many
eyeglasses they have. when

they see this, they will want

one more. It is called the

" Harvard." In solid HI K.

gold, they cost $48.00 a dozen,
and in 12 K., 1;10 gold tilled,

$8.00 a dozen.
They are also made in silver,

gun metal, shell and celluloid,

and are 38 to 40 millimeters in
diameter. Let your customers
know you have these, and you

will he surprised at the great
demand.

Don't Buy a Trial Case Until You See The

AUDEMAIR
10 Per Cent Dis-

count for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION. FROM $10 to $89

Over Twelve Thousand (12,000) Satisfied Owners of the Aude-
mak Prove Our Claim for the World Renowned Trial Case.

For office, in Oak and Leather, also traveling, with divisions for
Stock and Lenses, we offer a Trial Case known as the Special,
$29.70 net.

No. 1030. 168 lenses and discs.

Special -Aluminum
Eye Glass Cases, highly polished,

lined with velvet and spring back

at $17.50 per gross. Spectacle cases

at $21 00 per gross.

Genuine spring back leather cases, $12.00 per gross

Imitation " " " 10.00

GOLD-FILLED SPECTACLE FRAMES cj
No. 1, 0,110 Eye. Made by the I N1PROV El t M rritor), 0

EXTRA FINISH, 1VE1.1, TEN! l'EltED, iiiffilLY LusTERED.
V5525. 12 li 1-10 Frames, " Elexo Bo" Cable Temples   l'sr dozen, $7.50"

51524. 12 K., 1-10 Riding Bow Frames   5.6011

5525. 12 K., 1-10 Riding Bow Cable " 7.00r4

1.504. 10 K., 1-10 Riding Bow   " " 5.40

F555. 10 K., 1-10 Riding Bow Cable " 
5354. 10 IC, 1-30 Riding Bow 

4.00 ..1...,

5355. 10 K., 1-30 Riding Bow Cable "  
hi h n 5.00g

QUALITY GUARANTEED, same as BILLED act

. . 111421.751_ ,.
l'er tlozW

1,5594 1-10 12 K. Riding BOW MOIIIIiiIIIIS
1.'594 1-10 10 K., Riding Bow Mountings

51119944 10 IC, 

Goid,1 Goldz i a,n and ni ld.,:1 Gold-Filledu n i i  ii gs  Riding Bow Mountings

  1145.60; Cattle, 6.156%1
  5.40; ( Ate, 6.60c)

1-30 10 K., Riding Row :\ loom ings . . . . .   4.00; Cable, 5.00

5154 1-40 10 1:., Riding Bow and Winless 'Mountings 
  3.25w

INTERCHANGEABLE EXTRA WILITE Periscopic Convex, 2,1 Quality Z

(a) Eye . 1 $1.19 $1.26 $1.33 per dozenPer dozen 0 Eye . f 2-hole 3-hole 4-hole

Periscopic Convex, 1 eye . 1.21'

lsts()..tiliail. 2t1 Quad
$ .77 All prices quoted on IMISOS front 0.12 to 4.25. T.,1

Double Convex, 1 eye .

ii:erriissceoolp,iice Cc(o.,t,r,:te•xx,, otill e■;ee .. 11..43:71 1 ..11(1)
1.1 2 

Usual titivant•e on strong numhers.
Cemented Bifocals, 1st Quality,

"Interchangeable." 

0

SKELETON OR RIMLESS 
1 Eye, $3.00 0 EP', $3.10 00 Eye, $3.25a1

per dozen

Periscopic Convex, 1st Quality From 8 D. up L4

0 Eye . ( 2-hole 3-hole 4-hole Where not, otherwise stated, we will allow

00 Eye . 't $1.54 $1.61 $1.68 per dozen cash discount 10 per cent.

I t Work. Kryptoks and Stevens Quality, 65. Cash Only : Agents for Stevens & Co., Inc..
.

Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 
5-7 Maiden Lane (Near Broadway)

NEW YORK

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING 
MANUFACTURING AND IMPORTING OPTICIANS

TYLER cSz GREGORY
JEWELRY AUCTIONEERS OF

National Reputation
Room 1102, 37 South Wabash Ave.

CHICAGO, ILL

An Auction Sale by Tyler & Gregory is
Always a Success

We conduct sales on business principles, we sell the goods

you desire sold, we sell at a profit, we use original ideas in sell-

ing and advertising sales. Our methods for each individual

sale are suited to conditions existing in preference to following

stereotype rules. We protect our clients future reputation. We

contract only for what we can do in person. We do not furnish

assisting talent to fill our appointments. It is two of the best
salesmen for the price of one. When writing state amount of

stock and size of store. All letters treated confidentially and
answered promptly on receipt. Should we be out of the city,

a few days delay may occur before you receive our reply.

We always answer.

Sales made and favorable results obtained for the following

jewelers doing business are such that they will gladly furnish

references as to our ability and integrity.

A. E. Gregory Below are Jewelers in Business E. R. Tyler

J. H. Whitley, Los Angeles, Cal.
John C. Pierik, Springfield, Ill,
S. Nankin, Edmonton, Can.
Gee Ca Nuesbaum, Cleveland, Ohio
Andertpn O. Son, Dayton, Ohio
Pickart R. Moss,Jamestown, N. Dak.

. J. J. Devine,

Kinsel a. Petri, Columbus, Ga.
Stapf CIL Son, Dunkirk, N. Y
W. P. Hanna, New Castle, Pa.
Wm. A. Rogers, Ltd., Chicago, Ill.
M. C. Weyer, Fariboult, Minn
Jess E. Yohe, Decatur, III.

Salt Lake, Utah A. C. Becken

J. D. McKinney, Corsicana, Texas
J. H. Wallace, St. Catherines, Can.
Bouder Bros. Columbus, Miss.
C. M. Schuell, South Bend, Ind.
Geo. F. Blackslee, Los Angeles, Cal
J. H. Flower, Ashtabula, Ohio

Co., Chicago, Ill.
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Have Just Finished the Greatest
Sale Ever Held in Oklahoma
It was the Miesch-Jones Stock at Muskogee, admitted tobe the best in the state. The Sale was a wonderful suc-cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-
SETTLED IN YOUR COMMUNITY?

WE ARE STILL AT IT Are positive that our patrons are making money on our goods. We• have proof of this because they are continually sending us in duplicateorders. The quality and attractiveness of our goods make them winners. The quality is dependable, the best of work-manship and reasonableness of price is what produces big results. 'File buying of our goods means prosperity to you.

a..

ANOTHER REDUCTION IMPROVED "ILIKIT" SANITARY ORIN PRICE 
SHELL GUARDSIn Gold and Gold-Filled Mountings and With Rim or Frames.SPECIAL 0 FFE1L-One sample set of gold-filled 12 "Ilikit" mountings, etched on lenses, inneat velvet-lined case for fitting, $7.50 net.

ROCKING AND

RIGID GUARD

Shell Sanitizry

Per Doz.Gold-Filled Rimless 110-12 K. .   $ 6.60
6.60

Gold-Filled 12 K. 1 10 ILIKIT Shell Guards

Volume low, collections slow, need a tonic now ? If sosend for me. You know my reputation for reliability,can refer you to any manufacturer, wholesaler or bankin Chicago. You are familiar with my record, have givenhundreds of sales extending all over the United Statesand Canada, and every sale a success. For more thantwenty years have been acknowledged by the trade asthe leading Jewelry Auctioneer. I conduct all salespersonally, am assisted by the best talent obtainable,giving you the services of two of the best auctioneers forthe price of one. Remember my pleased patrons are myfriends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and
communications strictly confidential.

Per Pr.
$ .60
.60

Billr WE WISH TO INCREASE YOUR TRADE
Here is a round eyeglass that
will appal Is) the best class ofra. trade. No matter 1105V Malty
eyeglasses they have, when
they see this, they will 0•ant
one more. It is called the
Harvard." In solid 10 K.

gold, they cost $48.00 a dozen,
and in 12 K., 1/10 gold tilled,
$8.00 a dozen.I )JAI They are illSO made in silver,
gun metal, shell and celluloid,
and are 38 to 40 millimeters in
diameter. I.et your customers
know you have these, and you
will he surprised at the great
demand.

Don't Buy a Trial Case Until You See The

AUDEMAIR 10 Per Cent Dis-
count for Cash

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION. FROM $10 to $89Over Twelve Thousand (12,000) Satisfied Owners of the Aude-mair Prove Our Claim for the World Renowned Trial Case.

For office, in Oak and Leather, also traveling, with divisions forStock and Lenses, we offer a Trial Case known as the Special,$29.70 net.
No. 1030. 168 lenses and discs.

Special-Aluminum
Eye Glass Cases, highly polished,
lined with velvet and spring back
at $17.50 per gross. Spectacle cases
at $21 00 per gross.

Genuine spring back leather cases, $12.00 per gross
Imitation " " " " 10.00

Per Doz. Per. Pr. 1:4ALUMNO 1LIKIT Sanitary Guards   $ 11.50 $ .45 HGold-Filled Rimless 1,30-12 K.  
 5.00 WSolid 10 K. Gold, Rimless . . . ..... • • • •  15.00 1.40When one dozen or more are purchased at one time we allow 10 per cent. off for cash. 0Reisner's Improved Lens Measure at . .   Net, $3.00 each

GOLD-FILLED SPECTACLE FRAMES t
No. 1, 0, 00 Eye. Made by the IMPROVED METHOD.

0EXTRA FINISH WELL TEMPERED, HIGHLY LusTERED.V5525. 12 K., 1-10 Frames, " Elexo Bo" Cable Temples ler dozen, $7.505524. 12 IC., 1-10 Riding how Frames   5.605525. 12 K., 1-10 Riding Bow Cable "  o 61 7.00W1,564. 10 K., 1-10 Riding Bow   " " 5.411,E565. 10 K., 1-10 Riding Bow Cable " 6.60',5354. 10 K., 1-30 Riding Bow   " " 4.00 .•5355. 10 IC., 1-30 Riding Bow Cable "
QUALITY GUARANTEED, same as BILLED

Gold and Gold-Filled Riding Bow Mountings

5.00 p4

 CCI
her dozW1194 10 K., Gold, Riding Bow Mountings 

,.• • /1121.751,5.504 1-10 12 K., Riding How MOIIIII I Ilati   $5.60; Cable, 6.75WE594 1-10 10 K., Riding Bow Mountings   .5.40; Cable, 6,60L35194 1-30 10 K., Riding How Motintings . . . . .  4.00; Cable, 5.00"'"5154 1-40 10 K., Riding Bow and Rimless Mountings
INTERCHANGEABLE EXTRA WHITE

Per dozen
1st Qua'. 2,1 (Mal.

Double Convex, 1 eye . $ .91 8 .77Periscopic Convex, 1 eye . 1.2'7 .91Periscopic Convex, 0 eye . 1.33 1.00Periscopic Con vex, 00 eye . 1 .47 1.12
SKELETON OR RIMLESS
Periscopic Convex, 1st Quinn y

0 Eye . I 2-hole 3-hole 4-hole00 Eye . $1.54 $1.61 $1.68 per dozen

Periscopic Convex, 2(1 Quality

Eye . $1.19 $1.26 $1.33 per dozen E-4
0 Eye . 5 2-hole 3-hole 4-hole

All prices mooed on lenses f11,111 0.12 to 4.25. LT.4

0Cemented Bifocals, 1st y,
"Interchangeable." 

_C/)1 Eye, $3.00 0 Eye, $3.10 00 Eye, $3.2i,a4per dozen
From 8 IL up

Where not otherwise slated, we will allowcash discount 10 per cent.

Usual advance on strong 11111111i iel'S.

It Work. Kryptoks and Stevens Quality, 6 ; Cash Only : Agents for Stevens & Co.,Gold-Filled Goods at Factory Prices.
Long Distance Phone

Drexel 2906

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS

159 to 167 Ann Street •• CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURESand become a practical optician by
taking our Correspondence Course in
OPTICS. It will offer you opportun-
ities and income greater than you can
estimate without knowing the success
of our many graduates. We offer you
our record as the oldest Correspondence
School of Optics in the world and the
most thorough course outside the great
universities. Employ your spare time
by taking it. Write for our reduced
special offer and prospectus regarding
our regular $25 Course. Address

AMERICAN OPTICAL COLLEGE
Dept. M DETROIT, MICH.

SPECIAL No. 107B
COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

An Auction Sale by Tyler & Gregory is
Always a Success

We conduct sales on business principles, we sell the goodsyou desire sold, we sell at a profit, we use original ideas in sell-ing and advertising sales. Our methods for each individualsale are suited to conditions existing in preference to followingstereotype rules. We protect our clients future reputation. Wecontract only for what we can do in person. We do not furnishassisting talent to fill our appointments. It is two of the bestsalesmen for the price of one. When writing state amount ofstock and size of store. All letters treated confidentially andanswered promptly on receipt. Should we be out of the city,a few days delay may occur before you receive our reply.We always answer.
Sales made and favorable results obtained for the followingjewelers doing business are such that they will gladly furnishreferences as to our ability and integrity.

Below are Jewelers in Business
J. H. Whitley, Los Angeles, Cal.John C. Plerik, Springfield, Ill.
S. Nankin, Edmonton, Can.Gee 09, Nuesbaum,Cleveland,OhioAndertpn C1D. Son, Dayton, OhioPickart & Moss,Jamestown, N. Dak.

..1. J. Devine,

Kinsel M. Petri, Columbus, Ga.Stapf M. Son, Dunkirk, N. Y
W. P. Hanna, New Castle, Pa.Wm. A. Rogers, Ltd., Chicago, Ill.M. C. Weyer, Fariboult, Minn
Jess E. Yohe, Decatur, Ill.Salt Lake, Utah A. C. Becken

J. D. McKinney, Corsicana, TexasJ. H. Wallace, St. Catherines, Can.'Bouder Bros. Columbus, Miss.C. M. Schuell, South Bend, Ind.Geo. F. Blackslee, Los Angeles, CalJ. H. Flower, Ashtabula, OhioCo., Chicago, Ill.
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Young married people are the big

buyers of plated ware. They prefer

COMMON ITY
S ILVER

because it expresses their ideals—

it is modern, snappy and attractive

ONEIDA COMMUNITY, LTD., ON EIDA, N. Y. NEW YORK, 15 Maiden Lane
CHICAGO, 10 S. Wabash Ave.
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Maiden Lane Outing Club Picnic

Programs of the Coming Conventions

Sudden Death of Attleboro Manufacturer

Alleged Jewelry Thieves Secure New Trial

Pawnbrokers Alarmed Over Decision on Stolen Goods

Fixed Selling Prices and the Jewelry Trade

Trade Demoralized by Guarantee System

Extending Organization in Wisconsin

Advantages of Local Associations

Soldering Precious Metals

Keeping Trade at Home
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THE KEYSTONE PUBLISHING COMPANY
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0 Watches for June 1/Veddings

0

LADY ELGIN
5-0 Size

LADY ELGIN
10-0 Size

Lord Elgin complete watches,
15-17-17 jewels adjusted, filled
and solid gold cases.

Retail prices from $25.00 to $75.00

Lady Elgin 5-0 size watches,
15 jewels, filled and solid gold
cases.

Retail prices $25.00 up

Lady Elgin 10-0 size watches,
15 jewels, 17 jewels, solid gold
cases only.

Retail prices $40.00 up

There is no handsomer present for the I
bride and groom than a Lady Elgin and
a Lord Elgin.
Tell their friends so. We will help you do it.

ELGIN NATIONAL WATCH CO.
Elgin, Ill.

Please send supply of folders on Lord Elgin and
Lady Elgin watches, imprinted with my card.

Name 

Address  

6—Key

Write today for a supply of attractive literature about
Lord Elgin and Lady Elgin watches. Please use the
coupon.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS

ii

4431;
1181

C—j131111101176-36#11136

FIVE PIECE MILITARY SET

STERLING FINISH

MADE OF BRISTOL SILVER

illustration two-third size

STERLING FINISH

Our Line of Toilet and Manicure Articles is most complete and varied. It will pay you to look the line over. Our men are now out.

COMPOTE DISHES, 
WE MAKE

EYE-GLASS CASES,
PICTURE FRAMES, TEA STRAINERS.

DRINKING CUPS.
BRACELETS IN GOLD

TAPE MEASURES. 
SILK FOBS.
LEATHER AND

CANDLESTICKS. 
CIGARETTE CASES.
MATCH BOXES. BRISTOL SILVER.

PLATE AND
JEWELRY.
A GENERAL LINE OF

CIGAR CASES,

TOILET WARE.
MANICUREARTICLES,
JEWEL BOXES.
PIN CUSHIONS.

BRISTOL* JEWELRY• CO • INC,
.5ILVER5WITI15, M4KER5 OF JEWELRY' AND ATOPELTIE,

e./41TTLEB ORO, MASS.. U. S. A .

STERLING EINIBR

NEW YORK OFFICE, 3 Maiden Lane CHICAGO OFFICE, 811 Heyworth Bldg.
erm—artrft.....■

BRISTOL SILVER
is a fine white metal, heavily silver plated, sterling finish, not easily dented. More durable than sterling silver.

STERLING FINISH
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Watclies for June Weddings

LADY ELGIN
5-0 Size

LADY ELGIN
10-0 Size

Lord Elgin complete watches,
15-17-17 jewels adjusted, filled
and solid gold cases.

Retail prices from $25.00 to $75.00

Lady Elgin 5-0 size watches,
15 jewels, filled and solid gold
cases. 0

Retail prices $25.00 up

Lady Elgin 10-0 size watches,
15 jewels, 17 jewels, solid gold
cases only.

Retail prices $40.00 up

There is no handsomer present for the
bride and groom than a Lady Elgin and
a Lord Elgin.
Tell their friends so. We will help you do it.

ELGIN NATIONAL WATCH CO.
Elgin, Ill.

Please send supply of folders on Lord Elgin and
Lady Elgin watches, imprinted with iny card.

Name 

Address  

6—Key

Write today for a supply of attractive literature about
Lord Elgin and Lack Elgin watches. Please use the
coupon.

ELGIN NATIONAL
WATCH COMPANY

ELGIN, ILLINOIS
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FIVE PIECE MILITARY SET
MADE OF BRISTOL SILVER

STERLING FINISH

Our Line of Toilet and Manicure Articles is

Illustration two-third size

most complete and varied. It will pay you to look the line over. Our men

STERLING FINISH

are now out.

WE MAKE
TOILET WARE. A

COMPOTE DISHES, DRINKING CUPS, EYE-GLASS CASES, LEATHER ANDMANICURE ARTICLES. PICTURE FRAMES. TEA STRAINERS. BRACELETS IN GOLD SILK FOBS.JEWEL BOXES, TAPE MEASURES. CIGARETTE CASES. PLATE AND A GENERAL LINE OFPIN CUSHIONS. CANDLESTICKS. MATCH BOXES BRISTOL SILVER. JEWELRY.
CIGAR CASES,

BRISTOL* JEWELRY• CO • INC.
.51LVER5HITI15, M4KER5 OF JEWELRY' AND ATOPELTIE,

e/4ITTLEBORO, MASS.. U. S.A.
NEW YORK OFFICE, 3 Maiden Lane CHICAGO OFFICE, 811 Hey worth Bldg. I

STERLING EINISH

BRISTOL SILVER
is a fine white metal, heavily silver plated, sterling finish, not easily dented. More durable than sterling silver.

STERLING FINISH
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FRONT

4

Patent applied for

BACK

ie LATEST
in Emblematic Coat Chains

An article possessing many salient features and good :talking points notpossessed by any other.
Top portion of emblem button slides upward through lapel button hole,bottom portion then .drops into place, where emblem is held securely andfirmly upright in position by back.
Emblem positively cannot twist or turn, but is always in an upright position.
A distinct feature only possessed in our new Emblem Coat Chains.
Illustration tells story.
There is sure to be a large demand for these.
SO—SEND IN YOUR ORDER EARLY.

E. L.LOGEE Ci Co.&--'1/1A.NUF'ACTURING-
PROVIDENCE, It. I.

NEW YORK OFFICE CHICAGO OFFICE65 NASSAU STREET 1203 HEYWORTH BUILDING

10111113410111104100011tItt=100080841=111IIII 
intIOUCCILIII8t10008080011:111118tletIMMOOKIttItt
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MANUFACTURERS OF11 The Bassett Jewelry . Co., Fine Gold Jewelry and Plated ChainsII
N ABORN AND MASON STREETS, PROVIDENCE, R. I.u
g New York Office, 37 Maiden Lane Minneapolis Office, 1116 Lumber Exchange Chicag, Office, 510 Columbus Bldg.It
It
IttlftIlletItlatIO110008C1001=MItItItIt=t10011111111=11111tXXXXX300800=11101XXXID110111111UtitILI=1000011111IMItIntInt101=100131

10-KT. LINE 1"LOOKS
611Bis._ -

s • • •
BASSETT 10 - KARATI..1 N E

Everything High
But The Prices!

LESS "Ji FILLED LINE

HIGH GRADE G2LD-FILLED
These Illustrations Tell the Whole Story

1183

Some exclusive designs in HIGH-GRADE GOLD FILLED. Equal to any low-price solid gold line. As good as
many high-price Solid Gold lines and at a price much lower than either. Order by Number of your Jobber.

LOOK FOR TRADE-MARK.

C. A. MARSH & CO. MASSACHUSETTS
ATTLEBORO

THE LINE THAT RESISTS WEAR
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER-IF HE WILL NOT FURNISH-ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind• Makers of Emblem Rings and Special Jewelry

c}1 WISE MERCHANT
is always looking ahead, even when trade is at its lowest ebb, which isapt to be the case in June. That's the best time to plan for the futureand get ready for taking care of business " when the tide comes in."
Not half of the retail jewelers are absolutely certain whether they arebuying at right prices or not. The money you save in buying is asimportant an item as the profit you add to your cost-mark, or yourearnings at the bench.
You can " bank on our Catalog being a reliable and faithful guide torock-bottom prices. Besides, it's worth something to you to keepabreast of the times, no matter from whom you buy.
Whether you are just starting, or have been in business for years, youought to have it. It's FREE. Write for it at once.

OUR TRADE-MARK

*H&H
Registered at Washington, D. C.

It has been brought to our notice that chains bearing the mark
H H are being sold in the jewelry trade, and that persons have bought
such chains believing them to be chains of our manufacture.

The chains bearing the mark H A H now being marketed are not
goods manufactured by Hamilton & Hamilton, Jr., and all persons are
cautioned and warned against selling or offering for sale chains bearing
the mark H H, as such mark is an infringement upon our trade-
mark *H&H.

The attempt, by manufacturers or other persons, to market chains
bearing a mark of such near resemblance to our trade-mark *H&H as to
deceive the public will be prosecuted to the full extent of the law by us.

The Supreme Court of the United States has repeatedly decided in
cases similar to ours that a trade-mark is entitled to protection, stating in
one of such cases, Amoskeag vs. Trainer, 101 U. S., 53, "The symbol or
device thus becomes a sign to the public of the origin of the goods to
which it is attached, and an assurance that they are the genuine article
of the original producer."

A final decree was handed down early in March, 1912 by Judge
Hollister of the United States District Court, in which the Thomas
Mfg. Co., of Dayton, Ohio, is enjoined perpetually from using the name
" Rogers," or the letters "W. H. R." or " R" upon or in connection
with the sale of any silver plated ware.

HAMILTON & HAMILTON, JR.

Providence, R. 1., June 15, 1912.

1185
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TRADE

7RADE ia MARK

TAO!

TAO/ MARK
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WE SELL OUR GOODS FOR YOU
\ \o'

, \ \

4114\ s s \ \ \
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\ \

1

Special Fleur=de=lis Offer s.do
We are advertising our Fleur-de-lis Gold Filled 

7574

Jewelry to fifty million readers through a dozen
magazines. Will you help us find out which of these ads pay?

If so, and to show you sample,

We Will Send You a Pair of These One-Piece
SOLDERLESS GOLD FILLED COLLAR PINS
shown in our catalog at 45 cents. Polished, Roman
or Rose Finish. Send us the name of your local
jeweler and to cents in stamps for postage and hand-
ling, telling us where you saw this ad. Do this today.

FONTNEAU & COOK CO.
2 Makepeace Bldg. Attleboro, Mass.01)

ASKk Of \
f,

\\\\t\
TEXCELERa \\1%. 5

Oat)
TRADEMARK

gi44
WORANTED

!)\

Mr. Retailer ! This offer appeared in Saturday Evening Post in April, in the Sunday Magazines in May and is appearing inGood Housekeeping in June. It is reaching millions of readers and bringing over 500 replies from a single issue.We are spending about $1.00 each on these replies to make business for you. Every pair of these pins is sent to a retail jeweler,consumer directed to call for same, and sent a catalogue with retail prices and offered a bonus to order anything from that cataloguefrom the retailer.
What do you think of advertising that brings customers into your store whether they want to come or not?Would'nt the Fleur-de-lis line be a good one to tie to?
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NEW YORK

ROOM 1907
15 MAIDEN LANE'

SAN FRANCISCO
ROOM 413

704 MARKET ST

FACTORY

ATTLE BORO
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Co,' BRANCHES:- 4 ,_ BI RMINGHAM
111, , _, , Yori Terrace, lioddey Hill.

4IL NEW YORKII ' 71/73 Nassau Street
BOMBAY

r , . ,,iiii f 'New Markure Budding
0 .„,',

Apollo Street.Chain Manufacturer f 11 '

SHANGHAI

FACTORY PIT NAG() LID. 

- ' 
Via G.Bazzon.6.

PROVIDENCE R. I. 
 

13 Nanking Road
WARSAW

Krowlewska 47.
162 CLIFFORD STREET •

41t Having installed a new series of machines,

we are now in a position to supply .

PATENT
SINGLE SOLDERED CABLE and

CURB CHAINS in GOLD, SILVER_D. ,
GOLD FILLED in the shortest possible
time as well as at the very lowest
prices, in the well known high class,
QUALITY and best FINISH.

FRIEDRICH SPEIDEL
,UTOMATIC CHAIN OVIANUFACTURER3

. .. . .. Providence, Rhode Island162 Clifford Street . . .. . .

 Am..
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A SATISFACTORY SEAL IS GUARANTEED
IF' YOU USE

SEALING WAX
ON YOUR PACKAGES AND ENVELOPES

Dennison's "No. 2 American Express Wax" is a popular grade
among the jewelry trade, as it has those qualities necessary for the
secure sealing of valuable packages, flows freely and has rich color
and good adhesiveness. We make other grades to meet all require-
ments. Write us your needs and we will send sample and prices.

Zel 111100 I u H ilfge1141,1119 So:
BOSTON

26 Franklin St.

THE TAG MAKERS

NEW YORK NEW YORK
15 John St. 15 W. 27th St.

PHI LADELPH IA CHICAGO ST. LOUIS

1
007 Chestnut St. fi2 E. Randolph St. 905 Locust St.

se offic<. in Thirty-Five Leading Cities

UnnM0000041111101:CDM1041011000110CCIIIIUM0001101)0001141intentlf

11 SCARF RETAINER and NEGLIGEE CHAIN
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Seller A VarietyIs for Summer
/ of Designs§ Ask yourjobber for an inspection of our line. Look for trade-mark AS shown above.

1
GEORGE L. BROWN CO.Attleboro, MassachusettsFobs—Chains—Tie Clasps—Lockets—Bracelets— La Yallieres aMt1410M100:100C11111%1MICOCI

DOCIUMMODLIIIIMODMIMOISKIDDentletUR

THE LATEST WORD IN TABLE FURNISHINGS
NAPKIN MARKERS

MADE OF SILVER WHITE METAL

1

Prices and FREE SAMPLE on application

WRITE AT ONCE TO

ENTERPRISE JEWELRY CO.
ATTLEBORO, MASS.

Dept. K6

GOLD SHELL RINGS

It will pay you to investigate the merits of our products.
If your trade can use goods made of gold shell you owe it to
YOURSELF to investigate our QUALITY and PRICES.

We make GOLD SHELL SEAMLESS RINGS,
STUDS, EMBLEMS, EAR KNOBS. SCARF
PINS, LINK BUTTONS, ETC.

ASK YOUR JOBBER, HE KNOWS
He will gladly send SAMPLES and QUOTE YOU PRICES

The Morgan Jewelry Co.
Manufacturing Jewelers

62 PAGE STREET PROVIDENCE, R. I.

LOOK FOR
OUR

TRADEMARK

1189

LOOK FOR
OUR.

TRADEMARK

0 I, 0 A Al Ay mom Ayd■ • I e

A FEW OF OUR SPECIALTIES AND NOVELTIES, NEATLY DISPLAYED, IN

Toilet Sets, Manicure Sets, Mesh Bags, Hat Pins, Vanity Purses, Lockets, Sewing
Sets, Sterling Knives, Vanity Bags, Opera Bags, Etc., Etc.

Will add materially to the attractiveness of your stock.

SAART'S

TOILET SETS

ARE ORIGINAL

AND VARIED

The Finish placed upon our product has been attemptedby others without success, and we are frank
to say that no other popular-priced line in sterling silver

approaches it.

The Patterns are beautiful and salable,and their general effect
can only be found in high-priced lines,

selling for several times the cost of
"SAART'S SILVER."

LIVELY

SELLERS

PROFIT MAKERS

BUSINESS PRODUCERS

No. 1300/349

ALL GOODS STAMPED

WITH OUR

TRADE-MARK

LOOK FOR IT

LOOK FOR
OUR

TRADE .MARK

LOOK
For new ideas at all times.

For the most artistic designs.

For the best finished goods in the United

States.

For high-class merchandise that sells at popular prices.

For our TRADE-MARK which stands for all of the desir-

able features above.

ORDER THROUGH YOUR JOBBER

We do not sell Direct!

NEW YORK OFFICE
9 Maiden Lane ae)
W. H. SAART CO.
ATTLEBORO • MASS, U. S.A.

No. 1400/356

WESTERN OFFICE

709 Jewelers' Bldg., San Francisco, Cal.

ASK FOR OUR

CATALOG

SENT ANY

REPUTABLE

JOBBER

LOOK FOR.
OUR

TRADEMARK



OFFICIAL EMBLEMS
ARE MADE BY US EXCLUSIVELY

PAD'T
SEND FOR CATALOGUE

every piece of which bears the following GUARANTEE :

1" We will exchange at any time within six months of dateof purchase, for any reason, any goods purchased of us."

This is the most Liberal Guarantee
offered by any Solid Gold House.
We give it because we have absolute faith in
the workmanship, style and salability of our
goods. It means to you the opportunity of
keeping your stock fresh, live and right up to
the minute. It is the twentieth
century idea of cooperation.
Let us show you our new lines.
We have a salesman in your territory
who willcall upon receipt of a postal
sent us. Buy 14 Karat and Platinum
goods bearing this Trade Mark iae TRADE MARK-

The Harvey J. Flint Company
- Makers of Fourteen Karat Gold Jewelry  
59 Page Street, Providence, Rhode Island

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here over 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 1257
of this issue.

Write for further information.

Mr. A. H. Grapek is now man-
aging our New York office. Mr.
Grapek will cover Greater New
York and New Jersey.

Mr. Godfrey Hyman, our west-
ern representative, will call on
our western trade. He is now
on his way with our line.

Mr. Bertrand G. Slater, our
eastern representative, is now
traveling in New Hampshire,
Vermont and New York with the

H u ss e y Five Year Guaranteed

1011 Chestnut St., PHILADELPHIA, PA.
Established 1891

Amsterdam, Sarphatlstraat 29.31 London, Audrey House, Ely Place

More people realize evety day that personal appearance

is a decided asset. Care of the nails has notably increased.

Manicure Files are more in demand right now than ever

before.

Nicholson Manicure Files

It won't take much of your
time to look at this exceptionally
fine line of Jewelry and we shall
appreciate any time that you are
able to give in looking at it.

Yours very truly,

THE HUSSEY CO.

OSMERS, DOUGHERTY COMPANY
SEED
PEARL

MANUFACTURING JEWELERS

BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

In the manufacture of ordinary Manicure Files little or no attention

is paid to the tempering. As a result they bend or wear out quickly.

Usually such files are given merely a superficial " cut," which is ineffec-

tive and of short life. A dealer injures his reputation every time he

furnishes such goods from his store.

Superior steel, keen cutting teeth, perfect temper and long-wearing

qualities are the " reasons why" YOU should sell NICHOLSON Mani-

cure Files.

The NICHOLSON file factory is the largest and best equipped in

the world. Nearly fifty years' experience devoted exclusively to file

making is behind every file of NICHOLSON output.

TELL US YOUR FILE REQUIREMENTS. LET US PUT YOU IN

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

Order and repair work
of all kinds executed
by skilled workmen.

NICHOLSON FILE COMPANY
PROVIDENCE, R. I.

One of the most successful business

men that the country has ever known

has always made it a point to listen to

every man who calls on him. In this

manner he keeps posted on all lines and

business conditions. Every man who

calls on him gets a hearing.
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SAY
BACK-RACK' WHEN YOU SELL

COLLAR BUTTONS
p c ./ 3 25f

ONE PIECE
CAN'T BREAK

LEVER

STATIONARY

0 15

LEVER

LEVER POINTER

SIXTEEN
SHAPES

LEVER
STATIONARY c_44*

STATIONARY

7745901111111111•1111Ww,

frN

47.
STATIONARY

LEVER POINTER

No

4Nical6mo

No.

STATIONARY STATIONARY

STATIONARY

FrEEE
WITH ONE GROSS BACK-RACK COLLAR BUTTONS

41,

GOLD FILLED
WARRANTED

STATIONARY

No

STATIONARY

411jWill■
STATIONARY

STATIONARY

PER
PRICE pc
DOZEN Li

cAbove Illustrated.
Beautiful Collar Button Display Case.

French plate glass, quarter sawed oak base, partitioned drawer opensfrom back, has automatic catch; Dimensions of case 8 1-2 inches long,8 inches wide, 4 inches deep.
IF YOUR JOBBER CANT SUPPLY YOU, ORDER,' FROM cynAKER,"

BACK-RACK COLLAR BUTTON COMPANY Factory
PROVIDENCE, R. I. 158 PINE STREET

Terms 2 per cent 10 days, net 30 days.

Office and Salesroom
144 WESTMINSTER STREET
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The Camilla Extension Bracelet
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Camilla J 912

The "Camilla" Extension Bracelet is the most dur-

able article yet produced in this line, unbreakable.

The demand for these goods is increasing daily.

Thelma J 778

Thelma J 748

Thelma J 750

Another new creation, the "Thelma" double-hinge

bracelet, which is most attractive and is meeting

with ready sale. To see these new goods is to

purchase. We have secured patents on this article.

They are winners.

Letters patent 737064.

F 2362

F 2354

Patents pending

To perforate the cigar,
press the self-adjusting
plunger two or three times,
turning the cigar, and you
get a splendid draft. End
of cigar and wrapper un-
disturbed. Big sellers.

We intend in the
future to protect
our new inventions
by patents. Ask
your jobber for
Bigney's patented
articles. Our one-
eighth and one-
tenth gold filled

"MIRROR
FINISH"
chains look and
wear like solid
gold.

If your jobber does not carry these goods,
notify factory.

Patent

Pending

J 912

Camilla J 911

Camilla J 913

Pat. Pending Extension Time Reminder J 909

The newest thing out. LOCKET TIME REMINDER

or score keeper. Don't have to tie a string on your

finger. A reminder of engagements. It is most unique

Very handsome.

ATTLEBORO, MASS.

.Fimmillimmummunimmumminummilimmimmummulimuuminimimuumnimmimilummilinimminiminimmminnome
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Nethersole Bracelets
In Sterling Silver

The Nethersole, that most popular of all
bracelets, is to be worn more than ever during
the coming season.

They are especially neat and desirable in
Sterling Silver.

We have a complete line, both in the oval
and "flat-band" shapes,at exceedi ngly low prices.

Send for folder giving description and prices.

R. Blackinton & Company
Goldsmiths, Silversmiths and Jewelers

Factory and Main Office

North Attleboro, Mass Mo) New York Salesrooms

15-17-19 Maiden Lane

The COLONIAL'1m DAME LINE
"The Line 19) of Quality"

toot,ON IA L. 124447 QUALITY MARK

‘,OCKE:rs

Rajah Sterling Silver Jewelry

Bears a wonderful resemblance to platinum. 
It will defy

and puzzle expert judges even to tell the 
difference.

This is because the Rajah line is made by a 
house that has

been manufacturing nothing but platinum and 
fourteen karat.

It is made by platinum

construction and finish.
workmen, of platinum design

RAJAH JEWELRY UNDERSELLS

ANY LINE OF EQUAL QUALITY

The Rajah line means Jewelry of splendid 
design, expert

workmanship and beautiful finish—

At a figure considerably under the market pri
ce.

Our salesman is coming your way and may 
call upon you

soon. Give him the opportunity to prove to you that 
what

we say is absolutely true.

Better still, WRITE NOW FOR PRICES AND 
SAMPLES.

THE RAJAH COMPANY
MAKERS OF JEWELRY

59 PAGE STREET PROVIDENCE, R. I.

ASK YOUR
JOBBER FOR
"THE LINE

OF

QUALITY"

DAME*
CO ofoigify

0.111111.....MICIMIMI

UM1141{MinICILMOCTUCCOMICOMICIIMUICUOMMOUntlellt=
141X10011t

0 KNIGHT TEMPLAR Charms 11„

changed to combination Con-

sistory and Knight Templar 11

II
Charms N

i

1

0
SOLD
ONLY

THROUGH
JOBBERS

4577

No. 471452

COLONIAL DAME

BRACELET

Patented April 23, 1912

LOCKETS

BRACELETS

FOBS

WRITE FOR

PARTICU-
LARS

ON OUR
FREE

PENNANT
OFFER

BrdcereIs
'pekefs
F

\ (Ds

s

COLONIAL
DAME LINE

REPRE-

SENTS

EXCLUSIVE
STYLE

QUALITY

FINISH
WORKMAN-

SHIP

No. 48 447

COLONIAL DAME

BRACELET

Patented April 23, 1912

Locket Patented May 7, 1912

4-590

Locket Patented May 7, 1912

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

HEYWORTH BUILDING SILVERSMITHS' BUILDING
CHICAGO, ILL. NEW YORK CITY

CBRONICLE BUILDINC
SAN FRANCISCO, CAL.

CHARMS

SCARF PINS

BUTTONS

Reverse side of old
K 1' charm.

Same side with complete
32nd degree emblem tilted

II Prices, $7.50 to $15.00 11
According to size of Charm

Erichsen, Krause & Company
Manufacturing Jewelers

II 37 
South Wabash Avenue CHICAGO, ILL.

;01=1000800000001100041innItIOCOMMUMICOMMUMO01
1ittUng
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Display by H. Fell man, Woonsocket, R. I.

An 1847 Rogers Bros. Window
We believe in the dealer's window. It is one of the best advertising

mediums at his disposal. In order to help in making effective displays of our
ware we have prepared a wide variety of signs, banners, cards, etc., etc., a
reasonable quantity of which will be supplied, free of charge to dealers handling

1847 ROGERS BROS.
"Silver Plate that Wears"

Dealers in all parts of the country have availed themselves of these aids
and have produced some very effective displays.

Link your window to our national advertising campaign and get your
share of its results.

Write for illustrated circular 1169-K describing these advertising and
display features.

INTERNATIONAL SILVER CO.
Successor to Meriden Britannia Co.

MERIDEN, CONNECTICUT
49-51 West 34th Street—NEW YORK — 9-19 Maiden Lane

5 North Wabash Avenue, CHICAGO 150 Post Street, SAN FRANCISCO
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Warning Issued by National Well-known Iowa Jeweler

Jewelers' Board of Trade Succumbs to Heart Trouble

Jewelers Advised to Beware of Collection

Agencies—Scheming and Dishonest Solicitors

—Misleading Contracts

New York, June 12.—The following notice was
recently sent out to the trade by The National
Jewelers Board of Trade:
Our attention has recently been directed to the

fact that, in one of the western cities a party was
discovered who made it his business of finding
tottering concerns, and offering to assist them
through a compromise with creditors, which was
not always based upon what the house could afford

to pay, but usually the very smallest possible
basis which creditors could be induced to accept.
Such a condition as this develops the absolute
necessity for the fullest investigation into the
affairs of every insolvent and bankrupt concern,
and this can be accomplished if merchants in any
one line will co-operate and realize that the benefits
to be derived will be far more profitable than
through the ordinary attorney and the efforts of
each individual creditor personally handling his
claim.

Present-day conditions have developed the
usefulness of specialists in all lines. In the hand-
ling of collection and insolvency matters, mer-
chants are constantly learning the great advantage
and profit to their houses in having their claims
adjusted by co-operative organizations thoroughly
familiar with all details of the business in which
they are engaged.

It is a recognized fact that by this policy better
service can be obtained, even though located at a
distance, than through ordinary agency channels
handling all kinds and classes of business and items.
The clever and convincing commission solicitor

is constantly appealing to representative concerns,
but however, strong his arguments may appear,
whether advanced payments are sought or not, and
whether placing apparently good or absolutely
worthless accounts in their hands, the merchant
should first ascertain something about the concern
whom he is trusting with his collections. Let us
help the trade in general to make it impossible for
dishonest collection agencies to continue to exist.
There are hundreds of those concerns through the
country which simply exist upon the cleverness of
their solicitors. We sincerely hope that jewelry
merchants will not extend their lease of life.

Detroit, Michigan, Jeweler
Suffers Loss by Robbery

Cheaper Goods Taken and High Priced Articles

Left Behind—Robbers Probably Unacquainted

With Values.

Detroit, June 6.—Jewelry valued at about $1,200

was recently stolen from the store of E. J. LeHeup,

343 Woodward avenue, by burglars who suc-

ceeded in getting away without leaving the slightest
clue. Entrance was gained by forcing two rear

doors, one of which was secured with a lock and

chain. The burglars were men unacquainted with

jewelry values, it is believed, as they left un-

touched several higher priced silver sets on dis-

play, and took large quantities of cheaper table

ware.
Among the goods stolen were thirty watches,

toilet and military sets, opera glasses, tie pins

and smaller jewelry of different kinds. Diamonds

and the high priced solid gold watches and

jewelry, were not taken as the goods of this kind

were locked in the safe, which was not tampered

with. The loss will be a heavy one on Mr. Le-

Heup, as he carried no insurance.

Thomas R. Ayres, of a Family of Jewelers Passes

Away. Prominent in the Business and Social

Life of Keokuk.

Keokuk, Iowa, June 2.—Thomas R. Ayres, a
prominent jeweler of this city, has passed away a
victim of heart trouble. For forty-seven years,
except a few years spent in the west, he had been
prominently identified with the business interests of
Keokuk.
Mr. Ayres was born February 10, 1847, at Dan-

ville, Ky., the home of culture and elegant refine-
ment and the location of old Canton College, one
of the land marks of Kentucky's educational in-
ferest. In 1857 the family came west, settling
in Missouri near Canton, an early college town,
where he finished his education at Canton College.
In 1866 the family made another move and came

to Keokuk. Soon after coming here the father, T.
R. J. Ayres, entered the jewelry trade, the firm
being Ayres, Mann & Ayres, which continued for a
short time, when the interest of Mann was pur-
chased, and the firm of T. R. J. Ayres & Sons was
established of which the deceased was a member.
In order to separate the music from the jewelry
department, the former was conducted under the
firm style of Ayres Brothers.

In 1892, the deceased disposed of his interest
with the two firms, and located in Denver, where he
conducted a real estate business. There he re-
mained until 1901, when he returned to Keokuk,
and after a few years in other pursuits, returned to
the old jewelry and music establishment, with
whose business he had grown up from youthhood
and remained there until taken down with his
fatal illness.

Accidental Recovery of
$10,000 Worth of Jewelry

Jewelry Treasure Abandoned by Thieves—Found

in Pinner Pail by Unused Pathway—Robbers

Took Cash Only

Boston, June 6.—Pinkerton detectives were
given a surprise recently when $10,000 worth of
jewelry stolen at Monument Beach last September
from the cottages of George P. Gardiner, James
Jackson and Fred Field, was recovered. The Pin-
kertons exhausted every resource to trap several
suspected of the theft, and ran down every clue
that would show the disposition of the treasure.

Recently in the afternoon, Frank Manniman,
caretaker on the Parkinson estate at Rocky Point,
was walking down an unused pathway to the
shore, and discovered a battered dinner pail under
a pile of planks. In the pail he found all the stolen
jewelry wrapped carefully in a large silk hand-
kerchief. He hurried to show his find to George
P. Gardiner, who lives at 186 Beacon street,
Boston. Mr. Gardiner declared every bit of
jewelry and the keep-sakes which had been taken
from his wife's room, were there intact. It is
supposed the thieves contented themselves with
the cash which was taken, amounting to $300 and
that they feared to sell or pawn the jewels. Mr.
Field, who lives in Brockton, also discovered most
of the silverware and jewels taken from his cottage
in the package.
The robberies were all committed the night of

September 1, during a raging northeast storm.
The houses are all large, consisting of from twenty-
five to thirty rooms, and as none of the residents
were disturbed, the thieves who were suspected of
being professional house-breakers, made an easy
get-away, probably in an automobile.
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Pawnbrokers Alarmed Over
Decision Regarding Stolen Goods

Judge Orders that Stolen Goods be Restored to

Owner—Brokers to Answer for Receiving Stolen

Property

Indianapolis, June 4.—Judge Markey, of the

criminal court, recently ordered returned to Walter

Beebe, of Columbus, Ohio, $550 worth of jewelry

which had been stolen from Beebe at the English

Hotel in this city, several months ago; and the

pawnbrokers who took the jewelry from Chas.Clay,

a Mexican, were called before the grand jury in

order that it might be determined whether they

had knowingly received stolen goods. Clay was

convicted of stealing the jewelry and sent to prison

by Judge Markey. The jewelry had been obtained

from the pawnbrokers by the police and was used

in the trial. When the case had been disposed

of Beebe asked for his jewelry, but the police said

that they must return it to the pawnbrokers and

if Beebe wished the jewelry he must pay the

pawnbroker's charges of forty-two dollars. Beebe

then took the matter up with Judge Markey, who

ordered the jewelry returned to its rightful owner.

The pawnbrokers concerned in the case were

Samuel Drosdrowitz, B. B. Cohen and Benjamin

Petrovitsky. A city ordinance requires pawn-

brokers to pay a license of $100 each year and that

they must make a daily report to the police of all

articles brought in in the twenty-four hours and

also a minute description of the mah who sold the

articles.
Judge Markey says it is the pawnbrokers' loss if

he buys stolen goods, and if he learns that pawn-

brokers have stolen property, he will see to it

that the property is returned to the rightful owner,

and that a grand jury investigation will follow, to

ascertain whether the pawnbroker be guilty of

receiving stolen goods. In an editorial on the

subject the Indianapolis News had the following

to say:
Comment by the Press

The action of Judge Markey, of the criminal

court, in ordering a pawnbroker to return at once

some stolen jewelry found in his possession and

asking the grand jury to investigate the trans-

action is a much needed step along right lines.

The custom has been for pawnbrokers who have

lent money on stolen goods not to give up the goods

until reimbursed for the money they have lent by

the persons from whom the goods were stolen. In

this system the pawnbrokers have been aided by

the police, the latter asserting that unless the pawn-

brokers are protected from loss they will not be

willing to help the police in finding thieves, and

will not obey the ordinance requiring them to make

daily reports of property on which they have lent

money.
There is something in this point of view, to be

sure, but there is also the point of view of the man

who has been robbed and who either through

ignorance or because he does not wish to go to the

trouble and expense of a replevin suit has had to

pay money to get back his own property pawned by

thieves. It is the duty of the police to compel

pawnbrokers to obey the ordinance requiring daily

reports and to proceed against them if they fail

to obey it. The pawnbroker must take his own

chances on lending money to thieves on stolen

property. Surely he will not be careful in this

respect if he knows he is to be protected against

loss. He will not even care whether or not the

property on which he lends money is stolen. But if

he knows he stands a chance of losing money he

will investigate before he lends. The present

police system conduces to make things easier for

the police, no doubt in catching thieves, but if the

system were abolished surely the number of petty

robberies would be decreased.
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Bogus Elks' Teeth Detected
by Simple Method

Elks and Jewelers Join in Exposing the Fraud—
Arrests Put a Check on Swindling Operations

New York, June 6.—Members of the Benevolent
and Protective Order of Elks, acting with jewelers,
have been stirred to a renewed activity against the
sale of imitation elk teeth by the fact that a large
number of those cleverly fashioned fakes made
from walrus teeth have been sold recently to dealers
in the Maiden lane district. The imitations are
made by skilful Japanese workmen, and have been
sold to jewelers who were unable to detect the
difference between the genuine and the fakes. It
has been said thousands of Elks are buying the
substitutes mounted in watch charms and other
articles of jewelry, and the big New York jewelry
firms, acting with the order, have started a cam-
paign to put a stop to the sale of the deceptions.
When the fake teeth were brought to New York

the story was told that they had been found in
Indian mounds on a western ranch. The "teeth"
were sold so cheaply that the jewelers became sus-
picious and submitted several to F. A. Lucas of the
American Museum of Natural History, who said
they were made from walrus teeth and artifically
colored. The fraud was not discovered, however,
until after three men who sold them had left the
city, and it is now reported the traffic is being
carried on with equal success in other cities. The
bogus teeth were offered here at $1 to $1.50 each,
whereas, local jewelers say, a genuine elk tooth is
worth from $5 to $25.
The imitation teeth are so cleverly made that not

only jewelers who have been accustomed to buying
the genuine teeth but dentists and experts as well
have been hoodwinked.
Arthur C. Moreland, formerly grand secretary

and for five years head of the New York Lodge of
Elks, in discussing the sale of imitation elk teeth
to members of the order, said:
"The real teeth themselves are not of necessity

an emblem of the order, but the fact that they were
possessed by the animal from which the order de-
rives its title gives them a somewhat romantic and
imaginary value. They make a modest addition
to a watch chain or sleeve buttons and are used
for other ornaments."
A simple test has been hit on to solve the diffi-

culty. By placing the watch charm in a bath of
muriatic acid and heating it for three or four
minutes it will be found if the tooth is the real
thing, it will not be affected. If it is an imitation
it will bleach slightly and when removed from the
acid it will feel as if coated with mucilage. That is
due to the fact that the gum which is used to color
the teeth is dissolved by the action of the acid.

Gem Importations for May
Ahead of Two Previous Years

Continued Strength in the Gem Market—Imports
of Uncut Stones Show Material Increase

New York, June 8.—The diamond imports
through the port of New York for the month of
May show that the present high cost of living has
little effect on those who wish to buy gems. Last
month the imports of diamonds and other precious
stones totaled $3,010,339. That amount, which
is almost $350,000 more than a year ago and about
$300,000 more than in May, 1910, is considered
surprising by Maiden lane importers, and is, in
fact, the largest on record for the month with two
exceptions. In May, 1906, the imports reached
more than $4,000,000, and the receipts in 1905
exceeded last month by about $224,000.
Of the gems imported in May the cut precious

stones and pearls totaled $2,129,680, and uncut
gems, principally diamonds, were valued at
$880,659, the cut gems showing an increase of more
than $100,000 when compared to 1911, and the
uncut stones of more than $200,000.
Maiden lane importers say that the increase is

due in part to the fact that unscrupulous dealers
and tourists are becoming afraid to continue the
practice of smuggling on as large a scale as
formerly.
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Veteran Manufacturing Jeweler
Succumbs to Heart Trouble

Connected with the Industry for Half a Century—
Neuralgia of Heart the Fatal Malady—Career
of the Deceased.

Attleboro, June 5.—Albert August Bushee,
senior member of the firm of A. Bushee & Co. and
a manufacturing jeweler for nearly half a century,
died suddenly at his home in Attleboro, Sunday
night, June 2, after an illness of a few hours.

Death was due to
a sudden attack of
neuralgia of the
heart, and was a
shock to his busi-
ness associates be-
cause no one knew
of his illness.
For a few days

previous Mr.
Bushee had been
attending to im-
portant changes in
his business, occa-
sioned by the death
of his brother

ALBERT AUGUST BUSHEE Charles H. Bushee
some time ago.

The concern was to be changed to A. Bushee &
Son. It is believed that the stress attendant upon
the changes provoked the attack.
Sunday morning, Mr. Bushee complained of

being ill and his physician was summoned. Sev-
eral times during the afternoon the physician
called, and in the early evening had a consultation
with another physician. About 10 o'clock in the
evening Mr. Bushee was taken with a more violent
attack from which he did not recover. Two
specialists from Providence were summoned, but

. they did not arrive in time. His death occurred
at midnight.
Mr. Bushee was probably one of the best known

jewelers in the trade. For years he represented
the concern on the road and was vice-president of
the New England Jewelers' and Silversmiths'
Association from its organization until two years
ago. He was one of the tireless workers in the
organization during his younger days. Of late
years Mr. Bushee has been attending to the factory
end of the business and his place on the road was
taken by his son, William Lester Bushee.
The concern of A. Bushee & Co., was estab-

lished by Mr. Bushee, January 18, 1868, when he
purchased the business of George Bacon and
started a partnership with the late Ebenezer
Bacon. The concern started in an old two-story
structure which was one of the first jewelry fac-
tories in Attleboro, and occupied one floor only.
In the early part of 1870 the concern was en-

larged by the entrance of Charles H. Bushee, now
deceased, and in 1872 the present Bushee factory
on County street was erected. It is a wooden
structure 100x35 and housed the concern ever
since. The concern manufactured a line of fire-.
gilt buttons and links for a number of years and
was very successful.
In 1886 Mr. Bacon retired from the concern,

and it was conducted by Mr. Bushee and his
brother. Since the death of the latter Mr.
Bushee and his son have conducted the business.
Mr. Bushee always attended to the out-of-town
affairs, of the concern until recently, and being a
man of energy and "push" he established it upon a
firm basis. For years he was known as an excellent
salesman, possessing many qualities which made
him popular with the trade all over the country.
Mr. Bushee was born in Attleboro, the son of

William A. Bushee. As a young man he attended
the Attleboro schools, and was employed for a
time in the manufacture of spools in Central Falls,
by Robert Cushman. He married Miss Harriet
Engley, of Attleboro. There are two children
William Lester Bushee of Attleboro and Mrs.
Mary Arthur of Providence, wife of James Arthur,
president of the Fulford, Hobert Company.
He was a member of the Attleboro Board of

Trade, was the oldest director of the First Na-
tional Bank of Attleboro, and was a member of all
the Masonic fraternities. He was a 32nd degree
mason, and during his life time was prominently
identified with the order.
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International Silver Co.
to Pension Aged Employees

Those Sixty Years Old Who Have Served Speci-
fied Time Will Be Eligible for Pension Based
on Salary

Derby, Conn., June 1.—A pension plan for old
and faithful employes will become operative in the
plants of the International Silver Company on
July 1, according to an announcement just made
public. The plan provides for a pensioning board
of four persons, two of whom are to be employes.
Any employe who has served continuously in the
employ of the company or its predecessor for
twenty years or more and whose earning capacity
has been permanently affected by reason of dis-
ability through accident or sickness while in the
company's service may be pensioned at the discre-
tion of the board.
The service pension will apply to any man sixty

years of age or over, who has had twenty-five years
or more continuous service, and to any woman
fifty years of age or over who has had twenty years
of service. A man who has had twenty-five years
of service and is seventy years of age, or any woman
who has had twenty years of service and is sixty
years of age, may be retired and receive a monthly
pension on a basis of ten per cent. of the actual
average wage paid during the last three years, with
an additional one per cent. for each year of service
based upon the actual average wage of the last
ten years No pension shall exceed $100 a month
except by special vote of the board. Employes
who have been dismissed but are reinstated within
two years do not lose their rights to come in under
the pension system. No assignment of pension
will be permitted and pensions will not be subject
to attachment or other legal process. Being the
recipient of a pension does not bar the pensioner
from engaging in other business provided it is not
prejudicial to the interests of the company.
An idea of the working of the plan is set forth:

A man who received forty dollars a month and
had served twenty years will receive twelve dollars
a month; for thirty years, sixteen dollars; for
forty years, twenty dollars, and for fifty years
twenty-four. A man who had received eighty a
month and had worked twenty years will receive
twenty-four dollars; for thirty years thirty-two;
for forty years, forty dollars, and for fifty years,
forty-eight.

Jewelry Advertising Scheme
Proves Great Success

Offered Prize to High School Pupils—Final Con-
test a Public Function—The Jewelers' Liber-
ality and Enterprise Commended

San Francisco, June 1.—An advertising scheme
of a somewhat unique character was conceived and
carried to a successful conclusion by J. G. Heer-
mance of Suisun, California. At the beginning
of the school year Mr. Heermance offered a prize to
the pupils of the Armijo High school, to be awarded
to the one winning the contest in literary, dramatic
and musical work. The final contest for the trophy
was a great public function conducted at the end
of the school year, and was attended by all the
prominent people in the vicinity. The judges
were persons of local prominence and the different
candidates for the trophy furnished an intellectual
treat to those present.
At the conclusion of the contest the judges

awarded the prize to Louis Borges who took the
part of a Frenchman in a farce entitled "Ici On
Parle Francais." Following the announcement of
the verdict by the judges, the trophy was presented
to Borges by the County Superintendent of Schools
in a brief and appropriate address. Mr. Borges
expressed his thanks for the consideration given
him by the judges and for the beautiful trophy.
The trophy was a gold watch, a Jas. Boss

twenty-five year case, fitted with seventeen jewel
Waltham movement.
The publicity proved a most valuable advertise-

ment to the jeweler, who was very highly corn-
mended for his interest in the school as well as for
his enterprise. This is an excellent idea which
could be used to advantage by many jewelers.
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Seventh Annual Convention
Iowa State Association

An Interesting Program Planned for the Big Meet-
ing—Exhibits to Afford Opportunity for Purchase
of Stock

Eldora, Iowa, June 12.—The seventh annual
convention of the Iowa Retail Jewelers' Association
will be held at the auditorium, Des Moines, on June
18 to 20. It is expected that the record of this or-
ganization for excelling itself each year, will
be maintained on this occasion. As at the previous
convention, an attractive feature will be exhibits
by the wholesale trade, when an opportunity will
be afforded those in attendance to examine stock,
compare prices, and make purchases to advantage.
The program as arranged at this writing is as
follows:

Tuesday, June 18

Morning Session

9.00. Registration and distribution of badges.
10.00. Call to order.
10.30. Address of welcome by Hon. Jerry Sul-

livan of Des Moines.
Response by J. M. Goldstone, of Bennett.
Organization of convention, appointment of

committees, etc.
12.00. Adjourn for lunch.

Afternoon Session

2.00. Secretary-treasurer's annual report by
Fred Edgar, of Eldora.

2.30. A talk on live subjects by E. A. Lewis,
of Des Moines.

Discussion led by M. A. Hurlbut, of Fort Dodge.
3.30. Opening of question box.
Adjourn for day

Evening
Entertainment at Ingersoll Park by Des Moines

Commercial Club.

Exhibitors' Day

Wednesday, June 19

Morning Session

9.00. Answering and discussing questions of
previous day.

10.00. Address by Howard Carpenter of the
Iowa Trade Journal.

11.00. Official photograph.
Adjourn for lunch

Afternoon Session

2.00. Election of officers and discussion of next
convention, time, place, etc.

2.30. Adjourn and all inspect exhibits and
make purchases.

Social free to all members, exhibitors and
visitors. Buffet luncheon and punch served as you
like it and when you please.

Closing day, June 20

Morning Session

9.00. Report of resolution committee and elec-
tion of delegates to national convention.

9.30. Reading of the " Iowa Jewelers' Review,"
Editor Past-president N. Nielson.

All are invited to hand in contributions to the
" Review" during the first two days of the con-
vention.

Afternoon Session.

2.00. Ten-minute talks by six live wires.
Question box conducted by John Reed, of

Homboldt.
3.30. Adjournment.

Iowa boasts of one of the most prosperous of
the state organizations. The association rejoices
in a membership of high average status, and com-
prises probably a larger proportion of the jewelers
of the state than any of the sister organizations.
Among its members are quite a large number who
are noted for their enterprise, business capability
and originality of ideas. To meet in convention
with jewelers of this character is a privilege which
none can well afford to ignore. Every session is
a school of instruction from which every member
can glean ideas which he can convert into dollars
on return to his store.
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Jewelry Worker and G.A.R. Veteran
Suddenly Stricken by Death

In Jewelry Factories Since Civil War—Expert
Chaser and Hub Cutter—Prominent in Grand
Army and Masonic Order

Attleboro, June 4.—Edwin C. Martin, a veteran
of the Civil War and one of the oldest and best
known jewelry workers in the Attleboros, died
Saturday, June 1, as the result of a shock. Mr.

Martin was seven-
ty-one years of age,
and had been em-
ployed in Attle-
boro factories as a
chaser and hub
cutter since the
civil war.
For many years

he was employed
by the W. & S.
Blackinton Com-
pany when it was
located in Attle-
boro, and at one
time he went into

EDWIN C. MARTIN business with Da-
vid E. Makepeace.

He retired from this concern, however, and has
since been employed by J. M. Fisher & Co.

' 
of

Attleboro. He gave up work about three months
ago on account of a slight shock, and a recurrence
of that trouble caused his death.
Mr. Martin was a native of Germany, and came

to New York at the age of eight years with his
parents. He went to Providence as a young man
and enlisted at the outbreak of the war in the
First Regiment of Rhode Island militia. After
three month's service with this company he enlisted
in Company B of the First Rhode Island Cavalry
and served three years. He was promoted to
first sergeant and later to second lieutenant.
At the close of the war Mr. Martin located in

Attleboro and married Miss Lucy B. Phillips.
He secured employment in the firm of W. & S.
Blackinton Company, and continued there for
several years.
He was one of the organizers of William A.

Streeter Post, G. A. R., and was a member of
Pennington Lodge of Workmen. In company with
the late Major Everett S. Horton. of the Horton
Angell Company, and Emmons D. Guild, of the
W. H. Wilmarth Company, both deceased, he or-
ganized the Attleboro Association of Ex-Prisoners
of War. For several years Mr. Martin was a
member of the Grand Masonic lodge of Massa-
chusetts and Rhode Island, and in that capacity
was district deputy for the lodges of southeastern
Massachusetts.

Alleged Jewelry Robbers
to be Given New Trial

I lunted Thousaads of Miles, Caught, Tried and
Sent to Prison, the Goldbergs Secure a Re-
opening of the Case

Boston, June 6.—Joseph and Jacob Goldberg,
the alleged jewelry robbers, who were arrested in
Europe, and are now serving long terms in the
State Prison, Charlestown, Mass., are to get a
new trial, under the decision of the Supreme Court,
which sustained the exceptions filed in the case by
their attorney, William R. Scharton.
The decision of the Supreme Court in their case

is unique, as it has been rare that a new trial has
been granted prisoners already sent to the state
prison. Mr Scharton in bringing his case in
Supreme Court based his exceptions on the charge
of Judge Ratigan to the jury on the question of the
answers given by the defendants when a confession
was read to them in the Charles street jail,
The Goldbergs were charged with breaking

and entering the jewelry store of Samuel Ullian,
1113 Washington street, Boston, and stealing
jewels worth $15,000. They were arrested by
the Boston police after a year's chase through
Europe.

Extending Organization
Among the Wisconsin Trade

Two New District Clubs Formed—Opposition to
Proposed Patent Legislation—Preparation for
State Association—Membership Increasing.

Neenah, Wis., June 4.—Two more district clubs
have been formed in Wisconsin. The jewelers
from Ashland, Bayfield, Iron River and other
towns gathered at the Elks Club house, Ashland,
and a district club for the northern part of the state
was organized with the assistance of John P. Hess,
of Fond du Lac, and A. W. Anderson, of Neenah,
state secretary. All those present were very en-
thusiastic over the prospects of this club, and it
was decided to defer the election of officers to an-
other meeting, at which time the superior jewelers
will, be invited to attend and join the club.
These arrangements are in the hands of F. S.
Austin, of E. J. Born & Company, Ashland, who
will visit Ashland soon and interest the jewelers
there in the matter. All of the Ashland jewelers
are now members of the state association, three
having been enrolled at this meeting. Visiting
jewelers were handsomely entertained by their
Ashland brethren at the Elks club.

Forty-nine jewelers of Southern Wisconsin
were invited to meet at Janesville, for the purpose
of forming a district organization. A good
gathering was the result, jewelers being present
from Janesville, Beloit, Evansville, Delavan,
Monroe and other towns. State treasurer Henry
F. Stecher, of Milwaukee, and secretary A. W.
Anderson, of Neenah, were on hand to assist at
the formation of this club. Every jeweler present
expressed himself as being in favor of the move-
ment, all being more or less familiar with the work
on account of the publicity given to the matter of
jewelers clubs in this state.

It was decided to immediately organize and the
constitution of the Fox River Valley Jewelers'
club was adopted, subject to such changes as the
club shall see fit to make later. The following
officers were elected: Henry M. Brill, Beloit,
president; L. L. Littlefield, Delavan, First V. P.;
E. J. Ballard, Evansville, Second V. P.; Harley
Doane, Janesville, secretary; G. W. Grant, Janes-
ville, treasurer. The club, which adopted as a
name the Southern Wisconsin Jewelers' Club,
will hold its next meeting at Janesville, June 10,
at which session real work for the good of the organ-
ization will begin.

Protest Against Patent Legislation

The state secretary sent letters to all represen-
tatives and senators from Wisconsin and Michigan
protesting against any change in the patent laws
which will prevent the fixing and protection of
retail selling prices. Up to date thirteen replies
have been received, some of which could be con-
strued as indicating that the writers were not in
sympathy with the proposed legislation. In a
circular issued to non-members the secretary
urged them to get busy on this question for their
own good, and to write their congressmen and
senators in protest. A circular to the members
was also issued, asking their aid in fighting this
measure as well as any extension of the parcels
post service.
Chairman Stech, of the program committee,

is up to his neck in work connected with the next
convention, and the issuing of the program.
Nearly all of the space has been assigned and
there will be a splendid display of wares at the
auditorium. The exhibits will be a big feature
of the convention and special efforts have been
made to have all the leading departments of an
up-to-date jewelry store represented.
An interesting feature of the program will be

the executive sessions on Wednesday and Thurs-
day, at which time every jeweler present will be
given an opportunity to talk on subjects nearest
his heart. Question blanks were sent out by the
program committee several weeks ago and a great
many replies have been received, fully twenty-five
per cent. more than last year. Seventy-five per
cent of those who sent in questions for the executive
sessions also stated that they would ,be present ,at
the convention, and undoubtedly a record-break-
ing crowd will be the result.
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THE "AMERICAN BEAUTY"
THE POPULAR WATCH BRACELET

Patented April, 1912—Other Patents Pending

Plain
10 Ligne Actual Size
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The "American Beauty"
Bracelet is an example of
the highest art of the modern
goldsmith.

Manufactured in 14 karat
gold and high grade double
gold filled stock.

Engine-Turned

Mounted with Diamonds

Floral Engraved
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Each section has an invisi-
ble, spiral, tempered gold
spring, which assures an
extension of over three
inches. No soft soldered
rivets to break.
Can be had in all standard
makes of American and
Foreign movements and
filled and 14 karat cases.

In the face of an ever-increasing call for cheapness in jewelry
we never neglect the nice details of workmanship and finish,
which jewelry assuredly ought to possess. Our trade mark 0
on an article is a guarantee of superior quality.

Sold wherever watch cases or movements are shown

Untermeyer, Robbins & Co.
Manufacturers of Rings, Bracelets C? Thimbles

= 71 Nassau Street New York City
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The Annual Convention Oregon
Retail Jewelers' Association

THE KEYSTONE

Some Eighty Members Discuss Trade Conditions,

Grievances and Proposed Reforms—Addresses

1■111

■•11

1••■

••■

•111•11■1

■•11

1■0

■111

1■1

1■1

■M- 

I

■•■

1■11.

=NM

1■•1

■11.

■I1=

■MIMI

MIMI=

.11••■
1■••1

ONI■1

••■
I■11

■11.

on Many Phases of Merchandizing—New

Officers Elected—Banquet Brings Convention

to a Close

The fifth annual convention of the Oregon
Retail Jewelers' Association was held at the
Hotel Multnomah, Portland, on May 28 and 29,
President F. M. French of Albany, in fife chair.

An informal reception
to the members and
visitors was held at
the convention room
in the morning and
later a meeting of the
executive committee
was held; also an ex-
ecutive session of the
members.
At two o'clock p.m.,

the convention was
formally opened by
the president. An ad-
dress of welcome to
the visitors was de-
livered by C. C. Chap-

man on behalf of the Commercial Club, an ap-
propriate response being made by W. F. Dielsch-
neider, of McMinnville.

President French then addressed the convention,
and after him Joseph Jaeger spoke on "Our
Local Organization and What It Has Accom-
plished."
The reports of the secretary and of the treasurer

were then submitted, and following that, S.
Landstrom, of Lebanon, spoke on "Building Up
a Satisfactory Jewelry Business."

Officers were elected in the afternoon as follows:
president, Joseph P. Jaeger, of Portland; first
vice-president, William Andersen, of Oregon City;
second vice-president, A. S. Huey, of Roseburg;
third vice-president, I. E. Staples, of Portland;
secretary, W. F. Dielschneider, of McMinnville;
treasurer, Felix Friedlander, of Portland; members
of executive board, Frank A. Heitkemper, C. H.
Williams and F. M. French. The retiring president
and secretary, F. M. French and C. H. Williams,
have held those positions three years.
The subject discussed with most vigor at the

convention was the question of abolishing the
time guarantee on watch cases. The resolution
advocating the abolition of such guarantee, was
introduced by Frank A. Heitkemper, who pointed
out that it was the custom of unscrupulous manu-
facturers to put out a cheap article with a long-
time guarantee of from ten to twenty years, and
that the dealers suffer as a consequence, because
people refuse to buy a high-priced guaranteed
article when they can get a case guaranteed for the
same time at a much lower price.

Aside from this feature, it was said that the
time guarantee was unreliable, since the time of
wear of a watch case largely was determined by
the nature of the occupation of the wearer.
" Jewelers guarantee everything too much,"

said Mr. Heitkemper. "Persons come to us and
buy an article under a guarantee, and if it does
not come up to the guarantee they bring it back
and demand a new article, guaranteed in exactly
the same way as the original. They get it without
paying any additional price for the wear afforded
by the returned article. In this way there are
some that get several times their money's worth."

It was the sense of the delegates, and incor-
porated in the resolutions, that reputable watch
case manufacturers should stamp their article with
their trademark, and make their cases in different
grades, with the particular grade marked on the
case.
To the objection that this would tempt jewelers

to handle shoddy goods, or that they would be
imposed upon by the manufacturers, Frank A.
Heitkemper replied:
"Jewelers are not fakirs. They are the worst

hands at faking to be found. In fact very few of
them know how to cheat, and experience has shown
that they are overly honest and scrupulous, rather
than fakirs. And I know the reputable manu-

JOSEPH P. JAEGER

facturers won't become dishonest when we relieve
them of this guarantee. They will stand back of
us."
Amusing experiences in handling guaranteed

watch cases were related by several of the speakers.
One dealer said he lost more than $100 in replacing
guaranteed watch cases made by a firm that
launched into business by advertising extensively
and selling their case at a low price. Shortly
after the firm went out of business.
An address was given by C. H. Williams,

secretary of the association, of London, who spoke
on "Fraudulent Advertising." He scored condi-
tions in the United States by which any mis-
representations about jewelry can be made with
impunity, resulting in an open field for the dealer
of shoddy goods to the prejudice of the reputable
dealer.
A committee was appointed to draft and present

to the Oregon Legislature laws on behalf of the
jewelers, which will protect themselves and the
public from fly-by-night concerns which handle
shoddy goods.

Second Day

On the morning of the second day the jewelers
were taken around the city in automobiles, visiting
the various places of interest, and enjoying a good
social and sight-seeing time.
The subjects considered and the speakers at the

afternoon session were: "Our Local Organization
and What It Has Accomplished," Joseph P.
Jaeger, "Honor and Integrity in the Jewelry
Business," Albert Feldenheimer; " Relationship of
the Manufacturer to the Retailer," Colonel J. L.
Shepherd, of New York; "System in the Repair
Department," Isaac E. Staples.
A somewhat unusual feature of the afternoon

session was the rescinding of the resolution passed
the previous day favoring the abolition of the time
guarantee on watch cases. Some of the jewelers
present explained that they did not understand
the subject fully when they voted for it the previous
afternoon.

I. E. STAPLES

A banquet closed the second day convention, and
proved a most enjoyable function. Chief among
the speakers was Col. John L. Shepherd, of New
York, who discussed various trade evils, and
especially the matter of price cutting. Speaking
on the subject, "The Old Guard," he told of the
progress made in the last thirty-five years. He
declared false the saying, " Opportunity knocks
once at every man's door." "She knocks not
once, but many times. But the great captains
of industry didn't wait for her to knock, they
went to her," he said.
W. L. Mason, of New York, who said his

ancestors for 300 years have been watchmakers,
told the jewelers he did not think the profits of the
business high enough. "Fifty per cent profit is
not enough to give a jeweler a good living, he said.
When a man buys a pair of shoes he pays 50
or 60 per cent. He buys three or four pair a year,
and keeps on buying them as long as he lives.
But when a man buys a good watch, he will never
again buy one.
"Watchmakers ought to be required to pass an

examination as physicians and dentists do, and
receive diplomas. It would eliminate the fakirs."

Isaac E. Staples was toastmaster. The banquet
was ter dered by A. & C. Feldenheimer, Jaeger
Bros., G. Heitkemper & Co., F. Freidlander, L. C.
Hendrichsen Company, I. E. Staples, Marx &
Bloch, I Aronson, F. Abendroth, A. & M.
Delovage, Sinclair & Boss and Butterfield Bros.
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North Dakota Jewelers
to Meet in Fargo

Record-Breaking Attendance Expected—Promin-
ent Speakers to Take Part in Program—Opti-
cal Convention Will Also be Held.

Fargo, N. D., June 10.—The North Dakota
Retail Jewelers' Association is billed for a jolly
as well as a beneficial time when it convenes in this
city the morning of June 12, for the annual conven-
tion. The sessions will continue three days, and
the first night the visitors will be entertained at a
theatre party. An elaborate banquet is announced
for the second evening at the Commercial club and
among the speakers who will appear on the toast
program are: Charles T. Higginbotham, consulting
superintendent of the South Bend Watch Factory,
and Col. John L. Shepherd, of New York. More
than 100 visiting jewelers are expected in the city,
and Jamestown will be the big bidder for the 1913
convention, this selection to be made the second
day, immediately following the election of officers.
The third day of the gathering will be given over

to the annual meeting of the North Dakota Op-
ticians and among the speakers will be: Mr. Wil-
liams, superintendent of the optical department of
Sischo & Beard, of St. Paul.
The program for the jewelers' gathering is re-

plete with addresses by prominent jewelers and
professional men of the state, and the talks will
begin the morning of the first day after the welcome
address by Mayor W. D. Sweet, the response by
President A. G. Tellner of Jamestown, the ap-
pointment of committees, reports of officers and
other routine work.

Editor Willinger, of St. Paul, Minn., will give
the first address on "The Relation of the Trade
Paper to the Trade." In the afternoon President
J. H. Worst of the North Dakota Agricultural Col-
lege and C. R. Seelve of South Bend, Ind., will give
addresses, and Charles T. Higginbotham will speak
on "The Watch Balance" with demonstration.
Discussions will follow all addresses and committee
reports.
The Thursday morning session will be given over

to addresses by J. P. Hardy, of Fargo, on "The
Jewelers' Advertising," Col. John L. Shepherd of
New York and S. H. Clausen of Minneapolis. In
the afternoon an address by Professor Henry Le-
Daum of the University of North Dakota, on "The
Scope of the Jewelers' Art," will precede the
election of officers and the selection of the next
convention city. Several executive sessions will be
held during the convention.
The opticians convene Friday morning, and

features of the first session will be the president's
address, a talk by Professor Henry LeDaum of
Grand Forks, on "The Human Equation in Optics"
ad a talk and demonstration by Superintendent
Williams of St. Paul, on "Frame Fitting and Ad-
justing." In the afternoon Professor E. S. Keene,
of the Agricultural College will give an address on
"The Relation of the Oculist to the Optometrist,"
Thomas Porte, of Grand Forks, will talk on "Ocu-
lar Muscles and Prism Exercises," and an open dis-
cussion will follow with talks by all members.

Massachusetts Jewelers
Form Local Organizations

Fall River, Mass., June 13.—At a meeting held
May 27, by some of the representative jewelers and
opticians of the city, an organization was formed,
to be known as the Fall River Jewelers and Op-
ticians' Association. A constitution and by-laws
were adopted, and the following officers were
elected:

President, Ellis Gifford; vice-president, C. R.
Padelford; secretary, Samuel Wood; treasurer,
William R. Magee; executive committee, I. T.
Boyd, George A. Lake, W. S. Barker, John Wil-
liams, George A. Breault. The board of directors
consists of the above named officers and executive
committee.

This is the first organization of jewelers and op-
ticians in this city, although similar organizations
are being formed all over the country.
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Distinctive Hull Umbrellas
For the Jewelry Trade

There's a headline you have been
hoping to see ever since the Hull
became the most popular umbrella
in America.

Hull Umbrellas with Detachable and
Interchangeable Handles have revo-
lutionized the umbrella trade of this
country.

We have now gone still farther, and
have perfected a superb line of high
grade umbrellas, whose original and
attractive handle designs will be re-
stricted exclusively to our jewelry
patrons.

These special designs will be widely
advertised in the jewelers' edition of

Collier's ; in issues of the Saturday Evening Post, and a number of nationally
read publications for women, which will appear about December, 1 91 2.

111■•
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Of course you will want to know all about this line with the least possible delay,
so if you will send us the coupon from this advertisement, we shall be glad
to give you advance information fully covering this important subject.

HULL BROS.,
Toledo, Ohio.

= Send information
— about your Jewelers'

line of umbrellas.

HULL BROTHERS

TOLEDO

•WISIND

UMBRELLA CO.

OHIO

New York Office and Salesrooms, Fifth Avenue Building

5th Avenue and 23rd Street

1•1■11
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A Knowledge of Gems
Necessary for Jewelers

At this time when gems of all kinds—

precious, semi-precious, and artificial—

are in universal vogue, it is most important

and occasionally necessary that the jew-

eler should have some expert knowledge

in this line in order to obviate being im-

posed on, and also to prevent the possi-

bility of misrepresentation to his cus-

tomers. The necessity of this knowledge

has been emphasized by a case recently

tried in London, England, and reported at

considerable length in our British contem-

porary The Watchmaker, Jeweler, Silver-

smith and Optician. The suit was in-

stituted by an officer of the British army

against a London jewelry firm, seeking the

rescission of a contract for the purchase

from the defendants of a pair of diamond

and ruby earrings costing $550.00. The

plaintiff in the case purchased the earrings

to give to his wife as wedding present.

The lady died soon after the marriage,

whereon the plaintiff offered the earrings

for sale to a jeweler who informed him

that the two rubies were "reconstructed"

and worth only about $5.00 each. The

defendant firm. claimed that when the

earrings were sold the two rubies were

genuine.
Much evidence was given in the case

which was regarded as quite importnat

by the British trade. The jury finally

exonerated the jewelry firm who ori-

ginally sold the gems, as it was made clear

that the stones were then genuine. They

also held that the officer was imposed on

by some unknown person who substituted

"reconstructed" stones for the genuine

stones, and that the suit was instituted in

good faith.
Commenting on the case, Mr. E. Hop-

kins, the well-known London gem expert,

is quoted as follows in our British con-

temporary:
This case has again emphasized the great need

of a better knowledge of the manufactured—or,

as they are now legally called in France," imita-

tion"—stones. It is simply astounding how

many members of the trade cannot discriminate

between these and the genuine article. As there

is so much fraud, trickery, and misrepresentation

at the present moment, not only with the manu-

factured article, but also with the doublets and

glass, that it is very necessary to be extremely

careful. One of the best safeguards is knowledge,

and the present time is very opportune for those

who are desirous neither to have future legal

trouble with their customers nor themselves to be

imposed upon.

As many members of the trade seem to

be somewhat confused by the terms now

frequently used—reconstructed, synthetic,

artificial, imitation, etc., it would be ad-

visable for each one individually to post

himself thoroughly on the exact meaning

of the new phraseology, and also to learn

how • to detect and differentiate between

the different varieties of gems. It would

appear that in some cases expert knowl-

edge is necessary to this detection, which

emphasizes the importance of the question.

Gold Stamping Law
Upheld by Higher Court

The campaign for honest stamping

which began with the passage of the gold

stamping law in New York state, and

has been vigorously and successfully

maintained recently by prosecutions under

its provisions, has had its greatest triumph

in the New York Supreme Court, which

refused to grant a certificate of reasonable

doubt to a manufacturer recently con-

victed under the law, and sentenced to a

fine and imprisonment. The decision of

Judge Blanchard of the Supreme Court

of the Empire State, has a significance

beyond this particular case, in that it may

be regarded as a final word on the consti-

tutionality of the law. The manufacturer

in this particular case, was convicted of

having sold a gold bracelet marked 14-

karat, which assayed only 7.46-karats

fine. It was the first instance in which a

prison sentence was imposed in addition

to the fine, and this receiving, as it ha
s

now done, the sanction of the Supreme

Court of the state, should be most effective

in preventing a continuation of this fals
e

stamping swindle.
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An abstract of the judge's decision,

which is important to every jeweler

whether he makes or retails stamped

goods, is as follows:

The possession and sale of these brace-

lets is sought to be justified by the de-

fendant upon the ground that it was

necessary in the process of manufacture

that there should be a stiffening substance

other than gold in the bracelets in ques-

tion. In the assay made, the solder and

the gold which surrounded it were not

separated, but in one case one of the

bracelets was cut in two and the solder

and gold of which it was made were melted

in a crucible, the result of which, of course,

was to lessen the fineness of the gold

actually used in the manufacture of the

bracelets. It may be admitted, and per-

haps must be from the testimony, that

the gold actually used in the construction

of the bracelets was of a fineness not less

than 13-karats, and in so far as the gold

itself was concerned it came within one

karat of the fineness indicated by the

marking upon the bracelets. If the con-
tention of the defendant were sound, it

would lead to the inevitable and what ap-

pears to me to the absurd conclusion that

if jewelry composed partly of gold or

gold and alloy were manufactured and

stamped 14-karat gold, a person prose-

cuted under the statute would be entitled

to an acquittal if any of the gold found

in the article manufactured came within

one karat of the marking. I do not be-

lieve that the statute in question is sus-

ceptible of any such construction. These

bracelets were apparently gold bracelets.

They were marked as being of 14-karat

fineness and in so far as the gold used in

their manufacture was concerned this

was true. The inner portion of these

bracelets, however, contained a stiffening

of solder. When the solder and the gold

comprising the bracelet were melted to-

gether and assayed, the fineness of the

whole bracelet in gold was lessened to 7-

karats and a fraction. The bracelets, ac-

cording to the testimony, were sold by

weight and were sold as being of 14-karat

gold, the purchaser receiving a bracelet

which was actually and commercially of

only 7-karats and a fraction in fineness.

If the statute was not intended to cover

such a case, it is hard to conceive or under-

stand why it was passed.

It is gratifying to find that in the

courts of today, the tendency is towards

the simplification of the law, technicalities

being waved aside as unimportant, and

the spirit of the legislation being recog-

nized as the deciding factor.
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The Trade United for Fixed Selling Prices
The proposed patent law legislation

proved another potential factor in awaken-
ing the trade to the importance of organiza-
tion. By its aid the jewelers were enabled
to force home on Congress their united
and determined opposition to the provision
illegalizing the fixed selling price. Prac-
tically all the associations that have held
conventions thus far have passed strong
protesting resolutions, and the same
course will be followed in the dozen or
more conventions yet to be held. In
addition, one thousand jewelers have
written personal communications to their
congressmen and senators, expressing
briefly their objections to the provisions,
which are based on the good of the public
no less than of the trade.
We would strongly urge a continuation

of this agitation against the new patent
bill, more particularly in view of the
attitude assumed by some of the con-
gressmen at the public hearing in Wash-
ington. Other questions and comments
evidenced a belief that the objections of
the manufacturing and retail branches
were founded on selfish motives purely.
It was insinuated, in fact, that the trade
argument that fixed prices were a safe-
guard to the public, was insincere. The
investigators manifestly labored under the
delusion that a fixed selling price was a
purely arbitrary price, whereas it is rigidly
regulated by the cost and magnitude of
production, the public demand, and other
considerations. The country at large,
no less than the investigators, needed con-
siderable light on this point, and the in-
troduction of the patent bill at least give
the fixed priced advocates an oppor-
tunity to furnish this enlightenment. As
the danger is by no means passed, this
educational work should be continued
simultaneously with the organized op-
position to the passage of the measure.

Parcels Post Measure
Regulates Rates by Distance

As a number of the state associations
at their annual conventions passed resolu-
tions opposing a parcels post as detri-
mental to the retail trade generally, our
readers are naturally interested in the
parcels post bill introduced into Congress
by Senator Bourne. As some of those
who discussed the question of a parcels
post did not seem to be sufficiently posted
on the nature of the proposed legislation,
we wish to state that the Bourne bill
proposes to establish a zone system with
rates varying according to the distance.

KEYSTONE

The purpose of this is two fold : the better
protection of the local merchant on the one
hand, and the possibility of successful
competition with express companies on
the other. The third and fourth classes
of matter are combined, a special rate of
one cent per ounce up to four ounces
being provided for circulars and small
packages of goods.
The rates which this legislation calls

for are as follows: Local, city and rural
delivery only five cents for the first pound,
and one cent for each additional pound.
Elsewhere deliveries are made by zones as
follows: 50 mile zone, 6 cents for first
pound and 2 cents for each additional
pound; 200 mile zone, 7 cents for the first
pound and 3 cents for each additional
pound ; 500 mile zone, 8 cents for the first
pound and 4 cents for each additional
pound; 1000 mile zone, 9 cents for the
first pound and 5 cents for each addi-
tional pound; 2000 mile zone, 12 cents
for the first pound and 10 cents for each
additional pound; more than 2000 miles,
including our island possessions, 12 cents
for the first pound and 12 cents for each
additional pound.

It is very unlikely that much will be
accomplished in the direction of parcels
post legislation by the present congress.
The Senate will doubtless accept the pro-
vision in the House postal appropriation
bill creating a congressional commission
to investigate the parcels post question.
It will, in all probality, take a year for
this commission to end its labors when all
will have a clear comprehension of this
problem on which there is considerable
difference of opinion.

The Annual Conventions as
Schools of Instruction

. A perusal of the reports of the various
conventions now being held should con-
vince the trade at large of the highly
beneficial and elevating character of the
programs of instruction especially pre-
pared for these occasions. In this issue
will be found excellent examples of the
thoughtful papers read at these meetings,
and which merit careful perusal and study
by our readers. We wish to inform
those who have favored us with copies of
their addresses that limitation of space
prevents our publishing all of them in a
single issue, but we hope to give them well
merited space in subsequent issues, when
the rush of the convention season affords
us an opportunity.
As we write, the annual convention of

the North Dakota organization is being
held in Fargo, and a report of the proceed-
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ings will appear in our next issue. A full
dozen other conventions are still to take
place, these to culminate in the great na-
tional gathering at Kansas City, the
week of August 5 to 9. We again remind
our readers that they can admirably
combine business and pleasure by arrang-
ing to take their vacation during the week
of their state or of the National conven-
tion. The dates of the remaining meet-
ings are as follows

Indiana Retail Jewelers' Association, at
South Bend, June 17 and 18.
North Carolina Retail Jewelers' Asso-

ciation, at Charlotte, June 18 and 19.
Iowa Retail Jewelers' Association, at

Des Moines, June 18, 19, 20, 21.
South Dakota Retail Jewelers' Associa-

tion, at Huron, June 25 and 26.
Ohio Retail Jewelers' Association, at

Cedar Point, June 25, 26 and 27.
Colorado Retail Jewelers' Association,

at Pueblo, June 25, 26 and 27.
Pennsylvania Retail Jewelers' Associa-

tion, at Erie, July 1, 2 and 3.
Wisconsin Retail Jewelers' Association,

at Milwaukee, July 9, 10 and 11.
Minnesota Retail Jewelers' Association,

at Fergus Falls, July 17 and 18.
Michigan Retail Jewelers' Association,

at Detroit, July 22 and 23.
Kansas Retail Jewelers' Association, at

Kansas City, August 5.
Missouri Retail Jewelers' Association,

at Kansas City, August 5.
American National Retail Jewelers'

Association, at Kansas City, Mo., August
5 to 9.

Window Display Contest
an Assured Success

We finally remind our readers that the
prize window display contest is now
closed, and that photographs with descrip-
tions of the displays must be in our hands
by July 1. Judging from the number of
photographs already submitted and the
character of the displays shown, the con-
test will be very successful and highly
instructive. The prizes will be awarded
by competent judges, and those who may
not rank among the prize winners, have
already had their reward in the increased
sales . and publicity obtained by their
beautiful displays. Many jewelers do
not realize what can be accomplished in
spreading and fostering this fad of gift
giving to graduates by special displays.
The jewelry trade is fortunate in having
practically a monopoly of the gift sales
for graduates, but much better results
might be secured through the medium
of proper display and publicity.

LACDLNCETE
Combination Serving Table and Silver Cabinet

The newest aid to perfect table service

Body and legs are of solid mahogany, bright or egg-shell finish. The legs are

mounted on casters so that the table may be moved about easily.

Drawers and compartments are lined with royal purple velvet, providing space for

217 pieces of the Washington pattern in Sterling flatware and a 5-piece Washington tea set.

Beveled glass doors and a plate glass top display the contents. In addition, the glass

top serves to protect the wood from hot dishes.

Much of the beauty of this serving table cannot be reproduced in an illustration. To

appreciate the combined effect of the bright silver, purple lining and polished mahogany,

one must see the actual cabinet.

Contents of
Drawers

1 Doz. Medium Knives
1 -„ Dessert „
1 „ Egg Spoons
I „ Tea „
1 „ Soup

Dessert Spoons
Table „

1 „ Orange „
1 „ Coffee „
„ Berry Forks

Ramekin Forks
Ice Cream „

1 „ Ind. Salad „
1 „ Dessert „

Medium
I „ Oyster
I „ Butter Spreadera

PRICES QUOTED ON APPLICATION

Dimensions: Top —Width, 21"; length, 36".

Body —Length, 33"; height, 36";

width, 18". Legs, 18"

long.

CONTENTS : 5-PIECE TEA SET

(Coffee — Tea — Sugar —Cream—Waste)

Contents of
Drawers

Salad Spoon
Gravy Ladle
Salad Fork
C. M. Fork
Tomato Server
Olive Fork, small
Sugar Spoon
Sugar Tongs
Jelly Spoon
Butter Pick
Mustard Spoon
Butter Knife
Cream Ladle
Large Carving Knife

Fork
Steel

Pie Server
Cheese Server
Steak Carving Knife

„ Fork

NEW YORK

R. WALLACE & SONS MFG. CO.
Box 140, WALLINGFORD, CONN.
CHICAGO SAN FRANCISCO LONDON
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THE VIRGINIA
Design Patented April I 5, 1910

HE prevailing inclination

among hostesses and
. 0 housewives of taste is
. 0 towards simplicity in tableware

patterns.
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The purity of design, the har-
mony of proportion and the
dignity which thoughtful simplic-
ity in tableware expresses, are
found in our VIRGINIA.

A pattern perfectly simple in

ornamentation, yet simply perfect
in proportion, outline and finish.
A design, classic in its simplicity.

Rogers, Lunt & Bowlen Co.
SILVERSMITHS

Main Office and Factory:
Federal and Kenwood Sts., Greenfield, Mass.

New York : Chicago : San Francisco:
15-17-19 Maiden Lane Kesner Building 717 Market Street
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What Profit Are We to Ask
on Sterling Silver?

Address by ALBERT ZILLiox, before New York
Retail Jewelers' Association

This is a question that is much agitated

by the jewelers of this state, and through-

out the United States as well. Nobody,

not even the consumer, will deny that a

net profit of 10% is asking too much.

We are entitled to 10%, we should have
10%, and we must have 10% net profit,
or sooner or later we will go into bank-
ruptcy.
Compare the jeweler with the grocers.

The grocers, in most every instance,
turn their capital or stock, from ten
to fifteen times a year, while the jeweler
turns his, but once in that time. There-
fore, the grocer who turns his capital
once every month, and makes a profit

of 1%, is receiving far more profit out
of his business than the jeweler who re-
ceives 10% net profit, but only turns his
capital once a year.
Now, what do I mean by saying 10%

net profit? I simply mean this; that we
must have 10% left after we have paid
for the goods, also, the expense of hand-
ling. For instance, a customer comes to
our place of business, buys a dozen silver
spoons, and we charge $10 for same;
how much can we pay the manufacturer
for these spoons in order that we may
make a profit of $1.00 net.
In all the problems and explanations

that I have come across in the various
trade journals, and in conversation with
my brother jewelers, it has always been
the custom, in figuring profits, to add to
the buying price of the goods.
Now, in my explanation I am going

to start from the other end; I am going

to climb up the hind end of the wagon

and then crawl up to the front seat.

We have sold 1 dozen silver spoons for

$10, and we must make $1.00 net profit

on the sale; we take that $1.00 from the

$10 and we have $9.00 left. Now,

remember we take our profit of 10% first.

This profit is taken from the price we get
for the spoons, 10% from the selling price,

and not 10% added to the cost price.

Then we may pay our expense of doing
business, and what we have left from the

$10 goes to the manufacturer to pay for

the spoons. Now, the question comes,

what amount am I to deduct for expense.
How much does it cost to do business.

The object of this explanation is not to

tell you how much your expense is for

doing business, but to tell you what

percentage to add to the buying price of

your sterling silver. Therefore, I take it

for granted, that to do business costs
anywhere from 20% to 25%. Thus the

sale was for $10 and 22% of this amount

is $2.20. In this time I want to remind

you again, that your expense must be

figured from the selling price, and added

to the cost. We have $9.00 left after

taking out the $1.00 for profit, and now

We must deduct $2.20 from the $9.00,

which leaves a balance of $6.80, or the

H KEYSTONE 
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amount we should pay the manufacturer

for the spoons.
Now, we can begin to figure the other

way. We are now up on the front seat.

If we must pay the manufacturer $6.80

for a dozen of spoons, how much profit

must we add if our expense is 22%,

in order to make 10% profit on our sale.

We have seen that if the cost is $6.80

we must get $10 for the spoons or in

other words, we must add 47% to the cost

of the spoons in order to make 10% net
profit. But, for the purpose of being on

the safe side, also, for making it easier

for yourself or the clerk who marks the

goods, it is better to add 50% to the net

cost of your goods. Fifty is a legitimate
gross profit, and I don't believe that any

retail jeweler can make a success of

business on any less, and also, believe that
it costs the majority of jewelry stores in
this state more than 22% to do business,

figuring the cost of clerks, interest on
the investment, light, heat, etc. What
profits are we to ask on sterling silver?
I say nothing less than 50%.

What Constitutes a Fair Profit?

Address prepared by JUD S. NEWING, Bingham-

ton, N. Y., for convention of New York State

Jewelers' Association

What constitutes a fair profit in one
locality will not be just as fair and well
adapted to another. However, we can
lay down some rules to go by.

First: A man must find out how much
business he does in a year. Second:
How much it has cost him to do that
amount of business. He can then find out
what percentage it has cost him to do
business, and adding this to the cost of the
goods he can figure his profit.

There are almost as many ways to figure
profit as there are lines of business. I
will give my own way.

First: Find the net cost of an article
by taking off the various discounts
except the cash discount, and adding the
cost of doing business, which will be from
15% to 33 according to the amount
of business done. For example: An
article cost $9.00 per dozen, which is
75 cents each, and we sell it for $1.00,
most people would say we had made
333zYG profit. It is not so, as we only
make 25%, as you must figure out the
percent of profit on the sale and not the
cost of the article. Otherwise your
books would not balance when you come
to take inventory.
A table I learned when a boy and have

employed for years is as follows: 164%
off is 20% on, 20% off is 25% on, 25%
off is 33%% on, 333% off is 50% on,
and 50% off is 100% on. For example:
25% of $100 is $75, while 25% is 14 of
$75, it is only VI of $100. If we were all
selling diamonds, solid gold jewelry and
sterling silver ware in large enough quanti-
ties we could do business on a smaller
percent of profit than we now do. As
we all have to sell cheap goods I will

say that 50% is not too much on plated
pins, cuff buttons, lockets and chains,
plated silverware, etc., and on solid
gold watches and jewelry, the better
grade of rings, sterling silver ware, cut
glass, etc., 331-A% is just as good and on
diamond and high priced jewelry, fine
sterling silverware, etc., 25% is very
satisfactory. On an article where you
have to put a quantity of engraving, the
cost of engraving should be added to the
cost of the goods as a plain watch case
which would require a monogram that
would take from $2.00 to $3.00 worth
of an engraver's time, or a pair of plain
cuff buttons that will naturally require
monogram on each will take 25 cents to
50 cents to engrave them. I would like
to see every dealer charge for any and all
engraving on all goods sold. But this will
be impossible as most jewelers advertise
all goods engraved free.

I will mention at this time that the
jewelers throughout the country are too
much afraid that the other fellow will
make a sale and make a decent profit so
he cuts so low that the other fellow loses
the sale and he does not make anything,
and perhaps not even his percentage for
doing business. If the jewelers would
get together and establish a price and keep
it, we would all sell just as much and make
a great deal more and customers would
be just as well pleased. A person will not
buy more than they need just because it
is cheap.
A customer comes in your store and

wants to buy a pin or a ring, and you
say that this was $15 but you would
now sell it for $12. If they make the pur-
chase, all well and good, but they will
not say, "I will take two of them as they
are so low."
In conclusion I will say that if we all

ask a fair profit and get it we will all be
better off when the end of the year comes
around.

An Advertising Lesson

" I buy advertised goods by preference,"
says G. H. Lorimer, editor of the Saturday
Evening Post, "but I never write to the
advertiser."

Here is a mighty advertising lesson.
"Replies," "answers to ads.," have

much to do with misplaced confidence in
advertising mediums.
Some of the biggest and best buyers

will not answer ads., but, like Mr. Lorimer,
they prefer advertised goods and read
advertisements carefully.
How is the advertiser to discriminate

if he can not depend upon replies to prove
which mediums are the best?
By two absolute methods. Select a

publication which goes to the exact class
of people who should use your goods and
use enough space to command their
attention and respect.
Not infrequently a large number of

replies prove that the readers of a certain
publication are mere curiosity seekers.
The contents of the publication itself,

the thoroughness with which it covers its
field, and the force of its appeal should
have first consideration.
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ROCKFORD SILVERWARE

Your customers are not transients—you may sell them for the
next twenty years.

Providing that the goods you put over your counters establishes
in their mind a confidence in you—

It is easy to sell Rockford Silverware, plated from from 20% to
50% heavier than the regular standard Brands.

Because your customers can easily see the saving effected by pur-
chasing Silverware that is stronger at the wearing point.

You don't need to show them a stripping test—you can ring out
the truth.

11

Sold to Retail Jewelers
Exclusively

Why You

Should Handle

ROCKFORD SILVERWARE
"Rockford Silverware contains 20% to 50% heavier Silver than

the Standard Brands."
That is an absolute guarantee made by us to you and it is worth

considering.
The man who sells Rockford Silverware can outsell competition

because some of the now heavily advertised brands are not as good as
the advertising.

We are putting our whole effort into the product first—then we
shall advertise.

You may be the merchant in your town who will say " show me."
The manufacturer's product should back up the dealer.

ROCKFORD SILVER. PLATE CO.
ROCKFORD, ILLINOIS.

How Should Platinum be

Stamped to Indicate Quality?

Address by H, C, STERN, Chicago, before the

Illinois Retail Jewelers' Association

The word "Platinum" to the retail

jeweler, is as much of a conundrum as a

brown diamond is to the public. Platinum

is a metal produced in very small quanti-

ties in the United States, the total
production for 1910 being 390 Troy
ounces, which is found only in the states
of California and Oregon. Years ago this
metal was known as "white gold" and
was not considered of sufficient value for
even the miners to save.
At the present time the chief supply

comes from the Ural mountains of Russia,
and is found with iridium, rodium and
several other metals of less value in the
commercial world.

Metallic platinum
is twenty-one times • 

as heavy as water,
gray in color, softer
than iron, but harder
than copper. In the
seventeenth century
coins were made from
this metal by the
Russians (but it was
not until the nine-
teenth century that
the real value of
platinum for techni-
cal purposes was dis-
covered).
The early method

of producing metallic
platinum was by
melting the platinum
ore with arsenic, then
roasting out the ar-
senic. In latter years
t h e oxyhydrogen
blow pipe and the
electric furnace made the melting an easy

matter, even though it required more

than 3,600 degrees fahrenheit to melt it.

There is an alloy known to the manu-

facturing jewelers as "333" which is

made in Germany, and when it reaches this

country, is used in the manufacture of

jewelry, that, in some instances, is sold

as platinum. A chemical analysis of this

same metal shows that it contains 65

parts silver and base metal and 35 parts

platinum.
There is also another metal of similar

color called "platinoid," which contains

but 1% of platinum, 18% nickel, 23%

zinc and 58% copper. Most of this corn-

position is made up in inexpensive white

stone jewelry.
The rapid rise in the price of platinum

may be traced to several causes, principal

of which is the demand created by the

jewelers, electrical industries, and the

makers of scientific instruments.

Platinum has been, and will be, in

large demand by the jeweler, and at the

present time, there is no limit to the

amount of fraud that can be practiced,

without fear of legal proceedings, and

it makes an unfair competition to the
manufacturer using pure platinum.

Relative to platinum stamping, I have

been endeavoring to ascertain the pre-
vailing idea of those most interested in
the subject, as to the basis to work upon

to designate the grade of platinum as
used in the manufacture of jewelry, but

the subject seems to be too much in its

infancy for any definite scale to have been
worked out. The jeweler favors the scale
where pure platinum will be regulated

as 100%. To mark a piece of jewelry
"Platinum 100%" would mean that same
was of "Pure Platinum " or platinum
alloyed with a metal more valuable than
platinum, which practically means iridium,

as that metal, as far as I can ascertain,

is alone used as an alloy in making the

metal sufficiently hard for certain parts in

the manufacture of jewelry. Three grades

•

• •

••■•
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RING DISPLAY CONTAINING 2,500 SET RINGS

of platinum are used almost entirely by

the manufacturers, as follows:

Pure Platinum—Soft.
Pure Platinum alloyed with 10%

iridium—M edium hard.
Pure Platinum alloyed with 20%

iridium—Very hard.

As iridium is worth fully 50% more

than platinum, it is apparent that, when

the metal is used as an alloy, the value

of platinum is enhanced. Nevertheless, it

is wisest to make pure platinum the
standard to work from, and even when
iridium to the extent of 20% is used—
that same be marked "platinum 100%"
so as to simplify the marking. On the
other hand, when platinum is alloyed

with any metal of less value, the amount

of platinum used must form the basis of
fineness. If 90% platinum and 10%
nickel is used, then the product should be
marked "platinum 90%." If platinum
80%, silver 10% and nickel 10% is used,
the product should be marked "platinum
80%." Thus the amount of platinum
down to 50% should determine the
fineness. When the alloy (any metal

other than iridium) equals 50%, the use

of the word "platinum" should not be

allowed. When any metal is of 50%

alloy it ceases to be other than a base

metal. The highest courts in Great

Britain have decided that 10-karat gold

is not "gold" at all, as 5/7 of same is

base metal. The preponderance by weight

being other than gold.
The foregoing, relative to platinum,

is merely an idea arrived at after hearing

something of the views of other manu-

facturers. We should favor the percentage

of platinum to determine its fineness,

rather than working out a schedule as

used in gold, starting with 24-karat as

fine.

A Remarkable Ring Display

All jewelers now realize to the full the

great value of their display windows for

advertising purposes, and the improve-
ment in such dis-
plays has been very
notable in recent
years. Much assist-
ance in making
unique trims is being
given by leading
manufacturers, the
use of whose signs,
mechanical devices,

us advertisements, etc.,
has proved most ef-
fective in attracting
public attention and
making sales. An
exellent illustration
of this is shown in
t h e accompanying
photograph of a dis-
play of the well-
known W. W. W.
set rings which was
used recently by Fred
Bleuer, of Rock
Island, Ill., and which
we are informed

proved an unqualified success, both as an
advertisement and in results from sales.
The display was furnished by White,
Wile & Warner, makers of rings, Buffalo,
N. Y., and was the same display used by
them at the annual convention of the
Illinois Retail Jewelers' Association, held
in Rock Island on May 21, 22 and 23.
The idea of concentrating public atten-
tion on a single line is an excellent one,
and a display of this character which con-
tained some 2,500 rings is exceptionally
impressive. As will be noticed in the
illustration, the display shows the W. W.
W. standard as well as the two mechan-
ical devices furnished for display by this
company.
The more progressive jewelers have re-

cently experienced very satisfactory re-
sults from featuring some particular line
as a leader. It is quite natural that the
public who see so large a display of rings,
flatware, or other goods, will associate
the store presenting such a display in a
special manner with this particular line.
Those desiring rings will, therefore, very
naturally select the store having the
greatest variety.
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The 0. B. Watch Bracelet
MADE OF TRIPLE CROWN GOLD FILLED

A new line, just out, supplementing our well-known line of Triple Crown Bracelets

Very much superior to any other extension
or collapsible Bracelet on the market

NOT RIGID. NOTE FLEXIBILITY OF 0. B. COLLAPSIBLE WATCH BRACELET

Unlike all others, the 0. B. Watch Bracelet will stay wherever placed on arm.
Its unusual flexibility (as shown by accompanying diagrams) enables it to fit
snugly in any position without creeping. Expands and contracts at will.

Note simplicity and strength
in attachment to the watch.
Elimination of repair trouble.

No unsightly rivet heads or
rivet holes to collect dirt and
show solder.

Handsome round fashioned
edges conforming to the lines
of a watch.

A good selection of patterns.
Invisible tempered compres-
sion springs.

SUPPLIED WITH OR WITHOUT FINDINGS READY FOR WATCH MOUNTING

'1■•••••

I

MAY BE HAD ENGINE TURNED, CHASED, ENGRAVED OR PLAIN.

ROVIDENCE, RHODE ISLAND
9 MAIDEN LANE 424 SOUTH BROADWAY 3INORTW

LOS ANGELES, S CAL. CHICAG

ORDER SAMPLES OF YOUR JOBBER AT ONCE

p.
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The Fixed Selling Price and the Jewelry Trade

Address by F. P. D. Jennings, Albany, N. Y., at Annual Convention, New 
York State

Retail Jewelers' Association

Personally I have always been in favor
of a fixed selling price, a selling price fixed
at a figure that will yield a good, fair profit.
Not as an absolute unbreakable rule for
everything, for there are many times when
a merchant finds more or less of his capital
invested in shop worn or passe stock that is
undesirable, for which the demand has
passed that it behooves him to move it
when the opportunity presents itself at any
price regardless of cost, profit or anything
else. Therefore, a fixed selling price to be
successfully maintained must apply to an
article for which there is a reasonable
demand, or for which such a demand can
be created.
A patented article of merit, however,

should have a sustained ironclad price,
and the merchant who will not agree to
live up to his contract with the maker and
help him to sustain that price, thereby
skimming a layer of cream that is pro-
vided for him, must indeed be farsighted,
for, the big thing about the fixed selling
price, thing that interests the retail mer-
chant is the fact that it insures him a fair
profit in the face of unfair competition.

Special Characteristics of Patented Articles

A patented article differs from ordinary
commodities in that it has easily dis-
cernible and characteristics features. It
is not like goods in bulk since it has in-
dividuality, and its superiority commands
recognition and demand. On account
of its individual qualities it becomes
known, and its value becomes established
in the minds of the interested public.
But these things which ought to assist

in yielding a return to the inventor re-
act against him under unfair business or-
ganization.
The very fact that an article is easily

recognizable and comes to have a recog-
nized value and is in demand makes it a
mark for the price cutter who seizes on
this article of known value and cuts the
price for his own satisfaction to a point
where there is no profit for himself or
anyone else.

There are those who see nothing but
good in price cutting, failing to realize
that a successful business must average a
fair margin of profit and that what is
cut on one article below a certain value
must be made up on some other.
They also fail to see that it is a pre-

valent practice of price cutters to carry on
a campaign of demoralization by selecting
articles of known value and selling them
without profit in order to attract attention
to other wares of no standard value in
their stock implying that all their mer-
chandise is sold on a like basis.

A Safeguard to the Public

Fixed and published selling prices are
really a public safeguard against exorbi-
tant prices, and what can be the objection
to having the maker fix that selling price?
He is most deeply concerned and must fix

it at the right point, for if he over-esti-
mates the worth and importance of his
product and sets his price too high it
means that he restricts his volume of sales
and volume of production.

It would be flying in the face of the
economic law to set prices unreasonably
high for it would curtail the volume of
sales, prohibit the savings that come
through volume of manufacture and pre-
vent all economics and advantages that
lie in doing things on a voluminous scale.
Furthermore, it would invite competition
in the form of substitute articles.
He must also fix his price at a point

that will permit sufficient renumeration
to the retail merchant who markets the
goods, who must reap enough profit to
repay him for his effort and the capital
he has invested so that his interest will be
maintained in handling the product.

Must Make the Price Right

He will therefore be careful to fix his
price at a point where he expects the
natural law to bring him the greatest
returns.

Uniform retail prices offer many general
advantages which are apt to be over-
looked by one who thinks only of price
in connection with good public policy.
Uniform and published prices mean that
anybody is safe in buying anywhere;
and that the goods are sold without fear
of overcharge or disadvantage.
When prices are not fixed it means the

possible practice of all kinds of chicanery
in trade and that the uninformed consumer
is at a disadvantage with a crafty and
unscrupulous dealer.
The more that can be made known re-

garding the price and quality of goods,
the safer people will be in buying, the more
confidence they will have and the greater
will be the trade and prosperity under
such conditions. Unfixed prices mean
unstable conditions, unreliable competi-
tion at the expense of the stable dealer,
while fixed prices mean an open and fair
proposition.

Equalize Competition

Goods can be spread broadcast and
people will trade in their own communities
because they know the prices are the same
as elsewhere. It makes it impossible
for the department store, the big store and
the mail order house to single out articles
of known value to lure away the trade of
the local dealer who, on the average, serves
his community as well or better than the
store at a distance.

Uniform goods at uniform prices assure
an equitable price to the consumer and
fair profit to the dealer. They prevent
deterioration of quality by compelling it
to vary with price. It is the widely
commended principle of the one price
store that is so rapidly supplanting the
old, price-haggling, jockeying institution.

It is claimed by some opponents of the
fixed price system that it tends to stifle
necessary competition. This is not so,
for if every patented, manufactured article
in our stores was to have a fixed selling
price there would still remain a large field
in which the merchant would exercise his
individuality.
Even in the direct handling of these

goods he can imbue his business methods
with a distinct personality that will not
fail of remuneration. The jeweler's re-
lations with his customers are largely
advisory and professional. His opinions
are listened to with attention and respect.
Let him get busy and cash in on this great
big item of his capital.

Making Use of the Manufacturer's Ads

When you find an advertisement of a
business device in a popular periodical,
cut it out and paste it on a large white
card. Underneath the cut-out write in
plain letters something like this: "We
sell these goods at the advertised price."
Hang that up in the window while the
magazine is in the hands of the people.

If your store happens to sell magazines,
take a rubber stamp and imprint right on
or under the big advertisement itself,
"We sell these goods. Smith's Store."
Or, "These goods on sale at Smith's."
Or insert folders in the magazine.
In this and in similar ways it is possible

to get some of the results of the money
spent in general advertising.

In order that you may know what the
general advertisers are doing be prepared
in advance for any such advertising cam-
paigns as this; you ought to read your
trade journals carefully, since practically
every big advertising campaign is men-
tioned ahead of time in their pages.

There have been cases where flash-in-
the-pan campaigns have been started and
have resulted in loading up the dealers
with unsalable goods. However, such
instances are rare. They are rare because
the advertisers who are taking these big
single and double page spreads are not
doing it experimentally. They have
figured out what it is going to do for them.
They have done this on their own account,
and the magazine has done it for them
because the high-class advertising medium
of today does not want any advertisers
who are likely to flash up and then die.
When you want to take advantage of

the big advertising, if the advertisers do
not write you asking to help, write to
them and ask them what they can do to
help you help them.
Any reliable and responsible concern,

when it is introducing a new article, is
willing to help the retailers a good deal,
and, as a rule, it is willing to help by
guaranteeing the sale of an initial order.
That is, if the goods do not move as the
result of their advertising, they will
accept them in exchange for other goods
for which there is an established sale.
The manufacturers want the retailers

to co-operate, but they do not expect the
co-operation to be all one-sided.
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Gentlemen :-Please send me descriptive price-list and
sample on memo. at your expense.

NAME 

ADDRESS 

BELSCRIPT CO., Inc.
Munro Building

Duane and Rose Streets

NEW YORK

Summer is the
best season for

BELSCRIPT
MONOGRAM FOBS

/ Then they are worn in lieu of watch
/ chains.

/ They are popular in price.
In beauty and finish unsurpassed.

Any combination of letters shown in a minute.
/ The sale can be closed at once.
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AN IMPRESSIVE LINE at USABLE PRICES
0

Goods Well

Bought

are

Half Sold

"The Last Word " in Punch Sets

When in
NEW YORK

You Are
Cordially Invited
To Visit Our
Ware Rooms

38 Murray St. and
Inspect Our Many
New Designs.

THE PAIRPOINT CORPORATION
Photograph Books) Cut Glass

lines complete loaned 
Prize Cups

showing any of these Silver Plate
Electric Portables

cation for inspection.
to the trade on appli- Brass Goods and

Sheffield Reproductions

FACTORIES:

NEW BEDFORD, MASS.
BRA NCHES:

NEW YORK, 38 Murray Street
MONTREAL, Coristine Building, St. Nicholas St.

SAN FRANCISCO, 717 Market Street ==niummilimmommiummumunionimilimminuimmunimiinionimmoininninnimilluninummilinimmuniniona
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Maiden Lane Outing Club
Holds Tenth Annual Outing

Field Day Held in Ideal Weather-Outdoor Sports

and Informal Feast-William J. Ward Engin-

eers the Outing

New York, June 10.-Under the most favorable
conditions of climate and temperature, the Maiden
Lane Outing Club, composed for the most part of
representatives of eastern manufacturers, held its

tenth annual
picnic on Satur-
day at Sturdy
Oak Grove,
Staten Island.
Under the

able leadership
of William J.
Ward, presi-
dent, secretary,
treasurer and
chief factotum
of the organi-
zation, some
eighty hand-
some young
travelers em-

barked about 10 a. m. on board the good
ship, Staten Island Ferry, for the scene of the
day's manoeuvers. One would never suspect in
looking at the gathering that the wholesale jewelry
business of the east was at a standstill for the day,
or that the self-same crowd had for many months
past been endeavoring on many weary trips from
coast to coast, to convince the retail trade that
business conditions were excellent and that the
time had arrived to "stock up." Here was the
proverbial traveling man at his best-merry, good-
natured, facetios, and in a "nothing to do 'till to-
morrow" attitude.
Sturdy Oak Grove was reached about 11 a. m.

It is a delightful spot, one of the highest on the
island and commands a magnificent view of New
York harbor. It boasts, also, of a baseball dia-
mond entirely suitable for the quality of baseball
played by jewelry travelers.
The first game of ball was started soon after 11

o'clock. Considerable difficulty was experienced
in discovering an umpire who had a fragmentary
knowledge of the game and was at the same time
courageous. George Semple was selected official
score-keeper with only slight opposition, after
he had been told firmly by both sides that he would
not be permitted to pitch. Before the game, it was
finally agreed that the batter should hold the bat
with the trade mark up, and be careful not to dent
the plate. Not less than nine men were allowed
on a team.
The umpire announced the teams as the "Hey-

woods" against the "Matthews." For the
first, Heywood and Parker were the battery;
Matthews and Wright for the second. It is well
not to enter too minutely into the details of the
game. Heywood's arm was in superb condition
and his team won by a score of 14 to 0. Something
like nine innings were played. There was consid-
erable justined criticism from the bleachers.

After the game 257 "dogs," cooked under the
noon-day sun, were eagerly devoured by the
gathering and a large quantity of Swiss cheese;
also a large quantity of ham and many loaves of
bread. Copious draughts, carried by trustworthy
automobiles from a nearby beverage factory,
served to prevent indigestion, and the second base
ball game of the day was on.
Those who played said they enjoyed themselves

immensely. Among the casualties were: two
sprained ankles, numerous strained arms and
numerous sore feet. Two catchers were unfortu-
nately injured. Watson was hit on the side of the
head by a pitched ball, and put out of the game.
Wright's little and fourth fingers were split apart.
The accident was a very serious one, and not-
withstanding his plucky protestations to be
allowed to go on with the game, he was taken in
Bob Squires' automobile to a doctor who put four
stitches in the disabled hand. The game ended,
Bennett's team, 16 runs; Anderson's team, 14
runs.
Then followed other less violent games. Bob

Squires, Dan Pickering, Oliver Clark and Clarence
Elliott excelled at the gentle art of pitching quoits

WILLIAM J. W RD
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and were awarded prizes. Messrs. Uzefelder and
Wyeth were each awarded prizes, the former for
running around the baseball diamond in fast time,
and the second for throwing a baseball a consid-
erable distance.
Then the crowd went to Bachmann's restaurant.

At 6.30 p. m., all sat down to a splendid repast,
which was thoroughly enjoyed after the day in the
open air. William Ward acted as toastmaster.
Many toasts were drunk The most significant
was a silent toast to the departed members, "Ren"
Fields, "Bill" Cotter and John Kramer. There
were no formal speeches, but three cheers were
given for Bill Ward and there was lots of good sing-
ing. The balance of the evening was spent at
cards and bowling.
When the gathering finally broke up the unani-

mous opinion of all who had attended the outing
was that it was the best time the Maiden Lane
Outing Club had ever had, and that it was the
worst it would ever have.

Indiana State Association
Ready for Annual Convention

Attractive Program Prepared-A Wealth of En-

tertainment for Members and Lady Friends-

National Wholesalers' Association to be Rep-
resented

South Bend, Ind., June 12.-Preparations are
now complete for the annual convention of the

Indiana Retail Jewelers' Association which will

be held in this city on June 17 and 18. The

convention will be held in the Elks' Temple where
the exhibits will also be shown. It is hopefully

expected that this will be the largest gathering

of the jewelers of the state yet held. The enter-

tainment features are exceptionally attractive

and will doubtless be a forceful inducement to

many to attend the convention. The programme
as now arranged is as follows:

Monday, June 17

Morning Session
9.00-Registration.
9.30-Call to order.
9.40-Address of Welcome, Judge G. A. Fara-

baugh, South Bend, Ind.
10.00-Response, H. H. Bishop, Indianapolis.
10.15-Report of Secretary 0. P. M. Squires.
10.30-President's Address-Walter H. Mellor.
10.50-Announcements of committees.
11.00 to 12.00-An hour with the exhibitors.

Afternoon Session

1.25-Call to order.
1.30-"Employer and Employees," by F. S.

Crebs, Frankfort.
1.50-"Association Work," by George H.

Tucker, second vice president, American National
Retail Jewelers' Association.
2.15-" Modern Merchandizing" by George

Hammer, Saturday Post.
2.45-"The New Distribution of Standard

Time by Wireless" by H. E. Duncan of the
Waltham Watch Company.
3.20-Announcements and adjournment.
3.30-All visiting jewelers and their friends will

assemble at Convention Hall from where they
will take a car for a visit to the South Bend
Watch Factory as guests of the South Bend Watch
Company.

Evening at Exhibit Hall

7.15 to 9.45-Public display at Elks' Temple
Exhibition rooms. For all citizens of South Bend
and visiting jewelers.

9.00-Orpheum Theater as guests of the South
Bend Watch Company, for all visiting and local
jewelers and their friends.

Tuesday, June 18

Morning Session

Convention Hall-Elks' Temple

9.00-Among the Exhibitors.
9.25-Call to order.
9.30-Rambles, led by the following jewelers:

Hal B. Smith, Logansport; J. L. Thuman,
Evansville: C. Z. Rowe, Plymouth; M.O. Cockrum,
Oakland City

10.00-"The Jobbers Viewpoint" by F. G.
Thearle, of Knights, Thearle Company, Chicago,
secretary of National Jobbers' Association.

11.15-Report of committee on President's
address and action of same.

11.30-"The Question Box," conducted by Mr.
T. C. Higgenbotham of South Bend Watch
Company.

11.45-Extending invitations for next annual
Convention, 1913.

12.00-Announcements and adjournment.

Closing Session

1.30-Call to order.
1.35-Report of Committees,

Committee, (b) Deceased Members,
on Legislation, (d) Committee on

2.15-Unfinished business.
2.40-New business.
3.15-Selection of place for

Convention.
3.30-Election of Officers.
4.00-For the Good of the Association
4.30-Installation of Officers.
5.00-Announcements and Adjournment
7.30-Jewelers' Banquet at Oliver Hotel.

A special program for the wives and daughters

of the members is as follows:

Monday Morning

A trip through the business houses of South
Bend, Indiana.

(a) Auditing
(c) Committee
Membership.

next Annual

Monday Afternoon

3.30-All ladies to gather at Elks' Temple and
accompany the jewelers on trip through South
Bend Watch Factory. Guests of South Bend
Watch Company.

Monday Evening

7.30-A visit among the Exhibitions at Exhibit
Hall, Elks' Temple.

9.00-Orpheum Theater. Guests of the South
Bend Watch Company.

Tuesday Afternoon

For all visiting and local jewelers wives and
daughters an Auto trip to the famous Notra Dame
and St. Marys, returning by way of Mishawaka,
Indiana.

Tuesday Evening c

6.30-Dinner at the Oliver Hotel. Guests of
Indiana Retail Jewelers' Association.

Microscopic Engraving

ED. THE KEYSTONE:-In regard to the micro-
scopic engraving the discussion has become quite
interesting. I have set a new record in this art
so far as I have known. What others have executed
so far is not up to my work for small engraving.
My latest feat in this art was executed last week
when I engraved the entire Lords' Prayer, my
name and address and the date, 5-3-12, on a pin
measuring exactly 1 1-2 (one and one-half)
millimeters across the head of the pin. This I am
sure will beat Mr. Wentz, of Sharon, Pa., unless
he has lowered his own record lately.

Yours truly,
Stanhope, Iowa. F. PETERSON.

Another Aluminum Alloy

Another aluminum alloy has been added to the
long list now in existence, says The Brass World.
This new one has been patented by Gaston Jac-
quier of Belgravia, near Johannesburg, Transvaal.
It is composed of the following ingredients:

Aluminum  92%
Copper 5%
Bismuth 2%
Silicon 1%

It is claimed that this alloy is much more non-
corrosive than the ordinary alloys of aluminum
and that it will stand the corrosive action of sul-
phuric acid, cyanide solution, etc. It is proposed
to use it for castings used around a mine and which
come in contact with corrosive waters.
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Gentlemen :-Please send me descriptive price-list and

sample on memo. at your expense.

NAME

ADDRESS

BELSCRIPT CO., Inc.
Munro Building

Duane and Rose Streets

NEW YORK

Summer is the
best season for

BELSCRIPT
MONOGRAM FOBS

/ Then they are worn in lieu of watch
/ chains.

They are popular in price.
In beauty and finish unsurpassed.

Any combination of letters shown in
The sale can be closed at once.

a minute.

AN IMPRESSIVE LINE at USABLE PRICES

Goods Well

Bought

are

Half Sold

"The Last Word " in Punch Sets

When in

NEW YORK
You Are

Cordially Invited

To Visit Our

Ware Rooms

38 Murray St. and

Inspect Our Many

New Designs.

THE PAIRPOINT CORPORATION

- 

Photograph Books Cut Glass
showing any of these Siker Plate FACTORIES:

- 

lines complete loaned Electric Portables
Prize Cupsto the trade on appli. Brass Goods and

- 

cation for inspection. Sheffield Reproductions

BRANCHES:

NEW BEDFORD, MASS. 
NEW YORK, 38 Murray Street

MONTREAL, Coristine Building, St. Nicholas St.
SAN FRANCISCO, 717 Market Street

■1•1
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Maiden Lane Outing Club

Holds Tenth Annual Outing

Field Day Held in Ideal Weather-Outdoor S
ports

and Informal Feast-William J. Ward Engin-

eers the Outing

New York, June 10.-Under the most favorable

conditions of climate and temperature, the Maiden

Lane Outing Club, composed for the most part
 of

representatives of eastern manufacturers, held its
tenth annual
picnic on Satur-
day at Sturdy
Oak Grove,
Staten Island.
Under the

able leadership
of William J.
Ward, presi-
dent, secretary,
treasurer and
chief factotum
of the organi-
zation, some
eighty hand-

WILLIAM J. W RD some young
travelers em-

barked about 10 a. m. on board the good

ship, Staten Island Ferry, for the scene of the

day's manoeuvers. One would never suspect in

looking at the gathering that the wholesale jewelry

business of the east was at a standstill for the day,

or that the self-same crowd had for many months

past been endeavoring on many weary trips from

coast to coast, to convince the retail trade that

business conditions were excellent and that the

time had arrived to "stock up." Here was the

proverbial traveling man at his best-merry, good-

natured, facetios, and in a "nothing to do 'till to-

morrow" attitude.
Sturdy Oak Grove was reached about 11 a. m.

It is a delightful spot, one of the highest on the

island and commands a magnificent view of New

York harbor. It boasts, also, of a baseball dia-

mond entirely suitable for the quality of baseball

played by jewelry travelers.
The first game of ball was started soon after 11

o'clock. Considerable difficulty was experienced

in discovering an umpire who had a fragmentary

knowledge of the game and was at the same time

courageous. George Semple was selected official

score-keeper with only slight opposition, after

he had been told firmly by both sides that he would

not be permitted to pitch. Before the game, it was

finally agreed that the batter should hold the bat

with the trade mark up, and be careful not to dent

the plate. Not less than nine men were allowed

on a team.
The umpire announced the teams as the "Hey-

woods" against the "Matthews." For the

first, Heywood and Parker were the battery;

Matthews and Wright for the second. It is well

not to enter too minutely into the details of the

game. Heywood's arm was in superb condition

and his team won by a score of 14 to 0. Something

like nine innings were played. There was consid-

erable justined criticism from the bleachers.

After the game 257 "dogs," cooked under the

noon-day sun, were eagerly devoured by the

gathering and a large quantity of Swiss cheese;

also a large quantity of ham and many loaves of

bread. Copious draughts, carried by trustworthy

automobiles from a nearby beverage factory,

served to prevent indigestion, and the second base

ball game of the day was on. •

Those who played said they enjoyed themselves

immensely. Among the casualties were: two

sprained ankles, numerous strained arms and

numerous sore feet. Two catchers were unfortu-

nately injured. Watson was hit on the side of the

head by a pitched ball, and put out of the 
game.

Wright's little and fourth fingers were split apar
t.

The accident was a very serious one, and 
not-

withstanding his plucky protestations to be

allowed to go on with the game, he was taken 
in

Bob Squires' automobile to a doctor who put fo
ur

stitches in the disabled hand. The game ende
d,

Bennett's team, 16 runs; Anderson's team, 
14

runs.
Then followed other less violent games. Bob

Squires, Dan Pickering, Oliver Clark and Claren
ce

Elliott excelled at the gentle art of pitching q
uoits
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and were awarded prizes. Messrs. Uzefelder and

Wyeth were each awarded prizes, the former for

running around the baseball diamond in fast time,

and the second for throwing a baseball a consid-

erable distance.
Then the crowd went to Bachmann's restaurant.

At 6.30 p. m., all sat down to a splendid repast,

which was thoroughly enjoyed after the day in the

open air. William Ward acted as toastmaster.

Many toasts were drunk The most significant

was a silent toast to the departed members, "Ren"

Fields, "Bill" Cotter and John Kramer. There

were no formal speeches, but three cheers were

given for Bill Ward and there was lots of good sing-

ing. The balance of the evening was spent at

cards and bowling.
When the gathering finally broke up the unani-

mous opinion of all who had attended the outing

was that it was the best time the Maiden Lane

Outing Club had ever had, and that it was the

worst it would ever have.

Indiana State Association

Ready for Annual Convention

Attractive Program Prepared-A Wealth of En-

tertainment for Members and Lady Friends-

National Wholesalers' Association to be Rep-

resented

South Bend, Ind., June 12.-Preparations are

now complete for the annual convention of the

Indiana Retail Jewelers' Association which will

be held in this city on June 17 and 18. The

convention will be held in the Elks' Temple where

the exhibits will also be shown. It is hopefully

expected that this will be the largest gathering

of the jewelers of the state yet held. The enter-

tainment features are exceptionally attractive

and will doubtless be a forceful inducement to

many to attend the convention. The programme

as now arranged is as follows:

Monday, June 17

Morning Session

9.00-Registration.
9.30-Call to order.
9.40-Address of Welcome, Judge G. A. Fara-

baugh, South Bend, Ind.
10.00-Response, H. H. Bishop, Indianapolis.
10.16-Report of Secretary 0. P. M. Squires.

10.30-President's Address-Walter H. Mellor.
10.50-Announcements of committees.
11.00 to 12.00-An hour with the exhibitors.

Afternoon Session

1.25-Call to order.
1.30-"Employer and Employees," by F. S.

Crebs, Frankfort.
1.50-"Association Work," by George H.

Tucker, second vice president, American National

Retail Jewelers' Association.
2.15-"Modern Merchandizing" by George

Hammer, Saturday Post.
2.45-"The New Distribution of Standard

Time by Wireless" by H. E. Duncan of the

Waltham Watch Company.
3.20-Announcements and adjournment.

3.30-All visiting jewelers and their friends will

assemble at Convention Hall from where they

will take a car for a visit to the South Bend

Watch Factory as guests of the South Bend Watch

Company.
Evening at Exhibit Hall

7.15 to 9.45-Public display at Elks' Temple

Exhibition rooms. For all citizens of South Bend

and visiting jewelers.
9.00-Orpheum Theater as guests of the South

Bend Watch Company, for all visiting and local

jewelers and their friends.

Tuesday, June 18

Morning Session

Convention Hall-Elks' Temple

9.00-Among the Exhibitors.
9.25-Call to order.
9.30-Rambles, led by the following je

welers:

Hal B. Smith, Logansport; J. L. Thuman,

Evansville: C. Z. Rowe, Plymouth; M.O. Cockrum,

Oakland City
10.00-"The Jobbers Viewpoint" by F. G.

Thearle, of Knights, Thearle Company, Chicago,

secretary of National Jobbers' Association.
11.15-Report of committee on President's

address and action of same.
11.30-"The Question Box," conducted by Mr.

T. C. Higgenbotham of South Bend Watch

Company.
11.45-Extending invitations for next annual

Convention, 1913.
12.00-Announcements and adjournment.

Closing Session

1.30-Call to order.
1.35-Report of Committees,

Committee, (b) Deceased Members,
on Legislation, (d) Committee on

2.15-Unfinished business.
2.40-New business.
3.15-Selection of place for

Convention.
3.30-Election of Officers.
4.00-For the Good of the Association
4.30-Installation of Officers.
5.00-Announcements and Adjournment

7.30-Jewelers' Banquet at Oliver Hotel.

A special program for the wives and daughters

of the members is as follows:

Monday Morning

A trip through the business houses of South

Bend, Indiana.

(a) Auditing
(c) Committee
Membership.

next Annual

Monday Afternoon

3.30-All ladies to gather at Elks' Temple and

accompany the jewelers on trip through South

Bend Watch Factory. Guests of South Bend

Watch Company.

Monday Evening

7.30-A visit among the Exhibitions at Exhibit

Hall, Elks' Temple.
9.00-Orpheum Theater. Guests of the South

Bend Watch Company.

Tuesday Afternoon

For all visiting and local jewelers wives and

daughters an Auto trip to the famous Notra Dame

and St. Marys, returning by way of Mishawaka,

Indiana.
Tuesday Evening

6.30-Dinner at the Oliver Hotel. Guests of

Indiana Retail Jewelers' Association.

Microscopic Engraving

ED. THE KEYSTONE:-In regard to the micro-

scopic engraving the discussion has become quite

interesting. I have set a new record in this art

so far as I have known. What others have executed

so far is not up to my work for small engraving.

My latest feat in this art was executed last week

when I engraved the entire Lords' Prayer, my

name and address and the date, 5-3-12, on a pin

measuring exactly 1 1-2 (one and one-half)

millimeters across the head of the pin. This I am

sure will beat Mr. Wentz, of Sharon, Pa., unless

he has lowered his own record lately.
Yours truly,

Stanhope, Iowa. F. PETERSON.

Another Aluminum Alloy

Another aluminum alloy has been added to the

long list now in existence, says The Brass World.

This new one has been patented by Gaston Jac-

quier of Belgravia, near Johannesburg, Transvaal.

It is composed of the following ingredients:

Aluminum  92%
Copper 
Bismuth  2%
Silicon  1%

It is claimed that this alloy is much more non-

corrosive than the ordinary alloys of aluminum

and that it will stand the corrosive action of sul-

phuric acid, cyanide solution, etc. It is proposed

to use it for castings used around a mine and which

come in contact with corrosive waters.
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" To consider artificially formed stones inferior to the natural stones is nothing but baseless
prejudice. They differ from the latter in no respect save origin. They are truly genuine stones
and in no sense must they be regarded as imitations." (Prof. Bauer, "Precious Stones", Page 93.)

THIS STATEMENT
applies to the variety of stones classified under the heading of

SYNTHETIC STONES
Of these the HOPE SAPPHIRE is the only true Synthetic Blue Sapphire, and, together with the Heller Synthetic Ruby,

White, Pink and Yellow Sapphire, is guaranteed to have all the properties of the natural stones.

Our SYNTHETIC STONES are NOT SUBSTITUTES. They have a place all their own in the gem family and are judged on
their merits--They lend distinction to your line and make for increased sales and profits.
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DIAMOND INSURANCE
with our

"Ready to Set" Platinum Tipped Mounting
your customer is insured against loss of the stone and assured of
the permanency of the ring.

We will replace any ring, the tips of which through wear endanger
the safety of the stone.

Our mountings are made in the popular priced skeleton and light
Belcher styles, also in 14 K., platinum lined, platinum lined and
tipped and platinum head. Write for samples to-day.

Send for a memorandum package of our diamonds. We have them from 1/1 to 3 carats, Blue
Wesselton, perfect and slightly imperfect.

CROSS 8z BEGUELIN9 

23 
NEW YORK
MAIDEN LANE
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NEW YORK LETTER

NEW YORE OFFICE OF THE KEYSTONE,

Room 1102 JEWELERS' BUILDING, 9.11.13 MAIDEN LANE,

NEW YORK, June 12.

At the outset of June, indications in the jewelry

trade pointed to a resumption of active buying in

most sections of the country after a prolonged

period of disappointing business. The wedding

season has proven a boon to the manufacturers of

silverware, who have complained of the scarcity

of orders during the spring. Manufacturers of

plated jewelry report business as good as that of

last year at this time, while the solid gold houses

are looking forward to excellent orders this fall.

The watchword in every branch of the trade just

now is that business can be no worse in the future

that it has been, while recent reports on business

conditions in general, have done much to encourage

the manufacturing and wholesale interests in the

jewelry field. One well-known authority, says,

"With the single exception of politics it can be

truthfully claimed that current developments are

favorable. Progess is not evenly distributed, but

the general tendency is satisfactory in the main.

The tide is rising beyond a question. Turbulent

politics may disturb and retard but cannot long

check the movement."
The New York crockery and glassware market

experienced quite a business recently. The cur-

rent season is now practically ended, and little

heavy buying is expected before the early part of

July. Local warerooms were almost deserted as

far as buyers were concerned, their visits, as a

rule, having been few and far between. The retail

trade of the city was also slow, this condition being

largely responsible for the improvement under

the stimulus of the opening of various summer

resorts, and a fair demand, which was filled from

stock, came from these centers.

Glass factories are also busy on back orders,

and some new ones, due to the approaching annual

shut down. Cut glass, which has been active all

season, is now quiet. Lamps were also inactive.

It was generally expected that a good number of

buyers would appear in the market before this,

but few have come in so far. Prospects for good

fall business are excellent. Stocks are light,

import orders were light, and supplies of whole-

salers throughout the country are said to be at a

low ebb. Stock houses and domestic manufac-

turers expect a good business after the vacation

season closes.

Customs Ruling on Meshbags

It was decided recently by the Board of United

States General Appraisers that gun metal mesh-

bags and vanity cases made of gilded brass are

not the articles of personal adornment specified in

the tariff act of 1909. The importations were made

by Cohn & Rosenberger, duty being taken by

Collector Loeb under paragraph 448 at the rate of

eighty-five per cent ad valorem. The importers

set up the contention that the articles should be

classified as manufactures of metal not specially

provided for under paragraph 199. After a con-
sideration of the evidence, Judge Sharrett sus-
tained the claim, and directs the collector to re-
liquidate the entries on the basis of the lower duty.

After she had been beaten into unconsciousness
by her maid and two accomplices, Mrs, May
Bernheimer, twenty-eight, was tied to a bed in
her apartment in the Carlisle, Eighty-fifth street
and Columbus avenue, on June 8, while _the three

ransacked the place, taking jewels valued at
$10,000. The thieves escaped in an automobile.
Among the articles stolen were a pearl and diamond
necklace, gold neck chain with large solitaire dia-
mond, valued at $1,000 diamond ring, valued
at $350; another diamond ring, valued at $750,
andli number of stickpins.
The National Jewelers' Board of Trade report

the following dividends paid recently: G. J. Davis,
Rome, Ga., first dividend 20 per cent; James A.
Flomerfelt Company, New York City, 50 per cent
in full; C. G. Herrick, Independence, Iowa, first
dividend five per cent; J. Hertz & Son, Chicago,
Ill., 25 per cent composition; B. C. Laughlin, De-
troit, Mich., first dividend 16 per cent; Nathan
Phillips, Seattle, Wash., second dividend 10 per
cent; Sherwood Jewelry Company, Montgomery,
Ala., second and final dividend 2 per cent; H. Broh
& Co., Spokane, Wash., second and final dividend
.062 per cent; Brown Jewelry Company, Memphis,
Tenn., dividend .087 per cent, in full settlement;
Crow & Whitmarsh, Cleveland, Ohio, claims com-
promised at 30 per cent; The Futernik Company,
Philadelphia, Pa., first and final dividend .189 per
cent; Joe A. Harris, Dallas, Texas, first dividend
10 per cent; M. Hartzberg, Buffalo, N. Y. claims
settled at 20 per cent in full; G. V. Heimbach,
Hollister, Cal., first dividend 333 per cent; W. E.
Juberg, Superior, Wis., first payment 5 per cent;
Charles Kahn, Baltimore, Md., second and final
dividend 10.2 per cent; B. G. Kaplan, Williams-
port, Pa., claims compromised at 36 per cent, and
I. H. Middleton, Fredericksburg, Va., dividend
14.1 per cent collected in full settlement.

Jewelers' Board Opposes Patent Legislation

The National Jewelers' Board of Trade has
placed itself on record as actively opposed to any
amendments of the patent law that would forbid
protected prices. Under date of May 15, 1912,
over the signature of President Henius and Secre-
tary Stone, the following resolution was trans-
mitted to every member of the Senate and House
of Representatives:
"WHEREAS, There is pending in both Houses of

Congress, a bill which will affect seriously the
maintenance of prices on patented products in
the retail market; and,
"WHEREAS, The membership of the National

Jewelers' Board of Trade, which comprises nearly
one thousand of the leading manufacturers and
wholesalers in the United States of Jewelry and
kindred lines, is vitally interested in this subject;
and,
"WHEREAS, A referendum vote has shown them

to be almost unanimously in favor of such price
maintenance as being, first, necessary to the uni-
form economical and progressive conditions of
manufacturing; second, the maintenance of the
proper relation and co-operation of the wholesale
and retail trade; and, third, the maintenance of
minimum uniform prices and maximum qualities
of product to the consumer; it is,

"Resolved, That this, the National Jewelers'
Board of Trade, earnestly requests members of
Congress not to pass any law which will deny the
right of patentees to control the retail price of
their product.

"Resolved, That a copy of this resolution be sent
to each member of Congress."

Owing to the inability of the prospective buyer
of the assests of the estate of H. J. Bridger, Brook-
lyn, N. Y. to raise sufficient funds whereby to
consummate the purchase, the deal has fallen
through. A meeting of creditors was held and it
was decided by a large majority of the creditors
present that the executors be authorized to con-
tinue the business until February 1, 1913, with a
proviso that an effort be made to dispose of the
lease, now a liability, on said estate.

I. S. Meyer, of the firm of Joseph H. Meyer
Brothers, has gone into the diamond business. He
is making his headquarters, until July 1, at the
offices of the former concern, 69 Nassau street.

The following buyers of jewelry visited New
York recently: E. Levy, R. H. White Compnay,
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Boston, Mass.; Miss M. Lensenhuber, J. N.
Adam & Co., Buffalo, N. Y.; Mrs. L. B. Walter,
Gimbel Brothers, Philadelphia, Pa.; A. S. Minter,
Miller & Rhoades, Richmond, Va.; E. A. Brookes,
Field, Marshall & Co., Chicago, Ill.; C. F. Wesen-
back, M. Rich & Brothers Company, Atlanta, Ga.;
F. Morath, J. B. Wells & Son Company, Utica,
N. Y.; S. J. Schwartz, Blanche Maison, New
Orleans, La.; A. L. Stone, Stone Brothers, Chicago,
I11.; Miss Brower, Cahn-Coblens Company, Balti-
more, Md.; H. A. Miller, H. S. Barney Company,
Schenectady, N. Y.; A. S. Heller, A. Lisner,
Washington, D. C.; Miss N. T. King, John Taylor
D. G. Company, Kansas City, Mo.; N. Lauter,
Lauter & Karsky Company, San Francisco, Cal.;
J. P. Mann, Morris, Mann & Reilly, Chicago, Ill.,
and Miss K. Sullivan, E. W. Edwards & Son, Syra-
cuse, N. Y.

Silver Service for Torpedo Boat

Mrs. Alfred Delcombre, Jr., presented a silver
service to the torpedo boat destroyer Reid on June
9. The presentation took place aboard the
destroyer at the New York Navy Yard. The Reid,
holds the trophy for target practice and ranks also
as the fastest destroyer in the navy, with a record
of 30.96 knots for four consecutive hours. The
service presented was a copy of the plate presented
to Commodore Reid by the citizens of New York
for the gallant defence of the armed brig General
Armstrong in the battle of Fayal.

People sometimes wonder how customs officers
in this city, discover attempts to smuggle jewelry
and precious stones into the country. The ex-
planation is simple. They are "tipped off" by
foreign agents employed by jewelers' organizations.
Smuggling had become so general and was so hurt-
ful to honest dealers in gems, that for self protec-
tion the jewelers combined and hired detectives to
keep track of rich Americans in foreign cities and
report their purchases. That was only recently
and the scheme worked so well that an organization
has been incorporated to carry it on on a broader
scale. It is intended to include all prominent
jewelers and membership fees will provide an ample
fund for a big detective force of men and women.
During the lifetime of the voluntary association
the customs revenue from jewels increased enorm-
ously. When the organization is in full working
order, buyers who pick up precious jewels abroad
will be pretty sure to declare the fact when they
reach port.
A safe was cracked in the jewelry store of Machof

& Greenberg, at 189 Bowery, recently, but al-
though the yeggs who did the trick got away with
about $400 they were scared off before they had
opened the inner drawer containing jewelry worth
about $3,000. They moved the safe from the
inner office to the main room and after drilling
holes in the door, filled the holes with an explosive
and blew the door from its hinges. The valuables
exposed by the explosion were about $50 in cash,
some gold, gold chains and a few small diamonds.
The watchman who is usually in the building had
felt ill about 3 o'clock and had been away from then
until about 5 o'clock. The safe was blown in this
interval.

Charged with beating and kicking Jacob Stolber,
a jeweler, into unconsciousness and robbing him of
diamonds and money to the amount of $1,600,
Joseph Puglisi, a carpenter, and Antony Guiro, a
waiter, who say they live at No. 136 West Twenty-
eighth street, were arrested by Detectives Shibles
and Mondo, of the West Thirty-seventh street
station, on June 5. Mr. Stolber, who is sixty
years old, carries considerable jewelry with him
in his trips about the city, and Puglisi, who knew
him, met him on Canal street, June 4, lured him.to
No. 248 West Thirty-seventh street, to see a possi-
ble customer. As he entered the hallway two men
who were hiding under the stairs sprang at him,
knocked him down and beat and kicked him.
Then they took his jewelry and money and ran.
Judge Hough has dismissed the petition filed

on May 2, against Louis Kapelsohn, jeweler, of
42 Rivington street, on a settlement at thirty-two
cents on the dollar, payable part in cash and part
in notes. The liabilities were $9,762.

Schedules in bankruptcy of Joseph Warshawsky,
jeweler of 392 Grand street, show liabilities $10,395
and assets $8,281, of which the principal items are:
stock, $800; fixtures, $735; notes, $4,000, and
accounts, $2,000.



1216

wilif.0x!i.tentillS14710,1,,1414,ttiWer-2,

,

.61 inomftwei

. e • wt. AO.

Our diamond purchases are all made in European markets direct
from the cutters for cash. These cash importations make it possible
for us to offer you the very highest average of quality and the
greatest value for your money.

Our stocks are always complete, making it possible for us to supply
you without any delay whatever.
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CHICAGO LETTER

WESTERN BUREAU OF TIIE KEYSTONE,
Room 12 01 HEYWORTH BUILDING,

CHICAGO, June 12.

Business conditions during the past 
two weeks

have made noticeable improvemen
ts in Chicago

and the west. This is conceded by all western

jobbers. The improvement seems more ma
rked

in the southwest territory. From 
this section of

the country come most glowing r
eports on crop

conditions. In some parts of Oklahoma and

Texas cutting has already st
arted, and travelers

returning from this section state that 
the prospects

were never any brighter. These
 general improve-

ments are reflected very emphat
ically by banks

throughout the country and by the
 active prepara-

tions on the part of the big railro
ads to handle their

prospective increasing business.

A recent trip to the jobbing se
ctions of the west

reveals absolutely no uneasiness 
on the part of the

jobbers as to the ultimate outc
ome of the year's

business. General conditions throughout the

country seem to be about all tha
t could be hoped

for. About the only untoward 
factor at the present

time seems to be the politic
al unrest. Jobbers

are reporting a very not
iceable increase in mail

orders, and collections seem to be improving.

The more seasonable weather, 
coupled with gradu-

ation and wedding months, have
 stimulated busi-

ness considerably. Retailers coming into the

city have, with few exceptions, nothing but

encouraging reports to make. In Chicago the

large retail houses are noting mu
ch more activity

and the stores in the outlying 
sections of the city

are reporting very successful sales
.

Fred G. Thearle, of C. H. 
Knights-Thearle

Company, is one of the speaker
s on the program

of the Indiana Retail Jewele
rs' Convention at

South Bend.
The engagement of John S. 

Braude, western

traveling representative of the 
Keller Jewelry

Manufacturing Company, to Miss 
Sadie Horwitz

of New York, has been announ
ced. The infor-

mation may come as somewhat 
of a surprise to

Mr. Braude's many friends in th
e trade, but it is

nevertheless so; in fact, he admits it himself.

Everybody who knows John, and 
most of us do,

wish him all the joy he expects. 
He is one of the

few prospective bridegrooms on 
our list for whom

our longest retrospection holds 
not the faintest

suspicion of a knock.

Joseph Ruff, a jeweler and opti
cian, is now

located on the ground floor of the 
new Insurance

Exchange building, corner Fifth avenue and

Jackson Blvd.
Ives K. Lake, of the New York 

office of the

Waltham Watch Co., was in Chi
cago for a few

days on business the early part of 
the month.

Harry Aller, of the Aller-Wilmes J
ewelry Com-

pany, St. Louis, was called to Ch
icago early in

the month by the serious illness 
of his mother

He stayed here about ten days, 
at the end of

which time her condition had i
mproved so as to

warrant his return to St. Louis.

The many friends in the trade of Wa
lter Stevens,

formerly in charge of the Chicago o
ffice of the Bay

State Optical Company, will hea
r with deep regret

of the death of his son, Paul, 
which occurred

recently in Attleboro, Mass., whil
e the boy and

a number of his playmates were
 in swimming.

The son was nine years of age. W
ith his playmates

he went in swimming and vent
uring beyond his

depths, and drowned before assist
ance arrived.

Mr. Stevens was on the road at
 the time and

hurried home.

Allen M. Dueber, president of the 
Dueber-

Hampden Watch Company, was in the 
city the

early part of the month and attended 
the annual

Field Day of the Chicago Jewelers' A
ssociation.

He officiated as umpire at the ball game
, and, with

two or three hundred exceptions, mad
e a fine

official.
Ernest M. Lunt, Chicago manager of the

Towle Manufacturing Company, banq
ueted the

members of the selling force of the Chicago

office at the Chicago Athletic Club.

L. M. Beck, a well known jeweler of Fort 
Wayne,

Ind. was in Chicago the early part of th
e month

purchasing stock. He will shortly move in
to a new

store which is said to be one of the mos
t hand-

somely appointed stores in the city.

E. A. Wegener, of Beaver Dam, Wi
sconsin,

was in Chicago the early part of the month
 making

arrangements for a new store which he w
ill open

in the very near future in that city.

Waldeman Gepp, a Detroit jeweler, wa
s one of

the contestants in the recent Skat Tournam
ent held

in Chicago.
Percy Savory, of the New York offic

e of the

Wadsworth Watch Case Compny, was in 
Chicago

the early part of the month and was 
one of the

prominent out-of-town visitors at the Chicago

Jewelers' Field Day.

The Mills, Gardner Company, manufact
urers

of cut glass, have fitted large salesro
oms on the

eighteenth floor Of the Heyworth building
. Their

former quarters in the Heyworth building 
were far

from adequate for their demands.

H. C. Steiner, of the St. Louis Clock and 
Silver

Company, of St. Louis, was in Chicago t
he early

part of the month.

Hamilton B. McKinley, for several year
s con-

nected with the Elgin National Watch Co
mpany,

has resigned his position and connected
 himself

with Benjamin Allen & Co. of this city.

B. C. Allen, of Benjamin Allen & Co., an
d Will

Robyn, in charge of their diamond depa
rtment,

are expected back from Europe the early
 part of

July. They are on the firm's annual buy
ing trip.

Jewelers' Field Day

The annual field day of Chicago jewelers

was the greatest development in Chicago
 jewelry

circles during the past two weeks; in fac
t, many

who attended will say that it was the biggest

thing during the past ten years, but all 
of these

won prizes, so why not? It took three special

coaches on the Aurora & Elgin to tra
nsport the

two hundred jewelers to Thiele's Park. The

Daily News Band with thirty-six pieces
 was there

in all the glory, and all the farmer kids f
or miles

around put on their best bib and tuck
er to hear

the band and see the lean and the fat fr
om among

Chicago's jewelry fraternity swat the ball
.

Of course, the ball game was the gal
a event.

The farmer kids thought it a bum game
, but as

they got in without buying a ticket the
ir opinion

won't count. The teams lined up under th
e classic

names of Pilseners and Bockwursts as 
follows:

Pilseners: Alderman Roth, 2nd Base; Goosey

Gubbins, Right Field; Horce C. May, 1
st Base;

Hoch D. Kaiser, Short Stop; Debs 
Kennedy,

Catcher; 0. Opera Liebman, 3rd Bas
e; Pappy

Jones, Center Field; Tattou Behrendt, Pitcher;

Slipon Rainhard, Left Field. Bockwurs
ts: Porky

Bork, 2nd Base; Dr. Emanuyell Stern
, Right

Field; Jim Jeffries Malone, 1st Base
; Jack A.

Freeland, Short Stop; Iron Range Weinfeld,

Catcher; Sic 'Em Thein, 3rd Base; J. P
. Morgan-

Harris, Center Field; Pinch Hitter Opp
enheim,

Pitcher and Benedict Slemmons, Left F
ield.

Albert Miles and Miles Dueber, assisted by

Make a Million Mayer, (who wasn't there)

umpired until the Bockwursts made a h
oller when

Jake Joseph went in and mussed up 
the whole

Continued on GAL. 2

game. Just who won we don't know, nor does

anybody else. The official scorers, Yakel
le Braude

and Kike Wilson, say the Pilseners d
id and we

suppose that's the law. Benedict Slemmons, in

1217

a scathing arraignment of the official scorers,

declared they acted as though the honor of winning

a jeweler's ball game was nothing more nor less

than "a gift within the disposal of a bunch of bum

scorers in defiance of the expressed will of the com-

mon Bockwursts." He says the Bockwursts can

lick the Pilseners any day it don't rain with
one hand tied. What sayeth thou, Goosey

Gubbins? The hat's in the ring.

There were eight various kinds of running races

ranging from a hundred yard dash to a fat man's
crab race and a scuttle race. It was really a shame

to see the beautiful prizes awarded to the winners.
We will publish none of their names because it is

rumored that grand larceny charges will be brought
against some of the supposedly successful contes-

tants for obtaining goods under false pretenses.

The old fashioned country dinner tasted mighty

fine. Tame Bill Schlossman was scheduled to

play the part of the toastmaster, but somebody,

we don't know who, detained him near Valparaiso

Minn., so all his preparation for this effort of his

life was in vain. Would Woods of the Jewelers'

Board of Trade was drafted. Tame Bill couldn't

have done any better and he knows it, even if

he won't admit it. Among the toasts responded

to was one by Gush Weinfeld, otherwise known

as the "timid forget-me-not" who spoke on "Why

Do They Stick the Iron so Deep in The Ground

and the Harpoon So Deep in Me?" Gussie did

fine, but no one was able to answer his pleading

question. Harry Miller, of Hutchinson & Huestis,

relieved himself of a very interesting travelogue

with moving picture effect, on "How to Bring up

Babies." Unser Louis Schaffer was to have

spoken on "What I know about Hack Rides,"

but instead took up all the time in defending the

White Sox. We knew he would do that, so did

everybody else.
Among the vocal selections rendered were the

following: "Why do they roll gold so thin, tell

me sweetheart why?" by Pappy Jones; "I'm

waiting, always waiting for a remittance from my

firm" by White Hope Cohen; "Soft solder links

on a frankfort wurst are the latest kinks" by

Hauptman Oscar Lessing; "Two can live as cheap

as one, but I think they Ly Lyke-Kell" by Yei

Kelle Braude.
The committees are as follows: Arrangements—

E. Stern, chairman, H. E. Jones, G. G. Gubbins;

Program—S. H. Hess, Herman Stern, T. H.

Malone; Athletics—O. D. May, D. Shogren,

M. Rehrend; Publicity—O. D. May, 0. P. Slyde,

H. Stern; Banquet—W. J. Schlossman, L. H.

Shafer; Prize—Henry Cohen, G. G. Gubbins
,

H. Stern.
Gentle reader, having placed this brief outline

of this affair before you, we will leave the fine
s

details to your imagination. If you didn't go you

missed something. Make up your mind to go

next year.

Birthstone Thimbles Now Added
to Symbolic Jewelry

It is somewhat anomalous that with the advance

in civilization, education and refinement, the

public predilection for symbolism in jewelry sho
uld

become stronger and more widespread. The 
fact

that tradition credits each month with a gem 
and

a flower, has been used to profitable purposes
 by

jewelry manufacturers in creating a market
 for

such lines as floral pins, birthday rings, etc.

A new line which will appeal with equal favo
r to

the public is birthstone thimbles made by U
nter-

meyer, Robbins & Co. New York. The thim
ble

will correspond in symbolism with the birthst
one

ring; each thimble being set with five stones,

there being twelve in all to correspond with 
the

months of the year, the January thimble for

instance, being set with garnets, April with 
dia-

monds, etc. The thimbles are made in sterling

silver in all sizes and are sold twelve in a 
box,

which permits of an attractive and effectiv
e dis-

play.
The thimble is essentially an article of jewe

lry,

and it is to the advantage of every jeweler
 to

impress this fact on his local public. An exc
ellent

way to do this is to add to his other sym
bolic

jewelry, a line of these handsome thimbles,
 which

have all the characteristics of quick selling 
goods

and a market that is as wide as womanhood
.
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Twenty-five years ago this month the first
dinner was served at the Pomham Club on the
east shore of the Narragansett Bay, and which
has a large number of the prominent manufactur-
ing jewelers of this city and the Attleboros as
members. On Tuesday, June 4, a large party
assembled at the club house to observe the
anniversary of the club's founding, the party
gathering about the tables in the dining hall and
observing the silver anniversary by enjoying one
of the famous Pomham club dinners. There
were but few invited guests, those including
Governor Aram J. Pothier, Lieutenant-Governor
Kenas Bliss, Speaker of the House Ambrose E.
Kennedy, Mayor Henry Fletcher of Providence,
of the Fletcher-Burrows Company, and all of the
original members of the club who do not retain
their membership at the present time. In addition
there are sixteen members of the club who were
in the original 100 who constituted the original
membership roll. Those are Ozro C. Heath,
Arthur W. Dennis, Israel B. Mason, L. H. Tilling-
hast, Walter S. Hough, William A. Walton, Henry
Prew, John M. Buffington, Edwin Milner, Fred-
erick B. Burt, Ralph S. Hamilton, Phineas F.
Parsons, William H. Perry, Cyril C. Peck, Lucius
B. Darling, and Frank W. Tillinghast. The
officers of the club are: President, Henry G.
Thresher; vice-president, Edward B. Hough;
treasurer, Franklin A. Smith; secretary, Edwin A.
Johnson; executive committee, Herbert W. Rice,
Everett L. Spencer, William A. Schofield, J.
Fred Gibson and J. Harris Potter.
The sprinklers in the coloring room of the

jewelry shop of Philip Wunderle on the fourth
floor of the brick building at 102 Friendship street,
were set off by fire a few days ago, the fire appar-
ently starting under a bench in the coloring room
and spreading to the surrounding woodwork before
it had created sufficient heat to start the sprinklers.
Considerable damage was done to the contents of
the shop and also to the jewelry shop of the
Narragansett Jewelry Company on the third floor,
Fessenden & Co., Inc., silversmiths and Theodore
W. Foster & Brother.
According to the statements made to the City

Clerk, the Majestic Manufacturing Company, 19
Calender street, is carried on by John P. Martinez
and the Empire Bracelet Manufacturing Company,
100 Stewart street, is carried on by Lewis Robinson.
Recent new corporations include the Equitable

Manufacturing Company of this city, capitalizedat $10,000 and incorporated by John J. Monaghan,
Phanuel B. Carpenter and Philip M. Maulsby.

William Loeb, of the Rhode Island Ring Com-
pany, has returned from a western trip for his
company.
A. W. Coen, western representative for George

H. Cahoone & Co., manufacturing jewelers, spenta week in Providence recently in getting his line
together. He left for Chicago, his headquarters,on Tuesday, June 4.
The new power cruiser owned by Clarence M.

Dunbar, was launched the last week in Mayat East Greenwich, and was christened "Artmar.'The boat is a speed craft and of very gracefullines.
The steering wheel of the ill fated steamer

Larchmont, which was wrecked in Block Island
Sound, February 11, 1907, with great loss of life,has come into the possession of Charles B. Donleof this city, tool and die manufacturer. Mr.Donle has a collection of marine relics that dateback to the wreck of he Metis in 1873.
Miss E. McCloskey, of the Low-Taussig-Karpeles Company, sailed recently for Europe.She will visit the various European centers of the

jewelry industry and also the branches of herfirm abroad.
Thomas H. Penno, of Oakland Beach, R. I.,a veteran silversmith at the Gorham Manufactur-ing Company's plant in Elmwood, this city, has

been placed on the retired list after completing

practically forty-seven years of continuous service.Mr. Penno entered the Gorham employ on Oc-tober 9, 1865, in the spoon department. His isthe somewhat unique record of serving continu-ously to the date of his retirement without a sus-
pension of his activities save for the annualvacation periods. George H. Townsend, foremanof the department, extended the best wishesof the fellow workmen of Mr. Penno and in behalfof the shopmates Assistant Superintendent W. H.
Browning gave Mr. Penno a large oak leather lined
Morris chair as an expression of the esteem inwhich all held him. Mr. Penno also receiveda vase of forty-seven carnations. He was takenby surprise, but finally managed to express hisdeep gratitude for the kindly remembrances.
John Nelson, former member of the General

Assembly of Rhode Island, died at the RhodeIsland State Hospital for the Insane at Howard,R. I.,on Monday, June 3, from progressive paresis.He had been an inmate of the asylum since August29, 1909. At one time he was the acknowledged
power politically among the Jews of the NorthEnd district, and from his custom of purchasinggold and silver %rap was considered by the manu-
facturing jeweler 3 of this city and the Attleborosas 'a menace to themselves and the community."He was several times taken into custody by the
police, charged with receiving stolen goods. Itwas not until July 10, 1908, that he became
involved in a case in which he was finally convictedand sentenced in the Sixth District Court. He
appealed and while prosecuting subsequent pro-
ceedings he was adjudged insane by a commissionand was committed to the asylum where he died.The first account of Dexter B. Potter, executorof the will of Edgar L. Logee, has been rendered
showing a balance of $74,852.20.
C. S. Tenney, of Tenney & Porter Co., Peter

McKenna of the Star Manufacturing Company,and George R. Farrell of the Yale Novelty Com-pany, all of Leominster, Mass., were buyers atthe Crown Hotel in this city the last week of May.
Daniel L. Johnson, veteran journeyman jewelerand one of the oldest in the State of Rhode Island,died at his home in Pawtucket, a few days ago of

apoplexy. He was born in Pawtucket on January17, 1841, and when fifteen years of age entered his
apprenticeship at the shop of Richards, Codding& Co. in Attleboro. In 1858 he came to Provi-dence and entered the employ of Smith & Carruntil the breaking out of the Civil War when heenlisted and served for two years. He entered the
employ of D. Wilcox & Co. in 1871, and remainedin that concern until his final illness.

ATTLEBORO
Attleboro, Mass., June 11—Business conditionsin the Attleboros seem to be on the move andnearly all of the factories report good orders.While there is no great amount of business insight the shops are running on full schedules, andthere is a gradual increase as befits the season.

Manufacturers of staple goods find a good demandfor their product, and makers of cheaper gradesare busy getting out orders that are good for this
time of the year. The silver shops are also busy,but there has been no great rush in this depart-
ment.
The grand jury has returned an indictment

against Harry Lester, the alleged bogus directoryagent who was recently captured at the office ofC. 0. Sweet & Son. Lester's trial will take placein the superior court at New Bedford, and itis understood that he will be presented with a
record obtained from the police of New York City.When arraigned in the Attleboro court Lester
maintained a strict silence, but since that timethe police have unearthed some interesting infor-
mation about his past career.
Arthur A. McRae, J. H. Vallette, Amos Black-

inton, of Bates & Bacon, and R. B. Magavenyhave returned from an extended fishing trip inthe Canadian woods. They report excellent sport,and some of their catches are well worth hearing
about. They remained in the woods a fortnight.

The following jewelers acted as bearers at the
funeral of Albert Augustus Bushee: F. W. Weaver,
R. C. Estes, Richard D. Harding, Ben P. King,
J. T. Inman, George H. Snell, D. E. Makepeace,
George H. Sykes, Charles J. Parker and Clarence
L. Watson. Those who acted as bearers at the
funeral of E. C. Martin are: Harry D. Lincoln,D. E. Makepeace, R. D. Harding, B. P. King,
George H. Sykes, George H. Herrick, George H.
Snell and J. T. Inman.
Frank Crowell, formerly with Fontneau &

Cook Co., has accepted a position with the D. E.
Makepeace Company.
Many of the local salemen have been busily

engaged showing their lines to the buyers who have
been at Providence for some time past. Buying
has not been heavy, yet the jewelers say they are
satisfied with results thus far this season.
Frank M. Bates, son of the late Joseph M.

Bates, and Miss Nan Corrigan, a clerk at the new
stand in the Hotel Vanderbilt, N. Y., were married
at Danielson, Ct., June 4. It was Mr. Bates
third venture into matrimony. They will residein Attleboro. Mr. Bates is a man of considerable
wealth as heinherited a large portion of the estateof his father who was one of Attleboro's wealthiest
jewelers during his life time.

Plans are being made for a big Merchants' Week
celebration for the stimulation of trade in the local
stores. The affair is being held under the auspicesof the Board of Trade.
Gus Uhlig, of the Attleboro Chain Company;

Walter Thayer, of W. E. Hayward Company;Archie Clark, of J. H. Peckham & Co; C. W.Douglas and Nils Hollman were entertained re-
cently at the summer camp of Frank 0. Emersonat Lake Mirrimichi.
Theodore Parker, of Smith & Crosby, is homeafter an extended trip in the interest of his concernand reports excellent business.
The case against William Chapman, who ischarged with larceny of $200 worth of scrap fromthe D. E. Makepeace factory, still remains un•-disposed of as the police are endeavoring to catchthe man who was associated with Chapman and

through whom he is said to have disposed of large
quantities of metal. Chapman is at liberty underbonds of $500, and the police are watching twoor three suspects in Rhode Island.
Some of the employes of the Attleboro ChainCompany have been working overtime for severaldays, getting out a rush of orders.
George White, salesman for Horton & Angell,is home from an extended business trip.
William Gow, salesman for Sykes & Strandbergis home from an extended trip.
George H. Sykes, who recently returned froman operation at a Boston Hospital, is preparingfor a trip to Europe.
George Steere, of the George Steere Company,

Providence, George L. Shepardson, of C. A.Marsh & Co., Gustav Strandberg, of Sykes &
Strandberg, and their wives, returned recentlyfrom a short automobile trip through the Berk-shires of Massachusetts.
Peter Donnelly, of the A. D. Gobin Company,is home from a western trip. He reports excellentbusiness and his factory is running on full schedule.Frank T. Pearce and John M. Buffington, of

Providence, represented the New England Jewelersand Silversmiths' Associations at the recent funeralof Albert A. Bushee. They had been associatedwith Mr. Bushee for a number of years. The
Jewelers' Board of Trade was represented byMarcus W. Morton, secretary and treasurer, alsoan intimate friend of the deceased.

Justin Cobb and family, of F. M. & J. L. Cobb,of Mansfield, has gone on an extended trip throughEurope.
Charles Lyons, of C. D. Lyons & Co., has dis-posed of a Jackson automobile which he ran over30,000 miles and has purchased a new model ofthe same make.
Preparations are being made to organize a

Jewelers' Ball League in Attleboro, and the follow-teams have promised to enter: S. 0. Bigney &Co., D. A. Hart & Co., E. A. Anthony, Horton &Angell and James E. Blake Company.
Representative E. A. Sweeney, of the W. H.

Wilmarth Company, recently entertained J. V.
Curran at the State House and extended to himthe privilege of sitting in the house while it was in
session.
John A. Swornell has moved his business from

the Bigney building on County street to a new
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building erected at the corner of County and

Thacher streets.
The factory of E. A. Anthony on Bank street

was struck by lightning during a recent electrical

storm, but no damage was done, other than putting

the lightning systm out of commission.

At the forty-fifth annual meeting of the Y. M. C.

A. Edgar A. Remington, salesman for Carter,

Qvarnstrom & Remington; Ernest M. Bliss, of

Bliss Brothers, Frederick W. Lincoln, of J. M.

Fisher & Co.; A. Vinton Cobb and W. E. Cole

were among the jewelers elected to office. Mr.
Bliss was re-elected president, a position he has

held for some time.

NORTH ATTLEBORO

North Attleboro, M ass., June 11—A Jewelers'

Baseball League has been formed in this town and

there are four teams representing four jewelry

concerns: George L. Paine Company, F. M. Whit-

ing & Co., Cr. K. Webster Company and J. F.

These gentlemen, with H. K. Sturdy,- form the
board of directors.
A large elm tree on the estate of Ira Richards

was destroyed by lightning during a thunder
storm.
C. Ray Randall has returned from an extended

trip for his concern.
Henry Heintz, foreman of Whiting & Davis,

has been confined to his home by illness.
Clarence Fisher and John Tweedy returned

recently from a fishing trip in Maine.
Norman Stone has been elected treasurer of the

Jewelers' Baseball League.
Miss Ruth French, daughter of George H.

French, sailed recently for Italy where she will
remain for some time.

George Livingstone Jr., has been in New York
for the Watson & Newall Co.

John Gray is home from a business trip for the
Watson & Newall Co.

William H. Bell, of W. H. Bell & Co., is home

from a business trip.
J. F. Sturdy & Sons and the Mason Box Com-

pany have entered ball teams in the Shop League.
George A. Chisholm, of this town, son of Alpin

Chisholm of the Bugbee Niles Company, will

Sturdy & Sons. Schedules are being made out, take part in the tryouts for the Olympic games to in the Twin Cities have moved to their summer

and Robert A. Gordon has been elected 
president. be held at the Harvard Stadium. Chisholm won homes at the different lakes.

The season started June 8 and games will be the championship of the world last year at the Preparations are being made for the annual

events in England, and it is expected that he will

show some of his old time form this year. 
convention of the Minnesota Retail Jewelers'

played every Saturday afternoon. 

Mr. and Mrs. Charles H. Wood, of Plainville Several departments of G. K. Webster Company 
Association, to be held this year at Fergus Falls,

recently celebrated their golden wedding. Mr. are running on a schedule of thirteen hours a day. 
Minn., July 17 and 18. A very elaborate program

Wood is a well known jeweler, having been fore- George L. Paine, of the George L. Paine Corn- 
is being prepared, which when ready will be sent
to every jeweler in the state. It will contain

man for George H. French for a number of 
years. pany, is building a new road to his bungalow at electrotype prints of the officers, chairmen of

manager of the W. & S. Blackinton Co. Mr. Albany Bishop has gone to Chicago to accept 
committees, and others, besides a considerable 
amount of interesting reading matter. There willHis daughter is the wife of George G. Wheeler, Lake Archer.

and Mrs. Wood received many gifts. a position with a large ewelry concern in that city.j be wholesome entertainment for all. From the

During a recent severe electrical storm a rumor The Jewelers' Baseball League last year ended activity which is being shown by members of the

was current that the T. I. Smith factory had 
been up in a squabble on account of a tie game for the Association, it is indicated that the Minnesota

struck by lightning, but there was no truth in 
the pennant between the G. K. Webster and George meeting will be one of the most enthusiastic of

rumor. L. Paine Company teams. This squabble has the year.

Archie L. Clark, of J. H. Peckham & Son, is 
been adjusted by giving each team a handsome Fred Green, of Buffalo, Minn., was one of the

home from an extended trip. 
silver cup, and there is such a good feeling now out-of-town retail jewelers seen in the Twin Cities

The Plainville factory will soon be ready 
for existing that there was no difficulty in getting during the past two weeks.

occupancy and it will furnish considerable excellent 
them to re-enter the league again this year. W. A. Sauser, of Pine City, Minn. was in the

factory space. 
Twin Cities during the last two weeks calling on

A small fire occurred recently at the Riley 
& 

the wholesale and jobbing trade. Mr. Sauser

French factory, but no great amount of damage 
BOSTON reports business as being good and says he expects

was done. It was discovered by the watchman 
it to be still better.

and was extinguished before it had a 
chance to

F. C. Wittenberg, of Luverne, Minn.
' 

was in

get started to any extent. Who Will Wind the Public Clocks, Policemen or 
the Twin Cities recently looking after business
interests.

Alton Riley and a party of friends recently Firemen ?—Boston Jeweler Becomes Benedict— C. I. Kaliher, material clerk with Sischo &

enjoyed an automobile trip through New Hamp- Big Jewelry Buildings Being Renovated Beard, St. Paul, recently made a trip to Princeton,

shire.
Minn., on his motor cycle to visit his home folks.

Wallace G. Franklin, Louis E. Freeman, John 
Boston, Mass., June 12.—Boston policemen are Andrew Lee, of Carrington, North Dakota,

L Thompson were the jewelers who 
recently not clock winders, according to a recent announce- employed as watchmaker for the Tillson Jewelry

accompanied Superintendent W. W. Platner of meat by Police Commissioner O'Meara, therefore, 
Company, has been visiting in the Twin Cities

the Water Department to Philadelphia to 
inspect for the past two weeks, calling on trade, and

the city firemen will continue to wind the public

water pumps. A new pump is to be installed here 
reports business as being fairly good in Carrington.

and it was desired to see the most up-to-date clocks. In the old days of fire bells, the firemen E. Gideon Beck, of Minneapolis, addressed the

models. wound the public clocks. This custom has sur- Methodist Conference, which convened here

The James B. Wain Company has started 
opera- vived the bells. Fire Commissioner Cole repre- during the month of May. His addresses was on

tions in the Sommer Building. This concern was sented to Commissioner O'Meara that patrolmen, the manufacture of clocks in the Black Forest of

recently organized by James B. Wain and John 
on their rounds could wind the clocks to good 

Germany.

Thompson and will manufacture jewelers' findings. 
advantage, but Commissioner O'Meara holds that George H. Johantgen, manufacturing jeweler

Mr. Wain was with Robinson Brothers for 
several police are not to have clock-winding added to their of Minneapolis, has moved his place of business

years, and Mr. Thompson is a member of the firm 
present duties of preserving law and order, acting to 410 Twentieth avenue, North Minneapolis.

of Thompson & Remington. 
as targets for things, rescuing bewildered strangers, A. J. Rost, Jeweler of St. Peter, Minn., has been

The B. S. Freeman Company has been 
running stopping irresponsible horses, subduing the effer- visiting the Twin Cities during the past week,

its factory on a schedule of thirteen hours a 
day. vescent boy, and otherwise earning their daly calling on trade and attending to other business

Woodbury Melcher, of the firm of Schofield, 
wages. matters.

Melcher & Schofield, has gone abroad on an ex- 
Some of the buyers recently in town were, E. F. Rosenblum and Falk, of Minneapolis, have dis-

tended trip. 
Welch, Westboro; P. P. N. Dahl, Maynard; solved partnership; Mr. Rosenblum retiring. Mr. .

Mandalian & Hawkins are located in the new H. P. Dodge, Lynn; W. F. Kemp, East Pepperell; Falk will continue with the business.

section of the Manufacturers' Building which 
they L. R. Hapgood, Orange; and M. F. Albertson of Mr. Huhn, of New York, who is visiting in

engaged to make room for their rapidly enlarging 
Lawrence. Minneapolis, and whose marriage to Mrs. H. C.

business.
Mr. Williston, of the Bangor Jewelry & Optical Hoefinghoff of Cincinnati, Ohio, will occur in

St. Elmo Coombs has returned from a 
business Co., Bangor, Maine, was a recent visitor in Boston, June, entertained at a bachelor dinner at the Hotel

trip in the interest of Paye & Baker 
Manufacturing calling on the trade. Radisson, Minneapolis. Mr. Huhn presented

Co.
E. F. Robinson of Ellsworth, Maine, was a recent each of his guests with a remembrance very

Clarence L. Watson, an Attleboro Jeweler, has 
visitor in Boston, calling on the trade. This was appropriate to the occasion. The guests present

brought suit against the town of North Attleboro 
Mr. Robinson's first visit for five years, he being were L. Blackinton, of New York; Daniel Childs,

on account of an uncompleted section of 
sewer afflicted with rheumatism. Mr. Robinson was of Providence, R. I.; Daniel Chisholm, North

work through his property. The case is listed 
for accompanied by Mrs. Robinson. Attleboro, Mass.•, George Remington, Plainville,

trial at the Superior Court session in June. 
The George Benoit, with F. F. Place Company, Mass.• and W. R. Cooper, Minneapolis.

work was not finished, it is said, because there 
was Hanover street, Boston, has resigned his position F. RI.. Seaman of Hastings, Minn., was in the

not a large enough appropriation. 
with that company and has accepted a similar Twin Cities during the past two weeks calling on

A new company has been organized 
under the position with the E. B. Horn Co., Washington the trade.

laws of Massachusetts to be known as the 
Sturdy- street, Boston. C. A. Swanson and family, of Superior, Wis.,

Cummings Company for the purpose of dealing 
The Washington and Jewelers' Building at passed through the Twin Cities in their automobile

in jewelry. The capital stock is $40,000 and 
there 387 and 373 Washington street, Boston, are during the last two weeks en route to Red Wing,

are 400 shares at $100 each. Edgar H. 
Cummings receiving a thorough renovation, and a new coat Minn. Mr. Swanson reported having a very

is president and Frederick E. Sturdy is 
treasurer. of paint throughout their corridors. delightful trip.
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ST. PAUL AND MINNEAPOLIS

Immense Crops Are Now a Practical Certainty—

Planning for the Vacation Season—Preparation

for the Annual State Convention at Fergus Falls

St. Paul, June 10.—Reports coming in from

different parts of the Northwest, indicate that this

section of the country will experience one of the

most prosperous years in its history. The travel-

ling salesmen all say that never before have they

seen the crops looking as promising as they do at

this time of the year, and the same reports come

from the retail dealers throughout the Northwest.

Vacation season is now here and many are prepar-

ing for their annual trips for a week or months'

recreation. The people in the northwest have been

greatly blessed with lakes and hills that have

been turned into summer resorts. They have all

conveniences that go to make up the comfort of

those who want to visit them. Many business men
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What Is the Oldest Jewelry House in America?

New York Claims the Distinction for Benedicts'—Established in 1818—Incidents in
the History of the Firm—The Silverware and Jewelry of a Century Ago

The oldest jewelry house in New York, if not in
North America, is on the Bowery, says the New
York Times. It has been in existence ninety-four
years. It still occupies the same premises that it
moved into nearly a century ago. Its present
manager, R. S. Ferguson, has been connected with
it fifty-six years. Although it is on the Bowery
away down near malodorous Chatham square,
some old New Yorkers will not patronize any
other place when they want a gem or an ornament
or their watches need repairing. They go there
because their fathers and grandfathers went there,
and the ancient shop has become a sort of family
tradition.
In 1818, when Trowbridge Benedict, a Connecti-

cut watchmaker, opened his store at 28 Bowery,
that location was considered away uptown. The
Bowery in those days was a fashionable place of
residence. The thoroughfare was the finest in
the little city of New York, and handsome homes
lined it all the way up to Grand street. Right
across the street from No. 28, at Nos. 21 and 25,
were two old taverns, famous places from which
the stages arrived and departed, from. West-
chester and Dutchess counties, from Boston, from
Albany, from Connecticut—from everywhere. It
was a great sight to watch the stages roll down
the Bowery. The drivers saved their horses for
the final spurt, and just before they turned into
the Bowery at what is now called Cooper square,
there would be a cracking of whips, a blowing of
coach horns and the four horses would come gal-
loping down the broad street in a way that would
make a modern imitation seem very tame indeed.

Days of the Stage Coach
When the first Benedict opened his jewelry

store there was not a railroad in America. Men
who were trying to make a stage go by steam
were considered mentally unbalanced. The atten-
tion of the really practical transportation men was
directed toward making the stage coaches more
comfortable, or developing water traffic, which
was not only a luxurious, but quite a fashionable
way of traveling. Sailing ships filled the harbor,
and the docks were crowded with men who strug-
gled and stormed while unloading cargoes by the
crude methods of those days. Getting the ships
up to the docks was considered a very hard job.
He was considered a mighty good sailor who
could get closest to the quay under his own sail.
As the years went on the Benedict jewelry house

become more and more hemmed in on the south
and west by residences. By the time it was fif-

. teen years old there were 380 miles of railroad in
the United States, but the railroad was not con-
sidered a rival of the stage coach. In 1834 "Cap-
tain C. Vanderbilt" was advertising that he was
prepared to take passengers through to Hartford,
Conn., safely by daylight—in thirteen hours, to be
exact—in his "new low-pressure boat, the Water
Witch." The first watch that the old commodore
ever owned, and the one that he carried nearly all
his life, was bought in the little shop at 28 Bowery.

Vogue of Solid Silver

There was little plated ware used in those days.
Even the hotels used solid silver. In 1834 "Cap-
tain Vanderbilt," as the old account books call
him, bought from Benedict & Co. a quantity of

solid silver spoons for use in his hotel at New
Brunswick, N. J., to which point he ran a steamer,
via Perth Amboy and the Raritan river, to con-
nect with the stages that left New Brunswick for
all points west and south. George W. Browne
then ran a restaurant in Water street that was
considered not only the highest priced but the
best in the United States. The old records show
that he also used solid silver on his tables.

Persons began to take closer note of time by
1836, for that year was memorable in the jewelry
shop by the purchase of a fine clock by the Zoolog-
ical Institute that occupied the rooms over the
jewelry store, and by the Rev. John Krebs, one
of the best-known clergymen of the day, purchas-
ing a large clock for the Rutgers Street Presby-
terian Church. Business began to boom in the
Bowery by 1840, much to the disgust of the old
residents there. Next door to the jeweler's a
Joseph Mareau opened a tavern which became
quite fashionable. It had six sleeping-rooms up-
stairs to rent to travelers. A theater or so sprang
up, and the Bowery became a sort of Rialto. The
North American Hotel, a few blocks north of
Chatham square, became a famous resort for
'show men," as they were then called.

But the thing that displeased most of the fash-
ionable rich who lived on the Bowery was the
opening of the Bull's Head Market, a little north
of Benedict's place. The number of residences
that were vacated on that account was unprece-
dented. To this market were driven the stock
from Dutchess and Westchester counties. Herds
of them passed through the street at all hours of
the day. It was not at all pleasant to hear their
bellowings and the shouting of the rough drivers.

Jewelry of the Period

In those days the women wore heavy earrings,
and people in general seemed to go in more for
weight than artistic finish. A watch was a pon-
derous affair that required the most expert work-
man to put in order. Yet the watches of that
time were so well made and so perfectly adjusted
that some of them that were purchased of Bene-
dict three-quarters of a century ago are still tick-
ing away as regularly and as accurately as ever.
The best watches came from Switzerland or Eng-
land and cost $150 each. Now and then they come
in for a cleaning, but that is all. Chains were
heavy and made in big links so they would wear
well. Frequently there was a demand for some-
thing artistic, and then a chain ran into money.
Only recently a descendant of George Hoyt, the

first president of the Pennsylvania Coal Company,
brought in a gold watch that his ancestor had
bought in 1838. He had found it in an old trunk.
With a little oiling it started ticking industriously
and is keeping as good time today as it ever did.
Dr. Jared Linsley, the most famous physician of
his generation, bought a watch in 1841 that he
subsequently carried when he accompanied Corn-
modore Vanderbilt on his trip abroad. Among
the old firm's other customers was Dr. William
Oliffe, who established a drug store at the corner
of Pell street and the Bowery. There is still a
drug store there. Joseph Harper, the founder of
the publishing house, was another frequent visitor.
From over on South street J. H. Abeel, who con-

ducted a foundry there, used to come in for a
chat. The Abeel business is still in existence.

One Mail Clerk in New York

For some years after the establishment of this
old jewelry house one mail clerk distributed all
the letters in the city. The work got so heavy
after a little, howe ver, that an assisant was given
him to cover the district west of the Bowery that
was growing rapidly. The next oldest establish-
ment of this sort, curiously enough, also bears the
name of Benedict. It was started originally in
Wall street, then moved to Cortlandt street and
Broadway, and a few years ago to 14 Broadway.
Tiffany's began business in 1837, and George
Welch in 1845. These comprise the oldest firms
in the city.

Foiled in Attempt to
Snatch Diamonds

Young Man Comes Off Loser at True Bros.
and Woods and Co. Jewelry Stores

Springfield, Mass, June 12.—A young man
about twenty-three years old, smooth faced and
well dressed, tried yesterday afternoon a bold
game of snatching diamond rings worth $350
at the jewelry stores of True Brothers, 408 Main
street, and Woods & Co., 449 Main street, but in
both places he was unsuccessful, and he also met
with a pecuniary loss. At the last moment, just
as he had a diamond ring worth $350 in his hand
at True Brothers', he was seized by the clerk, R.
A. Davis, and in order to break away and run he
left a diamond ring worth $20 that he had tried
to substitute for the more valuable brilliant.
As a blind, and being on the point of detection at
Woods & Co., he had to buy a pencil valued at
$1.50. Since he evidently is out to snatch a
diamond ring in a store at the earliest opportunity,
the police warn the jewelry people against him.
Capt. John H. Boyle says that he is twenty-three
years old, five feet nine inches in height, weighs
150 pounds, has a smooth face and a nice appear-
ance.
The young man entered the store of True

Brothers about two o'clock and asked to see some
costly diamond rings. R. A. Davis, head watch-
man, waited on him, and took out a tray of dia-
monds valued at from $150 to $350 each. The
customer seemed to have difficulty in finding just
what he wanted. He was attracted especially by
one of the cheaper rings in the right side of the
tray. He kept talking and looking at that.
Believing that he had thrown Mr. Davis off his
guard the customer reached over the tray toward
the $360 ring at the extreme left. With one
finger he tried to extract this ring while he
attempted to slip in its place the $20 ring that
was on his little finger.
He was not quite expert enough and Mr. Davis

saw the $350 ring in his hand. He at once reached
over and grasped the stranger by the collar. At
the same time Mr. Davis called loudly to the
people in the store to come to his assistance.
The stranger struggled violently and finally broke
away. Knowing that the game was up and that
he would be pursued, he threw back the $350
diamond, saying, "Take your ring." He then
dashed for the door, leaving the $20 ring in the
tray, and having dropped a meerschaum cigaret
holder on the floor. He is said to have bought the
$20 ring at tne store of Morris Keller, 158 Main
street, above the arch.
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What Is the Oldest Jewelry House in America?

New York Claims the Distinction for Benedicts'—Established in 1818—Incidents in
the History of the Firm—The Silverware and Jewelry of a Century Ago

The oldest jewelry house in New York, if not in
North America, is on the Bowery, says the New
York Times. It has been in existence ninety-four
years. It still occupies the same premises that it
moved into nearly a century ago. Its present
manager, R. S. Ferguson, has been connected with
it fifty-six years. Although it is on the Bowery
away down near malodorous Chatham square,
some old New Yorkers will not patronize any
other place when they want a gem or an ornament
or their watches need repairing. They go there
because their fathers and grandfathers went there,
and the ancient shop has become a sort of family
tradition.
In 1818, when Trowbridge Benedict, a Connecti-

cut watchmaker, opened his store at 28 Bowery,
that location was considered away uptown. The
Bowery in those days was a fashionable place of
residence. The thoroughfare was the finest in
the little city of New York, and handsome homes
lined it all the way up to Grand street. Right
across the street from No. 28, at Nos. 21 and 25,
were two old taverns, famous places from which
the stages arrived and departed, from. West-
chester and Dutchess counties, from Boston, from
Albany, from Connecticut—from everywhere. It
was a great sight to watch the stages roll down
the Bowery. The drivers saved their horses for
the final spurt, and just before they turned into
the Bowery at what is now called Cooper square,
there would be a cracking of whips, a blowing of
coach horns and the four horses would come gal-
loping down the broad street in a way that would
make a modern imitation seem very tame indeed.

Days of the Stage Coach
When the first Benedict opened his jewelry

store there was not a railroad in America. Men
who were trying to make a stage go by steam
were considered mentally unbalanced. The atten-
tion of the really practical transportation men was
directed toward making the stage coaches more
comfortable, or developing water traffic, which
was not only a luxurious, but quite a fashionable
way of traveling. Sailing ships filled the harbor,
and the docks were crowded with men who strug-
gled and stormed while unloading cargoes by the
crude methods of those days. Getting the ships
up to the docks was considered a very hard job.
He was considered a mighty good sailor who
could get closest to the quay under his own sail.
As the years went on the Benedict jewelry house

become more and more hemmed in on the south
and west by residences. By the time it was fif-

, teen years old there were 380 miles of railroad in
the United States, but the railroad was not con-
sidered a rival of the stage coach. In 1834 "Cap-
tain C. Vanderbilt" was advertising that he was
prepared to take passengers through to Hartford,
Conn., safely by daylight—in thirteen hours, to be
exact—in his "new low-pressure boat, the Water
Witch." The first watch that the old commodore
ever owned, and the one that he carried nearly all
his life, was bought in the little shop at 28 Bowery.

Vogue of Solid Silver

There was little plated ware used in those days.
Even the hotels used solid silver. In 1834 "Cap-
tain Vanderbilt," as the old account books call
him, bought from Benedict & Co. a quantity of

solid silver spoons for use in his hotel at New
Brunswick, N. J., to which point he ran a steamer,
via Perth Amboy and the Raritan river, to con-
nect with the stages that left New Brunswick for
all points west and south. George W. Browne
then ran a restaurant in Water street that was
considered not only the highest priced but the
best in the United States. The old records show
that he also used solid silver on his tables.

Persons began to take closer note of time by
1836, for that year was memorable in the jewelry
shop by the purchase of a fine clock by the Zoolog-
ical Institute that occupied the rooms over the
jewelry store, and by the Rev. John Krebs, one
of the best-known clergymen of the day, purchas-
ing a large clock for the Rutgers Street Presby-
terian Church. Business began to boom in the
Bowery by 1840, much to the disgust of the old
residents there. Next door to the jeweler's a
Joseph Mareau opened a tavern which became
quite fashionable. It had six sleeping-rooms up-
stairs to rent to travelers. A theater or so sprang
up, and the Bowery became a sort of Rialto. The
North American Hotel, a few blocks north of
Chatham square, became a famous resort for
'show men," as they were then called.

But the thing that displeased most of the fash-
ionable rich who lived on the Bowery was the
opening of the Bull's Head Market, a little north
of Benedict's place. The number of residences
that were vacated on that account was unprece-
dented. To this market were driven the stock
from Dutchess and Westchester counties. Herds
of them passed through the street at all hours of
the day. It was not at all pleasant to hear their
bellowings and the shouting of the rough drivers.

Jewelry of the Period

In those days the women wore heavy earrings,
and people in general seemed to go in more for
weight than artistic finish. A watch was a pon-
derous affair that required the most expert work-
man to put in order. Yet the watches of that
time were so well made and so perfectly adjusted
that some of them that were purchased of Bene-
dict three-quarters of a century ago are still tick-
ing away as regularly and as accurately as ever.
The best watches came from Switzerland or Eng-
land and cost $150 each. Now and then they come
in for a cleaning, but that is all. Chains were
heavy and made in big links so they would wear
well. Frequently there was a demand for some-
thing artistic, and then a chain ran into money.
Only recently a descendant of George Hoyt, the

first president of the Pennsylvania Coal Company,
brought in a gold watch that his ancestor had
bought in 1838. He had found it in an old trunk.
With a little oiling it started ticking industriously
and is keeping as good time today as it ever did.
Dr. Jared Linsley, the most famous physician of
his generation, bought a watch in 1841 that he
subsequently carried when he accompanied Com-
modore Vanderbilt on his trip abroad. Among
the old firm's other customers was Dr. William
Oliffe, who established a drug store at the corner
of Pell street and the Bowery. There is still a
drug store there. Joseph Harper, the founder of
the publishing house, was another frequent visitor.
From over on South street J. H. Abeel, who con-

ducted a foundry there, used to come in for a
chat. The Abeel business is still in existence.

One Mail Clerk in New York

For some years after the establishment of this
old jewelry house one mail clerk distributed all
the letters in the city. The work got so heavy
after a little, howe ver, that an assisant was given
him to cover the district west of the Bowery that
was growing rapidly. The next oldest establish-
ment of this sort, curiously enough, also bears the
name of Benedict. It was started originally in
Wall street, then moved to Cortlandt street and
Broadway, and a few years ago to 14 Broadway.
Tiffany's began business in 1837, and George
Welch in 1845. These comprise the oldest firms
in the city.

Foiled in Attempt to
Snatch Diamonds

Young Man Comes Off Loser at True Bros.
and Woods and Co. Jewelry Stores

Springfield, Mass, June 12.—A young man
about twenty-three years old, smooth faced and
well dressed, tried yesterday afternoon a bold
game of snatching diamond rings worth $350
at the jewelry stores of True Brothers, 408 Main
street, and Woods & Co., 449 Main street, but in
both places he was unsuccessful, and he also met
with a pecuniary loss. At the last moment, just
as he had a diamond ring worth $350 in his hand
at True Brothers', he was seized by the clerk, R.
A. Davis, and in order to break away and run he
left a diamond ring worth $20 that he had tried
to substitute for the more valuable brilliant.
As a blind, and being on the point of detection at
Woods & Co., he had to buy a pencil valued at
$1.50. Since he evidently is out to snatch a
diamond ring in a store at the earliest opportunity,
the police warn the jewelry people against him.
Capt. John H. Boyle says that he is twenty-three
years old, five feet nine inches in height, weighs
150 pounds, has a smooth face and a nice appear-
ance.
The young man entered the store of True

Brothers about two o'clock and asked to see some
costly diamond rings. R. A. Davis, head watch-
man, waited on him, and took out a tray of dia-
monds valued at from $150 to $350 each. The
customer seemed to have difficulty in finding just
what he wanted. He was attracted especially by
one of the cheaper rings in the right side of the
tray. He kept talking and looking at that.
Believing that he had thrown Mr. Davis off his
guard the customer reached over the tray toward
the $350 ring at the extreme left. With one
finger he tried to extract this ring while he
attempted to slip in its place the $20 ring that
was on his little finger.
He was not quite expert enough and Mr. Davis

saw the $350 ring in his hand. He at once reached
over and grasped the stranger by the collar. At
the same time Mr. Davis called loudly to the
people in the store to come to his assistance.
The stranger struggled violently and finally broke
away. Knowing that the game was up and that
he would be pursued, he threw back the $350
diamond, saying, "Take your ring." He then
dashed for the door, leaving the $20 ring in the
tray, and having dropped a meerschaum cigaret
holder on the floor. He is said to have bought the
$20 ring at the store of Morris Keller, 158 Main
street, above the arch.
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There Is No Patent on "Thin Cloth Brushi l
A 

esf

Patent can he secured On " The Des gn, which is made up of shape and ornamentation or ornamentation alone. We have a patent on each of the cloth
brushes shown here, but both patents are on the design. We secured our patents October 24th, 1911. Our customers are perfectly safe in
handling our Brushes.

No. 4824/7 inch
Thin Cloth F,
No. 4825/7 inch
Thin Velvet

NFIzt 4C9I4o3th16:14
No. 4942 6! inch

inch
Flat Velvet

THEODORE W. FOSTER & BRO. CO., 100 Richmond Street, Providence, R. I.
MANUFACTURING JEWELERS AND SILVERSMITHS

CtlICAGO: Heyworth Bldg.NEW YORK : 13 Maiden Lane
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CANADA : Kingston, Ontario
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LOCKETS 64
Made of extra heavy quality

Gold Shell with Solid Gold
Joints and Rivets.

The finish of our Lockets is

exceptional, the gold being

drawn over the edge presenting
a solid gold edge all around.

Ask your jobber to show our
line. Trade-mark stamped on
both cards and goods.

TRADE

THIS

MAI( K

Registered in United States and Canada

GUARANTEES THE PRODUCT
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SYKES & STRANDBERG
MANUFACTURING fta JEWELERS

Tie Clips
Cuff Links
Coat Chains
Coat Chain Tops
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Bar Pins
Scarf Pins
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Collar Pins
Waist Sets
Crosses

56 MASSACHUSETTS
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Ask your jobber to show son-se of our snappy and
original CREATIONS in 10 and 14 Karat SOLID GOLD.

FALL LINE WILL BE SHOWN ABOUT MAY FIRST

TRADE

MARK

7664 R 7396 Eng.

7639 Sap.

7729

Eng.

7716

TRADE

MARK

ORDER THESE GOODS BY NUMBER THROUGH YOUR JOBBER

T. C. Frothingham & Co., North Attleboro, Mass.
Look for Trade-mark as shown above—Diamond F"

NEW YORK OFFICE -13 MAIDEN LANE
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Magnificent Art Treasuses
Sold in London

Biberon of Rock Crystal Brings $19,000 —S
nuff

Box Sells for Enormous Price of $13,000.

The recent sale of the magnificent col-
lection of art objects left by the well-

known art dealer and connoisseur Charles

J. Wertheimer was without doubt one of

the most interesting and important held

in recent years.
The assemblage consisted of magni-

ficent jewels, rare artistic snuff-boxes,
choice and costly works of art in rock

crystal, porcelain, etc., conspicuous among
them being the famous biberon of rock
crystal which like many of the snuff-

boxes was acquired by Wertheimer at the
sale of the Baron Schroeder collection in

1910.
The fact that values of antique art

objects cannot forever go on rising was
strikingly demonstrated at this sale and

while some advances over previous price

were recorded, there were various severe

slumps, especially in the case of the afore-

said sixteenth century biberon which,
although it was bought by Wertheimer at

the Gabbitas sale in 1905 for $78,000, sold

at a profit to Baron Schroeder and re-
purchased for $50,000 at the auction of

the Baron's collection in 1910, was knocked

down to Mr. Harding for only $19,000.

The biberon, carved of rock-crystal

and mounted with enameled gold, dates
from the middle of the sixteenth century

and is considered to be the work of Daniel
Mignot, of Augsburg (some of whose
designs and drawings for similar work are

preserved in the British Museum), and

to have been made for the Emperor
Rudolph II. In 1782, the building at
Prague, in which the Imperial Museum
(incorporating the collection of the Em-

peror Rudolph II) was contained, was
required for barracks, and the collection

was sold to the Chevalier von Schonfeld,

a distinguished amateur of the time, who,
having increased it by the
addition of his own collection,
opened it to the public under
the title of "The Technolog-
ical Museum of Venice."
The collection so known

finally passed into the pos-
session of Messrs. Lowenstein
Brothers, of Frankfort-on-
the-Main, who disposed of
some of the finest objects
privately, and the remainder
were afterwards sold by auc-
tion by Messrs. Christie,
Manson and Woods in 1860.
The body of the vessel

which is 123% inch high and
163.4 inch long together with
the cover, may be described
as roughly resembling a mon-
ster the head forming the
spout, though the monster
shape is lost in the fluted
shell-like effect of the general
outline; applied below the
neck are two wings. T h e
stem is uniform, the base ob-
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long and of quatrefoil outline, carved in

low relief with cockle shells.
The gold mounts chiefly take the form

of simple mouldings, but have applied

strapwork and other ornaments enameled

in opaque and translucent colors, and

further enriched with settings of precious

stones. The handle of the cover is also

of enameled gold, and formed as a finely

modeled statuette of Neptune sitting

astride a dolphin, which in turn rests on a

A $13,000 SNUFF BOX

wave-pattern base, this is outlined with a
framing of strap-work, which has scroll
designs reserved on the gold upon a black

and white ground. The underside of this
oval plaque, showing through the crystal
body may also be seen where the stem is
joined to the body of the vessel by a gold

socket, supported by four scroll-shaped
brackets. In 1906 it was exhibited at the
Exhibition of Early German Art at the
Burlington Fine Arts Club. It would, how-
ever, probably have fetched more if doubt
had not been thrown on its authenticity

by some critics.
Another piece worthy of mention was a

Louis XV oval gold snuff-box, three inches
long, bearing the mark of J. J. Prevost„
1762, which fetched the price of $13,000,
Mr. Roe being the buyer. The lid, sides
and base are covered by six miniatures

in gouache, depicting Diana and her

Nymphs bathing, and Nymphs sporting

with dolphins, after Boucher, by Charlier;

the narrow gold borders are chased with

formal foliage.
It was originally in the collection of

Henry, eighth Duke of Beaufort, sold in

1895. Wertheimer acquired it from the

collection of Baron Schroeder, for $20,000.

A large number of other snuff-boxes

sold at prices ranging from $16,000 down

to less than a thousand. They were all

pieces of great beauty.
An appreciable slump also attended the

sale of an exquisite rock crystal reliquary

for which Mr. Wertheimer paid $17,325

two years ago and which was knocked

down to Cooke for $8,000.
Among the other interesting objects

was a Cellinesque pendant jewel of gold

formed as a dolphin upon which Amphi-

trite sits. Diamonds and rubies adorn it.

It is said to have been formerly in the

possession of Louis XIV and Louis XV.

David Currie bought it for $15,000.
A number of fine Louis XVI clocks were

included in the sale and were all sold at

handsome prices, the top figure being

$15,675. The total realized on both days

was $464,315.

A Famous Crown Jewel
Popular interest has been aroused lately

in the Crown jewels, one of the most
valuable of which is the Timur Ruby.

The ruby is the largest spinel ruby known,
weighing over 352 carats, and is uncut,

though polished. Investigations into the
romantic history of the jewel have been
made in connection with the recent
imperial tour in India, and it is concluded

that it was probably discovered in one

of the old ruby mines of Badakshan. The
earliest historical records show that it was
seized, along with many other precious

stones, by the Ameer Timur, commonly

known to historians as Tamerlane, when

he plundered Delhi in 1398. During one

of the wars between the Tartars and
Persians it came into the
possession of the kings of
Iran. Shah Abbas I., the
greatest of the Safavi kings of
Persia, who in conjunction
with the British forces took
the island of Ormuz from the
Portuguese in 1622, was a
constant friend and ally of
the Mogul Emperor Gehan-
gir, and presented the ruby
to him in 1612. The gem
then bore the names of
Timur's son and grandson,
and the Shah Abbas, which
either became obliterated or
were removed by the Em-
peror, who had the names
of himself and his grand-
father engraved upon it. It
is stated that when Gehan-
gir's wife remonstrated with
him for spoiling the gem, he
replied, " This jewel will
better hand down my name
to posterity more than any
history."

BIBERON OF ROCK CRYSTAL SOLD FOR $19,0
00.



1224

The Howard Watch
IX hundred thousand Amen-
cans go abroad every year.
Once the American tourist preferred

a foreign watch. Now he goes to Europe
with a HOWARD bought here—or comes
back with a HOWARD bought there.

He has an example in the ship's officer on
the dock, who orders up the gang-plank on
HOWARD time.

You find more and more of the responsible
men carrying HOWARD Watches.

The great railroads started it. The time in-

spectors of 180 American railroads have officially certified and
adopted the HOWARD.

It is carried by leading technical men—by the heads of
great industrial and commercial enterprises—by scientists—by
army and navy officers and government officials.

Many a man buys a HOWARD for the sheer pleasure of
owning the watch that is so well spoken of by men whose
opinion he respects.

A HOWARD Watch is always worth what you pay for it.
The price of each watch is fixed at the factory and a

printed ticket attached—from the 17-jewel (double roller) in a
Crescent Extra or Boss Extra gold-filled case at $40, to the
23-jewel at $150—and the EDWARD HOWARD model at
$350.

Not every jeweler can sell you a HOWARD Watch.
Find the HOWARD jeweler in your town and talk to him.
He is a good man to know.

Admiral Sigsbee has written a little lmok, "The Log of the HOWARD Watch," giving the record of his ownHOWARD in the U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. H, and we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears in the leading magazines and periodicals for June. It reaches 7,500,000 subscribers (about 30,000,000 readers). It will beseen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a HOWARD dealer I' Do the people ofyour locality know that they can find the HOWARD at your store
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Arithmetic in Business

J. Clarence Howell, of the Commercial Department Wichita 
High School, Wichita,

Kans., Discusses the New Business Arithmetic in the 
"American Penman"

Probably the majority of merchants

make use of percentage in figuring profits

and marking prices, but beyond that its

application in its simpler form is largely

for statistical purposes.
It seems to be true that the average

person is unable to cope with the ordinary

problem in percentage if it goes beyond

one operation.
Failure to couple the rate with its base

leads to many very common errors. The

problem which follows will illustrate my

meaning:
"An article costing $50.00 was

marked to sell at 40% above cost.

If a discount of 40% was afterward
allowed, was there a gain or loss,

and how much?"
Give this problem to almost any

group of people, with the possible
exception of a few merchants
making frequent discounts, and half

of your people will immediately say

that there is neither a gain nor a

loss. Of the remainder who may
suspect that some change has taken

place, few will be able to say off-

hand that there has been a loss.

This is due almost wholly to the

failure to grasp the idea that the

rate of per cent represents a frac-
tional part of the base, and that in

problems such as the one just given,

there are two distinct bases, the

second being 40% greater than the

first, and that therefore, the second

percentage will be 40% greater than

the first, thus making the discount

40%, or 16 % of the original cost.

It is necessary to get the idea that

there is no equality between rates

of per cent unless their bases are

equal and, furthermore, that no

comparison can be made between

them until they have been reduced to

terms of the same unit value or to per

cents of the same base.
The mention of any number of per cent

is meaningless unless we couple with it 
a

specification of our basis of computation.

Of course, custom has given meaning

to many expressions, but custom ma
y

also change the meaning; and, with the

present apparent need, on the part of

many lines of business, to keep the public

in the dark as to profits and other da
ta

the opportunity offered by incomplete

expressions is most inviting.

In view of the different constructions
 to

be placed upon them, I believe that 
ques-

tions similar to the following should 
be

eliminated from our business arithmetic.

Instead of "What is the per cent of gain
?"

we should have " The gain is what 
per

cent of the cost?" or "What per cent 
of

the selling price is profit?" depending

upon which we mean.
The following may make clearer my

grounds for the attitude taken in this

matter. In the window of the Buroughs

Adding Machine Company's local agency
is a card which reads as follows:

A Puzzle

An article cost $1.00 to manufacture.

The expenses of selling are 22%. For what
must it sell to make a net profit of 10%?
Nine out of ten men can't solve it. Can

you?
Practically every business arithmetic

on the market, if offering such a problem,

would give as a result $1.32, taking the
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requires more study and discrimination

than does the science itself, and this all

goes to show that there is yet truth in the

old saying, "A fool can ask questions (in

an arithmetic as well as elsewhere) that

a wise man (say nothing about a child)

can't answer."

Advantages in Buying
in the Big Market

The most expensive thing in the world

is running in a rut. In business, running

in a rut is trying to sell old things to people

who want new things—offering last year's

goods to people who want this year's.
Running in a rut comes from staying at

home. The cure is going to market. If

you stay at home you dry up; if you go to

market you freshen up. To dry up is

to lose your customers to other mer-

chants who do not run in ruts. To

freshen up is to gain new customers

by new attractions.
Buyers are attracted by new

things, and will pay handsomely

for novelty and the "latest style."

These do not originate in your own

home, but in the great trade cen-

ters. You get them if you go to

market; you do not get them if

you stay at home.
If you go to a market and your com-

petitors do not, your townspeople

know it. You show the best stock,

and they know it. They know that

you have been to the source, and

you set the fashion and get the

trade, because you are not in a rut.

If you show city styles, your cus-

tomers are pleased and stay with

you; if not, they wander away to big

cities, or buy through catalogs ; or

mail orders.
Fresh ideas are worth money in

business. You will get lots of new

ideas by going to market and seeing

other successful retail houses. See

how they do things, and what you

will see will show you ways to

"freshen up" your business.
By going to market you get tips

on styles, learn what is most popular and

salable, gather hints on attractive displays

and useful store methods, select more

attractive goods and fairer variety and

make a better show in your store when

you return.

A $75,000 SHRINE EMBLEM

first cost as the basis for estimating 
cost

of sales and net profit.
My first thought, on reading it, w

as

that the author would probably give as
 a

result $1.34, since he had called it a pu
zzle,

thus figuring a profit on cost of selli
ng.

Imagine my surprise, then, upon being

informed that the result is $1.47, the

author insisting that the expenses of

selling and the cost should be quoted o
n

the basis of the selling price.
He maintained that many failures 

in

business were due to the practice of basi
ng

desired profits on cost.

Local business men were attracted by

this question and began to discuss it
 and

we learned that it is the custom of 
several

large business houses in this city (an
d

the same is probably true in other 
cities)

to reduce their profits and cost of se
lling

to a percentage basis, with the 
selling

price as the base.
This only gives added proof that the

art of applying arithmetic to b
usiness

A Beautiful Shrine Emblem
Valued at $75,000

We reproduce herewith a picture 
of

what is in all probability the most 
mag-

nificent Shrine emblem ever executed.

The emblem, which is perfect in 
design,

contains 577 diamonds weighing 200

karats. The gems are perfect, blue,

white, Wesselton and Blue River qua
lity

and are valued at $75,000. It is needless

to add that the piece attracted 
unusual

attention and its execution was much 
ad-

mired. The store of Feagans & Co. is 
one

of the handsomest in the world and
 this

remarkable emblem typifies the enterprise

responsible for the success of the firm.
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MOROCCO JEWEL CASESEE 

Exclusive in Design

Finest Quality of Material

and Workmanship in

Every Detail

NEW YORK OFFICE, Silversmith Building

SAN FRANCISCO OFFICE, Jeweler's Building

Made in Eight Sizes

3 x 4" to 7 x 9"

All with Locks

Write Us For Prices

WARWICK STERLING COMPANY
PROVIDENCE :: :: RHODE ISLAND

siMMENr

LOCKETS ONLY

There's a heart
in every locket

Established 55 Years

No. 9850

There's a heart
in every locket

Link Your store with our consumer adver-
tising by supplying "W. & H." Lockets

Distributed Through the Jobbing Trade

Recognized as the Standard Article in their line

WIGHTMAN & HOUGH CO.
NEW YORK OFFICE, 15 Maiden Lane Main Office and Factory, PROVIDENCE, R. I.

1
100DOODODOODISODUDIIDOODDODDIMODODODDOODDENXIDIMODUt

11

OUR COMBINATION No. 3

CUT ONE-HALF ACTUAL SIZE

Consisting of 6 No. 328.14 Open Salts, 6 Sterling Silver Salt Spoons and one
Leatherette Case, Green or Lavender.

SEND FOR CATALOG PRICE, $2.25 PerSet
Less 5 7,  10 days

Vicbter Mfg. Co.

1 33 Canal 
Silver Depositers
St. :: Providence, R. I.

XXIMMODOMMODDOODOMIDDOC/000000800000011000tIODODa

II

a

Selling

Pianos
Doubles the

Profit
of Many

Jewelers

Pianos are the most profitable of all lines for hustling Jewelers,
and often pay better than their regular stock-in-trade. With our

agencies every requirement can be fully met in price and quality from medium
grade to the artistic. A full line of Grand, Upright and Player Pianos of distinctive
quality. Reliable houses solicited and small accounts welcomed.

 Owners and Operators of

Briggs Piano Company 1868
Established

Merrill Piano Mfg. Company EstalbelAs5hed

Norris & Hyde Piano Co. Esta1b8lted

National
Piano Co.
BOSTON

June 15, 1912

Individual Views on
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Letters from the Trade

Important Trade Problems—The Guarantee System
—Getting

Better Prices for Repair Work

Trade Demoralized by
Guarantee System

EDITOR KEYSTONE:—What a flood of "worthless

guarantees" are given away with almost every-

thing in the watch case and jewelry lines. This

uncalled for custom is getting to be a nusiance.

We find "fake" watch cases with nothing but

electro-plate on them stamped "guaranteed" to

be "gold filled" and to wear for five, ten, and

twenty years. As a matter of fact the makers of

these cases will do almost anything to deceive the

public.
There is still another line of time guaranteed

cases made and sold directly to the retail jeweler,

in which we find only the outside surface of the

case covered with a very thin layer of gold. I

have never found them to wear the exact number

of years guaranteed by the maker. My advice as

a precaution is to buy nothing that is stamped

"guaranteed," unless we know positively who

makes the case, and that they are financially

responsible. We also find jobbers selling gold filled

rings and watch chains and warranting them for

five, seven, ten and twenty years, when in fact

that many months would cover the wearing period.

What recourse has a retail jeweler that is mis-

lead through this misrepresentation? Not any.

The manufacturer is not to blame in one respect,

that is he is not to blame for making it, but he

is for guaranteeing it, and then politely refusing

to live up to the time claimed for the chains or

rings to wear.
There is, and undoubtedly always will be, a

public demand for cheap goods of inferior quality,

and to the inexperienced they look just as well.

The purchase price, however, is sadly overlooked.

If these so called gold filled chains fail to wear

according to the two color print upon the tags at-

tached to these chains, the jeweler is simply

stormed with complaints by the purchaser. Very

often we find this class of chains made up entirely

with open links and our customer brings in the odd

pieces to be replaced. This only leads to making

the situation for the jeweler more trying, as he is

without a means to replace the missing parts of

the chain. In an instance of this kind a jeweler

never fails to gain a whole lot of bad advertising

which the angry customer circulates to suit his

own ideas, seeking to inform his friends that he

bought the chain for a good chain. Then he shows

it all broken to pieces and says, "that is the way it

wore."
The sale of just one chain of this kind is very

apt to do more injury than the profit would be on

a gross. The dealer that knows the value of gold

should take into consideration that to make a good

chain requires material and work, consequently

he must pay for that, besides one or two profits

over cost of same, in order to get a really good

article. I was told that it would be impossible

for any manufacturer to furnish a good quality

gold filled vest chain that would wear and give

satisfaction, for less than $18.00 per dozen net,

in which all links are hand soldered together. For

a cheap good wearing chain, I buy the leather and

solid nickel chains. They wear bright and are very

durable.
I notice that at last the manufacturer has come

forward with a neat pattern open work link and

signet design gold filled fob, in which all con-

necting rings around signet and safety, are hand

soldered. The workmanship and quality seem to

be the best. We want good stuff and are willing to

pay for it. I also notice a line of good quality

gold filled lockets with gold joints on the mar
ket.

This modern improvement is certainly going to

reduce the exchange nuisance at present in vogue,

from lockets made with brass hinges. I hope to

see such improvements continue in our entire line.

I see no reason why some manufacturers st
amp

collar buttons "gold filled," when they know they

are nothing more than electro-plate, and will soil

linen upon the first few days wear. There is a

line of so called gold front link buttons upon the

market which are hollow and filled up with lead.

The signet metal surface is so thin that it is almost

impossible to engrave letters thereon without cut-

ting through and having the unsightly lead base

to gaze upon. Such junk as this ought not be

be made. I hope this publicity of this line of

lead filled button heads will act as a protection

and warning to those engravers called upon to

engrave this stuff, and that they will do as I do

and inform their customers that if the engraver

cuts through, it is a condition that cannot be

avoided and under no circumstances must the

customer feel as though he is entitled to another

pair of cuff links free of charge.
Next we find neatly carded jewelry guaranteed

twenty years. I bought some buttons recently,

claimed to be gold filled, the equal in wearing

qualities to the best standard twenty year gold

filled case. I gave them a trial of just seven

months. The lot I had sold of this particular

pet brand all came back and I had the pleasure of

replacing these buttons at a loss. I always do

as I agree, but I am to day very careful not to

overpraise the value of goods. I now sell all card

goods as gold filled but without a personal guaran-

tee. Neither I nor any other jeweler knows who

makes some of the brooches, bracelets, etc. I once

bought a line of gold filled brooches from a jobber

that turned out to be made of copper electro-plated.

I could write much more I have in mind, but

will not take up too much space. There is so

much deception in the jewelry business that I

would recommend all jewelers to be careful in

buying stock from every traveling man that enters

their place of business. Litigation is expenseive

to right a wrong; therefore, confine your buying

to not more than three good old line jobbers, and

then if everything is not right as to quality, these

houses must and will use you square and do just as

they agree In other words, pay up promptly

and you will find your custom greatly desired

and appreciated. That is my late experience.
Yours truly,

New Albin, Ia. F. SPELLING.

Getting Better Prices for Repair Work

ED. THE KEYSTONE:—I have been much in-

terested in the articles on advancing the repair
department, doing better work and getting better
prices. This was tried out before the writer came

to Kalamazoo, and proved a failure, but in the

last 18 months a number of changes in the jewelry

business have taken place and we thought we

would try it once more, but this time proceed

along different lines. In our first attempt we

tried to fix a uniform scale on repairs for all watch

work, to take effect at the same time; this proved
our undoing. This time we decided to go slower

and take one thing at a time, and decided to start

with mainsprings. We buy the best mainsprings,
guarantee them for one year and charge $1.50.

At our next meeting we will add one more article

to the list and in this way build up.
We find that there are always some who feel

that it may work against their interest, and do not

wish to join in the movement, but if they are
asked to take just one article and try it out, they

will see how easy it is and be ready for the next.
Some may ask, " Well, why a mainspring first ? "
and this is my answer: The customer knows the
mainspring is broken, every jeweler he presents it
to has the same story to tell, whereas if you start

on cleaning or balance staff work and the customer
takes it to two or three jewelers, they all find a
difference in what to do to put the watch in shape,

and of course in giving the customer a list of the

things needed to put the watch in condition, they

vary, and also the price varies. This creates sus-

picion and causes friction between members, which
will not be true after they have tried out some

article that every jeweler and customer knows the

moment he looks at the watch.
We organized here by three or four of us getting

together and making up our mind to get just

one or two members each week until we got them

all. This we did; then we all decided to try the

mainspring stunt and our report the first month

was one mainspring lost entirely for the time at
least, and three or four "shifts"; that is they left
it at the last place they inquired instead of return-
ing to the first jeweler, but as none of the jewelers
are always first it evens up in the long run. One
jeweler had six on the first day and was exceedingly
surprised to find no kicks and every one left their
watch. These reports at our meetings are great
incentives to stick to it and build up.

Truly yours,
Kalmazoo, Mich. W. A. HAMILTON.

ED. THE KEYSTONE:—I have recently returned
to the jewelry business after being out about 15
years, and find the discussion quite interesting
in regard to prices of repair work. I have a list
in my possession of the prices at that time, which
I find to be about 50% less now. Why the prices
have gone down like that I do not know. This
list was made out by the jewelers of Binghamton
about 1893; if of any use would be glad to submit
it to you for publication at any time.

I think the rule is true from what I have seen
in your very valuable paper, that the jewelers
throughout the country are the poorest paid
mechanics to-day, not having kept up with the
times as have other lines of business. Take, for
instance, the plumbers: they charge 75c an hour,
and I understand after the first of January, the
price will be about $1.00 an hour. Let every
jeweler figure for himself, and see if he gets as
much for his watch repair man as that. We have
here at present watchmakers so called who only
charge 50c for cleaning or putting in a mainspring.
I hope to see the time before long when the prices
will be uniform throughout the United States, as
a repair man's time is worth as much in the small
place as the large city if he is a skilled mechanic.
Brother jewelers, let us all get together for our
own good. Yours truly,
Binghamton, N. Y. R. J. WILLIAMS.

ED. THE KEYSTONE:—Just a few words on
raising prices on repair work in your issue of May
1st. Our brother watchmaker has struck the key-
note that all conducting repair work should be in-.
terested. We should do good work and get paid
for good work. I am in favor of just prices and
get them. Our brother watchmaker has not made
prices as they should be for work on cleaning on
railroad grades. When work is accurately done
and proper adjustments made to give a watch its
correct rating again, we know one must have
prices as follows:—Cleaning 17 jeweled grades,$2.00
19 jeweled $2.50; 21 jeweled $3.00; and 23 jeweled
$3.50. Balance staffs for railroad grades or
double roller, $3.50; mainsprings $1.50 and all
other repairs in keeping with the above prices.
Ordinary grades: cleaning, $1.50; balance staffs,
$2.50; ruby pins and hole jewels, $1.50.

These prices are not high. I know any first
class watchmaker will be of the same opinion as
myself. Get prices that will justify the high
grade work. No man that purchases a 23-jeweled
Vanguard watch will expect to have it cleaned for
the same price that he would pay for a seven-
jeweled watch. If prices are in keeping with the
grade of the watch, it gives the customer confi-
dence in one's ability, and he will leave the watch
for repairs. Possibly—yes without doubt—if you
make him a low price for repairs he would think
of cheap work. Think, Brother, Think! then act
for your own good. Yours truly,
York, Nebr. C. A. DAVIS.

ED. THE KEYSTONE.—I have just been reading
the article " General Trade Movement to Raise
Prices of Repairs" in May 1 issue, to which I
wish to say Amen a hundred times. I would also
like to say Amen to the article on the same page,
entitled "Paying the Watchmaker on a Commis-
sion Basis." I think it impracticable in the larger
stores, as well as the smaller ones, because
quality is what counts, not quantity, and nine out
of ten watchmakers would do better work on a
good salary than on commission, and a good
watchmaker is cheaper at $30 than a tinker is at
$15. Therefore, the only way to encourage pro-
ficiency is to pay a good salary, and the only way
we can afford to pay a good salary is to increase
the price of repairs.
Yours for better prices and higher salaries.

Central Lake, Mich. C. E. MILLER.
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A Bigger Favorite Than Ever
Early reports from our salesmen now calling on the jobbers indicate
a season of record-breaking sales for

BRIGGS' CARMEN BRACELETS
The new Tube Effects backed up by our advertising to the
consumer are going to make the Carmen more popular than ever.
Like the bracelets themselves, this novel idea is original with us.

THE D. F. BRIGGS CO. Attleboro, Mass.
New York Office : 180 Broadway Chicago Office: Heyworth Bldg. London Office : 62 Hatton Garden

June 15, 1912 THE KEYSTONE 
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The Advantages of Local Associations

Address by Ellery A. Handy, Rochester, before 
the Annual Convention New York

Retail Jewelers' Association

When you mention local association to

a jeweler who is not a member of one,

the first word he will say is: "What good

will it be to me—what do I get out of it?"

The man who goes into a local association

simply to get something out of it is in

wrong. It is not entirely to get something

out of it, it is to put something in, and a

man must put himself in to get the most

out of his local association.

To me, local association stands for

opportunity—opportunity to know my

brother jeweler, to feel that because he

is in the same business and his interests

are along the same lines, he is more to

me than the butcher and the baker. And

I am glad that the day has come when we

can get together and tell each other our

troubles and our problems and in that

way avoid some of the mistakes which

we otherwise must make.

I remember a line of goods I thought

I would put in and try out. My neighbor

saw them in my window and the first

time we met he took the opportunity to
say, " Go careful on that line; I have

tried it, and it won't move on this street."

Now, although we are neighbors, our

trade does not conflict. As he puts it,

he gets the sports and I get the saints.

I have been called up before now by
members of our association warning me
against sneak thieves operating in the

city. I remember last spring Mr. Sunder-

lin called me up to say that if a couple of

young fellows came in to look at diamond

studs, to watch them and get in touch

with the police if possible as they had just

stolen one at Rickert's store.

Now I ask you, could these things hap-

pen without a local association? We know
that they could not. I doubt not, but

some of you men who are here to-day
remember when it would have been a
source of satisfaction to have a thief

operate in your competitor's store. But
the local association has changed all
that, and given a spirit of brotherhood,
which, with us, makes our monthly

meeting the best night in the month.

In our Rochester Association we meet
the second Thursday in the month at
the Elks' Club, and have dinner and a
short business session, the balance of the

evening being devoted to having a social

time together.
It was at one of these meetings that

the question of the retailing jobber was
taken up. We invited the different
jobbers to our meeting and talked the
matter over, and they agreed to stop

retailing and to put up signs to that

effect. They may do a little yet, but it
is so much better than it was that we

know it can be stopped altogether if

the retail jewelers want it stopped
There is a house nearby, known as
retailing jobbers, but they can't sell a
dollar's worth of goods in Rochester,
and we tell their salesmen why they can't.
Now, if the retail jewelers of the state
and country would stand by their brothers
and stop buying from that house, it would
be in the retail business or in the jobbing
business and not in both.
A new house opened for business in my

home city this spring. I received their
announcement,—most of you probably
did,—and if you read it, you perhaps
noticed their slogan,—"No goods at
retail," It was not always thus.

The local association is not a combina-
tion against the public. It is a mutual
benefit society that not only protects
the jeweler against the public who have
been educated by the catalog house and
the department store to look upon him
as a robber who greatly overcharges for
his goods, and whose time is worth
nothing, but it protects him also from his
brother jeweler. The public is no longer
able to bait one jeweler with the other,
by telling you that the man around the
corner is selling a certain bracelet for
$3.00, for which you are asking $4.50,
or doing some repair job for nothing,
which you know is worth 50 cents. The
local gives you a backbone, so you
politely say, " If you can get it for that,
why, I would go and get it," because you
know the man around the corner. He is
a friend of yours, and you know that he
is not giving his goods or his time away.

Then, there is the church directory,
the school paper, and the program of
every society that wishes to get out a
program at the expense of the public.
By a mutual understanding, the jeweler
no longer feels it incumbent on him to
take space in something which he knows
is of very doubtful value, if of any at all.
In that way he saves a good many big
round dollars in the course of a year
with which he can pay his local association
dues many times over.
When the silver manufacturers raised

the price of silver, we got together at a
special meeting and decided that the time
was ripe to raise the margin on silver
to a living profit. We could not have
done it without the get-together idea.
The local association broadens your

views and makes you a bigger and better
merchant by showing you the necessity for
selling your goods and services at a
profit, if after paying the landlord you
have an amount left for the reasonable
needs of your family.

Speaking of profit, a short time ago, I
happened to sit next to a neighbor at
lunch, who sells decorators' china. He
was telling me that they were closing
out some sets at $1.20 that had been selling
for from $2.80 to $3.50, because the com-

petition was so close it did not pay to
handle them. I asked him what they
cost him. He told me 89 cents. On most
of the lines we carry, we make only 50%,
and here is a man who, when he can make
only a paltry 50%, discontinues the line.
Think of it, gentlemen. Why, we don't
sell our goods,—we give them away.

The evils that beset the jewelry trade,
as Col. Shepherd says,—are largely local,
and the local association can correct them.
The lack of association and co-operation,
sacrifices profits. So, gentlemen, if there
are only two of you in your town, get
together. If there is only one, then get
in touch with the man in the next town.
Don't try to cut his head off. You want
to use yours for something better. Be
loyal to your local association. Be willing
to give at least some of your time for the
other fellow, and for the general good of
the ancient and dignified craft of which
we are members.

The Question Box
at Retailers' Conventions

The prominence given the question box
at the conventions means much not only
for the future growth and betterment of
the associations as such, but for the
individual members who are privileged to
listen to, or, what is better, take part in,
the discussions. And, furthermore, there
seems to be a growing tendency to discuss
those questions having only the broadest
application and that tend to broaden
one's views, which can only result in an
increased business and better profits.

It is indeed an encouraging sign of the
times when merchant after merchant as-
sures one that while his volume of bus-
iness may be less his profits are greater.
Such results are not obtained by combina-
tions or agreements to maintain prices,
but are the result of looking business
squarely in the face. Asking the conven-
tion to discuss questions that involve
mere spite against a jobber or manufac-
turer has been sat upon so often that
questions of this character seldom get
beyond the committee in charge of the
question box. Such questions as cost
accounting, a better daily record of sales
and profits, more system in marking
goods, the value of frequent meetings of
proprietors and salesmen, store arrange-
ment looking to an increased display of
all merchandise, how to increase trade
with women who buy 75 per cent of the
hardware that goes into the household,
the best method to dispose of obsolete
or slow-selling stock, how to increase cash
business without sacrificing volume and
profits, the best method of advertising a
retail hardware store, how to render
better service without increasing the
expense account—are being discussed as
never before, indicating a decided awaken-
ing to the importance of conducting busi-
ness for profit rather than to merely
supply the community with merchandise.
Associations are making much progress
and becoming more educational each year.
—Hardware Reporter.
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A Bigger Favorite Than Ever
Early reports from our salesmen now calling on the jobbers indicate
a season of record-breaking sales for

BRIGGS' CARMEN BRACELETS
The new Tube Effects backed up by our advertising to the
consumer are going to make the Carmen more popular than ever.
Like the bracelets themselves, this novel idea is original with us.

THE D. F. BRIGGS CO. Attleboro, Mass.
New York Office : 180 Broadway Chicago Office: Heyworth Bldg. London Office : 62 Hatton Garden
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The Advantages of Local Associations

Address by Ellery A. Handy, Rochester, befo
re the Annual Convention New York

Retail Jewelers' Association

When you mention local association to

a jeweler who is not a member of one,

the first word he will say is: " What good

will it be to me—what do I get out of it?"

The man who goes into a local association

simply to get something out of it is in

wrong. It is not entirely to get something

out of it, it is to put something in, and a

man must put himself in to get the most

out of his local association.

To me, local association stands for

opportunity—opportunity to know my

brother jeweler, to feel that because he

is in the same business and his interests

are along the same lines, he is more to

me than the butcher and the baker. And

I am glad that the day has come when we

can get together and tell each other our

troubles and our problems and in that

way avoid some of the mistakes which

we otherwise must make.

I remember a line of goods I thought
I would put in and try out. My neighbor
saw them in my window and the first
time we met he took the opportunity to
say, " Go careful on that line; I have
tried it, and it won't move on this street."
Now, although we are neighbors, our
trade does not conflict. As he puts it,
he gets the sports and I get the saints.
I have been called up before now by

members of our association warning me
against sneak thieves operating in the
city. I remember last spring Mr. Sunder-
lin called me up to say that if a couple of
young fellows came in to look at diamond
studs, to watch them and get in touch
with the police if possible as they had just
stolen one at Rickert's store.

Now I ask you, could these things hap-
pen without a local association? We know
that they could not. I .cloubt not, but
some of you men who are here to-day
remember when it would have been a
source of satisfaction to have a thief
operate in your competitor's store. But
the local association has changed all

that, and given a spirit of brotherhood,
which, with us, makes our monthly
meeting the best night in the month.

In our Rochester Association we meet
the second Thursday in the month at
the Elks' Club, and have dinner and a
short business session, the balance of the
evening being devoted to having a social
time together.

It was at one of these meetings that

the question of the retailing jobber was
taken up. We invited the different
jobbers to our meeting and talked the

matter over, and they agreed to stop
retailing and to put up signs to that

effect. They may do a little yet, but it
is so much better than it was that we

know it can be stopped altogether if

the retail jewelers want it stopped
There is a house nearby, known as
retailing jobbers, but they can't sell a
dollar's worth of goods in Rochester,
and we tell their salesmen why they can't.
Now, if the retail jewelers of the state
and country would stand by their brothers
and stop buying from that house, it would
be in the retail business or in the jobbing
business and not in both.
A new house opened for business in my

home city this spring. I received their
announcement,—most of you probably
did,—and if you read it, you perhaps
noticed their slogan,—"No goods at
retail," It was not always thus.
The local association is not a combina-

tion against the public. It is a mutual
benefit society that not only protects
the jeweler against the public who have
been educated by the catalog house and
the department store to look upon him
as a robber who greatly overcharges for
his goods, and whose time is worth
nothing, but it protects him also from his
brother jeweler. The public is no longer
able to bait one jeweler with the other,
by telling you that the man around the
corner is selling a certain bracelet for
$3.00, for which you are asking $4.50,
or doing some repair job for nothing,
which you know is worth 50 cents. The
local gives you a backbone, so you
politely say, "If you can get it for that,
why, I would go and get it," because you
know the man around the corner. He is
a friend of yours, and you know that he
is not giving his goods or his time away.

Then, there is the church directory,
the school paper, and the program of
every society that wishes to get out a
program at the expense of the public.
By a mutual understanding, the jeweler
no longer feels it incumbent on him to
take space in something which he knows
is of very doubtful value, if of any at all.
In that way he saves a good many big
round dollars in the course of a year
with which he can pay his local association
dues many times over.
When the silver manufacturers raised

the price of silver, we got together at a
special meeting and decided that the time
was ripe to raise the margin on silver
to a living profit. We could not have
done it without the get-together idea.
The local association broadens your

views and makes you a bigger and better
merchant by showing you the necessity for
selling your goods and services at a
profit, if after paying the landlord you
have an amount left for the reasonable
needs of your family.
Speaking of profit, a short time ago, I

happened to sit next to a neighbor at
lunch, who sells decorators' china. He
was telling me that they were closing
out some sets at $1.20 that had been selling
for from $2.80 to $3.50, because the com-

petition was so close it did not pay to
handle them. I asked him what they
cost him. He told me 89 cents. On most
of the lines we carry, we make only 50%,
and here is a man who, when he can make
only a paltry 50%, discontinues the line.
Think of it, gentlemen. Why, we don't
sell our goods,—we give them away.
The evils that beset the jewelry trade,

as Col. Shepherd says,—are largely local,
and the local association can correct them.
The lack of association and co-operation,
sacrifices profits. So, gentlemen, if there
are only two of you in your town, get
together. If there is only one, then get
in touch with the man in the next town.
Don't try to cut his head off. You want
to use yours for something better. Be
loyal to your local association. Be willing
to give at least some of your time for the
other fellow, and for the general good of
the ancient and dignified craft of which
we are members.

The Question Box
at Retailers' Conventions

The prominence given the question box
at the conventions means much not only
for the future growth and betterment of
the associations as such, but for the
individual members who are privileged to
listen to, or, what is better, take part in,
the discussions. And, furthermore, there
seems to be a growing tendency to discuss
those questions having only the broadest
application and that tend to broaden
one's views, which can only result in an
increased business and better profits.

It is indeed an encouraging sign of the
times when merchant after merchant as-
sures one that while his volume of bus-
iness may be less his profits are greater.
Such results are not obtained by combina-
tions or agreements to maintain prices,
but are the result of looking business
squarely in the face. Asking the conven-
tion to discuss questions that involve
mere spite against a jobber or manufac-
turer has been sat upon so often that
questions of this character seldom get
beyond the committee in charge of the
question box. Such questions as cost
accounting, a better daily record of sales
and profits, more system in marking
goods, the value of frequent meetings of
proprietors and salesmen, store arrange-
ment looking to an increased display of
all merchandise, how to increase trade
with women who buy 75 per cent of the
hardware that goes into the household,
the best method to dispose of obsolete
or slow-selling stock, how to increase cash
business without sacrificing volume and
profits, the best method of advertising a
retail hardware store, how to render
better service without increasing the
expense account—are being discussed as
never before, indicating a decided awaken-
ing to the importance of conducting busi-
ness for profit rather than to merely
supply the community with merchandise.
Associations are making much progress
and becoming more educational each year.
—Hardware Reporter.
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CUT GLASS

yOUR customers
I appreciate the
value of Libbey
reputation.
Do you make the
most of it?
Display Libbey Cut
Glass.
Talk about it.
You will find your
patrons immediately
responsive.

Salesroom at Factory

The Libbey Glass
Company

Toledo -:- Ohio

, 71
I

FROM UOASir 10 COAST
YOU'LL FIND

Kawneer
aim FRONTS

Each State is a Kawneer State--Each
Front is Pulling Business for

the "Man Behind"
Kawneer was designed with your requirements in mind—also did the

Originator of KAWNEER (the solid all-metal Store Front), have the
subject of permanency and simplicity before him.
Up to the time KAWNEER was conceived, the Front of your Store,

Mr. Merchant, was not given much thought. You were compelled to
install heavy wood or iron piers and columns. Your Store Front
Construction was far from attractive, and about all that could be said
is that it was a good partition.
Now you can put in a KAWNEER Store Front that means some-

thing—one that will work for you—one that will actually pay for itself,
(not only by the sales it produces, but by its permanency). A
KAWNEER Front will produce more business in one week than will the
old wood Front in 52 weeks. Can you use a salesman of that caliber?

Let Your Carpenter Install a KAWNEER
Front in Your Store

It doesn't take a "Wizard" to put in a KAWNEER Front,—to
prove that, we simply say that scores of Fronts are being shipped to
all parts of the United States every day, to be installed by mechanics
having had no experience with KAWNEER whatever.

KAWNEER incorporates a system of ventilation and drainage that
has proven to be the most practical and effective on the market. Our
booklet, "Boosting Business No. 15" as mentioned below, explains this
in full, and we would like to send your copy now.

K'aWneeum FROs ralNT

"Boosting Business " No. 15
Just drop a card saying "Send Boosting Business No. 15"—read

it—see what we have done to develop Store Fronts. If you are interested,
let us take the subject up with you more in detail. Our specialized

experience in this line we believe enables us to co-operate with you
to our mutual advantage. Drop a card to-day.

Kawneer Manufacturing Co.
Francis J. Plym, President

Factory and General Offices Niles, Mich.
WE HAVE A BRANCH NEAR YOH
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SAN FRANCISCO

Thieves Get Away with Valuable Rings—A New

Seven-story Building for Retail Jewelry Firm

San Francisco, June 8.—Mrs. William Warren,

the wife of the Sacramento retail jeweler, passed

away at the home of the latter in Sacramento a

few days ago. THE KEYSTONE joins in extending

its sympathy to Mr. Warren in his bereavement.
R. F. Allen, the president of the Nordman

Brothers Company, wholesale jewelers of 150
Post street, San Francisco, is back at his desk
again after an absence of ten weeks, which were
spent in the east on business with the different
large manufacturing concerns.

Shreve & Co., the retail jewelers of San Fran-
cisco, are contracting for a new seven story fire-
proof building which is to be erected on Bryant
street, San Francisco. The new structure is to
cost $150,000 and is to be used exclusively for

their manufacturing plant.
Samuel Hammond, the local representative of

the Ansonia Clock Company, has returned from

an extended trip to the factory and has opened

offices in room 303 Kahn building, which is located

at 717 Market street.
H. J. Kuechler, the retailer jeweler of Stockton,

Cal., writes us from the old world, that he will not

return to America until about September 1, 1912.
Charles Noack, one of the pioneer jewelers of

Sacramento, Cal., has been sending some very

striking postcards to his friends in the wholesale

jewelry business, post-marked Rome, Italy. We

learn that Charley is enjoying his well earned
vacation abroad.
A. T. Connard, the leading retail jeweler of Taft,

Cal., was among the out-of-town tradesmen in this

city on a buying trip, a few days ago, and reports

the outlook for business in this booming town as

being very promising and he is making preparations

to take care of all demands in his line.
Harry Jacobi, our genial retail jewelry friend

from Oroville, Cal., accompanied by his wife,

spent a vacation in San Francisco, and while here

did some buying for his store.
Frank L. Judis, representing the firm of Al-

phonse Judis Company, made his initial out-of-

town business trip to Stockton, Cal. We are

pleased to report that this first venture was a

successful one.
E. J. Phillippi, who has been located in Riverside,

Cal., for a number of years, is winding up his

interests and contemplates taking a much-needed

vacation before reimbarking in the commercial

game again.
Milton Weiss has accepted a position with the

California Jewelry Company, diamond importers

of San Francisco and New York. Mr. Weiss was

formerly one of the road force of the Alphonse

Judis Company.
J. S Lehrberger, of the Lehrberger Armer-Com-

pany, wholesale jewelers of San Francisco, has

returned from a vacation spent with part of his

family at Colfax, Cal.
Mark E. Jacobson, who has for the last twenty

years been identified with the wholesale jewelry

business in San Francisco, has branched out for

himself in the cigar business. He is now located

on the corner of Powell, Eddy and Market streets,

this city. THE KEYSTONE, as well as his many other

friends wishes to congratulate him upon his new

venture which we feel he will bring to a successful

issue as his store is in the most desirable and

busiest section of town.
Horace H. Allen, the Pacific Coast Manager of

Landers, Frary & Clark, has taken half of the

fifth floor of the Jewelers' building, that was

formerly occupied by Morgan & Allen. The offices

are now undergoing a rearrangement and Mr.

Allen is on the job.
E. V. Saunders, of A. I. Hall & Son, expects to

sail from this port on the steamship "Manchuria"

on Thursday, June the sixth for Honolulu. This

trip is partly a business one and he expects to be

away about three weeks. We feel that this

voyage of fourteen days will be very beneficial to

Mr. Saunders, and he will return with renewed

energy to take up his many duties here.
A. W. Bates, retail jeweler of Corona, Cal.

while showing some valuable rings to two men in his

store did not watch his stock closely enough, and

shortly after the departure of these intended

buyers, he noticed that they had made away with

goods valued at about $1,000.
E. Rapps has opened a very attractive new

retail jewelry store at 12133 Devisadero street,

this city. This dealer was formerly in business in

Australia.
Henry Behrend is fitting up a very attractive

new store on the southwest corner of Post and
Fillmore streets.

J. Johnson, the retail jeweler, whose store is

located at Mission and Twenty-first streets, is on

the rapid road to recovery after having been in a
serious mix-up with an automobile.

J. H. Drumgold, the pioneer retail jeweler of

Mission street, has just returned from spending

a very beneficial vacation on his ranch which is

located in Ventura, Cal.

PITTSBURGH

Twenty-four Karat Club Enjoys Informal Dinner

—Knights Templar Conclave Brought Fifty

Thousand Visitors—Big Sales of Graduation

Gifts

Pittsburgh, Pa., June 7.—One of the delightful
social functions held every few months by the
Pittsburgh 24-Karat Club was given on the
evening of June 6, at the Hotel Schenley by this
prominent organization. The club used the rath-
skeller recently built to the hotel in connection
with improvements made since the Ritz-Carlton
people assumed the management, and the appoint-
ments and, service were the best obtainable for a
function of this nature.

Arranged as a beefsteak dinner, the gathering
also had distinctive social and musical features.
Nirella's orchestra, Italian players who were
tendered ovations throughout the downtown
sections of Pittsburgh and old Allegheny during
the Knights Templar parade slightly over a week
ago, furnished the music and the song hits of the
footlight favorites of the day were given with
spirit by the diners, to fitting accompaniment.
August Loch, a Northside (old Allegheny)
jeweler, acted as master of ceremonies, and not
only told stories that "went well" and made apt
remarks anent the participants, but he sang several
selections in a spirit that brought applause.
Steele F. Roberts, president of the club, was
another "lion of the occasion." Singers and
dancers from a vaudeville theater rounded out the
evening.

Practically 100 persons were included in the
company present, club members from Uniontown,
New Castle, Greensburg, Washington, Pa., Johns-
town and other nearby town joining in the fes-
tivities with their Pittsburgh fellow tradesmen.
As guests of honor the club entertained a number
of well-known salesmen, prominent among whom
were R. W. Schley, J. R. Griffith, F. S. Oettley
and R. C. Allen, all of New York City.
In connection with the opening of the golf

season on the links of the Castle Shannon Country
club, a match game was played for the Holiday
cup donated by R. Seidle & Sons, Pittsburgh
jewelers. E. W. Smith and C. G. Major were
tied for first place.

Francis A. Keating, manager of the Grogan
Company store, sailed on decoration day on the
steamer France for Europe, intending to spend
two months in foreign markets purchasing goods.
He will visit London, Paris and Amsterdam.
As was predicted in these columns the paintings

displayed at the John M. Roberts & Son Co.
store during the conclave received high priase.
The store was always included among sightseeing
jaunts as the life-size portraits of Godfrey, Baldwin,
Jacques de Molay and scenes incident to the cru-
sades were the subject of favorable comment
whenever decorations were discussed. This firm
emulated the enterprise that marked the downtown
department stores, office bank buildings and several
mercantile establishments, as the festive adorn-
ment of prominent structures was pronounced
the finest the city has ever shown. The con-
clave attracted 50,000 visitors, but many persons
came for the parade only and business was not
directly benefited. Firms which imported a special
array of Masonic jewelry, however, enjoyed many
sales in preparation made by t4e knights to have
their attire complete for the parade and ball.
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PHILADELPHIA

Commencement Season Enlivens Retail Trade —

Wedding Gifts in Unusual Demand—H. 0.

Hurlburt & Sons Now Located in New Store

The local trade has been in a very satisfactory
condition during the past few weeks, marriages
and commencements as well as the ideal weather
contributing to the improvement. The wholesale
houses report liberal purchasing by out-of-town
trade and are quite hopeful of a satisfactory sea-
son's business.

Quite a number of the local trade have planned
to attend the annual convention of the Pennsyl-
vania Retail Jewelers' Association which will be
held at Erie on July 1, 2 and 3. There has been a
very material increase in the membership of this
organization which is already one of the largest
in the country, and it is expected that the gathering
at Erie will be the largest convention in the history
of the organization. An attractive programme
has been prepared by the officers and a general
invitation is extended to all the jewelers in the state
whether members or not.
H. 0. Hurlburt & Sons are now comfortably

settled in their beautiful new quarters at 813
Chestnut street. This building, which was es-
pecially planned for banking purposes, is admirably
adapted for the business of the jewelry firm. The
work of removal was quite a task, but was quickly
and methodically accomplished. The store in-
terior is very richly furnished, the colored glass
roof being especially artistic as well as making the
store bright and cheerful. The growth of the
firm's business necessitated removal to larger
quarters and the present establishment is ideal
both in location and suitability for the business.
The J. D. Ewing Company is the name of a new

corporation which will open for business at 122-124
South Eighth street, on July 1, and make a spec-
ialty of jewelry manufacturing and repairing for
the trade. Mr. Ewing, the head of the company,
was for thirty-three years connected with The Key-
stone Watch Case Company, as assistant superin-
tendent, and his expert knowledge will be a suffi-
cient guarantee of superior work in the line of
watch case repairing, engine turning, enameling,
engraving and coloring, to which the company
will devote special attention. The new concern
starts out under the most favorable auspices, its
members being not only exceptionally competent in
their line, but also capable and enterprising busi-
ness men, who are already well and favorably
known to the jewelry trade. Their quarters are
conveniently located in the jewelry section, and are
being furnished with the most modern equipment
for skilled work and prompt and satisfactory trade
service.

Frederick T. Barry, a well-known Philadelphian
and traveling representative of Louis Stern & Co.,
Providence, recently had a narrow escape from
death in a railroad wreck which occurred in In-
diana. It will be remembered that about one
year ago Mr. Barry was one of the passengers in
the train wreck at Bridgeport, Conn., and was
saved from injury on that occasion by lingering
a moment to say a few words to a member of the
St. Louis baseball team with whom he was ac-
quainted. In the Indiana wreck, he had a still
narrower escape as he was rendered temporarily un-
conscious. When passing through this city re-
cently on the return trip, he was congratulated
heartily by his many friends. •

J. E. Caldwell & Co., have had the usual rush
on their designing and manufacturing departments
for cups, trophies and all manner of prizes for the
season's sporting events. A notable window
exhibit consisted of the prizes recently awarded at
the Devon Horse Show. The prizes for the
Pennsylvania Championship Ladies' Tennis Tour-
nament were also on exhibition and attracted much
admiring attention.

S. Kind & Sons furnished the cups and trophies
for the Rose Tree Hunt Club meet at Media.
The prizes were specially designed, and were much
admired while on exhibition in the display windows.
The Sansom Street Business Men's Association

composed in greater part of jewelers and
opticians, held its anniversary banquet in the
Continental Hotel on the evening of May 28.
President D. V. Brown, of the Association, ad-
mirably performed the duties of toastmaster,
and the occasion proved most enjoyable.
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GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

List Price, $28.00
Subject to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.
•

Whenever you think of

Store Fixtures
Think of this

114.
HOFMAN

And remember that "Hofman Quality"
stands for "Highest Service" at the lowest
prices at which such goods can consistently
be made and sold.

Write for our catalogue or our representatbe

John Hofman Co.
44 Leighton St., Rochester, N. Y.
New York Office, 806-807, 1 West 34th St., New York
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Preparing for the Coming Conventions—Death 
of the City's Oldest Jeweler—Towns

Pass Itinerant-vendor Ordinance—Jeweler Vict
imized by Swindler

Cincinnati, June 10.—Pleasant summer wea
ther

has brought with it fresh vigor for trade. 
Retailers

are finding considerable to do and report a 
generally

satisfactory fortnight in which wedding p
resents

and graduation gifts have figured prominently.

Wholesalers, however, have enjoyed in many

cases a real "rush" of business, and 
have been

supplying an "after the lull" demand 
that has

been surprising in its magnitude. 
Several firms

were forced to ask their employees to
 surrender

their Saturday half holidays in favor 
of brisker

trade, and two or three required ext
ra service

for a couple of nights last week. P
latinum work

has kept manufacturers busy, and for
 platinum

and diamonds there has been a dem
and of excep-

tional strength. Eastern shipments have been

coming into town and many of the 
firms have

their roadmen already in the field 
with the fall

lines while the remainder will follow 
shortly.

Two conventions are being kept constantly

before the eyes of local jewelers—th
e first, of

primary interest to the retail trade, is 
the con-

vention of the Ohio Retail Jewelers' 
Association

at Cedar Point on June 25, 26 and 
27. It is

commanding the wide interest that this 
annual

affair regularly does and we learn that it 
is hoped

to bring the convention to Cincinnati
 for 1913;

the Cincinnati Commercial Association
 will have

its representatives appear before the 
convention

to plead the Queen City's cause as the
 next con-

vention city.
The second convention is that of the

 Retail

Jewelers' Information Association of America,

which will be held on July 16, 17, 18, and 
19, and

it promises to bring together a great ma
ny repre-

sentatives of the several branches of the 
jewelry

trade.
A. S. Pflueger, son of William Pflueger, of

Joseph Noterman & Co., and J. D. Jense
n have

bought out A. J. Rankin & Co., of 
Roanoke,

W. Va., and will continue in trade as The
 A. J.

Rankin Co. Mr. Jensen is president of the new

firm and Mr. Pflueger is secretary and trea
surer.

Mr. and Mrs. Joseph Mehmert left the la
st of

May for a six weeks' tour through continental

Europe. The greater part of the time is t
o be

spent in Germany and Switzerland.

Death of the Oldest Jeweler

Henry Korf, senior, died at his home 2718

Hackberry street, Walnut Hills, Thursday, May

23. Mr. Korf was the oldest jeweler in Cincinnati

and passed away in his eighty-eighth year. Mr.

Korf came to this city in 1849 and has been in the

jewelry business here for more than sixty years.

Incapacitated by blindness and infirmities due to

advanced age Mr. Korf had, about the time of

the death of his wife two years ago, entrusted

the business to his two sons George Korf and

Henry Korf Jr. One son, George, died about a

year ago, and now one son and a daughter survive

him. The death of the senior Korf was, perhaps

precipitated by a fall he had during the winter

in which he sustained a fractured hip. The funeral

was held from his home, Saturday the 25. The

business at 625 Main street will be continued by

Henry Korf Jr.
George Fearnaught, with A. & J. Plaut, spent

the last week in May in Indianapolis visiting

his mother; he also attended the Memorial Day

500 mile auto race.
A. C. Elmer, Gilbert Wallenstein and Walter

Mayer are traveling in the south for Wallenstein

& Mayer and are sending in very handsome orders.

The Richter & Phillips traveling men held their

annual outing at Chester Park, Wednesday, June

5. They expect to set out on their fall trips on the

16, as follows: Sam Young to Kentucky and the

southwest; Harvey Phillips to Illinois; Ezra

Kendall to Iowa and Nebraska; Mr. Callum to

the Carolinas and Mr. Ewing to Georgia. The

Richter & Phillips baseball team defeated the

Enterprise team 11 to 6 Saturday. Sam Young

starred five hits in five times at bat.

R. A. Gamble, a former Cincinnati jeweler, has

returned to this city after five years in trade in

California and will open a new shop at 1017

Freeman avenue.
A. 0. McBride, a jeweler of Lovington, Ill., has

withdrawn from trade in that city and has moved

to Alta Vista, Kansas, where he will reestablish

himself in the retail business.

A. C. Jacobs, D. Jacobs Sons Co., has returned

from a two weeks' vacation at French Lick Springs

and is preparing to set out on his fall trip.

The Miller Jewelry Company supplied the

handsome silver cups which were awarded winners

in the Spring Open Meet of the Cincinnati Gym-

nasium and Athletic Club.

Ordinance Regulating Itinerant Vendors

The Middletown, Ohio, city council has passed

an ordinance regulating and licensing itinerant-
vendors. This is the first of a number of nearby

cities, which are preparing for such a move to
follow Cincinnati's example.

George Nagel, jeweler, at Race and Liberty

streets, is critically ill at his home, 23 west Liberty
street with heart trouble.
At the meeting of the Cincinnati Retail Jewelers'

Association, Friday, May 31, it was agreed that

the shops should close at 6 p. m. two evenings

a week—Tuesdays and Fridays, and 9 p. m.

other evenings. The meetings are to be discon-

tinued during the hot months of the summer

and will recommence in September.
The jewelry store of A. Herschede, 917 Main

street, was entered by a thief with a duplicate
key the night of Tuesday, May 28. Bracelets

and watches valued at $65 were taken. During
the night patrolman Moran had found the door

open and had called up Mr. Herschede who said
the negligence of an employee was probably the

cause; Wednesday morning it was learned that

the store had been robbed.
Samuel Fine, arrested in New York a few weeks

ago, and Samuel Farb, arrested here at the time
the two were discovered making away with a

$425 diamond ring from the Michie Brothers'

Fourth avenue store, pleaded guilty when they

appeared in criminal court May 28. Fine, who

said he was nineteen years old and had never

been in trouble before, was given an indeterminate

sentence in the reformatory. Farb was given a

suspended sentence of five years in the peni-

tentiary, suspended because detectives Otting

and Heuftlein were waiting with a warrant for

him from Columbus, Ohio, where he is wanted on

a similar charge. Attorney Louis B. Sawyer

represented Farb and Dudley R. Howard ap-

peared for Fine.
William S. P. Oskamp, who recently disposed of

his business home at Eighth avenue and Race

street, figured as the buyer in a significant real

estate transaction during the last week in May.

Mr. Oskamp bought from Louis L. Hauck the

latter's lately acquired lot at 809 and 811 Race

street. The lot has a frontage of about thirty feet
on Race and extends back to the alley which
runs through between Eighth and Ninth avenues.

The lot was picked up by Mr. Hauck at an auction
sale about two weeks ago and he disposed of it
to Mr. Oskamp at an advance of $5,000. Mr.
Oskamp, as well as many other local business

men, seems to feel that the business future of
the city will center about Garfield place. A local

paper says this purchase is the most significant
from a purely commercial standpoint that has been
noted in years.'

J. T. Schaub, Hope, Ind., spent a few days in
this city on his way to South Carolina where he
is spending a few weeks in his old home.
Anthony Schemel, president of the local Retail

Jewelers' Association, has become identified with
the Ideal Steel Wheel Company which will
manufacture a newly invented and patented

automobile wheel for use on pleasure or commercial
vehicles with solid rubber tires. The wheels have

been given a thorough testing in the mechanical
department of the University of Cincinnati and
are attracting considerable attention. Mr. Schemel
will probably be a director of the new company.
Louis C. Eisensmith, Newport, Ky., jeweler, is

serving on the jury in the Cicuit Court in that
city.

J. R. White, former jeweler of Covington, Ky.,
has just completed a two story pressed brick

building on Hamilton avenue, Cumminsville, two
houses, two stores. In one of the stores Mr. White
expects soon to locate a fine jewelry shop.

Jeweler Victimized by Swindler

Harry J. Levi, jeweler of 617 Central avenue,
was victimized by a man named Beverly C. Rule
for a sum which will run close to $4,000. The
scheme worked by Rule was backed up by shares
which he had purchased from a Sharon Ohio

bank and which he had altered to give them an
apparent value of twenty-one times their real

worth. Levi entrusted about four thousand dollars

worth of goods to the man, who proposed selling
jewelry on commission. Detectives Crim and

O'Brien have been assigned on the case but have
been unable to get any trace of him. It seems

probable that he has gone to Europe. Mr. Levi

is in Chicago working on a clue. His bogus security
scheme has been used to trap several other local

firms and he is believed to have made a huge
haul in jewelry before leaving this city. No other

firms could be found which would admit having

been swindled, but it is believed that once he is

located subsequent warrants will follow.
Franklyn T. Rombach, jeweler of Canton, Miss.,

is reported under indictment for forgery.
Victor A. Gebhardt, Gebhardt Brothers, is

traveling in Michigan and northern Indiana.

William Kranz is working through Tennessee and

Kentucky.
Barker & Friesens, jewelers on Fifth avenue

at Fountain Square, have set up a new Seth

Thomas clock. It is on an eighteen foot pedestal

and has a forty inch dial, which will be illuminated

at night.
I. Schwartz, jeweler on Vine street near Court,

is closing out his stock with the intention of with-

drawing from trade in that locality. A raise in

rental prompted his action.
Edward Eckerle is now with the King Jewelry

Company on Central avenue. He is a former

employee of Bingaman & Co.
As the result of William Attlese's victory over

him in the Democratic Primary for the nomination

as County Auditor, Mr. Anthony Herschede will

be the host of Mr. Attlese at a banquet. Mr.

Herschede is also bound by a pre-primary agree-

ment to give active support to the candidacy of

his successful rival.
The following buyers have visited local jobbers

during the past two weeks: Edward Kahn,

Sommerset, Ky.; Fred Raymond, Cambridge;

Bartley Skinner, Kuttawa, Ky.; E. F. Smith,

Versailles, Ind; W. W. Murdack, Middletown;

Mr. Dearth, Camden; J. E. Yohe, Decatur,

Ill.; A. E. Axman, Middletown; C. L. Newborn,

Coffey, Ky.; J. M. Busch, Covington, Ky.;

George Haendel, Piqua; Charles H. Seive, Aurora,

Ind.; J. E. Bradford, Ripley; George G. Helms,

College Corner; J. Effron, Middlesboro, Ky.;

L. Pollak, Williamson, W. Va.; A. P. Tiffany,

Xenia; M. J. Bevis, Liberty, Ind.; A. K. Lyon,

Lexington, Ky.
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Raising Fund for Currency Reform—Planning an Annual Fair—Fixed Prices
Endorsed by Jewelers—Forged Check Artist in Jail—Jeweler's Wife Meets
with Severe Accident

St. Louis, June 8.—Business men and bankers,
at a meeting held here recently in the Business
Men's League offices, instituted a campaign to
raise $50,000 to be spent in organizing Missouri in
behalf of the National Citizens' League movement
for Federal currency reform. George A. Mahan,
of Hannibal, Mo., president of the Missouri sec-
tion, spoke on the plan of campaign of his organiza-
tion and the necessity of currency reform to prevent
a recurrence of panics. The meeting was presided
over by George W. Simmons. Payments on the
subscriptions are to extend over a period of two
years. The National Citizens' League maintains
its Missouri offices in the Mercantile Trust building
in this city in charge of J. N. Fining, field secretary.

Planning an Annual Fair
At a banquet attended by 200 representative

St. Louis business men at the clubhouse of the
Universal Exposition Company on Wednesday
night, May 29, provision was made for an advisory
committee of twenty-five to complete the collection
of a fund of $100,000 for reviving an annual St.
Louis fair, under the auspices of the Universal
Exposition Company. The plans for raising the
fund of $100,000 contemplate 200 subscriptions
of $500 each. One of the zealous workers in this
movement is Goodman King, president of the
Mermod, Jaccard & King Jewelry Company,
and also first vice-president and chairman of the
executive committee of the convention's bureau.
Mr. King made the motion for the appointmentof the committee of twenty-five, which was carried,

and Mr. King was one of the three who subscribed$500 towards the fund during the evening. One
hundred and twenty-three subscriptions for $500
had been already obtained and seventy-four
remain to be secured. The committee will un-
doubtedly be successful.
The trial of Samuel A. Cheatham, slayer of

George Wurzburger, of the Cowperthwait Jewelry& Loan Company, some months ago, has been
continued until June 24. The defendant's counsel
announced that he was not ready for trial when the
case came up May 20.
A unique divorce case came up in our courts here

recently. The wife, who was the plaintiff, claimedthat her husband had a hobby for collecting clocks.She stated in her charges that he had established a
workshop at their home and spent all of his timewith his clocks and neglected her and his home.
The St. Louis Watchmaking School, 5815 Easton

avenue, St. Louis, Mo., has just concluded a very
creditable year, and one of which the institutioncan feel justly proud. Of the large number ofstudents graduated all have been placed in remun-erative positions or have gone into business for
themselves in locations commanding almost
immediate success. In addition to the large
escapement model, composed of over three hundredpieces and amplifying the ordinary eighteen-sizewatch escapement about one hundred times, andthe jeweling plant designed to assist worthy
students in their work while at the school, therehas been added a combined wheel cutting, drilling,grinding and damaskening machine built anddesigned by the institution. With this machine,which is original in design, the institution is in aposition to give the students a very thorough and
practical training in the principles underlying the
transmission of power in the watch train.
An appeal from the Probate Court of St. LouisCounty in the matter of the settlement of the estateof August S. Mermod, former wealthy jeweler ofSt. Louis, was filed in the Circuit Court at Claytonon May 23, by the St. Louis Union Trust Company,executor of his will. The appeal was accompaniedby a $10,000 bond. The trust company is suing tobe awarded $5,344.16, a commission claimed by

them and which the Probate Judge recently
ordered them to return to the estate.

Fixed Prices Endorsed by Jewelers
The St. Louis Retail Jewelers' Association helda special meeting on Wednesday, May 22. The

resignation of E. C. Zerweck was read and ac-
cepted, Mr. Zerweck having retired from businessas a dealer. William T. Zeitler, of the firm of JohnF. Zeitler & Sons, was elected as his successor. The
association passed a resolution unanimously in
favor of retaining the fixed price in connection with
the patent measures now before congress. All were
instructed to write their congressman the senti-ment of the resolution.
The association gave its annual boat excursionon the steamer Alton, Monday night, June 3. Itwas largely attended and a very enjoyable timewas had. The committee having it in charge was

composed of Herman Mauch, J. F. Zeitler, G. A.Abel and F. Courvoisier.
On Tuesday night, May 21, the Tower Grove

Heights Business Men's Association was organizedand George A. Abel, the well-known jeweler inthat part of town, was elected president. EdwardEagle and Ph. A. Nolting, jewelers of that neigh-
borhood, also became charter members.
Frank Scholl, traveler for Weiss & Fassett, re-

turned June 2 from a two weeks' trip through
Kansas and Nebraska.
0.K. Steuwer, of the firm of A. Graves Company,

Memphis, Tenn.
' 

formerly connected with the
Eisenstadt Manufacturing Company here, spent
several days here recently calling on old friends.
H. F. Hines, traveler for the Weidlich Manu-

facturing Company, of Bridgeport, Conn., re-turned here May 29 after a three months' trip tothe coast.
J. Herbert Crompton, vice-president of the

Weidlich Jewelry Company, returned May 29from a short trip to Chicago.
Lawrence Oberting, traveler for the Weidlich

Jewelry Company, returned May 24 from a two
months' trip through Iowa and Missouri. He leftJune 3 on a several weeks' trip North.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, returned May 27 froma three weeks' business trip to New York.
L. Harris, president of the Harris Diamond

Importing Company, returned June 10 from a ten
days' western trip. He will leave the latter partof the month on a two months' trip to the diamond
centers of Europe.
The auction sale begun recently by the Zerweck

Jewelry Company has been discontinued on ac-count of the time being inopportune. The store
will continue business until July 1, unless a saleof the stock is made before then.

Forged Check Artist Failed

Morris Heilbrenner, who represented himselfhere as representative of the Breckenridge Jewelry
Company, of Chicago, pleaded guilty recently topassing a forged check for fifty dollars, and was
sentenced to two years in the penitentiary. Itseems that Heilbrenner is an old timer in the
forging line, and it said that he has served time
elsewhere for work of this kind. He cut quite awide swath here before he was arrested, and
represented himself as a diamond salesman. The
charge against him was preferred by the Planters'Hotel management.
A reunion of the Business Men's League PanamaClub that made the trip to Panama some timeago enjoyed an excursion to Hannibal, Mo., onthe steamer Quincy, on Saturday, June 1. Theparty returned Monday, June 3. George J. Hess,

president of the Hess & Culbertson Jewelry Com-pany, and F. W. Drosten, president of the F. W.Drosten Jewelry Company, are members of the club.A. Kurtzeborn Jr. well-known to the jewelrytrade of this city, and recently connected with theJ. Bolland Jewelry Company, is now with the Hess& Culbertson Jewelry Company.

W. J. Beard, traveler for the Aller-Wilmes
Jewelry Company, is spending two weeks' vacation
at his home in Defiance, Ohio.
L. M. Flesichmann, a jeweler at 1231 Thir-

teenth street, was married to Miss Fannie Simpkins
on Saturday, June 1.
N. Pian, formerly foreman for the Fred G.

Frey Jewelry Manufacturing Company for the
past six years, has become a member of the firm of
the Erber Jewelry Manufacturing Company, and
will be in charge of the firm's factory.

J. E. Riley, traveler for the William F. Kemper
Supply Company, leaves June 15 on a three weeks'
trip through northern Missouri and northern
Illinois.
The G. Eckhardt Jewelry Company has been

conducting a three weeks' sale, offering twenty-
five per cent off in their prices.
F. W. Hoyt, president of the Hoyt Jewelry

Company, returned recently from a three weeks'
trip through Oklahoma and the southwest. F. J.
Bross, traveler for this firm, left June 6 on a two
weeks' fishing trip to Fergus Falls, Minn. I. T.
Fuller, traveler for this firm, was married to Miss
Jane B. Smedley, of Columbus, Ohio, at the latter
place on June 10. The happy couple are now on a
two weeks' bridal trip in the east.
F. L. Steiner, vice-president of the St. Louis

Clock & Silverware Company, won the first prize
of $1000 in cash at the national skat tournament
held in Chicago May 25, 26 and 27.
The Hess & Culbertson Jewelry Company,

received an order for 1,000 medals to be made of
gold, silver and bronze and thirty-five banners to
be made for the St. Louis Post-Dispatch Athletic
League. The order was given by the Post-Dis-
patch, one of our leading newspapers.
S. E. Bamber, secretary of the Hess & Culbert-

son Jewelry Company, returned May 29 from a
ten days' trip to Dallas and other Texas points,
with the local delegation of the Advertising Men's
League, who attended that organization's na-
tional convention, recently held at Dallas.
D. I. Kirsch, city salesman for the A. R. Brooks

Jewelry Company, has returned from a two weeks'
vacation spent at Okawville, Ill.
Paul Deckelmann has resigned his position as

watchmaker for the S. Ruby Jewelry Company.
H. A. Kinnehan, a jeweler of Mexico City, Mex.,

spent a few days here recently.
The E. Maritz Jewelry Manufacturing Company

has just completed redecorating their place and
it presents a very attractive appearance.

William Deuber, of the John Bolland Jewelry
Company, has returned from a two weeks' vaca-
tion trip.
E. A. Schoenle, traveler for the Maschmeyer-

Richards Silver Company, accompanied by his
wife, is home from a two weeks' vacation trip to
Colorado.
The annual state conclave of the Knights

Templar took place at Cape Girardeau, Mo., May
28 and 29. Herman Mauch, the well-known
Franklin avenue jeweler, attended and he was
elected sword bearer for the next year.
A. Hotchner, senior member of the firm of A.

Hotchner & Son, who makes his headquarters in
Antwerp, is in St. Louis for a visit, and will remain
until about July 1.
The plant of the St. Louis Silver Company,

118 Chestnut street, in the hands of W. J. C. Neun,
the assignee, representing the National Bank
of Commerce, the leading creditors, is being offered
for sale. F. Q. Bayliss, formerly owner of this
plant, has not announced his future business plans
as yet. J. M. Friede, vice-president of the Eisen-
stadt Manufacturing Company, sailed on the
Luistania, May 29, for Europe. He will be away
six weeks and will visit the diamond markets.

Well-known trade visitors here recently were:
T. H. Edwards, Clarksville, Mo.; Mr. Heinrichs,
of Heinrichs & Chambers, Jefferson City, Mo.;
R. 0. Willett, Vandalia, Ill.; R. G. Rutherford,
Mt. Vernon, Ill.; C. A. Toell, Litchfield, Ill,; W.
K. Urbarn, Vandalia, Ill.; L. J. Wick, Highland,
Ill.; L. A. Holdener, Belleville, Ill.; W. R. Hasel-
wood, Bardwell, Ky.; H. W. Foerste, Okawville,
Ill.; J. L. Wolff, Paducah, Ky.; L. B. Sibley,
Illmo, Mo.; J. Schmeltzer, Centralia, Mo.; W. H.
Jahn, Pacific, Mo.; L. P. Budenholzer ,Portage-
vine, Mo.; Charles A. Mauch, Marshall, Mo.;
C. W. Scanlin, Indianapolis, Ind.; F. L. Risse,
Edwardsville, Ill.; Roy Goulding, Alton, Ill.;.
C. C. White and wife, New Madrid, Mo.; N. P.
Jensen, Marissa, Ill.; J. C. Pilcher, Wellsville, Mo.
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Motor Races on Decoration Day Brought Multitude of Visitors—Indianapolis
-made

Car Won the $30,000 Prize—Silver Placques Furnished by Local Jewelers

Indianapolis, June 10.—May 30, Decoration

Day, was a holiday with the majority of city

jewelers. Many of them spent the day at the

Motor Speedway, witnessing the five-hundred-mile

motor races. Over 78,000 people were on the

grounds. It was a big day for Indianapolis. An

Indianapolis boy, Joe Dawson, in an Indianapolis

built car, a National, won the $30,000 prize in a

record beating time; 6; 21; 06; and an Indianapolis

jeweler, Charles B. Dyer, designed and made the

beautiful silver placques that were presented to

the winners.
The annual invoicing, at Baldwin Miller Com-

pany, deprived the force of a holiday on Decora-
tion Day. Among the visitors who called at the
firm's quarters, in the State Life Building, before
going to the Speedway, were; Charles Ham,
Frankfort, Ind.; Mr. Stotts, of Statts-Raynes
Company, Clinton; Charles Humston, Goodland;
R. C. Taylor, son of Jay D. Taylor, Logansport;
W. A. Petro, Swayzee; Charles Fuller, Patoka and
Billy Lamb, Chicago representative for George H.
Fuller & Co.
C. W. Lauer, Jr., and Alfred Phaud, of Charles

W. Lauer & Co., saw the 500-mile automobile race
at the Motor Speedway, from start to finish. They
carried their lunch and closely watched every car.

There is a possibility of several jobbers and
manufacturing jewelers moving into the handsome
Merchants' National Bank Building, corner of
Washington and Meridian streets, as soon as the
building is completed. J. C. Walk & Son, will
occupy one of the ground floor rooms in Washing-
ton street.
The retail jewelers and opticians made special

displays of field glasses and stop-watches for the
automobile races.
F. L. Bryant's store at 137 N. Pennsylvania

street, has been given a very through house clean-
ing. Every article in stock as well as fixtures and
walls have been cleaned until they shine.

W. J. Hoffman of the material house of Hoffman
& Co., has been on the sick list for a week or more.

C. W. Lauer, Sr., of C. W. Lauer & Co., is taking
treatment, for rheumatism at the Mt. Jackson
sanitorium, just west of Indianapolis.
B. S. Staley, on East Washington street, has

just returned from a pleasure trip to Detroit,
Mich.
Clyde Gabbert, watchmaker with E. C. Stokes,

in the State Life Building, is off on a two weeks'
vacation. Mr. Stokes spent last week on a fishing
trip near Bowling Green, Ind.
L. Critzer, watchmaker in the State Life Build-

ing, reports plenty of work from both the city and
country. Decoration Day Mr. Critzer took a day
off and went fishing.

Charles W. Bernloehr, watchmaker with Chris
Bernloehr & Brother, is spending a month at Lake
George, New York and Boston. John A. Bern-
loehr, of the same firm, has recently sold a fine piece
of residence property, on Park avenue and Elev-
enth street, for $8,500.00 It was a piece of pro-
perty that Mr. Bernloehr purchased, not long
ago, as an investment and on which he realized a
handsome profit. The Bernloehr boys believe in
real estate investments and have shown excellent
judgment in all their transactions. Both men own
considerable property in this city, in addition to
their homes.
Sam Trattner, proprietor of the Reliable Loan

Company, has returned from a combined pleasure
and business trip to Toledo, Ohio.
John T. Gardner, traveling representative for

Baldwin Miller Company, was elected a delegate to
the National Convention of the United Com-
mercial Travelers' Association, to be held at Co-
lumbus, Ohio, the later part of June.
At the State Convention held at Kokomo, Ind.,

in May, Mr. Gardner's daughter Miss Edna, was
chosen Queen of the Parade. There were a large
number of candidates, but Miss Gardner's per-

sonal attraction and her father's popularity easily
won.
Lucian Weil has succeeded to the • traveling

position for the F. & M. Jewelry Company,
formerly filled by Mr. Rothchild. The latter has
accepted a similar position with a Chicago house.
Leroy Miller, city salesman for Baldwin-Miller

Company, accompanied the Indiana Trade Asso-
ciation upon its Trade Extension trip to Ohio and
eastern Indiana, June 4, 5 and 6.

J. C. Sipe has engaged passage on the "Lusi-
tania" and will sail July 10, for Amsterdam and
other diamond marts of Europe. Mr. Sipe an-
nually makes a purchasing trip to Europe.

Albert Zoller, of Charles Mayers & Co. has
returned from a six weeks buying trip to England,
Germany and France.
W. E. Markus, owner of the Tiffin Jewelry

Company, on North Illinois street, and the Gem
Jewelry Company on south Illinois street, has
opened another store, the Libey Jewelry Company,
at 140 north Illinois street. R. W. Partlow,
formerly with The Indianapolis Manufacturing
Jewelry Company, will have charge of the new store.
H. J. Friedman, of the F. & M. Jewelry Com-

pany, has returned from a buying trip to New
York and Providence.

Carl L. Roast recently spent Sunday at his old
home, Crawfordsville, Ind.. He had a fine time,
seeing the city improvements and visiting friends,
but came home with a sprained ankle, sustained
in stepping off the electric car.
Mr. Kneeland recently visited the city trade

with an attractive line of G. T. Sutterley & Co.'s
metal goods.

Julius Bloom, who recently accepted the posi-
tion of foreman of the Indianapolis Manufacturing
Jewelry Company, has made several improve-
ments in the shop and added a number of new
tools and machinery. Miss Princess Douglas,
daughter of M. L. Douglas, has taken charge of
engraving department.
Lee Henle, of Sussfeld, Lorsch & Co., was calling

upon the Indianapolis trade last week.
While making a run to Newcastle, Sunday, May

26, with the Hoosier Motor Club, Mr. and Mrs.
J. P. Mullally met with a series of accidents
and mishaps. The most serious was when their car
went over an embankment and Mr. Mullally
sprained his ankle. Their escape from more
serious results was considered remarkable.
Hal J. Breen, the Hoosier auctioneer, has been

with Dan I Murray for several weeks, selling the
stock of Milton B. Fitch, at Flint, Mich.

Charles Fuller, and wife, of Patoka, Ind., were
the guests of Mr. and Mrs. Joseph E. Reagan
during the automobile races.

After spending a few days in the house, the
traveling force of Baldwin Miller Company, is
again on the road with a full sample line of silver
novelties and goods for future delivery.

Carl Taylor has purchased new fixtures and a
safe for the jewelry store that he has opened at
Ossian, Ind. Mr. Taylor had charge of the watch
repair and jewelry department in a drug store, in
the same town, previous to entering upon a busi-
ness venture of his own. THE KEYSTONE and his
many trade friends wish him success.
H. G. Morris has succeeded to the jewelry busi-

ness formerly conducted by R. H. Barnett, at
Owensville, Ind.
W. S. Hoke, a well-known jeweler of Winchester,

Ind., was in Indianapolis last month. He came
as a delegate to the Haymakers' Convention and
found time to visit the wholesale houses, and do
some buying for the home store.

B. F. Spencer, Remington, Ind., was a delegate
to the Grand Lodge of Masons, recently held in
this city. Mr Spencer is Master of the Lodge
at his home town.
E. R. Simcox, at one time watchmaker for

George S. Kern, of Indianapolis, and more re-
cently with W. J. Hamilton, at Linton, Ind., has
notified his friends in this city that he has opened
a jewelry store of his own at Virginia, Ill.
0. C. Hurst, watchmaker with T. H. Anderson
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& Son, Bedford, Ind., came to Indianapolis Dec-
oration Day to see the 500-mile automobile races
at the Motor Speedway. The next day Mr.
Hurst did some buying at the material house of
Hoffman & Co.
Herman Tabler, of Waynetown, Ind., enjoyed

the auto races at the Speedway on Decoration.
Day and later transacted some business with A.
P. Craft Company.
The local jobbers have been notified that 0. F.

Clark has sold his jewelry business at Garrett,
Ind., to Arthur F. Smith.

J. F. Kiser, proprietor of "The-out-of-the-Way"
Jewelry store at Muncie, Ind., was a recent wel-
come buyer on the local market. He reported May
business very good indeed. June 6, Mr. Kiser
expects to attend the National Republican Con-
vention at Chicago.

Fire in the business district of Oolitic, Ind.,
May 27, destroyed property valued at $25,000.
The store building of J. L. Bush, a jeweler, was
burned but the contents, consisting of $16,000
worth of watches and jewelry, which were in the
safe, were saved by rolling the safe into the street.
W. W. Dale, who recently lost his store at

Dugger, Ind., by fire is now located at Sellersburg,
Ind.

J. E. Rhorer, at one time a partner of A. H.
Pauley, at Bloomington, Ind., but for several
years out of the jewelry business has re-entered
the trade and opened a store in Bloomington.

Brooks & Chapman, Madison, Ind., did con-
siderable advertising last month under the head of
"Timely Thoughts for Commencement Time."
Their business was unusually good. It is claimed
that more jewelry was purchased for commence-
ment gifts than ever before.
S. B. Merrick, jeweler and optician at Plain-

field, Ind., was a recent visitor and buyer on both
the jewelry and optical markets. He reported
business in both lines as very satisfactory.

The Latest Ideas in Summer Jewelry

Summer is pre-eminently the bracelet season,
and jewelers exert all their ingenuity in designing
beautiful and unique bands that will be "the thing"
for one particular season. This year it is the gal-
lery bracelet. Just why it is so called it would be
hard to tell. It is of pierced gold or platinum,
rather broad, hand-finished, sometimes plain, but
more often set with round or square-cut sapphires,
or diamonds and sapphires. On the whole it is
one of the prettiest bracelets seen for some time.
The new circular brooches are beautiful beyond

the indication of their name. They are gold cir-
clets, formed sometimes of slender strands; some
are jeweled, others paved with pearls, or set with
alternating square-cut amethysts, tourmalines or
green tourmalines and sapphires. Those with
inner bands of enamel—amethyst, with amethyst
settings, and dark blue enamel—are pretty, and
some with amethysts and pearls quite exquisite.
The single pendant is more popular than the
festoon necklaces. Those of platinum and gold
settings are still in high favor. The bride rose
design is a favorite for wedding-gift silver.

Another decoration that is very novel and should
also be approached with caution is a bead necklet,
an evolution of the old-time daisy necklace. It
is entirely of beads, but shaped like a snake, and
secured to the neck by passing the head through
the tail. It is a fascinating little ornament,
especially the head part with its blood-red flexible
tongue.

Coral is going to be seen a great deal this sum-
mer. This kind of jewelry is always in good taste
and may be worn with linen, cotton, and simple
silk frocks, so the purchase of a set of coral will be

an economy, really. It is very pretty, too.
The Quaker purse is a novelty and to all appear-

ance a convenient one. It is circular in shape and
is a mesh encircled by a strip of metal.
The single baroque pearl will be the favorite

for earrings, mounted invisibly. Long earrings
are still worn, but they are not considered in good
taste worn with a simple morning frock.
The new combs are very pretty. The tops meas-

ure any length from one to four inches. Some of

them are inlaid with metal and very tiny stones.
While combs are not greatly in demand at present,

they will be wanted later on when girls and young
women prefer to go hatless.—Elizabeth Lee, in Los
Angeles Times.
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Keeping Trade at Home

An Illuminating Analysis of an Important Trade Problem—How to Attract, Retain and
Extend Local Patronage—Offsetting Outside Competition

Address by W. S. ASHBY, of the Western Clock Co., before the Illinois Retail Jewelers' Association

When I was asked to come to Rock Island and
make an interesting speech before you, I decided
to make the best possible start by choosing what
I know is a very interesting subject. I doubt very
much if there are any of you who haven't devoted
more or less time and thought to the matter of
keeping trade at home.
The temptation to trade away from home is by

no means confined to the small towns. They corn-
plain that the business goes to the nearby cities;
the merchants in those cities will probably com-
plain that their biggest customers go to Chicago;
Chicago complains that New York gets her best
business; and New York merchants complain that
Paris gets the cream of their trade—so that the
the subject of out-of-town trading should be in-
teresting to everyone.
You have, no doubt, heard the story of the

half-witted village lad who found in less than an
hour the horse for which the entire village had
searched for several days. On being asked how
he knew where to go, he said, "I just thought
where I would like to go if I was a horse, and sure
enough that's where he was."
The best way I know to find out how the cus-

tomer feels about a thing is to get right over your
counter, put yourself in his place, and look at the
matter through his eyes. In the words of the
story, " think what you would do if you were the
horse." Get outside of your store and size up the
proposition from there—that's where your cus-
tomer is when you get your first chance at him.
This makes every passerby a possible cwitomer,
and its up to you to pull them in. Every extra
customer you get means business growth.

See Your Store as Others See It
If you were a customer with money to spend

would you be tempted through the door of your
own store? Is the outside appearance attractive
enough to draw you inside, or would you feel the
same temptation that other people do, and take
your business to the larger stores? Look at your
store as though you had never seen it before.
See it with a stranger's eyes.
Do you patronize merchants in other lines of

business? Do you buy all of your goods in your
own town? If you don't, have you ever stopped
to think that perhaps the other merchants are
making the same complaints regarding you that
you are making about some of the other people in
town? If you make occasional trips to the city
to purchase goods of different kinds that you could
just as well purchase at home, can you blame your
customers for following your example?
Now, why do you prefer to trade in the larger

cities. You must have some excellent reason.
Do customers for something in your line have the
same reason for not dealing with you? If they
have, you know pretty well where to start to go
after that business.
You find that a great many merchants take a

very pessimistic view regarding this proposition of
trading at home. You find many of them positive
that nothing could induce the customer to buy
anything in town that she can go or send for. I
think, that, as a rule the average customer is
more than willing to spend her money in town;
in fact, most of them prefer it, if they can secure
some of the advantages that they get in the city.
We must never lose sight of the fact that the

customer has a right to spend her money wherever
she pleases, and that no amount of complaining
on our part is going to bring her business to us.
In fact, if we complain and get sore about it, and
show it, we are very apt to lose what little business
of hers we have. But if we make an earnest effort
to serve her cheerfully and pleasantly when she
does come in, and try to show her that we can offer
her the same advantages that she enjoys in the city,

we will very likely get more and more of her
business.
I have always noticed that the hardest customer

to please, had more to say, either good or had,
than any other class of customers we had.

Why Large Stores Get Preference
The reason that the average customer goes to

the larger stores to trade is because she feels that
she gets a bigger selection, later styles, better ser-
vice and lower prices. It is more than likely that
there is a larger stock to select from, for the jeweler
in the small town cannot be expected to carry the
same assortment that the city jeweler does, but
this should be his only disadvantage.
He ought to see that his stock contains the new

styles as soon as they are originated. He ought
to give just the same service offered by the city
jeweler, and, if anything, he ought to have the
advantage over him as far as price is concerned,
for his overhead cost is far less than that of the mer-
chant who does business in the city. The city
jeweler pays big rent, employs more help, has to
meet more exabting demands, and in a dozen ways
is called on for expenses that the smaller jeweler
never dreams of.
This increase in cost of doing business means

that he has to do a much larger volume of business
before he gets a cent of profit himself. There is an
old saying that "Competition is the life of trade,"
and there is nothing that illustrates it better than
the difference between the average small town store
and the city store. It is this keen competition
which keeps the city merchant up on his toes and
makes him pay far more attention to the appear-
ance of his store, the arrangement of his stock, the
trimming of his windows, and the service rendered
his customers. He knows he has to have this
business, and, he goes after it in every way that
he knows.
You have a great advantage over him in this

respect: his organization is frequently so large
that he has to leave a great number of details to the
care of clerks, and they do not, and will not, take
the same interest in his business that he would take
himself. You have practically every transaction
under your direct supervision, and, in most cases,
you can give your customers personal attention.
This means that every person who goes into your
store will receive exactly the treatment that you
feel he should receive.

Knowing the Customers

Here is another big advantage: you have the
acquaintance and confidence of your customers.
You know just exactly what they demand and you
have a genuine personal interest in their satisfac-
tion, because you know that you will have to meet
that customer face to face a good many times
during the life of the article that you sell. If it
isn't right, he doesn't have to come far to make a
vigorous protest.
In your store the customer should feel perfectly

at home and at her ease. She should feel free to
spend as much time as she likes in making her
selection. In the city store the clerks are strange,
she is unaccustomed to their method of doing busi-
ness, and the very thing that she considers an
advantage, the largeness of the stock, only con-
fuses and bewilders her. She receives a certain
impersonal treatment because she is not known in
any way to the salesman who waits on her, and
after she has left the store, she is simply number
so-and-so, amount so much, in the salesman's book.

Here's one thing that you can't overcome. It is
the tendency of people to buy extras when away
from home. This is easily explained—their purse
strings are looser on a journey than they ever are
at home. They have more time to consider pur-
chases and study show-windows and stocks, than
they do when occupied with their irregular daily
work. Then, too, it isn't often that a wife can get
her husband to go shopping with her, and she gen-
erally makes the most of an opportunity of this

kind. At home he would be too busy to go down
town with her and would probably tell her to
choose the thing that she thinks is right. This is
unfortunate for you, for whenever you can get the
man and woman together, you know that there is
going to be more money spent, for the man is
always a more liberal buyer than the woman.

If you give attention to the stock arrangement,
window displays, store service—things that the
city store depends on to increase business and
make it prove a paying proposition—there is no
reason in the world why it should not prove just as
profitable to you. The cities were small towns
once, and most of the large stores started in a very
small way.

Make Comparisons with Other Stores
After you close your store some evening, walk

around the streets and size up the town. Do the
windows possess the same attraction as the city
stores? The same class of goods, the same ma-
terials are there to work on; the same customers
that are walking up and down the street, are the
ones that are spending their big money away from
home. Doesn't this indicate that the chief reason
the city store gets the business is that it goes after
it? If the show windows in your town received
one-half the attention that the show windows in
the city do, you would find that the home stores
would do a much larger business and the percen-
tage of sales made out of town would be greatly
reduced.

If you want to prove this to your entire sat-
isfaction and profit, make it a point to decorate
your window as attractively as possible, and change
it twice a week, or at the very least, once. Put
in a few goods and arrange them tastefully. A few
things at a time and frequent changes give people
the idea that you have a much larger stock than
you really carry; besides, it gives them a better
opportunity to see everything and to realize its
beauty and worth. Put in the new goods as they
come. Get people into the habit of looking at your
windows to see the newest things in jewelry, silver-
ware, and cut glass. If the price is low enough to
prove an attraction, be sure and put that in too.
See that the windows are well lighted at night,

and leave the light in as long as you think there are
enough people passing your store to make it pay.
As long as your store is open, have that brilliantly
lighted too. Don't be afraid of getting too much
light. Customers cluster around a well-lighted
store like moths around a candle. Keep both your
window and store brilliantly lighted, so that it is
the bright spot on the street. It is the best kind
of after-dark advertising that there is. You never
see a crowd rambling up a dark street, and you
never see anyone looking into a dark store. Your
window, if given the proper attention, is the best
salesman you have. If you furnish the light for
the window to work by, you will find that it is a
salesman who will never kick on working over
time, evenings or Sunday.

Value of Show Windows
A number of people cannot get into your store

during the regular hours. A great many of them
would not come in and ask permission to look
around, but they will stop in front of your window,
and if they see something that attracts them, willlook it up at the next opportunity. They will
not hesitate to come in and ask you for some cer-
tain article. It frequently happens that a couple
will pause to look at the window, and the young
lady will express her admiration for some article
displayed. This furnishes the young man anexcellent hint for the purchase of a gift.

If you will give your window careful attention,keeping it displayed during the evening, you will
be surprised at the number of times you will be
asked to show something that "we saw in the
window the other evening." If you doubt the
value of a well trimmed and well-lighted window,
walk along a city street any night and see the nu -
ber of window shoppers who are examining the
goods and comparing values. These are the
windows that pull your customers away from town.
You can trace direct returns on this kind of adver-
tising. The extra sales made from evening win-
dows play a good profit on the time, and expense
it takes.

Don't let the good work stop with the window.
Arrange your stock on your shelves and in your
showcases, as attractively as you can. Study the

(Continued on page 1237)
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of what happens
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with ordinary watches
selling at the same price
is the following, which
occurred in a large town
of the Middle West.
"There are three other jewel-
ers in this town," writes one
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Keeping Trade at Home

(Continued from page 1236)

effect of different arrangements. See that each
piece is kept clean and bright. When tags or
cards become soiled from handling, renew them,
and see what a difference it makes in the appear-
ance of your stock.

If you want to try out the difference in selling
values of goods with clean tags and those with
dirty tags, select an assortment of a dozen articles.
Choose the most attractive from the standpoint
of design and price, putting a dirty tag on it, and
have it well finger marked. Then clean up the
balance of the assortment, making them look as
new as possible. Furnish them with clean new
tags and offer the selection to the first customer
who inquires for an article of this character. You
will find she will hardly give a glance to the piece
which looks old and shopworn, nothwithstanding
the fact that it is the best looking piece and the best
value in the entire lot.

It's the same with silverware and every line of
goods. The time spent in keeping your stock clean
and new looking is well spent. People always go
for the most attractive looking goods.
You will find that switching goods from one case

to another will give your store a little different
appearance. You will often find that your cus-
tomers give you credit for getting in new goods
when you have simply re-arranged the case, and
put something else to the front.

Place Goods Where They Can Be Seen

Here's another thing that the department store
pays a lot of attention to—they see that every
article is arranged so that both customer and sales-
men can see it and get at it easily. No matter how
good your values are, or how attractive the design
if the goods are hard to get at, or poorly displayed,
the customer is not going to ask to be shown them,
and the salesman is not going to get them out to
show her.
I gave this point a very thorough test with two

finishes of the same goods. The assortments were
practically the same in each case. On one shelf
the goods were easily seen by the customer and
were easy to reach and handle; the other shelf was
only a few inches above it, but it made the cus-
tomer look up and also reach up.
Anyone would say that this was too small a

difference to be considered, yet the lower shelf sold
on an average of five pieces to one of the other. I
thought at first that it might be that the finish of
the goods on the lower shelf was more popular, but
when I reversed the position of the goods, I found
that the same proportion held good, showing that
it was the position of the shelf that was respon-
sible. It was simply making it easy for the cus-
tomer to buy. The department stores don't miss
a point of this kind, and if you are going to keep
business at home, you will have to give some study
to it as well.
The reason that I have held up the department

store as an example of enterprise, is because the
department store demonstrates a belief of mine—
you get just what business you go after. The man
who waits for business gets to come to him,
gets very little. If the department store depended
on what people came in to buy, a lot of the big
ones would have several floors for rent. They
tempt a customer into the store in some way, it
may be a bargain that they lose money on, but they
get her in. Then they depend on attractive
display, convenient arrangement and clean assort-
ments to do the rest. From the looks of the Chi-
cago department stores it must pay. They all
seem to follow the same motto—make it easy for
the customer to buy.
My experience in a department store has been

that you have to buy yourself if you get it—there's
no one to sell it to you. If store and stock ar-
rangement alone will do as much for them, in spite
of slow unsatisfactory service, it surely should help
us when we add personal, interested service.

Competition of Catalogue Houses

You have another very keen competitor. in the
firm that sells jewelry by catalogue. In a great
many instances you will find that their prices are
lower than yours, but, taken on the whole, you can
afford to duplicate any price that they make rather
than let the business go out of town. Even if
your profit on the transaction is very small, it is
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better to have that customer started to deal with
you and to feel that your prices are just as low as
those of the mail order houses. This will give her
confidence in your prices and your goods, and after
a few transactions of this kind, you will find that
she will get away from the habit of comparing your
stock and prices with her catalogue, and you will
have her buying regularly from you.
To sum up the proposition, you are working

against advertsing. The city store may not spend
a dollar more on what is termed "general publicity"
than you do. They may never spend a cent in
newspapers, programs, or any other printed matter.
They advertise themselves by the completeness of
their stocks, the appearance of their stores, and the
splendid service that they render their patrons.
The best advertising there is, is the word-of-

mouth advertising, and this you can secure in a
very inexpensive way by giving special attention
to the manner in which your goods are done up
when they leave your store. A few extra cents
spent on a distinctive, attractive looking package,
and a little care in the packing and wrapping of the
article for delivery, will cause a great deal of favor-
able comment for you and your store. Every nice
piece of goods that you sell proves a further adver-
tisement for you.

If you sell a new silver or cut-glass dish, there is
bound to be an entertainment given that will
furnish an opportunity of exhibiting the new
possession, and you may rest assured that it will
not escape the notice of the assembled guests, and
sometime during the afternoon or evening there
will be some mention made of it and of the store
from which it was secured.

This is going to strengthen your reputation for
being able to furnish attractive goods at the right
price.

Sales that Advertise the Jeweler

I always felt that the sale of an unusually hand-
some bit of jewelry was an even better advertise-
ment than the sale of a piece of tableware, for your
advertising in connection with the piece of table-
ware is confined to the guests who are invited to
that home, whereas your circulation is ten times
as great on a bit of jewelry or personal ornament
for that will not only be seen in its own home, but
be carried to the homes of friends, and it will be
commented on just as surely as the other article.
There is another way in which you can get a

lot of business at a very small cost—that is to
co-operate with the manufacturers who are spend-
ing a great deal of money advertising goods which
they ask you to sell. These goods are advertised
in the magazines which reach your customers
they are brought to their attention in the most
attractive way possible, but nineteen out of twenty
readers of an advertisement will not come in and
ask you if you carry those goods, because they'll
take it for granted that you don't. While if you
have an attractive display of the advertised ar-
ticles in your window, or if you put an advertise-
ment in your local paper for those goods, you will
find that you will have a good many inquires for
the article, and you'll make a good many sales.

It will give your store a certain prestige to
be identified with goods that are so widely adver-
tised in all of the leading publications. You will
find that the department stores lose no time in
taking up a newly advertised article and they get
the greatest possible benefit from it.

If you could send someone into all of the better
homes in your territory to tell the different families
about some special piece of goods you carried, show
a picture of it and tell the price, you'd expect to
make some sales on the strength of it, but the cost
would be high. The advertised article has had all
this done for it and more—the work is multiplied
by repetition. The message is taken right into the
living-room by a magazine in which they have
confidence. It is there by invitation. The whole
family reads it and your work of selling is more
than half done. The faster a dollar travels from
your customer's pocket to your cash drawer the
better it is for you. You'll find that national
advertising greases the skids wonderfully.

Advertising and Quality

It's only natural that a customer should prefer
an article with whose name, appearance and price
he is familiar to one he knows nothing about.
The advertising guarantees the quality. It's the
best guarantee you can ask. It isn't the first
sale we make to a dealer that pays us a profit,
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it's the repeat orders we get from him that count
If our goods do not live up to the advertising we're
in a bad way. People expect more of advertised
goods than they do of unknown articles. The
faults of advertised goods are magnified by the
advertising spot-light. Advertising brings us in
touch with the actual user of the goods, we get the
benefit of his criticism; it enables us to take cus-
tomer complaints off your shoulders.
Every manufacturer who is advertising his goods

is meeting you more than half way, in bringing
his to the attention of your customers, and creating
a demand for them. Everyone of them will do
more for you. Nearly every manufacturer can
supply you with electrotypes for use in your
paper, lantern slides for use in moving picture
shows, retailers' show cards, and various forms
of window and counter display articles. If you
evince any interest whatever in the line, you can
get a great deal of very profitable assistance from
every manufacturer.

It may be that there is some line of goods you
would rather sell. It may make you a larger profit
apparently. When you figure the extra time it
takes to sell the other article, the possibility of
losing a customer by trying to substitute, does it
pay? The advertised article usually has a known
value. It is recognized by all who see it as being
worth its purchase price. The unknown article
does not have a standard value that would be
recognized by everyone. It cannot mean as much
to the purchaser or his friends. If it goes wrong
the blame is entirely on you. If the advertised
article doesn't give satisfaction it comes on our
heads.

Here's one place that the city merchant doesn't
have the best of you. The manufacturers' ad-
vertising does just as good work in a small town as
it does in a big one and the dealer willing to take
advantage of it is going to profit most.

It is not enough that you simply have the ad-
vertised article in stock—you must do a little
advertising on your own hook, and let the public
know that you carry the goods and recommend
them. You will find that this course not only
increases the sale of the advertised article, but
will be the means of bringing you a great deal of
business on other lines, for the most important
thing in retail or any other business is to get the
customer started to trade with you. After a few
sales you have him in the habit, and as long as you
give him satisfactory treatment, you will find that
you competitor is going to have an awfully hard
time breaking up that habit.

•

Japanese China-painting
In painting, as in writing, the Japanese artists

hold the brush, which they use for both purposes,
perpendicularly over the surface to be inscribed
or ornamented, the first and fourth fingers over
the two middle ones.

China-painting in Japan is conducted on the
co-operative system. Each artist confines himself
to one particular part of the work. One specialist
sketches the figures, another the landscape, and a
third the scrolls and arabesques. The cup, vase,
dish, or whatever it may be, is then handed over
to the colorists, who also subdivide their labor,
one of them doing the scarlet, another the blue, and
so on, until the master-worker crowns their efforts
by adding the gilding either in broad lines and
masses or in multitudes of tiny dots.
When one reflects that every one of these touches

must be repeated with the minutest accuracy from
seven to nine times on the best china some idea may
be had of the amount of skill and attention re-
quired to produce good Kioto ware. Then, after
all, the whole of this labor may be wasted upon a
faulty article which shows its flaws only on being
submitted to the fiery ordeal of the last baking.
The artists are paid according to the class of their

work, the gold painter and final critic receiving
most. Next ranks the designer, and lowest of all
are the colorists, whose work is purely mechanical,
though it requires a long apprenticeship.
The final baking lasts for several hours. The

furnace is fed with logs of a close-grained wood as
hard and heavy as lignum vitae, which burns slowly
and gives a uniform and intense heat. The fire is
allowed to die out and the furnace to cool very
gradually, in order that the porcelain may be
properly annealed. The porcelain is ready for
removal in forty-eight hours after it has been first
placed in the oven.
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■■•• Rockford Winding Indicator Watches
16 Size 17 Jewel Adjusted

COMMERCIAL GRADE
Winding Indicator Watches

No. 665 — 16s Open Faced Rockford
Indicator, accurately indicates the. exact
time that elapsed since last winding. Pen-
dant set 17 Ruby and Sapphire jewels in
settings, adjusted to temperature, gold
center wheel, compensating balance, Bre-= guet Hair Spring, Safety pinion, patent
micrometric regulator, gold lettering, glass
enamel dial, with sunk second hand and
Indicator Bit, sold complete in 14K Solid
Gold and 25-year Gold Filled cases, plain,
engine turned, or engraved, screw back
and bezel, jointed or swing ring

16 Size 21 Jewel

RAILROAD GRADE
Winding Indicator Movements

No. 655 — 16s Open Face, Railroad
Grade Rockford Indicator Movement ac-
curately indicates the exact time that
elapsed since last winding; lever set, 21
Ruby and Sapphire jewels in gold settings,
adjusted to temperature, five positions and
isochronism, gold center wheel, gold pallet
cap, Sapphire pallets, double roller escape-
ment, steel escape wheel, compensating
balance, safety pinion, patent micrometrit
regulator, Breguet Hair Spring, hollow
ground winding wheels, gold lettering,
handsomely damaskeened, glass enamel
dial, sunk second and Indicator Bit.

The Indicating Mechanism is Very Simple
Almost Every Jeweler is Buying Them. ARE YOU?

WRITE AT ONCE FOR FULL INFORMATION TO

THE ROCKFORD WATCH CO., Ltd., Rockford, Ill.

==

 THE 

New Century
Engraving Machine

THE NEW CENTURY
has back of it over 25
years of engraving ma-

chine experience. When
you take this into consider-
ation and the large number
of machines we have been
selling during these years,
it must be apparent the
New Century possesses
merit.

One of our customers
wrote us a few weeks ago:
'My machine has given
satisfaction both to me and
my customers in every case,
besides paying 20 per cent
on my investment in paid
engraving." We have
hundreds of similar un-
solicited letters.

YOU NEED A
NEW CENTURY

Write NOW for Catalogue
and Prices and Terme

THE EATON &
GLOVER CO.
SAYRE -:- PENNA.

Peerless Belts and Buckles
are the best selling goods we have put on the market during
our 20 years' experience in the monogram business.
Are your getting your share of the profits in this line? If not,

WRITE FOR CATALOGUE No. 14 AND DISCOUNTS

CHICAGO ART METAL WORKS
INCORPORATED 1892

302 West Lake Street CHICAGO, ILL.
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AMONG THE TRADE

Arkansas

Frederick William Haury, Helena, received quite
an ugly wound last month when the upper section
of a mahogany Gilbert regulator, eight feet long,
which he was hanging became unbalanced and
fell on his head. After a physician had dressed
the wound, however, he went on with the work
and now has the regulator in position and keeping
correct time. This regulator together with a fine
$500 mirror back, solid mahogany wall case are
two new additions to his store. He has also added
a new ametropometer to his optical department.

Colorado

Louis Kauderer, who was formerly in business
in Rifle, but who is now engaged in the jewelry
and optical business at 1544 California street,
Denver, has announced his intentions to dispose
of his jewelry stock and devote his entire time
in the future to his optical business.

Charles Doersam, at 405 Sixteenth street,
Denver, has found it necessary to enlarge his
facilities for the manufacture of his "Houn Dawgs"
pins. He now furnishes them in gold, gold-
plated, silver and German silver.
C. C. Patton, of Canon City, recently had the

pleasure of entertaining an Ohio boyhood friend,
Rev. D. N. Lyle, who has just been elected to the
pastorate of the Presbyterian Church of Cripple
Creek.
W. F. Plambeck, Denver, has just left on a two

weeks' vacation trip on a tour of Texas and the Gulf
cities, and will also visit old Mexico before he
returns home.

Ernest W. Platt will close out his business at
1526% Chamfa street, Denver, and expects to
continue business on the Pacific coast, as soon
as he can find a suitable location.

Travelers through the southern part of the state
have been greatly inconvenienced by washouts
in that district. Silverton is entirely cut off by
washouts between there and Telluride, and Peonia
is in the same condition, being washed out from
Delta.
Mr. and Mrs. Frederick R. Warren, Denver,

have left for New York, where they will visit for
about a month.
Word has been received from the western slope

that the crops and fruit are in excellent condition,
and they are looking for a banner year, and every-
body is expecting a big business this fall.
Edward Lehman, of the Edward Lehman

Jewelry Company, Denver, has just returned from
an extensive trip through Kansas and Nebraska.

Joseph E. Lewis, of the Lewis Jewelers' Supply
Company, Denver, has just left on an extended
trip to the northwest, expecting to be gone about
ten weeks.
The following out-of-town jewelers were in

Denver recently: L. W. Keil, Pueblo, Colo.;
W. N. Payne, of Payne & Crowder, Boulder, Colo.;
T. M. Howells, Florence, Colo.; J. B. Johnson,
Walsenburg, Colo.; Adolph Velhagen, Alamosa,
Colo.; A. M. Cross, Grand Junction; E. A. Eves,
Idaho Springs, Colo.; W. R. James, Arvade, Colo.;
George Smyth, Idaho Springs, Colo.; and J. S.
Bently, Boulder, Colo.

Connecticut

W. D. Webb, a retail jeweler at Greenwich,
stopped a team of runaway horses which had
been left standing near his store. After the team
started Mr. Webb gave chase in an automobile
and succeeded in catching them after a chase of
three quarters-of a mile. No damage was done.
Frank S. Cornwell, assistant secretary of the New
Haven Clock Company, and former Commander
of the Connecticut Naval Militia organization, is
ill with typhoid fever at Woodmont. At last
reports he was improving.
The entire plant of the New Haven Clock Com-

pany, which employs 2,600 people, is on a new
schedule of five days a week.
An attempt to rob the window of the C. A. Peck

pawnshop at Bridgewater, was made recently.
Scratches were found on the window, which seemed
to be made by a diamond-tipped glass cutter. A

square piece, large enough for a hand to go through
had been marked on the window. Evidently
the robbers were frightened away before they
completed their work.

Burglars recently smashed a plate glass window
in the store .of I. Goldstein, Jr., 118 Congress
avenue, New Haven, and reaching inside grabbed
a number of articles and made their escape by
running through an alley-way next door into the
yard in the rear. A policeman who was a block
away arrived just in time to see the burglars
escape in the darkness.

• District of Columbia

J. W. Hicks is about to open a combined optical
and jewelry establishment at 506 H street, N. E.
The store is quite a large one and is on the main
thoroughfare of the northeast section.
Henry C. Karr is now in his new quarters on G

street, N. W., near the corner of Fourteenth street.
The store is somewhat wider than the New York
avenue location was, and presents a much better
appearance.
A. 0. Hutterly, 732 Seventh street, N. W., was

the official timer at the motor cycle races held on
Decoration Day, at Bennings.
George W. Spier, president of the Retail Jewelers

Association of the District of Columbia, is spend-
ing his vacation at Atlantic City, N. J.

Jacob Karr, formerly engaged in the jewelry bus-
iness here, has sailed from New York for Germany,
where he will remain until September. Mr. Karr
is accompanied by his daughter.

Quite a number of jewelers of the District took
active interest in the convention of the Knights
of Columbus, held here last week. A. D. Prince
was a member of several committees, while Charles
A. Goldsmith, George W. Spier and T. C. Dulin,
were kept equally busy aiding in planning for the
comfort and entertainment of the visitors.
W. A. Defibaugh, 21 H street, N. E., has re-

ported the loss of two rings and a locket to the
police department. The articles have been taken
at different times during the past six weeks.

Charles Segaloff has given up his store at 1932
Fourteenth street, N. W. He states that he
expects to go in the jobbing business down town.

Florida

The jewelry store of Mrs. J. B. Stubbs was en-
tered through a window in the rear of the building
and a number of rings, watches, necklaces and
diamond rings stolen; the stolen articles amount-
ing to between $1,200 and $1,500. No clue to
the robbery has been found as yet, but the officers
are at work on the case. Several residences were
also entered and valuables taken.

Illinois

C. Burkhardt, a well-known jeweler of Red Bud,
Ill., died May 22, the funeral taking place May
24. The business will be continued by his wife.

J. J. Lysakowski has moved into the building
at St. Clair and St. Louis streets, Lebanon, which
he recently purchased.
A window in the jewelry store of F. I. Marks,

108 Collinsville avenue, East St. Louis, was
smashed on the night of May 24, and two ladies
watches valued at $30 taken. William Upton
was captured about two hours after and proved to
be the thief. He is awaiting trial.
As a result of the controversy between the city

officials of Alton, Ill. and L. Goulding, of Alton,
Ill., over a part of the Nisbett building extending
over the sidewalk, the officials tore down the
offending part of the building The contention
of Goulding was that extension of three feet for
show window purposes was permissible. Goud-
ing has not announced his future intention.

Iowa
A J. Decker, of the jewelry firm of Decker &

Ragan, Newton, has bought the interest of his
partner, Matt Ragan. These gentlemen have
been in business together on the south side about
a year, having bought the Behner Bros. stock last
June. Mr. Decker is an expert jeweler and a

graduate optometrist and has had a great deal of
experience in the business, not only in Newton,
but in metropolitan jewelry stores so that he is
ably fitted to take care of a growing business.
Mr. Ragan has not yet decided as to what he will
do.

Maryland

The Baltimore Jewelers' Supply Company
has issued a bench-card giving the text of the
Harper Repair Bill recently passed by the Legisla-
ture. Any jeweler is welcome to one of the cards
if he will send his address to the company, 210
East Baltimore street, Baltimore.

Arthur Wallenhorst will sail for Europe June
26. He will remain abroad for several months,
returning to his Baltimore home early in the fall

Mrs. L. P. Tarbox, wife of the proprietor of the
Baltimore Jewelers' Supply Company, Baltimore,
will spend the summer at Sterling, Mass., one of
the Bay State's finest resorts.

Philip Schlarb, Baltimore, was the maker of a
fine diamond jewel charm for the National German
Alliance Association. The charm was presented
to the secretary on the occasion of the Associa-
tion's banquet which was held in May, at Philadel-
phia. Mr. Schlarb is to be complimented on the
handsome piece of workmanship.
Three-hundred and twelve of Frank A. Hey-

wood's short stories will be syndicated by one of
the big press associations and at the end of the
year will be published in book form under the
general title of "The Real Things in Refined
Tragedy". They are described as serio-comic
combinations of misery and humor, guaranteed to
make a man cheerful in spite of himself. Mr.
Heywood is known to the trade all over the country
as the drawer of teeth of uncaged burglars for the
Jewelers' Security Alliance, but lives at 418 East
Lafayette avenue, Baltimore.
The Granet Jewelry Company, is the name of a

new jobbing and mail-order house recently opened
in the Hoffman Building, Baltimore. B. M.
Granet, formerly with B. Wexler, Atlantic City,
and Harry Sachs of Chicago, is the known pro-
prietor.

William Keiles, optometrist, has opened parlors
in the Hoffman Building.
Among the orders recently turned out by the

Heer-Schofield Company, silversmiths, are: Nine
hundred snuff boxes for R. Harris & Co., of Wash-
ington. They were used as favors at the Dolly
Madison breakfast. Ten thousand replicas of the
Columbus monument soon to be dedicated in
Washington. The cups given at the Washington
Horse Show, and contracted for by the Harris &
Shafer Company, Washington. The Pimlico cups
contracted for by the Gammie, Chaisty Company,
and other Baltimore jewelers and a cup which
was ordered for the London yacht races.

When the repairs approach the magnitude of
those of the John W. Mealey & Sons Company, of
Baltimore, it is wise to use some system for their
location. The Mealeys use a card index system
devised by John Sewell Murphy, their watch ex-
pert, and a right good one it is. On the card are
lines for the description of the movement and case
and what work is to be done. On the boards the
watches are arranged in sizes and the number on
the board corresponds to the one given on the card.
Mr. Murphy uses a square envelope for his watch
repairs instead of the long one in common use.

Mrs. Louis Kibler, of Boston, is the guest of her
guest of her father, Jules Duplain, the watch case
manufacturer.
Arnold Rosenfeld, retail jeweler and optician,

will remove his stock and fixtures from 38 West
Lexington street to 114 North Howard street,
June 15.
The Brown-Katz Optical Company, is the name

of a new concern at 308 North Eutaw street.
Jacob Katz, who was in the jewelry business on
Lexington street for some years is one of the
principals.

Daniel Lowenthal for thirty years the owner of
the department store at Lexington and Howard
streets died June 2 of bright's disease, aged seventy
years. He is survived by a widow, two sons and a
daughter.
Sophia, widow of Charles Lemkuhl, formerly a

jeweler at Baltimore and Green streets, died May
31, of old age, having attained eighty years.
She is survived by two sons, two daughters, two
brothers and four sisters.

(Continued on page 1241)
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If You Buy Before
July 1st, 1912

We will give you without extra charge,
any lettering on dial in gold leaf.

Read This!
THE CONNELLSVILLE

NEWS

April l0,'12

The Street Clock which
was placed by contribu-
tions through the News
cost $150.00 check for
which was mailed to
Brown Street Clock Co.
of Monessen. Then
there was the additional
expense of $3.39 for
freight and $4.00 for
drayage, making a total
cost of $157.39 to be
met out of total contribu-
tions through the News
of $151.63. There is in
the hands of the Con-
nellsville School Board a
sum amounting to be-
tween $ 1 2 0 . 0 0 and
$130.00 raised years ago
for the purchase of a
Town Clock. If the board
is willing to part with
this fund for a street
clock for a prominent
location on the West
Side, The News will pro-
vide a business man who
will make up the differ-
ence between what it
has and the cost of clock,
freight and drayage. It
is the intention to place
this proposition before
the board at its next
meeting.

If this is a good thing
for the public to pay
for, why isn't it the
best ad. you can buy?

Ask the Man Who Has One

Brown Street Clock Co.
MONESSEN, PA.
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A

Thousand 

Retail Jewelers

Help Us

To Help You

THE experience gained
in seven years, helping

Retail Jewelers increase
their business and their
profits by means of Penin-
sular Catalogs, is at your
service.

When you buy Peninsular
Catalogs you get not only so
many printed books—but what
is more, you get the benefit of
our expert knowledge gleaned
from the success of thouands of
Retail Jewelers.

Our experience is of priceless
value to the Retail Jeweler who
publishes a catalog—it is yours
for the asking.

Write us today

Peninsular Engraving Co.
Builders of Catalogs for Retail Jewelers

104 Wayne Street Detroit, Michigan
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Among the Trade
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Maryland—Continued

The Samuel Kirk & Sons Company has com-
pleted a silver set of 183 pieces which will be pre-
sented to Dr. Fell, president of St. John's College,
Annapolis, at the commencement exercises June
19, by the alumni association of the institution.

The J. S. MacDonald Company have made the
class rings for the graduating class at the Annapolis
Naval Academy.
Samuel T. Dukehart, long a member of the re-

tail firm of Funk & Dukehart, 19 Guilford avenue,
sent a bullet into his brain the night of May 25, and
was found dead in the morning. He was seventy-
five years old, and since early manhood had been
hunch-backed. But in spite of this misfortune and,
a fast approaching blindness "Sam" Dukehart
always had a smile and a joke and a greeting for all,
and he will be sadly missed, especially by the
Baltimoreans of the older generation. "Sam"
Dukehart was not only a good jeweler, but he was
a leader of the Veteran Volunteer Firemen and
active in the affairs of the "Oldtown" Merchants'
and Manufacturers' Association. When the alarm
for the great fire in the Eutaw House rang a few
hours before his death the old man endeavored
to answer but he had not the strength and it is
thought that his disappointment was so great that
he resolved to take his own life. He never married
and leaves a sister who is a hopeless invalid.
The Eutaw House, the favorite hotel with the

traveling men was practically destroyed by fire
May 25. It will probably be rebuilt.

Massachusetts

The Floyd-Scott Company, of West Somerville,
have removed to the new Waite-Thresher Corn-
pany building on Pine and Chestnut streets and
Abbott Park Place, Providence, R. I.
Maurice Radding has moved from Springfield

to Merrick.
Michigan

Henry Prevost, until recently with A. J. Tulien,
in Alpena, Mich. has accepted a position with
James Rich, in 1?ainsville, Ohio. Before leaving
Alpena, he was married to a well-known young
lady of that city.

William Feetam of Saulte Ste. Marie, is the
latest jeweler to become a motor devotee. He has
just purchased an Oakland car of latest design.
A. R. Vultec, of Bay City, has organized the

Minute Tire Patch Company, a concern which
makes a specialty of repairing auto tires. He will
continue to manage his jewelry business.
C. C. Younglove, of Newberry, in the extreme

northern part of the state, was a buyer in Detroit
recently.
Hugh Connolly has moved his family to his

summer home at Lake Orion.
M. B. Fitch, of Flint, is holding a stock-reduc-

ing auction sale.
J. C. Bruce and Mrs. Bruce, of Burnside, spent

several days in Detroit recently.
C. L. Fuller, traveler for the C.. A. Berkey

Company, Detroit, was a passenger on a train
which was recently marooned by the sudden and
unprecedented rise of the Saginaw river The
train was held up for twenty-four hours, and it was
necessary to remove the passengers in boats.
Louis Boschvitz, who has been for a year or

more conducting two jewelry stores on Grand
River avenue, Detroit, has sold the store near the
corner of Fourteenth to Sylvester Audretsch, of
Audretsch & Appel, who have been in the repair
business for a year or more. This business will
be continued by Mr. Appel.
Royal M. Bergin has removed his store from

754 Michigan avenue to 2596 Jefferson avenue.
The erection of three immense auto plants in
this part of the city has resulted in a rapid growth

to the east Jefferson district.
J. A. Johnston, of Marion, and W. W. Bugg, of

Jackson, passed through Detroit recently. Both
of them were returning from visiting relatives in

Canada.
Charles Watkins, for several years with J. T.

Eddington, of Pontiac, has purchased the H. J.

Seavy stock in Bellevue, and will hereafter conduct

the business. Mr. Seavy died several weeks ago.

KEYSTONE 1241

0. A. Chalk has removed his business from 1507
Russell street, Detroit, to more commodious
quarters across the street.
The following jewelers from the state called on

Detroit wholesalers during the past fortnight:
J. C. Bates, New Haven; T. Roy Hadley, Holly;
E. S. Barnes, Rochester; F. J. Barlow, William-
stone; L. A. Stehle, Linden; and U. T. Edding-
ton, Pontiac.
W. A. Springborg, Lansing, formerly with the

Elgin National Watch Company, has accepted
a position with G. L. Abbott, jeweler, of Lansing.

C. M. Traub, of the firm of Traub Bros., De-
troit, has purchased the block of stores and flats
at the northwest corner of Belvidere and Kercheval
avenues.
Among the speakers at the recent dinner of the

Detroit Credit Men's Association, was Frank R.
Hamburger, of Wright, Kay & Company, De-
troit, his subject was, "Terms and Credits."

William H. Price, a jeweler who has been for
sometime in the automobile business, has gone into
the jewelry business for himself at 652 Baker street,
Detroit. Mr. Price has been in poor health for
a long time, and only recently recovered from a
severe illness. He was for a long time with Wright,
Kay & Co.
Waldemar Gepp, the well-known Detroit jew-

eler, was one of the successful contestants at the
recent skat convention in Chicago.
M. Stevenson, of Wolverine, has purchased a

1912 model Overland touring car.

Missouri

The Sutliff-Bass Jewelry Company, at Hunts-
ville, has sold its business to W. A. Godfrey.
R. L. Falk, of Bowling Green, has taken his son

Otto J. Falk, into partnership with him This
concern has added an optical department and have
just completed handsome alterations in their store.

The Range Jewelry Store, at Trenton, was
robbed in April by thieves who entered the back
door by first whittling a hole in the panel of the
door then reached in and sprung the lock Most
of the goods taken was displayed in the front
window and the balance in the show case nearby.
The Range Company and a jewelers' insurance
company offered a $200 reward for the apprehen-
sion of the robbers. Since then two men have been
arrested, one having some of the jewelry on him
which still bore the original store price tickets.
Deputy A. F. Welch and Sheriff J. R. Dillon made
the arrests so it would seem as though they were
the reward winners.

Walter L. Woodruff, of Springfield, has taken a
lease on the store building located at the south-
west corner of South street and the Public Square,
which begins August 1, 1912, and will open a
new retail jewelry establishment there. The
building is now occupied by the Heckart Jewelry
Company. Mr. Woodruff is general manager of
the Woodruff Manufacturing Company, whole-
sale jewelers, with offices in the Woodruff building.
The firm has been in business in Springfield only a
few years but so rapid has been the growth of the
company's business, that Manager Woodruff has
decided to branch out into the retail jewelry world
and was successful in negotiations for what he con-
siders one of the best locations for such a business
in the city.

Ohio

Mr. Duncan, of the Waltham Watch Company,
delivered a lecture recently at the Elks club to the
jewelers and watchmakers of Toledo. Fully
sixty jewelers from Toledo and vicinity were
present and took a lively interest in the discourse
which dealt not only with the making of watches
but with the repairing of them. Particular attention
was given to the escapement. The members of

the 24-Karat club were present and were especially
interested and grateful to Mr. Duncan for the talk,
a vote of thanks being given at the close of the
lecture.
A. J. Heesen, Toledo, is the proud papa of a

bright girl baby, which arrived May 23. This
is the second time the stork has chosen Mr. Hee-
sen's roof for a lighting place, the former visit
having been made ten years ago, when a son
was born. The little one will be known as Alice
LOuise.
George Kapp, Jr., Toledo, has returned from a

western trip taking in California,Yellowstone Park,
and other points of interest, coming home via
Canada. Mr. Kapp was one of the delegates to
the Shriners' convention at Los Angeles.
The W. S. McCaw Company, Toledo, report a

big business in watch repairing, work coming in
faster than it can be taken care of. The salesmen
are making splendid reports especially from the
Michigan field and the sales seem to run along
straight through the lines.

A diamond ring was the principal prize at a
unique celebration which took place at Ottawa,
Ohio, recently. The affair was designated as
egg day and scores of farmers' wives and children
came to town carrying baskets and pails filled with
eggs, the prizes being awarded to these bringing
in the most eggs. A total of 2,800 eggs were mar-
keted. Mrs. Henry Morning, of Glandorf, received
the diamond ring. All the persons bringing in the
eggs, together with the eggs, were photographed
making a unique picture.

J. B. Phillips, a Bowling Green jeweler, was a
recent visitor to Toledo.

Pitkin & Brooks, whose large cut glass plant
at Bowling Green was burned down recently, have
arranged to rebuild the plant locating at Val-
paraiso, Ind. That city gave the company a
lot and $7,500 in cash, as a bonus.

Frank North, retail jeweler of Haskins, was in
Toledo on a buying expedition recently.

J. J. Freeman, of the J. J. Freeman Company,
Toledo, is one of the busiest men in the city, just
now and one of the happiest, for Mr. Freeman takes
a keen delight in work for work's sake. "We are
busier than we have been for a long time," said
he. "Weddings, anniversaries, commencements
have all conspired to keep the jewelers moving
and we have had almost more than we can do.
Our optical department is coming right to the
front in leaps and bounds with increased sales
every single day. Our business in that line will
be double this year what .it was last. We attri-
bute the greater part of our success, in this de-
partment to judicious advertising, we have been
using the daily newspapers and some circular
letters and have certainly been getting results."

The 24-Karat club of Toledo, held a meeting
May 28, at the Commerce Club. There was a
good attendance but nothing of importance was
brought up and little business was transacted.

William Beckberger, a Fremont jeweler, lost
his mother recently. Mrs. Beckberger was visit-
ing visiting a son in Georgia, when her demise came
suddenly and unexpectedly. She had been a
resident of Fremont for many years. The remains
were brought to Fremont and the funeral took
place from the home of William Beckberger, and
the body interred in Oakwood cemetery. Three
other sons survived their mother.

Manufacturers of pens, cut glass, jewelry and
many other lines in Toledo, are strongly protesting
against proposed changes in the government
patent laws. It is claimed that the proposition
is made to so change the law that every patent
will become subject to compulsory license after
four years and that patents will be subject to a
compulsory license at any time in favor of the
owner of a later patent on a substantial improve-
ment over the first patent and to remove all price
agreement between manufacturers and jobbers
or retailers. The greatest objection lies in the
fact that an individual may secure a patent on a
pen point and under the proposed law force the
manufacturers and holders of other valuable
patents to permit him to appropriate them to his
own use in the manufacture of his pen points. At
a meeting of Toledo manufacturers held recently
it was decided to enter a protest against this legis-
lation to Congressmen and Senators in an effort to
defeat the bill. The civic federation has also been
asked to take a hand in the matter and use its
influence with legislators. Among the represen-
tatives of prominent Toledo concerns who have
interested themselves in the matter are J. D.
Robinson, of the Libbey Glass Company, and
Harry Fisher of the Conklin Pen Company.

The J. G. Kapp Company, Toledo reports a
splendid business along general lines. "Besides a
good general line of business," said Mr. Kapp, "we
are having more watch repairing business than we
have ever had since we have been in business."

(Continued on page 1243)
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The Automatic 6-inch Case

8-DAY ALARM NICKELS
Ask Us For Illustrations and Prices of Alarm Clocks That

NEED WINDING BUT ONCE A WEEK
Accurate Time Keepers Sure Alarms

Sole Manufacturers

THE NEW LIAVEN CLOCK CO,
IIEW HAVEN LONN.

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE
ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 9

If it's practical arrangements, correct designs, QUALITY of material,
workmanship and finish, at RIGHT PRICES, that you are looking
for we can suit you. Not how cheap, but how good, at prices that
are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 12 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

EST A BL IS HED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel   116 Orange Street, New Haven, Conn.R. H. Birdsall . . . • . . Hamilton Building, Portland, OregonJ. W. Crowders Drug Co.  Dallas, TexasSmith-Bailey Drug:Co.   Salt Lake City, Utah

TWO KINDS OF A SHOW CASE
Both Supreme in Quality

if

I
Quincy Special All Plate Glass Floor Cases are salesmen of true value.They are made of the finest quality of French polished plate glass and German plate mirrors. Plates are held in place by a simple device which requires neither notches nor holes

-

Either will satisfy you.

different styles, 42 inches high, 26 inches wide. Bevel plate glass in top frame ; balance ofcase fitted with double strength glass ; doors have ball-bearing rollers ; receding base; woodshelves on adjustable nickel-plated brackets.
We have a long list of satisfied customers who have used both these cases for years.

Marble base.

in the glass, and are absolutely rigid. All strains are equally distributed by patented nickel-plated clips and invisible metal ribbon which cannot wear out. Case is 42 inches high, 26inches wide. Fitted with French polished plate glass shelves on adjustable brackets.
Quincy Special Quarter-Sawed Oak Frame Cases are made in many

Catalogue No. 20 shows our complete line of Show Cases
Catalogue No. 104 shows our complete line of Store Fixtures

QUINCY SHOW CASE WORKS

1

St. Joseph, Mo., 313-23 So. 3d St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

100011001)0001)1MAMOCIOIN ICIODOIXIMIC1004100111108114)13111

QUINCY
Chicago, Jackson Blvd. and

Franklin St.
Wichita, Kans., 301 Beacon Bldg.

ILLINOIS

!"0,11111111 1 '.;• 11 •
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No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE
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Among the Trade
(Continued from page 1291)

Ohio—Continued

"I had the best business in May that I have ever
had in a corresponding month," said A. J. Heesen,
Toledo. "June has begun well and I haven't a
complaint to make."
George Kapp, Sr., wife and family took a trip to

Indianapolis during the speedway races, making
the journey in their Peerless touring car. They
made stops at Dayton, Cincinnati and Springfield.
The Swigart Watch & Optical Company,

Toledo, report their salesmen all in for the season.
"Our business this spring was much better than we
had anticipated that it would be" said a represen-
tative of the concern. "We have had good sales
all over the territory and the season has closed up
in a very satisfactory manner."

Oklahoma

A. Y. Boswell, of Tulsa, recently elected presi-
dent of the Oklahoma Retail Jewelers' Associa-
tion, is a pioneer jeweler of that city. Mr. Bos-
well was one of the organizers of the Oklahoma
Optical Association and for three years its presi-
dent. He also assisted the organization of the
Retail Jewelers' Association and has been promi-
nently identified with it from the first.
F. W. Galer, Nowata, has sold out to F. Jahn,

of Pacific, Mo.
Oregon

A. L. Stone, who has for many years been
jewelry salesman for A. & C. Feldenheimer, of
Portland, has resigned his position.
A. J. Miller has engaged in the jewelry business

at 777 Williams avenue, Portland. Mr. Miller
has been a watchmaker for several years in that
city and was lately employed by A. E. Hurwitz.

Philip Rosumny, who is conducting two jewelry
stores in Portland, has recently opened up a third
store at Salem.

J. A. Hoffman, who has been in the jewelry
business at Woodland, Wash., for several years,
recently purchased the jewelry business of C. F.
Libby, of Hillsboro. Mr. Libby expects to locate
somewhere in the south.
L. H. Miller, who has been a watchmaker for L.

C. Henrichsen & Co., of Portland, for several
years past, has recently resigned his position and
has gone East with his family for a three months'
stay in and around Chicago.
G. A. Pound has . opened a jewelry store at

Wasco. C. Hutchinson, who was formerly in the
jewelry business at that place, will be associated
with Mr. Pound for a short time.
George S. Birnie, who is with Siegrist & Co.,

of La Grande, sustained very painful injuries a
short time ago. He was riding home to lunch on
his bicycle, and when starting up the Fourth street
hill, the front fork broke, throwing him with much
force to the ground, where he was found a short
time later unconscious and badly bruised.
Frank C. Booth, formerly in business at Des

Moines, Ia., has recently located in Woodburn,
W. R. Burke, who has been in the jewelry busi-

ness at Clatskanie for the past three years, re-
cently purchased the jewelry business of F. W.
Fieldhouse, Gresham. Mr. Burke will take
possession June 1. Mr. Fieldhouse will retire and
give his entire time to the care of his real estate
holdings in and near by Gresham.

Burglars entered the store of M. R. England,
Central Point, a short time ago and made their
escape with about $500 worth of watches, pins,
fountain pens, etc. The burglars gained en-
trance to the building by forcing open the back door
sometime after midnight. No trace of the robbers
or stolen goods has as yet been discovered.
Work has been commenced on the improvements

planned by the Coppernoll Jewelry Company, of
Eugene. They plan to have a modern front which
is to extend the full width of the enlarged quarters.
A balcony will also be constructed in the rear of the

store for the office and optical department. The

rear room will be utilized for the lapidary and
manufacturing adjuncts of the business. Besides

theses changes, a very elaborate lighting system

will be installed.
E. Roy, of Stayton, is making preparations to

have a modern bungalow built on his property
fronting Second street.
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A. A. Charnig, who is in the material business
in the Dekum building, Third and Washington
streets, Portland, met with a very severe accident
recently. Mr. Charnig was returning home from
work and while alighting from the car was thrown
violently to the pavement by the sudden starting
of the car. He suffered internal injury.

Godfrey Bros., jewelers of Seaside, suffered a
loss of nearly $10,000 by a fire, which destroyed
the entire business section of Seaside recently.
They carried only $600 insurance.
The fire originated in the rear of a saloon at

11 P. M., and spread so rapidly that the Godfrey
Brothers who were located two doors from there,
were unable to save anything.
Powell Gibson has again become identified with

the business interests of Grangeville. Mr. Powell
Gibson has recently purchased the Gibson-Allen
store. George Algie, of the former, will remain
temporarily in charge of the repair department.
William Allen, the other member of the firm at
the time of the sale, has announced his candidacy
for Sheriff of Idaho county on the Democratic
ticket.

Rhode Island

Joseph Brindamour, watchmaker and jeweler in
the Bouchard block, Arctic, has gone out of busi-
ness and removed to Pawtucket.

Charles E. Dallman, for several years a jeweler in
Woonsocket, died recently in Utica, New York.
He was in his sixtieth year. He had been in busi-
ness in Woonsocket for the past thirty years.

Tennessee

The B. H. Stief Jewelry Company, Nashville,
will occupy the second and third floors of the five-
story Warner building. The exterior wall of the
building be of light buff brick, with panels in
color of tapestry brick, trimmings of stone and
the whole crowned with a rich Italian renaissance
cornice. The building will be equipped with mo-
dern heating and ventilating appliances, vacuum
cleaning, automatic sprinkler system, automatic
passenger and freight elevators and fire and burglar
proof vaults. The Stief Jewelry Company's
quarters, when completed will be one of the
handsomest jewelry establishments in the south.
There will be an entrance on Church street, and
another on the Boulevard with the whole Boule-
vard frontage of heavy plate glass. The furnish-
ings will be in mahogany and white, with tile
floors in the main part of the building, and cork
tiles behind the show cases. There will be a
diamond room, a silver room, an optical room,
etc., each department being kept separate, while
handsome display rooms will be located on the
second floor for pottery, statuary, etc. On the
second floor will also be located the engravers'
rooms, jewelers and clock departments.

Vermont

W. A. Waters has engaged in the repairing and
engraving business at Middlebury.
C. E. Weingate, Enosburg Falls, was a recent

visitor to Boston.

Washington

Ralph Newman has sold his business in Coppen-
ish, and removed to Ontario, Ore.
Bruno Felder is selling out his business in Cop-

penish, but will remain in the town.
Miles Bradbury has closed out his jewelry store

in Coppenish, and is now devoting all of his time
and attention to his undertaking business.
The Colman Dock Clock Tower, in Seattle,

was completely destroyed when the steamer
"Almeda" ran full speed into the dock. The clock
was installed by the E. Howard Clock Company,
through their agents, Joseph Mayer & Bros.

The tower with the big clock rolled into the bay

and was recovered near pier ten, having drifted

there with the tide.

West Virginia

The Charles N. Hancher jewlery store, Wheeling,
located on Market street, is undergoing improve-

ments, which when completed will make it one

of the best equipped jewelry stores in the whole
country. In a comfortable room to the rear, two
engravers, two watchmakers and a clock man are
employed, while at the front, two watchmakers

and one engraver are kept busy. On an upper
floor three additional skilled men are employed,
and the most modern electrically equipped ma-
chinery has been installed. The room formerly
occupied as an office will be turned into a sample
room, where the representatives .of the various
houses selling the firm will be able to display their
goods to advantage. This, with the diamond room
and the room for the accommodation of cus-
tomers wishing to make purchases in private,
completes an ideal interior arrangement. In the
basement there has been installed a grill room
for the accommodation of the more than a score
of employes, who will be served with two meals a
day there. The firm of Chas N. Hancher has been
in business in its present quarters for a full thirty-
two years.

Jewelers Invited to Attend
State Convention at Erie, Pa.

Publicity Committee Exhorts the Trade to Get
Together and Aid the Cause—A Large Attend-
ance Expected

Pittsburgh, Pa., June 10.—The following invi-
tation to the jewelers of the state to attend the
annual convention of the association, has been is-
sued by President Roberts, secretary Wiley, A. C.
Graul and W. F. Steinmacher, the publici y com-
mittee of the state organization:

Retail Jewelers of Pennsylvania.—Let it be
worth your while—it is worth your while to come
to Erie, July 1, 2 and 3, to the seventh annual con-
vention of the Pennsylvania Retail Jewelers'
Association. We are going to be good fellows and
friends. We are going to talk shop. We are
going to discuss our mutual difficulties. We are
going to try our hand at finding solutions for those
difficulties. We are going to exchange ideas—
some new ideas, perhaps, to help -us overcome
obstacles to success, some to sharpen our wits and
some to help us enjoy serving mankind in our
chosen avocation; to make our work a sympa-
thetic human service, and to teach us to love
our art and appreciate our usefulness.
There will be some old ideas dressed up in new

form of expression to show their beauty and
harmony more effectively, and more engagingly to
us all. We will bid for the enlistment of manu-
facturers and jobbers in the cause of our welfare
and the uplift of our craft.
There will be some humor, some fun and enter-

tainment. Oh! it will be good to be there—it
will be good to get together. Come whether you
are a member or not a member.

Letter to Jewelers
Number 21

Who pays traveling salesmen's salaries
and expenses ? And which is the biggest,
salary or expense ?

If the buyers don't, his traveling-time
is short.
Who pays your rent and your other

expense ? Every dollar of it, wise or other-
wise ?

If your customer don't, better quit busi-
ness ; try groceries ; people have got to eat
they needn't wear jewelry.

Vatti costs nothing to speak-of to sell;
this letter ; no more ; and this letter in
print is cheaper than postage.

It costs us less than 2 cents to tell you :
Send $14.85 for a dozen of Vatti, ten colors;
your money returned if not satisfactory ;
warranted 20 years ; it sells for $2, and is
as good as the usual $3 $4 $5 rosary.
Done by saving almost every cent of

the cost of selling. Who gets it ? Your
customers. That's what's doing the business.

Valli Rosary Co., 106 Fulton St., New York.
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JUST figure up the fuel cost of remelting. When "Omega"Guinea Gold will give you a perfect alloy with one melt
isn't it short-sighted to "save" a few cents by using scrap

or inferior alloys?
19̀  • /••ti" Omega " Guinea Gold Alloy " Omega 19 Purified Shot Copper

Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to giveany proportions. Makes a .homogeneous alloy the manufacturing jeweler a brand of Copper ofwith one melt. assured standards and purity. It is made of
Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that comecolor. It works freely under the rolls and in the into the market. Melted, purified and shotted.

press—will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bagsIts long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper isunder the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt andsurface without waste. oxidation.
Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy ofbags of 5 pounds or 10 pounds—or boxed- in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and acopy of our " Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.No Charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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WARM  WEATHER IS HERE 00

FULCRUM OIL will Not Evaporate

THE query is made to us occa-
sionally, " Is FULCRUM OIL

a mineral oil ?" We answer, "Posi-
tively, no."

All mineral oils will evaporate.
FULCRUM OIL will not. It hasn't
a trace of mineral oil in its corn-

E U
position.o°
FULCRUM OIL never becomes

rancid in any length of exposure,
and IT WILL NOT GUM.0 the oil for you—if you don't want to do

0 your work over the second time without pay.
0 [7]

Watch and Clock Oil Chronometer Oil LI
0 35c. a bottle $3.75 per dozen 50c. a bottle o°

FULCRUM OIL COMPANY
FRANKLIN, PA., U. S. A. 0

o° Will the Watch and Clock
Oil you are using Evaporate?

It's

0
HENRI PICARD & FRERE, London, Eng., Sole Export Agents
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The Sam'l A. Crocker Co.
IMPROVED ROLLING MILLS

A Rolling Mill is a Necessity 

Our Rolling Mills are adapted
to all the requirements of the
jeweler, manufacturer and artisan.

All parts are interchangeable.

We supply smooth rolls, stand-
ard ring rolls and combination
Tiffany ring rolls.

Every mill and roll warranted.

I ASK YOUR DEALER I

For sale by all Jewelry Supply
and Material Houses.

Write for
Catalog.

our Rolling Mill

Manufactured by

The Sam'l A. Crocker Co.
Established 1872 • Incorporated 1911

35-37-39 W. 5th Avenue

CINCINNATI : OHIO

No. 4.

S. A. C. Co. Mill
$37.50, with two
smooth rolls.

Interchangeable
square and ring
rolls supplied.

te,

Tempering Steel

Subscriber Puzzled By Conflicting Views—

What Does Drawing the Temper Mean?

Points in Oiling

A Subscriber seeks light on the following
subjects, which are doubtless of general

trade interest.

Am I correct in thinking that in tempering a
piece of steel you extract or withdraw some of the
hardness? For instance, Abbott says that steel
dipped when cherry red is about 1,250 F. and
steel at one of the shades of yellow is about 450
F., so if my way of thinking is correct, this 450
F. is taken from the 1,250 F.
In a book by Abbott, in speaking of the mode of

tempering steel, he says, "the process of heating
steel to a red heat and immediately chilling it is
the same amongst all workmen, etc.," and then he
goes on to say before tempering it, the surface of
the object should be thoroughly cleansed, etc.
After letting an object down to the required color,
it should be allowed to cool gradually, and no arti-
ficial means used to hasten the cooling.
In a book called "Watchmaker's Lathes", by

Goodrich, he says tempering is the act of with-
drawing a portion of the extreme hardness from
steel. He says: heat to a cherry red and plunge
endwise into the hardening solution. Before
tempering, it should be stoned off clean; then heat
it. It first assumes a pale straw yellow, then a
darker yellow, these colors giving a temper suit-
able for cutting tools as slide rest cutters, drills,
etc. Then he says, the instant the proper shade,
generally one of the shades of yellow, has been
obtained, drop the tool into water and be quick
about it, etc. This is just the opposite to what Ab-

bott says. Please tell me which is the proper way.
In another book the author says, speaking of

oiling a movement after cleaning, in setting the

watch up, set the stem work up first and oil it
properly, etc. Further on he says; "after this
the train can be oiled." Does this mean that the
pivots are oiled first, second, the pinions? Will
you kindly say how a movement should be oiled,
being very specific, so there is no chance for a
misunderstanding.

We know that if we heat a piece of steel

to a red heat and then cool it suddenly,

the steel will become extremely hard.

We know that if we heat a piece of

hardened steel it will lose its hardness,

but no one even with all the resources of

science at his command, has been able to

learn what takes place in the structure of

the steel to account for these changes in

its character under heat treatment.
Answering your question as to the

advisability of dipping steel in water

after you have drawn it to the desired

temper, we will say that this practice is

not objectionable unless you desire to

produce a fine blue color as a finish on

polished steel work; for instance, on

exposed screwheads or other visible steel

work on watch movements. In the latter
class of work it is sometimes advisable

to stop heating the work a little before

the desired color is reached, then before
the steel is cool it will have advanced
in color to the desired shade.

For work on which color is not desired
as a finish, it will hurt nothing to draw
the steel to the desired temper, and then
dip it in water to stop further change in
hardness.
Your inquiry as to oiling watch move-

ments after cleaning is answered as
follows: Touch a few drops of oil on the
bottom of the barrel; wind in the main-
spring; oil the barrel-shoulders of the
barrel-arbor and replace the arbor; put
several drops of oil on the tops of the coils
of the mainspring; replace the barrel
cover.
Put on the winding work; a general

rule for oiling this part of the mechanism
is to oil every part which acts while the
watch is being wound. The parts which
come into play while setting the watch,
generally should not be oiled. Put the
plates, train and escapement together,
start at the center wheel and oil all the
pivots, taking deliberate pains not to miss

a single pivot. The proper way to oil

bearings which have cap-jewels, is to
first touch a little drop of oil on the center

of the bearing face of the cap-jewel;

screw the cap-jewel in place and then put

a drop of oil in the cap of the hole-jewel

so as to fill the pivot hole, but not to fill

the cup. On the uncapped train-pivot

bearings, put sufficient oil to stand at a

level a little below the top of the pivot

as it protrudes into the oil cup.

When the balance is in place, start

the watch running and oil the escape wheel

teeth by letting them come into contact

with a drop of oil held on the point of the

oiler; to oil every third tooth in this way

is a good rule; sufficient oil will be carried

to the pallets to oil all the teeth to the

right extent.
Do not oil the roller jewel nor any of

the train wheel-teeth or pinions; the

author whom you mention means "train

pivots" when he speaks of oiling the

train. The teeth and leaves of the time-

train and dial train must never be oiled.

The friction in gearing is largely "rolling"

friction and does not need oiling to the

same extent as where there is sliding fric-

tion, and as the pressure becomes quite
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delicate toward the end of the train and
oil accumu'ates dirt, this dirt would
do far more harm than the oil would
do good in the train.
The best equipment for oiling is a

covered oil-cup holding only a few drops
of oil, and a gold or steel wire oiler fitted
to a handle, and with the tip of the wire
flattened by hammering so as to spread it
a little wider than the diameter of the wire.

Electric Clocks in Great Britain

In most of the modern successful
British systems of electric clocks one
master clock does govern and actuate the
whole of the dials . throughout the estab-
lishment says T. D. Wright, the well-
known British horologist.
The dials are comparatively inexpen-

sive, but it is important that the master
shall be one of the best. It rndy be a first-
class turret clock like the Westminster
clock, or like the one in this building, or a
good astronomical regulator; or it may be
one of a number of electrically re-wound
masters such as are now on the market.
As the accuracy of the time-keeping

depends entirely on the master clock there
should be no false economy in this matter.

In large establishments it may be wise to
have a reserve master in case of temporary
breakdown, but so far as my experience
goes it is seldom wanted.
I have been much surprised to find that

during recent years some Government
establishments have been equipped with
installations of electric clocks which, in my
opinion, do not satisfy the best conditions
for uniformity.
The master clock under this system can

only actuate a limited number of dial
works, so that in one of the establishments
visited I found no less than ten master
clocks, working ten separate circuits, with
an eleventh reserve master in case of
breakdown.
The workmanship was good, and the

dials on the occasion of my visit were
mostly in agreement, but the system is, to
my mind, imperfect, although it has some
excellent features.
Each master was driven by a weight of,

I was informed, about two hundred
pounds, and was re-wound every day except
Sunday by hand. As most of the British
inventions require no mechanical winding
at all, and will work an unlimited number
of dials, it hardly seems well advised that
a system of this kind should have been
selected in preference.
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Quality-without style will not sell.
Style-without quality will not give satisfaction.

The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

111. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mai k

A Full Stock of Watchmakers' Tools of Every Description

$ 1.00 per Dozen
10.50 per Gross

.75 per Dozen
7.50 per Uross

This Cabinet FREE with your FIRST order for One
Uross Regent Imported American Mainsprings

Height 3.

Height .4.

deb-
Height 5.

Height 6.

ve,ib

Height 7.
V.

Height O.

!H11111111111i.
1-4 Size

Webster-Whitcomb Lathe and
2 Chucks. $31.00

Additional Wire Chucks  
Additional Wheel Chucks 

Each. $1.00
" 1.00

The Webster-Whitcomb Lathes have hard spindles
running in hardened steel bushing, the chucks are ground
(not filed) to absolute accuracy, and we guarantee perfection
in every style.

41111111111111MIMIL
PARALLEL.

LENTILLE.

#0011111111111

PATENT GENEVA,

EXTRA THICK MI-CONCAVE.

THICK MI•CONCAVE.Fac-Simile of our Label

NOTICE-Owing to the advance in the prices of Watch Classes by European
manufacturers, we have revised our prices to date as follows:

PRICE LIST Thick MI-Concaves . . . . 4.00 '
Geneva. . . .... . . $4.00 per'

 roze ; $ .40 per doz. Patent Geneva' . MOO per gross ; $ .75 per doz.
.40 " Lentilles . . . . 12.00 ' 1.25 "

MI-Concaves, Extra Thick 10.00 " .90 " Antiques . . . . 8.00 " .75 "
Parallels 8  00 " .75 0 Lunettes . . . . 3.00 " .25 "

BLANK ORDER SI-ITS SENT UPON APPLICATION

. CROSS & BEGUELIN 
Importers, Exporters,

Watches,  am  ao n
Silver-Plated Ware, Etc.

Id, jhlawaneyrfyactur ers

23  Maiden Lane, New York
( Incorporated)

eteffis

END
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$ .15 per dozen
1.50 per Uross

$ .75 per Dozen
7.50 per Gross
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Workshop Notes

Subscribers wishing inquiries answered in this depart-

uent must send name and address-not for 
publication,

,art as an evidence of good faith. No attention will be

paid to anonymous communications. Questions will be

mswered in the order in which they are received.

STEEL POLISHING.-Please let me know throu
gh

the "Workshop Notes," how to produce a hig
h

polish on steel watch parts, like winding wheels

or setting springs.

On account of the length of the article which

would be required to tell you fully how to pol
ish

steel, we will refer you to several books, anyo
ne

of which will explain the subject in detail. 
We

will say this much, however, that you must 
not

forget that the author of any work on polish
ing

takes it for granted that the method he gives will be

used with the utmost attention paid to clean
liness

in every part of the operation. Really more

failures in attempts to polish steel are caused 
by

neglecting absolute cleanliness than by using 
an

improper method or material. One grain of dust

allowed to settle on your polish or on your wo
rk

will make success impossible, even

with the best method and skill in

using it. To polish steel successfully

it is necessary to be what is usually

considered "cranky" in keeping tools,

laps, work, and hands free from any

thing which might scratch the work,

and you must remember that you

cannot see the particles which do the

mischief, which fact makes care so

much the more necessary.
The books we recommend for com-

plete instructions on steel polishing

are Sannier's "Watchmakers' Hand-

book," "The Manipulation of Steel in

Watchwork," and " Staking Tools,

And How To Use Them." All of

these books are kept in stock by

watchmakers' supply houses every-

where, and the last mentioned one

can be had also from Kendrick and

Davis, Lebanon, N. H., postpaid, for

seventy-five cents.

Pivots.-I was just reading the
Workshop Notes in the May 15
KEYSTONE, and in the article
"Pivots," I notice you did not
mention anything about using the
Jacot lathe for straightening pivots.

I am not an expert watchmaker,
but I generally use a Jacot lathe,

by turning the balance-wheel one
way and drawing a bell metal slip the other

way. This generallly straightens them. Then

I polish in a balloon chuck. I learned this

from an expert watchmaker, and would like to

have your opinion as to whether this was

all right or not.

To use a Jacot lathe for straightening pivots

is all right, and there can be no objection brought

against the method itself. But the majority of

watchmakers do not have Jacot lathes in their

outfits, and we think it would be a rather foolish

investment to buy one of these tools, when the

work can be done just as well by the methods

recommended in our answer to 'Pivots." The

majority of watchmakers could do their work better

and more easily if they had, for instance, larger

assortments of wire-chucks. They generally seem

to think that they cannot afford to have a better

line of chucks; this also applies to many other tools

which are really important to have, but which

they do not buy because of a mistaken idea of

economy.
We would recommend to the average watch-

maker, then, that instead of buying such a tool as a

Jacot lathe, which would have a very limited use,

he put his money into something he could make

frequent advantageous use of such as more chucks

for his lathe, or a pivot-polisher, or universal face-

plate. A good equipment is the first essential of

expert workmanship.

KEYSTONE 
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OVERBANKING.-I have had a lot of trouble for

the past few months with the 16-size Elgin

movement. In every sixteen size Elgin I have
put a balance staff in, the watch will over bank.

The first thing I do is to remove the hairspring
and roller table, next put wheel in lathe to turn

off the staff where it is staked in; then I fit my
staff to my jewels, then put staff in wheel, put

on roller table and hairspring, true up wheel,

and then look about the end shake. I then

put watch in beat and then put it in the case.

This watch will start over banking. I do not
move any other part except what is on the

balance staff and I would like to know my

trouble. Before I can get this watch to run I

will have to reset each pallet stone out. I never

had this trouble before. I can take a new watch

that has not been in use thirty days and it will

do the same thing. The pallet stones are always

tight, and the roller table; the watch never
would over bank before I put staff in. I ex-

amine each staff to see whether I knock it out
of true before I put it in the watch. I use my

lathe for testing staffs.

First let us see exactly what "overbanking"

is. The "guard action" or "safety action" is used

in watches for the purpose of preventing the fork

from leaving its position at rest against a banking,

and passing over to the other side. The fork

the watch receives a jar sufficiently to throw the

fork away from the banking, the guard-pin will

come in contact with the edge of the roller table,

which will prevent the fork from getting across to

the wrong side. The power of the "draw" in-

stantly returns the fork to the banking; the fork's

motion in the wrong direction was limited by the

guard-action to such a small amount that it was

not sufficient to unlock the escapement.
When the proper time comes for the fork to pass

from one banking to the other, (during unlocking

and impulse,) the guard-pin goes through the

"passing hollow" or "crescent" (P, Fig. 1) and

thus does not interfere at that time.
We have seen that overbanking can happen only

in case the guard-action fails. What can cause a

failure of the guard-action? It must be either that

the guard-pin is too far away from the roller-edge

or the roller-edge too far away from the guard-

pin. In the former case generally the guard-pin

has become bent backward, and must be bent

forward to its proper position, to correct the defect.

In the latter case, you will find that the staff or

pivots are untrue (allowing too much space be-

tween roller-edge and guard-pin at one point);

or the hole of one or more jewels is planted so as

to separate guard-pin and roller-edge too much

from each other; either balance jewels or pallet-

arbor jewels may be loose in their seats or settings;

the roller table may be a trifle too small in diam-
eter. The above defects can usually
be traced to the repairing of the watch
by a workman who did not under-
stand escapement-adjusting. A watch
with faulty guard-action may run for
a good while before overbanking
occurs; a man without an under-
standing of the escapement would
not see the defect, therefore the
owner of the watch generally dis-
covers it only when his watch stops
on account of it.
Coming down to the particular

trouble you are having with over-
banking, we will say that it must
be due to neglect of something,
either by a workman who had the
watch before you, or by you; the
outline we have given of the causes
of over-banking will doubtless enable
you to find where the trouble lies.
Don't blame it on the makers of
the watch; when watches of the
make and grade you specify, leave
the factory, they will not contain
any defects which could permit over-
banking.
We suggest, in case you cannot

locate the fault in your next over-
banked watch, that you send it

to us, with return postage, and we
will examine it and report to you

what we find.
All these matters have assumed

greater importance since the introduction of

railroad watch inspection, which calls for a care-

ful diagnosis and expert work.

a
FIG, 1

should never move from one banking to the other

except when the roller jewel is in the slot, during

unlocking and impulse. If the fork moves from

one banking to the other at any other time, the

watch will then be put out of action, or "over-

banked" as it is generally called. The proper

action of fork and roller is shown at a, Fig. 1.

The roller jewel is moving toward R. The fork

is against the banking. The slot is in position to

receive the roller jewel, which will unlock the

escapement and then receive impulse to keep the

balance going. This accomplished, the fork

reaches the banking L and rests there until the

next unlocking. But at b, we show an overbanked

escapement. While the roller jewel was coming

toward R, the fork accidentally passed over to L.

When the roller jewel reached R the fork slot

was not there to receive it, so the roller jewel went

on toward L and struck against the outside of the

fork, as shown at c, where it remained, and it is

easy to see that the watch must stop, because the

balance cannot move forward, nor can it unlock

the escapement to get an impulse.
We have seen that overbanking is caused by a

failure of the guard-action. If the guard action is

in proper order, the fork cannot get over to the

wrong side of the escapement. The guard action

is very simple; the guard-pin G extends per-

pendicularly from the top of the fork, and stands

close to the edge of the roller table, (but not touch-

ing it) when the fork is against either banking. 
If

A New7Etching Solution

In etching copper and brass plates which 
have

been coated With a fish-glue or an albumen 
resist,

a standard solution of perchloride of iron 
is almost

exclusively used for the reason that it is about 
the

only material that will etch the metal 
without

acting upon the resist. The Brass World states

that, according to a German patent, the 
follow-

ing solution is good, particularly for zinc and

aluminum.
The following mixture of the dry ingred

ients is

first made:

Aluminum fluosilicate  4 parts

Ammonium fluosilicate 12 parts

Ammonium bi-phosphate 30 parts

Ammonium nitrate 38 parts

Aluminum nitrate 14 parts

One gallon of water is used to dissolve
 6 oz. of a

mixture of the foregoing ingredients,
 and to it a

pint of a thick, liquid gum-arabic so
lution is added.

It is claimed that this solution may be us
ed with

resists impossible with other etching 
liquids.
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SAFETY CATCH

requires no assembling. A sample in
your hand will talk more forcibly to you

than we can, and you'll find it mighty

profitable conversation.

THE SAMPLE IS YOURS FOR THE ASKING

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL

ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue PROVIDENCE, R. I
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LEMAN BROS.

LATEST IMPROVED

POLISHING
DUST
COLLECTING
OUTFIT
PATENT APPLIED FOR

When you buy a dust

collector you don't

want to go around

your shop and collect

the dust from the

walls, ceiling and

fixtures. When you get this collector you know where to

find all the dust. You simply start the machine and the

powerful suction of air draws in the dust and dirt and the

cabinet holds all. This increases your returns from the

sweeps. These machines are meant for the largest and

heaviest work as well as the lightest. If you don't think it

will answer your purpose, tell us so and we will show you

how it will and save current in doing it. If you can't call

and see the machine working, send for Catalog No. I.

DUST DOES NOT ENTER BLOWER

SUCTION AT BOTH HEADS

LE1MAN BROS.
620 John Street

NEW YORK CITY
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New Electroplating Process

(From consui Horace Lee Washington, Liverpool, 
England)

Following an inquiry from the United S
tates

as to a new method by which any firm 
material

may be plated with copper, interviews 
were had

with the leading copper merchants, smelter
s, and

manufacturers in the Liverpool district, but in no

case had any of them heard of such a proce
ss. A

copper plater, however, stated that he t
hought

it possible the American inquirer might have

reference to a process recently described in Ch
am-

bers Journal, and from this article the fo
llowing

extracts have been taken:

An ingenious invention which is illimitable 
in its

applications has been perfected by two Ita
lian

chemists. Briefly described, it comprises a means

of depositing metals of any character up
on any

insoluble surface by electrical energy.. The 
results

so far achieved promise to revolutionize th
e whole

art of electroplating and decoration as 
well as

many other branches of industry. China, wood,

glass, celluloid, paper, and other substances
 which

have hitherto been regarded as beyond the

electroplater's craft are coated as easily as 
the

metals generally associated with this process.

What is more, the plating is everlasting. It enters

into the fabric treated so that it becomes an i
ntegral

part of the article. Thus, for instance, if an at-

tempt is made to chip the plating from a glass 
vase

the glass will come away with its metal coa
ting.

Method Has Extended the Plater's Art

There is a wedgewood tea service on exhib
ition

which shines with the true luster of polished 
silver.

The outer surface is so well covered with this 
me-

tallic armor that the whole resembles a silver 
set.

It is only when the interior is examined a
nd the

pottery beneath is observed that one realizes 
that

the silver had been deposited upon the e
xternal

surface. What is more, the outer sheathing is

not a thin film but a solid sheet of metal which
 can

be made of any thickness and capable of 
being

worked by the engraver. The authorities have

expressed their willingness to apply the hall mark

to articles so mounted. The process is likely to

supersede the present process of silver mountin
g

cut glass and other articles. Instead of the me-

tallic adornment being attached by means o
f

plaster of Paris, which is simply a makeshift,
 the

metal deposited upon the glass becomes part 
and

parcel of the article,

The process has extended the electroplater's art

to a considerable degree. Any metal and its

alloys can be electrically deposited upon some 
other

metal as a base. Zinc, tin, and lead can be de-

posited as easily as silver or nickel. This fact is

of vital interest to a host of industries, as is bo
rne

out by the action of one of the largest builder
s of

naval vessels, who has adopted the process for 
the

zinc and tin plating or galvanizing of the steel 
parts

of the boats. The deposit is not so thin, as in

ordinary galvanizing, that a pin scratch will pene
-

trate the protective skin, but is a solid sheath
ing

of metal associated with the other metal ben
eath.

The possibility of being able to plate woode
n

articles seems so remote as to be fantastic, yet 
it is

as efficiently accomplished by the Marino 
process

as if copper were being plated. So far as china

plating is concerned the article must be in the 
un-

glazed or biscuit condition, and is first coated 
with

a chemical agent. In the same manner glass

which is to be treated must first be roughened 
by

sand-blasting to remove the polish and to ena
ble

the metal to secure a grip. Another point is that

the deposit, no matter what the character of
 the

base, may subsequently be oxidized, lacquered,

etc., in just the same way as ordinary electrow
ork.

KEYSTONE

Its Interest to the Housewife

To the housewife the process is of far-reaching

value. It will strengthen the articles in common

use and make them more hygienic, as they can be

scoured and cleaned to greater advantage. She

will be able to use aluminum more extensively than

heretofore. By the Marino process the interior

of an aluminum saucepan or coffeepot can be given

a coating of tin which permits the use of soda and

acid cleansing mediums with impunity, whereas

such methods upon the pure aluminum brings

about its early destruction. The possibility of

being able to deposit a protective coating upon

aluminum, and thus save it from oxidation, will

popularize the use of this metal in industries where,

although it is urgently required by reason of its

lightness, it is viewed with disfavor owing to its

rapid corroding.

Points on Position Adjustment

Adjusting for position may seem rather ad-

vanced to the average watch repairer; it is, at the

same time, a necessary procedure in its preliminary

stages, says a writer in the British Jeweler and

Metalworker. All watches, I may say, after

cleaning and repairing, undergo a test for hanging

and lying.
Many young watchmakers imagine when they

get the balance in and hear it ticking with a good

vibration, their job is finished. No, my young

friends, this is not so, the most difficult stage has

to follow—for difficult it certainly is in many cases.

A good class English, American, or Swiss watch,

with a compensation balance, if carefully handled,

should require little or no adjusting; but, unfort-

unately, to the average workman at the present

day, they often present difficulties.
It is a great mistake to wind a watch imme-

diately the balance cock is screwed down, a practice

so many beginners indulge in. It has often been

remarked by an apprentice watching me put the

balance in, and eager to see the vibration. 'What!

won't it go; what's the matter with it?" Don't be

in such a hurry, my friend, you know the old

saying, "More haste less speed. It is just as well

to examine any piece of mechanism before starting

it. When everything appears correct wind it a

turn; sometimes the vibration is good, but very

indifferent three-parts down. You would, in that

case, detects your fault in the motive power.

The Lever Escapement

The average lever movement is not much

trouble to get approximately right for time dial

up, and pendant up. Having wound it a turn,

notice exactly how far an arm of the balance comes;

if it's a compensation balance doing a turn, you

will see the arm stop at the same place at each

vibration; now turn it dial up, and see if the arm

comes to the same place; for this test I put a

mirror on the board holding the movement dial

up, two or three inches above the mirror, and by

looking into the mirror with an eyeglass, you will

without any inconvenience note the exact place the

balance arm terminates in its vibration. There

are faults—and many of them which would

account for unusual variation between dial up

and pendant up. No inside shake, or no outside

shake, are faults which sometime cause this. A

balance staff pivot slightly bent or too tight in the

hole is a general fault; this can usually be traced

by a slight falling off in the vibration. A jewel-

hole, too, large, rough, or bad shape, will often

account for it; if you have any doubt, remove it
,

clean and examine it with a strong eyeglass. I

remember once a young man who spent a great

part of his time on the floor looking for what he

had dropped; his governor, who was an un-

practical man, appeared, and, feeling exasperated

at his workman groveling in his usual heap o
f

dust, remarked, "It would pay me better if you

took your tools and worked on the floor." It was a

jewelhole lost in this case, and in spite of the young

workman having his apron pinned up, most of

his jewelholes had a knack of visiting the floor before

being replaced. I examined his tweezers, they

were not rigid; I shortened the points, filed and

bent them to a slight curve inwards, and instructed

him to use them in future for jewelholes, small

screws, etc.
When a jewelhole is thin, the balance end-

shake must be in proportion; if much end-s
hake

1249

is given to the staff in this case (a common fault
with many repairers), one pivot will run on the
corner of the oil-sink when it is in an inclined
position, and probably the guard pin will rub on
the roller edge.
The lever will Sometimes be found too heavy

at the tail end; try it in the callipers or poising
tool, file and polish the end, till it is in poise.

The Cylinder Escapement

The cylinder escapement as applied to the general
Geneva watch, is more pronounced in its consist-
ency to lose pendant up. While I still hold that
half a degree of drop is sufficient in theory, under
circumstances this was sufficient in practice years
ago. When dealing with the market of to-day,
through the demand for cheapness, this theoretical
rule is out of all reason.
The cylinder too large, or too small, and escape

wheel teeth of different lengths. are the greates
faults in the modern cheap escapement. Many of
these have brass holes to the escape pinion and
cylinder, which are generally very wide; unequal
drops are inevitable in this case. Move the
balance round with a peg, let every tooth drop on
the cylinder, outside and in. You will probably
find one or two teeth with a little or no drop.
Stone the points of the teeth with a ruby or small
"three square" arkansas stone. Stone the under
part of the point so as not to alter the shape of the
incline; if the points of the teeth are flat, stone
them all.
A correspondent in Leicester has trouble in

regulating Geneva watches, especially ladies,
for hanging and lying, and states they lose when

hanging, although there is no noticeable falling

off in the vibration, and wishes us to tell him the

remedy. Well, friend, it is only natural to expect
the average watch to lose in the short arcs. After
feeling certain there is no fault in the escapement,
the usual procedure for such watches is in poising
the balance, to leave it slightly heavier farthest
away from the pendant when the balance is at rest.
In most watches, of course, that would be the part
close to the barking pin. That should give you
about one minute in twenty-four hours fast pendant
when it is going to time dial up. It should then
average about right when placed dial up, and
when carried in the pocket.

Increasing the Hardness of Silver

and Gold by Means of Titanium

According to Auguste J. Rossi, of the Titanium
Alloy Company, of Niagara Falls, N. Y., silver

and gold may be hardened by means of titanium

so that articles, such as spoons or forks, for ex-
ample, will show a much longer wear.

Titanium has the property of hardening metals

and it imparts hardness to both gold and silver.

The use of titanium in these metals has been pat-

ented by the aforesaid inventor.
The method of adding the titanium to sterling-

silver or gold is as follows: An alloy of copper and

titanium is first made up. This should contain

99% copper and 1(X of titanium. This alloy of

copper and titanium is then used as the alloy for

making the sterling-silver or the alloyed gold. If

used in sterling-silver the amount of titanium

which is contained in the final product is minute

and may be expressed as follows:

Silver 925.00 parts

Copper  74.25 parts

Titanium  0.75 parts

The amount of titanium in the sterling-silver

is, therefore, very small. It is claimed that, in

addition to hardening the silver, the titanium

purifies it.—The Brass World.

Cleaning Tarnished Gold

Gold that has become dull and tarnished, may

be cleaned, according to a German chemical

journal, by means of the following solution: Dis-

solve in 1 gallon of water, 4 oz. of bleaching powder,

4 oz. of bicarbonate of soda, and 1 oz. of common

salt. The article to be cleaned is allowed to remain

in it for some time. After which it is taken out,

rinsed and dried in sawdust. If warmed, the oper-

ation is more rapid, and for obstinate cases of dirt

should be used in this manner.
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A catalogue will not produce
results for retail jewelers just
because it's a catalogue. It must
fit its purpose ; it must be aimed
straight and it must hit its mark.
Do not select your catalogue in
the spirit of the man who walked
up to a railway ticket office and
asked for a ticket to Springfield.
" Illinois or Missouri ?" asked
the ticket agent. " Oh ! which-
ever is the cheapest," answered
the man with a yawn. I guess
there ain't much difference."
After you've looked over the
GREAT AMERICAN JEW-
ELERS' CATALOGUE you
will know that there sure is a
difference. It's the one book
that is aimed straight and
hits the mark. Send for one.

It is Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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BE A LEADER

No. 900. Jewelers' All-Class
Table Case

Don't wait until all your competitors get hand-
some new cases before you think of it. Get

ahead of the procession now. This

Jewelers'
All-Glass
Table Case

would give your store a different appearance, and what is more
important, it will increase your sales.
Above the pedestal this handsome case is all glass. Built as solid

as a rock, without frame, screw or clamp of any sort. It is the finest
way of displaying artistic wares ever invented.

Write today for information about any kind of show case you
need. Address Dept. C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants
476-490 West Fort Street :: DETROIT, MICH.
Get Our Book on Modern Store Front Construction

New York Salesroom - 43 E. Eighth Street
LEO A. FELDMAN, Selling Agent
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WHEEL1146 METAL CEILIANS
Jewelers are Busy with Weddings and Commencements

For this and the succeeding issue of the Keystone, we only ask that you remem-

ber Wheeling Ceilings and Sidewalle so that if you need anything of the kind
we will have an opportunity to show you the 24 Karat Ceiling•

LARGE STOCKS AT ALL STORES

Full information will be given by nearest office

WIIEELII1G COMM* COMPAIII
WHEELIIIGWVA.

NEW YOkK
ST. LOUIS

BRANCH OFFICES AND STORP:

CHICAGO PHILADELPHIA
KANSAS CITY CHATTANOOGA

YOU WILL RECOGNIZE
IN

HE CANDO SILVERPOLISH
A Superior Quality and Reliability

which has interested thousands of
dealers and millions of customers
throughout the country.
We would be pleased to furnish a package

for inspection with prices, by return mail,
upon request.

Paul Manufacturing Company
36-40 Fulton Street -:- BOSTON, MASS.
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Plaster Casting for Amateurs

The Material Needed and Method 
of Procedure—

An Art in Which Many Jewelers a
re Interested

—Instruction in Detail

It is quite simple to make a plaster 
cast of an

object that is not very large or very 
complicated

and if anyone has a talent for model
ing it is very

pleasant to preserve any original ef
forts of that

kind by means of plaster, writes Edith Allen

Lowell, in Handicraft. The making of a cast of a

hand from life, also, or a head or a
 child's foot,

is most interesting.
The materials needed are simple: 

a board of

good size, five or ten pounds of p
laster from the

druggist's, a cup of melted lard, fifteen
 pounds of

clay and some small pieces of copper
 wire. If you

are going into plaster work on a lar
ge scale a keg

of it should be bought. Instead of using clay, a

paste board box will answer as a r
etaining wall in

most cases. It will doubtless be well to begin on a

hand, a live human, grown up, hand. 
Nothing is

more charming to do than the dimple
d and creased

hand of a two year old baby, but 
it is difficult

to keep the child still while the plaster is set-

ting, so it would be better not to 
attempt it until

more experienced.
When you have chosen your hand

, grease it

thoroughly with the lard or with 
vaseline and

find a paste-board box, about an inch larger

on all sides than the hand. Cut a semi-circle in

one end of the upper edge for the
 wrist to lie

in.
The Method of Procedure

Fill a bowl with clear water or as m
uch water

as you think will half fill your box 
and pour the

plaster slowly and gently into it, 
being careful

not to create any bubbles, as a bubb
le is the 'bete

noir' of the caster.
When the water has absorbed nearly

 all that

it will, place your hand over the 
center of the

surface and submerge your first 
finger and ro-

tate it gently, thus mixing the pl
aster a little

and liberating any bubbles that ma
y be lurking

below the surface.
Of course it is better to err on th

e side of mix-

ing up too much rather than too 
little plaster,

as it is bad not to have enough, 
especially when

making the cast itself. One can sympathize

in such a case with poor Benvenuto Cellini,

when he was making the first bron
ze statue on

record, his Perseus, and falling short
 of liquid

was obliged to melt up all the pots
 and pans of

every available kind that he possess
ed, even unto

silver and gold.
While the plaster is still soft and li

ke a batter

pour it into the box. Put the h
and into the

plaster palm down in a position wh
ich is simple

and graceful, being careful that the
 hand is not

moved after it is once well placed an
d not letting

it drop too deep into the plaster 
as the mould

below the hand should be at least
 a half inch

thick. Do not sink the hand below its 
widest pa rt

Treatment of the Plastet

The plaster after a few minutes w
ill become

quite warm; when it is cool remove 
the hand and

allow the mould to dry a while.

Then take a bristle paint brush a
nd grease the

mould all over and mix more plast
er for the upper

mould than for the lower. Pour the plaster over

the hand. Let the plaster set thoroughly and
 tear

off the paste-board box. Find the crack between

the upper and lower moulds a
nd insert care-

fully a table knife to separate 
them. Care is

needed here, to loosen the moulds 
from different

sides gradually.
When the two moulds are well 

dried, grease

them well and tie them together with string

very tight in every direction. Now you are

ready to make the cast itself. 
Be sure to mix

plenty of plaster carefully and p
our gently into

the mould through the hole wher
e the wrist had

been. When the mould is full, 
shake it gently

so that the plaster will be sure 
to get into every

crevice. If you are making something that
 needs

to be hung up be sure to put in a
 ring or a hook,

while the plaster is soft. It is very easy to forget

this and if you are making a small
 relief do not use

ordinary wire as it will rust thr
ough. Copper

is better.
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Let the cast stand some time, over night per
-

haps, and when separating use the table 
knife

as before, but with even more care. There will

be on the cast a slight seam where the mo
ulds

separate; this can be rubbed off with a knife

and if there are any bubble holes they mu
st be

filled up soon with plaster mixed with a little

water and carefully dropped into the cavity.

The surface is never improved by such mis-

fortunes.
Enlivening the Surface

If the dead white surface is found undesirable
,

an ivory tint can be procured by melting a li
ttle

beeswax and mixing with warm turpentine a
nd

adding a small amount of yellow ochre oil pai
nt.

Be careful not to get the turpentine on fi
re—

heat very slightly. Apply this mixture to the

caste with a soft hand brush and let it stan
d a

few minutes, then rub in and off with a soft 
cloth.

All this after the cast is very dry.
In this case you have made a two piece pla

ster

mould and you can take several casts from
 it,

probably, before it becomes injured. If you

want a permanent mould, it would be made
 of

sulphur which must be melted and used in a simi
lar

manner. This sulphur is good for low-relief

placques where a good many casts are want
ed.

The soft, velvety, dark surface of a sulp
hur

mould is quite beautiful in itself and will ke
ep

forever, not being injured by dust or easily br
oken.

A good intaglio can be obtained in this way.

If you have a high relief model which you 
wish

to reproduce or one with numerous undercuts
, a

gelatine mould should be made. This is also

a splendid material to work in on account of it
s

flexibility but it can be used only a limited nu
mber

of times on account of its tendency to dry 
and

shrink and thus distort the casts. It is probable

that some of the cheaper casts that are offer
ed for

sale on the street are the later products taken f
rom

a gelatine mould. In large establishments where

life size statues are made, gelatine moulds are u
sed

but of coarse sulphur and gelatine are not
 per-

missible on a person's hand and face as the 
liquid

has to be used hot.

Making a Chip Mould

Many times when it is only necessary to make

one caste and the bother of a piece-mou
ld of

several parts is not desired, a chip-moul
d can

be made. Now the making and breaki
ng of a

chip-mould is one of the more fascinating 
forms

of minor excitement.
Any one with a delicate sense of touch and 

a

certain neatness of manipulation can easily

attain the sensation and procure the mould

and then the cast. Of course if your model "is

in the round," like the illustration of a gir
l's head,

a two piece mould at least is necessary
, but if

flat or if one surface only of the hand is 
desired,

it can be all made in one mould. When
 making

this kind of a mould, mix a small am
ount of

plaster in a separate dish and put into it 
enough

blueing to make it a light blue and pour this
 on to

your model first; then add the rest of th
e white

plaster as usual, being careful not to let the
 blue

harden before the white is added.

The cast being made and ready to remo
ve,

place it on your lap, where there will b
e a cer-

tain rebound, and with a chisel and ham
mer you

can share to a certain degree the sculptor'
s joy,

when he is fashioning a thing of beauty 
out of

marble. In chipping off the pieces be careful

when you get down near the cast, you
 will be

warned by the blue plaster that you are ap
proach-

ing the delicate surface and here's where t
he light-

est touch is necessary, although the plaste
r should

come off in sizeable blocks if just dry 
enough.

It is very interesting to make this kind o
f a cast

and one's anxieties are less as no care
 has to be

taken to preserve the matrix and when 
your cast

is out it is the only one out—the one
 and only

original.
Casting a Hand

In casting a hand, clay may be used 
instead of

a box. Build the clay up around each finger to

exactly its widest point so that the m
ould may

not be broken when taking out the
 cast. Then

make a wall of clay to take the place of
 the paste-

board box and pour your plaster into 
that. In

making a cast of a bust, it is sometimes
 necessary

to make a mould of several pieces 
and before

attempting it, it would be a good idea t
o visit a

large establishment like Caproni's in Bost
on or

Castlevechi's in New York and observe the 
way

the divisions of the face are made, on an
 un

trimmed block head. In making such a cast
 walls

of clay should be used instead of a box.

In making a life cast of a man's face, a bear
d or

moustache should be thoroughly saturated w
ith

grease or wax so that the mould will' coi
n off

without torture to the victim.
The solemn beauty of the death nask of Lin-

coln in Washington is a proof positive of the

debt we owe to this form of plaster work, 
the

possibilities of which have been by no mea
ns

exhausted.

Tarnishing Qualities of Bright
and Dead Silver Deposits

The rapid increase in the use of bright silver

deposits on flatware within the past few years
,

has brought up the question in regard to the re
la-

tive tarnishing properties of the bright and dead

silver deposits used on this class of goods. 
It

has always been a belief in a certain portion of

the flatware trade, and also among a class of c
us-

tomers, that the bright silver tarnishes much

more readily than the regular dead deposit. This

has never been borne out by any facts but 
has

been simply a matter of opinion.
The frequent tarnishing of silver-plated flat-

ware while in stock has also brought up the qu
es-

tion, and as this occurs more rapidly during 
the

damp and summer months than at other tim
es—it

seemed that there might be a possibility of 
the

opinions being well founded. The bright sil
ver

owes its brightness to the use of bisulphide
 of

carbon in the silverplating solution, and, the
re-

fore, it is believed that sulphur must be cont
ained

in the silver deposit, although this point has ne
ver

yet been determined. At any rate, the solution

contains sulphur, and as sulphur is the co
mmon

cause of tarnishing of silver goods of all 
kinds.

the belief that a bright silver deposit tar
nishes

more readily than one that is dead and has 
been

produced in a solution containing no bisu
lphida

of carbon, seemed to be worthy of notice.

Taking this belief into consideration, it was

deemed of interest to make some experimen
ts on

the subject to ascertain whether there was 
the

least foundation for the idea. The experiments

were all made on flatware and were carrie
d out

in the following manner:

Interesting Experiments

On March 10, 1911, one dozen teaspo
ons, one

dozen orange spoons and one dozen t
ablespoons

were taken as the test goods. They were plated

on 18 per cent German silver with a h
eavy silver

deposit in the usual manner and burnis
hed and

buffed in the regular way. All of the spoons

were treated in exactly the same man
ner. The

deposit on each was as follows:

Teaspoons, white or dead silver deposit.

Orange spoons, bright silver deposit.

Tablespoons, bright silver deposit.

The spoons were then finished, wrapped in

tissue paper of the kind employed for
 this pur-

pose, and free from corrosive foreign 
substances,

boxed and laid away.
On September 12, 1911, six months 

afterwards,

the spoons were examined. Two 
of the tea-

spoons on the outside of the packag
e had tar-

nished slightly on the edges. Four orange spoons

had done the same. The tablespoon
s had not tar-

nished.
On November 14, 1911, the te

aspoons had tar-

nished a little more on the edges an
d the others

about the same.
On February 27, 1912, over eleven 

months after

they had been put away, all of the s
poons on the

outside had tarnished a little and the 
inside ones

in the package had not tarnished 
at all. The

bright deposits were tarnished no better nor

worse than the regular or white si
lver.

It is evident from these experiments
 that there

is no difference in the tarnishing 
qualities of the

bright and dead (white) silver 
deposits. The

tarnishing which took place was undoubtedly

caused by the paper or atmosphere, 
but as all tar-

nished evenly and the same, it can 
only be as-

sumed that one silver deposit tarn
ishes'as quickly

as another.—H. H. Lester in The B
rass World.
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GERMAN SILVER MESH BAGS
REPAIRED

HEAVILY SILVER PLATED

REFINISHED LIKE NEW AND

RELINED WITH WHITE KID

FOR 75 cts. to $1.50 NET
ACCORDING TO SIZE (4 to 7 ins.) AND CONDITION

■■■••••■•

These mesh bags, which usually weigh from to to 15 oz. each,

can be sent by unsealed mail at one cent per oz. Package must

not contain any writing. Sender's name and address should appear

on wrapper. When mesh bags are received without instructions

we repair them as above and return immediately.

Wendell & Co.
Two Wonderful Shops

47 John St.

New York
337 W. Madison St.

Chicago

Silver Mesh Bags Repaired and Gold Plated at Reasonable Prices

We want the patrorrage of the small Jeweler. Our largest customers today were our
little fellows 10, 20 and 30 years ago.
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Soldering the Precious Metals

Processes Employed and Approved 
Recipes-

Interesting Views by a German Expert

When we want to join two metals toge
ther so as

to form an inseparable whole, we 
designate this

operation soldering. We can also firml
y unite two

metals by means of welding, but we 
will not

trouble ourselves with that process on th
is occasion.

In order to satisfactorily effect the 
soldering

process, two important points have to 
be con-

sidered. We need first a ready-flowing solder,

the melting point of which is below 
that of the

metal to be soldered, but which as c
losely as

possible approximates its fineness. Secondly,

the points of contact of the two metals
 to be con-

nected must be bright, i. e., completely 
free from

oxide, and must remain so during the 
soldering

process. If these points are not regarded the pieces

may be apparently united, but such 
soldering will

not, for any length of time, stand the t
est of pres-

sure and strain Such a soldered piece, being,

porous, will soon break, and the seam,
 after filing

will be visible. To prevent the formation 
of

oxide on the brightly scraped surface
, we use a

flux, which prevents access of the air an
d absorbs

the oxide, and this is the main requisit
e of a good

soldering job. As the pre-eminent flux for hard-

soldering, the jeweler uses borax-borate 
of soda-

as well as some aqueous fluxes, whi
le for sof t-

soldering, with tin soldering, soldering flui
d is used.

As another good flux for hard-soldering
, Dr. Th.

Wielands has introduced flouron, which i
s used

particularly in the soldering of copper 
and bronze

and possesses the advantage of not 
requiring the

parts to be soldered to be scraped bright
. Whether

this soldering medium will, however, 
enable gold

and silversmiths to dispense with borax
 for all their

work remains doubtful. The jeweler
 and gold-

smith solder with the aid of borax, rubb
ed down in

water, whereas the silversmith makes us
e of pulver-

ized, the so-called sprinkling borax. 
In our in-

dustry we require, for gold, platina, sil
ver and soft

metals, a hard and a quick-flowing sol
der, and in

some instances a medium solder and 
a "control"

solder. The latter is a solder of full-fineness, the

ready flexibility of which, compared with 
the

metal, is attained by an excess of silve
r or by the

subsequent addition of a small quantity 
of spelter

or cadmium.
In preparing solder, the chief rule to be

 observed

is that the precious metals-gold and s
ilver-must

first be melted in a crucible and brough
t into a per-

fect state of fluidity and then the 
additions are

made. When this alloy is melted and 
the molten

metal is fairly visible, just before 
pouring, the

spelter or the cadmium is added. According to

requirement, as with silver solder, the 
addition to

which consists of Dutch or black brass,
 the molten

metal is thoroughly stirred with a clean 
iron rod.

If too much spelter or cadmium is added
 to a solder

it is likely to easily eat into the metal 
in soldering

and leave unsightly races. Every solder, even

the best, will become porous if the o
bject to be

soldered is overheated. Observance of the proper

degree of heating belongs also to the mai
n condi-

tions of a neat soldering job. Fine gold is sol-

dered, as a rule, with 18-ct. pale gold. 
All pieces

of work containing a large percentage of 
gold can,

with a little care, be soldered with thin-ro
lled pale

gold of equal fineness. Platina is soldered with

platina-silver or with platinum solder 
prepared

according to the receipt given below.

14-CT. "CONTROL" SOLDER.

As an addition to the 14-ct. gold-contr
ollable

solder, only silver solder is used, consisti
ng of two

parts of fine silver and one part of black 
brass.

Parts or grammes.

Fine gold  10.0

Silver solder added  7.3
--

585 per cent. solder  17.3

If it is desired to have this solder flo
w a little

easier, one per cent. of cadmium is ad
deded.

18-CT. "CONTROL" SOLDER.

Parts or grammes.

Fine gold  10.0

Silver solder added  
3.3

750 per mule. gold solder   13.3

Using similar calculations, we can alloy, for
 any

desired fineness the proper controllable so
lder.

APPROVED HANAU COLORING S
OLDER.

Parts or grammes.

One gold double crown (20
marks or $5 gold coin)

Fine silver 
Alloying copper 
Cadmium 

8.0
6.0
3.8
0.5

Coloring solder  18.3

Parts or grammes.

Fine gold  10.0

Fine silver  10.9

Alloy copper  7.3

Hard solder  28.2

Parts or grammes.

14-karat gold  7.0

Fine silver  7.0

Spelter or cadmium   1.0 '

Soft solder (not for color-
ing)  15.0

8-CT. =333 PER MILLE. GOLD SOLDER.

Parts or grammes.

Fine gold  11.3

Silver solder addition 22.6

Cadmium  1.6

Gold solder, 333 per mille  35.5

SILVER SOLDER.

Parts or grammes.

Fine silver  60.0

Black brass  26.0

Cadmium  1.5

Silver solder, hard  76.5

Parts or grammes.

Silver  40.0

Spelter  10.0

Silver solder, soft  50.0

PLATINUM SOLDER.

To produce a very durable silver sold
er for

platinum, of the right color, make up fi
rst the

following silver solder:
Parts or grammes.

Fine silver  50.0

Brass  12.5

Alloy copper  12.5

Silver solder  75.0

To the above 75 parts of silver solder ad
d 75

parts of fine silver. This will give us 160 parts of

platinum solder.
As for everything else, so for solder. 

There

are a hundred different receipts, which d
iffer but

little from one another. Those given herewith

have been used years by well-known t
radesmen

and have answered well. An excellent t
in solder

for repair work as well as for finishing is
 made by

melting together five parts of pure banca
 tin and

three parts of pure lead. Supposing 500 grammes

of tin and 300 grammes of lead to have
 been used,

we obtain 800 grammes of easy-flowing t
in solder

of good durability
It is most convenient to run the alloy i

n rods,

roll these in the wire roller into a squa
re wire and

cut it into pieces, eight inches long. For a flux use

soldering fluid. This is made by adding to chemi-

cally pure hydrochloric acid small c
lippings of

sheet zinc until the acid will take u
p no more.

Then add half as much water as there 
was acid,

strain and preserve in a suitable bottle.
-"Deutsche

Goldschmiede Zeitung."

When Anodes Turn Black

When silver anodes turn black in the solu
tion

it usually indicates that impurities are
 present in

the silver. The silver is dissolved by the cyanide,

leaving those metals which are insolubl
e as a black

slime on the surface. Copper is dissolved with the

silver, but lead, arsenic, antimony and oth
er metals

are not. In addition to this cause of black anodes,

current density that is too high will also p
roduce a

coating of peroxide of silver on them and 
this is

likewise black. It disappears instantly, however,

when the current ceases. It is possible, therefore,

immediately to ascertain if this is the ca
use.
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Items of Interest

At the annual exhibit of the Arts & Crafts

Club at Bradley Polytechnic Institute, Peori
a,

III., the Herpers Brothers' gold medal was won b
y

Russell G. Myer for best work in jewelry, K. K
.

Parr taking second place. B. E. Moorlag was

rated first in engraving and C. Davis second.

At the annual meeting of the Colorado Horo-

logical Society held in Denver on Tuesday evenin
g,

June 4, for the election of officers, the followi
ng

were elected for the ensuing year: President,

F. R. Cunningham; vice-president, E. Wangn
ild;

secretary, Otto Halkowiez; treasurer, W. F.

Rohrer; sergent-at-arms, L. D. Parker.

Practically every vacationist, whether going to

the woods, the beach or on an extended 
trip

wants to keep in touch with his home folks an
d

his business house. For that purpose, the con-

venience of a fountain pen meets with his insta
nt

approval. Right here is a field which is full of

opportunities for the salesman who is wide awak
e

enough to suggest fountain pens to the custom
er

contemplating a vacation trip.

The Winnipeg Branch of the H. W. Johns-

Manville Company, owing to their fast increasi
ng

business in Asbestos, Magnesia and Electrical

supplies, has found it necessary to move into
 new

quarters at No. 92 Arthur street, Winnipeg
, on

or about June 1.
This is a six-story and basement building, 100

feet deep and fifty feet wide, and will be occu
pied

throughout by the Company's offices and store-

rooms. By reason of this move, a much la
rger

and more complete stock of goods will be car
ried

on hand than heretofore, and a larger force

will be employed to look after the Company'
s

interests.

One of the things of especial interest to the tra
de

is a new catalog just off the press issued by S. K
.

Merrill, 162 Clifford St., Providence, R. I. This

catalog is without doubt one of the best speci
mens

of its kind ever published, containing thirty-t
wo

pages of exquisite half-tones, illustrating a 
few

of the many lockets this company produces.

The cover is of heavy mottled green embossed 
with

gold and raised red ink printing. The trade m
ark

reposes most gracefully in the lower right han
d

corner of the cover and is embossed in such a manne
r

in gold as to make it stand out prominently. Th
e

catalog is ribbon bound, in addition to being stap
led,

with a looped ribbon at the top for the purpo
se

of hanging up. A page is devoted to views of
 the

office, shipping department and shop. The prin
t-

ing is done on a high grade, coated, enamel p
aper

which serves to bring out all of the exquisite detai
ls

of the many fine half-tones. A copy of this cat
alog

will be sent to any reputable jeweler sending 
in a

request on his letter-head.

The J. D. Bergen Company, Meriden, Co
nn.,

cut glass manufacturer, have just added six
teen

new sheets to their loose-leaf catalog. These

new sheets are descriptive of their new line
 of cut

glass. Particular emphasis is placed on the 
newest

of designs they have created, the India patt
ern,

a pattern of exquisite beauty and fine lines
. The

sheets illustrate some new designs in jewelry

boxes, candelabras, tumblers, glove boxes
, card

cases for favors at whist, celery trays, ju
gs, vases,

baskets, clocks-a new novelty for the cu
t glass

oils, colognes, handled and unhandled 
nappies,

etc., compotes, punch bowls, combination
 com-

potes and punch bowls, fern dishes, handke
rchief

cases, flower holders and salt and peppers.
 Con-

siderable space is given to an exploitation o
f their

large and extensive line of electroliers. Som
e very

unusual designs are to be found in this line
 never

before shown by any cut glass house. A co
mbina-

tion flower vase and electrolier is one of the u
nusual

designs incorporated in this latter line. Also a

new cut glass five light hanging electrolier or

electrical spray is among the new goods il
lustrated.

It will pay any retail jeweler to write to 
this com-

pany requesting the new sheets showing the
se new

goods. The sale-making value of novelty
 is in-

creasing almost daily, and the stock which 
is not

enlivened by a fair proportion of the very 
newest

goods, is likely to cause a slow turn-over
. The

catalog pages here referred to contain many

valuable suggestions.
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William N.
Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,027,574. Watch-holder. Alvin Hight Sublett,
Roanoke, Va., assignor of one-half to Howard
Hampton Huffman, Roanoke, Va. Filed June
22, 1911. Serial No. 634,802. (Cl. 224-4.)

The herein described watch holder comprising
an upright back plate bent over at its upper edge

into a depending tongue of less
width than the plate and having
slots through its bend, barbs on
the tongue projecting toward the
back plate and upward toward the
bend, curved parallel disposed leaf
springs secured to the rear surface
of the back plate with their bodies
projecting freely through said slots
and their upper ends deflected

forward into gripping fingers spaced apart from
each other for freely receiving the ring of the watch
when the same is turned in contact with the watch
and a T-shaped frame spaced from the front of
said plate and standing parallel therewith, its
three extremities being bent backward and secured
to the plate.

1,026,905 Clock-operated Electric Switch.
Franklin Pierce Cauble, High Point, N. C.
Filed March 2, 1912. Serial No. 681,151.
(Cl. 161-27.)

In combination with an alarm clock embodying
a vibratory alarm lever, a cord connected at one
end to said lever, a trigger connected to the other

end of said cord, a lock lever adapted to be held
down by said trigger, a spring actuated swinging
bail adapted to be held in abnormal position by
said lock lever, a cord connected to said bail
and a switch device adapted to be operated by a
pull on this latter cord.

1,027,625 Scarf-pin Retainer. Robert Corn,
New York, N. Y. Filed November 20, 1911.
Serial No. 661,402. (Cl. 24-155.)
A scarf pin retainer having a casting provided

with slots extending longitudinally thereof, an
inclined inner wall and an insertion aperture

adjacent thereto, and
an opposite end wall
having an aperture

t /41ffialr /6 formed therein to re-
ceive a scarf pin, a511halliklf ""' head having an annu

e . 
-

lar groove, and grip-3
/ ping devices mounted

/3
/7 in said head, adapted

to bear against a scarf
pin and against the inclined wall of said casing, a
spring within said casing to press said head against
said inclined wall, and a yoke comprising arms
extending longitudinally of said casing and a
cross bar extending transversally of the end wall of
said casing, the said cross bar being provided with
an aperture in line with the aperture of the end
wall of said casing, and the ends of said yoke
being provided with projections to engage the
groove of said head and the slots of the casing.

I.

1,027,375. Hat-pin. Thomas M. Daniels, Chicago,
Ill. Filed January 18, 1911. Serial No. 603,268.
(Cl. 24-155.)

1. A hat pin having a head provided with a
socket, and a hat pin guard having a tubular
stem adapted to be passed within the socket

•

and also to fit over the point of the pin and having
outwardly and inwardly spring-pressed tongues,
one of which is adapted to bind within the socket
and the other on the pin.

I

ti

2. A hat pin having a head provided with a
socket, a hat pin guard having a tubular stem for
engagement within the socket, the stem being
also adapted to fit over the point of the pin,
the said stem having a longitudinally extending
spring tongue which is pressed inwardly within
the said socket whereby when the stem is fitted
over the point of the pin it will be held in position.

1,026,942. Hat or Bonnet Pin Protector.
Amanda Beutner, New York, N. Y. Filed
September 6, 1911. Serial No. 647,916. (Cl.
132-25.)

1. The combination with a hat or the like and
hat pin, of a shield for the point of the said pin
embodying a head piece having an opening
directed toward the crown of the hat and a rigid
member extending downward from said head
piece and pivotally secured to the rim of the hat
to be capable of tilting forwardly and backwardly
in a vertical plane longitudinally of the hat.

2. The combination with a hat or the like and
hat pin, of a shield for the point of the said pin
embodying a head piece having an opening directed
toward the crown of the hat, a rigid member
extending downward from said head piece and
having lateral pivots, and a member secured to
the rim of the hat and having eyelets engaging
said pivots and forming a hinge therewith, per-
mitting the head piece to tilt forwardly and back-
wardly in a vertical plane longitudinally of the hat.

1,027,668. Barrette. Malle Little Pritzkow,
Philadelphia, Pa., assignor to The Male Little
Grip Company, Philadelphia, Pa., a Corporation
of Delaware. Filed Nov. 11, 1910. Serial No.
591,914. (Cl. 132-22.)
In a device of the character described, the corn-

bination with a bowed elastic body portion, of a
U shaped comb like member secured to each
end of said body portion, each of said comb
members comprising a plurality of parallel teeth,

the teeth of said comb members pointing toward
each other, the outer faces of said teeth being
concave fom their base portions to their terminal
portions, the teeth of each comb member being
formed in that portion of the U shaped comb
member farthest from the bowed body portion,
the remaining member of the U shaped comb
member lying against and being secured to said
body portion.

42,532. Bracelet. Sidney 0.
Bigney, Attleboro, Mass.
Filed Mar. 9, 1912. Serial
No.682,790. Term of patent
14 years.

The ornamental:designifor:a bracelet, as shown.

June 15, 1912

1,026,995. Pocket-lamp. John J. Mullaney, New
York, N. Y. Filed February 9, 1911. Serial
No. 607,718. (Cl. 67-8.)
1. In a spark pro-

ducing device, the
combination with sup-
porting means, of a
wheel carried thereby ;93
having actuated pro-
jections, a movable
pawl for engaging said
projections when
moved in one direc-
tion to rotate the
wheel, a pyrophorous
alloy bearing on said
wheel, and means for
moving said pawl to
operate said wheel a
predetermined dis-
tance, said pawl after
a predetermined move
a predetermined movement positively interlocking
with said projections to stop the wheel.

HENRY PAULSON & CO. 
Headquarters

tor

POPULAR DESIGNS AT RIGHT PRICES.

II 

BANK ON IT even if you don't make a cent the 
advertising alone will pay you. elL BUT you are bound to make money 

because

the goods are right and the prices are 
bottom. (I, BE FIRST in the game ; 24 hours after 

announcement of candidates we will

ship your order promptly. 41 Don't wait. Let us have your order now. All come on easel cards, assorted colors 
and designs.
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am paign Goods

1,027,226. Chain. Walter D. Tusten, New York,
N. Y. Filed January 3, 1912. Serial No.
669,295. (Cl. 59-79.)
1. An improvement in chain links, comprising

a pair of extensible sections, one of said sections
being substantially U-shaped, and the other of

a / - 
a
-

said sections being received between the arms of
said U-shaped section, resilient means carried by
said other section, a pin carried by the outer ends
of the arms of the first-named section passing
through said other section and engaging said
resilient means to permit said sections to have
relative movement, and means carried by one of
the arms of said first section and extending into
the second section in position to clear said resilient
means, to prevent one of said sections from rotating
around said pin as an axis, whereby the said
sections will be maintained at all times in sub-
stantial alinement.

1,027,427. Pin-guard. Charles 0. Nilsson, New
York, N. Y. Filed Apr. 27, 1909. Serial No.
492,480. (Cl. 24-155.)
1. A pin guard having two swinging spring

actuated arms adapted to engage with one side of
a pin, and a loop connected to said arms and
adapted to straddle and engage the other side of
the pin.

2. A pin guard having two
pivoted spring actuated arms, and
a loop between said arms adapted
to straddle the pin and draw the
same against the arms.

3. A pin guard having two
spring actuated arms having separ-
able ends, a loop between said

arms adapted to straddle the pin and draw the
seine against the arms, and means for holding
the loop in alinement with the arms when the
latter are separated.

1,027,302. Cuff-pin. Wade W. Williams, Provi-
dence, R. I. Filed December 21, 1909 Serial
No. 534,305. (Cl. 24-160.)
1. In a cuff pin or similar article, the combina-

tion of a base plate having a pin catch, a housing
having two parallel side walls and an open top,

and also having two opposite
end walls, a tempered pin
tongue comprising all in one
piece a shaft having a pointed
end, a presser at the opposite
end and an intermediate spiral
coil consisting of one full coil
and one half coil, one of said

side walls being extended farther from the base
plate than the other and forming a shoulder
adapted to overlie said coil, an ornamental front,
between which and the base plate said presser has
a bearing, said pin tongue being loosely mounted
in said housing Ly its spiral coils, and the shaft
of the pin tongue being capable of a longitudinal
oscillation through said open top_of the housing
into engagement at its pointed end with the
pin catch.

LEATHER FOBS
REPUBLICAN OR DEMOCRATIC

Come 1 Doz. on easel back card,

134 in. button.
No. 15, Republican.
No. 16, Democratic.
Assorted colors and designs.
Per Doz.  $0.65 net

In 2 Doz. lots, Per Doz. .60 "

Campaign Buttons

Come 50 on a card for one

party, 74 in. button.

No. 17, Republican.

No. 18, Democratic.

Assorted colors and designs.

Per card of 60  $0.45 net

" 100   .75 "

114 in. Buttons. Assorted

colors and designs. We also

have in the assortment both

president and vice-president.

Come on cards of 50 for one

party only.

No. 19, Republican.

No. 20, Democratic.

Per card of 60 .... $0.60 net

" 100   1.05 "

AMERICAN
AND

FOREIGN -E
PATENTS
PENDING -F

SIDE VIEW SECTIONAL VIEW

We carry a large stock of Moseley lathes

and can fill all orders promptly. Write us

about them.

No. 058. Our initial fobs have

been the greatest sellers ever known

in the fob line. Tortoise shell

inlaid with gold and set with first
quality brilliants.

Per Dozen $1.85 net

No. 069. Second quality, gold
bronze inlaid, set with brilliants.

Per Dozen $1.45 net

No. 92. Baseball fobs. Leather

strap. Every base ball fan and

enthusiast will want one.

Per Dozen   $0.75 net

A Little Sensation
Gold Plated Neck Clasps.

No. 1462 E. Per Doz.  $0.30

Why the Moseley is
the best

The new auxiliary slotted conoidal chuck

is the greatest improvement in years. Has

sixteen advantages, sixteen good reasons

why it is the best, which we will be glad to

send to anyone on application. Be sure

and write for Fully Illustrated Descriptive

Circular explaining in detail the many

advantages of this new chuck. It's to your

interest to know.

HENRY PAULSON & CO., 37 South Wabash 
Avenue (Powers Building) CHICAGO

Advertising Cuts
THAT SUGGEST THE GOODS

Cuts suggestive of the goods themselves are

the best advertising illustrations. Universal

experience has proved this. A watch cut will

catch the eye of the person who needs a

watch, and it is so with other lines.

AT NOMINAL PRICES

We have had prepared for use by the trade

small cuts of this character which will catch

the eye, suggest the idea and occupy a very

small space.

SEND FOR SHEET of ILLUSTRATIONS

AND PRICES

No. 703. 35 cents

No. 601. 25 cents

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street 

PHILADELPHIA, PA.
No. 726. 35 cents
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WE REPAIR EVERYTHING IN JEWELRY
Gold and Silver Electro-plating

Mesh Bags Repaired
Resilvered and Relined
 $1.00 

Specialists in Difficult Repairing

BRESLAVSKY BROS. 51 IVI.AIL/IN LANI
NEW -YORK
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THERE IS A REASON N
g

11 why our Superior Service line of Rolling Mills is invariably specified 11
st by the wide-awake purchaser. Correspondence and Trade Solicited. 2i

1 

Buffalo Machine Manufacturing Company .
1354 WEST AVENUE, BUFFALO, N. Y. 

It
N
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CANNON & BROWN
(MOO

Each finish of ours
Little samples
Exceptional work
Come in and see us

Try us out
Reasonable prices a
Our prompt deliveries

Produces good results for you
Lead to further work

Accounts for our success
Tell us what you want

Especially you

Rule of this house
Satisfy our customers.

78 FRIENDSHIP ST., PROVIDENCE, R. 1.

-fotJ.
WATER BURY,

CONN.

IlrEugAN SILVER BRONZE GILDING METAL

cruREFRs
0 HIGH GRADE

PLATERS BARS LOW BRASS AND OTHER SPECIAL
ALLOYS IN SHEETS AND ROLLS

QUICK D ELI VER I ES

21
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The Commencement Season
is a recognized harvest time for the progressive jeweler. The custom of gift-giving to graduates is now thoroughly pestablished, and fashion decrees that each gift shall have an initial, inscription or monogram.

Such engraving calls for special excellence in design and workmanship, which suggests that every jeweler shouldpromptly provide himself with a copy of the great masterpiece of engraving

HORNIKEL'S ENGRAVER'S TEXT BOOK
No matter what form of letter engraving may appeal to your patron, this book shows many models of unexcelledbeauty. It comprises seventy-three separate sheets, 12 by 9 1-2 inches, on which are shown models of all kinds ofartistic lettering.

Sent postpaid to any part of the world on receipt of price, $6.00

The Keystone Publishing Co 809-811-813 North 19th Street, PHILADELPHIA, PA.
•I 1201 Heyworth Building, CHICACO, ILL.
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ST. LOUIS WATCH CO.

EXPERT WATCH MAKERS
TO THE TRADE

PROMPT SERVICE LOWEST PRICES

Complicated Watches Skilfully Repaired

(20 Years Experience)

ORIEL BUILDING ST. LOUIS, MO.

HAVE YOU SEEN?.
AVERBECKS NEW CATALOG
IF YOU ARE A RETAIL JEWELER ma

WANT SELLERS SEND FOR UT —
GOODS OF THE UNCOMMON SORT

MJAYERBECK"I=Ill'ir10.11MoollARNY

ON

FineWatch Case Repairing
Manufacturers of Special Cases
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsand all kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago.

SEND FOR PRICE-LIST

J.C.HOWARD &CO.
116 & 118 N. State Street. CHICAGO. ILL.

DALLAS TEXAS
Expert Watch Repairing for the Trade

Any part of a watch will be
made to order.

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

Advertising Cuts for Jewelers

Begin the fall right by sending a postalfor our sheets of Illus-
trations especially prepared for use in jewelers'
advertising.

The Keystone Publishing Co.
809 - 8 1 1- 8 1 3 North 19th St., Philadelphia

BECKER & HECKMAN
(Successors to G. F. Wadsworth)

WATCH CASE MANUFACTURERS
AND REPAIRERS

-- Everything in the line of 
Watch Case Repairing, Gold and Silver Plating, Satin

Finish Engraving and Engine-Turning
Changing Old English and Swiss Cases to take American
S. W. Movements My Specialty. OLD CASES MADE NEW

Silversmiths' Building
10 South Wabash Ave. : CHICAGO

Profits in the Repair Department
q System is the first essential of a profitable repair
department and the basis of system is a complete
record of repairs.
q If you would begin the year to best purpose, you
should procure first of all The Keystone Record
Book of Watch Repairs.

g This book has space for r600 entries of repairs
with printed headings and it takes only a few
moments to make each record.

g Such information is necessary both for the jeweler
and his customer but particularly for the jeweler.

II sent postpaid to any part of the world on receipt of 
price, $1.00.

Published by THE KEYSTONE PUBLISHING CO.

809, 811, 813 North 19th Street, Philadelphia, Pa.

1201 HEYWORTH BLDG., CHICAGO

Gold and Silver Plating
CAREFUL WORK

Roman, Rose and Green

Gold Coloring. A spe-

cialty made of repairing,

relining and replating

Mesh Bags.

Reasonable Prices

Work by mail or
express returned
same day.

SEND FOR FOLDER
GIVING PRICES

STAR GOLD and SILVER PLATING WORKS
(INCORPORATED) Established 1893

125 FULTON STREET • • NEW YORK CITY
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DIAMONDS mid PRE:C1OUS STONE.S

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. (.7.01-1E;IN
1011 Chestnut Street, PHILADELPHIA. PA.

Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelry & 8
ENGRAVER

206 Weybosset St, Providence, R. I.

Ir

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

Established 1881 The Largest, Most Centrally and Conveniently Located Telephone North 562

NABSTEDT MANUFACTURING COMPANY
RING AND CLASS PIN MAKERS
MANUFACTURING JEWELERS

JEWELRY REY'AIRING
Factory and Office, 1104-1121i1 East Third Street

DAVENPORT, IOWA

priV-41

MESH BAGS REFINISHED

$ • 0 0 
all size MESH BAGS. In-
Will repair, refinish and reline

cludes repairing the mesh, joints
and ball snaps; also kid (or silk)
linings with inside pockets and anything else
necessary to put bags in good first-class
condition. GOLD, SILVER OR GUN-METAL FINISH

1 1

ONE TRIAL IS CONVINCING

TUCK Sr. McALLISTER oo.
131 Washington Street r PROVIDENCE, R. I.

Send for our Catalogue of Emblems and Jewelry

IL)ICKSCON'S

RING 1:SHANKS
Save time and money.

No waste in sawing and shaping.
Assorted finger sizes 5' a to 7.
Assorted sires for different weight and shaped stones.

Write for brass samples and prices.

H. L. DICKSON,
106-1A Field St., DALLAS, TEX.

sir SPOT CASH for Jewelry Stocks 7■11
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.

lend stocks at once, no matter how large or small, and get money by return mall.

National bank refersncss upon request. If offer is not satisfactory will return roods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with mei
by residence telephone Drexel 5313, or office telephone Randolph 1418

As we received it

Mesh Bags
Refinished
$1.00

We resilver, reline (with kid
or silk) and repair the mesh
on any german silver mesh
bag, from 5 to 7 inches, for
$1.00, other bags in propor-

tion. First-class work, prompt service. Give us a trial. Send postal for our large window 
display

cards, and price list for special tit pairs such as gold, gun-metal, bead bags, etc.

A. A. L.UP'IEN Manufacturer of Mesh Bags

PAWTUCKET, RHODE ISLAND

As we returned it

24 BROAD STREET

When Tcrit Mg to miportisers kindly mention The Keystone
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FOOMMO000080011001RRRIOIRit A Man Worth While in )9
31 The Jewelry Business,
I; is a man who has a thorough, practicalaa knowledge of Watchmaking. Engravingg and Optics. He is worth a good round

sum per month to hundreds of jewelers.
We can make a man worth while out

of you if you will attend our college.
tql We have been teaching Watchmak-
ing. Engraving and Optics for over
eighteen years and have made many a 
man worth while. 

• 

Our method of teaching is simple andg comprehensive.

• 

Our instructors are men with years of
)4 experience who have the faculty ofu imparting their knowledge to you.

IljJ If you want to become a man worthg while, send to-day for our prospec
-tus. It is free. A postal will bring it.

u The Philadelphia College of Horology

11 Broad and Somerset Streets
PHILADELPHIA, PA.

rg Est 1894. F. W. SCHULER, Prin.
3% See our large Ad. in the lot of the month issue

MODOODOCUMOOODIUXURIOCOtti

Trade Watch Repairing
A Well Equipped Shop

Skillful Workmen
Right Prices and Prompt

Returns

C. H. KNIGHTS-
THEARLE CO.
Columbus Bldg., CHICAGO

ENAMEL
Opaque and Transparent. Enamel of every

variety constantly on hand and made to order.
Also a full line of Enatnelers' Supplies Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R. I.

■aonry

Earnest, Ambitious, Economizing Studeots
Prefer the

Winter School of Engraving
"Unquestionably the best," honest

and reliable
Course Three Months, $60.00

Write today for Catalogue and
Reservations.

Powers Bldg. Chicago, Ill.

The LUX MODEL WORKS
Make practical working and manu-
facturing models of clocks, watches,
meters, novelties, etc. Experimental
Work. Wheel and pinion cutting
to order. Manufacturing.
CLOCK REPAIRING FOR THE TRADE

53 East Farm St., Waterbury, Conn.

SELLS LIKE HOT CAKES
(ORDER TO-DAY)

AN EXTRAORDINARY SELLER!
A SPECIAL PRICE:

GOLD PLATED SAFETY PINS
1.5-9 PER GROSS
NETCASM

MTAVERBECK"ArZYTTAR"10.12 MAIDEN LANE ICY

60 YEARS' -
EXPERIENCE

.PATENTS
TRADE MARKS

DESIGNS
COPYRIGHTS &C.

Anyone sending a sketch and description may
quickly ascertain our opinion free whether an
Invention Is probably patentable. Communica•
tIons strictly confidential. HANDBOOK OD Patentssent free. Oldest agency for securing patents.
Patents taken through MOOD A CO. receivespecial notice, without charge. In the

Scientific Rtnerican.
A handsomely Illustrated weekly. Lamest clic
ciliation of any scientific journal. rTwezigi, 83 a
ear ; four moh s, $1. Sold by alle alers.

Co 361 Broadway, New Yorkew 
Branch Office. 825 F SL Washington. D. C.

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisetnent.
To insure insertion, send remittance

with orders for advertisements. Com,
must reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank ebecit or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
a lllll unts.
If answers are to be forwarded

send TEN CENTS In postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.

Advertisers who are not subscribers
should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address.

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 2,5,
cents.

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

FIRST-CLASS watchmaker, jeweler and en-
graver; twenty years' experience ; good on

railroad work; all around man; state wages.
"K 312," care Keystone.

EXPERIENCED engraver, jewelry repairer
and stone setter, wants permanent position

by middle of July with a reliable firm, in south-
ern New England states, Massachusetts pre-
ferred; references. Raymond F. Sargent, 602
South Third street, Camden, N. J.

WATCHMAKER, optician and plain engraver
wants position at once; fifteen years' ex-

perience; Al reference. "S 323," care Key-
stone.

BY second watchmaker and plain engraver.
Address George Wm. Armitage, 24 Ellsworth

street, Amsterdam, N. Y.

BY young man ten years' experience as watch,
clock and jewelry repairer; best reference.

"D 322," care Keystone.

AS watchmaker, three years' experience,
thoroughly reliable, guarantee work satis-

factory on both watches and clocks; wages
$18, if chance for advancement. "D 313,"
care Keystone.

STRICTLY first-class railroad watchmaker and
engraver, with fifteen years' experience, de-

sires to make change; American, thirty-four
years old, single, speaks German; have all tools;
highest reference and sample of engraving sub-
mitted on request. "K 315," care Keystone.

Al WATCHMAKER, age twenty-seven; good
on railroad work; fair engraver; good sales-

man. Address Watchmaker, Lock Box 8,
Winfield, Iowa.

YOUNG man desires position, as second watch-
maker and engraver; can do jewelry repair-

ing; reference as to ability, etc. "C 317," care
Keystone.

JEWELRY repairer; experienced in store work,
wants position with store; prefers small city;

good references; worked in trade shop also.
"L 318," care Keystone.

BY watchmaker, engraver, clock and jewelry
repairer; who is about to leave Horological

school; two and one half years' precious experi-
ence in a jewelry store; steady workman; no
bad habits; can wait on trade; New England
states or New York, Massachusetts preferred.
Jos. Sharkansky, 78 Crescent street, Wal-
tham, Mass.

WATCHMAKER, first-class watch, clock
and jewelry repairer; fifteen years' experi-

ence; steady, no boozer; can furnish references;
Pittsburgh or vicinity preferred. Charles A.
Hull, 818 Erie street, McKeesport, Pa.
YOUNG man first-class watchmaker and en-

graver, experience, full tools. Best refer-
ence; wishes to leave present position for loca-
tion middle west; southern Michigan preferred.
"P 826," care Keystone.

BY watchmaker, jeweler and engraver; also
graduate optician; can speak both German

and English; reference on request. F. A.
Kloke, care Thos. J. Juzek & Co., Elgin, Ill.

SITUATIONS WANTED

GOOD watchmaker, jeweler, engraver and
optician, wants position at once; married;

and can give Al reference. C. 0. Johnson,
Mulberry, Florida.

POSITION wanted by Al watchmaker, by
September 1, or 15; good jewelry repairer

and fair engraver; can furnish best of references
as to character and ability; Al salesman, and
have had charge of store now employed in for
past four years; age twenty-eight, married,and
strictly sober; Nebraska, Colorado or Wyoming
preferred. Address W. E. Benson, Douglas,
Wyo.

OPTOMETRIST and expert watchmaker
desires to make a change; extra fine on highest

grade watches; can take full charge; thoroughly
experienced in taking in and delivering work
and a business builder; American, age twenty-
eight; of fine appearance and good salesman;
with gilt-edge references; central states or south
preferred. "B 310," care Keystone. 

WATCHMAKER and engraver, am acquainted
with railroad work; best of reference from

present employers. R. T. Moore, Browning,
Mo.

WATCHMAKER, jeweler, engraver, optician;
would like permanent position; have good

experience, good references, good habits; wages
$12 to $16 per week. A. C., 268 El Paso, Ill.
ENGRAVER, first-class letter and monogram

engraver; would like position; can send
samples of engraving and reference. "S 325,"
care Keystone.

FIRST-CLASS watch repairer, good jeweler;
fair engraver; all tools; industrious, steady.

C. Cohler, McKeesport, Pa., 233 Fifth avenue.
YOUNG man twenty-one, wishes steady posi-

tion as engraver and jewelry repairer; steady
worker; no bad habits; reasonable wages; Al
reference. Raymond Wagner, Pen Argyl., Pa.
EXPERT and conscientious watchmaker and
salesman, with twenty-five years' experience;

(was head watchmaker in one of New York's
finest jewelry firms for a numbee of years),
wishes position with a good house; salary per
week $30. Hansen, 130 North avenue, New
Rochelle, N. Y.

FIRST-CLASS watchmaker, jeweler, engraver;
have managed store; first-class reference;

desires permanent position about August 1st;
prefer city in Wyoming, Colorado, New Mexicoor Arizona; expect $25 per week; own tools;
married. Marion Cobb, Iron River, Mich. 
FINE watchmaker and engraver, is now openfor position; can come at once; $25 per week.
Address H. W. Putney, Mauch Chunk, Pa. 
PERMANENT position where high-class workis expected; am accustomed to railroad
watch repairing, plain engraving; married; age
thirty-seven; Colorado or Nebraska preferred;other location considered; reference; salary $30per week. W. F. Boast, 1110 Q street, Lincoln,Nebr.

BY young lady, position as engraver; best re-
ferences. P. W., 1227 W. Somerset street,

Philadelphia, Pa.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD
It will facilitate matters and result tothe advantage of advertisers under this

classification if they will indicate their local-ity in their advertisements.

JEWELER and engraver for high grade store in
large southern city; must be first-class; send

samples of engraving, copy of references; state
salary expected. "L 311," care Keystone. 

FIRST-CLASS letter and monogram engraver;
good wages; permanent position for steady

man. Bullard Brothers Company, St. Paul,
Minn.

EXPERIENCED watchmaker, optician and
engraver; good steady position for the right

man. J. A. Jackson, Austin, Texas. 
FIRST-CLASS watchmaker, capable of hand-

ling high-grade railroad work; Al references
required; state salary, and give references in
first letter. Greenwald & Adams, Tucson, Ariz,
ABOUT September first, first-class watchmaker
and optician, who is also Al engraver and

salesman; must have ability to hold present
trade of store, and make new friends and cus-
tomers, as will be expected to have entire chargeof store at times; state salary, references,
whether married or single; photo and sample of
engraving. "Y 307," care Keystone. 
JEWELER by July first, state salary wanted
and experience. The Stuart G. Watt Drug

Company, Stages, N. D.
WATCHMAKER, jeweler and optician in a
town of about 12,000 in North Carolina,

steady position to the right man. "G 304,"
care Keystone.
YOUNG man; good jewelry, watch and clock

repairer, engraver preferred; must have good
reference; steady job; full particulars, photo,etc., in reply. W. L. Roberts, 839 Market
street, Wilmington, Del. 
YOUNG man, sober and honest, to do watch
and clock work; permanent position; state

salary, if married and age. L. • D. Giddens &
Son, Goldsboro, N. C.

HELP WANTED

OPTICAL shop man, capable, edging and
mounting, with some knowledge surfacing;

permanent position right man. J. Jessop &
Sons, San Diego, Cal.

EXPERIENCED watchmaker and engraver;
state what you can do, give reference and

state salary in first letter; a man of forty years
or more preferred. W. F. Day, Waynesboro,
Pa.

FIRST-CLASS watchmaker, jeweler, engraver,
permanent position, and good salary to right

man; fine climate and agreeable position; send
reference. Joseph Chero, Iron River, Mich.

WANTED
UNDER THIS HEADING THREE CENTS PER mom

TO buy small paying jewelry business, not over
$5,000; prefer middle west. "B 306," care

Keystone.

SLIDE REST and bezel chuck for Rivett lathe.
Watchmaker, care of Albert Edholm, Omaha,

Nebr.

LATHE, if a bargain; give full particulars.
Jeweler, Brunswick, Nebr.

WANTED to buy jewelry stock; send surplus
stock to me and get money by return mail.

Emil Noel, 541 East Forty-sixth place, Chicago,

ENGINE turning machine, any style, state
condition. "S 241," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS I'ER WORD

Stores, Stocks and Businesses

RARE chance to buy established jewelry and
optical business in Mangum, Oklahoma, 6,000

population, good paying business; healthy place,
reduce stock to suit; write John M. Clower,
Mangum, Okla.

BEST paying jewelry business in Alabama; no
competition, with an old established clean

reputation; up-to-date $4,000 stock, including
fixtures, tools, etc.; population about 4,000 and
on two railroads; leading jewelry store in
county; watchmaker employed, and plenty of
good bench work; optical work runs $100 per
month: good reason for selling before Septem-
ber 1; this is an opening worth investigating.
"T 321," care Keystone.

JEWELRY business, with other goods; optical
room, first-class and up-to-date; in the

smartest town in Maine; doing a good business
$3,000 to $6,000; can reduce. "C 320," care
Keystone.

JEWELRY stock, fine location, good business,'
lots repair work, county seat, population

5,000 and rapidly growing, little Chicago of
the west; great opportunity; invoice about
$5,000. Act quick. "R 271,

, 
' care Keystone.

JEWELRY store, in central Illinois; no com.
petition; good business, plenty repair work;

invoice $800.00 good reasons for selling. • "I.
319," care Keystone. 

JEWELRY and optical Store in northwestern
border of Arkansas; city of 32,000 population,

and growing fast; stock and elegant fixtures;
invoice $7,500, can reduce; ill health cause of
selling; established fifteen years. "G 242,"
care Keystone.

JEWELRY store with one of the finest reputa-
tions in the middle west; established sixty

years; very profitable business; you can secure
this store by buying our new fixtures and the
watch and optical material on hand; require,
$3,600 cash; in absolute command of the busi-
ness; does three times the amount of business
of its ablest competitor. Brooks & Chapman,.
Madison, Ind. Best looking store in Indiana.
ONLY exclusive jewelry and optical store for

sale in live Iowa county seat town, doinga good business of $7,000 a year; plenty of
bench work, and good prices; don't write unless
you have the cash; invoice about $3,200.
"J 316," care Keystone.

IN Colorado city, 12,000 population; jewelry
business established 1881; has paid above

expenses in five years; $9,800; stock and fixtures
$2,650; cash only. "S 314," care Keystone. 
$2,000 WILL buy a good paying jewelry busi-

ness near Pittsburg; repair work will run
about $200 a month. 308," care Keystone.
ESTABLISHED jewelry store in mining town;

stock and fixtures about $1,800, repair work
averages $90 monthly; no competition.
Joseph Chimzar, Gilbert, Minn.

GOOD jewelry and optical business in county.
seat, Wisconsin town of 2,000 inhabitants.

Going to California; one other jeweler; stock
and fixtures $3,000. L. A. Thompson, Maus-
ton, Wis.

AT once at a sacrifice, good-paying jewelrystore in northwest Ohio. Box 545, Payne,
Ohio.

ONLY jewelry store in new growing town of
2,500; good-paying business; railroad watch

inspection. Will sell at liberal discount. J. G.
Webb, Marked Tree, Ark.

FOR SALE

Stores, Stocks and Businesses

ONLY jewelry store in town of 
1,400; paying

proposition; for particulars address Box

73, Breckenridge, Mo. 

JEWELRY business in western New York

town of 1,000 with electric lights 
and water

works, stock and fixtures inventory 
$2,600;

$2,000 will take it. E. J. Norton,. Victor, N. Y.

JEWELRY store for sale, in town 1,500 
popu-

lation in Missouri, stock and fixtures 
invoice

about $5,000, can reduce if necessary, 
no op-

position, owner wishes to move to where 
his

land interests are; full investigation 
solicited.

Address "H 266," care Keystone. 

ON account of health must sell my 
jewelry

store in western New York town; fine 
loca-

tion; 2,000 people; no competition; new 
stock

and fixtures; small expenses; lots of work.

"C 324," care Keystone. 

A JEWELRY and repair 
business clearing

from $1,000 to $1,200 a year, in the 
fruit-

growing district of western New York; 
popu-

lation about 1,600; stock from $3,000 
to $4,000;

can be reduced; failing health reason 
for sell-

ing. "N 327," care Keystone.

$1,000 will buy stock and fixtures; 
established

fifteen years, good opportunity for watch-

maker, optician; write for particulars. 
1335

Fourteenth  street, N. W., Washington, D. C. 

A SPLENDID opportunity to purchase a

clean, up-to-date stock of jewelry and

stationery in the best dairy, stock and grain

county in Minnesota, population, 1,200; 
good

schools and churches; poor health is my 
reason

for selling. Write to J. L. Williams, the

Jeweler, Zumbrota, Minn.

OLD-ESTABLISHED, up-to-date 
jewelry and

optical business, located in the great 
corn

belt of north Missouri•
' 

will sell at a bargain,

part cash, balance on time; write me 
for full

particulars; profit $3,000 last year. "M 282,"

care Keystone.

OHIO county seat store, stock $4,000 (cash),

best location and stock in town of 9,000. 
For

particulars write "S 273," care Keystone.

MUST sell at once, jewelry business; 
one of

the best opportunities of a lifetime 
to step

into a good-paying, established jewelry 
business,

repair work alone between $3,000 and 
$4,000 a

year; sales from $8,000 to $10,000 a 
year; busi-

ness can be doubled stock $5,000; 
must sell for

cash only; will reduce stock some; 
unless you

have the cash do not correspond. 
Address Box

263, City Postoffice, Washington, D. 
C.

A FIRST-CLASS up-to-date 
manufacturing

plant in city of 235,000; doing a 
business of

$25,000 to $30,000 a year; cheap rent; ma-

chinery, tools and fixtures cost price 
$11,500;

will sell for $9,000; this proposition 
will bear

Investigation; can give good reason for selling.

,'W 299," Keystone.

ESTABLISHED jewelry business in lively

town of 2,500; nearby surrounding 
country

of 4,000 more; big repair business- 
railroad in-

spection; invoice $4,000; can aeduce; 
reason,

other business. F. L. Hebert, Chatham, New

York.  

$2,000, worth double; very profitable estab-

lished business; highest reputation; 
Florida's

healtiest city; splendid location. Fechner,

St. Augustine, Fla.

IN good live North Dakota town, 
stock of

jewelry and repairs; all in first-class 
condition;

repair and optical work good; stock will 
invoice

$2,000, must be at least half cash; will 
rent

building. "W 281," care Keystone.

EITHER of three stores in southern Michi-

gan. Will sell stock and fixtures or 
fixtures

only. Photo on request. "S 328," care

Keystone.

FOR SALE

Miscellaneous Merchandise and
Equipment

NEW Mosier safe; dimension, 
54x32x28 inches.

Hoyt Bros., Cuba, N. Y.

ONE lot of watchmaker's tools, bench, 
lathe

and all small tools; will be sold at 
a sacrifice

on account of death. Mrs. R. T. 
Beckett, Mt.

Carmel, Ky.

WANT to retire from business; will 
sell new

fixtures and move stock to son's store. 
F.

Overstreet, Dixon, Ill.

POLISHING motor horse-power, horse-power, alternat-

ing 110 volts, 60 cycles; used two 
weeks; new

$14; price $12. Foot-power polisher 
and buffs,

fine condition•, $5 takes it. S. M. Strain,

223 N. Main, Brookfield, Mo.

PRACTICALLY new No. 5 Oliver typewriter,

with metal cover, for $65. W. G. 
Johnson,

Williamsfield, Ill. 

SAVE your time, send $1 for 
fifty-two prac-

tical ads for jewelers. Garner "Ads" Ser-

vice, Lebanon, Ind.

ONE master safe, new, used one 
year,-at-a

great bargain; weight 3 tons and 
25 lbs.

Photo sent on request. M. L. Willoughby,

Ithaca, Mich.

FOR SALE

UNDER rub Ill ADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

FOR SALE OR EXCHANGE
UND1,12 TillS HEADING THREE 

CENTS PER WORD

AS good as new, one 8 foot oak 
wall case, one

glass floor case, one hanging 
regulator, two

8 foot iron show case stands, one 
watch bench

with stool; bargain for cash or 
will take new

American watches and diamonds. 
Address

E. L. Petersen, Plymouth, Wis.

SPECIAL NOTICES
UNDER THIS IIEADING IIREE CENTS PER WORD

VERMONT maple sugar; 10 pound pails at

$1.60 each; best syrup at $1.26 per 
gallon;

please send check with order or New 
York re-

ference. W. H. & W. S. Bristol, 
Jewelers,

Vergennes, Vt.

HIGHEST cash 'Prices paid for diamonds

and watches; immediate returns made,

bank references given. M. Iralson, 
Masonic

Temple, Chicago, Ill.

I PAY 20 per cent more than 
any one else

for your surplus diamonds, watches and

jewelry; money sent by return mail; bank

references. Emil Noel, 541 East Forty-sixth

place, Chicago, Ill.

LATHE-COUNTERSHAFT and chucks at a

bargain. 0. B. Peterson, Canton, Ill. 

SECOND HAND work benches, hand and

power Hat and wire rolls, anvil and 
block,

small foot and screw presses, one Oliver 
foot

power lathe, one bar annealer, (American), 
one

grindstone, one electric polishing head, small

pressure blower, sand blast, one polishing dust

collector, ring bender, scale stools, foot power

polishing machine, also other tools. Leiman

Bros., 62 F. I. John street, New York. 

TWO large jeweler's safes, one 634 ft. high 6 
ft.

wide; show cases; other fixtures; good order;

quitting business. T. C. Lindsey, Dayton, Ohio.

HOWARD sidewalk clock, solid cast iron;

height 12% ft. to centre of dial-16 ft.

including sign top ornament; 40-inch dial,

raised gold numbers and hands; perfect 
condi-

ticm; $250; worth $450. Room 1102, 9 Maiden

Law, New York. 

SECOND-HAND lathe, takes 14 Whitcomb

chucks; 25 wire chucks and 6 cement chucks;

cost $60 new. First man sending $20 gets 
it

all. Ed. Reinel, Streator, Ill.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art

catalogue, it's free for the asking and

explains fully our courses and methods

of instructions, together with some

excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

MR RETAIL JEWELER

Do YOU WANT
SELLERS

The Un-Common Sort
at Manufacturers  Prices

IF SO CALL OR WRITE

M.J.AVERBECK
Manufacturer Importer

e 10 -12 Maiden Lane N .Y. City

BUSINESS NOTICES
UNDER TIIIS HEADINt. FIIREE 

CENTS PER WORD

JEWELER wanting magazine or rare book

bound, send same to us; work 
guaranteed.

Fred F. Wollert, Centerville, Iowa.  

REWARD.-You will be rewarded if you use

Herceles brand soft solder, has the tenacity

of hard solder; easy flowing; no more 
jobs to be

done over again; twenty-five cents per 
package;

send stamps for sample. Heresies Supply Corn-

pany, Honesdale, Pa.

FOR -first-class work and prompt service 
try

Art Watch Case Company, Champlain build-

ing, 8 North State street, Chicago.
- - -

OLD-t-nglish and Swiss key-wind cases 

change- 

d

to take American stem-wind movements;

hunting cases changed to open-face. Art

Watch Case Company, 8 North State 
street,

Chicago._ 

OLD cases restored to look like new; 
Roman

and satin finishing. Art Watch Case Corn-

pany, 8 North State street, Chicago. 

SEND your watch-ease repairing to Art

Watch Case Company, 8 North State 
street,

Chicago.

I WILL buy your diamonds and 
watches and

pay you liberal spot cash; money by 
return

mail. Iv!. Iralson_, Masonic Temple, Chicago.

ELGIN Horological School, the oldest and 
most

practical school for watchmakers, send for

catalogue to Elgin Horological School, Elgin,

PEARLS wanted; ship direct to me and get

the highest Market price; largest 
buyer of

slugs in United States; prices quoted. 
W. L.

Gardner, Le Claire, Iowa, Western pearl head-

quarters.

I PAY the highest prices for watches, 
dia-

monds and jewelry. Send stock at once,

no matter how large or how small, 
and get

money by return mail. All kinds of references

furnished upon request. Emil Noel, 541 East

Forty-sixth place, Chicago, Ill._
DIAMONDS at great bargains, $45 per

karat and up; mounted rings and other

diamond jewelry bought from private people

sold at half the regular price. Sent on memo.

bill to rated dealers. Sold for cash only. Dan.

I. Murray, Broker, 3 Maiden lane, New 
York.

COOPER C61, SON
713 Sansom St.- Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILI,FUL WORKMEN

ACCURATE AND PROMPT WORK

Send Trial Package

lliSIO W

NOT INC.

ateriwork
THE KIND YOU CALL YOUR OWN

Room 1112 Masonic Temple, Chicago,111.
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THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for no years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating- all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catdogue.

Alois Kohn & Co.
Make rs

MARK

16-18 Maiden Lane, NEW YORK
I GOLD CHAINS every kind

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER
ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.Every sort of fine Gem Minerals in the rough for Gem Cutters.
ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods
Prios-Art fro* L. W. STILWELL, Deadwood, So. Dak.

Lapel Fob with Initial
A popular price seller. Made of
pliable leather with beautifully fin-
ished Gold Plated Initial. Just the
thing to stimulate Summer trade.

Sold in Gross Assortments
WRITE FOR SAMPLE AND PRICES

J. W. COLGAN Cr, 509 Sudbury Building1.../• BOSTON, MASS.

U
Clark's Loop Watch Kegs if11 SOLD THROUGH JOBBERS

II Its well to have an assortment on hand than to wish you had

ORDER TODAY

II A. N. CLARK & SON
II PLAINVILLE, CONNECTICUT II
ItIt131=1011tItIMIDOCKIMItItItIntlatletItICIDMIMIUMMOtIt ItttlentIntItIt

L. LELONG & BROTHER
Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
lijitlilil

11711i-tiliVW

 _

BULLION SOLICITED

SMELTING FOR
THE TRA DE

SWEEPINGS
OUR SPECIALTY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Soutl-avvest Corner
Hat.sey an Mar.shall 8-Cs.

Newark, N. J.

ci Everywhere you go you will find evidence of the popularity of MOORE'S.

You will find enthusiastic dealers who are selling Moore's in ever increasing quantities,

ci You will find enthusiastic owners who are constant and earnest salesmen for Moore's.

One Moore's sold in your neighborhood will set the ball a-rolling, and place you in
the ever growing ranks of Moore's dealers.

Moore's Non-Leakable Fountain Pens sell easier, bring more profits and make more satisfied

customers than any other fountain pen on the market. For
ADAMS, CUSHING & FOSTER, 168 Devonshire St., Boston, Mass. More

Sehing Agents for Business
AMERICAN FOUNTAIN PEN CO.

Have Just Finished the Greatest
Sale Ever Held in Oklahoma

It was the Miesch-Jones Stock at Muskogee, admitted to

be the best in the state. The sale was a wonderful suc-

cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITY?

Volume low, collections slow, need a tonic now ? If so

send for me. You know my reputation for reliability,

can refer you to any manufacturer, wholesaler or bank

in Chicago. You are familiar with my record, have given

hundreds of sales extending all over the United States

and Canada, and every sale a success. For more than

twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales

personally, am assisted by the best talent obtainable,

giving you the services of two of the best auctioneers for

the price of one. Remember my pleased patrons are my

friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and

communications strictly confidential.

JEWELRY AUCTIONEER

4607 Michigan Ave., Chicago, IllinoisAddress nois
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We Can Repair or Replace Any Article in the Jewelry Trade. Goldand Silver Electro-Plating and Coloring. Monograms removed fromall kinds of Silverware and Jewelry. Refinished like New.
WRITES F0114 OUR

THE GLOBE ART MANUFACTURING
51 and 53 MAIDEN LANE, NEW YORK

AFTER

CO•
THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co.

TRADE

1850

MARK

16-18 Maiden Lane, NEW YORK
Makers or GOLD CHAINS of every kind

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER
ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.Every sort of fine Gem Minerals in the rough for Gem Cutters.
ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods
hice-fist tree L. W. STILWELL, Deadwood, So. Dak.

Lapel Fob with Initial
A popular price seller. Made of
pliable leather with beautifully fin-
ished Gold Plated Initial. Just the
thing to stimulate Summer trade.

Sold in Gross Assortments
WRITE FOR SAMPLE AND PRICES

J. W. COLGAN CO 509 
Sudbury 

Building
• BOSTON, MASS.

ItIO
UDODDIIIIDDIMOKIDDIIIIIIDIMIXIMIIIIIIIDODIIIIIIDDIIIIIIDMIDIMIIIIIIt 

14

1 Cialk's Loop Watch Kegs 1
II SOLD THROUGH JOBBERSIt 11g Its well to have an assortment on hand than to wish you had gII n
II 
n
g ORDER TODAY N

II 
N

g
tt A. N. CLARK & SON 11.
nn PLAINVILLE, CONNECTICUT unX

IIIIII
IODDDIIIIIIIIDDIIIIIIIIIIIIIIIIODODIIDOODDOCIDDIMIIIIIIIIIIIIIIIIIIDIUMI

L. LELONG & BROTHER
Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
BULLION SOLICITED

SMELTING FOR
THE TRADE

SWEEPINGS
OUR SPECIALTY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Southwest Corner
Haisey an? Mar.shEill St.s.

Nevvark, N. J.

Everywhere you go you will find evidence of the popularity of MOORE'S.

You will find enthusiastic dealers who are selling Moore's in ever increasing quantities.

You will find enthusiastic owners who are constant and earnest salesmen for Moore's.

One Moore's sold in your neighborhood will set the ball a-rolling, and place you in

the ever growing ranks of Moore's dealers.
Moore's Non-Leakable Fountain Pens sell easier, bring more profits and make more satisfied

customers than any other fountain pen on the market.

ADAMS, CUSHING & FOSTER, 168 Devonshire St., Boston, Mass.
Setting Agents for

AMERICAN FOUNTAIN PEN CO.

MOORE'S
For
More

Business

Have Just Finished the Greatest
Sale Ever Held in Oklahoma

It was the Miesch-Jones Stock at Muskogee, admitted to

be the best in the state. The sale was a wonderful suc-

cess and Messrs. Miesch and Jones are jubilant over it.

ARE BUSINESS CONDITIONS UN-

SETTLED IN YOUR COMMUNITY?

Volume low, collections slow, need a tonic now ? If so

send for me. You know my reputation for reliability,

can refer you to any manufacturer, wholesaler or bank

in Chicago. You are familiar with my record, have given

hundreds of sales extending all over the United States

and Canada, and every sale a success. For more than

twenty years have been acknowledged by the trade as

the leading Jewelry Auctioneer. I conduct all sales

personally, am assisted by the best talent obtainable,

giving you the services of two of the best auctioneers for

the price of one. Remember my pleased patrons are my

friends, and they are a unit in recommending my methods.

Write or wire me. All correspondence and

communications strictly confidential. Long DDrisetxaneic2e9P06hone Address
4607 Michigan Ave., Chicago, Illinois



•Vi•
•

Every woman to whom you sell a piece of

C OMMUNITY
S HATER,

could be added to your salary list, since
she becomes an enthusiastic sales-woman
for your store.

ONEIDA COMMUNITY, Ltd., Oneida, N Y
NEW YORK : 15 Maiden Lane CIIICAGO : m S. Wabash Ave.
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